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PB

1727 Garnet Avenue - P.B.
Across from Vons in Plaza Center

pbforeign.com
858-270-1142

$10 OFF
ANY OIL CHANGE

includes

30 POINT INSPECTION
 Change up to 4 qts.  Install new oil

filter  Lubricated chassis  Top off vital
fluids  Complete safety inspection 
 Most vehicles  +$3 EPA charge

Not valid with any other
offers or specials. 
Expires  

Not valid with any 
other offers or specials.
Expires  

Pacific Beach’s

ONLY 

Foreign Car

Specialists

FOREIGN
CAR REPAIR 10% OFF

ANY SERVICE $150
OR MORE

Maximum discount is $40

HELEN SPEAR
619.813.8503
92109REALTY.com
DRE# 01244302

20+ Years Experience
92109 & 92037 Coastal 
Acquisitions & Sales

Ho Stevie! surf shop opens 
SEE PAGE 6

Brewer wins national award
SEE PAGE 12

Avery Armata, Mila Armata, and Emanuel Vincent Shnapek of North Pacifi c Beach show off their painted PB Rocks.                   PHOTO BY DAVE SCHWAB

BEACH BRIEFS 
SEASIDE PIZZA IN PB

Seaside Pizza Co., specializing in take-
and-bake pizza, opened in the space that 
last housed Surf City Pizza & Gelato at 
4263 Mission Blvd. Seaside Pizza Co. is the 
product of Evan and Sara Walker and Matt 
Bucklin, high school friends and fishing 
buddies. Growing up, take-and-bake style 
pizza was a weekly treat for both of their 
families. So after griping about the lack of 
such options for years, they finally decided 
to start their own.

Seaside Pizza Co. offers a menu of hot piz-
za available by the slice or whole pie made 
with mostly locally-sourced ingredients, as 
well as customizable take-and-bake pizzas, 
salads, cookies, and cookie dough for bak-
ing at home. The restaurant space has been 
fully renovated and has a walk-up order 
window and inside and outside seating. For 
more information, visit seasidepizzaco.com 

MEAT PIES BAKING
The owners of an eatery in Encinitas are 

bringing New Zealand-style meat pies to 
Pacific Beach with the impending open-
ing of Grumpy's Meat Pies. Friends John 
Merklinger and Craig Woolard will open 
Grumpy's Meat Pies within the space that 
last housed a supplements store next to 
Calozzi's Cheesesteaks at 1148 Garnet 
Ave. The restaurant will offer fast-casual 
counter service in a beach-style designed 
space with a large chalkboard wall where 
patrons can write their favorite "old man 
sayings."

Grumpy's will sell a variety of meat pies, 
including those packed with steak, chick-
en, lamb, sausage, curry, breakfast ingre-
dients and vegetables. The eatery will also 
offer coffee, soft drinks, chips, and pastries. 
Grumpy's is expected to open in March.

MR. FRIES MAN 
COMING SOON

Los Angeles-based Mr. Fries Man  has 
announced that the company will soon 
launch a customizable, smothered fries 
restaurant in early May at 4508 Cass St. 
Based on the success of the first location, 
more area outposts may open in other 
neighborhoods in the near future. Chef 
Craig Batiste started Mr. Fries Man in 
2016 as a parking lot pop-up in Gardena. 

1851 Garnet Ave
6am - 3pm Daily

PB ROCKS
SEE PAGE 13

Mr. Fries Man will take over the space that 
last housed Island Style Hawaii BBQ in the 
historic Dunaway Building. The fast-casu-
al eatery will offer a menu of French fries 
stacked with a large array of proteins, sauc-
es and add-ons. Signature menu choice 
combinations include BBQ bacon ranch 
shrimp, chicken bacon parmesan, lemon 
garlic crab and shrimp. For more informa-
tion, visit mrfriesman.com.

JEFFERSON PB REFINANCED
CBRE has announced a $69.75 million 

loan for the refinancing of Jefferson Pacific 
Beach, a recently constructed, 172-unit 
multifamily community at 4275 Mission 

Bay Drive. Troy Tegeler, Scott Peterson, Bill 
Chiles and Trevor Breaux of CBRE’s debt 
and structured finance team in San Diego 
arranged  the loan on behalf of the owner of 
the property, JPI, a Texas-based investment 
and development firm.

Jefferson Pacific Beach is comprised of 
169,571 square feet of residential space and 
approximately 14,000 square-feet of com-
mercial space. Amenities include a business 
center, resort-style saltwater pool and spa, 
fitness center and surfboard repair station.

SEAWORLD REOPENS
Tickets and reservations are now avail-

able for SeaWorld, which reopened as a 

zoo at 500 Sea World Drive. The popu-
lar marine mammal establishment is 
reopening with enhanced safety mea-
sures in place, bringing guests closer to 
animals like orcas, sharks, sea turtles, 
Explorer’s Reef with bamboo sharks, 
cleaner fish, horseshoe crabs and rays, 
sea lions, otters, penguins, dolphins, 
f lamingos and more. Families can enjoy 
SeaWorld’s Dolphin Days, Sea Lion Show 
and the Orca Encounter live educational 
presentation with physically distant seat-
ing. Walk around the outdoor park, visit 
animals and dig into the park’s food. For 
more information, visit seaworld.com/
san-diego.

Spreading good vibes 
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Effort launched to recall District 2 Councilmember Campbell
By DAVE SCHWAB

An effort to recall District 
2 City Councilmember 
and Council President 

Dr. Jennifer Campbell has been 
officially launched.

Recall supporters now have 
until early June to collect 14,421 
signatures – 15% of District 2’s 
96,140 registered voters – to 
qualify the measure on a special 
election ballot within six months. 
District 2 includes Pacific Beach, 
Ocean Beach, Point Loma, 
Mission Beach, and a portion of 
Clairemont.

The impetus behind the 
Campbell recall drive stems largely 
from her stands on two politically 
potent issues: a compromise pro-
posal she’s offering on short-term 
rentals. And her support for Ballot 
Measure E passed in November 
2020 removing the 30-foot height 
limit in the Midway District.

“At a time when the City is fac-
ing a budget deficit, a small group 
of individuals are trying to force 
San Diego residents to spend over 
a million dollars for a recall that 
might be held a few months be-
fore a regular election in 2022,” 
Campbell said. “They may dis-
agree with my policy, but don’t 
pick the pockets of our neighbors 
and communities who are suf-
fering through a pandemic and 
a recession to pay for a special 
election.”

Ca mpbel l’s  comprom ise 

short-term rental plan is sched-
uled to be heard on Feb. 23 by the 
full City Council. An environmen-
tal challenge seeking to overturn E 
was filed back in August 2020 in 
San Diego Superior Court.

Reacting to the recall, 
Campbell’s chief-of-staff Venus 
Molina said previously: “It’s so 
disappointing because the people 
who are trying to recall us are 
the same people opposing us on 
short-term rentals; a fight they 
will never win because that ship 
has sailed. We cannot ban them. 
We cannot make them illegal. And 
they say, ‘If you won’t ban them, 
then we don’t want you.’”

Added Molina: “I can only 
imagine the class-action lawsuit 
we could probably encounter if we 
actually tried to remove that busi-
ness opportunity from so many 
operators. I’m pretty sure Expedia 
and all the different Airbnb plat-
forms would come after [the City]. 

The people pushing for our recall, 
would they be willing to pay for 
[the City’s] legal defense, and for 
the repercussions, the City will 
face if they (opponents) actually do 
what they want us to do (remove 
all residential STRs)?”

Five neighborhood District 2 
civic leaders are spokespersons 
for the Campbell recall campaign. 
They are Cathie Umemoto of 
Pacific Beach Town Council; Kevin 
Hastings, vice-chair of Ocean 
Beach Planning Board; Mandy 
Havlik of Peninsula Community 
Planning Board; Eric Cullen of 
Clairemont Community Planning 
Group; and Gary Wonacott, for-
mer Mission Beach Town Council 
president.

Hastings gave an example il-
lustrating why he supports the 
recall.

“The City came to the OB 
Planning Board with an expen-
sive replacement of a wheel-
chair ramp some accurately 
referred to as the ‘million-dollar 
ramp to nowhere.’” he said. “OB 
Planning Board wanted the City 
to re-imagine the ADA access and 
offered up superior (and likely 
cheaper) alternatives. I and oth-
er board members approached 

Campbell about appealing the 
project. Rather than entertain 
the idea, she demanded we drop 
the appeal. Her staff even resort-
ed to threats: ‘We’ll declare you a 
rogue board’ and ‘you’re done’ if 
we didn’t drop the appeal.”

Added Hastings: “She disre-
gards community groups, and 
the only issues she’s led the way 
on were a complete 180-degree 
turns to long-standing interests 
of D2. I support this recall effort 
because I don’t see a light at the 
end of that tunnel. It would be ir-
responsible to let Campbell finish 
out her term in council.” 

Havlik supports Campbell’s re-
call believing she is not adequate-
ly representing District 2.

“She sold out District 2 resi-
dents by signing a memorandum 
of understanding with Expedia 
allowing for short-term vaca-
tion rentals in residential areas 
without meaningful community 
inputs,” she said. “Then she so-
licited the community and local 
D2 community groups for inputs 
‘after’ the memorandum was al-
ready signed effectively negating 
community inputs, even though 
several local community groups 
and planning boards opposed the 

proposal. 
Additionally, Campbell cam-

paigned against short-term va-
cation rentals before she was 
elected. After she was elected, she 
changed course.”

Added Havlik: “She supported 
Measure E even though a major-
ity of residents on the Peninsula 
voted against Measure E. She took 
this position after special-interest 
groups donated over $200,000 to 
the yes on Measure E campaign. 
Finally, I question her ethics in 
pushing through initiatives that 
will radically change the City for 
decades to come during a pan-
demic, when a majority of res-
idents are unable to participate 
in the political process.”

Wonacott met Campbell 
during her campaign and was 
unimpressed.

“I came away concluding she 
had no grasp of the issues and 
seemed to have trouble articulat-
ing any of her political positions 
except in generalities,” he said. “It 
became immediately obvious that 
she was avoiding venues requir-
ing her to state positions. After 
six months of excuses that she 
was still coming up to speed, she 
disappeared altogether. She has 
not responded to calls and letters 
from her constituents in Mission 
Beach, who, left with no other al-
ternative, have had to sue the City 
to get her attention.”

NEWS

READ MORE ONLINE AT sdnews.com

‘… if the pilot doesn't work, 
I will be the fi rst to say, get rid of them.’
– JOE BETTLES, PACIFIC BEACH RESTAURATEUR

‘I support this recall effort because I don’t see a 
light at the end of that tunnel.’

– KEVIN HASTINGS, VICE-CHAIR OF OCEAN BEACH 
PLANNING BOARD

Pacifi c Beach pilot parking meter proposal heads to City Council
By DAVE SCHWAB

A year-long pilot parking 
meter program proposed 
on Garnet Avenue is 

now in the City’s hands.
And the issue has become heat-

ed, with opponents calling for final 
action on the proposal to be post-
poned to give residents more time 
to weigh-in on it.

Proponents, on the other hand, 
are defending the pilot program 
as something beneficial and nec-
essary whose time has come to 
implement, at least on a trial basis.

At their December meeting, 
Pacific Beach Parking Advisory 
Board voted to forward their 
parking-pilot proposal to District 
2 Councilmember Jennifer 
Campbell’s office. The proposal 
would put 321 high-tech metered, 
two-hour-or-less-time-limited 
parking spaces on Garnet Avenue. 
The pilot plan would be limited to 
the densest part of Garnet’s com-
mercial district.

“There is no timeline yet,” said 
Joshua Coyne, Campbell’s director 
of policy, on when PB’s parking 
meter proposal will be heard by 
the City Council. “The Parking 
Advisory Committee needs to vote 
on a budget, and it will go to City 
staff for review. We think it will 
need to go back to the committee 
one more time, and then eventually 
to City Council.”

Paid parking, meters in 

particular, have been a hot-button 
issue in PB for years.

“There are many people in 
Pacific Beach who oppose parking 
meters and have good reasons,” 
contends Gordon Froehlich, a PB 
Parking Advisory Board member 
representing residents and a dis-
senting voice on the board. “The 
parking committee meetings 
and membership are dominated 
by representatives from Pacific 
Beach nonprofits. They control 
everything and allow little, if any, 
input from anyone who is not a 
nonprofit representative.”

Paid parking proponents and 
supporters of the proposed year-
long metered PB pilot study main-
tain paid parking is a manage-
ment solution and tool that will 
help solve traffic problems. They 
say it will provide a continuing 
revenue stream for Pacific Beach 
that stays in the community.

“I appreciate that there are peo-
ple in the community who are 
concerned about potential im-
pacts from the pilot program. I’m 
committed to continuing to listen 
to their concerns, and doing my 
best to mitigate them whenever 
possible, said Katie Matchett, pres-
ident of beautifulPB and a parking 
district board member. “But, after 

thorough consideration, I truly 
believe that a pilot program is the 
right step forward for our commu-
nity. It has the potential to manage 
parking congestion and fund ma-
ny of the improvements that we all 
agree are critical for our quality 
of life.” 

“This is not about parking. 
This is about money,” countered 
parking pilot opponent Warren 
Barrett. “There is a small group 
of people who have been trying 
to enact paid parking in PB for al-
most 20 years. Now they are try-
ing to sneak this through during 
a pandemic when people are not 
paying attention. The Parking 
Advisory Board is telling the City 
Council that they have the support 
of the community.”

Barrett does not believe that to 
be the truth.

Supporters of a trial run for 
paid metered parking on Garnet 
argue its benefits would include 
reinvesting PB parking revenues 
to fund community-improvement 
projects, increasing turnover for 
prime parking, increasing space 
availability, reducing traffic con-
gestion, and enhancing pedestrian 
safety.

“Parking meters allow us to 
invest in our communities,” said 

Kristen Victor a small-business 
owner who is spearheading PB’s 
EcoDistrict. “I believe everyone 
can agree on a safe PB.  Step one is 
moving this pilot program forward 
with a community vision and 
evaluate the impacts and benefits. 
Step two is to plan for the future. 
The community can ease into this 
if the community works together.” 

PB restaurateur Joe Bettles ar-
gued the parking pilot program’s 
potential is worth taking a good 
hard look at.

"We as a community have a ra-
re opportunity to directly shape 
a policy that fits our needs and I 
welcome more people to partici-
pate in the process,” said Bettles. 
“With control over the design of 
the pilot, we can address valid 
concerns. For example, early birds 
wanting to use two-hour spaces 
on Garnet to surf the pier led the 
Parking Advisory Committee to 
decide that people should be able 
to park for free until 10 a.m.”

Added Bettles: “We are also look-
ing at ways to accommodate people 
who want to park for five minutes 
to pick up food and shouldn't have 
to pay. I really think that managing 
our two-hour parking can make 
life easier for businesses, residents, 
and visitors. And, if the pilot doesn't 
work, I will be the first to say, 'get 
rid of them.'"

But not everyone in the commu-
nity is sold on the parking meter 

pilot proposal.
“I have been a resident of Pacific 

Beach for 26 years and strongly 
oppose parking meters,” said Irith 
Abada. “Discover PB has been 
trying for years to get the meters 
installed and received strong feed-
back from residents and businesses 
opposing it several times. Now they 
are doing it during a pandemic and 
all residents I have asked strongly 
oppose it and did not know they are 
manipulating a way to rush this for 
approval by the City Council.” 

Supporters of the metered park-
ing pilot program point out that 
every Pacific Beach community 
group that has voted on the pro-
posal has voted in favor of it. The 
parking pilot program has been 
supported by PB Planning Group, 
beautifulPB, Discover PB's board 
of directors and PB Town Council.

The Community Parking District 
was established in Pacific Beach by 
the City Council in June 2005. It 
was charged with addressing ongo-
ing traffic concerns and identifying 
issues with PB parking inventory 
and access, especially during week-
ends and prime business hours on 
Garnet, the center of the commu-
nity’s business district.

The Parking Advisory Board 
overseeing the parking district is 
drawn from PB Planning Group, 
PB Town Council, Discover PB, 
beautifulPB, and at-large neigh-
borhood delegates.

Dr. Jennifer Campbell
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LA JOLLA Country Club: Breathtaking northshore & ocean views. 
Seller may carry 1st Trust Deed at 2% interest only, call for info. 

5bd/5full+2half   |   6,246 s.f.   |   $5,500,000

LA JOLLA Beach & Barber Tract:  just 4 lots from the ocean  
on cul-de-sac w/pedestrian access to beach 

4bd/4.5ba   |   4,750 s.f.   |   $6,998,000

SAN DIEGO Pacific Gate:  
Downtown high rise living one block from waterfront!    

2bd/2.5ba   |   1,948 s.f.   |   $1,798,000

Gregg Whitney 
858.456.3282 

info@BillionairesRowLaJolla.com 

CalDRE #01005985

LA JOLLA Country Club:  Enjoy infinity pool & panoramic ocean views 
Exquisite hillside estate with dual masters and guest quarters    

4bd+optional & casita/5.5ba   |   $3,695,000

LA JOLLA Bird Rock:  builder's choice SW corner unit + 2 studios for guests 
Panoramic Ocean Views and generous decking for outdoor enjoyment 

Main unit: 2bd/2.5ba  | 2 sep. studios w/1ba  |  2,076sf total  |  $1,798,000 

PACIFIC BEACH Del Rey:  
Bay view & city lights! 

2bd/2.5ba  |  882 s.f.  |  $649,000

LA JOLLA WindanSea:   Out your door & at the shore! 
3bd/3.5ba   |   1,596 s.f.   |   $1,899,000

LA JOLLA WindanSea: Rare! Three detached units on one lot. 
3bd/2ba/1,112s.f.  |  2bd/2ba/1,015s.f.  |  1bd/1ba/486s.f.   

$2,850,000

PENDING!

LA JOLLA Soledad South:  
Large play spaces & sunrise vistas! 

3bd/2.5ba  |  1,807 s.f.  |  $1,500,000-$1,650,000

NEW LISTING!

NEW LISTING!

 LA JOLLA Birdrock: Ocean Front Retreat 
Where the Ocean is your backyard neighbor! 

 $3,900,000-$4,295,000
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CASH OFFER • 24 HOURS • 858-414-5478

DAVID R. INDERMILL 

BROKER-OWNER   

REPRESENTING BUYERS 
AND SELLERS SINCE 1998  
DRE#01232827 
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• Assisted Living Care 
Home Communities

• No more than 6 
residents per community

• Highly motivated and 
experienced staff

• Short Term Respite Stays are ok

www.rightchoiceseniorliving.org 619-246-2003
Veteran Owned & Operated

Full Service Assisted Living 
Starting at $130 a day. 

We are saving families thousands 
of dollars per month

NOW HIRING 
CAREGIVERS

CALL NOW

MAKE THE RIGHT CHOICE SENIOR LIVING

Established in early 2008, Jean Brooks (UCSD Graduate) and Todd Brooks 
(Air Force Veteran, US Air Force Academy Graduate) had the desire to develop 
Assisted Living Care Homes and Services for seniors that are a cut above the 
rest at fair & competitive rates. Right Choice Senior Living has Residential Care 
Homes located in highly desirable neighborhoods close to UCSD, La Jolla, 
Pacifi c Beach, Clairemont (Mount Street Area) medical facilities and the beach. 
Come see us today before making your fi nal choice. Make the Right Choice 
Today. For more info call (619) 246-2003 or go to the website. NOW HIRING 
CAREGIVERS! CALL NOW!

Beach bus routes to be reconfi gured for Mid-Coast Trolley
By DAVE SCHWAB

Beach area bus feeder routes 
are proposed to be recon-
figured to accommodate 

the new Mid-Coast Trolley exten-
sion expected to open by the end of 
this year.

Bus routes proposed to be re-
aligned by the Metropolitan Transit 
Service include coastal routes 8, 9, 
30, 27, 43, 44, 105, 140, 201/202, 
985, 50 and 150.

This realignment has been pro-
posed in a 2018 Feeder Bus Study. 
Proposed bus route changes, if 
approved, would be implemented 
when Mid-Coast Trolley service 
begins.

The Mid-Coast Trolley 11-mile 
Blue Line Trolley service extension 
with nine new stations will go from 
Santa Fe Depot in Downtown San 
Diego to the University communi-
ty. The extension will serve major 
activity centers such as Old Town, 
UC San Diego, and University Town 
Centre. Construction on the trolley 

extension began in fall 2016.
“The target date set by the San 

Diego Association of Governments 
for opening the Mid-Coast Trolley 
extension is November 2021,” 
said Denis Desmond, transporta-
tion planner for the Metropolitan 
Transit System, which operates the 
City’s trolley and bus lines. “What 
we really want to do is connect all 
the adjacent commuter service into 
the Blue Line.”

Connecting all the transporta-
tion dots, according to Desmond, 
will require reorienting the direc-
tion of bus routes feeding into the 
trolley system.

“The way our transportation 
network is structured right now 
is a very north-south orientation, 
while traveling between the beach 
areas, Old Town and Downtown 
in the City is east-west service,” he 
said. “What we need to do to con-
nect the beach areas into the Blue 
Line is to create more of an east-
west series of bus routes to make it 

as easy as possible for people to use 
our buses to get to the trolley and 
just transfer.”

Desmond discussed the game 
plan for accomplishing that.

“What we’re (MTS) proposing 
to do is change seven existing bus 
routes, and add three new routes,” 
he said. “One new route would 
serve Clairemont Mesa Boulevard 
starting at the transit center in 
Kearny Mesa and ending at the new 
Balboa Avenue Transit Center. The 
second new proposed route would 
connect the new Balboa Avenue 
Transit Center hub to downtown 
La Jolla. It would use Interstate 
5 and La Jolla Parkway crossing 
Torrey Pines Road and ending by 

the post office on Silverado Street. 
The third route we’re proposing to 
add is a shuttle route from the UC 
San Diego Station heading to the 
North Torrey Pines area during 
weekday peak periods.”

Desmond said bus route 30 now 
going from downtown San Diego to 
UTC is proposed to begin and end 
on the south end at Old Town. He 
added bus route 8 out of Old Town 
going through Mission Beach, 
currently ending by Crystal Pier 
and Garnet Avenue, is proposed 
to be changed to end at the Balboa 
Avenue Transit Center. “Eight 
(would be) a horseshoe-shaped 
route with Old Town at the south 
end, and the Balboa Trolley Station 
at the north end,” he said. “That 
way, you have access in both PB 
and MB to the trolley on both 
ends.”

The traffic planner added bus 
route 9 coming out of Old Town 
and serving SeaWorld and Crown 
Point is proposed to end now at 
Ingraham and Garnet. “Now that 
8 is going through PB, we’re pro-
posing that route 9 end by the Vons 
and Trader Joes, turn around, then 
go back down through Crown Point 
and SeaWorld,” Desmond said.

“These bus route changes are 
proposals at this point and are 
currently out for public review and 
comment,” said Desmond. “Then 
we’ll bring it back to the MTS Board 
in April for final approval. That will 
give us six months or so to make 
changes with bus stops, etc. before 
the Mid-Coast Trolley opens.”

Freeways and arterials in the 
Mid-Coast Corridor are generally 
congested and traffic congestion is 
projected to increase more as the 
region grows. The population along 
the corridor is predicted to increase 
19 percent by the year 2030, while 
employment is predicted to increase 
12 percent.

The Mid-Coast Trolley will ex-
pand transportation capacity in the 
corridor to accommodate existing 
and future travel demand, particu-
larly for peak-period commute trips. 
The project will provide an effective 
alternative to congested freeways 
and roadways for travelers and will 
reduce vehicle miles traveled. 

For trolley construction informa-
tion, visit KeepSanDiegoMoving.
com/MidCoastNotices. For project 
news and updates, follow Mid-Coast 
Trolley on Twitter and like Mid-
Coast Trolley on Facebook.

Vaccination site opens at Del Mar Fairgrounds
By JOSÉ A. ÁLVAREZ

A COVID-19 vaccination 
super station opened 
Feb. 12 at the Del 

Mar Fairgrounds, 2260 Jimmy 
Durante Blvd. The drive-up 
and walk-up site, operated by 
Scripps Health, will be open 
Friday through Sunday and 
can ramp up to deliver 5,000 
doses daily. Appointments are 
required.

All County vaccination super 
stations and points of dispens-
ing, or PODs, are currently 
vaccinating people in Phase 1A 
– mostly health care workers – 
and people 65 years and older in 
Phase 1B. All require appoint-
ments which can be made at 
vaccinationsuperstationsd.com.

How to Request Second 
Dose Appointment

If you were not able to sched-
ule the second dose appointment 
at the time you scheduled or re-
ceived your first, you should get 
an email on how to schedule your 
second dose within five days of 
the due date.

If you don’t get the email five 
days before your due date, you 
can complete a form with 2-1-
1 San Diego, so that they can 
schedule your second appoint-
ment. Before you do that, please 
make sure you have checked all 
your email folders, including your 
junk/spam folder, before submit-
ting a request through the form.

Also, County-funded commu-
nity health workers, known as 
promotoras, will be reaching out 

to people 65 and older in National 
City, Chula Vista, Imperial 
City and San Ysidro directly to 
help them make vaccination 
appointments.

The Metropolitan Transit 
System is offering free rides to 
people with proof of a vaccination 
appointment. 2-1-1 San Diego and 
promotoras also have the capac-
ity to arrange for transportation.

To date, more than 703,000 
COVID-19 doses have been de-
livered to the region. Of those, 
nearly 551,000 have been ad-
ministered, including more 
than 95,000 San Diegans who 
are fully vaccinated and 15.5 
percent of the population over 
age 16 who have received at 
least one dose. More informa-
tion about vaccine distribution 
can be found on the County’s 
vaccination dashboard.

State Metrics:
•  San Diego County’s state-calcu-

lated, adjusted case rate is cur-
rently 22.2 cases per 100,000 
residents and the region is in 
Purple Tier or Tier 1.

•  The testing positivity percent-
age is 6.4%, placing the County 
in Tier 2 or the Red Tier. While 
the testing positivity rate for the 
County qualifies it for the Red 
Tier, the state uses the most 
restrictive metric – in this case 
the adjusted case rate – and 
assigns counties to that tier. 
Therefore, the County re-
mains in the Purple Tier or 
Tier 1.
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Pedal Ahead program promotes healthful living
By DAVE SCHWAB

A new electric bicycle 
em i s s ion-re duci ng 
program is designed 

to serve as an alternative to auto 
transportation.

Dubbed Pedal Ahead, the 
groundbreaking new program 
partners Rider Safety Visibility, 
a nonprofit, with District 4 
Supervisor Nathan Fletcher, and 
region-wide business and com-
munity leaders.

“By bringing e-bikes into our 
communities, we are creating 
opportunities for environmental 
sustainability, healthful living, 
and helping people commute to 
work, school, and other import-
ant destinations,” said Fletcher.

Rider Safety Visibility has part-
nered with Fletcher, along with 
community organizations to re-
cruit e-bike riders to participate 
in this community-based electric 
bicycle program.

"Pedal Ahead continues to de-
fine a new activism in healthy 
living and active lifestyles by 
capturing e-bike cycling data 
in real-time, and transforming 
lives,” said Rider Safety Visibility 
co-founder Ed Clancy. “Our pro-
gram is contributing to commu-
nity improvements by injecting 
positive lifestyle choices, provid-
ing goals, and in working with 
a new audience of advocates for 
alternative transportation.” 

“The bicycle industry, with 
an emphasis on e-bikes, is also 
affording many opportunities 
for job seekers through Rider 
Safety Visibility’s Young Adult 
Education program, including 
mechanics, bike shop staff, and 
sales and marketing represen-
tatives,” said Kim Merrill, Rider 
Safety Visibility co-founder.

“The opportunity to learn the 
ins and outs of electric bicycles 
is paramount, as they have be-
come a growing transportation 
solution during the pandemic. 
In the post-coronavirus era, 
e-bikes will continue to have 
a bright future. The industry 
needs professionals who under-
stand this growing category of 
bicycles.”

The way Pedal Ahead works 
is e-bikes are made avail-
able to people ages 18 and up. 
Participants are required to ride 
a minimum average of 1,800 
miles a year, for two years, in 
order to provide in-depth ana-
lytics for an e-bike impact study.

As part of the Pedal Ahead 
program, Rider Safety Visibility 
provides each participant with 
a safety and visibility package 
from leading bicycle industry 
manufacturers that includes 
a helmet, high-visibility vest, 
front-and-rear bicycle lights, 
and lock for security. Each 
e-bike is also equipped with de-
vices that secure front wheels 
and seats.

At the conclusion of the pro-
gram, and after meeting the 
mileage goal, the Pedal Ahead 
participant becomes the owner 

of the e-bike they’ve ridden.
Beach residents who’ve tried 

Pedal Ahead give it a thumbs up.
"Peddle Ahead has been such 

a game changer for me to make 
biking to work a feasible option,” 
said PB resident Kim Heinle. “It 
eliminates the stress of uphill 
climbs, especially when cart-
ing my laptop and work clothes. 
The best part about the e-bikes 
though is that I use it like a reg-
ular bike to get my cardio and 
exercise in, and then flip on the 
e-portion when I'm commuting. 
It's a two-for-one bike.”

“I haven’t owned a bike in 
over 20 years, but during the 
recent pandemic I bought a 
mountain bike to get outside 
and exercise,” said Roxanne 
Chrestman of Ocean Beach. 
“I’m pretty excited to say I have 
ridden my bike more than 400 
miles just this year.”

“I thought it was a great idea 
to get an electric bike,” said 
63-year-old Jo-Anna Mitrano 
of Bay Park, a YMCA fitness in-
structor. “Because of my wish to 
be low on the carbon footprint, I 
gave up my car and became all 
bike. It’s perfect. I can still com-
mute to work and get the day-
light in. It’s just so energizing.”

Pedal Ahead was envi-
sioned, designed and created 
by Fletcher and Rider Safety 
Visibility, with initial funding 
provided by San Diego County, 
The Left Coast Fund, The San 
Diego Foundation’s COVID-19 
Response Fund, and SDG&E.

La Jolla’s California Bicycle 
and Uptown Bicycles are the in-
dependent-owned bicycle deal-
ers supporting the Pedal Ahead 
program as community centers 
and service providers. The e-bikes 
they provide for the program are 
available in District 4 ZIP codes, 
which include beach areas. 

NEWS

 

YES, WE ARE

OPEN
PATIO DINING

TAKEOUT
DELIVERY

PACIFIC BEACH
1851 Garnet Ave | 7AM -  2PM Daily

(858) 454-2002  •  7464 Draper Ave. La Jolla 
marcopoloindependent.com

HERE’S PROOF
Another happy customer. 300,000 miles 

and counting! With Marco Polo’s TLC and 

experienced team, you too can have a car 

that keeps going and going.
Two Pedal Ahead e-bikes, a black step-over, and a storm-cloud model, are 
shown parked at the Law Street overlook in North PB.            PHOTO BY KIM MERRILL

READ MORE ONLINE AT sdnews.com

STAY INFORMED!
Delivered daily to your inbox

subscribe at:
sdnews.com/dailyupdateform

• Pick up or free delivery, your choice 
• Visit our website and order  
   from an on-line menu 
• Margaritas & beer to go with a food order 
• Mon-Fri 4pm to 8pm   
• Sat-Sun Noon to 8pm 
• Free parking for pick-up orders 

877 Hornblende St. 858-412-3312

Thinking about Mexican tonight?

Open M-F 7am - 3pm 
Sat and Sun 7am - 4pm 

 
All outdoor decks are open for seating 

 
704 Garnet Ave 

Next to Crystal Pier

Everyday 7am - 3pm 
Outdoor seating available 
or we take phone orders 

(858)230-7355 
1730 Garnet Ave, Next to Vons

OPEN FOR BUSINESS!
SUPPORT YOUR FAVORITE LOCAL BUSINESSES! 

858.270.3103

LET READERS KNOW  
YOU ARE OPEN

People interested in participating 
may sign up at pedalaheadsd.org.



Chateau La Jolla sits on a two-acre 
estate, 1/2 block from the ocean. Every 
aspect has been specially designed for 
comfort and convenience. Our unique, 
layout ensures that everything is always 
within easy reach. 

We have specialized in serving the 55 

plus population for over 40 years. Our 
apartments are designed with you in 
mind. Our staff  is here to ensure you 
have time to enjoy what the Chateau, 
the Village of  La Jolla, and the beautiful 
coastline have to offer. 

You can relax by the fireplace, read a 
book or tickle the ivories in our beautiful 
salon lounge, entertain guests in the din-
ing room, or take a walk to the charming 
restaurants, markets, museums, and 
galleries, just a few blocks away.

Chateau La Jolla

Senior Living

Ho Stevie! creates 
and sells surf gear 
to keep surfing fun

By DAVE SCHWAB

Midwest transplant 
Steve Mara knew 
he’d found his life’s 

true calling when he came to 
San Diego and “discovered” 
surfing. Now he’s actualized 
his passion – and dream – sell-
ing surf gear via an Amazon 
Storefront, while also opening 
a brick-and-mortar surf shop, 
Ho Stevie!, at 1152 Garnet Ave. 
in Pacific Beach.

Wi s c on s i n-nat ive  Ma ra 
just held a grand opening 
for his new business, replete 
with DJ entertainment, on 
Valentine’s Day.

Promotional materials for Ho 
Stevie! advertise that the com-
pany strives to “keep surfing 
fun” while offering “high-quali-
ty, low-priced surf accessories.”

“We don’t sell surf boards 
presently but everything else 
you need – fins, leashes, wetsuit 
hangars, surfboard socks, car 
racks, traction pads so you nev-
er have to use wax – we sell,” 
Mara said. “We sell ponchos you 
can change in and out of your 
wet suit in. We’ve got changing 
bag where you throw your wet 
suit in the bag after you’re done 
surfing and it doesn’t get your 
car all wet and smelly.”

Added Mara: “I want to get 
board shorts and sunscreen. 
Everything we sell here is our 
own products. We don’t resell 
other people’s stuff, so you cut 
out the middle person. That way 
we can sell everything cheaper.

“Ninety-five percent of what 
people are going to want we sell. 
They just want a good product, 
like fins, that work with their 
surfboard and they know it’s 
going to be good quality and 
it’s cheap. And that’s what we 
provide.”

The business name has an in-
teresting origin. As Mara tells 
it: “I couldn’t think of what 
to name the company when I 
came up with it. Ho Stevie, it’s 
kind of Hawaiian slang. Instead 
of saying ‘hey,’ people say ‘ho’ 

in Hawaii. In the surf world, it’s 
cool to be Hawaiian.”

Mara’s been growing his 
online company with videos 
and social media via YouTube, 
Instagram, and Facebook.

“We have 40,000 followers 
on Instagram,” said the surf en-
trepreneur. “I’d go film all the 
surf spots and make a 3-minute 
edit and put it on the internet. 
So I’m really well known in San 
Diego even though we sell all 
over the United States and other 
countries. But a lot of times now 
I go to a surf spot and film and 
people come up and go, ‘Hey I 
watch your videos, thanks for 
doing that.’ That’s how I grew 
the whole fan base.”

The surf storefront and web-
site complement each other, 
said Mara.

“A lot of our customers from 
San Diego previously could or-
der from the website and have it 
shipped to them,” he said. “Now 
we finally have a place where 
people can just walk in, buy it, 
and get it the same day.”

What’s the appeal of surfing?
“It feels good to be out in the 

water and not care about any-
thing else,” noted Mara. “It’s 
great exercise. You get your 
sunlight. It’s just a really fun 
thing to do.

“I just want to make a one-
stop shop for surfers where they 
know they’re getting the best 
product at the best price with 
the best service,” Mara said. 
“I’m just trying to make every-
thing that surfers want. The 
next things are wet suits, surf-
boards, wax, and sunscreen.”

For more information or to 
contact, go to hostevie.com, 
Instagram@ho.stevie, Youtube.
com/hostevie, steve@hoste-
vie.com.

Basak and Steve Mara inside their new storefront surf shop at 1152 Garnet 
Ave.                                                                                                    COURTESY PHOTO

Ho Stevie!

Where: 1152 Garnet Ave.

Daily: Noon-5 p.m. daily.

Contact: hostevie.com, 858-352-6971. 
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Senior Living

Casa de Mañana
Located on Coast Boulevard near 

La Jolla Cove, Casa de Mañana is 
truly a one-of-a-kind retirement 
experience offering independent liv-
ing and Truly Yours assisted living 
services. Our creative staff  has 
adapted many of  our social oppor-
tunities to virtual or socially dis-
tanced experiences to keep our resi-
dents engaged, healthy and safe. Our 
heated saltwater pool and fitness 
center are open on a limited basis 
and we deliver three delicious meals 
to residents daily. As soon as COVID-

related restrictions are relaxed or lift-
ed, our residents look forward to 
returning to all of  their favorite 
social opportunities. At Casa de 
Mañana you can concentrate on liv-
ing well and pursuing your passions. 
All this for a monthly fee. No 
entrance fees required! We are open 
for in-person tours or move-in, fol-
lowing all local health and safety 
protocols. Or if  you prefer, visit us 
virtually at casademanana.org. 
Contact us today at 800.959.7010 
for more information. 

Established in early 2008, Jean 
Brooks (UCSD Graduate) and Todd 
Brooks (Air Force Veteran, US Air 
Force Academy Graduate) wanted  
to develop better Assisted Living 
Care Homes and Services for seniors 
at fair & competitive rates. Right 
Choice Senior Living has Residen-
tial Care Homes located in highly 
desirable neighborhoods close to 
UCSD, La Jolla, Pacific Beach, Claire-
mont (Mount Street Area), La Mesa, 
Del Cerro. See us today before mak-
ing your final choice. Make the 
Right Choice Today. 

We are excited to announce that 

Silverlight Homes of  La Mesa will be 
joining the Right Choice Senior Liv-
ing network of  Assisted Living Care 
Home Communities. 

Beautiful La Mesa Neighborhood 
Close to ALL,Small Intimate Home-
like setting,Reasonable Visitation & 
Outings, Accommodations & Expe-
rienced Team since 2008 For pho-
tos, video tours please visit. 
https://silverlighthomesllc.com/    

For more info call (619) 246-
2003 or go to the www.rightchoice-
niorliving.org. NOW HIRING 
CAREGIVERS! CALL NOW! 

Make the Right Choice Senior Living

• Assisted Living Care  
Home Communities 

• No more than 6  
   residents per community 
• Highly motivated and  

experienced staff 
• Short Term Respite Stays are ok

www.rightchoiceseniorliving.org619-246-2003 
Veteran Owned & Operated

Full Service Assisted Living 
Starting at $150 a day. 

We are saving families thousands per month

NOW HIRING  
CAREGIVERS 
CALL NOW

RIGHT 
CHOICE 

SENIOR LIVING 

Grand Opening New La Mesa Care Home
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LET US SOLVE YOUR 
ROOFING PROBLEMS

A SOUTHERN CALIFORNIA 
ROOFING COMPANY
With over 36 years of experience, Guardian Roofs is a natural 
choice for all your residential and commercial roofing needs. We 
are the seasoned Southern California roofing company with the 
skills needed to help you protect your property from the elements 
in every season. 
 
Whether you are looking for help with new construction or need 
roof repairs on an older property, your project represents a big in-
vestment. You need to know you are working with a licensed roof-
ing contractor you can trust to provide the absolute best quality 
work on budget and on time. This is exactly what you get when you 
choose Guardian Roofs.

GUARDIAN ROOFS OFFERS 
A COMPLETE RANGE OF 
PROFESSIONAL ROOFING 
SERVICES
NEW ROOFS • REROOF • ROOFING REPAIRS 
ROOF CERTIFICATION • INSULATION 
EXTERIOR COATING • COMMERCIAL ROOFS 
OWENS CORNING SHINGLES

CONTACT US TO SCHEDULE A FREE ROOF ESTIMATE: 
(877) 99-ROOFS  /  SERVICE@GUARDIANROOFS.COM

LICENSE #847279 B1C39
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March 11, 2021 
Online: Noon 
On Campus: 6pm 
(Following County Safety Rules)

W E  B U I L D 
L E A D E R S  
W H O  I M PA C T  
T H E  W O R L D .

At the Rock Academy, our 
education is anchored 
in a solid foundation of 
Christian Faith and strong 
academics. Our diverse, 
close-knit community, 
engaging teaching style, 
and safe environment  will 
allow your child to grow 
into the unique leader 
they are called to be.

PRESCHOOL – HIGH SCHOOL

Join us online for an exciting 
information event! 

Rock Academy students are on campus, 
adhering to safety guidelines, and THRIVING. 

Sign up to attend at rockacademy.org or call 619.764.5200

Pacifi c Beach school has success with in-person teaching
St. Paul's Lutheran Church and School has been open since September

By DAVE SCHWAB

Talk of reopening in-class 
instruction in the midst 
of the pandemic hasn’t 

phased St. Paul's Lutheran Church 
and School in Pacific Beach.

The institution at 1376 Felspar 
St. has been open in-person, 
with all the proper health and 
safety protocols in-place, since 
September 2020.

“We closed our classes on March 
13, 2020, and sent everyone 
home,” said Meredith Binnie, prin-
cipal of the K-8 private, parochial 
school, now in its 74th year in PB. 
“We were up and running the next 
week with virtual learning and 
finished out the school year on-
line. When we came back to school 
in September it was in-person, and 
our students are getting good, safe 
learning.”

Binnie talked about what St. 
Paul’s did to reopen its school and 
keep its students safe and healthy 
during COVID.  

“A lot of what we did was driv-
en by the guidelines set forth by 
the state and county in order for 
us to get a waiver to reopen,” 
said Binnie. “They wanted phys-
ical distancing with students six-
feet apart, so classrooms had to 
rearrange the desks to provide for 
maximum spacing. All the desks 
and chairs are separated, plus 
each child has their own personal 
plastic dividers.”

Added Binnie, “The teachers 
all have large plexiglass shields 
they can teach behind. Teachers 
have microphones to amplify their 
voices. We’ve kept all the kids in 
nine different classes in stable 
groups (to decrease possible virus 
exposure). We limit the number of 
people on-campus. It’s been very 
doable.”

Returning to in-class instruc-
tion is what families at St. Paul’s 
wanted.

“We did a parent survey and 
95% of parents wanted their kids 
to return in-person,” Binnie said. 
“Our nine teachers, one for each 
grade, were also all on-board.”

Binnie said school parents were 
cooperative in doing what it took 
to get their children back in class.

“The most important thing we 
stressed was that parents needed 
to be honest in not sending their 
kids to school sick,” the princi-
pal said. “And every morning at 
drop-off, we screened kids with 
temperature checks asking how 
they were feeling.”

During the school day, Binnie 
said St. Paul’s required three basic 
things of all of its students.

“They had to wear masks, we 
kept them in stable groups and 
they had to be physically dis-
tanced,” she said.

And the health protocols St. 
Paul’s employed to keep its stu-
dents safe has worked.

“We have had two students test 
positive since we have been open,” 
Binnie said. “However, we were 

able to just send those two class-
es home for two weeks of virtual 
learning, and then they returned. 
No other students or teachers in 
the classes tested positive during 
that time and the positive students 

were asymptomatic.”
Being back in the classroom has 

proved positive for everyone, con-
cluded Binnie.

“It’s so gratifying for me as a 
school leader to see how excited 

the kids are to be at school each 
day, how it’s really good for 
them mentally and socially,” 
she said. “They’re just so happy 
to be at play at recess with their 
friends. And we couldn’t do it 

without our wonderful teachers. 
They’ve worked so hard to really 
adapt their teaching styles. And 
it’s really taken a buy-in, from 
all the stakeholders, to make it 
work.”

Students work on a project at St. Paul's Lutheran Church and School in Pacifi c Beach.                                                                            COURTESY PHOTO
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SHOP La Jolla
THINK LOCAL. SHOP LOCAL. BUY LOCAL

Encourage your 
Neighbors to  
SHOP 

LA JOLLA 
SHOP LOCAL   

SPEND LOCAL 
 
 If you are a La Jolla 

Business and  would 
like to advertise on 

this page call  

(858) 270-3103  
x117 or x105 

Ask for Mike Fahey  
or Paul Welsh

SAN DIEGO  
VISITORS SPENT 
OVER 6 BILLION  
DOLLARS  
LAST YEAR.  
Did your business  
get its fair share?  
To reach this growing market, adver-
tise your business in our Annual Visi-
tors Guides.

San Diego
Coastal

visitor’s guide

restaurants • hotels • map • shopping • attractions

FREE

   
   

 D
aily

 W
eekly Monthly Memberships Available!

For more information call:  

(858) 270-3103 x117 
HURRY! DEADLINE MARCH 15TH

Birch Aquarium celebrates baby Weedy Seadragons’ fi rst birthdays

Last week marked one year since two 
Weedy Seadragons were hatched at 
Birch Aquarium at Scripps Institution of 
Oceanography, UC San Diego. In honor 
of the thriving babies, Birch Aquarium is 
celebrating by launching a live Seadragon 
cam and an exclusive collection of Weedy 
Seadragon merchandise in a new online 
store. 

The babies, born on Feb. 11 and 12, were 
less than one-inch at birth and are now 
nearly 9  inches long. The births marked 
the first time Birch Aquarium bred Weedy 

Seadragons, becoming one of the few 
aquariums in the world to have hatched 
these unusual fish. 

“We have been working with seadragons 
since 1996. Since then, we have learned 
so much about caring for these very fasci-
nating fish,” said associate curator Leslee 
Matsushige, who heads the aquarium’s 
Seadragon Conservation Program. “It 
has been very exciting to have success-
fully hatched baby weedy seadragons and 
have them continue to thrive. We look for-
ward  to watching them grow into mature 

adults, and join others in our collection to 
potentially breed and produce more baby 
seadragons.” 

Seadragons
•  The babies have been behind-the-

scenes since birth, but are now large 
enough to be added in with the other 
seadragons. They are now in the main 
habitat in the Seadragons & Seahorses 
exhibition. 

•  Though Birch Aquarium remains 
closed to the public, people can now 
view the baby Weedy Seadragons, 
along with several others, live 24/7 
on the brand new Seadragon Cam. 
Tune in to the feed, which is hosted 
by HDOnTap, to see how many Weedy 
Seadragons you can spot as they cam-
ouflage themselves in the seaweed.

•  Be sure to tune in Tuesdays, Thursdays, 
and Saturdays between 2-3 p.m., when 
aquarists feed the seadragons, and they 
are at their most active.

•  For the first time, Birch Aquarium’s Gift 
Shop is going digital with an exclusive 
capsule collection of Weedy Seadragon 
merchandise, which will be available 
beginning Friday. The limited-edition 
items are available online only for a 
short period of time. Proceeds from 
sales support the care and conserva-
tion of Birch Aquarium’s animals, so we 
can continue to help fragile species like 
these thrive, even during these difficult 
times.

Weedy Seadragons are native to south-
ern Australia, and Birch Aquarium has 

had a population on display, and as part 
of a behind-the-scenes breeding program 
since 2012. The Seadragon Breeding 
Program was created because of the aquar-
ium’s success in breeding other seahorse, 
or signathid, species. Since 1995 Birch 
Aquarium has bred thirteen different 
seahorse species, sharing more than 5,000 
captive-raised seahorses with other aquar-
iums around the world. 

Once listed as “near threatened” by 
the IUCN, International Union for the 
Conservation of Nature, the conserva-
tion status of Weedy Seadragons has been 
downgraded to “least concern” — partial-
ly because of the lack of population data. 
Their remote habitat along Australia’s 
rugged and underpopulated Southern 
Coast makes observation difficult. This 
isolation, combined with their expert 
camouflage, makes population counts 
challenging even for the most experienced 
seadragon-spotters. 

Seadragons and seahorses face chal-
lenges in the wild: climate change, 
warming ocean, compromised habitats, 
destructive fishing practices like bot-
tom trawling, and unsustainable collec-
tion practices for home aquariums and 
traditional medicine. Captive breeding 
programs, like that at Birch Aquarium, 
alleviate pressure on wild populations 
and contributes to Species Survival Plans 
(SSPs), as outlined by The Association of 
Zoos and Aquariums. 

For more information, visit aquarium.
ucsd.edu. Reopening details will be an-
nounced soon. 

Two Weedy Seadragons were hatched at Birch Aquarium at Scripps Institution of 
Oceanography, UC San Diego in February 2020 and are now a year old.                                                                            

COURTESY PHOTO
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975 Garnet Ave. Pacific Beach (858) 230-7770 www.pacificucwc.com

Urgent Care • Lacerations • X-Rays
Walk-ins Welcome • IV Hydration

Clean • Caring • Convenient

Monday - Friday: 8am - 8pm
Saturday - Sunday: 8am - 4pm

READER’S CHOICE AWARD: BEST DOCTOR
2016 • 2017 • 2018 • 2019

WE GET YOU BACK TO THE BEACH

READERS
CHOICE
AWARDS
2 0 1 9

READERS
CHOICE
AWARDS
2 0 1 9

PACIFIC BEACH 1088 Garnet Ave San Diego, CA 92109  858-274-4704

@flamebroiler 
pacificbeach

#flamebroiler 
pacificbeach

Call 858.274.4704 or visit our delivery partners at 
Doordash, Postmates and Grubhub. Be Safe! 

 

BUY 1 BOWL GET 1 BOWL FREE
SATURDAY AND SUNDAY DEAL

Valid only at 1088 Garnet Ave., Pacific Beach, CA. Upgrades and extras additional charge. 
One coupon per person per visit. Cannot be combined with any other offers/specials. 

Independently owned and operated by franchisee. Expires 03-21-21

ONLINE ORDERS: 
 flamebroilerpb.com

Voted Best Burrito 14 Years Straight!

TACO SURF
Best burrito in America

by 3 nationwide sources

4657 Mission Blvd.
San Diego, CA, 92109

www.TacoSurfTacoShop.com

OPEN 8:30AM - 8:00PM
Take Out & Delivery

(858) 272-3877

MISSION BEACH & PACIFIC BEACH

Luxepb.com • 858-900-2036  • 1029 Garnet Ave, San Diego

JEWELRY & LOAN

Full service jewelry store. 
We buy estate jewelry, 

gold & watches.

BY APPOINTMENT

Community newspapers play essential role in keeping citizens informed  
Local community newspapers play an 

important, irreplaceable role in our lives. 
Local newspapers cover high school and 
community sports. They keep track of 
local events, school happenings, and the 
weekly experiences that make communi-
ties great. They tell you what’s coming in 
entertainment.

They report on what’s happening and 
serve as watchdogs of local agencies. Do 
you want to go to every city council or 
school board meeting and keep track 
of the happenings? If not, do you want 
someone to do it for you? Local newspa-
pers do that. A newspaper is more author-
itative and reliable than a local blogger.

In the last few years, many people 
were led to believe newspapers couldn’t 
compete with the internet. Not true. 
The real reporting of news on the inter-
net, the coverage of government, and 
well-written articles about events that 
matter most to you, almost all come 
from newspapers.  

Local newspapers are where we turn 
when we need to have a broader focus. 
They’re where we turn when there is 
a crime or a fire in our neighborhood. 
They’re where we turn when our child 
graduates from high school and we want 
to see photos. They keep us abreast of 
how our community is affected by the 

pandemic and how local business-
es are doing their best to provide ser-
vices through the roller coaster ride of 
2020-2021.

Newspapers cover all those things. 
And you know what else? Newspapers 
pay reporters and photographers and ed-
itors. Newspapers pay receptionists and 
payroll clerks and the folks who design 
advertisements (so you don’t have to pay 
100 percent of the cost). Newspapers pay 
the people who work the printing press 
and those who make sure the newspaper 
gets delivered to your house.

And while newspapers pay all those 
people, none of the employees are getting 

rich.
If community newspapers were to go 

away, those employees, who live and 
work in their communities,  will lose 
their jobs.

But the biggest impact would be on lo-
cal communities and our neighborhoods, 
which will lose something impossible to 
replace.

Keep supporting local things that 
matter. Local people, businesses, and 
services, which depend on the door-to-
door distribution of our publications, is 
what community newspapers support. 
And keeping a community informed is 
what matters.
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Megan Stone with the ‘Woman of the 
Year’ Craft Beer Marketing Award.                                                                                                                                           
                                     PHOTO BY MEGAN STONE

San Diego brewer, marketer wins ‘Woman of the Year’ national award
By KENDRA SITTON

San Diegan Megan Stone 
was honored at the Craft 
Beer Marketing Awards 

as the first recipient of the 
“Woman of the Year” award in 
2020. Industry peers selected her 
for the award based on her experi-
ence as a brewer, marketer, social 
media influencer, and “diversity, 
equity and inclusion” advocate.

“I put these efforts in because 
it’s things that I care about and 
I don't necessarily sit there and 
think about how people think of 
me or how popular I am. It was 
just nice to know that people ap-
preciated the work,” Stone said. 
“I think it's nice to have a wom-
an of the year category because 
it shines the light on the differ-
ent people that make up this 
industry.”

Stone started in the craft brew 
industry as a server at Dogfish 
Head Brewing in Delaware and 
became fascinated with the pro-
cess of brewing.

“That's where my obsession 
with beer started. I just thought 
it was so interesting how unique 
beer can be,” said Stone, who is 
non-binary and uses she/her 
and they/them pronouns. “As a 
seasonal server, my orientation 
was a brewery tour, and after 
the brewery tour I was just in 
complete awe and in love with 

everything and decided that I 
wanted to be a brewer, so I pro-
pelled myself into that world.”

During their breaks, they 
would read books on brewing and 
eventually entered an employee 
brewing contest, which they 
won alongside more experienced 
brewers. From there, Stone tran-
sitioned into brewing full-time.

After moving to San Diego 
from Delaware, Stone began 
the Instagram prof i le with 
the @isbeeracarb handle that 
would launch them into so-
cial media popularity and a 
new career. Stone has more 
than 33,000 followers who 
view photos of her interests, 
including beer, fashion, trav-
el, and colorful hair. In ad-
dition, Stone shares some of 
their experiences as a mem-
ber of the LGBT+ community 
in a male-dominated industry 
and advocates for inclusion 
that helps people from all back-
grounds thrive.

"I've always been a very cre-
ative person and a very visual 
person so it was definitely a nat-
ural occurrence. I didn't seek 
out anything from Instagram. I 
wasn't looking to be Instagram 
famous or an influencer, it just 
sort of happened... And then 
from there, all these opportuni-
ties arose,” she said.

“As a female in the craft beer 

industry as well, I applaud Megan 
Stone’s efforts,” said Craft Beer 
Marketing Awards co-founder 
Jackie DiBella in a released state-
ment. “We’re here to support her 
endeavors, and equally proud to 
honor and celebrate the amazing 
efforts our industry has contrib-
uted in our new category for hu-
man rights.”

Stone’s burgeoning popular-
ity on Instagram led to another 
career pivot from solely brewing 
into running social media, mar-
keting and consulting for brew-
eries across the nation and even 

internationally.
Like when she first became in-

terested in brewing, Stone took 
to reading everything she could 
find and listening to podcasts 
about marketing. Despite never 
enjoying school and even drop-
ping out of high school, Stone 
loves to learn in hands-on ways.

“I just like to immerse myself 
entirely in that world. I love 
learning and that's one of the 
things about brewing is you're 
constantly learning and the 
same with marketing — trends 
in the industry are constantly 
evolving so it's really stimulat-
ing and challenging and that's 
something that I really enjoy,” 
they said.

As she used her knowledge to 
help friends with small business-
es, Stone found new opportunities 
to be a part of the beer industry 
as a marketing consultant and 
social media manager.

Stone has worked for San 
Diego breweries such as Refuge, 
Mikkeller, Modern Times, and 
Societe. Stone brewed collabora-
tions in Panama and the U.K. In 
2019, she founded a diversity, eq-
uity and inclusion apprenticeship 
at U.K.-based Laine Brew Co.

Beyond advancing her career, 
Stone used her platform to discuss 
problems she and others faced in 
the largely straight, white male 
industry. Stone said they always 

cared about equality and that 
they have focused on issues in the 
craft beer industry for the last few 
years because they are already 
so passionate about it. Advocacy 
was not something she initially 
sought out but started in response 
to other people making her feel 
she did not belong.

"I definitely had a lot of great 
experiences and a lot of great peo-
ple in my life and great mentors, 
but sometimes the people who 
are not so great are a lot louder," 
Stone said. "I try really hard to 
change people's perspectives... 
I didn't want to have a platform 
that was just beautiful photos. 
I wanted it to have some sort of 
impact. I realized that I had this 
platform and this sort of reach 
with an audience and that it was 
very useful in encouraging people 
to be better and to do better."

The CBMAS recognizes 34 
beer-marketing categories that 
celebrate the best of craft bev-
erages. Presenting sponsor, 
Hillebrand supports CBMAS’ mis-
sion to honor the individuals and 
teams that promote beer industry 
growth through innovative and 
creative marketing.

“I’m so glad Megan was nomi-
nated for this award. Her passion 
is contagious. She is a human 
rights warrior,” said CBMAS 
co-founder Jim McCune in a re-
leased statement.

Ballast Point Brewing Co. launches diversity scholarship with UC San Diego Extension
Ballast Point recently an-

nounced the launch of the in-
augural Brewing for Diversity 
annual scholarship initiative 
in partnership with the UC 
San Diego Extension Brewing 
Program. Ballast Point’s Brewing 
for Diversity scholarship seeks to 
advance diversity and inclusion 
across all aspects of the brewing 
community by providing avenues 
for education and opportunities for 
future professional employment.

The scholarship will grant un-
derrepresented students the funds 
and tools they need to participate 
successfully in UC San Diego 
Extension’s Brewing Certificate 

Program. Interested applicants 
are encouraged to apply at exten-
sion.ucsd.edu.

According to the Brewers 
Association, the current race and 
ethnicity demographics of U.S. 
brewery employees skew over-
whelmingly white for production 
staff (76.2%) and brewers (89%). In 
recognizing the need for more equi-
table representation, Ballast Point 
set out to develop a partnership ini-
tiative focused on promoting a more 
united community, reinforced by a 
deeper understanding and appre-
ciation of inclusivity and equality.

The Brewing for Diversity schol-
arship will provide full tuition and 

related fees for one student annu-
ally starting or continuing in the 
Brewing Certificate Program. 
Each recipient will also have the 
opportunity to intern at Ballast 
Point (Miramar, Little Italy) San 
Diego to gain real-world insight in-
to brewery production and opera-
tions and to become well-equipped 
with the skills and knowledge to 
enter the industry professionally.

“This year we are starting some-
thing we feel is much needed,” 
said Misha Collins, Ballast Point’s 
community engagement manager 
who focuses on diversity and in-
clusion initiatives. “It’s essential 
to increase diversity within the 
beer industry, both from an em-
ployment and a consumer stand-
point, and we have to work toward 
making sure everybody, from all 
walks of life, feels welcome. Such 
a powerful force develops when 
minds from different backgrounds 
and cultures come together. This 
force facilitates possibilities that 
are endless yet only feasible with 
change.”

Launched in 2013, UC San 
Diego Extension’s Professional 
Certificate in Brewing was the first 
of its kind in Southern California. 
The brewing program curriculum 
focuses on the science and tech-
nology of brewing and provides 
students with the technical skill 
and knowledge to competitively 
enter or advance within the pro-
fessional brewing industry. 

C10-0000242-LIC

WWW.TORREYHOLISTICS.COM
10671 Roselle St. #100 | San Diego, CA 92121

NOW THROUGH FEB 21
Purchase 2 Justice Joints & get a 
Canndescent pre-roll for 1
Valid in-store only. Cannot be combined with  
other offers.

At Torrey Holistics, we are committed to leveraging  
our voice to continue spreading awareness about the 
injustices wrought by the War on Drugs and advocating 
for causes that promote equitability in our communities.
Learn more by visiting torreyholistics.com.
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PB Rocks – spreading fun and positive messages throughout community  

By DAVE SCHWAB

Pacific Beach is trapped 
between a rock and a 
happy place. Actually, 

PB Rocks, a fun and inspiration-
al gesture in which participants 
paint rocks, then hide them in 
their neighborhoods for others to 
find, began in Clairemont. It has 
since spread to PB.

This is how it works. Find 
some rocks. Decorate them with 
positive messages using acrylic 
paint or other materials. On the 
reverse side of your creative art-
work paint “PB Rocks.” Seal the 
rock, if painted, using clear coat 
paint spray to protect it from the 
elements.

For those finding painted PB 
rocks, they have a choice of keep-
ing them or hiding them again for 
someone else to find. Those opting 
to keep them are urged to consid-
er replacing them elsewhere in 
the community, so the rocks are 
perpetuated and the tradition 
continues.

The fun-loving rock-painting 
tradition was adopted by Pacific 
Beach Woman’s Club a few years 
ago. Two club members, Jody Ross 

and Paula Munoz talked about 
how their club got swept up in the 
tradition and kept it going.

“I found this rock in my garden 
out front and I picked it up and it 
was decorated,” recalled Ross. “I 
turned it over and it said, ‘Contact 
this person, and it had a phone 
number.’ I thought this was the 
best thing since sliced bread. Even 
my husband got into it and start-
ing leaving them all over.”

“The PB rocks are great for our 
club because we’re always try-
ing to figure out ways to engage 
the community, raise awareness 
about our club and attract new 
and younger members,” said 
Munoz, formerly of PB now in 
Clairemont.

“It’s just something fun to do, 
especially during quarantine 
when you’re cooped up at home. 
The first thing we did with them 
as a club was hold a rock-paint-
ing party. Then we put pictures of 
the painted rocks on a Facebook 
page.”

Ross said the club had a great 
social outing together initially 
setting up tables and painting PB 
Rocks in their clubhouse parking 

lot at 1721 Hornblend St.
“The ladies enjoyed painting the 

rocks and thought it was a cool 
thing to do,” Ross said. “They 
went home after the party and 
put their rocks out.”

Ross has even gone so far as 
to place PB rocks she’s decorated 
outside the community.

“I volunteer at the San Diego 
Zoo and I took some of my rocks 
there and left them in one of their 

gardens,” she confided.
Meanwhile, the tradition re-

mains alive with beach residents 
in PB and environs leaving no 
rock unturned – or unpainted.

Munoz had some advice to of-
fer to those newly initiated to the 
goodwill tradition. “Tell people to 
paint some rocks,” she said.

To learn more about PB 
Rocks, check out their Facebook 
page.

‘It’s just something fun to do, especially during 
quarantine when you’re cooped up at home.’

– PAULA MUNOZ, PACIFIC BEACH WOMAN’S CLUB

PB Rocks is a fun and inspirational gesture in which participants paint rocks, then hide them in their neighborhoods 
for others to fi nd.                                                                                                                                         PHOTO BY DAVE SCHWAB
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SPRINKLER DOCTORS IN 

CLEAN-UPS • HAUL/DUMP 

SENIOR TO SENIOR 10% 

CA. ST. LIC. #0783646 
tony@pointlomalandscape.com

MAINTENANCE EXPERTS

SUMMER SPECIAL!
$40 A VISIT 

MAINTENANCE

POINT LOMA 
LANDSCAPE 

� 

� 

� 

� 

� 

• Gardening Services
• Lawns • Hedges

• Weeding & Trimming

• Licensed
• Free Estimates
• Reliable

• Weekly
• Bi-Weekly
• Monthly

We Do It ALL!

Turner Landscape

Allied Garden Resident Since 1993
30 Years Experience 

Specializing in Local Communities

You Call-We Haul!
No Job Too Small!

619-933-4346
www.iluvjunk.com

10% Senior 
Discount

Evictions, cleanouts, 

construction debris, 

tree trimming, etc.

HAULING

LANDSCAPE/GARDEN

ALT. MEDICINE

CLEANING

ATTORNEY

LA JOLLA COVE 
REALTY

Mercedes La Fond

1150 Silverado St, La Jolla
La Jolla Professional Bldg.

Bus: (858) 454-0157
Cell: (858) 232-5565

mercedes@lajollacoverealty.com
LIC. 684628

Residential &
Investment Realtor

Lic.573106

FAMILY OWNED & OPERATED 
BY A VIETNAM VET

San Diego’s Oldest 
Plumbing Company. 

Offering quality service &
repair for 110 years. 

858-454-4258
5771 LA JOLLA BLVD #5
ERLINGROHDEPLUMBING.COM

REALTOR

Dr. Robert A. Faillace AuD 
Dr. Lucia Kearney AuD

    
Hearing Aids 

Sales & Service    

3590 Camino Del Rio 
North # 201   

Located inside the 
Senta Clinic   
619-810-1204

Comprehensive 
Hearing Test

AUDIOLOGY

SENIOR CARE
CARPET & TILE CLEANING

Private Dog Training 
Dog Walking

Portable Agility & 
Dog Socialization 

Professional Certified Dog 
Trainer & Dog Behaviorist 
Call/Text Wendi for information:

(619) 742-4482

Loving Pet Care 
at Your Home

Call Mark
(619) 295-6792

DOG WALKING
PET VISITS

Since 2000

PET SERVICES

 | Spiders |

Since 1948

619-584-8155
www.harborpest.com

Fumiga eneral Pest
 Contol |Termites | 

 | 
Ants | 

Roaches Rodents
Wasps | Bed Bugs

SAN DIEGO’S

PEST CONTROL

Full-length stories 

Online updates 

Comments 

Event calendars 

and more! 
  sdnews.com

“When Quality Matters”

We specialize in complete 
interior & exterior projects

Kitchen 
Bath

Moldings
Baseboards

Flooring
Painting 

Remodels 
Stucco

Gutters 
Concrete
Windows
Waterprooing
Masonry 
Brickwork 
Drywall
and more!

Senior & Military Discounts 
Free Estimates from
owner John Gregg

619.665.0754
Member BBB • Lic. #950146 • doublegpainters.com

www.kdcinjurylaw.com
A Professional Corporation

– Free Consultation  |  No Recovery, No Fee –

Serving our community for over 30 years

7220 Avenida Encinas
Suite 203

Carlsbad, CA 92011
(760) 931-2900

Poinsettia VillageUniversity Avenue
3180 University Ave.

Suite 220
San Diego, CA 92104

(619) 682-5100

PERSONAL INJURY – ACCIDENTS

Auto | Cycle  |  Pedestrian 

Dog Bite  |  Slip and Fall 

Brain Injury  |  Wrongful Death

Home Improvement Specialist
AFFORDABLE
ON-BUDGET

EXPERIENCED

SPRING SPECIAL
15% OFF

DECKS, DOORS & WINDOWS

johnmartinconstruction.com

Lic. #1032673

619-541-1737

SERVICE DIRECTORY

WE SPECIALIZE IN:
  • New Home Construction

  • Design & Build Projects

  • Major Remodels

  • New Additions

  • Kitchens, Baths & Garages

Check out our portfolio online
hagbergsd.com
858-292-5009 

STARBOARD 
Construction

GENERAL CONTRACTOR

Lic.# 634838

• REMODELS
• TENANT IMPROVEMENTS
• REPAIRS 
• EVALUATIONS 
• CONSULTING
• BIG/SMALL JOBS
• FREE ESTIMATES
• FAIR PRICING
619-577-5847

CONTRACTOR

CareGiver/Companion
Can Do: Hospice, Alzheimer’s 
Parkinson’s, ALS, and more. 

Medications, Appointments
Errands, Bathing, Wonderful

Cook, Lite Housekeeping, 
Pet Care, Live in/out, 

I’ll help with your daily needs.
Call Laura for interview at
858-243-8288 Thank You

www.beelinebrakes.com

2938 GARNET AVE., PACIFIC BEACH

(858) 273-2411

Bee Line
• BRAKES •
• ALIGNMENT • 
• A/C SERVICE •
• 30/60/90K Maintenance • 

SINCE 1947

10% OFF
W/ THIS AD

(UP TO $50 MAX FOR DISCOUNT)

(excludes oil changes)
May not be combined
with any other offer.

AUTOMOTIVE

 

  

  

  

  

  

fers.Cannot be combined w/other of

Y DEALS:Y

Y OR CURBSIDE PICK-UPFREE DELIVER
ORDER ONLINE

15% OFF DAIL
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DRINKS...YAY
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10671 Roselle St. #100 | San Diego, CA 92121
eyholistics.com.torrwww

AUTO GLASS   
SPECIALIST

WE DO ALL TYPES OF  
AUTO GLASS INSTALLATION

$149.95
WINDSHIELD  

REPLACEMENT
(Most cars, some restrictions apply. 

Mobile Service Available.)
(619) 265-2811 
5803 El Cajon Blvd. 
wcautoglass.com

 • Showroom located next
to our lumber yard

 • Pre-made Mantels
 • Live-edge Slabs
 • Wall Displays, 
 Furniture & more!
 • Custom Projects
 • Open 7 Days

RECLAIMED WOOD
doesn’t mean rustic!

reclaimedwoodsandiego.com

(619) 269-3036 
3570 Hancock St, Sports Arena

Attention Designers, 
Contractors Architects 
or DYI home owners!

RECLAIMED WOOD

GansFitness 
BANKERS HILL 

Your health is your wealth 
MAKE IT COUNT!  

858.531.818 
Rgans24@hotmail.com

CLEANING

1333 Hotel Circle South
San Diego, CA  92108
619.297.2231

Kingsinnsandiego.com

Retro Hotel
Centrally Located in 

Mission Valley
Waffle Spot

Locals Favorite
Amigo Spot – Old Charm

Mexican Cuisine

LODGING

Cleaning Service
by Cecilia Sanchez

Family owned & operated
15 years experience.

Office, residential &
vacancy cleanings 

#1 vacation 
rental experts 

Free estimates
& excellent 
references

(619) 
248-5238

619-677-6523

WHERE YOU ARE 
TREATED LIKE ROYALTY!

Must mention ad. Some restrictions apply.

Or visit our website at
www.service-kings.com

25% OFF Tile & Grout Cleaning
25% OFF restretching or carpet repairs

Cleaning Carpet, Tile, 
Upholstery for over 28 years.

CARPET CLEANING SPECIAL

3
ROOMS $99

SAVE $45

PERSONAL TRAINER

RENT-A-HUSBAND
Handyman with 

30 years experience

Many Skills

Hourly or Bid

Prompt, Affordable, 

Professional

Insured

Ask for Bob
619-742-0446

N
on-licensed

HANDYMAN

Weed Removal 
Yard Clean Ups 
Monthly Maintenance 
Junk Removal 
Sprinkler Installation & Repairs 
Sod Installation 
Retaining Walls

Got a Lawn?
• Water rates are increasing… 
• Supplies are decreasing… 
• It’s Time we make a change!

Water Saving Landscapes
Specializing in lawn removal 
& beautiful low-maintenance, 
water-friendly landscapes

(619) 920-5296

C-27#797867 • LawnAlterNativessd.com

FLOORING

619-606-5954

AFTSMANACR
ORLD OOLD W

London Gate
Watchmaker & Jeweler

1451 Garnet Ave. Pacific Beach
858-270-6565

Experts on 
Rolex, Patek Philippe,

Cartier & all Fine Watches  
WE BUY GOLD

Genuine Factory Parts
Batteries Installed while

you wait.
OVER 30 YEARS EXPERIENCE

WATCHMAKERS

INTER-FAITH  
WEDDING  
OFFICIANT

Inter-faith minister 
available to officiate 

weddings in San Diego.  
 

 
Pay in advance (PayPal, Google Pay, 
Facebook Pay) of booked Zoom con-
ference wedding or outdoor inter-faith  
wedding ceremony. 

619-398-7197   
thubtenpematenzin68@gmail.com

$450

WEDDINGS

FREE ESTIMATES (619)755-9651

Regular Deep Cleaning  

Move in/Out Services

SANITIZE YOUR  
Outdoor Living Area

House exteriors, Patios, Drive-

ways, Walkways, Entryways, Pool 

decks, Rain gutters and More! 

FREE ESTIMATES

619-460-8177 
sdklean.com

Power

BOAT SALES/SERVICE

Mention codeword “Community
Newspaper” for 10% OFF MSRP

INFLATABLE BOATS &
OUTBOARD ENGINE

DEALERSHIP
Featuring:

• Zodiac, AB & Achilles 
Inflatable Boats

• Yamaha, Honda & Tohatsu
Outboard Engines

Sales + Service + Technicians

dinghydr.com • 619.384-2733
3302 Kurtz St.

INSURANCE

MEDITATION

Divorce made 
less painful through

mediation

619.702.9174
www.afairway.com

• Property Taxes
• Custody

• Debt Repayment

(619) 795-9429

www.chuckiespainting.co
chuckgjr@cox.net

CA Lic. #925325

Chuckie’s 
Painting Company

PAINTING

PHYSICAL THERAPY

Helping you
achieve optimal

health since 2000

Call us today!
858-220-3213
Over 20 years in 
Pacific Beach!

www.tasspt.com

B i l l  Harper  Plum b i ng . com
Licenced Plumber

with years of experience in residential homes
Prompt, Professional and Affordable 

Phone Estimates, Cash Discounts

CALL BILL  619-224-0586
Lic #504044

PLUMBING

A Lifestyle of Choices

  619-464-6801
5740 Lake Murray Blvd 

La Mesa

ELECTRICIAN

Fischbeck Electric
For all your electrical needs:

Solar Systems
Green Energy Ssavings

Panel Upgrades and Changes 
Remodels

Recessed Lighting, etc.
CA Lic. #900788 (10-12)

(619)749-7105
FischbeckElectric.com

LANDSCAPE/GARDEN

FREE ESTIMATES!
• FINE PRUNING & THINNING
• ARTISTIC TREE LACING
• TREE & STUMP REMOVAL

CROWNPOINTCLIPPERS@GMAIL.COM

(858)270-1742
Fully licensed and insured. Lic# 723867

CROWN POINT
CLIPPERS, INC.

T R E E S E R V I C E

SERVING THE LA JOLLA
AREA FOR 40 YEARS

ITEMS FOR SALE 300

Golf Clubs

Taylormade RBZ #3 Single Iron KBS Stiff fl ex RH execellent condition 
used. Easy to hit driving iron. I switched regular fl ex. 619-208-9459 
$40.00 OBO

ITEMS WANTED 325

Items Wanted

Secure & Confi dential Pawn Loans. We buy estate jewelry, gold & watch-
es. Luxe Jewelry & Loan by appointment. Luxepb.com 858-900-2036

MISC. SERVICES OFFERED 450

Education

HIGH SCHOOL Profi ciency Diploma! 4 week Program. Free Brochure 
& Full Information. Call Now! 1-866-562-3650 Ext. 55. www.southeast-
ernhs.com

BUSINESS OPTS. 550

Income Opportunities

WANT TO purchase minerals and other oil & gas interests. Send details 
P.O. Box 13557, Denver, Co 802011

SENIOR CARE

Male w/ 10 Years Exp w/ 1 Family, ADL's,  Dementia, Diabetes, Bathing, 
Errands,  Excellent Cook, Appointments.  Day or Night Shifts. French, 
Spanish,  Loves Pets! Text Only 619-887-6450 

LEGALS ADS 900

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9000425 Fictitious Business Name(s) a. BRAIN CENTER 
TMS Located at: 1321 GARNET AVENUE, SAN DIEGO, 
CA 92109   Is registered by the following: a. MIRAMAR 
HEALTH PHYSICIANS GROUP, INC  This business is con-
ducted by: A CORPORATION . The first day of business 
was: 05/13/11Registrant Name: a. MIRAMAR HEALTH 
PHYSICIANS GROUP, INC Title of Officer, if Limited Liability 
Company/Corporation Title of Signor. DERIK BRIAN, OWN-
ER/PRESIDENT  I The statement was filed with Ernest J. 
Dronenburg, Jr. Recorder/County Clerk of San Diego Coun-
ty on: JANUARY 14, 2021.  ISSUE DATES: JANUARY  29 , 
FEBRUARY 5 , 12 & 19  2021

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9000403 Fictitious Business Name(s) a. SAN DIEGO PUB 
CRAWLER b.TOUCHPOINT DISINFECTING Located at: 889 
DATE ST #446  Is registered by the following: a. SAN DI-
EGO PUB CRAWLER, LLC This business is conducted by: 
A LIMITED LIABILITY COMPANY . The first day of busi-
ness was: 01/01/17 Registrant Name: a. SAN DIEGO PUB 
CRAWLER, LLC Title of Officer, if Limited Liability Compa-
ny/Corporation Title of Signor. EDMUND LUKOVIC, CHIEF 
EXECUTIVE OFFICER  I The statement was filed with Ernest 
J. Dronenburg, Jr. Recorder/County Clerk of San Diego 
County on: JANUARY 14, 2021.  ISSUE DATES: JANUARY  
29 , FEBRUARY 5 , 12 & 19  2021

SUMMONS  (Family Law) CASE #  20-FL001180C  NOTICE 
TO RESPONDENT :  HERICK HERNANDEZ SAENZ You are 
being sued. Read the information below and on the next 
page. Petitioner’s Name is: MAUREEN DEL MURO DYE You 
have 30 calendar days after this Summons and Petition 
are served on you to file a Response (form FL-120) at the 
court and have a copy served on the petitioner.  A let-
ter, phone call, or court appearance will not protect you. 
If you do not file your Response on time, the court may 
make orders affecting your marriage or domestic partner-
ship, your property, and custody of your children.  You may 
be ordered to pay support and attorney fees and costs.  
For legal advice, contact a lawyer immediately. Get help 
finding a lawyer at the California Courts Online Self-Help 
Center (www.courts.ca.gov/selfhelp), at the California Le-
gal Services website (www.lawhelpca.org), or by contact-
ing your local county bar association. NOTICE-RESTRAIN-
ING ORDERS ARE ON PAGE 2: These restraining orders are 
effective against both spouses or domestic partners until 
the petition is dismissed, a judgment is entered, or the 
court makes further orders.  They are enforceable any-
where in California by any law enforcement officer who 
has received or seen a copy of them.  FEE WAIVER: If you 
cannot pay the filing fee, ask the clerk for a fee waiver 
form.  The court may order you to pay back all or part of 
the fees and costs that the court waived for you or the 
other party.   CALIFORNIA SUPERIOR COURT, COUNTY OC 
SAN DIEGO, CENTRAL DIVISION, 1100 UNION STREET, SAN 
DIEGO, CA 92101 The name, address, and telephone num-
ber of petitioner’s attorney, or petitioner without an attor-
ney, are:    IN PRO PER MAUREEN DYE, 4379 CANNINGTON 
DRIVE, SAN DIEGO, CA 92117  Date:  JANUARY 29,  2020 
Clerk, by , N. MIKHAIL  Deputy (ISSUE DATES: JANUARY  29 
, FEBRUARY 5 , 12 & 19  2021

ORDER TO SHOW CAUSE FOR CHANGE OF NAME; CASE 
NO: 37-2020-00035933-CU-PT-CTL  SUPERIOR COURT OF 
CALIFORNIA, COUNTY OF SAN DIEGO; STREET ADDRESS: 
330 WEST BROADWAY CITY AND ZIP CODE: SAN DIEGO, CA 
92101; BRANCH NAME: CENTRAL COURT TO ALL INTEREST-
ED PERSONS:  1. Petitioner (name): KATHRYN BICKERMAN 
IMMESOETE filed a petition with this court for a decree 
changing names as follows:  Present name: a. KATHRYN 
BICKERMAN IMMESOETE  to Proposed name: KATHRYN 
BICKERMAN CAIN 2. THE COURT ORDERS that all persons 
interested in this matter shall appear before this court at 
the hearing indicated below to show cause, if any, why 
the petition should not be granted. Any person objecting 
to the name changes described above must file a written 
objection that indicates the reasons for the objection at 
least two court days before the matter is scheduled to be 
heard and must appear at the hearing to show cause why 
the petition should not be granted. If no written objection 
is timely filed, the court may grant the petition without a 
hearing.  NOTICE OF HEARING  a. Date  03/04/2021  TIME: 
8:30 AM  DEPT: 61; b. The address of the court is SAME 
AS NOTED ABOVE; 3 a. A copy of this Order to show cause 
shall be published at least once each week for four con-
secutive weeks prior to the date set for hearing on the 
petition in the following newspaper of general circula-
tion, printed in this county (specify newspaper): LA JOLLA 
VILLAGE NEWS/BEACH & BAY PRESS & PENINSULA BEA-
CON.  Date: JANUARY 15, 2021.  JUDGE OF THE SUPERIOR 
COURT ANTHONY J CAMPAGNA   ISSUE DATES:  JANUARY  
29 , FEBRUARY 5 , 12 & 19  2021  ATTACHMENT TO OR-
DER TO SHOW CAUSE – Name Change (NC-120) Due to the 
Covid-19 Pandemic, and the Court not conducting in-per-
son hearings, the following order is made: NO HEARING 
WILL OCCUR ON THE DATE SPECIFIED IN THE ORDER TO 
SHOW CAUSE.  The Court will review the documents filed 
as of the date specified on the Order to Show Cause. If all 
requirements for a name change have been met as of the 
date specified, and no timely written objection has been 
received (require at least two court days before the date 
specified), the petition will be granted without a hearing. 
One certified copy of the Order Granting the Petition will 
be mailed to you. If all of the requirements have not been 
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met as of the date specified, the court will mail you a 
written order with further directions. If a timely objec-
tion is filed, the court will set a hearing date and contact 
the parties by mail with further directions. IF YOU ARE 
A RESPONDENT OBJECTION TO THE NAME CHANGE, YOU 
MUST FILE A WRITTEN OBJECTION AT LEAST TWO COURT 
DAYS (excluding weekends and holidays) BEFORE THE 
DATE SPECIFIED. Do not come to the court on the spec-
ified Date, you will be notified by mail by the Court of a 
future hearing date. Any petition for the Name Change 
of a minor, that is signed by only one parent, must have 
this Attachment served along with the Petition and Or-
der to Show Cause on the other, non-signing patent, and 
proof of service must be filed with the court.  IT IS SO 
ORDERED

ORDER TO SHOW CAUSE FOR CHANGE OF NAME; CASE 
NO: 37-2021-00002305-CU-PT-CTL  SUPERIOR COURT OF 
CALIFORNIA, COUNTY OF SAN DIEGO; STREET ADDRESS: 
330 WEST BROADWAY CITY AND ZIP CODE: SAN DIEGO, 
CA 92101; BRANCH NAME: HALL OF JUSTICE TO ALL IN-
TERESTED PERSONS:  1. Petitioner (name): MEREDITH 
ALISSA MESSER filed a petition with this court for a 
decree changing names as follows:  Present name: a. 
MEREDITH ALISSA MESSER  to Proposed name: ATHEA 
MERREDYTH ALISSA MESSER  2. THE COURT ORDERS 
that all persons interested in this matter shall appear 
before this court at the hearing indicated below to show 
cause, if any, why the petition should not be granted. 
Any person objecting to the name changes described 
above must file a written objection that indicates the 
reasons for the objection at least two court days before 
the matter is scheduled to be heard and must appear 
at the hearing to show cause why the petition should 
not be granted. If no written objection is timely filed, 
the court may grant the petition without a hearing.  NO-
TICE OF HEARING  a. Date  03/04/2021  TIME: 8:30 AM  
DEPT: 61; b. The address of the court is SAME AS NOTED 
ABOVE; 3 a. A copy of this Order to show cause shall be 
published at least once each week for four consecutive 
weeks prior to the date set for hearing on the petition in 
the following newspaper of general circulation, printed 
in this county (specify newspaper): LA JOLLA VILLAGE 
NEWS/BEACH & BAY PRESS & PENINSULA BEACON.  
Date: JANUARY 15, 2021.  JUDGE OF THE SUPERIOR 
COURT LORNA ALKSNE   ISSUE DATES:  FEBRUARY 5 
,12,19 & 26  2021  ATTACHMENT TO ORDER TO SHOW 
CAUSE – Name Change (NC-120) Due to the Covid-19 
Pandemic, and the Court not conducting in-person hear-
ings, the following order is made: NO HEARING WILL 
OCCUR ON THE DATE SPECIFIED IN THE ORDER TO SHOW 
CAUSE.  The Court will review the documents filed as 
of the date specified on the Order to Show Cause. If all 
requirements for a name change have been met as of 
the date specified, and no timely written objection has 
been received (require at least two court days before 
the date specified), the petition will be granted without 
a hearing. One certified copy of the Order Granting the 
Petition will be mailed to you. If all of the requirements 
have not been met as of the date specified, the court 
will mail you a written order with further directions. If 
a timely objection is filed, the court will set a hearing 
date and contact the parties by mail with further di-
rections. IF YOU ARE A RESPONDENT OBJECTION TO THE 
NAME CHANGE, YOU MUST FILE A WRITTEN OBJECTION 
AT LEAST TWO COURT DAYS (excluding weekends and 
holidays) BEFORE THE DATE SPECIFIED. Do not come to 
the court on the specified Date, you will be notified by 
mail by the Court of a future hearing date. Any petition 
for the Name Change of a minor, that is signed by only 
one parent, must have this Attachment served along 
with the Petition and Order to Show Cause on the other, 
non-signing patent, and proof of service must be filed 
with the court.  IT IS SO ORDERED.

ORDER TO SHOW CAUSE FOR CHANGE OF NAME; CASE 
NO: 37-2021-00003089-CU-PT-CTL  SUPERIOR COURT OF 
CALIFORNIA, COUNTY OF SAN DIEGO; STREET ADDRESS: 
330 WEST BROADWAY CITY AND ZIP CODE: SAN DIEGO, 
CA 92101; BRANCH NAME: CENTRAL COURTHOUSE HALL 
OF JUSTICE TO ALL INTERESTED PERSONS:  1. Petition-
er (name): REBECKA STEPHANIE ARMOR filed a petition 
with this court for a decree changing names as follows:  
Present name: a. REBECKA STEPHANIE ARMOR   to Pro-

posed name: EVA REBECKA STEPHANIE ARMOR  2. THE 
COURT ORDERS that all persons interested in this matter 
shall appear before this court at the hearing indicated 
below to show cause, if any, why the petition should not 
be granted. Any person objecting to the name changes 
described above must file a written objection that indi-
cates the reasons for the objection at least two court 
days before the matter is scheduled to be heard and 
must appear at the hearing to show cause why the pe-
tition should not be granted. If no written objection is 
timely filed, the court may grant the petition without 
a hearing.  NOTICE OF HEARING  a. Date  03/09/2021  
TIME: 8:30 AM  DEPT: 61; b. The address of the court is 
SAME AS NOTED ABOVE; 3 a. A copy of this Order to show 
cause shall be published at least once each week for 
four consecutive weeks prior to the date set for hearing 
on the petition in the following newspaper of general 
circulation, printed in this county (specify newspaper): 
LA JOLLA VILLAGE NEWS/BEACH & BAY PRESS & PEN-
INSULA BEACON.  Date: JANUARY 22, 2021.  JUDGE OF 
THE SUPERIOR COURT LORNA ALKSNE   ISSUE DATES:  
FEBRUARY 5 ,12,19 & 26  2021  ATTACHMENT TO OR-
DER TO SHOW CAUSE – Name Change (NC-120) Due to 
the Covid-19 Pandemic, and the Court not conducting 
in-person hearings, the following order is made: NO 
HEARING WILL OCCUR ON THE DATE SPECIFIED IN THE 
ORDER TO SHOW CAUSE.  The Court will review the doc-
uments filed as of the date specified on the Order to 
Show Cause. If all requirements for a name change have 
been met as of the date specified, and no timely writ-
ten objection has been received (require at least two 
court days before the date specified), the petition will 
be granted without a hearing. One certified copy of the 
Order Granting the Petition will be mailed to you. If all 
of the requirements have not been met as of the date 
specified, the court will mail you a written order with 
further directions. If a timely objection is filed, the court 
will set a hearing date and contact the parties by mail 
with further directions. IF YOU ARE A RESPONDENT OB-
JECTION TO THE NAME CHANGE, YOU MUST FILE A WRIT-
TEN OBJECTION AT LEAST TWO COURT DAYS (excluding 
weekends and holidays) BEFORE THE DATE SPECIFIED. 
Do not come to the court on the specified Date, you will 
be notified by mail by the Court of a future hearing date. 
Any petition for the Name Change of a minor, that is 
signed by only one parent, must have this Attachment 
served along with the Petition and Order to Show Cause 
on the other, non-signing patent, and proof of service 
must be filed with the court.  IT IS SO ORDERED.

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9001252 Fictitious Business Name(s) a. COASTAL CUS-
TOM INSTALLATIONS Located at: 1818 THOMAS AVENUE, 
SAN DIEGO, CA 92109   Is registered by the following: a. 
SEBASTIAN DAVID JOSEPH  This business is conduct-
ed by: AN INDIVIDUAL . The first day of business was: 
9/5/20 Registrant Name:  a. SEBASTIAN DAVID JOSEPH   
Title of Officer, if Limited Liability Company/Corporation 
Title of Signor.  I The statement was filed with Ernest 
J. Dronenburg, Jr. Recorder/County Clerk of San Diego 
County on: JANUARY 28, 2021.  ISSUE DATES: FEBRUARY 
5, 12, 19 & 26 2021

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9001245 Fictitious Business Name(s) a. STICK’N’BITE 
Located at: 4341 MOUNT DAVIS AVENUE, SAN DIEGO, CA 
92117   Is registered by the following: a. MONIQUE de 
OLIVEIRA b. FERNANDO MOREIRA SENGES  This business 
is conducted by: A GENERAL PARTNERSHIP . The first day 
of business was: 9/5/20 Registrant 
Name:  a.  a. MONIQUE de OLIVEIRA b. 
FERNANDO MOREIRA SENGES    Title 
of Officer, if Limited Liability Com-
pany/Corporation Title of Signor.  I 
The statement was filed with Ernest 
J. Dronenburg, Jr. Recorder/County 
Clerk of San Diego County on: JANU-
ARY 28, 2021.  ISSUE DATES: FEBRU-
ARY 5, 12, 19 & 26 2021

FICTITIOUS BUSINESS NAME STATE-
MENT FILE NO. 2021-9001309 Fic-
titious Business Name(s) a. SAFE 
HAVEN FAMILY VISITATION SERVICES 
Located at: 4683 BRIGHTON AVENUE, 
SAN DIEGO, CA 92107   Is registered 
by the following:  a. LINDSAY MARIE 
GREENE    This business is conducted 
by: AN INDIVIDUAL . The first day of 
business was: N/A Registrant Name:  
a. LINDSAY MARIE GREENE   Title of 
Officer, if Limited Liability Company/

Corporation Title of Signor.  I The statement was filed 
with Ernest J. Dronenburg, Jr. Recorder/County Clerk of 
San Diego County on: JANUARY 29, 2021.  ISSUE DATES: 
FEBRUARY 12, 19 &,26 & MARCH 5

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9000958 Fictitious Business Name(s) a. PICNIC BY NA-
TURE Located at: 1049 FELSPAR, UNIT B,  SAN DIEGO, CA 
92109   Is registered by the following:  a. SARAH MON-
DET  This business is conducted by: AN INDIVIDUAL . The 
first day of business was: 2/1/20 Registrant Name:  a. 
SARAH MONDET Title of Officer, if Limited Liability Com-
pany/Corporation Title of Signor.  I The statement was 
filed with Ernest J. Dronenburg, Jr. Recorder/County 
Clerk of San Diego County on: JANUARY 26, 2021.  ISSUE 
DATES: FEBRUARY 12, 19 &,26 & MARCH 5

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9001120 Fictitious Business Name(s) a. LUXURYDEATH-
MACHINE Located at: 1150 7TH AVENUE #B1  SAN DIEGO, 
CA 92101   Is registered by the following:  a. ROBERT 
CHARLES KELLER   This business is conducted by: AN 
INDIVIDUAL . The first day of business was: N/A Regis-
trant Name:  a. ROBERT CHARLES KELLER Title of Officer, 
if Limited Liability Company/Corporation Title of Signor.  
I The statement was filed with Ernest J. Dronenburg, Jr. 
Recorder/County Clerk of San Diego County on: JANU-
ARY 27 2021.  ISSUE DATES: FEBRUARY 12, 19 &,26 & 
MARCH 5

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9001752 Fictitious Business Name(s) a. ON POINT MEAL 
PREP Located at: 1527 LINWOOD STREET #4, SAN DIEGO, 
CA 921013  Is registered by the following:  a. ROBERT 
CHARLES KELLER   This business is conducted by: AN 
INDIVIDUAL . The first day of business was: N/A Regis-
trant Name:  a. ALANA KENDE Title of Officer, if Limited 
Liability Company/Corporation Title of Signor.  I The 
statement was filed with Ernest J. Dronenburg, Jr. Re-
corder/County Clerk of San Diego County on: FEBRUARY 
3, 2021.  ISSUE DATES: FEBRUARY 19,26, MARCH 5 &12

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9001704 Fictitious Business Name(s) a. PUMP COFFEE 
Located at: 4150 MISSION BLVD, SUITE 159 SAN DIEGO, 
CA 921019  Is registered by the following:  a. PUMP 
COFFEE, LLC   This business is conducted by: A LIMITED 
LIABILITY COMPANY. The first day of business was: N/A 
Registrant Name:  a. PUMP COFFEE, LLC  Title of Of-
ficer, if Limited Liability Company/Corporation ASHLEY 
CRONK, CEO Title of Signor.  I The statement was filed 
with Ernest J. Dronenburg, Jr. Recorder/County Clerk of 
San Diego County on: FEBRUARY 3, 2021.  ISSUE DATES: 
FEBRUARY 19,26, MARCH 5 &12

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2021-
9002271 Fictitious Business Name(s) a. MIKE’S BODA-
CIOUS CAKES  Located at: 2958 ESCALA CIRCLE, SAN 
DIEGO, CA 921018  Is registered by the following:  a. 
ROBERT CHARLES KELLER   This business is conduct-
ed by: AN INDIVIDUAL . The first day of business was: 
1/25/21Registrant Name:  a.PATRICIA HEDMAN Title of 
Officer, if Limited Liability Company/Corporation Title of 
Signor.  I The statement was filed with Ernest J. Dronen-
burg, Jr. Recorder/County Clerk of San Diego County 
on: FEBRUARY 9, 2021.  ISSUE DATES: FEBRUARY 19,26, 
MARCH 5 &12
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CLUES ACROSS 
 1. Big tech firm 
 4. Picked 
10. Type of whale 
11. A woman of refinement 
12. New England state 
14. Common gibbon 
15. Tall coniferous tree 
16. State capital 
18. Making a liquid muddy 
22. Vinegary 
23. Peninsula 
24. Thee 

26. Atomic #55 
27. Used in units of measurement 
28. Welsh female name 
30. Arab ruler title 
31. One’s mother 
34. Trap 
36. Soviet Socialist Republic 
37. Assn. of oil-producing countries 
39. Holy fire 
40. Emit coherent radiation 
41. Atomic #81 
42. Orthodox Jewish college 
48. Herbs 

50. Ran after 
51. Begin again 
52. Named 
53. Barbary sheep 
54. Unwell 
55. Postscript 
56. Drivers 
58. One point east (clockwise) of due 
north 
59. Prim 
60. A facility equipped for sports or 
physical training

CLUES DOWN 
1. Small islands 
2. Skullcap 
3. Unexplained events 
4. One hundredth of a meter 
5. Beloved baseball announcer 
6. Repulsive 
7. Northern European languages 
8. Match or surpass 
9. Northeast 
12. Chew the fat 

13. Innovative industry 
17. Land to put down to grass 
19. Products 
20. Nostril 
21. Surprise Icelandic politician 
25. Conclusive acts 
29. Inform on 
31. Grinding tooth 
32. Keep up 
33. Tablelands 
35. Raising 

38. Mythical creature 
41. Hums 
43. Mountain in Antarctica 
44. Neighborhood in Manhattan 
45. Distinctive practice 
46. Vice president 
47. Contributes to 
49. Small bones 
56. Oil company 
57. Empire State
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LIKE OUR PHOTOS? 
Follow us on instagram!

@sdnewsgroup
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La Jolla photographer interprets emotions from the inside out
By DAVE SCHWAB

Whether it be balle-
rinas or Cuban se-
niors, La Jollan and 

fine art photographer Michal 
Greenboim has a discerning eye 
for relating how she views the 
world from the inside out.

“My type of photography is go-
ing deep inside the subject where 
I can project my own feelings: I 
see my feelings in my photo-
graphs,” explained Greenboim, 
who draws a lot thematically 
from childhood memories grow-
ing up in the Israeli small town 
of Pardes Chana (Hana Orchard).

“Growing up in a small rural 
town in Israel has shaped me in-
to who I am today. My grandpar-
ents were part of the hundreds 
of thousands of people who fled 
Europe prior to the Holocaust 
and settled in Israel in the 1930s.

“It was important to them that 
we were raised as Israelis. They 
instilled their love for the Jewish 
country into us, and this is what 
has inspired me throughout my 
career as a photographer.”

Added Greenboim: “My image 
making is filled with my inter-
pretations of the emotions and 
senses that I grew up with, from 

the breeze I felt while swinging 
on a tree swing to the sweet 
tangy flavor I tasted from our 
mango tree. I would go with my 
father to pick oranges from our 
orchard. These are the memories 
that inspire my photographs, 
they remind me of who I truly 
am.”  

Asked about her photograph-
ic style, Greenboim replied: “The 
whole idea is capturing moments 
you want to preserve. It depends 
on what you want to find out. Do 
you want to just capture or docu-
ment a moment? Or do you want 
to bring your own impressions 
from the inside out?”

The fine art photographer’s 
work has been described as 
"harmonious, poetic and lyri-
cal … that use(s) color to seduce 
and haunt,” with critics adding 
she renders her subjects "so deli-
cately that even something that 
could be gruesome, just looks 
fragile and mysterious.”

Her work has been exhibited 
nationally and worldwide in-
cluding a recent solo exhibition 
of “Keeping the flame” at Foto 
Nostrum, Barcelona, Spain. Her 
work has also been shown at 
the Art of Photography Show in 
San Diego and at the Los Angeles 

Center for Photography, Photo 
Place in Vermont, Tilt Gallery in 
Arizona, Dickerman Gallery in 
San Francisco, Orton Davis in 
New York, and Fabrik Projects 
in Los Angeles.

Having changed careers from 
interior design to fine art pho-
tography, Greenboim described 
that transition as “life-chang-
ing” adding it reinvigorated her 
creativity.

“[Photography] was a creative 
tool for capturing my family life, 
and then I developed a style and 
decided to make a book about 
my childhood memories and 
feelings,” she said. “It was art 
therapy for me.”

The fine art photographer talk-
ed about a stylistic “crossroads” 
in her work.

“About two years ago I went to 
Cuba to photograph the Jewish 
community there,” she said. “It 
was a turning point for me. I 
connected to my roots and my 
Judaism. I decided I cannot ig-
nore this side of me, it’s really a 
part of me.”

Another of her favorite projects 
was shooting with ballerinas.

See PHOTOGRAPHER, Page 16
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200 Steps to Windansea Beach. Stunning 
architecture, ocean views, private outdoor 
spaces, exquisite finishes. Don’t say would’ve, 
should’ve, could’ve. Live the beach lifestyle.

Michelle Serafini & Rosa Buettner
858.829.6210 | 858.945.7314
Compass | DRE 01411969 & 01089718

Just Listed in La Jolla
BY  T R E VO R  P I K E

Follow me on Instagram 
@Trevor_Pike_SDrealestate

See my sales on Zillow

TREVOR PIKE
Coastal Property Specialist

619.823.7503
Trevor@SanDiegoPikeProperties.com 

DRE #01739847

See How We Sell in 2021: TrevorPike.biz

Already 
In Escrow!

5901 Avenida Chamnez

2707 Lancha Street 
4 Bedroom, 2 Bath house with approxi-
mately 1,838 Sq. Ft and a huge 10,700 
Sq. Ft lot.  Located on a cul de sac in a 
desirable Clairemont area.  $708,000

Marianne Kendall 
(619) 708-3523 
marianne@ilovepb.net  
DRE# 01236825

IN ESCROW

Saphire named Scientist of the Year

La Jolla Institute for Immunology (LJI) 
Professor Erica Ollmann Saphire, Ph.D. has 
been named Scientist of the Year by ARCS 
San Diego, a chapter of the Achievement 
Rewards for College Scientists (ARCS) 
Foundation. The annual award recog-
nizes Saphire's breakthroughs in struc-
tural virology and her leadership of the 
Coronavirus Immunotherapy Consortium 
(CoVIC) this year.

 One San Diego scientist is recognized 
each year. Recent awardees include Paul 
Schimmel of Scripps Research, Karen 
Nelson, president of the J. Craig Venter 

Institute, and Rusty Gage, president of the 
Salk Institute.

 "This is the first time LJI has been rec-
ognized," says Saphire. "Emerging recog-
nition of the Institute as a whole this year 
has been important to me — our depth and 
focus on human immunity provide a rich 
opportunity for human health."

"The San Diego chapter of ARCS is 
thrilled to honor Dr. Erica Ollmann 
Saphire as our 2021 Scientist of the Year," 
says Holly Heaton, president of ARCS San 
Diego. "I have been watching Dr. Saphire 
via the La Jolla Institute for Immunology 
webinars recently as she provides global 
leadership in understanding host-virus in-
teractions, which will be key to responding 
to COVID-19 today and for future pandem-
ics. She is a remarkable scientist and leader."

Saphire and her lab members study the 
host-pathogen interface at the molecular 
level. Her work has shed light on global kill-
ers such as HIV, Ebola, Lassa, Marburg and 
SARS-CoV-2, the virus that causes COVID-19.

“For some reason, I love to photograph 
ballerinas,” Greenboim said. “But I didn’t 
photograph it as a moment in time. I re-
ally wanted to capture the movement and 

motion. I was trying to see the emotion in 
the motion.”

Of her future photographic aspirations, 
Greenboim noted: “I want to be a story-
teller. I want to know my audience. I want 
them to know me.”

For more information, visit michal-
greenboim.com.

PHOTOGRAPHER >>
CONT. FROM PG. 15

READ MORE ONLINE AT sdnews.com

A photo from Michal Greenboim’s Swan Lake project. The movement, form, grace and balance 
of energy and tranquility found in ballet is inspiring, according to Greenboim. 

Dr. Erica Ollmann Saphire
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7520 Mar Ave., La Jolla • 4BR 4.5BA 4,910 SQFT W/ optional home office • Approved Plans 
 $2,699,000 to $2,899,000 • Rehab $1,000,000+ • ARV: 5,500,000 to $6,000,000 

www.7520MarAveLaJollaCa92037.com

 The Mavin Group West Proudly Presents this move-in ready gorgeous Rare Ground Level 
Ocean Front Villa Lives like a SFR. Enjoy Relaxing on your Exclusive Front Patio Watching 

Dolphins, Surfing, People Watching and Incredible Sunsets. Go HERE TO SEE VIRTUAL TOUR: 
https://my.matterport.com/show/?m=47WC4nM3jZo

3563 OCEAN FRONT WALK UNIT A MISSION 
BEACH CA 92109  $2,495,000 to $2,595,000

7520 MAR AVE LA JOLLA CA 92037 FOR SALE

JUST LISTED!

ACTUAL VIEW!

Support Your Local Broker 

Professional Representation  

Since 1998  TEXT/CALL  

Cell: 858-414-LIST (5478)

Broker-Owner California- DRE#01232827

THINKBRIAN

DRE# DRE#

CASH OFFER  
24 HOURS 

 
Real Estate is all about  
relationships and 1st 

class service while 
thinking outside the 

box  
 

OVER $100,000,000  
in SOLD real estate  

transactions  

708 Salem Court  • N. Mission Ocean Front 804 Liverpool Court • North Mission 834 Isthmus Court  •  North Mission

7538 Caminito Avola •  La Jolla Shores 3671/75 Ocean Front Walk  •  North Mission 714/716 San Luis Rey • South Mission

1231 Van Nuys Street •  N. Pacific Beach 3893 Ocean Front Walk •  N. Mission

4079 Shasta Street •  Pacific Beach 4465 Ocean Blvd #43  •  Pacific Beach

SOLD 3 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

SOLD 2 TIMES

@themavingroupwest
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44688 Cass Street, San Diego, CA 92109
DRE#01397371

Scott Booth 858-775-0280   isellbeach.com

1261-63 REED AVE. JUST LISTED!
Located less than 6 blocks from the beach, this PB duplex 
features a 1 bed/ 1 bath unit in the front, a 2 bed/ 1 bath 
unit in the back and a 2 car garage off of the alley. 
 
This is a great opportunity to live in one and rent out the other, 
or buy and hold with long-term tenants. This property is 
screaming for you to make it yours and put some TLC into it. 
 

Asking price of $1,099,123   
For more information, call Scott 
 

Tim Tusa 
619-822-0093 

DRE#0137110

COLEMAN 
MOVING SYSTEMS INC. 
Office/Residential | Free Wardrobe Use | Piano Moving 
Last Minute Moves | Packing/Unpacking  
Discount Packing Materials | Moving all over CA, AZ, NV 
7 DAYS A WEEK | FREE ESTIMATES FAMILY OWNED SINCE 1979 
 
619.223.2255

BBB MEMBER | INSURED LIC #CAL T-189466
 STU AND MATT COLEMAN
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BRAND NEW  
LA JOLLA ESTATE 

Panoramic Views on 
Muirlands Drive   

 
1206 Muirlands Drive 

 
6+ Beds | 8 Baths  
7,787-SF Home 
24,561-SF Lot 

 
Offered at $12,995,000 

 
This brand new construction La Jolla 
home with panoramic ocean,  
coastline, village, and golf course 
views is now move-in-ready. Three 
meticulously designed floors center 
on a striking entry level where a great 
room opens to a terrace with an  
outdoor fireplace and backdrop of 
endless panorama. Enjoy six en-suite 
bedrooms with designated guest 
suite, executive office, media room, 
gym with dry and steam saunas, pool 
and spa, Control4 tech, elevator, 3-car 
garage, and spacious gated motor 
court. Additional features include an 
impressive "butler's kitchen" that is 
hidden behind the main kitchen, a 
dedicated guest suite with  
kitchenette that is separate from the 
main home, and a state of the art 
media room on the pool level that is 
equipped with a gorgeous bar.

READERS 
C H O I C E  
AWARDS 

 
2 0 2 0
R E T A I L / S E R V I C E S

VILLAGE NEWS
LA JOLLAEWS

Beautiful upgraded end unit Townhome located just steps to the bay. This 
is ultimate beach living at its finest. Enjoy high ceilings, multiple covered 
balconies with additional storage, fireplace and breathtaking views of 
Mission Bay, Downtown and nearby Sea World fireworks. Kitchen features 
a large bay window, granite countertops, stainless steel appliances and 
stone wall peninsula with seating. Dual master ensuites remodeled with 
stone tiled walls and shower glass doors. 1-car secured parking space.

MARK JENKINS 
858.212.7355 
sellingdreamhomes@gmail.com 
DRE#01295923

3802 Crown Point Dr. Pacific Beach  
2 BD 3 BA 1,296 sqft  $899,000



19FRIDAY ·  FEBRUARY 19, 2021
BEACH & BAY PRESS / LA JOLLA VILLAGE NEWS

EIR AVAILABLE FOR UC SAN DIEGO PROJECT
UC San Diego is the lead agency for the proposed 

La Jolla Innovation Center Project. The proposed 
project would redevelop 1.2 acres of an existing 
7-acre commercial center at 8980 Villa La Jolla 
Drive. The 1.2-acre Project site includes a 0.9-acre 
parcel currently developed with a restaurant build-
ing that would be sold to UC Regents and leased to 
an affiliate of GPI Companies, the current land-
owner, to develop the project. The remaining 0.3 
acre consists of surface parking, landscaping, and 
hardscape improvements surrounding the parcel 
as part of the project.

The proposed project would demolish the exist-
ing restaurant building and develop a new building 
comprising five levels of office and educational uses, 
two levels of above grade parking, and two levels of 
subterranean parking. The project would provide 
leasable space for UC San Diego Health Sciences and 
UC San Diego Extension programs, which would 
serve the UC San Diego campus and the commu-
nity at large. A copy of the NOA is available at the 
project website, along with the draft EIR, at blink.
ucsd.edu/facilities/real-estate/ljic.html. The 45-day 
public and agency review period for the project’s 
draft EIR will extend from through March 22. 
Email comments to LJICcomment@helixepi.com.

HOTPOT CHAIN COMING TO UTC
China's largest hotpot chain Haidilao will soon 

open within the space between Aldo and Zara 
inside Westfield UTC Mall in La Jolla. The restau-
rant is anticipated to open this summer. Haidilao 
Hot Pot was founded in Jianyang, China in 1994 
and now has nearly 1,000 restaurants in China, 
Singapore, United States, South Korea, Japan, 
Canada, the United Kingdom, Malaysia , Vietnam, 
Indonesia and Australia. Haidilao offers a menu 
centered around Sichuan-style hot pots made 
with a selection of rich broths and a lengthy list 
of dipping options including raw meats, fish, tofu, 
vegetables and noodles. 

COMMUNITY

Greg Cummings 
The Greg Cummings Group 

858.717.0730 
Greg@GregCummings.com 

DRE# 01464245

Created a neutral, appealing feel by painting the  
interior. 
 
Cleaned up the exterior with some touches to  
the landscaping. 
 
Replaced bathroom vanity and epoxied shower to  
make it feel brand new.

Switched out the light fixtures giving an updated feel. 
 
Added epoxy flooring ot the garage giving it a fresh   
clean look. 
 
Transformed the home through high-end,  
stunning staging.

Here's What We Did for Your Neighbor 

We invested our own capital and coordinated all improvements 
through our Concierge Program including the following:

The Results:

BEFORE

AFTER

Home Sold for 6 Figures More than Seller Expected 
 

For more details, including how much was invested on  
improvements and the final sales price, call me directly! 

 
DO NOT SELL YOUR HOME TO A "FLIPPER" THAT WILL EARN THE PROFIT YOU DESERVE! 

PUT OUR MONEY AND OUR TEAM OF EXPERTS TO WORK FOR YOU!  
 

 
 

By Natasha Josefowitz, Ph.D.

Doing it
Better

HELEN SPEAR
619.813.8503
ISellCoastalSanDiego.com

Luxury | Coastal | Residential | Investments

CONCIERGE SERVICE:
FREE Home Preparation  

with Your Listing*

Ask Me How We Get TOP 
DOLLAR for Your Home

*Please call for details.

Follow  
me on:

CalBRE #01244302

The book store circuit: some good appearances, some not so good

One of the venues publish-
ers like to send their authors 
to are book stores where the 
author gives a talk and sells 
books. Our local bookstore, 
Warwick’s, regularly sends 
out a newsletter advertising 
an author and his/her book, 
such as Hillary Clinton, 
Margaret Thatcher, and 
Julie Andrews. I lectured 
there about half a dozen 
times on my various books. 
Warwick’s does a great job 
organizing space to hold 140 
chairs. What I like about the 
Warwick’s talks is that there 
a lot of familiar faces in the 
audience.

The last  lect u re at 
Warwick’s was in 2019 about 
a book I co-authored with 
Irwin Zahn, my client. Irwin, 
a business man, started 
writing poems that he sent 
to me via email. They were 
interesting because they 
were very much from a male 
perspective. I could not re-
sist, but send him back my 
poems which I wrote using 
his subject matter written 
from a female perspective. 

We went back and forth 
this way until I realized 
that we had the contents 
of a book on our hands. 
“He Writes, She Writes – 
A Dialogue of Contrasting 
Views Written in Verse” 
was published by Amazon 
in 2018. Warwick’s gave 
us an evening advertis-
ing us in their newsletter. 
We had a full house with 
a crowded standing room. 
Irwin would read his po-
em and I would read mine 
on the same topic. It was 
a surprising success. This 
“dog and pony show” con-
tinued at several local ven-
ues. Later that year we even 
performed at the Shiley Eye 
Institute for a donor celebra-
tion event where our book 
was given away, not sold. It 
was huge fun. 

I was asked to give a talk at 
Barnes and Noble book store 
about my book on retirement. 
With no advance informa-
tion, only a sign outside the 
store advertising the author 
to speak that day. I was taken 
to the back of the store where 
half a dozen chairs had been 
set up. A loud speaker an-
nounced that I was about 
to give a talk. Five people 
showed up. I spoke about my 
book for about 15 minutes. 
There were no questions. 
I don’t think we sold any 

books; I did not ask.
In the early 1980s one of my 

assignments was for a book 
signing at the local B. Dalton 
Book Store. It was a first for 
me to actually be selling my 
books live at a mall. I was 
looking forward to this new 
venue. Flyers had been sent 
out and newspapers carried 
the following ad: “Natasha 
Josefowitz will autograph 
her book, ‘Paths to Power: 
A Woman’s Guide form 
First Job to Top Executive’ 
at B. Dalton from noon until 
1:30 pm. She will also offer 
help with your career prob-
lems,” it was warned. Offer 
help with career problems? 
I had not promised that; 
visions of a Charlie Brown 
lemonade stand with 5¢ for 
a one-minute psychiatric 
consultation came to mind. 
How will I handle the hun-
dreds of people standing in 
line wanting help? I donned 
my best red (power color) suit 
and went off to my first book 
signing session in a mall. A 
large table with a checkered 
cloth was standing half-way 
between the store entry and 
the sidewalk. My books were 
piled high on each and I sat 
between them, pen in hand, 
ready for the onslaught. 

“Is there a deli nearby?” 
asked a woman passing by. 
I didn’t know, but asked her 

to report back to me if she 
found out. A young man an-
grily berated me for writing 
about power when nuclear 
waste is the more critical 
issue. I agreed with him. 
Another man questioned 
me relentlessly about my 
background, my current ac-
tivities, my future research. 
I finally asked if he was in-
terested in my book; upon 
this, he took off. A couple 
of people leafed through the 
book, but laid it back gingerly, 
half-apologetically.

I found myself smiling 
hopefully as people ap-
proached and sighing as 
they walked by. I was taken 
for an information booth, 
for a Dalton’s saleslady, for a 
sidewalk chit-chatter. There 
I sat amidst “Paths to Power” 
feeling anything but power-
ful, wondering where the de-
li was, and what I was doing 
there, peddling my wares 
on the sidewalk. In an hour 
and a half I did not sell a sin-
gle book. Evidently middle 
America was not interested 
in making it to the top.

Natasha Josefowitz is the 
author of 21 books. She cur-
rently resides at White Sands 
Retirement Community in 
La Jolla. Copyright © 2021. 
Natasha Josefowitz. All rights 
reserved.

READ MORE ONLINE AT sdnews.com
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isellbeach.com

Scott Booth 
858.775.0280 

scott@isellbeach.com  
DRE #01397371

In the late 1800’s, a railway was planned to run east/west through PB. The 
railway right of way was named “Grand Ave” and was mapped out to be 125’ 
wide to accommodate the railway, instead of the standard 80’ of other streets. 
The line looped around the old racetrack that was by Rose Creek. Today the 
original part of “Grand Ave” east of Lamont is now named Balboa Ave and 
Grand Ave continues straight towards Rose Creek. 

PB Fun Fact:

2491 WILBUR AVE. 
4 BD | 3 BA | 3,246 SQ. FT.  
We received 15 offers in just 7 days of market time! We represented both the buyer and seller, 
and the property sold for $326,000 over the asking price. 
 
SOLD for $1,625,000  

Just Sold!

2975 OCEAN FRONT WALK #3 
3 BD | 3 BA | 1,725 SQ. FT. 
We represented the happy buyers on the purchase of this beautiful penthouse condo right on the 
boardwalk in Mission Beach. 
 
SOLD for $3,200,000! 

Just Sold!

Here is what your new neighbors had to say about us: "Without the extraordinary skills brought to bear by Scott and Nicole, the purchase of our property on Mission Beach would 
have been stopped dead in its tracks at four different points along the way! Each challenge required very sophisticated problem solving that only a team with very deep and very wide expertise and 
experience could have handled. These two are a VERY effective, high performing team and the value they bring to a transaction is priceless. On top of their skills at the process, the communications 
capabilities they each possessed was about as good as it gets and we always, always felt highly valued and kept in real time awareness of what was happening. Finally, Scott and Nicole are so 
obviously just good, good people. Their character, integrity and authenticity was superb and a real joy to be around." - Wes & Barb M.

Steve Springer 
Broker Associate 
619.520.8476 

www.92109expert.com 
DRE#: 01733282

796 NEPTUNE AVE. 

2 BD | 1BA | 1,147 sq.ft.  
Asking Price of $3,888,450 

Charming Beach cottage on a large lot with lower seawall and upper bluff caissons. From the 
moment you open the front gate you can see the beautiful blue ocean water. This single level 
home sits on an irregularly shaped lot resulting in almost 60' of frontage on the Ocean which 
gives you even more panoramic views and a lush grass west yard. The east side yard is spacious, 
very private, and beautifully landscaped, with room for future home expansion. Only 11 lots to 
Beacons Beach access. www.796neptuneave.com 

IN ESCROW

745 DOVER CT. 

6 BD | 5.5BA | 3,045 sq.ft. Asking Price of $2,299,000 

Gorgeous home in South Mission Beach! This turn key property was built in 2010 and features 
travertine floors, stainless steel appliances, granite counter tops, AC, 4 car parking and solar. 
Home has a great rental history with $177,067 in gross rents for 2019. The property is also condo 
mapped giving the new owner the option selling as 2 condos in the future.

REDUCED!


