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E Street to be more pedestrian friendly
E Street Greenway Masterplan Provides Guidelines for Cohesive 
Pedestrian Improvement Recommendations

The newly created Masterplan 
for the E Street Greenway in 
the Gaslamp Quarter and East 
Village will provide a framework 
for cohesive improvement recom-
mendations on form, amenities, 
materials and landscape.

The masterplan was a team 
effort led by Ross Duenas, civ-
il engineer, and Patrick Toth, 
engineer in training of CR 

Elephant 
enclosure 
intruder’s 
hearing set

By Neal Putnam

A Sept. 23 preliminary hear-
ing has been set for a man who 
trespassed into an elephant en-
closure at the San Diego Zoo with 
his 2-year-old daughter in order 
to take a photo.

Jose Manuel Navarrete, 25, 
pleaded not guilty to felony child 
endangerment and trespassing 
in a March 19 incident in which 
he went through two barriers in 
order to take a photograph of him-
self and his little girl.

Navarrette, of Fullerton, Ca., 
posted $100,000 bond and 
charges were not filed until late 
July in San Diego Superior Court.

Judge Joseph Brannigan ordered 
Navarrete not to return to the zoo 
as a condition of bond, according 
to court records. A public defender 
who represents him could not be 
reached for comment.

Zoo visitors took video of the 
incident which showed Navarrete 
and his daughter posing for a cam-
era, with his back to an elephant, 
which then became agitated.

People yelled for Navarrete to 
leave and he dropped his daughter 
just as the elephant drew closer.

“It stuck its head up in the air, 
its tusks, and it started a fast trot 
towards him,” said Matthew 
Passiglia, a witness who was in-
terviewed by NBC News.

“I was standing 20 yards away 
from it. I yelled ‘Dude, What are 
you doing? Get out of there. Get the 
baby out,” said another man, who 
was interviewed on ABC News.

“It was about maybe a foot from 
making contact with the gentle-
man and his baby,” said a woman 
at the scene.

190 units of affordable housing 
coming to El Cajon Blvd.

By Kendra Sitton

A $2 million investment in-
to affordable housing means a 
190-unit development at the 

City Heights Transit Center 
on the border of City Heights 
and Normal Heights is one 
step closer to breaking ground. 
Mission Driving Finance, the 

San Diego Foundation and 
Alliance Healthcare provided 
a collective $2 million initial 
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Art on the Land

By DELLE WILLETT

Rendering of a pedestrian walkway on E Street. (Renderings courtesy Schmidt 
Design Group)

A view from inside the currently vacant lot of the City Heights Transit Plaza. (Photo by Kendra Sitton)
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Congratulations

REAL Marketing Inc. has helped real estate agents build their market 
share and client retention for more than 29 years across North America, 
specializing in increasing market share and improving customer 
retention. We are pleased to announce our team has helped Gregg 
Neuman and the Neuman & Neuman Team extend their lead in 
Downtown sales for the NINTH consecutive year.

REAL Marketing, Inc. is a marketing company dedicated to promoting real estate agents and their businesses. Gregg Neuman is the team leader of Neuman & Neuman Real Estate, Inc. a team of more than two real estate agents working together for Berkshire Hathaway HomeServices California Properties 
and the data above under Gregg Neuman includes all transactions closed by the Neuman & Neuman team. Many of the agents featured in this ad are also teams or sole practitioners. All information above was based upon data available at the end of December 2020, for January 1 through December 31, 
2020. The information is based upon data supplied by Sandicor MLS and includes all transactions reported under the agents named above. Neither Sandicor nor the MLS guarantees or is in any way responsible for its accuracy. Data maintained by Sandicor or their MLS may not reflect all real estate activities 
in the market. Information deemed reliable but not guaranteed. Copyright © Trendgraphix, Inc. ©2020 Berkshire Hathaway HomeServices California Properties is a member of the franchise system of BHH Affiliates LLC. DRE 01317331

REAL Marketing, Inc. Congratulates the Top
Downtown San Diego Real Estate Agents in 2019!

TOP AGENTS in 92101
Total Sales by Real Estate Agent in 2020

(Incl. buyer sales and listings sold, January 1 - December 31, 2020)
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TOP 10 in 92101

Total Sales by Company

1. Compass

2. Berkshire Hathaway HomeServices

3. Pacific Sotheby’s Intl Realty

4. Big Block Realty

5. Coldwell Banker West

6. Redfin Corporation

7. Hunter & Maddox Intl. Inc

8. Keller Williams SD Metro

9. Coldwell Banker Residential

10. Douglas Elliman of California

241

168

89

66

54

52

30

29

29

26

Results for 2020
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Total sales for the 92101 zip code
decreased to 785 units last year, which
is a 0.51% decrease from 2019. The
average sales price increased 1.2% to
$674,200, while the average days on
market have decreased by 19.6% to
37 days.

    Gregg Neuman of Berkshire
Hathaway HomeServices California
Properties tops the list for a ELEVENTH
consecutive year with 109 total 92101
sales. While his sales represent 63%
of Berkshire Hathaway Home Services
California Properties’ sales in 
Downtown, he continues to outsell
entire brokerages, including Pacific 

Sotheby’s Intl Realty, Big Block Realty, 
Coldwell Banker Residential, Redfin 
Corporation, Hunter & Maddox Intl. 
Inc, Keller Williams SD Metro, and 
Douglas Elliman of California.

    With a total of 168 sales according
to data available from Trendgraphix,
Berkshire Hathaway HomeServices
California Properties finished another
strong year and also sustains their lead
over all other Downtown brokerages.

     Congratulations to all Top Real 
Estate agents in Downtown San Diego 
for another outstanding year.
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1. Gregg Neuman

2. Chad Dannecker

3. Denny Oh

4. Michael Chious

5. Francine Finn

6. Jeffery Nix

7. John Husar

8. David Stone

9. Mike Althof

10. Claudette Cooper

11. Alan Hamrick

12. Jorge Castellon

13. Melissa Goldstein Tucci

14. Gerry Burchard

15. Michael Lange

16. Franchesca Meram

17. Ryan Ponce

18. Mark Mills

19. Jeff Grant

20. Jeffrey O’Neal

21. Michael Ciampa

22. Todd DeBoer

23. Donna Egan

24. John Reeves

25. Richard Combs

26. Sarah Scott

27. Elcim Gulec

28. David Spiewak

29. Nicole Hazelton

30. Danijela Ripley

31. Brian Ruhl

32. Kayoko Yoshioka

33. Katie Gilbert

34. Michael Brunnhoelz

35. Jeannine Savory

36. David Rudd

37. Monica Stone

38. Sabrina Ortega

39. 11 tied with 4
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REAL Marketing Inc. has helped real estate agents build their market share and 
client retention for more than 29 years across North America, specializing in 
increasing market share and improving customer retention. We are pleased to 
announce our team has helped Gregg Neuman and the Neuman & Neuman 
Team extend their lead in Downtown sales for the ELEVENTH consecutive year.

REAL Marketing, Inc. Congratulates the Top 
Downtown San Diego Real Estate Agents in 2019!
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over all other Downtown brokerages.
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agents in Downtown San Diego for 
another outstanding year.
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Divina collection highlights international talent of 
San Diego designer

Kenneth Barlis presented 
his new collection Divina on 
September 7 in Rancho Santa 
Fe with live music and models to 
present the whimsical designs. 
The Divina collection seemed 
right out of a fairy tale. FOX 5 an-
chor/reporter Phil Blauer emceed 
for the evening.

The fashion show was held at 
the estate of Allan and Megan 
Camaisa. The audience was seated 
on the grass and the fashion mod-
els came down the stairs from the 
house onto a long runway. The 
Divina collection seemed right 
out of a fairy tale. Noble Queen 
of the Universe 2020, Megan 
Camaisa, modeled alongside her 
court. The alluring voice of Aira 
Luna provided entertainment. 
She made you want to jump up 
and dance. Following Luna was 
the smooth sounds of violinist 
Amarah Mauricio.

Some of you may recognize 
the name Kenneth Barlis as the 
first fashion designer to win 
Fashion Week San Diego. As an 

international designer who was 
born and raised in Zamboanga, 
Philippines, he now has his home 
base here in San Diego.

Barlis said, “I can chase my 
dreams without leaving town.”

He has designed for A-List 
of celebrities such as Carrie 
Underwood, Khelani, and Offset. 
Recently he designed a full collec-
tion for the K-Pop group Alamat. 
Barlis dressed the eight-member 
group for their recent music video.

From here, Barlis is going to 
Paris Fashion Week on October 
4. He will show his womens-
wear collection called the Secret 
Garden: Where Dreams Come 
True. Next, he will show the 
majority of his menswear col-
lection at LA Fashion Week lat-
er in October. In May 2022, he 
plans to put together a big show 
to celebrate 10 years in the fash-
ion industry. His goal is to design 
100 couture outfits for his clients 

and then have them model in the 
show.

In the meantime, the Bravo 
Channel announced their line-
up for the 19th Season of Project 
Runway and Barlis is one of the 
contestants this year. For all the 
fashionistas out there, look for 
the new season to air on October 
14. Stay tuned for more exciting 
news! To contact Kenneth Barlis 
visit KennethBarlis.com or @
Realkennthbarlis.

—Diana Cavagnaro is an interna-
tionally renowned Couture Milliner 
based in San Diego. Learn more about 
our Hat Designer, Teacher & Blogger 
at DianaCavagnaro.com.

UPCOMING EVENTS
Sunday, September 12
Fall Bridal Bazaar with fashion 
shows presented by Gretchen 
Productions at the San Diego 
Convention Center. Two shows 
presented at noon and 2:30 p.m. 
For more info: 760-334-5500

Thursday, September 16
Art of Fashion. The Country 
Friends partners with South Coast 
Plaza on the Annual Runway 
show and Luncheon at The Inn at 
Rancho Santa Fe. For tickets visit 
events@thecountryfriends.org.

Saturday, September 25
The Show Must Go On… So Strut! 
Vista Hill and A New PATH Fashion 
Show at the Sheraton San 
Diego Hotel & Marina. Boutique 
shopping, luncheon and theatrical 
fashion show presented by 
Gretchen Productions. For more 
Info: 619-670-1184.

Fashion Files

By DIANA CAVAGNARO

Violinist Amarah MauricioSinger Aira Luna

Megan Camaisa, Noble Queen of the 
Universe 2020

Kenneth Barlis’ designs Kenneth Barlis’ menswear

Finale: Megan Camaisa, Kenneth Barlis and 
Aira Luna (Photos by Diana Cavagnaro)

Kenneth Barlis picture for Project 
Runway’s 19th Season (Photo 
courtesy Bravo)
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Centrally Located and One Mile to Hillcrest, Newly Remodeled 
Rooms, Heated Pool and Jacuzzi, Fitness Room,  

Wedding and Event Spaces, Pet Friendly 
Home to The Waffle Spot Diner and  
The Amigo Spot Restaurant and Bar

www.KingsInn.com

OCTOBER 2 & 3, 2021
Connecting Creative Communities

More than 300  
Fine Artists

Live Music

Interactive Art  
for Families 
at KidsWalk

Delicious  
Street Food

FREE TO ATTEND

ENERGY BY DEBORALEVYART.COM

DOWNTOWN SAN DIEGO  |  LITTLE ITALY

SATURDAY & SUNDAY  |  11AM TO 6PM
MISSIONFEDARTWALK.ORG     @ARTWALKSD 

Housing who’s who in San Diego

A lthough the Dunha m 
Building, a very utilitarian edifice, 
has a somewhat uninspir-ing fa-
cade, it is associated with many 
of San Diego’s early “movers and 
shakers” in business and real 
estate.

First, on November 9, 1869, 
Alonzo Horton, our founding 
father, sold to Mrs. Au-gusta B. 
Dunham, a widow and longtime 
San Diego resident, the present 
site of the building for $2,000. 
This was a large sum for the prop-
erty. She promptly sub-divided 
the property, and in 1882, leased 
the south half of the property. It 
sup-ported a wooden structure 
known as the “Free Reading 
Room,” which began in 1873. 
This, too, was associated with 
Alonzo Horton, as he had planned 
to sell his personal and very valu-
able library to the Reading Room 
Association. George Mars-ton, 
another early San Diego pioneer, 

philanthropist and merchant, 
was a board member of the asso-
ciation. Horton offered to sell the 
book collection to the asso-ciation 
for half of their worth ($1,000), 
but the association balked, so 
Horton kept his books. Horton 
and the association finally made 
their peace and he donated the 
book collection. However, the as-
sociation had no librarian, only a 
caretaker with no organizational 
skills, so many of the books were 
stolen and the Free Reading Room 
closed by 1882.

On May 30, 1887, George E. 
Dunham, the son of Augusta 
Dunham, sold half of the Dunham 
site to David Reed, a pioneer re-
al estate developer, lawyer and 
insurance agent. Reed became 
Harbor Commissioner and was 
eventually elected Mayor of San 
Diego in 1897.

By 1887, a wooden structure 
had been erected at the 750 ad-
dress. It had a shingle roof and 
a brick chimney. Lewis and 
Stocking Real Estate was located 
at the site. One of the owners, H.F. 
Stocking, became Superintendent 
of San Diego Parks. Ad-joining the 
real estate office was J. M. Van 
Zandt’s shoe and boot store, which 
was easily seen from either end of 
the street by the “Big Boot” sign 
outside its door. Mr. Van Zandt 
served as the deputy sheriff for 
the city during the 1880s.

In 1888, the present build-
ing located at 750-52 Fifth 

was constructed and became 
known as the Dunham Building. 
Designed by prominent architect 
William S. Heb-bard, the build-
ing was a two-story brick struc-
ture with a large skylight on the 
sec-ond floor. It featured iron 
chimneys and iron shutters on 
the windows. The interi-or doors 
were mahogany, and the rooms 
featured 14’ ceilings and hard-
wood floors. The second floor was 
intended for offices and meeting 
rooms; a frame par-tition separat-
ed the meeting rooms from the of-
fices. The first floor was designed 
to house commercial enterprises.

The original tenant was F. 
F. Wright and Company, who 

advertised themselves as “a mod-
el shoe house.” They claimed to 
have the best facilities, the larg-
est assort-ment, lower prices and 
the latest styles! Other tenants 
included celebrated archi-tect 
Irving Gill and his nephew Louis 
Gill. Louis Gill went on to found 
the San Diego chapter of AIA and 
was appointed to the State Board 
of Architectural Examiners. 
He designed Scripp’s Memorial 
Hospital, the Bishop’s School and 
several animal grottos for the San 
Diego Zoo. His uncle, Irving, de-
signed the Holly Sefton Memo-rial 
Hospital, the George W. Marston 
house, the H. H. Timken house, 
the La Jolla Women’s Club, the 
Scripp’s Institute of Oceanography 
and numerous other build-ings, 
not only in California but also on 
the East Coast.

Another tenant was A. E. 
Banks, a noted physician, who 
practiced in San Diego un-til 1940 
and was a San Diego health offi-
cer. He had been partially blind-
ed and later invented the portable 
braille writer known as the Banks 

Pocket Braille Writer. This inge-
nious machine was produced by 
IBM and distributed by the Lions 
Clubs of America.

Consequent tenants at the site 
were a pawnbroker, a jeweler, 
hotels, taverns, res-taurants and 
billiard halls. In the 1920s and 
1930s, the Bachelor Club and the 
Her-cules Club, both social clubs 
for men, occupied the premises as 
well.

A series of ethnic restaurants 
were housed at the site through-
out the years, with Little Joe’s 
Pizza House remaining a staple 
throughout the 1980s and 1990s.

Currently, Urban India, featur-
ing Indian cuisine, burgers and 
cocktail bars makes its home in 
the Dunham building. Judging by 
the amazing aromas emanating 
from their kitchen, this is a most 
agreeable fusion!

—Sandee Wilhoit is the 
Historian at the Gaslamp Quarter 
Historical Foundation. She can be 
reached at swilhoit@gaslampfoun-
dation.org.

The Dunham Building (Photos by Tim Trevaskis)

The Dunham Building
(1888)

750-752 Fifth Avenue

Architect - William S. Hebbard

Architectural Style - Victorian 
Commercial

Gaslamp Landmarks

By SANDEE WILHOIT
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Keeping children 
safe online

Given the young age at which 
kids are accessing the Internet 
and the huge role technology 
is bound to play in their lives 
going forward, speaking with 
them about online safety ear-
ly is the best strategy to keep 
them safe from online preda-
tors and scammers.

Not a day goes by that we 
don’t see a news story involv-
ing a company getting hacked, 
personal data being leaked or a 
threat of infrastructure failing 
due to malicious actors. The 
same is true for predators hack-
ing into children’s lives.

Strangers approach children 
online daily through social me-
dia or games, for example. It’s 
important to be aware of ways 
predators can access your chil-
dren, to set limits on what your 
child can access online and to 
set time limits.

Here are some tips to help 
you keep kids protected.

• Do not allow smart phones 
to charge in your child’s bed-
room overnight.

• Place your computer in a 
common area of the house.

• Encourage children to re-
port bullying or tell you if they 
have posted something they 
now regret.

• Make reasonable rules and 
set time and use limits. Also 
enforce them.

• Do not allow children to go 
into private chat rooms, espe-
cially when you are not present.

• Talk to children about how 
the internet is not private, ever.

• Never allow your children 
to arrange a face-to-face meet-
ing with someone they met on-
line without your permission.

• Do not let your child give 
out any personal information 
of any kind on the internet.

• Be sensitive to changes 
in your child's behaviors that 
may indicate they are being 
victimized.

• Be alert to a teenager or 
adult who is paying an unusu-
al amount of attention to your 
children or giving them gifts.

• Utilize your Internet ser-
vice provider's parental con-
trols and commercial blocking 
and filtering software tools.

A summer of disasters comes to its end

Summer sure is coming to a 
tough close this year. Parts of 
California are once again on 
fire and many of our neighbors 
in the state have had to flee with 
only what they can load into 
their cars as smoke and flames 
endanger their homes and com-
munities. Sadly, we have lost 
American military members and 
Afghan allies, including Marines 
from our own Camp Pendleton 
to new violence in a 20-year-old 
war and refugees from that war 
now face an uncertain future—a 
future that depends on whether 
the rest of us are willing to tap 
into our faith and our humani-
ty to help. And this is all on top 
of a rise in COVID cases across 
the nation, despite best efforts to 
convince the holdouts who still 
refuse vaccines and masks.

At times like this, it is easy to 
get frustrated and feel helpless 
in the face of powerful challeng-
es. And, at times like these, I re-
member that I am blessed to be 
in a position where I go to work 
every day to help find and deliver 
solutions.

One of the things that has 
always made getting through 
wildfires and other disasters a 
little more bearable is looking 
around and seeing all the peo-
ple who are helping: neighbors 

donating food and clothing to 
each other and showing sup-
port for weary firefighters and 
businesses; non-profits opening 
their doors to people who have 
lost everything; local, state and 
federal offices working togeth-
er to cut red tape and get as-
sistance out the door as fast as 
possible.

This September, I can’t help 
thinking about another late 
summer morning, when thou-
sands of people fled flames and 
smoke, and thousands more 
were killed. As we approach the 
20th Anniversary of September 
11, I know there is still so much 
grief for those lost and the survi-
vors who loved them. I also hope 
there is increasing resolve that 
terrorism and violence can never 
be allowed to change the course 
of our nation and its institutions. 
And, as always, I am filled with 
great respect and admiration for 
all the first responders who run 
toward trouble on behalf of all 
the rest of us.

I remain enormously proud 
of San Diego and the members 
of our military. And I am proud 
that, once again, our communi-
ties are stepping up and provid-
ing welcoming and caring arms 
to the refugees seeking safety as 
the war ends in Afghanistan.

Seeing people have to f lee 
their homes – for fire or disaster 
or war – really puts into per-
spective how trivial some of our 
day-to-day problems may seem. 

But there are so many real 
concerns, too.

In the legislature, we 
have to keep an eye on ev-
ery level of the problem. 
What can we do imme-
diately to mitigate or end 
an acute crisis? How to 
do we enact strategies to 
make continued progress 
on chronic problems, over 
both the short- and long-
haul? And how do we plant 
the seeds and fund the progress 
that delivers the light we need 
to see at the end of the tunnel?

We have been seeing a lot of 
that multi-tiered approach on 
some of the key challenges we’ve 
faced this year with COVID-19, 
with housing and homelessness, 
with police reform, and with cli-
mate change. So, once again, I 
think I want to focus on the pos-
itive—on all the people helping.

Thank you to Governor 
Newsom for leading California to 
one of the best vaccination rates 
in the nation. Thank you to the 
California Assembly for advanc-
ing SB 9 and SB 10 and other 
parts of the Senate’s vital Housing 
Package. Thank you to the fami-
lies, community groups, and law 
enforcement for banding togeth-
er to improve accountability and 
outcomes in public safety. Thank 
you to the California businesses 
who understand the urgency of 
climate change and recognize the 
benefits that behavioral changes 
can bring to their bottom line.

Just like the smoke eventual-
ly lifted from the World Trade 
Center, the Pentagon and the 
field outside of Shanksville, 
Pennsylvania, the smoke will 
clear from the wildfires. Time 
will heal wounds and grief. 
This virus will recede. And ev-
ery Californian will have the 
opportunity to have a safe home 
and a good job. But there’s a lot 
of work that has to be done to 
get us there. I think we’re up 
for it—and when I report back 
next month after we wrap up the 
2021 legislative session— I hope 
to have some good progress to 
share on top of an already his-
toric year.

And maybe it’s something in 
the air, but I also think that this 
particular September, I’m going 
to take some extra time to hold 
all my loved ones close.

—Toni G. Atkins is President 
pro Tempore of the California 
Senate. Visit sd39.senate.ca.gov/
contact to contact her.

District Attorney News

By SUMMER STEPHAN

Notes from Toni

By TONI G. ATKINS

Republicans hate this 
one weird trick

By Brian Schrader

Vote. It’s really that easy. 
Even better, specifically vote 
no on whether to recall Gavin 
Newsom. Democracy depends 
on it and here’s why.

Elections are one of the hall-
marks of our democracy. They 
give the People say in their gov-
ernment and they work to en-
sure that corrupt behavior by 
politicians is punished at the 
ballot box in regular intervals.

However, elections are not 
incorruptible; their power rests 
on the assumption that elec-
tions are free, fair and highly 
participatory. A high-turnout 
election ensures that the will 
of the People is expressed and 
their preferences are noted. A 
low-turnout election is a recipe 
for rule by an unscrupulous and 
illegitimate minority of voters.

What does this have to do with 
Gavin Newsom? Well, in the 
2018 Gubernatorial Election, in 
which Newsom was elected, over 
64% of registered voters cast a 
ballot—the highest percentage 
since 1982. And in that election, 
Newsom received nearly 62% of 
the vote—an overwhelming vic-
tory. By all accounts, the 2018 

Gubernatorial Election was one 
of the most representative elec-
tions in recent California history 
and Newsom won with an al-
most unheard-of level of support 
from Californians. When he was 
elected, Newsom was only a few 
points less popular than base-
ball, America’s favorite pastime.

Fast forward to 2020 and a 
small minority of California vot-
ers, comprising about 13.5% of 
the 2018 electorate managed to 
force a recall of a popular gover-
nor. This hyper-polarized group, 
which had been trying to recall 
Newsom since 2019, is now at-
tempting to subvert democracy 
and elect a candidate with ex-
tremely narrow appeal.

To make matters worse, the 
rules of the recall election mean 
that if the governor is recalled, his 
replacement will be the candidate 
with the most votes regardless of 
whether they earn a majority 
of support from voters. There is 
no runoff. With over 40 candi-
dates in the race, it’s likely that 
a replacement governor could be 
elected with less than 20% of the 
vote. Add on to that the simple fact 
that recall elections historically 

SEE  CHILD SAFETY, Page 13 SEE NEWSOM RECALL, Page 12

Sen. Toni Atkins (Courtesy photo)
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New all-purpose sport field at 
Logan Heights Boys & Girls Club

Over the last 18 months, ma-
ny kids have been isolated due 
to COVID, spending more time 
playing video games than play-
ing outside with friends. Now, af-
ter being closed as a result of the 
pandemic, The Boys & Girls Club 
of Greater San Diego - William J. 
Oakes Branch in Logan Heights 
reopened to its members on 
Aug. 30.

As part of its activities this 
month to celebrate that reopening, 
the Club administration joined do-
nors, UnitedHealthcare and W2W 
Sport, to officially dedicate the 
brand new multi-use sports field, 
made possible by a $20,000 gift 
from UnitedHealthcare and built 
by W2W. Some lucky members 
had their first opportunity to try 
out the field in person with team 
defenders Elijah Martin, Josh Yaro 
and Grant Stoneman from the San 
Diego Loyal Soccer Team.

“The sports court will help kids 
develop a passion for sports and 
build healthy habits as children 
that will hopefully remain with 

them as adults,” said Michelle 
Malin, Senior Vice President 
Boys & Girls Clubs of Greater 
San Diego. “Making memories, 
playing on this field — that’s 
going to go a long way toward 
encouraging kids to enjoy our 
club’s offerings. We appreciate all 
UnitedHealthcare and W2W have 
done to make this a reality.”

The reopening is a milestone for 
the club. When the pandemic be-
gan, the club had to quickly adapt, 
and it did so by gearing up to help 
children and families impacted by 
the health crisis. More children 
and families needed social service 
support as well as a place where 
children could use computers 
for remote learning. These needs 
drove much of the Club’s effort to 
seek private support.

“The facility will provide a safe 
and modern space for boys and 
girls to be physically active,” adds 
Raul Herrera, UnitedHealthcare of 
California. “Investing in our com-
munities, helping kids develop a 
love of sport and exercise, and sup-
porting activities that help people 
live healthier lives is all part of 
UnitedHealthcare’s efforts to be a 
valued community partner.”

(619) 295-0200
www.rowling.com

Wealth Management        Taxes       Financial Planning

Your DUI Defense Firm
Law Offices of Susan L. Hartman 

The penalties for a San Diego DUI conviction can be very 
harsh. For example, even if you are a first-time offender, you 
could be sentenced to up to one year in jail, five years on 
probation, a fine of $1,000, and participation in a nine-
month mandatory drug and alcohol education program.  
 
Susan L. Hartman knows the factors that prosecutors  
consider in determining how to proceed after a DUI arrest. 
She also knows what is necessary to succeed at trial. At the 
Law Offices of Susan L. Hartman, DUI defense is all we do.  
 
If you are facing a DUI charge, contact San Diego DUI 
defense attorney Susan L. Hartman right now to find out 
how she can help you get through this difficult time. 

FREE  
CONSULTATION 
619.260.1122

8880 Rio San Diego, Suite 800 
San Diego, CA 92108   

(619) 260.1122 

The Boys & Girls Clubs of Greater San Diego – William J. Oaks Branch 
dedicated a new multi-sports field made possible by a $20,000 donation 
from UnitedHealthcare and installed by W2W Sport. Kids from the Club 
got a chance to try out the new court with members of the San Diego 
Loyal Soccer team including defenders Elijah Martin, Josh Yaro and Grant 
Stoneman. (Photos courtesy of Sandy Huffaker/UHC)

Michelle Malin, Senior Vice President of the Boys & Girls Clubs of Greater San 
Diego – William J Oakes Branch cutting the ribbon on the new sports court. 
Left to Right: Scott Bohrer, W2W Sport; Raul Herrera, UnitedHealthcare; Elijah 
Miller, SD Loyal Soccer Team; Malin; Grant Stoneman, San Diego Loyal; Josh 
Yaro, San Diego Loyal; and Monique Knight, UnitedHealthcare.

Alleged killer of teacher faces life sentence
By Neal Putnam

A special circumstance charge 
of lying in wait has been filed 
against a man suspected of kill-
ing a teacher in North Park 
who had been dating the man’s 
ex-girlfriend.

This means prosecutors may 
either seek the death penalty or a 
life term in prison without parole 
against Jesse Milton Alvarez if he 
is convicted of first-degree mur-
der of Mario Fierro, who taught at 
Cathedral Catholic High School.

Alvarez, 31, is suspected of 
waiting an hour outside the home 
of Fierro, 37, who was shot six 
times on Feb. 1. Fierro was found 
at 7:10 a.m. on the sidewalk of 
Kansas Street near Monroe Ave.

Fierro and another teacher 
who previously dated Alvarez 

were engaged. Fierro was also a 
football coach and school officials 
canceled classes for three days af-
ter learning of his slaying.

Alvarez allegedly used his 
brother’s car to travel to North 
Park to kill Fierro. Police arrest-
ed Alvarez at his Serra Mesa 
home about 13 hours later and 
seized a handgun that is suspect-
ed of being the murder weapon, 
according to prosecution docu-
ments filed in San Diego Superior 
Court.

Alvarez’s ex-girlfriend ended 
their relationship in Sept., 2019. 
She filed a temporary restraining 
order after he repeatedly called 
her and went to her home. A 
judge declined to issue an order 
against Alvarez, so she changed 
her phone number, moved 
and deleted her social media 

accounts, according to prosecu-
tion documents.

Alvarez has pleaded not guilty 
to all charges and a preliminary 
hearing has been set for Oct. 18.

The District Attorney’s office 
filed court documents asking a 
judge not to set any bail because it 
is a capital case and for public safe-
ty. A judge agreed not to set any 
bail and Alvarez remains in the 
George Bailey Detention Facility.

Attorney Kerry Armstrong, 
who represents Alvarez, said 
Tuesday he and another attorney 
are "still going through a ton" of 
police reports and other informa-
tion about the case and could not 
comment.

—Neal Putnam is a local court 
reporter. Reach him at nealput-
nam@gmail.com.
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AGING IN PLACE 92103 
LUNCH ‘N’ LEARN RETURNS

Lifetime learners and friends: 
It’s been a tough 18 months, but 
it’s time to regroup. Please join 
us in the Community Room of 
the Mission Hills-Hillcrest /Knox 
Library on Monday, September 13 
from noon to 1 p.m. Bring your 
lunch and a beverage (individu-
ally wrapped dessert provided). 
Masks required; immunizations 
requested. To register please vis-
it sandiego.librarymarket.com/
events. Questions? Call Maggie 
Meyer 619-823-0099 or email 
Ladue1966@gmail.com.

COMIC-CON MUSEUM 
STARTS CONSTRUCTION

San Diego Comic Convention 
(SDCC), the nonprofit organiza-
tion that produces the annual 
popular arts and culture celebra-
tion Comic-Con, announced the 
start of construction on the new 
Comic-Con Museum in Balboa 
Park with the opening and dai-
ly operations set to begin Nov. 
26. The event will coincide with 
Comic-Con Special Edition, a 
reduced-sized fall version of the 
Comic-Con convention held each 
summer in San Diego.

The Comic-Con Museum will 
allow fans and the public to see 
exciting and fun exhibits, art, 
and images connected to com-
ics and related popular art while 
serving as a meeting place for the 

community of fans and lovers of 
popular art in all its unique forms.

One of the two classrooms 
scheduled to open in the muse-
um’s educational center at this 
time is the Cox Innovation Lab. 
Cox contributed $175,000 to cre-
ate the Cox Innovation Lab in the 
museum’s education center.

The museum will continue to 
expand its interior display space 
and educational area over the 
next several months leading to a 
grand opening scheduled for July 
2022.

The primary sources of reve-
nue for SDCC are the comics and 
related popular art conventions 
it holds each year. However, due 
to the worldwide pandemic, the 
organization has not been able to 
hold an in-person event since the 
2019 Comic-Con in San Diego.

“The consequences of COVID-19 
have had its effect on SDCC, de-
spite those challenges, the organi-
zation is moving forward with its 
promised construction and open-
ing of the Comic-Con Museum,” 
said David Glanzer, spokesperson 
for the nonprofit. “For a variety 
of reasons, chief among them the 
continuing global crisis, fund-
raising for the museum is not at 
the level we would have hoped.” 
Therefore, the November open-
ing of the Comic-Con Museum 
is just the first phase of planned 
improvements, with more to 
come over the next several years. 
The opening of all three floors is 

scheduled for July 2022. To learn 
more about how you can support 
the Comic-Con Museum, visit 
comic-con.org/museum.

“We are eager to begin renova-
tion on the old Federal Building 
and are excited to join the other 
esteemed museums in what is of-
ten regarded as the cultural heart 
of San Diego,” said Glanzer.

“Comic-Con may be a San 
Diego institution, but people from 
around the world have eagerly an-
ticipated this year-round home 
to celebrate the popular arts they 
love,” said Mayor Todd Gloria. 
“With the museum’s construction 
underway, we’re closer than ever 
to welcoming a global audience to 
get a taste of the Comic-Con expe-
rience in the middle of our City’s 
crown jewel, Balboa Park.”

INVESTMENT INTO 
TECHNOLOGY COMPANIES 
IN SAN DIEGO REGION MORE 
THAN QUADRUPLED

More than $2.4 billion in ven-
ture capital went to San Diego 
tech companies during the second 
quarter of this year, a 433 percent 
increase from the previous quar-
ter and the first time that Tech 
received more VC funding than 
Life Sciences since Q1 2019, ac-
cording to a San Diego Regional 
EDC report.

Life sciences funding fell from 
record levels, but still pulled in 
more than $1.9 billion during 
the quarter, more than doubling 
the amount received in the same 
quarter last year.

Net absorption of office real 
estate was positive during the 
quarter, up more than 330,000 
square feet, for the first time since 
the fourth quarter of 2019 as San 
Diego businesses began transi-
tioning back to the office.

Additionally, tech companies 
such as Apple and AppFolio are ex-
panding their San Diego footprint, 
helping push office vacancy rates 
down and rent growth back up.

Job growth returns amid con-
tinued battle for talent. San Diego's 
second quarter employment re-
versed the past year’s downward 
trend as the vaccine rollout led 
to loosened restrictions on busi-
nesses and increased consumer 
confidence. Year-over-year total 
nonfarm employment increased 
by 17,700 in the second quarter, 
with Leisure and Hospitality lead-
ing the way. However, total em-
ployment remains about 100,000 
jobs lower than pre-pandemic lev-
els and some key industries, such 
as Health care, are in dire need of 
more workers.

COUNTY EXPANDS 
ASSISTANCE FOR 
STRUGGLING TENANTS AND 
LANDLORDS

The County’s Housing and 
Community Development Services 
is rolling out two new initiatives 
aimed at assisting landlords and 
tenants who have struggled finan-
cially amid the COVID-19 pan-
demic. Both efforts are part of the 
county’s existing Emergency Rent 
and Utilities Assistance Program, 

which supports low-income rent-
ers impacted by the pandemic.

The first program will pro-
vide payments to landlords with 
rental properties whose tenants 
are late on their rent. The Rental 
Assistance for Small Landlord 
Program will compensate land-
lords or property owners for over-
due rent payments accumulated 
since April 2020.

Recipients must meet several 
criteria, including the following:

• The property must be locat-
ed in San Diego County and the 
owner must be a county resident.

• The landlord must own no 
more than five rental units

• Tenants in eligible units must 
be at least three months past due 
on their rent.

The county will pay benefits 
directly to the landlord and ap-
plications will be accepted until 
funding runs out. The application 
period opens Sept. 1.

The second initiative is aimed 
at making it easier for San Diego 
renters to come up with security 
deposits when moving to a new 
rental unit.

Through the Security Deposit 
Assistance Program, eligible ap-
plicants can receive security de-
posit assistance, limited to two 
months’ rent, up to $7,000.

To qualify, the applicant must 
meet certain income limits and 
must sign a six-months or longer 
lease for the unit they plan to rent. 
Landlord participation is a require-
ment and payments will be made 
directly to the property owner.

The application period for se-
curity deposit assistance opens 
Sept. 3.

The programs lessen hous-
ing cost burdens and maintain 
housing stability for low-income 
renters and landlords who have 
faced financial hardships due to 
the COVID-19 pandemic.

SD JUNIOR THEATRE 
ANNOUNCES NEW SEASON

San Diego Junior Theatre, 
the nation’s longest-running 
youth theatre program, is proud 
to present its 74th Season, The 
Impossibly Possible Season. All of 
the shows will celebrate how hope 
makes all things possible.

Executive Director James Saba, 
Artistic Director Desha Crownover 
and the entire production team 
are very excited to welcome back 
Junior Theatre students for live 
performances after the prolonged 
shut down. “We have put a lot 
of thought into the safety and 
well-being of our performers and 
will be ensuring that everyone 
follows COVID guidelines that in-
clude masking by cast and crew, 
frequent sanitation and testing“ 
says Saba. “We are revising our 
ticketing process, as well, to seat 
families in socially distanced pods, 
with face coverings required of all 
audience members. Junior Theatre 
is a family and family takes care of 
one another.”

The season opens with A Year 
with Frog and Toad on Oct. 29-
Nov. 4. The second Saturday per-
formance of each production will 
be ASL- interpreted.

 All Junior Theatre productions 
are performed in Balboa Park’s 
historic Casa del Prado Theatre, 
at the corner of Old Globe Way 
and Village Place. Tickets are $16 
- $18. Discounts are available for 
children, seniors and military. For 
tickets and more information, visit 
juniortheatre.com, or call the box 
office at 619-239-8355.

EARNED INCOME TAX 
CREDIT COALITION RETURNS 
$28,034,865 TO SAN DIEGO 
TAXPAYERS

211 San Diego, United Way of 
San Diego County, and the San 
Diego County Earned Income 
Tax Credit (EITC) Coalition an-
nounced they returned a total of 
$28,034,865 back to San Diego 
County individuals and families 
through federal and state tax 
refunds.

This tax season, the EITC 
Coalition completed 29,876 tax 
returns, which allowed 3,896 fil-
ers to claim a total of $6,945,963 
from the federal EITC, 5,062 filers 
to claim a total of $998,857 from 
the CalEITC, and 3,236 filers to 
claim a total of $6,416,316 from 
the Young Child Tax Credit.

The Earned Income Tax Credit 
(EITC) helps low- to moderate-in-
come workers and families reduce 
the taxes they owe or increase 
their refund so they can put more 
money toward rent, school tui-
tion, utilities, groceries, and oth-
er important expenses. Combined 
with the state CalEITC and the 
Young Child Tax Credit (YCTC), 
taxpayers can receive hundreds 
or even thousands of extra dollars 
back on their taxes.

This year, Governor Newsom 
and the Cal i fornia State 
Legislature expanded the CalEITC 
and YCTC to all California tax 
filers, including undocumented 
Individual Taxpayer Identification 
Number (ITIN) filers who meet 
the other eligibility criteria. The 
state also announced the new 
Golden State Stimulus, one-time 
cash payments available to 2019 
CalEITC recipients and ITIN filers 
this year who meet other eligibil-
ity criteria. Taxpayers can claim 
the EITC up to three years back if 
they are eligible, but did not orig-
inally claim the credit; the Golden 
State Stimulus is available to qual-
ifying taxpayers who file before 
October 15, 2021.

The EITC Coalition is a body of 
organizations and providers that 
are dedicated to providing a clear 
pathway to tax assistance for 
families in our community. The 
Coalition is anchored by a part-
nership among 211 San Diego, 
United Way of San Diego County, 
the IRS, and the County of San 
Diego.

Individuals and families can 
call 2-1-1 to see if they qualify 
for the federal EITC, the CalEITC, 
the YCTC, and the Golden State 
Stimulus. If you are eligible 
for free tax preparation, 211’s 
Community Connectors can 
schedule an appointment for you. 
For more information about avail-
able tax credits, visit 211sandiego.
org/taxes or call 2-1-1.
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Dining & Entertainment

Business & Retail

American Cuisine ___________________________________                                                                                                                           

Bakery ____________________________________________                                                                                                                           

Bar _______________________________________________                                                                                                                           

Barbecue __________________________________________                                                                                                                           

Brewery ___________________________________________                                                                                                                           

Billards ___________________________________________                                                                                                                           

Breakfast __________________________________________                                                                                                                           

Brunch ____________________________________________                                                                                                                           

Burger ____________________________________________                                                                                                                           

Business Lunch _____________________________________ 

Cafe ______________________________________________                                                                                                                           

Casino ____________________________________________                                                                                                                  

Catering __________________________________________                                                                                                                          

Chinese Cuisine_____________________________________ 

Cocktail ___________________________________________                                                                                                                           

Coffee Shop________________________________________                                                                                                                            

Deli ______________________________________________                                                                                                                              

Dessert ___________________________________________ 

Dinner ____________________________________________ 

Donut Shop _______________________________________                                                                                                                          

Farmers Market ____________________________________                                                                                                                         

Fine Dining ________________________________________                                                                                                                            

Greek Cuisine ______________________________________                                                                                                                     

Happy Hour _______________________________________ 

Health Food Store __________________________________ 

Indian Cuisine ______________________________________ 

Irish Pub___________________________________________ 

Italian Cuisine ______________________________________ 

Juice/Smoothies ____________________________________ 

Lunch_____________________________________________ 

Mexican Cuisine ____________________________________ 

New Restaurant_____________________________________ 

Nightclub__________________________________________ 

Outdoor Dining ____________________________________ 

Pet Friendly Dining __________________________________ 

Pizza______________________________________________ 

Seafood ___________________________________________ 

Sports Bar _________________________________________ 

Steakhouse ________________________________________ 

Sushi _____________________________________________ 

Thai Cuisine ________________________________________ 

Vegetarian/Vegan ___________________________________ 

Wine Bar __________________________________________ 

Accountant ________________________________________ 

Acupuncture _______________________________________ 

Antiques __________________________________________ 

Art Gallery _________________________________________ 

Attorney __________________________________________ 

Auto Repair Shop ___________________________________ 

Bank ______________________________________________ 

Barber Shop _______________________________________ 

Bike Shop _________________________________________ 

Boutique __________________________________________ 

Car Wash __________________________________________ 

Chiropractor _______________________________________ 

Cosmetic Services ___________________________________ 

Credit Union _______________________________________ 

Day Spa ___________________________________________ 

Dentist ___________________________________________ 

Dispensary ________________________________________ 

Dry Cleaner ________________________________________ 

Fighting Gym ______________________________________ 

Financial Planner ___________________________________ 

Florist _____________________________________________ 

Garden Supply _____________________________________ 

Gym / Healthclub ___________________________________ 

Health Food _______________________________________ 

Home Improvement ________________________________ 

Hotel _____________________________________________ 

Hospital ___________________________________________ 

Insurance Broker ____________________________________ 

Jeweler ___________________________________________ 

Manicure / Pedicure _________________________________ 

Massage___________________________________________ 

New Business ______________________________________ 

Optometrist________________________________________ 

Pet Boarding / Day Care ______________________________ 

Pet Grooming ______________________________________ 

Pharmacy__________________________________________ 

Photographer ______________________________________ 

Rehab_____________________________________________ 

Pilates ____________________________________________ 

Plumber ___________________________________________ 

Real Estate Agent ___________________________________ 

Real Estate Office ___________________________________ 

Retirement Living ___________________________________ 

Solar Company _____________________________________ 

Tanning Salon ______________________________________ 

Veterinarian________________________________________ 

Waxing and Threading Salon __________________________ 

Yoga Studio ________________________________________

ONE BALLOT PER PERSON. BALLOTS MUST BE POSTMARKED, HAND-DELIVERED BY 5PM, OR VISIT  
SANDIEGODOWNTOWNNEWS.COM / SDUPTOWNNEWS.COM TO VOTE ONLINE BY OCTOBER 10TH.  

OR, MAIL YOUR BALLOT TO SAN DIEGO NEWSPAPER GROUP OFFICE AT 
1621 GRAND AVE. SUITE C. SAN DIEGO, CA 92109

VOTE FOR  
YOUR FAVORITE  

LOCAL  
BUSINESSES!
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Gregg Neuman celebrates $3 billion in 
deals, 40 years in real estate

By Kendra Sitton

Longtime real estate agent 
Gregg Neuman recently celebrat-
ed two milestones in his storied 
career: being an agent for 40 
years and passing $3 billion to-
tal in home sales. He has been in 
the business so long that he has 
helped three generations in the 
same family buy or sell homes. 
Editor Kendra Sitton spoke with 
Neuman about how he got started 
and where he is going.

How did you initially get 
into real estate?

Well in 1981 I was tending bar 
and I don't have a great deal of ed-
ucation, [only a] high school edu-
cation, but I knew that the most 

amount of money to be made is in 
sales. And I didn't want to sell a 
whole lot of shoes, and it was hard 
to sell airplanes. I decided I would 
try real estate.

And so in 1981, which was an 
interesting time to start because 
like two weeks after I got my li-
cense the FHA standard interest 
rates went to 18% after the VA 
went to 16.58% — the highest it's 
ever been — and I didn't know you 
couldn't sell in that market and all 
the other agents were tearing their 
hair out. I was fortunate that I went 
forward and did it and had a great 
time. And then I bought a real es-
tate office a month later, I should’ve 
known, should have been warned 
the woman sold me the office with 
no money down. But she let me use 

her broker's license, and so I had to 
learn how to sell quickly.

I was selling more than all 
those [more experienced] agents 
combined — there were 17 agents 
in the office. I was outselling all 
of them. In my first eight months, 
I closed 10 transactions and it 
didn't even add up to a million dol-
lars, which was pretty amazing 
because you could buy a house in 
San Diego for $70,500.

And so from that point on I was 
tending bar at night, and working 
real estate during the day because 
I was getting accustomed to hav-
ing food with my meals. And what 
happened was eventually I just 
got too busy to go on tending bar 
and then it was only tending bar 
two nights. People would come in-
to the bar, I’d put a napkin down 
say ‘hi, want to buy a house?’ and 
they say ‘no, it's a cocktail.’

I did my first business with peo-
ple who are underserved, still are 
underserved — bartenders, wait-
resses, hairdressers— because 
people rely a lot of their income 
on tips or it's a little harder to get 
them qualified and documented.

And so then eventually I sold 
that office. I actually merged with 
Red Carpet Realty. People thought 
I sold rugs. But then eventually I 
merged my office with a Century 
21 office. And that also didn't 
have a lot of people in it.

Eventually I figured out the 
smartest thing to do was just to be 
an agent on my own. And then in 
2000 I decided it was time to lo-
cate and move Downtown because 
there were no offices downtown, 
especially in the Gaslamp district. 
I opened my office in the Gaslamp 
District. Two weeks later 9/11 hap-
pened. Business was a little slow, 
but then I've been here ever since.

And then the Gaslamp district 
got concerned about there being 
too many real estate offices in the 
Gaslamp district because immedi-
ately eight or nine more followed 
me into the Gaslamp area and they 
would lose their charm of restau-
rants, retail and things like that so 
they passed the rule that real estate 
offices could be grandfathered in, 
but nobody could open anything 
else now that wasn't a restaurant 
or commercial on the ground floor. 
When the market turned badly in 
2008, all the rest of the offices shut 
down and I'm it — the only office 
permitted in the Gaslamp district 
on the ground, which ironically is 
the most visited spot in all of San 
Diego. That's kind of how I ended 
up here after starting 40 years ago. 
Time management is why I'm re-
ally down here because it's much 
easier to work because there's over 
15,000 people but they're straight 
up in the air and like a mile and 
a half versus how many homes, 

you'd have to go visit to get 15,000 
homes in Rancho Bernardo, in out-
lying areas.

One thing that stood out to 
me is you initially served 
this underserved populations 
in real estate and now you 
have a lot of these really 
large deals. What would a 
typical client be today?

One of the things when you start 
in real estate, your only real cli-
ents, unless you're fortunate, are 
buyers because you're too new in 
the market. Nobody really wants 
to trust you with their listing. So 
you work buyers. The challenge 
with working buyers of course is 
that buyers, you can only sell to 
them while they're sitting next to 
you. Especially when I started out, 
because we didn't have all these 
things that they have today.

But my clients now are main-
ly sellers, because I specialize in 
working the seller population. I do 

Gregg Neuman (Photos courtesy 
Neuman and Neuman)
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a lot of advertising for sellers be-
cause the listings work 24 hours a 
day. While I'm in bed, my listings 
are around the world.

I still get just as big a kick out of 
first-time homebuyers, although 
I don't do it a lot anymore, but it's 
still fun to see that people … the ex-
citement in somebody's eyes when 
they get their first home. And it's 
always a great pleasure to see the 
enhancement for a seller to be able 
to move into the next phase of their 
life, whether they're buying some-
thing else, whether they're relocat-
ing, whether they're downsizing, 
whatever they're doing, that's still 
very rewarding. I mean I can do 
anything now. I don't need to work, 
but real estate still offers that im-
mense satisfaction that comes from 
helping people thrive after 40 years.

Since COVID hit, we've seen 
a very, very tight market, 
what's your insider's 
perspective on, the changes 
in real estate in the past 
year-and-a-half?

Well, it actually was good for the 
business in some ways because it 
taught a lot of us that we can work 
remotely and some of the ineffi-
ciencies are being ironed out of 
the marketplace because of the fact 
that you can have better viewing 
properties online and eliminate 
a lot without hauling somebody 
around. It has created a change 
in the marketplace where a lot 

more people working from home 
so they need more space. They 
were stuck together for a year 
and a half so there's a lot of babies 
coming along. They were stuck 
together for a year and a half so 
there's some divorces coming in. 
And then there's people that real-
ize that being stuck a year and a 
half, the house wasn't big enough.

It was actually good for the 
market — the scarcity of the 
inventory and the low interest 
rates is what's driving this mar-
ket right now. But I don't think 
we're going to see that change. I 
don't think we're going to have a 
huge downturn crash like we had 
in 2008. I mean, the prices are 
high, but we live in the finest city 
in the United States, best weather. 
People [could] get a great house 
in Arizona for a lot less. And I tell 
them ‘but every morning when 
you wake up, you're in Arizona.’

I think the other thing that the 
COVID did for us is... it was kind of 
a culling. It took a lot of the agents 
that were not doing any business 
out of the marketplace. That's al-
ways good for the market because 
the people who remain are gener-
ally more professional and able to 
provide better representation for 
the buyers and sellers than the peo-
ple who are just drifting through 
because they have a license and 
they're part time or their spouse 
works or something like that.

What are you most proud of 
in your career?

The thing that has helped me 
the most in 40 years was being 

adaptive. When I started when in-
terest rates were 18%, I was able to 
adapt to the market. That became 
a loan that was called a Fannie 
Mae blend where they blended in-
terest rates. That gave me an in-
terest rate of between 5 and 12%. 
So I think adapting to the market 
has always been my strongest suit.

I remember in ‘94 to ‘95, the 
builders, couldn't sell their hous-
es because the people couldn't sell 
their houses so I created a builder 
trading program where you could 
bring your house to the builder 
and he would buy your house if 
you bought his. And instead of 
giving it a discount on his house, 
he would give me a discount that 
I could apply to the less expensive 
houses. And we did 550 of those 
from 1994 to ‘96 when the market 
was dead for everybody else. That's 
the F word in real estate, flexibility.

I think probably the most amaz-
ing thing is when you sell $3 billion 
worth of property. At this point, it's 
a big deal to me because I've done 
it over 40 years and it took 6,700 
houses to get there. Now, my av-
erage price house sells at a million 
dollars so I'm going to get passed 
up very quickly, but it's gonna take 
somebody a long time to sell 6,700.

I've averaged 165 houses a year 

for 40 years. The average real es-
tate agent in the state of California 
does two deals a year. So, if you 
do 10 deals a year the brokers will 
fall over themselves to get you.

There are a few enormous pro-
ducers but there aren't a lot of 
them. When I started, the houses 
were $70k. You can sell 10 hous-
es and that’s about a million dol-
lars worth of business. It's pretty 
astounding.

How many more years do 
you think you have in this 
business and what keeps 
you there?

Well, I'm very healthy. I am 
75 years old. We have a house in 
Venice, Italy. It's still doing the 
deals. I still like coming to work. 
I don't like golf. I think it's a good 
walk ruined. I’m not a fisherman. 
If I travel for a couple of weeks, 
I'm ready to come home with my 
own bed.

I just enjoy the business. It's 
what keeps me young — working 
with people and dealing with peo-
ple. It keeps me invigorate. I know 
too many people who have retired. 
Shortly thereafter they seem to 
fade away. I don't have another 
passion other than selling real 
estate and doing real estate. That 

is my passion.
I’m very for-

tunate I have a 
wife who under-
stands that. She 
goes to Venice 
for two months 
and then comes 
home for two 

months. During the two months 
she's gone, I work like a maniac. 
She comes back, I spend some time 
together with her.

We are helping people still and 
we are making money. It can't be 
any better this year: we've already 
closed over 150 transactions. And 
again, when you're asking about 
how COVID affected the market, 
my average sale price last year 
was $700,000. Now my average 
sale price is a million dollars.

I think anybody who knows me 
knows that real estate is my life. 
It’s what I truly, truly enjoy. I don't 
want to boast, but I'm in an enor-
mously successful career. There 
are people who probably have 
sold more money than I have but 
I don't think anybody's sold more 
houses.

—Reach Kendra Sitton at kend-
ra@sdnews.com.

Don’t wait until Election Day to vote! The Registrar of Voters  
encourages you to make voting decisions from the comfort of  
your home for the September 14, 2021 California Gubernatorial  
Recall Election. 

Sign, seal, date and return your mail ballot to a trusted source.  
Return your ballot by mail or to one of the Registrar’s 131 mail  
ballot drop-off locations around the county. Visit sdvote.com to  
find a location near you.

Voting in-person? 
In-person voting locations will be open across the county for four  
days, Saturday, Sept. 11 – Tuesday, Sept. 14. 
Take advantage of early voting:
 •  At the Registrar’s office, 8 a.m. to 5 p.m.,  

Monday through Friday
 •  At a voting location near you or the Registrar’s office  

Saturday, Sept. 11 through Monday, Sept. 13, 8 a.m. to 5 p.m.

All again will be open on Election Day, Sept. 14, when hours change to  
7 a.m. to 8 p.m. Visit sdvote.com to find a voting location near you.

Why are we having an election?
California is one of 19 states that allows any elected official  
to be “recalled”.  
The ballot will ask two questions:  
1) Do you want to recall the governor?  
2) If recalled, who do you want to replace him?

  YOUR VOICE.

  YOUR CHOICE!
For more information visit  
sdvote.com, call (858) 565-5800,  
or email rovmail@sdcounty.ca.gov

@sdvote  #SDVOTE

Gregg Neuman (Photos courtesy 
Neuman and Neuman)
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SPRINKLER DOCTORS IN 

CLEAN-UPS • HAUL/DUMP 
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CA. ST. LIC. #0783646 

tony@pointlomalandscape.com

MAINTENANCE EXPERTS

POINT LOMA 
LANDSCAPE 
✓ 
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✓ 

✓ 

• Gardening Services
• Lawns • Hedges

• Weeding & Trimming

•Licensed
•Free Estimates
•Reliable

•Weekly
•Bi-Weekly
•Monthly

We Do It ALL!

Turner Landscape

Allied Garden Resident Since 1993
30 Years Experience 

Specializing in Local Communities

ALT. MEDICINE

CLEANING

ATTORNEY

LA JOLLA COVE 
REALTY

Mercedes La Fond

1150 Silverado St, La Jolla
La Jolla Professional Bldg.

Bus: (858) 454-0157
Cell: (858) 232-5565

mercedes@lajollacoverealty.com
LIC. 684628

Residential &
Investment Realtor

Lic.573106

FAMILY OWNED & OPERATED 
BY A VIETNAM VET
San Diego’s Oldest 

Plumbing Company. 
Offering quality service &

repair for 110 years. 

858-454-4258
5771 LA JOLLA BLVD #5
ERLINGROHDEPLUMBING.COM

REALTOR

Dr. Robert A. Faillace AuD 
Dr. Lucia Kearney AuD

    
Hearing Aids 

Sales & Service    

3590 Camino Del Rio 
North # 201   

Located inside the 
Senta Clinic   
619-810-1204

Comprehensive 
Hearing Test

AUDIOLOGY

SENIOR CARE

CARPET & TILE CLEANING
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Since 1948
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www.harborpest.com
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Roaches Rodents
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SAN DIEGO’S

PEST CONTROL

“When Quality Matters”

We specialize in complete 
interior & exterior projects

Kitchen 
Bath

Moldings
Baseboards

Flooring
Painting 

Remodels 
Stucco

Gutters 
Concrete
Windows
Waterprooing
Masonry 
Brickwork 
Drywall
and more!

Senior & Military Discounts 
Free Estimates from
owner John Gregg

619.665.0754
Member BBB • Lic. #950146 • doublegpainters.com

www.kdcinjurylaw.com
A Professional Corporation

– Free Consultation  |  No Recovery, No Fee –

Serving our community for over 30 years

7220 Avenida Encinas
Suite 203

Carlsbad, CA 92011
(760) 931-2900

Poinsettia VillageUniversity Avenue
3180 University Ave.

Suite 220
San Diego, CA 92104

(619) 682-5100

PERSONAL INJURY – ACCIDENTS

Auto | Cycle  |  Pedestrian 
Dog Bite  |  Slip and Fall 

Brain Injury  |  Wrongful Death

Home Improvement Specialist
AFFORDABLE
ON-BUDGET

EXPERIENCED

SPRING SPECIAL
15% OFF

DECKS, DOORS & WINDOWS

johnmartinconstruction.com

Lic. #1032673

619-541-1737

SERVICE DIRECTORY

STARBOARD 
Construction

GENERAL CONTRACTOR

Lic.# 634838

• REMODELS
• TENANT IMPROVEMENTS
• REPAIRS 
• EVALUATIONS 
• CONSULTING
• BIG/SMALL JOBS
• FREE ESTIMATES
• FAIR PRICING
619-577-5847

CONTRACTOR

CareGiver/Companion
Can Do: Hospice, Alzheimer’s 
Parkinson’s, ALS, and more. 

Medications, Appointments
Errands, Bathing, Wonderful

Cook, Lite Housekeeping, 
Pet Care, Live in/out, 

I’ll help with your daily needs.
Call Laura for interview at
858-243-8288 Thank You

www.beelinebrakes.com

2938 GARNET AVE., PACIFIC BEACH

(858) 273-2411

Bee Line
• BRAKES •
• ALIGNMENT • 
• A/C SERVICE •
• 30/60/90K Maintenance • 

SINCE 1947

10% OFF
W/ THIS AD

(UP TO $50 MAX FOR DISCOUNT)
(excludes oil changes)
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10671 Roselle St. #100 | San Diego, CA 92121
eyholistics.com.torrwww

AAUUTTOO  GGLLAASSSS   
SSPPEECCIIAALLIISSTT

WE DO ALL TYPES OF  
AUTO GLASS INSTALLATION
$149.95
WINDSHIELD  

REPLACEMENT
(Most cars, some restrictions apply. 

Mobile Service Available.)
(619) 265-2811 
5803 El Cajon Blvd. 
wcautoglass.com

GansFitness 
BANKERS HILL 

Your health is your wealth 
MAKE IT COUNT!  

858.531.8018 
Rgans24@hotmail.com

CLEANING

1333 Hotel Circle South
San Diego, CA  92108
619.297.2231

Kingsinnsandiego.com

Retro Hotel
Centrally Located in 

Mission Valley
Waffle Spot

Locals Favorite
Amigo Spot – Old Charm

Mexican Cuisine

LODGING

Cleaning Service
by Cecilia Sanchez

Family owned & operated
15 years experience.

Office, residential &
vacancy cleanings 

#1 vacation 
rental experts 

Free estimates
& excellent 
references

(619) 
248-5238

619-677-6523

WHERE YOU ARE  
TREATED LIKE ROYALTY!

Must mention ad. Some restrictions apply.

Or visit our website at 
www.service-kings.com

25% OFF Tile & Grout Cleaning 
25% OFF restretching or carpet repairs

Cleaning Carpet, Tile,  
Upholstery for over 28 years.

CARPET CLEANING SPECIAL

3 
ROOMS $129

SAVE $45

PERSONAL TRAINER

RENT-A-HUSBAND
Handyman with 

30 years experience

Many Skills

Hourly or Bid

Prompt, Affordable, 
Professional

Insured

Ask for Bob
619-742-0446

Non-licensed

HANDYMAN

Weed Removal 
Yard Clean Ups 
Monthly Maintenance 
Junk Removal 
Sprinkler Installation & Repairs 
Sod Installation 
Retaining Walls

London Gate
Watchmaker & Jeweler

1451 Garnet Ave. Pacific Beach
885588--227700--66556655

Experts on 
Rolex, Patek Philippe,

Cartier & all Fine Watches  
WE BUY GOLD

Genuine Factory Parts
Batteries Installed while

you wait.
OVER 30 YEARS EXPERIENCE

WATCHMAKERS

WINDOW CLEANING

INTER-FAITH  
WEDDING  
OFFICIANT

Inter-faith minister 
available to officiate 

weddings in San Diego.  
 

 
(PayPal, Google Pay, Facebook Pay)  

of booked Zoom conference  
wedding or outdoor inter-faith  

wedding ceremony. 
619-398-7197   

thubtenpematenzin68@gmail.com

$350

WEDDINGS

FREE ESTIMATES (619)755-9651

Regular Deep Cleaning  
Move in/Out Services

ZZZ�KDLVKDLQVXUDQFH�FRP

INSURANCE

PAINTING

Full-length stories 
Online updates 
Comments 
Event calendars 
and more! 
  sdnews.com

B i l l  Harper  Plum b i ng . com
Licenced Plumber

with years of experience in residential homes
Prompt, Professional and Affordable 

Phone Estimates, Cash Discounts

CALL BILL  619-224-0586
Lic #504044

PLUMBING

A Lifestyle of Choices

  619-464-6801
5740 Lake Murray Blvd 

La Mesa

ELECTRICIAN

Fischbeck Electric
For all your electrical needs:

Solar Systems
Green Energy Ssavings

Panel Upgrades and Changes 
Remodels

Recessed Lighting, etc.
CA Lic. #900788 (10-12)

(619)749-7105
FischbeckElectric.com

LANDSCAPE/GARDEN

FREE ESTIMATES!
• FINE PRUNING & THINNING
• ARTISTIC TREE LACING
• TREE & STUMP REMOVAL

CROWNPOINTCLIPPERS@GMAIL.COM

(858)270-1742
Fully licensed and insured. Lic# 723867

CROWN POINT
CLIPPERS, INC.

T R E E S E R V I C E

SERVING THE LA JOLLA
AREA FOR 40 YEARS

Male w/ 10 Years Exp w/ 1 
Family, ADL's, Dementia, 

Diabetes, Bathing, Errands, 
Excellent Cook, Appointments. 

Day or Night Shifts. Speaks 
French, Spanish and Loves Pets!

Text Only
619-887-6450

SENIOR CARE

Ray & Roger’s 
WINDOW 
CLEANING

619.252.1385

Commercial & Residential

30 Day Rain Guarantee
Licensed & Insureed • Free Estimates

Tracks
Screens

Mirrors
Skylights

619-366-0886

YOUR HOUSE  
CLEANING EXPERT  

IN SAN DIEGO
Hire our professionals 

to simplify your life 
 

• Recurring House Cleanings 
• Move In/Out Cleaning 

• Window Cleaning Add On 
• Deep Cleaning & Sanitizing 

SANITIZE YOUR  
Outdoor Living Area

House exteriors, Patios, Drive-
ways, Walkways, Entryways, Pool 

decks, Rain gutters and More! 
FREE ESTIMATES

619-460-8177 
sdklean.com

Power

FLOORING

6 19-6 0 6 -5954

AFTSMANCR
ORLD OOLD W

PLUMBING

(619) 795-9429
www.chuckiespainting.co

chuckgjr@cox.net
CA Lic. #925325

Chuckie’s 
Painting Company

San Diego Police officers were called 
to the zoo by the zoo itself and Navarrete 
was arrested without incident. Police 
said the man “wanted to take a photo 
with the African bull elephant.”

The zoo said the elephant habitat 
“is home to our Asian and African 
elephants.” They said the man went 
through “multiple barriers, purposely 
and illegally trespassed into a habi-
tat” around 4:20 p.m.

—Neal Putnam is a local court 
reporter.

Elephant
CONTINUED FROM Page 1

have a much lower turnout than gen-
eral elections and you have a recipe for 
minority rule in California.

Some recall-sympathizers may 
see this election as a chance to "bal-
ance the government" and place 
a Republican in the Governor’s 
Office, but such arguments distort 
the word "balance" to such a degree 
as to be meaningless. Californians 
have already spoken. We made the 
overwhelming decision to elect a 
Democrat as governor in an incredi-
bly high-turnout election. Recalling 
a popular governor in a low-turnout 
election and replacing him with a 
fringe candidate who fails to im-
press even a majority of voters in that 
election isn’t balancing anything; it’s 
frankly destabilizing.

Republicans in California (and na-
tionally) have learned that they cannot 
win elections by actually appealing 
to a majority of voters. Instead, they 
abuse the rules of our democracy to 
subvert the will of the people and in-
stitute minority rule. We’ve seen this 
same tactic play out across the coun-
try and California is next. Republicans 
know that their only real shot at pow-
er is through these kinds of shenani-
gans. Instead of adapting to reality and 
adopting a message with broad voter 
appeal, Republicans resort to subvert-
ing the democratic process itself.

California needs a strong, vision-
ary, forward-looking governor who 
focuses on the problems of inequality, 
climate change and homelessness. For 
his faults, Gavin Newsom has pushed 
forward policies and legislation to 
tackle these issues. By-and-large his 
prospective replacements are either 
Trumpists, QAnon supporters, or 
other opportunists looking to take 
advantage of a glitch in the system.

We should never have gotten to this 
point, but unfortunately we have — 
thrust here by a persistent and viru-
lent hatred of a popularly-elected gov-
ernor. The way out of this predicament 
is simple: vote. Vote no on the recall of 
Gavin Newsom and we can avert the 
subversion of our democracy. If you 
haven’t already, open the ballot you 
got in the mail, vote no, and mail it 
back. Then tell others to do the same.

It’s never been so easy to avert a 
catastrophe. Vote.

—Brian Schrader is a local business 
owner, software developer, writer and 
San Diego resident living in Normal 
Heights.

Newsom Recall
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CLUES ACROSS 
 1. It governs Federer and Nadal’s 
sport 
 4. Golden apple tree 
 8. Central Mexican river 
10. Horn 
11. Egg-shaped 
12. With tooth 
13. French modernist painter 
15. Disprove 

16. Painful intestinal obstruction 
17. Baby shoes 
18. Make the grade 
21. Type of screen 
22. Christian fraternal organization  
23. Computer giant 
24. When you hope to get there 
25. Corporate executive title (abbr.) 
26. Shout of welcome or farewell 
27. Imaginary awards for good deeds 

34. A citizen of Iran 
35. It can be sounded 
36. Making dirty 
37. Romanian city 
38. Baking ingredient 
39. Share a common boundary with 
40. Succulent plants 
41. Penny 
42. Jr. U.S. Senator Paul 
43. “Laurie Partridge” actress Susan

CLUES DOWN 
 1. A type of bomb 
 2. Pacific island country  
 3. Earth is one 
 4. A place to gather around 
 5. Expressed opposite views 
 6. Group that lives near Siberia 
 7. Ore deposit 
 9. Language related to Eskimo 
10. Narrative piece of music 

12. Distance covered by normal stride 
14. Glycoprotein hormone (abbr.) 
15. Mathematical term (abbr.) 
17. Popular beer 
19. Jabbing 
20. Historic Swedish castle 
23. Humorous expressions 
24. Christmas and New Year’s Day 
each have one 
25. Filled up 

26. Nerve that serves the forearm  
27. One of British descent 
28. A way to get at 
29. Food-related allergic reaction 
30. Group of arteries near the pelvis 
31. Picked up 
32. Being three in one 
33. Obscene 
34. Dravidian language 
36. Growl
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EDUCATION
Train online to do medical billing! Become a Medi-
cal Office Professional at CTI! Get trained & certified 
to work in months! 888-572-6790. (M-F 8-6 ET)

HEALTH & FITNESS
VIAGRA and CIALIS USERS! 50 Generic Pills 
SPECIAL $99.00 FREE Shipping! 100% guaran-
teed. 24/7 CALL NOW! 888-445-5928 Hablamos 
Español
Dental insurance - Physicians Mutual Insurance 
Company. Covers 350 procedures. Real insurance 
- not a discount plan. Get your free dental info kit! 
1-888-623-3036 www.dental50plus.com/58 #6258
Attention oxygen therapy users! Inogen One G4 
is capable of full 24/7 oxygen delivery. Only 2.8 
pounds. Free info kit. Call 877-929-9587
Stroke & Cardiovascular disease are leading 
causes of death according to the AHA. Screenings 
can pro-vide peace of mind or early detection! Call 
Life Line Screening to schedule a screening. Special 
offer 5 screenings for $149. 1-833-549-4540

MISCELLANEOUS
The Generac PWRcell solar plus battery storage 
system. Save money, reduce reliance on grid, 
prepare for outages & power your home. Full instal-
lation services. $0 down financing option. Request 
free no obligation quote. 1-855-270-3785
GENERAC Standby Generators provide backup 
power during power outages, so your home & family 
stay safe & comfortable. Prepare now. Free 7-yr 

extended warranty $695 value! Request a free quote 
today! Call for terms & conditions. 1-844-334-8353
Eliminate gutter cleaning forever! LeafFilter, the 
most advanced debris-blocking gutter protection. 
Schedule free LeafFilter estimate today. 15% off 
Entire Purchase. 10% Senior & Military Discounts. 
Call 1-855-995-2490
Directv Now. No Satellite. $40/mo 65 Channels. 
Stream news, live events, sports & on demand titles. 
No contract/commitment. 1-866-825-6523
New authors wanted! Page Publishing will help 
self-publish your book. Free author submission kit! 
Limited offer! 866-951-7214
AT&T Internet. Starting at $40/month w/12-mo 
agmt. 1 TB of data/mo. Ask how to bundle & SAVE! 
Geo & svc restrictions apply. 1-888-796-8850
BATH & SHOWER UPDATES in as little as ONE 
DAY! Affordable prices - No payments for 18 months! 
Lifetime warranty & professional installs. Senior & 
Military Discounts available. Call: 855-761-1725
HOME BREAK-INS take less than 60 SECONDS. 
Don't wait! Protect your family, your home, your 
assets NOW for as little as 70¢ a day! Call 
866-409-0308
Donate Your Car to Veterans Today! Help and 
Support our Veterans. Fast - FREE pick up. 100% 
tax de-ductible. Call 1-800-245-0398
Update your home with beautiful new blinds & 
shades. Free in-home estimates make it conve-
nient to shop from home. Professional installation. 
Top quality - Made in the USA. Free consultation: 
877-212-7578. Ask about our specials!

Long distance moving: Call for a free quote from 
America’s Most Trusted Interstate Movers. Let us 
take the stress out of moving! Speak to a relocation 
specialist 888-721-2194
HughesNet - Finally, super-fast internet no 
matter where you live. 25 Mbps just $59.99/mo! 
Unlimited Data is Here. Stream Video. Bundle TV & 
Internet. Free Installation. Call 866-499-0141
Best satellite TV with 2 year price guarantee! 
$59.99/mo with 190 channels and 3 months free 
premi-um movie channels! Free next day installa-
tion! Call 844-842-4469

WANTED TO BUY
Wants to purchase minerals and other oil and 
gas interests. Send details to P.O. Box 13557 
Denver, CO 80201
Reader Advisory: The National Trade Associa-
tion we belong to has purchased the above clas-
sifieds. Determining the value of their service or 
product is advised by this publication. In order to 
avoid mis-understandings, some advertisers do not 
offer employment but rather supply the readers with 
manu-als, directories and other materials designed 
to help their clients establish mail order selling and 
other businesses at home. Under NO circumstance 
should you send any money in advance or give 
the client your checking, license ID, or credit card 
numbers. Also beware of ads that claim to guaran-
tee loans regardless of credit and note that if a credit 
repair company does business only over the phone 
it is illegal to request any money before delivering its 
service. All funds are based in US dollars. Toll free 
numbers may or may not reach Canada.

CLASSIFIEDS

Prepare for unexpected 
power outages with a 
Generac home standby 
generator

FREE 7-Year Extended Warranty*
A $695 Value! 

REQUEST A FREE QUOTE!
844-334-8353

Limited Time Off er - Call for Details

Special Financing Available 
Subject to Credit Approval 

*To qualify, consumers must request a quote, purchase,  
install and activate the generator with a participating dealer. 
Call for a full list of terms and conditions.   

Promo Code: 285
FINANCING THAT FITS YOUR BUDGET!1

1Subject to credit approval. Call for details.
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EXCLUSIVE LIMITED TIME OFFER!

TO THE FIRST 50 
CALLERS ONLY!**

SENIORS & 
MILITARY!

YOUR ENTIRE
PURCHASE*

&

+5
1015%

%

%
OFF

OFF

OFF

LIFETIME
WARRANTY

WE INSTALL
YEAR-ROUND!

BACKED BY A YEAR-ROUND
CLOG-FREE GUARANTEE

*For those who qualify. One coupon per household. No obligation estimate valid for 1 year.  **Off er valid at time of estimate only  2The leading consumer report-
ing agency conducted a 16 month outdoor test of gutter guards in 2010 and recognized LeafFilter as the “#1 rated professionally installed gutter guard system 
in America.” Manufactured in Plainwell, Michigan and processed at LMT Mercer Group in Ohio. See Representative for full warranty details. CSLB# 1035795  
DOPL #10783658-5501  License# 7656  License# 50145  License# 41354  License# 99338  License# 128344  License# 218294  WA UBI# 603 233 977  License# 
2102212986  License# 2106212946  License# 2705132153A  License# LEAFFNW822JZ  License# WV056912  License# WC-29998-H17  Nassau HIC License# 
H01067000  Registration# 176447  Registration# HIC.0649905  Registration# C127229  Registration# C127230 Registration# 366920918 Registration# PC6475  
Registration# IR731804  Registration# 13VH09953900  Registration# PA069383  Suff olk HIC  License# 52229-H  License# 2705169445 License# 262000022 
License# 262000403  License# 0086990  Registration# H-19114

1-855-995-2490CALL US TODAY FOR
A FREE ESTIMATE

Mon-Thurs: 8am-11pm, Fri-Sat: 8am-5pm, Sun: 2pm-8pm EST

• Monitor your child’s 
cell phone and social media 
accounts.

• If you allow your child to 
have a cell phone or participate 
in social media websites, ensure 
you have the password to their 
phone as well as their password 
to every social media app.

• Have privacy settings but 
remember even friends can 
share your child’s private posts 
by taking a screenshot.

• Remember, it’s common 
for kids to have more than one 
account on a social media site.

• Don’t ignore online bully-
ing. Mean comments on social 
media hurt and harm a child as 
much as if it were done in person.

Make sure your children are 
comfortable speaking to you 
about cyber bullying or other 
incidents that make them un-
comfortable. If any incidents 
happen that you believe may 
be criminal in nature, report 
it to local law enforcement as 
quickly as possible.

As your District Attorney, 
I’m committed to increasing 
communication and accessi-
bility between the DA’s Office 
and the public. I hope these 
consumer and public safety 
tips have been helpful.

—District Attorney Summer 
Stephan has dedicated more than 
29 years to serving justice and 
victims of crime as prosecutor. 
Visit sdcda.org/office/contact/ to 
contact her.

Child Safety
CONTINUED FROM Page 6

pre-development investment into 
the project being put forward by 
Bridgedeck Partners LLC. Since 
it can be difficult for affordable 
housing projects to find investors, 
this initial investment should help 
the development find investors to 
complete the $80 million project.

The funding allowed Bridgedeck 
Partners, made up of local af-
fordable housing developers 
Naturally Affordable Housing 
and The Hampstead Companies, 
to acquire the final parcel on the 

edge of Normal Heights needed for 
the project. The first parcel was 
purchased a little over a year ago 
after winning a bid with the City 
of San Diego, according to David 
Iwashita of Bridgedeck Partners.

The development will fill two 
empty lots beside the bridge above 
SR-15. The location has been the 
site of community advocacy for 
decades that already resulted in 
the deck and transit plaza. When 
CalTrans extended the 15 freeway 
2.2 miles into City Heights, 4,000 
people living in the freeway’s path 
were displaced. The community 
fought for changes to the initial 
plan, which would reduce pollu-

tion and improve public 
transit options, accord-
ing to UCSD urban stud-
ies professor Jim Bliesner. 
A major concern of citizen 
activists was that the free-
way broke down commu-
nity cohesion and split a 
neighborhood in two.

Iwashita has dedicat-
ed his career to improv-
ing this area because of 
his family’s own experi-
ence with displacement. 

ECB development
CONTINUED FROM Page 1

SEE ECB DEVELOPMENT, Page 14

The two adjacent parcels will make up this project (Photos courtesy Bridgedeck 
Partners)

From left to right: Art Madrid (Chair 
of CalTrans), Christine Kehoe (City 
Councilmember), Jackie O'Connor 
(President, El Cajon Boulevard Business 
Improvement Association), Gary Webber 
(land use consultant and grant writer of 
the award). This $4 million award was to 
fund the build out of the actual bridge decks.
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As more households are working and 
learning from home these days, here 
are some easy tips to help improve your 
internet experience.
Use audio instead of video for virtual 
meetings. Video calls can be a strain on 
your service. Consider video for must-

see moments. Or turn the camera on only 
when you’re speaking.
Doorbell cameras and pet cams. When 
you’re home, lower the resolution on 
doorbell cams and pet cams. You can still 
effectively monitor the areas. And turn off 
pet cams if you’re at home.
Get a 360 View. Cox Panoramic Wifi 
gives you wall to wall coverage, including 
those dead zones in your home. If you 
have Cox Panoramic Wifi, use the Cox 
Panoramic Wifi app to:
• Manage devices on your home internet;
• Pause the wifi on other devices (like the 

kids’ iPad) when you’re on important 
video calls.  

Computer Virus Protection. Computer 
viruses and malware can slow down your 
internet. Use the free Cox Security Suite 
Plus powered by McAfee to protect your 
home computer. Cox Panoramic Wifi 
customers can turn on Advanced Security 
in the Cox Panoramic Wifi app.
Secure your wifi. Password protect your 
home wifi to keep out unauthorized users.

Location, location, location. Your internet 
experience may be slowed down if 
your wifi router or modem is in a bad 
location. Remember to:
• Elevate your modem or router on a shelf 

or tall piece of furniture (wifi signals 
travel outward and downward);

• Avoid placing your router near a 
microwave, mirror or fish tank, which can 
affect the signal.

For more tips, visit www.cox.com.

Quick tips to improve your home 
internet experience

His family was interned during 
World War II in Arizona. When 
the Japanese people returned to 
San Diego, many could only find 
places in the old redevelopment 
areas in Southeast San Diego.

“When it goes back to eminent 
domain and these old redevel-
opment areas, and why they're 
so near and dear to my heart, is 
because of cycles of different pain 
that occurred in those areas,” he 
explained.

City Heights remains housing 
stressed to this day. The finished 
project will be reserved for people 
earning between 50 and 60% 
of the area median income. The 
units come in a variety of sizes 
from studios to three-bedroom 
apartments. Many affordable 
housing projects only include 
small units so multi-bedroom op-
tions will be particularly helpful 
for low- and very low-income fam-
ilies according to Sarah Lyman, 
Executive Director of Alliance 

Healthcare Foundation. Its loca-
tion next to public transit fore-
going the need for a car is also 
attractive to families.

“Housing is one of the prima-
ry social determinants of health 
and it's critical that we continue 
to grow as an active contributor 
to affordable housing solutions,” 
Lyman said.

The project will receive funding 
from the city, county and housing 
commission. Bridgedeck Partners 
particularly credited current 
County Chair Nathan Fletcher 
and Councilmember Stephen 
Whitburn for their support. Past 
city councilmembers Georgette 
Gomez and Chris Ward helped 
with the development as well.

“San Diego needs to have af-
fordable homes for everyone. 
This project is a perfect example 
of what we need—housing that 
is accessible to transit and finan-
cially within reach for low-income 
and working San Diegans. I look 
forward to seeing more projects 
like this come to District 3 and 
throughout all of San Diego so 
that we can ensure housing 

opportunities for all,” Whitburn 
said in a statement.

A challenge in creating afford-
able housing is the many types of 
funding that need to be managed 
– from tax credits to affordable 
housing deals to grants and loans. 
Permits and government approv-
al processes add another layer of 
difficult.

"It’s like playing seven-dimen-
sional Sudoku,” said Laruen 
Grattan, co-founder and chief 
community officer of Mission 
Driven Finance.

“We were delighted to be able 
to use finance as a tool for change 

and help structure this $2 million 
engagement combined across 
our firm, the San Diego foun-
dation and Alliance Healthcare 
Foundation in order to get that 
crucial early capital that allows 
senior lenders, construction fi-
nancing, permit financing time 
to come forth,” she continued. 
“Because we want to see great 
projects like this – hundreds of 
units of affordable housing right 
on a transit corridor.”

While the path to creating af-
fordable housing projects is still 
extremely complicated and diffi-
cult, recent state laws and chang-
es in local that allow dense infill 
housing near public transit were 

essential for having this project 
move forward.

“I don't know if the work is 
going to be easier in terms of 
getting projects approved but at 
least there's a pathway now. And 
there's projects that you can build 
by right now that you could never 
ever build two or three years ago,” 
Iwashita said.

With those approvals and per-
mits as well as full funding, 190 
more low- and very low-income 
individuals and families will be 
able to have affordable housing 
within the next few years.

—Reach Kendra Sitton at kend-
ra@sdnews.com.

ECB development
CONTINUED FROM Page 13

A rendering of the apartment building that can accommodate 190 individuals and families.

Grand opening of the Bus Rapid Center Line in early 2018 located on the 
decks above the I-15 next to Bridgedeck project.

Grand opening of the Bus Rapid Center Line in early 
2018 located on the decks above the I-15 next to 
Bridgedeck project. (Photos courtesy Bridgedeck Partners) Architectural rendering made in 2020 of the project.
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WELCOME TO 
HARBORVIEW SENIOR 

ASSISTED LIVING

619-233-8382 • 2360 Albatross St., San Diego, CA 92101

HarborView Senior Assisted Living is a boutique assisted living
home located next to downtown San Diego in the Uptown
Banker’s Hills neighborhood. HarborView is dedicated to 
offering compassionate, individualized care and support 
services for residents living with Alzheimer’s or related demen-
tia. We also promote the physical, social, and spiritual aspects of
our residents’ lives. Our well-trained and considerate staff works
around the clock in this charming Italian renaissance chateau.

COLEMAN 
MOVING SYSTEMS INC. 
Office/Residential | Free Wardrobe Use | Piano Moving 
Last Minute Moves | Packing/Unpacking  
Discount Packing Materials | Moving all over CA, AZ, NV 
7 DAYS A WEEK | FREE ESTIMATES FAMILY OWNED SINCE 1979 
 
619.223.2255

BBB MEMBER | INSURED LIC #CAL T-189466
 STU AND MATT COLEMAN

REAL ESTATE SHOWCASE
Call 858.270.3103 to get your property featured today!

RICHARD T. WOODS 
Broker Owner/Attorney 
Woods Real Estate Services 
930 W Washington St. Suite 1 
San Diego 92103 
DRE#01412706 
richtwoods@gmail.com 

619.347.9866
www.WoodsRealEstateServices.com

This Spacious 4 BR/ 2BA, bright split-
level home perched on a lush, green 
canyon in highly desirable Kensington. 
Remodeled, air conditioned home has 
gorgeous Brazilian teak wood floors, 
Chef's kitchen opening out to patio deck. 
Relax & enjoy the quiet & views after a 
long day. Perfect for entertaining. Layout 
of BRs & BAs great for roommates plus 
an optional BR in the basement space 
below. Close to major freeways and 
many of San Diego's attractions, the 
beaches, Sea World, Downtown, the Bay, 
airport, and much more. 

4860 W Alder Dr 
San Diego, CA 92116   

$1,450,000 

For More Information Contact Francisco
Your Sales Consultant
Mike Rosensteel

miker@sdnews.com / 619-961-1958

Place Your Ad Here! 
Let Us Bring More Customers To You!

Place Your Ad Here! 
Let Us Bring More Customers To You!

Place Your Ad Here! 
Let Us Bring More Customers To You!

Associates, a civil engineering 
and transportation planning 
firm, and JT Barr, principal, and 
Lindsay DeCeault, project man-
ager of Schmidt Design Group, a 
landscape architecture and plan-
ning firm. Both firms are based in 
San Diego.

The project was managed by the 
City of San Diego's Urban Division 
and funded with a SANDAG Smart 
Growth Incentive Program grant 
written for the city by Civic San 
Diego. The proposed concepts for 
the greenway are a culmination of 
ideas presented to the community 
at public workshops.

The masterplan can be uti-
lized by the city to facilitate the 
construction of the corridor on a 
block-by-block basis as develop-
ment and funding opportunities 
arise.

Said Brian Schoenfisch, the new 
Urban Division Deputy Director, 
“Greenways are an essential 
component of the Downtown 
Community Plan, helping the 
City achieve its climate goals 
by encouraging more people to 
get out of their cars and explore 
the City on foot and bicycle. 
Implementation of a network of 
downtown greenways will trans-
form underutilized areas of the 
public right-of-way into places 
to build community, encourage 
healthier lifestyles, support our 
local economy, and fill our down-
town with life.”

The E Street Greenway is lo-
cated between Horton Plaza and 
Interstate 5, starting on 4th Ave. 
and ending on 16th St. It is divid-
ed into two segments: The East 
Village District and the Gaslamp 
District. Each district’s unique 
flavor will be honored through 
streetscape and urban design.

One of six designated Green 
Streets in the Downtown San 
Diego Mobility Plan, the green-
way intersects with the 8th Ave. 
Greenway, the 14th St. Greenway 
and two-way cycle tracks along 
6th Ave. and Park Blvd. Together, 
these will establish balanced 
modes of transportation for pe-
destrians, cyclists, and vehicles.

The western two blocks of E 
St. between 4th Ave. and 6th 
Ave. celebrate the history of the 
Gaslamp Quarter while providing 
an expanded hardscape to accom-
modate nightlife crowds.

The remaining nine blocks 
along E St., between 6th Ave. and 
16th St., alternate between so-
cial spaces and park spaces as the 
Greenway traverses East Village.

Each block will include outdoor 
gathering and dining responding 
to the evolving nature of urban 
redevelopment and the proposed 
adjacent commercial uses.

While all 11 blocks will be uni-
fied by the plant palette, furnish-
ings and interpretive signage, 
each block will have unique el-
ements that reflect the history 

and character of the block and 
the neighborhood.

Plants play an essential role 
in the overall experience of the 
greenway. A proposed double 
row of street trees will provide 
shade, help improve air quality, 
reduce the heat-island effect, and 
increase the aesthetic experience. 
The shrub and groundcover pal-
ette includes drought-tolerant 
species having a range of scales, 
textures, and flowers. In addition, 
planted stormwater filtration ba-
sins will be incorporated to help 
filter stormwater run-off.

Furnishings will be consistent 
throughout the Greenway, includ-
ing benches, moveable seating, 
urban rockers, bike racks, bike 
repair stations, play components, 
trash receptacles, raised planters 
and signage.

Artwork will be incorporated 
throughout, including perma-
nent and temporary public art 
installations as funding becomes 
available.

Pedestrian experience and 
safety are high on the plan’s pri-
ority list. Interpretative signage 

will be provided throughout the 
Greenway and may include way-
finding—a means of informing 
pedestrians the location of their 
points of interest in the vicini-
ty, such as parks and recreation 
facilities.

The pedestrian experience will 
also be enhanced by removing 
on-street parking on the north 
side of the street, traffic-calming 
measures, programmed amenities 
and enhanced plantings.

The design of street cross-
ings will provide the maximum 
amount of security for the pedes-
trian. Natural landscape areas 
will serve as a buffer between the 
street and sidewalk and bulb-outs 
at the intersections, increasing 
pedestrian safety.

The three eastbound travel 
lanes along the Greenway seg-
ment of E St. will be modified to 
a single lane in each direction to 
be consistent with the alignment 
east of 13th St.

This Greenway increases the 
space for seating, play, discovery, 
dog runs and landscape while 
emphasizing adult and children’s 

play. Secondary garden trails 
and interactive sculptural ele-
ments will also be found along 
the corridor.

Explained landscape architect 
JT Barr, the concept of play is in-
tegral to the overall Greenway 
experience, offering robust play 
opportunities that ref lect the 
diversity of the city’s residents 
and visitors. They create a con-
tinuum of play, ranging in type, 
activity level, scale, function 
and aesthetic. This rhythmic 
composition encourages users 
to navigate the entirety of the 
Greenway and discover all that 
it has to offer.

To see a completed block, click 
here bit.ly/3zzuGxT.

—Delle Willett has been a mar-
keting and public relations profes-
sional for over 30 years, advising cli-
ents including the San Diego Chapter 
of the American Society of Landscape 
Architects, the San Dieguito River 
Valley Conservancy and others with 
an emphasis on conservation of the 
environment. She can be reached at 
dellewillett@gmail.com.

E Street plans
CONTINUED FROM Page 1

E Street will be pedestrian friendly. (Renderings courtesy Schmidt Design Group)
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pinnacle / $2,595,000

3 BED |2.5 BATH | 4 CAR PARKING
 1,999 ESF | $2,595,000

 

©2020 Coldwell Banker West. All Rights Reserved. Coldwell Banker West fully supports the principles of the Fair Housing
Act and the Equal Opportunity Act. Operated by a subsidiary of NRT LLC. Coldwell Banker and the Coldwell Banker Logo
are registered service marks owned by Coldwell Banker Real Estate LLC. DRE# 01481919 

La Jolla / $2,150,000muirlands  / $2,195,000

pinnacle / $2,595,000 READERS CHOICE AWARD 2020
UPTOWN & DOWNTOWN

4 BED |3 BATH | 8 CAR PARKING
 1,902 ESF | in escrow

4 BED |3 BATH | 4 CAR PARKING
 2,076 ESF | sold
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