
Something to 
buzz about
Honeybee hives thrive at San Diego 
Marriot Marquis Marina

By JILL ALEXANDER

Something has been buzzing down at the San 
Diego Marriot Marquis Marina for quite some 
time and it looks like it isn’t going to subside.

In 2015, the Marriott Marquis Marina’s engi-
neering team began a simple beekeeping program 
on one level of the venue and the idea took off.

These days at any given time, 150,000 to 
350,000 “Marquis Bees” from several hives pro-
duce honeycomb used in the hotel’s restaurant, 
local breweries, and distilleries.

Landsberg 
leaves longtime 
North Park post
Desire to help unsheltered 
population led her to 
dental foundation role

By VINCE MEEHAN

It would be difficult to live, 
shop or play in North Park with 
any frequency without knowing 
Angela Landsberg. Everybody 
knows Angela Landsberg. She 
has been the Executive Director 
of North Park Main Street (NPMS) 
for 11 years – becoming the face 
of the many small businesses on 
the neighborhood’s popular 30th 
Street.

San Diego City Council mem-
bers know her, business own-
ers know her, and Mayor Todd 

SEE MARQUIS BEES, Page 10 SEE LANDSBERG, Page 6
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Executive Chef Rafael (Rafa) Corniel incorporates honey 
and honeycomb from the Marquis Bees into his creations 
for guests. (Photo courtesy Marriott Marquis San Diego Marina)

Angela Landsberg (Photo courtesy of 
Angela Landsberg)

Since the man-made environment like buildings and pavement trap and 
store heat for longer than the natural environment, trees can help cool 
neighborhoods by blocking sunlight from hitting those absorbent surfaces. 
(Photo courtesy Davey Tree Expert Company)

By KENDRA SITTON

San Diego is set to be hit by 
another record-breaking heat 
wave over Labor Day weekend. 
As much as the skyrocketing 
temperatures are shocking, 
they are becoming routine in 
Southern California where the 
effects of climate change con-
tinue to worsen.

Amid efforts to stay cool and 
fight climate change, the city 
has a secret weapon: its urban 
forest. On an individual level, 
its easy to step under a shaded 
area and sense how much cool-
er it feels than being in direct 
sunlight. Expanded to a com-
munity level, a neighborhood 

Urban forest tempers heat waves

SEE URBAN FOREST, Page 11
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Health, safety concerns for transgender woman held without bail
By KENDRA SITTON

A local transgender woman, 
Nikki Yach, is being held in jail for 
the duration of her trial for vio-
lence at a demonstration in Pacific 
Beach in early 2021.

At a bail hearing on Aug. 19, 
the judge asked Deputy District 
Attorney Mackenzie Harvey to 
prove why Yach should be held 
without bail for the entire trial 
and Yach’s attorney, Jerry Leahy, 
to demonstrate what bail was 
within her means to pay but 
would still provide an incentive 
to show up to court.

Yach is one of 11 defendants fac-
ing charges related to an Antifa 
counterprotest of a right-wing pro-
test in Pacific Beach in the days fol-
lowing the Capitol Insurrection on 
Jan. 6, 2021. The demonstration 
erupted into violence between the 
two groups and a criminal grand 
jury indicted 11 people associated 
with antifa in the aftermath.

Yach is charged with conspira-
cy to riot, multiple felony assaults, 
some related to her use of pepper 
spray and a stun gun as well as 
doing this while released on bail 
for another case.

In the hearing, Leahy said the 
incident was more complicated 
than the picture District Attorney 
Summer Stephan is painting and 
Yach was carrying the pepper 
spray and stun gun for self-de-
fense use due to the threats she 
faces over her gender identity.

Harvey countered that Yach 
could not be released due to her 
history of assault convictions and 
the fact she had failed to show to 
some court dates in the past.

When they reconvened in the 
afternoon, the judge agreed with 
the DA’s argument to detain Yach 
without bail until the trial ends.

Yach was arrested on Dec. 
30, 2021 from her apartment in 
Tijuana.

“She was stolen from my arms,” 
said GG Hubbard, Yach’s husband. 
The pair were cuddling in bed 
when police entered their home.

Lieutenant Amber Briggs, 
media relations director for 
the Sheriff’s Department, said 
“Ensuring safe housing for 
LGBTQ+ individuals begins 
during the booking process….
all housing options are provid-
ed to individuals who identify as 
LGBTQ+. If the individual informs 
staff of a preference to [be] housed 
at a particular facility, the indi-
vidual's preference is taken into 
consideration in the classification 
and housing process. Taking in-
to consideration the individual's 
housing preference, if any, the 
individual is placed in a housing 
area with other individuals con-
sistent with their gender identity.”

In a signed declaration to an 
attorney and according to her 
husband, Yach requested to be 
placed in Los Colinas with other 
women when she was booked. She 
was held in San Diego Central Jail, 

a men’s jail, for several months 
before being transferred to Vista 
Detention Facility which has an 
LGBT+ unit meant to protect vul-
nerable inmates from violence and 
sexual assault. However, it is not 
wheelchair accessible – forcing 
disabled LGBT+ inmates like Yach 
to choose between safety from vio-
lence and their medical needs.

Transgender women are at high 
risk of violence, especially sexual 
violence, while jailed. According to 
CNN, 59% of transgender prisoners 
in California reported being sexu-
ally assaulted compared to 4.4% of 
the general incarcerated population.

Kristina Frost, a transgen-
der woman, sued the Sheriff’s 
Department after she was badly 
beaten and injured while placed in 
a cell with three men. In July, the 
Citizens’ Law Enforcement Review 
Board found her complaints to be 
credible and the board’s inves-
tigators said it was the result of 
systemic failure on the part of the 
Sheriff’s Department.

In a signed statement, Yach 
said staff regularly misgender 

her and she is called slurs by in-
mates. Despite being on Hormone 
Replacement Therapy (HRT), she 
has not been housed in women’s 
jails (Vista is coed). She claims her 
access to HRT was denied the first 
few months she was jailed.

Yach has multiple sclerosis and 
experiences occasional flares in 
the condition. She alleges medical 
neglect during her detention.

In a declaration in support of a 
class action lawsuit against the 
Sheriff’s Department to improve 
jail conditions including its med-
ical practices, Yach said she was 
willing to testify if called on as a 
witness about her experiences in 
the jail. According to the decla-
ration, Yach entered the jail with 
a wheelchair but gave it up in or-
der to be transferred to Vista to get 
away from a cellmate who groped 
her. During a flare in her condi-
tion, she asked for the wheelchair 
to be returned but she was in-
stead transferred back to Central. 
Eventually, she was placed back in 
the cell block she had fled previ-
ously to find dried blood in it that 
other inmates said was from an 
inmate who had been attacked 
and was on life support.

“It seems like I must choose one 
aspect of my safety over the oth-
er, if the jail even lets me choose. 
Do I want my wheelchair? Or do I 
want to be housed in a unit where 
I have not been assaulted and am 
with other trans individuals?” 
Yach stated in her declaration.

The lawsuit follows a state audit 
that found San Diego County jails 
to be unsafe. The filthy conditions 
and mismanagement were one of 
the concerns in the report.

Hubbard, Yach’s partner, is con-
cerned for her health and safety 
while in jail. According to him, 
Yach has a faulty defibrillator in 
her heart that needs to be replaced 
or she risks dying of a heart at-
tack. Despite this, the jail has not 
scheduled heart surgery for Yach.

While this is the most severe in-
stance of medical neglect, Hubbard 
said the neglect has been “con-
stant.” For the first few months in 
jail, Yach said she was denied ac-
cess to her hormone medications. 
Since then, receiving the correct 
amount of medication at the cor-
rect time has been inconsistent, ac-
cording to Hubbard. According to 
the lawsuit and an interview with 
Hubbard, Yach’s access to mental 
healthcare has been limited unless 
she says she is suicidal, especially if 
Yach wishes to speak to a clinician 
without a Sheriff’s deputy present.

“Nikki is the love of my life. 
She's saved my life on many occa-
sions; she's the most genuine, car-
ing person I know,” Hubbard said. 
“So I'm very lucky to have her in 
my life. But I don't know how long 
that's going to be since she's in the 
custody of the San Diego Sheriff's 
Department. And she's dealing 
with all these medical issues that 
are going unattended. So I feel like 
our time is ticking.”

Nikki Yach (Photo courtesy GG Hubbard)
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Monkeypox town hall urges education, prevention amid international outbreak
By KENDRA SITTON

On Thursday, Aug. 11, County, 
city public health officials and 
partner organizations held a vir-
tual town hall about the mon-
keypox outbreak in San Diego. 
At the time of the event, there 
were 121 confirmed or probable 
cases of monkeypox in the coun-
ty. Since then, that number has 
doubled with the count at 249 as 
of Aug. 25.

County chair Nathan Fletcher, 
Mayor Todd Gloria and City coun-
cilman Stephen Whitburn pre-re-
corded a message to attendees 
that they were taking the out-
break seriously and coordination 
between the county and city was 
high. Still, they assured people 
that the risk to the general popu-
lation remains low.

“We can stop the spread of mon-
keypox in our community,” said 
Gloria.

Whitburn, who represents the 
areas of San Diego with high 
LGBT+ populations, assured peo-
ple that resources were being dis-
tributed as quickly as possible.

The rest of the town hall was 
led by a panel of public health 
experts followed with questions 
from the audience. After three 
years of the COVID-19 pandem-
ic, the panelists emphasized that 
the monkeypox outbreak is funda-
mentally different situation than 
COVID-19. There is already a vac-
cine and treatment options for the 
well-studied virus and it is much 
less infectious than COVID-19.

In addition, institutions like 
schools, daycares and long-term 
care facilities that were devas-
tated by COVID-19 outbreaks al-
ready have protocols in place to 
prevent the spread of monkeypox 
since these institutions have dealt 
with other diseases in the past 
few years that spread in a similar 
fashion to monkeypox. The coun-
ty has been communicating with 
nurses at schools and staff at care 
facilities about recognizing the 
rash that indicates monkeypox 
and ensuring practices like wash-
ing bedding and towels continue 
to keep people safe.

Monkeypox is not a sexually 
transmitted disease. However, the 
sharing of droplets over prolonged 
skin-to-skin contact, which oc-
curs during sex, is how the virus 
spreads. Currently, all San Diego 
cases have occurred in men who 
have sex with men. Due to the 
history of the AIDS crisis, mon-
keypox has caused worry among 
the LGBT+ community afraid that 
the tragedies of the past may be 
repeated.

Dr. Wilma Wooten, the County 
Public Health Officer, assured the 
audience that the county is pre-
paring for the worst while predict-
ing that the spread will be able to 
be contained.

Mikie Lochner, the chair of the 
HIV planning group, said, “It is 
imperative we come together as 
one... We need to educate our-
selves and each other. It is up to 
us to come together and create 

safety nets in our 
community.”

He told people to 
remember that the 
hard times will not 
last forever. “People 
are tired, scared 
and even angry. 
And that’s ok. And 
what is not okay if 
we have the correct 
information and do 
not share it.”

Of the dozens of 
San Diegans who have been in-
fected, a typical case would affect 
a white or Hispanic gay man who 
is 34 years old living in central 
San Diego with multiple sex part-
ners. The characteristic rash that 
signals someone is infectious can 
occur on many areas of the body, 
but in this current outbreak has 
been seen most often in bumps in 
and around the rectum that look 
similar to syphilis and oral lesions 
around the mouth.

The number one question from 
the audience regarded the avail-
ability of vaccines. Currently, the 
county has received a little over 
5,000 vaccines from the state 
of California despite requesting 
closer to 27,000 vaccines. Even 
the request for 27k doses was 
significantly lower than what of-
ficials think they will ultimately 
need to contain the virus. With 
more demand for the vaccine than 
doses available, the county has 
prioritized inoculating high-risk 

populations like those who are 
immunocompromised and men 
who have sex with men.

“The issue lies with the feder-
al Strategic National Stockpile. 
We have received unfortunately 
a small amount of the vaccine,” 
explained Dr. Ankita Kadakis, 
Deputy Public Health Officer.

To combat this, the White 
House has issued guidance that 
people should only receive one 
dose of the vaccine to provide 
temporary immunity instead of 
the two doses that would provide 
long-term immunity from the 
disease. In addition, the White 
House issued a new plan this week 
to make the vaccine available to 
more people by giving people 1/5 
of a regular dose subdermally 
instead of a full dose subcuta-
neously. The county is hopeful 
about this new approach and is 
training practitioners on how to 
administer vaccines with this new 
method.

In addition to 
giving the vaccine 
to high-risk popu-
lations, the coun-
ty has reserved a 
portion of doses 
for those who have 
been exposed to the 
virus. If the vaccine 
is administered 
within 14 days of 
the exposure, it can 
make the symptoms 
of the monkeypox 

much milder and in some cases 
prevent infection.

A portion of the community 
may already be protected from 
monkeypox if they received a 

smallpox vaccine. Although 
“pox” is in the name, it should be 
noted that the chicken pox vac-
cine provides no protection from 
monkeypox.

While waiting for more vac-
cine doses, public health officials 
made recommendations on safer 
sex practices including not having 
anonymous sex partners, reduc-
ing the number of sex partners 
or forming a closed pod of sex 
partners, not having group sex, 
using condoms, washing bedding 
and towels, and not sharing sex 
toys. Oral and anal sex are consid-
ered particularly risky although 

Council member Stephen Whitburn was one of the public officials 
who reassured the community at the Monkeypox town hall.

SEE MONKEYPOX, Page 4
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Comedy about female desire confounds at Moxie

Leave it to the ladies of Moxie 
Theatre to come up with a play 
about the relationship be-tween 
desire and happiness– in wom-
en. Even more to the point, the 
question is this: is sexual desire 
required for happiness?

The play is Sara Saltwick’s most 
unusual “The Pleasure Trials.”

There are two main characters. 
Dr. Rachel Milan (Sarah Alida 
LeClair) is maybe in her 40s, a 
committed by-the-book scientist 
who likes doing research. She’s 
been studying sexual behavior 
in voles, the small, hairy rodents, 

and has found a way to affect sex-
ual behavior in the vole world.

Now she thinks she’s found the 
answer for human females, and 
is about to recruit human sub-
jects for a study of what she calls 
“Female Desire Deficit Disorder." 
She’s come up with a pill that she 
thinks will heighten desire in her 
subjects.

Her assistant is newly minted 
Ph.D Callie Young (Sutheshna 

(Suthe) Mani), excited about do-
ing the research but seemingly 
less concerned with the rigors of 
research than with getting the 
result she wants.

In addition to the scientists, 
several self-described sexually 
deprived women (all played by 
Andréa Agosto) will appear for 
an interview and be given sever-
al pages of ques-tions to answer.

The stage setup is simple. Dr. 
Milan’s desk has a laptop and a 
box of pencils that keeps getting 
dumped on the floor. There’s a 
phone on the wall, not on her 
desk. Across the rear of the stage 
are rows of large bottles, each 
with a white or colored substance 
in-side. These can be and are lit 
from behind from time to time.

The stage right area of Yi-Chien 
Lee’s set is inhabited by the excel-
lent violist Sharon Taylor, who 
provides a lovely musical accom-
paniment throughout. This is wel-
come, though not explained.

One of the subjects is (or may-
be isn’t) Jen, a friend of Dr. Milan, 

who seems to have past memories 
of being a previous experimental 
subject, in a problematic experi-
ment. Their “past” isn’t really ex-
plained, but though Callie seems 
delighted with the present results, 
Jen ends the first act accusing 
Rachel of wanting to find “just 
the easy an-swers.”

Things go crazy in the second 
act, which I can neither explain 
nor understand. Callie seems to 
be almost but not quite getting 
married. Some research subjects 
want more of “those pills.” Rachel 
is just tired, and keeps getting un-
explained migraine headaches.

The financial backer of the ex-
periment calls to say he’s not hap-
py. Uh-oh. That could be the end 
of this area of research. Or not. I’ll 
let you find out.

I’ve always depended on Moxie 
for fascinating, well-done theater. 
“The Pleasure Trials” is on-and-
off intriguing, sometimes funny 
and wonderfully presented, but 
ultimately unsatisfying. I suggest 
a bit of rewriting.

THE DETAILS

“The Pleasure Trials” plays 
through Sept. 11, 2022 at Moxie 
Theatre, 6663 El Cajon Blvd.

Shows: Thursday at 7:30 p.m.; 
Friday and Saturday at 8 p.m.; 
Sunday at 2 p.m.

Tickets: boxoffice@
moxietheatre.com

Theater Review

By JEAN LOWERISON

Sharon Taylor provided musical accompaniment to the play. (Photos by Daren 
Scott)

Sarah Alida LeClair played head scientist Dr. Rachel Milan. The set is 
designed around her desk and office.

Andréa Agosto (left) plays all of the women participating in the study, 
including Jen, the friend of younger scientist Dr. Callie Young, played by 
Sutheshna (Suthe) Mani.

The actresses gave emotional performances despite the confusing nature of 
the script.

monkey pox can spread through 
naked cuddling, vaginal sex, and 
even long kisses.

When questioned on what pro-
longed meant, Dr. Kadakis noted 
that in the current cases, people 
had been exposed during an aver-
age of three hours of skin-to-skin 
contact.

As the county uses its resourc-
es to prevent the virus from fur-
ther spreading, Dr. Wooten did 

mention that there is still the 
need to aid those who are in-
fected. While people can receive 
housing to isolate in and treat-
ment, the infection typically 
lasts two to four weeks which 
could financially harm people 
who cannot work while ill and 
isolating.

Public health officials urged the 
audience to educate their commu-
nities to recognize the symptoms 
of monkeypox and on practices to 
help prevent its spread. To watch 
the recording of the town hall, 
visit the County website.

Monkeypox
CONTINUED FROM Page 3
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•  EXTREME SADNESS, DEPRESSION, OR MOOD SWINGS
•  GIVING AWAY PERSONAL BELONGINGS
•  LOSS OF INTEREST IN ACTIVITIES THEY USUALLY ENJOY
•  INCREASED DRUG OR ALCOHOL USE
•  CHANGE IN PERSONALITY OR APPEARANCE
•  WITHDRAWING FROM OTHERS

Signs that your loved one may be thinking 
about suicide can be hard to spot, but common 
signs to watch out for may include:

Learn more about the warning signs 
of suicide. Call (888) 724-7240

or visit Up2SD.org.

If you notice any of these signs, start 
a conversation with your loved one 

and seek help right away.

SUICIDE IS 
PREVENTABLE.
LEARN THE SIGNS
AND TAKE ACTION.

A million gilded treasures: 
The Woolworth Building

Gone are the days when one 
could get something of value 
for five or 10 cents, but many of 
us remember roaming up and 
down the brightly lighted aisles 
of Woolworth’s searching for 
the perfect trinket or gift to take 
home. When our shopping was 
done, we could satisfy our sweet 
tooth with an ice cream from the 
stainless-steel Woolworth’s lunch 
counter. Those days are gone, but 
the lovely gothic building with its 
F.W. Woolworth signage remains 
— just waiting for the right mer-
chant to bring it back to its days 
of splendor.

Before the current building 
was erected, the site was the 
home of the Gilbert block. Alonzo 
Horton transferred title of the 
lot to Alfred H. Gilbert in 1871. 
Gilbert had come to San Diego 
in 1868 and established the first 
lumber company in the county. 
He would personally sail up the 
coast to Humboldt Bay to select 
the choicest lumber cuts for San 
Diego’s homes and businesses. 
Unfortunately, Gilbert passed 
away in 1879 at the age of 46 from 
pneumonia. His sole heir was his 
wife, Augusta. In 1886, she con-
structed what was to be called the 
“Gilbert block.”

The Gilbert block was a 
three-story brick building with a 
wood frame and a central stair-
case with a large skylight over 
the stairs. The slate roof incor-
porated a fire wall, which rose 
18 inches above the roof. There 
were 11 windows on the second 
and third floors with a wood aw-
ning in front and a brick chimney 
also towards the front of the struc-
ture. Probably the most notable 
feature of the Gilbert block was 

the set of bay windows flanking 
the entrance.

The first floor was divided in-
to retail stores, while the second 
floor was used for offices, and 
the third floor housed furnished 
rooms.

The offices housed doctors, 
dentists, and the Howard and 
Lyons real estate company. The 
first floor was home to a variety 
of businesses including a grocery 
store, a military, a dry goods store, 
and several clothing retailers.

In 1922, the building was 
destroyed beyond repair by 
fire. However, Frank Winfield 
Woolworth, the principal founder 
of the F.W. Woolworth Company 
of New York City, had leased the 
land from Augusta Gilbert for fifty 
years at $10,000 per year several 
years prior to the fire. Woolworth, 
a stock boy, had gotten his start 
when he suggested to his employ-
ers, dry goods merchants, Moore 
and Smith of Watertown, New 
York, that they put slow moving 
and surplus merchandise on the 
top of the counter and sell it for 
five cents. Remarkably, the goods 
moved quickly, and the store then 
started displaying new merchan-
dise out on the counters. Five more 
stores grew out of this countertop 
experiment. Woolworth then bor-
rowed $300 from William Moore 
and opened his own five-and-
dime store. Through a series of 
clever expansions and mergers, 
by 1912, Woolworth had pur-
chased and consolidated 581 
stores throughout the country 
and formed the F. W. Woolworth 
Company. He died in 1919, and 
at his passing, the company had 
reached annual sales revenue of 
$100 million per year.

Upon Frank Woolworth’s death, 
his brother, Charles Sumner 
Woolworth, took over the compa-
ny as chairman of the board, and 
remained in that position until he 
retired in 1944.

In 1922, the Woolworth 
Company then contracted with 
Allan Macdonald and Felix Kahn 
of Los Angeles to build a new store 
on the Gilbert site for $125,000. 
It is widely believed that the ar-
chitect was Cass Gilbert of New 
York, the Woolworth corporate 
architect, as both the San Diego 
store and the flagship store in 
New York embody many identical 
elements and are designed in the 

same style. The New York store, 
opened in 1913, was the tallest 
building in the world until 1930. 
Both buildings were clad in part 
with terra cotta, had granite bas-
es, featured Corinthian columns, 
and utilized large amounts of dec-
orative gold leaf inside.

The San Diego store was a three 
story with a basement, fireproof 
reinforced, concrete edifice with 
a Roman neo-classical terra cotta 
and gray granite facade. It featured 
four Corinthian style pilasters and 
a composition roof with decorative 
brackets. The ground floor had two 
recessed entrances on Fifth Avenue 
with large plate glass windows on 
either side The most notable fea-
ture of the interior was a profusion 
of massive electrical lighting fix-
tures — the latest from 5th Avenue 
in New York. The store space 
spanned over 10,000 square feet 
lined with modern glass display 
cases, mirrors, and gilded posts 
and additional handsome wood 
counters. A beautiful winding 
staircase led shoppers to the sec-
ond floor. Many shoppers said that 
the store was better lighted in the 
evening than during the day!

The second and third floor ex-
teriors featured three sets of tri-
partite windows, each divided by 
decorative pilasters topped with 
rose medallions. Each set featured 
a large rectangular central win-
dow flanked by a pair of smaller 
rectangular windows. The third-
floor windows had a narrow frieze 
across the top of each window sec-
tion, and the bottom of the roof 
support brackets feature a narrow 
band of dentil molding.

This spectacular edifice was 
opened on January 19, 1923, to 
much fanfare and the strains of 
a full orchestra! San Diego was 
enchanted!

For many years the company 
did a strictly five-and-dime busi-
ness, but eventually incorporat-
ed stainless steel lunch counters 
and soda fountains. Those very 
same lunch counters became fo-
cal points for “sit-ins” during the 
turbulent civil rights movements 
of the ‘50s and ‘60s.

Woolworth’s continued to ex-
pand, and ultimately had stores 
in Canada, London, and through-
out the Caribbean and South and 
Central America.

The Woolworth Building today (Photos by Tim Trevaskis)

THE WOOLWORTH BUILDING

(1922)

945 Fifth Avenue

Architectural Style: Roman 
Neo-Classic

Architect: Cass Gilbert of New 
York City

Building Contractors: Allan 
Macdonald and Felix Kahn

Gaslamp Landmarks

By SANDEE WILHOIT

SEE WOOLWORTH BUILDING, Page 12
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A new chapter for public 
facilities in North Park: 
Libraries and housing

By TYLER RENNER

North Park is rapidly evolv-
ing—more mid-rise develop-
ments dot El Cajon Blvd. and 
University Ave. and infill hous-
ing projects replace outdated 
buildings in between these ma-
jor corridors. Transportation 
has modified—expanded bike 
networks snake through the 
community and a dedicated 
transit lane remains a part of 
The Boulevard. The new mini-
park is primed for public events 
and a dog run is coming to North 
Park Community Park. This 
was the intent of the visionary 
Community Plan update that 
was approved by the North Park 
Planning Committee (NPPC) 
and then-Councilmember Todd 
Gloria in 2016. One thing that 
hasn’t evolved is the vision for 
the North Park Library.

As communities grow, so 
should their public amenities. 
Unfortunately, North Park 
Library, last updated in 1987, is 
nowhere near the top of the City’s 
priority list. The 2002 Library 
Building Plan recommended ex-
panding the North Park Library, 
which also serves South Park and 
Golden Hill, to 25,000 square 
feet, but this recommendation 
was not implemented.

In the last 35 years, the li-
brary has not been renovated 
for library services or operations 
and in the City’s 2016 Facilities 
Condition Assessment, its condi-
tion was found to be approaching 
the “poor” rating. According to 
the Library Master Plan, in 2019, 
the North Park Library hosted on 
average, more than 40 partici-
pants at its children’s programs, 
and was one of San Diego Public 
Library’s most popular branches 
for school visits.

A quote from the Library 
Master Plan, provided by a 
community member, sums up 
what many feel about the cur-
rent state of the library: “North 
Park [library] is…small. It lacks 
a meeting room, so all programs 
must take place where they dis-
turb patrons who want or re-
quire quiet. A meeting room or 
other similar space would make 
the library even more of a com-
munity hub than it currently is. 
The North Park Library lacks any 
quiet rooms. The exterior of the 
building is unattractive and the 
grounds even more so.”

Looking ahead at the City’s 
Capital Improvement Projects for 
the next several fiscal years—the 
only libraries being funded are 
the new Pacific Highlands Branch 
Library and a renovation to the 
Ocean Beach Library. So, what 
is there to do? When I got elect-
ed to the North Park Planning 
Committee (NPPC) along with a 
pro-housing slate of candidates 
called Rise North Park, my goal 

was to bring new ideas and in-
novative ways of improving our 
dynamic community.

Next came conversations with 
then-NPPC Chair, Aria Pounaki. 
We recalled a campaign prom-
ise from Todd Gloria, that any 
new city facilities would include 
housing. That campaign prom-
ise turned into a policy, via Land 
Development Code updates in 
July 2021 called “Homes for All 
of Us: Housing Action Package”. 
One such update included a new 
provision that permits affordable 
housing on a premise owned by 
a public agency or qualified non-
profit corporation. That inspired 
an idea—a new library, co-devel-
oped with affordable housing for 
North Park.

A little bit of research showed 
us that not only is this possible, 
but other places in the country 
were already leading this effort. 
Cities like Cornelius, Oregon, 
Milwaukee, Wisconsin, and 
Chicago, Illinois have already 
created mixed-use libraries that 
incorporate town homes, senior 
housing, recreation centers, and 
community meeting spaces.

Not only would this meet two 
needs of the community—more 
affordable housing and enhanced 
library facilities, but it would also 
match the scale and character of 
the neighborhood. The outdated 
library will soon be overshad-
owed by nearby developments 
that reach up to eight stories and 
the nondescript style of the cur-
rent library makes it one of the 
least exciting buildings in the 
immediate neighborhood.

I chaired several NPPC Urban 
Design subcommittee meetings 
and asked, ‘What do we want 
in a new library’? We had ex-
citing discussions about what 
our vision was for a new library. 
Consensus formed around an ex-
panded footprint, meeting spac-
es, teen programs, and an overall 
facelift. Despite a wide range of 
views on growth, many com-
munity members also supported 
affordable housing—LGBTQ+ af-
firming, artists’ studios or senior 
housing. Given the value of this 
parcel, surely a public-private 
partnership that utilizes this new 
development code could bring 
this vision to life.

While we weren’t having de-
tailed conversations about hous-
ing development, real estate or 
public financing, we did envision 
new possibilities for North Park. 
The aim wasn’t to come up with 
a prescriptive mechanism for this 
vision, but rather show our city 
leaders that we want them to 
think creatively about ways to de-
liver community benefits. We are 
turning a new page in our city’s 
history, leaving behind outdated 
ways of planning neighborhoods 
and we want North Park to be 
part of a new chapter.

Ask Maureen and Tess
Dear Maureen and Antoinette,
I am a hopeful property buyer 

who took a break from my home 
search early this year because 
the process was so competitive 
and frustrating. I am hearing 
the market has shifted in the 
last few months. Is it true that I 
may be able to write an offer on a 
home or townhome that I like and 
encounter less competition? And 
might there be an opportunity to 
negotiate on price and terms?

Thank you, Jessie

Hi Jessie,
Thanks for your great ques-

tion. Each real estate transac-
tion is composed of a variety 
of factors that impact the buy-
er’s and seller’s willingness 
to negotiate. Nationwide, the 
real estate market has seen a 
shift in the last few months. In 
the metro San Diego area our 
inventory remains low, and 
this is an advantage to sellers. 
However, we are seeing few-
er offers being made on some 
homes and this could create 
an opportunity for buyers to 
have more ability to negotiate 
price and terms.

For example, in the past few 
years, to be competitive, some 
buyers chose to remove inspec-
tion or appraisal contingencies 
in the offer process. Now buy-
ers are typically writing offers 
with inspection, appraisal and 

other contingencies in place, 
and some sellers are agreeing 
to that. These contingencies 
give buyers time to conduct 
due diligence on the condition 
of the property and get their 
loan in place. In some cases, 
motivated sellers are offering 
to buy down the buyer’s in-
terest rate. This means that 
the seller will give a credit 
at closing to allow the buyer 
to lower the interest rate of 
their loan by .25% or .50%, 
thus saving them money on 
their mortgage payment each 
month. If offers have not been 
received on a new listing in the 
first week or so we are seeing 
some price reductions, and if 
there are multiple offers on a 
home, there are fewer bidders 
and their offers are not as far 
above the list price as they 
were earlier this year.

We see this market shift an 
opportunity to get creative 
and come up with the best 
strategy for each of our buyer 
clients. Our years of negoti-
ating experience and market 
knowledge allow us to place 
you in the most paramount 
position for this important 
purchase. Let us demonstrate 
how we can work to find the 
best property at the best terms 
for you. It is an excellent time 
to be a buyer!

Maureen and Antoinette

Gloria knows her – because 
Landsberg has led a very 
high-profile career at NPMS. 
But now, Landsberg is leav-
ing NPMS to become the 
Executive Director for the San 
Diego County Dental Society 
(SDCDS). The move marks the 
end of an era in North Park 
but also the beginning of a 
new and exciting chapter in 
Landsberg’s life.

The SDCDS has been 
around since 1887 and is the 
largest professional organi-
zation representing dentists 
in San Diego and Imperial 
Counties. Membership is vol-
untary and the Society now 
has over 2,000 members in 
this association. It serves 
as the local arm of both the 
California Dental Association 
and the American Dental 
Association. The SDCDS in-
cludes a foundation called 
the San Diego County Dental 
Foundation (SDCDF), which 
was founded in 1992 by 
dentists in the San Diego 
County area to provide 
funding for dental health 
education and access to 
dental care as a 501(c)(3) 
non-profit. Landsberg will 
also be Executive Director 
of this foundation, which is 
currently running a dental 
health clinic at San Diego 

Veteran’s Village (SDVV) in 
the Midway area. The SDVV 
works to house homeless vet-
erans as well as provide them 
with essential health services. 
It was this service work that 
convinced Landsberg to leave 
her longtime post.

“I’ve had an increasing 
interest in working with the 
unsheltered population and 
creating programs to address 
the issue,” Landsberg noted. 
“So I was looking for my next 
career move to involve some 
elements of that and this job 
was perfect because it allowed 
me to continue my work – that 
I love doing – working for a 
membership organization. 
North Park Main Street was 
a membership organization, 
our members were small 
business owners and prop-
erty owners, and the mem-
bers of the San Diego County 
Dental Society are dentists, 
so we have a membership or-
ganization, and then we also 
have a foundation which is the 
other part of the work that I’m 
doing.”

At NPMS, Landsberg had 
direct interaction with the 
homeless population on a 
daily basis. Since Landsberg’s 
job at NPMS was to advocate 
for the local businesses, she 
had to face the homeless-
ness crisis on a regular basis 
when business owners found 

Landsberg
CONTINUED FROM Page 1
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Amici House hosts Our Lady 
of the Rosary Guild and 
Home Depot for special events

Convivio Society is excited 
to partner with organizations 
throughout San Diego County to 
provide a variety of enlightening 
and inspiring arts, culture, and 
heritage programming includ-
ing presentations, workshops, 
film screenings, exhibitions, and 
more . You’ll find something to 

suit your taste no matter what 
you’re looking for in Italian 
sensibility.

Convivio’s Amici House, lo-
cated at 250 W. Date Street in 
Little Italy, serves as the event, 
heritage, and visitor center for 
Little Italy—providing a host 
of programs and events, culti-
vating a space where you'll find 
an inspiring community and 
culture. Our charming historic 

Fall in love with Little Italy

With Autumn right around 
the corner, get ready to “fall” in 
love with all Little Italy has to 
offer. The month of September is 
packed with new and returning 
events, from an inaugural Italian 
garden casino experience to the 
popular Little Italy State of the 
Neighborhood address 
from Chief Executive 
Administrator, Marco 
Li Mandri. Stick to the 
basics or try something 
new, but just know there 
is endless fun in our fa-
vorite neighborhood.

Enjoy local produce, 
fresh flowers, and hand-
made goodies crafted 
by local artisans every 
Wednesday, from 9:30 
a.m. to 1:30 p.m., and 
Saturday, from 8 a.m. 
to 2 p.m., at the popular Little 
Italy Mercato Farmers’ Market. 
Whether you’re a local or a tour-
ist, stop by to browse fresh local 
treats and other merchant prod-
ucts while soaking up the beauti-
ful San Diego weather. As we say 
in Little Italy the “pastabilities” 
are endless.

If you’re looking for a night-
time soirée where you can dress 
to impress, then the inaugu-
ral Casino di Piazza, an Italian 
Garden Casino Experience, is 
the event for you! Guests will be 
transported to the manicured 
gardens of Milan with luscious 
greenery lined walls and classic 
Italian statues for a night full of 
entertainment in the heart of the 
Piazza della Famiglia on Friday, 
Sept. 16 from 7 to 11 p.m. The 
luxurious evening will feature 
craft cocktails from the Little Italy 
Food Hall, light hors d’oeuvres 
and live music, as well as popular 
casino games, Blackjack, Craps, 
and Roulette. Admission, either 
General Admission ($65) or VIP 
($125), includes $250 in casino 
chips, cocktail(s), and light hors 
d'oeuvres. Winnings can be used 
towards raffle tickets which will 
allow guests to enter various prize 
package raffles. Tickets to the gar-
den casino experience can be pur-
chased at bit.ly/3wxTqqI. We are 
willing to bet money that this is 
an event you won’t want to miss!

The following week, Little Italy 
is also welcoming the return of 
the State of the Neighborhood 
presentation in the Piazza del-
la Famiglia. On Thursday, Sept. 
22 from 6:30 to 8:30 p.m. all are 
welcome to sit in and learn about 
the success of the neighborhood 
during the pandemic and what is 
to come in Little Italy from Chief 
Executive Administrator of the 
Little Italy Association, Marco Li 
Mandri. Entry into the event is 
free, but there is a VIP ticket option 
for $50 which includes an entrée 
from the Little Italy Food Hall, a 
glass of wine, pre-selected dessert 
and reserved prime seating for the 

presentation. Tickets can be pur-
chased at bit.ly/3PNvhTT. All oth-
er guests are welcome to pick-up 
food and bites from surrounding 
Little Italy businesses like Civico 
1845, Sorrento or Zinqué and even 
grab a glass of craft beer or wine 
from the Little Italy Food Hall to 
enjoy during the presentation. 
General public seating is available 
on a first come, first-serve basis so 
come early to grab a seat close to 
the presentation!

The entertainment does not 
stop there. On Friday, September 
30 from 8 to 9 p.m., celebrate The 
Godfather’s 50th Anniversary 
with An Evening You Can’t Refuse 
with Gianni Russo in Amici Park. 
Get a taste of Gianni Russo’s icon-
ic Italian character, Carlo Rizzi, 
while learning enchanting tales 
about the famous film as well as 
Russo’s perspective on the impor-
tance of food, faith and family. 
Guests have the option to choose 
from a variety of ticket options in-
cluding General Reserved for $65 
and VIP Table for $175 per person 
which includes a delectable dinner 
by Rovino, two complimentary 
drinks and a framed letter signed 
by none other than Gianna Russo 
himself. For Russo’s biggest fans, a 
special add-on is available which 
will give guests the chance to 
meet and speak with Russo as 

well as receive all sorts of signed 
commemorative goodies from the 
occasion for just $75. In the words 
of actor Al Pacino in the film, “I’m 
gonna make him an offer he can’t 
refuse.”

Don’t forget to dive into some of 
the amazing Little Italy experienc-
es and tours available this month 
in the neighborhood. Located all 
over San Diego, these amazing, 
curated experiences, will make 
you feel like you’ve taken a trip to 

Rome for the night. One 
of the tours is the Taste 
of Italy Food Tour, which 
allows you to immerse 
yourself in the delecta-
ble tastes and flavors of 
Italian cuisine with this 
culinary tour of Little 
Italy. This 3-hour walk-
ing food tour will high-
light four Little Italy 
restaurants, each featur-
ing dishes from a differ-
ent region of Italy. Learn 
about the history behind 

each recipe from first-generation 
Italian restaurant owners and 
gain a deeper appreciation and 
understanding of what Little Italy 
is all about. This food tour runs 
Monday-Thursday from 4-7:30 
p.m., Friday and Saturday from 11 
a.m.-2 p.m., and on Sundays from 
11 a.m.-2 p.m. and 4-7:30 p.m. It’s 
$64.95 per person and will take 
your taste buds on a culinary ad-
venture. This tour can be reserved 
at bit.ly/3R4cp3Y.

There is always something 
new to fall in love within Little 
Italy. We hope to catch you in the 
neighborhood this September!

—For more information, please 
visit us at LittleItalySD.com or fol-
low us on TikTok @LittleItaly.SD 
Instagram @LittleItalySD, Twitter 
@LittleItalySD and Facebook @
LittleItalySD.

The heart of Little Italy is the Piazza della Famiglia 
(Photo courtesy LIA)

Little Italy News

By CHRISTOPHER GOMEZ

Little Italy  
Culture & Heritage

By TOM CESARINI

SEE AMICI HOUSE, Page 13

Home Depot staff members learn how to make limoncellos. (Photos 
courtesy Convivio)

Amici House is located at 250 W. Date Street in Little Italy.
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Call Mike Today 
to Advertise!
Mike Rosensteel 
(619) 865-2220 

miker@sdnews.com

VIRTUAL PUBLIC MEETING

LEARN ABOUT 
THE FUTURE 
OF REGIONAL 
CONNECTIVITY!

Get an update on the 
Central Mobility Hub 
project and provide 
input on potential 
transportation 
solutions.

Thursday, 
September 8th 
6 – 7:30 p.m.
Hosted by

Learn More

CENTRAL
MOBILITY 
HUB 

www.warren-walker.com/admissions 

We are more than a School!

Admissions Inquiries? Call 619-223-3663  
Infants-8th Grade 

with campuses in Point Loma, Mission Valley & La Mesa

For your child, are you seeking? 
 

1.) Small class sizes 
2.) Academics that are accelerated, challenging    
     and developmentally appropriate 
3.) Enrichment through art, music, drama,  
     library, technology, P.E. and foreign language 
4.) A character education curriculum 
5.) A School with 90+ years of longevity  
     and proven experience

Now accepting  
applications for the  
‘22-’23 School Year!

NEW BUTCHERY IN MISSION 
HILLS

The recent arrival of The 
Meatery at 902 W. University 
Avenue marks the second San 
Diego location of a venture that 
was launched by Nick Fiorentino 
in 2022 as an online-only meat 
business.

“We grew so fast after starting 
it that I ended up getting a ware-
house in Grantville. I blew out 
the walls in the front of the ware-
house and turned it into a shop,” 
said Fiorentino. That original 
store is located at 6160 Fairmount 
Ave., Suite E.

His Mission Hills location fol-
lows suit with an exclusive se-
lection of Wagyu beef from the 
U.S., Japan and Australia, plus 
Kurobuta pork, poultry, veal, and 
alligator. The inventory also fea-
tures a few types of wild-caught 
fish as well as artisan spices, rubs, 
and sauces.

Fiortentino’s family had owned 
slaughterhouses in Pennsylvania, 
which gave him motivation to 
open the business after previous-
ly working in internet marketing.

“The Meatery is a collision be-
tween my skill set and my fami-
ly’s history in the meat industry,” 
he added. For more information, 
call 619-753-4353 or visit theme-
atery.com.

FAIRPLAY BOUNCES INTO 
NORTH PARK

The space that was home to 
the beloved Toronado bar has 
sprung back to life with the soft 
opening of Fairplay, a sports-cen-
tric bar run by a team of bar-in-
dustry veterans.

Fairplay is the brainchild of 
the owners behind Fernside in 
South Park and Bluefoot Bar & 
Lounge in North Park. Their goal 
is to create a bar and eatery that 
appeals to sports fans, with a par-
ticular focus on soccer.

Co-owner Adam Cook’s love 
of local and international soccer 
will lend to the airing of global 
matches on multiple screens amid 
a remodel that now features high 
ceilings and a wider, airier layout. 
Cook and his team are also com-
mitted to supporting San Diego 
Wave FC, which is part of the 
National Women’s Soccer League.

Beer and wine are both on tap 
to complement a menu of casual 
fare such as fried pickles, chick-
en wings, salmon salad, burgers, 
pork melts, and more. Signature 
cocktails are also in the offing. 
4026 30th St., fairplaybar.com.

MEET MADI
They’re calling it “the little 

sister to Madison,” referring to 
the well-established Madison 
on Park bar and restaurant in 
University Heights.

The quaint, vibrant eatery 
named Madi opened recently 
in Normal Heights to the tune 
of brunch service seven days 
a week and a colorful aesthet-
ic created by local design firm, 
Archisects, which was respon-
sible for Madison on Park’s famed 
interior featuring exquisite, wood-
en joinery.

An all-day menu of breakfast 
and lunch fare puts a playful 
spin on wholesome California 

cuisine. Options include break-
fast tacos, strawberry-mango 
pancakes, waffle churro sticks, 
Mediterranean lettuce wraps, and 
a wide choice of grains, greens 
and proteins for building your 
own bowls.

From the beverage and cof-
fee counter, customers will find 
creative mimosas, craft beer, 
matcha, and espresso drinks by 
Heartwork Coffee.

Madi is open daily from 8 a.m. 
to 2:30 p.m. 3737 Adams Ave., 
619.915.5522, brunchlikemadi.com.

INTRODUCTING THE ‘UNCLE 
MORTY’ BURGER ß

At all national locations of Dog 
Haus, including that in the East 
Village, a whimsical creation has 
landed on the menu, thanks to 
a partnership formed with local 
restaurateur and TV/YouTube 
personality Sam Zien (a.k.a. Sam 
the Cooking Guy).

Available through Sept. 30—
and in spirit of the dubious and 
demented “funcle,”—is the Uncle 
Morty. The temporary newcomer 
features an all-beef patty swooped 
up with mustard-grilled pastra-
mi, white American cheese, cara-
melized onions, pickles, and garlic 
aioli. The ingredients are stacked 
within puffy King’s Hawaiian 
Rolls.

For each purchase of the Uncle 
Morty, the restaurant chain will 
donate $1 toward its charity part-
ner, No Kid Hungry.

“Collaborating with the Wurst 
culinary team at Dog Haus is al-
ways fun and always ends up with 
something crazy good. The Uncle 
Morty is no exception, Zien stat-
ed. 969 Ninth Ave., 619-704-3347, 
doghaus.com.

VENDOR ALERT AT HILLCREST 
FARMERS MARKET

We love our artisan breads 
found throughout San Diego 
County, including those made 
by The Bread Underground, 
a Vista-based delivery baking 

business that makes it official 
debut Sept. 4 at the Hillcrest 
Farmers Market.

Run by a team of family mem-
bers since 2020, the company 
specializes in small-batch organic 
sourdough bread that is naturally 
leavened. In addition, their prod-
ucts are made exclusively with al-
kaline spring water sourced from 
Palomar, Ramona and Carlsbad.

Bread Underground can also 
be found at the farmers mar-
kets in Mission Valley, Vista, 
and Leucadia. Some of the other 
breads that originate from their 
ovens include potato buns, “every-
thing, everything focaccia,” sour-
dough cinnamon babka, pretzel 
baguettes, and more.

“We’ll have about 15 different 
items, which will include our core 
items like focaccia, sourdough 
loaves and English muffins,” 
said company owner Jeff Imray. 
858-610-0857, thebreadunder-
ground.com.

A FAVORITE FILIPINO SNACK 
IN THE GASLAMP

Downtown San Diego recent-
ly welcomed the arrival of the 
Gaslamp Lumpia Factory, a 
Pulutan-style bar that serves not 
only hand-rolled lumpia, but oth-
er traditional dishes such as sin-
igang soup, chicken or pork ado-
bo, and different preparations of 
fried rice each day.

The lumpia are available with 
a choice of four different fillings: 
veggies, chicken, beef or pork.

Owners Donna Pili and Craig 
Dalrymple are veterans of the 
restaurant industry and wanted 
to present what they say is the 
“first Pulutan concept in San 
Diego,” which describes an estab-
lishment where customers can 
enjoy casual food while imbibing 
on beer, wine, cocktails. Add to 
the equation in this case a few sig-
nature shots that appear on the 
menu. 423 F St., 619-310-5522, 
gaslamplumpiafactory.com.

Nick Fiortentino, owner of The 
Meatery (Courtesy photo)

A waffle churro stick at the new 
Madi restaurant (Photo by Diana 
Sciacca)

Dog Haus’ limited-run burger 
(Courtesy photo)

Specially-crafted breads by Bread 
Underground (Courtesy photo)

Get your lumpia fix at a new spot in the Gaslamp Quarter. (Photo courtesy 
Gaslamp Lumpia Factory)
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Rep. Jacobs visits Hillcrest Town Council for the final time
By DANIEL MERK-BENITEZ

In what is likely her last visit to 
the Hillcrest Town Council as our 
representative, Congresswoman 
Sara Jacobs shared an update 
about her recent work at the 
Capitol. Due to redistricting that 
takes effect in January, Jacobs will 
no longer serve the community of 
Hillcrest. However, she candidly 
shared that Hillcrest was her fa-
vorite neighborhood and she will 
continue to have a special place 
in her heart for our community.

Jacobs considers reproductive 
healthcare access as her most 
important and urgent work. 
Following the Supreme Court’s 
overturning of Roe v. Wade, she 
is working with other members 
of Congress to codify the right to 
abortion and protect access to con-
traception. Jacobs is also working 
to bring legislation that will safe-
guard those crossing state lines to 
access reproductive healthcare.

In what is tangentially related 
to that fight, Jacobs is bringing 
forward the My Body, My Data Act 
that will protect sexual healthcare 
data and ensure that companies 
can only retain the information 
they need for the specific services 
an individual is seeking. If passed, 
it will make sure that patient’s da-
ta cannot be shared or sold. This 
came after national concern over 
whether data fertility and men-
struation tracking apps could be 

used to determine whether some-
one had an abortion.

Another top priority for the 
congresswoman is childcare. She 
was able to secure $4 million in 
the upcoming year’s budget for 
improvements and expansion for 
childcare in San Diego. Half of 
that allocation will go to bolster-
ing childcare access for San Diego 
employees, while the other half 
will be invested in the San Diego 
Armed Services YMCA.

Jacobs thanked those present 
at the meeting for volunteering to 
help make Hillcrest and San Diego 
a better place. She expressed grat-
itude for the support she’s received 
as our representative over the past 
two years.

The meeting continued with a 
presentation from Brittany Bailey, 
Grants Manager for the Mayor’s 
office, on the Normal Street 
Promenade. The project, which 
has been under development for five 
years is moving in to the final stages 
of design and is slated to begin con-
struction in the summer of 2023.

The $18 million dollar project 
is being jointly funded by the city 
and SANDAG and will redevelop 
the overly-wide street to include a 
linear park and pedestrian prome-
nade. In recent design changes, a 
rainbow bikeway has been added. 
The southern end near University 
Avenue will see an expansion of 
Pride Plaza and allow for a larger 
space for gatherings and events. 

The project will also include the 
planting of dozens of new trees, 
spaces for sitting, recreational 
spaces and play structures.

Bailey expects that the con-
struction will last roughly 18 
months, with a grand opening 

slated for the fall of 2024. This 
project has long been awaited and 
will finally give Hillcrest a park 
within its neighborhood borders. 
The Hillcrest Farmers Market will 
operate in the expanded prome-
nade space, and new events and 

community programming will 
also be added.

The next Hillcrest Town 
Council meeting will be on 
Tuesday, Sept. 13 at 6:30 p.m. on 
Zoom. For more information, visit 
HillcrestTownCouncil.org.

An early design of Hillcrest’s upcoming linear park on Normal Street. 
(Rendering courtesy City of San Diego)

PROPOSED

EXISTING

Uptown // Downtown Briefs
APARTMENT CONSTRUCTION 
INCREASES

RentCafe’s most recent analysis 
of over 125 U.S. metro areas con-
cluded that no less than 420,000 
new apartments are expected na-
tionwide this year. Considering the 
total deliveries for 2021, apartment 
construction is at a 50-year high 
— the last time developers com-
pleted more than 400,000 rentals 
in one single year was in 1972.

San Diego is striving to meet the 
demand and keeps up with the na-
tional trend. The city is the only 
one from California to enter Top 
20 cities by number of apartments 
built in the first half of 2022, with 
1,427 new units delivered so far.

“The construction industry is 
finally returning to pre-pandemic 
levels of activity but is still being 
hampered by three familiar chal-
lenges: labor shortages; material 
costs and availability; and supply 
chain issues,” said Doug Ressler, 
manager of business intelligence 
at Yardi Matrix.

NORTH PARK OFF-LEASH 
DOG PARK OPENS

In response to the growing need 
to provide more play areas for pet 
owners and their furry friends 
in high-density neighborhoods, 

SEE NEWS BRIEFS, Page 15
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HELPING THE PLANET
When their honey is not being 

added to a recipe or a honey-cen-
tric beer or cocktail, the Marquis 
Bees are doing their part to help 
the planet.

“Honeybees, bumble bees, 
and all pollinators are respon-
sible for the development of 
many plant species that we see 
today as a result of centuries of 
cross-pollination. The honey-
bee alone pollinates up to 80% 
of wild f lora across the globe – 
being massively responsible for 
the spread of f lower blossoms 
making them a sort of artist,” 
Wilson said.

In the end, the cost of keeping 
the bees is not that high, and rel-
atively speaking, it is insignificant 
in comparison to the benefits de-
rived from ensuring that these in-
valuable pollinators thrive, even 
in urban spaces.

“The economic opportunities 
that exist from having docile 
honeybees massively outweigh 
the cost,” Wilson said.

BIG-TIME PRODUCERS
It’s amazing to note that doc-

ile honeybee colonies, such as 
the Marquis Bees, will produce 
minimally, 2.5 gallons of honey 
annually without encroaching on 
the bees’ wintertime honey stores.

However, good weather, strong 
bee populations, and nearby blos-
soms will help encourage greater 
honey yields.

Also, each hive grows and 
shrinks through the seasons and 
around 50,000 bees per hive are 
at the height of their seasonal 
population.

As for the type of honey being 
produced at the Marriott Marquis 
Marina, it is considered a wild-
flower blend as the bees will gath-
er nectar from places like Balboa 
Park, Coronado, and the many 
downtown manicured gardens.

The sustainable program now 
in its seventh year continues to be 
a popular one and there are plans 
to extend it, Wilson said.

“We are currently developing 
an amenity program with Hotel 
Executive Management that will 
utilize the honey in various ways 
making it available for all the 
guests to consume.”

Since 2015, the honey has been 
primarily used to drive alcohol 
sales in the Marina Kitchen with 
the following collaborations:

• Honeycomb Harvest (Honey 
Cram Ale) – Monkey Paw Brewing 
- 2015

• B e eh ive Black L ager 
(Shwarzbier) – Stone Brewing – 
Nov 2016

• To Bee or not to Bee (Honey 
Lemon Golden Ale) – Pizza Port 
Brewing – March 2018

• Rooftop IPA (Honey Citrus 
IPA) – Mother Earth Brewing

• Honey, I Drank the Kids (San 
Diego Extra Pale Ale) – Thorn 
Brewing Co.

• Honey Barrel Rum – Malahat 
Distilling

POPULARITY SOARS
It’s no secret that honeybees are 

consistently growing in popularity 
across the planet as they are still 
the strongest and most silent con-
tributors to the global food supply 
directly responsible for up to 35% 
of human-consumed produce.

“Indirectly, honeybees are used 
to pollinate plants such as alfalfa, 
carrots, onions, etc., to create seeds. 
Alfalfa is an incredibly commonly 
used food for cattle and therefore, 
the bees feed not only us, but also 
the cattle that we eat as well.

“As the Global Food Supply has 
been threatened with post-COVID 
supply chain breakdowns, the 
awareness around the need for 
bees and the localization of food 
production is growing dramati-
cally,” Wilson said.

Beyond the need for bees, he 
added that they are some of the 

planet’s most gentle animals 
(when managed properly) that 
directly interact with humans.

Not to mention the number of 
bee facts is buzzworthy:

• Bees are the only insect that 
creates food for humans without 
them being the food.

• Honey does not expire.
• Honeybees can recog-

nize a human face, can count, 
and understand odd and even 
numbering.

RECIPES AND MORE
While the honey is collected 

year round it’s only harvested 
mid-summer, so the bees have 
enough honey during fall and 
winter when there is less pollen 
and nectar.

As mentioned, the honey is used 
in a variety of meals by Executive 
Chef Rafael (Rafa) Corniel, Wilson 
said.

“Honey is a great substitute 
when you want to add little sweet-
ness to some dishes, we like incor-
porating sweet and spicy when 
using our honey, for example, we 
do Aleppo honey carrots for our 
roasted chicken dish, as well as 
a fresh honeycomb to pair with 
our local cheese and charcuterie 
plates,” Corniel said.

While the honey is not yet 
currently sold at the Marriott 
Marquis Marina, there have 
been discussions with the exec-
utive team as to how it can make 
this happen for the property to 
open additional revenue streams 
and give the guests some of the 
sweet rooftop abundances, 
Wilson said.

CARE
The beehives are taken care 

of regularly and are maintained 
by Travis from Bee Leaf USA, a 
full-service beekeeping company 
that specializes in the “Rescue, 
Relocation, & Revival of Honeybee 
Colonies.”

Wilson added the company 
also rescues hives (in danger of 
extermination) from unwant-
ed locations, takes them to the 
Rural Honeybee Sanctuary in 
SD County, and rehabilitates the 
hives until they are stable and be-
come candidates for a beekeeping 
program like the Marquis Bees.

Travis, the property’s beekeep-
er was formerly a Marriott team 
member before pursuing a career 
in agriculture, Wilson said.

GUEST INVOLVEMENT
Presently the Marquis Bees can-

not be viewed up close by guests 
but that might change at some 
point.

“The hives can be seen from the 
southeast side of the south tower 
rooms when looking down onto the 
parking garage roof,” said Travis 
Wilson, San Diego Marriot Marquis 
Marina senior marketing manager.

Additionally, the hives can be 
seen from the meeting rooms on 
the third floor by the executive 
offices facing east.

“This provides a unique oppor-
tunity to make a ‘walk-up’ space 
for guests to learn about the bees 
with window decals, mock equip-
ment, or signage to maximize the 
program from a marketing per-
spective,” he said.

Join in an in-depth discussion of terminal sedation, how 
and when it’s applied, the ways it affects patients and 
their loved ones, and why it can be a viable option for a 
humane, peaceful death. Legal in all countries including 
the U.S. 

Sunday, Sept. 18, 1:30 – 3:00pm  FREE 
In-person at Vision: 3780 Mission Gorge Place, Suite H or on Zoom: 
must register on website. This is a hybrid event. Those attending by 
Zoom must register at:  
hemlocksocietysandiego.org 

The Hemlock Society of San Diego presents 

TERMINAL SEDATION:  
A Better Way to Care for the Dying?

(619) 295-0200
www.rowling.com

Wea�h Management        Taxes       Financial Planning

Marquis Bees
CONTINUED FROM Page 1

Executive Chef Rafael (Rafa) Corniel 
adds honeycomb to a charcuterie 
board. (Photo courtesy Marriott Marquis 
San Diego Marina)

Travis Wolfe previously worked at the Marriott before pursuing a career in 
agriculture. Now, he is back at the Marriott caring for the bees on behalf of 
Bee Leaf USA. (Photo by Nelvin C. Cepeda for U-T photos, photo courtesy Marriott 
Marquis San Diego Marina)
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with large, shady trees can be up 
to 20 degrees cooler than a neigh-
borhood without mature trees 
populating the landscape.

“Trees are known to cool neigh-
borhoods in the summer by reduc-
ing the heat island effect through 
shading and evapotranspiration 
where trees take up moisture 
through the soil and release [it] in-
to the air through the leaves of the 
tree,” explained Brian Widener, 
City of San Diego Forester.

Many aspects of the built envi-
ronment can make hot tempera-
tures worse. Pavement, cement and 
the facades of large buildings can 
all be absorbant surfaces that heat 
up faster and trap heat longer than 
the natural environment. This heat 
island effect means urban areas 
can experience hotter tempera-
tures than outlying rural areas.

Although the ocean breeze mit-
igates this in coastal parts of San 
Diego, another way to prevent this 
effect is through trees.

“Trees provide shade, support 
biodiversity, and help fight climate 
change by absorbing carbon di-
oxide. Just as important, trees by 
way of their lush canopy, help re-
duce the heat island effect,” said 
Jimmie Webb, SDG&E’s Utility 
Forester.

The urban forest is an import-
ant aspect of San Diego’s Climate 
Action Plan since trees capture 

and store carbon. In the updat-
ed CAP, San Diego plans to plant 
40,000 new trees by 2030 and 
100,000 by 2035 – the deadline 
for the city reaching zero Green 
House Gas emissions. According 
to Widener, every effort is made 
to maintain the trees already 
growing on city streets and parks. 
Large trees have more carbon 
stored than young saplings so 
their loss is particularly impactful.

“As we increase the CO2 in our 
atmosphere that contributes to the 
increase in temperatures, trees are 
a great way to pull that carbon out 
of the atmosphere for long-term 
[storage] in the branches and 
trunks,” said Vince Mikulanis, 
director of Western operations for 
the Davey Resource Group.

SDG&E has made a similar 
pledge to plant 10,000 trees 
annually in its service area. At 
least 2500 of those trees will be 
within the city borders over the 
next decade. One of the reasons 
SDG&E made this commitment 
was due to the need to occasion-
ally fell trees that disrupt power 
lines. Although removing trees 
is the last scenario after other 
options, such as trimming or re-
shaping the trees to grow around 
the power lines have failed, the 
utility found not all customers 
wanted the company to replace 
the trees on their property. They 
took this task on themselves and 
help empower customers who 
do want to plant trees through 
the Community Tree Rebate 

program and free consultations 
with arborists.

The city has a similar program, 
Free Tree SD, where residents can 
request a street tree to be planted 
near them as long as they commit 
to watering the tree for three years.

Despite efforts from arborists to 
keep trees alive, there are times 
when a tree has died or needs to 
be removed. Traditionally, a dead 
tree in the city would be chopped 
into firewood, sent to a landfill, 
or ground into wood chips. All of 
those methods mean that the car-
bon stored in the tree’s branches 
and trunk throughout its lifetime 
will be released back into the at-
mosphere when the wood is ex-
posed to oxygen.

This carbon cycle is carbon 
neutral and a natural process. It 
would be fine if not for the massive 
amounts of greenhouse gases hu-
mans were already releasing into 
the atmosphere.

“In a world where we're taking 
so much more from the earth than 
we're giving back, we need ways 
in which we could slow down that 
decomposition, slow down that re-
release of greenhouse gas emis-
sions back to the atmosphere,” 
said Tom Hamilton, the founder 
of Lumbercycle.

Lumbercycle is one of a few 
local organizations working to 
divert those trees from landfills 
by using them as urban timber. 
The ultimate goal is to have a 
sustainable urban forest. When 
a dead tree is turned into lumber 
that is then dried and made into 
a piece of furniture, the wood de-
composes much slower. The tree’s 
carbon is sequestered inside that 
furniture rather than being re-
leased into the atmosphere.

The urban forest has untold 
other benefits economically and 
environmentally. Trees help man-
age stormwater drainage and fil-
ter out pollutants in the air. Dust 
and detritus are caught by leaves 
so the air is more clean. Studies 
have shown people will shop lon-
ger if there are shady trees outside 
a store and trees increase property 
value. Trees also improve cities’ 
walkability and mobility. Even 
pavement lasts longer when it 
is shaded, thus requiring less 
maintenance.

“Trees do sort of filter the air 
that we breathe. And that's why 
planting in areas like Barrio 
Logan, where we've got the ship-
yards and that sort of activity, [is 
important] for the citizens that live 
in those areas,” said Mikulanis, 
who also serves on the San Diego 
Regional Urban Forests Council.

With the benefits of the urban 
forest increasingly clear, ma-
ny entities have embraced tree 
planting efforts. The County of 
San Diego passed several initia-
tives on Wednesday, Aug. 31 as 
part of regional decarbonization 
framework, including expanding 
a tree-planting program.

“We are continuing progress 
on a new roadmap for regional 
decarbonization. Today we took 
actions to accelerate these efforts, 
including to create an equity-driv-
en tree planting program to re-
duce heat in urban areas,” Board 
of Supervisors Chair Nathan 
Fletcher said. “These are import-
ant steps to eliminate carbon 
emission and protect our environ-
ment; and taking these steps will 
make our region a better place to 
live for the next generation.”

Arborists and urban forest 
managers are focusing on ensur-
ing the correct trees are planted 
for the future.

Some trees that have resided here 
for centuries are no longer compat-
ible with the area’s hot temperature 
and drought conditions or will not 
be in the future as those issues 
worsen. For instance, the city cut 
down an entire grove of redwood 
trees near Balboa Park a few years 
ago. The native trees were over a 

hundred years old but could not 
survive current conditions.

Another tree foresters are mov-
ing away from are fan palms. 
While the palms are part of 
Southern California’s pop culture 
mythology, they require frequent 
maintenance to prevent them 
from being a fire hazard and do 
not provide much shade.

SDG&E tree planting programs 
focus on planting shade and fruit 
trees that will not interfere with 
power lines above and below 
ground.

“Part of my job is to inform the 
public about planting the right 
tree in the right place to avoid 
conflicts with utility infrastruc-
ture. Consequently, our vegeta-
tion management team monitors 
and cares for about half a million 
trees located near our infrastruc-
ture,” Webb said.

Lumbercycle is advocating 
that amid tree planting efforts, 
thought will be put into the en-
tire life cycle of the tree, including 
what lumber it could become. One 
native species Hamilton hopes 
will be planted more is black aca-
cia whose timber works as a wal-
nut replacement since the popular 
tree does not grow locally.

For Lumbercycle’s part, San 
Diego’s Eucalyptus trees are a 
huge challenge. Since the trees 
grow in a spiral, it is difficult 
to dry the lumber evenly and 
it often cracks. Although sup-
ply of dead Eucalyptus outpaces 
Lumbercycle’s ability to utilize 
it, the organization has found 

Urban forest
CONTINUED FROM Page 1

Utility workers help plant trees along a city street. (Photo courtesy SDG&E)

SEE URBAN FOREST, Page 15

Turning trees into lumber is an involved process many arborists are not 
aware of. Lumbercycle helps bridge the gap between arborists and local 
sawmills. (Photo courtesy Lumbercycle)
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unsheltered people in their storefronts 
or parking lots. But rather than look-
ing at the homeless as adversaries of the 
small businesses she represented, she 
saw them as unsheltered humans that 
deserved to be helped as opposed to run 
out of town. This juxtaposition was a 
familiar theme that she found herself 
in quite often at NPMS. She called this 
the “awkward position of having to ad-
vocate for both sides” of a dispute that 
more often than not, pitted the City 
against some of her business owners, 
or in this case, the owners’ rights ver-
sus the unsheltered people’s rights. Her 
empathy for a population business own-
ers worried would drive sales down led 
her to her current position where she 
can be a part of the solution and make 
a difference.

“The foundation that I am in charge 
of provides dental care to lots of indi-
viduals who would not otherwise have 
access to it and a big portion of that is 
a clinic that we have over at Veterans 
Village San Diego that provides restor-
ative dental care to veterans. So we’re 
talking about giving people new smiles 
which is live-changing for them,” 
Landsberg said.

Landsberg credits her 11 years at 
NPMS with giving her the non-profit 
experience that landed her the leader-
ship position at both the SDCDS and the 
SDCDF. Though she has no familiarity 
with dental specifics, her experience at 
NPMS is really the factor that will be 
key to her success. Working within the 
outlines of mission statements, seeking 
donations and planning events as well 
as her experience working with a board 
of directors was key in securing her new 
position.

“We’re working to improve the pro-
fession of dentistry and help increase 
the vitality of the community,” added 
Landsberg. “I’m having to learn the 
terms, but the functions of running a 
non-profit are very much the same.”

Landsberg is confident that she can 
transfer seamlessly into her new role. 
The SDCDF hosts a huge fundraising ga-
la every year called “An Evening in Old 
Hollywood” to raise funds for the Geis 
Dental Clinic at the Veterans Village of 
San Diego. The Geis Dental Clinic pro-
vides the completely free comprehen-
sive dental care to formerly homeless 
veterans currently residing at Veterans 
Village of San Diego. This year the event 

will be held at the Hilton Del Mar and 
it is always a fun and successful event. 
These type of events come second na-
ture to Landsberg, who produced sev-
eral events annually like The Taste of 
North Park, the North Park Music Fest 
and many more events that drew busi-
ness to the neighborhood.

“I wouldn’t say that it’s that much dif-
ferent. I’m still networking, I’m build-
ing relationships, and I’m providing as-
sistance to people. We do have events, 
and in fact, the dentistry society puts 
on quite a few events. Our events are 
not based necessarily around brewer-
ies and restaurants, but we do provide 
classes and e-classes so it’s good,” she 
said.

Landsberg leaves behind some big 
shoes to fill for the next leader of NPMS. 
The position has not been filled and 
NPMS is currently looking at candidates 
for the position.

“They (NPMS) are going to look for 
somebody who understands how to 
work with the community in collab-
orative ways, they’re going to look for 
someone who has a good finger on the 
pulse of what North Park currently is 
– where it’s been and where it’s going,” 
she said. “They are going to be looking 
for someone who can work well with a 
variety of different needs coming their 
way. You’ve got people who are like, 
‘Well, I need this done,’ and the city will 
say, ‘Well, we need to make sure we are 
going to put a median in the center of 
the street to slow traffic,’ and you’re go-
ing to have businesses say, ‘well, you’re 
blocking our left hand turn lane which 
means people aren’t going to be able 
to get to my business.’ So, you have to 
negotiate and navigate through some 
really difficult conversations with op-
posing needs.”

She said that candidates should have 
experience in working with communi-
ties, understanding State, County and 
City policies as well as a working knowl-
edge of how government agencies op-
erate. They must possess a professional 
demeanor as well as the ability to run 
a meeting. Previously working with a 
non-profit is not necessarily a condition 
for hire.

“That can be learned really. That’s not 
something that I think is a necessary 
requirement. I think it’s those people 
skills that are really gonna make the dif-
ference. It’s somebody that knows how 
to hustle. Somebody who knows how to 
get things done – with minimal resourc-
es – and maximizing the resources that 
are available,” Landsberg said.
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mikecorlett@hotmail.com

Electrician

LANDSCAPE/GARDEN

FREE ESTIMATES!
• FINE PRUNING & THINNING
• ARTISTIC TREE LACING
• TREE & STUMP REMOVAL

CROWNPOINTCLIPPERS@GMAIL.COM

(858)270-1742
Fully licensed and insured. Lic# 723867

CROWN POINT
CLIPPERS, INC.

T R E E S E R V I C E

SERVING THE LA JOLLA
AREA FOR 40 YEARS

Ray & Roger’s 
WINDOW 
CLEANING

619.252.1385

Commercial & Residential

30 Day Rain Guarantee
Licensed & Insureed • Free Estimates

Tracks
Screens

Mirrors
Skylights

619-366-0886

YOUR HOUSE  
CLEANING EXPERT  

IN SAN DIEGO

Hire our professionals 
to simplify your life 

 
• Recurring House Cleanings 

• Move In/Out Cleaning 
• Window Cleaning Add On 

• Deep Cleaning & Sanitizing 

PPOOWWEERR  
WWAASSHHIINNGG  
SSEERRVVIICCEESS
www.sdklean.com 

619-460-8177 
www.sdklean.com 

619-460-8177 

PLUMBING

(619) 795-9429
www.chuckiespainting.co

chuckgjr@cox.net
CA Lic. #925325

Chuckie’s 
Painting Company

              

3

Ryken Tree Service
ree TT• Tr Trrim • Shape
• Removals & 

Stump Removals
Aborist #911 On Every Job!

619-672-8166

FREE Estimates

Fully Licensed
and Insured

  Lic #Lic #LLicic ##5536655115

• Gardening Services 
• Lawns • Hedges 

• Weeding & Trimming

• Licensed 
• Free Estimates 
• Reliable

• Weekly 
• Bi-Weekly 
• Monthly

We Do It ALL!

Turner Landscape 
619-885-0906

Allied Garden Resident Since 1993 
30 Years Experience  

Specializing in Local Communities

FICTITIOUS 
BUSINESS NAMES 

 
NAME CHANGES 

 
+ OTHER LEGAL  

 
CALL US 

858-270-3103 X 115

PLUMBINGHEATING & AIR

Service Calls
Military10% OFF Senior & 

24/7 Emergency Service!

(858) 571-8865
www.thaheatingandair.com/plumbing

FREE Estimate
with Installation &

FREE Service
call with Repair

Proudly Serving San Diego
Since 1980

Residential • Commerrcial
Industrial

On a personal note, as a child I looked 
forward to the twice-yearly trips my 
grandmother and I would make to 
Havana from our home in Oriente prov-
ince, so I could shop for dollhouse furni-
ture in Havana’s huge Woolworth’s. The 
attendant would hand me a shopping 
basket, and I would fill it to overflowing 
with miniature furniture and rubber ba-
bies. Even though I could barely see over 
the counters, I wasn’t too shy to ask for 
assistance in reaching all those treasures. 
Aisles and aisles of treasures! Cuba even-
tually boasted having eight Woolworth’s, 
but none could compare with Havana’s.

With expansion came diversification, 
and in 1963, Woolworth’s acquired 
the Kinney Shoe Corporation, which 

eventually created the Foot Locker 
stores that Woolworth’s would become. 
The growth and expansion, plus the 
rise of suburban shopping malls, ulti-
mately contributed to its fall. By 1997, 
Woolworth’s closed all its remaining 
stores in the US.

The San Diego store was seismically 
retrofitted in 2001, and steel beams, el-
evators and more staircases were added. 
It re-opened as street- level retail and 
live/work lofts on the second and third 
floors.

A little brevity was added, circa 2015, 
when a comedy club opened for a short 
while.

The building is now for sale.

—Sandee Wilhoit is the historian and 
lead tour guide for the Gaslamp Quarter 
Historical Foundation. She can be reached 
at swilhoit@gaslampfoundation.org.

Woolworth Building
CONTINUED FROM Page 5

Landsberg
CONTINUED FROM Page 6
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cottage has both indoor and out-
door space for special event. We 
are elated that we had two recent 
events that were a huge success.

PAINTING AND 
CONVIVIALITY

Two weeks ago, Our Lady of the 
Rosary Guild held a paint party 
at the Amici House led by Trisha 
Ross and Amanda Ramirez from 
Bluebird Tweets Studio. Antonia 
Calia-Buono from Rovino the 
Foodery provided delicious appe-
tizers and the group of more than 
20 ladies had a great evening of 
socializing and painting.

LIMONCELLO CLASS
And on Friday, Aug. 27, a group 

of Home Depot employees joined 
Convivio’s go-to Limoncello class 
expert, Giuseppe from Cucina 
Caprese, for an evening learn-
ing the process of making the 
infamous, classic Italian bever-
age. Much to their delight, when 
they were done receiving their 
lesson, Convivio’s guests were 
afforded the luxury of imbibing 
in the cocktail. We at Convivio 
are grateful to Home Depot 
for visiting our historic Amici 
House for an evening of fun and 
to Anthony Davi with San Diego 
Hospitality Group for making the 
arrangements.

If you are interested in learn-
ing more about booking events at 
Convivio’s Amici House, please 
visit conviviosociety.org/pro-
grams/ or send us an email at in-
fo@conviviosociety.org for more 
information.

ONE MORE THING
Convivio's premier sum-

mer event, a celebration of The 
Godfather's 50th Anniversary with 
a special performance by Gianni 
Russo ("Carlo") will be held on 

September 30. Buy tickets now at 
godfather50.org! VIP and general 
admission seats are still available, 
but going quick. Don't miss out 
on an opportunity to participate 
in a meet-and-greet with Gianni, 
receive a signed copy of his book 
"The Hollywood Godfather," par-
ticipate in an auction to benefit our 
causes, and join us at Amici House 
in Little Italy for a Hollywood-style 
extravaganza—red carpet and all. 
Visit godfather50.org to purchase 
tickets today!

HEALTH & FITNESS
VIAGRA and CIALIS USERS! 50 Generic Pills 
SPECIAL $99.00. 100% guaranteed. 24/7 CALL NOW! 
888-445-5928 Hablamos Español
Dental insurance - Physicians Mutual Insurance 
Company. Covers 350 procedures. Real insurance - 
not a discount plan. Get your free dental info kit! 1-855-
526-1060 www.dental50plus.com/ads #6258
Attention oxygen therapy users! Inogen One G4 is 
capable of full 24/7 oxygen delivery. Only 2.8 pounds. 
Free info kit. Call 877-929-9587

MISCELLANEOUS
Prepare for power outages today with a GENERAC 
home standby generator $0 Down + Low Monthly Pmt 
Request a free Quote. Call before the next power 
outage: 1-855-948-6176
Eliminate gutter cleaning forever! LeafFilter, the 
most advanced debris-blocking gutter protection. 
Schedule free LeafFilter estimate today. 15% off 
Entire Purchase. 10% Senior & Military Discounts. Call 
1-833-610-1936
AT&T Internet. Starting at $40/month w/12-mo 
agmt. 1 TB of data/mo. Ask how to bundle & SAVE! 
Geo & svc restrictions apply. 1-855-364-3948
BATH & SHOWER UPDATES in as little as ONE 
DAY! Affordable prices - No payments for 18 months! 
Lifetime warranty & professional installs. Senior & Mili-
tary Discounts available. Call: 855-761-1725
Donate Your Car to Veterans Today! Help and 
Support our Veterans. Fast - FREE pick up. 100% tax 
deductible. Call 1-800-245-0398
HughesNet - Finally, super-fast internet no matter 
where you live. 25 Mbps just $59.99/mo! Unlimited 
Data is Here. Stream Video. Bundle TV & Internet. 
Free Installation. Call 866-499-0141
!!OLD GUITARS WANTED!! GIBSON, FENDER, 
MARTIN, Etc. 1930’s to 1980’s. TOP DOLLAR PAID. 
CALL TOLL FREE 1-866-433-8277
Become a published author. We want to read your 
book! Dorrance Publishing trusted since 1920. Consul-
tation, production, promotion & distribution. Call for 
free author’s guide 1-877-729-4998 or visit dorran-
ceinfo.com/ads
Paying top cash for men's sportwatches! Rolex, 
Breitling, Omega, Patek Philippe, Heuer, Daytona, 
GMT, Submariner and Speedmaster. Call 833-603-3236
Put on your TV Ears & hear TV w/unmatched clar-
ity. TV Ears Original - originally $129.95 - now w/
this special offer only $59.95 w/code MCB59! 
1-888-805-0840
Aloe Care Health medical alert system. Most 
advanced medical alert product on the market. 
Voice-activated! No wi-fi needed! Special offer w/
code CARE20 for $20 off Mobile Companion. 
1-855-341-5862

DISH TV $64.99 For 190 Channels + $14.95 High 
Speed Internet. Free Installation, Smart HD DVR 
Included, Free Voice Remote. Some restrictions apply. 
Promo Expires 1/21/23. 1-866-479-1516
The Generac PWRcell solar plus battery storage 
system. Save money, reduce reliance on grid, prepare 
for outages & power your home. Full installation 
services. $0 down financing option. Request free no 
obligation quote. 1-877-539-0299
Vivint. Smart security. Professionally installed. 
One connected system for total peace of mind. Free 
professional installation! Four free months of monitor-
ing! Call to customize your system. 1-833-841-0737
Safe Step. North America's #1 Walk-in tub. Compre-
hensive lifetime warranty. Top-of-the-line installation 
and service. Now featuring our free shower pack-
age & $1600 off - limited time! Financing available. 
1-855-417-1306
Protect your home from pests safely and afford-
ably. Pest, rodent, termite and mosquito control. Call 
for a quote or inspection today 844-394-9278

Discount air travel. Call Flight Services for best 
pricing on domestic & international flights inside & from 
the US. Serving United, Delta, American & Southwest 
& many more. Free quote! Have travel dates ready! 
844-951-2014
Reader Advisory: The National Trade Association 
we belong to has purchased the above classifieds. 
Determining the value of their service or product is 
advised by this publication. In order to avoid misunder-
standings, some advertisers do not offer employment 
but rather supply the readers with manuals, directo-
ries and other materials designed to help their clients 
establish mail order selling and other businesses at 
home. Under NO circumstance should you send any 
money in advance or give the client your checking, 
license ID, or credit card numbers. Also beware of ads 
that claim to guarantee loans regardless of credit and 
note that if a credit repair company does business 
only over the phone it is illegal to request any money 
before delivering its service. All funds are based in 
US dollars. Toll free numbers may or may not reach 
Canada.

CLASSIFIEDS

Call today and receive a 

FREE SHOWER PACKAGE
PLUS $1600 OFF

With purchase of a new Safe Step Walk-In Tub. Not applicable with any previous 
walk-in tub purchase. Offer available while supplies last. No cash value. Must present 

offer at time of purchase. CSLB 1082165  NSCB 0082999  0083445

With purchase of a new Safe Step Walk-In Tub. Not applicable with any previous 

1-855-517-18921-855-517-1892

Call today and receive a 

FREE SHOWER PACKAGE
1600 OFF

SPECIAL OFFER

Prepare for power 
outages today 
WITH A HOME STANDBY GENERATOR

*To qualify, consumers must request a quote, purchase, install and activate the 
generator with a participating dealer. Call for a full list of terms and conditions.

REQUEST A FREE QUOTE
CALL NOW BEFORE THE NEXT POWER OUTAGE

(866) 643-0438

$0 MONEY DOWN + LOW MONTHLY PAYMENT OPTIONS
Contact a Generac dealer for full terms and conditions 

FREE
7-Year Extended

Warranty*
A $695 Value!

CLUES ACROSS 
 1. Taxi 
 4. Cattle disease (abbr.) 
 7. Before the present 
 8. They burn in a grill 
10. Enough (archaic) 
12. “A Doll’s House” playwright 
13. Long loop of cloth worn around 
the waist 
14. Napoleonic Wars battle 
16. Chinese surname 
17. Fragrant essential oil 
19. Follows sigma 
20. Model 

21. A place with many dining options 
25. BBQ dish 
26. Corn comes on it 
27. A sheep in its second year 
29. Triad 
30. They __ 
31. Actor DiCaprio 
32. TV’s “Edith Bunker” 
39. Sustenance 
41. Man who behaves dishonorably 
42. Cause a loud, harsh sound 
43. A way to take in liquids 
44. Gene type 
45. The Miami mascot is one 

46. Excessive fluid accumulation in 
tissues 
48. Casino machine 
49. Contains cerium 
50. Something with a letter-like shape 
51. Handwoven Scandinavian rug 
52. Legendary actress Ruby 

CLUES DOWN 
 1. Conqueror 
 2. Kin relation 
 3. Increases the value of 
 4. Pack 
 5. Popular nut 
 6. Dogs’ enemies 
 8. Former OSS 
 9. Unpleasant person 
11. Come again? 
14. Beverage container 
15. Rock formation 
18. Dorm official 
19. The bill in a restaurant 

20. Type of jug 
22. Importance requiring swift action 
23. Outfit 
24. Small Eurasian deer 
27. Weight used in China 
28. A major division of geological time 
29. Popular beverage 
31. Confined condition (abbr.) 
32. Practical joking 
33. Pouchlike structure 
34. Pound 
35. Lilly and Manning are two 
36. Stopped discussing 
37. Baltimore ballplayer 
38. Candymaker 

39. One thousandth of a second (abbr.) 
40. Northern sea duck 
44. Partner to cheese 
47. Cannot be found 

CROSSWORD PUZZLE

SUDOKU PUZZLE
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Amici House
CONTINUED FROM Page 7

Our Lady of the Rosary Guild participated in a paint party. (Photo courtesy 
Convivio) 
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BE SEEN ONLINE AND GET RESULTS!
We now offer 2 great ways to give your business online exposure!

• Up to 1,000 Words -  
   Includes a photo and headline 
• Be seen as an expert in your field 
• Can be changed out if needed 
• Your article remains online for 6 months!

JUST $249 FOR ONE SITE 
($200 for each additional site) 
Available on: 
sduptownnews.com 
sandiegodowntownnews.com 
missiontimescourier.com 
lamesacourier.com 
missionvalleynews.com 
sdnews.com

Expert Advice

• Great referral source for our online readers 
• Increase your Google Rankings 
• Your sponsored link remains online for 6 mo.

JUST $99 FOR ONE SITE 
($89 for each additional site) 
Available on: 
sduptownnews.com 
sandiegodowntownnews.com 
missiontimescourier.com 
lamesacourier.com 
missionvalleynews.com

Sponsored Links

Contact Mike R. to have your article or link placed today!  619.865.2220

Back-to-school fashion show at Parkway Plaza

Fall is around the corner and 
it is time to get ready with the 
news styles, trends, and colors. 
Wondering what to wear for 
the upcoming season? Parkway 
Plaza’s marketing and business 
development manager Petra Rich 
produced a fashion show as part 
of their 50th anniversary celebra-
tion. This annual back-to-school 
fashion show presented the lat-
est trend looks for both men and 
women from participating stores.

“The event focuses on body pos-
itivity and highlighted the latest 
summer and fall fashion essen-
tials,” said Liese Hoffmire, fashion 

stylist and creative director. The 
hosts were model and runway 

coach Alex Follas and Miss San 
Diego Central Althea Valdez. Valdez 

was crowned Miss San Diego ex-
actly one hour before the show and 
then rushed there to be an emcee.

Fall colors came down the run-
way in vanilla-latte beige, saffron 
orange, blue hues, tomato red, 
and off-white. The Pantone Color 
of the Year 2022 is Very Peri. This 
color is a combination of different 
shades of blue and deep violet with 
red undertones meant to symbol-
ize the uncertainty and cautious 
optimism of this era. The color 
graced the runway, making what 
was old new again. The current 
trends have a ‘90s vibe with a 
much more relaxed fashion. On 
the runway, models rocked den-
im jackets and especially ripped 
jeans. There is a resurgence of 
vests for both men and women. 
Flannel shirts were worn by both 
men and women along with cargo 
pants. Maxi skirts and short plaid 
shirts were worn by the girls. Black 
leather pants and Moto jackets are 
also in fashion. Do you remember 
the overalls with one strap down 
in the ‘90s? That is just one of the 
many styles to make a comeback.

First down the runway was 
a classic black-and-white out-
fit from Drama Kweenz. They 
specialize in unique fashion for 
women of all ages and sizes and 
are new to Parkway Plaza. Next 
was JCPenney presenting all the 
latest styles and trends. Windsor 
presented some dresses that were 
perfect for homecoming and spe-
cial occasions. Tillys is a leading 

specialty retailer of casual ap-
parel and displayed its surf and 
skate clothing. For those of you 
who love vintage, check out the 
restored one-of-a-kind vintage 
tees and skirts at Tillys. Forever 21 
closed the show with their back-
to-school collection, receiving a 
huge applause from the audience.

DJ Mason Dyer spun the tunes 
for the event. The first 50 people 
who registered received a gift 
card from one of the participating 
sponsors. The event also included 
raffle prizes, and special deals for 
back to school shoppers. Jerry’s 
photo booth was there for extra 
added fun giving the guests the 
opportunity to take playful selfies.

—Diana Cavagnaro is an interna-
tionally renowned Couture Milliner 
based in Alpine, California. Learn 
more about our hat designer, teacher 
and blogger at DianaCavagnaro.com.

UPCOMING EVENTS

The Art of Fashion
Fashion show and luncheon 
presented by The Country Friends 
and South Coast Plaza at The Inn 
at Rancho Santa Fe on Thursday, 
Sept. 5. For tickets contact Yvette 
Letourneau at 858-756-1192, ext. 4.

Strut for Sobriety!
This fashion show and luncheon 
is presented by A NEW PATH at 
Sheraton San Diego Hotel & Marina 
from 10 a.m. to 2 p.m. on Saturday, 
Sept. 17. For tickets contact PATH 
at 619-670-1184.

Children’s Benefit fashion show 
and luncheon
San Diego SparkleS Foundation, 
Inc. presents this event from 10:30 
a.m.-noon on Saturday, Sept. 17. 
Located at Hyatt Regency La Jolla. 
For tickets call Vonnie Madigan at 
916-799-8900

San Diego Design Week
The five-day annual event presented 
by the Mingei International Museum 
includes many events, such as 
the International Fashion Show: 
Diversity Through Design by 
International Rescue Committee 
Small Business Development Center 
at 11:30 a.m. on Saturday, Sept. 
24. It features work from designers 
from immigrants and refugees. 
For entire list of events from Sept. 
21-25 contact Gladys Hernandez at 
619-732-0789 ext. 452.

Fashion Files

By DIANA CAVAGNARO

Miss San Diego Althea Valdez was 
crowned an hour before the event 
and rushed over to emcee the show. 
(Photos by Diana Cavagnaro)

New retailer Drama Kweenz opened 
the show with this black-and-white 
outfit.

A JC Penny model wears a crop top, 
high-wasted pants, and chunky 
heels that could have been seen on 
the same runway decades before.

Tillys offered its own twist 
on a black-and-white 
outfit.

A Windsor model in a blue 
slip dress

Windsor shows off another 
dress perfect for a high 
school dance.

In a major departure from the early 
2010’s mens fashions, a Forever 21 
model displays the relaxed fits for 
men today.

A Forever 21 model wears a shirt 
dyed Pantone’s color of the year: 
Very Peri.

Forever 21 concluded the 
show with this black-and-
white outfit.
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COLEMAN 
MOVING SYSTEMS INC. 
Office/Residential | Free Wardrobe Use | Piano Moving 
Last Minute Moves | Packing/Unpacking  
Discount Packing Materials | Moving all over CA, AZ, NV 
7 DAYS A WEEK | FREE ESTIMATES FAMILY OWNED SINCE 1979 
 
619.223.2255

BBB MEMBER | INSURED LIC #CAL T-189466
 STU AND MATT COLEMAN

RICHARD T. WOODS 
Broker Owner/Attorney 
Woods Real Estate Services 
930 W Washington St. Suite 1 
San Diego 92103 
DRE#01412706 
richtwoods@gmail.com 

619.347.9866
www.WoodsRealEstateServices.com

7581 HAZARD CENTER DR   
San Diego, CA 92108 
BD: 2  BA: 3   
$769,000 
 
Lovely townhome style condo in the highly de-
sirable and centrally located Union Square 
Community of San Diego’s Mission Valley. 
Convenient to all the best that Mission Valley 
has to offer including the San Diego River 
Trail, San Diego Trolley Line, shopping malls, 
restaurants, movie theaters, gyms, and so 
much more. This 2 bedroom 2.5 bath has 
brand new vinyl plank floors throughout the 
main living area and plush new carpeting 
throughout the upstairs. A nicely appointed 
kitchen features granite counter tops and a 
walk-in pantry. The private enclosed patio is 
the ideal outdoor entertainment space.

SOLD! WELCOME TO 
HARBORVIEW SENIOR 

ASSISTED LIVING

619-233-8382 • 2360 Albatross St., San Diego, CA 92101

HarborView Senior Assisted Living is a boutique assisted living
home located next to downtown San Diego in the Uptown
Banker’s Hills neighborhood. HarborView is dedicated to 
offering compassionate, individualized care and support 
services for residents living with Alzheimer’s or related demen-
tia. We also promote the physical, social, and spiritual aspects of
our residents’ lives. Our well-trained and considerate staff works
around the clock in this charming Italian renaissance chateau.

REAL ESTATE SHOWCASE
Call 858.270.3103 to get your property featured today!

For More Information Contact Francisco
Your Sales Consultant
Mike Rosensteel

miker@sdnews.com / 619-961-1958

Place Your Ad Here! 
Let Us Bring More Customers To You!

Place Your Ad Here! 
Let Us Bring More Customers To You!

Place Your Ad Here! 
Let Us Bring More Customers To You!

House of Panama opens in Balboa Park
After more than 10 years of 

planning, the House of Panama 
opened its doors in Balboa Park 
on Aug. 14, 2022.

The House of Panama is a 
member of the House of Pacific 
Relations. The cottage and mu-
seum officially opened with a 
ribbon-cutting ceremony and 
cultural festival.

This new cottage will provide 
San Diegans with a window in-
to the traditions and customs of 
the Panamanian community 
living in San Diego. Numerous 
community leaders, elected 
officials and international dig-
nitaries including State Senate 
President Pro tem Toni G. 
Atkins, Assembly member Chris 
Ward and Ms. Gilda Garcia, 
Consul General of Panama to 
the U.S. attended this commu-
nity event.

Sen. Atkins said, “Panama 
City and San Diego – sister cit-
ies – share a rich history dat-
ing back to the opening of the 
Panama Canal in 1914 and 
continuing today. The opening 
of the House of Panama cottage 
is another milestone in that 
relationship.”

In 2015, the City of 
San Diego celebrated the 
100th Anniversary of the 
CaliforniaPanama Exposition 
that was hosted in Balboa Park 
in 1915 celebrating the opening 
of the Panama Canal. Balboa 
Park was built for the occasion.

Dorotea Lindsay, the president 

House of Panama stated, “This is 
a wonderful day for San Diegans 
and the Panamanian commu-
nity. Members of the House of 
Panama have worked on this 
project for over seven years. We 
would like to thank the many 
supporters and donors that made 
this dream a reality.”

creative uses for it. Since the wood is 
very hard, the nonprofit has turned it 
into planter boxes in community gar-
dens. The density of the wood means 
it will rot much slower than other tim-
ber, such as pine. They have also used 
it for hundreds of simple benches.

“We can slab eucalyptus logs on a 
couple of log bases and because we 
found if you're just gonna stick your 
tush on it, it doesn't really matter if it 
warps a little bit or cracks a little bit,” 
Hamilton explained. “It could still be 
a really nice sit.”

The city of San Diego views the 
Eucalyptus trees as an important 
part of the urban forest.

“Eucalyptus trees are some of our 
largest tree species in the region and 
contribute significantly to the City’s 
climate action plan goals for tree 
canopy cover and the many other 
benefits that large trees provide to 
our communities,” said City Forester 
Widener. “Larger trees provide more 
benefits to our communities.”

In addition to what trees to plant, 
there is also a focus on where to 
plant. Mikulanis noted the need 
for trees in industrial areas where 
pollution harms the citizenry. 
Meanwhile, the city’s tree planting 
efforts until 2030 will largely focus 
on “Communities of Concern” that 
have low rates of opportunity ac-
cording to the Climate Equity Index.

As part of the effort to equitably 
disperse trees, the city partnered 
with SDG&E to plant 400 trees 
in City Heights. Eventually, those 
trees will help cool and improve the 
walkability of the diverse yet poor 
neighborhood.

The partnership between the city, 
utilities, and nonprofit organizations 
will help the urban forest blunt cli-
mate change, keep neighborhoods 
cool, and provide useful lumber into 
the future.

Urban forest
CONTINUED FROM Page 11

Senate President Pro Tem Toni Atkins, Assembly 
member Chris Ward, Ms. Gilda Garcia Consul 
General of Panama to the U.S., House of Panama 
president Dorotea Lindsay, and dancers cut the 
ribbon to the museum and cottage.

A group photo of all who attended the cultural festival 
following the ribbon cutting. (Courtesy photos)

the City of San Diego recently 
opened two off-leash facilities 
to allow dogs to run, fetch and 
play. The new off-leash areas are 
located in Memorial and North 
Park community parks and were 
opened just in time to celebrate 
International Dog Day, Aug. 26.

The North Park off-leash ar-
ea, located near the corner of 
Howard Avenue and Idaho Street, 
also includes separate fencing for 
large and small dogs, trees for 
shade, doggie bag dispensers and 
ample space for dogs to run and 
exercise. The park is open daily 
from 6 a.m. to midnight.

The City is working with other 
municipalities in the County to 
identify and promote off-leash 

dog areas available to San 
Diegans.

HARVEST FOR HOPE 
FUNDRAISER AT COASTERRA

The Emilio Nares Foundation 
(ENF), a nonprofit that helps fam-
ilies navigate their child’s journey 
through cancer, will celebrate the 
19th annual Harvest for Hope 
fundraiser event on Sunday, 
Sept. 18 at Coasterra Restaurant, 
to help raise awareness during 
Childhood Cancer Awareness 
Month. ENF invites the commu-
nity to join them for an afternoon 
filled with signature food from 
local San Diego chefs, fine wine 
and spirits, craft beer tasting 
and live entertainment from art 
entertainer, Amy Burkman, and 
Saxophonist, Brian Pierini. The 
event will feature food and spirits 

from more than 25 participating 
local businesses and all proceeds 
will go to help ENF continue to 
provide free services to children 
battling cancer.

Some of this year’s participat-
ing restaurants include Crust 
Pizzeria, featuring their sig-
nature Big Sexy mac & cheese, 
Great Maple, highlighting with 
their smoked pork belly and po-
lenta, Sweet Cheeks Baking Co., 
sharing their carrot cupcakes 
and spiced buttercream frosting, 
and many more signature bites 
from all over San Diego.

The annual Harvest for Hope 
event gives the local communi-
ty the opportunity to help chil-
dren fighting cancer receive the 
life-saving medical treatments 
they need to survive. Since 2003, 
Harvest for Hope has raised over 
3.2 million dollars for primarily 

low-income and underserved 
children battling cancer and their 
families in Southern California. 
This year’s goal is to raise 
$300,000 for the Emilio Nares 
Foundation which will give back 
to those struggling most in the 
Southern California community.

Since 2003, the Emilio Nares 
Foundation’s flagship program, 
Ride with Emilio, has travelled 
over 1.2 million miles to safely 
transport children to their med-
ical treatments. Altogether, ENF 
has served over 600,000 families 
in Southern California and con-
tinues to support children fighting 
cancer and their families through 
fundraisers like Harvest for Hope.

The event will take place at 2 
p.m. on Sunday, September 18 at 
Coasterra Restaurant, located at 
880 Harbor Island Dr., San Diego 
CA 92101.
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As more households are working and 
learning from home these days, here 
are some easy tips to help improve your 
internet experience.

Use audio instead of video for virtual 
meetings. Video calls can be a strain on 
your service. Consider video for must-

see moments. Or turn the camera on only 
when you’re speaking.

Doorbell cameras and pet cams. When 
you’re home, lower the resolution on 
doorbell cams and pet cams. You can still 
effectively monitor the areas. And turn off 
pet cams if you’re at home.

Get a 360 View. Cox Panoramic Wifi 
gives you wall to wall coverage, including 
those dead zones in your home. If you 
have Cox Panoramic Wifi, use the Cox 
Panoramic Wifi app to:

• Manage devices on your home internet;

• Pause the wifi on other devices (like the 
kids’ iPad) when you’re on important 
video calls.  

Computer Virus Protection. Computer 
viruses and malware can slow down your 
internet. Use the free Cox Security Suite 
Plus powered by McAfee to protect your 
home computer. Cox Panoramic Wifi 
customers can turn on Advanced Security 
in the Cox Panoramic Wifi app.

Secure your wifi. Password protect your 
home wifi to keep out unauthorized users.

Location, location, location. Your internet 
experience may be slowed down if 
your wifi router or modem is in a bad 
location. Remember to:

• Elevate your modem or router on a shelf 
or tall piece of furniture (wifi signals 
travel outward and downward);

• Avoid placing your router near a 
microwave, mirror or fish tank, which can 
affect the signal.

For more tips, visit www.cox.com.

Quick tips to improve your home 
internet experience
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