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1727 Garnet Avenue - P.B.
Across from Vons in Plaza Center

pbforeign.com
858-270-1142

$10 OFF
ANY OIL CHANGE

includes

30 POINT INSPECTION
• Change up to 4 qts. • Install new oil
filter • Lubricated chassis • Top off vital
fluids • Complete safety inspection 
• Most vehicles  +$3 EPA charge

Not valid with any other
offers or specials. 
Expires 7/25/21 

Not valid with any 
other offers or specials.
Expires 7/25/21 

Pacific Beach’s

ONLY 

Foreign Car

Specialists

FOREIGN
CAR REPAIR 10% OFF

ANY SERVICE $150
OR MORE

Maximum discount is $40

WOULD YOU CASH OUT NOW & MOVE LATER?*

HELEN SPEAR
Helping You plan Your next Moves

619.813.8503  |  92109REALTY.coM

*call now for details

Electric Ocean at SeaWorld
SEE PAGE 9

‘Turmo’ spreads aloha nationally
SEE PAGE 4

BUY THREE
GET ONE

BUY THREE
GET ONE

BOGO BOGO 
ŘṠ ÞṠĦMF F  F π ¡F [ÆŊFŊ] F ÆȚẀF 1 F FĐṠF πF ŊMF ĐMṠĦÞĐF ŘṠŊÞĐ¡F
ĉŋđřm”ṡF ŽõõķẁF ṡŋF ĉħřbŋțmṡđĉF ħṡđŀ ř¡F ĦM–ŘṠŊÞĐF ŊMKẀ¡ ONLY WHILE SUPPLIES LAST !

FREE1299 CAMINO DEL RIO S.
SAN DIEGO, CA 92108

MISSION VALLEY
10150 SORRENTO VALLEY RD.

SAN DIEGO, CA 92121

SORRENTO VALLEY

SHOP FOR SUMMER DEALS !

DELIVERY

10% OFF ONLINE | CODE:SDRC
20% OFF  | IN-STORE ONLY
COUPON VALID UNTIL : 07/15/2021

lic #: c10-0000323-lic / c10-0000634-lic

1851 Garnet Ave
6am - 3pm Daily

San Diego Beach Improvement Group (BIG) helps maintain the volleyball and basketball courts at South Mission Beach. Its BIG Kahuna Beachfest will raise funds for repairs and improvements 
at the courts. COURTESY PHOTO

IT’S KIND OF A BIG DEAL
BIG Kahuna Beachfest set to return 
to Mission Beach  SEE PAGE 9

FIDO-friendly option  
approved for Fiesta Island

By DAVE SCHWAB

“Hey all, we won, woo hoo.”
That post on Fiesta Island Dog Owner’s 

Facebook page sums up the group’s feelings 
on California Coastal Commission’s decision 
to choose the more dog friendly of two op-
tions for re-configuring land uses and the 
vision for 470-acre, multi-use Fiesta Island.

The issue before the Coastal Commission 
on June 10 was to adopt either Option B 

favored by Fiesta Island Dog Owners, or 
Option A supported by environmentalists 
and Mission Bay water users.

Option B squeaked by on a 6-5 vote of 
commissioners.

Option A, espoused by non-motorized 
boaters including kayakers and paddle 
boarders, would have divided the man-
made island with a road, fences, parking 

See FIDO, Page 8 Dogs keep cool and play in Mission Bay at Fiesta Island Dog Park. PHOTO BY CAROLYN CHASE
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Sierra Club requests City close sea lion rookery for safety  
By DAVE SCHWAB

The Sierra Club’s request 
of the City to temporarily 
close the sea lion rookery 

at Point La Jolla could be easier 
said than done. But the volunteer 
animal protectionists remain 
hopeful of a successful outcome.

Meanwhile, they continue to 
perform the nearly impossible 
task of encouraging large num-
bers of people not to go near 
the federally protected marine 
mammals.

“These issues have been the 
subject of litigation and debate 
for years,” said Dave Rolland, 
City senior advisor of communi-
cations, regarding the rookery 
closure request. “The City has 
previously received guidance 
from regulatory agencies includ-
ing NOAA and the California 
Coastal Commission expressing 
their skepticism about the ne-
cessity of full closures to protect 
marine mammals.”

“Closure of Point La Jolla would 
require Coastal Commission ap-
proval, and that is unlikely to 
be granted quickly,” continued 
Rolland. “The mayor is open to 
exploring that option in the lon-
ger term if relevant stakehold-
ers and regulatory agencies can 
reach consensus on a solution. 
For now, he is committed to al-
ready-announced education mea-
sures such as new stencils and 
signs that will be implemented in 
the next few days, and increasing 

existing park ranger hours and 
other enforcement agency pres-
ence at Point La Jolla.”

"My budget priority to restore 
two park ranger positions was ap-
proved by my council colleagues,” 
noted District 1 Councilmember 
Joe LaCava. “I am further work-
ing closely with the City's Park 
and Recreation Department to 
increase signage and education-
al materials around the area and 
resume the summer ranger in-
tern program to increase trained 
supervision.

“These rangers will serve as 
educational assets to visitors as 
much as a regulatory authority 
to the site. Finally, because the 
area has not yet been officially 
recognized as a rookery, I am 
supportive of the ongoing dis-
cussions to engage NOAA in this 
conversation."

Recently, the Sierra Club and 
its Seal Society wrote Mayor Todd 
Gloria a letter imploring him that 
more needs to be done to safe-
guard sea lions. The rookery just 
around the corner from the Cove 
draws large numbers of tourists 
and guests daily.

On a recent early summer 
Friday afternoon at Point La 
Jolla, Carol Toye and trainee 
Julia Juarez of the Sierra Club Seal 
Society were busy voluntarily try-
ing to encourage people to keep a 
respectful distance from the ma-
rine mammals.

“This area is now full of 
pups that started to be born on 

Memorial Day weekend,” noted 
Toye. “So they’re all less than 
three weeks old.”

“We have about 35 new babies 
and we’re hoping to have about 
15 to 25 more,” said Juarez, who 
shared she wants to be a docent 
to “give back to an area I love so 
much. But it’s gotten worse over 
the years.”

Toye discussed lobbying ef-
forts underway to get greater 
protection for sea lions. “We’ve 
been bringing every single 
council member down and just 
show showing them the situ-
ation,” she said. “We’ve been 
educating people, explaining 
why they shouldn’t go down 
there.”

While Juarez was encouraging 
people not to go down the stairs 
unto the rocks to view the seal 
lions, one woman asked if she 
was with the City. When Juarez 
replied no, she and her child de-
scended the stairs to get a closer 
look at the seals down below on 
the rocks.

“Thank you for being here,” an-
other sea lion viewer told docents. 
“It’s nice to see all the crowds not 
encroaching on the sea lions. It’s 
really so sad when the mothers 
abandon their babies. The last 
time I was here people were get-
ting selfies and I was so upset.”

“Thank you so much for your 
appreciation,” replied Carol. It 
really makes a difference to us.”

“It’s really a mixture of both,” 
said Juarez of people’s reactions, 
both positive and negative, to be-
ing asked to maintain their dis-
tance from the rookery. “There’s a 
sense of defiance, as well as people 
expressing gratitude for being in-
formed and educated. It’s difficult 
though because when people see 
one person going down to see 
the sea lions, everyone else will 
follow.”

Robyn Davidoff, also of the 
Sierra Club, described the City’s 
pledge to get more park ranger 
staff time at the rookery as “a re-
ally good step in the right direc-
tion. Let’s see if that works, and 
then re-evaluate.”

Davidoff admitted trying to dis-
courage people from getting too 
close to the marine mammals 
without physical barriers and 
very little signage at present is a 
monumental task.

“When there are as many as 
300 people an hour here, do-
cents can get overwhelmed,” 
she lamented. “And for some 
docents, it’s difficult for them to 
know how to do conflict or con-
frontation when someone gets 
argumentative.”

“We also have good relations 
with La Jolla police who come 
down here and clear people away 
from the rookery when it gets too 
crowded,” Davidoff continued. 
“But that’s not their job. They 
have better things to do. And 
they don’t really have the staff to 
handle that either.”

Carol Toye and Julia Juarez of the Sierra Club Seal Society voluntarily encourage 
people not to go too close to the sea lion rookery at Point La Jolla. PHOTO BY DAVE SCHWAB

Village Merchants Association proposes adding farmers market
By DAVE SCHWAB

A La Jolla Village Merchants 
Association proposal to 
explore starting a new 

Thursday night farmers market 
on Wall Street is likely to run into 
opposition from an existing com-
munity market, as well as from 
some residents against commer-
cial use of the streets or public 
right-of-way.

An attempt several years ago 
to establish a farmers market in 
Bird Rock near the Methodist 
Church at 6063 La Jolla Blvd. 
failed due to opposition from La 
Jolla’s existing farmers market at 
La Jolla Elementary School. Some 
residents in the surrounding Bird 
Rock neighborhood fearful of pos-
sible parking and traffic problems 
associated with a new market 
were also against the concept.

“In looking where we were 
going with lost revenue and rev-
enue that could be amplified, 
what really came to light is that 
almost every business district has 
a farmers market,” Jodi Rudick, 
Village Merchants Association’s 
executive director told the busi-
ness improvement district’s board 
on June 9. “We have a farmers 
market in La Jolla that is outside 
of our business district. A farm-
ers market is a very easy, and 
very expected, way of energizing 
a community. We’d like to explore 

the possibility of doing a public 
market.”

Rudick said the proposed public 
market would be qualitatively dif-
ferent than the existing 23-year-
old La Jolla Open Aire Farmer’s 
Market at La Jolla Elementary 
School held Sundays at the cor-
ner of Girard Street and Genter 
Avenue from 9 a.m. to 1 p.m.

“We perceive this as being a dif-
ferent experience with more of a 
street-fair feel, that could benefit 
from some of the 105 restaurants 
in La Jolla,” she said. “We would 
make Thursday the first night of 

a La Jolla weekend. And revenue 
would not be the first objective. 
The first objective would be to ac-
tivate this village.”

But some residents in the 
beach community, like Sally 
Miller, a member of La Jolla 
Parks and Beaches, Inc., have 
steadfastly opposed the use 
of the sidewalks or the public 
right-of-way for anything oth-
er than parking and non-com-
mercial use. And that opposi-
tion includes the existing large 
outdoor dining structure set up 
by Puesto Restaurant on Wall 

Street, where the new farmers 
market is proposed to go.

'' I think it is an absolutely hor-
rendous idea to allow any private 
business to commandeer our 
public land to extend their pri-
vate business to line their pock-
ets with money at our expense,” 
said Miller, speaking on her own 
behalf.  “I find it very selfish and 
greedy of restaurant owners to 
extend their businesses into our 
precious parking spaces along the 
whole of  Wall Street in the heart 
of downtown La Jolla.”

Added Miller, “For a very long 
time we have limited valet park-
ing usage to two to four spaces 
so we do not lose public parking 
spaces.  Also, after this year, there 
are many empty retail spaces 
available in downtown they could 
move to. Read my lips, if this proj-
ect is allowed, more restaurants 
will demand the same in an ab-
solute domino effect taking our 
very precious  public spaces that 
we have fought to keep free to the 
public.''

Sherry Ahern, who spearhead-
ed the creation of La Jolla’s exist-
ing farmer’s market, said this lat-
est proposal underestimates the 
difficulties in creating two viable 
farmer’s or public markets in the 
same area.

“For the record, there is gener-
ally only one farmers market per 
area,” Ahern said adding their 

market is a fundraiser “where 
we give all our money to the kids 
at La Jolla Elementary and oth-
er schools for their teachers and 
their programs.”

Ahern foresees a host of prob-
lems in trying to turn Wall Street 
into a viable public market.

“You’re going to close down 
Wall Street and put vendors from 
other areas onto that street when 
they want to get people to that 
area and going into the stores?” 
she asked. “It’s counterintuitive. 
Would you put food vendors in 
front of Puesto?”

Rudick of LJVMA said Ocean 
Beach’s longstanding successful 
farmer’s market on Wednesday 
night is the template a new La 
Jolla public market would emu-
late. She said the idea would be 
to create a fresh outdoor shop-
ping experience that would draw 
shoppers.

“We can’t compete with 
Amazon when it comes to buy-
ing a commodity,” she said. “But 
what Amazon can’t touch is our 
ability to offer an experience. So 
we want to look at these oppor-
tunities to create experiences 
that even Amazon can’t touch. 
So the kind of market we would 
be looking at wouldn’t be just 
produce. It would be artisans 
and crafts, maybe some demon-
strations like cooking, and also 
entertainment.

Puesto with its huge existing outdoor dining structure on Wall Street is where the 
La Jolla Village Merchants Association would like to locate a new public market on 
Thursday nights. PHOTO BY DAVE SCHWAB



3958 - 62  Bayside Walk • Pacific Beach   7BR/7.5BA offered at $14,950,000   

Don’t miss this highly sought after spectacular bayfront property. Located just steps from the Catamaran Resort Hotel and Spa, famously known as the “Villas on the Bay”! On the sand, with panoramic bay 
views from almost every room! Perhaps you or a family member have had the pleasure of being a guest at this world-renowned property, which is currently being used as a HIGH-INCOME vacation rental. 
Now YOU can own this 7 BR, 7.5 luxury home and make it yours!

3424 Jennings Street • Point Loma   3BR/3BA offered at $2,550,000  

Nestled in the quiet Wooded Area of POINT LOMA this one of two homes has everything you 
could ever dream of. NEW CONSTRUCTION with a stunning open floor plan. HUGE rooftop deck 
with amazing views. Modern/Contemporary high end architecture. * Built by award winning ar-
chitect, Don Mclaughlin * Close to all San Diego Yacht Club and Southwestern Yacht Club * No 
airplane noise * Top of the line construction * Large windows providing natural light * Bed-
rooms/office conversions for the work at home family * Opportunity to buy both homes to create 
a family compound * Panoramic Rooftop deck - great for entertaining * State of the art floating 
staircase

3434 Jennings Street • Point Loma   4BR/3BA offered at $2,495,000  

Nestled in the quiet Wooded Area of POINT LOMA this one of two homes has everything you 
could ever dream of. NEW CONSTRUCTION with a stunning open floor plan. HUGE rooftop deck 
with amazing views. Modern/Contemporary high end architecture. * Built by award winning ar-
chitect, Don Mclaughlin * Close to all San Diego Yacht Club and Southwestern Yacht Club * No 
airplane noise * Top of the line construction * Large windows providing natural light * Bed-
rooms/office conversions for the work at home family * Opportunity to buy both homes to create 
a family compound * Panoramic Rooftop deck - great for entertaining * State of the art floating 
staircase

 

(619) 922-4062     chris.love@coldwellbanker.com

FOR SALE BY CHRIS LOVE ♥

SOLD BY CHRIS LOVE ♥

3530, 3532, 3534 Bayside Walk • Pacific Beach 
JUST SOLD $3,795,000 

Triplex on the beautiful MISSION Bay! Great Investment Oppor-
tunity to Own this 3 Unit Complex that Generates Year Round In-
come! Own 1 & Rent the Other 2, or Rent All 3. Gorgeous views, 
amazing neighborhood! 2 Front Patios w/ bbq's & Upstairs Bal-
cony to Enjoy the Bay by Day & SeaWorld Fireworks by Night!

4273,4275 Dawes Street • Pacific Beach 
JUST SOLD $1,475,500 

One block to Mission Bay, Sail Bay, Walk to Bay, Pacific Beach 
Shopping and Restaurants, the location is absolutely fabulous! 
One of the original PB duplex’s. Unique, one of kind layout, so 
much potential for adding on and rebuilding or simply keeping 
the way it is. Location is PRIME Pacific Beach. Feels like a HOME, 
and is very private

826 Seagirt Court • Pacific Beach 
JUST SOLD $1,065,000 

Original Mission Beach cottage. 30 steps to sands of Mission Bay. 
Corner lot. Bayside Lane & Seagirt. Buildable site. Can build 1600 
sq. foot home. Monthly rent: $2195/month

Chris Love  ♥ ♥  DRE# 00586103 
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Tourmaline Surfing Park spreads aloha across the country
By DAVE SCHWAB

Tourmaline in North Pacific 
Beach is more than just a 
surfing park.

Affectionately referred to as 
“Turmo,” the park is a communi-
ty hub and crossroads. It is a place 
for folks to exercise, mingle, and 
indulge in the surfing lifestyle.

Some of the regulars who fre-
quent the park half-jokingly say, 
judging from the proliferation of 
out-of-state license plates in its 
parking lot, that Turmo ought to 
be its own “national” park.

Two regulars near Tourmaline 
who swear by it are seniors Joan 
and Karl Vesper. Karl, 88, still 
surfs there daily. Joan doesn't 
surf. She boogie boards.

On a Sunday afternoon in 
June, the month that includes 
International Surfing Day on the 
19th, Joan took photos of license 
plates in Tourmaline’s parking 
lot. “I counted 34 out-of-state 
cars between mid-May and mid-
June,” she said. “The hordes are 
mostly California locals whose 
courtesy code, ‘Surf Well, Spread 
Aloha, Share Waves Without 
Judgment,’ is inscribed in the 
kiosk at Tourmaline’s look-out 
railing.”

Of Tourmaline’s culture, Joan 
said a Minnesotan told her: “Here 
the crowd is less aggressive than 
at ‘Wind and Sea.’ It’s a good 
place to learn.”

Gail Bova and Jeff Lidawer, 
when they moved cross-country 
from Ohio to San Diego, told Joan 
they “bought boards before they 
bought a couch.”

Adam Roberson moved here 
from Maine in October. He told 
Joan he Googled “Beginners’ 
Surfing” and Tourmaline popped 
up. “I didn’t want to get in any-
one’s way,” Roberson said. “Here 
no one seems to get angry.” 

“Something people don’t know 
is that, back in the ’40s, we used 
to surf pillowcases,” said Karl 
Vesper. “If you take a pillowcase 

and drop it in saltwater it will 
blow up. If you tie a knot in it air 
will stay in it and you have a bal-
loon you can surf with.”

Jeff Grant, another Tourmaline 
regular, said he and the park go 
way back.

“My relat ionsh ip w it h 
Tourmaline started 40 years ago 
in 1962 at age 11,” Grant said 
noting Tourmaline “was a pleas-
ant surprise” because it was lo-
cal, but not localized like so many 
other surf spots he’d been to.

“Ability out in the water was 
respected, but not imperative to 
being part of the group,” Grant 
said. “The range of surfers was 
10-85 years but the tribe was 
very inclusive. And while there 
were cranks and prima donnas, 
most of the surfers were funny, 
humble and very welcoming. In 
short order, Turmo became my 
new favorite surf break and in 
fact, it still is.”

Added Grant: “The surfers have 
changed but not the personalities 
or the span of ages. Some folks 
rip, some are learning, old farts 
yearn for the good old days with 
less crowds. Young folks wish the 
old guys would stop complaining. 
There’s a new group of mostly 
Asian surfers who have creat-
ed a very festive atmosphere in 
the parking lot with music and 

food and great conversation that 
is no different than what the 
Tourmaline Tailgaters club did 
when we set it up 30 years ago.”

Carol Kent, one of three wom-
en who belong to the Tourmaline 
Tailgaters, likes to talk to surfers 
sitting on their boards. “The 
club’s purpose is to help out the lo-
cal surf community and the park 
in any way we can,” said Carol’s 
partner, Patrick Beckett.

Tailgater projects have in-
cluded picking up in the park, 
partnering with another surf 
club to install a kiosk and me-
morial bricks, and helping in-
dividual surfers like providing 
material for Tourmaline regular 
Levy Feiteira to paint the railing 
and the restrooms’ bricks and 
beams.

“Don’t forget partying,” Carol 
adds, smiling, about  Tourmaline 
projects. Tailgater Skip Frye (re-
nowned surfer and board shaper) 
even surprised Levy with a new 
surfboard at an award assembly 
in recognition of his volunteer 
work.

Not all of Tourmaline’s regu-
lars though, like Sheila Purdy, 
are surfers. She just admires the 
culture – and the people.

“I started driving my Basset 
Hound Myrtle to Tourmaline 
Beach about eight months ago 

for a walk with Steve Ferguson 
when my husband could no lon-
ger drive,” Purdy said. “I quickly 
found an amazing surf culture 
very welcoming for my dog and 
myself.

“Since I am also handicapped, I 
read the paper while Steve walks 
Myrtle on the beach and parking 
lot where she is welcomed and 
gets treats. A vast assortment 
of people, dogs, and surfers are 
friendly and helpful and send 
wishes to my husband. I have 
learned why Tourmaline Beach 
is so popular and welcoming to 
all comers.”

So what makes Tourmaline so 
special?

“There are tribes at most 
beaches,” pointed out Jeff Grant. 
“I’ve sat and chatted with those 
tribe members for 50 years at 
spots ranging from Malibu to El 
Salvador to Scorpion Bay. The pri-
mary difference I see at Turmo is 
the harmony reflected both out 
in the water and in the parking 
lot. Turmo is a place that fosters 
relationships better than most. In 
a world where it’s tough to make 
new friends from scratch, this is 
one place you can.”

C o n c l u d e d  G r a n t  o f 
Tourmaline: “The surfers here 
range from cops to firefighters, 
from docs to gardeners, and 

from painters and teachers, to 
the unemployed living in their 
vans. What is most interesting is 
the respect afforded all. Surfing 
allows us to chat without caste. 
But the culture of the tribe is what 
strikes me as being the singular 
aspect of the venue that resonates 
most. And maybe that should be 
told as well.”

Patrick Beckett and Carol  Kent, ‘I gave 
him the Tourmo license plate for his 
birthday.’ ALL PHOTOS BY JOAN VESPER

Steve Ferguson walking Myrtle. 
Myrtle's owner is reading the paper in 
her car.

Jeff Lidawer and Gail Bova from Ohio, 
‘We bought surfboards before we 
bought a couch.’

Tourmaline Canyon Surfing Park me-
morial: ‘Surf Well, Spread Aloha, Share 
Waves Without Judgement.’

SURFERS MEMORIAL

About 15 years ago, Jeff 
Grant and other members 
of a homegrown Tourmaline 
Surfing Park club named the 
“Tailgaters” designed and 
set up the Surfers Memorial 
in front of the break at the 
park to honor surfers who 
had contributed to the 
legacy Tourmaline imparts 
to visitors. 

The memorial’s words are: 
“This monument honors the 
past and present surfers at 
Tourmaline Canyon Surfing 
Park who have embraced 
its beach, surf and 
camaraderie.

Since the opening of 
the park in May 1963, 
Tourmaline's local surfers 
have shared their time, 
skills and wisdom with all 
who have been interested 
in receiving them. Great 
surfers and fine men and 
women have grown up within 
the Tourmaline culture, and 
carry the positive traits 
learned here into their lives 
and those of the people 
around them.”

UC San Diego Health worker throws ceremonial first pitch at Padres’ ‘reopening game’
By THOMAS MELVILLE

In late May, Nancy Yam, 
PharmD, MHA, BCPS, asso-
ciate chief pharmacy officer 

at UC San Diego Health, found 
out she would be the health 
care worker throwing out the 
ceremonial f irst pitch at the 
San Diego Padres’ “reopening 
game” planned for June 17, two 
days after the state lifted most 
COVID restrictions for outdoor 
gatherings. She was shocked. 
But then she also prepared and 
practiced throwing a baseball 
with a friend, who happened to 
be a former MLB pitcher.

UC San Diego Health is the 
official health care provider for 
the Padres, and under Yam’s 
management at the Petco Park 
Vaccination Super Station, as 
well as other sites, more than 
500,000 COVID vaccine doses 

have been administered so far. 
The Padres wanted to honor 
all the hard work health care 
workers have done and are still 

doing to get San Diego (and the 
country) back to almost “nor-
mal,” and Yam delivered with 
a strike (well, close enough). 
We asked her how this event all 
came about.

 
When did you find out you 

would be throwing the ceremo-
nial first pitch?

Yam: I was getting some work 
done on the evening of May 25 
and saw the email from our 
chief marketing and commu-
nications officer, Kim Kennedy, 
come through. I remember 

tearing up and thinking how 
did we get here? I told my kids 
and they were so excited about 
it! I couldn’t believe it and was 
in a little bit of shock.

 
How were you chosen?
Yam: UC San Diego Health 

is the official health care pro-
vider for the San Diego Padres. 
My understanding is that they 
reached out to our CEO, Patricia 
S. Maysent, and the marketing 
team, who then in turn suggest-
ed me for the first pitch. It’s not 
lost on me that this was and is 
a team effort by many people 
and I was lucky I was asked. I 
continue to be so grateful and 
appreciative for that opportu-
nity to represent so many peo-
ple who have worked so hard in 
healthcare.

Nancy Yam, associate chief pharmacy 
officer at UC San Diego Health, throws 
the ceremonial first pitch before the 
San Diego Padres’ ‘re-opening game’ 
on Thursday, June 17. 
 COURTESY OF SAN DIEGO PADRES

Nancy Yam tosses the ceremonial first pitch at Petco Park.   COURTESY OF UC SAN DIEGO HEALTH

See PADRES, Page 5
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YES, WE ARE

OPEN

1851 Garnet Ave | 7AM -  2PM Daily
PACIFIC BEACHPACIFIC BEACH

NEWS

Open M-F 7am - 3pm 
Sat and Sun 7am - 4pm 

 
All outdoor decks are open for seating 

 
704 Garnet Ave 

Next to Crystal Pier

Everyday 7am - 3pm 
Outdoor seating available 
or we take phone orders 

(858)230-7355 
1730 Garnet Ave, Next to Vons

OPEN FOR BUSINESS!
SUPPORT YOUR FAVORITE LOCAL BUSINESSES! 

San Diego Police enacts Community Assisted Party Program
By DAVE SCHWAB

In June, Pacific Beach Town 
Council was clued in by San 
Diego Police on the Community 
Assisted Party Program, a useful 
tool in curbing short-term rent-
als and other properties causing 
noise and other disturbances.

“The CAPP program is back 
in full force, it’s fully up and 
running,” said officer Brandon 
Broaddus of SDPD Northern 
Division. “I actually capped one 
house recently.”

CAPP is a police program to 
identify chronic locations that 
host loud and disturbing parties 
generating a large volume of com-
plaints from surrounding neigh-
bors and monopolizing police 
resources in repeated responses.

Once identified, a chronic lo-
cation is designated as a CAPP 

address. Notification is then made 
to the residents and the property 
owner of the CAPP designation. 
The CAPP designation remains 
in effect for one year, regardless 
of occupant changes.

Broaddus explained how CAPP 
works.

“CAPP is a title we place on a 
location that is a nuisance, such 
as a property that hosts multi-
ple parties,” he said. “Basically, 
after a location has been desig-
nated, whenever officers respond 
again for loud parties, there is no 
tolerance.

“We write administrative ci-
tations with a $1,000 fine for 

all residents of capped proper-
ties, and additionally a $1,000 
citation goes to the owner of the 
property. A lot of times, we’ll also 
do cost recovery for all the officers 
who responded.”

Pointing out a CAPP call is 
low on the priority list, Broaddus 
nonetheless noted police will re-
spond as quickly as possible. “It’s 
a documented, non-emergency 
call for service that is part of the 
process,” he said. “Police make 
contact with the residents. We 
use progressive enforcement. We 
try to educate and work toward 
compliance. If we don’t get com-
pliance, we’re going to go into 

enforcement mode.” 
“The first response is just a 

written warning,” said Broaddus. 
“If we issue a first response, and 
then we have to go back within 
24 hours, then the location is au-
tomatically capped.”

The CAPP program can also be 
hastened if violent or other prob-
lematic activities occur at the res-
idence involved.

“Besides noise, if there’s un-
derage drinking or fighting go-
ing on, that’s egregious activity,” 
Broaddus said. “We can write ci-
tations for a lot of those issues. We 
had one party house in the UTC 
area that got capped right away 
because residents at the home 
were shooting off a gun, even 
though nobody got hurt, because 
of the violence. That made cap-
ping that house easy for us.”

In the past, Broaddus noted one 

ultimately capped residence had 
21 parties police responded to in 
a 1 ½-year time span. He urged 
residents repeatedly disturbed by 
excessively loud and problematic 
homes in their neighborhood to 
report them to police. And the 
more callers, the better, he added.

“CAPP works, when it’s imple-
mented correctly, it’s a great pro-
gram,” concluded Broaddus. “It 
works best if it’s not just one per-
son, but multiple people calling 
in. If it’s just one person calling 
it’s harder to do. But multiple calls 
to one location, that’s perfect. 
Then I can start working on im-
plementing the CAPP program.”

For further information re-
garding CAPP in the Northern 
Division, contact the CAPP co-
ordinator, Fred Zuckerman, 
at 858-552-1717, or FBZ@
Pd.sandiego.gov.

‘CAPP is a title we place on a location that 
is a nuisance, such as a property that hosts 

multiple parties.’  
– OFFICER BRANDON BROADDUS OF SDPD NORTHERN DIVISION

How did it feel being on the field 
in front of 40,000 fans?

Yam: Exhilarating. It was ex-
citing, but I was a nervous wreck 
and things moved so fast. I knew 
it was reopening day and that 
the stadium would be full. I saw 
the mound and home plate and 
thought it was much farther than 
I thought it would be.

It was a good thing I practiced 
with Aaron (former MLB pitch-
er) and Jennifer Harang that past 
weekend. I went to junior high 
and high school with them and 
then our kids ended up at the 
same school so we were able to 
reconnect. We had a fun practice 
and caught up on the past year of 
social distancing. My kids, Lucas 
and Ella, thought I was pretty 
cool to know them. My son got to 
throw with him too so that was 
exciting for him.

To be at Petco Park that eve-
ning felt almost “normal;” and 
what life may soon be like as it 
was before. It was so special and 
that I knew this was an oppor-
tunity of a lifetime – I tear up 
thinking about it. I had my fam-
ily there and a few of my friends 

surprised me (which I didn’t ex-
pect). There were a lot of UC San 
Diego Health people there too so 
my work family was definitely 
present. I loved feeling that our 
City and County of San Diego 
were in it together.

 
Is it important is it to get 

vaccinated?  
Yam: I think it’s extremely im-

portant to get vaccinated. I be-
lieve in the science and research 

that went into the development 
of these vaccines to get where we 
are today. This didn’t happen in 
a few days or weeks or months – 
it was years of hard work by sci-
entists who made it happen and 
then clinical trials were conduct-
ed after that. Testing has shown 
that it’s safe and effective. Getting 
vaccinated helps protect yourself 
from getting seriously ill and it 
also protects others around you 
as well.

PADRES >>
CONT. FROM PG. 4

San Diego Mayor Gloria, County Chair Fletcher detail strategies to address chronic homelessness
Recognizing the growing en-

campments of homeless people on 
the sidewalks of Downtown San 
Diego and the difficulty placing 
unsheltered people suffering from 
addiction into existing programs, 
Mayor Todd Gloria and County 
Board of Supervisors Chair 
Nathan Fletcher on June 18 de-
tailed a new strategy to address 
the immediate and long-term 
challenges facing these vulner-
able individuals.

“Homelessness is the most 
pressing challenge facing our re-
gion. The City and County are in 
lockstep and fully committed to 
implementing sound policies and 
proven strategies that will make a 

transformational difference in the 
lives of people who are homeless,” 
Gloria said. “It is great to finally 
have a leader at the County who 
understands that county govern-
ment has a significant role to play 
in fighting homelessness. Chair 
Fletcher gets that.”

The first phase of the ev-
er-strengthening partnership 
between the City and County 
will launch on June 28. Outreach 
teams will hit the streets for a 
coordinated and geographical-
ly concentrated, month-long 
outreach campaign to connect 
individuals who are experienc-
ing homelessness to immediate 
shelter, housing-navigation and 

behavioral-health services and 
medical care for those in need. 

As it stands today, there are no 
shelters or other housing options 
for people experiencing home-
less who are not sober or actively 
committed to sobriety. The sec-
ond phase, building on experienc-
es from Phase 1 and scheduled to 
launch in August, addresses the 
struggle of those who are chron-
ically homeless with severe sub-
stance-use disorder by engaging 
them with teams who can link 
them to health and social ser-
vices, including specialized tem-
porary housing, regardless of the 
status of their sobriety.

Community Harm Reduction 

Teams (C-HRT) will be initially 
deployed into the central region 
of San Diego, with expected ex-
pansion to other areas of the 
county. C-HRT will provide ro-
bust outreach and engagement, 
connection to primary care and 
behavioral health services, and 
bridge housing, including Safe 
Haven housing, to individuals 
with chronic substance-use and 
mental health conditions.  

“Each person experiencing 
homelessness has their own 
unique set of circumstances, but 
addiction and mental health in-
jury are common contributors to 
chronic homelessness, requiring 
a distinct response to meet their 
particular needs,” said Fletcher. 
“We are investing in a better way, 
an approach that is different from 

See HOMELESS, Page 10
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Cell: 619.851.7334  
3455 Ingraham St San Diego CA 92109 

christian.castner@compass.com  
DRE#: 01245048

What’s your home   
REALLY WORTH?

 
Find out your Home’s value AND how we can  

sell it for MORE by scanning this QR code! 
 www.CompassLuxury.com 

Scott Booth  858-775-0280 
DRE #01397371

I often get met with surprise when people learn that I grew up here in PB since there aren’t too many “locals”  
anymore. It got me thinking, there’s a lot of interesting people and businesses in our community that people may 
not know about if they are new to the area. So, each month I will be spotlighting someone within our community 
that I think has an interesting story to share. 

For those of you that have been in PB for any length of time, you’ve for sure 
driven or walked by the original Lefty’s Barbershop on the 1300 block of 
Garnet by Starbucks. From the outside you’d walk right past it and not blink 
an eye, but if you stepped inside your senses would be treated with an  
eclectic and awesome motif of neon, barbershop paraphernalia, an  
assortment of random stickers, empty bottles of booze, killer artwork,  
random pieces of “stuff” and possibly a dead animal head or two as well 
as the smell of shaving cream and pomade. Depending on the day and time 
of year you might also hear guys talking smack about their fantasy football 
team and their hilarious side bet payoffs, the latest Half Face Blades drop, 
the swell forecast or just pure amazing randomness. The owners, Felipe  
Beccera and Mikal Zack, met many years ago through Pacific Drive, where 
Mikal worked and Felipe was a member of their surf team. They became 
instant friends and have been more like brothers than friends since. 
  
Felipe grew up in La Jolla with his two younger brothers and after graduating from Uni High School, he spent a 
few years going to school, surfing and having fun and then decided it was time to “grow up and get a real job” 
While still in barber school, he was offered the opportunity to purchase the business from the then owner and with 
some help from his parents, jumped in head first and became a new barber as well as a young business owner. 
Mikal grew up in Clairemont but went to school in LJ and graduated from LJ High. While working at Pacific Drive, 
he pondered where he wanted to end up and contemplated various trade schools, including culinary school. In 
the end he saw how well some of his buddies, including Felipe were doing as barbers and decided to give it a 
try. Felipe “held him a chair at the new location” while he finished barber school and once he did he started his 
new career as a barber. 
  
Three years into Felipe’s ownership of the Garnet location, he decided to expand and with another business  
partner opened another location on Cass St. They spent a few years on Cass and then moved to the current 2nd  
location on Turquoise. A short time after the move to Turquoise, his then business partner decided he wanted to 
sell and Felipe approached his good buddy Mikal about becoming a partner and 3 years later they’re co-running 
a thriving local business with a huge following. When I asked them both what they attribute their success to, they 
both agreed that “solid customer service and including the other guys in the shops on any decisions they make. 
Part of that solid customer service is not having a “cool guy attitude” that is present in other barbershops. Where 
other shops treat people like they should feel privileged to get their haircut or shave there, the guys at Lefty’s feel 
stoked and fortunate that people choose them to be their barber. Walking into a barbershop like Lefty’s for the 
first time can on the surface appear intimidating. If you’re not used to   
  
This dedication to their customers is evidenced by what they say is a roughly 90% referral rate for their customers 
and a 95% retention rate once someone comes in for their first cut. Due to the close proximity of their working  
conditions, they handpick each barber they bring in and most were referrals from people they knew or they were  
familiar with their work already. This careful selection process has also helped them maintain a good boss/ 
co-worker/ friend relationship with all the guys they cut with. 
  
Felipe still lives in LJ with his wife and son Ford (who told me he LOVES trains!) and Mikal lives in PB and will be 
celebrating his one year anniversary with his wife next month. Walking in for the first time can be intimidating if 
you’re not used to lots of tattoos and more than an occasional f-bomb, but once you shed your pre-conceived notions 
of people based on appearances, you’ll quickly see that both Felipe and Mikal, as well as all of the other guys, 
are solid dudes as well as some of the nicest and funniest people you could meet and you’ll quickly become “part 
of the family”. As someone whose been getting haircuts there for years as well as taking my son there for years 
for haircuts, I can’t sing the praises of these guys enough. With all the crazy in the world, it’s nice to see locals  
owning and successfully running a small business here in PB. 
 
If you know of someone you think has an interesting story, send me an email scott@isellbeach.com with their 
info and why you think they would be a good person/business to spotlight and will consider them for a  
monthly spotlight.  

SCOTT’S PB SPOTLIGHT

This month’s feature: Lefty’s Barbershop  
Owners Felipe Beccera and Mikal Zack

Become smitten with a kitten:  
180-plus kittens need homes
SAN DIEGO HUMANE SOCIETY IS 
REDUCING ADOPTION FEES FOR 
KITTENS TO HELP FIND MORE 
HOMES FOR THEM

San Diego Humane Society is offering 
residents a unique opportunity for the sec-
ond half of June: Become smitten with a 
kitten and adopt for only $25. Since kittens 
are better in twos, adopters can bring home 
a second kitten for just $5! The promotion, 
sponsored by Petco Love, lasts through 
June 30.

Each kitten available for adoption has 
been spayed/neutered, microchipped, and 
provided with preliminary vaccinations. 
All adopters will receive a sample bag of 
kitten food and adopter support from San 
Diego Humane Society for the life of the pet. 
Currently, more than 180 adoptable kit-
tens remain in care at San Diego Humane 
Society campuses. This adoption promotion 
will enable San Diego Humane Society to 
care for more than 6,000 kittens this year 
alone.

“Every animal who is adopted makes 
space for another animal who is in urgent 
need of care,” said San Diego Humane 
Society COO Jessica Des Lauriers. “Adoption 
specials like this one help to find homes 
for these animals and bring attention 
to the issue of cat overpopulation in our 
community.”

Most kittens are born between the 
months of March through September and 
each year San Diego Humane Society’s 

Kitten and Foster programs respond by 
providing lifesaving care.

To find a kitten, visit sdhumane.org. 
Adopters can also learn about San Diego 
Humane Society’s adoption process at sd-
humane.org/adopt and make an appoint-
ment. While appointments are recom-
mended for guaranteed service, walk-ins 
are accepted on a first-come, first-served 
basis.

Kittens at SDHS need homes.

Second trash pickup added in Mission Beach 
The City of San Diego is announcing 

additional trash and recycling pickup 
for Mission Beach. The City’s $4.6 billion 
budget for fiscal year 2022 includes added 
funding for twice weekly trash and recy-
cling collection in the Mission Beach com-
munity, a high-density area that attracts 
large summer crowds. 

The Environmental Services Department 
will increase trash routes beginning the 
week of Tuesday, July 6, and will continue 
through Saturday, Sept. 25. The second 
weekly pick-up will take place on Saturdays.  

High tourist turnover brings an increase 
in trash to the beach areas, creating a breed-
ing ground for flies. To address the need, the 
City Council included funding for the addi-
tional collections that were not previously 
funded in the fiscal year 2021 budget.

“I am pleased the budget includes fund-
ing for a second scheduled residential refuse 

collection in Mission Beach. The modest 
investment is very important for this com-
munity and the environment, especially 
as our beaches see an increase in visitors 
and an influx of trash,” said City Council 
President Jennifer Campbell. 

Residents and businesses in Mission 
Beach will be notified of the second collec-
tion schedule. The City will collect residen-
tial trash (black refuse bins) twice per week 
on Tuesdays and Saturdays, with the added 
collection beginning on Saturday, July 10. 

Recycling collection (blue recycling bins) 
will begin a twice weekly pickup schedule 
starting Tuesday, July 6. 

For assistance or questions about 
trash and recycling pickup, contact 
Environmental Services at 858-694-7000 
or  trash@sandiego.gov.

READ MORE ONLINE AT sdnews.com
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THINKBRIAN.COM     619-300-5032

3795 Ocean Front Court 
$2,600,000   

Represented Seller

2075 Guizot 
$1,800,000   

Represented Seller

SOLD!
SOLD!

1643 Beryl 
$1,625,000 

Represented Seller

SOLD!

2868 Bayside #A 
$1,395,000 

Represented Seller

801 Whiting Court 
$1,300,000 

Represented Seller

SOLD!
SOLD!

707 San Jose Court 
$1,200,000 

Represented Seller

SOLD!

5726 La Jolla Blvd #207 
$750,000 

Represented Seller

1789 Missouri 
$642,500 

Represented Seller

SOLD!
SOLD!

4015 Crown Point Dr #208 
$530,000 

Represented Seller

SOLD!

4812 Kendall   
Representing Seller

1780 Chalcedony 
Representing Seller

PENDING!

PENDING!

 3997 Crown Point Dr #33  
Representing Seller

PENDING!

Recent Coastal Sales!  The market is white hot for sellers and Who you work 
with matters! I'd love the opportunity to earn your business and create a 

bidding war on your property! 
   

Call me direct 619-300-5032
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975 Garnet Ave. Pacific Beach (858) 230-7770 www.pacificucwc.com

Urgent Care • Lacerations • X-Rays
Walk-ins Welcome • IV Hydration

Clean • Caring • Convenient

Monday - Friday: 8am - 8pm
Saturday - Sunday: 8am - 4pm

READER’S CHOICE AWARD: BEST DOCTOR
2016 • 2017 • 2018 • 2019

WE GET YOU BACK TO THE BEACH

READERS
CHOICE
AWARDS
2 0 1 9

READERS
CHOICE
AWARDS
2 0 1 9

PACIFIC BEACH 1088 Garnet Ave San Diego, CA 92109  858-274-4704

@flamebroiler 
pacificbeach
#flamebroiler 
pacificbeach

Call 858.274.4704 or visit our delivery partners at 
Doordash, Postmates and Grubhub. Be Safe! 

 

BUY 1 BOWL GET 1 BOWL FREE
SATURDAY AND SUNDAY DEAL

Valid only at 1088 Garnet Ave., Pacific Beach, CA. Upgrades and extras additional charge. 
One coupon per person per visit. Cannot be combined with any other offers/specials. 

Independently owned and operated by franchisee. Expires 07-25-21

ONLINE ORDERS: 
 flamebroilerpb.com

Voted Best Burrito 14 Years Straight! 

TACO SURF 
Best burrito in America 

by 3 nationwide sources 

4657 Mission Blvd. 
San Diego, CA, 92109 

(858) 272-3877 
www.TacoSurfTacoShop.com

OPEN 8:30AM - 9:00PM 
Dine-in, Take Out & Delivery 

Online ordering @  
tacosurftacoshop.com

MISSION BEACH & PACIFIC BEACH

Luxepb.com • 858-900-2036  • 1029 Garnet Ave, San Diego

JEWELRY & LOAN

Full service jewelry store. 
We buy estate jewelry, 

gold & watches.

BY APPOINTMENT

Pacific Life Church  
Pacific Life Church offers church services every Sunday and we have 2 amazing opportunities for you to worship with us!  We 
offer an in person, outdoors worship service every Sunday at 8:30am.   We meet at St. Andrew’s by the Sea – 1050 Thomas St.  
There is parking on the street, in the library parking lot or behind the church in the ally.    We also offer an online church serv-
ice at 10:30am via our website, YouTube channel or Facebook page.   For more information about our church services, to get 
involved in a Life Group, to sign up for our weekly emails or to connect with our staff, please 
visit our website, www.pacificlifechurch.org or our social media pages. 
 
Every week, we provide video encouragements from our church staff  and volunteers, both 
via email and on our social media pages.  Topics include but are not limited to - parenting 
help, kid’s activities, worship, hope, mental health service opportunities and loving our 
neighbors.  So again, head to our website to sign up for those weekly emails and to connect 
with us at Pacific Life Church.  We feel fortunate that we get to serve the community of  Pacif-
ic Beach and we love our town.  We are here for you – you are not alone!

Pacific Life Church  
www.pacificlifechurch.org | 4666 Cass St. Suite 202, San Diego, CA 92109  
Facebook - @pacificlifechurchsd  | Instagram - @pacificlifechurchsd | YouTube - PacificLifeChurchSanDiego 

NEWS

lots, etc., as well as reducing ac-
cess for off-leash dog park users.

Option B keeps the island intact 
and undivided while increas-
ing the fenced, off-leash area. It 
was favored by FIDO, which has 
worked for 15 years lobbying for 
that land-use alternative that pre-
serves the off-leash area open and 
intact.

FIDO spokesperson Carolyn 
Chase credited the support of 
San Diego’s representative on the 
Coastal Commission for helping 
turn the tide in their favor in se-
lecting Option B as an amendment 

to update Fiesta Island’s land uses 
and vision.

“It was really Steve Padilla, 
speaking from his experience 
growing up here, and our only 
rep on the Coastal Commission, 
who led the commission to under-
stand why we don’t need to pave 
more of this particular paradise,” 
said Chase. “He understood how 
Option A would decrease pub-
lic access based on the existing 
high levels of use. He debunked 
staff’s report that the area is 
‘under-utilized.’”

Leading up to the June 10 
Coastal Commission meeting, dog 
owners deluged coastal commis-
sioners with letters supporting the 
more dog-friendly Option B.

There were 43 public speakers 
at Coastal Commission’s June 10 
Fiesta Island hearing. Four spoke 
to environmental issues without 
addressing proposed options A or 
B. Thirteen speakers supported 
Option A. The remaining 25 speak-
ers from FIDO all backed Option B.

FIDO speakers argued recent 
studies show 47 percent of all 
San Diego households now have 
a dog. They pointed out keeping 
existing open space, like that on 
Fiesta Island, will become even 
more critical in years to come as 
San Diego densifies, leaving dog 
owners and other recreational 
groups “with nowhere else to go” 
in terms of shoreline access.

Coastal Commission staff’s 

June 10 report had recommended 
adoption of “Option A with its new 
public recreation and boat facility 
along the southern shoreline.”

“FIDO continues to support 
speeding up the process for dragon 
boats to be included in the South 
Shores Plan Update that is already 
in process," said Chase of FIDO, in 
addressing the concerns for more 
recreational space expressed by 
Mission Bay water users whose 
preferred Option A was not selected.

The City Council voted unan-
imously in favor of FIDO and 
Option B two years ago. Prior to 
the council’s decision, the City 
Planning Commission had voted 
6-0 in favor of Option A propos-
ing dividing the man-made island 

with a road and reducing access 
for off-leash dog park users.

Chase also credited FIDO’s let-
ter-writing lobbying effort, along 
with the eloquence of its speakers 
on June 10, for ultimately carry-
ing the day in winning support 
from commissioners for their pre-
ferred Option B.

“One of the commissioners stat-
ed that she was impressed by the 
campaign run by FIDO,” conclud-
ed Chase. “All of our efforts made a 
difference. One commissioner ex-
plicitly noted that the passion and 
campaigning organized by FIDO 
impressed her as to the impor-
tance of leaving the area intact.

FIDO >>
CONT. FROM PG. 1

READ MORE ONLINE AT sdnews.com



FRIDAY,  June 25, 2021 | BeACH & BAY PReSS / LA JOLLA VILLAGe neWS  | PAGe 9

2808 Bayside Walk

Off Market Duplex

La Costa Oaks

3 BR • 2 BA •  1,293 ESF •  SOLD $1,275,000

REP BUYER • 3,000 ESF  • SOLD $1,350,000

3 BR • 2.5 BA • 1,913 ESF

SOLD 

OVER ASK!

JUST 

SOLD!

BUYER IN 

ESCROW!
TrevorPike.biz

Follow me on Instagram 
@Trevor_Pike_SDrealestate

See my sales on Zillow

TREVOR PIKE
Coastal Property Specialist

619.823.7503
Trevor.Pike@Compass.com 

DRE #01739847

Trevor Pike
YOUR COASTAL SPECIALIST

The Summer 
Market is Here!

740 Asbury Ct         3 BR/2 BA 1,450 ESF  •  2 Car Parking + Patio

JUST

LISTED!

TH 
Happy

OF JULY 92109!

La Costa Oaks
3 BR • 2.5 BA • 1,913 ESF

BIG Kahuna Beachfest in South 
Mission Beach set to return

By JEN PFEILER

San Diego Beach Improvement Group 
(BIG) might be a small nonprofit organi-
zation, but it has big goals – starting with 
several beautification projects in South 
Mission Beach. According to BIG’s presi-
dent, Laura Hendrickson, she and a group 
of individuals began raising money to 
maintain the beach’s volleyball courts in 
2002. 

“It was naturally a good fit for me,” 
Hendrickson said. “I have a lifelong pas-
sion for volleyball and I always wanted to 
do some community service and so it was 
serendipitous that I found it.”

Hendrickson later made the nonprofit of-
ficial in 2007. Since then, BIG (sandiegobig.
org) has completed several other projects, 
including resurfacing the basketball court 
in 2009 and partnering with other orga-
nizations for beach clean-ups. Hendrickson 
said they remove up to 200 pounds of trash 
from the beach every month.

In 2020, BIG began fundraising to re-
pair the basketball court again. At the 
time there was a large crack in the court, 
which the City’s Parks and Recreation 
Department stepped in to fix to avoid lia-
bilities. According to Hendrickson, while 
the crack has been repaired, the court must 
still be resurfaced. Hendrickson estimated 
the remainder of the project would cost BIG 
$6,000 to $8,000 if they receive enough 
donations to complete it.

“Sometimes because we’re a nonprofit we 
can get the projects done faster and with 
less money [than the city],” Hendrickson 
said.

Currently, BIG is focused on growing 
its team, attracting more members, and 

creating awareness in the local community. 
“We’re working on trying to figure out 

how we can gain support and member-
ship so that we can figure out once we 
have more capital, where we can put those 
funds, which will benefit our members and 
our beach the most,” said Nate Boddy, trea-
surer of BIG. 

One way they plan to gain support for 
their cause is at the BIG Kahuna Beachfest 
fundraiser (6manvolleyball.com) on Oct. 
9. All are encouraged to sign up for a spot 
to play 4-person beach volleyball or 3-per-
son basketball. All skill levels are welcome 
and participants are encouraged to dress 
in costume with their teams.

The event is sponsored by local business-
es, including Cindy Whitmarsh Fitness, 
Vavi Sports and Social of San Diego and 
Onesie Tourney. Hendrickson said the goal 
is to raise $125,000 during the BIG Kahuna 
Beachfest.

“I would think that we would be able to 
do a bit of landscaping and take care of the 
basketball courts and then start putting 
money in a savings account for [improv-
ing] the bathrooms and things like that,” 
Hendrickson said.

For San Diego locals like Evan Brugger, 
South Mission Beach is a great place to go 
to be active and play volleyball with friends. 

“It’s a nice clean beach and it’s cool 
there’s so much to do,” Brugger said. “You 
know the [volleyball] nets are always going 
to be there.”

BIG hopes to get more community in-
put in order to decide what type of proj-
ects to invest in. You can fill out their 
survey at https://us20.list-manage.
com/survey?u=e7f4e97b5893af2c03fe-
ae7e5&id=c1eb8abd28.

The BIG Kahuna Beachfest encourages participants to dress in costume with their teams. COURTESY PHOTO

Electric Ocean returns to SeaWorld this summer
SeaWorld’s summer event, Electric 

Ocean, returned in June with daytime 
experiences, a variety of new entertain-
ment, and recharged nighttime shows. 
Electric Ocean will transform the park 
this summer into a sea of glowing color 
and energy allowing guests to voyage 
into a world filled with lights, dance 
music, and energy that sparks after the 
sun sets.

Electric Ocean is included with park 
admission and takes place select days 
and nights through Sept. 6. Guests can 
experience new shows and then stay late 
all summer immersed in light and music 

while experiencing attractions. Join play-
ful, glowing sea creatures and DJs for a 
family-friendly dance party beneath the 
waves. Then end the night with Ignite, a 
fireworks show.

ENTERTAINMENT
• New Cirque Neon World: A theatri-

cal production that features a mixture of 
acrobatic skills, dance, and athletic stage 
performance connected with world-beat 
music, elaborated sets, brilliant costumes, 
and makeup.

READ MORE ONLINE AT sdnews.com
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858-558-1420
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4th of July Deals
GOOD NEWS - 20% OFF
LAGUNITAS - 20% OFF

ABX - 20% OFF
FLAVOR - 25% OFF
KAIZEN - 25% OFF

LOWELL - ASHTRAY GIFT WITH PURCHASE
JETTY - 20% OFF

All these and more!  Valid July 2-4, 2021. While Supplies Last. Cannot be combined with other offers.

what we have done in the past. We 
expect to achieve better outcomes 
with this strategy. You can’t con-
tinue to throw money at a problem 
using the same old playbook.”

These new programs further 
demonstrate the newfound com-
mitment to collaboration between 
the City and County to compre-
hensively address homelessness 
and tackle the behavioral health 
challenges facing this population.

MONTH-LONG OUTREACH 
(PHASE 1)

This unprecedented action will 
involve outreach workers from 

PATH, the Downtown San Diego 
Partnership, Father Joe’s Villages 
and Alpha Project.

These workers’ efforts will be 
complemented by County Public 
Health nurses and eligibility and 
social workers from the Office of 
Homeless Solutions and Equitable 
Communities to provide onsite 
support with public assistance 
programs and links to county and 
community services, as well as be-
havioral-health providers.

The San Diego Police Department’s 
Homeless Outreach Team will partic-
ipate in a supporting role, including 
transportation and logistics.

Bolstering this concentrated out-
reach campaign is a phased expan-
sion of capacity at four shelters for 
people experiencing homelessness, 

made possible by the June 15 eas-
ing of statewide COVID-19 restric-
tions. In the coming weeks, roughly 
300 beds will be added at the Paul 
Mirabile Center (operated by Father 
Joe’s Villages), two East Village shel-
ters operated by Alpha Project, and 
Connections Housing (operated by 
PATH) – bringing total capacity 
to approximately 1,400 beds. The 
San Diego Housing Commission 
administers the contracts for the 
these and additional City-funded 
homelessness shelters and services 
programs.

COMMUNITY HARM 
REDUCTION TEAMS AND 
SAFE HAVEN HOUSING 
(PHASE 2)

This transformative approach 

to addressing homelessness pairs 
outreach and engagement with 
care-coordination services and 
low-barrier access to housing 
with the goal of improving client 
wellness and stability. Community 
Harm Reduction Teams (C-HRT) 
will use evidence-based practic-
es to engage people with highly 
complex and acute needs who are 
experiencing homelessness and 
at increased risk of harm due to 
substance use and mental health 
conditions.

This program is planned to ex-
pand throughout the region but 
will target areas indicating the 
greatest need with services com-
mencing in the Central Region of 
the County. According to the San 
Diego Regional Task Force on the 

Homeless’ Point in Time Count, 
this area, which includes the City 
of San Diego, currently and histor-
ically comprises the largest con-
centration of people experiencing 
homelessness.

The County of San Diego and 
City of San Diego will dedicate 
American Rescue Plan Act funds 
to this critical effort.

The program will incorporate 
two components:

1. C-HRT are multidisciplinary 
teams (substance-use counsel-
ors, peer support, mental health 
clinicians, and psychiatric con-
sultation with nurse practitioners) 
designed to engage homeless in-
dividuals with substance use 
and co-occurring conditions in 
a concentrated geographic area. 
C-HRT provides ongoing care-co-
ordination services, low-barrier 
harm-reduction services, includ-
ing Naloxone and syringe services, 
referrals to primary care and be-
havioral health services, medica-
tion management, and medicat-
ed assisted treatment, transpor-
tation, and bridge housing that 
includes onsite wraparound ser-
vices within links to permanent 
supportive housing.

2. C-HRT will provide low barri-
er and immediate access to bridge 
housing, including short-term 
beds and Safe Haven housing, 
consistent with harm-reduction 
practices, where clients can be 
connected to permanent support-
ive housing, which is widely need-
ed throughout the region.

COMMUNITY

READ MORE ONLINE AT sdnews.com

HOMELESS >>
CONT. FROM PG. 5
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SPRINKLER DOCTORS IN 
CLEAN-UPS • HAUL/DUMP 
SENIOR TO SENIOR 10% 
CA. ST. LIC. #0783646 

tony@pointlomalandscape.com

MAINTENANCE EXPERTS

SUMMER SPECIAL!
$40 A VISIT 

MAINTENANCE

POINT LOMA 
LANDSCAPE 

� 
� 
� 

� 
� 

• Gardening Services
• Lawns • Hedges

• Weeding & Trimming

• Licensed
• Free Estimates
• Reliable

• Weekly
• Bi-Weekly
• Monthly

We Do It ALL!

Turner Landscape

Allied Garden Resident Since 1993
30 Years Experience 

Specializing in Local Communities

You Call-We Haul!
No Job Too Small!

619-933-4346
www.iluvjunk.com

10% Senior 

Discount

Evictions, cleanouts, 

construction debris, 

tree trimming, etc.

HAULING

LANDSCAPE/GARDEN

ALT. MEDICINE

CLEANING

ATTORNEY

LA JOLLA COVE 
REALTY

Mercedes La Fond

1150 Silverado St, La Jolla
La Jolla Professional Bldg.

Bus: (858) 454-0157
Cell: (858) 232-5565

mercedes@lajollacoverealty.com
LIC. 684628

Residential &
Investment Realtor

Lic.573106

FAMILY OWNED & OPERATED 
BY A VIETNAM VET

San Diego’s Oldest 
Plumbing Company. 

Offering quality service &
repair for 110 years. 

858-454-4258
5771 LA JOLLA BLVD #5
ERLINGROHDEPLUMBING.COM

REALTOR

Dr. Robert A. Faillace AuD 
Dr. Lucia Kearney AuD

    
Hearing Aids 

Sales & Service    

3590 Camino Del Rio 
North # 201   

Located inside the 
Senta Clinic   
619-810-1204

Comprehensive 
Hearing Test

AUDIOLOGY

SENIOR CARE
CARPET & TILE CLEANING

Private Dog Training 
Dog Walking

Portable Agility & 
Dog Socialization 

Professional Certified Dog 
Trainer & Dog Behaviorist 
Call/Text Wendi for information:

(619) 742-4482

Loving Pet Care 
at Your Home

Call Mark
(619) 295-6792

DOG WALKING
PET VISITS

Since 2000

PET SERVICES

 | Spiders |

Since 1948

619-584-8155
www.harborpest.com

Fumiga eneral Pest
 Contol |Termites | 

 | 
Ants | 

Roaches Rodents
Wasps | Bed Bugs

SAN DIEGO’S

PEST CONTROL

“When Quality Matters”

We specialize in complete 
interior & exterior projects

Kitchen 
Bath

Moldings
Baseboards

Flooring
Painting 

Remodels 
Stucco

Gutters 
Concrete
Windows
Waterprooing
Masonry 
Brickwork 
Drywall
and more!

Senior & Military Discounts 
Free Estimates from
owner John Gregg

619.665.0754
Member BBB • Lic. #950146 • doublegpainters.com

www.kdcinjurylaw.com
A Professional Corporation

– Free Consultation  |  No Recovery, No Fee –

Serving our community for over 30 years

7220 Avenida Encinas
Suite 203

Carlsbad, CA 92011
(760) 931-2900

Poinsettia VillageUniversity Avenue
3180 University Ave.

Suite 220
San Diego, CA 92104

(619) 682-5100

PERSONAL INJURY – ACCIDENTS

Auto | Cycle  |  Pedestrian 
Dog Bite  |  Slip and Fall 

Brain Injury  |  Wrongful Death

Home Improvement Specialist
AFFORDABLE
ON-BUDGET

EXPERIENCED

SPRING SPECIAL
15% OFF

DECKS, DOORS & WINDOWS

johnmartinconstruction.com

Lic. #1032673

619-541-1737

SERVICE DIRECTORY

WE SPECIALIZE IN:
  • New Home Construction

  • Design & Build Projects

  • Major Remodels

  • New Additions

  • Kitchens, Baths & Garages

Check out our portfolio online
hagbergsd.com
858-292-5009 

STARBOARD 
Construction

GENERAL CONTRACTOR

Lic.# 634838

• REMODELS
• TENANT IMPROVEMENTS
• REPAIRS 
• EVALUATIONS 
• CONSULTING
• BIG/SMALL JOBS
• FREE ESTIMATES
• FAIR PRICING
619-577-5847

CONTRACTOR

CareGiver/Companion
Can Do: Hospice, Alzheimer’s 
Parkinson’s, ALS, and more. 

Medications, Appointments
Errands, Bathing, Wonderful

Cook, Lite Housekeeping, 
Pet Care, Live in/out, 

I’ll help with your daily needs.
Call Laura for interview at
858-243-8288 Thank You

www.beelinebrakes.com

2938 GARNET AVE., PACIFIC BEACH

(858) 273-2411

Bee Line
• BRAKES •
• ALIGNMENT • 
• A/C SERVICE •
• 30/60/90K Maintenance • 

SINCE 1947

10% OFF
W/ THIS AD

(UP TO $50 MAX FOR DISCOUNT)

(excludes oil changes)
May not be combined
with any other offer.

AUTOMOTIVE
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eyholistics.com.torrwww

AAUUTTOO  GGLLAASSSS   
SSPPEECCIIAALLIISSTT

WE DO ALL TYPES OF  
AUTO GLASS INSTALLATION

$149.95
WINDSHIELD  

REPLACEMENT
(Most cars, some restrictions apply. 

Mobile Service Available.)
(619) 265-2811 
5803 El Cajon Blvd. 
wcautoglass.com

 • Showroom located next
to our lumber yard

 • Pre-made Mantels
 • Live-edge Slabs
 • Wall Displays, 
 Furniture & more!
 • Custom Projects
 • Open 7 Days

RECLAIMED WOOD
doesn’t mean rustic!

reclaimedwoodsandiego.com

(619) 269-3036 
3570 Hancock St, Sports Arena

Attention Designers, 
Contractors Architects 
or DYI home owners!

RECLAIMED WOOD

GansFitness 
BANKERS HILL 

Your health is your wealth 
MAKE IT COUNT!  

858.531.8018 
Rgans24@hotmail.com

CLEANING

1333 Hotel Circle South
San Diego, CA  92108
619.297.2231

Kingsinnsandiego.com

Retro Hotel
Centrally Located in 

Mission Valley
Waffle Spot

Locals Favorite
Amigo Spot – Old Charm

Mexican Cuisine

LODGING

Cleaning Service
by Cecilia Sanchez

Family owned & operated
15 years experience.

Office, residential &
vacancy cleanings 

#1 vacation 
rental experts 

Free estimates
& excellent 
references

(619) 
248-5238

619-677-6523

WHERE YOU ARE  
TREATED LIKE ROYALTY!

Must mention ad. Some restrictions apply.

Or visit our website at 
www.service-kings.com

25% OFF Tile & Grout Cleaning 
25% OFF restretching or carpet repairs

Cleaning Carpet, Tile,  
Upholstery for over 28 years.

CARPET CLEANING SPECIAL

3 
ROOMS $129

SAVE $45

PERSONAL TRAINER

RENT-A-HUSBAND
Handyman with 

30 years experience

Many Skills

Hourly or Bid

Prompt, Affordable, 
Professional

Insured

Ask for Bob
619-742-0446

Non-licensed

HANDYMAN

Weed Removal 
Yard Clean Ups 
Monthly Maintenance 
Junk Removal 
Sprinkler Installation & Repairs 
Sod Installation 
Retaining Walls

Got a Lawn?
• Water rates are increasing… 
• Supplies are decreasing… 
• It’s Time we make a change!

Water Saving Landscapes
Specializing in lawn removal 
& beautiful low-maintenance, 
water-friendly landscapes

(619) 920-5296

C-27#797867 • LawnAlterNativessd.com

FLOORING

619-606-5954

AFTSMANCR
ORLD OOLD W

London Gate
Watchmaker & Jeweler

1451 Garnet Ave. Pacific Beach
885588--227700--66556655

Experts on 
Rolex, Patek Philippe,

Cartier & all Fine Watches  
WE BUY GOLD

Genuine Factory Parts
Batteries Installed while

you wait.
OVER 30 YEARS EXPERIENCE

WATCHMAKERS

WINDOW CLEANING

INTER-FAITH  
WEDDING  
OFFICIANT

Inter-faith minister 
available to officiate 

weddings in San Diego.  
 

 
(PayPal, Google Pay, Facebook Pay)  

of booked Zoom conference  
wedding or outdoor inter-faith  

wedding ceremony. 
619-398-7197   

thubtenpematenzin68@gmail.com

$350

WEDDINGS

FREE ESTIMATES (619)755-9651

Regular Deep Cleaning  
Move in/Out Services

SANITIZE YOUR  
Outdoor Living Area

House exteriors, Patios, Drive-
ways, Walkways, Entryways, Pool 

decks, Rain gutters and More! 
FREE ESTIMATES

619-460-8177 
sdklean.com

Power

BOAT SALES/SERVICE

Mention codeword “Community
Newspaper” for 10% OFF MSRP

INFLATABLE BOATS &
OUTBOARD ENGINE

DEALERSHIP
Featuring:

• Zodiac, AB & Achilles 
Inflatable Boats

• Yamaha, Honda & Tohatsu
Outboard Engines

Sales + Service + Technicians

dinghydr.com • 619.384-2733
3302 Kurtz St.

INSURANCE

MEDITATION

Divorce made 
less painful through

mediation

619.702.9174
www.afairway.com

• Property Taxes
• Custody

• Debt Repayment

(619) 795-9429
www.chuckiespainting.co

chuckgjr@cox.net
CA Lic. #925325

Chuckie’s 
Painting Company

PAINTING

PHYSICAL THERAPY

Helping you
achieve optimal

health since 2000

Call us today!
858-220-3213
Over 20 years in 
Pacific Beach!

www.tasspt.com

B i l l  Harper  Plum b i ng . com
Licenced Plumber

with years of experience in residential homes
Prompt, Professional and Affordable 

Phone Estimates, Cash Discounts

CALL BILL  619-224-0586
Lic #504044

PLUMBING

A Lifestyle of Choices

  619-464-6801
5740 Lake Murray Blvd 

La Mesa

ELECTRICIAN

Fischbeck Electric
For all your electrical needs:

Solar Systems
Green Energy Ssavings

Panel Upgrades and Changes 
Remodels

Recessed Lighting, etc.
CA Lic. #900788 (10-12)

(619)749-7105
FischbeckElectric.com

LANDSCAPE/GARDEN

FREE ESTIMATES!
• FINE PRUNING & THINNING
• ARTISTIC TREE LACING
• TREE & STUMP REMOVAL

CROWNPOINTCLIPPERS@GMAIL.COM

(858)270-1742
Fully licensed and insured. Lic# 723867

CROWN POINT
CLIPPERS, INC.

T R E E S E R V I C E

SERVING THE LA JOLLA
AREA FOR 40 YEARS

Male w/ 10 Years Exp w/ 1 
Family, ADL's, Dementia, 

Diabetes, Bathing, Errands, 
Excellent Cook, Appointments. 

Day or Night Shifts. Speaks 
French, Spanish and Loves Pets!

Text Only
619-887-6450

SENIOR CARE

Ray & Roger’s 
WINDOW 
CLEANING

619.252.1385

Commercial & Residential

30 Day Rain Guarantee
Licensed & Insureed • Free Estimates

Tracks
Screens

Mirrors
Skylights

SENIOR CARE
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ITEMS WANTED 325

Items Wanted

Secure & Confidential Pawn Loans We buy estate jewelry, gold 
& watches Luxe Jewelry & Loan by appointment Luxepb.com 
858-900-2036

BUSINESS OPTS. 550

Income Opportunities

WANT TO purchase minerals and other oil & gas interests. Send 
details P.O. Box 13557, Denver, Co 802011

Investment Opportunities

Investment Partner Wanted Erling Rohde Plumbing, 111 year old 
La Jolla plumbing and heating company. Looking for investing 
partner, Mike 858-454-4258

LEGALS

 ORDER TO SHOW CAUSE FOR CHANGE OF NAME; CASE NO: 
37-2021-00022129-CU-PT-CTL  SUPERIOR COURT OF CALI-
FORNIA, COUNTY OF SAN DIEGO; STREET ADDRESS: 330 WEST 
BROADWAY CITY AND ZIP CODE: SAN DIEGO, CA 92101; BRANCH 
NAME: HALL OF JUSTICE TO ALL INTERESTED PERSONS:  1. Peti-
tioner (name): BRANDIN MAURICE JONES filed a petition with this 
court for a decree changing names as follows:  Present name: a.  
BRANDIN MAURICE JONES  to BRANDIN MAURICE AYERS  2. THE 
COURT ORDERS that all persons interested in this matter shall ap-
pear before this court at the hearing indicated below to show cause, 
if any, why the petition should not be granted. Any person objecting 
to the name changes described above must file a written objection 
that indicates the reasons for the objection at least two court days 
before the matter is scheduled to be heard and must appear at the 
hearing to show cause why the petition should not be granted. If 
no written objection is timely filed, the court may grant the petition 
without a hearing.  NOTICE OF HEARING  a. Date  07/06/2021  TIME: 
8:30 AM  DEPT: 61; b. The address of the court is SAME AS NOTED 
ABOVE; 3 a. A copy of this Order to show cause shall be published 
at least once each week for four consecutive weeks prior to the 
date set for hearing on the petition in the following newspaper 
of general circulation, printed in this county (specify newspaper): 
LA JOLLA VILLAGE NEWS / BEACH & BAY PRESS & PENINSULA 
BEACON.  Date: ,MAY 18, 2021.  JUDGE OF THE SUPERIOR COURT 
LORNA ALKSNE   ISSUE DATES:  JUNE 4, 11, 18 & 25  ATTACHMENT 
TO ORDER TO SHOW CAUSE – Name Change (NC-120) Due to the 
Covid-19 Pandemic, and the Court not conducting in-person hear-
ings, the following order is made: NO HEARING WILL OCCUR ON THE 
DATE SPECIFIED IN THE ORDER TO SHOW CAUSE.  The Court will 
review the documents filed as of the date specified on the Order to 
Show Cause. If all requirements for a name change have been met 
as of the date specified, and no timely written objection has been 
received (require at least two court days before the date specified), 
the petition will be granted without a hearing. One certified copy 
of the Order Granting the Petition will be mailed to you. If all of the 
requirements have not been met as of the date specified, the court 
will mail you a written order with further directions. If a timely ob-
jection is filed, the court will set a hearing date and contact the 
parties by mail with further directions. IF YOU ARE A RESPONDENT 
OBJECTION TO THE NAME CHANGE, YOU MUST FILE A WRITTEN 
OBJECTION AT LEAST TWO COURT DAYS (excluding weekends and 
holidays) BEFORE THE DATE SPECIFIED. Do not come to the court 
on the specified Date, you will be notified by mail by the Court of 
a future hearing date. Any petition for the Name Change of a mi-
nor, that is signed by only one parent, must have this Attachment 
served along with the Petition and Order to Show Cause on the 
other, non-signing patent, and proof of service must be filed with 
the court.  IT IS SO ORDERED.

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-9010365 
Fictitious Business Name(s) a. TITAN BEACH RENTALS b. TitanBR 
Located at: 1847 THOMAS AVE B, SAN DIEGO, CA 92109 Is reg-
istered by the following: a. TITAN BEACH RENTALS LLC This busi-
ness is conducted by: A LIMITED LIABILITY COMPANYThe first day 
of business was: N/A Registrant Name: a. TITAN BEACH RENTALS 
LLCTitle of Officer, if Limited Liability Company/Corporation Title 
of Signor.JEFF NISIUS, CEO The statement was filed with Ernest J. 
Dronenburg, Jr. Recorder/County Clerk of San Diego County on: MAY 
25  2021. ISSUE DATES:  JUNE 4, 11, 18 & 25  

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-9010447 
Fictitious Business Name(s) a. BIG WAVE WATER TECHNOLOGIES, 
INCLocated at: 4221 AVENIDA DE LA PLATA, OCEANSIDE, CA 92056 
Is registered by the following: a. DOANE AND HARTWIG WATER 
SYSTEMS, INC This business is conducted by: A CORPORATION 
The first day of business was: 9/20/20Registrant Name: a.  DOANE 
AND HARTWIG WATER SYSTEMS, INC  of Officer, if Limited Liability 
Company/Corporation Title of Signor. DAVID HARTWIG, PRESIDENT 
The statement was filed with Ernest J. Dronenburg, Jr. Recorder/
County Clerk of San Diego County on: MAY 25  2021. ISSUE DATES:  
JUNE 11,18,25 & JULY 2  

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-9010802 
Fictitious Business Name(s) a. ACU ZEN Located at: 8950 VILLA LA 
JOLLA DRIVE, SUITE A219, LA JOLLA, CA 92037 Is registered by the 
following: a. RUI LIU This business is conducted by: AN INDIVIDUAL 
The first day of business was: N/A Registrant Name: a.RUI LIU Title 
of Officer, if Limited Liability Company/Corporation Title of Signor. 
The statement was filed with Ernest J. Dronenburg, Jr. Recorder/
County Clerk of San Diego County on: JUNE 1  2021. ISSUE DATES:  
JUNE 11,18,25 & JULY 2  

STATEMENT OF ABANDONMENT OF USE OF FICTITIOUS BUSINESS 
NAME FILE NO. 2021-9010006 Fictitious Business Name to be 
Abandoned: a. MIND PEACE THERAPY Located at: 16395 WEST 
BERNARDO #110, SAN DIEGO, CA 92127. The Fictitious Busi-
ness name referred to above was filed in San Diego County on: 
11/21/2018 and assigned File No. 2018-9029025. Fictitious Busi-
ness name is being abandoned by: RUBINA DHANI  14085 WILLOW 
RANCH ROAD, POWAY, CA 92064. This business is conducted by: 
AN INDIVIDUAL. I declare that all information in this statement is 
true and correct. (A registrant who declares as true any material 
matter pursuant to section 17913 of the Business and Professions 
code that the registrant knows to be false is guilty of a misde-
meanor punishable by a fine not to exceed one thousand dollars 
($1,000).) Registrant name: RUBINA DHANI Title of officer, if limited 
liability company/corporation. The statement was filed with Ernest 
J. Dronenburg, Jr., Recorder/ County Clerk of San Diego County on: 
MAY 18,2021.  ISSUE DATES:  JUNE 11,18,25 & JULY 2  

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-9010007 
Fictitious Business Name(s) a. MINDPEACE WELLNESS Located at: 
4747 MISSION BLVD #7, SAN DIEGO, CA 92109 Is registered by the 
following: a. RUBINA K. DHANI This business is conducted by: AN IN-
DIVIDUAL The first day of business was: 01/01/21 Registrant Name: 
a. RUBINA K. DHANI Title of Officer, if Limited Liability Company/
Corporation Title of Signor. The statement was filed with Ernest J. 
Dronenburg, Jr. Recorder/County Clerk of San Diego County on: MAY 
18,2021. ISSUE DATES:  JUNE 11,18,25 & JULY 2  

ORDER TO SHOW CAUSE FOR CHANGE OF NAME; CASE NO: 
37-2021-00023863-CU-PT-CTL  SUPERIOR COURT OF CALIFOR-
NIA, COUNTY OF SAN DIEGO; STREET ADDRESS: 330 WEST BROAD-
WAY CITY AND ZIP CODE: SAN DIEGO, CA 92101; BRANCH NAME: 
HALL OF JUSTICE TO ALL INTERESTED PERSONS:  1. Petitioner 
(name): MATTHEW VELEZ filed a petition with this court for a decree 
changing names as follows:  Present name: a.  MATTHEW VELEZ  

See LEGALS, Page 11
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CLUES ACROSS 
 1. Absence of difficulty 
 5. Preserve a dead body 
11. Gratitude 
14. The act of coming together again 
15. More cushy 
18. Visionaries 
19. Fish-eating bird 
21. Indicates near 
23. NY Mets legend Tommie 
24. Icelandic poems 

28. Pop 
29. Hammer is one 
30. Senses of self-esteem 
32. Trigraph 
33. Not around 
35. Electronic data processing 
36. Driver’s licenses and passports 
39. Snakelike fishes 
41. Military flyers 
42. Raincoats 
44. Type of community 

46. Feature of worm’s anatomy 
47. In the center 
49. Laid back 
52. Jewelled headdress 
56. In slow tempo 
58. __ Falls 
60. Saying things again 
62. Periods in history 
63. Hyphen

CLUES DOWN 
 1. Body part 
 2. Mimics 
 3. Expel or eject 
 4. Sea eagle 
 5. Subdivision of cenospecies 
 6. Dialect of Chinese 
 7. Mr. T’s character on “The A-Team” 
 8. Consumed 
 9. Chinese dynasty 
10. NFL great Randy 
12. Ireland 
13. Palm trees 

16. Fungal disease 
17. Willis and Jerry are two 
20. Affirmative!  
22. Potato state 
25. “The First State” 
26. A way to develop 
27. Associations 
29. Woman (French) 
31. Sunscreen rating 
34. Brew 
36. Mosque prayer leader 
37. Indigo bush 
38. Burn with a hot liquid 

40. Jr.’s father 
43. Scad genus 
45. Morning 
48. Length of a straight line (abbr.) 
50. Double curve 
51. Small thin bunch 
53. Worn by exposure to the weather 
54. Mars crater 
55. Humanities 
57. Of the ears 
58. “To the __ degree” 
59. Residue 
61. It keeps you cool

CROSSWORD PUZZLE

SUDOKU PUZZLE
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DRE#01232827

to MATTHEW ALBERTO SUAREZ  2. THE COURT ORDERS that all 
persons interested in this matter shall appear before this court at 
the hearing indicated below to show cause, if any, why the petition 
should not be granted. Any person objecting to the name changes 
described above must file a written objection that indicates the 
reasons for the objection at least two court days before the matter 
is scheduled to be heard and must appear at the hearing to show 
cause why the petition should not be granted. If no written objec-
tion is timely filed, the court may grant the petition without a hear-
ing.  NOTICE OF HEARING  a. Date  07/21/2021  TIME: 8:30 AM  
DEPT: 61; b. The address of the court is SAME AS NOTED ABOVE; 
3 a. A copy of this Order to show cause shall be published at least 
once each week for four consecutive weeks prior to the date set 
for hearing on the petition in the following newspaper of general 
circulation, printed in this county (specify newspaper): LA JOLLA 
VILLAGE NEWS / BEACH & BAY PRESS & PENINSULA BEACON.  
Date: ,MAY 28, 2021.  JUDGE OF THE SUPERIOR COURT LORNA 
ALKSNE   ISSUE DATES:  JUNE 11,18,25 & JULY 2 ATTACHMENT 
TO ORDER TO SHOW CAUSE – Name Change (NC-120) Due to 
the Covid-19 Pandemic, and the Court not conducting in-person 
hearings, the following order is made: NO HEARING WILL OCCUR 
ON THE DATE SPECIFIED IN THE ORDER TO SHOW CAUSE.  The 
Court will review the documents filed as of the date specified on 
the Order to Show Cause. If all requirements for a name change 
have been met as of the date specified, and no timely written ob-
jection has been received (require at least two court days before 
the date specified), the petition will be granted without a hearing. 
One certified copy of the Order Granting the Petition will be mailed 
to you. If all of the requirements have not been met as of the 
date specified, the court will mail you a written order with further 
directions. If a timely objection is filed, the court will set a hearing 
date and contact the parties by mail with further directions. IF YOU 
ARE A RESPONDENT OBJECTION TO THE NAME CHANGE, YOU 
MUST FILE A WRITTEN OBJECTION AT LEAST TWO COURT DAYS 
(excluding weekends and holidays) BEFORE THE DATE SPECIFIED. 
Do not come to the court on the specified Date, you will be notified 
by mail by the Court of a future hearing date. Any petition for the 
Name Change of a minor, that is signed by only one parent, must 
have this Attachment served along with the Petition and Order to 
Show Cause on the other, non-signing patent, and proof of service 
must be filed with the court.  IT IS SO ORDERED.

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9010888 Fictitious Business Name(s) a. ZACH CAMERINO FILMS  
Located at: 11211 TRAILSIDE COURT, SAN DIEGO, CA 92127 Is 
registered by the following: a. ZACHARY JOHN CAMERINO This 
business is conducted by: AN INDIVIDUAL The first day of business 
was: N/A Registrant Name:a. ZACHARY JOHN CAMERINO I Title 
of Officer, if Limited Liability Company/Corporation Title of Signor. 
The statement was filed with Ernest J. Dronenburg, Jr. Recorder/
County Clerk of San Diego County on: June 2, 2021. ISSUE DATES:  
JUNE 11,18,25 & JULY 2  

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9011057 Fictitious Business Name(s) a. EVERY ZONE Located 
at: 3110 ERIE ST, SAN DIEGO, CA 92117 Is registered by the 
following: a. LUIS PAREDES This business is conducted by: AN 
INDIVIDUAL The first day of business was: 10/01/20 Registrant 
Name: a. LUIS PAREDES Title of Officer, if Limited Liability Compa-
ny/Corporation Title of Signor. The statement was filed with Ernest 
J. Dronenburg, Jr. Recorder/County Clerk of San Diego County on: 
June 4, 2021. ISSUE DATES:  JUNE 11,18,25 & JULY 2  

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9010135 Fictitious Business Name(s) a. MAGIC CLEANING 
COMMERCIAL AND RESIDENTIAL Located at: 4385 KAMLOOP 
AVENUE, SAN DIEGO, CA 92117 Is registered by the following: a. 
ANA DELMY CHOTO DE GARCIA This business is conducted by: 
AN INDIVIDUAL The first day of business was: 4/9/21 Registrant 
Name: a .ANA DELMY CHOTO DE GARCIA Title of Officer, if Limited 
Liability Company/Corporation Title of Signor.The statement was 
filed with Ernest J. Dronenburg, Jr. Recorder/County Clerk of San 
Diego County on: MAY 20  2021. ISSUE DATES:  JUNE 11,18,25 
& JULY 2  

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9010449 Fictitious Business Name(s) a. CALIZIL Located at: 818 
CHALCEDONY STRET, SAN DIEGO, CA 92109 Is registered by the 
following: a. MARIANA HIGINO DE ROCHA b. CAMILA RAINATO 
SOUZA  This business is conducted by: A GENERAL PARTNERSHIP 
The first day of business was: N/A Registrant Name: a. MARIANA 
HIGINO DE ROCHA b. CAMILA RAINATO SOUZA  Title of Officer, if 
Limited Liability Company/Corporation Title of Signor. The state-
ment was filed with Ernest J. Dronenburg, Jr. Recorder/County 
Clerk of San Diego County on: MAY 26, 2021. ISSUE DATES:  JUNE 
18,25 ,JULY 2 & 9  

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9010265 Fictitious Business Name(s) a. SPECIALTY SOLUTIONS 
OF SAN DIEGO b. BEACHTHERAPY OF SAN DIEGO Located at: 
3455 KEARNY VILLA ROAD #445, SAN DIEGO, CA 92123 Is regis-
tered by the following: a. GARY FAISEL YOUSSEF, JR This business 
is conducted by: AN INDIVIDUAL The first day of business was: N/A 
Registrant Name: a. GARY FAISEL YOUSSEF, JR  Title of Officer, if 
Limited Liability Company/Corporation Title of Signor. The state-
ment was filed with Ernest J. Dronenburg, Jr. Recorder/County 
Clerk of San Diego County on: MAY 24, 2021. ISSUE DATES:  JUNE 
18,25 ,JULY 2 & 9

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9010265 Fictitious Business Name(s) a. COFFEE DREAMS Locat-
ed at: 743 EMERALD STREET, SAN DIEGO, CA 92109 Is registered 
by the following: a. CALIFORNIA DREAMS HOSTEL, LLC This busi-
ness is conducted by: A LIMITED LIABILITY COMPANY The first day 
of business was: N/A Registrant Name: a. CALIFORNIA DREAMS 
HOSTEL, LLC  Title of Officer, if Limited Liability Company/Corpo-
ration Title of Signor. ALEJANDRO JAMIE, MEMBER The statement 

was filed with Ernest J. Dronenburg, Jr. Recorder/County Clerk of 
San Diego County on: JUNE 10 2021. ISSUE DATES:  JUNE 18,25 
,JULY 2 & 9

NOTICE OF APPLICATION FOR ALCOHOLIC BEVERAGE LICENSE:  
STATE OF CALIFORNIA, TO: DEPARTMENT OF ALCOHOLIC BEV-
ERAGE CONTROL, 1350 FRONT ST, ROOM 5056, SAN DIEGO, CA 
92101  (619) 525-4064  File number 626170 DISTRICT SERV-
ING LOCATION: SAN DIEGO FIRST OWNER: CHESWICKS WEST, 
INC, NAME OF BUSINESS: CHESWICKS WEST , LOCATION OF 
BUSINESS: 5038 ½ NEWPORT AVENUE, SAN DIEGO, CA 92107, 
COUNTY SAN DIEGO, IS PREMISES INSIDE CITY LIMITS – YES, 
TYPE OF LICENSE 48, TRANSFEROR’S LICENSE/NAME 604421 
/  CHESWICKS WEST, LP LICENSE TYPE 48 – ON SALE GENER-
AL PUBLIC PREMISES. STATE OF  CALIFORNIA, COUNTY OF SAN 
DIEGO, DATE: MAY 4, 2021, APPLICANT NAME CHESWICKS WEST, 
INC. ISSUE DATES JUNE 18, 25 & JULY 2

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9010377 Fictitious Business Name(s) a. AC&Y CAB Located at: 
5060 WIGHTMAN STREET #210, SAN DIEGO, CA 92105 Is reg-
istered by the following: a. AHMED K MOHAMUD This business 
is conducted by: AN INDIVIDUAL The first day of business was: 
N/A Registrant Name: a. AHMED K MOHAMUD  Title of Officer, if 
Limited Liability Company/Corporation Title of Signor.The state-
ment was filed with Ernest J. Dronenburg, Jr. Recorder/County 
Clerk of San Diego County on: MAY 25  2021. ISSUE DATES:  JUNE 
18,25 ,JULY 2 & 9

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9010804 Fictitious Business Name(s) a. FRANKLYNN WATER PU-
RIFICATION b. SAN DIEGO WATER PURIFICATION Located at: 4539 
LEATHERS ST. SAN DIEGO, CA 92117 Is registered by the follow-
ing: a. MARCUS FRANKLIN KELLEY b. ANDREA LYNN KELLEY This 
business is conducted by: A MARRIED COUPLE The first day of 
business was: N/A Registrant Name: a. a. MARCUS FRANKLIN 
KELLEY b. ANDREA LYNN KELLEY  Title of Officer, if Limited Liabil-
ity Company/Corporation Title of Signor.The statement was filed 
with Ernest J. Dronenburg, Jr. Recorder/County Clerk of San Diego 
County on: JUNE 1 2021. ISSUE DATES:  JUNE 18,25 ,JULY 2 & 9

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9012089 Fictitious Business Name(s) a. THREE PILLARS ACU-
PUNCTURE Located at: 4501 MISSION BAY DRIVE, SUITE D2, SAN 
DIEGO, CA 92109 Is registered by the following: a. PETER LECKE 
L.A.c.This business is conducted by: AN INDIVIDUAL The first 
day of business was: 8/17/16 Registrant Name: a. PETER LECKE 
L.A.c. Title of Officer, if Limited Liability Company/Corporation Title 
of Signor.The statement was filed with Ernest J. Dronenburg, Jr. 
Recorder/County Clerk of San Diego County on: JUNE 15 2021. 
ISSUE DATES:  JUNE 18,25 ,JULY 2 & 9

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9011093 Fictitious Business Name(s) a. WYLIN Located at: 9675 
PASEO MONTRIL, SAN DIEGO, CA 92129 Is registered by the fol-
lowing: a. COREY LEE RIHN .This business is conducted by: AN 
INDIVIDUAL The first day of business was: N/A Registrant Name: 
a. COREY LEE RIHN   Title of Officer, if Limited Liability Company/
Corporation Title of Signor.The statement was filed with Ernest J. 
Dronenburg, Jr. Recorder/County Clerk of San Diego County on: 
JUNE 05 2021. ISSUE DATES:  JUNE 18,25 ,JULY 2 & 9

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9011585 Fictitious Business Name(s) a. SAVE OUR BEACH CUL-
TURE Located at: 5359 RUETTE DEL MAR, SAN DIEGO, CA 92130 
Is registered by the following: a. DAVID SIMMONDS .This business 
is conducted by: AN INDIVIDUAL The first day of business was: 
N/A Registrant Name: a. DAVID SIMMONDS  Title of Officer, if Lim-
ited Liability Company/Corporation Title of Signor.The statement 
was filed with Ernest J. Dronenburg, Jr. Recorder/County Clerk of 
San Diego County on: JUNE 09 2021. ISSUE DATES:  JUNE 18,25 
,JULY 2 & 9

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9011169 Fictitious Business Name(s) a. WHOLESALE FLOWERS 
b. WHOLESALE FLOWERS SAN DIEGO.COM c. WHOLESALE 
FLOWERS AND SUPPLIES.COM d. WHOLESALE FLOWERS AND 
SUPPLIES .e.THE FLOWER MART f. SAN DIEGO WHOLESALE 
FLOWERS g. SAN DIEGO WHOLESALE FLOWERS.COM h. WHOLE-
SALE FLOWERS SAN DIEGO Located at: 5305 METRO STREET, 
SAN DIEGO, CA 92110  Is registered by the following: a. WWB & 
S INC .This business is conducted by: A CORPORATION The first 
day of business was: N/A Registrant Name: a. WWB & S INC .Title 
of Officer, if Limited Liability Company/Corporation Title of Signor. 
DANIEL FERRETTI, PRESIDENT The statement was filed with 
Ernest J. Dronenburg, Jr. Recorder/County Clerk of San Diego 
County on: JUNE 05 2021. ISSUE DATES:  JUNE 18,25 ,JULY 2 & 9        

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9011905 Fictitious Business Name(s) a.  b balanced Located at: 
4305 GESNER STREET, STE 101, SAN DIEGO, CA 92117 Is regis-
tered by the following: a. BIRGIT WITHERSPOON .This business 
is conducted by: AN INDIVIDUAL The first day of business was: 
02/01/07 Registrant Name: a. BIRGIT WITHERSPOON  Title of 
Officer, if Limited Liability Company/Corporation Title of Signor.
The statement was filed with Ernest J. Dronenburg, Jr. Record-
er/County Clerk of San Diego County on: JUNE 12 2021. ISSUE 
DATES:  JUNE 25 ,JULY  2, 9 & 16

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9011863 Fictitious Business Name(s) a.  CANNABIS 21+ Located 
at: 1233 CAMINO DEL RIO SOUTH, STE 1299, SAN DIEGO, CA 
92108 Is registered by the following: a. LOUD SD, INC. .This busi-
ness is conducted by: A CORPORATION The first day of business 
was: 02/01/07 Registrant Name: .a. LOUD SD, INC.  Title of Officer, 
if Limited Liability Company/Corporation Title of Signor SEAN ST 
PETER, CEO.The statement was filed with Ernest J. Dronenburg, 
Jr. Recorder/County Clerk of San Diego County on: JUNE 12 2021. 
ISSUE DATES:  JUNE 25 ,JULY  2, 9 & 16

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9011827 Fictitious Business Name(s) a.  HARMONY NATURAL 
WELLNESS b. HARMONY NATURAL WELLNESS OF SAN DIEGO 
Located at: 2348 GALVESTON STREET, SAN DIEGO, CA 92110 
Is registered by the following: a.ANDREW MORGAN HARRISON, 

Sr.This business is conducted by: AN INDIVIDUAL The first day of 
business was: N/A Registrant Name: a.ANDREW MORGAN HAR-
RISON, Sr. Title of Officer, if Limited Liability Company/Corporation 
Title of Signor.The statement was filed with Ernest J. Dronenburg, 
Jr. Recorder/County Clerk of San Diego County on: JUNE 12 2021. 
ISSUE DATES:  JUNE 25 ,JULY  2, 9 & 16

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9011759 Fictitious Business Name(s) a.  CHICKENHEADZ LLC 
Located at: 5026 NEWPORT AVENUE, SAN DIEGO, CA 92107 Is 
registered by the following: a.  CHICKENHEADZ LLC .This business 
is conducted by: A LIMITED LIABILITY COMPANY The first day of 
business was: N/A Registrant Name:a.  CHICKENHEADZ LLC Title 
of Officer, if Limited Liability Company/Corporation Title of Signor. 
MARTIN ROBLES, MANAGERThe statement was filed with Ernest 
J. Dronenburg, Jr. Recorder/County Clerk of San Diego County on: 
JUNE 11 2021. ISSUE DATES:  JUNE 25 ,JULY  2, 9 & 16

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9012270 Fictitious Business Name(s) a. COSDAVI Located at: 
7825 ENGINEER RD #2031 ,SAN DIEGO, CA 92111 Is registered 
by the following: a.  HARANG US INC .This business is conducted 
by: A CORPORATIONThe first day of business was: 6/16/21Regis-
trant Name: a.  HARANG US INC Title of Officer, if Limited Liabil-
ity Company/Corporation Title of Signor. PARK, YONGJUN JOHN 
CHRISTIAN, CHIEF EXECUTIVE OFFICER The statement was filed 
with Ernest J. Dronenburg, Jr. Recorder/County Clerk of San Di-
ego County on: JUNE 16 2021. ISSUE DATES:  JUNE 25 ,JULY  2, 
9 & 16

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9012212 Fictitious Business Name(s) a. PUFF PB  Located 
at:1544 GRAND AVENUE SAN DIEGO, CA 92109 Is registered by 
the following: a.  GRAND MOKOU, INC .This business is conducted 
by: A CORPORATIONThe first day of business was: N/A  Registrant 
Name: a.  GRAND MOKOU, INC .Title of Officer, if Limited Liability 
Company/Corporation Title of Signor. a.  GRAND MOKOU, INC ., 
SEAN MOKU, PRESIDENT The statement was filed with Ernest J. 
Dronenburg, Jr. Recorder/County Clerk of San Diego County on: 
JUNE 16 2021. ISSUE DATES:  JUNE 25 ,JULY  2, 9 & 16

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9012342 Fictitious Business Name(s) a. HAPPY HOLLOW MOBILE 
HOME PARK b. HAPPY HOLLOW MHP Located at: 999 E DIVISION 
ST, NATIONAL CITY, CA 91950 Is registered by the following: a.  
HAPPY HOLLOW MHP GP, LLC .This business is conducted by: A 
LIMITED PARTNERSHIP The first day of business was: 10/12/18  
Registrant Name: a.  HAPPY HOLLOW MHP GP, LLC  .Title of Offi-
cer, if Limited Liability Company/Corporation Title of Signor. a. KIM 
EGGLESTON, MANAGER The statement was filed with Ernest J. 
Dronenburg, Jr. Recorder/County Clerk of San Diego County on: 
JUNE 17 2021. ISSUE DATES:  JUNE 25 ,JULY  2, 9 & 16

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9012354 Fictitious Business Name(s) a.  HANALEI OPAL DESIGNS 
b..  HANALEI OPAL  Located at: 853 BROCKTON ST, EL CAJON, CA 
92020 Is registered by the following: a .KAHLEA BRAKOWSKI.This 
business is conducted by: AN INDIVIDUAL The first day of business 
was: N/A Registrant Name: a .KAHLEA BRAKOWSKI Title of Officer, 
if Limited Liability Company/Corporation Title of Signor.The state-
ment was filed with Ernest J. Dronenburg, Jr. Recorder/County 
Clerk of San Diego County on: JUNE 17 2021. ISSUE DATES:  JUNE 
25 ,JULY  2, 9 & 16

ORDER TO SHOW CAUSE FOR CHANGE OF NAME; CASE NO: 
37-2021-000019651-CU-PT-CTL  SUPERIOR COURT OF CALI-
FORNIA, COUNTY OF SAN DIEGO; STREET ADDRESS: 330 WEST 
BROADWAY CITY AND ZIP CODE: SAN DIEGO, CA 92101; BRANCH 
NAME: HALL OF JUSTICE TO ALL INTERESTED PERSONS:  1. Pe-
titioner (name): SOLOMON JUMA AHMAD filed a petition with this 
court for a decree changing names as follows:  Present name: 
a.  SOLOMON JUMA AHMAD  to ABDURAHMAN JUMA AHMAD  2. 
THE COURT ORDER that all persons interested in this matter shall 
appear before this court at the hearing indicated below to show 
cause, if any, why the petition should not be granted. Any person 
objecting to the name changes described above must file a writ-
ten objection that indicates the reasons for the objection at least 
two court days before the matter is scheduled to be heard and 
must appear at the hearing to show cause why the petition should 
not be granted. If no written objection is timely filed, the court 
may grant the petition without a hearing.  NOTICE OF HEARING  
a. Date  08/17/2021  TIME: 8:30 AM  DEPT: 61; b. The address 
of the court is SAME AS NOTED ABOVE; 3 a. A copy of this Order 
to show cause shall be published at least once each week for 
four consecutive weeks prior to the date set for hearing on the 
petition in the following newspaper of general circulation, printed 
in this county (specify newspaper): LA JOLLA VILLAGE NEWS / 
BEACH & BAY PRESS & PENINSULA BEACON.  Date: ,JUNE 23, 
2021.  JUDGE OF THE SUPERIOR COURT RUNSTON G MAINO  IS-
SUE DATES:  JUNE 25 ,JULY  2, 9 & 16 ATTACHMENT TO ORDER 
TO SHOW CAUSE – Name Change (NC-120) Due to the Covid-19 
Pandemic, and the Court not conducting in-person hearings, the 
following order is made: NO HEARING WILL OCCUR ON THE DATE 
SPECIFIED IN THE ORDER TO SHOW CAUSE.  The Court will review 
the documents filed as of the date specified on the Order to Show 
Cause. If all requirements for a name change have been met as 
of the date specified, and no timely written objection has been 
received (require at least two court days before the date speci-
fied), the petition will be granted without a hearing. One certified 
copy of the Order Granting the Petition will be mailed to you. If all 
of the requirements have not been met as of the date specified, 
the court will mail you a written order with further directions. If 
a timely objection is filed, the court will set a hearing date and 
contact the parties by mail with further directions. IF YOU ARE A 
RESPONDENT OBJECTION TO THE NAME CHANGE, YOU MUST 
FILE A WRITTEN OBJECTION AT LEAST TWO COURT DAYS (ex-
cluding weekends and holidays) BEFORE THE DATE SPECIFIED. 
Do not come to the court on the specified Date, you will be notified 
by mail by the Court of a future hearing date. Any petition for the 
Name Change of a minor, that is signed by only one parent, must 
have this Attachment served along with the Petition and Order to 
Show Cause on the other, non-signing patent, and proof of service 
must be filed with the court.  IT IS SO ORDERED.

LEGALS >>
CONT. FROM PG. 11

PACIFIC BEACH SURF CLUB DONATIONS
Randy from PB Surf Shop 

(left) along with Ron Greene, 
president of Pacific Beach Surf 
Club, hold their respective 
checks to the Walter Munk 
S c ho l a r s h i p  Fo u n d a t i o n . 
When the widow, Mary Munk, 
caught wind of the contribu-
tion, she matched the dona-
tions with a $1,500 check. 
The Pacif ic Beach Surf Club 
is still seeking a high school 
senior with a high GPA, proof 
of university acceptance, with 
an emphasis in marine science 
or meteorology, along with a 
strong surfing background.
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DRE#0137110

SELL FAST & AS IS 
MULTIPLE  
OFFERS!
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HANDYMAN &
LAWN SERVICES
Lawn care | Irrigation checks & repairs | 
 Yard clean-up & maintenance | Wood &
Fence | Pressure washing | Demo | Junk
removal | Ceiling fan install | TV mounting |
Drywall repair | Doors | Hardware + more

CALL CODY WILLIS @ 858-585-0155 FOR A FREE QUOTE!
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THE MARKET IS RED HOT • THE MARKET IS RED HOT • THE MARKET IS RED HOT 

THE MARKET IS RED HOT • THE MARKET IS RED HOT • THE MARKET IS RED HOT 

7520 Mar Ave., La Jolla • 4BR 4.5BA 4,910 SQFT W/ optional home office • Approved Plans 
 $2,699,000 to $2,899,000 • Rehab $1,000,000+ • ARV: 5,500,000 to $6,000,000 

7520 MAR AVE LA JOLLA CA 92037 

SOLD!  $3,000,000 

$100K OVER ASKING PRICE ALL CASH w Multiple Offers. 

SELLER TESTIMONIAL FOR 7520 MAR AVE LA JOLLA CA 92037 
Not one realtor or broker believed I could get 3 million for my house except David. They were all trying to 
convince me to sell it for less to get rid of it. And I mean they were saying in the low 2s and that is not 
going to happen. He never tried to convince me to settle or take an offer less than what I wanted. When 
I said no, he listened and told the potential buyers no. He somehow will convince them to give me more 
money. He strategizes very well. Like he has this game plan on how to get me what I want. He's done it 
time after time with many of the offers that I have received. We had 10 formal offers between $2,200,000 
and $3,200,000 and 7 low ball cash verbal offers. I never ever expected David nor has any agents in my 
past has ever achieve that for me.  
 
Broker David has gotten me offers as high as $3,200,000. Nobody would believe that happened. He did 
that not once but twice at $3,200,000. The buyers of my house did offer $3,100,000, but dropped to 
$3,000,000 because they wanted some concessions. That was fine because as I mentioned before, I really 
wanted $3,000,000 and I got what I wanted, so again he got me not once but twice $3,100,000 offers, 
that seems to be David's slogan, not once but twice, lol. David has sold over a dozen of the same properties 
two and three times over. But never in my wildest dream that I would get offers beyond that. David has 
special skills at negotiating with the buyers/agents. Not sure how he does it but he is the miracle worker. 
I will be more than happy to refer any of my friends and family to have David R. Indermill represent them. 
I look forward to David representing me on many more real estate transactions!  
Doris Lew 7520 Mar Ave La Jolla Ca 92037 
 
 CLICK HERE TO READ ENTIRE BOOK LONG TESTIMONIAL:  https://themavingroupwest.com/testimonials/

CASH OFFER  
24 HOURS 

 
Real Estate is all about  
relationships and 1st 

class service while 
thinking outside the 

box  
 

OVER $100,000,000  
in SOLD real estate  

transactions  

708 Salem Court  • N. Mission Ocean Front 804 Liverpool Court • North Mission 834 Isthmus Court  •  North Mission

7538 Caminito Avola •  La Jolla Shores 3671/75 Ocean Front Walk  •  North Mission 714/716 San Luis Rey • South Mission

1231 Van Nuys Street •  N. Pacific Beach 3893 Ocean Front Walk •  N. Mission

4079 Shasta Street •  Pacific Beach 4465 Ocean Blvd #43  •  Pacific Beach

SOLD 3 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

THE MARKET IS RED HOT • THE MARKET IS RED HOT • THE MARKET IS RED HOT 

THE MARKET IS RED HOT • THE MARKET IS RED HOT • THE MARKET IS RED HOT 

THE MARKET IS RED HOT • THE MARKET IS RED HOT • THE MARKET IS RED HOT 

TH
E 

M
A

R
K

ET
 IS

 R
ED

 H
O

T 
• 

TH
E 

M
A

R
K

ET
 IS

 R
ED

 H
O

T 
• 

TH
E 

M
A

R
K

ET
 IS

 R
ED

 H
O

T 
• 

TH
E 

M
A

R
K

ET
 IS

 R
ED

 H
O

T 

TH
E M

A
R

K
ET IS R

ED
 H

O
T • TH

E M
A

R
K

ET IS R
ED

 H
O

T • TH
E M

A
R

K
ET IS R

ED
 H

O
T • TH

E M
A

R
K

ET IS R
ED

 H
O

T 

44668888  CCaassss  SSttrreeeett,,  SSaann  DDiieeggoo,,  CCAA  9922110099
DDRREE##0011339977337711

Scott Booth  885588--777755--00228800      iisseellllbbeeaacchh..ccoomm

ENJOY YOUR  
SUMMER PB,  
SEE YOU IN  

THE LINEUP!

• Assisted Living Care  
Home Communities 

• No more than 6  
   residents per community 
• Highly motivated and  

experienced staff 
• Short Term Respite Stays are ok

www.rightchoiceseniorliving.org619-246-2003 
Veteran Owned & Operated

Full Service Assisted Living 
Starting at $150 a day. 

We are saving families thousands per month

NOW HIRING  
CAREGIVERS 

CALL NOW

RIGHT 
CHOICE 

SENIOR LIVING 

Grand Opening New La Mesa Care Home



Own your own private Island (Court) triplex in the heart of Mission Beach! Each unit features 
a classic floor plan boasting 2 bedrooms, 1 full bathroom, a charming living room and 
kitchen, and the very rare convenience of a spacious 1-car garage for each home allowing 
for highly coveted parking and storage! Large courtside patio is shared, and the complex 
enjoys a communal laundry room. Walk to Belmont Park, the bay, ocean, and endless shops 
and restaurants for the ultimate beach experience!

MISSION BEACH TRIPLEX

817-819 ISLAND COURT  
3  UNITS 2 BR / 1BA EACH 
OFFERED AT $2,095,000 

COLEMAN 
MOVING SYSTEMS INC. 
Office/Residential | Free Wardrobe Use | Piano Moving 
Last Minute Moves | Packing/Unpacking  
Discount Packing Materials | Moving all over CA, AZ, NV 
7 DAYS A WEEK | FREE ESTIMATES FAMILY OWNED SINCE 1979 
 
619.223.2255

BBB MEMBER | INSURED LIC #CAL T-189466
 STU AND MATT COLEMAN

HEATHER LONG 
858-232-5638  

Heather@sdnews.com
LA JOLLA

Looking for a fresh approach to 
Real Estate Marketing

Call Today

READERS 
C H O I C E  
AWARDS 

 
2 0 2 0
R E T A I L / S E R V I C E S
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Greg Cummings 
The Greg Cummings Group 

858.717.0730 
Greg@GregCummings.com 

DRE# 01464245

THE GREG CUMMINGS GROUP KNOWS 

THAT OWNING REAL ESTATE ASSETS 

CAN  BE VERY TIME CONSUMING AND 

ALSO GET EXPENSIVE. IF THAT IS  

SOMETHING YOU HAVE STRUGGLED 

WITH, CALL FOR MORE INFO ABOUT 

HOW YOU CAN MAKE A PROFIT BY 

SELLING YOUR HOME WITH US TODAY!

COMMUNITY

By Natasha Josefowitz, Ph.D.

Doing it
Better

4684 SARATOGA AVE  |  OB 
Representing Seller  |  $1,420,000

5386 CALUMET AVE  |  La Jolla 
3/2  |  Make It Your Own

OCEAN FRONT

IN ESCROW

5212 YOST CIRCLE  |  North PB 
Complete Fixer  |  $1,675,000

5440 LA JOLLA BLVD  |  La Jolla 
Represented Buyer  |  $965,000 

GREAT DEAL!

CURRENT COASTAL LISTINGS
B Y  H E L E N  S P E A R

HELEN SPEAR CalBRE #01244302

619.813.8503
BuySellCoaStalSanDiego.com

JUST SOLD

Interviewing elderly family members to keep their history alive

My friend Joanne for-
warded me an email 
from her granddaugh-

ter, Elizabeth Keegan Tapia. She 
thought the questions were inter-
esting, provocative, and made her 
reminisce as well as reexamine 
some memories of past events. I, 
too, found the questions compre-
hensive and worth sharing as a 
possible vehicle for interviewing 
family members. The following 
are some modified excerpts from 
Elizabeth’s questionnaire.

1) What was life like for you 
growing up? What were your 
favorite activities? What one or 
two memories stand out for you?

2) Describe yourself in high 
school. What were your inter-
ests? What are you proud of? 
Embarrassed about?

3) What was it like leaving 
home for the first time? Did you 
know what you wanted to do 
with your life? What were your 
first jobs like? What was it like 
for young women at that time?

4) How did you meet your hus-
band? What was your relation-
ship like? How did your marriage 
change over time?

5) What was it like having ba-
bies? Share a memory or two of 
being a new mom. Tell me a fun-
ny story about your kids. What 
qualities did your kids inherit 
from you or your husband? How 
did your role as a mom and as a 
woman change over time?

6) What was it like when your 
kids grew up and left home? 
What changed in your day-
to-day life? How did you feel 
about it? 

7) What roles have your 
friends played in your life over 
the years?

8) As you look back over your 
life, what are you most proud of? 
How did you juggle family and 
career?

We are experiencing living in 
an interesting time that war-
rants examination and recollec-
tions. The descendants reading 
these questions will be living 
many years past our 2020 pan-
demic, which will seem to them 
like the black plague sounds to 
us. While Elizabeth is still writ-
ing to her grandmother at a time 
when we are still bound by many 
rules such as social distancing 
and mask wearing, her grand-
children will only be able to read 
about it. I would suggest adding 
some questions about life during 
the pandemic as well as the cop-
ing mechanisms, anxieties, and 
the effects of isolation on mental 
and physical health.

Answering these questions 
would trigger memories of events 
maybe not usually thought 
about. Responding in writing is 
time-consuming, but with our 
capacity for dictation to a com-
puter, the written record will be 
shared for generations to come; 
the other option is to have a 
grandchild ask the questions and 
record the answers. In person in-
terviewing allows an expansion 
of ideas and promotes new ques-
tions triggered in the telling.

Grown children delight in 
stories of their babyhoods, their 
own childhoods and adolescence; 
stories they vaguely remember or 
that may be new to them. It gives 
them a window into their grow-
ing up, which they may recog-
nize in their own children. This 
helps in discussions of parental 
styles, then and now. 

Some adult children are inter-
ested in genealogy, so it might be 
worthwhile to find some still-liv-
ing relatives who might have rec-
ollections of long-lost cousins, 
or possibly a famous ancestor. 
The often disregarded worth of 
genealogy is the medical record: 
who died of what and at what 
age might help to avoid genetic 
illnesses that were prevalent in 
some family members.

Readers take the opportunity 
to ask questions of still-living 
parents, grandparents, aunts, 
uncles, and family friends. Have 

a list of questions ready and 
record the answers. I would 
have loved to know about my 
grandmother’s life in Russia. 
She was an opera singer. I 
knew her, but it had never oc-
curred to me to ask her about 
her past; now I wish I had. I 
have kept all the Mother’s 
Day and birthday cards and 
letters my children sent me 
through the years. From their 
kindergarten drawings to the 
letters from summer camp, 
I brought everything with 
me when my daughter and 
I visited my son in London. 
We spent a wonderful day 
together looking through all 
the memorabilia. My children 
loved it! We laughed a lot and 
cried a little.

Dear readers, keep your 
kids’ and grandkids’ messages, 
cards, letters — whatever you 
have. Of course, now in the 
digital age, most of the corre-
spondence is deleted…. What 
a loss! When there is a special 
event worth remembering 
for future sharing, save it as 
it might provide wonderful 
recollections.

Natasha Josefowitz is the 
author of 21 books. She cur-
rently resides at White Sands 
Retirement Community in 
La Jolla. Copyright © 2021. 
Natasha Josefowitz. All rights 
reserved.

NEW VENDOR FOR  
LJ SIGNAGE

A new vendor, EnSight, has 
been selected replacing Texas-
based FlashParking for La Jolla 
Village Merchant Association’s 
directional wayfinding signage 
program for the Village, a multi-
year effort by the community’s La 
Jolla Coastal Access and Parking 
Board.

In January Flash Parking was 
selected by LJVMA to fabricate and 
install electronic signage, hard-
ware, software and installation 
for its camera-based technology. 
However, FlashParking, without 
elaborating, withdrew its proposal 
recently saying only it felt that it 
was not the right company to do 
the job. About $121,000 accrued 
from contributions from office 
space developers as required by 
the California Coastal Commission 
is available for the community im-
provement project.

SURFBOARDS SOUGHT  
FOR PB PROJECT

The PB Rec Center is design-
ing a mural/mosaic using surf-
boards. Donate your old surf-
boards in any shape to them. This 
will be a permanent art fixture 
and donations are being accept-
ed to sponsor a surfboard mosaic 
and will be acknowledged with a 
tile. Amounts vary in sponsorship 
from $25 to $5,000 and are tax 
deductible to the amount of IRS 
allows. 

READ MORE ONLINE AT sdnews.com
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Steve Springer 
Broker Associate 
619.520.8476 

www.SanDiegoSpringer.com 
DRE#: 01733282

Want access to more  
Homes in your Search? 
 
Then work with us.

JUST SOLD VIA COMPASS PRIVATE EXCLUSIVE

1730 30TH STREET 
3BR | 2BA | 950 SQ FT 

isellbeach.com

Scott Booth 
858.775.0280 

scott@isellbeach.com  
DRE #01397371

2562 Grandview Bay Park 
4 BD | 3 BA | 2,303 SQ. FT.  | 6,800 SQ. FT. LOT 
Enjoy an everyday vacation in paradise in this custom remodeled Bay Park stunner that lives like 
a resort. The spectacular backyard includes a saltwater pool/spa, bay and ocean views, a putting 
green, sitting area with fire pit and an outdoor bar/kitchen/bbq area that will make you the envy 
of everyone you know. If you enjoy cooking, you will love this gourmet kitchen that would make 
even Bobby Flay and Guy Fieri jealous. The living space, anchored by the kitchen and stone fire-
place, have multiple French doors leading to the backyard that enhance the already tremendous 
indoor/outdoor living vibe this house exudes. 
 
Asking price of $1,699,000

818-820 Portsmouth Ct.  Pacific Beach 
BAYSIDE TRI-PLEX  | 2 BD | 1 BA  | TWO STUDIOS 
This sweet little Mission Beach triplex is the quintessential beach pad that Rick Kane and Spicoli 
would envy! Just steps to the bay and the ocean, the 2 bedroom, 1 bathroom house has a private 
deck, a spacious living space, a wood-burning fireplace, an upgraded kitchen, and a laundry 
room with storage for your surfboards, etc. Upstairs are two remodeled studios with a large sunny 
deck great for enjoying a morning coffee or afternoon cocktail. This unit make up allows for all 
kinds of possibilities, such as living in one while renting out the others long- term or short-term or 
renting out all three long-term!  
 
Asking price of $1,699,000

PB currently has 87 taco shops, 32 tattoo shops, 1,602 bars, 53 coffee shops, 34,781 “surfers” 
on foam Costco boards and 8 people from PB still living here. OK, this is all made up but I 
made you think about it and count in your head didn’t I? 
 

PB Fun Fact:


