
Microdosing the staycation
Take a sip of relaxation at hotel lobby bars in North Park, Gaslamp, Bayfront

By DREW SITTON

San Diego is a prime location 
for the staycation. There are lots 
of points of interest that residents 
lose sight of in the daily shuffle of 
living. Booking a hotel and enjoy-
ing the life of a tourist is a tempt-
ing – but expensive – idea. To get 
a sip of the visitor lifestyle without 
cutting into the rent budget, I vis-
ited three hotel lobby bars open 

to the public. Each had their own 
influences, drinks and ambience 
that set them apart from your typ-
ical neighborhood bar.

LAFAYETTE HOTEL’S  
LOBBY BAR

North Park’s destination 
hotel boasts several bars and 
restaurants – including the New 
Orleans-themed Lobby Bar. The 
circular bar is in the center of a 

large room with a skylight roof. 
When our tour started at 4 p.m., 
the high glass atrium roof dis-
played the bright sky above – 
rendering the dozens of fanciful 
lamps, sconces, and streetlights 
scattered throughout the room re-
dundant. However our bartender 
Krissy explained that at night, the 
lights reflect off the glass, casting 

SEE LOBBY BARS, Page 11
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Around 300 people participated in the 2022 Team Hope Walk at Coronado Tidelands Park. (Photo courtesy HDSA)

A handful of the cocktails served in 
the Lafayette’s Lobby Bar. (Photo by 
Kimberly Motos)
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Health center worries encampment ban will disrupt care
By J.M. GARCIA

The waters from a burst pipe 
earlier this year at Father Joe’s 
Village Health Center have long 
since receded. The damaged ex-
am rooms, administrative offices, 
dental clinic, laboratory and oth-
er areas have been repaired since 
July. Today, the unhoused people 
the clinic serves fill the waiting 
room of the reopened center.

However, something still feels 
amiss. Since the city’s crackdown 
on homeless encampments, the 
men and women the staff were 
accustomed to seeing no longer 
take up the nearby sidewalks with 
their tents and scant possessions. 
It was as if they had vanished.

“Driving around, we’ve seen 
normal locations of where home-
less people stayed closed out,” 
said Jennifer Wilkens, supervisor 
of outreach at the health center. 
“It’s difficult to provide follow-up. 

Some will call us and say, ‘Hey, 
I’m over here now.’”

The outreach team uses a van 
to carry medical and hygiene sup-
plies, clothing and food among 
other essentials to address imme-
diate survival needs. The team 
includes a case management 
specialist, a nurse, a medical as-
sistant and a drug and alcohol 
counselor. A psychiatrist goes out 
on Mondays.

“We do a lot of wound care and 
prescription refills,” Wilkens said. 
“Abscesses, broken fingers from 
fighting, infections, scabies, you 
name it.”

Last month, the outreach team 
saw homeless people being cleared 
from three camps.

“When an area is being cleared 
out there is much too much going 
on for them to engage with us,” 
Wilkens said. “They are moving 
their stuff from street to street, 
trying to avoid being arrested. 

Sometimes, when we don’t know 
the streets are being cleared, we’ll 
go out the next day and we’ll have 
no idea where they are or where 
they went.”

Clinic director and registered 
nurse, Mary Jo Scarpitti, wonders 
where some of the homeless peo-
ple she used to see have gone.

“We had people all around 
the facility and now we don’t,” 
Scarpitti. “Being close to resourc-
es here was a safe place for people. 
I can say people aren’t as accessi-
ble for our outreach services.”

The clinic sees about 30 or more 
patients a day, she said. Many of 
them have substance abuse dis-
orders. The clinic provides medi-
cation-assisted treatment to help 
clients recover from addiction.

“It takes a lot out of you seeing 
people struggling,” Scarpitti said. 
“We respond to overdoses. What 
we do is really challenging. We’re 
a scrappy bunch but we see a lot of 

things on a daily basis that most 
people never see. We see men and 
women that society can some-
times shut its eyes to.”

The health center, Scarpitti 
said, will pay attention to the 
impact of the street sweeps. 	
“Walking to our car every day we 
knew the person right there, have 
a good night so and so and now 
they just aren’t there,” she said. 
“Where do they go?”

The health center is one of a 
few Father Joe’s facilities that has 
struggled with maintenance is-
sues in a strained system. After 
the center reopened in July, 
Voice of San Diego revealed the 
Housing Commission is closely 
monitoring four Father Joe’s city 
contracts which have faced client 
complaints and maintenance is-
sues. In addition, the San Diego 

Housing Commission officials 
found that the region’s largest 
homeless service provider had 
barred a disproportionate num-
ber of Black people from receiving 
services.

In a statement, the shelter pro-
vider said, “Though rare, there are 
times where Father Joe’s Villages 
must suspend or debar a client’s 
access to services at our shelters 
and other facilities. This occurs 
when clients behave in ways that 
threaten the health and safety of 
others at our facilities, such as 
physical battery, sexual assault, 
attempted kidnapping, arson, 
drug sales and threats of seri-ous 
violence or mass murder.”

Father Joe’s said it is commit-
ted to working with the housing 

Lister Lane has used the clinic since 2018 for a variety of health problems. 
(Photos by J.M. Garcia)

The health center reopened in July after a broken pipe 
flooded the building.

Before and after photographs of dental clients who had 
their teeth fixed or replaced with den-tures. SEE HEALTH CENTER, Page 14
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From blighted to historic: Clermont Hotel’s resurgence

Although it had a rather in-
auspicious beginning, suffered 
through multiple owners, and 
narrowly escaped the wreck-
ing ball, the Clermont Hotel has 
survived and is now once again 
flourishing.

When originally opened in 
1887, the building was known 
as the Occidental Hotel and was 
listed as a lodging house. It was 
an attractive three story, concrete 
and brick structure with a modi-
fied mansard roof. Below the roof-
line was an ornamental frieze and 
supportive lentils. The second and 
third stories each sported rows of 
seven double-sashed windows 
with wooden frames. The third 
floor windows, additionally, were 
capped with modest cornices. The 
first floor featured a wooden door 
in the center, flanked on the left 
with two double-sashed win-
dows and on the right with one 
window. This gave the facade a 
symmetrical appearance. The 
hotel, with its 50 rooms, was sur-
rounded by a blacksmith shop, a 
woodworking and painting store 
and Diamond Feed and Livery 
Yard in the rear. By 1888, a junk 

store and a carriage and hay seed 
shop had joined the surrounding 
neighborhood.

During 1889, the hotel became 
the Union House, and remained 
such until 1895. By 1901, it was 
finally known as the Clermont. It 
continued to be listed as a lodging 
house and tenement until 1921, 
but the Diamond Feed and Livery 
Shop had been replaced by a va-
cant lot.

Mamie and Eugene Deburn 
purchased the property in 1922. 
As Mamie was said to be of mixed 
race, African-Americans were 
able to stay at the hotel during 
their ownership. However, no oc-
cupants were listed in the Colored 
Directory of 1926.

Various individuals owned the 
building over the ensuing decade, 
and the 1935-36 Directory of the 
Colored Residents of San Diego, 
California lists four residents of col-
or. In 1938, Charles T. Robinson 
became owner of the Clermont, 
and solidified its reputation as a 
Black segregated hotel. He and 
Gerda Robinson held title through 
1946.

More importantly though, 
the San Diego County Telephone 
Directories listed the Clermont 
as a “Hotel for Colored People.” 
In 1954, the listing changed to 
read “Perm and Transient $1.00 
Day & Up, Management by Rae 
L. Reid.” This paved the way for 
low income housing. By 1956, the 
Clermont boasted regular adver-
tisements rather than just a single 
line. By 1961, the Clermont had 
become the Coast Hotel, but by 
1965 it was again the Clermont/
Coast, as it remains today. 
After once again becoming the 

Clermont, advertising was again 
reduced to one line and no longer 
identified as a “Hotel for Colored 
People.”

By 2000, the Clermont was a 
poorly aging “halfway house.” 
This made it a prime target for 
developers, who wanted to raze 
the old building and make the 
property into a parking lot. This 
was an especially attractive pro-
posal, as the soon-to-be opened 
Petco Park was only two blocks 
away. Before razing such an old 
structure, a study referencing 
historical or architectural signif-
icance was required by the Centre 
City Development Corporation 
(CCDC). After an extensive study, 
they concluded that no historical 
events or persons of significance 

were associated with the building. 
However, the Historical Resources 
Board, appointed by the City, pur-
sued identifying the Clermont as 
an African American cultural 
site. The premise was that though 
never Black owned, the hotel ca-
tered to Black visitors and resi-
dents during the era of segrega-
tion from the 1920s through the 
1960s. The social significance 
was the mitigating factor. Also, 
the hotel occupants continued to 
be primarily Black throughout the 
1980s.

On December 20,2001, the 
Historical Resources Board was 
to meet to decide on the designa-
tion of the Clermont as a historical 
landmark. A demonstration, led 
by the Gaslamp Black Historical 

Society, was held in front of the 
hotel. It culminated in a march 
to City Hall. While people shout-
ed “Keep our history” and “Keep 
these walls up.” The HRS voted 
unanimously in favor of the his-
toric designation. In November of 
2005, a bronze plaque was placed 
on the venerable old building, paid 
for by the new owners.

The Clermont now serves as 
a low-income residence for any 
renters in need of affordable 
housing in a diverse and vibrant 
community.

—Sandee is the Historian and 
Lead Tour Guide for the Gaslamp 
Quarter Historical Foundation. She 
can be reached at swilhoit@gaslamp-
foundation.org.

Gaslamp Landmarks

By SANDEE WILHOIT

CLERMONT/COAST HOTEL

1886-87

501 7th Avenue

Architectural Style: Commercial/
Lodging

Architect: Unknown

Today the Clermont building provides low-income housing to the area 
around Petco Park. (Photos by Tim Trevaskis)

After it was nearly turned into a 
parking lot, this plaque designates 
the building as a “Black Historic 
Site.”

Uptown // Downtown Briefs
ADAMS AVENUE STREET FAIR 
GROWS AGAIN

The 2023 Adams Avenue Street 
Fair, presented by U.S. Bank, is 
scheduled for Saturday, Sept. 
23, from 1- a.m. to 10 p.m. and 
Sunday, Sept. 24, from 10 a.m. to 
6 p.m. The Adams Avenue Street 
Fair, now celebrating its 41st year, 
is Southern California’s largest 
free two-day music festival.

This year, the Adams Avenue 
Street Fair has expanded two ad-
ditional blocks, making the ven-
ue 10 blocks-long for the event’s 
75 musical acts set to perform on 
seven stages. The Street Fair also 
features carnival rides, beer gar-
dens, beer tastings, festival food 
and 300 exhibitors with unique 
offerings. Adams Avenue busi-
nesses are packed with customers 
over the weekend and are proud 
sponsors of the event.

The 2023 headlining perform-
ers are; local alt-rockers Lucy’s 
Fur Coat, American rockabil-
ly and western swing band Big 
Sandy & His Fly-Rite Boys, Bay 
Area punk-rockers The Avengers, 
San Diego’s gospel – blues group 
Earl Thomas & The Gospel 
Ambassadors, surf-punkers The 

Creepy Creeps, binational Cumbia 
banda La Diabla, Oregon rockers 
Beyond the Lamplight, Arizona 
funk-punk band Shooda Shook 
It, and DJ Nu-Mark.

For further information, please 
call (619) 282-7329, or visit the 
website adamsavenuestreet-
fair.com.

TASTE OF GASLAMP 
RESTAURANTS ANNOUNCED

San Diego’s original tasting 
tour returns to the iconic Gaslamp 
Quarter for the Taste of Gaslamp 
on Saturday, Sept. 9th, 2023, from 
1-4 p.m. The Taste of Gaslamp is 
a scrumptious self-guided food-
ie tour that has become a staple 
for locals and tourists alike who 
flock to the Quarter to indulge in 
a culinary adventure stopping at 
20+ restaurants across 16 square 
city blocks.

Restaurants participating this 
year are American Junkie, Baja 
Ricks Cantina, Café Sevilla, Cali 
Cream Ice Cream, Cerveza Jack’s, 
Chiefy Café, Chocolate Cremerie, 
Gaslamp BBQ, Gaslamp Lumpia 

SEE NEWS BRIEFS, Page 8
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‘Beetlejuice’ musical titillates 
Broadway San Diego crowds

By DREW SITTON

On its first national tour, 
“Beetlejuice,” the musical, the 
comedy, the horror show, brought 
in fans dressed in black and white 
costumes alongside the tradi-
tional theater crowd at the Civic 
Center. Although the run of the 
raunchy show was cut short by 
Hurricane Hilary, its four nights 
in Downtown San Diego proved 
the musical stands up to its source 
material, the 1988 film directed 
by Tim Burton.

The plot focuses on grieving 
teen Lydia Deetz rather than 
nerdy couple Barbara and Adam 
like in the original, but Burton’s 
influence was still clear in the 
angular sets, wacky lights and 
black and neon color scheme. 
For a touring show, the musical 
has complex set changes, lights, 
and major costume and makeup 
changes for the chorus.

As dissimilar as two sun-de-
prived angsty teen characters 

can be, recent San Jose high 
school grad Isabella Esler made 
Deetz lively and dramatic to 
Jenna Ortega’s expressionless 
Wednesday Addams. While belt-
ing out anthems and mastermind-
ing complicated schemes, Esler as 
Lydia demonstrated an obsession 
with death is more normal than 

the anxious adults around her 
pretending not to grieve.

For a couple of the nights in 
San Diego, standby actor Andrew 
Kober flew in to take on the role of 
Beetlejuice, infusing the lascivi-
ous character with his own lively 

How can we be certain Hospice will honor our end-of-life wishes?  
 
Join us on Zoom as we explore the relationship between Hospice 
care and end-of-life decisions.  
 
Guest panelists are Dr. Flora Danque, Associate Medical Director 
of Apreva Hospice; Dr. Trevor Rabie, Medical Director of AccentCare 
Hospice; and Jamie Hunt, RN, CEO of Topkare Hospice.

Sept.17, 1:30 to 3:00 PM  
Free on ZOOM Register at our website  
hemlocksocietysandiego.org 
Contact: 619-233-4418 
Email: HemlockSanDiego@gmail.com

Hospice and End-of-Life Choices

San Jose high school grad Isabella Esler starred as Lydia Deetz. (Photo 
courtesy Matthew Murphy)

SEE BEETLEJUICE, Page 15

Annual Trolley Dances on MTS 
Blue Line set for Sept. 16-17

By KYLIE CAPUANO

San Diego Dance Theater will be 
performing on the Metropolitan 
Transit System’s Blue Line on 
Sept. 16-17 for its 25th annual 
Trolley Dances.

Kickstarting in Old Town and 
continuing through Little Italy, all 
the way to the UC San Diego Park 
and Market, ticket holders will be 
able to experience culturally rich 
dances created by more than six 
choreographers.

San Diego Dance Theater’s ar-
tistic director Terry Wilson, bk-
SOUL, Blythe Barton, DanzArts, 
Kim Epifano, and former artistic 
director Jean Isaacs came together 
to choreograph dances that rep-
resent the rich cultural history 
of the region’s landscape while 

SEE TROLLEY DANCES, Page 15
Choreographed dance teams delight audiences on the Blue Line. (Photo 
courtesy San Diego Dance Theater)

www.warren-walker.com/admissions 

We are more than a School!

Admissions Inquiries? Call 619-223-3663  
Infants-8th Grade 

with campuses in Point Loma, Mission Valley & La Mesa

For your child, are you seeking? 
 

1.) Small class sizes 
2.) Academics that are accelerated, challenging    
     and developmentally appropriate 
3.) Enrichment through art, music, drama,  
     library, technology, P.E. and foreign language 
4.) A character education curriculum 
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Now accepting  
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‘23-’24 School Year!
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Layers on layers: Back-to-school 
fashion for students of fall 2023

A “Back to School” fashion 
show took place on Aug. 26 in 
the food court at Parkway Plaza. 
If you were wondering what is 
in style for your children going 
back to school, this fashion show 
gave all the inside information. 
Attendees were able to see the 
latest trends and hot looks for the 
fall.

The first 50 guests received a 
swag bag and gift card. This fun-
filled event also had a raffle for a 
chance to win a back-to-school 
book bag filled with amazing 
goodies, and exclusive coupons 
from the fashion show partners.

The audience was welcomed 
by Parkway Plaza Marketing 
Manager, Petra Rich. The hosts for 
the afternoon were David Valle, 
Crystal Pope, and Althea Valdez, 
who was crowned Miss Santee in 
the 2021 “Face of the City” con-
test. Mason Dyer spun tunes as 
the DJ of the event.

Layering was a major trend 
with many different items of 
clothing overlapping. Denim is 
always a good choice to pick for 
your complete outfit. Cargo pants 
are in and they come in different 
fabrics. Pleather was also seen 
coming down the catwalk.

JC Penny, one of the nation’s 
largest apparel retailers, started 
the fashion show bringing the 
latest trends down the catwalk. 
Drama Kweenz followed. The store 
specializes in fashions in all sizes 

and one-of-a-kind styles. One of 
their standout styles was a pair of 
palazzo pants. Zumiez hit the run-
way showing off their edgy styles. 

UPCOMING EVENTS

Walking in Harmony with Nature. 
The second annual fashion 
show at Sycuan featuring 16 
Native designers takes place 
Sept. 7, 2023. For tickets: 
sycfashionshow@yahoo.com

Strut For Sobriety! From 10 a.m. 
to 3 p.m. at the Sheraton San 
Diego Hotel & Marina on Sept. 
9, 2023, help raisefunds for A 
New PATH. For tickets: april@
anewpath.org.

Art of Fashions. Luncheon and 
fashion show hosted by Country 
Friends and South Coast Plaza 
from 10 a.m. to 4 p.m. on Sept. 
14, 2023 at The Inn at Rancho 
Santa Fe. Raises funds for many 
nonprofits. For tickets: https://
thecountryfriends.org/

Fashion Files

By DIANA CAVAGNARO

JCPenny model shows off cargo 
pants (Photos by Diana Cavagnaro)

Modeling palazzo pants from Drama 
Kween

Zumiez for guy Zumiez for girls

The silver jacket from Forever 21 Layered look from Forever 21

Model wearing dress for evening or 
homecoming from Windsor

Layered look from H&M
Matching jacket and skirt with 
handbag from H&M

SEE SCHOOL FASHION, Page 6

It can be hard to 
know if someone 
is considering 
suicide. September is 
Suicide Prevention 

Awareness Month. Learn about 
the warning signs, find the words, and 
reach out. #ShareHopeTogether

Learn more at Up2SD.org 
For help, call the San Diego Access  

and Crisis Line at  (888) 724-7240.

PAIN 
ISN’T 
ALWAYS 
OBVIOUS
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Identity theft can happen to anyone – how to prevent it

Scams come in every variety 
and target every segment of the 
population. From the grandpar-
ent scam to the get-rich-quick 
ploy, the common thread in each 
scenario is someone faking their 
identity or trying to steal yours.

In San Diego County, our 
office prosecuted 2,800 cases 
involving some form of identi-
ty theft over the last five years. 
But as you’ve heard from me 
before on this topic, many cases 
go unreported because victims 
are ashamed of getting duped, 
especially senior citizens. San 
Diego County alone sees more 
than 1,000 elderly victims get 
defrauded each year losing an 
estimated $20 to $30 million to 
scams.

But the elderly are not the 
only people being scammed. 
According to the Federal Trade 
Commission (FTC), a consumer 
protection agency, Millennials 
are 25% more likely to report los-
ing money to fraud than people 

40 and over. The top five frauds 
to which the younger group re-
ports losing money include:

•	 Online shopping fraud
•	 Business imposters
•	 Government imposters
•	 Fake check scams
•	 Romance scams
Identity theft is the top fraud 

type reported in California, 
according to a report from the 
FTC. In general, identity theft 
is when someone represents 
that they are you by using your 
personal information for fraud-
ulent or other improper purpos-
es. When it comes to this type 
of crime, California is ranked 
14th in the country for identity 
theft reports, according to the 
same report.

To avoid becoming a victim of 
identity theft, such as credit card 
fraud, keep these tips in mind:

•	 Never give out personal in-
formation such as bank account 
or credit card numbers to any-
one who calls you.

•	 If you suspect a scam, sim-
ply hang up.

•	 Keep your mail secured. 
Stolen mail can easily lead to 
identity theft.

•	 Invest in a shredder and 
shred any mail with personal 
identifying information and 
“courtesy checks.”

•	 Create dif ferent pass-
words for each of your online 
accounts.

•	 Enable two-factor authen-
tication on financial and online 
accounts.

•	 Review financial statements 
regularly for unauthorized 
charges.

•	 Review credit reports annu-
ally for unauthorized accounts.

•	 Do not leave wallets or doc-
uments with your personal in-
formation in your vehicle.

•	 Do not carry your social se-
curity card.

•	 Lock up your personal infor-
mation kept in your residence.

•	 Do not respond to unsolicit-
ed emails that request personal 
information.

•	 Do not click on links unless 
you verify a legitimate source of 
the email independently.

•	 If you’ve been a victim of ID 
theft, freeze your credit.

•	 If you’ve been scammed, 
report it to law enforcement or 
the FTC.

Last year, the District 
Attorney’s Office partnered 
with the Identity Theft Resource 
Center to provide a live chat box 
on our public website in an ef-
fort to support victims of identity 
crimes. You can chat with a live 
agent in English or in Spanish 
about issues related to identity 
theft, identity fraud and data 
breaches. For more informa-
tion, go to SanDiegoDA.com and 
search for identity theft.

The DA’s Consumer Protection 
Unit is composed of Deputy 
District Attorneys, Investigators 
and Paralegals dedicated to pro-
tecting consumers and law-abid-
ing businesses from fraudulent 
or unfair business practices. To 
report that your personal identi-
fying information has been un-
lawfully used by another, contact 
the local law enforcement agency 
that has jurisdiction over your ac-
tual residence or place of business.

As your District Attorney, I’m 
committed to increasing com-
munication and accessibility 
between the DA’s Office and the 
public in order to keep you safe. I 
hope these consumer and public 
safety tips have been helpful.

Atkins: Honor hard workers

Hi Neighbors,
As we gather together to cel-

ebrate this Labor Day, it’s im-
portant to remember the holiday 
doesn’t just celebrate our work-
ers, but also the unions that put 
workers’ best interests at heart 
and help them be strong in good 
times and bad. You’ve heard me 
say my parents were the hardest 
working people I’ve ever known. 
That is true, and their sacrifices 
inspire me to do the work I do 
and try and make life better for 
working people and their fami-
lies. It’s with them in mind that 
I continue to work hard this end 
of session, which will wrap up 
in a few weeks. I look forward 
to highlighting how everything 
turned out in October, and for 
now, will leave you with a few 
important updates.

END OF SESSION 
APPROACHING

The 2023 legislative session is 
nearing its end and legislators are 
now working to evaluate bills, 
determine fiscal impacts, and 
prepare to send legislation to the 

Governor for his signature after 
final passage later this month.

Legislation that I have au-
thored, including bills to 
strengthen and expand protec-
tions for abortion access and 
providers, expand inclusion for 
LGBTQ+ individuals across the 
country, and promote safety and 
transparency in county detention 
facilities across our state, contin-
ue to make their way through the 
process. I look forward to updat-
ing you on their outcomes in next 
month’s column.

Be sure to follow my accounts 
on Twitter, Facebook, and 
Instagram to receive updates as 
we move through our busy end-
of-session season!

BE FIRE READY
Here in San Diego County, we 

are no strangers to the devastat-
ing impacts of wildfires. Recent 
fires in the Mojave National 
Preserve and the Bunnie Fire in 
eastern San Diego County are 
reminders that last year’s wet 
winter doesn’t mean we can be 
any less vigilant about fire safety 
this fall.

Maintaining 100 feet of defen-
sible spaces around your prop-
erty helps to make it more fire 
resilient, and provides access 

for firefighters. The Fire Safe 
Council of San Diego County of-
fers a number of helpful resourc-
es, including a defensible space 
assistance program for senior 
citizens and disabled residents, 
and community workshops. I 
encourage everyone to take ac-
tion and make sure your home 
or business are fire safe. That 
includes ensuring that evacua-
tion plans are current and that 
each member of your household, 
or employee at work, knows how 
to get to a safe location.

REFLECTIONS ON MAUI
Thinking about fire risk and 

the devastation that wildfires 
have on our communities is a 
stark reminder of the devasta-
tion and loss of life on Maui last 
month. It was a truly horrific 
tragedy and brings back vivid 
memories of the wildfires that we 
have endured here in San Diego 
and throughout our state. As 
a San Diegan and Californian, 
my heart is with the residents 
of Maui and their loved ones as 
they mourn those lost, and begin 
the process of rebuilding.

WOMEN’S EQUALITY DAY
Women’s Equality Day is 

a day to celebrate the 19th 

Amendment, which gave wom-
en the right to vote, and an 
opportunity to reinforce the 
continued need to protect and 
advance women’s rights. As we 
honored that important victory 
during a panel discussion at the 
Women’s Museum of California’s 
annual Women’s Equality Day 
Celebration on August 26th, we 
recognized that the fight for suf-
frage did not end with the 19th 
Amendment for women of color.

This Women’s Equality Day, 
it’s important to reflect on all 
that the state of California has 
done to improve and advance the 
lives of women – from protect-
ing access to reproductive health 
care to bolstering workplace 
equality and economic parity – 
and what remaining challenges 
we need to address. I remember 
watching my own mother “do-
ing her figures” in the evening 
after a long day working as a 
seamstress, calculating if we’d 
have enough to make ends meet. 
My mother worked harder than 
anyone I’ve ever known but she 
couldn’t work her way out of 
poverty.

Decades have passed, but still 
there are so many women and 
mothers struggling. Helping 
improve their lives, and uphold-
ing their rights, is my unwaver-
ing goal this Women’s Equality 
Day— and every day.

District Attorney News

By SUMMER STEPHAN

Notes from Toni

By TONI G. ATKINS

These fashions are a must have 
for anyone who is into skate-
boarding, snowboarding, and 
surf lifestyles.

Forever 21 showed the hottest 

trend in layering. One of their 
standouts was a silver jacket. 
Windsor showed off styles per-
fect for a night out or homecom-
ing. H&M is a global brand that 
is committed to an emphasis on 
sustainability. They finished the 
afternoon on the runway with 
more layered outfits. One of the 

crowd favorites was a matching 
jacket and skirt.

After the show audience mem-
bers had fun taking pictures at 
Jerry’s Photo Booth. They anx-
iously waited for the hosts to 
call out the names for the raffle. 
The Creative Director for this ex-
citing show was Liese Victoria. 

Stay tuned for upcoming events 
at visitparkwayplaza.com.

—Diana Cavagnaro is an in-
ternationally renowned Couture 
Milliner based in Alpine, 
California. Learn more about our 
hat designer, teacher and blogger 
at DianaCavagnaro.com.

School fashion
CONTINUED FROM Page 5

sdnews.com6 San Diego Downtown & Uptown News
September 2023 OPINION / FASHION

1621 Grand Ave. Suite C
San Diego, CA 92109

858-270-3103
sdnews.com

Facebook.com/sandiegodowntownnews
Twitter: @sddowntownnews

Instagram: @sd_downtownnews

EDITOR
Drew Sitton

drew@sdnews.com

CONTRIBUTING EDITORS
Dave Thomas x130
Tom Melville x131

Dave Schwab x 132

CONTRIBUTING WRITERS
Toni Atkins

Diana Cavagnaro
J.M. Garcia

Chris Gomez
Ethan Olsen

Neal Putnam
Frank Sabatini Jr.
Summer Stephan

Hector Trujillo
Mark West

Sandee Wilhoit

INTERN
Kylie Capuano

WEB / SOCIAL MEDIA
Drew Sitton

ADVERTISING  
CONSULTANTS

Mike Rosensteel
(619) 961-1958

miker@sdnews.com

BUSINESS CONSULTANT
David Mannis
(619) 961-1951

david@sdcnn.com

ACCOUNTING
Heather Humble x120

accounting@sdnews.com

PUBLISHER
Julie Main x106

julie@sdnews.com

OPINIONS/LETTERS: San Diego Downtown News 
encourages letters to the editor and guest editorials. 
Please email either to drew@sdnews.com and include 
your phone number and address for verification. We 
reserve the right to edit letters for brevity and accuracy. 
Letters and guest editorials do not necessarily reflect the 
views of the publisher or staff. 

SUBMISSIONS/NEWS TIPS: Press releases and story 
ideas are welcomed. Send press releases, tips, photos or 
story ideas to drew@sdnews.com.

For breaking news and investigative story ideas contact 
the editor by phone or email.

DISTRIBUTION: San Diego Downtown News and 
Uptown News is distributed free on the first Friday of 
every month. 
Copyright 2023. All rights reserved.

LA JOLLA



Enjoy the biggest East Village 
Oktoberfest celebration to date

Summer might be over, but the 
fun is only ramping up in East 
Village. Now jam-packed with 
events for the rest of the year, 
East Village is overflowing with 
things to do to kickoff the new 
season. This year, the East Village 
Association has partnered with 
Quartyard to bring the neighbor-
hood the biggest celebration to 
date! Plus, the new East Village 
Artisan Market powered by Las 
Jefas Market will be kicking-off 
at the end of the month.

EAST VILLAGE 
OKTOBERFEST

Get ready to have the most 
un-beer-lievable Oktoberfest 
at the 7th Annual East Village 
Oktoberfest celebration! The East 
Village Association, in partner-
ship with Quartyard, will be 
transforming East Village into 
all things Oktoberfest with a 
unique Latin flair on Saturday, 
Sept. 30th from 1 p.m. to 7 p.m. 
Taking a modern spin on the 
popular German-themed event 
by adding a little Mexican fla-
vor, this year’s Oktoberfest will 
be filled with endless craft beer, 
traditional Oktoberfest fare and 
tacos, live Polka music and tribute 
bands, a classic car show and tons 
of games encouraging guest in-
teraction and maximum fun. The 
lively event will also highlight the 
history of German influence on 
Mexican lager, music and food.

Attendees will get the chance 
to sample a variety of the best 
lagers, ales and brews from lo-
cal vendors including Duck Foot 

Brewing, Fall Brewing, 
Ketch Brewing, Karl 
Strauss, 3 Punk Ales, 
and more! But you bet-
ter believe that’s not all! 
Attendees will also enjoy 
tasty traditional German 
and Mexican food such 
as the beloved soft-pret-
zels with beer mustard, 
Bavarian sausages, tacos 
and much more from ven-
dors including TNT Pizza, 
Papalo Kitchen, El Rey Tacos a 
Vapor and many others.

This year, the East Village 
Oktoberfest is going to be bigger 
and better than years before as 
it will close off Market Street be-
tween Park Boulevard and 14th 
Street as well as 13th Street be-
tween Market Street and Island 
Avenue, allowing for more San 
Diegans to join in the fun. Live 
musical performances will be 
ringing along the fenced-in 
streets with local talent taking 
the stage. Performances include 
traditional Polka music, tribute 
bands and tunes with a Latin 
flair to get the guests moving 
and grooving all throughout the 
event. Attendees are encouraged 
to dress in the classic Oktoberfest 
apparel like lederhosen and 
dirndl, recreating a mini-Mu-
nich in the heart of Downtown 
San Diego for the evening.

East Village Oktoberfest will 
also feature a wide array of 
exciting activations and com-
petitions including a classic 
lowrider car show, two stages 
of entertainment, stein holding 
competitions, a 360 photobooth 
and more. The celebration will 
be open to attendees 21+. Tickets 
are available on Eventbrite, rang-
ing from $10-$25.

EAST VILLAGE ARTISAN 
MARKET

In addition, coming this 
September, the East Village 
Association will kickstart their 
East Village Artisan Market, 
in partnership with Las Jefas 
Markets. With a kickoff date of 
Saturday, Sept. 23rd from 11 a.m. 
to 4 p.m., the East Village Artisan 
Market will feature artisan goods 
from across San Diego and will 
take place every fourth Saturday 
of the month at the courtyard 
behind UCSD Park & Market and 
The Merian Apartments. The 
community is invited to stop by 
and shop from a variety of arti-
san vendors and support local tal-
ent, while strolling through the 
neighborhood and soaking up all 
East Village has to offer. We hope 
to see you there!

From the return of neighbor-
hood favorite events like East 
Village Oktoberfest to the blossom-
ing of new family friendly activi-
ties, it’s time to kick of the Fall sea-
son the right way in East Village.

For the latest updates on East 
Village Association, please visit us at 
eastvillagesandiego.com and follow 
us on Instagram @EastVillageSD, 
TikTok @EastVillageSD and Twitter 
@EastVillageSD.

This year’s East Village Oktoberfest will 
have a larger footprint than in the past. 
(Photo courtesy Quartyard)

September happenings 
in joyous Little Italy

Summer could be ending but 
the celebrations in Little Italy 
are just beginning. With thrill-
ing events happening soon, the 
beloved neighborhood is getting 
ready for an exciting month that 
will get the whole community 
involved!

LABOR DAY STICKBALL 
TOURNAMENT

Celebrate one of Little Italy’s 
most nostalgic traditions at this 
year’s Annual Labor Day Stickball 
Tournament on Saturday, Sept. 
2nd to Monday, Sept. 4th from 8 
a.m. to 5 p.m. Watch as 8 to 12 
participating teams from all over 
the nation compete against each 
other for the ultimate Jillie Trophy 
and title of Champion of Stickball 
in San Diego.

What started out as a few New 
Yorkers bringing their love for 
stickball to the West Coast in 
the early 1990s, has now made 
a lasting impact to the Little Italy 
neighborhood in San Diego. After 
30 years of playing the nostalgic 
sport, the tournament stirs up 
fun childhood memories for some 
and a strong passion to win for 
others.

SUMMER GODDESS  
MARKET

Enjoy your Labor Day Weekend 
in Little Italy as the Summer 
Goddess Market stops in on 
Sunday, September 3rd from 10 
a.m. to 2 p.m.! The female maker 
market will feature over 25 local 
woman-owned small business-
es, bites, and live entertainment. 
Support the hardworking women 
in your community as you shop 
for artisanal gifts for yourself 
and your loved ones. Some of the 
participating businesses include 
Rie Beauty, Alyse Jewelry, Never 
Alone Candles, MexiKrafts and 
more!

PUNCHES IN THE PIAZZA
In honor of the one-year an-

niversary of the passing of 
Bobby DePhilippis, the Bobby D 
Foundation will stage “Punches 
in the Piazza,” on Friday, Sept. 8 
starting at 5 p.m., with the first 
bout scheduled for 6 p.m. The 
inaugural event will feature a 
uniquely-staged outdoor ama-
teur boxing ring showcasing the 
best rising boxing talent from 
Southern California through 12 
fast paced bouts. “Punches in the 
Piazza” will be the first ever live 
sports event held at the Piazza 
della Famiglia since its debut five 
years ago.

This thrilling event com-
memorates the impact of Bobby 
DePhilipis. Well known in the 
Little Italy community, Bobby D 
grew up in Little Italy and was the 
owner of Filippi's Pizza Grotto, as 

well as being a boxing promoter 
and a philanthropist.

The Bobby D Foundation will 
be donating the majority of 
the net proceeds of “Punches 
in the Piazza” to Washington 
Elementary School whose stu-
dent body faces one of the largest 
percentages of homelessness in 
San Diego County. The remain-
ing funds will be donated to 
the Little Italy Association and 
Convivio.

All ages are welcome to stop 
by and watch the talented SoCal 
boxers try at take the winning 
title home! A limited number of 
seated tickets priced at $50 will 
be available for purchase online 
at bobbyde.org. Select VIP table 
seating can be reserved by calling 
(619) 420-8866.

CASINO DI PIAZZA
Are you ready to go all in for the 

thrill? Coming back for a second 
year, The Little Italy Association, 
in partnership with Vici Luxury 
Rentals will bring the most ele-
gant Italian garden casino experi-
ence to the heart of the neighbor-
hood on Friday, Sept. 15th from 7 
to 11 p.m.

SEE LITTLE ITALY, Page 12

Casino de Piazza was so popular 
it returns for a second year. (Photo 
courtesy Little Italy Association)

Little Italy News

By CHRISTOPHER GOMEZ

East Village News

By ETHAN OLSEN
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Factory, Havana 1920, Il Sogno 
Italiano, Johnny WAHOO! Golf 
Bar, Las Hadas Bar & Grill, Lavo 
Italian Restaurant, Madam 
Bonnies, Mezze Greek Fusion, 
Pizza on 5th, Rocking Baja 
Lobster, Royal India, Smokin J’s 
BBQ, STK, The Field Irish Pub, and 
Whiskey Girl.

General admission for the Taste 
of Gaslamp tour is $45 in advance 
and $55 day of event. For more in-
formation or to purchase tickets, 
please visit gaslamp.org/tasteof-
gaslamp or call 619-233-5008.

60 PEOPLE RAPPEL DOWN 
GRAND HYATT HOTEL

Over the weekend of August 5, 
60 people conquered their fears 
and rappelled 29 stories down 
the side of the Manchester Grand 
Hyatt San Diego. The event, called 
Over The Edge, was a fundraiser 
for Reality Changers, a local non-
profit that prepares youth from 
underserved communities to 
become first-generation college 

graduates and agents of change 
in their communities.

Rappellers included FOX 5 
sports anchor Julian Del Guadio 
and community members who 
came together to support a good 
cause. An estimated 150 spec-
tators came out to cheer on the 
rappellers as they descended down 
the side of the building, using a 
special 5-point safety harness and 
climbing-certified ropes.

So far, the event has raised 
more than $72,000 in support 
of Reality Changers. Funds 
raised will support tutoring, 

mentorship, and college appli-
cation assistance programs for 
local youth who want to be the 
first in their families to graduate 
from college. With support from 
these programs, Reality Changers 
participants are seven times more 
likely to graduate than their sim-
ilar peers.

Reality Changers will host Over 
The Edge again in 2024. Anyone 
can pre-register for next year’s 
event. URL: give.realitychangers.
org/OverTheEdge2024.

LAZY ACRES GIVES BACK 
WHEN CUSTOMERS REUSE 
BAGS

Lazy Acres Natural Market is 
ramping up their commitment to 
the Mission Hills community, in-
troducing a new in-store commu-
nity program which will benefit 
local Mission Hills non-profits.

“We love being tucked away in 
this wonderful little neighborhood 
of Mission Hills. Our customers 
are like family and it gives us a 
big sense of purpose — to provide 
a healthy, safe, engaging, and fun 
shopping experience for all,” said 
Store Director Robert Harper.

The new Envirotokens program 
rewards customers who make the 
sustainable choice to reuse and 
keep single-use bags out of local 
landfills. When customers shop 
with their own grocery bags, 
Lazy Acres will give them a 10¢ 
Envirotoken per bag. The cus-
tomer then pays it forward to one 
of six local non-profits, hand-se-
lected for doing important work 
in the area, with a focus in K-12 
education efforts, hunger relief 
and environmental stewardship.

The featured Mission Hills store 
non-profits include Art Reach 
San Diego, Grant Education 
Foundation, Kitchens for Good, 
San Diego Humane Society, San 
Diego River Park Foundation 
and The Center. Every month, 
Lazy Acres will tally up the 
Envirotokens totals, convert them 
into dollar amounts and send a 
check to each organization.

ANNUAL CELEBRITY 
WAITERS LUNCHEON FOR 
UNITED CEREBRAL PALSY 
SET FOR SEPT. 22

The 40th annual Celebrity 
Waiters Luncheon to benefit 

United Cerebral Palsy of San Diego 
County will take place on Friday, 
Sept. 22 at the Coronado Island 
Marriott Resort & Spa. Check-in 
begins at 11:30 a.m. with lunch 
served at noon.

The ticket price is $80 per 
person with sponsorship oppor-
tunities available. A live and 
silent auction will be available 
along with raffle prizes. Join in 
while being served by some of 
Southern California’s brightest 
talent. Christopher Knight from 
“The Brady Brunch” is sched-
uled to appear along with other 
Hollywood celebrities. San Diego’s 
sports teams and media personal-
ities will also attend.

Last year, more than 300 people 
attended, and over $60,000 was 
raised. For more information, call 
858-571-5365 or sign up directly 
at ucpsd.org or fundraise.ucpsd.
org/cwl23.

UCP is among the largest non-
profit organizations in the coun-
try with nearly 60 affiliates na-
tionwide providing programs and 
services to children and adults 
with cerebral palsy and other dis-
abilities. Statistics show that one 
out of 325 people have some type 
of cerebral palsy. Fifty percent of 
children born with CP are born 
prematurely. Locally, all monies 
raised stay in San Diego County, 
and 86% of all money donated is 
used for local program services 
that United Cerebral Palsy pro-
vides. UCP of San Diego County 
was founded in 1958.

HARVEST FOR HOPE 
FUNDRAISER BENEFITTING 
KIDS WITH CANCER

As a nonprofit dedicated to 
help families all over San Diego 
County navigate their child’s 
journey through cancer, the 
Emilio Nares Foundation (ENF) 
is delighted to invite the public 
to the 20th Annual Harvest for 
Hope event happening on Sunday, 
September 10th, at 2 p.m. at the 
picturesque Coasterra to garner 
awareness during Childhood 
Cancer Awareness Month. Now 
celebrating its 20-year anniver-
sary, the Emilio Nares Foundation 
is going above and beyond to cele-
brate the work they have done in 
the past, while also looking to the 
future to continue the legacy the 
foundation has made.

The Ha r vest for Hope 
Fundraiser will be a foodie festi-
val where attendees will be able to 
taste bites from 19 local business-
es with spirits to accompany the 
culinary experience. Along with 
the bites and sips, attendees will 
also enjoy performances by Fred 
Benedetti, a renowned guitarist. 
For ticket information and event 
details, please visit tinyurl.com/
bdfw9w9n.

RTFH BEGINS PUBLISHING 
MONTHLY VETERAN 
HOMELESSNESS DATA

To provide the San Diego region 
with a better understanding of 
veteran homelessness, as well as 

SEE NEWS BRIEFS, Page 13
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Team Hope Walk raises funds, awareness for rare Huntington’s Disease
By DREW SITTON

Fa m i l ie s  dea l i ng w it h 
Huntington’s Disease (HD) often 
feel isolated. Symptoms of the fa-
tal genetic disease range from the 
embarrassing to the debilitating as 
patient’s physical and mental abil-
ities decline. Huntington’s Disease 
Society of America (HDSA) aims 
to help families dealing with the 
diagnosis find community through 
events like the Team Hope Walk 
being held in Coronado on Sept. 16.

“All of our events, including 
this Team Hope Walk, is really a 
chance for families to find the sup-
port that they need and be able to 
know that they're not alone in this. 
It’s a really difficult disease and 
that there is community to sup-
port them,” said Nichole Mendoza, 
regional development officer of 
HDSA in the Pacific/West.

HDSA is the largest nonprofit 
supporting and educating people 
with HD. It was founded in 1967 
by the widow of folk musician 
Woody Guthrie. Today there are 
52 chapters across the nation. 
California is the only state with 
multiple chapters. Of the five in 
the state, San Diego is the largest.

Beyond a day bringing families 
together, the walk is also a chance 
for the community to learn more 
about the rare disease and help 
fund research and support ser-
vices. Team Hope has raised more 
than $20 million for HD since it 
started in 2007, with walks in 
over 100 cities.

Christy Figueroa-Pettis is the 
current board president of the San 
Diego chapter of HDSA. Twelve 
members of her family have died 
from HD, including her mom and 
aunt two weeks apart in 2016.

“We thought our family was all 
alone. All these years that we had 
it, we never were around other 
families. So this walk is bringing 
us together and building those re-
lationships and supporting each 
other,” she said.

The chapter hosts pickle ball 
tournaments, four support groups, 
and other events. The walk is 
unique as it is open to the public. 
Figueroa-Pettis hopes San Diego 
will become better educated about 
the disease. She noted that if you 
ask a random person if they know 
what Huntington’s Disease is, nine 
times out of 10 they will say no.

“That’s scary, because how can 
we move forward?” she said.

Huntington’s Disease is a brain 
disease passed down from gen-
eration to generation. There are 
currently 41,000 symptomatic 
Americans with another 200,000 
at risk of inheriting the disease.

One of Figueroa-Pettis’ four 
daughters has already been diag-
nosed with HD.

“I don’t want my grandkids to 
have to go through it,” she said, 
stating that her goal is to find a 
cure.

She has participated in studies 
led by Dr. Jody Corey-Bloom at the 
UCSD Huntington’s Disease Clinic.

“These are very exciting days 
for HD research. We have clinical 

trials currently underway that are 
attempting to approach a cure/
mitigation through several differ-
ent avenues,” said Dr. Corey-Bloom.

Many of the efforts focus on 
lowering the huntingtin protein, 
thought to be the cause of HD, 
either through directly targeting 
the protein, gene splicing, and 
other methods.

“Funds raised by the HDSA 
through activities such as the 
upcoming Team Hope Walk 
strengthen the HDSA’s efforts to 
fund researchers from around 
the world who are working on 
cutting edge approaches to slow 
or stop HD. In addition, they al-
low the HDSA to provide support 
to the currently 56 HDSA Centers 
of Excellence that provide an elite 
multidisciplinary approach to HD 
care and research,” she said.

Figueroa-Pettis said although 
she cared for her mother through-
out her decline and death, she still 
did not know how hard it was to 
deal with the symptoms until she 
started dealing with them herself.

“It is an emotional disease. 
It’s embarrassing,” she said. Her 
mother went from a vibrant, 
amazing person who took the lead 
to losing her independence. For 
her part, she retired early from her 
job at the San Diego Community 
College District and has had to give 
up some of her faith and political 
work. She used to teach restorative 
justice at jails but can no longer do 
public speaking on that scale. 

Most HD patients die from ei-
ther falling or choking. Figueroa-
Pettis already experiences random 
choking and lack of balance, as 
well as short-term memory loss, 
cognitive decline, struggles with 
speech, mood swings, and chorea 
– outbursts of involuntary move-
ments. There can also be stigma 
around the disease as chorea and 
slurred speech can lead people to 
assume patients are on drugs, she 
explained.

“[HD] is a fatal genetic disorder 
that causes the progressive break-
down of nerve cells in the brain 
and is described as having ALS, 
Parkinson's and Alzheimer's si-
multaneously. So if you think 
of one person who has this or 
that, we have everything— and 
those three equal Huntington’s,” 
Figueroa-Pettis said.

Michael Hotaling also comes 
from a family that did not have 
community while dealing with 
the disease. His maternal grand-
mother died from HD and his 
mother died by suicide after ex-
periencing the onset of “scary” 
symptoms. Last December, his 
sister died at 61 without an official 
HD diagnosis but with the exact 
match to all the symptoms.

“That really, really pushed me 
to do something,” Hotaling said.

He joined the HDSA chapter 
board and is helping plan the route 
of the walk through Tidelands Park. 
He hopes it will help relieve the bur-
den placed on families dealing with 
such a devastating disease.

“I think a lot of families feel 
like they're on their own and 

they don't have a support net-
work. And this was a way to help 
us show that there is a support. 
There are others out there that 
care,” Hotaling said.

Being on the board has helped 
him process the grief of losing his 
sister. He does not have the genetic 
anomaly associated with HD.

“When I see and interact with 
people that are dealing with… 
the disease, to understand how 
they're dealing with it in such 
[an] optimistic and hopeful way. 
So that helps me get through the 
grief and there's a guilt factor for 
me too to know that I was spared 
the disease for some reason,” he 

said. “Maybe there’s a difference 
I can make.”

The Sept. 16 walk will begin at 
9 a.m., with registration start-
ing at 8:30 a.m. at Coronado 
Tidelands Park. All proceeds from 
the event will go towards HDSA's 
mission to improve the lives of 
people affected by HD and their 
families.

Last year, 300 people partici-
pated in the walk. Families often 
stay after the event to picnic and 
spend time together.

“For each of these families in 
particular, there are a lot of dif-
ficulties with transportation and 
people being healthy enough to be 

out and about. So when we have 
these big events, families definite-
ly turn out and want to join to-
gether,” Mendoza explained.

Hotaling hopes having the walk 
in such a visible location will add 
to the number of people who learn 
about the disease.

“I don't have the mentality that 
I'm ready to die,” Figueroa-Pettis 
said. “My ultimate goal is to be 
part of the cure.”

To learn more about the event 
or to register, contact Nichole 
Mendoza at sandiego@hdsavolun-
teer.org. Online registration and 
donation options are also avail-
able at hdsa.org/thwsandiego.
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Participants in the 2022 Team Hope Walk raised funds for research and support services. (Photos courtesy HDSA)
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Jimmy Carter’s  
Mexican Cafe 

 
OPEN 7 DAYS A WEEK 

8AM - 9PM 
3172 5TH AVENUE 

SAN DIEGO, CA 
619-295-2070

ThTlfffWB’DiH f Sl SfffW f f

Centrally Located and 
One Mile to Hillcrest, 
Newly Remodeled 
Rooms, Heated Pool 
and Jacuzzi, Fitness 
Room, Wedding and 
Event Spaces, Pet 
Friendly 
 
Home to The Waffle 
Spot Diner and  
The Amigo Spot  
Restaurant and Bar www.KingsInn.com

ss

09-30-2023

CULINARY ENHANCEMENTS 
AT PATISSERIE MELANIE

The team at North Park’s 
newest pastry shop, Patisserie 
Melanie, has made way for chef 
Anthony Bruno, who previously 
worked at the prestigious French 
Laundry in Napa Valley as well 
as the former Cafe Chloe in San 
Diego’s East Village.

Bruno joins the shop’s founder, 
Melanie Dunn, who earned her 
pastry expertise at Le Cordon 
Bleu in Paris before initially open-
ing the business from a live-work 
studio in Hillcrest. Since moving 
to North Park, she has made the 
neighborhood swoon with a re-
tail selection of croissants, tarts, 
macarons, kouignettes and more. 
On Thursday through Sunday, 
she also offers French savories 
such as quiche and croque-style 
sandwiches.

With Bruno onboard, she re-
cently introduced a happy hour 
menu featuring a cheese and 
charcuterie board and the succu-
lent Le Royale cheeseburger made 
with a blend of chuck, short rib 
and brisket. Gruyere cheese, car-
amelized onions and Dijonnaise 
seal the deal. The happy hour runs 
from 4 to 7 p.m. Tuesday through 

Friday, when $1 and $2 discounts 
kick in for beer and wine.

Coming soon to the lunch and 
happy hour menus are ratatouille, 
Jamon ham with cheese and egg, 
and fresh fruit compote with ricot-
ta. A dinner menu is also in devel-
opment. Its roll out has yet to be 
announced. 3750 30th St., 619-
677-2132, patisseriemelanie.com.

MARGARITAVILLE  
SPLASHES INTO THE 
GASLAMP QUARTER

It’s here! And with every beachy 
cocktail, island-inspired dish, and 
Jimmy Buffett album known to 
fans of this long-established par-
ty culture.

Welcome to the newly opened 
Margaritaville Hotel, a $30 
million urban oasis complete 
with three dining concepts, a 
rooftop bar and pool, and tropi-
cal accents for days. The bill of 

fare throughout the property fo-
cuses on the expected fish sand-
wiches, burgers, tacos and fresh 
salads that correspond to the ca-
sual vibe of Buffett’s famous song, 
Margaritaville.

Bar offerings naturally include 
plenty of adult frozen concoctions, 
such as what you’ll find on the ho-
tel’s ground-floor at Landshark 
Bar & Grill. Live entertainment 
most days further add to the 
‘60s-influenced paradisaical es-
cape with its common areas that 
are open to both locals and hotel 
guests.

The hotel marks the brand’s 
first city-center hotel on the West 
Coast. 435 Sixth Ave., 619-819-
9500, margaritavilleresorts.com.

GOOD AND GIRTH-Y
If you like your cookies thick 

and gooey, look no further than 
Cookie Plug, a growing chain 
that started a few years ago in 
Riverside, Calif. and quickly be-
came famous for its graffiti-theme 
décor and hip-hop playlists.

In June, a shop opened in 
University Heights (1945 El Cajon 
Blvd.) More recently, a second ur-
ban location (611 K St.) sprung 
onto the scene just outside Petco 
Park. Another is slated to open 
soon in Pacific Beach.

The company’s motto is to 
break the cookie-cutter mold of 
everyday cookies by making them 
“FAT,” “THICC” and “BOMB AF.” 
They’re baked fresh daily and 
come in alluring flavors such 
as chocolate XTC, purple haze, 
strawberry cheesecake, and bam 
bam, which incorporates fruity 
cereal. Keto-friendly options are 
also available as well as cookie 
icing for those wanting to add a 
little more sinfulness to the expe-
rience. cookieplug.com.

NORTH PARK NEWCOMER
Replacing the space left behind by 

Little Thief Wine Bar & Kitchen 
is Long Story Short, a newly 
opened restaurant by husband-wife 
chefs Elliott and Kelly Townsend.

The duo previously cooked at 
Juniper & Ivy and Cowboy Star, The new Le Royale cheeseburger at 

Patisserie Melanie (Photo courtesy 
ChemistryPR)

Landshark Bar & Grill at the new 
Margaritaville (Courtesy photo)

The thickest cookies in town (Photo 
courtesy Cookie Plug)

SEE FOOD BLOTTER, Page 13
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the room in a warm orange glow 
and making the lobby appear lit 
by a starry night.

Krissy provided the inside scoop 
on the newly-opened bar. Cognac 
and bourbon are featured in many 
of the cocktails, all priced at $17, 
due to the New Orleans influence. 
The refreshing Pimm’s Cup is the 
top-selling cocktail of the sum-
mer with strawberry, cucumber, 
ginger and lime adding flavor 
to the British gin-based liqueur. 
Brandy Crusta is another popu-
lar drink on the menu which has 
cognac and apple brandy mixed 
with tropical fruits served over 
light shaved ice. As the weather 
gets cooler, Krissy predicts other 
cocktails will become favorites, in-
cluding the flaming Old Fashioned 
and Absinthe Frappe.

For our parts, I ordered the 
Lafayette Fix with Jamaican 
Rum, Fino Sherry, apricot, cas-
sis (blackcurrant) molasses and 
lemon while my companion en-
joyed the Milk Punch made with 
Bourbon, Oloroso Sherry, cinna-
mon, Amaro Meletti and cream. 
The Lafayette Fix was very sweet 
but the molasses added warmth 
and depth to the drink which 
could otherwise fit on the tiki-in-
spired menu of the neighboring 
poolside bar. The Milk Punch is a 
dessert cocktail that reminded me 
of distilled rice pudding.

The maximalist décor of the 
lobby was a delight. The cross-
hatched wooden floor, blue-inked 
white tiles, plastered crown mold-
ings, green cheetah print pillows, 
marble bar and central statue of 
Atlas carrying the world all came 
together into a stunning interior. 
Odd antiques add charm, such as 
a vintage chair with arms and 

back sculpted with stacked buf-
falo horns.

The lobby bar has attracted 
many locals curious about the 
Lafayette’s renovation. Friday 
nights draw a large crowd. Paired 
with a pool pass purchase, the lob-
by bar is a great way to experience 
a hotel’s luxuries without having 
to miss one’s own bed.

AC LOUNGE AT AC HOTEL
Th i s  s p r i n g,  Ma r r iot t 

International opened AC Hotel in 
the Gaslamp. The European-style 
boutique hotel has a lobby bar 
that serves tapas and small plates 
alongside local beer and cocktails.

The lounge is in the heart of the 
new pedestrian walkway district 
on Fifth Ave. It’s a short walk to 
Petco Park and the Convention 
Center plus the many venues in 
the Gaslamp. Its location attacks 
business travelers, especially 
those going to conventions. With 
so many male travelers, bartender 
Morgan, who has worked at the 
lounge since before it opened to 
the public, says whiskey is the 
most popular drink.

The simple cocktail menu 
is filled with classic European 
drinks that are spirit forward. My 
companion ordered the Seaside 
Margarita, a bright blue drink 
with its color stemming from the 
Lagoon Bay Apertivo, an orange 
bitter from Iceland. I consumed 
a Smoked Spanish Old Fashioned 
with demerara sugar that lent tof-
fee notes to the savory drink.

With exceptions for Dodgers 
weekend, Morgan said the bar is 
usually a mellow place with only 
one large screen tv. Once past the 
historic façade of the exterior, the 
sleek interior features tasteful art 
amid cool neutrals. A narrow sky-
light over a cushioned booth high-
lighted the minimalist mountain 
range silhouette installation in 
faux marble. The long, open space 
of the lounge had seating options 
for people in groups or those who 
want to sip a cocktail while work-
ing on a laptop.

AC Hotel General Manager 
Katee Moala shared the history of 
AC Hotels, which was founded by 
Spanish hotelier Antonio Catalan 
and gained popularity across 
Europe in the ‘90s. Looking to 
expand in that market, Marriott 
International acquired the brand 
and brought the hotels popular 

among millennials to the states.
Rather than being a full-service 

hotel, Catalan focused on the de-
tails travelers desired to create 
a modern experience. Moala 
describes the AC Hotel as being 
“perfectly precise” in its offerings. 
For instance, with tons of eateries 
in the Gaslamp surrounding the 
hotel, there is no need for a lunch 
restaurant especially among 
business travelers away during 
the day.

The quiet, airy lounge is a 
bright spot to relax before rejoin-
ing the teeming Gaslamp outside.

VISTAL INSIDE 
INTERCONTINENTAL  
SAN DIEGO

Most lobby bars are on 
the ground f loor but with 
InterContinental San Diego’s 
lobby being on the third floor, its 
anchor restaurant Vistal is still 
technically a lobby bar while pro-
viding elevated views of the bay. 
The indoor-outdoor venue has a 
gorgeous perspective of the sun 
setting over the USS Midway.

Vistal’s menu focuses on flavors 
of Baja California and the Pacific. 

The sustainability-focused venue 
features seasonal ingredients that 
are locally sourced. Even a sum-
mer cocktail that included pressed 
honeydew was nixed from the of-
ferings because it was too wasteful 
as the melon had to be fresh each 
day. Its inventive cocktails are 
typically thought up by restau-
rant manager Charles Crisp. The 
semi-permanent cocktail names 
are homages to San Diego sites 
and culture. Other than the te-
quila, all of the spirits are made 
by California distilleries.

The Star of India drink incor-
porates hibiscus masala Crisp 
created after noting the cross-
over of spices shared in Mexican 
and Indian cuisine. The masala 
brings a warm, bright flavor to the 
Humboldt organic vodka drink 
served in a coconut on a plate of 
ice. Sweet coconut agave, lime, 
Mexican chile and mango boba 
pearls made it one of the most 
unique offerings throughout all 
of the lobby bars we toured. My 
companion ordered the Mexican 
Street Corn, which Crisp said is a 

SEE LOBBY BARS, Page 14

Lobby bars
CONTINUED FROM Page 1

2223 El Cajon Blvd., North Park

619-296-2101; lafayettehotelsd.com

Prices: Cocktails for $17

743 Fifth Ave., Gaslamp

619-544-1800; tinyurl.com/ACHotelSD

Prices: Cocktails for $12-15

Atlas holds up the world at the 
center of the circular bar. (Photos 
by Drew Sitton)

The Lafayette Fix is topped with 
lemon, mint, strawberry and a 
flower as a picturesque flourish.

Bartender Krissy says the dozens of lamps in the lobby bar reflect onto 
the glass roof at night to create a starry night above.

Bartender Morgan uses a kitchen 
blow torch to finish the Smoked 
Spanish Old Fashioned. (Photos by 
Drew Sitton)

The Seaside Margarita is bright 
blue but will taste familiar.

The AC Lounge sports a sleek, modern look.
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619-583-7963
idealservice.com 

5161 Waring Rd, San Diego 

CA License #348810

SERVICE DIRECTORY

www.beelinebrakes.com

2938 GARNET AVE., PACIFIC BEACH

(858) 273-2411

Bee Line
• BRAKES • 
• ALIGNMENT •  
• A/C SERVICE •
• 30/60/90K Maintenance • 

SINCE 1947

10% OFF 
W/ THIS AD

(UP TO $50 MAX FOR DISCOUNT) 
(excludes oil changes and  

OE Parts & Labor) May not be  
combined with any other offer.

AUTOMOTIVE

Cleaning Service
by Cecilia Sanchez

Family owned & operated
15 years experience.

Office, residential &
vacancy cleanings 

#1 vacation 
rental experts 

Free estimates
& excellent 
references

(619) 
248-5238

619-677-6523

WHERE YOU ARE  
TREATED LIKE ROYALTY!

Must mention ad. Some restrictions apply.

Or visit our website at 
www.service-kings.com

25% OFF Tile & Grout Cleaning 
25% OFF restretching or carpet repairs

Cleaning Carpet, Tile,  
Upholstery for over 28 years.

CARPET CLEANING SPECIAL

3 
ROOMS $129

SAVE $45

RENT-A-HUSBAND
Handyman with 

30 years experience

Many Skills

Hourly or Bid

Prompt, Affordable, 
Professional

Insured

Ask for Bob
619-742-0446

Non-licensed

HANDYMAN

WINDOW CLEANING

Full-length stories 

Online updates 

Comments 

Event calendars 

and more! 
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B i l l  Harper  Plum b i ng . com
Licenced Plumber

with years of experience in residential homes
Prompt, Professional and Affordable 

Phone Estimates, Cash Discounts

CALL BILL  619-224-0586
Lic #504044

CONSTRUCTION

PROPERTY MANAGEMENT

FREE ESTIMATES!
• FINE PRUNING & THINNING
• ARTISTIC TREE LACING
• TREE & STUMP REMOVAL

CROWNPOINTCLIPPERS@GMAIL.COM

(858)270-1742
Fully licensed and insured. Lic# 723867

CROWN POINT
CLIPPERS, INC.

T R E E S E R V I C E

SERVING THE LA JOLLA
AREA FOR 40 YEARS

Ray & Roger’s 
WINDOW 
CLEANING

619.252.1385

Commercial & Residential

30 Day Rain Guarantee
Licensed & Insureed • Free Estimates

Tracks
Screens

Mirrors
Skylights

PAINTING

(619) 795-9429
www.chuckiespainting.co

chuckgjr@cox.net
CA Lic. #925325

Chuckie’s 
Painting Company

(619) 523-4900 
1998-2023 Silver Anniversary. 25 Years 

Call Now For Free Estimate 

Beach Cottages To Mansions 

Weekly • Biweekly • Monthly 

Ca. St. Lic. #0783646 Insured 

Billed Monthly • Check • Cc • Pay Pal 

Readers Choice Award Winner 

Helping the Peninsula grow for 25 years

MAINTENANCE EXPERTS

POINT LOMA 
LANDSCAPE 

Lic.573106

FAMILY OWNED & OPERATED 
BY A VIETNAM VET

San Diego’s Oldest 
Plumbing Company. 

Offering quality service &
repair for 110 years. 

858-454-4258
5771 LA JOLLA BLVD #5
ERLINGROHDEPLUMBING.COM

LANDSCAPE/GARDEN

CLEANING

PLUMBING

CARPET & TILE CLEANING

• Painting 
• Carpentry 
• Drywall 
• Plumbing  

• Electrical  
• Decks 
• Flooring Repair 
• Power Washing

Complete Home Repairs

Customer satisfaction. 
Insured & worker’s comp

CALL MARIO 
(619) 647-9606
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SERVICES LLC
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Casino Di Piazza will com-
pletely transform the Piazza 
della Famiglia into a sophisti-
cated casino spectacle that will 
feature craft cocktails provid-
ed by the Little Italy Food Hall, 
light hors d’oeuvres by Graze 
and Chef Giselle Aguirre, 
and of course, favorite games 
such as Blackjack, Craps and 
Roulette.

Part of the proceeds gained 
from Casino di Piazza will ben-
efit the Little Italy Association’s 
continued beautification and 
maintenance of the Piazza del-
la Famiglia. Casino di Piazza’s 
General Admission includes en-
trance into the Italian Garden 
Casino, $100 in Casino chips, 
one drink ticket and light hors 
d’oeuvres, while VIP includes 
entrance into the Italian 
Garden Casino, $200 in Casino 
chips, two drink tickets as well 
as exclusive access to VICI VIP 
Lounge offering a private bar 
with upscale cocktails, ad-
ditional hors d’oeuvres, spe-
cialty lounge seating, lounge 
music, and private restrooms. 
Additional chip buy-ins and 
cocktails coins will be on sale 
at the event.

In the past year, our high 
rollers won some grand prizes 
such as one year of free park-
ing with LAZ Parking, hotel 
stays, a piece of fine art from 
Meyer Fine Art, and thou-
sands of dollars in Little Italy 
restaurant gift cards. Be sure to 
buy-in frequently and play big! 
So whether you love to gamble 
or have fun watching people 
take a lucky chance, this is the 
perfect opportunity to dress in 
your favorite black-tie attire 
that has been waiting to be 
worn and spend an electrifying 
evening with friends and other 
community members.

EL GRITO DE MÉXICO
Hispanic Heritage Month 

begins Sept. 15th, a month to 
pay tribute to the generations 
of Hispanic Americans who 
have created significant impact 
to the community as well as to 
celebrate the diverse culture 
of all the Hispanic countries. 
To start the Hispanic Heritage 
celebrations, Univision and the 
Consulado General de Mexico 
are excited to celebrate El Grito 
De Mexico on Saturday, Sept. 
16 from 5 to 9 p.m. Honoring 
the 213th anniversary of 
Mexican Independence, the 
free event will include ballet 
Folkorico, live regional mu-
sic, mariachi, tenors and most 
importantly the official "Grito 
de México" ceremony by San 
Diego's Cónsul General Alicia 
Kerber.

Make sure to keep your cal-
endars open this month as the 
Little Italy neighborhood will 
be booming with events that 
will make you feel lucky and 
celebrate Mexican culture with 
your community!

Little Italy
CONTINUED FROM Page 7

Celebrating community, sustainability, and 
small businesses at the 2023 Taste of North Park

The heart of North Park is beat-
ing stronger than ever, and there's 
no better way to experience the 
vibrant pulse of our community 
than by joining us for the 2023 
Taste of North Park, proudly 
brought to you by US Bank on 
Saturday, Oct. 7.

There is more to North Park 
than just the intersection of 30th 

and University. To help you ex-
plore the neighborhood, we are 
hosting three check-ins. You 
can get your day started in the 
southern portion at Haven (3381 
30th Street), the western portion 
at Louisiana Purchase (2305 
University Ave) or right in the cen-
ter at the North Park Mini Park 
(3812 29th Street). Each area of 
North Park has a slightly different 
vibe and energy. We encourage 
you to explore our neighborhood 
from end to end and find your fa-
vorite area!

This annual event has become a 
cherished tradition for both locals 
and visitors, and this year, we're 
making it even more special by 
focusing on three key elements: 
sustainability, community, and 
celebrating our resilient small 
business community.

SUSTAINABILITY:  
A COMMITMENT  
TO A GREENER FUTURE

North Park is not just a com-
munity; it's a home we all share. 
To honor our beautiful neighbor-
hood, we're taking steps to reduce 
our environmental impact. This 
year, we're thrilled to introduce 
reusable tumbler cups, gener-
ously sponsored by Diamond 
Parking, and reusable sporks 
from our community sponsor, 
Walkabout. These eco-friendly 
initiatives will help minimize 
waste and promote a more sus-
tainable way of enjoying our de-
licious bites and sips.

Additionally, to reduce our car-
bon footprint and make it easier 
for everyone to explore our vi-
brant community, we're introduc-
ing neighborhood electric vehicles 
(NEVs) to shuttle people around 
North Park. These NEVs repre-
sent a small yet impactful step to-
wards a greener future and will 
help connect people across the last 
mile of their journeys.

In alignment with our sustain-
ability efforts, our event coincides 
with Clean Air Day California. We 
invite our neighbors, businesses, 
and organizations to join us in 
pledging to take steps to improve 
our air quality. It's a collective 
effort to ensure that North Park 
remains a breath of fresh air in 
our fine city.

COMMUNITY: BRINGING 
NORTH PARK TOGETHER

North Park is known for its 
eclectic mix of boutiques, brewers, 
and restaurants, but it's our sense 
of community that truly sets us 
apart. This year, we're excited to 
involve the Sisters of Saint James 
to help connect our community in 

engaging and unique ways. Their 
presence will add an extra layer of 
warmth and camaraderie to our 
event.

Furthermore, we're launching 
a food drive in partnership with 
the San Diego Food Bank. We 
understand how fortunate we 
are to have an abundance of food 
and drink options in our neigh-
borhood. This event provides us 
with an opportunity to give back 
and drive donations for a truly im-
pactful organization. Together, we 
can make a significant difference 
in the lives of those less fortunate.

SMALL BUSINESS: THE 
HEARTBEAT OF NORTH PARK

Our small business communi-
ty is the lifeblood of North Park. 
While we've faced challenges over 
the past year, our community's re-
silience shines brighter than ever. 
We're excited to showcase the ex-
citing places that have come to life 
in our community, thanks to the 
dedication of our business lead-
ers and the unwavering support 
of our residents.

This event is a celebration of 
these businesses, both the well-es-
tablished stalwarts and the dy-
namic newcomers. It's a fantastic 
opportunity to experience the rich 
tapestry of entrepreneurship that 
defines North Park.

The 2023 Taste of North Park 
promises to be a day filled with 
delicious food, refreshing drinks, 
and unforgettable community 
spirit. We invite you to join us in 
celebrating sustainability, con-
necting with our community, and 
supporting our incredible small 
businesses. North Park continues 
to thrive, thanks to the dedication 
and passion of every individu-
al who calls this neighborhood 
home. Together, we're creating 
a brighter and more vibrant fu-
ture for North Park and all its 
residents.

Taste of North Park takes place 
on Saturday, Oct. 7, starting at 
11 a.m. Tickets are $30. Visit bit.
ly/tasteofnorthpark2023 to buy 
tickets.

North Park News

By MARK WEST

Taste of North Park is a delicious way to explore the entire neighborhood. 
(Photos courtesy North Park Main Street)
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CLUES ACROSS 
1. Second sight 
4. Standard electrode potential 
7. Type of gibbon 
8. John Joseph __: American 
industrialist 
10. Manning and Whitney are 
two 
12. Abrupt 
13. Baroque musical instrument 
14. Post-burning residue 
16. When you hope to arrive 
17. Sign up (Brit. Eng.) 

19. Sun up in New York 
20. Employee stock ownership 
plan 
21. Where people live 
25. Method to record an electro-
gram 
26. Angry 
27. No longer living 
29. Simple 
30. Swiss river 
31. Portion of a play 
32. It’s under the tree 
39. Wood sorrels 

41. No (Scottish) 
42. Dialect of English 
43. Former Steelers’ QB 
44. Popular beer 
45. It can make you sick 
46. Tropical tree and fruit 
48. Company officer 
49. Contact lens term 
50. Your consciousness of your 
own identity 
51. “Ghetto Superstar” singer 
52. Piece of turf 
 

CLUES DOWN 
1. Number of players on each 
side in a football game 
2. Containing salt 
3. Reasoning or knowledge: a __ 
4. Car mechanics group 
5. Leave a place 
6. Southern Colombian capital 
8. Old English letter 
9. Tide 
11. Walk heavily 
14. Chemical compound (abbr.) 

15. Artificial openings 
18. Luteinizing hormone 
19. Unit of energy 
20. Circular movement of water 
22. A way of holding 
23. Popular book of words (abbr.) 
24. States’ group 
27. Dashes 
28. Body part 
29. Electronic countermeasures 
31. Consumed 
32. Small bird 

33. Unhappy 
34. Football's big game (abbr.) 
35. Valued object offered in good 
faith 
36. Wild goats 
37. Precede in place 
38. Small edible fish 
39. Notice of death 
40. Body cavity of a metazoan 
44. Partner to cheese 
47. Not around 
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HEALTH & FITNESS
VIAGRA and CIALIS USERS! 50 Generic Pills 
SPECIAL $99.00. 100% guaranteed. 24/7 CALL 
NOW! 888-445-5928 Hablamos Español
Dental Insurance - Physicians Mutual Insurance 
Company. Covers 350 procedures. Real insurance 
- not a discount plan. Get your free dental info kit! 
1-855-526-1060 www.dental50plus.com/ads #6258
Attention oxygen therapy users! Inogen One G4 
is capable of full 24/7 oxygen delivery. Only 2.8 
pounds. Free info kit. Call 877-929-9587

MISCELLANEOUS
Prepare for power outages today with a 
GENERAC home standby generator $0 Down + Low 
Monthly Pmt Request a free Quote. Call before the 
next power outage: 1-855-948-6176
Eliminate gutter cleaning forever! LeafFilter, the 
most advanced debris-blocking gutter protection. 
Schedule free LeafFilter estimate today. 20% off 
Entire Purchase. 10% Senior & Military Discounts. 
Call 1-833-610-1936
BATH & SHOWER UPDATES in as little as ONE 
DAY! Affordable prices - No payments for 18 months! 
Lifetime warranty & professional installs. Senior & 
Military Discounts available. Call: 855-761-1725
Donate Your Car to Veterans Today! Help and 
Support our Veterans. Fast - FREE pick up. 100% 
tax de-ductible. Call 1-800-245-0398

HughesNet - Finally, super-fast internet no matter 
where you live. 25 Mbps just $59.99/mo! Unlimited 
Data is Here. Stream Video. Bundle TV & Internet. 
Free Installation. Call 866-499-0141
Become a published author. We want to read 
your book! Dorrance Publishing trusted since 1920. 
Con-sultation, production, promotion & distribution. 
Call for free author’s guide 1-877-729-4998 or visit 
dorranceinfo.com/ads
DISH TV $64.99 For 190 Channels + $14.95 High 
Speed Internet. Free Installation, Smart HD DVR 
In-cluded, Free Voice Remote. Some restrictions 
apply. Promo Expires 1/31/24. 1-866-479-1516
Safe Step. North America's #1 Walk-in tub. 
Comprehensive lifetime warranty. Top-of-the-line 
installa-tion and service. Now featuring our free 
shower package & $1600 off - limited time! Financing 
availa-ble. 1-855-417-1306
MobileHelp, America's premier mobile medical 
alert system. Whether you're home or away. For 
safety & peace of mind. No long term contracts! Free 
brochure! 1-888-489-3936
Free high speed internet if qualified. Govt. pgm 
for recipients of select pgms incl. Medicaid, SNAP, 
Housing Assistance, WIC, Veterans Pension, Survi-
vor Benefits, Lifeline, Tribal. 15 GB internet. Android 
tablet free w/one-time $20 copay. Free shipping. Call 
Maxsip Telecom! 1-833-758-3892
Inflation is at 40 year highs. Interest rates are 
way up. Credit Cards. Medical Bills. Car Loans. 

Do you have $10k or more in debt? Call National 
Debt Relief to find out how to pay off your debt for 
signifi-cantly less than what you owe! Free quote: 
1-877-592-3616
Wesley Financial Group, LLC Timeshare 
Cancellation ExpertsOver $50,000,000 in time-
share debt & fees cancelled in 2019. Get free info 
package & learn how to get rid of your timeshare! 
Free consultations. Over 450 positive reviews. 
833-308-1971
DIRECTV Stream - Carries the most local MLB 
Games! Choice Package $89.99/mo for 12 mos 
Stream on 20 devices at once. HBO Max included 
for 3 mos (w/Choice Package or higher.) No contract 
or hidden fees! Some restrictions apply. Call IVS 
1-866-859-0405
Are you a pet owner? Do you want to get up to 
100% back on vet bills? Physicians Mutual Insur-
ance Company has pet coverage that can help! Call 
1-844-774-0206 to get a free quote or visit insure-
bark-meow.com/ads
Diagnosed with lung cancer & 65+? You may 
qualify for a substantial cash award. No obligation! 
We've recovered millions. Let us help! Call 24/7 
1-877-707-5707
My Caring Plan’s local advisors have helped 
thousands of families with unique needs find senior 
living. Can you afford 2k a month in rent? We can 
help for free! 866-511-1799

CLASSIFIEDS

REQUEST A FREE QUOTE
CALL NOW BEFORE THE NEXT POWER OUTAGE

*To qualify, consumers must request a quote, purchase, install and activate the generator 
with a participating dealer. Call for a full list of terms and conditions.

(866) 643-0438

$0 MONEY DOWN + LOW MONTHLY PAYMENT OPTIONS

FREE
7-Year Extended

Warranty*
A $735 Value!

Whether you are home or away, protect what 
matters most from unexpected power outages 
with a Generac Home Standby Generator.

SPECIAL  
OFFER

Waiving All 
Installation 
Costs*

*Add’l terms apply. Offer subject 
to change and vary by dealer. 
Ends 9/30/23. 

CALL NOW

866.753.9521

YOUR BATHROOM.   
YOUR WAY. 
IN AS LITTLE AS 

ONE  
DAY

respectively. They met at the Art 
Institute of California-San Diego, 
where they each earned bachelor’s 
degrees in culinary management.

Their concept is to relay to 
consumers through food and at-
mosphere their personal stories 
growing up in San Diego—him 
in National City, and her in Point 
Loma. They now reside in North 
Park.

“This is not just a restaurant,” 
said Townsend. “It’s a collection of 
things that Kelly and I have com-
piled to tell a story from our more 
than 10 years together,” he added. 
“The music is what we listen to, 
the wine is what we drink, and the 
food is what we believe you should 
be eating at this precise moment. 
Long story short, this is us, and 
North Park is our home.”

The menu will change fre-
quently while carrying a creative 
Southern California flair driven 
by seasonal ingredients and the 
couple’s established relationships 
with local farms and seafood 
mongers. For their mid-August 
opening, dishes included white 
sea bass crudo with salsa and figs; 
dry-aged local bluefin tuna; and 
corn agnolotti with huitlacoche.

Natural wines from small, 
global producers are also in the 

offing, along with craft beer from 
six taps.

The restaurant is open 
Wednesday through Sunday for 
dinner only. Reservations can be 
made through exploretock.com. 
3017 University Ave.

ANOTHER SEAPORT VILLAGE 
LOCATION FOR HESS 
BREWING COMPANY

Mike Hess Brewing Company 
has opened a pet-friendly “tap 
house” in a Seaport Village 
structure that sat vacant for the 
last five years. The space features 
a 1,200-square-foot sundeck and 
inside seating as well.

Unlike Hess’ other tasting room 
located a stone’s throw away, this 
newest outpost doesn’t have a 
kitchen. Although guests are per-
mitted to bring food onto the prem-
ises from surrounding eateries.

The tap house features 24 han-
dles that dispense the many beer 
styles within the company’s port-
folio, which range from IPAs and 
blond ales to lagers, dark selec-
tions and more.

Customers will also find spiked 
slushies, hard seltzers, sangria 
and non-alcoholic craft root beer. 
879 W. Harbor Drive, 619-675-
7776, mikehessbrewing.com.

Elliott and Kelly of Long Story Short 
(Photo courtesy Alternative Strategies)

Food Blotter
CONTINUED FROM Page 10

Tapping into brews at Mike Hess 
Brewing Company (Courtesy photo)

the progress towards the func-
tional zero goal outlined in the 
Leave No Veteran Homeless 
Initiative, the Regional Task 
Force on Homelessness (RTFH) 
began publishing a monthly 
data report now available on 
the organization’s website.

“As a region, we’ve come 
together to get to functional 
zero for our veterans experi-
encing homelessness,” RTFH 
CEO Tamera Kohler said. “This 
monthly report will provide a 
progress report on how we’re 
doing to reach that goal, en-
suring that we’re staying fo-
cused on leaving no veteran 
behind.”

Functional Zero is defined 
as the point when a commu-
nity's homeless services system 
is able to prevent homelessness 
whenever possible and ensure 
that when homelessness does 
occur, it is rare, brief, and 
one-time. This means that the 
number of veterans experi-
encing homelessness monthly 
is consistently less than are 
routinely housed each month. 
It's a monthly data-driven 
measure.

WILSHIRE QUINN  
CAPITAL AWARDS  
$10,000 MUSICAL  
ARTS SCHOLARSHIP

Wilshire Quinn Capital, 
which has a Downtown San 
Diego office, has awarded 
a $10,000 Wilshire Quinn 
Musical Arts Scholarship to 
Sanjana Dhanasekaran, a 

SEE NEWS BRIEFS, Page 15

News briefs
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commission to address the large 
number of Black clients suspended 
from accessing services. The con-
troversies come as the city begins 
implementing its crackdown on 
camp sites in many public areas.

Lister Lane, a formerly home-
less man who has been coming 
to the health center since 2018, 
believes the amount of time clients 
have been homeless will impact 
their lives far more than street 
sweeps. A stint in jail and subse-
quent health problems, he said, 
put him on the street off and on 
for 20 years.

“I had heart problems, kidney 
problems, thyroid problems, you 
name it,” he said. “This place 
saved my life.”

He now lives in Benson Place, 
a former motel developed into af-
fordable housing by Father Joe’s 
Village in partnership with the 
Chelsea Investment Corporation. 
He continues to attend support 
group meetings at the health cen-
ter and sees a psychiatrist.

Life on the streets, he said, is 
hard but some people struggle to 
adjust to an alternative.

“After I got off the street, the 
hardest thing to do for me was 
to follow rules and stay inside,” 
Lane, 64, said. “I wanted to roam. 
That’s what I knew.”

Parissa Baiera, the dental direc-
tor at the health center, doesn’t 
know how the sweeps will affect 
her clients.

“I haven’t noticed much of a 
change yet,” she said. “But I feel 
the patients are going to be more 
irritable because I don’t know 
where they will move on to.”

The dental clinic includes two 
dentists, three dental assistants 
and a hygienist, and sees clients 
Monday through Friday. They 
provide full exams for adults and 
children.

“Homelessness is devastating 
on the body and the teeth really 
take a toll,” Baiera said. “We tend 
to see a lot of toothaches and they 
have to have a tooth pulled or a 
crown put in or a root canal. We 
also make a lot of dentures.”

Much of the problems home-
less people face with their teeth, 
Baiera said, result from the pri-
orities they set. For many, those 
priorities focus on food and shel-
ter. Their health, dental and oth-
erwise, becomes secondary.

“They let their teeth go because 
they are on survival mode,” she 
said.

Baiera sees a big difference in 
her patients when they start see-
ing a dentist. With their teeth 
fixed, they can do what most peo-
ple take for granted: chew food, 
get a job and talk better.

“I think it's night and day in 
how they see the world,” she 
said. “Patients with a plan to fix 
their teeth and in particular get 
dentures seem to be the most 
motivated.”

Baiera hoped the removal 
of tent cities does not disrupt 
plans her patients have for their 
healthcare.

“Just like with COVID,” she said, 
“I feel people will get more agitat-
ed because they are being pushed 
into corners. It’s too early to tell 
but that may be where I think it 
might be headed.”

Health center
CONTINUED FROM Page 2

The waiting room at the health center. (Photo by J.M. Garcia)

polarizing drink due to the Nixta 
Elote Liqueur which people ei-
ther love or hate. Despite the 
agave, lime, tarragon vermouth, 
hot mustard and fresh-pressed 
pineapple, I found the corn fla-
vor overpowering. Meanwhile 
my companion said it was their 
favorite drink of the night.

On the seasonal Summer 
Soiree menu, I enjoyed the light 
and refreshing La Vie En Rose 
which mixed lemonade with 
Lillet Blanc and Rose wine. My 
companion enjoyed the spicy, 
fruity Mexican Riviera with 
Tanteo Jalapeno Tequila, orgeat 
(a tiki drink syrup), mango and 
butterfly pea flower. The restau-
rant’s commitment to seasonal 
offerings extends to a Summer 

Soiree theme in the lobby. A 
lounge installation outside the 
restaurant has a photo shoot 
backgrounds as well as QR codes 
with a curated playlist.

Our server Jaz, who has 
worked there for a year, said 
mostly patrons of the hotel visit 
Vistal with the hotel’s Italian-
influenced Girabaldi attracting 
more locals when it is opened 
on the weekends as San Diego’s 
only indoor-outdoor speakeasy. 
InterContinental is another pop-
ular business traveler destina-
tion, although it has its own con-
ference facilities on site. When 
we visited, a single corporation 
had rented out the entire hotel 
for a business retreat – taking up 
400 rooms. Its bay front views 
make it an untapped destination 
for locals to enjoy a sunset over 
the water while sipping a spe-
cialty cocktail.

Lobby bars
CONTINUED FROM Page 11

901 Bayfront Court, Columbia 

619-535-0485; Vistalsd.com

Prices: Cocktails for $14-18

Far beyond just a seasonal menu, 
Vistal and the InterContinental 
Hotel incorporated the theme of 
Summer Soiree into its lobby with 
this temporary lounge installation.

Named after the Star of India 
ship, this cocktail combined 
the flavors of Baja California 
and India in a sweet, savory 
drink. (Photos by Drew Sitton)

Every year there are over twenty thousand chimney / 
fireplace related house fires in the US alone. Losses to 
homes as a result of chimney fires, leaks, and wind  
damage exceeds one hundred million dollars annually in 
the US. Additionally, mold, mildew, pollen, dust and  
flammable creosote are among the hazards that can 
build up and collect in the flue of a chimney. A thorough 
inspection, and cleaning if necessary, will dislodge and 
remove such build-ups.  
 
CHIMNEY SWEEPS, INC., one of San Diego's leading 
chimney repair and maintenance companies, is here to 
protect you and your home from losses due to structural 
damage and chimney fires. 
 
Family owned and operated and having been in  
business for over 30 years, Chimney Sweeps Inc. is a 
fully licensed and insured chimney contracting company 
(License # 976438) and they are certified with the  
National Fireplace Institute and have an A+ rating with 
the Better Business Bureau. 
 
For a limited time, readers of this paper will receive a 
special discount on our full chimney cleaning and safety 
inspection package with special attention to chimney 
water intrusion points in preparation for the rainy season.

EL NIÑO  

ALERT
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RICHARD T. WOODS 
Broker Owner/Attorney 
Woods Real Estate Services 
930 W Washington St. Suite 1 
San Diego 92103 
DRE#01412706 
richtwoods@gmail.com 

619.347.9866
www.WoodsRealEstateServices.com

16229 Winecreek Rd  
San Diego, CA 92127 
Beds 4 - Baths 5 -  $3,120,000 
 
Introducing 16229 Winecreek Rd in 
San Diego's prestigious Ivy Gate com-
munity, a luxurious single-story res-
idence that epitomizes elegance and 
sophistication. With its vaulted ceil-
ings, countless upgrades, and stun-
ning design, this home is a true gem 
awaiting its lucky new owner Step in-
side and be greeted by the grandeur 
of this previous model home. The for-
mal living room and dining room 
exude charm and grace, perfect for 
hosting unforgettable gatherings or 
enjoying quiet moments of relaxation. 
The open concept floor plan seam-
lessly blends the living spaces, cre-
ating an inviting atmosphere for 
everyday living and entertaining

JUST SOLD!

WELCOME TO 
HARBORVIEW SENIOR 

ASSISTED LIVING

619-233-8382 • 2360 Albatross St., San Diego, CA 92101

HarborView Senior Assisted Living is a boutique assisted living
home located next to downtown San Diego in the Uptown
Banker’s Hills neighborhood. HarborView is dedicated to 
offering compassionate, individualized care and support 
services for residents living with Alzheimer’s or related demen-
tia. We also promote the physical, social, and spiritual aspects of
our residents’ lives. Our well-trained and considerate staff works
around the clock in this charming Italian renaissance chateau.

COLEMAN 
MOVING SYSTEMS INC. 
Office/Residential | Free Wardrobe Use | Piano Moving 
Last Minute Moves | Packing/Unpacking  
Discount Packing Materials | Moving all over CA, AZ, NV 
7 DAYS A WEEK | FREE ESTIMATES FAMILY OWNED SINCE 1979 
 
619.223.2255

BBB MEMBER | INSURED LIC #CAL T-189466
 STU AND MATT COLEMAN

REAL ESTATE SHOWCASE
Call 858.270.3103 to get your property featured today!

San Diego Loyal SC to bid 
farewell at end of season

By HECTOR TRUJILLO

San Diego Loyal SC will cease 
to be at the end of the 2023 
season. In a video message to 
fans and supporters of the club, 
chairman Andrew Vassiliadis 
explained why the decision was 
made along with thanking the 
fans for their support since the 
team announced it would be 
joining the USL Championship 
in 2020.

“I believe together, in these 
last four years, we have set a 
new standard of what it means 
to be a professional soccer team 
in this city and be a reflection of 
our community and I’m proud of 
that.”

The message also points to 
future question and answer ses-
sions that will be held with those 
who would like to know more 
about the specifics regarding 
why the decision to cease opera-
tions came about and any other 
matters that are of importance 
with exact dates and locations 
yet to be determined.

San Diego Loyal played its first 
match at Torero Stadium on 

Feb. 20, 2020, in a 1-0 victory 
over Panamanian team Costa 
del Este as part of its preseason 
schedule. Its first regular season 
match came two weeks later in a 
1-1 home draw versus Las Vegas 
Lights where midfielder Charlie 
Adams scored in the 15th min-
ute following that up with its first 
victory as a club over Tacoma 
Defiance by a score of 2-1 on 
March 11.

San Diego sits tied for fourth 

place in the Western Conference 
with 37 points, which is the same 
as the Oakland Roots. The Loyal 
have made the playoffs the last 
two seasons and became a house-
hold name nationwide after 
taking a stand for social justice 
and equality in the final regular 
season game of its rookie season 
despite costing the team, which 
was led by head coach Landon 
Donovan at the time, any chance 
to make the playoffs.

celebrating the history of hip hop 
and ballet folklórico.

The dance company enlisted 
the help of their team and local 
community college dancers to 
capture the essence of Old Town 
in their site-specific performanc-
es. Originally conceptualized by 
Isaacs, the decision to perform 
based on the architectural ele-
ments of the Trolley’s Blue Line, 
and the natural light and shad-
ow of the daytime, came from her 
desire to step away from the hier-
archy of space that is imposed by 
conventional stages.

Rather than experiencing a 
traditional frontal point-of-view, 
audience members will be encour-
aged to watch the performances 
from multiple different angles as 
the dancers explore the original 
intended use and history of their 
artistic space.

Guided by a volunteer trolley 
tour guide, the tours will com-
mence at the Old Town Transit 

Center and will start at 10:15 
a.m., 11:15 a.m., 12:15 p.m., 1:15 
p.m., 2:15 p.m., and 3:15 p.m. on 
both days. Participants are en-
couraged to arrive 15 minutes 
beforehand.

Running for the last 25 years in 
partnership with the Metropolitan 
Transit System, the trolley danc-
es have employed more than 100 
choreographers and 1,000 danc-
ers, as well as brought in over 
45,000 audience members. San 
Diego Dance Theater received 
funding from the City of San 
Diego, California Arts Council, 
Commission for Arts and Culture, 
the National Endowment for the 
Arts, Qualcomm Foundation, and 
Zinser Family Foundation – as 
well as a new connection with UC 
San Diego in light of their recent 
campus trolley extension.

Those wishing to experience 
the trolley dances are encouraged 
to buy tickets beforehand due to 
the limited tour sizes. General 
admission tickets are sold for $35 
online at sandiegodancetheater.
org and include a free all-day trol-
ley pass.

style. Justin Collette was in town 
for part of the run. While the script 
includes many asides, fourth wall 
breaks and gags for the audience, 
each actor and even show brings a 
new vibe to the character, accord-
ing to Kober in an after show talk 
with the audience.

Operating as a stand-up comic, 
with crowd work and insulting 
audience member included, the 
rest of the cast and crew must 
constantly adapt to the improvisa-
tion and additions of Beetlejuice. 
For those who saw the “Aladdin” 
musical at California Adventure’s 
Hyperion Theater during its 
multi-year run, Beetlejuice has 
the same role as the genie: adding 
pop culture references and new 
jokes to keep the material fresh 
each night. For instance, at the 
end of a self-pitying monologue, 

Kober mumbled Taylor Swift’s 
iconic “anti-hero” lyrics, “It’s me. 
Hi, I’m the problem. It’s me.”

The rest of the over-the-top 
characters are played to perfec-
tion by the cast. It was shocking 
that a bimbo character whose 
lines mostly consisted of giggles 
could steal the scene during the 
business meeting turned scary 
prank.

Part of the show’s cult following 
stems from songs by Eddie Perfect 
being used as TikTok audios. 
Unfortunately, the sound design 
made some of the humorous lyrics 
difficult to understand amid the 
loud rock music. Flashing lights 
between scenes could also be cut 
but the puppet sand worm, fog 
machines and numerous dances 
made the production fabulous.

For a musical about death and 
demons, “Beetlejuice” is surpris-
ingly fun, campy and hilarious 
while still being emotionally 
honest.

Beetlejuice
CONTINUED FROM Page 4

Trolley Dances
CONTINUED FROM Page 4

20-year-old pianist. The funds 
will be applied to her enrollment 
as a sophomore at Missouri 
State University in Springfield, 
Mo. Dhanasekaran will act as a 
member of the Missouri Music 
Teachers Association's student 
chapter.

“RAISE UP FOR MONARCH” 
FUNDRAISER TO HELP 
UNHOUSED STUDENTS

Monarch School, the only pub-
lic K-12 school in the U.S. serving 
unhoused students, will host its 

annual fundraiser, Raise Up for 
Monarch, on Thursday, Oct. 5 at 
5 p.m. The event raises funds to 
serve the school’s community of 
students, alumni and families, 
and to nurture resilience in stu-
dents and alumni, empowering 
them with the tools they need to 
succeed.

The event will take place at 
Monarch’s Nat and Flora Bosa 
campus in Barrio Logan at 1625 
Newton Avenue. Guests will be 
taken on a campus tour, includ-
ing student presentations and 
engaging activities at each stop, 
to learn about the school’s pro-
grams. Dinner, entertainment 
and programming will follow, 
including a dance performance 

by students and a song from an 
alumnus.

This year’s fundraiser is 
themed, “Scaling New Horizons,” 
and proceeds will enable 
Monarch School to scale-up its 
programs to serve additional 
students and families outside its 
school walls.

Tickets for the annual fund-
raiser are $150. Additional spon-
sorship opportunities are avail-
able for individuals and organi-
zations by contacting Alejandra 
Tarolli at atarolli@monarch-
schools.org or 619-652-4100.

To purchase tickets or for 
more information on sponsor-
ship, visit monarchschools.org/
raise-up-2023.
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Dining & Entertainment

Business & Retail

American Cuisine ___________________________________                                                                                                                           

Bakery ____________________________________________                                                                                                                           

Bar _______________________________________________                                                                                                                           

Barbecue __________________________________________                                                                                                                           

Brewery ___________________________________________                                                                                                                           

Billards ___________________________________________                                                                                                                           

Breakfast __________________________________________                                                                                                                           

Brunch ____________________________________________                                                                                                                           

Burger ____________________________________________                                                                                                                           

Business Lunch _____________________________________ 

Cafe ______________________________________________                                                                                                                           

Casino ____________________________________________                                                                                                                  

Catering __________________________________________                                                                                                                          

Chinese Cuisine_____________________________________ 

Cocktail ___________________________________________                                                                                                                           

Coffee Shop________________________________________                                                                                                                            

Deli ______________________________________________                                                                                                                              

Dessert ___________________________________________ 

Dinner ____________________________________________ 

Donut Shop _______________________________________                                                                                                                          

Farmers Market ____________________________________                                                                                                                         

Fine Dining ________________________________________                                                                                                                            

Greek Cuisine ______________________________________                                                                                                                     

Happy Hour _______________________________________ 

Health Food Store __________________________________ 

Indian Cuisine ______________________________________ 

Irish Pub___________________________________________ 

Italian Cuisine ______________________________________ 

Juice/Smoothies ____________________________________ 

Lunch_____________________________________________ 

Mexican Cuisine ____________________________________ 

New Restaurant_____________________________________ 

Nightclub__________________________________________ 

Outdoor Dining ____________________________________ 

Pet Friendly Dining __________________________________ 

Pizza______________________________________________ 

Seafood ___________________________________________ 

Sports Bar _________________________________________ 

Steakhouse ________________________________________ 

Sushi _____________________________________________ 

Thai Cuisine ________________________________________ 

Vegetarian/Vegan ___________________________________ 

Wine Bar __________________________________________ 

Accountant ________________________________________ 

Acupuncture _______________________________________ 

Antiques __________________________________________ 

Art Gallery _________________________________________ 

Attorney __________________________________________ 

Auto Repair Shop ___________________________________ 

Bank ______________________________________________ 

Barber Shop _______________________________________ 

Bike Shop _________________________________________ 

Boutique __________________________________________ 

Car Wash __________________________________________ 

Chiropractor _______________________________________ 

Cosmetic Services ___________________________________ 

Credit Union _______________________________________ 

Day Spa ___________________________________________ 

Dentist ___________________________________________ 

Dispensary ________________________________________ 

Dry Cleaner ________________________________________ 

Fighting Gym ______________________________________ 

Financial Planner ___________________________________ 

Florist _____________________________________________ 

Garden Supply _____________________________________ 

Gym / Healthclub ___________________________________ 

Health Food _______________________________________ 

Home Improvement ________________________________ 

Hotel _____________________________________________ 

Hospital ___________________________________________ 

Insurance Broker ____________________________________ 

Jeweler ___________________________________________ 

Manicure / Pedicure _________________________________ 

Massage___________________________________________ 

New Business ______________________________________ 

Optometrist________________________________________ 

Pet Boarding / Day Care ______________________________ 

Pet Grooming ______________________________________ 

Pharmacy__________________________________________ 

Photographer ______________________________________ 

Rehab_____________________________________________ 

Pilates ____________________________________________ 

Plumber ___________________________________________ 

Real Estate Agent ___________________________________ 

Real Estate Office ___________________________________ 

Retirement Living ___________________________________ 

Solar Company _____________________________________ 

Tanning Salon ______________________________________ 

Veterinarian________________________________________ 

Waxing and Threading Salon __________________________ 

Yoga Studio ________________________________________

ONE BALLOT PER PERSON. BALLOTS MUST BE POSTMARKED, HAND-DELIVERED, OR VISIT  
SANDIEGODOWNTOWNNEWS.COM / SDUPTOWNNEWS.COM TO VOTE ONLINE BY  SUNDAY, SEPTEMBER 10TH  

OR, MAIL YOUR BALLOT TO SAN DIEGO NEWSPAPER GROUP OFFICE AT 
1621 GRAND AVE. SUITE C. SAN DIEGO, CA 92109

VOTE AND  
WIN AN IPAD! 

VOTE FOR YOUR  
FAVORITE LOCAL  

BUSINESSES!
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