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Local competes for Vanjie’s affections 
on WOW's queer reality dating show

By KENDRA SITTON

World of Wonder (WOW) pre-
miered its first foray into the real-
ity dating genre with “Vanjie: 24 
Hours of Love” on June 9. Of the 18 
competitors trying to win the affec-
tion of Vanessa Vanjie Mateo, one 
was from San Diego. Tyler Renner, 
the media director for PATH 
(People Assisting the Homeless), 
joined the cast for his first experi-
ence on a reality tv show.

Vanjie, the stage name of Jose 
Cortes, has competed on two 

seasons of “Ru Paul’s Drag Race.” 
The same producers of Drag Race 
created this show which features 
compelling conversations about 
sex positivity and confront the 

often-unspoken subjects within 
the gay dating community as 
Vanjie spends a wild 24hours 

Media Arts 
Center San 
Diego moves 
Downtown

By VINCE MEEHAN

Ethan van Thillo is the 
Executive Director and Founder of 
the Media Arts Center San Diego 
(MACSD), a local non-profit whose 
mission is to help amateur and in-
dependent movie makers get a foot 
in the door of the somewhat exclu-
sive cinematography world. Until 
recently, his center was located in 
a modest building tucked away in 
North Park. But earlier this year, 
he found a different home at Park 
& Market, a new modern com-
plex Downtown which doubles 
as a residential tower as well as 
an extension for UCSD.

Thillo is also the founder of the 
San Diego Latino Film Festival, 
which debuted 30 years ago as 
a small program that has grown 
into a 20,000-attendee event. 
However, Covid put the kibosh 
on most film festivals in 2020 and 
in-person movie attendance has 
yet to rebound completely since 

SEE REALITY DATING SHOW, Page 2 SEE MACSD, Page 3

The parade and festival are back and bigger than ever!The parade and festival are back and bigger than ever!
Pride Guide inside!

Ethan van Thillo in his 58-seat 
theater. (Photo by Vince Meehan)
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The Doctor says my THYROID 
is NORMAL but I feel lousy. Why?

HYPOTHYROIDISM /HASHIMOTO’S THYROID 

✓ Hair Loss 
✓   Headache 

✓ Weight Gain 
✓ Fatigue 
✓ Constipation 
✓ Low libido

✓ Cold hands and feet
✓ Depression 
✓ Bloating and Gas 
✓ Heart Palpitations 
✓ Anxiety 
✓ Insomnia

Symptoms may include: 

• You need anti-depressants?
• Eat less and exercise more?
• Your lab tests show you are perfectly healthy?

Has your Doctor told you

Treating  Autoimmune Thyroid Disorder often requires more than taking Synthroid or Levothyroxine

THYROID WELLNESS CENTER
Dr. John Krage DC DCCN DCBCN has helped patients with Hashimoto’s Disease to successfully treat low  
thyroid function, using a natural, nutritional approach to thyroid disorder.  Most doctors test for only one marker 
– TSH for thyroid.  We run 10 markers to understand whether T3 or T4 levels are affecting thyroid function.  
We thoroughly review each patient’s medical profile to determine underlying causes of poor thyroid function.

80% percent of our patients are  
on the wrong Thyroid medication. 
 
Thyroid hormones are often  
ineffective in the treatment of 
Hashimoto’s disease 
 
They often don’t show up on lab tests 
and thyroid  is often the wrong target.

WE CAN HELP!

THYROID CONSULTATION
FOR $49  

CALL NOW 619 764 0030

DR. KRAGE ON KUSI

See more patient  
success stories

TWC Patient Lisa was cured of her hair loss

whittling down a cast of 18 eligible 
singles in the quest to find her boo. 
Watch the show on WOW Presents 
Plus and hear from Renner about 
his experience on the show.

Did you watch reality TV 
dating shows ahead of this? 
Do you have a favorite?

No, honestly, I'm not a huge re-
ality TV fan. So I mean, I'm aware 
of “The Bachelor” and what’s that 
new one on Netflix that everyone 
likes? See I don't even have good 
reference points. But no, I was not 
really a reality TV show person or 
reality TV viewer. So it's definitely 
a very new experience.

That is a big jump to not be 
familiar with dating shows 
then to go on one.

Yeah, definitely. I mean, I saw 
the posting for it on World of 

Wonder social media last sum-
mer. And honestly, I had COVID 
so I was just like at home bored 
or like had a lot of free time on 
my hands and I felt fine. So I was 
like, “You know what? I'll give 
this a shot. Why not?” And espe-
cially coming out of quarantine 
and not being able to be around 
a lot of people and not really be-
ing able to mix and mingle and 
date. I was like, this could be a 
really new experience that I'll 
just go for.

How was the experience of 
it being a specifically queer 
show?

I love World of Wonder and all 
of their content. And obviously, 
there's so much queer positivity 
that comes from that representa-
tion. So I really wasn't aware of 
what the format would be. But I 
had a lot of trust in WOW’s pro-
duction companies to set param-
eters that would feel comfortable 
and that I could express different 
parts of what I was looking for in 
a relationship and a partner.

A lot of the screening questions 
and things leading up to it just 
gave me a lot of confidence that I 
could be myself and that it would 
be a unique format and not just 
a rinse and repeat of heterosex-
ual dating shows. I didn't really 
know what I was getting myself 
into, but I had a lot of trust that 
WOW would put together a really 
unique dynamic that would allow 
queer people to connect in a really 
interesting and fun way.

It sounds like you got to be 
yourself in terms of non-
monogamy and what you 
are looking for too.

Yeah, definitely. And I mean, I'm 
just a very open person in terms of 
what I'm looking for in a relation-
ship and dating and my self expres-
sion. So I was just like, I'm gonna 
be myself and if that's the right fit 
for what they're looking for, for the 
show. I don't really know any other 
way than to be myself and to ex-
press what I want to. I was grateful 
that that aligned with what they 
were looking for in participants.

How long was filming for 
you?

It was all within 24 hours. So it 
was a whirlwind of an experience 
for sure. It's gonna be eight differ-
ent episodes, so I'm really inter-
ested to see the content that they 
captured in that 24 hours. It was 
a very fun experience. There's go-
ing to be some guest cameos from 
other queens.

What was your overall 
experience being on a 
reality dating show?

It was definitely a new experi-
ence, very unfamiliar territory. I 
thought I would be a little more 
extroverted than I was just be-
cause I am pretty [extroverted] in 
my personal life. But definitely the 
dynamics that like having a pro-
duction team and cameras and a 
lot of other hot guys–it reveals a 
very different side of myself that I 
wasn’t really expecting. I wasn't 
as extroverted as I typically am, I 
think because of those dynamics, 
but it overall was still a very fun ex-
perience and something that I was 
just like, let me go for it and just see 
what happens. So that's what I did.

Did you make friends with 
anyone in the cast?

It was hard for me to really con-
nect with everyone. There's a lot 
of guys, a lot of commotion. And 
you know, a 24-hour window is a 
very brief time. And I live in San 
Diego. I spend a lot of time in LA, 
right. But a lot of them are there 
too. But I would say I made very 
friendly connections and I would 

look forward to seeing them again 
in the future.

Switching to a local 
question, what Pride events 
are you looking forward to 
this year?

Well, last year, I had COVID 
during Pride it so I feel like I'm 
like making up for two years of 
lost time. And I like to do the full 
range of events like the Light up 
the Cathedral, the Stonewall Rally, 
the parade itself. I've been in a lot of 
contingent so it'll be fun to actually 
watch the parade this year instead 
of being in it. Of course the festival 
and then just going out to the bars. 
That whole weekend is fun. I'm also 
seeing King Princess, not related to 
Pride, but I think that's the Monday 
after. Oh, and I definitely hope to 
see Gottmik and Violet Chachki 
when they are performing on their 
pride tour because they are also 
part of the Vanjie show. They make 
a guest appearance, which is excit-
ing, so I'm excited to see them per-
form the Thursday of Pride week.

Reality 
dating show
CONTINUED FROM Page 1

Contestants hang out on the set of "Vanjie: 24 Hours of 
Love."

Vanjie checks out Tyler Renner's manicure during the 
whirlwind competition. (Photos courtesy WOW)
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theaters have reopened. But Thillo 
is determined to get people back 
into the seats of theaters, especial-
ly screenings of the amateur or 
student films that he showcases. 
This year is looking to be on track 
as the breakout period for films in 
theaters as well as film festivals, 
and Thillo is ready to begin.

Thillo’s arts center serves as 
an incubator for San Diego and 
Tijuana’s future cinematogra-
phers and he goes through extra 
effort to make sure that nobody is 
left out. His youth programs are 
without equal. His center serves 
as a safe place for young film stu-
dents to learn everything there 
is about the art and business of 
filmmaking.

“We have youth filmmaking 
programs like The Teen Producers 
Project and Youth Media Tech 
Camps,” Thillo offered. “We also 
have a video production depart-
ment where we – it’s like a work 
readiness program – where young 
college students or recent college 
graduates get real world experi-
ence and produce content for oth-
er non-profits, organizations or 
even like news outlets like KPBS 
where we have a program called 
‘Speak City Heights.’ And then we 
also run a movie theater!”

This theater, Digital Gym 
Cinema, was originally located 
in North Park but moved with the 
MACSD to Downtown last May in 
partnership with UCSD.

Thillo credits his passion for 
community service to his mother 
who served as his inspiration for 
becoming an educator, as well as 
a standout professor at his college 
who encouraged him to produce 
film festivals.

“My background was primarily 
with the Latino community. My 
mother was an educator and so I 
grew up watching her and learn-
ing from her in terms of what she 
did to help the community and 
young students, immigrants in 
particular. So when I went to UC 
Santa Cruz, I started taking Latin 
American studies classes and I 
had a cool Chicano Studies profes-
sor who said, ‘Hey, who wants to 
organize a Chicano film festival as 
part of your final student project?’ 
I naively said, ‘Yeah, sure, what 

the heck?’ Not knowing what the 
heck that was! I had to learn what 
exactly a Chicano film festival 
was,” Thillo explained.

He added that there is a whole 
cinema of U.S Mexican Americans 
in the late ‘60s and early ‘70s. His 
professor taught him how to meet 
with filmmakers. In those early 
years he also learned how to mar-
ket, fund and contact filmmakers.

Thillo created his own Latino 
film festival here in San Diego in 
the early ‘90s, which still runs 
to this day. In fact, next year’s 
festival in March marks a huge 
milestone: it will be the 30th San 
Diego Latino Film Festival. The 
film festival will screen 120 films 
in 11 days with screenings at four 
auditoriums at the AMC Mission 
Valley and the main Digital Gym 
Cinema at the Digital Art Center. 
Eighty guest filmmakers and ac-
tors will be on hand from Mexico 
City, Tijuana, Latin America and 

across the United States. Thillo 
hopes that some of his students 
will someday have a film show-
cased at the festival.

Thillo did hold the first post-
Covid Latino film festival earlier 
this year, but the attendance was 
well below average. He says the 

public as a whole is still a bit leery 
about coming together inside an 
enclosed theater, but they’ve also 
gotten used to watching movies 

at home through Netflix or other 
streaming services. He’s hoping 
that people come around by next 
year to take the festival back to 
the special experience that it was 
pre-Covid.

“I think its gonna take some 
kind of reacquainting people 
about the movie experience. 
There’s nothing like seeing a 
movie in a movie theater – the 
surround sound, the big screen. 
Even our cinema which is not 
huge, but still you’re immersed 
in this wonderful experience that 
you can’t get at home you know? 
So we encourage people to come 
out,” he said.

MACSD is equipped to teach 
students everything about 

MACSD
CONTINUED FROM Page 1
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The Digital Gym Cinema features a full concessions stand.

A huge LED screen dominates the main room. (Photos by Vince Meehan)
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The myth of ‘Smart Growth’
By BRIAN SCHRADER

There is no way to sugar coat 
this: San Diego desperately needs 
more housing, and if you’ve 
driven through North Park or 
University Heights lately then 
you’ve seen the city’s latest at-
tempts to provide it. This con-
struction has prompted a back-
lash from many residents, espe-
cially regarding the latest proj-
ects on 30th Streets and Adams 
Avenue. But a group of Uptown 
residents believe they’ve crafted 
an elegant solution. They call it 
‘Smart Growth,’ and I’m going 
to explain why it doesn’t work.

Proponents of Smart Growth 
claim the proposal minimizes 
change to a given neighborhood 
while attempting to maximize 
the amount of new housing 
built. This is a worthwhile goal, 
in principle. The issue arises in 
the logistics of how Uptown’s 
‘Smart Growth’ plan could ac-
tually become a reality.

The Smart Growth Plan goes 
like this: instead of constructing 
larger or taller housing complex-
es in our local communities, 
which supporters claim would 
alter the neighborhood and fail 
to provide suitable parking for 
new residents—the city should 

prioritize constructing smaller 
three-to-four story buildings 
along the entire length of Adams 
Avenue, like an almost Parisian 
thoroughfare, with shops on the 
lower floors and housing on the 
top. This concept has a unique 
appeal, don’t get me wrong, but 
it won’t solve any of the problems 
it claims to address and it could 
arguably make them much 
worse.

Let’s dive into the biggest 
issues.

First: parking. Larger proj-
ects—taller buildings—usu-
ally come with a substantial 
amount of parking provided by 
underground lots. Smaller proj-
ects—like two or three story 
complexes—tend to waste lot 
space on cheaper above-ground 
lots which reduces the amount 
of livable space the complex can 
provide and therefore reduc-
es housing potential. A line of 
smaller buildings like this would 
likely provide less parking than 
a single taller building, resulting 
in an outcome that directly con-
tradicts the Smart Growth plan’s 
stated goals.

Next: ‘neighborhood culture.’ 
This incredibly squirrelly term 
is often used as a dogwhistle by 
those who seek to police their 

neighborhood’s socio-ethnic 
makeup, but for this discussion 
let’s assume that everyone is act-
ing in good faith. Uptown does 
genuinely have a unique char-
acter. It is one of San Diego’s 
original street-car suburbs and 
it’s filled with smaller shops, a 
thriving art scene, great bars, 
and stellar restaurants. It’s also 
home to community events like 
the Adams Avenue Street Fair. 
I agree that this stuff is import-
ant; it’s why I choose to live in 
Normal Heights after all.

Now consider these two sce-
narios. Which is less ‘disruptive’? 
In one, the vast majority of the 
neighborhood remains the same 
except there are a few taller build-
ings interspersed throughout. 
They stick out a little, but add 
new housing and parking with-
in a relatively small footprint. 
In the Smart Growth scenario, 
we instead need to bulldoze ev-
ery classic one-story building, 
including all those shops, bars, 
and restaurants, along Adams 
Avenue to make room for the new 
complexes. Do the proponents of 
‘Smart Growth’ really support a 
plan like that? I doubt it.

This all belies the real point 
of the ‘Smart Growth’ plan. 
Housing advocates like me 

can explain that many new 
multi-story complexes include 
street-side commercial space, 
that parking minimums are 
detrimental to housing density, 
or that according to the recent 
state estimate San Diego must 
provide 108,036 housing units 
by the end of the decade to end 
this crisis. But it doesn’t matter. 
The actual result of the ‘Smart 
Growth’ debate is to stop growth 
entirely. Let me explain.

Let’s imagine for a second 
that all of these problems were 
solved. Under what timescale 
would this new ‘Smart Growth’ 
plan be achieved? It takes years 
to get a single new building proj-
ect approved, and before that we 
would need to wait for every sin-
gle lease along Adams Avenue 
to expire and be purchased by 
a developer willing to go along 
with the idea. At minimum this 
would take multiple decades, 
while San Diego requires over 
100,000 housing units by the 
end of this one.

I would like to live in a city 
that is actually capable of ad-
dressing one of its most critical 
needs. The ‘Smart Growth’ plan 
doesn’t work and its only re-
al effect is to block desperately 
needed housing projects. Our 
neighborhoods need solutions, 
not pipe dreams. We deserve real 
growth and soon.

filmmaking from shooting to 
editing to what it takes to run 
a theater. The first floor of the 
new building features a large 
multi-purpose open room com-
plete with a huge LED screen. It 
can also be converted toa set up 
for concerts or seminars with 
state-of-the-art sound and light 
technology. The second floor 
houses the 58-seat working the-
ater complete with concessions 
and a café area. The third floor 
contains classrooms and offic-
es for the filmmaking program. 
There is also a large outdoor 
patio with a large video screen 
that can be used for screenings 
or receptions.

Thillo credits his success to 
the community relationships 
that he fostered in the last 30 
years. He is especially proud 
of being able to bring disad-
vantaged kids to his youth 
programs.

“For 30 years we’ve built in-
credible community partner-
ships and as a non-profit, you 
can’t really survive without 
community partnerships. With 
our Youth Media Education 
Programs, we’ll partner with af-
fordable housing organizations 
and teach their youth, or with 
local schools, we’ll teach their 
students. Our radio production 
department will partner with 
news outlets or school districts 
as well,” he said.

At this year’s summer camps, 
a special grant allows under-
served families to send their kids. 
Thillo sees the importance of 
providing at-risk kids an oppor-
tunity to attend summer camps 
and after school programs where 
they can channel their creative 
forces into positive art and set a 
career course at the same time. 
He feels that his media center is 
the perfect spot to do that.

The nonprofit also partnered 
with the library system to open a 
production studio inside the City 
Heights library.

“We’re encouraging families 
and students to come to this new 
space because just imagine if you 
can get a student to be involved 
with our camps at seven years 
old? Then they get involved with 
our Teen Producers Project, and 
then… hey, they wanna go on in 
filmmaking and go into the UCSD 
Communications department! 

That would be the perfect thing if 
these young students from differ-
ent neighborhoods – like Logan 
Heights for example – start meet-
ing all the other professors and 
teachers and everyone else here 
in this building. That would be 
pretty incredible.”

MACSD
CONTINUED FROM Page 3

The first floor concert room features state-of-the-art lighting and sound. 
(Photo by Vince Meehan)
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CAKE FIRST PLEASE, THEN 
DINNER 

 We have our sights set on the 
new LAVO for a number of rea-
sons – but the first being for its 
20-layer chocolate cake.

The 235-seat restaurant re-
cently landed in the Gaslamp 
District, taking over the massive 
space left behind by Searsucker. 
With a menu leaning heavily to-
ward modern and old-style Italian 
dishes, the venture rolls in with a 
lavish bang that is to be expect-
ed from its parent company, Tao 
Group Hospitality.

Tao operates dozens of restau-
rants, nightclubs and swanky 
lounges around the world, span-
ning from New York, Las Vegas 
and Los Angeles, to London, 
Dubai, and Singapore. Its pres-
ence greets San Diego with plush 
Hollywood-style banquettes, an-
tique mirrors, soft pendant light-
ing, and a commodious cocktail 
bar. The vibe is both lively and laid 
back, depending where you sit.

Chief culinary officer, Ralph 
Scamardella, presents a menu 
featuring one-pound meatballs, 
chopped salads, brick-oven pizzas, 
crispy chicken, grilled seafood, 
and pasta dishes such as pappar-
delle bolognese and truffle ricotta 
cavatelli.

From the dessert menu is the 
dramatic chocolate cake, rising 
up with 20 alternating layers of 
devil’s food crumb and peanut 
butter mascarpone. We’re told 
it’s shareable, but who in their 
right mind wants to give any of it 
up? 611 Fifth Ave., 619-762-5286, 
taogroup.com/venues.

A ‘LITTLE THIEF” IS 
SNEAKING INTO NORTH PARK

A focused selection of “natural” 
and organic wines from around 
the globe will take center stage at 
the upcoming Little Thief wine 
bar in North Park. The project is 
being launched by Brian Jensen, 
who runs Bottlecraft beer shops 
and tasting rooms in North Park, 
Little Italy, Liberty Station and 
other regional locations.

Jensen is also underway with 
opening a Euro-style pub in 

South Park called Bock, in a 
space which formerly housed 
Hamilton’s Tavern.

Little Thief will take residence 
where Florence Ristorante Pizza 
had operated for many years. An 
interior redo is still in progress 
with the goal of opening sometime 
in August. The design will feature 
granite counter tops, leafy print 
wallpaper and Art Deco-style 
light fixtures. 3017 University Ave.

‘TASTE OF HAPPY HOUR’ 
RETURNS

Did you know that San Diego 
has a long-ruling “King of Happy 
Hour?” His name is Robert Esparza. 
He has reigned over the happy 
hour scene ever since launching a 
comprehensive web site in 2004, 
kingofhappyhour.com. The site 
allows users to search for the lat-
est and greatest happy hour deals 
throughout San Diego County and 
its many neighborhoods—as well 
as in Phoenix, should you find 
yourself visiting the desert city 
with a parched palate.

After a temporary hiatus, the 
‘king’ is bringing back the event, 
“Taste of Happy Hour,” which 
will spotlight the happy hours 
of several Downtown establish-
ments. Scheduled from noon to 4 
p.m., July 16, participants include 
Taste & Thirst (the registration 
site), Dobson’s Bar & Restaurant, 
Havana 1920, The Patricios 
Restaurant, and others.

Tickets are $25 and include free 
food samples and exclusive drink 
specials at all locations. Passes 
can be purchased in-person or 
online. 715 Fourth Avenue (Taste 
& Thirst), tasteofhappyhour.com.

BEHIND THE COUNTER AT 
CORI

Acclaimed chef and restaura-
teur Accursio Lota recently im-
ported into his restaurant, Cori 

Pastificio Trattoria, a prized 
batch of family-milled ancient 
grains from the Mache region of 
Italy. Unlike many modern wheat 
products, these particular grains 
haven’t been genetically modified 
or “bred.” They are instead unre-
fined and nutritionally richer. As 
flour, they bring to dishes a dis-
tinct nutty flavor.

Lota is a native of Sicily and 
seized the world championship 
in the 2017 Academia Barilla 
Contest. A master of texture 
when it comes to making and 
cooking pasta, he is especially ex-
cited to be using the ancient-grain 
flour for his house-made “bigoli,” 
which is a thick cut of spaghetti. 
The pasta is tossed in cacio e pepe 

sauce and finished with fresh 
caviar.

He also uses the bigoli in a veg-
an presentation featuring fresh 
sauteed fava beans, peas, and ar-
tichokes in a lemon-infused olive 
oil. 2977 Upas St., 619-573-6159, 
coripasta.com.

BRUNCH AND TEQUILA
The tequila-centric Tahona bar 

and restaurant in Old Town has 
resurrected its weekend brunch 
with Oaxaca-inspired cuisine that 
includes leek-chorizo frittatas; 
Green Goddess tacos with grilled 
nopal; smoked adobada turkey 
burritos, and more.

Mezcal and tequila naturally 
show up in the brunch libations. 

Those range from prickly pear mi-
mosas and bloody Marys to signa-
ture cocktails using fresh juices 
and organic agave.

Brunch service is available from 
11 a.m. to 4 p.m., Saturdays and 
Sundays. 2414 San Diego Ave., 619-
255-2090, tahonabar.com.

3634 7th Avenue 14H 
2 Bed, 2 Bath, Impeccably updated, Sold $1,525,000

1  BED  |   1  BATH  |   $594,900

Compass is a real estate broker licensed by the State of California and abides by Equal Housing Opportunity laws. License Number 01527365. All material presented herein 
is intended for informational purposes only and is compiled from sources deemed reliable but has not been verified. Changes in price, condition, sale or withdrawal may be 
made without notice. No statement is made as to accuracy of any description. All measurements and square footage are approximate. 

Maureen Tess-Fieberg
REALTOR®

619.239.8377 | SDTess@yahoo.com
Buying, Selling, Investments
DRE 01217712

Get these same results when you sell! 
Buyers if you are still trying to find that perfect home, contact me to discuss 
our Private Exclusive listings.

Contact me today!

4284 Ibis
3 Bed, 2 Bath, Century Henry Hester Design, Sold $1,775,000

1220 2nd Avenue #205 Coronado
Bed, 3 Bath, 2320 Sq Feet, move in ready, Sold $2,425,000

Just Sold! MAUREEN  | 

A towering slice of 20-layer chocolate 
cake at LAVO (Courtesy photo)

Robert Esparza is the King of Happy 
Hour. (Courtesy photo)

Bigoli cacio e pepe by chef Accursio 
Lota (Photo courtesy Cori Pastificio 
Trattoria)

Green Goddess tacos at Tahona 
(Photo courtesy Contour PR)
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Dr. Lonny  Shavelson, MD, author and founder of the 
American Clinicians Academy on Medical Aid in Dying 
(ACAMAID) and a former MAID-provider himself.   
  
Hear about The Hemlock Society, founded 35 years ago 
by Faye Girsh, EdD, Harvard, and known worldwide for 
her leadership in the right-to-die movement. 

Sunday, July 17 PDT 1:30 – 3:00 PM 
FREE and open to the public. Meet at VISION 4780 Mission Gorge 
Pl. San Diego 92120 and enjoy a slice of 35th Anniversary cake or 
ZOOM us, hold the cake. Please register in advance. 
hemlocksocietysandiego.org 

Join us in a presentation of

MEDICAL AID IN  
DYING IN CALIFORNIA:  

A CLINICAL UPDATE

One of many: Historic Gaslamp hotels

During the early 20th cen-
tury, many small hotels sprang 
into construction in answer to 
the foreseeable need for accom-
modations for tourists coming to 
the proposed Panama-California 
Exposition. The exposition was 
planned to celebrate the opening 
of the Panama Canal, and was 
meant to tout San Diego as the 
first U.S. port of call for ships trav-
eling north after passing west-
ward through the canal. Guests 

were estimated to number at least 
a million; they far exceed-ed this 
estimate, ultimately totaling 
3,747,916. After a massive fund-
raising effort the exposition came 
to pass.

At midnight (in San Diego) 
on Dec. 31, 1914, President 
Woodrow Wilson ceremonious-
ly pushed a telegraph button in 
Washington, D.C. to open the 
expo by turning on the pow-
er and lights at the park. In 
addition, a lit balloon located 
1,500 feet above the park fur-
ther brightened the exposition. 
Guns at nearby Fort Rosecrans 
and on Navy ships in San Diego 

Bay also were fired to signal the 
opening.

Admission for adults was $0.50 
($13 today) and $0.25 ($7 today) 
for children. Based on varying 
sources, the opening day's atten-
dance was between 31,836 and 
42,486.

The tourist business was boom-
ing, and all the small hotels were 
put to good use, not only for the 
droves of tourists, but also for San 
Diego’s burgeoning population. 
Affordable housing, like now, was 
a big issue! One such new struc-
ture was what is now known 
as the Simmons Hotel. Another 
was its next-door neighbor, the 
New York Hotel. Both featured 
single-room occupancy hous-
ing, then known as “furnished 
rooms.” The buildings were built 
in close conjunction with each 
other and were nearly architec-
turally identical.

Originally, the Simmons was 
called the Burbank (1907), then 

the Sixth Street Rooms (1908), 
then the Prescott (1909-1918), 
and finally the Hotel North in 
1921.

It was not called the Simmons 
until 1965. The building was 
built on the site of the San Diego 
Granite Works.

The owner of the property was 
Carl Alex Johnson, a lawyer. He 
had strong ambitions, but rather 
limited abilities. He was a candi-
date for Su-preme Court Judge, 
ran for California Governor, and 
was even “consid-ered” for Vice-
President. In all three cases he 
was unsuccessful, losing by large 
margins to his opponents.

 The edifice is an 85-by-48 foot, 
three-story, rectangular brick 
structure with a composite roof 
featuring an 18-inch parapet 
above it. The second and third 
floors have wooden window open-
ings, standard fire doors and an 
iron chimney. Two stores occu-
pied the first floor separated by an 
arched central entrance leading 
to the second and third floors. 
Decora-tive flat pilasters divide 
the street level into two main sec-
tions. Horizontal wooden bands 
divided the windows to give the 
appearance of transoms.

THE SIMMONS HOTEL (1906)

THE NEW YORK HOTEL (1906)

520-544 6th Avenue

Architectural Stye: Early 20th 
Century Commercial

Architect: Edwin Blachman

Principle Contractor: Mortz-Trepte

Gaslamp Landmarks

By SANDEE WILHOIT

The Simmons Hotel still has a sign advertising its rooms.

A view up at the Simmons Hotel, 
one of many that was built to 
accommodate people visiting 
Balboa Park. (Photos by Tim Trevaskis)

SEE HISTORIC HOTELS, Page 8
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Soak up the sweetness of summertime outdoors in Little Italy

Summer has officially begun 
and there is no better place to soak 
up the sweetness of summertime 
than strolling through the streets 
of Little Italy enjoying all there is 
to offer. This month in the neigh-
borhood art, film, and live music 
take to the outdoors for a celebra-
tion of all things summer.

Our favorite art event of the sea-
son, ArtWalk Little Italy Summer 
Series returns to the Piazza della 
Famiglia. Art connoisseurs and 
amateurs can peruse the Piazza 
for eye-catching works of art 
from thirty select local, nation-
al and international artists. The 
one-day, bi-weekly shows feature 
one-of-a-kind art found in a va-
riety of mediums from painting 
to fine jewelry and photography. 
The popular free event runs every 
other Sunday from 11 a.m. to 5 
p.m. including July 10 and July 
24. While there, pop in for a de-
licious cappuccino at Caffe Italia 
or Zucchero, or a hearty bowl 

of some delicious pasta at Buon 
Appetito, Monello, or Civico 1845.

If art in motion is more your 
style, you will not want to miss 
out on the Little Italy Summer 
Film Festival. Sit back and enjoy 
a new Italian film, with English 
subtitles, every Saturday in Amici 
Park with friends and family start-
ing July 4 through September 3. 
Bring snacks, a blanket, or some 
delicious homemade cannoli from 
Solunto Ristorante & Bakery to the 
showings and feel like you’ve truly 
taken a trip to Rome for the night. 
But don’t worry, there are English 
subtitles! Doors open at 7:30 p.m. 
and the show starts at 8 p.m. The 
event costs $10 per person.

We’re also excited to partner 
with Convivio and the Italian 
Cultural Center for this year’s 
San Diego Padres Italian Heritage 
Night game on the Padres vs. 
Twins game on July 29. Tickets 
are available for purchase today 
and attendees will receive a lim-
ited edition commemorative San 
Diego Padres Italian Heritage 
Night hat. A percentage of the 
proceeds from this game will go 
back to the Little Italy Association, 

Convivio and the Italian Cultural 
Center in support of their work of 
restoring and honoring Italian 
traditions and history.

Finish your picture-perfect 
July with the best musical event 
of the season. That’s right, the 
Marine Band San Diego Summer 
Concert is back at the Piazza 
della Famiglia. Dance away the 
summer night to the tantalizing 
rhythms of the popular Marine 
music group, “Sound Strike” on 
Saturday, July 30 from 6 p.m. un-
til dusk. This free event will have 
you moving and grooving until 
your feet hurt.

Whether you choose to wander 
the Piazza della Famiglia in search 
of your artistic vision, laugh and 
cry to an emotional Italian film, 
dance on the cobblestone streets, 
or indulge in the sweet and savory 
treats lining the streets, Little Italy 
has something for everyone this 
summer!

For more information, please 
visit us at LittleItalySD.com or 
follow us on TikTok @LittleItaly.
SD Instagram @LittleItalySD, 
Twitter @LittleItalySD and 
Facebook @LittleItalySD.

Little Italy News

By CHRISTOPHER GOMEZ

Dining & Entertainment

Business & Retail

American Cuisine ___________________________________                                                                                                                           

Bakery ____________________________________________                                                                                                                           

Bar _______________________________________________                                                                                                                           

Barbecue __________________________________________                                                                                                                           

Brewery ___________________________________________                                                                                                                           

Billards ___________________________________________                                                                                                                           

Breakfast __________________________________________                                                                                                                           

Brunch ____________________________________________                                                                                                                           

Burger ____________________________________________                                                                                                                           

Business Lunch _____________________________________ 

Cafe ______________________________________________                                                                                                                           

Casino ____________________________________________                                                                                                                  

Catering __________________________________________                                                                                                                          

Chinese Cuisine_____________________________________ 

Cocktail ___________________________________________                                                                                                                           

Coffee Shop________________________________________                                                                                                                            

Deli ______________________________________________                                                                                                                              

Dessert ___________________________________________ 

Dinner ____________________________________________ 

Donut Shop _______________________________________                                                                                                                          

Farmers Market ____________________________________                                                                                                                         

Fine Dining ________________________________________                                                                                                                            

Greek Cuisine ______________________________________                                                                                                                     

Happy Hour _______________________________________ 

Health Food Store __________________________________ 

Indian Cuisine ______________________________________ 

Irish Pub___________________________________________ 

Italian Cuisine ______________________________________ 

Juice/Smoothies ____________________________________ 

Lunch_____________________________________________ 

Mexican Cuisine ____________________________________ 

New Restaurant_____________________________________ 

Nightclub__________________________________________ 

Outdoor Dining ____________________________________ 

Pet Friendly Dining __________________________________ 

Pizza______________________________________________ 

Seafood ___________________________________________ 

Sports Bar _________________________________________ 

Steakhouse ________________________________________ 

Sushi _____________________________________________ 

Thai Cuisine ________________________________________ 

Vegetarian/Vegan ___________________________________ 

Wine Bar __________________________________________ 

Accountant ________________________________________ 

Acupuncture _______________________________________ 

Antiques __________________________________________ 

Art Gallery _________________________________________ 

Attorney __________________________________________ 

Auto Repair Shop ___________________________________ 

Bank ______________________________________________ 

Barber Shop _______________________________________ 

Bike Shop _________________________________________ 

Boutique __________________________________________ 

Car Wash __________________________________________ 

Chiropractor _______________________________________ 

Cosmetic Services ___________________________________ 

Credit Union _______________________________________ 

Day Spa ___________________________________________ 

Dentist ___________________________________________ 

Dispensary ________________________________________ 

Dry Cleaner ________________________________________ 

Fighting Gym ______________________________________ 

Financial Planner ___________________________________ 

Florist _____________________________________________ 

Garden Supply _____________________________________ 

Gym / Healthclub ___________________________________ 

Health Food _______________________________________ 

Home Improvement ________________________________ 

Hotel _____________________________________________ 

Hospital ___________________________________________ 

Insurance Broker ____________________________________ 

Jeweler ___________________________________________ 

Manicure / Pedicure _________________________________ 

Massage___________________________________________ 

New Business ______________________________________ 

Optometrist________________________________________ 

Pet Boarding / Day Care ______________________________ 

Pet Grooming ______________________________________ 

Pharmacy__________________________________________ 

Photographer ______________________________________ 

Rehab_____________________________________________ 

Pilates ____________________________________________ 

Plumber ___________________________________________ 

Real Estate Agent ___________________________________ 

Real Estate Office ___________________________________ 

Retirement Living ___________________________________ 

Solar Company _____________________________________ 

Tanning Salon ______________________________________ 

Veterinarian________________________________________ 

Waxing and Threading Salon __________________________ 

Yoga Studio ________________________________________

ONE BALLOT PER PERSON. BALLOTS MUST BE POSTMARKED, HAND-DELIVERED, OR VISIT  
SANDIEGODOWNTOWNNEWS.COM / SDUPTOWNNEWS.COM TO VOTE ONLINE BY JULY 31.  

OR, MAIL YOUR BALLOT TO SAN DIEGO NEWSPAPER GROUP OFFICE AT 
1621 GRAND AVE. SUITE C. SAN DIEGO, CA 92109

VOTE AND  
WIN AN IPAD! 

VOTE FOR YOUR  
FAVORITE LOCAL  

BUSINESSES!

The Swinging Friar is one of many people who will visit Little Italy this 
summer. (Photo courtesy LIA)
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You Call-We Haul!
No Job Too Small!

619-933-4346
www.iluvjunk.com

10% Senior 

Discount

Evictions, cleanouts, 

construction debris, 

tree trimming, etc.

HAULING

ALT. MEDICINE

CLEANING

ATTORNEY

Lic.573106

FAMILY OWNED & OPERATED 
BY A VIETNAM VET

San Diego’s Oldest 
Plumbing Company. 

Offering quality service &
repair for 110 years. 

858-454-4258
5771 LA JOLLA BLVD #5
ERLINGROHDEPLUMBING.COM

SENIOR CARE

CARPET & TILE CLEANING

619-583-7963
idealservice.com 

5161 Waring Rd, San Diego 

CA License #348810

www.kdcinjurylaw.com
A Professional Corporation

– Free Consultation  |  No Recovery, No Fee –

Serving our community for over 30 years

7220 Avenida Encinas
Suite 203

Carlsbad, CA 92011
(760) 931-2900

Poinsettia VillageUniversity Avenue
3180 University Ave.

Suite 220
San Diego, CA 92104

(619) 682-5100

PERSONAL INJURY – ACCIDENTS

Auto | Cycle  |  Pedestrian 
Dog Bite  |  Slip and Fall 

Brain Injury  |  Wrongful Death

Home Improvement Specialist
AFFORDABLE
ON-BUDGET

EXPERIENCED

SPRING SPECIAL
15% OFF

DECKS, DOORS & WINDOWS

johnmartinconstruction.com

Lic. #1032673

619-541-1737

SERVICE DIRECTORY

CONTRACTOR

CareGiver/Companion
Can Do: Hospice, Alzheimer’s 
Parkinson’s, ALS, and more. 

Medications, Appointments
Errands, Bathing, Wonderful

Cook, Lite Housekeeping, 
Pet Care, Live in/out, 

I’ll help with your daily needs.
Call Laura for interview at
858-243-8288 Thank You

www.beelinebrakes.com

2938 GARNET AVE., PACIFIC BEACH

(858) 273-2411

Bee Line
• BRAKES •
• ALIGNMENT • 
• A/C SERVICE •
• 30/60/90K Maintenance • 

SINCE 1947

10% OFF
W/ THIS AD

(UP TO $50 MAX FOR DISCOUNT)

(excludes oil changes)
May not be combined
with any other offer.

AUTOMOTIVE

. #100tselle So1 R7106
COMS.ICSTHOLIYORRET

ICL2-40-00002C1
1122A 9, Cgoan DieS

Cleaning Service
by Cecilia Sanchez

Family owned & operated
15 years experience.

Office, residential &
vacancy cleanings 

#1 vacation 
rental experts 

Free estimates
& excellent 
references

(619) 
248-5238

619-677-6523

WHERE YOU ARE  
TREATED LIKE ROYALTY!

Must mention ad. Some restrictions apply.

Or visit our website at 
www.service-kings.com

25% OFF Tile & Grout Cleaning 
25% OFF restretching or carpet repairs

Cleaning Carpet, Tile,  
Upholstery for over 28 years.

CARPET CLEANING SPECIAL

3 
ROOMS $129

SAVE $45

RENT-A-HUSBAND
Handyman with 

30 years experience

Many Skills

Hourly or Bid

Prompt, Affordable, 
Professional

Insured

Ask for Bob
619-742-0446

Non-licensed

HANDYMAN

Weed Removal 
Yard Clean Ups 
Monthly Maintenance 
Junk Removal 
Sprinkler Installation & Repairs 
Sod Installation 
Retaining Walls

TREE SERVICE

WINDOW CLEANING

INTER-FAITH  
WEDDING  
OFFICIANT

Inter-faith minister 
available to officiate 

weddings in San Diego.  
 

 
(PayPal, Google Pay, Facebook Pay)  

of booked Zoom conference  
wedding or outdoor inter-faith  

wedding ceremony. 
619-398-7197   

thubtenpematenzin68@gmail.com

$350

WEDDINGS

FREE ESTIMATES (619)755-9651

Regular Deep Cleaning  
Move in/Out Services

PAINTING

Full-length stories 
Online updates 
Comments 
Event calendars 
  sdnews.com

B i l l  Harper  Plum b i ng . com
Licenced Plumber

with years of experience in residential homes
Prompt, Professional and Affordable 

Phone Estimates, Cash Discounts

CALL BILL  619-224-0586
Lic #504044

ELECTRICIAN

Fischbeck Electric
For all your electrical needs:

Solar Systems
Green Energy Ssavings

Panel Upgrades and Changes 
Remodels

Recessed Lighting, etc.
CA Lic. #900788 (10-12)

(619)749-7105
FischbeckElectric.com

RESIDENTIAL  
COMMERCIAL 

No job is too Big 
No job is too Small 
sailbayelectric.com 
619-953-7895

C10 Contractors License 
#1087275

SAIL BAY ELECTRIC

Corlett Electrical 
Construction
Mike Corlett 

Locally Owned & 
Operated

619-776-7134
Lic. #858862

mikecorlett@hotmail.com

Electrician

LANDSCAPE/GARDEN

FREE ESTIMATES!
• FINE PRUNING & THINNING
• ARTISTIC TREE LACING
• TREE & STUMP REMOVAL

CROWNPOINTCLIPPERS@GMAIL.COM

(858)270-1742
Fully licensed and insured. Lic# 723867

CROWN POINT
CLIPPERS, INC.

T R E E S E R V I C E

SERVING THE LA JOLLA
AREA FOR 40 YEARS

Ray & Roger’s 
WINDOW 
CLEANING

619.252.1385

Commercial & Residential

30 Day Rain Guarantee
Licensed & Insureed • Free Estimates

Tracks
Screens

Mirrors
Skylights

619-366-0886

YOUR HOUSE  
CLEANING EXPERT  

IN SAN DIEGO

Hire our professionals 
to simplify your life 

 
• Recurring House Cleanings 

• Move In/Out Cleaning 
• Window Cleaning Add On 

• Deep Cleaning & Sanitizing 

PPOOWWEERR  
WWAASSHHIINNGG  
SSEERRVVIICCEESS
www.sdklean.com 

619-460-8177 
www.sdklean.com 

619-460-8177 

PLUMBING

(619) 795-9429
www.chuckiespainting.co

chuckgjr@cox.net
CA Lic. #925325

Chuckie’s 
Painting Company

              

3

Ryken Tree Service
ree TT• Tr Trrim • Shape
• Removals & 

Stump Removals
Aborist #911 On Every Job!

619-672-8166

FREE Estimates

Fully Licensed
and Insured

  Lic #Lic #LLicic ##5536655115

Free Estimates 

9-1-1 
Tree Service 

Call: 619-709-2169  
Ask for: Victor 

 
Tree Triming • Tree Removal 

Stump Grinding • Hauling  
Sprinkler Systems Repair & 
installation • Sod installation. 

 
Se Habla  
Español (619) 523-4900

WEEKLY • BI • MONTH 

SPRINKLER DOCTORS IN 

CLEAN-UPS • HAUL/DUMP 

SENIOR TO SENIOR 10% 

CA. ST. LIC. #0783646 

tony@pointlomalandscape.com

MAINTENANCE EXPERTS

POINT LOMA 
LANDSCAPE 
� 

� 

� 

� 

� 

• Gardening Services 
• Lawns • Hedges 

• Weeding & Trimming

• Licensed 
• Free Estimates 
• Reliable

• Weekly 
• Bi-Weekly 
• Monthly

We Do It ALL!

Turner Landscape 
619-885-0906

Allied Garden Resident Since 1993 
30 Years Experience  

Specializing in Local Communities

FICTITIOUS 
BUSINESS NAMES 

 
NAME CHANGES 

 
+ OTHER LEGAL 

ADS 
 

CALL US 
858-270-3103 

X 115 

PLUMBINGHEATING & AIR

Service Calls
Military10% OFF Senior & 

24/7 Emergency Service!

(858) 571-8865
www.thaheatingandair.com/plumbing

FREE Estimate
with Installation &

FREE Service
call with Repair

Proudly Serving San Diego
Since 1980

Residential • Commerrcial
Industrial

The street level housed a variety 
of businesses throughout the years 
in-cluding the Sixth Street Bank, 
Stephen Millichamp Paints and 
Wallpaper, Masuda and Herose Grocers, 
the Sterling Company, a second hand 
goods store, and C.A. Philips Furniture. 
From 1925 until 1930, additional 
businesses were M. Herman Building 
Materials, Logan Transfer Company 
and C. W. Irwin Express.

By 1916, Johnson had been foreclosed 
on, and the building went through a 
series of owners, including for a short 
time, the Metropolitan Hotel on Fifth 
Avenue. It ultimately transferred to 
McClurken Machinery Inc. well into 
the late 1990s.

The New York Hotel, although ar-
chitecturally similar, is two stories 
with a more elaborate roofline and a 

stunning light well illuminating the 
stairs to the second f loor landing. 
The roofline features decorative den-
til molding, carved relief and a plain 
horizontal stringcourse that extends 
across the main facade. The second 
level is accessed through a rectangu-
lar wooden door. Like the Simmons, it 
was built as a hotel with retail on the 
street level.

The furnished rooms were originally 
known as the Fernbrook (1907-1918), 
and then the Hotel Van Horne (1920-
1925). From 1925-1930, it became the 
Hotel De Luxe. The street level housed 
enterprises ranging from a seed store to 
a social club to a paint store.

The two hotels are still serving the 
same purpose they were originally built 
for. They both offer low-cost housing on 
the upper floors. However, the New York 
Hotel is now empty on the street level, 
while the Simmons houses a beauty and 
personal services salon. Some things 
change, some stay the same.

Historic hotels
CONTINUED FROM Page 6

Downtown killer  
gets life without parole, 
plus 35 years for robbery

By NEAL PUTNAM

The convicted killer of Ghedeer 
"Tony" Radda in his Downtown floor 
supply store received life in prison with-
out the possibility of parole on June 29 
plus 35 years for robbing a Point Loma 
adult book store.

Because Kevin Eugene Cartwright, 55, 
had been convicted of three felonies be-
fore, his sentence for robbery of the Adult 
Depot store at 3487 Kurtz St. was tripled.

San Diego Superior Court Judge 
Eugenia Eyherabide imposed 25 years 
to life for the robbery and added 10 
years for the use of the gun because 
she said the clerk was very frightened 
with Cartright using a gun in the Oct. 
9, 2018 incident.

She ordered Cartwright to pay 
$30,573 to the crime victim's fund, 
which was believed to be for Radda's 
funeral and burial expenses, and 
$7,691 in restitution to the victim's fam-
ily expenses. Eyherabide also ordered 
Cartwright to pay $400 in restitution 
to the Adult Depot.

A jury convicted Cartwright of first-de-
gree murder June 1 with the special cir-
cumstances of murder during a robbery 
and burglary of the Bottom Price Flooring 
store where Radda was shot three times 
on G Street downtown on Oct. 10, 2018.

"Your conduct was pure evil," said 
Eyherabide to him. "The appropriate 
sentence is life without parole."

Attending the sentencing were 15 
family members and friends of Radda, 
49, who came here from Iraq in 1978 
and raised a family.

"The man who took his life was 
born in the land of opportunity," said 
Radda's sister, Ghayda Young, referring 
to Cartwright. "I pray God have mercy 
on his soul."

"I think about my brother every day," 
said Young. "I can't capture how our 
hearts have been broken for him."

A good friend of Radda's, Fernando 
Jacobo, who now operates the store, 
read a letter he wrote to Radda. "I wish 
you were still here. I miss you and I love 
you," said Jacobo.

Deputy District Attorney Matthew 
Greco said Cartwright had been given 
some work by Radda. Greco said Radda 
was so generous that he would have 
given Cartwright money had he asked 
for it.

The camera surveillance tapes 
showed Cartwright wearing a "grand-
ma" mask and he was creeping around 
the store while Lorena Espinoza, 38, 
wearing a blue wig, distracted Radda. 
Cartwright shot Radda off camera and 
broke into the cash register, stealing 
several thousand dollars.

Espinoza pleaded guilty to second-de-
gree murder and was sentenced to 
16 years to life in prison on Jan. 21. 
She now lives in a women's prison 
in Chowchilla. Espinoza told police 
Cartwright paid her $150 for her role 
in distracting Radda.

Cartwright's attorney, Jeremy 
Thornton, asked the judge not to impose 
a life sentence without parole, saying 
such a term was cruel and unusual. He 
said his client suffered childhood trau-
ma, such as his father beating his moth-
er and him, and he became addicted to 
drugs at age 19.

Thornton said Cartwright failed to 
develop certain control on his behavior 
due to trauma. He unsuccessfully urged 
Eyherabide to not impose consecutive 
terms for using a gun and to strike his 
prior convictions.

Greco told the judge Cartwright was 
convicted in 1988 of robberies and he 
learned to disguise himself.

Though he did wear the "grandma" 
mask in the store and walked about 
seven blocks still wearing, cameras in 
street lights took his picture when he 
took it off.

The murder weapon and the "grand-
ma" mask were not recovered, but a gun 
owned by Radda that was taken in the 
robbery was found in Cartwright's pos-
session. In his apartment, police found 
ammunition similar to the type that 
killed Radda, Greco said.

Cartwright said nothing at the sen-
tencing and did not testify in his two-
and-a-half week trial.
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HEALTH & FITNESS
VIAGRA and CIALIS USERS! 50 Generic 
Pills SPECIAL $99.00. 100% guaranteed. 
24/7 CALL NOW! 888-445-5928 Hablamos 
Español
Dental insurance - Physicians Mutual 
Insurance Company. Covers 350 proce-
dures. Real insurance - not a discount 
plan. Get your free dental info kit! 1-855-
526-1060 www.dental50plus.com/ads 
#6258
Attention oxygen therapy users! Inogen 
One G4 is capable of full 24/7 oxygen 
delivery. Only 2.8 pounds. Free info kit. 
Call 877-929-9587

MISCELLANEOUS
Prepare for power outages today with a 
GENERAC home standby generator $0 
Down + Low Monthly Pmt Request a free 
Quote. Call before the next power outage: 
1-855-948-6176
Eliminate gutter cleaning forever! Leaf-
Filter, the most advanced debris-blocking 
gutter protection. Schedule free LeafFilter 
estimate today. 15% off Entire Purchase. 
10% Senior & Military Discounts. Call 
1-833-610-1936

AT&T Internet. Starting at $40/month 
w/12-mo agmt. 1 TB of data/mo. Ask how 
to bun-dle & SAVE! Geo & svc restrictions 
apply. 1-855-364-3948
BATH & SHOWER UPDATES in as little 
as ONE DAY! Affordable prices - No 
payments for 18 months! Lifetime warranty 
& professional installs. Senior & Military 
Discounts available. Call: 855-761-1725
Donate Your Car to Veterans Today! 
Help and Support our Veterans. Fast - 
FREE pick up. 100% tax deductible. Call 
1-800-245-0398
HughesNet - Finally, super-fast internet 
no matter where you live. 25 Mbps just 
$59.99/mo! Unlimited Data is Here. Stream 
Video. Bundle TV & Internet. Free Instal-
la-tion. Call 866-499-0141
Become a published author. We want to 
read your book! Dorrance Publishing 
trusted since 1920. Consultation, produc-
tion, promotion & distribution. Call for free 
author’s guide 1-877-729-4998 or visit 
dorranceinfo.com/ads
Paying top cash for men's sport-
watches! Rolex, Breitling, Omega, Patek 
Philippe, Heuer, Daytona, GMT, Submari-
ner and Speedmaster. Call 833-603-3236
Put on your TV Ears & hear TV w/
unmatched clarity. TV Ears Original - origi-

nally $129.95 - now w/this special offer only 
$59.95 w/code MCB59! 1-888-805-0840
Aloe Care Health medical alert system. 
Most advanced medical alert product on the 
market. Voice-activated! No wi-fi needed! 
Special offer w/code CARE20 for $20 off 
Mobile Companion. 1-855-341-5862
The Generac PWRcell solar plus battery 
storage system. Save money, reduce reli-
ance on grid, prepare for outages & power 
your home. Full installation services. $0 
down fi-nancing option. Request free no 
obligation quote. 1-877-539-0299
Vivint. Smart security. Professionally 
installed. One connected system for total 
peace of mind. Free professional installa-
tion! Four free months of monitoring! Call to 
custom-ize your system. 1-833-841-0737
Safe Step. North America's #1 Walk-in 
tub. Comprehensive lifetime warranty. 
Top-of-the-line installation and service. 
Now featuring our free shower package 
& $1600 off - limited time! Financing avail-
able. 1-855-417-1306
Protect your home from pests safely 
and affordably. Pest, rodent, termite and 
mosqui-to control. Call for a quote or 
inspection today 844-394-9278
DISH Network. $59.99 for 190 channels! 
Blazing fast internet, $19.99/mo. (where 

availa-ble) Switch & get a $100 Visa 
gift card. Free voice remote. Free HD 
DVR. Free stream-ing on all devices. 
1-866-979-4029
Discount air travel. Call Flight Services 
for best pricing on domestic & interna-
tional flights inside & from the US. Serving 
United, Delta, American & Southwest & 
many more. Free quote! Have travel dates 
ready! 844-951-2014
Reader Advisory: The National Trade 
Association we belong to has purchased 
the above classifieds. Determining the 
value of their service or product is advised 
by this publication. In order to avoid misun-
derstandings, some advertisers do not offer 
em-ployment but rather supply the readers 
with manuals, directories and other materi-
als designed to help their clients establish 
mail order selling and other businesses 
at home. Under NO circumstance should 
you send any money in advance or give 
the cli-ent your checking, license ID, or 
credit card numbers. Also beware of ads 
that claim to guarantee loans regardless 
of credit and note that if a credit repair 
company does business only over the 
phone it is illegal to request any money 
before delivering its service. All funds are 
based in US dollars. Toll free numbers may 
or may not reach Canada.

CLASSIFIEDS

Prepare for power 
outages today 
WITH A HOME STANDBY GENERATOR

*To qualify, consumers must request a quote, purchase, install and activate the 
generator with a participating dealer. Call for a full list of terms and conditions.

REQUEST A FREE QUOTE
CALL NOW BEFORE THE NEXT POWER OUTAGE

(866) 643-0438

$0 MONEY DOWN + LOW MONTHLY PAYMENT OPTIONS
Contact a Generac dealer for full terms and conditions 

FREE
7-Year Extended

Warranty*
A $695 Value!

The World’s Most Advanced 
Medical Alert System
Voice-Activated! No Wi-Fi Needed!

$20 OFF Mobile Companion

O�er code: CARE20

CALL NOW 
1-855-521-5138

WE ARE 
BACK AND  
BOOMING! 
PICK-UP & 
DELIVERY 
AVAILABLE

For More Information Contact Francisco
Your Sales Consultant
Mike Rosensteel

miker@sdnews.com / 619-961-1958

Place Your Ad Here! 
Let Us Bring More Customers To You!

Place Your Ad Here! 
Let Us Bring More Customers To You!

Place Your Ad Here! 
Let Us Bring More Customers To You!

ThTlfffWB’DiH f Sl SfffW f f

Centrally Located and 
One Mile to Hillcrest, 
Newly Remodeled 
Rooms, Heated Pool 
and Jacuzzi, Fitness 
Room, Wedding and 
Event Spaces, Pet 
Friendly 
 
Home to The Waffle 
Spot Diner and  
The Amigo Spot  
Restaurant and Bar www.KingsInn.com

CLUES ACROSS 
 1. Absence of difficulty 
 5. Preserve a dead body 
11. Gratitude 
14. The act of coming together again 
15. More cushy 
18. Visionaries 
19. Large, fish-eating bird 
21. Indicates near 
23. NY Mets legend Tommie 
24. Icelandic books 

28. Pop 
29. Hammer is one 
30. Sense of self-importance 
32. Thyrotrophic hormone 
33. Can’t be found 
35. Electronic data processing 
36. Passports and licenses are two 
39. Snake-like fishes 
41. Air Force 
42. Popular computers 
44. Intermediate ecological stage 

46. Wings 
47. Used in combination 
49. Laid back 
52. Jewelled headdress 
56. Slow 
58. Famous Falls 
60. Reassertions 
62. Periods of time 
63. Hyphen 

CLUES DOWN 
 1. Body part 
 2. Mimics 
 3. Expel large quantities 
 4. Sea eagle 
 5. Genetically distinct varieties 
 6. Dialect of Chinese 
 7. Famous Mr. T character 
 8. Consumed 
 9. Chinese dynasty 
10. Menace to yards 
12. Ireland 
13. Palm trees 
16. Fungal disease 

17. Willis and Robert are two 
20. Affirmative! (slang) 
22. It shows who you are 
25. The First State (abbr.) 
26. Get older 
27. Associations 
29. Woman (French) 
31. Sunscreen rating 
34. Brew 
36. Leader 
37. Plants in the legume family 
38. Burn with a hot liquid 
40. Junior’s father 
43. Scads 

45. Morning 
48. Length of a line (abbr.) 
50. Double curve 
51. Small, thin person 
53. Worn by exposure to the weather 
54. Mars crater 
55. Humanities 
57. Word element meaning ear 
58. To the __ degree 
59. Residue of something burned 
61. It cools your home 

CROSSWORD PUZZLE

SUDOKU PUZZLE
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Fold, twist, tie: Paper hats exhibit at Mengei

The Mingei International 
Museum is currently exhibiting 
a fabulous exhibit on hats made 
from paper bags. The exhibit is 
called “FOLD, TWIST, TIE” and 
was created by the artist moses. 
Barbara Hanson Forsyth curated 
the exhibit.

Each piece is an amazing sculp-
tural work of art besides being a 
wearable hat. Up to now, paper 
bags have just been a functional 
item for holding our lunch or gro-
ceries. Viewers of the exhibit will 
be enthralled and wonder how he 
created the marvelous pieces. mo-
ses was a self-taught artist who 
lived in Hawaii. He taught work-
shops to hundreds of children on 
the big island along with work-
shops for adults.

Mingei’s first moses exhibition 
was in 2001 called “Crowning 
Glory.” moses felt he was given 
“the paper bag hat assignment.” 

In a period of 10 years, he made 
more than 250 hats. 

One of my favorites in the ex-
hibit is a large chess board with 
paper bag hats as the chess piec-
es. Some of names were the island 
king, pad-bag queen, and bamboo 
knight. These pieces are brilliant-
ly created and very timeless. The 
hats are made with a variety of 
techniques such as folding, twist-
ing and tying. moses made some 
of the paper bags look like other 
materials such as leather, flannel 
and straw. They are whimsical, 

regal and humorous— capturing 
many moods. Each hat is given a 
name such as anthurium, vol-
taire, and siddartha.

The exhibit also includes vari-
ous pictures, letters and magazine 
articles written about moses. It 
even has instructions on how to 
make a bag hat. There is also a me-
dia room in the library where you 
can watch a video on moses. On 
the main floor there is a table set 
up so visitors can make their own 
hat then pose in front of a mirror.

The Mingei Museum also held 
a Coffee & Conversation lecture, 
“Hold Onto Your Hat!” in con-
junction with this exhibit which 
was held in the Frances Hamilton 
White Art Library. As a master 
milliner, I spoke to a sold out 
crowd about my 30+ years in the 
millinery business. I discussed 
the many ways that hats and em-
bellishments are made in the hat 
business. 

“FOLD, TWIST, TIE” runs 
through Oct. 2, 2022. The 

hours are Saturday through 
Wednesday10 a.m.-5 p.m., and 
Thursday and Friday 10 a.m.-8 
p.m. For more information visit: 
mingei.org.

UPCOMING EVENTS

“Fold, Twist, Tie” This is a 
paper bag hat exhibit by moses 
at the Mingei International 
Museum in Balboa Park. Open 
1 0 a.m.-5 p.m. on Saturday-
Wednesday and 10 a.m.-8 
p.m. on Thursday-Friday. April 
8-October 2, 2022

Moody Girls Day Out Summer 
Fashion Show by MARALOVE. 
Mara creates upcycled styles. 
Located at the Westfield Mission 
Valley. Reception at 3:30 p.m. 
and fashion show at 4:15 p.m. on 
Saturday, July 9, 2022. Event is 
free but registration required at: 
bit.ly/3OmfsDr.

13th La Jolla International 
Fashion Film Festival at THE 
LOT on July 29-30 in La Jolla. 
World’s largest gathering of fashion 
filmmakers. For tickets visit: bit.
ly/3meqGO5

Her Universe Geek Couture 
Fashion Show at 7 p.m. on 
Thursday, July 21. Located Outside 
of Comic-Con at the Manchester 
Grand Hyatt. For more information 
visit: blog.heruniverse.com/
fashionshow

Fashion show features resort 
wear and swimsuit designers. 
Located at LUCE on Kettner from 5 
to 10 p.m. on July 29-31. Sunday 
is a Sip and Shop from 2-6 p.m. 
Tickets at: bit.ly/3HTbTlS

Fashion Files

By DIANA CAVAGNARO

Chess Board with paper bag chess pieces (Photos 
courtesy Diana Cavagnaro) Paper bags hat named anthurium

Paper bag station for making a hat Diana Cavagnaro giving lecture

Diana Cavagnaro, milliner, and Kristi Ehrig-
Burgess, head of the library and archivesHat’n-a-half
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COLEMAN 
MOVING SYSTEMS INC. 
Office/Residential | Free Wardrobe Use | Piano Moving 
Last Minute Moves | Packing/Unpacking  
Discount Packing Materials | Moving all over CA, AZ, NV 
7 DAYS A WEEK | FREE ESTIMATES FAMILY OWNED SINCE 1979 
 
619.223.2255

BBB MEMBER | INSURED LIC #CAL T-189466
 STU AND MATT COLEMAN

RICHARD T. WOODS 
Broker Owner/Attorney 
Woods Real Estate Services 
930 W Washington St. Suite 1 
San Diego 92103 
DRE#01412706 
richtwoods@gmail.com 

619.347.9866
www.WoodsRealEstateServices.com

6650 SEAMAN ST  
San Diego, CA 92120 
BD: 3  BA: 2  EST. SQ. FT.: 1,660 

Just Sold for $1,055,000 
 
Lovely, traditional single-level home located on a 
10,000+ est sq ft lot at the end of a cul-de-sac  
overlooking Admiral Baker Golf Course & the  
surrounding mountains. The home features an open 
floor plan with original hardwood floors and a huge 
family room with lots of windows to let in the natural 
light and enjoy the view. There are 3 ample sized  
bedrooms with large closets. The hall bathroom is in 
pristine condition. The primary bathroom features a 
large shower stall. The home has paid for solar and 
rainwater barrels. There is a quaint gazebo with  
electricity this a perfect getaway retreat, home office, 
gym, or sanctuary. The oversized lot is perfect for out-
door entertaining or possibly one or two ADUs, boat 
or RV parking. 

WELCOME TO 
HARBORVIEW SENIOR 

ASSISTED LIVING

619-233-8382 • 2360 Albatross St., San Diego, CA 92101

HarborView Senior Assisted Living is a boutique assisted living
home located next to downtown San Diego in the Uptown
Banker’s Hills neighborhood. HarborView is dedicated to 
offering compassionate, individualized care and support 
services for residents living with Alzheimer’s or related demen-
tia. We also promote the physical, social, and spiritual aspects of
our residents’ lives. Our well-trained and considerate staff works
around the clock in this charming Italian renaissance chateau.

REAL ESTATE SHOWCASE
Call 858.270.3103 to get your property featured today!

Ask Maureen & Antoinette
Dear Maureen and Antoinette, 
I have owned my house for over 25 years 

and would like to sell and downsize into a 
smaller home but listening to the news I 
wonder if it's still a good time to sell?

Donald R.

Hi Donald, Thanks for your great 
question! We have been hearing this 
question a lot from our clients and we 
are happy to share the current San 
Diego real estate market facts with you.

The media has recently publicized 
a number of reports on the current 
housing market and how it is shifting. 
Often times those reports are based on 
national statistics and do not take into 
account our specific San Diego hous-
ing market. We believe the only data 
a home owner should pay attention to 
is the information on their hyper-local 
market, as that is where they will find 
statistics that will affect their home 
sale. National statistics and percent-
ages often do not reflect what is hap-
pening in America’s Finest City.

The reports you are referring to may 
include the news about increased mort-
gage interest rates and a potential real 
estate market slow down. Interest rates 
have increased since the beginning of 
the year, however we are finding ma-
ny buyers are willing to move forward 
with a purchase sometimes using vari-
able rate financing (a 10-1 ARM, for 

example) or by locking in a fixed rate 
mortgage with a plan to refinance in 
the future. We are seeing fewer offers 
on properties than we were seeing 
earlier in the year, when many homes 
received a double-digit number of offers 
within the first few days of going on 
the market. However here in San Diego 
County and specifically the metro area 
of San Diego, we are still experiencing 
strong demand from buyers with many 
homes still receiving multiple offers. 
So the short answer to your question 
is YES it is still a good time to sell your 
home!

The current inventory in San Diego 
County is still very low— down ap-
proximately 11% compared with last 
year’s supply level. It is our advice to 
sellers that they work together with 
a trusted real estate professional that 
is experienced in listing and selling 
homes in their specific area. If you 
would like to discuss the home sell-
ing process further, please reach out 
to us. We would be happy to give you 
additional information reflecting the 
up-to-the-minute data that will help 
you make an informed decision on the 
timing of selling your home.

If you have real estate related ques-
tions that you would like us to an-
swer in this monthly column, please 
email us at MakeSanDiegoHome@
gmail.com.

Thillo feels like the move 
to this Downtown creative 
hive was serendipitous, but 
he noted that his communi-
ty relationships have always 
been the key to success for 
his foundation, especially in 
regards to UCSD.

MACSD and the Park & 
Market building in which 
it is housed is a brand new 
wonder to behold with its 
state-of-the-art features and 
design. It rivals anything 
found in Los Angeles. Thillo 

is not only excited about the 
media arts center, but also the 
other creative entities that are 
now populating the space. He 
sees this as nothing but a plus 
that all these powerful orga-
nizations will be sharing the 
same air and feeding off each 
other’s energy.

“There’s just so much syn-
ergy and so many things that 
are going to take place at this 
location,” Thillo said with 
the wave of a hand. “There’s 
all these wonderful entities 
that are also housed here, 
different offices from UCSD 
are having their Downtown 
locations here. Like the 

Qualcomm Institute is down 
here; UCSD Extension is down 
here. There’s a college from 
CETYS – a university from 
Tijuana that’s here, the San 
Diego Workforce Partnership, 
the Economic Development 
Corporation, and the Malin 
Burnham Center. So all these 
different entities will be com-
municating and working 
together, figuring out how 
to cross promote and do pro-
grams together.”

The San Diego Latino Film 
Festival returns in March 
of 2023 with the 30th fes-
tival. For more info, go to: 
SDLatinoFilm.com

The Park & Market building Downtown. (Photo courtesy MACSD)

MACSD
CONTINUED FROM Page 4
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