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Perfecting her craft
Hillcrest actress shines  

on local stages
By David Dixon

Since 2017, Hillcrest resi-
dent Kate Rose Reynolds re-
ceived a lot of attention for her 
roles in a few local productions.

Last year, the local ac-
tress earned rave reviews 
for her performance in a 
dark San Diego premiere 
“Margin of Error” from 
The Roustabouts Theatre 
Co.  Recently, she was in 
an acclaimed staging of the 
drama “Cardboard Piano” 
at the Diversionary Theatre, 
and is currently in Scripps 
Ranch Theatre’s version of 
Alan Ayckbourn’s science 

fiction comedy thriller, 
“Communicating Doors.”

As the daughter of the 
highly respected San Diego 
actress and director Rosina 
Reynolds, the performing arts 
were always an integral part 
the younger Reynold’s life. Her 
earliest memories include visit-
ing theaters to watch a variety 
of shows. 

For Reynolds, pursuing a ca-
reer in theater just made sense.

“I think it would be weird 
if I went into accounting,” 
she said. “Going into the-
ater was kind of an obvious 
choice.” 

Reynolds learned a great 

deal about acting through her 
education at Yale University, 
the London Academy of Music 
and Dramatic Arts and the T. 
Schreiber Studio in New York. 

Kate Rose Reynolds (right) performs 
as Poopay in “Communicating 
Doors” alongside Wendy Waddell 
(left), who plays the character 
Ruella (Photo by Ken Jacques)

see Reynolds, pg 11

see Street Fair, pg 9

Diving into the 
30th Street 

Pipeline Project
Sara Butler | Editor

Some Uptown residents 
– specifically in North Park, 
South Park and Golden 
Hill – may face upcoming 
water outages in their neigh-
borhoods, as well as a few 
detours.

The 30th Street Pipeline 
Replacement Project, which 
will replace nearly 6 miles 
of water main, is currently 
underway. The proposed wa-
ter pipes will run along 30th 
and Fern streets, starting 
at Polk Avenue to the north 
and Commercial Street to 
the south. There will also 
be a few shorter segments 
on side streets, and one 
current water pipe will be 
abandoned on Ray Street in 
North Park.

This replacement and 
rehabilitation of the aging 
pipes and mains brings 
them up to current city stan-
dards, which will help avoid 
water main breaks or other 
service disruptions in the 
future.

Clem Wassenberg, 30th 
Street Pipeline construction 
manager, spoke to the public 
at the North Park Planning 
Committee’s Public Facilities 
and Transportation 
Subcommittee on Sept. 12. 
The city has partnered with 
Rick Engineering Company, 
represented by Nick Dorner 
at the meeting.

Construction started 
about four months ago and 
is scheduled through July 
2020. The overall budget for 
the planning, design and 
construction is $28.7 million, 
but both the timeline and 
budget are subject to change.

Currently, construction 
crews are working on pothol-
ing in the North Park neigh-
borhood while the project 
waits on approval of the pipe 
design.

see Pipeline, pg 4
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Rock on

More than 80 local music acts will perform at the annual Adams Avenue Street Fair on Sept. 29 and 30.  
 (Photo courtesy of Adams Avenue Business Association)

Uptown bands to shine at Normal Heights music festival
Sara Butler | Editor

Many know Uptown neigh-
borhoods play host to a thriving 
local music scene, but some may 
not know they host the largest 

free two-day music festival in 
all of Southern California.

This Normal Heights festi-
val, Adams Avenue Street Fair, 
is celebrating its 37th year the 
last weekend of September. 

Hosted by the Adams Avenue 
Business Association, the an-
nual event features six stages 
and 80 musical acts.



3221 McKinley 3BR 2BA • 1699 sq ft
SOLD for 99.4% of Asking Price

3624 Grape 2BR 1BA • 1248 sq ft
SOLD for 107.1% of Asking Price

Your Local Real Estate Experts!

2873 Upas 2BR 2BA • 1347 sq ft
SOLD for 100% of Asking Price

3758 31st 3BR 1BA • 1450 sq ft
SOLD for 101% of Asking Price

2576 Myrtle 2BR 2BA • 936 sq ft
SOLD for 96.3% of Asking Price

3603 37th 2BR 1BA • 902 sq ft
SOLD for 98.1% of Asking Price

3317 Boundary Multi-Unit Property
SOLD for 100% of Asking Price

1827 Granada Multi-Unit Property
SOLD for 103% of Asking Price

3654 Boundary 2BR 2BA • 800 sq ft
SOLD for 104% of Asking Price

3686 28th 3BR 1BA • 1401 sq ft
SOLD for 99.5% of Asking Price

6661 Bonnie 3BR 2BA • 1676 sq ft
SOLD for 106.7% of Asking Price

McTRealEstateGroup.com

COMING SOON! 3BR 4BA • 3275 sq ft
 6253 Cypress Point

COMING SOON! Investor’s Dream

3727 Suffolk 3BR 1.5BA • 1008 sq ft
SOLD for 105.5% of Asking Price

5935 Altamesa 3BR 1BA • 884 sq ft
SOLD for 99% of Asking Price

7243 Golfcrest 3BR 2BA • 1330 sq ft
SOLD for 100% of Asking Price

“My wife and I had a wonderful experience, from start to finish, working with Mary 
and Z as our listing agents. There was never one single time during the entire 
process (before, during, and after escrow) when they didn’t keep us 100% in the 
loop at all times. They got back to us immediately whenever we had questions. They 
stayed ahead of each issue that came along and prevented unexpected delays and 
surprises. We’ve been strongly recommending them to all our family and friends. 
They’re consummate professionals and best of all, they really know their stuff!!”
 – Shelly A.

2981 Monarch 4BR 2BA • 1794 sq ft
SOLD for 107.1% of Asking Price

CONDO 8233 Station Vllg 2BR 2BA • 1274 sq ft
SOLD for 100% of Asking Price

2227 K Multi-Unit Property • 1416 sq ft
SOLD for 103.1% of Asking Price

619.818.8122
EXP Realty of California, Inc: DRE 01878277

Mary McTernan: DRE 01408605 • Z McT-Contreras: DRE 01715784

CONDO 2BR 2BA • 827 sq ft
 4385 Georgia

 2BR 2BA • 732 sq ft
3714 Dwight

1919 29th 2BR 2BA • 1016 sq ft
SOLD for 105% of Asking Price
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Rethinking Styrofoam
Ban may soon take effect

Sara Butler | Editor

If everything goes to plan, 
Styrofoam may no longer be 
seen on San Diego streets in 
2019.

District 3 Councilmember 
Chris Ward’s proposal would 
ban the use, sale, production 
and distribution of foodware 
products made of polystyrene 
foam, more commonly known 
as Styrofoam, in the city of San 
Diego. It would also place re-
strictions on single-use plastics. 

These products include — 
but are not limited to — cups, 
bowls, plates, coolers, ice chests, 
meat and fish trays, and egg 
cartons. They would not be 
allowed to be distributed at 
restaurants or sold at grocery 
stores, and customers would be 
prohibited from bringing them 
to public spaces such as parks, 
beaches and canyons.

Representatives of 
Councilmember Ward’s office 
are currently making their way 
around the planning group 
circuit to provide an update 
on this proposal, receive input 
from the Uptown community, 
and request letters of support.

So far, Brian Elliot presented 
at the Uptown Planners meet-
ing on Sept. 4; Tyler Renner 
spoke at the Sept. 18 North 
Park Planning Committee 
(NPPC) meeting. Other repre-
sentatives attended the Greater 
Golden Hill Community and 
Kensington-Talmadge Planning 

Group meetings, among others.
These presentations ad-

dressed a question on many 
minds: Why the ban? 

Since polystyrene foam is 
not biodegradable, the material 
negatively impacts our landfills, 
oceans and rivers, wildlife, 
and overall community health. 
Instead, the foam photode-
grades — meaning it breaks 
down into smaller pieces that 
resemble food that marine life 
can accidentally consume, un-
knowing of the consequence.

“Styrofoam will last way 
longer than any of us are alive, 
which is bad for the environ-
ment, which is bad for recycling, 
which is bad for our goals of 
reaching our Climate Action 
Plan,” Renner said, adding that 
the Climate Action Plan had an 
ambitious goal of having zero 
waste for the city of San Diego 
by 2040.

“If you look around the state, 
116 either cities or counties in 
the state already have a ban on 
Styrofoam — places like San 
Francisco, San Jose are the two 
larger ones,” Elliot said. “San 
Diego would be the largest [city] 
in the state to have such a ban. 
We could really see this kind of 
action go statewide, but we real-
ly need to show that San Diego 
is a leader on this.”

The proposal came from 
Surfrider Foundation, who put 
forth a framework of the cur-
rent version that Ward’s ban 
adopted and altered. Other 

proposals put forth by other 
jurisdictions that have put 
similar bans in place were al-
so considered. Environmental 
and business partners such as 
Business for Good, Wildcoast/
Costasalvaje, Sierra Club, 5 
Gyres, San Diego Coastkeeper, 
Climate Action campaign and 
Greenpeace have vocalized 
their approval.

According to a fact 
sheet from the office of 
Councilmember Chris Ward, 
“violators will be issued a 
warning for an initial offense. 
Subsequent violations may 
result in a fine not to exceed: 
$200 for first violation; $350 for 
a second violation in the same 
12-month period; and $500 for 
each subsequent violation in the 
same 12-month period.”

One North Park resident in-
quired who would be notifying 
the city about businesses who 
violate the ban. Renner replied 
that it would be complaint-driv-
en by the public, as city em-
ployees would not be sent out to 
every restaurant to make sure 
they are complying.

NPPC board members Steve 
Doster, Chelsi Sparti and 
Randy Wilde stated their sup-
port of the proposal but voiced 
opposition to the fee-based ap-
proach, suggesting a focus on 
education and outreach instead.

“If I go to my local small 
business across the street I 
don’t necessary want to set 
them up to get a big fine,” Wilde 
said, suggesting flexibility for 
the fines for these establish-
ments to still encourage cus-
tomers to report.

Renner said that these 
fees are intended to nudge 

businesses to change behavior 
over time, rather than burden 
or punish them. They have not 
decided on what education or 
outreach initiatives but assured 
these will be put in place.

Uptown Planners board 
member Jennifer Pesqueira 
owns El Indio Mexican 
Restaurant, which is turning 78 
years old this year. She voiced 
her concern about how the ban 
would affect small businesses 
like hers.

“It’ll be a financial hardship 
for everybody that has business-
es like mine,” Pesqueira said. 
“I’m not a full-service restau-
rant like Mister A’s with plates 
and silverware and dishwash-
ers — I’m kind of in the middle.

“I don’t want to pack on the 
charge that I’m paying extra 
because there is a different type 
of container,” she continued, 
adding that alternative packag-
ing — such as paper — wouldn’t 
work for her type of food.

Small businesses facing fi-
nancial hardship — who earn 
an annual profit of $500,000 
or less — may be exempt via a 
waiver, which would not have 
a limit as long as the financial 
hardship continues. The excep-
tion also applies to establish-
ments with a current contract 
with a provider that gives them 
polystyrene foam products, 
though that waiver would be 
revisited after one year.

Though Leo Wilson — 
Uptown Planners board chair 
and Bankers Hill resident 
— supported the ban due to 
environmental problems seen 
firsthand in his neighborhood, 
he also shared Pesqueria’s con-
cerns on the ban’s impact on 

small Uptown businesses.
“With Jennifer’s [Pesqueria] 

situation, when you [implement] 
something like this, small 
business owners are challenged 
enough,” Wilson said. “So in 
this ban … do a distinction 
between large, chain business-
es and small, mom-and-pop 
[shops]. Certainly, give them a 
leeway of time because costs are 
going to be [high].

“The big guys can handle 
this — they probably adapted 
already, but the small ones we 
don’t want to lose can’t [han-
dle the cost of the ban]” he 
continued.

Elliot said that the city is, 
and will continue, to work with 
businesses of all sizes to help 
them with the transition. They 
are also in communication 
with the California Restaurant 
Association.

“Part of this ordinance 
would require the director of 
Environmental Services in the 
city of San Diego to maintain a 
list of alternative products for a 
business to use. So that would 
include things like paper, card-
board, bamboo – there’s a va-
riety of different biodegradable 
substances that can be used to 
replace the Styrofoam,” Renner 
said, adding this list would be 
updated as science and technol-
ogy changes.

Though not entirely banned, 
single-use plastic utensils and 
straws will also face restrictions 
and are not to be distributed. 
Elliot added that in addition to 
Styrofoam, these products in 
particular are found most often 
in city-wide beach cleanups. 

see Styrofoam, pg 8
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6 Brand New Homes in La Jolla Shores

New Construction 
at La Jolla Shores

Starting at  
1.79 Million

For More Info & Photos
Visit 8010LaJollaShores.com KrystalLaneHomes.com • CA-Lic -# 01918284   

Krystal@SDHOMES.com • 858-382-5793

www.fandiego.comwww.fandiego.com
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“Potholing essentially is 
excavating all the utilities 
— electric, gas, phone lines 
cable  — to make sure there is 
no conflict [with our proposed 
plan],” Wassenberg explained.

Upon approval, the pipe will 
be manufactured, and crews 
will begin installing the pipe-
line starting in spring 2019. 
Banuelos said it is hard to say 
how long the construction of 
each segment would take, as 
the production rate depends on 
the diameter of the pipe.

“If I was to give you a fin-
ishing date, I’d probably be 
making it up,” Wassenberg 
said, citing that many factors 
other than pipeline diameter 
may affect the timeline, such 
as rain.

In residential neighbor-
hoods, construction is planned 
for weekdays from 8 a.m.–3:30 
p.m. but may shift times due 
to rush hour. These daytime 
hours intend to not impact res-
idents during the night. 

But in the pipeline sections 
that are primarily home to 
restaurants, shops and oth-
er businesses, construction 
teams will work during night 
hours to not affect day-to-day 
traffic or operations. Shorter 
night shifts are planned for on 
Sunday through Wednesday. 
This schedule was a request 
from the impacted business-
es, which tend to be busier 
Thursday through Saturday.

For any scheduled wa-
ter outages, all affected 

individuals will receive no-
tice with a letter as well as 
a door-hanging three to five 
days prior. The city will install 
a 2-foot diameter pipe in the 
gutter to provide a temporary 
water supply for construction 
segments that are anticipated 
to be impacted for a longer pe-
riod of time.

Wassenberg said if resi-
dents or business owners en-
counter any immediate issues 
with the construction — such 
as a truck blocking a driveway 
— they are encouraged to ask 
any worker to speak directly 
with the residential engineer, 
who will be on-site.

Each segment will cause 
full or partial road closures 
and result in detours. The 
project leads are also in con-
tact with Metropolitan Transit 

System (MTS), and if a bus 
stop will be impacted, the 
MTS stops will be moved or 
rerouted. Information notices 
will be placed on the stop, as 
well as included in the month-
ly email newsletter that the 
project team will send out to 
individuals signed up online.

Some residents were con-
cerned about the condition of 
the streets after the project is 
completed. Wassenberg said 
at the end of the project, the 
team will resurface the streets 
and “restore the streets at 

least to the same conditions 
as before – or better.”

A temporary coating, 
which he admitted will 
be bumpy, will be placed 
while they complete re-
quired pressure testing. 
Once that testing has been 
completed, a “finishing cap 
with a smooth layer” will 
be added to resurface the 
streets. All forms of trans-
portation, including bikes, 
will be considered during 
the process.

“If there are any sections 
that you see that the con-
tractors have left that are 
not bikeable, bring it our 
attention and we’ll get it 
fixed,” Wassenberg said.

“We don’t mean to put 
our work on you, but we’d 
appreciate it if you made us 
aware of those situations,” 
he continued.

Residents are encour-
aged to sign up for the 
30th Street Pipeline 
Replacement Project’s 
email distribution list at 
sandiego.gov/30thstreet-
pipeline to receive updates. 
For additional questions 
about the project,  
call 619-533-4207 or email  
engineering@sandiego.gov.

—Reach Sara Butler at 
sara@sdcnn.com.v

FROM PAGE 1

PIPELINE Caring for the homeless

In August, city and region-
al leaders joined me to high-
light a significant gap in our 
system of care for homeless 
San Diegans: the lack of re-
cuperative care facilities and 
medical respite beds in both 
the city of San Diego and San 
Diego county.

The challenges created 
by mental health issues, 
substance abuse, injury and 
chronic illness are the most 
difficult barriers to address 
when attempting to assist and 
move homeless individuals in-
to a stable, safe environment.

Recuperative care facil-
ities offer specialized care, 
recovery, and assistance to 
homeless individuals who are 
too vulnerable to properly 
recover from injury on our 
streets but are not ill enough 
to require intensive hospital 
inpatient services. These 
facilities allow individuals 
the opportunity to rest in a 
safe environment while ac-
cessing medical care, housing 
navigation and supportive 
services.

Our communities are 
in desperate need of facil-
ities and systems that are 
equipped to meet the level of 
care that is required to as-
sist our vulnerable homeless 
population. Currently in the 

entire county, there are only 
73 recuperative care beds, 
41 of which are in the city. 
With a homeless population 
that is aging and struggling 
with chronic health condi-
tions, physical disability, 
and/or mental health issues, 
our region would objectively 
benefit from an investment in 
additional recuperative care 
facilities.

Embracing a Housing First 
approach by responsibly in-
vesting in recuperative care 
treatment and facilities will 
provide homeless individu-
als — who are often the most 
challenging patients to treat 
— a clean, safe place to recov-
er and connect with homeless 
services.

In my capacity as Chair 
of the Select Committee on 
Homelessness and Vice Chair 
of the Regional Task Force on 
the Homeless, I will be work-
ing to highlight and discuss 
this need, both in the city and 
the county.

For more information on 
this important issue, please 
contact Brittany Bailey, 
my community liaison for 
Uptown. at 619-236-6633 or 
bnbailey@sandiego.gov.

—Councilmember Chris 
Ward serves the 13 commu-
nities in District 3, which 
include the Uptown neighbor-
hoods of Old Town, Mission 
Hills, Hillcrest, University 
Heights, North Park, South 
Park, Normal Heights, 
Bankers Hill and others.v

D3 Update
Chris Ward 

“If I was to give you 
a finishing date, 
I’d probably be 
making it up.”

—Clem Wassenberg

“[The team will] restore 
the streets at least to 
the same conditions as 
before — or better.”

—Clem Wassenberg

4 San Diego Uptown News | Sept. 21 - Oct. 4, 2018 sdcnn.comNEWS / POLITICS



sdcnn.com 5San Diego Uptown News | Sept. 21 - Oct. 4, 2018



City-owned utilities are good even for cities that don’t choose them
By Dwight Worden,  

Catherine Blakespear and David Zito

[Editor’s note: This editorial first 
appeared in the Voice of San Diego on 
Sept. 6. View the original article at 
bit.ly/vosd-CCAs.]

Public energy programs are 
launching across California, with 19 
programs currently serving custom-
ers and many more being developed. 
Community choice aggregators, 
or CCAs, are paving the way for 
California to achieve its ambitious 
climate targets while providing cus-
tomers with continued reliable and 
affordable energy.

Most operational CCAs in 
California have goals of procuring 
power from greener, carbon-free en-
ergy sources. Six local cities — Chula 
Vista, Del Mar, Encinitas, La Mesa, 
San Diego and Solana Beach — have 
distinguished themselves as state 
leaders by establishing their goals of 
100 percent clean power by 2035, or 
sooner. The creation of CCAs could be 
instrumental in achieving these goals.

Until recently, investor-owned util-
ities like San Diego Gas & Electric 
enjoyed a virtual monopoly on sup-
plying power to energy customers in 
California. This meant that, with no 
other options for consumers, utilities 
were guaranteed customers.

Then in 2002, in the wake of 
the energy crisis, the California 
Legislature passed a law that enabled 
the creation of CCAs, allowing local 
communities to take control of the en-
ergy they buy and easing constraints 
on competition that contributed to the 
crisis.

Over the last few years, CCAs in 
California have been introducing 
greater options for communities to 
access clean renewable energy and 
delivering local programs that benefit 
residents and businesses, rather than 
utility shareholders. Yet, despite their 
success, we’ve seen some fear-monger-
ing and misinformation surrounding 

the creation of a CCA in San Diego. 
These assertions are unsubstantiated. 
Specifically, the notion that SDG&E 
customers who are not part of a CCA 
carry an additional cost burden is 
simply not true. The law requires that 
both classes of rate payers — utility 
customers and CCA customers — be 
treated equally and that neither group 
bears the financial burden of the 
other.

In a technical study completed last 
year, the city of San Diego found that 
a CCA could deliver more renewable 
energy while saving city residents 
and businesses money over time 
compared with SDG&E. Meanwhile, 
a third-party review of a competing 
proposal by SDG&E found that the 
utility’s approach was short on details 
and raised more questions than it an-
swers. SDG&E’s proposal “gives little 
or no information about the approach, 
costs, or risks,” the review said.

In June, Solana Beach launched 
the first CCA in San Diego County in 
large part to meet its Climate Action 
Plan goals, offering a cleaner default 
energy product than SDG&E and a 
100 percent renewable option. Solana 
Energy Alliance has been successfully 
operating since then and is achieving 
its goals of providing more renew-
able energy at reduced rates to its 
customers.

The cities of Encinitas, Del Mar, 
Carlsbad and Oceanside are currently 
studying the feasibility of jointly form-
ing a CCA. The final report is antici-
pated later this year.

We’ve seen throughout California 
that CCAs are performing as intended 
— delivering reliable, affordable and 
clean energy to millions of customers, 
while exceeding the state’s ambitious 
climate goals. Breaking up existing 
utility monopolies in California has 
introduced fair competition and choice 
that is driving innovation and cost 
savings for energy customers.

Indeed, the growth of CCAs has 
put pressure on investor-owned utili-
ties to compete in terms of rates and 

products offered, according to UCLA’s 
Luskin Center for Innovation. “The 
rise of CCAs has had both direct 
and indirect positive effects on over-
all renewable energy consumed in 
California, leading the state to meet 
its 2030 RPS targets approximately 
ten years in advance,” the Luskin 
Center notes in a recent study.

Local control is at the heart of the 
CCA model. CCAs have a transparent 
rate-setting process that engages local 
consumer input and ensures account-
ability to their customers, not share-
holders. And while investor-owned 
utilities’ profits go to corporate and in-
stitutional shareholders, CCAs invest 
their revenues back into their commu-
nities through programs that serve 
their customers’ needs and further our 
state’s decarbonization goals – rather 
than pumping up stock prices.

MCE, for example, a CCA serving 
customers in the Bay Area, offers re-
bates to low-income customers who in-
stall solar panels. Customers who par-
ticipate have saved an estimated $2 
million on their electricity bills. Over 
in Sonoma and Mendocino counties, 
Sonoma Clean Power is saving cus-
tomers thousands of dollars through 
a number of different rebates, includ-
ing electric vehicle incentives, while 
addressing one of the largest sources 
of greenhouse gas emissions in the 
state. North of Los Angeles, Lancaster 
Choice Energy is implementing a 
three-year program that will provide 
nearly $1.2 million in energy efficien-
cy services to residential and small 
commercial customers.

CCAs bring a breath of fresh air to 
the energy market, accomplishing lo-
cal and statewide climate goals while 
providing customers with reliable, 
affordable power and value-added pro-
grams. These are positive impacts we 
should embrace, not fear.

—Dwight Worden is mayor of Del 
Mar, Catherine Blakespear is mayor of 
Encinitas and David Zito is mayor of 
Solana Beach.v

Guest Editorial
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$1,275,000

3785 IBIS ST, Mission Hills

Complete rebuild! This lovely 3br/2ba 
Tudor-style home with PERMITTED bonus 
room o� of the garage is essentially new 
construction. New foundation, plumbing, 
electrical, windows, roof, drywall, lighting, 
�ooring, in a recon�gured open concept �oor 
plan. 9 foot ceilings in the main living area 
accentuated with recessed lighting. Bonus 
room o� the garage is ideal for an o�ce, gym, 
play area, storage or optional bedroom.

Woods Real Estate Services
3415 6th Ave #9
BRE #01412706

richtwoods@gmail.com
619.347.9866

RICHARD T. WOODS
Broker Owner/Attorney

Beautiful end-unit townhome in the heart of North Park.
This bright & open home features a remodeled kitchen
w/ granite counter-tops & updated cabinetry, wood-
style tile flooring, updated vanities in the bathrooms,
central a/c, and a large private patio w/ direct access to
the front yard. Dual master suites w/ large walk-in clos-
ets & a full-sized, side-by-side, washer dryer in between
them. Unbeatable location just a short stroll to restau-
rants, shops, & breweries/bars. Easy access to freeways
& downtown.

3681 Grim Ave. 1  •  Offered at $599,000

Patrick Cohen DRE#: 01936110

818.634.3355
PatrickSellsSD.com

HELPING INJURED PEOPLE WHEN 
HELP IS NEEDED MOST

Spencer Guerena
Attorney at Law
3200 Adams Avenue, Suite 206
San Diego, CA 92116
(619) 955-5151 • (619) 955-5195 fax
spencer@guerenalaw.com

 Do not be bullied - let us fight for you.

HELPING INJURED PEOPLE WHEN 
HELP IS NEEDED MOST

Spencer Guerena
Attorney at Law
3200 Adams Avenue, Suite 206

 Do not be bullied - let us fight for you.

You are entitled to be compensated for the 
damages that you have suffered that are legally 
caused by another.
• Catastrophic Injury
• Brain Injury
• Wrongful Death
• Trucking Accidents
• Auto Accidents
• Motorcycle Accidents
• Bicycle Accidents
• Pedestrian Accidents
• Intoxicated Driving Accidents

• Dog Bites
• Injuries to Children and 

the Elderly
• Assault and Battery
• SCUBA Diving Accidents 

and Deaths
• Boating Accidents
• Insurance Bad Faith

Letters

Truth Of Truax House

[Ref: Resolution Number 
R-16072801 Historical designa-
tion of property 2513-2515 Union 
St., San Diego, CA 92101
Assessor Parcel Number  
533-072-18-00 Historical 
Resources Board Number 1225]

It is my belief that the project 
and the staircase were reviewed 
by Historic Resources Board 
(HRB) staff and not present-
ed or reviewed by the Design 
Assistance Subcommittee (DAS). 
(Note that the staff who reviewed 
this project has left city employ-
ment for work elsewhere.)

I am quite surprised that this 
addition was permitted without 
DAS review. The photo attached 
should clearly indicate my con-
cern. The staircase is a three-sto-
ry addition that architecturally is 
quite imposing on the historic res-
idence. I believe that the exiting 
requirements for a multifamily 

renovation in the existing historic 
structure could have been han-
dled much more gracefully.

This residence is a legacy for 
San Diego’s first AIDS hospice 
and is named for Dr. Brad Truax, 
who was a significant figure in 
San Diego’s LGBTQ+ commu-
nity and an important activist 
for AIDS treatment and care. 
Somehow I fear the final result 
will not be what the communi-
ty expected and was promised 
during the controversy over the 
sale of this city-owned property to 
a private developer.

I don’t know what the HRB 
and the DAS can do at this time, 
but I raise a flag that I hope this 
sequence of review does not repeat 
itself for another important his-
toric site. I feel that the LGBTQ+ 
community has been given short 
shrift.

—Charles Kaminski, via email.

The Truax residence is a leg-
acy for San Diego’s first AIDS 
hospice and is named for Dr. Brad 
Truax, who was a significant 
figure in San Diego’s LGBTQ+ 
community and an important 
activist for AIDS treatment and 
care. Located at the corner of 
Union Street and Laurel Street, 
in Bankers Hill, San Diego, Calif. 
92101.

Who will help to get the city 
of San Diego and the developers, 
in this case, NDD aka Nakhshab 
Development & Design Inc. 

(Soheil & Nima Nakhshab) to 
keep the promises made with 
the sale of public land?

The parcel that the Truax 
house is on was set aside for a 

road that was never built. It was 
purchased by the city with gas tax 
money. So the money had to go 
back into that fund. Was it? What 
is it going to be used for? It was 
designated for park land. 

The city decided to sell it to a 
private developers (NDD) who 
wanted it converted into three 
parcels, with the Truax house on 
a tiny parcel not large enough for 
any parking. This was approved 
by the San Diego Planning 
Commission after Soheil stood in 
front of them and said that he was 
going to keep the two houses and 
did not have plans to do anything 
to them. Although I am sure that 
they all knew this was not true, 
they approved the division and 
sale.

The land was sold to develop-
ers (NDD) after it was divided. 
NDD made promises along with 

Building homes and jobs

Sept. 29, 2017 was a momen-
tous day for me professionally 
and personally – it was the 
day Governor Jerry Brown 
signed my bill, Senate Bill 2, 
the Building Homes and Jobs 
Act, creating a permanent, 
reliable source of funding for 
affordable housing. With the 
help of countless others, I had 
worked on that policy priority 
for seven years, and we finally 
got it across the finish line. It 
was exciting and extremely 
gratifying.

I couldn’t wait for the reve-
nue from SB 2 to begin flowing 
to local communities across the 
state to reduce homelessness 
and provide housing opportuni-
ties for struggling individuals 
and families.

But I knew that it takes time 
for a new law to result in real 
dollars. I knew that it would 
take time for the Department 
of Housing and Community 
Development (HCD) to create 
the rules and procedures gov-
erning how the funding would 
be allocated to local commu-
nities to make sure that it is 
well-spent.

I am pleased to announce 
that HCD has notified local 
governments that the first 
round of funding from SB 2 is 
now available. It’s important to 

note that this is just the begin-
ning. Half of the revenue from 
SB 2 during the first year goes 
directly to programs aimed at 
reducing homelessness — this 
first round of funding comes 
from that stream.

San Diego will receive more 
than $2.5 million from this 
first round to help alleviate 
homelessness.

Also on the way is $32.9 
million from the Homeless 
Emergency Aid Program 
(HEAP), which was created as 
part of this year’s state budget. 
The city of San Diego will get 
$14.1 million, while the San 
Diego Regional Task Force on 
the Homeless will get $18.8 
million to disperse to programs 
across the county. 

The state will send out a 
notification of HEAP fund-
ing availability on Sept. 5. 
The money may be used for 
homelessness prevention, 
criminal-justice diversion for 
homeless individuals with 
mental-health needs, emer-
gency aid, homeless outreach, 
housing navigation services, 
rental assistance and land-
lord incentives to increase 
housing opportunities avail-
able to formerly homeless 
individuals.

In all, the state is allocating 
roughly $1.2 billion in 2018 to 
address the state’s homeless-
ness and housing-affordability 
crisis — including $500 million 
for HEAP, an estimated $250 
million from SB 2 and $455 

million from the state’s Cap 
and Trade program to fund 
affordable housing located near 
public transit.

These resources will help 
fund real programs and real af-
fordable housing developments 
at the local level and have real, 
positive impacts in the lives of 
our neighbors who are strug-
gling with unstable housing or 
no housing at all. No one should 
have to live in shelters, or along 
our rivers, or on our streets. 
Everyone deserves a place to 
live, regardless of their income 
and regardless of barriers such 
as mental illness or substance 
abuse.

Not only will this new state 
funding directly help individu-
als and families — it will also 
have significant economic, en-
vironmental and public-health 
benefits.

Housing and homelessness 
have been my top priorities 
since I began serving on the 
San Diego City Council 18 
years ago. These challenges are 
not new. I am proud to be in a 
position to continue working 
toward solutions as the leader 
of the state Senate. This year’s 
focus on funding is a big step, 
but there is a lot of work ahead, 
and my colleagues and I will 
continue to pursue an end to 
the crisis.

—Toni G. Atkins rep-
resents the 39th District in the 
California Senate. Follow her 
on Twitter @SenToniAtkins.v

Notes 
from Toni
Toni G. Atkins

Truax House, located at the corner Union and Laurel streets (Photo courtesy of 
Charles Kaminski)

see Letters, pg 19
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Coin Laundry and Professional Fluff & Fold Service
at a price everyone 
can afford!
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(619) 795-9588
1955 El Cajon Blvd., SD, CA, 92104
www.SDLaundryroom.com
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Free WiFi,

Workstations,
Flat screen TVs,
Lounge Area
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Every wash cycle 
is sanotyzed with 
Ozone Fresh Water

Every wash cycle 
is sanotyzed with 
Ozone Fresh Water

The Cool, Clean,
Fun place to do

laundry

The Cool, Clean,Cool C
Fun place to do

laundry

The Cool, Clean,
Fun place to do

laundry

Fluff + Fold
Pricing

Residential: 15lb. min.
Tues.-Thurs. $1.09 p/lb
Fri.-Mon. $1.19 p/lb
Commercial - 25lb. min.

Military w/ID - 15lb. min.

$1.09 p/lb

$1.00 p/lb

Internet access already being limited

It certainly did not take 
long for internet service 
providers (ISP) to take 
advantage of the end of 
net neutrality. New re-
search from Northeastern 
University and the University 
of Massachusetts Amherst 
shows that telecom companies 
are slowing internet access 
to and from popular online 
applications.

Apps for YouTube, Netflix 
and Amazon’s Prime Video 
have all experienced slow-
downs in data speeds. Unless 
we restore net neutrality, the 
future could hold even more 
changes that restrict consum-
ers’ access to the internet.

 Congress needs to step up 
and pass legislation to pro-
tect consumers and restore 
net neutrality. I have joined 
my colleagues to make this 
happen.

 What actually is net 
neutrality? It was a policy 
created under President 
Barack Obama to ensure all 
Americans have free and 
unfettered access to the inter-
net. It means that providers 
cannot slow data speeds to 
certain apps or websites, and 
that providers cannot charge 
extra to access certain sites.

 In June, the Federal 
Communications Commission 

(FCC) under the Trump ad-
ministration overturned the 
Obama policy and put an end 
to net neutrality.

 With slower internet 
speeds now a reality, what 
other changes could we see? 
For one, you could be charged 
to get faster online speeds.

 Consumers could also be 
charged extra to use some 
apps and websites. This is a 
reality in other countries.

 Imagine being charged an 
extra monthly fee — on top 
of what you’re already paying 
for the internet — to be able 
to use Twitter, Facebook, 
Instagram or Snapchat. 
Consumers could be charged 
more to access messaging, 
music and video services.

 In Portugal, the country’s 
wireless carrier Meo offers 
separate packages for the 
kind of data and apps con-
sumers use. There’s an extra 
charge for using social media, 
email, music or video apps 
and websites.

 We could see internet ser-
vices become similar to cable 
services for consumers. Most 
cable plans start with a basic 
package with just a few chan-
nels; if you want premium 
channels, that’s a whole dif-
ferent package and it’s going 
to cost a lot more.

 Without net neutrality, the 
ability of ISPs to nickel-and-
dime consumers is endless.

 Worst-case scenarios could 
include ISPs blocking access 
to websites altogether. A pro-
vider could restrict access 

because the CEO doesn’t like 
the politics of a website or 
because it could be a com-
petitor. This would severely 
limit the American people’s 
access to information or the 
ability to express their First 
Amendment rights.

 What does this mean for 
small businesses? If you’re a 
business that uses technolo-
gy or a website to reach and 
service your customers, equal 
access to the internet could 
be the difference between suc-
cess or failure.

 As the FCC was working 
to undo net neutrality, an 
effort in Congress was under-
way to preserve it. I joined 
with 168 of my colleagues to 
introduce legislation to over-
turn the FCC’s decision and 
restore net neutrality. 

 We didn’t stop there. We 
moved to force a vote in the 
House of Representatives 
through a rare parliamentari-
an procedure known as a dis-
charge petition. If 218 mem-
bers of the House sign the pe-
tition, House leadership must 
bring the bill up for a vote.

 California is also leading 
the way to protect consumer 
access to the internet. The 
state legislature passed legis-
lation similar to the net neu-
trality policy put in place by 
President Obama.

 When California’s bill 
passed, the head of a telecom-
munications industry group 
responded to its passage: 
“The internet must be gov-
erned by a single, uniform 

and consistent national 
policy framework, not 
state-by-state piecemeal 
approaches.”

 I agree. It should be a 
national policy and that na-
tional policy should be net 
neutrality. My constituents 
also agree; I surveyed them 
recently and 86 percent 
support net neutrality.

 However, right now 
California is our best bet 
to reverse the misguided 
policies of the Trump ad-
ministration. We’ve seen it 
on climate change and now 
on consumer protections as 
it relates to the internet.

 The free flow of infor-
mation is vital to a vibrant 
democracy — so much so 
that the framers of our 
constitution enshrined it in 
the First Amendment.

 The internet has pro-
vided people with the 
unprecedented ability to 
communicate and access 
information. We have a re-
sponsibility to protect that 
access.

—Congresswoman 
Davis represents central 
San Diego, including the 
communities of Old Town, 
Kensington, Mission 
Hills, University Heights, 
Hillcrest, Bankers Hill, 
North Park, South Park, 
Talmadge, Normal Heights, 
as well as La Mesa, Lemon 
Grove, Spring Valley, 
Bonita, and parts of El 
Cajon and Chula Vista.v

District 53 
Dispatch
Susan A. Davis

However, businesses can provide 
them to customers by request. 

“I’d like to say thank you for 
not banning straws, because 
there are times when you need 
a straw for young children … 
like for a 3-year-old child,” an 
attendee said at the Uptown 
Planners meeting. Elliot agreed, 
and added that this also applies 
to Americans with Disabilities 
Act (ADA) and hospital use.

However, it turns out not 
all Styrofoam will be banned. 
In response to a question from 
University Heights resident 
Melissa, Elliot clarified that the 
ordinance does not include pack-
aging materials.

“The city currently recy-
cles Styrofoam — it’s limited 
though. For the food ware, 
which is often stained with var-
ious burrito juices or whatnot,” 
Elliot said. “That’s not going to 
go all the way through the pro-
cess and be recycled; however, 
for packaging materials and 
what often times is shipped into 
San Diego, can be recycled — it 
should be.”

San Diego City Council Rules 
Committee approved the pro-
posal by a 3-2 vote on July 11. 
Currently, it is waiting for ad-
ditional vote from City Council 
slated for Oct. 15. If passed, 
the ordinance would take effect 
starting Jan. 1, 2019. San Diego 
Uptown News will provide an 
update after the vote.

—Reach Sara Butler at 
sara@sdcnn.com.v
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COLEMAN
MOVING SYSTEMS INC.

Office/Residentia | Free Wardrobes
7 DAYS A WEEK | FREE ESTIMATES

FAMILY OWNED SINCE 1979

619.223.2255
BBB MEMBER | INSURED | LIC#CAL T-189466

March and Ash is a customer-focused, licensed cannabis 
dispensary located in Mission Valley.

�
Shop March and Ash for any of your recreational or medical 
cannabis needs and explore our selection of flower, vapes, 

concentrates, edibles, clones, and CBD.
�

We believe that everyone deserves a comfortable and confident 
cannabis experience and we prioritize customer education, safety, 
and satisfaction. That’s why we have the most knowledgeable staff 

and the highest quality products in San Diego. �

March and Ash
61 9 -3 1 - G R E E N �

M a r c h a n d A s h . c o m
2 8 3 5  C a m i n o  D e l  R i o  S o u t h

Buy in store, online or by phone.
We offer fast and free delivery and are open at 2835 Camino Del Rio South, 

every day of the week from 7 a.m.–9 p.m.
�

We look forward to meeting you!

Everyday Artisan Pizza, Custom Built By You.

Order Online and Save Time

projectpie.com
Follow Us

3888 4th Avenue
(619)501-8000
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Talent bookers scout local 
bands for the show to get the 
best of the best on the San 
Diego music scene. Ten mu-
sic acts were also accepted 
through the festival’s online 
submission process, receiving 
200 total entries.

Some of the bands per-
forming at the festival are 
Uptowners, including Wild 
Wild Wets and Jonny Wagon 
& The Tennessee Sons.

Casbah owner and lo-
cal music mogul Tim Mays 
booked the Wild Wild Wets 
to headline his stage on 
Saturday night. This is the 
self-described “dark and dan-
cy, party-psych,” band’s third 

year playing the festival.
Yielding from North Park, 

Ocean Beach and Echo Park 
neighborhoods, band mem-
bers include Mike Turi (vo-
cals/synths), Taejon Romanik 
(guitar), Sarah Linton (bass), 
Marco Piro (drums) and 
Priscilla Castro (percussion).

In previous years, Wild 
Wild Wets played the street 
fair alongside “local royalty,” 
including The Donkeys and 
The Creepy Creeps. 

“We perform all over, but 
the Uptown music scene is 
where we started rustling 
feathers,” Turi said. “We love 
seeing the continued support 
that everyone is still giving 
each other in aims of making 
a better scene.

“We enjoy playing big local 
events like these, so we can 
play with bands we love like 

The Schitzophonics and The 
Loons, who we don’t get a 
chance to play with very of-
ten,” he continued.

Making its Adams Avenue 
Street Fair debut is Uptown 
music scene newbie, Jonny 
Wagon & The Tennessee 
Sons. The “hillbilly R&B” 
band was invited by Steve 
Kader to perform on the 
Roots Rock stage Saturday.

The band is made up of 
Jonny Wagon (vocals), Daniel 
Crawford (guitar), Ben Zinn 
(guitar), Andre Carrera 
(bass) and Jeff Hawthorne 
(drums), who hail from 
University Heights, Normal 
Heights, North Park and 
Ocean Beach.

“Most of us all hang out 
and work in or around the 
University Heights area,” 
Wagon said. “You can usu-
ally find us at Lancers most 
nights.”

Though this is the band’s 
first time at the Normal 
Heights event, front man 
Wagon has previously per-
formed at the festival, as well 
as many other local street 
fairs, with other music acts.

“Some of the things I like 
about AASF [Adams Avenue 
Street Fair] is the sea of 
talent that perform on and 
off the stages ... the food of 
course, and the neighborhood 
vibe of all the burrows com-
ing out for the weekend to 
celebrate,” he continued.

Scott Kessler, executive 
director of the Adams Avenue 
Business Association, echoed 
Wagon. He noted that “people 
come out for a good time and 
hopefully revisit the business 

district and local storefronts 
in the future.” The festival is 
the organization’s main mar-
keting and fundraiser event, 
which runs the association 
all year.

“[We] want residents to 
have a fun time … it’s a big 
celebration,” Kessler said. 
“The hope is that people 
will attend the street fair 
and continue to hang out on 
Adams in the times between 
the other special events.

“Any revenue from the 
event goes back to communi-
ty improvement [in Normal 
Heights],” he continued.

In addition to the music, 
this year’s festival features 
300 arts, crafts and retail 
booths; four beer gardens; 
food vendors; and carnival 
rides. New this year is a 

Cornhole Tournament on 
Mansfield Street, where at-
tendees can free play or reg-
ister to win cash prizes. The 
festival — known for its beer 
and wine offerings — also 
expanded its drink menu, 
partnering with rum sponsor 
Kenny Chesney Rum, that 
will be serving rum cocktails 
at the event.

Adams Avenue Street Fair 
is Saturday, Sept. 28 from 
10 a.m.–10 p.m. and Sunday, 
Sept. 29 from 10 a.m.–6 p.m. 
on Adams Avenue in Normal 
Heights. For more information, 
a map of the festival and the 
full music line-up, read our 
online article at  
sduptownnews.com/rock-on.

—Reach Sara Butler at 
sara@sdcnn.com.v

FROM PAGE 1
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Jonny Wagon & The Tennessee Sons at Adams Avenue Unplugged earlier this 
year. (Photo by Ingrid Martinez)

Wild Wild Wets are regulars on the Uptown music scene. (Photo by Rick Perez)
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Military past, present and future
San Diego is now ‘home base’ for national GI Film Festival

Albert H. Fulcher 
Contributing Editor

Founders of the GI Film 
Festival announced in May that 
San Diego is the official home 
of the military dedicated festi-
val. The shift to the West Coast 
is a natural one for the national 
festival, which launched in 
Washington, D.C. in 2007.

San Diego has one of the 
largest military populations in 
the U.S., with seven major mil-
itary bases between the Navy, 
Marines and the Coast Guard. 
San Diego County has the third 
largest veteran population in 
the country (240,000) and more 
than 100,000 active duty mem-
bers. San Diego is also home to 
a thriving film and media pro-
duction industry with dozens of 
film festivals year-round.

Documentaries, shorts, and 
narratives highlight stories of 
heroism, resilience, and honor. 
The festival includes Local 
Film Showcase, which features 
San Diego’s filmmakers, events, 
people, or places. Panel discus-
sions with filmmakers, actors, 
and documentary subjects are 
also part of GIFFSD.

The festival is organized 
by KPBS in partnership with 
the GI Film Group and Film 
Consortium San Diego. The 
GIFFSD is a proud member 
of the San Diego Veterans 
Coalition.

Now in its fourth year, the 
six-day military film festival 

is back to feature more untold 
and underrepresented stories 
of America’s military through 
film. GI Film Festival San 
Diego (GIFFSD) kicks off with 
the opening night screening 
and reception on Tuesday, 
Sept. 25 from 7–10 p.m. at the 
Museum of Photographic Arts 
in Balboa Park. The evening 
includes screenings of the 
narrative short “American,” 
followed by the documentary 
short, “The Registry.” 

Special guest George Takei 
is attending as the leading 
actor in “American.” Both 
films focus on World War II 
events and the important roles 
and services that Japanese-
American military members 
provided. In addition to Takei, 

the directors of each film are 
expected to attend the opening 
night celebration and will par-
ticipate in a panel discussion 
after the screenings.

‘American’
In “American,” actor and ac-

tivist Takei plays a 94-year-old 
veteran who works as a volun-
teer at the Japanese American 
National Museum. His char-
acter encounters a mother and 
her young daughter, triggering 
events that happened in his 
past, including his time as 
a young man in a Japanese 
American internment camp 
and later serving with the 
442nd Regional Combat Team 
in World War II. 

The history of the Japanese 
American internment camps 
is personal for Takei. From the 
age of 5 to 8 and a half years 
old, his family transferred from 
camp to camp. Takei said his 
father influenced his knowl-
edge and eventual activism to 
ensure this part of American 
history was not forgotten.

His role in “American” first 
came to him with a call from 
“American” producer, creator 
and director Richie Adams. 
The more Adams talked about 
the film, the more Takei got 
excited about participating in 
this project.

“First of all, the subject mat-
ter, the internment of Japanese 
Americans and the heroism of 
the young men that were taken 
from barbed wire imprisonment 
who fought with such incredi-
ble, amazing valor and indeed 
heroism, the telling of their 
story is very important to me,” 
Takei said.

But there was more to 
the story that drew Takei 
in. Executive Producer Ken 
Whitney married a Japanese 
American woman. Her mother 
was Takei’s father’s secre-
tary while imprisoned in the 
Arkansas camp.

“My father was a block man-
ager,” Takei said. “The camp 
was divided into blocks. Each 
block had a block manager who 
was the liaison between the 
camp command and also dealt 
with whatever issues came up 
within the block. I remember 
that. She was a young teenag-
er then. I went to my father’s 
office and she was tapping 
away at this amazing machine 
[typewriter], I was 5 [years old] 
and had never seen that. It fas-
cinated me.”

Takei said after reading the 
script and additional reading 
material for the short film, he 
already knew the story of hero-
ism of the young men who were 
drafted from those barbed wire 
prison camps and that it was 
an important story to tell.

“It’s really a small world and 
a world of not coincidences, but 
I think this was all meant to 
be,” Takei said. “In San Diego, 
I did another passion project 
of mine, ‘Allegiance,’ a musi-
cal at The Old Globe Theater. 
It was the biggest box office 
success in Old Globe history. I 
love San Diego because of all 
of these wonderful things that 
have happened in connection 
with San Diego. These projects, 
that happened in an almost a 
pre-ordained way, is something 
in life that I believe that some 
force is controlling our lives. 
That’s how ‘American’ came 
to me.”

Takei said he was able to 
share much of the information 
that he has gathered through-
out his life with the producers.

“As many people know my 
mission in life is to try and 
raise awareness of that chap-
ter of American history, the 
imprisonment of Japanese 
Americans,” Takei said. 
“Because of the inability of this 
country to draw the distinction 

between the Japan that bombed 
us and American citizens of 
Japanese descent. They thought 
we were the same as them. So, 
that story is very important 
to me.”

After the bombing of Pearl 
Harbor, Takei said that like 
many other young Americans, 
young Japanese Americans 
rushed to the recruiting office 
to volunteer to serve. He said 
this act of patriotism was an-
swered with a “slap in the face.” 
They were denied service to 
their country and categorized 
as enemy aliens.

“They were born, raised, 
educated … they were 
Americans,” Takei said. 
“That’s the kind of hysteria 
that Japanese Americans were 
subjected to. At the age of 5, 
I was classified as an enemy 
alien too. But I was 100 percent 
non-alien. I was American. My 
mother was born in Sacramento 
and my father was a San 
Franciscan, and they married 
in Los Angeles, where I was 
born. So we are Americans. 
And then, to take everything 
away from us, impoverish us, 
and imprison us for the dura-
tion of the war was crazy.”

“American” is a movie about 
a veteran of the 442nd Infantry 
Regiment. It is best known for 
its history as a fighting unit 
composed almost entirely of 
second-generation Japanese 
Americans who fought during 
WWII, recruited from the in-
ternment camps.

“He [the character] saw his 
buddies die right next to him,” 
Takei said. “The character I 
play is a veteran in his 90s 
who volunteers at the Japanese 
American National Museum. A 
museum which I am one of the 
founders of, chairman of the 
board from 2000–2004. He vol-
unteers as a docent to honor his 
buddies that died. This subject 
is so near and dear to me, I was 
impelled to do this film.” 

George Takei stars in “American,” a short film about a 94-year-old volunteer at the Japanese American National 
Museum. (Photo courtesy of "American" filmmakers)

“The Registry,” Budd Snow (Photo courtesy of “The Registry” filmmakers)

see Film Festival, pg 11
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Want to Learn More About 

Multiple Myeloma?

Call 1-866-508-6181 
to register today

Marriott San Diego La Jolla
4240 La Jolla Village Drive
La Jolla, CA 90237

Saturday, October 6, 2018
Check-In: 9:30 AM 
Start: 10:00 AM

Marin Xavier, M.D.
Scripps MD Anderson Cancer Center 

& a Patient
Living with multiple myeloma 

When:
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Where:

Join us for a free educational event

Complimentary parking validation and light fare provided. 
Friends and family are welcome!

Sponsored by Takeda

‘The Registry’
Following the screen-

ing of “American,” there 
will be a viewing of “The 
Registry,” a documentary 
directed by Bill Kubota 
and Steve Ozone. “The 
Registry” breaks open 
the hidden history of the 
U.S. Army’s Military 
Intelligence Service (MIS) 
during World War II — a 
story made possible be-
cause of a few aging veter-
ans, a little internet savvy 
and a lot of determination. 
There’s little doubt the 
7,000 soldiers of the MIS 
helped shorten World War 
II by as much as two years. 
Many have told their sto-
ries, recorded for history. 

But for those in the 
MIS that were Japanese 
Americans, also known 
as Nisei, and who fought 
in the Pacific against the 
Japanese enemy, many of 
their stories have been lost, 
as the unit was sworn to 
secrecy for decades after 
the war. The documentary 
“The Registry” profiles a 
few of those who served in 
the MIS, including surviv-
ing veterans, Seiki Oshiro 
and Grant Ichikawa, as 
well as other veterans who 
help tell the unit’s story. 
The film looks at decisions 
made during a time of war 
regarding loyalty to this 
country while facing racism 
and the mass internment in 

the U.S. of people of Japanese 
descent. 

“Films like ‘American’ and 
‘The Registry’ remind us all of 
the sacrifice and service that 
all active duty and veterans 
have given to be considered 
proud American soldiers re-
gardless of their country, origin 
or cultural background, and 
they deserve to have their sto-
ries be told,” said Jodi Cilley, 
founder and president of Film 
Consortium San Diego. “Even 
in today’s current affairs, we’re 
seeing immigrant military 
members who have served our 
country to become citizens be-
ing discharged and deported. 
By viewing these films, we 
may begin to discuss the con-
nections between the past and 
present day.”

Following the GI Film 
Festival San Diego’s opening 
night, festivities will continue 
through Friday, Sept. 28 at 
the Museum of Photographic 
Arts. The festival moves to 
UltraStar Cinemas at Hazard 
Center for Sept. 29 and 30 
screenings.

All access passes for entry 
into festival events and screen-
ings, general admission tickets 
for the opening night screening 
and reception, as well as the 
rest of the festival screenings 
are available online. Many 
events are open to the public 
with discounted opportunities 
for active duty personnel and 
veterans. More details on the 
full film festival lineup are 
available online at  
gifilmfestivalsd.org.

—Albert can be reached at 
albert@sdcnn.com.v

FROM PAGE 10

FILM FESTIVAL 

“All of that, and living life, 
helped me develop into a fully 
formed person,” she said. 

Though generally portraying 
feisty characters, Reynolds not-
ed her roles have still been very 
different from each other. 

“If I’m lucky, I’m able to find 
the empathy and humanity of 
each character I play,” she said. 

Humanity is important 
for a “trippy” show such as 
“Communicating Doors,” which 
features a premise that’s far 
from normal. In the show, 
Reynolds depicts a 2025 dom-
inatrix Poopay, who travels 
back in time to 2005. Poopay 
pursues this journey to prevent 
the murder of Ruella (Wendy 
Waddell), the intelligent and 
good-hearted wife of an immor-
al businessman, Reece (Charles 
Peters). Poopay and Ruella 
quickly become friends and 
team up to change their fates. 

As a time traveler, Reynold’s 
character experiences a major 
transformation over the course 
of the play. 

“There is such a beautiful 
arc that Poopay gets to take,” 
she said. “She ends up being an 
incredibly strong woman.”

Another powerful char-
acter that Reynolds will 
play in November is Viola 
in the Arabian Shakespeare 
Festival’s production of William 
Shakespeare’s “Twelfth Night.” 
Many of Reynolds dream roles 
are from the mind of this 

legendary playwright; Viola is a 
character that’s on her personal 
bucket list.  

In addition, Reynolds will 
star in an independent horror 
movie, “Soul to Keep,” which 
premieres next month in Los 
Angeles at the Shriekfest 
Horror Film Festival.

Besides those projects, this 
summer she shot a local web 
series, “No More Mr. Nice Guy,” 
which should be available to 
watch online in the not too dis-
tant future.

When Reynolds decided to 
move back to San Diego last 
December, she knew Hillcrest 
was the perfect location for her. 
The local actress used to hang 
out in the suburban neighbor-
hood with her friends during 
high school.

“I remember saying that 
someday I wanted to live in 
Hillcrest,” Reynolds said. 

Some of her favorite aspects 
about the neighborhood is how 
easy it is to walk around, the 
streets, bars, shops, and what 
she describes as a sense of 
community. In particular, she 
frequents a local artist shop, 
Creative Crossroads. 

“[Creative Crossroads] is one 
of my go-to gift buying stores,” 
she said. “It’s fabulous.” 

Other favorite spots for her 
are Project Bar & Grill, Nunu’s 
Tavern and Great Maple.

Besides acting, Reynolds is 
interested in trying her hand at 
directing in the future as she’s 
held the role of assistant director 
in various productions outside 
of San Diego. Reynolds is also 
interested in writing and is open 
to lighting design work, which 
she dabbled in during college.

No matter what happens 
in the future, Reynolds plans 
to stick to her passion as a 
performer. 

“Theater gives you a chance 
to be someone else and live 
their life,” she said. “It’s both 
rewarding and fun.”

“Communicating Doors” 
runs through Oct. 7 at the 
Scripps Ranch Theatre. For 
tickets or more information, 
visit scrippsranchtheatre.com 
or call 858-578-7728. Learn 
more about Kate Rose Reynolds 
at katerosereynolds.com.

—A fan of film and theater 
from a very young age, David 
Dixon has written reviews and 
features for various print and 
online publications.  
You can reach him at  
daviddixon0202@gmail.com.v
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Hillcrest resident and actress Kate 
Rose Reynolds (Photo courtesy of Kate 
Rose Reynolds)

Looking to the future
By Mary McKenzie | HTC Update

Hillcrest Town Council 
(HTC) Chair Benny 
Cartwright opened this 
month’s meeting with a mo-
ment of silence recognizing 
the sacrifices of Sept. 11, 2001. 
The remainder of the meeting 
focused on “The Future of the 
Hillcrest Town Council,” and 
the topic fostered lively discus-
sion and interesting ideas for 
the HTC. 

Congresswoman Susan 
Davis’ community represen-
tative Zach Bunshaft 
reported Davis is 
a cosponsor of the 
DISCLOSE Act 
which would repeal 
Citizens United, the 
U.S. Supreme Court 
decision allowing 
corporations and 
other undisclosed 
interests to donate unlimited 
amounts to election campaigns. 
Additionally, Bunshaft report-
ed that Davis will continue to 
fight against any weakening of 
the Endangered Species Act, 
a target of current Republican 
efforts.

 Brittany Bailey McIntosh, 
council representative for Chris 
Ward’s District 3, first spoke 
to Ward’s dedicated efforts to 
reduce homelessness. McIntosh 
said the county has funds 
from property taxes, which are 
meant to help alleviate San 
Diego’s housing crisis, that are 
not being spent. She encour-
aged those present to contact 
our county supervisor about 

this crucial problem. 
McIntosh also reported 

that Ward will host a home-
less forum on Oct. 16, from 
5:30–7 p.m. at the Joyce 
Beers Community Center. 
Additionally, Ward’s measure 
to ban the use of several types 
of Styrofoam will be debated by 
the council next month. 

David Mier of University of 
California San Diego (UCSD) 
Medical Center addressed 
the long-range development of 
the Hillcrest campus to meet 
the requirements for earth-

quake safety. The next step 
is an Environmental Impact 
Report (EIP) which will be 
the subject of a public forum 
on Nov. 28 at 6:30 p.m. at the 
Unitarian Universalist church 
in Hillcrest.

HTC Board member David 
Vance then led a discussion 
about the future of HTC with 
an eye toward serving more 
Hillcrest residents. Community 
members suggested that 
meetings around a theme are 
a bigger draw than meetings 
without one. 

Occasionally changing the 
meeting location for a more 
casual, conversational feel 
was proposed, which might 

also increase the visibility of 
the HTC. John Hartley added 
that the HTC ought to contin-
ue to provide a forum for hot 
topics. Increasing outreach to 
local condominium residents 
was also recommended. Vance 
thanked everyone for their 
thoughts and noted HTC re-
mains open to new ideas for 
the organization to be more 
inclusive.

Hartley announced that 
he is organizing a Clean 
Elections campaign to put 
a measure on the ballot in 
2020. Miah Sperling, one of 
our two representatives to the 
Uptown Community Parking 

District, informed 
the group of a new 
daily shuttle service. 
Details can be found at 
AccessHillcrest.com.

HTC’s holiday party 
is tentatively scheduled 
for Dec. 7; more details 
will be announced 
at the next meeting. 

Attendees were also reminded 
to support the AIDS Walk on 
September 29. 

HTC meetings are held 
at 6:30 p.m. on the second 
Tuesday of every month at 
the Joyce Beers Community 
Center. Next month, the HTC 
is focusing on the November 
elections. 

HTC always welcomes new 
volunteers. If you have any 
comments or questions, visit 
our Facebook page or contact 
Benny Cartwright at bcart-
wright@thecentersd.org.

—Mary M. McKenzie is the 
secretary of the Hillcrest Town 
Council.v
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Pride flags are a rare sight 
in the Gaslamp Quarter. But 
lo and behold, the gay-owned 
Tropical Savor Bar & Grill 
flanks its outdoor entrance 
with them. The restaurant, 
which opened earlier this year, 
is unique also because of its 
focus on Dominican Republic 
cuisine.

“We’re the only restaurant 
in California with a direct 
connection to the Dominican 
Republic,” said Elison Ventura-
Foster, whose parents are from 
the island.

Ventura-Foster owns the es-
tablishment with his husband, 

sister, daughter and parents. 
And he employs two openly gay 
bartenders.

Dishes representing Puerto 
Rico, Cuba and Jamaica al-
so appear on the menu. The 
meals in general offer richly 
flavored preparations of beef, 
chicken and shrimp. In ma-
ny cases they’re served with 
various types of rice, beans 
and plantains. A chic, tropical 
interior design also sets the 
stage for cocktails served in 
hollowed-out pineapples and 
coconuts. 729 Fourth Ave.,  
619-228-9385,  
tropicalsavorbarandgrill.com.

Elinson Ventura-Foster of Tropical Savor Bar & Grill (Photo by Frank Sabatini Jr.)

Green Flash Brewing 
Co. in Mira Mesa will host 
the eighth annual Treasure 
Chest Beer + Food Fest 
to raise funds for Susan G. 
Komen San Diego, which in-
vests in research to prevent 
and cure breast cancer.

The event takes place from 
noon to 5 p.m., Sept. 30 in the 
brewery’s tasting room. It will 
feature specialty, one-off beers 
plus food from OB Noodle 
House, Green Flash Gastro 
Truck, The Knotty Barrel, 
The Alpine Pub, Frat Boy 
Donuts and more.

The charity has raised more 
than $250,000 since it was 
established in 2011 by breast 
cancer survi-
vor and Green 
Flash co-found-
er Lisa Hinkley. 
Tickets range 
from $25 to 
$55. 6550 Mira 
Mesa Blvd., 
858-622-0085, 
greenflash-
brew.com or 
eventbrite.com.

Fox Restaurant Concepts from Phoenix 
brings to Fashion Valley Mall colorful, 
modern spins on Mexican food and cocktails 
with a Sept. 26 opening of Blanco Tacos & 
Tequila. The 6,300-square-foot restaurant 
offers indoor-outdoor seating and replaces 
California Pizza Kitchen’s original space 
on the mall’s second level.

Executive chef Aimee Patel has developed a 
menu featuring grilled avocado tacos, wagyu 
beef fajitas, creative ceviches, and more. Her 
menu complements an extensive margarita 
and tequila program. 7007 Friars Road, Suite 
901, 619-810-2931,  
blancotacostequila.com.

Fashion Valley mall makes way for a sit-down restaurant 
specializing in fresh and creative Mexican fare. (Photo 
courtesy of Baybird Inc.)

A program that shows love 
to “ugly” fruits and vegeta-
bles is sprouting up in San 
Diego this month. Known as 
Imperfect Produce, the 
home-delivery service was 
founded a few years ago in San 
Francisco and launches local-
ly in all areas of Uptown and 
Downtown on Sept. 17. Its mis-
sion is to reduce food waste.

Consumers can purchase 
boxes of the produce on a week-
ly or bi-weekly basis for door-
step delivery. The contents are 
sourced from regional farms 
and cost 30 to 50 percent less 
compared to produce purchased 
from leading grocery stores. 
The filled boxes range from $12 
to $18, depending on the size 

customers choose. Any over-
stock purchased by Imperfect 
Produce will be donated to a 
food bank via Feeding San 
Diego. To sign up for the  
service, visit  
imperfectproduce.com.

—Frank Sabatini Jr. can be reached at fsabatini@san.rr.com.v

Inexpensive and imperfect produce 
can now be delivered to your door. 
(Photo courtesy of Imperfect Produce)

Executive chef Brad Wise 
of Trust in Hillcrest and 
Hundred Proof in University 
Heights is fulfilling a career 
dream by cooking dinner at 
New York City’s James Beard 
House on Oct. 3. Wise and 
Trust pastry chef, Jeremy 
Harville, were selected to 
present the dinner for both 
the public and members of the 
legendary townhouse, which 
was home to the late culinary 
icon, James Beard. They’ve 

titled their multi-course meal, 
“Sunny San Diego.”

On home turf, Wise is 
preparing to open Fort Oak 
restaurant in Mission Hills this 
fall. He’s also been revamping 
Hundred Proof with enhanced 
aesthetics and a revised cock-
tail program steered by new 
beverage director Stephen 
Kurpinsky (formerly of George’s 
at the Cove California Modern). 
4130 Park Blvd., 619-501-6404, 
hundredproofsd.com.

San Diego chef Brad Wise is on the up and up. (Photo by Jim Sullivan)

Look for an October opening 
of Tahona, a mezcal tasting 
room with a full-service restau-
rant adjoining the historic 
Cemetery El Campo Santo in 
Old Town. Spearheaded by a 
group of mezcal enthusiasts, the 
2,000-square-foot space will fea-
ture 120 varieties of mezcal and 
a menu of modern Mexican cui-
sine served amid Spanish-style 
archways and hand-painted tile 
work. 2414 San Diego Ave.,  
tahonasd.com.

The much-anticipated 
Common Stock has opened 
in Hillcrest with a comfort 
menu designed to incite culi-
nary nostalgia. Owners Brian 
Douglass and Anderson Clark, 
both of whom worked for the 
Beverly Hills-based Hillstone 
Restaurant Group, took over 
the space previously occupied 
by Salt & Cleaver and gave 
it a refresh with foliage and 
lighter colors.

Their scratch-made cuisine 
combines all-American fare 
such as burgers and Nashville 
hot chicken with international 
dishes like spicy tuna poke and 
Peruvian-style rotisserie chick-
en. Amid the familiar dishes 
is an uncommon operational 
concept in which customers are 
afforded full table service with 
the option of ordering prior to 
seating. 3805 Fifth Ave., 619-
756-6677, eatcommonstock.com.
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The industrious deli of Bankers Hill

After a friend raved about 
a few sandwiches she 
recently purchased from 

The Market Place for a small 
beach gathering, I began re-
calling eating one from there 
some 25 years ago. The fact I 
couldn’t remember what type of 
sandwich it was, or whether I 
even liked it, was probably the 
reason I never went back.

Then recently I read the on-
line reviews, which sing praises 
to the liquor store’s deli. Within 
a matter of days, I pulled into 
The Market Place’s scrunched 
parking lot and left with a day’s 
worth of food that carried me 
through lunch and dinner.

And boy, was it good.
The store has been around 

since the early 1970s, and al-
ways with a sandwich counter. 
Although it wasn’t until 2000 
that co-owner David Brown 

installed a full kitchen, which 
resulted in the availability of 
soups, grilled sandwiches, piz-
zas, meatballs and more — all 
made in-house.

Brown’s father-in-law, John 
(Tex) Teixeira, took over the 
business in 1985 from the un-
known original owner. He’s now 
a retired partner. Today Brown 
oversees the busy deli and a 
surrounding inventory of food-
stuffs, spirits and nearly 300 
different types of wines, mostly 
from California.

Just inside the entrance are 
refrigerated cases stocked with 
attractive grab-and-go salads, 
as well as packaged pasta 
meals, potato salad, hummus, 
fresh-cut fruit … you name it. 
Compared to the many liquor 
stores throughout Uptown, this 
is a foodie’s paradise.

The sandwiches are re-
markably inexpensive. Only 
two of them exceed $8 by a 
notch — the Philly cheesesteak 
(with beef or chicken), and the 
Beefeater containing a trifecta 
of pastrami, roast beef and 
corned beef crowned with Swiss 

cheese.
I placed my order in-person 

around 11:30 a.m. on a recent 
weekday, choosing two soups, a 
12-inch pepperoni pizza, an al-
bacore tuna melt, and a corned 
beef Reuben. Within 10 min-
utes, customers began pouring 
in to queue up at the deli’s or-
der counter.  

Brown runs a tight ship, 
making sure his cooks and 
sandwich makers stand fully 
prepared to handle the daily 
rush. In the absence of tables, 
customers tote the food to their 
homes, offices or favorite picnic 
spots. (Balboa Park is a block 
away.) Nobody is left waiting 
too long.

Both soups were full of 
soul. The split pea offered a 
smooth, thick consistency with 
hints of smoked ham. And the 
lemon-chicken orzo brimmed 
with carrots, celery and wilt-
ed greens, possibly escarole. 
Neither was fraught with 
sodium.

The tuna melt on sourdough 
had the right amount of mayo 
in the tuna, not so much that it 
caused everything to slip-slide 
apart. Better yet, the buttery, 
grilled bread wasn’t overly 
greasy. The spin, which also ap-
peared in the Reuben, was the 
addition of finely chopped pick-
les tucked inside — just enough 
to impart a catchy tang.

If you’re a stickler for thinly 
sliced corned beef, The Market 
Place’s Reuben has you cov-
ered. The meat was fluffy and 
tender, and with a slightly 
higher ratio of beef to bread 
that was neither skimpy or ob-
noxiously extravagant. You’re 
given a choice of mustard or 
Thousand Island dressing. 
With tart sauerkraut and 
melted Swiss cheese classically 
draping the meat, the sweet-
ness from the latter is the way 
to go — always. Keep the mus-
tard away, please.

Brown sources his breads 
from La Jolla Baking Co. and 
Hillcrest-based Bread & Cie. 
The wide selection — delivered 
fresh daily — includes Dutch 
crunch, squaw, white, multi-
grain, wheat, marbled rye, cia-
batta and French rolls. 

Just as I read in the online 
reviews, the pizzas come with 
double doses of cheese com-
pared to everywhere else. So 
if you’re not into thick, gooey 
mantles of mozzarella, you best 
request a lighter touch. And if 

you’re hell-bent on thin crust, 
these medium-thick pies will 
set off your carb alarm.  

I didn’t mind the heavy pay-
load of cheese. And I especially 
liked the dusting of cornmeal 
on the crust’s underbelly. 
Admittedly, the pizza needed a 
stint in my oven to re-melt the 
cheese and crisp up the crust 
after sitting untouched for 
about 30 minutes before I could 
finally dig in.

Other made-to-order choices 
include a third-pound “gourmet 
burger” with American cheese, 
lettuce, tomato, red onions and 
“messy sauce,” plus barbecue 
pulled pork submarine sand-
wiches using pork shoulder 
that’s roasted in-house; chicken 
Parmesan on a French roll; 
various breakfast burritos 
(served until 11:30 a.m.), and 
more.

Who knew that making a 

trip to the corner liquor store 
for a bottle of gin and a Lotto 
ticket could result in coming 
away with meals of restaurant 
quality? Apparently a lot of 
people do and have beaten me 
to the chase.

—Frank Sabatini Jr. is the 
author of ‘Secret San Diego’ 
(ECW Press) and began his 
local writing career more than 
two decades ago as a staffer for 
the former San Diego Tribune. 
Reach him at  
fsabatini@san.rr.com.v

Restaurant
Review 
Frank Sabatini Jr.

The Market 
Place 

2601 Fifth Ave. 
(Bankers Hill)

619-239-8361
themarketplacesd.com

Prices: Soups and salads, 
$1.69 to $9.99

Hot and cold sandwiches, 
$5.49 to $8.49

Pizzas, $12.99 to $19.99

A beacon on Fifth Avenue for made-
to-order sandwiches, pizzas and 
burgers (Photos by Frank Sabatini Jr.)

Co-owner David Brown on the sandwich line request a lighter touch. And if 

The 12-inch pepperoni pizza
An albacore 
tuna melt on 
sourdough

Reuben 
sandwich
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We come to you! Have your BBQ or oven professionally 
steam-cleaned using non-toxic, biodegradable, 
USDA-approved products.

• We service all makes and models

• Experienced, reliable, local staff

• Extend the life of your BBQ

• Improve the quality and flavor of food

• Eliminate carcinogens for healthier cooking

• Use your appliance the same day after cleaning

California BBQ 
& Oven Cleaning

  “The most thorough BBQ and 
oven cleaning service!”

Call Today! 
(858) 210-2034 

www.CalBBQ.com

before after

You will be amazed at the transformation!

$25 
OFF 
with this ad

Commercial & Residential

Happy hour 
Italian style

Sardina’s Italian 
Restaurant dates back 
to when The Beatles re-

leased their final studio album, 
“Let It Be,” and when the floppy 
disc was invented. It was also 
when ABC launched “Monday 
Night Football,” which today 
is carried by ESPN and can be 
viewed in Sardina’s roomy bar 
lounge. 

Since 1970, the Linda Vista 
establishment has managed 
to stay afloat in a locale better 
known for its home-remodel-
ing stores than restaurants. 
It’s the only place along this 
preliminary stretch of Morena 
Boulevard — just blocks off 
Friars Road in west Mission 
Valley — where you’re greeted 
by the alluring aromas of red 
sauce, meatballs and eggplant 
Parmesan.

It may also be the only joint 
in town where you’ll find a bar 
slinging limoncello martinis. 
Priced at $5.75 during happy 
hour, I would’ve been damned 
to pass one up.

The cocktail tasted like the 
mature sibling of a lemon drop. 
Despite its sugar-lined rim and 

inclusion of Sprite in the reci-
pe, it wasn’t cloying and sticky 
like lemon candy. For that very 
reason, I drank two. Vodka also 
goes into the drink, although 
it’s heavily disguised by the 
liqueur’s smooth, sunny essence 
of lemon peels.

For the same price, you can 
score an “antipasto” bloody 
mary garnished with skewered 
meats, cheeses and pepperonci-
ni. There’s also a vodka-based 
Tuscan martini, described 
by the bartender as tasting 
smooth and earthy due to the 
inclusion of Tuaca, a brandy 
dating back to the Italian 
Renaissance and known for its 
citrus and vanilla notes.

If you’re hankering for a pint 
of domestic or premium beer, 
they cost $4 and $5 respective-
ly, or $8 and $9 for 34-ounce 
“king” sizes. Well drinks are 
$4.75, and wines are priced at 
$4 a glass, $8 for half carafes, 
and $12.25 for full carafes.

The happy hour deals are 
available only in the bar lounge 
or outdoor patio. Both areas 
offer ample wiggle room and 
expose you to classic Italian 
dishes flying around the place. 
Many of them are discounted 
during happy hour, such as 
cheesy garlic bread, spaghetti 
with red sauce, meatballs, sau-
sage, and pizza.

I ordered the fried zucchini 
for $5.50, which was coated 
evenly in Italian breadcrumbs 
and served with excellent mar-
inara sauce and so-so ranch 
dressing. Served in large slic-
es, I’m guessing these crispy 
critters were fried gently in 
olive oil, given their depth of 
flavor.

Sardina’s offers a taste of 
Italy where you least expect it. 
If you block out the stucco arch-
ways inside and the palm trees 
outside, you could be in any 
Italian restaurant in Brooklyn, 
New York — replete with old 
family photos hanging on the 
walls and large, festive parties 
often present with bambinos 
and grandmas in tow.v

Come On  
Get Happy!

Dr. Ink

RATINGS
Drinks:
In addition to Italian-
inspired cocktails and stan-
dard well drinks, the bar 
offers a limited selection of 
beer and wine.

Food: 
There are numerous and af-
fordable food choices during 
happy hour, ranging from 
Caesar salads to pizzas to 
steamed clams, meatballs, 
pasta and more. 

Value:
You’ll save about 30 percent 
on well-constructed food 
and drinks. 

Service:
The waiter doubled as a 
bartender while maintain-
ing a cheerful disposition. 
Though rushed at times, he 
didn’t pull any disappearing 
acts. 

Atmosphere:
Frescoes and vintage fam-
ily photos play into the 
Old World feel of the din-
ing rooms, while the bar 
lounge feels a little more 
contemporary.

A generously allotted happy hour awaits this well-established Italian restaurant. (Photos by Dr. Ink)

Sardina’s 
Italian 

Restaurant
1129 Morena Blvd.

(Linda Vista)

619-276-8393
sardinarestaurant.com

Happy hour:
Monday through Friday:

3 to 6:30 p.m.
Saturdays: 1 to 6:30 p.m.
Sundays: 4 to 6:30 p.m.

ily photos play into the 
Old World feel of the din
ing rooms, while the bar 
lounge feels a little more 
ing rooms, while the bar 
lounge feels a little more 
contemporary.

Limoncello martini

Fried zucchini with marinara 
sauce and ranch dressing
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Eight decades of American automotive history

Fifty classic cars repre-
senting more than 80 
years of American auto-

motive manufacturing spar-
kled in the sun at the ninth 
annual North Park Car Show 
on Sept. 8. Vehicles from 1906 
to 1989 were on display. The 
old, the rare and the simply 
fabulous earned the trophies 
for People’s Favorites in ex-
tremely close voting by hun-
dreds of attendees. 

The crowd bestowed the 
Grand Trophy on a 1906 REO 
(Ransom Eli Olds) touring car 
owned by Robert Bardin. He 
noted that at one time the car 
was used for mail delivery in 
Sonora, California, a small 
town east of San Francisco 
near Yosemite National Park. 
He has only had the car for 
three weeks and enjoyed show-
ing it “in real life, not as a 
static piece in a museum.”

The 1906 REO is the oldest 
car ever shown at the North 
Park Car Show and rep-
resents the very beginning of 
American car manufacturing. 
REO Motor Car Company 
was founded by Ransom Eli 
Olds in 1905. Olds previously 
founded Olds Motor Vehicle 
Company in 1897; he claimed 
to have built his first steam 
car in 1894 and his first gas-
oline-powered car in 1896. 
He also invented the power 
lawn mower and was the 
first person to use a station-
ary assembly line in the car 
industry. 

If the name “Olds” seems 
familiar, it’s because Olds 

Motor Vehicle Company even-
tually became Oldsmobile, 
which formed the initial 
divisions of General Motors 
Corporation along with Buick 
and Cadillac. 

Oldsmobiles were produced 
for nearly 100 years until 
the brand was discontinued 
in 2004. The Curved Dash 
Oldsmobile — one of 11 proto-
type vehicles Ransom E. Olds 
built by 1901 — was the first 
mass-produced, low-priced, 
American motor vehicle, con-
trary to popular legend that 
assigns this honor to the Ford 
Model T. 

In 1899, Olds sold his vehi-
cle company to Samuel Smith, 
a copper and lumber magnate. 
Although Ransom E. Olds 
remained vice president and 
general manager, by 1904, 
clashes with Smith’s son re-
sulted in Olds leaving to found 
REO Motor Car Company, 
named with his initials. 

If readers of a certain 
age recognize REO, it is be-
cause the popular band REO 
Speedwagon took their name 
from a light delivery truck 
called a Speed Wagon devel-
oped by the company. However, 
the company name is typically 
pronounced as a word, not as 
initials like the band. 

Second-place People’s 
Favorite was awarded to a 
1949 DeSoto “Woodie” sta-
tion wagon and hand-built 
teardrop trailer owned by 
Rich and Donna Grosch. The 
DeSoto make was created by 
Walter Chrysler in 1928; the 
brand was discontinued in 
1961. The wood-sided station 
wagon displayed at the car 
show is one of only about a 
dozen left on the road. 

Grosch explained that his 
teardrop trailer was a style 
that “became popular after 
a Popular Mechanics article 
in 1945 and again in 1947 
showed how to build them 
with surplus aluminum that 
was left after the second world 
war.”

“One of the things that im-
pressed us so much about your 
show [North Park Historical 
Society Car Show] was the 
variety of the cars,” he contin-
ued. “There were several rare 
cars there as well.” (Though 
he didn’t say it himself, one of 
those rarities was his DeSoto.)

Nostalgia is big in historic 
North Park, and the crowd 
enthusiastically awarded 
third-place People’s Favorite 
to a bright green 1969 Ford 
van, decked out in fabulous 
tiki fashion by Gary and Lisa 
Douglass. With a mermaid 
on the grill, hula girls on the 
surfboard-shaped visors, pine-
apples in the windows, and an 
animal-print awning stretched 
over a rattan bar, this vehicle 
epitomized fun in the tropical 
sun. 

Other fine examples of au-
tomotive excellence through 
the decades included an im-
maculate 1928 Ford Phaeton, 
a 1937 Ford Pick Up Street 
Rod brought by the San 
Diego Automotive Museum in 
Balboa Park, a two-tone 1955 
Buick Century, an enormous 
1960 Plymouth Fury, a sleek 
1971 AMC AMX, and a 1989 
Chevrolet Caprice provided 
by the San Diego Sheriff's 
Museum in Old Town.

Visit northparkhistory.org 
in October for professional 
photos of the event taken by 
Michael Carreon. The North 
Park Historical Society appre-
ciates all the volunteers, spon-
sors, exhibitors and attendees 
who contributed to this event.

—Katherine Hon is the 
secretary of the North Park 
Historical Society. Reach her 
at info@northparkhistory.org 
or 619-294-8990.v

Proud owner Robert Bardin shows off the Grand Trophy for his 1906 REO touring car while admirers peek inside 
(Photos by Katherine Hon)

Rich and Donna Grosch said they “had a blast” at the North Park Car Show 
and were thrilled with their second-place trophy for their 1949 DeSoto.

Third-place winners Gary and Lisa Douglass “really enjoyed sharing Van Tiki 
with the community and seeing the other cars.”

A new breed of coin laundromat
Coin-operated laundromats have come a long way. The first 

coin laundry was introduced in the early 1900s when the first 
wringer clothes washer was developed. At the time, public 
coin-operated laundries did not exist. 

Public laundry was introduced in the 1920s and ’30s. They 
were a place for the public to drop off their laundry. It wasn't un-
til the ’50s that self-service coin laundry was introduced. Small 
stores equipped with a few washers and dryers began opening. 
Unfortunately, owners neglected them and the stores deteriorat-
ed — and so did the public's image of the coin-op laundry.

Things have changed. The Laundry Room — a hip, upscale 
urban laundromat — is clean, safe and features service atten-
dants, fluff and fold service, happy-hour pricing, TVs, work sta-
tions, and free Wi-Fi.

The Laundry Room … where every wash is naturally 
sanitized.

Cheers! 

SDLaundryRoom.com
Facebook.com/sdlaundryroom

BUSINESS SPOTLIGHT
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MICHAEL KIMMEL
Psychotherapist

Author of "Life Beyond Therapy"
in Gay San Diego

5100 Marlborough Drive
San Diego CA 92116
(619)955-3311

www.LifeBeyondTherapy.com

On Nov. 22, Father Joe’s Villages will hold their 17th annual 
Thanksgiving Day 5K to raise funds and awareness for their pro-
grams feeding hungry people in need. 

Each year, Father Joe’s Villages provides more than 1 million 
meals to people experiencing homelessness in San Diego. They of-
fer three daily meals to people living in their Emergency Housing, 
Bridge Shelters and Transitional Housing programs, as well as 
daily lunch for community members in need through the Franklin 
Antonio Public Lunch Program.

The funds and support gained through the Thanksgiving Day 
5K prevents thousands of people from going hungry each year.

Plus, the Thanksgiving Day 5K is a fun event for the whole fam-
ily. The post-race festival features live music, a beer garden, games, 
and the chance for children to meet their favorite princesses and 
super heroes. The 5K offers a Catholic mass before the race as well.

If you would like to get involved in providing meals to people 
who are homeless, Father Joe’s Villages invites you to join them 
for the Thanksgiving Day 5K. Visit Thanksgivingrun.org to start 
a team or register as an individual. You can help Father Joe’s 
Villages reach their goal of providing #1MillionMeals to neighbors 
in need.

BUSINESS SPOTLIGHT

The vacancy of a president’s family home 

By Leo Wilson

There is a vacant lot on the 
southwest corner of Sixth 
Avenue and Quince Street.  

Up until about 20 years ago, it 
was the site of a house once occu-
pied by one of the most prominent 
families in American history 
— the widow and son of United 
States President Ulysses S. Grant. 

President Grant was the na-
tion’s most prominent Civil War 
general who served as president 
between March 4, 1869 and 
March 4, 1877. 

He died in 1885, shortly 
after writing his famous mem-
oirs. Grant’s funeral procession 
was 7 miles long and included 
tens of thousands of soldiers 
who had fought under his com-
mand in the Union Army. It 
was estimated that more than 
1 million people lined New York 
City streets to view the process 
and pay their respects to the 
late president.

In the early 1890s, President 
Grant’s sons, Ulysses Grant Jr. 
and Jesse Root Grant, moved to 
San Diego. They both quickly 
became leaders in the city’s civ-
ic and business community. 

Ulysses Grant Jr. initially 
opened a law practice in San 
Diego but became better known 
for his business and real estate 
activities. He is most remem-
bered for building the iconic US 
Grant Hotel in Downtown in 
honor of his father. 

The hotel opened in 1910 and 
remains a city landmark; pres-
idents and world leaders have 
been among its guests. Ulysses 
Grant Jr. would eventually 
spend the last years of his life 
residing in the U.S. Grant 
Hotel. (He had previously lived 
in an elegant mansion built on 
the site of the El Cortez Hotel.)

Jesse Root Grant built a 
two-story house in 1894 on 
the southwest corner of Sixth 
Avenue and Quince Street at 
535 Quince St. in Bankers 
Hill. It was designed by noted 
San Diego architect William 
Sterling Hebbard. 

Julia Dent Grant — Jesse’s 
mother and former first lady 

— often resided in this house 
during the winter months when 
she was in San Diego. The 
property became known as the 
“Julia Dent Grant” house. 

Jesse Root Grant’s wife 
and children also lived in 
the house. One of Jesse Root 
Grant’s daughters, Nellie, mar-
ried Naval Officer William P. 
Cronan, who served as gover-
nor of Guam. In 1907, Cronan 
prevented a gun powder explo-
sion on the USS Connecticut by 
placing his hand in the gun’s 
breech block, preventing a 
major explosion — and losing 
two fingers in the process.  For 
this and other heroic actions 
he became known as “the most 
popular man in the Navy.” 

In 1923, Cronan and his 
wife built a residence next to 
the Julia Dent Grant house at 
2950 Sixth Ave., where they 
lived until Cronan’s death on 
March 18, 1929. It became 
known as the “William & 
Nellie Cronan” house.

Jesse Root Grant managed 
the U.S. Grant Hotel for a 
time. However, he is most re-
membered for his involvement 
with establishing the gambling 
industry across the border in 
Tijuana. One newspaper article 
stated Jesse Root Grant had 
obtained a “concession from the 

Mexican governor of Tia Juana 
[sic] hot springs [for] gambling 
and lottery.” It was stated it 
would become the “finest gam-
bling house in the world.”  

Both the Grant and Cronan 
houses were located across 
the street from what was then 
known as City Park, and later 
renamed Balboa Park. As a 
civic leader, Ulysses Grant Jr. 
played a key role in the creation 
of the park, including making 
the first major financial contri-
bution for its development.   

Baron Long, a Los Angeles 
hotel owner and business ty-
coon, purchased the U.S. Grant 
Hotel in 1919. Nearly a decade 
later, Long opened the Agua 
Caliente resort in Tijuana, tak-
ing a leading role in the gam-
bling enterprise begun by Jesse 
Root Grant in Mexico. 

The Agua Caliente resort 
was a popular destination 
for American visitors during 
Prohibition, who could hop on a 
trolley car and travel over the 
border to drink and gamble. 
Writer Ring Lardner described 
Tijuana in 1926: “For the ben-
efit of those that has not been 
there, I will state that Tijuana 
is a city of about 50 buildings of 
which three ain’t saloons.” 

For those who did not want 
to travel over the border, the 

“speak-easy” in the basement 
of the U.S. Grant Hotel was 
legendary. (On a personal note, 
my grandfather was brought by 
Baron Long to San Diego, and 
eventually became manager and 
a general partner of the U.S. 
Grant Hotel. I recall him telling 
me how polite and dignified 
Ulysses Grant Jr. was, and how 
the hotel staff held him in awe.)

Jesse Root Grant increas-
ingly spent his time away from 
San Diego and his family; he 
had political ambitions and un-
successfully attempted to gain 
support to run for president 
in 1908. In 1913, he became 
involved in a highly publicized 
divorce action with his wife 
who was still in San Diego, in 
which she prevailed. He eventu-
ally died in Los Altos in 1934.  

The end of the Grant lega-
cy in Bankers Hill took place 
on Sept. 23, 1999 at the city’s 
Historic Resources Board 
(HRB). A developer wanted to 
tear down the Julia Dent Grant 
house and replace it with a new 
building. If the HRB determined 
the Grant house was historic, 
the house would be preserved. 
The city’s HRB staff recom-
mended the house be designated 
historic, based on three separate 
reasons: 1. It was the home of 
a historic person; 2. Its historic 
architecture; 3. It was the work 
of a master architect, Hebbard.  

At the HRB hearing, two 
members of the Grant fami-
ly — as well as 11 other local 
residents and preservation-
ists — testified in favor of the 
historic designation the Julia 
Dent Grant home. The HRB 
voted by a 6-4 majority in favor 
of designation. However, under 
the HRB rules a supra-major-
ity of eight votes — out of the 
10 members voting — was re-
quired for designation. 

So the Julia Dent Grant 
house was not designated, 
and was subsequently demol-
ished in 2000. The proposed 
new building was never built, 
and a promise to incorporate 
two columns from the origi-
nal Julia Dent Grant house 
as features into the new 
building was not kept. One of 
Bankers Hill’s most import-
ant historic buildings was 
demolished to make room for 
a vacant lot.  

A particularly jarring aspect 
of the 1999 HRB hearing were 
the attempts by those opposing 

designation to denigrate the 
role of President Grant in U.S. 
history. A preservationist pres-
ent at the meeting referred 
to it as “obnoxious.” Another 
person present recalled that 
President Grant was referred 
to as a “drunk,” who was “in-
volved in graft and corruption” 
and a “failure as president.” By 
denigrating him, the opponents 
of designation seemed to be 
arguing there was no reason to 
preserve his tainted legacy.  

Despite his faults, modern 
historians have a heightened 
opinion of President Grant.  A 
lot of the venom against him 
in the past was the result 
of individuals who opposed 
Reconstruction. Grant was the 
post-Civil War president who 
most actively sought to protect 
the rights of former slaves. 
Grant also fiercely suppressed 
the Ku Klux Klan. 

In the early 20th century, 
the “Lost Cause” confederacy 
nostalgia movement did its 
best to besmirch Grant’s rep-
utation. However, despite his 
shortcomings, Grant remained 
one of the most popular men 
in America during his life, 
especially among Union Army 
veterans. President Lincoln 
was reputed to have responded 
to complaints about General 
Grant’s drinking by saying, if 
he could find out what brand of 
whiskey Grant drank, he would 
send a barrel of it to all the oth-
er commanders.

Sadly, the William & Nellie 
Grant Cronan house soon 
suffered the same fate as the 
Julia Dent Grant house; it was 
demolished in 2009. Again the 
city’s HRB staff initially recom-
mended it be historically des-
ignated because of its Spanish 
Revival architecture. 

However, a historic report 
prepared by the potential devel-
oper claimed the house lacked 
historic integrity because of a 
new parapet and modifications 
to the windows. The report 
glossed over the occupants of 
the house, stating that even 
if William Cronan was found 
to be a historic figure, he was 
only “associated briefly” with 
the house, from 1922 to 1929. 
There was no mention of his 
wife being a member of the 
Grant family. 

In place of the William 
and Nellie Cronan house now 
stands another vacant lot.  

—Leo Wilson is administra-
tor for Metro San Diego CDC 
and is a Bankers Hill resident.v

The original building – also called the “Julia Dent Grant house” — located 
formerly at 535 Quince St. (Photo courtesy of Save Our Heritage Organisation)
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UPTOWN CALENDAR

Advertise your local event in our 
digital, citywide calendar!

Visit bit.ly/UTNCal for more info.

RECURRING EVENTS

Mondays

Lestat’s West Open Mic
Weekly open mic event host-
ed by Robby Robertson every 
Monday. 6:30–11 p.m. at Les-
tat’s, 3343 Adams Ave. 
Visit bit.ly/LestatsWest.

Tuesdays

Trivia Night at Brew Project
Here’s Johnny! Answer five 
to seven rounds of questions 
and participate in team chal-
lenges for raffles and priz-
es. Weekly event hosted by 
Johnny Grant. 7 p.m. The 
Brew Project, 3683 Fifth Ave., 
Hillcrest.
Visit bit.ly/BrewTrivia.

Lestat’s West Comedy Night
Weekly comedy night event 
hosted by Dustin Nickerson 
every Tuesday. 9–11 p.m. at 
Lestat’s, 3343 Adams Ave.
Visit bit.ly/LestatsWest.

Thursdays

North Park Thursday Market
Shop more than 90 tents of 
locally grown produce, arti-
san grocery items, prepared 
foods and hand-crafted goods. 
3–7:30 p.m. at 3000 North 
Park Way, stretching from 
31st Street to Utah Street, 
North Park.
Visit bit.ly/ThursMarket

Thursdays at The Ken
San Diego’s late-night jazz 
jam convenes every Thursday 
night. Hosted by musicians 
Ian Buss, Robert Dove and 
Hugo Suarez. $5. 10 p.m.–
1:30 a.m. at The Kensington 
Club, 4079 Adams Ave.
Visit bit.ly/ThursKen.

Saturdays

Golden Hill Farmers Market
Stop by the open communi-
ty space to pick up Califor-
nia Certified Organic Pro-
duce from local farmers. 9:30 
a.m.–1:30 p.m. at B Street be-
tween 27th and 28th streets, 
Golden Hill.
Visit bit.ly/GHMarket.

Old Town Saturday Market
The street market features 
work from local artists in-
cluding paintings, jewelry, 
photography and more. Ev-
ery Saturday and Sunday. 
9 a.m.–4:30 p.m. at Harney 
Street and San Diego Avenue, 
Old Town.
Visit bit.ly/OTMarket.

Sundays

Hillcrest Farmers Market
About 175 vendors offer a vari-
ety of locally grown fruit, pro-
duce, gifts, arts and crafts, flow-
ers, and more. 9 a.m.–2 p.m. on 
Normal Street between Univer-
sity and Lincoln avenues.
Visit bit.ly/HillcrestMarket. 

To view a comprehensive 
calendar of events happen-
ing throughout San Diego, 
visit our online calendar at  
bit.ly/UTNCal.

—Compiled by Sara Butler. 
Email calendar item requests 
to sara@sdcnn.com.v

FEATURED EVENTS

FRIDAY

Sept. 21

Hazel English 
at Soda Bar

Hazel English performs with 
The Havnauts and Battery 
Point. Presented by Sound-
Diego Live. Free. 21 and old-
er. 9 p.m. at Soda Bar, 3615 
El Cajon Blvd. 
Visit bit.ly/SB-HazelEng.

SATURDAY

Sept. 22

‘Plant Extravaganza’
University of California Co-
operative Extension (UCCE) 
Master Gardener Program of 
San Diego County presents a 
day of plants. The event fea-
tures a plant sale with thou-
sands of plants and hundreds 
of varieties, as well as a mar-
ketplace with garden items, 
tools, tool sharpening, art 
and used books. There will 
also be exhibits, demonstra-
tions and information. Free. 9 
a.m.–3 p.m. at 1650 El Prado, 
Casa del Prado and adjoining 
patios, Balboa Park.
Visit MasterGardenerSD.org.

Baskin-Robbins 
Grand Opening

Celebrate Baskin-Robbins 
joining the North Park neigh-
borhood with a grand-open-
ing celebration. Buy one 
scoop of ice cream and get 
one free. The family-friend-
ly event features a DJ, prize 
wheel, mini photo studio, and 
live entertainment. Free. 5–9 
p.m. at 2810 El Cajon Blvd.
Visit bit.ly/BR-Open.

SUNDAY

Sept. 23

9/11 Heroes Run
The Travis Manion Foundation 

will host the San Diego 9/11 
Heroes Run 5K race this year. 
The race will unite the com-
munity and remember the 
nearly 3,000 lives lost on 9/11, 
as well as honor the veterans, 
military, and first responders 
who serve our country and 
communities. The 9/11 He-
roes Run 5K series was in-
spired by Marine 1st Lt. Tra-
vis Manion, who was killed by 
a sniper in Iraq in April 2007 
as he defended his battalion. 
8 a.m. at Tuna Harbor Park, 
3 Tuna Lane.
Visit 911heroesrun.org/
sandiego.

‘Stories of the Past 
Brunch Adventure’

Adventures by the Book 
presents “Stories of the Past 
Brunch Adventure,” where 
featured best-selling au-
thors Sofia Grant and Juliet 
Blackwell discuss their books. 
$35. 11 a.m. at 2145 Fern St., 
Eclipse Chocolate Bar. 
Visit adventuresbythe-
book.com.

MONDAY

Sept. 24

Grizzly Bear 
at Observatory

Rock band Grizzly Bear will 
perform with Kaitlyn Aurelia 
Smith. $36. All ages. 8 p.m. at 
2891 University Ave., Obser-
vatory North Park. 
Visit bit.ly/ONP-GrizzlyBear.

TUESDAY

Sept. 25

Film and discussion: 
PSA Flight 182 crash

The 40th anniversary of the 
local PSA Flight 182 crash 
that killed 144 people and 
scattered wreckage and car-
nage across North Park will 
be remembered at a public 
event. Family members of 
those who perished, as well 
as first responders and PSA 
workers, will share their 
memories following a screen-
ing of the documentary film, 

“Return to Dwight and Nile.” 
Free. 6 p.m. at Grossmont 
College, 8800 Grossmont Col-
lege Drive, El Cajon.
Visit grossmont.edu.

WEDNESDAY

Sept. 26

Houndmouth 
at Observatory

Alternative-blues band 
Houndmouth will perform 
with Family Of The Year. 
$30. All ages. 8 p.m. at 2891 
University Ave., Observatory 
North Park. 
Visit bit.ly/ONP-Hound.

THURSDAY

Sept. 27

The Real McKenzies 
at Soda Bar

North American Celtic punk 
band The Real McKenzies 
performs with The Downs 
Family, and Grids. $15. 21 
and older. 8:30 p.m. at Soda 
Bar, 3615 El Cajon Blvd. 
Visit bit.ly/SB-McKenzies.

FRIDAY

Sept. 28

The Early November 
at The Irenic

Rock band The Early Novem-
ber will perform with The 
Dangerous Summer, Jetty 
Bones, and Save Face. Pre-
sented by Soda Bar. $16–$19. 
21 and up. 7 p.m. at The Ire-
nic, 3090 Polk Ave.
Visit bit.ly/Irenic-EarlyNov.

SATURDAY

Sept. 29

Adams Avenue 
Street Fair

The 37th annual Adams Av-
enue Street Fair features 80 
musical acts on six stages. 
The event — Southern Cali-
fornia’s largest free, two-day 
music festival — also offers 
beer gardens, carnival rides, 
food vendors, and 300 arts 
and crafts booths. VIP Brew 
and Food Tickets available. 
Also held on Sunday, Sept. 30. 
10 a.m.–10 p.m. on Saturday; 
10 a.m.–6 p.m. on Sunday. 
Stages and booths along Ad-
ams Avenue, Normal Heights.
Visit bit.ly/37-AASF.

SUNDAY

Sept. 30

Golden Hill  
Community Clean Up

Join the Golden Hill CDC 

as a volunteer for the quar-
terly Golden Hill Clean Up 
Party and #teamuptoclean-
up! Gloves, buckets, trash 
grabbers, bags and coffee 
provided. RSVP to lend a 
hand by texting “volunteer” 
to 619-786-2759.
Visit bit.ly/GHCleanUp.

MONDAY

Oct. 1

Death Cab 
For Karaoke

Join a live band on stage 
and sing all of your favor-
ite emo/pop-punk songs. 
Song sign-ups start at 8 
p.m. Free. 21 and older. 9 
p.m. at Soda Bar, 3615 El 
Cajon Blvd. 
Visit bit.ly/SB-Karaoke.

TUESDAY

Oct. 2

Free Ride Day
The San Diego Metropoli-
tan Transit System (MTS) 
and North County Transit 
District (NCTD) will hold 
Free Ride Day. Fixed-route 
bus and rail services will 
be free for everyone to use. 
Free Ride Day is being held 
to promote national ride-
share week to educate people 
about the sustainable trans-
portation choices available in 
the San Diego Region. Free 
Ride Day will be valid on all 
MTS and NCTD fixed-route 
services, passengers will not 
need a Compass Card for ei-
ther system.

WEDNESDAY

Oct. 3

The Fireproof Tour
ARC and Kush Kills Cloth-
ing presents The Fire-
proof Tour. Sleep Signals 
wil l perform with spe-
cial guests Avenue Army, 
Tzimani, and Mind/Divid-
ed. $5. 21 and up. 8 p.m. at 
The Merrow, 1271 Univer-
sity Ave.
Visit bit.ly/Fireproof-Tour.

THURSDAY

Oct. 4

Mission Hills 
Book Group

This month, Mission Hills 
Book Group will discuss “A 
Piece of the World” by Chris-
tina Baker Kline. Read the 
book beforehand; copies 
available at the library’s 
circulation desk. 10–11 a.m. 
at Mission Hills Library, 
925 W. Washington St. Call 
619-692-4910.

ONGOING EVENTS

‘PoeFest’ 
Through Sept. 28

In response to the success of 
TwainFest, Write Out Loud 
San Diego presents PoeF-
est. This 10-day festival cel-
ebrates the life and works 
of Edgar Allen Poe and fea-
turing live readings and 
performances of some of his 
and his contemporaries’ best 
works. There will be two per-
formances each night. Tick-
ets are $20 per program; $75 
for an all-access pass. 7 p.m. 
and 8:30 p.m. at Adobe Chap-
el, 3963 Conde St., Old Town.
Visit bit.ly/Poefest.

‘The Heart of Rock and Roll’ 
Through Oct. 21

The Old Globe presents 
“The Heart of Rock and 
Roll,” a musical comedy in-
spired by Huey Lewis and 
the News. 8–10 p.m. at The 
Old Globe Theatre, 1363 
Old Globe Way. Visit bit.ly/
HueyLewisComedy.

‘Rococo Rivals 
and Revival’ 

Through Dec. 30
The Timken Museum of Art 
has announced its upcom-
ing exhibition, “Rococo Ri-
vals and Revivals,” which 
explores the distinctive style 
that flourished in the 18th 
century. The exhibition in-
cludes loans from the Nation-
al Gallery of Art in Washing-
ton D.C., the Wallraf-Rich-
artz Musuem, University of 
San Diego’s Print Collection, 
and several private individu-
als, as well as objects from the 
Timken’s own permanent col-
lection. Free. 1500, El Prado, 
The Timken Museum.
Visit timkenmuseum.org.

‘Dr. Otic’s Miraculous 
Old Town Showdown’ 

Through February 2019
Dr. Otic's Miraculous & Audi-
ence-Powered Old Town Show-
down — Similar to "Who's 
Line is it Anyway?" — is a fun 
and interactive show based 
entirely on audience sugges-
tions. Showdown performanc-
es are every Friday and Sat-
urday night, but each show is 
a unique experience created 
on the spot by our talented en-
semble of improvisors. Reser-
vations recommended. $14–
$17. All ages; family-friendly. 
7–9 p.m. at Old Town Improv 
Co., 2415 San Diego Ave. #103.
Visit bit.ly/dr-otic.
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SOCIAL SECURITY
DISABILITY/SSI
DENIED Disability/SSI?
NEVER, EVER Give Up!
Hearing Scheduled?

No Attorney?
NEVER, EVER Go Alone! 

No FEE EVER Unless YOU WIN!

(858)888-2289

Suite 243 A

AUTO DONATIONS

Donate Your Car to Veterans Today! Help and 
Support our Veterans. Fast - FREE pick up. 
100% tax deductible. Call 1-800-245-0398

AUTOS WANTED

CARS/TRUCKS WANTED!!! All Makes/Models 
2002-2018! Any Condition. Running or Not. 
Top $$$ Paid! Free Towing! We're Nation-
wide! Call Now: 1-888-985-1806

MEDICAL BILLING & CODING TRAINING! 
Train at home to process Medical billing & 
Insurance! CTI can get you job ready! 1-833-
766-4511 AskCTI.com HS Diploma/HSD/GED 
required

AIRLINES ARE HIRING - Get FAA approved 
hands on Aviation training. Financial Aid 
for qualified students - Career placement 
assistance. CALL Aviation Institute of Mainte-
nance 888-686-1704

CARS/TRUCKS WANTED!!! 2002 and Newer! 
Any Condition. Running or Not. Competitive 
Offer! Free Towing! We’re Nationwide! Call 
Now: 1-888-416-2330.

EDUCATION

AIRLINE MECHANIC TRAINING - Get FAA 
Technician certification. Approved for mili-
tary benefits. Financial Aid if qualified. Job 
placement assistance. Call Aviation Institute 
of Maintenance 866-453-6204

AIRLINES ARE HIRING - Get FAA approved 
hands on Aviation training. Financial Aid 
for qualified students - Career placement 
assistance. CALL Aviation Institute of Mainte-
nance 888-686-1704

PHARMACY TECHNICIAN - ONLINE TRAINING 
AVAILABLE! Take the first step into a new 
career! Call now: 855-669-2185

EMPLOYMENT

PAID IN ADVANCE! Make $1000 Weekly Mail-
ing Brochures From Home! NO Experience 
Required. Helping home workers since 2001! 
Genuine Opportunity. Start Immediately! 
www.MailingOpp.net

FINANCIAL

IRS TAX DEBTS?$10k+? Tired of the calls? We 
can Help! $500 free consultation! We can 
STOP the garnishments! FREE Consultation 

Call Today 1-855-823-4189

Over $10K in debt? Be debt free in 24-48 
months. Pay nothing to enroll. Call National 
Debt Relief at 866-243-0510.

Do you owe more than $5000 in Tax Debt? 
Call Wells & Associates INC. We solve Tax 
Problems! Personal or Business! IRS, State 
and Local. 30 years in Business! Call NOW 
for a free consultation at an office near you. 
1-877-746-4933

Reverse Mortgage: Homeowners age 62+ 
turn your home equity into tax-free cash! 
Speak with an expert today and receive a 
free booklet. Call 1-866-880-2444

HEALTH & FITNESS

VIAGRA and CIALIS USERS! 100 Generic 
Pills SPECIAL $99.00 FREE Shipping! 100% 
guaranteed. 24/7 CALL NOW! 888-445-5928 
Hablamos Espanol

$$$$VIAGRA & CIALIS! 60 pills for $99. 100 
pills for $150 FREE shipping. NO prescrip-
tions needed. Money back guaranteed! 
1-800-943-1302

Male Enlargement. Gain 1-3 inches perma-
nently, safely. Resolve ED. Licensed medical 
vacuum pumps or surgical. Free consul-
tation. Call Dr. Joel Kaplan 888-978-HUGE 
(4843). www.getbiggernow.com

Generic VIAGRA 100mg Generic CIALIS 
20mg. 80 for $99 GREAT DEAL!!!! FAST FREE 
SHIPPING! 100% money back GUARANTEE! 
CALL NOW 888-669-9343. Se habla espanol.

VIAGRA & CIALIS! 60 pills for $99. 100 pills for 
$150 FREE shipping. NO prescriptions need-
ed. Money back guaranteed! 1-888-278-6168

HELP WANTED

25 TRUCK DRIVER TRAINEES NEEDED! Earn 
$1000 per week! Paid CDL Training! Stevens 
Transport covers all costs! 1-877-209-1309 
drive4stevens.com

HOME IMPROVEMENT

BATHROOM RENOVATIONS. EASY, ONE DAY 
updates! We specialize in safe bathing. Grab 

bars, no slip flooring & seated showers. Call 
for a free in-home consultation: 888-912-
4745

MEDICAL

OXYGEN - Anytime. Anywhere. No tanks to 
refill. No deliveries. The All-New Inogen One 
G4 is only 2.8 pounds! FAA approved! FREE 
info kit: 844-558-7482

FDA-Registered Hearing Aids. 100% Risk-
Free! 45-Day Home Trial. Comfort Fit. Crisp 
Clear Sound. If you decide to keep it, PAY 
ONLY $299 per aid. FREE Shipping. Call Hear-
ing Help Express 1-855-409-6129

MISCELLANEOUS

HughesNet Satellite Internet - 25mbps start-
ing at $49.99/mo! FAST download speeds. 
WiFi built in! FREE Standard Installation for 
lease customers! Limited Time, Call 1-800-
610-4790

Were you an INDUSTRIAL TRADESMAN 
(machinist/boilermaker/pipefitter etc) and 
recently diagnosed with LUNG CANCER? 
You may be entitled to a SIGNIFICANT CASH 
AWARD. Risk free consultation! 877-781-1769

GENERIC VIAGRA and CIALIS! 100 Pills $99.00 
FREE Shipping! 100% guaranteed. 24/7 CALL 
NOW! 888-889-5515

HEAR AGAIN! Try our hearing aid for just $75 
down and $50 per month! Call 800-426-4212 
and mention 88272 for a risk free trial! FREE 
SHIPPING!

Lung Cancer? And Age 60+? You And Your 
Family May Be Entitled To Significant Cash 
Award. Call 866-428-1639 for Information. No 
Risk. No Money Out Of Pocket.

Call Empire TodayÂ® to schedule a FREE in-
home estimate on Carpeting & Flooring. Call 
Today! 1-800-508-2824

Cross Country Moving, Long distance Mov-
ing Company, out of state move $799 Long 
Distance Movers. Get Free quote on your 
Long distance move 1-800-511-2181

 Backed by American Standard’s 
140 years of experience

 Ultra low entry for easy 
entering and exiting
Patented Quick Drain® 
fast water removal system
Lifetime Warranty on the bath AND 
installation, INCLUDING labor backed 
by American Standard
44 Hydrotherapy jets for an 
invigorating massage

1

3

2

4

5

installation, INCLUDING labor backed 

FREE IN-HOME 
EVALUATION!

Includes FREE American Standard Right Height Toilet 
Limited Time O� er! Call Today!

Discover the world’s best 
walk-in bathtub from

5 Reasons American Standard 
Walk-In Tubs are Your Best Choice

Receive a free American Standard Cadet toilet with full installation of a Liberation Walk-In Bath, Liberation Shower, or Deluxe 
Shower. O� er valid only while supplies last. Limit  one per household. Must be  rst time purchaser. See www.walkintubs.
americanstandard-us.com for other restrictions and for licensing, warranty, and company information.   CSLB B982796; Su� olk 
NY:55431H; NYC:HIC#2022748-DCA. Safety Tubs Co. LLC does not sell in Nassau NY, Westchester NY, Putnam NY, Rockland NY. 

855-429-0403

Backed by American Standard’s 
Walk-In Tubs are Your Best Choice

$1,500 SAVINGS

DENTAL Insurance
Physicians Mutual Insurance Company

A less expensive way to help get the dental care you deserve
If you’re over 50, you can get coverage for about 
$1 a day*

Keep your own dentist! You can go to any dentist 
you want

NO annual or lifetime cap on the cash benefi ts 
you can receive 

No wait for preventive care and no deductibles – 
you could get a checkup tomorrow

Coverage for over 350 procedures  including 
cleanings, exams, fi llings, crowns…even dentures

FREE Information Kit
1-877-308-2834
www.dental50plus.com/cadnet

 *Individual plan. Product not available in MN, MT, NH, NM, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 
about this insurance solicitation. This specific offer is not available in CO, NY; call 1-800-969-4781 or respond for similar offer. Certificate C250A (ID: C250E; PA: C250Q); 
Insurance Policy P150 (GA: P150GA; NY: P150NY; OK: P150OK; TN: P150TN)
6096E-0917                                MB17-NM008Ec

 *Individual plan. Product not available in MN, MT, NH, NM, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 

Get FAA approved maintenance training at campuses 
coast to coast. Job placement assistance. 

Financial Aid for qualifying students. Military friendly. 

Call Aviation Institute of Maintenance
800-481-7894

AIRLINE 
CAREERS

see Classifieds, pg 19

18 San Diego Uptown News | Sept. 21 - Oct. 4, 2018 sdcnn.comPUZZLES / CLASSIFIEDS



Classics
Crossword from page 18

Sudoku
Puzzle from page 18

PUZZLE ANSWERS

YOUR AD HERE

Reach over 

200,000 

readers

San Diego Community

News Network

Call David 

619-961-1951
David@sdcnn.com

ATTORNEY

MILLWORK

COMPUTER REPAIR  COMPUTER/IT SUPPORT

Loving Pet Care 
at Your Home

Call Mark
(619) 295-6792

DOG WALKING
PET VISITS

Since 2000

PET CARE

SENIOR CARE

CLEANING

BBQ & OVEN
CLEANING

We come to you.
  You will be amazed 

at the transformation.

Packages start at $149

Call (858) 210-2034
CalBBQ.com

Your ad can  
be here!

Power 
Washing

619-460-8177
sdklean.com

Storefronts, dumpsters 
stucco cleaning, gutters, 
sidewalks, gum removal, 
patios, day porter service

Commercial  
Residential

PRESSURE WASHING

AUTOMOBILE

Shan Persaud

Penske Ford & Hyundai
8970 La Mesa Blvd.
La Mesa, CA 91942

cpersaud@socalpenske.com

Are you in the market for a
new or used vehicle? Call

Sales Consultant
(New and Used)

Cell: 619-952-3102

619.887.2273 • 760.846.6288
www.cresthcs.com

”Home Care and Private Duty Aide Provider”

”Your Compassionate Elderly Care Giver”

DIRECTV SELECT PACKAGE! Over 150 
Channels, ONLY $35/month (for 12 mos.) 
Order Now! Get a $100 AT&T Visa Rewards 
Gift Card (some restrictions apply) CALL 
1-855-781-1565

Medical Guardian - 24/7 Medical Alert 
Monitoring. FREE Equipment, Activation & 
Shipping. NO Long-Term Contract. 30-Day 
Money Back Guarantee! Two FREE Months 
w/Annual Subscription. CALL for FREE 
Brochure 1-855-666-3269

DISH TV $59.99 For 190 Channels $14.95 
High Speed Internet. Free Installation, 
Smart HD DVR Included, Free Voice 
Remote. Some restrictions apply. Call 
1-855-837-9146

Start Saving BIG On Medications! Up To 
90% Savings from 90DAYMEDS! Over 
3500 Medications Available! Prescrip-
tions Req'd. Pharmacy Checker Ap-
proved. CALL Today for Your FREE Quote. 
844-776-7620

A PLACE FOR MOM. The nation's largest 
senior living referral service. Contact our 
trusted, local experts today! Our service is 
FREE/no obligation. CALL 1-844-722-7993

Earthlink High Speed Internet. As Low 
As $14.95/month (for the first 3 months.) 
Reliable High Speed Fiber Optic Technol-
ogy. Stream Videos, Music and More! Call 
Earthlink Today 1-855-520-7938

Spectrum Triple Play! TV, Internet & Voice 
for $29.99 ea. 60 MB per second speed No 
contract or commitment. More Channels. 
Faster Internet. Unlimited Voice. Call 1-855-
652-9304

Stay in your home longer with an Ameri-
can Standard Walk-In Bathtub. Receive up 
to $1,500 off, including a free toilet, and a 
lifetime warranty on the tub and installa-
tion! Call us at 1-844-374-0013

AT&T High Speed Internet Starting at $40/
month. Up to 45 Mbps! Over 99% Reli-
ability! Bundle AT&T Digital TV or Phone 
Services & Internet Price Starts at $30/
month. Call 1-833-707-0984

Unable to work due to injury or illness? 

Call Bill Gordon & Assoc., Social Security 
Disability Attorneys! FREE Evaluation. 
Local Attorneys Nationwide 1-855-498-
6323 [Mail: 2420 N St NW, Washington DC. 
Office: Broward Co. FL (TX/NM Bar.)]

Sleep Apnea Patients - If you have Medi-
care coverage, call Verus Healthcare to 
qualify for CPAP supplies for little or no cost 
in minutes. Home Delivery, Healthy Sleep 
Guide and More - FREE! Our customer care 
agents await your call. 1-844-545-9175

Have a CPAP machine for sleep apnea? Get 
replacement FDA approved CPAP machine 
parts and supplies at little or no cost! Free 
sleep guide included! 1-855-767-2808

Make a Connection. Real People, Flirty 
Chat. Meet singles right now! Call LiveLinks. 
Try it FREE. Call NOW: 1-888-909-9905 18+.

Pregnant? Considering Adoption? Call us 
first. Living Expenses, housing, medical, 
and continued support afterwards. Chose 
Adoptive Family of your choice. Call 24/7 
1-866-957-3580 Not valid in FL, GA, CO, IN, 
IL, NJ, NM, NY, NC or SC

HARRIS 5 MINUTE BED BUG KILLER! Pro-
fessional Exterminator Formula. Available: 
Hardware Stores BUY ONLINE: homedepot.
com

$500 - $1000 Daily Returning Phone Calls! 
No Selling, No Explaining! Not MLM! Call 
1-844-427-0313

SAVE YOUR HOME! Are you behind paying 
your MORTGAGE? Denied a Loan Modifica-
tion? Is the bank threatening foreclosure? 
CALL Homeowner's Relief Line now for 
Help! 855-794-7358

LIVING WITH KNEE OR BACK PAIN? Medi-
care recipients that suffer with pain may 
qualify for a low or no cost knee or back 
brace. Call 844-308-4307

INVENTORS - FREE INFORMATION PACK-
AGE Have your product idea developed 
affordably by the Research & Development 
pros and presented to manufacturers. Call 
1-888-501-0236 for a Free Idea Starter Guide. 
Submit your idea for a free consultation.

DIATOMACEOUS EARTH-FOOD GRADE 100% 
OMRI Listed-Meets Organic Use Standards. 
BUY ONLINE ONLY: homedepot.com

PREGNANT? CONSIDERING ADOPTION? Call 
us first. Living expenses, housing, medical, 
and continued support afterwards. Choose 
adoptive family of your choice. Call 24/7. 
888-652-0785

Stay in your home longer with an American 
Standard Walk-In Bathtub. Receive up to 
$1,500 off, including a free toilet, and a 
lifetime warranty on the tub and installation! 
Call us at 1-855-534-6198

SAVE ON YOUR NEXT PRESCRIPTION! World 
Health Link. Price Match Guarantee! Prescrip-
tions Required. CIPA Certified. Over 1500 
medications available. CALL Today For A Free 
Price Quote. 1-866-293-9702 Call Now!

A PLACE FOR MOM has helped over a million 
families find senior living. Our trusted, local 
advisors help find solutions to your unique 
needs at no cost to you. Call 855-741-7459

CASH FOR CARS: We Buy Any Condition 
Vehicle, 2002 and Newer. Nationwide Free 
Pick Up! Call Now: 1-800-864-5960.

DISH TV $59.99 For 190 Channels + $14.95 
High Speed Internet. Free Installation, Smart 
HD DVR Included, Free Voice Remote. Some 
restrictions apply 1-800-718-1593

NEW AUTHORS WANTED! Page Publishing 
will help you selfpublish your own book. 
FREE author submission kit! Limited offer! 
Why wait? Call now: 866-951-7214

HOME SECURITY - Leading smart home 
provider Vivint Smart Home has an offer just 
for you. Call 888-508-5259 to get a profes-
sionally installed home security system with 
$0 activation.

HERO MILES - to find out more about how 
you can help our service members, veterans 
and their families in their time of need, visit 
the Fisher House website at www.fisher-
house.org

WANTED TO BUY

Wants to purchase minerals and other oil 
and gas interests. Send details to P.O. Box 
13557 Denver, Co. 80201

TOP CASH FOR CARS, Any Car/Truck, 
Running or Not. Call for INSTANT offer: 1-888-
417-9150

Reader Advisory: The National Trade Associ-
ation we belong to has purchased the above 
classifieds. Determining the value of their 
service or product is advised by this publi-
cation. In order to avoid misunderstandings, 
some advertisers do not offer employment 
but rather supply the readers with manuals, 
directories and other materials designed to 
help their clients establish mail order selling 
and other businesses at home. Under NO 
circumstance should you send any money 
in advance or give the client your checking, 
license ID, or credit card numbers. Also 
beware of ads that claim to guarantee loans 
regardless of credit and note that if a credit 
repair company does business only over 
the phone it is illegal to request any money 
before delivering its service. All funds are 
based in US dollars. Toll free numbers may or 
may not reach Canada.

Cash for unexpired DIABETIC TEST STRIPS. 
Free Shipping, Best Prices & 24 hr payment! 
BBB Rated A+. Call 1-855-440-4001 www.
TestStripSearch.com.v

FROM PAGE 18
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the city of San Diego to the San 
Diego community, in particular 
to the residents of Bankers Hill 
and the gay community, to ren-
ovate the historic Truax house; 
to have the ground floor as a 
“community center”; there was to 
be a “communal courtyard and 
garden area” and a pathway to 
Maple Street Canyon for hikers; 
along with the cottage on the 
property (540 W. Laurel) to be-
come affordable housing.

The city contract stated that 
if it were not for the promises of 
the community center, commu-
nity garden and courtyard, the 
memorialization of Brad Truax, 
and the promise to speak to 
neighbors of the Truax house for 
a Maple Street Canyon access 
walkway, it would not have been 
sold. Well, it was sold — who is 
supposed to be watch-dogging 
NDD to keep its promises? 
Seems that no one in the city is 
and the developers do as they 
please, which is to forget about 
all the promises made to the 
community, the public commu-
nity, not just whoever will live 
there renting or buying units.

There are now four town-
houses being built. NDD wants 
permission to turn them into 
condos. This was done to prevent 
community input required when 
condos are built and permits 
required.

The Truax house was gutted, 
excavation done and according 
to NDD website is going to be 
nine studio apartments and one 

penthouse with an “interactive 
recreation room.” What is that? 
It does not sound like a ground 
floor community center to me.

The house was declared his-
toric for the exterior. Windows 
and doors have been changed; 
there is an eye sore of an en-
closed staircase three stories 
high, which is not finished yet 
and is higher than the roof line 
and not in keeping with the style 
of the house whatsoever. The city 
“staff” that approved this (Jodie 
Brown) is now in another job in 
another state. Does she have her 
tail between her legs in shame or 
did she even look at the plans be-
fore she approved this addition? 
This is an example of San Diego, 
Calif. historic preservation? 

The eye sore of the huge 
stairwell can be seen from 
Interstate-5!

The four townhomes will 
completely hide the Truax house 
from public view from Laurel 
Street and are being called 
“Leon at Laurel.” Who is Leon? 
Where is the memorialization 
of Brad Truax? Where is the 
community center? Where is the 
community garden and court-
yard? Where is the parking? 
How do the nine studios and 
penthouse memorialize Brad 
Truax?

—Linda Aurora Espino, via 
email.

—Letters to the editor are 
encouraged. We pull them from 
email, Facebook and comments 
left on articles on our website.  
If you’d wish to send a letter  
to the editor directly, email  
sara@sdcnn.com.v
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Downtown’s Finest Professionals

Art Kryk
DRE# 01927953

Meg Metroyanis
DRE# 0204252

Stephanie Erickson
DRE# 01316258

Ken Baer
DRE# 01334769

Steven Kilgore
Branch Manager
DRE# 01898156

Ayush Vats
DRE# 02057884

Christina Ludovice Wilkin
DRE# 01936121

Louis Brignac
DRE# 01888287

Erika Migliore
DRE# 01901085

Larry Cline
DRE# 01894025

Stephanie Erickson
DRE# 01316258

Erika Migliore
DRE# 01901085

Whitney Benzian
DRE# 01890260

Christine Baker
DRE# 01808132

Megan Luce
DRE# 01299167

Kelly Dinnsen
DRE# 01504073

Debra Schrakamp
DRE# 01936329

Little Italy, 1BR/1BA | $435,000

Andrew e. nelson, Pres ident & owner | dre# 01204280
steven Kilgore, BrAnch MAnAger | 619.522.9494 | info@willisAllen.coM

Electra, 1BR/1BA | $475,000

North Park, 2BR/1BA | $725,000Cortez Hill, 2BR/2BA | $739,000

Electra, 2BR/1.5BA | $689,000 Renaissance, 2BR/3BA | $840,000
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