
San Diego’s first zero-waste 
grocery coming to North Park

By Kendra Sitton

Isabelle DeMillan wants en-
vironmentally-conscious San 
Diegans to have more purchas-
ing options to avoid wasteful 
plastic packaging and other 
waste. Thanks to donors raising 
$35,000 for her on Kickstarter, 
she will be opening the area’s 
first zero-waste grocery store 
The Mighty Bin in North Park 
at 2855 El Cajon Blvd. #4 at the 
end of June or early July. Ahead 

of the unique store’s opening, ed-
itor Kendra Sitton discussed with 
DeMillan why she was inspired 
to bring this idea to life and how 
the unique store will work.

What inspired you to open a 
zero-waste grocery store?

There's four main issues that 
the store’s built upon that I 
wanted to address. There's lim-
iting our plastic use, increasing 

Father Joe’s 
Day Center 
provides aid 
through the 
pandemic

By Vince Meehan

Father Joe’s Villages has been 
a fixture in San Diego for longer 
than most can remember. Over 
the years, the name has become 
synonymous with hope for San 
Diego’s homeless population. The 
village started out as a humble 
soup kitchen to provide a healthy 
meal for those living on the 
streets, but within the last decade 
has grown to become San Diego’s 
blue-ribbon facility in dealing 
with our homeless crisis.

Paul Sheck is the program 
manager at the Father Joe’s Day 
Center and runs to day-to-day op-
erations at the facility. The Center 
sits apart from the Village, a short 
distance up the street from Father 
Joe’s at 299 17th Street. Sheck 
is resourceful and street-savvy 

Business Improvement 
Districts face new future

By Kendra Sitton

Small business owners and 
their supporters gathered on 
a crowded street corner by the 
North Park sign waving green 
tulle and cell phone flashlights 

to commemorate the reopening 
of businesses in the region as 
COVID-19 restrictions ease amid 
falling case numbers.

“The fact that people took time 
out of their day and evening to 
come to that and then with all 

the lights and — it was very 
emotional to see the communi-
ty come together for that cause, 
very emotional in the best way 
possible,” said Geraldine Ridaura 
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Program Manager Paul Sheck 
displays the coveted “orange card”. 
(Photo by Vince Meehan)

Isabelle DeMillan became interested 
in the zero-waste lifestyle two years 
ago. (Photo courtesy The Mighty Bin)

People came to North Park to celebrate small businesses reopening amid easing coronavirus restrictions. 
(Photo by Stephanie Pelayo)
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University Heights dog stylist competes on “Pooch Perfect”

“Pooch Perfect” is an ABC TV 
show that just aired on HULU. 
Ten professional dog stylists were 
picked to compete each week for a 
$100,000 grand prize. The show 
was hosted by Rebel Wilson and 
the judges were former “Real 
Housewives” cast member Lisa 
Vanderpump, celebrity dog 
groomer Jorge Bendersky, and 
veterinarian Dr. Callie Harris. I 
had the opportunity to interview 
hometown contestants Gabriel 
Feitosa and his assistant Monse 
Barbosa. The team made it to the 
top three with their artistry. The 
process took one year of casting 
before they actually filmed this 
show in January and February of 
this year.

Feitosa began grooming dogs 
when he was only 12 years old 
in Brazil and went on to work for 
three years with the prestigious 
Hampton Court Kennels. He then 
went to work with the internation-
al awarded animal photographer 
Johnny Duarte preparing dogs for 

over 35 campaigns. As time went 
on, he was offered a groomer and 
handling job by Paul Flores, one 
of the top Bichon-Frisé Breeders in 
the world and this is what brought 
him to the US. He met his hus-
band Jeremy at this time and they 
moved to San Diego. In January of 
2018, he opened GFG Grooming in 
University Heights which was a 
little hole-in-the-wall store. It has 
since grown into a Beauty Shoppe, 
a signature grooming shop, pet 
boutique and dog bakery.

Feitosa’s assistant Barbosa 
started out as a pet parent with 
a Shit-Tzu at the age of six. 
Eventually, she got a job as a 
Pooper Scooper Technician for 
Rough Doodie. Wanting to ex-
pand her knowledge and gain 
hands on grooming training, she 
approached Feitosa for a job. She 
said that she would do anything 
to have the opportunity to learn 
from him.

Some of Feitosa’s favorite chal-
lenges on the show were the hol-
iday challenge with Santa’s help-
er, the elf. Next was the decade 
themed styling challenge with the 
timeless aesthetics of the 1780s. 
This dynamic team created beau-
tiful pink bows with the dog hair 
along with a corset on the back of 
the dog. The grand fur-nale was 
out of this world with creativity. 
Feitosa and Barbosa decided to 

incorporate both of their person-
al stories. A hummingbird was 
skillfully fashioned out of the fur 
on the right side of the dog. This 
represented Barbosa’s heritage 
and how fearless she is f lying 
now. On the left side of the dog a 
Koi fish was meticulously sculpt-
ed. Legends say that if the koi fish 
could swim against the tide to the 
tallest waterfall the gods would 
grant it a wish and transform the 
Koi into a dragon. Feitosa said that 
he felt like that dragon.

I asked Feitosa what was next 
for him and he said that in the fu-
ture he would like to develop two 
grooming courses for young kids 
in under-developed countries. 
There aren’t enough education 
programs to learn grooming. 
One of the great outcomes of this 
show is that it demonstrated to the 
world what a craft dog grooming 
is. All of the contestants were 
amazing artists. He also plans to 
expanded online stores and has 

possible upcoming commercials. 
Barbosa plans to attend Rangel 
Kennels in Rialto to learn hand 
stripping and creative grooming. 
Stop by to see this adorable pet 
boutique and grooming salon at 
4219 Park Blvd.

—Diana Cavagnaro is an interna-
tionally renowned Couture Milliner 
based in the San Diego. Learn more 
about our Hat Designer, Teacher & 
Blogger at DianaCavagnaro.com.

UPCOMING EVENTS
Tea with Zandra & Friends
June 9, 2021 at 12 noon Pacific 
Time.
This virtual event will come live 
from Zandra’s London Penthouse. 
Event will benefit Alzheimer’s 
Therapeutic Research Institute. 
For tickets visit events.usc.edu/
esvp/ and use code ZandraATRI 
to register.

Ugochi Iwuaba x Aston Martin 
fashion show
June 26, 2021 from 4-6 p.m.
Located at Aston Martin San 
Diego at 7820 Balboa Avenue. For 
tickets visit bit.ly/2RIUJ4T.

Fashion Files

By DIANA CAVAGNARO

Gabriel Feitosa and Monse Babosa

Boitata-myth from the amazon forrest Santa’s helper the elf

Finished challenge for Fur-nale 
which show the Koi fish and the 
dragon face

Monse working on the Grand Fur-nale

Rainbow of colors for the Pride 
themed challenge 1780s decade challenge

Feitosa and Babosa on stage at 
Fur-nale showing the side with the 
hummingbird (Photos courtesy of ABC 
and Gabriel Feitosa)
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Built to last

The Steele Building or Block 
is significant not only because 
of its early development, but be-
cause of the notable personalities 
associated with the financing 
and construction on this parcel. 
There is evidence that a small 
wooden structure was on the 
property as early as 1824, even 
before the Horton era. Financier 
and merchant, George Hazzard 
and notable architects, William 
Lacey (I.O.O.F. Building and the 
Horton House Hotel) and Edmond 
Blachmann, architect of the 

current structure, were later as-
sociated with the property.

In 1873, the first of three sig-
nificant transactions involving 
Hazzard occurred when George 
Hazzard and his partner, James 
Gordon, purchased the property. 
The San Diego Union stated that 
the duo planned to build “a sub-
stantial edifice” to be divided in-
to two store areas. The one-story 
brick structure was designed by 
William Lacey. The building was 
considered entirely fireproof and 
a fine store for general merchan-
dise. The interior was also “first 
class” with elegant interior fin-
ishing. Both Hazzard and Gordon 
were involved in merchandising, 
real estate, mining and utilities 

(gas and water). They were both 
considered old and highly es-
teemed residents of San Diego.

In 1881, Hazzard and Gordon 
sold their business, but retained 
ownership of the property. 
Through a series of land transac-
tions, Hazzard owned the entire 
parcel by 1885, and continued to 
lease the buildings on the proper-
ty to various merchants.

The most significant date in 
this property’s history occurred 
on July 6, 1906, when George 
Hazzard sold the entirety of his 
property to Charles M. Steele. 
The very next day the San Diego 
Union announced that Steele, 
a Los Angeles businessman, 
planned on building a 5-story 
department store to be completed 
as soon as possible! Steele want-
ed the new structure to resemble 
another property owned by his 
company, Realty and Mercantile 
Company, located in Los Angeles. 
With this in mind, he hired ar-
chitect Edmond Blachmann, and 
took him to Los Angeles to view 
the building he hoped to use as a 
model.

The building, completed in ear-
ly 1908, was described as “along 

the lines” of the Los Angeles 
structure, and was a 4-story 
plus basement, 100 x 100 steel 
reinforced structure with fronts 
of double pressed brick. The 
bricks were imported from Los 
Angeles, and no explanation was 
given for the change in height. 
The other building materials 
were all furnished by local com-
panies, with the exception being 
the Rockwood automatic sprin-
kler system brought from Seattle 
and the Otis elevator. W.P. Fuller 
provided the plate glass windows, 
the sashes and the brick doors 
with plate glass windows. The 
lumber was provided by both the 
San Diego and the Russ Lumber 
Companies, and Standard Iron 
Works provided the posts, beams 
and elevator plates. Brelin and 
Walker were subcontracted to do 

the interior plastering. The build-
ing was additionally equipped 
with sidewalk lights. General 
contractor, Morris Trepte, was 
hired to oversee the project,and 
was paid the astronomical salary 
of $40,000.

The square structure, influ-
enced by the Chicago School 
of Architecture, had relatively 
minimal decoration. The facade 
was symmetrical and featured 
a centered entrance with an 
arch and framing motif, which 
swept upward from the first floor 
to the bottom of the third floor. 
Parapets with stringcourse mold-
ing separated the floors, adding 
a modest decorative touch. The 
ground floor featured large plate 
glass windows, with horizontal 

The exterior of the Steele Building (Photos by Tim Trevaskis)

The exterior of the Steele Building

The Steele Building

(1908)

Southwest Corner of 6th and 
Market St.

Architect: Edmond Blachmann

Architectural Style: Victorian 
Commercial

Gaslamp Landmarks

By SANDEE WILHOIT

SEE BUILT TO LAST, Page 12

As more households are working and 
learning from home these days, here 
are some easy tips to help improve your 
internet experience.

Use audio instead of video for virtual 
meetings. Video calls can be a strain on 
your service. Consider video for must-

see moments. Or turn the camera on only 
when you’re speaking.

Doorbell cameras and pet cams. When 
you’re home, lower the resolution on 
doorbell cams and pet cams. You can still 
effectively monitor the areas. And turn off 
pet cams if you’re at home.

Get a 360 View. Cox Panoramic Wifi 
gives you wall to wall coverage, including 
those dead zones in your home. If you 
have Cox Panoramic Wifi, use the Cox 
Panoramic Wifi app to:

• Manage devices on your home internet;

• Pause the wifi on other devices (like the 
kids’ iPad) when you’re on important 
video calls.  

Computer Virus Protection. Computer 
viruses and malware can slow down your 
internet. Use the free Cox Security Suite 
Plus powered by McAfee to protect your 
home computer. Cox Panoramic Wifi 
customers can turn on Advanced Security 
in the Cox Panoramic Wifi app.

Secure your wifi. Password protect your 
home wifi to keep out unauthorized users.

Location, location, location. Your internet 
experience may be slowed down if 
your wifi router or modem is in a bad 
location. Remember to:

• Elevate your modem or router on a shelf 
or tall piece of furniture (wifi signals 
travel outward and downward);

• Avoid placing your router near a 
microwave, mirror or fish tank, which can 
affect the signal.

For more tips, visit www.cox.com.

Quick tips to improve your home 
internet experience
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Ransomware: Don’t let bad digital 
hygiene paralyze your computer

When hospitals or gasoline 
pipelines are kept from operating 
because hackers installed ran-
somware that forced a tempo-
rary shutdown, it’s a good time 
to emphasize that everyone is 
at risk for falling prey to digital 
threats.

Technology is constantly 
evolving and our own reliance 
on that technology is intertwined 
on nearly every level of life. That’s 
why it’s vital to have good digital 
hygiene – which is cleaning up 
and maintaining your electronic 
information or assets and regu-
larly updating them. As with 
most things, bad actors have 
found ways to exploit technology 
for their own gain. A day rarely 
goes by without a headline de-
scribing a recent hack or exploit 
utilizing ransomware.

Ransomware locks out the 
rightful user of a computer or 
computer network and holds it 
hostage until the victim pays a 
fee. Ransomware hackers also 
threaten to leak sensitive infor-
mation to get victims to meet 
their demands. On a larger 
scale ransomware could pre-
vent a hospital from providing 

important medical services. On 
a smaller scale you could lose ac-
cess to every family photo stored 
on your computer.

The most common ways ran-
somware can infect a computer 
include:

•	 Phishing emails that 
contain a malicious link or 
attachment.

•	 Intentionally download-
ing files from a website, which 
unknowingly contains the 
malware.

•	 “Drive-by” downloading, 
which can occur when a user 
visits an infected website, and 
the malware is installed without 
the user’s knowledge.

•	 Through social media and 
web based instant message 
applications.

•	 Through browser security 
holes, which are used by bad ac-
tors when visiting a malicious 
website.

•	 Remote access to your sys-
tem using compromised user-
names and passwords.

While Benjamin Franklin 
couldn’t have foreseen the 
technology we have today, his 
famous quote, “an ounce of 
prevention is worth a pound of 
cure” is great advice when it 
comes to cyber security. Often a 
user’s data can be irretrievable 
if they fall prey to ransomware. 

So, preventing these infections 
in the first place and planning 
are the best ways to keep your 
precious data safe. Keep your 
data safe by following these tips:

•	 Do not download attach-
ments from unknown senders. 
Before clicking on an attachment 
think about whether it could be 
a malicious attachment.

•	 Do not click on links in 
emails from unknown senders. 
Bad actors often send emails that 
seem like they are from legiti-
mate sources. Inspect the email 
closely to look for defects or clues 
that indicate it is not from a le-
gitimate source.

•	 Use strong and unique pass-
words for each device or service 
you use. It should be 10 to 15 
characters with lowercase and 
uppercase letters and include 
numbers and symbols.

•	 Backup your data regularly.
•	 Keep software updated on 

all devices – this includes updat-
ing the operating system of your 
computers and smartphones and 
the applications installed on 
those devices.

•	 Use two-factor authentica-
tion for online accounts, when 
applicable.

•	 Use the built-in anti-virus 
software on your computer or 
install trusted anti-virus soft-
ware. Ensure the anti-virus 

software is updated and scan 
your system regularly.

•	 Turn off the option to au-
tomatically download email 
attachments – to simplify the 
process of reading email, many 
applications include a feature to 
download attachments without 
user confirmation

If you fall victim to a ransom-
ware attack, law enforcement 
does not advise paying a ran-
som, because it does not guar-
antee you will get your data back 
and may only serve to encourage 
the perpetrators. Instead, report 
the incident to your local law en-
forcement as quickly as possible.

As your District Attorney, I’m 
committed to increasing com-
munication and accessibility 
between the DA’s Office and the 
public. I hope these consumer 
and public safety tips have been 
helpful.

—District Attorney Summer 
Stephan has dedicated more than 
28 years to serving justice and 
victims of crime as prosecutor. She 
is a national leader in fighting sex 
crimes and human trafficking and 
in creating smart and fair criminal 
justice solutions and restorative 
justice practices that treat the un-
derlying causes of addiction and 
mental illness and that keep young 
people from being incarcerated.

District Attorney News

By SUMMER STEPHAN

Calif. Senate housing bills face votes this summer

June means summer’s coming. 
That’s one of the times of year 
that reminds us what a truly re-
markable place we live in. June 
is also the month we celebrate 
Father’s Day, and while I lost 
my Dad many years ago, I am 
still grateful to him for so many 
things.

My dad worked until he ached 
in order to keep a roof over our 
heads. And sometimes, after he 
was done working and my sister 
and I were getting ready for bed, 
he would tell us about this sleepy 
little place on the California 
coast called “San Diego” that he 
had been stationed during World 
War II.

This summer is a critical time 
for all the work we have been 
doing to help more folks get a 
roof over their heads. With our 
June 15th constitutional dead-
line approaching, the Senate is 
finalizing the details of a bold 
state budget that includes his-
toric funding levels for housing 
and homelessness, on top of ma-
jor investments in recent years.

Summer is also the time for 
remaining bills to be acted on 
before the legislature adjourns 
this year’s session in September. 

That means many of 
the bills in the Senate’s 
Housing Production pack-
age, which I’ve highlight-
ed here before, have passed 
the Senate and will soon 
face critical votes in the 
Assembly.

I’m very pleased that 
one of those bills, my SB 
7, was just signed into 
law by Governor Newsom 
on May 20. SB 7 extends 
California’s effective AB 
900 CEQA streamlining 
process, which lapsed last 
January, through the end 
of 2025. SB 7 also expands 
the process so it applies to 
much smaller housing 
projects, lowering the 
threshold to qualify to $15 
million.

SB 7 also requires that to be el-
igible, projects must have at least 
15% lower-cost housing, be infill 
projects, and meet environmen-
tal and labor safeguards.

While we are working to add 
the housing units California 
desperately needs, we are also 
taking steps to protect the spe-
cial characteristics that brought 
so many of us to our neighbor-
hoods and communities in the 
first place. That’s especially true 
when it comes to SB 9, my bill to 
build upon California’s success-
ful Accessory Dwelling Unit, 

or “Granny Flat” law. This bill 
passed the Senate on a biparti-
san 28-6 vote.

SB 9 streamlines the process 
for a homeowner to create a 
duplex or subdivide an existing 
lot. SB 9 also includes important 
protections many people asked 
for in a previous version of the 
bill, including the limitation that 
it would only allow up to four 
units. Any new housing creat-
ed as a result of SB 9 must meet 
a specific list of qualifications 
that protects historic districts, 
preserve environmental quali-
ty and the look of communities, 

and prevent tenants from being 
displaced.

To me, one of the most exciting 
things about SB 9 is the opportu-
nities it provides for more home-
owners to build intergeneration-
al wealth—to create a duplex 
or add an ADU and then have a 
little something they can pass on 
to their kids and grandkids — the 
way my hardworking dad would 
have done if he’d had the chance.

—Toni G. Atkins represents 
the 39th District in the California 
Senate. Follow her on Twitter @
SenToniAtkins.

Sen. Toni Atkins at the signing ceremony of housing bill SB 7 on May 20. 
(Photo courtesy Office of Sen. Toni Atkins)

Notes from Toni

By TONI G. ATKINS
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Wea�h Management        Taxes       Financial PlanningTaste of Little Italy is back!

We’re so excited to bring back 
Taste of Little Italy this year on June 
22 and 23 from 4 to 6 p.m., closer to 
a format you’ve all grown to know 
and love. As one of the top events 
in our beautiful neighborhood, it’s 
a great feeling to be able to welcome 
everyone back, after the turbulent 
year we’ve had. For this year’s Taste 
we currently have 31 participating 
restaurants, with more coming on-
line, offering tastes ranging from 
delicious sangria, tasty tacos and 
gnocchi to mini gelato flights and 
craft beer, you just can’t miss!

DAY 1
•	 Ballast Point | Grapefruit 

Sculpin Ceviche
•	 Bencotto | Homemade 

Gnocchi in a Creamy Bell Pepper 
Sauce

•	 Bobboi Natural Gelato 
(Kettner) | Gelato Sample of Six 
Flavors

•	 Caffe Italia | Cappuccino, 
House Coffee or Nitro Cold Brew

•	 Civico 1845 | Check Website 
for More Details

•	 The Crack Shack | Judori 
Fire Nugs

•	 Davanti Enoteca | Check 
Website for More Details

•	 Ironside Fish & Oyster | 
Check Website for More Details

•	 Mikkeller Brewing | Choice of 
(1) 5oz. Mikkeller Tasting

•	 Mr. Moto Pizza | Slice of Pizza 
& Garlic Knots

•	 Nolita Hall | Check Website 
for More Details

•	 Pali Wine Co. | Braised 
Spanish Meatball

•	 Puerto La Boca | Skirt Steak 
& Wine Sample

•	 Queenstown Public House | 
Cat’s Chili

•	 Ristorante Illando | Check 
Website for More Details

•	 Samsburgers | Chili Cheese 
Fries

DAY 2 
•	 Allegro | Creamy Parmigiano 

& Truffle Infused Gnocchi
•	 Bobboi Natural Gelato (Little 

Italy Food Hall) | Gelato Sample 
of Six Flavors

•	 Born & Raised | Check 
Website for More Details

•	 Buon Appetito | Melanzane 
All’Amalftiana

•	 Craft & Commerce | Check 
Website for More Details

•	 Farmer’s Table | Beef Ragu 
Rigatoni

•	 Filippi’s Pizza Grotto | 
Various Pizza Slices

•	 Frost Me Café & Bakery | 
Mini Key Lime Pie

•	 Graze by Sam | Shrimp Udon 
Noodle Salad

•	 M Winehouse | Sangria 
Samples

•	 Isola Pizza Bar | Check 
Website for More Details

•	 Monello | Homemade Shell-
Shaped Pasta

•	 Not Not Tacos | Mini Mashed 
Potato Tacos

•	 Parakeet Café | Vegan 
Chocolate Chunk Cookie

•	 Petrini’s | Homemade Italian 
Sausage & Bell Pepper

People say the way to a man’s 
heart is through food, so what 
a better way to continue the 
Father’s Day celebration than 
with some tickets to Taste? Once 
you check-in at the Piazza della 
Famiglia, you’ll receive a Taste 
Passport, provided to tickethold-
ers as a guide, listing all partic-
ipating restaurants, and menu 
offerings.

Tickets are priced at $50 for 
advance purchase, plus a small 
service fee, and increase to $55 
on June 15. A portion of every 
ticket sold goes directly back to 
the participating restaurants 
to provide some financial relief 
from the hardships they have 
suffered due to COVID-19. For a 
full list of participating restau-
rants and to purchase your tick-
ets to the 13th Annual Taste of 
Little Italy, visit tasteoflittleit-
alysd.com. We can’t wait to see 
you there! 

For the latest updates on 
Little Italy, please visit us at 
LittleItalySD.com or follow us 
on Instagram @LittleItalySD, 
Twitter @LittleItalySD and 
Facebook @LittleItalySD.

—Christopher Gomez has been 
Little Italy’s district manager since 
2000. Reach him at chris@littleit-
alysd.com.

Little Italy News

By CHRISTOPHER GOMEZ

which gives him the ability to re-
solve complex issues on the spot. 
This is key to maintaining a solid 
working relationship with his staff 
as well as the clients who show up 
on a daily basis.

“The San Diego Day Center for 
Homeless Adults is a place where 
you can come for a variety of 
things,” Sheck said. “For the peo-
ple living directly on the streets 
downtown, we provide basic hu-
manitarian services. Things you 
can’t get out on the street like 
mail, laundry and storage. An ex-
ample is that we provide 30,000 
showers a year, and that can be 
important if one of our clients has 
a job interview to go to.”

The main function of the Day 
Center is to serve as square one 
to anyone who wants to take that 
first giant step of getting off the 
streets. The center accepts single 
adults only, with families being 
referred to Father Joe’s Villages 
around the corner at 1501 

Imperial Avenue. The initial and 
crucial step for the clients is to get 
their info entered into the CES 
(Coordinated Entry System) and 
obtain the “orange card” which 
allows them access to the many 
services designed to assist clients 
to get off the street. It is also good 
for one meal a day at Father Joe’s 
Villages. 1,300,000 meals were 
served at Father Joe’s Villages last 
year.

In addition to showers and laun-
dry, the Day Center also serves as 
a place where unsheltered people 
can store their belongings and 
charge their cell phones. It also 
provides a safe and secure loca-
tion where people can get off the 
streets for a few peaceful moments 
while indulging in some bad ‘60s 
and ‘70s television shows. This 

SEE FATHER JOE’S, Page 8

Father Joe’s
CONTINUED FROM Page 1

(l to r) Melissa, Gustavo, Paul and Khaya run the Father Joe’s Day Center. 
(Photo by Vince Meehan)

Taste of Little Italy returns with more in person events. (Photo courtesy Little 
Italy Association)
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Please join the San Diego Community College District in celebrating

 “The People’s Chancellor,” Dr. Constance M. Carroll, 

on her 28 years of service to the District including 17 years 
as its longest-serving Chancellor. 

Best wishes on your upcoming retirement!

Chancellor Carroll will be honored during a gala fundraising event on Sept. 18.  
For more information, visit: sdccd.edu/promise-gala

Thank You Chancellor Carroll!

escape is priceless if you live on 
the streets because you can rest 
without worrying about watching 
your back 24/7.

Upon entering the center, cli-
ents are first assigned to a case 
manager who will assist the client 
when they come back.

“We call our case manage-
ment voluntary for the client, but 
mandatory for the case manag-
er,” Sheck noted with a half-smile. 
“What I mean by that is with the 
clientele that we serve, it’s not a 
given that they will come back to 
follow up. It’s a really iffy thing, 
if they don’t want to talk to you 
that day, then you don’t get to talk 
to them.”

The case manager will initiate 
the relationship with what Sheck 
calls a “diversion conversation” 
where a quick and easy option to 
resolve their homelessness may be 
found. The most common solution 
is reaching out to family members 
who may be able to offer housing. 
If that is possible, the San Diego 
Downtown Partnership may pro-
vide bus tickets to wherever the 
client needs to go. Many times this 
option is successful and the situ-
ation is resolved without further 
action. But more often, the client 
is entered into the system for a 
road to recovery.

The progress of the clients is 
tracked both to monitor the suc-
cess of the program, and to aid in 
funding the center.

“The center is run by Father 
Joe’s but funded by the San 
Diego Housing Commission. Our 
building belongs to the city and 
the property it is located on is 
owned by Caltrans. All services 
are tracked on a system called 
C-STAR, which tracks it right 
down to the second. I can tell you 

that 8339 people in my last fiscal 
year came through that gate,” 
noted Sheck while pointing to 
the entrance of the center. “Also, 
100,000 services were provided 
by my staff. And that’s not a hand 
count or an estimate; it’s a fact.”

Sheck used the C-STAR sys-
tem to generate figures for July of 
2020. This included 2400 show-
ers, 313 loads of laundry, 3490 
mail pick-ups and basic needs 
met for 3119 people. The Center 
also provides help with creating 
resumes and even performs mock 
job interviews to prepare their cli-
ents for employment. They have 
a clothing closet stocked with do-
nated items that clients can access 
for appointments.

 “If you do have an interview, 
and you don’t have anything to 
wear, they’ll take you in there and 
if there is something that fits you, 
then it’s yours.” Sheck said.

Sheck and the team at the 
Day Center go all in to provide 
whatever care they can but the 
clients must want the help too. 
Unfortunately, because of that, 
some people remain unhoused. 
But Sheck stays positive knowing 
that the majority of people who 
come through his doors receive 
absolutely critical aid and a path 
to getting off the streets.

“For a lot of the people that 
come here, they’ve been out on the 
streets for a long time. So they’ll 
use our services, and what our job 
is – every one of us – is to build a 
rapport with the people, and even-
tually, get them into housing,” 
Sheck added. “Sometimes, things 
don’t go the way we’d like, but you 
know, it doesn’t matter to us be-
cause we’re all working towards 
a goal. We wish it would go faster, 
but in the end we wanna see ev-
erybody that comes here housed.”

—Vince Meehan can be reached 
at vinniemeehan@gmail.com.

Clients relax in the communal lobby of the Day Center. (Photo by Vince Meehan)

Father Joe’s
CONTINUED FROM Page 7

Sitting there waiting for customers?
Call or text Paul to advertise today!

858.926.9063 • paul@sdnews.com
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No two cancer cases are exactly the same. And there’s one place that truly understands 
that. Moores Cancer Center at UC San Diego Health is the region’s only National Cancer  
Institute-designated Comprehensive Cancer Center. The physicians at UC San Diego Health 
not only provide personalized care with better outcomes, they set treatment standards  
nationwide for more than 200 types of cancer. Including, most importantly, yours.  
Learn more at health.ucsd.edu/cancer.

Cat Circo  
Patient, Survivor

C A N C E R  C A R E

Y O U
U N I Q U E  A S

A S
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organic agriculture, preventing 
food waste, and the need for sim-
ple non-toxic ingredients. I want-
ed to address those four issues in 
a grocery store, and at the same 
time, with my experimenting with 
the zero-waste lifestyle, it was re-
ally difficult to become zero waste 
and I wanted to make it easier for 
everyone to lower the waste and 
just live a little more sustainably.

I decided that creating one place 
that is committed to provide the 
community with a convenient 
way to purchase packaged-free, 
plastic-free, organic, non-toxic 
foods, personal care and house-
hold products would just make it 
easier for everyone to live more 
sustainably and feel like they're 
doing their part to help our planet.

How long have you individually 
been zero waste?

I'm definitely not zero waste, 
like no one truly is, but I started 
experimenting two years ago. I 
watched Bea Johnson's TED Talk, 
she's the queen of zero waste, 
and was just inspired by her. The 
change that she made in her life, 
it, it really helps with your mental 
and physical health to live more 
minimally and toxin free. I start-
ed purging everything and adopt-
ing different zero-waste practices 
around the house and daily life. 
It really did feel good. I felt those 
mental and physical improve-
ments, but it was frustrating at 

times because there 
were things that just 
were a lot of work and 
our society is built 
upon consumption. 
That really doesn't 
cater to a low-waste 
lifestyle so I just 
wanted to do some-
thing about it. That's 
where the Mighty Bin 
came in.

What is the inside 
of the Mighty Bin 
going to look like?

It's going to be a 
transition, so I really 
hope to make it easy 
for people to under-
stand the layout and 
everything so the 
majority of products 
[are] going to be in 
gravity dispensers or 
bulk bins, and anything that isn't 
that will be in glass jars. People 
will be able to bring their own 
clean containers, anything they 
have that's clean, or their muslin 
totes they can bring to fill. If they 
don't have enough or they need 
some extras, they can buy con-
tainers and totes. The store will 
also be having a jar donation sec-
tion so people can bring in their 
old clean pasta jars and will san-
itize them and put them out for 
people to just take for free. Then 
we'll also be having a deposit con-
tainer program so we'll be having, 
most likely metal, containers that 
people can use and bring back, 
and then also we'll be having 

recycled paper bags in case peo-
ple you know need to use those. 
We will also be having a click and 
collect program so our website's 
going to be connected to every-
thing in our store so people can 
order groceries online and then 
we'll package those up in store and 
they can pick up in store.

Then, we'll be partnering with 
The Compost Group and we'll be 
having a drop off buckets at our 
stores so people can sign up for the 
compost groups membership on-
line or in store and they'll be able 
to bring filled buckets of organic 
waste and drop them off in our 

SEE ZERO-WASTE, Page 11

Zero-waste
CONTINUED FROM Page 1

The Mighty Bin logo on a reusable bag 
(Photo courtesy The Mighty Bin)

CLOSING THE DOOR!
We lost our lease-Everything must go!

Terri Hallman Picasso Klimt Persian Rugs

Handmade R gsu
O l Paintingsi
Litho raphs Picasso - Chagall - Dali - Minog
Bronze culpturesS
Object ’Artd

65-80% OFF!
our already discounted pricesour already discounted prices

619-602-1079
arjangrug@hotmail.com

Arjang Art Group
1025 Prospect St, La Jolla, CA 92037
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“I recommend MedX to everyone.”
– Dr. Dan Einhorn, M.D., President American

Assoc. of Clinical Endocrinologists, medical director of
the Scripps Whittier Diabetes Institute, and professor of

medicine at UC San Diego

“MedX has helped me improve my strength and
flexibility tremendously!”

– Dr. Scott Mubarak, Orthopedic Surgeon

“I definitely feel difference in balance with stronger
legs. It’s been very helpful in preventing serious falls
…Mobility is so important as we age and hit or miss
workouts aren’t enough to keep the body strong.”

– Joyce Bruun, age 78, Home-maker / artist

“This has made my golf game better. I can hit the ball
much further now. In recent bone density tests, it has
increased the bone density in my hips.”

– Jan Delair, age 63, retired

Two locations to serve you: Poway/Rancho Bernardo & Mission Hills
Call today for your One hour
introductory appointment. (858) 382-4517

Critical Information
For Men & Women over 50…
“This is the best 20 minutes
of my week!”

Dr. Paul Neustein, Surgeon

Med-X is Medical Fitness
for Medical Results

The key to good health is easy to understand but
very difficult to achieve on your own. “If only I
had the will-power…” Stop dreaming about good
health and demand it for yourself. Take action
and partner with one of our trainers to keep you
motivated and accountable to your goals. Our
trainers will design and deliver a personalized
workout in a private studio setting.

We have over 20 years of specialized experience
in getting people healthier by offering
accountability, motivation, expertise and
specialized equipment. You will see great results
in only 20 minutes twice a week…guaranteed.

Why strength train? Besides the obvious fat
lose benefit, stronger muscles make you look
slimmer and healthier. It also improves strength,
endurance, mobility, flexibility, and bone mass
which can reverse osteoporosis. Exercising
decreases blood sugar levels which improves and
reverses diabetes. It also releases endorphins
that lead to improved mood and overall feeling of
well-being. Come experience our Med-X Fitness.
It is for serious people who want serious results.

Owner has 20 years experience and is certified in SuperSlow
strength training, Posture Therapy and Ancestral nutrition.

Personal Fitness Training and Pain Relief Therapy

Medxfitness1@gmail.com

MEDICAL EXCERCISEMEDICAL EXCERCISE

store and then pick up an empty 
bucket on their way out — just 
a great way to create more com-
posting in San Diego.

We’re going to be partnering 
with Fill Joy, which is a company 
that is geared towards zero-waste 
stores. Basically people will bring 
all their containers to the count-
er and staff will weigh all those 
containers, and there'll be this 
software fog that we put on each 
container that will record the 
weight of every container. Then 
you go and you fill up everything 
you have and then once you bring 
it back, we check out, we weigh 
your product, and it will automat-
ically eliminate the weight of each 
container so you'll only be pur-
chasing what's in the container.

What attracted you to having 
a North Park location?

I was trying to find a location 
that is progressive, especially with 
green initiatives. North Park — it's 
a great walking community and 
there are a lot of sustainability 
initiatives that they are adopting 
and it just seemed like the people 
that live there are usually young 
professionals, starter families, and 
they had that mindset of wanting 
to live more consciously and also 
healthy. I felt like it would meet 
the community's needs.

Amid coronavirus, I am 
interested in how you will be 
making sure that the store is 
clean and healthy?

Prior to the pandemic, that was 
a big concern of mine in general. 
I'm a very clean person and I real-
ly like things sanitized so I already 
was creating a store that was dif-
ferent from what I see currently 
at a lot of bulk bins that weren't 
maintained properly and scoops 
were found on the ground. It de-
terred me from wanting to use 
that and I just realized that it's just 
not a way to get people to adopt 
that way of shopping. But since 
that was an issue, I really wanted 
to have a lot of gravity dispensers 
in my store. It's a really great way 

to prevent any contamination and 
also it does help a lot with keep-
ing the product, fresh longer. 
Anything that has to be in bins, 
I will be instilling a single-use 
scoop protocols so we'll have a bin 
that has all clean, sanitized scoops 
and then a bin that has dirty 
scoops. Then we'll be sanitizing 
them in the back so that will also 
help prevent any contamination. 
We will have a deli case so most of 
the time, there won't be any non-
dry goods that will be exposed to 
people.

How many staff members do 
you think you will bring on 
and what will their jobs look 
like?

In the beginning, I am just try-
ing to gauge what it's going to be. 
It's just such a new concept. I'm 
hiring two people in the begin-
ning and then the goal is that it 

will get bigger and 
I will have to hire 
more people. I'm re-
ally trying to make 
it more than just a 
minimum wage job. 
I'm trying to go above 
that and have more 
benefits, more of a 
living wage situation. 
I want them to grow 
with me.

You talked about 
this meeting a 
community need in 
North Park but do 
you think this will 
be a destination 
store for people in 
other parts of San 
Diego who want to 
live a zero-waste 
lifestyle?

I've been getting 
inquiries on ‘are you 
going to open up 

in North County?’ and ‘can you 
open up here?’ and that's the goal. 
I would love to expand through-
out San Diego. I also really want 
to have a delivery program. Right 
now it's just the click and collect 
but as things progress, I would 
love to [deliver] so more people 
can live more zero waste.

Anything else you want to 
add?

I really want to make this store 
a community hub so education is 
really big with me. I think that's 
a great way for change is to edu-
cate people and so I really want 
this store to be different from 
your conventional grocery stores 
where you can't find anyone to 
help you and you know you're 
just kind of going out on your 
own. I want people to come in and 
learn about the process and know 
what's in their food. Also I'm go-
ing to be having sustainability 
workshops coming up, showing 
people how they can easily transi-
tion their lifestyle. I'd love to have 
a lot of collaborative events with 
local businesses. I really want to 
be a community store bringing 
everyone together.

—Kendra Sitton can be reached 
at kendra@sdnews.com.

Zero-waste
CONTINUED FROM Page 10

SAN DIEGO PRIDE 2021RATES: 

By June 24th Post June 24th Page Size Ad Demensions

$2,250 $3,204 Back Cover 10.5 x 15.125

$2,250 $3,3204 PG 2 & 3 10.5 x 15.125

$2,100 $2,600 FULL 10.5 x 15.125

$1,215 $1,530 1/2  4 COL. 8.35 x 9.25

$840 $1050 3/10 6.2 x 7.375

$715 $885 1/5 4.05 x 7.375

$635 $780 3/20 4.05 x 5.4

$450 $555 1/10 4.05 x 3.625

2021 Pride Guide
PUBLISHES  

JULY 2ND IN 2 PAPERS: 
SAN DIEGO DOWNTOWN NEWS 

SAN DIEGO UPTOWN NEWS 
Over 35,000 copies printed

SPECIAL SECTION 
INCLUDES: 

The most up-to-date  
information on Pride 2021 

 
Complete listings of  
all the Pride Events 

 
Guest commentaries 

 
Salute to our LGBT leaders  

and champions of pride 
 

2021 LGBT Community Directory

Take advantage of our  
early bird rates and 

place your PRIDE AD today! 
619-865-2220    

MIKER@SDNEWS.COM 

Isabelle DeMillan and her dog (Photo courtesy The 
Mighty Bin)
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WEEKLY • BI • MONTH 
SPRINKLER DOCTORS IN 
CLEAN-UPS • HAUL/DUMP 
SENIOR TO SENIOR 10% 
CA. ST. LIC. #0783646 

tony@pointlomalandscape.com

MAINTENANCE EXPERTS

SUMMER SPECIAL!
$40 A VISIT 

MAINTENANCE

POINT LOMA 
LANDSCAPE 

� 
� 
� 

� 
� 

• Gardening Services
• Lawns • Hedges

• Weeding & Trimming

• Licensed
• Free Estimates
• Reliable

• Weekly
• Bi-Weekly
• Monthly

We Do It ALL!

Turner Landscape

Allied Garden Resident Since 1993
30 Years Experience 

Specializing in Local Communities

You Call-We Haul!
No Job Too Small!

619-933-4346
www.iluvjunk.com

10% Senior 

Discount

Evictions, cleanouts, 

construction debris, 

tree trimming, etc.

HAULING

LANDSCAPE/GARDEN

ALT. MEDICINE

CLEANING

ATTORNEY

LA JOLLA COVE 
REALTY

Mercedes La Fond

1150 Silverado St, La Jolla
La Jolla Professional Bldg.

Bus: (858) 454-0157
Cell: (858) 232-5565

mercedes@lajollacoverealty.com
LIC. 684628

Residential &
Investment Realtor

Lic.573106

FAMILY OWNED & OPERATED 
BY A VIETNAM VET

San Diego’s Oldest 
Plumbing Company. 

Offering quality service &
repair for 110 years. 

858-454-4258
5771 LA JOLLA BLVD #5
ERLINGROHDEPLUMBING.COM

REALTOR

Dr. Robert A. Faillace AuD 
Dr. Lucia Kearney AuD

    
Hearing Aids 

Sales & Service    

3590 Camino Del Rio 
North # 201   

Located inside the 
Senta Clinic   
619-810-1204

Comprehensive 
Hearing Test

AUDIOLOGY

SENIOR CARE
CARPET & TILE CLEANING

Private Dog Training 
Dog Walking

Portable Agility & 
Dog Socialization 

Professional Certified Dog 
Trainer & Dog Behaviorist 
Call/Text Wendi for information:

(619) 742-4482

Loving Pet Care 
at Your Home

Call Mark
(619) 295-6792

DOG WALKING
PET VISITS

Since 2000

PET SERVICES

 | Spiders |

Since 1948

619-584-8155
www.harborpest.com

Fumiga eneral Pest
 Contol |Termites | 

 | 
Ants | 

Roaches Rodents
Wasps | Bed Bugs

SAN DIEGO’S

PEST CONTROL

“When Quality Matters”

We specialize in complete 
interior & exterior projects

Kitchen 
Bath

Moldings
Baseboards

Flooring
Painting 

Remodels 
Stucco

Gutters 
Concrete
Windows
Waterprooing
Masonry 
Brickwork 
Drywall
and more!

Senior & Military Discounts 
Free Estimates from
owner John Gregg

619.665.0754
Member BBB • Lic. #950146 • doublegpainters.com

www.kdcinjurylaw.com
A Professional Corporation

– Free Consultation  |  No Recovery, No Fee –

Serving our community for over 30 years

7220 Avenida Encinas
Suite 203

Carlsbad, CA 92011
(760) 931-2900

Poinsettia VillageUniversity Avenue
3180 University Ave.

Suite 220
San Diego, CA 92104

(619) 682-5100

PERSONAL INJURY – ACCIDENTS

Auto | Cycle  |  Pedestrian 
Dog Bite  |  Slip and Fall 

Brain Injury  |  Wrongful Death

Home Improvement Specialist
AFFORDABLE
ON-BUDGET

EXPERIENCED

SPRING SPECIAL
15% OFF

DECKS, DOORS & WINDOWS

johnmartinconstruction.com

Lic. #1032673

619-541-1737

SERVICE DIRECTORY

WE SPECIALIZE IN:
  • New Home Construction

  • Design & Build Projects

  • Major Remodels

  • New Additions

  • Kitchens, Baths & Garages

Check out our portfolio online
hagbergsd.com
858-292-5009 

STARBOARD 
Construction

GENERAL CONTRACTOR

Lic.# 634838

• REMODELS
• TENANT IMPROVEMENTS
• REPAIRS 
• EVALUATIONS 
• CONSULTING
• BIG/SMALL JOBS
• FREE ESTIMATES
• FAIR PRICING
619-577-5847

CONTRACTOR

CareGiver/Companion
Can Do: Hospice, Alzheimer’s 
Parkinson’s, ALS, and more. 

Medications, Appointments
Errands, Bathing, Wonderful

Cook, Lite Housekeeping, 
Pet Care, Live in/out, 

I’ll help with your daily needs.
Call Laura for interview at
858-243-8288 Thank You

www.beelinebrakes.com

2938 GARNET AVE., PACIFIC BEACH

(858) 273-2411

Bee Line
• BRAKES •
• ALIGNMENT • 
• A/C SERVICE •
• 30/60/90K Maintenance • 

SINCE 1947

10% OFF
W/ THIS AD

(UP TO $50 MAX FOR DISCOUNT)

(excludes oil changes)
May not be combined
with any other offer.

AUTOMOTIVE

 

  

  

  

  

  

fers.Cannot be combined w/other of

Y DEALS:Y

Y OR CURBSIDE PICK-UPFREE DELIVER
ORDER ONLINE

15% OFF DAIL

APESV...YAYAYSUNDA

DRINKS...YAY

FLOWER...YADSENED WEED

TOPICALS...YAY

EDIBLES...YAYMUNCHIE MONDA

TOPICAL TUESDA

W

THIRSTY THURSDA

Y FUNDA

 

  

  

  

  

  

C10-0000242-LIC

10671 Roselle St. #100 | San Diego, CA 92121
eyholistics.com.torrwww

AAUUTTOO  GGLLAASSSS   
SSPPEECCIIAALLIISSTT

WE DO ALL TYPES OF  
AUTO GLASS INSTALLATION

$149.95
WINDSHIELD  

REPLACEMENT
(Most cars, some restrictions apply. 

Mobile Service Available.)
(619) 265-2811 
5803 El Cajon Blvd. 
wcautoglass.com

 • Showroom located next
to our lumber yard

 • Pre-made Mantels
 • Live-edge Slabs
 • Wall Displays, 
 Furniture & more!
 • Custom Projects
 • Open 7 Days

RECLAIMED WOOD
doesn’t mean rustic!

reclaimedwoodsandiego.com

(619) 269-3036 
3570 Hancock St, Sports Arena

Attention Designers, 
Contractors Architects 
or DYI home owners!

RECLAIMED WOOD

GansFitness 
BANKERS HILL 

Your health is your wealth 
MAKE IT COUNT!  

858.531.818 
Rgans24@hotmail.com

CLEANING

1333 Hotel Circle South
San Diego, CA  92108
619.297.2231

Kingsinnsandiego.com

Retro Hotel
Centrally Located in 

Mission Valley
Waffle Spot

Locals Favorite
Amigo Spot – Old Charm

Mexican Cuisine

LODGING

Cleaning Service
by Cecilia Sanchez

Family owned & operated
15 years experience.

Office, residential &
vacancy cleanings 

#1 vacation 
rental experts 

Free estimates
& excellent 
references

(619) 
248-5238

619-677-6523

WHERE YOU ARE 
TREATED LIKE ROYALTY!

Must mention ad. Some restrictions apply.

Or visit our website at
www.service-kings.com

25% OFF Tile & Grout Cleaning
25% OFF restretching or carpet repairs

Cleaning Carpet, Tile, 
Upholstery for over 28 years.

CARPET CLEANING SPECIAL

3
ROOMS $99

SAVE $45

PERSONAL TRAINER

RENT-A-HUSBAND
Handyman with 

30 years experience

Many Skills

Hourly or Bid

Prompt, Affordable, 
Professional

Insured

Ask for Bob
619-742-0446

Non-licensed

HANDYMAN

Weed Removal 
Yard Clean Ups 
Monthly Maintenance 
Junk Removal 
Sprinkler Installation & Repairs 
Sod Installation 
Retaining Walls

Got a Lawn?
• Water rates are increasing… 
• Supplies are decreasing… 
• It’s Time we make a change!

Water Saving Landscapes
Specializing in lawn removal 
& beautiful low-maintenance, 
water-friendly landscapes

(619) 920-5296

C-27#797867 • LawnAlterNativessd.com

FLOORING

619-606-5954

AFTSMANCR
ORLD OOLD W

London Gate
Watchmaker & Jeweler

1451 Garnet Ave. Pacific Beach
885588--227700--66556655

Experts on 
Rolex, Patek Philippe,

Cartier & all Fine Watches  
WE BUY GOLD

Genuine Factory Parts
Batteries Installed while

you wait.
OVER 30 YEARS EXPERIENCE

WATCHMAKERS

WINDOW CLEANING

INTER-FAITH  
WEDDING  
OFFICIANT

Inter-faith minister 
available to officiate 

weddings in San Diego.  
 

 
(PayPal, Google Pay, Facebook Pay)  

of booked Zoom conference  
wedding or outdoor inter-faith  

wedding ceremony. 
619-398-7197   

thubtenpematenzin68@gmail.com

$350

WEDDINGS

FREE ESTIMATES (619)755-9651

Regular Deep Cleaning  
Move in/Out Services

SANITIZE YOUR  
Outdoor Living Area

House exteriors, Patios, Drive-
ways, Walkways, Entryways, Pool 

decks, Rain gutters and More! 
FREE ESTIMATES

619-460-8177 
sdklean.com

Power

BOAT SALES/SERVICE

Mention codeword “Community
Newspaper” for 10% OFF MSRP

INFLATABLE BOATS &
OUTBOARD ENGINE

DEALERSHIP
Featuring:

• Zodiac, AB & Achilles 
Inflatable Boats

• Yamaha, Honda & Tohatsu
Outboard Engines

Sales + Service + Technicians

dinghydr.com • 619.384-2733
3302 Kurtz St.

INSURANCE

MEDITATION

Divorce made 
less painful through

mediation

619.702.9174
www.afairway.com

• Property Taxes
• Custody

• Debt Repayment

(619) 795-9429
www.chuckiespainting.co

chuckgjr@cox.net
CA Lic. #925325

Chuckie’s 
Painting Company

PAINTING

PHYSICAL THERAPY

Helping you
achieve optimal

health since 2000

Call us today!
858-220-3213
Over 20 years in 
Pacific Beach!

www.tasspt.com

B i l l  Harper  Plum b i ng . com
Licenced Plumber

with years of experience in residential homes
Prompt, Professional and Affordable 

Phone Estimates, Cash Discounts

CALL BILL  619-224-0586
Lic #504044

PLUMBING

A Lifestyle of Choices

  619-464-6801
5740 Lake Murray Blvd 

La Mesa

ELECTRICIAN

Fischbeck Electric
For all your electrical needs:

Solar Systems
Green Energy Ssavings

Panel Upgrades and Changes 
Remodels

Recessed Lighting, etc.
CA Lic. #900788 (10-12)

(619)749-7105
FischbeckElectric.com

LANDSCAPE/GARDEN

FREE ESTIMATES!
• FINE PRUNING & THINNING
• ARTISTIC TREE LACING
• TREE & STUMP REMOVAL

CROWNPOINTCLIPPERS@GMAIL.COM

(858)270-1742
Fully licensed and insured. Lic# 723867

CROWN POINT
CLIPPERS, INC.

T R E E S E R V I C E

SERVING THE LA JOLLA
AREA FOR 40 YEARS

Male w/ 10 Years Exp w/ 1 
Family, ADL's, Dementia, 

Diabetes, Bathing, Errands, 
Excellent Cook, Appointments. 

Day or Night Shifts. Speaks 
French, Spanish and Loves Pets!

Text Only
619-887-6450

SENIOR CARE

Ray & Roger’s 
WINDOW 
CLEANING

619.252.1385

Commercial & Residential

30 Day Rain Guarantee
Licensed & Insureed • Free Estimates

Tracks
Screens

Mirrors
Skylights

SENIOR CARE

bands of windows above them and 
across the exterior. The same win-
dow treatment was carried out 
from the second through the fourth 
floors. The 6th Avenue entrance 
was accentuated by two large gran-
ite pilasters.

The interior first floor had a loft-
like gallery. Electric elevators, both 
passenger and freight, were featured, 
and the elevator house was located 
on the roof. The basement and the 
first and second stories served as 
quarters for the 6th Street Store, 
owned by Steele and his partner, 
Gholson, which offered dry goods 
and clothing. They additionally add-
ed a hairdressing and cosmetic salon 
managed by Ada M. Petrie. The two 
top floors housed a European style 
hotel.

Steele and Gholson remained un-
til 1910, when George Hazzard and 
Elwyn B. Gould replaced the store 
with a hardware store. After 1913, 
the City Directory does not list any 
businesses, so it was assumed to be 
a warehouse. In 1930, the building 
briefly housed a secondhand furni-
ture store, and in the late 1970s, the 
first floor was occupied by Krasne’s 
Leather Goods and Guns, and the 
upper three floors housed the Alan 
John clothing factory. In the late 
1980s, the building was purchased 
by the MLK Partnership and reno-
vated into live-work lofts over retail. 
Throughout the ‘90s and early 21st 
century the ground level was occu-
pied by a series of bars, all of which 
never lasted very long. The current 
bar, The Smoking Gun, is closed due 
to COVID, but the attached Smoking 
Gun Coffee House remains open for 
takeout and appears to do a brisk 
business.

—Sandee Wilhoit is the Lead Tour 
Guide and Historian for the Gaslamp 
Quarter Historical Association.

Built to last
CONTINUED FROM Page 4

SEE NEWS BRIEFS, Page 13

OLD TOWN MODEL RAILROAD 
DEPOT OFFERS MEMBERSHIP 
CONTEST

The Old Town Model Railroad 
Depot, a model railroad museum 
based in San Diego’s historic Old 
Town district, is offering weekly 
drawings for a free one-year Family 
Membership to guests who are ful-
ly vaccinated against COVID-19. 
Guests who come to visit the Depot 
can show a copy or photo of their 
CDC immunization record to enter 
the weekly drawing. Contest winners 
will receive a one-year membership 
for free entrance to the Depot for 
themselves, their spouse, and their 
children. The Depot is excited to of-
fer this contest in order to celebrate 
the lifesaving vaccination campaign 
and to encourage all guests to take 
advantage of the opportunity to pro-
tect themselves and their loved ones 
from COVID-19.

The Old Town Model Railroad 
Depot, located at 2415 San Diego 
Avenue, Suite 107, San Diego, CA 

NEWS BRIEFS
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CLUES ACROSS 
 1. Most courageous 
 8. Insurance giant 
13. Small trace left behind 
14. In a way, signals 
15. The same letter or sound at the 
beginning 
19. The Great Lakes State 
20. Engage in a contest 
21. Drinks served to celebrate a birth 
(Spanish) 
22. Manpower 
23. Undivided 

24. Strong, magnetic metal 
25. People of Tanzania 
26. Sorts 
30. Cop car accessory 
31. Trade 
32. Sullen and ill-tempered 
33. Distinctive practices 
34. Motor vehicles 
35. Electrodes 
38. Polish river 
39. Human feet 
40. Make very hot 
44. Toppin and Kenobi are two 

45. Blackbird 
46. One point west of due south 
47. Large beer 
48. Third stomachs 
49. Rare Korean family name 
50. Hectoliter 
51. Aquatic invertebrate 
55. Where we live 
57. Poked holes in 
58. Partner to ways 
59. __ Ann

CLUES DOWN 
 1. Expressions of approval 
 2. Replace the interior of 
 3. Not awake 
 4. Roman numeral 7 
 5. Sun up in New York 
 6. Institute legal proceedings against 
 7. Bugs homeowners don’t want 
 8. Maltese-Italian composer 
 9. Very long period of time 
10. Touchdown 
11. Agents of downfall 
12. Complacently or inanely foolish 

16. Argentina capital Buenos __ 
17. County in New Mexico 
18. An electrically charged atom 
22. New Zealand conifer 
25. Type of brandy 
27. Comments to the audience 
28. Tears down 
29. Gifts for the poor 
30. More painful 
32. Good friend 
34. Lying in the same plane 
35. Line in a polygon 
36. Clouds of gas and dust 

37. Norse god 
38. Health care pro 
40. Close tightly 
41. One’s holdings 
42. Became less intense 
43. Wilco frontman 
45. Woman (French) 
48. Expresses delight 
51. TV channel (abbr.) 
52. Beverage 
53. Unit of work or energy 
54. Cleaning accessory 
56. Dorm worker

CROSSWORD PUZZLE

SUDOKU PUZZLE
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ANTIQUES & COLLECTIBLES
Closing The Door! We lost our lease EVERY-
THING MUST GO! Handmade Rugs, Oil Paintings, 
Lithographs (Picasso-Chagall-Dali-Mino) Bronze 
Sculptures, Object d'Art. 65-80% Off! Already 
discounted prices 619-602-1079 arjangrug@
hotmail.com Arjang Art Group 1025 Prospect St, La 
Jolla,CA 92037

AUTOS WANTED
Donate Your Car to Veterans Today! Help and 
Support our Veterans. Fast - FREE pick up. 100% 
tax deductible. Call 1-800-245-0398

EDUCATION
Train online to do medical billing! Become a Medi-
cal Office Professional at CTI! Get trained & certified 
to work in months! 888-572-6790. (M-F 8-6 ET)

HEALTH & FITNESS
Dental insurance - Physicians Mutual Insurance 
Company. Covers 350 procedures. Real insurance 
- not a discount plan. Get your free dental info kit! 
1-888-623-3036 www.dental50plus.com/58 #6258
Attention oxygen therapy users! Inogen One G4 
is capable of full 24/7 oxygen delivery. Only 2.8 
pounds. Free info kit. Call 877-929-9587
ATTENTION DIABETICS! Save money on 
diabetic supplies! Convenient home shipping for 
monitors, test strips, insulin pumps, catheters & 
more! To learn more, call now! 877-810-0063

MISCELLANEOUS
The Generac PWRcell solar plus battery storage 
system. Save money, reduce reliance on grid, 

prepare for outages & power your home. Full instal-
lation services. $0 down financing option. Request 
free no obligation quote. 1-855-270-3785
GENERAC Standby Generators provide backup 
power during power outages, so your home & family 
stay safe & comfortable. Prepare now. Free 7-yr 
extended warranty $695 value! Request a free quote 
today! Call for terms & conditions. 1-844-334-8353
Eliminate gutter cleaning forever! LeafFilter, the 
most advanced debris-blocking gutter protection. 
Schedule free LeafFilter estimate today. 15% off 
Entire Purchase. 10% Senior & Military Discounts. 
Call 1-855-995-2490
Directv Now. No Satellite. $40/mo 65 Channels. 
Stream news, live events, sports & on demand titles. 
No contract/commitment. 1-866-825-6523
DISH TV $64.99 For 190 Channels + $14.95 High 
Speed Internet. Free Installation, Smart HD DVR 
Included, Free Voice Remote. Some restrictions 
apply. Promo Expires 7/21/21.1-833-872-2545
New authors wanted! Page Publishing will help 
self-publish your book. Free author submission kit! 
Limited offer! 866-951-7214
AT&T Internet. Starting at $40/month w/12-mo 
agmt. 1 TB of data/mo. Ask how to bundle & SAVE! 
Geo & svc restrictions apply. 1-888-796-8850
BATH & SHOWER UPDATES in as little as ONE 
DAY! Affordable prices - No payments for 18 months! 
Lifetime warranty & professional installs. Senior & 
Military Discounts available. Call: 855-761-1725
Attention Active Duty & Military Veterans! Begin 
a new career & earn a Degree at CTI! Online 
Computer & Medical training available for Veterans 
& Families! To learn more, call 888-449-1713
HOME BREAK-INS take less than 60 SECONDS. 
Don't wait! Protect your family, your home, your 

assets NOW for as little as 70¢ a day! Call 
866-409-0308
Never pay for covered home repairs again! 
Complete Care Home Warranty covers all major 
systems & appliances. 30-day risk free. $200.00 off 
+ 2 free months! 1-866-395-2490
Update your home with beautiful new blinds & 
shades. Free in-home estimates make it conve-
nient to shop from home. Professional installation. 
Top quality - Made in the USA. Free consultation: 
877-212-7578. Ask about our specials!
Asian beauties worldwide! Desire penpals, 
romance. Free brochure. Since 1991. Send S.A.S.E: 
BOX 4601-NN, Thousand Oaks CA 91362. 805-492-
8040. www.pacisl.com

WANTED TO BUY
Wants to purchase minerals and other oil and 
gas interests. Send details to P.O. Box 13557 
Denver, CO 80201
Reader Advisory: The National Trade Associa-
tion we belong to has purchased the above clas-
sifieds. Determining the value of their service or 
product is advised by this publication. In order to 
avoid misunderstandings, some advertisers do not 
offer employment but rather supply the readers with 
manuals, directories and other materials designed 
to help their clients establish mail order selling and 
other businesses at home. Under NO circumstance 
should you send any money in advance or give 
the client your checking, license ID, or credit card 
numbers. Also beware of ads that claim to guaran-
tee loans regardless of credit and note that if a credit 
repair company does business only over the phone 
it is illegal to request any money before delivering its 
service. All funds are based in US dollars. Toll free 
numbers may or may not reach Canada.

Promo Code: 285
FINANCING THAT FITS YOUR BUDGET!1

1Subject to credit approval. Call for details.

TH
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EXCLUSIVE LIMITED TIME OFFER!

TO THE FIRST 50 
CALLERS ONLY!**

SENIORS & 
MILITARY!

YOUR ENTIRE
PURCHASE*

&

+5
1015%

%

%
OFF

OFF

OFF

LIFETIME
WARRANTY

WE INSTALL
YEAR-ROUND!

BACKED BY A YEAR-ROUND
CLOG-FREE GUARANTEE

*For those who qualify. One coupon per household. No obligation estimate valid for 1 year.  **Off er valid at time of estimate only  2The leading consumer report-
ing agency conducted a 16 month outdoor test of gutter guards in 2010 and recognized LeafFilter as the “#1 rated professionally installed gutter guard system 
in America.” Manufactured in Plainwell, Michigan and processed at LMT Mercer Group in Ohio. See Representative for full warranty details. CSLB# 1035795  
DOPL #10783658-5501  License# 7656  License# 50145  License# 41354  License# 99338  License# 128344  License# 218294  WA UBI# 603 233 977  License# 
2102212986  License# 2106212946  License# 2705132153A  License# LEAFFNW822JZ  License# WV056912  License# WC-29998-H17  Nassau HIC License# 
H01067000  Registration# 176447  Registration# HIC.0649905  Registration# C127229  Registration# C127230 Registration# 366920918 Registration# PC6475  
Registration# IR731804  Registration# 13VH09953900  Registration# PA069383  Suff olk HIC  License# 52229-H  License# 2705169445 License# 262000022 
License# 262000403  License# 0086990  Registration# H-19114

1-855-995-2490CALL US TODAY FOR
A FREE ESTIMATE

Mon-Thurs: 8am-11pm, Fri-Sat: 8am-5pm, Sun: 2pm-8pm EST

Prepare for unexpected 
power outages with a 
Generac home standby 
generator

FREE 7-Year Extended Warranty*
A $695 Value! 

REQUEST A FREE QUOTE!
844-334-8353

Limited Time O� er - Call for Details

Special Financing Available 
Subject to Credit Approval 

*To qualify, consumers must request a quote, purchase,  
install and activate the generator with a participating dealer. 
Call for a full list of terms and conditions.   

CLASSIFIEDS

News briefs
CONTINUED FROM Page 12

92110, is open to the public 
Thursday through Friday from 
11 a.m.-7 p.m. The Depot also 
includes a retail store featuring 
train-themed gifts, books and ap-
parel. More information can be 
found at oldtowntrains.com. The 
Depot’s phone number is (619) 
299-9015.

JOB ANALYSTS SEE 
IMPROVEMENT ON ROAD TO 
RECOVERY

San Diego’s labor market saw 
some further improvement in 
April as the region jumped two 
tiers from the prior month in 
California’s reopening process. 
Payroll numbers advanced mod-
erately, but the jobless rate inched 
slightly higher after adjusting for 
seasonal trends. In a month when 
more people sat on the sidelines, 
companies scrambled to find 
workers.

Nonfarm employers in San 
Diego County added 5,200 jobs 
in April after adjusting for the 
usual hiring that occurs during 
this time of the year. This was 
about half the 9,800 advance 
reported before that allowance. 
Some of the month’s gain reflect-
ed the region’s rapid shift from 
the most restrictive “red” tier in 
early March to the second least 
restrictive “orange” tier in April 
when the latest numbers were 
tallied, according to Lynn Reaser, 

Chief Economist for Point Loma 
Nazarene University.

Most businesses added jobs in 
April, highlighted by the 7,000 
(unadjusted) surge in leisure and 
hospitality hiring. Restaurants 
and bars alone added 4,500 jobs.

San Diego’s job market still has 
a lot of ground to recover. As of 
April, the region’s employment 
was still 123,000 or 8.1% short of 
the pre-pandemic high reached in 
February 2020. This was similar 
to the State’s 8.0% shortfall but 
significantly more than the 5.4% 
nationwide gap.

Underscoring the uneven pace 
of recovery across industries, 
construction and utility jobs are 
above their pre-pandemic levels, 
but leisure and hospitality em-
ployment is only at 73% of that 
level. E-commerce has helped 
offset some of the losses in retail, 
but hotels and restaurants are still 
struggling to get back on their 
feet.

SAN DIEGO LEADS SOCAL IN 
WAREHOUSE RENTS

Cushman & Wakefield has re-
cently published its 2021 Global 
Logistics Outlook report that an-
alyzes several key drivers affecting 
growth, global leasing dynamics 
and provides an outlook for the 
sector.

Specific to Southern California, 
according to the global report, as 
of Q4 2020 San Diego had the #13 
most expensive warehouse rents 
($13.44 psf/year) worldwide, fol-
lowed by Orange County at #14 

($12.73 psf/year). Los Angeles was 
#18 at $11.64 psf/year.

ALASKA AIRLINES BEGINS 
THREE NEW NONSTOP 
ROUTES FROM SAN DIEGO 
INTERNATIONAL AIRPORT

Alaska Airlines has begun 
began daily nonstop service 
from San Diego International 
Airport to New York via John F. 
Kennedy International Airport 
and seasonal nonstop service to 
Bozeman, Mont. via Bozeman 
Yel lowstone Internat ional 
Airport. The airline began 
seasonal nonstop service to 
Kalispell, Mont. via Glacier Park 
International Airport on May 21.

“Alaska Airlines’ new flights to 
JFK will provide San Diegans yet 
another option to access the great-
er New York area,” said Kimberly 
Becker, president and CEO of 
the San Diego County Regional 
Airport Authority. “We are excited 
to add more service to Montana, 
a state that has an abundance of 
outdoor recreation and is home 
to several national parks. I would 
like to thank Alaska Airlines for 
their continued investment in our 
community.”

Alaska Airlines will offer non-
stop service to Bozeman and 
Kalispell through Sept. 7. On 
March 18, Alaska Airlines began 
year-round nonstop service to 
Missoula, Mont. With these addi-
tions, Alaska Airlines now offers 
nonstop service to 32 destinations 
from San Diego, more than any 
other carrier.
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S U B M I T C O M M E N T S :
• Online through the project website:

www.NAVWAR -revitalization.com
• By mail to:

Navy OTC Revitalization EIS
Project Manager
Attention: Ron Bochenek 
750 Pacific Highway, Floor 12
San Diego, CA 92132 -0058

• Verbal comments at the virtual public 
meetings

All comments must be postmarked by 
July 13, 2021 to be considered in the Final EIS.

VVIIRRTTUUAALL  PPUUBBLLIICC  
MMEEEETTIINNGGSS::

55::3300  ttoo  88  pp..mm..  PPDDTT
Tuesday June 8, 2021
Wednesday June 23, 2021

Information on accessing the 
virtual public meetings is 
available on the project 

website.

There will be a presentation 
and formal oral comment 

session at each virtual 
meeting. 

The Department of the Navy 
Announces Virtual Public Meetings 
for the Draft  Environmental Impact 
Statement for the Navy Old Town 

Campus Revitalization 

Pursuant to the National Environmental Policy Act (NEPA) of 1969, the Navy 
prepared a Draft Environmental Impact Statement (EIS) to evaluate the

potential environmental effects associated with modernization of the Old Town 
Campus (OTC) to support Naval Information Warfare Systems 

Command’s (NAVWAR) current and future operational readiness. Additionally, 
the public will have the opportunity to participate in the National Historic 

Preservation Act Section 106 process. The 60 -day public comment period 
began on May 14, 2021 and ends on July 13, 2021. 

Visit www.NAVWAR revitalization.com for more information 
or to submit comments online.

Individuals requiring reasonable accommodations:
contact the Navy OTC Revitalization EIS Project 

Manager, Ron Bochenek at 888 -682-6289 or 
info@NAVWAR -revitalization.com

Fun, friends, and learning for ages 5-12.
rockacademy.org/camp

S U M M E R 

A D V E N T U R E 

A W A I T S !

Pride announces events, 
Spirit of Stonewall recipients

San Diego Pride yesterday 
announced the series of events, 
both virtual and in person, tak-
ing place during Pride week July 
10-18.

Over 20 in-person and virtual 
events will help the LGBT+ com-
munity celebrate Pride all across 
San Diego County with this year’s 
theme, Resilient.

San Diego Pride’s board, staff, 
and year-round program volun-
teer leaders worked with com-
munity partners, sponsors, and 
small businesses to create unique 
Pride celebrations that honor the 
breadth of diversity with options 
that feel joyful and safe.

“This Pride will be different, 
but we will still gather, march, 
rally, mourn and celebrate. Some 
of us will feel safe enough to join 
crowds, some will celebrate with 
close friends and family at home, 
and some will tune in from 
around the world. Pride started 
as a riot against police violence. 
Pride is a protest, a celebration, a 
gasp for air. Pride is our resilient 
unshackled vibrance gathered, 
pursuing justice with joy,” said 
Pride Executive Director Fernando 
López. “However you choose to 
celebrate Pride with us this year, 
thank you. Your strength, brav-
ery, and fearless queer brilliance 

carried you and us to brighter 
days. It is each of you who makes 
us collectively resilient."

In addition, Pride announced 
the this year’s Spirit of Stonewall 
recipients who have contributed 
significantly to the LGBTQ com-
munity through their leadership, 
activism, and fundraising efforts. 
Awardees will be honored at 
the Spirit of Stonewall Rally and 
during our Pride Live 2021 lives-
tream event.

This year’s awards include the 
inaugural Larry T. Baza Arts 
& Culture Award. The award is 
named after San Diego Pride’s 
first Latino co-chair, the late 
Larry T. Baza. Larry was known 
as an LGBTQ, art, and intersec-
tional human rights advocate 
and activist. Baza was a mentor 
to countless people across gener-
ations. Our community lost Larry 
to COVID-19 earlier this year.

“Since Pride’s first permitted 
march in 1975, we honor the 
origins of our movement at the 
Spirit of Stonewall Rally. Our an-
nual rally weaves together our 
intergenerational intersectional 
movement by honoring those who 
are leading the way and calling 
our community to action,” said 
López. “Our LGBTQ community 
is under attack across this coun-
try. Honoring our heroes and con-
necting ourselves to our history, 
reminds us all that we are still not 
equal under the law and drives us 
to pursue justice with joy.”

Spirit of Stonewall 
recipients

Champion of Pride - Dwayne 
Crenshaw

Community Grand Marshal - Moe 
Girton

Stonewall Service Award - San 
Diego Black LGBTQ Coalition

Inspirational Relationship - Jamie 
Arangure & Frannya Tuchman

Larry T. Baza Arts & Culture 
Award - Matt Morrow

Stonewall Philanthropy Award - 
The Burgess Family

Community Service - Ana Laura

Light of Pride - Strong Hearted 
Native Women’s Coalition

Friend of Pride - County of San 
Diego Board of Supervisor Chair 
Nathan Fletcher

EVENT DETAILS:

Pride at the Park: Saturday, July 
17, 2021 - 2:00 PM
Viejas Casino & Resort - 5000 
Willows Rd., Alpine, CA 91901

Pride: Together Again - Art 
Exhibition: Friday, July 9, 2021 - 
6:00 PM
San Diego Pride - 3620 30th St., 
San Diego, CA 92104

She Fest: July 10, 2021 - 1:00 PM
Hillcrest Pride Flag - 1500 
University Ave, San Diego, CA 
92103

Resilient Community March: 
Sunday, July 11, 2021 - 11:00 AM
Balboa Park - Upas Street & 6th 
Avenue

Light Up the Cathedral: 7pm, July 
14, 2021 - 7:00 PM
St. Paul’s Episcopal Cathedral 
- 2728 Sixth AveSan Diego, CA 
92103

True Colors Revue: Thursday, July 
15, 2021 – Sunday, July 18, 2021 
- 7:00 PM
InsideOUT - 1642 University Ave 
#100, San Diego, CA 92103

Spirit of Stonewall Rally: July 16, 
2021 - 6:00 PM
Hillcrest Pride Flag - 1500 
University Ave, San Diego, CA 
92103

Virtual Pride 5K: Friday, July 16 - 
Monday, July 19, 2021

Pride Block Party: Friday, July 
16 – Saturday, July 17, 2021 - 
2:00 PM
Hillcrest Pride Flag - 1500 
University Ave, San Diego, CA 
92103

Pride Live: July 17, 2021 - 9:00 PM
Online streaming on Facebook and 
YouTube

Pride Youth Picnic: Saturday, July 
17, 2021- 11:00 AM
Pioneer Park, Mission Hills - 1521 
Washington Place Mission Hills

San Diego Black Pride: July 17, 
2021 - 12:00 PM
Solamar Hotel - 435 Sixth Ave, San 
Diego, CA 92101

Latinx at Mujeres Brew House: 
Saturday, July 17, 2021 - 3:00 PM
Mujeres Brew - 1986 Julian Ave, 
San Diego, CA 92113

Pride Military Pool Party: 
Saturday, July 17, 2021 - 2:00 PM
Viejas Resort Allure Pool - 5000 
Willows Rd, Alpine, CA 91901

Pride at The Hive: Saturday, July 
17, 2021 - 4:00 PM
The Hive - 4428 Convoy St, San 
Diego, CA 92111

Pride Senior Coffee: Saturday, 
July 17, 2021 - 9:30 AM
CoffeeNTalk - 1080 University Ave 
H105, San Diego, CA 92103

Pride at Deja Brew: Sunday, July 
18, 2021 - 11:00 AM
Deja Brew - 2528 University Ave, 
San Diego, CA 92104

Pride Family Gathering: Sunday, 
July 18, 2021 - 9:30 AM
San Diego Youth Services - 3845 
Spring Dr, Spring Valley, CA 91977

San Diego Loyal - OUT at Event: 
Saturday, July 24, 2021 - 7:30 PM
Torero Stadium - 5959 Alcala Park, 
San Diego, CA 92110

Drag performer Gottmilk (Photo 
courtesy San Diego Pride)
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WELCOME TO 
HARBORVIEW SENIOR 

ASSISTED LIVING

619-233-8382 • 2360 Albatross St., San Diego, CA 92101

HarborView Senior Assisted Living is a boutique assisted living
home located next to downtown San Diego in the Uptown
Banker’s Hills neighborhood. HarborView is dedicated to 
offering compassionate, individualized care and support 
services for residents living with Alzheimer’s or related demen-
tia. We also promote the physical, social, and spiritual aspects of
our residents’ lives. Our well-trained and considerate staff works
around the clock in this charming Italian renaissance chateau.

COLEMAN 
MOVING SYSTEMS INC. 
Office/Residential | Free Wardrobe Use | Piano Moving 
Last Minute Moves | Packing/Unpacking  
Discount Packing Materials | Moving all over CA, AZ, NV 
7 DAYS A WEEK | FREE ESTIMATES FAMILY OWNED SINCE 1979 
 
619.223.2255

BBB MEMBER | INSURED LIC #CAL T-189466
 STU AND MATT COLEMAN

REAL ESTATE SHOWCASE
Call 858.270.3103 to get your property featured today!

RICHARD T. WOODS 
Broker Owner/Attorney 
Woods Real Estate Services 
930 W Washington St. Suite 1 
San Diego 92103 
DRE#01412706 
richtwoods@gmail.com 

619.347.9866
www.WoodsRealEstateServices.com

Lovely top floor 2 bedroom, 1 bathroom 
spacious condo in the College/Rolando 
area. This unit features granite counter 
tops, raised faced, hidden hinged  
cabinets, stainless steel appliances, nice 
crown and baseboard molding, a single 
car garage, and storage! Convenient to 
all that San Diego has to offer, this condo 
is ideal for an urban lifestyle. The kitchen 
has ample counter and storage space. 
There is an in-unit washer and dryer. 

ACTIVE - COMING SOON 
4334 COLLEGE AVENUE 

San Diego, CA 92115   
$315,000

For More Information Contact Francisco
Your Sales Consultant
Mike Rosensteel

miker@sdnews.com / 619-961-1958

Place Your Ad Here! 
Let Us Bring More Customers To You!

Place Your Ad Here! 
Let Us Bring More Customers To You!

Place Your Ad Here! 
Let Us Bring More Customers To You!

Schumacher, owner of Holy 
Matcha, of the May 20 Lights on 
North Park Celebration.

The event was hosted by 
the North Park Business 
Improvement District (BID) head-
ed by Angela Landsberg. Like 
small businesses themselves, ma-
ny of the BIDs in San Diego have 
been struggling financially since 
the onset of the pandemic. Major 
fundraising events like Taste of 
North Park have been canceled, 
leading to layoffs. Landsberg said 
she currently does not have any 
employees.

The first BIDs began in the 
1970s as a way for business own-
ers to come together and improve 
their business districts by revi-
talizing older commercial areas, 
attracting new businesses, cre-
ating new jobs and supporting 
local businesses. According to 
the city, San Diego has the larg-
est tenant-based program in the 
state. Currently, there are 18 
City-designated BIDs representing 
11,000 small businesses.

Eleven of those BIDs are inside 
City Council District 3. For this 
reason, the City Council mem-
ber representing District 3 leads 
on policy matters regarding 
BIDs. At the May 18 City Council 

meeting, City Council President 
Pro Tem Stephen Whitburn in-
troduced an amendment to the 
year-long BID contracts, making 
all of them have a six-month con-
tract that will be renewed if new 
requirements are met, at the May 
18 City Council meeting. It was 
unanimously adopted by other 
council members.

“My board and I were indeed 
surprised that our BID contract 
received only a six-month exten-
sion. We are now hopeful that 
complying with the additional 
accountability provisions will 
hasten the second six-month ex-
tension. We have always viewed 
our contract as a partnership 
between our nearly 500 Mission 
Hills business owners and the 
City of San Diego,” said Susan 
McNeil Schreyer of the Mission 
Hills BID.

The conditions for the contract 
renewal are an annual review 
of the bylaws, a new anti-ha-
rassment and inclusivity policy 
signed by all board directors and 
employees as well as annual in-
clusivity training for directors and 
employees.

While BID managers inter-
viewed for this piece were uni-
versally supportive of adding 
workplace protections, some were 
surprised by the lack of communi-
cation with the city council lead-
ing up to the vote and confused 

by conflicting messages after the 
vote.

“The new provisions are simple 
and have been embraced by ma-
ny of the BIDs. They’re required to 
have workplace anti-harassment 
[and] inclusivity policies and an-
nual trainings for employees and 
board members. The policy also 
requires an annual review of the 
organization’s bylaws. That’s it,” 
Whitburn said.

The contract changing from 
one year to six months only came 
up in the final vote, not while it 
was in committee or in its first 
or second reading. The first time 
the BID managers knew about the 
changes was at the final vote.

"I just wish that being part-
ners with the city we had gotten 
a heads up on this a month or 
two ago. It was no secret that this 
was coming to city council — it 
comes to city council every year,” 
Landsberg said. “My big problem 
with this is that, as a partnership, 
we would want to work on this 
together and this doesn't feel like 
something we worked on togeth-
er. It feels like we were blindsided 
and so now we're scrambling.”

Init ia l ly, BI D managers 
thought they would have six 
months to come up with the 
workplace policy and training 
for all the BIDs as well as to re-
view the bylaws. In a phone call 
with all BID directors last week, 

there was stunning new infor-
mation from the city’s Economic 
Development Department that is 
in charge the BIDs: the directors 
had until June 11 to review the 
bylaws and come up with the 
policy and training materials 
in order for the first six-month 
contract to be approved. That 
deadline was just a few days 
away with a long weekend in be-
tween. The department also did 
not specify what they wanted in 
the bylaws so BIDs have to sub-
mit changes hoping they meet 
unknown standards.

Landsberg said when the BIDs 
looked for contractors willing to 
do an independent review of the 
bylaws on such short notice and 
a fast deadline, cost estimates 
began at $20,000. In addition 
to the stress of the tight deadline 
and confusing messages, meeting 
it will be expensive too.

“The city, it kind of seems like 
they're rushing around a little 
bit when they could have been 
more deliberate about it because 
it's unclear. We're getting mixed 
messages,” Benjamin Nicholls, 
manager of the Hillcrest BID, 
said.

In an email on June 2 from 
the Economic Development 

Department, the goalposts moved 
again as two additional require-
ments emerged that were not 
discussed in front of the council. 
BID managers were instructed to 
find a way for board members, 
business owners and the gener-
al public to provide input on the 
performance of the BIDs annually. 
The BIDs must create a conflict of 
interest code that requires board 
members and managers fill out 
a Form 700, also known as a 
Statement of Economic Dealing.

In an effort in 2019 to make 
members of neighborhood plan-
ning groups fill out the Form 700, 
many people pushed back against 
making volunteers fill out the ar-
duous form, face potential fees if 
they fail to submit it on time and 
force non-government employees 
to have their financial records 
made public. The city may face 
the same arguments here.

Whitburn said he faced a cou-
ple questions on the policy but 
the BIDs responded well and 
are implementing them. He said 
BIDs will work with the Economic 
Development Department on any 
changes.

—Kendra Sitton can be reached 
at kendra@sdnews.com.

BID contract
CONTINUED FROM Page 1

Angela Landsberg, manager of North Park’s BID, smiles while celebrating 
small businesses. (Photos by Stephanie Pelayo) 

Community members at the Lights on North Park event. 
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VOTED #1 SALES OFFICE

619.800.0289 | INFO@THESAVORYGROUP.COM | THESAVORYGROUP.COM

VOTED “BEST IN CLIENT SATISFACTION” 2004 - 2020, SAN DIEGO MAGAZINE

pinnacle / $2,595,000

LOCATED IN THE MARINA DISTRICT AND

CENTRALLY LOCATED TO RESTAURANTS,

ENTERTAINMENT, AND THE BAY; THIS

FULLY RENOVATED CONDO BOASTS TWO

BEAUTIFUL DECKS, TOTALING 500+

SQFT, A WINE CELLAR, A DESIGNER

KITCHEN & MORE. IT'S BY FAR ONE OF

THE RAREST OPPORTUNITIES IN

DOWNTOWN TODAY. INCLUDES 4

PARKING SPACES & STORAGE.

3 BED |2.5 BATH | 4 CAR PARKING
 1,999 ESF | $2,595,000

 

THE SAVORY GROUP

©2020 Coldwell Banker West. All Rights Reserved. Coldwell Banker West fully supports the principles of the Fair Housing
Act and the Equal Opportunity Act. Operated by a subsidiary of NRT LLC. Coldwell Banker and the Coldwell Banker Logo
are registered service marks owned by Coldwell Banker Real Estate LLC. DRE# 01481919 

JEANNINE SAVORY | REALTOR® | DRE# 01310559

620 First Ave., San Diego, CA 92101

north park / $949,000Alta / $880,000

pinnacle / $2,595,000 READERS CHOICE AWARD 2020
UPTOWN & DOWNTOWN

FULL-SERVICE 5-STAR BUILDING, BEST

VANTAGE POINTS IN DOWNTOWN MAKE

THIS SOUTH FACING W/OPTIMAL VIEWS

OF THE BAY & CORONADO INCREDIBLE

INVESTMENT FOR THE SAVVY

DOWNTOWN CONDO BUYER. FULL-SIZE

WASHER & DRYER, 2 PARKING SPACES &

STORAGE.

THIS ADORABLE SINGLE-LEVEL HOME

WELCOMES YOU WITH A TOUCH OF

CHARM. VERY LARGE PRIVATE CORNER

LOT ON THE MOST COVETED STREETS IN

NORTH PARK DIRECTLY ACROSS FROM

MORLEY FIELD AND WALKING DISTANCE

SOME OF THE BEST SIGHTS IN SAN

DIEGO! 

2 BED |2 BATH | 2 CAR PARKING
 1,145 ESF | sold

 

2 BED |1 BATH | 1 CAR garage
 816 ESF | $949,000

 

sdnews.com16 San Diego Downtown & Uptown News
June 2021


