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New tower in North Park: More than meets the eye
By Jules Shane

Residents of North Park may 
have noticed the emergence of a 
new water tower, located at the 
intersection of Meade Avenue 
and Boundary Street.

However, the fixture is ac-
tually a cell phone tower. The 
project is joint venture between 
the North Park Planning 
Committee (NPPC) and AT&T. 
Modeled after the historic 
University Heights water tower 
— commonly called the North 
Park Water Tower — the new, 
49-foot-tall faux water tower 
will house a cell transceiver. It 
is a move by the telecom com-
pany to broaden signal service 
throughout the area. 

Spearheaded by the NPPC 

in 2013, the project’s recent 
completion was commem-
orated at a ribbon cutting 
event on Nov. 1 at 1 p.m. at 
the intersection, which is 
adjacent to Interstate-805. 
Assemblymember Todd Gloria 
and District 3 Councilmember 
Chris Ward were among those 
in attendance. 

AT&T announced its plans to 
roll out its new 5G network to 
select cities across the country, 
with San Diego scheduled to 
receive upgrades in early 2019. 

“We know how important 
it is for our customers to stay 
connected,” said Ignacio De La 
Torre, Assistant Vice President 
of External Affairs at AT&T. 
“We want to provide the best 
possible mobile experience, and 

we invest in our local network 
to accomplish that goal.”

Public response to the project 
has varied, with some praising 
the design and others raising 
concerns over the amount of 
radiation the tower will output. 
Feedback from residents was an 
important consideration leading 
up to the tower’s construction, 
with the NPPC holding public 
meetings and also asking stu-
dents from nearby McKinley 
Elementary School for feedback 
prior to beginning the project.

—Jules Shane is the ed-
itorial intern at San Diego 
Community News Network, 
parent company of San Diego 
Uptown News. Reach him at 
jshaneap@gmail.com.v

The faux water tower in North Park 
(Photo courtesy of AT&T)
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Tattoo artist and South Park shop owner competes on “Ink Master”
By Jess Winans

Upon entering Left Hand 
Black in South Park, skulls, stom-
ach-churning art, pumping metal 
sounds and hints of taxidermy 

may make visitors think they’re 
in a badass dissident’s lair. 

But shop owner, veteran tattoo-
ist and family-man Adam Turk 
doesn’t want people to think that 
spooky stuff is all he does.

“I just love tattooing, but 
what I’m personally into, or the 
things that I collect, are weird, 
bizarre things,” Turk said. “I 
think that people assume I’m 
gonna be some creepy guy with 

a top hat and a cane pretending 
I’m from the 1800s [but] no, I’m 
just a normal dude. … I’m fixat-
ed on all things tattooing.”
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Your Local Real Estate Experts!

McTRealEstateGroup.com

“Mary and Z helped sell my home and I couldn’t 

be any happier! The McT Real Estate Group are 

truly amazing! I was worried about the process 

of selling my first home, but they seriously made 

the process painless. They were there for me every 

step of the way. Thank you!”

 – Carolina T.

619.736.7003

Mary McTernan: DRE 01408605 • Z McT-Contreras: DRE 01715784

3187 Lincoln Investor’s Dream
SOLD for 94.4% of Asking Price

JUST LISTED3930 Donna Investor’s Dream
Call 619.786.5001, press 60007 for info

3714 Dwight 2BR 2BA • 732 sq ft
Call 619.786.5001, press 60027 for info

CONDO  4385 Georgia 2BR 2BA • 827 sq ft
SOLD for 103.5% of Asking Price

6253 Cypress Pt 3BR 4BA • 3275 sq ft
Call 619.786.5001, press 60017 for info

6345 Southern Rd 4BR 2BA • 1483 sq ft
SOLD for 101.7% of Asking Price

3758 31st St 3BR 1BA • 1450 sq ft
SOLD for 101% of Asking Price

3317-3319 Boundary St Multi-Unit Property
SOLD for 100% of Asking Price

2227 K Multi-Unit Property • 1416 sq ft
SOLD for 103.1% of Asking Price

1827-1829 Granada Av Multi-Unit Property
SOLD for 103% of Asking Price

3686 28th St 3BR 1BA • 1401 sq ft
SOLD for 99.5% of Asking Price
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Three years, a thousand miles

By SDCNN Staff

On Monday, Oct. 29, 
Mayor Kevin L. Faulconer 
and city councilmembers 
Mark Kersey and Lorie Zapf 
announced that crews have 
fixed 1,000 miles of streets 
in a three-year period. Back 
in 2015, the mayor pledged to 
meet this goal within a five-
year time span.

The mayor’s infrastructure 
goal for the city was achieved 
two years ahead of schedule, 
which set a record pace for 
street repair. Currently, the 
city fixes approximately 25 
miles of streets in an average 

month. Ten years ago, the city 
only repaired this number of 
miles in an entire year.

“One thousand miles rep-
resents our commitment to 
improving the quality of life in 
our neighborhoods, restoring 
pride in our communities, and 
building a better future for 
all San Diegans,” Faulconer 
said at a press conference. 
“This is really 1,000 miles and 
counting because we’re going 
to keep paving until every 
street in every neighborhood 
gets fixed. This is great start 
and we know there’s a lot more 
work to do.”

Many factors contributed to 

this accomplishment, includ-
ing tripling funding for road 
repair, rotating street crews to 
each council district to fill pot-
holes, and expanding the city’s 
infrastructure program.

“With the help of the 
City Council’s first-ever 
Infrastructure Committee, 
we’ve cut bureaucratic red tape 
and prioritized funding to put 
neighborhood road repairs 
first,” added Councilmember 
Kersey, who is also the Chair 
of the Council’s Infrastructure 
Committee.

For more information about 
the repaired streets, visit 
streets.sandiego.gov.v
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MUSEUM TOWER 
TEMPORARILY CLOSED FOR 
RETROFIT

The California Tower at the 
San Diego Museum of Man will 
temporarily close to the public 
when the city of San Diego com-
mences a seismic retrofit of the 
historic structure. 

Beginning in January 2019, 
the California Tower at the San 
Diego Museum of Man will shut 
its doors to the public due to the 
building modifications, which 
are funded by the city and the 
Federal Emergency Management 
Agency (FEMA). 

The project construction is 
expected to last seven to 10 
months and aims to upgrade 
the Tower’s seismic capabilities 
to the latest seismic building 
codes — a move which would 
fortify it against potential 
earthquake damage.

“As stewards of the 
California Tower, we are 
pleased to partner with the 
City of San Diego on this seis-
mic retrofit project,” Micah 
Parzen, CEO of San Diego 
Museum of Man, said in a 
press release. “We look forward 
to welcoming many more visi-
tors to the California Tower in 
the years to come as a result of 
this important project.” 

Regular exhibits at the mu-
seum including “Cannibals: 
Myth & Reality” and 
“PostSecret” will remain open 
to the community during the 

retrofit for regular hours of op-
eration. Discounted tickets will 
be offered during construction.

Visit CaliforniaTower.org for 
more information and updates.

OLD TOWN CPU APPROVED
On Monday, Oct. 29 the San 

Diego City Council approved 
the 11th Old Town Community 
Plan Update (CPU) to frame 
land use and urban design poli-
cies for the next 20–30 years of 
community development.

“As we rebuild our city for the 
future, we want to make sure 
that historic neighborhoods like 
Old Town retain their communi-
ty character while also allowing 
for future growth that meets 
our housing needs and protects 
our environment,” Mayor Kevin 
L. Faulconer said in a press 
release. “This updated plan is 
a big step in the right direction 
and I want to thank the many 
community leaders and resi-
dents for working collaboratively 
to get this across the finish 
line.”

The plan totals approxi-
mately 180 pages divided into 
several areas such as historic 
preservation, land use, mobil-
ity, urban design, economic 
prosperity, public safety, recre-
ation, conservation and noise.

Old Town stakeholders and 
city staff developed the plan 
to meet the goals of the city’s 
Climate Action Plan (CAP).

Some of the changes pro-
posed include highlighting Old 
Town as a residential commu-
nity, improving pedestrian and 
bicycle connections to commu-
nity destinations, and looking 
for additional visitor parking.

 “Old Town is unique to San 
Diego, serving as both a major 
historical destination and a res-
idential community,” District 
3 Councilmember Chris Ward 
said in a press release. “I’m 
pleased that the updates includ-
ed in this community plan will 
add much needed density to our 
housing stock and strengthen 
walking and biking connections 
between this community, the 
adjacent Midway community, 
and San Diego River Park.”

To see the complete CPU, vis-
it bit.ly/OTCommunityPlan.v

Uptown News 
BRIEFS

The California Tower (Courtesy photo)

Mayor Faulconer (center) speaks at a press conference, held on the street where the 1,000th mile was repaved 
(Photo by SDCNN)

Artist renderings of the Old Town Community Plan Update (Courtesy photos)
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SDCNN wins five San Diego Press Club awards
On Tuesday, Oct. 30 

nearly 500 members of the 
press gathered at the Joe & 
Vi Jacobs Center at Market 
Creek for the 45th Annual 
San Diego Press Club 
Excellence in Journalism 
Awards.

More than 400 awards 
were given out to local maga-
zines, non-daily newspapers, 
online and daily newspapers, 
trade publications, podcasts, 
radio stations, television 
channels and their writers, 
reporters, editors, broadcast-
ers, and photographers. 

The San Diego Community 
News Network (SDCNN) 
earned five awards in total 
under Non-daily newspapers 
categories.

Sara Butler, editor of the 
San Diego Uptown News, was 
presented with two awards. 
She won second place in 
the Non-daily newspapers, 
Breaking news category for 
“Turning down the Music,” in 
the Uptown News. The story 
broke the news that Lestat’s 
West would be closing its 
doors; Butler was the only lo-
cal journalist to meet with its 
co-owner about the rumors. 
To read the award-winning 

breaking news story, visit  
bit.ly/TurningDowntheMusic.

Butler also placed sec-
ond in in the Non-daily 
newspapers, Public Service/
Consumer Advocacy category 
for “Dockless bike craze.” The 
Uptown News story featured 
a comprehensive explanation 
of the different types of dock-
less bikes in the Uptown area 
and highlighted how locals 
felt about their sudden ap-
pearance. Visit  
bit.ly/DocklessBike to read 
the article.

Albert Fulcher, editor 
of Gay San Diego and the 
San Diego Downtown News, 
earned two awards. The first 
was for “Beating the odds” — 
a feature story for Gay San 
Diego about Marine Corps 
veteran Liz Carmouche, 
the first openly gay lesbian 
Mixed-Martial Arts (MMA) 
fighter. “Beatings the odds” 
won second place in the Non-
daily newspapers, Military 
category. To read the story, 
visit bit.ly/Caramouche.

Fulcher was also awarded 
first place in the Non-daily 
newspapers, Reviews: Live 
Performance category for 
“Empowerment through 

music,” published in Gay 
San Diego. “Empowerment 
through music” reviewed the 
San Diego Gay Men’s Chorus’ 
‘Movie Night’ held this past 
April. To read the award-win-
ning review, visit bit.ly/
EmpowermentThroughMusic.

Jeff Clemetson, edi-
tor of the Mission Times 
Courier, earned first place 
in the Non-daily newspa-
pers, Series category for 
“Remembering Pearl Harbor” 
and its partner “A Fortunate 
Encounter.” The series began 
with a story about Allied 
Gardens resident Arthur 
Roemmich, a 100-year-old 
veteran who served on the 
USS Northampton — a ship 
that was saved from being 
bombed in Pearl Harbor. 
After reading the article, 
San Carlos resident Felicia 
Hamwey realized her father, 
Lloyd Smith, was also aboard 
the USS Northampton. 
Hamwey then organized a 
reunion for the two WWII 
shipmates which was fea-
tured in the second part of 
the series. To read the series 
and the letter to the editor 
from Hamwey, visit bit.ly/
RememberingPearlHarbor.v

Fletcher, Dumanis 
take on HTC

Sara Butler | Editor

Nathan Fletcher and 
Bonnie Dumanis, both candi-
dates for County Supervisor 
District 4, took to the mic at 
the Hillcrest Town Council 
(HTC) meeting Oct. 9.

Rather than participate in 
a debate, the event was struc-
tured as a discussion. Each 
candidate was provided time 
to speak directly to HTC at-
tendees and board members 
about their experience and 

goals for the role. Each candi-
date was allocated 30 minutes. 
After their speech, the board 
opened it up for audience 
questions. 

Both candidates spoke 
to their top priority issues, 
including housing, homeless-
ness, and physical and mental 
health. 

Nathan Fletcher shared 
his background of growing 
up in the South, serving in 
the military for 10 years, and 
working in the private sector 
for Qualcomm. Though he has 
had some political experience 
— serving as a state assembly-
member and running a cam-
paign for mayor — Fletcher 
focused on how he wants to 
bring a new perspective to 
shake things up in office.

“It is going to take some-
body new, someone who’s got 
experience, someone who 
knows how to lead, someone 
who’s not afraid to push, some-
one who’s not afraid to stand 
up to drive the county in a 
new direction — and that’s 
what my candidacy represents 
and that’s the opportunity we 
have,” Fletcher said.

Bonnie Dumanis focused on 
her previous political roles and 
experiences. She was the first 
openly gay San Diego judge, 
who served on the bench for 10 
years. She spent five of those 
10 years in the juvenile court, 
creating the Drug Court pro-
gram in 1996.

Then in 2003, Dumanis be-
came the first openly gay dis-
trict attorney in the U.S., as 
well as the first female district 
attorney in San Diego. One of 
her proudest accomplishments 
was staffing the District 
Attorney’s office with a diverse 
group of individuals.

“We made a point to hire 
people that reflected the com-
munity that we served so that 
people would have confidence 
in the people that they saw 
their own faces in,” Dumanis 
said, listing women, people 
of color, and LGBT people as 
some of those staffers.

For additional coverage of 
the event, including the Q&A 
portion of the evening, visit our 
website.

The next County Supervisor 
will be determined in the mid-
term election on Tuesday, Nov. 
6 and the next Hillcrest Town 
Council meeting is slated for 
Tuesday Nov. 11 at 6:30 p.m.

—Reach Sara Butler at 
sara@sdcnn.com.v

(l to r) San Diego County Supervisor candidates Bonnie Dumanis and Nathan 
Fletcher (Courtesy photos)



Let’s honor our 
veterans with the 
benefits and care 

they deserve

Veterans Day — which is 
just around the corner — is a 
day to show appreciation and 
say “thank you” to the men and 
women who put on the uniform 
to protect the American people.

Caring for veterans, how-
ever, is a year-round endeavor 
— one in which I am proud to 
have an opportunity to play a 
role. I think many of us agree 
there is very little more im-
portant than supporting our 
veterans.

The San Diego region has 
one of the largest concentra-
tions of veterans in the country. 

My office has helped thou-
sands of veterans cut through 
the red tape they can face in 
getting their benefits. In just 
the past year, my office helped 
get over $1.2 million in earned 
benefits for veterans in my con-
gressional district in Veterans 
Affairs (VA), Tricare, and 
others. 

My office worked a case for a 
World War II veteran who saw 
his delayed appeal approved 
shortly after contacting me, 
generating a substantial new 
monthly payment and back pay 
of over $32,000.

Additionally, an appeal on 
behalf of a veteran fighting 
cancer secured him more than 
$90,000 and a new 100 percent 
disability rating for the rest of 
his life after my office pointed 
out to the VA the errors made 
in his case.

We’ve had similar success 
in other issue areas, such as 
taxes, Medicare and Social 
Security. Ask any staff member 
who works in a congressional 
district office and they will tell 
you that casework can be the 
most challenging yet rewarding 
part of their job.

For veterans, some of these 
cases stem from lack of aware-
ness of the benefits available to 
them. We need to do a better 
job at educating our veterans 
about the benefits they have 
earned as a result of their 
service.

As a senior member of 
the House Armed Services 
Committee, there is an oppor-
tunity each year to work in a 
bipartisan fashion to address 
not only the needs of our mili-
tary but also our veterans. The 
National Defense Authorization 
Act (NDAA) is one of the rare 

moments of bipartisanship and 
proof that both parties can 
work together if we want to. 

In this year’s NDAA, I 
added language directing the 
Department of Defense to fully 
inform active duty service mem-
bers who are separating from 
the service on the GI Bill bene-
fits they have earned. This will 
ensure veterans utilize their 
deserved benefits and help them 
avoid bureaucratic red tape. 

But the one thing a case-
worker handling veterans’ is-
sues will learn is that veterans 
face a variety of challenges, 
which Congress is working to 
address.

Disabled veterans are los-
ing access to Tricare — the 
military’s health care system 
— if they are deemed dis-
abled by the Social Security 
Administration. These veterans 
are forced to instead enroll in 
Medicare Part B, where pre-
miums are nearly five times 
higher. 

My bill, the Fair Access to 
Insurance for Retired (FAIR) 
Heroes Act, will allow veterans 
who were medically discharged 
to choose their health care 
coverage through Medicare 
or Tricare. Allowing disabled 
veterans this choice could save 
them up to $1,300 annually.

Support continues to build 
for the FAIR Heroes Act. The 
San Diego Regional Chamber 
of Commerce recently endorsed 
the bill, stating that “veterans 
deserve the opportunity to 
choose which health system 
makes the most sense for 
them.”

In a critical first step in 
restoring benefits to these 
disabled veterans, I amend-
ed the NDAA to direct the 
Department of Defense — 
in coordination with the 
Department of Human Health 
Services and the Social 
Security Administration — to 
report on the total number of 
disabled veterans losing access 
to Tricare as a result of receiv-
ing Medicare benefits.

It’s always a privilege to 
work with veterans and local 
leaders on ways we can build 
on successes and solve the 
problems veterans are facing.  
We are doing so much for our 
veterans, but we can always do 
more.

As we honor and say thanks 
to veterans this Veterans Day, 
we cannot waver in our efforts 
to care for the men, women and 
their families who sacrificed so 
much for us. 

—Congresswoman Davis 
represents central San Diego, 
including the communities of 
Old Town, Kensington, Mission 
Hills, University Heights, 
Hillcrest Bankers Hill, North 
Park, South Park, Talmadge, 
Normal Heights, as well as La 
Mesa, Lemon Grove, Spring 
Valley and parts of El Cajon 
and Chula Vista.v

“Caring for veterans, 
however, is a year-
round endeavor — one 
in which I am proud to 
have an opportunity 
to play a role.”

—Susan A. Davis

District 53 
Dispatch
Susan A. Davis

Grand Opening

Set your expectations high when you purchase
at Parc Pointe. You won’t be disappointed!

Enjoy dynamic living space and ultra “cool” contemporary design
and features. Expansive views from multiple decks

1,887-2,271 sq. ft. • 2 or 3 bedrooms
2.5 to 3.5 baths • 2-car garage

euro designer cabinetry • quartz counters
custom glass walls • gated entry

Builder reserves the right to make changes to plans, specifi cations, materials, colors
and features without notice. All maps, plans, and illustrations are artist’s renderings.

Exclusively listed by Home Builder Sales & Marketing
BRE#01859260 a dba of HomeSmart Realty West

CONTACT MARK HOISETH
ALL-DEV.COM/PARC-POINTE • 760-814-0660

GRAND OPENING
PRICING FROM

$849,900

OPEN SAT & SUN 11-4

3535 3RD AVENUE, SAN DIEGO CA 92103

 (Photo courtesy of Can Stock Photo / tinarayna)
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Get the lead out of San Diego schools
Measure YY funds will be used to replace old 

plumbing, install water filling stations with filters 
at schools, as well as addressing asbestos exposure 

and other health and safety needs.
By Lorena Gonzalez and Laura C. Deehan

[Editor’s note: This editorial first 
appeared in the Voice of San Diego on 
Oct. 31. View the original article at  
bit.ly/lead-vosd.]

Last year, a cafeteria water fountain 
at Alice Birney Elementary school in 
San Diego tested positive for danger-
ously high lead levels. Repeat tests 
found levels at nearly a hundred times 
what doctors warn should be the maxi-
mum allowable level of lead exposure.

The school district safety office im-
mediately started providing bottled 
water for the children while investi-
gating the source of contamination. 
Soon after, school officials discovered 
an old pipe was leaching lead into the 
drinking water. After removing the old 
piping and installing filters, the water 
tested clear and lead free.

On Election Day, San Diego voters 
will have an opportunity to prevent 
similar threats to our children’s 
health at school — by voting yes on 
Measure YY.

Birney Elementary is not an isolated 
case in San Diego County. The tragedy 
that unfolded in Flint, Mich., in 2015 put 
the threat of lead exposure from drinking 
water in the spotlight. The Legislature 
responded last year by requiring all 
schools to undergo lead testing. Since 
lead was permitted in pipes and plumb-
ing parts in California until 2010, the 
risk of lead contamination is widespread. 
San Diego Unified School district testing 
has so far found that about 1 percent of 
schools with levels that exceed the federal 
standards of fifteen parts per billion and 
13 percent of schools found lead at more 
than five parts per billion. Estimates 
from testing are that close to half the 
schools would detect some lead.

Lead is an incredibly potent neu-
rotoxin that impairs how children 

learn, grow and behave. Even very 
low levels of exposure have been 
linked to lower IQ, hyperactivity and 
damage to children’s central and pe-
ripheral nervous systems. Kids are 
especially vulnerable to absorbing 
this toxin. The bottom line: There is 
no safe level of lead, especially for 
our children. Exposure is cumulative 
in the body, so the small exposures 
add up over time. And damage to the 
brain is irreversible.

In July 2017, the San Diego Unified’s 
Board of Education adopted a stron-
ger lead standard than the outdated 
federal and state standard of five part 
per billion action level. Now, the school 
district wants to go further and is con-
sidering a one part per billion action 
level. To do so requires community in-
vestment, since replacing old lead pipes 
is not fundable through the day-to-day 
school maintenance budget.

Measure YY will provide the criti-
cal investment needed to get the lead 
out of San Diego school drinking wa-
ter. Funds will be used to replace old 
plumbing, install water filling stations 
with filters at schools, as well as ad-
dressing asbestos exposure and other 
health and safety needs. The school 
district has committed to having the 
cleanest drinking water in the country, 
and to use funds raised from the bond 
measure to meet the new target of one 
part per billion, the lowest rate in the 
nation. Safe, clean drinking water is 
something worth investing in for San 
Diego’s future and for our children. 
Vote yes on Measure YY.

—Lorena Gonzalez represents 
the 80th Assembly District in the 
California Legislature, which includes 
parts of San Diego and the South Bay. 
Laura C. Deehan is a public health 
advocate at the Los Angeles-based con-
sumer group CALPIRG.v

Guest Editorial Letter

Voting to save 
the planet

Let’s forget about partisan po-
litical bickering for a moment and 
instead help save your health, 
my health, and indeed all life on 
earth by believing in the impact 
of human activities resulting in 
calamitous climate change. I sus-
pect we have all personally no-
ticed it … contaminated food sup-
plies, ever increasing numbers of 
displaced and desperate refugees 
worldwide, unusually hot sum-
mers along with record-break-
ing fires here in California and 
elsewhere, severe draughts, 
“record-breaking” storms with 
devastating flooding, along with 
disturbing reports of growing 
species extinctions worldwide! 
Clearly these consequences are 
related to man's contributions 
to worldwide climate change. 
Meanwhile this administration 
aggressively censors scientific ev-
idence and climate research, al-
lows toxins in our air and water, 
promotes “clean” coal and other 
environmental pollutants in our 
food supplies, the air we breathe, 
and water we drink. Most of 
these mindless governmental 
policies are driven by the needs 
for corporate “health” in favored 
industries not for the health of 
our citizens. Our government and 
our future should not be for sale 
for the benefit of corporate cro-
nies! We all must recognize the 
consequences of ignoring climate 
changes throughout the world 
and act before it’s too late.

 This is not the time to be ig-
norant, silent or “too busy” to act 
when our very lives are in peril. 
We all need to fully understand 
the environmental convictions 
of every candidate running for 
election this November instead of 
assuming “the best.” Speak loudly 
with your vote this November for 
the sake of our planet and your 
health too!

—Alan Larsonv

6 San Diego Uptown News | Nov. 2 - 15, 2018 sdcnn.comOPINION 

444 Camino Del Rio South, Suite 102
(619) 519-7775

Twitter: @SD_UptownNews
Instagram: @SD_UptownNews

EDITOR
Sara Butler

(619) 961-1968
sara@sdcnn.com

CONTRIBUTING EDITORS
Jeff Clemetson, x119
Albert Fulcher, x110

WEB & SOCIAL MEDIA
Sara Butler, x118

Jess Winans, x102

COPY EDITOR
Dustin Lothspeich

CONTRIBUTORS
Toni G. Atkins

Susan A. Davis
Lorena Gonzalez

Lawerence A. Herzog
Jean Lowerison

Frank Sabatini Jr.
Nancy Stern
Delle Willett

Leo Wilson

EDITORIAL ASSISTANT
Jess Winans

EDITORIAL INTERN
Jules Shane

SALES & MARKETING 
DIRECTOR

Mike Rosensteel
(619) 961-1958

mike@sdcnn.com

MARKETING MANAGER
Francisco Tamayo

(619) 272-1279

ADVERTISING 
CONSULTANTS

Norma Bialas, x113
Heather Fine, x107

SALES ASSISTANTS
Eric Diaz

Erik Guerrero 

SALES INTERNS
Nic Carle

Allie Droze

ACCOUNTING
Priscilla Umel-Martinez

(619) 961-1962
accounting@sdcnn.com

PUBLISHER
David Mannis

(619) 961-1951
david@sdcnn.com

OPINIONS/LETTERS: San Diego Uptown News 
encourages letters to the editor and guest editorials. 

Please email submissions to sara@sdcnn.com and include 
your phone number and address for verification.  

We reserve the right to edit letters for brevity and 
accuracy. Letters and guest editorials do not necessarily 

reflect the views of the publisher or staff. 

SUBMISSIONS/NEWS TIPS:  
Send press releases, tips, photos  

or story ideas to sara@sdcnn.com

For breaking news and investigative story ideas  
contact the editor by phone or email.

PAID SUBSCRIPTIONS:
You may read all of our newspapers online  

for free at sdcnn.com.
You may sign up for our weekly newsletter for free at 

sdcnn.com where we will email you a link of our digital 
edition upon publication of our newspaper.

We also make our newspapers available in hundreds of 
locations throughout the communities we serve.
If you would like  a hard copy of your community 

newspaper mailed to you first class by USPS you may pay 
by credit card or check. Subscription rates are $1.55 per 
copy. Mailed copies are mailed the day of publication by 

first-class mailed by USPS.
12 issues - $18.60 or 26 issues - $40.30

DISTRIBUTION: San Diego Uptown News  
is distributed free every other Friday.  

© 2018.  All rights reserved. 



$519,900

3br/1.5ba Condo in convenient 
canyon location in Mission Hills. 
Granite/stainless kitchen. 
Excellent move-in condition, 
private outdoor space patio/yard 
area. Half of double garage with 
automatic door and private 
laundrlaundry. 

3782 Dove St, Mission Hills

Hi Kathy:
Every time it is election year I get so confused on these initiatives and 

props that go up for vote. I am currently renting downtown, but I would 
also like to be a homeowner eventually. Prop 10 is so confusing for me 
because it speaks of rent control; and both sides are disagreeing over whether 
single-family homeowners will be impacted. If I owned a home, I would 
not want rent control regulation on it. I realize the prop is geared towards 
rent control for landlords and apartment dwellers, but how does it affect 
single family homeowners?

- Samantha K.
Hi Samantha:
You are not alone with election confusion.  It’s hard to get the real facts 

sometimes without putting each sides’ view through a spaghetti strainer.
After doing a little research on my own, I was able to find out that regarding 

single family homes, they are currently exempt from rent control in this state.  
Prop 10 would give cities ‘the option’ to impose rent regulations on them.

Some say that it would be politically foolish for cities to impose rent 
control on single family homes as many Californians rent out their single-
family homes; and they feel rent control would devalue their property.

Basically, “Prop 10 would repeal the state’s Costa-Hawkins Rental Housing 
Act, which blocks rent control on units built after February 1995.  The law 
also prevents cities from imposing rent caps on condominiums and single-
family homes.” (Politifact.com)

If the law were to be repealed, cities would be able to create their own 
rent control rules including those on condominiums and single-family 
homes.  Some think if empowered they could make these rules stronger 
and stricter for rent control.

I think the confusion is that voting yes or no will automatically impose 
rent control on single-family homes. “There has never been a rent control 
law in the country to that effect”, says Peter Dreier, a professor of politics at 
Occidental College.   So, voting yes would not enforce cities to impose rent 
control on single-family homes, rather give the cities the option do that; 
but in effect would be politically senseless and ludicrous for homeowners.

I hope this helps you Samantha in your decision making this upcoming 
election.

With all the political slaying these past couple years, since the new 
administration took over, it’s very easy to be confused and trusting on 
what you are voting for.  I love that you are taking the time to exercise 
your right to vote and contributing to making our state as best that it can 
be.  Thank you and good luck.

Kathy McSherry is a veteran Realtor
in Mission Valley with Coldwell Banker Residential Brokerage
Email questions to her at kathymcsherry@outlook.com

www.kathymcsherry.com  

RESIDENTIAL BROKERAGE

Prop 10 affecting single 
family homeowners?

Best,
Kathy McSherry

Voters should insist on an exceptional plan for Mission 
Valley — and Measures G and E don’t qualify

Neither proposal on the November ballot convincingly makes the case for 
creating a destination in Mission Valley that fully embraces the 

connection between global climate change and resilient design.
By Lawerence A. Herzog

[Editor’s note: This editorial 
first appeared in the Voice of 
San Diego on Oct. 29. View the 
original article at  
bit.ly/ge-vosd.]

Despite the high emotions 
and heated debates between 
competing visions — Soccer 
City (Measure E) and SDSU 
West (Measure G) — for re-
development of the Mission 
Valley Qualcomm site, no 
transcendent “big idea” 

seems to have yet emerged. 
But there have been missed 
opportunities.

First, neither proposal 
convincingly makes the case 
for creating a destination 
in Mission Valley that fully 
embraces the connection be-
tween global climate change 
and resilient design. Turning 
the Qualcomm site into an 
“ecocity” could put San Diego 
on the cutting edge of environ-
mental design in large metro-
politan regions. Paolo Soleri’s 
Arcosanti project, 70 miles 

north of Phoenix, is one such 
example, merging architecture 
and ecology as an alternative 
to urban sprawl.

Second, voters ought to be 
asking which proposal, if any, 
offers a truly inspiring “sense 
of place” for the Qualcomm 
site, in a valley that has had 
almost no identity for more 
than a half century.

Let’s be clear, Mission Valley 
has been a planning disaster 
for decades. Redevelopment on 
the site offers a rare second 
chance for the city to begin to 
retrofit Mission Valley, and 
finally overcome the legacy 
of bad planning decisions, 
that have led to what is to-
day an auto-centric, placeless 
hodgepodge of disjointed and 
isolated fragments — Hazard 
Center, Fashion Valley, Fenton 
Marketplace, Mission Valley 
Center.

A Mission Valley “ecocity” 
on the Qualcomm site would 
be all about creating a self-sus-
taining place where every 
facet of its design embraces the 
natural environment: green 
building materials, rooftop ur-
ban gardens, solar grids, water 
recycling with the San Diego 

River, canals or waterways, 
and bike-ped greenways.

While the proposals on the 
Nov. 6 ballot pay lip service to 
the river and more open space, 
in the end the renderings and 
site plan descriptions feel more 
like talking points and less like 
a commitment to a sustainable 
future.

As an urbanized district, 
Mission Valley urgently needs 
a sense of place. When we 
think of Balboa Park, the 
Gaslamp Quarter or the village 
of La Jolla, there is something 
about these destinations that 
makes people want to go back, 
a feeling of being somewhere 
special. This is what the 
Qualcomm site should aspire 
to — the power of something 
greater.

In fact, the Qualcomm 
site is tailor-made for such a 
path-breaking urban develop-
ment project for two reasons:  
first, at around 300 acres, the 

site is huge. And the location 
is unusually strategic. As the 
saying goes, “value is loca-
tion, location, location,” and 
in this case, it’s smack in the 
middle of Mission Valley, half-
way between the coastal and 
inland urban development 
clusters, on the cusp between 
central San Diego and North 
County, and well-connected 
to present and future forms of 
transit.

A green “city within a 
city” would not only be ideal 
for Mission Valley; it would 
fit the definitions of both the 
San Diego Association of 
Governments’ vision of a smart 
growth urban center and the 
city’s general plan.

Voters have a right to insist 
on something truly exceptional 
in Mission Valley — a sus-
tainable, 21st century urban 
village.

Artist rendering of SoccerCity

SDSU West artist rendering (Courtesy photos)
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Pirouette® Window Shadings

 

Get ready 
for holiday 
gatherings 
with stylish 
new shades 

and save.

ASK FOR DETAILS

 

$100
on qualifying purchases*

REBATES 
STARTING AT

SEPTEMBER 22–DECEMBER 10, 2018

*Manufacturer’s mail-in rebate offer valid for qualifying purchases made 9/22/18–12/10/18 from participating dealers in the U.S. only. Rebate will be issued in the form of a prepaid reward 
card and mailed within 4 weeks of rebate claim approval. Funds do not expire. Subject to applicable law, a $2.00 monthly fee will be assessed against card balance 6 months after card 
issuance and each month thereafter. See complete terms distributed with reward card. Additional limitations may apply. Ask participating dealer for details and rebate form. ©2018 Hunter 
Douglas. All rights reserved. All trademarks used herein are the property of Hunter Douglas or their respective owners. 18Q4MAGPC2

Marston House Museum
3525 Seventh Avenue • San Diego

www.SOHOsandiego.org

An exhibit about the lasting contributions of one
of the region’s leading families
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As a contestant on the 
Paramount Network TV series 
“Ink Master,” Turk uses his 
20-plus years of experience as 
a tattoo artist to compete on 
“Team Clean” for a $100,000 
cash prize, a feature in Ink 
Magazine, and the title of Ink 
Master.

“I’ve done conventions every 
year since 1998, so it’s like, you 
have people over your shoulder 
making noise, bands playing, 
[and] flashes going off, but 
nothing bothers me,” he said. 
“I’ve been training for ‘Ink 
Master’ for 20 years — I just 
didn't know it.”

The competition-based re-
ality show is centered around 
tattooing and each episode 
features a new challenge. The 
judges (Chris Nuñez and Oliver 
Peck) and host (Dave Navarro) 
decide which contestant to send 
home based on how well (or 
poorly) they tattoo the desired 
concept.

“I’ve got a mind like a steel 
trap that’s filled with minds 
that have steel traps, man,” 
Turk said in an “Ink Master” 
teaser trailer for season 11. 
“I’m going to pick up every de-
tail I can and I’m going to car-
ry it with me across the finish 
line.”

Back home in South Park, 
Turk can usually be found in 
his studio on Fern Street or 
spending time with his wife 
Crystal — who curates an art 
gallery in Left Hand Black’s 
lobby — and their toddler. 

San Diego Uptown News sat 
down with Turk to talk about 
his art, style, cred and years in 
the tattoo business. 

Jess Winans, San Diego 
Uptown News (JW): Where 
are you from originally?

Adam Turk (AT): 
Originally, I’m from San 
Bernardino, California … It’s 
not a great area. It’s a pretty 
violent, gang-ridden area and 
luckily, I got out alive.

JW: How did you end up in 
San Diego?

AT: I moved to San Diego 
in 2003. I had already been 
tattooing a few years before 
and I had been traveling … I 
was in bands and stuff and one 
of the guys, who was an A&R 
[artists and repertoire] rep for 
a clothing company, was on this 
big Warped Tour thing we were 
on and this other tour. He had 
tattoos from a guy that owns a 
shop here in San Diego. I was 
talking about how I wanted to 
move out of the Inland Empire 
and he was like, “Oh, well my 
guy is about to open a shop 
you should go talk to him.” … I 
started working at Guru Tattoo 
when it very first opened up. 
I was one of the original crew 
members there from the first 
day it opened, but I moved here 
specifically for that and then 
I’ve been here ever since. 

JW: How did you get into 
tattooing?

AT: Tattooing for me — get-
ting into it was kind of weird 
because I have a lot of uncles 
that have tattoos [and] a lot of 
military people in my family, so 
I’ve always liked seeing tattoos 

… Because that’s always just 
kind of been around. My uncle 
had a hot-stuff devil on his arm 
because that was a thing you 
got in the ’70s when you were 
in the military. So I always 
would draw little pictures on 
my arms and stuff like that.

I did a tattoo on one of my 
friends when I was 15. A friend 
of ours and his brother …  had 
the “electric motor, cassette 
player, prison-style” tattoo ma-
chine. We had found it when we 
were at a friend's house and my 
buddy was like, “Well you’re a 
good tattoo artist, you do a tat-
too on me!” So I did one. It was 
a logo for the band Screeching 
Weasel and it’s a weasel with a 
leather jacket. It was literally 
the first tattoo I had ever done.

I had no aspirations of even 
being a tattoo artist, I just 
have always been an artist. I’ve 
always drawn my whole life 
… Fast-forward to after high 
school, I ended up meeting a 
tattoo artist in the Bay Area 
and befriended her and I would 
just kind of hang out at the 
tattoo shop. I didn’t really have 
a lot of friends up there when 
I moved and after a while of 
seeing my little sketchbooks 
and little things, it just turned 
into...

JW: Into a “why not tattoo 
it” sort of thing?

AT: It’s way more compli-
cated than that, but that’s the 
boiled-down version of it.

JW: What was your first 
tattoo?

AT: A set of Black Flag bars 
on the back of my neck — be-
cause I’m super cool, I guess.

I got a job at Peet’s Coffee 
and started working in the 
morning then I’d go help out 
at the tattoo shop in the after-
noon. Then, it just became a 
full-on apprenticeship and it 
was seven days a week, from 
noon to midnight, every day. 

JW: During that time you 
were answering the phones and 
making copies, correct? You 
weren't actually tattooing?

AT: You shouldn’t tattoo 
when you're an apprentice. You 
shouldn't. You can, but it de-
pends on how much time your 
teacher has to dedicate to you 
for that. For me, the answer 
was no, not at all. You’re not 

ready. Then [I learned] all of 
the aspects of it, how to make 
needles, how to clean every-
thing properly, how to set up 
things, tear down things, how 
machines work … but it was 
a year of putting in that time 
first. 

Then after that, you’re tat-
tooing, you just kind of go off. 
But those first couple of months 
that I’m talking about, that's 
when I was just answering 
phones and helping out and 
stuff like that. Kicking bums 
out or drunk people or whatev-
er. But that’s not what an ap-
prentice does. That’s the [reg-
ular stuff] that you do to show 
that you are worthy of them 
taking you on as an apprentice. 
Then, when you can show and 
prove your worth that way, if 
you have decent art and put in 
your time showing that, you 
may start tattooing. 

You gotta fight club, you 
know? You gotta get hit with 
the broom a bunch of times on 
the porch before they’re finally 
like, “Alright, come on in.” It 
should still be like that in this 
industry, it’s changed a little 
bit now.

JW: How have you seen it 
change?

AT: Well, I think as far as 
apprenticeships go, now you’ll 
see guys who have only been 
tattooing a couple of years tak-
ing on an apprentice. … You 
don’t have anything figured 
out. How are you going to im-
part your wisdom that you've 
accumulated in your two years? 
I’ve been tattooing 20 years 
and I’m only just now taking on 
an apprentice. 

JW: What was the first “re-
al tattoo” you did? Where you 
nervous?

AT: The one I did on my 
friend shouldn't count. It was 
cool and I wish I had a picture 
of it somewhere because it 
would be the front page of every 
portfolio ever. 

The first tattoo I did on an 
actual client was a piece of 
flash, a cherry creek flash, from 
a wall. It was a Japanese tiger 
coming down the rocks and it 
was terrifying and exhilarat-
ing at the same time, but more 
terrifying.

FROM PAGE 1

INKED

see Inked, pg 9

Turk with his son at the shop’s gallery, which is curated by his wife (Photo by Jess Winans)



COLEMAN
MOVING SYSTEMS INC.

Office/Residentia | Free Wardrobes
7 DAYS A WEEK | FREE ESTIMATES

FAMILY OWNED SINCE 1979

619.223.2255
BBB MEMBER | INSURED | LIC#CAL T-189466

An app that connects homeowners needing lawn care 
with local professionals has launched in Uptown.

GreenPal, based in Nashville, is already being used in  
23 states by more than 300,000 homeowners, 

according to company officials.

Homeowners can list their lawns with their service date 
and lawn care needs. Lawn care companies then bid on 

the properties based on the Google street and aerial 
images and any other lawn details the  

homeowner provides. 

Homeowners can then select who they want to work 
with based on vendor’s ratings, reviews and price.  

Once the law care company has completed the service, 
it sends a time-stamped photo of the completed work. 

Homeowners pay using the app and can set up  
more appointments.

Co-founder Gene Caballero said the app has already 
launched in about 40 major markets around the U.S., 
including Tampa, St. Petersburg, Atlanta, Charlotte,  

Orlando, among others.

www.yourgreenpal.com

To visit GreenPal, visit  
https://www.yourgreenpal.com/local/lawn-care-san-diego-ca

2018 NINE-TEN Thanksgiving Ad.pdf   1   10/26/2018   9:38:45 AM
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I’m way more confident now 
but that fear still exists. Every 
time you sit down to do a tattoo, 
anything can go wrong. How 
the customer feels or moves or 
anything — like all [those fac-
tors] can change. I’m way more 
confident now in how skilled I 
am with my machines, it's al-
most like muscle memory now, 
and I can hear my machine 
and know if something’s wrong 
with it. 

In the beginning, you don't 
have anything like that. On top 
of that, for your first tattoo, you 
have your teacher and everyone 
else in the shop yelling and 
throwing things … They do that 
crap because you’re not going to 
have a perfect environment to 
tattoo in all of the time. Very few 
tattoo artists have that perfect 
environment all the time, so you 
better get used to something 
happening. You can't be jumpy 
or whatever.

It was terrifying, too, because 
[a tattoo] is a permanent thing. 
Especially back in the late ’90s 
when I was getting started, 
laser was not really a thing. 
Tattoo removal was skin-grafts 
and things like that, so it was 
like if you [mess] somebody up, 
it’s going to really affect their 
life.

JW: When was your individu-
al breakthrough?

AT: I think it was 2005 when 
I started doing more interna-
tional conventions and started 
really kind of just pushing my 

thing. I wasn’t really taking on 
design works that were stuff 
that people were giving me. It 
was like, no I’m going to just do 
my art and that’s it. And it was, 
there was a little lull in the be-
ginning but then it turned into 
people really taking notice that 
it was something different. And 
once you start, I started getting 
printed in a couple of magazines 
and then I would go to these big 
conventions and I’d come home 
with rewards.

For the longest time in those 
first couple of years … you’re 
kind of like, what's the point, 
right? So rather than give up, I 
just kind of put my head down 
and focused more on my techni-
cal stuff. I was still drawing all 
of my weird crap on the side but 
it was just doing flash over and 
over. I'm just going to keep doing 
stuff on the walls until I can do 
it perfect. 

I know tons of tattooists that 
their drawings are amazing but 

they don't understand the body 
or the anatomy or how the body 
works. [A tattoo] has to look like 
it’s part of you. If you just draw 
something on a piece of paper 
and stick it on somebody's arm, 
it will still look cool but even if 
somebody just wants something 
on their forearm, I still make 
them come and I still trace their 
forearm and mark where their 
muscles are and things like that 
because it's more like I’m tailor-
ing it to you. 

JW: Would you say that sets 
you apart from other artists?

AT: I’d say that’s one of them. 
I’m not the only one doing it, I 
don't want to make that claim 
either. I’m not the only one who 
pays attention to it, but really 
what kind of sets apart tattooers 
is you can tell that some peo-
ple are just tattooers, and that 
means that they are good tech-
nical application tattooers, but 
they're not really artists. Like, if 

you brought a design to them, 
they would replicate it no prob-
lem. But if you were like, “Can 
you design something for me?” 
They're like, “ehh…” 

Then there's tattoo artists 
that are guys like myself that 
want to conceptualize the whole 
thing and want you to tell me 
the story and conceptualize 
the art.

JW: Have you had a certain 
moment that stood out to you as 
an “aha moment”? That made 
you realize that this is what you 
wanted to do for the rest of your 
life?

AT:  I think that the biggest 
[moment] … is when people tell 
me, “I was at the grocery store 
buying bread and somebody 
walked by and said did Turk do 
that?” Like, the fact that people 
can just see a certain signature in 
the way that I do my tattoos that 
they recognize it — there’s people 
who struggle as artists their en-
tire lives to have something that 
can be recognized like that. 

The fact that people can 
identify it and know that it’s 
mine, that’s huge. There's a 
million tattooers. And I didn’t 
invent skulls. Skulls have been 
part of our art. In art, they are 
probably one of the first things 
that people started drawing or 
definitely one of the first most 
recognizable symbols because 
before we even knew what lan-
guage was, even before there 
was a full language, that was 
a symbol for death. It’s been 
around for eons, but I just have 
my own weird way of doing it 
and I love how people recog-
nize it.

Left Hand Black is located at 
1947 Fern St., Suite 5. For more 
information, visit lhblk.com or 
follow them on social media:  
@lefthandblackstudio (Instagram)  
and @lefthandblacktattoo 
(Facebook).

—Reach Jess Winans at 
jess@sdcnn.com.v

FROM PAGE 8

INKED

Turk began tattooing when he was just 20 years old and has been drawing 
since long before then. (Photos by Jess Winans)

Turk’s work station at Left Hand Black



Haunted museum
Sinners & Saints Halloween Extravaganza  

benefits Urban Street Angels
Albert H. Fulcher 

Contributing Editor

A stunning transfigura-
tion of the Museum of Man in 
Balboa Park turned a benefit 
for Urban Street Angels into a 
spectacular haunted museum 
on Oct. 26. With two floors 
open, the backdrop of the ex-
hibits brought an astonishing 
blend of history and Halloween 
mania, with frightening mo-
ments waiting around every 
corner. And all for a great 
cause. 

Now in its third year, 
“Sinners & Saints: a Halloween 
Extravaganza,” raised much 
needed funds for Urban Street 

Angels, an organization ded-
icated to helping a nearly for-
gotten demographic of homeless 
young adults.

Urban Street Angels 
Founder and Executive 
Director Eric Lovett said he 
was very excited about this 
year’s annual fundraiser 
and extremely happy with 
the large turnout of the sup-
porters donned in everything 
Halloween, from horror to 
fantasy.

“Urban Street Angels works 
with the homeless population 
in San Diego,” Lovett said. “We 
cater to 18 to 25-year-olds, an 
unrepresented demographic. 
There are about 1,000 to 1,500  

of these youth on the streets of 
San Diego on any given day.”

Urban Street Angels started 
in 2012 as a way to provide 
emergency supplies for home-
less youth in the streets and 
has grown into a vibrant or-
ganization determined to end 
youth homelessness.

“We provide three things,” 
Lovett said. “Emergency shelter 
for those needing a place for 
the night or a place to take a 
shower. We provide transitional 
housing, which gets them off 
the streets, gives them jobs 
and jobs training. We try to 
be full-service in trying to get 
these young people off of the 
streets. It’s all about giving 

them hope for a better future.”
To address the immediate 

needs of the transitional-age 
homeless youth, the organi-
zation offers an emergency 
overnight shelter program 
every Tuesday evening at the 
Missiongathering Christian 
Church in North Park. Visitors 
receive a good meal, access to 
showers and laundry facilities, 
medical care, and a safe place 
for a full night’s sleep.

Lovett said providing hope 
and opportunity is Urban 
Street Angels’ primary mission. 
One innovative program— 8 
West  — is a training program 
where homeless youth work to 
handcraft and market a pre-
mium line of shower, bath and 
spa products. Its purpose is to 
help them develop useful skills, 
and to give them a sense of re-
sponsibility, accountability and 
a strong work ethic. The end 
goal — giving them the tools 
to be employable and restoring 
them as viable citizens of the 
community. 

Its independent-living 
facilities provides visitors 
not only with a home to stay 
in, with people in common 
to learn with, but also gives 
them guidance from expe-
rienced individuals in the 
organization and community 
to help them succeed. By get-
ting them off the streets and 
providing them with a hands 
up experience, Urban Street 
Angels utilizes all of its pro-
grams and assets in giving 
this special demographic of 
homeless a chance to leave 
the streets behind and a new 
beginning.

To find out more infor-
mation about Urban Street 
Angels, or how to donate, 
volunteer and support its 
mission, visit urbanstreetan-
gels.org.

[Editor’s Note: All photos 
taken by Albert H. Fulcher.]

—Albert can be reached at 
albert@sdcnn.com.v
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Father Joe’s Villages

Nearly 5,000 men, women and children in San Diego lay down to 
sleep each night on sidewalks or in doorways, canyons and alleys. 
They live without regular access to food or water and no place to 
use the bathroom, wash their hands, bathe or do laundry.

For people living on the streets of San Diego, hunger is more 
than just an ache in their stomachs. It’s a reminder that they have 
nowhere to go.

To combat hunger among our homeless neighbors, Father Joe’s 
Villages Food Services Program serves hot, nourishing meals 365 
day a year. Altogether, staff and volunteers prepare and serve 
more than 1 million meals each year in their dining rooms and the 
Franklin Antonio Public Lunch Line. With these meals, neighbors 
can focus less on hunger and more on building a brighter future.

Julian, a regular at the lunch line who later entered Father Joe’s 
Villages housing program, shared that “[Father Joe’s Villages] has 
everything to help a person as long as they help themselves. I’m 
living proof that the meal program has an impact far beyond filling 
a stomach — it really saves lives.”

This isn’t possible without your help. Please give generously this 
Thanksgiving.

BUSINESS SPOTLIGHT

11/30/18

Art of landscaping
Local landscape architect seeks 

creative solutions to change  
the look of development

By Delle Willett

Growing up in Colorado, 
Marcie Harris — who now lives 
in North Park — loved art, 
drawing, gardening, hiking, bik-
ing and just being outdoors. And 
when searching for a career, she 
asked her aunt, “If you could 
do anything, what would it be?” 
Her aunt replied, “a landscape 
architect.”

“I happened to be at the 
right school, Colorado State 
University (CSU), where they 
had a great program, and the 
more I learned about it, the 
more I realized it was a perfect 
match for what I wanted to dedi-
cate myself to,” Harris said.

Though arguably not widely 
recognized in our society, land-
scape architecture is a very 
rewarding career. Depending 
on a person’s interests, there 
are many different directions to 
take such as urban design, city 
planning, small or large develop-
ment, and more.

“I think landscape architec-
ture is going to become more im-
portant as we respond to climate 
change. Hopefully our profession 
can lead teams towards creative 
solutions to preserve our planet 
and change the way we develop,” 
Harris said.

After graduating from CSU 
in 1998, Harris moved to 
Laguna Beach to work at SWA 
Group, an international land-
scape architecture planning and 
urban design firm, as a project 
designer. During those two 
years, she fell in love with the 
ocean and Southern California. 
From there, she moved to San 
Diego to work at Spurlock 
Poirier Landscape Architects for 
four years.

Next, she took some time 
off to travel and live in Mexico 
City, studying the language and 
culture. On her return, friends 
started asking if she wanted to 
work on projects, so she decided 
to start her own firm, Marcie 
Harris Landscape Architecture 
in 2004. 

“It happened organically,” she 
said.

What Harris likes most about 
being a landscape architect is 
seeing things get built, working 
on teams and coming up with 
creative solutions.

She has had the pleasure of 
working with Yuko Sugiyama 
since 2007 and the two are a 
great team.

“Yuko is smart, detailed, the 
most positive person I know and 
has endless energy,” Harris said. 
“I like designing with her, our 
energy and the efficiency of our 
office.”

Harris enjoys designing proj-
ects in a variety of scales and 
collaborating with architects 
and builders. 

“I think I’m a good listener 
and try and make each project 
meaningful. I love planting 
design and enjoy when a client 
or project pushes us to do some-
thing new,” Harris said.

Harris’ vision is that people 
have a heightened experience 
and spend more time living out-
doors on their projects.

“The biggest compliment you 
can get is people really using 
and enjoying the space you 
designed,” she continued. To 
achieve that, they design spaces 

very pragmatically, paying close 
attention to the architecture and 
the larger context, “but we intui-
tively have an artistic approach.”

Harris said she believes their 
work can be subtle and isn’t 
over-designed.

“We like to design spaces 
to be timeless, not trendy,” she 
said. “We pay close attention to 
the scale and feel of the space 
and try to complement the 
surroundings. We are always 
considering the longevity, main-
tenance and sustainability of 
our design but strive to keep the 
design fresh and fun.”

Marcie Harris Landscape 
Architecture has a varied port-
folio that includes residential 
and public spaces.

A favorite is the Baca resi-
dence, where her firm renovated 
the landscape including a pool, 
spa, dining/lounge space with a 
firepit and water features. 

Harris worked closely with 
the owner, a flower distributor, 
who has a great appreciation for 
plants. Each planting combina-
tion was carefully considered 
to make it interesting, cohesive 
and drought tolerant. The firm 
achieved creating distinctive 
plant vignettes that complement 
the space, context, and enhance 
one’s experience throughout the 

site.
Another favorite is the 

Quad, a state-of-the-art student 
housing complex adjacent to 
California State University San 
Marcos.

Harris worked with Safdie 
Rabines Architects, a frequent 
collaborator, on the project. The 
courtyard is graphic and visu-
ally interesting to look down on 
and invites students to spend 
time outside. Colorful succu-
lents, native plants and shade 
trees soften the site and create 
respite. Shared common spac-
es include a central lawn, pool 
terrace, outdoor BBQ area, long 
seat walls and numerous cafe ta-
bles for gathering and studying.

Life is busy with business, 
her husband (Edd, a marketing 
professional), and her two young 
boys (ages 2 and 5) but she tries 
to make time for herself each 
day. The early morning is a 
precious time for her, walking 
in her Uptown neighborhood or 
practicing yoga.

“This is a contemplative time 
and an important part of my de-
sign process; having some down 
time allows good ideas to flow,” 
Harris said. “I’m also always 
looking closely at the landscape 
on my walks. Seeing how plants 
grow in a garden setting defi-
nitely influences how I approach 
planting design.”

Harris is not sure where 
she will be in 10 years; for the 
moment she is focused on the 
present. 

“But I’m sure I will be prac-
ticing, I love what I do,” Harris 
concluded.

To see Marcie’s portfolio, visit 
marcieharris.com.

—Delle Willett has been a 
marketing and public relations 
professional for over 30 years, 
with an emphasis on conserva-
tion of the environment.  
She can be reached at  
dellewillett@gmail.com.v

Marcie Harris Landscape Architecture renovated the Baca residence 
landscaping including a pool, spa, dining/lounge space with a firepit and 
water features. (Photos courtesy of Marcie Harris Landscape Architecture)

Marcie Harris, Marcie Harris 
Landscape Architecture founder 
(Photo by Tuananh Nguyen)

The Quad, a state-of-the-art 
student housing complex adjacent 
to California State University San 
Marcos

sdcnn.com 11San Diego Uptown News | Nov. 2 - 15, 2018FEATURE



12 San Diego Uptown News | Nov. 2 - 15, 2018 sdcnn.com

Uptown parking 
conversions add 186  
new parking spaces

The Uptown Community 
Parking District (UCPD) 
is proud to announce more 
than 90 new parking spac-
es in Bankers Hill, 76 
new spaces in Hillcrest, 
new motorcycle parking in 
International Restaurant 
Row (IRR) and 10 spaces 
in Mission Hills — totaling 
186 for Uptown neighbor-
hoods in fiscal year 2018.

These spaces are the di-
rect result of a collaborative 

effort between UCPD staff 
and the city of San Diego’s 
Economic Development 
Department (EDD). UCPD 
would like to specifically 
recognize the efforts of sev-
eral EDD staff members, 
including Neighborhood 
Investment Manager 

Elizabeth Studebaker, 
Senior Traffic Engineer 
Tanner French, and Junior 
Civil Engineer Genoveva 
Romero-Marquez. 

The 186 new spaces 
represent the first phases 
of a neighborhood-wide re-
view to maximize on-street 
parking inventory through-
out the Uptown community.

These parking conver-
sions would not have been 
available without the help 
of Councilmember Chris 
Ward and his diligent 
community representative, 
Brittany Bailey. A big step 

in the process involved 
changing Municipal Code 
86.0104. Those changes 
expedited the process by 
removing the need for City 
Council to approve parking 
conversions.  

UCPD staff is currently 
preparing notices for the 

next phase of parking con-
versions in the Bankers 
Hill neighborhood. This 
second phase represents 
a partnership between 
the city, UCPD and the 
San Diego Association of 
Governments (SANDAG).  

These spaces were iden-
tified by SANDAG staff at 
the request of the UCPD 
board of directors to offset 
parking losses in Uptown 
due to the upcoming 
SANDAG “GO by BIKE” 
bicycle lanes along Fourth 
and Fifth avenues. The con-
versions will add a net gain 
of 41 new parking spaces to 
Uptown.  

Additional UCPD proj-
ects include the expansion 
of the Access Hillcrest 
Shuttle program, which 
provides free service seven 
days a week throughout the 
downtown core and east 
Hillcrest.

Beginning in August, 
the newly named Access 
Hillcrest Shuttle began 
weekend service in east 
Hillcrest. The new weekend 
Access Hillcrest shuttle 
operates from 9 a.m.–2 
p.m. on Saturdays and 
Sundays, offering addition-
al transportation options 
for visitors looking to 
shop, brunch or visit the 
Hillcrest Farmers Market. 

Three hundred free 
parking spaces are now 
also available in the San 
Diego Unified School 
District parking lot at 
4207 Campus Ave. Visitors 
can park and pick up the 
Access Hillcrest’s weekend 
shuttle from the school dis-
trict lot every 15 minutes. 
This complimentary shuttle 

runs in a  loop along Park 
Boulevard and University 
Avenue before turning 
at The Hub on Vermont 
Street and returning along 
Cleveland Avenue. Riders 
can hop on or off at any 
point along the route! 

The shuttle will continue 
offering its Monday–Friday 
shuttle service from Arbor 
Drive through Robinson 
Avenue from 11 a.m. to 2 
p.m., promoting transpor-
tation for weekday lunches 
and errands throughout 
downtown Hillcrest. Both 
shuttle services promote 
Hillcrest businesses and 
offer additional shopping, 
eating, and errand opportu-
nities to visitors and resi-
dents alike.

For more informa-
tion on Access Hillcrest 
Shuttle routes, please visit 
AccessHillcrest.com. As 
always, Hillcrest visitors 
and residents can also 
park for free at the DMV 
during most evening and 
weekend hours. The DMV 
parking lot includes 153 
parking spots for visitors 
and residents looking to 
shop or visit a neighboring 
business.

UCPD’s focus is not 
just parking

As a result of commu-
nity collaboration, all of 
the neighborhoods in the 
UCPD have received — or 

are slated to receive — pe-
destrian safety crosswalks 
and safety upgrades. 

A much-needed cross-
walk in Mission Hills was 
installed across the busy 
West Washington and 
Front streets. With addi-
tional community input, 
safety lights were added to 
provide drivers with great-
er visibility when the cross-
walk is in use.  

collaborates  to  accomplish  neighborhood  goals        

Selina Stockley, owner of Shakespeare’s Corner Shoppe literally jumping for joy on the day the new stop sign was 
installed on India Street at Chalmers Street. (Photo by Susan McNeil Schreyer)

UCPD rolled back over 500 feet of 
red curbs and identified a dozen 
abandoned driveways.

Uptown  Community  Parking  District
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Currently, two cross-
walks are also slated — 
one in Bankers Hill at 
Sixth Avenue and Nutmeg 
Street, and the other in 
Hillcrest on University 
Avenue and Front Street.

IRR received a long-re-
quested and sorely-needed 
traffic calming stop sign 
at India and Chalmers 
streets. Business owners 
and residents joined forces 
with city staff to make this 
happen. In addition to their 
hard work, the approval 
of Uptown Planners and a 

city advisory body joined in 
the call to secure the stop 
sign. IRR will soon engage 
in a complete intersection 
safety redesign including 
crosswalks at India and 
Winder streets and pe-
destrian safety lighting 
upgrades.

Hillcrest and IRR will 
both incorporate wayfin-
ding signage into their 
communities highlighting 
neighborhood landmarks, 
and add features such 
as valet or free parking. 
Bankers Hill is also in-
stalling “Walk the Walk” 
— unique-to-the-area pe-
destrian signage.  

The UCPD is 

incorporating over 150 up-
graded meter sleeve bike 
racks throughout Uptown 
neighborhoods.  

The upgraded versions 
were ordered in response to 
community outcries

that the basic model did 
not keep parked bikes safe. 
There will be 100 silver 
racks for Bankers Hill, 
40 multi-colored racks for 
Hillcrest, 10 racks in IRR, 
and six in Mission Hills.

Mission Hills embraced 
new meter technology last 
year by installing four 
smart meters on the 700 
block of West Washington 
and three smart meters on 
Fort Stockton Drive with 
another three smart meters 
installed on Hawk Street. 

A parking and alterna-
tive transportation study 
was executed on Reynard 
Way south of Sutter Street 
and north of Arroyo Drive. 
Four Reynard Way stake-
holder meetings were held 
over and above the usual 
twice-monthly Mission 
Hills Parking Advisory 
Committee meetings. 
Participation from mem-
bers of all Mission Hills 
community-based organiza-
tions was achieved.

The UCPD is currently 
working with Chris Ward’s 
office, SANDAG and 
Economic Development and 
Public Works to combine 
efforts on building a multi-
use park/transportation 
project described as the 
Normal Street Promenade.

The UCPD has allo-
cated up to $1.8 million 
in funds for the proposed 
promenade. These funds 
have been held in reserve 
for a long-awaited, commu-
nity-desired, open-space 
project that embraces and 
encourages pedestrian, 
scooter and bicycle access 
— while also incorporating 
additional automobile park-
ing within a community 
gathering place located on 
Normal Street in Hillcrest.

The site currently hosts 
the successful Hillcrest 
Farmers Market and would 
be available for future com-
munity activities.

This road conversion and 
public space project are also 
included in the Community 
Plan Update. Public re-
view will be facilitated by 
the Uptown Planners and 
various Hillcrest-based 
organizations including 
the Hillcrest Town Council 
and Hillcrest Business 
Association.

UCPD is comprised 
of an elected volunteer 

board of 14 members 
representing residents 
and businesses in the 
four geographical areas: 
Bankers Hill, Hillcrest, 
International Restaurant 
Row (IRR) and Mission 
Hills. Board members 
are Curtis Allen, Stefan 
Chilcote, Roy Dahl, 
Miah Earn, Tom Fox, 
John Knoll, Cecelia 
Moreno, Ben Nicholls, 
Peter Raymond, Linda 
Saltzman, Susan McNeil 
Schreyer, Doug Scott, 
Selina Stockley and 
Natalie Villegas. The com-
bination of resident and 
business seats correspond 
with the meter revenue 
collected from each of 
the areas in the parking 
district.

UCPD staff includes 
Executive Director, Gerrie 
Trussell; Bankers Hill 
Program Manager Chris 
DeMoville; and Hillcrest 
Communications Specialist 
Carolyn Osorio.

The UCPD manages 
45 percent of the meter 
revenue generated in each 
of the four districts, and 
acts as an advisory body 
to the city of San Diego on 
parking conversions and 
community requests. It al-
so encourages alternative 
modes of transportation as 
well as improvements for 
pedestrian safety.

“It is incredible to see 
the effects when neighbor-
hoods communicate in a 
clear voice and combine 
efforts with city resources 
to bring positive changes 
to the community,”  UCPD 
Executive Director Gerrie 
Trussell said, citing her 29 
years in community devel-
opment as the basis for her 
conclusion.

About UCPD:
Uptown Community 

Parking District is a 501(c)
(3) nonprofit organization 
contracted by the city of 
San Diego to manage park-
ing availability in Uptown 
using the parking meter 
revenue generated in each 
specific community. The 
four communities managed 
by UCPD are Bankers Hill, 
Hillcrest, International 
Restaurant Row (IRR) 
and Mission Hills. The 
UCPD board of directors 
meet the second Monday of 
every month at the Joyce 
Beers Community Center 
in Hillcrest at 3 p.m. Visit 
parkuptownsd.org or email 
Executive Director Gerrie 
Trussell at gerrie@parkup-
townsd.org for information.

“As the President of the Uptown 
Community Parking District, I am 
encouraged to not only see subcommittee 
projects taking shape within the district 
but to also witness how energized our 
Uptown communities are about these 
new projects and changes. It is an 
exciting time to work on the use and 
availability of innovative transportation 
options and pedestrian upgrades.”

—Ben Nicholls
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We come to you! Have your BBQ or oven professionally 
steam-cleaned using non-toxic, biodegradable, 
USDA-approved products.

• We service all makes and models

• Experienced, reliable, local staff

• Extend the life of your BBQ

• Improve the quality and flavor of food

• Eliminate carcinogens for healthier cooking

• Use your appliance the same day after cleaning

California BBQ 
& Oven Cleaning

  “The most thorough BBQ and 
oven cleaning service!”

Call Today! 
(858) 210-2034 

www.CalBBQ.com

before after

You will be amazed at the transformation!

$25 
OFF 
with this ad

Commercial & Residential

The most unique cocktail 
vessel we’ve seen in a while are 
the functioning lamps used for 
a new Jagermeister and vodka 
drink at Sycamore Den in 
Normal Heights. Named “den 
after dark,” the concoction is 
served in the bellies of kitschy 
lamps that jive to the bar’s 
“dad-inspired” theme. Priced at 
$40, other ingredients that go 
into it include orange curacao, 
tangerine juice and clove syrup. 
3391 Adams Ave., 619-563-
9019, sycamoreden.com.

Cocktail in a lamp at Sycamore Den 
(Photo courtesy of Bay Bird Inc.)

Restaurateur Albert 
Morreale of Farmer’s Bottega 
in Mission Hills has opened 
Farmer’s Table in Bay Park, 
which marks the restaurant’s 
second location since launch-
ing one by the same name last 
year in La Mesa. The concept 
brings to Bay Park’s growing 
culinary scene a 3,500-square-
foot space, richly designed 
with re-purposed wood, in-
door greenery and whimsical 
brick-a-brac.

Open daily for breakfast, 
brunch and dinner, the menu 
includes everything from frit-
tatas, omelets and sandwiches 
to pizzas, charcuterie and 
hearty entrees such as duck 
confit gnocchi and braised 
lamb shank. Morreale’s cous-
in, Vincenzo LoVerso, is the 
executive chef and adheres to 
a “farm-to-fork” philosophy. 
3055 Clairemont Drive,  
619-359-4485,  
myfarmerstable.com.

A Hillcrest restaurateur opens a hip restaurant in Bay Park. (Photo courtesy of 
Alternative Strategies)

The new Deja Brew 
Lounge in North Park has 
opened to the tune of soft-serve 
ice cream contained in churro 
cones, plus specialty desserts, 
gourmet lemonades and crafty 
coffee drinks. The latter 

includes flavors like strawber-
ries and cream, cookie butter 
and “slutty chai.” Matcha 
drinks and loose-leaf teas are 
also available. 2528 University 
Ave., 858-230-5224,  
dejabrewlounge.com.

Stella Jean’s Ice Cream 
has opened in University 
Heights, alongside Pop Pie 
Co. Both businesses are run 
by Gan Suebsarakham and 
his husband, Steven Torres, 
who will also open a restau-
rant with a cocktail bar early 
next year in Ocean Beach, 
where Nati’s Mexican 
Restaurant operated (1852 
Bacon St.).

The quaint ice-cream shop 
specializes in small-batch 
production and sources in-
gredients from the Hillcrest 
Farmers Market, Specialty 
Produce, and local dairy 
farms. With the exception of 
a few vegan options, the ice 
creams contain a desirable 16 
percent butterfat (the same 
as Haagen-Dazs and Ben & 
Jerry’s).

Flavors include matcha-pis-
tachio, honey-rosemary with 
orange zest, double chocolate, 

Madagascar vanilla and 
more. Customers can pur-
chase the ice creams in bowls, 

house-made waffle cones or 
brioche buns. 4404 Park Blvd., 
619-501-8252, stellajeans.com.

An ice cream shop has churned into University Heights. 
 (Photo by Frank Sabatini Jr.)

The quasi French-bistro 
chain known as Mimi’s has 
introduced several season-
al dishes laced with Samuel 
Adams Oktoberfest Beer. 
Available through Nov. 11 at all 
82 locations nationwide, includ-
ing the Mission Valley branch, 
the beer is used in glazes and 
sauces complementing dishes 
such as a 10-ounce bone-in pork 
chop, brisket mac n’ cheese, and 
a chicken ciabatta sandwich. 
5180 Mission Center Road, 619-
491-0284, mimiscafe.com.

—Frank Sabatini Jr.  
can be reached at  
fsabatini@san.rr.com.v

Samuel Adams beer has found its way into autumn dishes at a popular 
restaurant chain (Photo courtesy of SPM Communications Inc.)

The sprawling Town & 
Country resort in Mission 
Valley recently underwent a 
few changes to its food and 
beverage outlets in the wake of 
a major makeover that began 
this month.

Inside the property’s vin-
tage Tiki Pavilion is a newly 
installed bar contained within 
a 1964 Shasta trailer named 
“Trixie.” Open to the public 
from 4 to 11 p.m., daily, it offers 
a range of specialty drinks such 
as Riki Tiki Punch made with 
two rums. Midcentury lounge 
furniture was also brought into 
the pavilion, which will serve 
as the “lobby bar” during the 
resort’s renovation.

Just across the courtyard is 

the full-service Terrace Cafe, 
which reopened after a kitchen 
remodel. It serves lunch and 
dinner and offers a market-
place section for beverages and 
snacks. It, too, is open to the 
public.

In the meantime, the 
long-established restaurant 
and bar named Charlie’s has 
closed. It was located at the 
east end of the property, where 
demolition is now underway.

The remodel to the 25-acre 
property is due for comple-
tion by the second quarter 
of 2020. It is owned by Lowe 
Enterprises and the locally 
based Brown family. 500 Hotel 
Circle North, 619-291-7131, 
towncountry.com.

A vintage trailer serves as the bar for a new mid-century style lounge that 
opened to the public inside Mission Valley’s Town & Country resort. (Photo by 
Frank Sabatini Jr.)
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No modifications, please 
A visit to The Friendly ends with lip-smacking revelations

I was probably the last food 
writer in town to get my butt 
into The Friendly, a North 

Park pizzeria with a penchant 
for burgers, which opened in 
January. From the get-go, it has 
attracted nearly every neighbor-
hood resident and food-industry 
illuminati in San Diego for rea-
sons I didn’t quite get.

Pizza and burgers are the 
two most common foods on the 
American landscape. Yet raves 
about The Friendly’s New York-
style pies and “dirty flat top” 
cheeseburgers flooded social 
media, as though some culinary 
wheel had been reinvented.

Well, it actually was in a 
way — at least when it comes to 
the burgers.

Nowhere else in San Diego 
will the persnickety preferences 
of consumers be less celebrated 
than when placing a burger 
order here. Strangely, I find it 
refreshing and it’s what finally 
roped me in.

Don’t like aoili? Tough luck. 
You’re getting it with a hint of 
garlic. Have something against 
butter-braised onions on your 
burger? Then go elsewhere or 
maybe see a doctor to figure out 
why you’re so adverse to such a 
sweet, innocent garnish. And if 
you’re fussing over calories and 
fat grams, give it a rest because 
the compulsory double-patty 
construct is shamelessly covered 
with two slices of American 
cheese. Always.

Owner Brandon Zanavich 
is the mellow dude behind the 
stubborn burger policy. A native 
of Detroit, he grew up eating 
cheeseburgers much like these 
and makes no apologies for the 
modification denials.

“It’s for the sake of efficiency,” 
Zanavich said, pointing out that 
when his cooks sling up to 200 
burgers on busy nights, they 

shouldn’t be saddled with sub-
stitutions and omissions on the 
order tickets. 

“We keep the operation fast 
and simple,” he added.

Moments before taking my 
maiden chomp into the neatly 
contained handful of cholesterol, 
a customer seated next to me at 
the wide lunch counter expressed 
his steadfast love for the burger. 
The man essentially gave me the 
words to describe it with remark-
able accuracy.

“It’s crispy and gooey at the 
same time, and as soon as you 
take a bite, your head kind of tin-
gles,” he said.

Served on buttered, grilled 
buns, the patties weigh 2 ounc-
es each. They’re pressed on the 
grill while cooking to render 
out some of the fat — though 
certainly not all of it.

I would have liked a smear 
of ketchup inside the bun. But I 
didn’t see any around and was 
happy enough with the goo and 
grease to not bother asking. 
Though if you must, there are a 
few sauces available for 50 cents 
apiece to cure your condiment 
cravings: ranch, chipotle-ranch 
and blue cheese. 

The pizzas reminded me of 
those from nearby Pizzeria Luigi, 
where Zanavich happened to work 
before launching The Friendly. 
(He also helped operate Beerfish 
and Carnitas Snack Shack.) 

His pies offer thin yet sturdy 
crusts boasting desirable elastic-
ity. Better yet, the toppings crawl 
evenly to the edges, sparing you 
those over-sized chunks of plain 
ends that usually end up in the 
trash.

From a multi-tiered display 
case stocked with various pizzas 
sold by the slice for $3.50 apiece, 
I tried the pepperoni, plus anoth-
er topped with crumbled sausage, 
and one featuring ricotta and 
artichokes that was strewn with 
red sauce.

All three sported judicious 
layers of mozzarella and vary-
ing degrees of the house-made 
sauce, which I wouldn’t mind 

seeing used in greater measure 
on the non “white” pizzas — a 
standard I derived from eating 
thousands of them in my native 
Buffalo, New York.

For whole pies, you can cus-
tomize the toppings or choose 
from a variety of signature cre-
ations such as “this little piggy” 
with pepperoni, sausage, bacon 
and ham; the “Becky” with 
mushrooms and ricotta; and the 
“Dr. Green Thumb,” which brings 
together spinach, garlic, red bell 
peppers, mushrooms, red onions 
and artichokes. The specialty 
pizzas are often available by the 
slice as well.

In playful contrast to the eat-
ery’s everyday grub are one or 
two specials offered most days. 
They’re listed on a chalkboard 
and can include random prepa-
rations of foie gras, morita-chili 
sloppy Joes, or bacon fat-confit 
chicken salad served in sandwich-
es — dishes that allow Zanavich 

to unleash his inner chef.
The resident of North Park 

revealed that The Friendly’s 
steady growth has prompted 
him to pursue a second venture 
“hopefully in 2019 and definitely 
in San Diego.” He envisions a 
place that focuses primarily on 
burgers, which he said will car-
ry more options.

Until then, his flock seems 
perfectly content washing down 

the deliciously unwavering dirty 
burgers with decent pizza and 
assorted canned beers, which are 
naturally available as well.

—Frank Sabatini Jr. is the 
author of ‘Secret San Diego’ 
(ECW Press) and began his local 
writing career more than two 
decades ago as a staffer for the 
former San Diego Tribune. Reach 
him at fsabatini@san.rr.com.v

A visit to The Friendly ends with lip-smacking revelations

Restaurant
Review 
Frank Sabatini Jr.

The Friendly
4592 30th St. 
(North Park)

619-892-7840
Prices: Pizza by the  

slice, $3.50
Whole pizzas, $18 to $26

Cheese bread, $12
House burger, $5

Owner Brandon Zanavich (Photos by Frank Sabatini Jr.)

burgers on busy nights, they 

Pepperoni pizza 
straight from the oven

The acclaimed 
“dirty flat top” 
cheeseburger

A slice with 
ricotta, 
artichokes and 
streams of red 
sauce

“dirty flat top” “dirty flat top” 
cheeseburgercheeseburger

The acclaimed The acclaimed 
“dirty flat top” “dirty flat top” 
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MICHAEL KIMMEL
Psychotherapist

Author of "Life Beyond Therapy"
in Gay San Diego

5100 Marlborough Drive
San Diego CA 92116
(619)955-3311

www.LifeBeyondTherapy.com

Buy your Thanksgiving pie from Mama’s Kitchen and 100% of the proceeds  

benefit our neighbors battling HIV, cancer or other critical illnesses.

Order today! Call 619.233.6262 or order online at  

www.mamaspies.org

DON’T NEED A PIE?

Donate a virtual pie to a  

Mama’s Client and enter to  

win a $500 Amazon gift card.

Pick up your pie the day  

before Thanksgiving at one  

of more than 20 convenient  

locations around San Diego!

$25
EACH
Pecan

Pumpkin
Dutch Apple

Traditional Apple

Each pie sold provides over  
8 home-delivered meals to Mama’s clients. Pies are baked by local bakers.

www.mamaspies.org
Order today! Call 619.233.6262 or order online at

Buy your Thanksgiving pie from Mama’s Kitchen and 100% of the proceeds 
benefit our neighbors battling HIV, cancer or other critical illnesses.

Buy your Thanksgiving pie from Mama’s Kitchen and 100% of the proceeds  

benefit our neighbors battling HIV, cancer or other critical illnesses.

Order today! Call 619.233.6262 or order online at  

www.mamaspies.org

DON’T NEED A PIE?

Donate a virtual pie to a  

Mama’s Client and enter to  

win a $500 Amazon gift card.

Pick up your pie the day  

before Thanksgiving at one  

of more than 20 convenient  

locations around San Diego!

$25
EACH
Pecan

Pumpkin
Dutch Apple

Traditional Apple

Each pie sold provides over  
8 home-delivered meals to Mama’s clients. Pies are baked by local bakers.

Tequila where you least expect it

Attention shoppers: a 
chic restaurant and 
bar touting modern 

Mexican cuisine and decent 
tequilas has sprung onto 
Fashion Valley Mall’s sec-
ond-level. If you need to throw 
down your bags and rest your 
bones on comfy rattan seating 
over designer tacos and mar-
garitas, you’ve come to the 
right place.

Just in time for the upcom-
ing holiday season, Blanco 
Tacos + Tequila is an inviting 
refuge situated a few steps 
from of the food court’s frazzle. 
It is owned by Fox Restaurant 
Concepts, a Phoenix-based 
outfit that’s about to open 
North Italia restaurant near 
Bloomingdale’s on the ground 
floor.

With an impressive tequila 
and mezcal selection, plus 
craft beer and a food menu 
showing off trendy proteins 
and ingredient combina-
tions, you can bet that every 
taco-loving hipster in town 
would flood Blanco if located 
outside a mall.

Which raises the question: 
Will mass consumers shell 
out $18 for a pair of wagyu 
beef tacos and nearly $20 on 
flights of premium tequilas 

after blowing their budgets on 
the mall’s pricey retailers?

While the jury decides, this 
infrequent mall patron happi-
ly embraced the price breaks 
available during happy hour. A 
margarita kissed with citrus-y 
Patron Citronge liqueur, for ex-
ample, was half off the regular 
price of $10. The house-made 
sour mix containing coconut 
water, fresh lime and pineap-
ple juices was appealing. But I 
struggled to taste the non-ex-
clusive Jose Cuervo Especial 
tequila used in it.

Five dollars also scores 
you a beer (bottled or draft), 
a glass of sangria (red, white 
or pink), or an icy frosè made 
with rosè wine and pureed 
fruits.

Additionally, an abbrevi-
ated appetizer menu includes 
things like double-cheese 
nachos for $7; Mexican pizza 
with roasted poblano chilis 
and tomatoes for $8; and a 
few different tacos for $4 
apiece.

As a longtime fan of 
ground-beef tacos, which 
are difficult to find beyond 
Taco Bell, I couldn’t resist. 
The crispy shell held a dense 
packing of the mildly spiced 
meat along with shredded 
cheddar, diced tomatoes and 
a few ribbons of lettuce. It re-
minded me of the gringo tacos 
my mother made back East 
when I was a kid, long before 
Mexican food entered into our 
local dining scene. 

Had it not been for my glut-
tonous dive into the compli-
mentary chips and flavorful 
red salsa, I would’ve ordered 
a couple more. And if the 
margarita was a little stron-
ger, I might have let down my 
spending guard and hit the 
stores afterwards for some 
foolhardy purchases.v

Come On  
Get Happy!

Dr. Ink

RATINGS
Drinks:
Despite the restaurant’s te-
quila focus, there are more 
beers discounted during 
happy hour than tequilas. 
The house margarita with 
Jose Cuervo Especial tequi-
la and Patron Citronge uses 
excellent house-made sour 
mix. But the booze factor 
seemed weak.

Food: 
The crispy ground beef taco 
was well-packed with meat 
and cheese and qualified 
as a substantial appetizer 
before heading home for 
dinner.

Value:
My top rating goes to places 
where you can score a drink 
and food item for under $10. 
Such is the case at Blanco. 

Service:
The operation is well-staffed 
with young, attentive serv-
ers who were knowledgeable 
about the drinks and food.

Atmosphere:
An airy, organic design that 
feels a little West Elm per-
vades throughout the dining 
room and indoor-outdoor 
bar. 

Blanco Tacos + 
Tequila 

7007 Friars Road, Suite 901 
(Fashion Valley Mall)

619-810-2931 
blancotacostequila.com
Happy hour: 3 to 6 p.m. 
Monday through Friday

Blanco’s indoor-outdoor bar (Photos by Dr. Ink)

-
la and Patron Citronge uses 

The crispy ground beef taco 

My top rating goes to places 
where you can score a drink 
and food item for under $10. 

The ground beef 
taco in a crispy 
shell

The house 
margarita is half-
price during happy 
hour
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Definition of truth
‘Actually’ delves into  

the discussion of consent

Princeton freshmen 
Amber (Emily Shain) 
and Tom (DeLeon 

Dallas) try to navigate the 
sometimes-treacherous un-
known waters of becoming 
a college student in Anna 
Ziegler’s riveting two-ac-
tor play “Actually,” playing 
through Nov. 4 at San Diego 
Repertory Theatre.

Amber is white, Jewish, 
talkative and unused to be-
ing the center of anyone’s 
attention. Tom is African-
American, a budding musician 
and a bit of a loner, anxious to 
succeed.

What they both discover 
is that — at least in this first 
week — students drink. A lot. 
Wanting to fit in, they go along. 
And on one of those drunken 
nights, they end up in bed 
together.

What did or didn’t happen 
there is the crux of the play, 
as a Title IX violation is filed, 
followed by the obligatory and 
embarrassing “investigation” 
to determine consent, guilt and 
what really constitutes “pre-
ponderance of evidence” (the 
standard used in Title IX).

The nature (and definition) 
of truth are also under discus-
sion here. What really hap-
pened? Was it deliberate as-
sault, misunderstanding, or a 
natural outgrowth of Tom and 
Amber’s newly (if drunkenly) 
discovered attraction for each 
other? If their recollections 
don’t jibe, how do we deter-
mine which is right?

This is heavy and very 
timely stuff, deftly handled 
by Ziegler, who structures 
the piece as a series of con-
versations. The difference 
here is that the actors of-
ten directly talk to us, the 

audience, as if we were 
friends.

This almost seems like a 
hometown production, with 
the director and both actors 
graduates of UCSD’s graduate 
theater program.

The play is well 
served by Director Jesca 
Prudencio, who is now 
Head of Directing at SDSU. 
Prudencio — also a chore-
ographer — has the actors 
move almost like dancers. 
It’s a brilliant stroke.

Shain and Dallas are per-
fectly cast as students who 
find themselves embroiled 
in a situation that pits them 
against each other in a 
contest in which everybody 
loses. Both come across as 
utterly honest, confused 
and, in the end, possibly 
damaged.

Lighting and sound di-
rection (Chris Rynne and 
Melanie Chen Cole, re-
spectively) not only add to 
the atmosphere, but seem 
almost like characters 
themselves.

Don’t miss this funny, sad 
and utterly engaging play.

—Jean Lowerison is a 
long-standing member of the 
San Diego Theatre Critics 
Circle and can be reached at 
infodame@cox.net.v

Theater
Review
Jean Lowerison

‘Actually’
Through Nov. 4

San Diego Repertory 
Theatre

79 Horton Plaza
Downtown

Wednesday at 7 p.m.
Thursday–Saturday at 

8 p.m.
Sunday at 2 p.m.

Tickets: 619-544-1000
or sdrep.org

(l to r) Amber (Emily Shain) and Tom (DeLeon Dallas), find themselves embroiled in a situation that pits them 
against each other in a contest in which everybody loses. (Photo courtesy of Jim Carmody)

(l to r) Amber (Emily Shain) and Tom (DeLeon Dallas) (Photo courtesy of Jim 
Carmody)

(l to r) Amber (Emily Shain) and Tom (DeLeon Dallas) at rehearsal together 
(Photo courtesy of Peggy Ryan)
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HELPING INJURED PEOPLE WHEN 
HELP IS NEEDED MOST

Spencer Guerena
Attorney at Law
3200 Adams Avenue, Suite 206
San Diego, CA 92116
(619) 955-5151 • (619) 955-5195 fax
spencer@guerenalaw.com

 Do not be bullied - let us fight for you.

HELPING INJURED PEOPLE WHEN 
HELP IS NEEDED MOST

Spencer Guerena
Attorney at Law
3200 Adams Avenue, Suite 206

 Do not be bullied - let us fight for you.

You are entitled to be compensated for the 
damages that you have suffered that are legally 
caused by another.
• Catastrophic Injury
• Brain Injury
• Wrongful Death
• Trucking Accidents
• Auto Accidents
• Motorcycle Accidents
• Bicycle Accidents
• Pedestrian Accidents
• Intoxicated Driving Accidents

• Dog Bites
• Injuries to Children and 

the Elderly
• Assault and Battery
• SCUBA Diving Accidents 

and Deaths
• Boating Accidents
• Insurance Bad Faith

Coin Laundry and Professional Fluff & Fold Service
at a price everyone 
can afford!
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can afford!

(619) 795-9588
1955 El Cajon Blvd., SD, CA, 92104
www.SDLaundryroom.com
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Free WiFi,

Workstations,
Flat screen TVs,
Lounge Area
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Every wash cycle 
is sanotyzed with 
Ozone Fresh Water

Every wash cycle 
is sanotyzed with 
Ozone Fresh Water

The Cool, Clean,
Fun place to do

laundry

The Cool, Clean,Cool C
Fun place to do

laundry

The Cool, Clean,
Fun place to do

laundry

Fluff + Fold
Pricing

Residential: 15lb. min.
Tues.-Thurs. $1.09 p/lb
Fri.-Mon. $1.19 p/lb
Commercial - 25lb. min.

Military w/ID - 15lb. min.

$1.09 p/lb

$1.00 p/lb

From Bankers Hill to Paris
By Leo Wilson

On May 10, 1927, a young 
man left his Bankers Hill 
apartment and traveled to the 
nearby dirt airfield at Dutch 
Flats. 

He then stepped into a 
newly built, fabric-covered, 
single-engine and single-seat 
airplane before taking off on 
a flight to St. Louis and New 
York City — then across the 
Atlantic Ocean in a harrow-
ing 34-hour flight to Paris, 
France. 

The pilot’s name was 
Charles Lindbergh, and much 
of the world was transfixed 
on whether he would survive 
and complete the flight. When 
Lindberg prevailed, he be-
came the first person to fly 
nonstop from New York City 
to Paris. 

The impetus for 
Lindbergh’s historic flight 
was hotel magnet Raymond 
Orteig’s offer to pay $25,000 
to the first aviator to success-
fully undertake the uninter-
rupted intercontinental flight. 
This was a very large sum of 
money at the time. However, 
when Orteig originally made 
the offer in 1919, it did not 
attract any takers, as the 
trans-Atlantic flight was con-
sidered too dangerous. When 
Orteig renewed his offer in 
1924, several experienced 
aviators decided to attempt 
the flight. Unfortunately, 
many died or were injured in 
preparing for the flight; two 
French aviators who attempt-
ed the mission disappeared 
and were never heard from 
again. 

Initially, Lindbergh was 
not considered as a major con-
tender to make the flight. He 
was only 25 years old and was 
employed as an airmail pi-
lot. Lindbergh had, however, 
attended Army flight school, 
graduating near the top of 
his class. Although he was 
made a second lieutenant, he 
never became an active mili-
tary pilot, taking the reserve 
corps route instead. Despite 
any perceived limitations, 
Lindbergh decided he would 
attempt the flight, and was 

able to obtain financial back-
ers in the city of St. Louis; in 
return he named his airplane 
the “Spirit of St. Louis.”  

Lindbergh turned to a 
small San Diego airline man-
ufacturer, Ryan Aeronautical 
Company, to build the Spirit 
of St. Louis. The cost to build 
the airplane, including its 
engine, was about $10,550. 
Lindbergh played a major role 
in designing the airplane.

When Lindbergh arrived 
in San Diego, he found that 
Ryan Aeronautical Company 
was located in a dilapidated 
building with “no flying field, 
no hangar, no sound of en-
gines warming up; and the 
unmistakable smell of dead 
fish from a near-by-cannery 
[mixed] with the banana 
odor of dope from drying 
wings.” However, Lindbergh 
immediately developed an 
excellent working relationship 
with the Ryan Aeronautical 
Company owner and his 
workers. Lindbergh enjoyed 
helping design the airplane 
from scratch, and the Ryan 
workers greatly respected 

Lindbergh. They  worked 
around the clock to complete 
the plane as quickly as possi-
ble and the Spirit of St. Louis 
was completed in just 60 days. 

Lindbergh made some un-
usual design requests, such 
as having the cockpit placed 
behind the gas tank. When 
questions arose about how 
this would impair his front 
vision, a Ryan employee, 
who had been a submari-
ner, suggested a periscope.  
Lindbergh readily agreed. 
The close working partner-
ship between Lindbergh 
and the Ryan Aeronautical 
Company likely contributed to 
the success of the flight.  

While living in San Diego, 
Lindbergh initially stayed 
at the U.S. Grant Hotel.  
However, he subsequently 
ended up at the Palomar 
Apartments, located at 
Sixth Avenue and Maple 
Street — only a few blocks 
east of where aviator Waldo 
Waterman made his famous 
glider flight in 1909. The 
Palomar Apartments were 
built in 1913, designed by 
prominent San Diego ar-
chitects Frank Mead and 
Richard Requa. The building 
is considered one of those ar-
chitects’ premier works, and 
reflects Requa’s early use of 
Moorish-style architecture.  

On May 7, 1927, three days 
prior to beginning his flight, 
Lindbergh wrote a letter on 
Palomar Apartments station-
ary stating he was delayed 
in taking off because of bad 
weather. Once the weather 

cleared, Lindbergh left Dutch 
Flats on May 10. Ten days 
later, Lindbergh took off from 
Roosevelt Field in New York 
City for Paris.  Another expe-
rienced pilot, Richard Byrd, 
commented that he thought 
Lindbergh had a 1-in-3 
chance of making it to Paris. 
Others thought his flight was 
foolhardy and even suicidal. 

The press was infatuated 
with Lindbergh and published 
a massive amount of informa-
tion about him. As a result, 
millions of people worldwide 
were riveted in suspense for 
the duration of the 34-hour 
flight. 

Today it may be difficult 
to realize how transfixed 
much of the world was on 
Lindbergh’s fate during his 
flight. During a boxing match 
at Yankee Stadium where 
40,000 fans were present, the 
announcer reported — with 
no basis — Lindbergh was 
at sea and was well; the fans 
went wild, “refusing to be 

silenced.” 
As Lindbergh’s biogra-

pher A. Scott Berg noted, 
“Everyone had a stake in 
Lindbergh. On May 20, 1927 
— as night fell — modern 
man realized nobody had 
ever subjected himself to 
so extreme a test of human 
courage and capability as 
Lindbergh … Practically ev-
erybody who lived in America 
through Lindbergh’s flight 
would remember his or her 
precise feelings that first 
night.” 

Finally, reports of sight-
ings of the Spirit of St. Louis 
began coming in from ships 
offshore near Europe. Then — 
almost 34 hours after leaving 
New York City —Lindbergh 
landed the plane at Le 
Bourget airport in Paris. 

To his shock, once on the 
ground he looked out his win-
dow and saw a jubilant crowd 
estimated at 150,000 people. 
They pulled him from his 
airplane and carried him on 
their shoulders; soldiers and 
police eventually were able to 
intervene and get him safely 
into an airport building. 

Once inside, Lindbergh 
naively asked about passing 
through customs and im-
migration; French officials 
responded with laughter. 
Lindbergh was now a hero 
and would receive worldwide 
praise and accolades. 

A few weeks later, he 
received a letter and pho-
tographs from his former 
neighbors in the Palomar 
Apartments in Bankers Hill, 
dated June 1, 2027.

“The Palomar family has 
felt a great deal of pride in 
all the wonderful things you 
have accomplished in the year 
since these pictures were 

Charles Lindberg in Bankers Hill (Courtesy photo)

A look at Bankers Hill in 1918 (Courtesy photo)
taken and they join me in all 
good wishes for the future,” 
the letter stated.

Today a miniature repli-
ca of the Spirit of St. Louis, 
and a plaque commemo-
rating Lindbergh, hang in 
the atrium of the Palomar 
Apartments. Full-size replicas 
of the Spirit of St. Louis exist 
in both the San Diego Air & 
Space Museum and at San 
Diego International Airport, 
also known as Lindbergh 
Field. The Medal of Honor 
awarded by President Calvin 
Coolidge to Lindbergh on 
March 21, 1927, also is on 
display at the San Diego Air 
& Space Museum.

—Leo Wilson is adminis-
trator for Metro San Diego 
CDC and is a Bankers Hill 
resident.v

A replica of the Spirit of St. Louis hangs in Palomar Apartments. (Photo by Leo 
Wilson)
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UPTOWN CALENDAR
RECURRING EVENTS

Mondays

Lestat’s West Open Mic
Weekly open mic event host-
ed by Robby Robertson every 
Monday. 6:30–11 p.m. at Les-
tat’s, 3343 Adams Ave. 
Visit bit.ly/LestatsWest.

Tuesdays

Trivia Night at Brew Project
Here’s Johnny! Answer five to 
seven rounds of questions and 
participate in team challenges 
for raffles and prizes. Weekly 
event hosted by Johnny Grant. 
7 p.m. The Brew Project, 3683 
Fifth Ave., Hillcrest.
Visit bit.ly/BrewTrivia.

Thursdays

North Park Thursday Market
Shop more than 90 tents of lo-
cally grown produce, artisan 
grocery items, prepared foods 
and hand-crafted goods. 3–7:30 
p.m. at 3000 North Park Way, 
stretching from 31st Street to 
Utah Street, North Park.
Visit bit.ly/ThursMarket.

Thursdays at The Ken
San Diego’s late-night jazz 
jam convenes every Thursday 
night. Hosted by musicians 
Ian Buss, Robert Dove and 
Hugo Suarez. $5. 10 p.m.–
1:30 a.m. at The Kensington 
Club, 4079 Adams Ave.
Visit bit.ly/ThursKen.

Fridays

Free Friend Fridays
Looking for a co-working space 
with value-aligned social en-
trepreneurs, artists, nonprofit 
professionals and local start-
ups? Collective Impact Center 
offers a complimentary day 
pass to use shared desks and 
office space. Bring your laptop 
and check in on social media 
with hashtag #cicfreefriend-
friday for free Wi-Fi. 9 a.m.–5 
p.m. at Collective Impact Cen-
ter, 3295 Meade Ave.
Visit bit.ly/free-Fridays.

Saturdays

Golden Hill Farmers Market
Stop by the open communi-
ty space to pick up California 
Certified Organic Produce from 
local farmers. 9:30 a.m.–1:30 
p.m. at B Street between 27th 
and 28th streets, Golden Hill.
Visit bit.ly/GHMarket.

Old Town Saturday Market
The street market features 
work from local artists includ-
ing paintings, jewelry, photog-
raphy and more. Every Satur-
day and Sunday. 9 a.m.–4:30 
p.m. at Harney Street and 
San Diego Avenue, Old Town.
Visit bit.ly/OTMarket.

Sundays

Hillcrest Farmers Market
About 175 vendors offer a vari-
ety of locally grown fruit, pro-
duce, gifts, arts and crafts, flow-
ers, and more. 9 a.m.–2 p.m. on 
Normal Street between Univer-
sity and Lincoln avenues.
Visit bit.ly/HillcrestMarket. 

To view a comprehensive 
calendar of events happen-
ing throughout San Diego, 
visit our online calendar at  
bit.ly/UTNCal.

—Compiled by Sara But-
ler and Jules Shane. Email 
calendar item requests to 
sara@sdcnn.com.v

ONGOING EVENTS

‘Wicked’ 
Through Nov. 25

The Broadway musical sensa-
tion is coming to town. From 
the first electrifying note to 
the final breathtaking mo-
ment, “Wicked” — the un-
told story of the witches of 
Oz — transfixes audiences 
with its wildly inventive sto-
ry that USA Today cheers as 

“a complete triumph! An orig-
inal musical that will make 
you laugh, cry, and think.” 
Tickets start at $39. Times 
vary at Civic Theatre, 1100 
Third Ave.
Visit bit.ly/SDWicked.

‘Rococo Rivals 
and Revival’ 

Through Dec. 30
The Timken Museum of Art 
has announced its upcom-
ing exhibition, “Rococo Ri-
vals and Revivals,” which 
explores the distinctive style 
that flourished in the 18th 
century. The exhibition in-
cludes loans from the Nation-
al Gallery of Art in Washing-
ton D.C., the Wallraf-Rich-
artz Musuem, University of 
San Diego’s Print Collection, 
and several private individ-
uals, as well as objects from 
the Timken’s own permanent 
collection. Free. 1500, El Pra-
do, The Timken Museum.
Visit timkenmuseum.org.

‘Dr. Otic’s Miraculous 
Old Town Showdown’ 

Through February 2019
Dr. Otic's Miraculous & Au-
dience-Powered Old Town 
Showdown — Similar to 

"Who's Line is it Anyway?" — 
is a fun and interactive show 
based entirely on audience 
suggestions. Showdown per-
formances are every Friday 
and Saturday night, but each 
show is a unique experience 
created on the spot by our 
talented ensemble of impro-
visors. Reservations recom-
mended. $14–$17. All ages; 
family-friendly. 7–9 p.m. at 
Old Town Improv Co., 2415 
San Diego Ave. #103.
Visit bit.ly/dr-otic.

‘Stories of Struggles 
Triumphs’ 

Through January 2020
The San Diego History Cen-
ter, in partnership with the 
Lambda Archives of San Di-
ego, brings the first-ever ex-
hibition in Balboa Park fo-
cused on the history of San 
Diego’s LGBTQ+ community. 
Visitors will experience and 
learn about the community’s 
struggles to overcome perse-
cution, the battle with AIDS, 
bullying and intolerance, the 
power of the community, and 
the tremendous strides taken 
in the fight for equal rights. 
The exhibit curator is noted 
author and historian Lillian 
Faderman. Times vary. 1649 
El Prado, Suite #3. 
Visit bit.ly/struggles-triumphs.

FEATURED EVENTS

FRIDAY

Nov. 2

‘Beyond Frida’
Alessandra Moctezuma, profes-
sor of fine arts and gallery direc-
tor at San Diego Mesa College, 
will explore the work of female 
contemporaries of beloved Mex-
ican artist Frida Kahlo at San 
Diego Museum of Art (SDMA). 
The evening highlights Latino 
American female artists break-
ing the mold. Featured artists 
include Remedios Varo, Leono-
ra Carrington, Tina Modotti, 
and Maria Izquierdo, who all 
helped shape the idea of Mexi-
canidad. $15 general admission; 
$10 members; $5 for military 
and students. Sponsored by the 
Latin American Arts Council. 
6–8 p.m. at SDMA’s boardroom, 
1450 El Prado. 
Visit bit.ly/beyond-frida.

Día de los Muertos 
Old Town State Historic Park 
will hold a weekend long cele-
bration of Día de los Muertos 
from through Sunday, Nov. 
4. Festivities will include an 
altar on which visitors can 
place remembrances, craft 
stations, a prize wheel, live 
entertainment, vendors, a 
beer garden and more. Free. 
Activities in the state park 
will be held from noon–9 p.m. 
on Friday and Saturday, and 
until 4 p.m. on Sunday. A pa-
rade will be held on Saturday 
at 5 p.m. 4002 Wallace St. 
Visit dayofthedeadsd.com.

SATURDAY

Nov. 3

Make-It Workshop: 
Spin Art Machine

The Make-It weekly work-
shop is a creative and inter-
active workshop for innova-
tors and other curious minds. 
Participants can sign up for 
Make-It Workshop at the 
ticket counter or in Studio X. 
Workshop capacity is limited 
to 25 participants. All ages; 
ages 12 and under need adult 
collaborator. $5, includes all 
materials. 11:30 a.m.–3:30 
p.m. at The Fleet Science 
Center, 1875 El Prado.
Visit bit.ly/make-weekly.

The Internet at Observatory
Grammy nominated hip-hop 
and soul group The Internet 
performs. Doors open at 7 
p.m. 18 and up. Sold out; re-
sale tickets available at bit.ly/
internet-sd. 8 p.m. at The Ob-
servatory North Park, 2891 
University Ave. 
Visit bit.ly/internet-npo.

SUNDAY

Nov. 4

Race for the Cure
The Susan G. Komen Race for 
the Cure returns with a 5K 
run and 1-mile walk to help 
end breast cancer. Every day 
six women in San Diego are 
diagnosed with breast can-
cer — be a part of the force 
for change. Register as an 
individual or a team. Funds 
raised will go towards help-
ing the Komen Center to of-
fer free mammograms, biop-
sies, ultrasounds, care coor-
dination, education and fi-
nancial assistance for breast 
cancer patients’ most criti-
cal needs during treatment. 
Race starts at 8 a.m. in Bal-
boa Park.
Visit bit.ly/KomenCureSD.

THURSDAY

Nov. 8

Pure Project  
Brewmaster Dinner

Join Waypoint Public gas-
tropub for an evening of 
food and beer pairings at 
its 2018 Brewmaster Din-
ner with Pure Project Brew-
ing. Dinner will feature a 
specially curated, multi-
course dinner presented by 
head chef Justin Cullimore 
and paired with Pure Proj-
ect brews. The event will be 
held in their private dining 
space, the Bear Den. Limited 
to 28 guests. $65. 6–10 p.m. 
3794 30th St.
Visit bit.ly/waypoint-pure.

TUESDAY

Nov. 9

Greensky Bluegrass
Bluegrass band Greensky 
Bluegrass will perform on 
their tour for new album 

“Shouted, Written Down & 
Quoted.” Tickets start at $50. 
7 p.m. at The Observatory 
North Park, 2891 Universi-
ty Ave. 
Visit bit.ly/greensky-npo.

SATURDAY

Nov. 10

Paint Your Pet
Pet owners are invited to Bal-
boa Park to create a one-of-
a-kind portrait of their pet 
with help from local artist 
Paul Naylor. Supplies will be 
provided, just bring a photo 
of your pet you would like to 
paint. Free with museum ad-
mission. 1:30–3:30 p.m. at 
The Museum of Man, 1350 
El Prado. 
Visit bit.ly/paint-pet.

Mid-City Music  
Community Concert

Mid-City Community Music 
will host a free community 
concert with life performanc-
es from local music teachers, 
workshop performers and 
guest artists. Free. Show 
starts at 2 p.m. and will be 
followed by a taco barbeque 
and jam session at 3:30 p.m. 
at Mid-City Community Mu-
sic, 4011 Ohio St, located 
on the campus of Our Sav-
ior’s Lutheran Church (not 
affiliated).
Visit bit.ly/midcitymusic.

SUNDAY

Nov. 11

Taste of University Heights
Stroll through the neighbor-
hood and sample bites from 
local restaurants. This year, 
more than 13 restaurants 
are participating, including 
Park & Rec, Plumeria Vege-
tarian, Twiggs Coffeehouse, 
Park Blvd Deli, Mystic Mocha, 
Red House Pizza, Big Front 
Door and more. The event 
runs tandem with UH Arts 
Open, where visitors can take 
a free self-guided tour of open 
art studios and artist venues. 
Free shuttle offered. Grab your 
taste ticket at the information 
booth and enter to win gift cer-
tificates and prizes from local 
businesses and eateries in the 
raffle. $20 in advance; $25 day 
of. Taste of UH, noon–3 p.m.; 
UH Arts Open 11 a.m.–4 p.m. 
Information both and ticket 
will call at Buddha’s Light 
Bookstore, 4538 Park Blvd. 
Visit uharts.org or call 
619-297-3166.

MONDAY

Nov. 12

Blood Pressure Screening
Do you know your blood pres-
sure? The Caregiver Coalition 
of San Diego invites residents 
to stop by and have a regis-
tered nurse check it. Free. No 
appointment necessary. 11:30 

a.m.–1 p.m. at the Sharp Me-
morial Senior Resource Cen-
ter’s War Memorial building. 
Call 858-939-4790.

THURSDAY

Nov. 13

World Eats
San Diego Magazine presents 
the return of its World Eats 
event, which celebrates the 
thriving diversity of the local 
dining scene. Join them at the 
Headquarters at Seaport Vil-
lage for an outdoor gathering 
featuring an array of food of-
ferings. Meet the chefs whose 
recipes and traditions have 
come from all over the world 
and hear the stories behind 
their dishes. Cocktails provid-
ed by 1888 Rum. 21 and up. 
$55; tickets include unlimited 
bites and beverages. 6–8 p.m. 
at 789 W. Harbor Drive.
Visit bit.ly/sdmag-eats.

WEDNESDAY

Nov. 14

Mutual Benefit at Soda Bar
Singer-songwriter Jordan 
Lee’s fluid musical project, 
Mutual Benefit, performs 
with GABI. 21 and up. $13–
$15. Doors 7:30; show 8:30 at 
Soda Bar, 3615 El Cajon Blvd.
Visit sodabarmusic.com.

Panama 66 Jazz Sessions
Every Wednesday, Pana-
ma 66 comes to life with the 
sounds of jazz. Local jazz he-
ro Gilbert Castellanos show-
cases young music prodigies 
with The Young Lions Series 
from 6–7:50 p.m. in the May 
S. Marcy Sculpture Court. 
Then from 8:30–11:30 p.m., 
the Wednesday Jazz Jam 
transforms the James S. Co-
pley Auditorium into a swing-
ing speak-easy. Free. 6 p.m. 
at Panama 66, The San Di-
ego Museum of Art, 1450 El 
Prado.
Visit bit.ly/66-jazz.

FRIDAY

Nov. 16

Science in Comics
Comic book artists, writers 
and local scientists will join 
forces to give short talks at 
The Fleet Science Center’s 
monthly event ‘Crossover: 
Where Comics and Science 
Meet.’ An open discussion 
addressing the creative and 
scientific sides of comics will 
follow. Enjoy local brews and 
stimulating discussion with 
comic book creators and fans. 
This month’s event will cov-
er “Transformers” comics 
and the science of robotics. 
$7–$25. 15 and up. 6:30–8:30 
p.m. at San Diego Comic Art 
Gallery, 2765 Truxtun Road, 
Barracks 3 in Liberty Station.
Visit bit.ly/comics-science.

Looking to get involved 
in your neighborhood? 
A full list of community 

planning meetings,  
town councils and  

the like can be found  
on our website at  

bit.ly/uptown-meetings.
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Best of Boise

Nestled near the foothills in 
the High Desert, the city 
of Boise, Idaho has a lively 

culture of arts, outdoors activities 
and family-friendly festivals — 
plenty to keep tourists happy and 
busy. From as stroll down Freak 
Alley to a step back in time at the 
Basque Block, here is a glimpse at 
some of the best Boise has to offer. 

Freak Alley
Walking down one well-

known block, Freak Alley, will 
inspire you to take out the 

camera for what is recognized 
as the largest mural gallery 
in the Northwest. This alley is 
located between business build-
ings and is popular in the artist 
community. They can pay a fee 
to create their brightly painted 
murals on the back walls; over 
time, some illustrations are 
painted out and new ones are 
applied by other artists. The 
alley was established in 2002; 
an annual mural event is held 
every August to view the re-
cently added artworks.  

Boise River Greenbelt
The Boise River Greenbelt 

is consistently rated as the 
top attraction on TripAdvisor. 
Paved pathways meander along 
the Boise River, traversing 25 

miles of lushly landscaped park 
foliage, that are best experi-
enced by bike. 

Tourists of all ages can rent 
bikes from McU Sports, located 
at 820 W. Jefferson. Helmets, 
locks and repairs are includ-
ed in the rental fee, which is 
$15 for a half day or $25 for 
eight hours. Boise Green Bike 
is another mobility option. 
Download the app ahead of 
time to find the nearest bike 
kiosk located throughout the 
downtown corridor.

Along the route, you will 

pass through the “Ribbon of 
Jewels Parks,” which includes 
Esther Simplot Park and 
Julia Davis Park. The latter is 
where visitors can spend some 
time exploring the Boise Art 
Museum or Zoo Boise. 

Idaho Anne Frank Human 
Rights Memorial  

Located at an entrance to 
the Boise River Greenbelt, this 
is the only memorial dedicated 
to Anne Frank in the U.S. The 
visual display began as a trav-
eling exhibit honoring Frank, 

but the community and state 
worked together to permanent-
ly keep it in Boise. 

The memorial honors the 
courage and strength of the hu-
man spirit, traits Anne embod-
ied during her short life. The 
180-foot quote wall is engraved 
with heartfelt sentiments, ac-
companied by a life-size bronze 
sculpture of the brave girl and 
nearby reflecting ponds.

State Capitol building  
The beautiful Idaho State 

Capitol building is visible 
from many points in town. 
Constructed from sandstone, 
the building has the distinction 
of being the only state Capitol 
building heated by geothermal 
water, which is pumped from a 
source 3,000 feet under street 
level. Additionally, the public 
has free access to attend ses-
sion proceedings.

Hyde Park Historic District
For a fun afternoon, head 

to the neighborhood in Boise’s 
North End, known as the Hyde 
Park. This historic district was 
a 1982 addition to the National 
Register of Historic Places. It 
is popular for its boutiques, 
restaurants, and eateries; an 
old-fashioned soda fountain and 
candy store are among the lo-
cally owned specialty shops. 

September visitors can attend 
the Hyde Park Street Fair, an 
annual event that includes live 
music, food and craft vendors, as 
well as a children’s play area.

JUMP
JUMP — an acronym for 

Jack’s Urban Meeting Place 
— is a place where everyone 
can discover their personal 
creativity and potential. It was 
inspired by Jack Simplot, a 
fearless entrepreneur.

Events are offered in the 
Share Studio, a kitchen area 
to experiment with culinary 
skills, and the Move Studio, 
which features yoga, dance, and 
fitness classes. Additionally, 
Inspire and Play Studios both 
encourage artistic expression; 
the latter invites musicians, 
designers, and filmmakers to 
hone their talents. 

6 SMART HOME ESSENTIALS

• A home speaker that doubles as a virtual assistant. Current 
models can answer questions, turn on lights, play video, access 
virtual assistants like Siri or Alexa, share weather and news 
updates, act as a timer, and play music on demand. Some models 
even help you shop online.

• Home cameras. The latest in home monitoring such as Cox 
Homelife allows for remote live video viewing from your 
smartphone, video recording and customizable notifications.

• Smart lights. Replace existing light bulbs with energy efficient 
bulbs that can be controlled remotely with a few taps on your 
smartphone or tablet. Cox Homelife has an automation feature 
to control indoor and outdoor lights, bringing you (and your pet) 
peace of mind while you’re away from home, as well as saving 
energy and money.

• Smart locks. Remotely control doors in your home. Features 
can include voice commands, customized chimes, activity logs, 
integration with other smart devices, and special codes for friends, 
dog walkers, and deliveries. 

• Smart thermostats. Programmable thermostats allow you to 
remotely turn the air and heat in your home up and down, and 
on and off. Save money and energy, and arrive to a warm or  
cool home.

• Smart Search entertainment. There are many options to watch 
TV and stream content online, and Cox’s Contour TV service 
brings smart search options, Netflix integration, a voice-controlled 
remote, and cool apps together into one service that is easy to 
navigate. Speak into the remote to find the programming you 
want to watch – use a famous movie quote, the title of a show, a 
genre, or the name of an actor. You can even say “free movies,” 
and available titles in the On Demand library will pop up.

Just as important as the devices you select is the internet service 
you choose.

In San Diego, Cox Communications recently doubled internet 
download speeds automatically for the majority of its customers at 
no additional charge. Preferred, the company’s most popular tier of 
service, is now up to 100 Mbps, while Essential and Starter, which 
are ideal for lighter users with one to five devices connected to the 
home network, doubled to 30 Mbps and 10 Mbps, respectively.

For households with multiple family members who want to connect 
dozens of devices simultaneously, are heavy gamers or have the 
need for the fastest speeds around, Cox’s Gigablast service offers 
download speeds of 1 gigabit (1,000 Mbps).

Take a short quiz on the speed advisor at www.cox.com to determine 
which speed is right for your household.

Cox is also improving the in-home internet experience with 
Panoramic WiFi, which provides “wall-to-wall” WiFi coverage so you 
have a connection wherever you may roam in your smart home.

With so many devices and home automation available these days, turning your house into a smart home is easier than you might think. But, 
there are some things to keep in mind when deciding which devices are essential – and what kind of internet service you’ll need to maximize 
your smart home experience.

Travel Tales
Nancy
Stern

Biking is common along the Boise Greenbelt. (Photos by Ron Stern)

Freak Alley is the largest mural gallery in the Northwest.

see Travel, pg 21
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The Basque Block
Boise is home to the most 

concentrated Basque population 
anywhere outside of Basque 
Country in Spain. In the heart 
of downtown is an area known 
to locals as the Basque Block. 
The block features a Basque 
museum, The Basque Boarding 
House, Basque restaurants, 
and The Basque Market. 

The Basque Museum and 
Cultural Center provides visi-
tors with an interactive learning 
experience introducing them to 
Basque culture and history, both 
nationally and in Europe. 

Next door to the museum is 
the Cyrus Jacobs House. Built 
in 1864 — and restored in 2005 
— it is the oldest brick house 
in Boise and features historical 
artifacts. From 1910 to 1969, 
it served as a boarding house, 
where immigrants from the old 
country could feel at home with 
Basque food and fellowship 
while speaking in their native 
Basque language of Euskara. 

Alive After 5
Summer in Boise is the best 

time to experience the local 
music scene. Local and visiting 
bands perform a variety of music 
to entertain everyone at a popu-
lar outdoor concert, Alive After 
5. In its 32nd year, the music 
and food event is held every 

Wednesday evening at Grove 
Plaza in the summer months. 
In addition to the tunes, a water 
fountain keeps the kids cool and 
entertained while the adults 
contemplate the delicious fare. 

Idaho Botanical Gardens
Visitors will gain a renewed 

love of nature from a trip to 
the Idaho Botanical Gardens. 
Fifteen acres of flora and fauna 
with themed gardens — such as 
the English Garden, a Winter 
Garden of Glow (on display from 
Thanksgiving to New Year’s Day), 
and a meditation garden with na-
tive and exotic plants — will in-
spire green thumbs to grow their 
own gardens. To further one’s 
botanical knowledge, educational 
programs are also avalable. 

On Thursday evenings, mu-
sic is performed on the grounds, 
which once belonged to the now 
defunct Idaho Penitentiary, 
where the inmates previously 
tended a dairy farm, crops, and 
fruit trees. 

Nothing is more exciting 
than when one comes across a 
new adventure, food, or people, 
and all of these can be found in 
the hidden gem that is Boise. 

—Nancy Stern is a travel 
writer with her husband Ron 
Stern. This was a sponsored 
trip; however, all opinions here-
in are the author’s.v

“I recommend The Change Fitness to everyone.”
– Dr. Dan Einhorn, M.D., President American

Assoc. of Clinical Endocrinologists, medical director of
the Scripps Whittier Diabetes Institute, and professor of

medicine at UC San Diego

“The Change Fitness has helped me improve my
strength and flexibility tremendously!”

– Dr. Scott Mubarak, Orthopedic Surgeon

“I definitely feel difference in balance with
stronger legs. It’s been very helpful in
preventing serious falls … Mobility is so
important as we age and hit or miss workouts
aren’t enough to keep the body strong.”

– Joyce Bruun, age 78, Home-maker / artist

“This has made my golf game better. I can
hit the ball much further now. In recent bone
density tests, it has increased the bone
density in my hips.”

– Jan Delair, age 63, retired

If you’re serious about getting in shape,
increasing your strength, flexibility, bone
mass, improving blood sugar, losing
weight, not to mention improving your
feeling of well-being and improved
memory, this could be for you.

And you can achieve all in just two sessions
a week that take less than 23 minutes each.

Feel better every day, sleep better, look
years younger. Improved health means
fewer doctor bills.

Scientifically proven results; workouts are
ultra-safe, yet amazingly invigorating.

Personalized workouts customized for
each person, even if he/she has physical
limitations.

Serious fitness – serious results.

Strength, Endurance, Appearance
Twice a week workouts in 23 minutes or less

“This is the best 20 minutes of my week!”

Call today for your first appointment. Be prepared to be saying “Wow!”
Two locations to serve you: Poway/Rancho Bernardo &Mission Hills

Complete Fitness
in 20 Minutes

Weight-loss Flexibility Pain Relief Improve Blood Sugar Well-being
Strength Training Memory Improvement Increase Bone Mass

TEENS | ADULTS | SENIORS

www.thechangefitness.com

Call for your introductory
appointment today! (858) 382-4517

“The Revolutionary Fitness Studio”™

SENIORS
Dr. Paul Neustein, Surgeon

Will it be SDSU West? 
Proponents argue that the “val-
ley annex” campus will bring 
jobs and make the university 
an even bigger player in the 
region. But they fail to ac-
knowledge that, with only a few 
exceptions, satellite campuses 
around the nation are notori-
ously underwhelming.

There is much to like about 
SDSU West: a medium-density 
and mixed-use “site plan that 
includes a 75-acre park and em-
braces the ecology of the river 
and plans to use it as a labora-
tory for the study of pollution.

Yet where is the “big idea?” 
Somehow the whole is not great-
er than the sum of the parts. 
Design drawings give the impres-
sion of a corporate office park.

SoccerCity suffers a similar 
fate. Its mixed-use site plan clev-
erly envisions an identity crafted 
mainly around the sports fa-
cility (soccer stadium, perhaps 
combined with football). But this 
also feels provisional, in part 
because it seems to rely on a sin-
gle infrastructure project.

Voters may legitimately decide 
we are rushing too quickly to 
choose between two interesting 
but incomplete proposals. It’s time 
to challenge the 20th century 
surfer adage that there’s “no life 
east of I-5.” The reinvention of the 
Qualcomm site must be a more 
robust 21st century response to 
climate change. We need to get 
this right. The Mission Valley site 
is too big to fail.

—Lawrence A. Herzog, an 
author and the 2017 San Diego 
State University Faculty Monty 
Award winner, has taught urban 
planning for more than three 
decades. He’s currently the co-co-
ordinator of the graduate pro-
gram in city planning at SDSU’s 
School of Public Affairs.v
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The State Capitol building (Photos by Ron Stern)Children play in the outdoor fountain at Alive After 5.
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 Uptown Crossword

Classics

AUTOS WANTED

CARS/TRUCKS WANTED!!! All Makes/Mod-
els 2002-2018! Any Condition. Running 
or ot. Top $$$ Paid! Free Towing! We're 
Nationwide! Call Now: 1-888-985-1806

A-1 DONATE YOUR CAR FOR BREAST 
CANCER! Help United Breast Founda-
tion education, prevention, & support 
programs. FAST FREE PICKUP - 24 HR RE-
SPONSE - TAX DEDUCTION 855-893-0604

EDUCATION

AIRLINE MECHANIC TRAINING - Get FAA 
Technician certification. Approved for 
military benefits. Financial Aid if qualified. 
Job placement assistance. Call Aviation 
Institute of Maintenance 866-453-6204

AIRLINES ARE HIRING - Get FAA approved 
hands on Aviation training. Financial Aid 
for qualified students - Career placement 
assistance. CALL Aviation Institute of 
Maintenance 888-686-1704

FINANCIAL

IRS TAX DEBTS?$10k+? Tired of the calls? 
We can Help! $500 free consultation! We 
can STOP the garnishments! FREE Consul-
tation Call Today 1-855-823-4189

HEALTH

VIAGRA and CIALIS USERS! 100 Generic 
Pills SPECIAL $99.00 FREE Shipping! 100% 
guaranteed. 24/7 CALL NOW! 888-445-
5928 Hablamos Espanol

$$$$VIAGRA & CIALIS! 60 pills for $99. 
100 pills for $150 FREE shipping. NO 
prescriptions needed. Money back guar-
anteed! 1-800-943-1302

MISCELLANEOUS

Lung Cancer? And Age 60+? You And 
Your Family May Be Entitled To Signifi-
cant Cash Award. Call 866-428-1639 for 
Information. No Risk. No Money Out Of 
Pocket.

Sleep Apnea Patients - If you have 
Medicare coverage, call Verus Healthcare 
to qualify for CPAP supplies for little 
or no cost in minutes. Home Delivery, 
Healthy Sleep Guide and More - FREE! 
Our customer care agents await your call. 
1-844-545-9175

Spectrum Triple Play! TV, Internet & Voice 
for $29.99 ea. 60 MB per second speed 
No contract or commitment. More Chan-
nels. Faster Internet. Unlimited Voice. Call 
1-855-652-9304

Call Empire Today® to schedule a FREE in-
home estimate on Carpeting & Flooring. 
Call Today! 1-800-508-2824

DISH TV $59.99 For 190 Channels $14.95 
High Speed Internet. Free Installation, 
Smart HD DVR Included, Free Voice 
Remote. Some restrictions apply. Call 
1-855-837-9146

DIRECTV CHOICE All-Included Package. 
Over 185 Channels! ONLY $45/month (for 
24 mos.) Call Now- Get NFL Sunday Ticket 
FREE! CALL 1-855-781-1565 Ask Us How 
To Bundle & Save!

Stay in your home longer with an Amer-
ican Standard Walk-In Bathtub. Receive 
up to $1,500 off, including a free toilet, 
and a lifetime warranty on the tub and 
installation! Call us at 1-844-374-0013

Cross Country Moving, Long distance 
Moving Company, out of state move 
$799 Long Distance Movers. Get Free 
quote on your Long distance move 
1-800-511-2181

HEAR AGAIN! Try our hearing aid for just 
$75 down and $50 per month! Call 800-
426-4212 and mention 88272 for a risk 
free trial! FREE SHIPPING!

HughesNet Satellite Internet - 25mbps 
starting at $49.99/mo! FAST download 
speeds. WiFi built in! FREE Standard 
Installation for lease customers! Limited 
Time, Call 1-800-610-4790

Make a Connection. Real People, Flirty 
Chat. Meet singles right now! Call 
LiveLinks. Try it FREE. Call NOW: 1-888-
909-9905 18+.

AT&T Internet. Get More For Your High-
Speed Internet Thing. Starting at $40/
month w/12-mo agmt. Includes 1 TB of 
data per month. Ask us how to bundle 
and SAVE! Geo & svc restrictions apply. 
Call us today 1-833-707-0984

Earthlink High Speed Internet. As 
Low As $14.95/month (for the first 3 
months.) Reliable High Speed Fiber 
Optic Technology. Stream Videos, Music 
and More! Call Earthlink Today  
1-855-520-7938

GENERIC VIAGRA and CIALIS! 100 Pills 
$99.00 FREE Shipping! 100% guaranteed. 
24/7 CALL NOW! 888-889-5515

Unable to work due to injury or illness? 
Call Bill Gordon & Assoc., Social Security 
Disability Attorneys! FREE Evaluation. 
Local Attorneys Nationwide 1-855-498-
6323 [Mail: 2420 N St NW, Washington 
DC. Office: Broward Co. FL (TX/NM Bar.)]

Start Saving BIG On Medications! Up To 
90% Savings from 90DAYMEDS! Over 
3500 Medications Available! Prescriptions 
Req'd. Pharmacy Checker Approved. 
CALL Today for Your FREE Quote. 844-
776-7620

A PLACE FOR MOM. The nation's largest 
senior living referral service. Contact our 
trusted, local experts today! Our service 
is FREE/no obligation. CALL 1-844-722-
7993

Spectrum Triple Play! TV, Internet & Voice 
for $29.99 ea. 60 MB per second speed 
No contract or commitment. More Chan-
nels. Faster Internet. Unlimited Voice. Call 
1-877-338-2315

Stay in your home longer with an Ameri-
can Standard Walk-In Bathtub. Receive up 
to $1,500 off, including a free toilet, and a 
lifetime warranty on the tub and installa-
tion! Call us at 1-855-534- 6198

**STOP STRUGGLING ON THE STAIRS** 
Give your life a lift with an ACORN STAIR-
LIFT! Call now for $250 OFF your stairlift 
purchase and FREE DVD & brochure! 
1-855-388-6710

Over $10K in Debt? Be debt free in 24 
to 48 months. No upfront fees to enroll. 
A+ BBB rated. Call National Debt Relief 
866-243-0510

Get FAA approved maintenance training at campuses 
coast to coast. Job placement assistance. 

Financial Aid for qualifying students. Military friendly. 

Call Aviation Institute of Maintenance
800-481-7894

AIRLINE 
CAREERS

DENTAL Insurance
Physicians Mutual Insurance Company

A less expensive way to help get the dental care you deserve
If you’re over 50, you can get coverage for about 
$1 a day*

Keep your own dentist! You can go to any dentist 
you want

NO annual or lifetime cap on the cash benefi ts 
you can receive 

No wait for preventive care and no deductibles – 
you could get a checkup tomorrow

Coverage for over 350 procedures  including 
cleanings, exams, fi llings, crowns…even dentures

FREE Information Kit
1-877-308-2834
www.dental50plus.com/cadnet

 *Individual plan. Product not available in MN, MT, NH, NM, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 
about this insurance solicitation. This specific offer is not available in CO, NY; call 1-800-969-4781 or respond for similar offer. Certificate C250A (ID: C250E; PA: C250Q); 
Insurance Policy P150 (GA: P150GA; NY: P150NY; OK: P150OK; TN: P150TN)
6096E-0917                                MB17-NM008Ec

 *Individual plan. Product not available in MN, MT, NH, NM, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 

Grand Alaskan
Cruise & Tour
Departs Jun - Sep, 2019
12 days from $1,499*

TM

1-866-792-8873
Promo code N7017

*Prices are per person based on double occupancy plus $299 taxes & fees. Single supplement and seasonal surcharges may apply. Add-on airfare available. Offers apply to new bookings 
only, made by 11/30/18. Other terms and conditions may apply. Ask your Travel Consultant for details.

Save 
 

$500 
per couple

Enjoy a cruise & tour between Seattle and Alaska including 
7 nights aboard Holland America Line’s ms Westerdam 
and 4 nights on land. You’ll cruise the Gulf of Alaska and 
the Inside Passage—where you’ll pass glaciers, towering 
mountains, and lush forests, with stops in Ketchikan, 
Skagway and Glacier Bay. On land, you’ll go deep into 
Denali National Park, tour Anchorage, and see the Alaska 
Wildlife Conservation Center.

see Classifieds, pg 23

Training • Boarding • Daycare
Erica and Tico

DogLoveSanDiego.com •  (678) 358-8272

DogLove San Diego

Positive training and peace of
mind while you’re away

SD County’s only certified dog trainer owned 
and operated ‘small dog’ pet specialist.
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Classics
Crossword from page 22

Sudoku
Puzzle from page 22

PUZZLE ANSWERS

YOUR AD HERE

Reach over 

200,000 

readers

San Diego Community

News Network

Call David 

619-961-1951
David@sdcnn.com

ATTORNEY COMPUTER REPAIR  COMPUTER/IT SUPPORT

Loving Pet Care 
at Your Home

Call Mark
(619) 295-6792

DOG WALKING
PET VISITS

Since 2000

PET CARECLEANING

BBQ & OVEN
CLEANING

We come to you.
  You will be amazed 

at the transformation.

Packages start at $149

Call (858) 210-2034
CalBBQ.com

Power 
Washing

619-460-8177
sdklean.com

Storefronts, dumpsters 
stucco cleaning, gutters, 
sidewalks, gum removal, 
patios, day porter service

Commercial  
Residential

PRESSURE WASHING

AUTOMOBILE

(619) 952-3102

Shan Persaud
NEW OR USED...

Penske Ford • 8970 La Mesa Blvd.

the

you want!

WILL GET YOU IN

(619) 952-3102

you want!

cpersaud@socalpenske.com

INVENTORS - FREE INFORMATION 
PACKAGE Have your product idea 
developed affordably by the Research 
& Development pros and presented to 
manufacturers. Call 1-888-501-0236 for 
a Free Idea

Starter Guide. Submit your idea for a 
free consultation.

SAVE ON YOUR NEXT PRESCRIPTION! 
World Health Link. Price Match Guaran-
tee! Prescriptions Required. CIPA Certi-
fied. Over 1500 medications available. 
CALL Today For A Free Price Quote. 
1-866-293-9702 Call Now!

BATHROOM RENOVATIONS. EASY, ONE 
DAY updates! We specialize in safe 
bathing. Grab bars, no slip flooring & 
seated showers. Call for a free in-home 
consultation: 888-912-4745

Reverse Mortgage: Homeowners age 
62+ turn your home equity into tax-free 
cash! Speak with an expert today and 
receive a free booklet. Call 1-866-880-
2444

A PLACE FOR MOM has helped over a 
million families find senior living. Our 
trusted, local advisors help find solu-
tions to your unique needs at no cost 
to you. Call 855-741-7459

DISH TV $59.99 For 190 Channels + 
$14.95 High Speed Internet. Free In-
stallation, Smart HD DVR Included, Free 
Voice Remote. Some restrictions apply 
1-800-718-1593

 NEW AUTHORS WANTED! Page Pub-

lishing will help you selfpublish your 
own book. FREE author submission 
kit! Limited offer! Why wait? Call now: 
866-951-7214

WANTED TO BUY

TOP CASH FOR CARS, Any Car/Truck, 
Running or Not. Call for INSTANT offer: 
1-888-417-9150

Wants to purchase minerals and other 
oil and gas interests. Send details to 
P.O. Box 13557 Denver, Co. 80201

ADVERTISE to 10 Million Homes across 
the USA! Place your ad in over 140 com-
munity newspapers, with circulation 
totaling over 10 million homes. Contact 
Independent Free Papers of America 
IFPA at danielleburnett-ifpa@live.com 
or visit our website cadnetads.com for 
more information.

Reader Advisory: The National Trade As-
sociation we belong to has purchased 
the above classifieds. Determining 
the value of their service or product is 
advised by this publication. In order 
to avoid misunderstandings, some ad-
vertisers do not offer employment but 
rather supply the readers with manuals, 
directories and other materials de-
signed to help their clients establish 
mail order selling and other business-
es at home. Under NO circumstance 
should you send any money in advance 
or give the client your checking, license 
ID, or credit card numbers. Also beware 
of ads that claim to guarantee loans 
regardless of credit and note that if a 
credit repair company does business 
only over the phone it is illegal to 
request any money before delivering 
its service. All funds are based in US 
dollars. Toll free numbers may or may 
not reach Canada.v

FROM PAGE 22

CLASSIFIEDS

Your ad can  
be here!

sduptownnews.com

Uptown News
Community Newspaper

Affordable Ad Rates -
Great Results!

For advertising information
Call Mike at (619) 961-1958

Mike@sdcnn.com
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Metro San Diego’s Finest Professionals

Ken Baer 
DRE# 01334769

Christine Baker
DRE# 01808132

Megan Luce
DRE# 01299167

Stephanie Erickson
DRE# 01316258

Cortney Bennett
DRE# 01948696

Kevin Bennett
DRE# 01948696

Jennifer Anderson
DRE# 01885540

Cortez Hill, 2BR/2BA | $690,000

Andrew e. nelson, Pres ident & owner | dre# 01204280
steven Kilgore, BrAnch MAnAger | 619.522.9494 | info@willisAllen.coM

Little Italy, Loft/1.5BA | $555,000

Columbia, 3BR/2BA | $998,000Bankers Hill, 3BR/3BA | $970,000

North Park, 4BR/3BA | $1,290,000North Park, 4BR/3.5BA | $699,000

Larry Cline
DRE# 01894025

Meg Metroyanis
DRE# 02042527

Ken Baer
DRE# 01334769

Ayush Vats
DRE# 02057884

Steven Kilgore
Branch Manager
DRE# 01898156

Tommy Walker
DRE# 01994105

Louis Brignac
DRE# 01888287

Christina Ludovice Wilkin
DRE# 01936121

Stephanie Erickson
DRE# 01316258

Erika Migliore
DRE# 01901085
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