
DAVID NISLEIT 
APPOINTED AS NEXT 
POLICE CHIEF

On Feb. 1, Mayor Kevin 
L. Faulconer announced the 
appointment of Chief David 
Nisleit – the current San 
Diego Police Department 
(SDPD) Assistant Chief – as 
the next Chief of Police.

Assistant Chief Nisleit 
has worked for SDPD for 
three decades in various 
capacities. Currently, he 
is responsible for nine pa-
trol commands, the Watch 
Commander’s Office and the 
Homeless Outreach Team. He 
has previously held leader-
ship positions in SWAT; the 
Gang Unit, the Centralized 
Investigations unit; and the 
Western, Northern and Mid-
City Patrol divisions.

“As a native San Diegan and 
someone who has dedicated 
the last 30 years of his life to 
this city and department, it is 
both a privilege and an honor 
to become the next San Diego 
Police Chief,” Nisleit said in a 
press release announcing his 
selection. “Keeping San Diego 
one of the safest large cities in 
America will be one of my top 
priorities.”

Nisleit will replace Chief 
Shelley Zimmerman, who has 
served in the role since March 
2014. After a 35-year SDPD 
career, Chief Zimmerman is 
stepping down to retire.

“Assistant Chief Dave 
Nisleit and I have worked 
together for years. He is 
hardworking, honest, and 
fair. I trust him and believe 
that he will do an excellent 
job as San Diego’s next chief 
of police,” Assemblymember 
Todd Gloria said in a state-
ment after the appointment. 

see News Briefs, pg 2
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Giving a voice to San Diego’s unsheltered people
By Cynthia Robertson

In early December, San 
Diego County residents were 
on edge because of the ex-
treme danger of fire. The wind 
tossed leaves, tree branches 
and trash into the streets 
and sidewalks. Safe from the 
harsh wind and heat, Tony 
Rodriguez had his tent set 
up in in the parking lot of 
Grassroots Oasis, a perfor-
mance venue in Old Town. 
Martha Sullivan, proprietor 
of Grassroots Oasis, had wel-
comed him to camp there.

Rodriguez is the main char-
acter in the locally made “Tony 
— The Movie,” a documentary 
about San Diego’s homeless, a 
true-to-life, day-to-day detailed 
account of what it is like living 
on the streets. 

Sullivan admired the way 
Rodriguez had decorated his 
tent with leaves that had blown 
about in the Santa Ana winds.

“Might as well do something 
nice with them,” Rodriguez 
said, good-naturedly. He 
could have moved inside the 
Grassroots Oasis building, but 
he preferred to be outside.

“Look what he’s done over 
here,” Sullivan said, pointing 

to some exotic succulents, one 
of them nearly 10 feet tall. “He 
has planted a few vegetables, 
too — and, look — just this 
morning, I discovered some to-
matoes growing.” 

see Martha, pg 8

Homeless advocate Martha Sullivan with Tony Rodriguez in front of the 
garden area he has maintained at Grassroots Oasis, where he has stayed 
until he could find a permanent home. (Photo by Cynthia Robertson)
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Heightened issues with 
the homeless, a lack of af-
fordable housing and a need 
for infrastructure repairs in 
Balboa Park continue to plague 
our neighborhoods — but 
Councilmember Chris Ward 
says he is still committed to 
solving these issues going into 
the second year of his term on 
the San Diego City Council.

Ward, who won an outright 
victory in the June 7 primary, 
represents District 3. which com-
prises most of our Uptown neigh-
borhoods, including Hillcrest, 
North Park, Normal Heights, 
Mission Hills, University Heights, 
South Park, Bankers Hill/Park 
West and Golden Hill, along with 
Little Italy and Downtown.

During his campaign, Ward 
promised to dedicate his time 
to three top-ticket items: home-
lessness, affordable housing, 
and Balboa Park.

Since then, these topics 
continue to guide Ward’s focus 

while leading District 3. San 
Diego Uptown News sat down 
with the council member to 
discuss advancements in the 
last 12 months, as well as po-
tential improvements moving 
into 2018.

HOMELESSNESS
Homelessness has been 

an issue in America’s Finest 
City for decades and District 3 
neighborhoods are no exception.

A chat with 
Councilmember 

Chris Ward

see Ward, pg 3
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Councilmember Chris Ward, with his daughter, was Grand Marshal of the 
Wagon Parade at Fiesta Botanica in Balboa Park in May 2017. (Photo courtesy 
Office of Councilmember Chris Ward)



“I have spoken with Dave and 
he is committed to being a 
chief of police that collabo-
rates with the community, 
seeks neighborhood input 
and builds partnerships with 
stakeholders.”

The months-long na-
tional search to replace 
Chief Zimmerman began in 
September 2017. The selection 
process involved community 
and professional interview 
panels, which yielded over-
whelming recommendation of 
Nisleit from both groups.

“The interview panels saw 
what I already knew about 
Chief Nisleit: that he is a man 
of character who cares deeply 
about San Diego, our residents 
and our officers,” Faulconer 
said in the release.

In addition to community 
policing, Faulconer also noted 
that Nisleit will focus his ef-
forts on a national recruiting 
effort to achieve a fully-staffed 
department.

RECORD FLU DEATHS 
REPORTED IN COUNTY

Twenty-five more flu deaths 
were reported in San Diego 
County in the past week, 

raising the 2017-18 season’s 
total to 231 fatalities, the 
County Health and Human 
Services Agency announced on 
Feb. 7.

This is by far the highest 
number of fatalities in one flu 
season since the county began 
tracking fatalities about 20 
years ago. The previous dead-
liest flu season was in 2014-15, 
when 97 deaths were reported, 
according to countynewscen-
ter.com.

The victims’ ages ranged 
from 1 to 101. Of that total, 
31 people (13 percent) were 
younger than 65.

Health officials also report-
ed a spike in influenza B cases.

“A high number of deaths 
can typically be associated 
with severe seasons when the 
influenza A/H3 virus causes 
most of the illnesses,” said Dr. 
Wilma Wooten, county public 
health officer. “The flu is still 
going strong and we’re seeing 
an increase in influenza B 
cases, which typically occur 
later in the flu season. That is 
why it’s important that people 
continue getting vaccinated 
and taking other preventive 
measures.”

The number of influenza B 
cases reported last week was 
335, or 40 percent of the cases. 
This is double the percentage 
of influenza B cases for the 

whole season, indicating the 
relatively larger impact it is 
having now. This season’s 
flu vaccine offers protection 
against influenza A H3N2, 
pandemic H1N1-like and two 
influenza B strains.

On a positive note, the 
number of people showing up 
at emergency departments 
due to influenza-like illness 
decreased last week, from 6 
percent to 5 percent.

For the week ending Feb. 
3, the county reported the 
following:

 ● Emergency department 
visits for influenza-like illness: 
5 percent of all visits (com-
pared to 6 percent the previ-
ous week).

 ● Lab-confirmed influen-
za cases for the week: 835 
(compared to 615 the previous 
week).

 ● Total influenza deaths to 
date: 231 (compared to 39 at 
this time last season).

 ● Total lab-confirmed cases 
to date: 15,135 (compared to 
2,777 last season).

BAD YEAR SO FAR FOR 
PEDESTRIANS

Three crashes last weekend 
resulted in one pedestrian 
killed, two pedestrians serious-
ly injured, and three people in 
cars seriously injured, accord-
ing to Circulate San Diego. 

On Friday night, Feb. 2, a 
pedestrian in Loma Portal 
crossed midblock in the 
2700 block of Chatsworth 
Boulevard, a street with no 
crosswalk in close proximity, 
and sustained serious head in-
juries after being hit by a car. 

Also on Friday night, a 
speeding driver crashed into a 
minivan on Miramar Road, se-
riously injuring three with one 
in life-threatening condition. 

The following evening, Feb. 
3, an intoxicated driver drove 
onto the sidewalk on the 6400 
block of Parkside Avenue in 
Paradise Hills, hitting two pe-
destrians on the sidewalk and 
killing one of them.

“Eight people walking in 
San Diego have been hit 
and killed in 2018 already,” 
said Maya Rosas, Advocacy 
Manager for Circulate San 
Diego. “This tragic loss of life 
shows that the city urgently 
needs to invest in safe streets 
in order to save lives.”  

Within the Uptown neigh-
borhood, a senior citizen cross-
ing the street was killed in 
North Park.

The 78-year-old woman died 
on Jan. 6 when she was struck 
by a car driven by a 17-year-
old motorist. Authorities said 
the woman was not jaywalking 
in the 3200 block of University 
Avenue and that alcohol was 

not a factor in the accident.
Other accidents this year 

have occurred in Normal 
Heights, City Heights, 
Downtown, Barrio Logan and 
Pacific Beach.

Three of the six accidents 
involving pedestrians oc-
curred in Vision Zero corri-
dors of University Avenue, El 
Cajon Boulevard and Imperial 
Avenue.

Vision Zero is a plan with 
a goal of ending traffic deaths 
and serious pedestrian inju-
ries in San Diego by 2025.

“Streets should be designed 
to be forgiving for everyone on 
the road,” Rosa said. “The city 
must design streets to empha-
size safety and protection from 
human error.”

Circulate San Diego and 
a diverse coalition of 20 or-
ganizations have promoted 
the Vision Zero for two years. 
Mayor Kevin Faulconer and the 
City Council adopted a 10-year 
Vision Zero strategy in 2015.

The concept behind Vision 
Zero is that traffic deaths are 
preventable — through safe 
street design, education of 
safe road habits for all road 
users, and enforcement of dan-
gerous behaviors for all road 
users. The program has been 
successful in other U.S. and 
European cities. To date, 20 
cities across the U.S. have ad-
opted a Vision Zero goal. 

In 2017, there was a de-
crease in pedestrian and all 
traffic fatalities. However, 
pedestrians still account for 
nearly 50 percent of all traffic 
fatalities. No loss of life is ac-
ceptable, and these pedestrian 
injuries and fatalities show 
that more work is needed.  

PAJAMA DRIVE AIDS 
FOSTER KIDS

Donations of new pajamas 
in any size – from toddler to 
teen – can be dropped off at 
any Mattress Firm store in 
San Diego through Feb. 18. 
Help local foster children and 
families sleep a little easier 
(and cozier) this winter.

Use the store locator at 
mattressfirm.com to find your 
nearest location.

PHILANTHROPIST MAKES 
ZOO’S LARGEST SINGLE 
DONATION 

During an all-hands em-
ployee meeting at the San 
Diego Zoo on Jan. 12, philan-
thropist T. Denny Sanford 
announced that he is making 
a $30 million donation — the 
largest single gift the San 
Diego Zoo has ever received. 

This generous gift will go 
toward the estimated $69 
million cost of construct-
ing a brand-new, completely 
reimagined children’s zoo, 
to be named The Sanford 
Children’s Zoo.

“This project is the most 
ambitious ever undertaken at 
the San Diego Zoo and will 
result in a one-of-a-kind chil-
dren’s zoo for the 21st century,” 
said Mark Stuart, president of 
the Foundation of San Diego 
Zoo Global. “Denny Sanford’s 
philanthropy is all about mak-
ing the world a better place for 
children. Thanks to his trans-
formational investment, San 
Diego will have the very best 
children’s zoo in the world.”
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“I recommend The Change Fitness to everyone.”
– Dr. Dan Einhorn, M.D., President American

Assoc. of Clinical Endocrinologists, medical director of
the Scripps Whittier Diabetes Institute, and professor of

medicine at UC San Diego

“The Change Fitness has helped me improve my
strength and flexibility tremendously!”

– Dr. Scott Mubarak, Orthopedic Surgeon

“I definitely feel difference in balance with
stronger legs. It’s been very helpful in
preventing serious falls … Mobility is so
important as we age and hit or miss workouts
aren’t enough to keep the body strong.”

– Joyce Bruun, age 78, Home-maker / artist

“This has made my golf game better. I can
hit the ball much further now. In recent bone
density tests, it has increased the bone
density in my hips.”

– Jan Delair, age 63, retired

If you’re serious about getting in shape,
increasing your strength, flexibility, bone
mass, improving blood sugar, losing
weight, not to mention improving your
feeling of well-being and improved
memory, this could be for you.

And you can achieve all in just two sessions
a week that take less than 23 minutes each.

Feel better every day, sleep better, look
years younger. Improved health means
fewer doctor bills.

Scientifically proven results; workouts are
ultra-safe, yet amazingly invigorating.

Personalized workouts customized for
each person, even if he/she has physical
limitations.

Serious fitness – serious results.

Strength, Endurance, Appearance
Twice a week workouts in 23 minutes or less

“This is the best 20 minutes of my week!”

Call today for your first appointment. Be prepared to be saying “Wow!”
Two locations to serve you: Poway/Rancho Bernardo &Mission Hills

Complete Fitness
in 20 Minutes

Weight-loss Flexibility Pain Relief Improve Blood Sugar Well-being
Strength Training Memory Improvement Increase Bone Mass

TEENS | ADULTS | SENIORS

www.thechangefitness.com

Call for your introductory
appointment today! (858) 382-4517

“The Revolutionary Fitness Studio”™

SENIORS
Dr. Paul Neustein, Surgeon
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The 2018 Point-In-Time 
Count — also known as 
WeAllCount, the name San 
Diego uses for the annual, 
federally-mandated census of 
homeless persons — was con-
ducted on Jan. 26. Although 
2018’s numbers won’t be avail-
able until mid-April, Ward re-
flected on 2017’s figures, which 
were flat-lined from the previ-
ous year.

“The homeless numbers in 
Uptown neighborhoods were 
pretty stagnant from 2016 to 
2017. Yet we know Uptown resi-
dents feel more of a presence in 
their neighborhoods, and that 
these numbers continue to fluc-
tuate,” Ward said.

In addition to the coun-
ty-wide Point-In-Time Count, 
the Downtown San Diego 
Partnership creates a month-
ly homeless census for the 
Downtown community. In the 
most recent count, numbers 
have dropped from a height 
of around 1,400 in mid-fall of 
2017, to 800 in January 2018. 

“Albeit in response to hepa-
titis A, I finally got the mayor 
to come on board with some 
emergency [services] measures, 
like the Safe Campground and 
Safe Parking programs,” Ward 
said. “We were able to get some 
of the most vulnerable off of 
the streets — 200 people at 
a time, over 50 of whom were 
members of a family unit. All 
of those family members were 
placed into permanent housing 
opportunities into apartments 
of their own.”

Though these Safe 
Campground and Safe Parking 
programs are primarily focused 
on the Downtown area, Ward’s 
districtwide efforts focus on re-
uniting families and supporting 
rapid rehousing.

“Council made a decision on 
my recommendation to expand 
the Family Reunification pro-
gram,” Ward said. “[The pro-
gram] is something meant for 
people — primarily out of ar-
ea-individuals that come to San 
Diego — fall onto the streets 
and don’t know how to recon-
nect with somebody in Phoenix 
or Indiana.”

As of Jan. 29, 480 individ-
uals have been reunited with 
family through the program 
since June of 2017. Over 90 
percent of these people are now 
stable, meaning they have not 
fallen back into homelessness.

Ward also emphasized the 
importance of rapid rehousing 
of at-risk groups as a preventa-
tive measure to keep residents 
off the streets in the first place, 
such as a family who recently 
lost their main source of in-
come. These measures, Ward 
noted, are very inexpensive and 
cost-effective ways to providing 
public subsidy.

While these programs — 
and corresponding figures — 
look promising, there is still 
a long road ahead for dealing 
with certain neighborhoods 
where high concentrations of 
homeless people reside.

“I think that we made some 
expansion efforts but we have 
a way to go, particularly in the 
Uptown area,” Ward said. “I’m 
going to be making huge push-
es with our police department 

and our psychological response 
technician teams to try to 
really make a difference for 
Washington Street and Fifth 
Avenue, as well as the core of 
Hillcrest and Mission Hills.

“We’re really frustrated in 
particular with those who have 
mental illness or other afflic-
tions that are a danger to busi-
ness owners and members of 
the public,” Ward continued.

 “There are a lot of individ-
uals that are not well, and we 
need to figure out where this 
disconnect is to try and get 
those people to places where 
the security and the services 
help them as individuals.”

In addition to hearing about 
altercations between home-
less people and those within 
the community — such as the 
business owner chased with a 
machete in June 2017 — Ward 
said he has personally experi-
enced and/or witnessed some 
himself. 

“I have a lot of compas-
sionate constituents and they 
do care that people are well,” 
Ward said. “But we’ve all had 
it. We’ve all had those experi-
ences. There has to be a differ-
ence for our neighborhoods this 
year, because the demand is 
just too great.” 

The homeless problem is no-
ticeable in neighborhood parks, 
such as North Park Community 
Park, Normal Heights Ward 
Canyon Park and the public 
space by the Adams Avenue 
Recreation Center.

Ward said he has noticed 
an uptick of homeless individ-
uals taking over these public 
spaces, specifically at North 
Park Community Park. This 
situation has sparked a heat-
ed community debate, with 
the North Park Recreation 
Council proposing a park cur-
few to try to get the homeless 
out of the area. The North 
Park Planning Group, howev-
er, voted earlier this year to 
oppose a curfew. 

The curfew debate poses a 
challenge for Ward as a public 
official, he said; and while he 
noted that the homeless have 
a right to use the public space, 
he said he also recognizes that 
any illegal behavior that may 
occur as a result is a danger to 
nearby residents.

“If it makes my constituents 
feel a little better or if it’s a tool 
that gives law enforcement a 
way to make sure that nothing 
gets entrenched, then I don’t 
have any objection [to the cur-
few],” Ward said. “I have just 
found that curfews don’t always 
deliver on the result that people 
think that it will.” 

He also cited potential 
issues with implementing 
a curfew, such as the police 
department’s understaffing, 
which would hinder law en-
forcement’s capacity to monitor 
the curfew. Also, a park curfew 
would apply to everyone, such 
as residents walking their dogs 
at night.

AFFORDABLE HOUSING PUSH
More affordable housing 

projects were successfully built 
in the region during 2017, and 
there are more projects in the 
pipeline for 2018.

According to Ward, the San 
Diego Housing Commission 
wants to take over some prop-
erties in Bankers Hill and turn 
them into affordable housing, 

something that would both pre-
serve existing housing stock as 
well as converting some proper-
ties that are at risk of demolition. 

He also referenced a 
few units in Golden Hill, 
Southeastern San Diego in 
District 4, Hilltop Terrace, old 
motels in Mission Valley and 
Grantville, and throughout the 
San Diego area.

“It’s 50 units here, 100 units 
there — but we’re trying to 
have this add up to make a 
big impact for those who need 
subsidized affordable housing,” 
Ward said.

Ward explained that the 
high cost of living in the 
Uptown area makes it difficult 
to provide an adequate afford-
able housing options, since the 
difference between the afford-
able housing subsidy and the 
market rate is even higher in 
the region.

“My goal coming into office 
has always been to try to pro-
vide housing opportunities in 
the communities you want to 
live in,” he said. “Somebody 
who wants to live in Hillcrest 
should not have to be relegated 
to San Carlos because that’s 

just where the market meets 
the pocketbook.”

While the Uptown area has 
historically taken on most of 
the affordable housing units, he 
acknowledged this may need to 
shift. Already-dense neighbor-
hoods don’t have the capacity 
they once used to, so the proj-
ects will need to be spread out 
more regionally.

In tandem with the home-
lessness issue is the need for 
affordable housing, to help 
keep people off the streets. He 
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Chris Ward (center) with his partner Thom (right) participating in Tour de Fat in July 2017. (Photo courtesy Office of 
Councilmember Chris Ward)



Rock the ride
CycleBar Hillcrest offers a new way to exercise

By Lucia Viti

On your mark, get set, cycle! 
CycleBar Hillcrest, San 

Diego’s landmark franchise 
studio, is taking The Hub by 
cycling storm. The boutique 
exercise arena offers fitness 
enthusiasts of all ages and fit-
ness levels rides described as 
“unparalleled, multisensory, 
intoxicating journeys.”  

High-intensity, calorie-clob-
bering, 45- to 50-minute 
sweat-fests are fueled by pul-
sating music and energetic 
instructors. A snazzy, three-
tiered CycleTheatre features 
a state-of-the-art surround 
sound system and LED disco 
lighting. Forty-four top-of-the-
line Schwinn Carbon Blues 
are equipped with personal 
performance monitors and 
two upper-body weighted bars. 
Riders have an obstructed view 
of the mirror and the instructor 
nestled atop a podium. 

Two 85-inch television 
screens are perched high above 
the podium energizing riders 
to dance to synchronized music 

videos and track class/individ-
ual performance data mapped 
in real time. CycleStats — class 
ranking and performance stats 
— are emailed within minutes 
of class completion. Instructor 
playlists are also linked to 
Spotify post class for members 
to enjoy. 

Riders are greeted by a 
fresh scent of eucalyptus upon 
arrival. A cheery lobby stands 
adjacent to a co-ed locker room, 
a water station that offers cold 
and room-temperature water, 
two unisex restrooms, and two 
private showers replete with 
body wash, shampoo and con-
ditioner. Pampering amenities 
include complimentary cycling 
shoes, free water bottles, hair 
ties, lip balm, earplugs and 
cooled aromatherapy euca-
lyptus-infused post-workout 
towels. 

Franchise owner Bob 
Franzetta described the bou-
tique cycling studio as a fitness 
regime that “concentrates on 
doing one thing very, very well” 
while touting a business tem-
plate that’s “not just a ride.” 

In addition to its signature 
amenities, CycleBar offers a 
“superior cycling experience” 
in an environment that fosters 
community, a feat “difficult to 
do in a large facility that’s part 
of an overall portfolio.”

“CycleBar is multisensory 
experience that offers a mixed 
population of diverse ages 
more than just a ride.” he 
said. “People of like interests 
meet here and make friends. 
Over time, people naturally 
socialize outside of CycleBar. 
We’re building community 
in today’s world of online 
communities where most 
people don’t even know their 
neighbors.” 

Franzetta, chief financial offi-
cer at a local software company, 
describes himself as an “active 
user in boutique fitness.” The 
veteran marathon runner — 26 
marathons including nine Boston 
Marathon qualifiers — sought 
CycleBar as business because its 
cardio-intensive workout reflects 
“who I am.” Franzetta said he 
endured an extensive vetting pro-
cess to become a franchise owner 
to ensure that he was the “right 
person.”

“CycleBar’s a great fit for 
me,” he said. “We’re part fitness 
and part entertainment. People 
attend having made a wellness 
decision. But they also come 
because it’s fun.” 

Classes are structured for 
safety and performance. Prior 
to class, “rider experienced spe-
cialists” assist with “safe” bike 
set-up. 

“It’s amazing how many stu-
dios don’t do that,” Franzetta 
said. “We give riders the tools 
to cycle properly.” 

Easy to read, lit monitors 
convey real-time performance 
statistics. Weight, age and 
gender profiles — information 
given upon registration — are 
incorporated into the mix. 
Measurements include resis-
tance levels “to avoid blindly 
turning left or right,” RPMs — 
revolutions per minute, power 
tabulated as watts, calories 
burned and class ranking. 
Participants choose to opt in 
or out of the “leaderboard” 
challenges. 

“People generally say yes 
to watching their progress 
on the leaderboard because 
racing’s fun,” Franzetta said. 
“Instructors race rows, men 
versus women, odd or even 
bikes — they mix it up. Racing 
is friendly competition and 
teamwork.”

Instructors, referred to as 
CycleStars, are noted as “equal 
parts educator, inspirer, ma-
gician, DJ, drill sergeant and 
friend.” The cycle aficionados 
strive to “change your life, one 
ride at a time.” 

Franzetta took “hundreds” 
of cycling classes before au-
ditions narrowed down the 
studio list to nine. Franzetti 
described the CycleBar 
Method Training as an “ex-
cessive process” that “leaves 
instructors prepared and 
knowledgeable.” No one ever 
“wings” class. 

“Instructors don’t bring any-
thing to class,” he said. “They 
prepare. They know the class 
they’ll teach.”

Music is chosen off-site and 
submitted into the CycleBar 
system. Workouts are never 
repeated. Instructors are 
encouraged to “mix up” their 
music to “keep it edgy and 
creative.”

“Music is key to the 
CycleBar brand,” Franzetta 
said. “Sprints work with move-
ment. Riders dance on the bike, 
backed by science. Nothing is 
pre-packaged. No corporate 
templates. Our instructors de-
velop their own classes accord-
ing to our guidelines. 

CycleStar Leah Rich de-
scribes teaching as a “unique 
experience.” 

“Class doesn’t feel like a 
workout until you’re drenched 
in sweat,” she said. “The 
CycleBar brand offers a com-
munity environment that feels 
like a party. Instructors work 
hard to offer the best in per-
sonality, performance, safety, 
instruction and enthusiastic 
cheerleading. We’re DJs and 
light masters creating an envi-
ronment that doesn’t feel like a 
workout.”  

Rich described CycleBar’s 
instructor certification training 
as “exhausting” and “amazing.”

“We’re bonded as a team,” 
she said. “I know the hard work 
we put in to being the best as 
part of the CycleBar brand.”  

Rich detailed the brand as 
a challenging yet safely struc-
tured class. Moving from drill 
to drill, nothing is “choppy.” 

The CycleBar Hillcrest staff (Courtesy of CycleBar)

see CycleBar, pg 8
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N E W I M A G E D E N T A L C A R E . C O M

8989 Rio San Diego Drive # 170
San Diego, CA 92108

619-567-6337

NEW IMAGE DENTAL

D R .  L E S L I E D R .  S C O T TD R .  J O H N D R .  J O H N

A  M O D E R N  D E N T A L  P R AC T I CE

Our new branding is a true reflection of the 
experience that patients feel when they come to us 
for dental care. With the most advanced technology, 
and a tireless commitment to education, we pride 
ourselves on being “a modern dental practice” for 
your entire family.

At New Image Dental, our integrated philosophy 
of patient-focused care and whole-body health 
allows us to address each individual’s specific needs. 
And with the best in same-day dental care, digital 
dentistry, and CEREC technology, we develop 
comprehensive solutions for our patients that 
contribute to their overall wellbeing. Experience a 
modern dental practice with New Image Dental.

The team at New Image Dental is excited to present a newly refreshed brand! With the move 
to our beautiful new office space in Mission Valley, and the addition of our new dentist,
Dr. John Kim, we decided to run with all our recent changes and revamp our aesthetic.

NEW 
PATIENT 
SPECIAL99

Includes cleaning, exam, digital 
x-rays, and treatment plan.*
*Offer not valid in cases of periodontal disease and 

cannot be combined with insurance.

$
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Storybook stories
Whimsical style has Hollywood roots

Although Craftsman and 
Spanish Revival bungalows 
dominate San Diego’s street-
car suburbs, the steep roofs, 
turrets, and half-timbering 
of Tudor Revival and French 
Norman styles also appear. 
These Period Revival styles 
gained popularity after World 
War I, as the general public be-
came familiar with European 
structures, and builders de-
veloped inexpensive methods 
for adding a veneer of brick or 
stone to a wood frame build-
ing. During the 1920s, castles, 
chateaus, and cottages inspired 
designers of apartments, sin-
gle-family homes, and com-
mercial buildings to abandon 
historical accuracy and follow 
the example of the growing film 
industry by cramming as many 
architectural details into one 
structure as possible. 

It is here, at the intersec-
tion of design and fantasy, 
where the story of Storybook 
architectural style begins. 
Appropriately enough, 
Storybook style is rooted in a 
1920s Los Angeles develop-
ment named Hollywoodland. 
According to the 2016 Los 
Angeles Historic Resources 
Survey, Hollywoodland start-
ed in 1923 as a picturesque 
community with winding 

streets and quaint houses in 
the French Norman, English 
Tudor, Mediterranean and 
Spanish styles (or fanciful 
combinations of all of the 
above). The Great Depression 
of the 1930s halted the devel-
opment. But the 50-foot-tall, 
500-foot-long sign proclaiming 
“HOLLYWOODLAND” to 
advertise the community has 
lived on as a famous landmark 
without its last four letters, 
which were removed in the 
1940s. 

How can a home in classic 
Period Revival style be distin-
guished from Storybook? The 
Los Angeles Historic Resources 
Survey notes that Storybook 
buildings “are distinguished 
by exaggerated and playful in-
terpretations of medieval forms 
... The roof is often designed 
to appear thatched with un-
dulating and uneven shingles 
applied in waving patterns.” 
Other features include turrets, 
arched windows and doors, rub-
ble stone or clinker brick, and 
multiple gables. The design is 
intended to evoke “quaintness, 
whimsy and an association 
with popular fairytales.” In 
other words, if Hansel and 
Gretel or Cinderella could live 
there, the style could qualify as 
Storybook. 

Storybook style is found 
throughout Los Angeles. But 
are there any homes in San 
Diego where Hansel and Gretel 
or Cinderella might live? 

Indeed, there are.
Hansel and Gretel would feel 

right at home in North Park at 
3576 Villa Terrace, known by 
neighbors as the “Gingerbread 
House.” Ann Patterson and 
Allex Nellias have owned 
the house since 1997. The 
Storybook English cottage was 
designed by Home Builders 
Service Bureau in 1929, and 
the blueprints that Patterson 
and Nellias found rolled up in a 
cabinet drawer clearly call out 
for a “thatch roof effect.” The 
charming roof, asymmetrical 
frontage, brickwork and multi-
ple gables are all distinguish-
ing Storybook features. 

The first owner of 3576 Villa 
Terrace was Earl Robinson. 
He owned a trucking business 
— Case and Robinson — with 
William Case, his father-in-
law. Robinson sold the house 
and moved his family to Ocean 
Beach in 1943 after he was se-
verely fined for sugar hoarding 
in violation of World War II ra-
tioning laws. (Perhaps he was 
unduly influenced by the spirits 
of Hansel and Gretel.)

Cinderella might enjoy the 
“Wonder House of Stone” as a 
summer home. This house at 
4386 Adams Ave. was designed 
by Ralph Hurlburt in the style 
of a French chateau and built 
in 1926. Though more grand 
than whimsical, it neverthe-
less holds strong Hollywood 
movie industry connections. 
The home served as the ar-
chitectural focal point for the 
Talmadge Park subdivision, 
which was an expansion of 
the Kensington neighborhood 

The current owners of 3576 Villa Terrace are dedicated to preserving the 
home's charming Storybook character. (Photo by Katherine Hon)

The Wonder House of Stone, which dominates the intersection of Adams 
Avenue and North Talmadge Drive, was initially used as a sales office for the 
Talmadge Park subdivision from 1926 to 1929. (Photo by Katherine Hon)

FALLING OUT OF LOVE 
WITH A FEW THINGS 

AROUND THE HOUSE?
Donate unwanted items like clothing, furniture, 

cars and household goods to Father Joe’s Villages 
to help spread the love in your community.

 
Donations support Father Joe’s Villages’ life- 

changing housing and services and help nearly 
13,000 people each year have hope for the future. 

Call 1-800-HOMELESS or visit 
NEIGHBOR.ORG to schedule a pick-up 
or find a convenient drop-off location.

see Storybook, pg 15
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Family ties
[Ref: “Klicka’s ‘Studio 

Bungalo’ provided afford-
able housing in 1930s,” Vol. 
10, Issue 1, or online bit.
ly/2EozsVv].

Great article, George 
Klicka was my grandfa-
ther, Emil, my great uncle! 
Thank you for this wonder-
ful article!!

—Stephen Klicka, via 
sduptownnews.com

Town Council feedback
[Ref: “Hillcrest Town 

Council update – Jan. 12, 
2018,” Vol. 10, Issue 1, or 
online at bit.ly/2nKcX3F

Thanks to Nancy Moors 
for speaking out against the 
proposed hidden site of the 
AIDS memorial.

Without many of the 
individuals honored by 
such a memorial, the whole 
Hillcrest Town Council and 
neighborhood would be very 
different. They deserve a 
memorial location that is 
visible and accessible.

There are many sites in 
and around Balboa Park, 
Florida Canyon and Morley 
Field that would be more 
suitable.

—John Keasler, via our 
website

I just wanted to note that 
I live on Seventh Avenue 
and Pennsylvania and fully 
support the building across 

from the AT&T eyesore and 
the alley entrance is a bene-
fit as far as I’m concerned.

The current lot is an eye-
sore and is full of feces, bro-
ken glass, and needles!!!

—Brent Butler, via website

Targeting expansion
[Ref: “Target plans 

November opening in North 
Park,” Vol. 10, Issue 1, or 
online at bit.ly/2BIMg8l

I think this is wonderful! 
Very excited to have this store 
even closer to my University 
Heights home. Many people 
are worried about Target kill-
ing small business in North 
Park — but the majority of 
the independent shops in the 
area sell very unique/specialty 
items that you wouldn’t find 

in a Target (think Pigment, 
Rufskin, Heart & Trotter, 
etc.).

Target sells basic goods 
that people need to live. I 
can’t imagine it will be com-
petition to these merchants 
— but will bring more peo-
ple into the neighborhood 
who will very likely explore 
all the other wonderful cool 
shops, bars, restaurants, 
etc. I can’t wait!

—Ben Cartwright, via 
website

—Letters to the editor are 
encouraged. We pull them 
from email, Facebook, and 
comments left on articles on 
our website. If you’d wish 
to send a letter to the editor 
directly, email sara@sdcnn.
com.v

Hello, Uptown
Sara Butler | Editor

Though I can’t offer a physical 
handshake through these pages, I’d 
like to use this space to formally in-
troduce myself.

I could simply say that my name is 
Sara Butler and I’m the new editor of 
San Diego Uptown News, but one of 
my goals in this new role is to get to 
know you — the readers and residents 
of Uptown — on a more personal lev-
el, so I thought I’d share a little more 
about who I am.

Born and raised in San Diego, 
I spent my younger years running 
around East County, specifically 
Spring Valley, Rancho San Diego and 
La Mesa. Growing up, my parents 
enrolled me in everything under the 
sun: ballet lessons, karate classes, art 
courses … you name it. Yet at the end 
of each exhausting theater practice or 
basketball game, I found my sanctu-
ary tucked away in my room, armed 
with a pen and an ample supply of 
blank pages ahead of me.

After 13 years of below-average 
math scores and A+ essays, I grad-
uated Steele Canyon High School in 
2012. From there, I secured a spot 
at the University of San Diego and 
took up residence in the Linda Vista/
Morena area.

Much to my dismay, my new ed-
ucational hub didn’t offer a major 
in journalism; instead, I chose the 
Communication Studies route and 
found my home on campus in the office 
of my college newspaper, The Vista. I 
held various writer, editor and other 
leadership roles during my four years 
at USD, covering stories ranging from 
a feature on the Coachella Valley Music 
and Arts Festival, to an in-depth inves-
tigation of sorority hazing incidents.

I credit Gina Lew — The Vista’s 
student media advisor — for showing 
me the ropes of journalism. With a 
background as a local broadcast jour-
nalist, Gina is fiery and unapologetic; 
and expresses conviction and compas-
sion toward the subjects of her stories, 
as well as the students in her classes. 

Gina served as my journalism men-
tor for those four years, drilling AP 

Style and nut graphs into my head, as 
well as coaching me on how to track 
down sources and effective storytell-
ing. Most importantly, she helped a 
timid freshman grow a thick skin that 
was still permeable to constructive 
criticism and community feedback, a 
must-have trait in this industry.

Against Gina’s hopes, post-grad-
uation I strayed from newspapers to 
pursue magazine writing, landing a 
job at a local digital magazine start-
up. While our office was tucked away 
in Middletown, the internet made 
us limitless. With an international 
reach, our online-only platform was 
fast-paced, always morphing and 
never boring (especially during the 
November 2016 election).

Yet six months in, I yeaned for a 
print newsroom again, with its smell 
of fresh ink and the sound of commu-
nity stories.

In January 2017, I stumbled upon 
a job at a local newspaper company, 
San Diego Community News Network 
(SDCNN), which publishes San Diego 
Downtown News, San Diego Uptown 
News, Mission Valley News, Mission 
Times Courier, La Mesa Courier and 
Gay San Diego.

Armed with my Communication 
Studies degree, I was hired on by pub-
lisher David Mannis as the Web and 
Social Media Manager. In this role, 

EDITORIAL

see  Editorial, pg 7
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Solar tariffs: An uninformed policy
Trump gets played by Chinese and Arab investors, 

sacrifices American jobs

By Daniel Sullivan

Last week, a proposal that 
sat on President Trump’s 
desk for over two months, 
which the renewable energy 
industry had been watch-
ing anxiously, was finally 
signed. His signature places 
into effect a 30 percent tariff 
on imported solar panels, 
and while it was expected, 
the reasoning behind it and 
implications going forward 
beckon further understand-
ing. What the president was 
likely briefed on is that the 
tariff would encourage com-
petition with foreign mar-
kets, incentivize American 
solar manufacturing and cre-
ate more jobs at home. This 
is not only a critical piece of 
Donald J. Trump’s “America 
First” platform, but a com-
mon sentiment felt among 
many Americans who have 
experienced manufacturing 
jobs moving overseas and for-
eign products dominating the 
consumer market. 

It may be said that this 
tariff will help grow the 
American solar industry, but 
in truth, signing it into effect 
is a grossly political, if not 
uninformed, move. The orig-
inal proponents of the tariff 
are two solar manufacturers 
with United States opera-
tions, not American compa-
nies: SolarWorld and Suniva. 
SolarWorld is a Qatari-owned 
company, while Suniva is 
majority Chinese-owned. In 
2017, both companies filed for 
bankruptcy, claiming that for-
eign competition — not their 
own ill-advised business prac-
tices — was the culprit. They 
banded together to propose 
a tariff on imported solar 
panels, which they claimed 
would level the playing field 
and create more favorable 
conditions for American solar 
manufacturing. 

The irony, however, is that 
the tariff is actually support-
ing foreign-owned solar com-
panies, who happen to have 
plants in the United States. 
It was a selfish move to 
manipulate the political cli-
mate in hopes of nursing the 
wounds of lost market share, 

instead of making quality 
improvements to operate in 
a profitable and sustainable 
manner. 

The second glaring issue 
with this tariff is it lacks 
a critical component that 
is necessary to achieve its 
alleged aim. Solar manufac-
turing in the United States is 
not subsidized like oil, natu-
ral gas and coal. Government 
subsidies helped grow and 
solidify these American en-
ergy giants in an extremely 
competitive world market. 
Tariffs alone would not have 
had that same impact in 
developing the Exxons and 
Shells of this nation.

If Trump truly wanted to 
increase American manu-
facturing, there are various 
ways he could have done 
that. In 2009, the American 
Recovery and Reinvestment 
Act was enacted to preserve 
and create jobs and promote 
economic recovery. It gave 
grants to manufacture goods 
in the United States. At the 
time, Kyocera Solar was 
manufacturing solar panels 
in Mexico just south of the 
border from San Diego, and 
they moved their manufac-
turing plant to Kearny Mesa 
as a result of this grant. 
The American Recovery and 
Reinvestment Act was a sin-
cere effort to help American 
manufacturing, where this 
tariff is a play in a political 
game. 

This tariff also appeases 
Trump’s fossil fuel-friend-
ly cabinet and donors. 
With Energy Secretary 
Rick Perry, who maintains 
that the “science is out” on 
climate change, and for-
mer ExxonMobil CEO Rex 
Tillerson as Secretary of 
State, there is no doubt that 
this is a fossil fuel-friendly 
administration. What this 
tariff is ultimately aimed to 
do from a political perspec-
tive, is curb renewable energy 
growth and reaffirm the fossil 
fuel industry as the possessor 
of American energy, swiftly 
awarding new opportunities 
and permissions to expand 
extraction and trade while re-
stricting the growth of solar.

The most blatant incon-
sistency is the conflict be-
tween this tariff and Trump’s 
America First jobs plan. The 
American solar industry em-
ploys more than coal and oil 
combined, and two-thirds of 
these solar jobs are outside 
of manufacturing. Many are 
employed in the installation 
of solar power systems, and 
in certain cases this supports 
well-paid, union labor. There 
is additional employment in 
sales, marketing, accounting, 
engineering as well as with 
local supply chains like pro-
viders of racking, inverters, 
batteries, roofing, software 
and other products used in a 
solar power system. These are 
prevailing wage, healthy jobs, 
that often encourage educa-
tion, vocational training and 
community engagement. Jobs 
in solar have been experienc-
ing growth in traditionally 
low-income, high-unemploy-
ment areas like Oakland, 
California, filling in the gaps 
where local fossil-fuel jobs 
have left employees unhealthy 
and unfulfilled.

While the move feels more 
like an aftershock rather than 
an earthquake itself, effects 
will be felt in solar employ-
ment from surges in pricing 
and subsequent lower de-
mand. Some local solar design 
and installation companies 
who anticipated the tariff se-
cured a stockpile of tariff-free 
modules and are offering 
those to prospective clients 
while supplies last. 

The bottom line is that so-
lar will persevere. While the 
tariff will have its effects, it 
will not stunt the solar in-
dustry’s inevitable growth. 
Southern Californians are 
still subjected to some of the 
highest costs of electricity in 
the nation, thanks to inves-
tor-owned San Diego Gas & 
Electric and its parent com-
pany, Sempra. Despite tariffs, 
solar remains a more afford-
able option than sticking with 
the utility and has a bright 
future.    

—Daniel Sullivan is found-
er and president of Sullivan 
Solar Power.v

I was responsible for main-
taining and growing the 
digital presence of our six 
publications.

For a year, I focused my 
attention on expanding our 
reach online and engaging 
with our readers through 
social media. Yet the need 
to write still ached in my 
wrists.

I was encouraged to 
pitch and pick up stories 
by SDCNN’s three more 
seasoned editors: Morgan 
Hurley, Jeff Clemetson and 
Ken Williams. In addition 
to writing calendars and 
news briefs each week, I also 
wrote several articles for 
three of the papers.

When SDCNN brought 
back Mission Valley News 
after a short hiatus in 
November 2017, I was ap-
pointed the paper’s new 
editor. Under the guidance 
of the other editors, I man-
aged my own 16-page paper 
for the first time. During 
that three-month run, I had 
the chance to write and edit 
stories in the community 
where our SDCNN office is 
currently located and that I 
previously called home back 
in college.

When Ken Williams an-
nounced his retirement as 
editor of San Diego Uptown 
News in January 2018, I was 
offered the opportunity to 
follow in his footsteps. I was 
ecstatic, but admittedly a bit 

nervous; for as all of you loyal 
readers know, Ken has left 
some huge shoes to fill.

I’ll never forget his favorite 
phrase: “Humanize, human-
ize, humanize.” He has always 
emphasized that every story 
has a human-angle, and hon-
ing in on that element will 
tell a great story and engage 
readers.

Before he left, Ken told me 
he hoped those three words 
would be his legacy, and I in-
tend to keep that alive within 
these pages.

I am also excited to bring 
my own spin to the paper with 
my personal talents, interests 
and experiences as a local mil-
lennial who still prefers print 
newspapers to the Apple News 
iPhone app.

I currently live in North 
Park and spend my weekends 
bouncing around the Uptown 
neighborhoods exploring our 
communities’ local coffee shops, 
vinyl stores and breweries.

I’ll soon be making my 
rounds in the Uptown area, at-
tending planning group,  busi-
ness improvement district and 
various other local meetings, as 
well as social gatherings and 
other community events.

I encourage each of you to 
reach out through phone or 
email. I want to get to know 
as many of you as I can, as 
well as share in the issues and 
triumphs within our neigh-
borhoods that mean the most 
to you.

—Sara Butler is the editor 
of San Diego Uptown News. 
Reach her at sara@sdcnn.com 
or 619-961-1968.v
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www.SDLaundryroom.com

Every wash cycle
 is sanotyzed
with Ozone
Fresh Water

Every wash cycle
 is sanotyzed
with Ozone
Fresh Water

Free WiFi,
Workstations,

Flat screen TVs,
Lounge Area

Free WiFi,
Workstations,

Flat screen TVs,
Lounge Area

The Laundry RoomThe Laundry Room

Fluff + Fold PricingFluff + Fold Pricing
Residential: 15lb. min.

Tues.-Thurs. $1.09 p/lb
Fri.-Mon. $1.19 p/lb

Commercial  -  25lb. min.
$1.09 p/lb

Military w/ID  -  15lb. min.
$1.00 p/lb

Coin Laundry and Professional
Fluff & Fold Service

at a price everyone can afford!

The Cool, Clean,

Fun place to do

laundr y

HELPING INJURED PEOPLE WHEN 
HELP IS NEEDED MOST

Spencer Guerena
Attorney at Law
3200 Adams Avenue, Suite 206
San Diego, CA 92116
(619) 955-5151 • (619) 955-5195 fax
spencer@guerenalaw.com

 Do not be bullied - let us fight for you.

HELPING INJURED PEOPLE WHEN 
HELP IS NEEDED MOST

Spencer Guerena
Attorney at Law
3200 Adams Avenue, Suite 206

 Do not be bullied - let us fight for you.

You are entitled to be compensated for the 
damages that you have suffered that are legally 
caused by another.
• Catastrophic Injury
• Brain Injury
• Wrongful Death
• Trucking Accidents
• Auto Accidents
• Motorcycle Accidents
• Bicycle Accidents
• Pedestrian Accidents
• Intoxicated Driving Accidents

• Dog Bites
• Injuries to Children and 

the Elderly
• Assault and Battery
• SCUBA Diving Accidents 

and Deaths
• Boating Accidents
• Insurance Bad Faith
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Rodriguez smiled shyly. “I 
just love to garden,” he said.

In the same way that 
Rodriguez brings fresh life to 
plants that might otherwise 
die on the vine, Sullivan helps 
bring about a sense of hope 
and purpose to people who are 
ignored and beaten down in 
society. 

Inside Grassroots Oasis, the 
cool and dark is a refuge from 
the wind and worries outside.

“That’s what I call this 
place, a sanctuary,” Sullivan 
said. 

When she first opened 
Grassroots Oasis, Sullivan had 
wanted to provide an affordable 
space to do political organizing 
and offer cultural events. The 
space has indeed accomplished 
that to the point of great com-
munity enrichment.

Sullivan is a self-confessed 
activist for people she calls 
“the unsheltered” — they are 
the ones who do not have shel-
ter of any kind, as opposed to 
some who have a place to sleep 
at night, even if on a friend’s 
couch, she explained. Through 
several years of working closely 
with people who have no voice, 
no way of speaking up for them-
selves in the political machin-
ery, Sullivan has become their 
advocate.

Her newfound role as advo-
cate for the unsheltered came 
about gradually. Sullivan had 
worked for years for the Public 
Utilities Commission. 

“I saw huge political corrup-
tion, and I got really tired of it,” 
she said.

In the fall of 2011, Sullivan 
became involved with Occupy 
San Diego. She went Downtown 
nearly every day, helping with 
logistics, such as transporta-
tion, setting up a medical tent 
and making sure there was 
food for everyone.  

“Lori Saldana and I worked 
a lot together, putting in some 

pop-up cooling stations with 
shade and water for all the peo-
ple,” Sullivan said.

During that time, Sullivan 
became painfully aware of not 
just how many people were liv-
ing in the streets, but how they 
were treated as non-entities.

“At first, I think the security 
aspect drew a lot of people [to 
Occupy San Diego], and then 
it was the fact that they could 
have a voice. That’s what my 
grassroots organizing is about, 
helping people use their voice,” 
she said.  

Sullivan said she came to 
know a number of unshel-
tered people, and Occupy San 
Diego provided them with a 
community. 

“That is one of the most diffi-
cult things about being unshel-
tered — that you’re not part of 
a community and being apart 
from safety and security. [It’s 
important to have] that sense 
that you belong somewhere and 
you know you’re part of a bigger 
purpose,” Sullivan said.

John Brady, one of the 
people temporarily staying at 
Grassroots Oasis, knows how 
important a sense of belonging 

is. He is a member of the Voices 
of Our City Choir, a singing 
group for unsheltered people 
that Sullivan helped bring 
about along with professional 
musicians Steph Johnson and 
Nina Deering. 

But nearly a year ago 
during heavy rains, Sullivan 
wanted to provide some of the 
choir members with shelter at 
Grassroots Oasis. It was just 
one year after she had opened 
its doors. Sullivan admitted 
that taking in the unsheltered 
was a daunting task because 
she did not have the experience, 
particularly on matters such as 
how to coordinate with social 
workers. 

When the police ticketed 
choir members for camping 
outside of the Living Water 
Church where the choir re-
hearses, Sullivan opened the 
doors of Grassroots Oasis to 
some of the choir members. 
Deciding who and how ma-
ny people could stay within 
her building was a carefully 
thought-out process. 

“One big lesson I’ve earned 
is unsheltered people are a mi-
crocosm of our society. They are 

no worse and no better than us 
sheltered people. They have the 
same issues we do, in terms of 
how to live with one another. 

“Anybody who’s ever had a 
roommate knows it’s not easy 
to throw people together, 
even if you love each other. 
It’s just not easy to put peo-
ple together in close quar-
ters,” she said. 

“You know they are no 
worse and no better than you 
or me. We find the same exact 
range of activities and issues 
in whatever situation. It’s just 
that unsheltered people can’t 
go behind walls and shut the 
door. They’re out in the open, 
so when you are talking about 
these issues, be it addiction or 
hoarding, the fight for them 
has to be a just fight,” Sullivan 
said.

“There’s so much judgment 
by people out there in the po-
litical world. For example, the 
county board of supervisors’ 
biggest point of pride is that 
they built up this $2 billion 
reserve they got from federal 
and state government. We need 
to take care of our people, give 
them permanent housing, food 

and provide medical attention.
“In truth, they [the county’s 

board of supervisors] are the 
hoarders. They’re hoarding 
money,” Sullivan said. 

Sullivan was instrumen-
tal in organizing the Light 
Brigade on Jan. 11, the evening 
of Mayor Kevin Faulconer’s 
State of the City Address. 
About 20 people held lighted 
letters of “HOUSING NOT 
HANDCUFFS” in the hour 
before the mayor’s speech at the 
Balboa Theater.

The work of Sullivan, 
Deering and Johnson have gar-
nered the attention of a wide 
variety of people, including 
Susan Polis Shultz, of Blue 
Mountain Arts fame. Polis has 
created a film, “The Homeless 
Chorus Speaks,” which will be 
shown on Feb. 21 at San Diego 
Central Public Library. The 
Voice of the City Choir will also 
perform two songs.

“Homelessness is a devas-
tating epidemic in America, 
and I hope my film will shed 
light on the inhumane way 
that people are treated, in ad-
dition to showing how human 
they are,” Shultz wrote in an 
email.

In Shultz’s interviews of 14 
homeless members of the Voice 
of the City Choir, the people 
tell their stories, from those 
who have been abused and used 
to those battling addiction, to 
people who just can’t afford 
housing and to those who need 
medical care. 

In the meantime, Sullivan 
is still holding different events 
for musicians, poets and other 
performers at her Grassroots 
Oasis.

“We’ve got a good vibe here. 
We’re giving voice to the peo-
ple,” she said. 

For more information about 
Voices of the City Choir, go to 
voicesofourcity.com. For more 
information about events at 
Grassroots Oasis, go to grass-
rootsoasis.com.

— Cynthia Robertson is a 
local freelance writer.v
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At left, Martha Sullivan, proprietor of Grassroots Oasis, with John Brady, a member of ‘Voices of our City Choir’ of 
homeless and unsheltered people. (Photo by Cynthia Robertson)

“We go all out,” she con-
tinued. “We create our own 
playlist and class structure, 
but follow guidelines to do so 
in a thoughtful way. CycleBar’s 
catch phrase, ‘hugs and high-
fives,’ creates a positive commu-
nity environment. Every in-
structor is unique — no cookie 
cutters here.  I can recommend 
a class that would suit every 
rider.”

CycleBar also offers two, 
30-minute “Free Intro to 
CycleBar” classes. Class 
schedules are established 
by studio demographics and 
location.

“We schedule classes for the 
Hillcrest market,” Franzetta 
concluded. “If you live within 
three miles of this complex, 
you’re coming here at least 
three times a week. The Hub 
is the only shopping center 
in Hillcrest with significant 
parking, which is good for 
customers.”

—Contact Lucia Viti at lu-
ciaviti@roadrunner.com.v
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CYCLEBAR Younger women are at risk for this type of heart disease
Sharp Health News

According to the Centers 
for Disease Control and 
Prevention (CDC), heart dis-
ease is the No. 1 leading cause 
of death among men and wom-
en. But not all heart diseases 
are created equal. One condi-
tion known as coronary micro-
vascular disease (MVD) seems 
to target women — in partic-
ular, young women. Experts 
believe that the disease may 
affect up to 3 million women in 
the United States.

Damaged vessels 
You may be familiar with 

coronary artery disease, which 
occurs when plaque builds up 
in the large arteries of the 
heart, blocking blood flow. The 
buildup prevents blood from 
reaching the heart. In coro-
nary MVD, the tiny arteries 
that branch off from the larger 
coronary arteries are typical-
ly clear; however, their inner 
walls are damaged, which can 
also lead to decreased blood 
flow and spasms.

There is a tendency for wom-
en to develop coronary MVD 
more often than men — for var-
ious reasons ranging from low 
estrogen levels to poor health. 
Women who have a family his-
tory of heart muscle disease, 
diabetes, high blood pressure or 
high cholesterol; who are over-
weight or obese; or who smoke 
are at higher risk for coronary 
MVD.   

Knowing the signs
A common sign of coronary 

MVD is chest pain that lasts 
longer than 10 minutes. Other 
signs include fatigue, low en-
ergy and shortness of breath. 
Unlike other heart diseases 
where symptoms occur during 
physical activity, such as walk-
ing upstairs or jogging, most 
coronary MVD symptoms hap-
pen during routine daily activ-
ities, such as running errands, 
gardening or cleaning. 

Challenging diagnosis
The challenge with coronary 

MVD is knowing whether you 
have it or not. Unlike other 

heart diseases, there are no 
standardized tests to detect 
coronary MVD. Most cardiovas-
cular tests look for blockages 
in the large coronary arteries, 
possibly missing abnormalities 
present in the tinier arteries of 
the heart where coronary MVD 
occurs. 

“Although researchers are 
still working on tests to detect 
coronary MVD, there are ways 
that doctors can still diagnose 
the disease,” said Dr. Behzad 
Taghizadeh, cardiovascular dis-
ease specialist affiliated with 
Sharp Grossmont Hospital. 
“We can diagnose it based on 
medical history, physical exam 
and other tests, such as blood 
and stress tests.”  

For those diagnosed with cor-
onary MVD, treatment focuses 
on pain relief and improvement. 

“You may be prescribed cho-
lesterol medicines to improve 
cholesterol levels, prevent blood 
clots or lower blood pressure,” 
Dr. Taghizadeh said. “Coronary 
MVD, if left untreated, like other 
heart diseases, can increase your 
risk for heart attack or stroke. So 
if you notice any symptoms, it is 
important to see a doctor so that 
proper assessment and treatment 
can be given.” 

Along with seeking medical 
care, adopting a healthy life-
style is key to helping reduce 
one’s risk for heart disease 
in general, according to Dr. 
Taghizadeh. “Limiting alcohol 
intake, reducing stress, not 
smoking, getting daily exercise 
and eating healthy foods are 
just some ways to reduce your 
risk of heart diseases and live a 
healthier life overall.”         

—This article features ex-
perts from Sharp Grossmont 
Hospital. For more health sto-
ries, visit sharp.com/news.v

 (Courtesy Sharp Health News/Sharp 
HealthCare)
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Valentine’s Day events Feb. 14
Va va voom, it’s Valentine’s 
Day at Gossip Grill:

Celebrate with a decadent 
night of fabulous cocktails, 
delicious food, and naughty 
entertainment. For dinner 
and drinks, reservations can 
be made by calling or texting 
206-229-1623. Chef Nicole’s 
fabulous four-course surf and 
turf dinner will be available 
for couples for $90 or individ-
ually at $50 per person. Also 
includes your choice of a glass 
of house wine or champagne to 
go with your meal.

Bartenders will be featur-
ing The Tasty Pastie for $8 
— a blend of Nolets gin, St. 
Germain, house lavender sim-
ple syrup, fresh lemon and a 
champagne float, served with 
a candied pansie on top! Then 
starting at 9 p.m., Gossip’s 
Booby Trap girls will be 
putting on a Valentine’s Day 
themed Burlesque show for 
your viewing pleasure.

Dinner and drinks 
at Bankers Hill Bar + 
Restaurant:

Spoil your Valentine with a 
lovely three-course meal and 
drink pairings Bankers Hill 
Bar + Restaurant. Enjoy a 
romantic prix fixe menu and 
exclusive beverage pairings. 
$45 per person; $30 beverage 
pairings. 4:30–9:30 p.m. 2202 
Fourth Ave. Call 619-231-
0222 for reservations. bit.
ly/2nksyXG

Wine tasting in Hillcrest:
Join Colleen and Jay and 

Ammunition Wines for a 
special Valentine’s Day wine 
tasting. Treat your Valentine 
to a fun wine tasting of all 
this Sonoma-based winery’s 
wines; it is their first tasting 
in San Diego. $5 tasting fee. 
5:30–7:30 p.m. VomFass, 1050 
University Ave., Hillcrest. bit.
ly/2DDw9JD

 ‘The Divine Miss Bette’ at 
Martinis:

Catherine Alcorn is bawdy, 
brash and just as fabulous as 
the original Divine Miss M … 
this is your chance to become 
intimately acquainted with 
one of the greatest cabaret 
performers alive. Trained by 
the man who discovered Bette 
Midler, Alcorn will take you 
on a thrilling ride with Bette’s 
classics. Bring your valentine. 
8 p.m. Martinis Above Fourth, 
3940 Fourth Ave., Hillcrest. 
bit.ly/2GdXEI5

Valentine’s Day romantic 
tour and garden picnic:

Embrace romance with an 
after-hours, love-themed art 
tour of the Museum of Art’s 
most romantic and love-filled 
works of art, available exclu-
sively on Feb 14. Following the 
tour, visit the May S. Marcy 
Sculpture Court and Garden 
at Panama 66 and enjoy a 
gourmet picnic basket for two. 
Relax in the sculpture garden 
under the California Tower 
and amongst the museum’s 
sculptures, a truly romantic 
setting on such a roman-
tic day.

Tours offered in half-hour 
time slots from 5:30–8 p.m. 

Choose your preferred tour 
time and the picnic will be 
enjoyed after your tour time. 
Tour times and picnic bas-
ket options available at link 
provided. Price per couple: 
$125 non-members, $110 for 
members. 5:30–9 p.m. San 
Diego Museum of Art, 1450 
El Prado, Balboa Park. bit.
ly/2n5VyBt

‘Some Like It Hotcakes’ 
breakfast at Café 222:

Cafe 222’s Valentine’s Day 
breakfast will include three 
dark chocolate pancakes 
drizzled with cream cheese 
frosting, chocolate sauce and 
topped with fresh strawber-
ries. 7 a.m.—2 p.m. 222 Island 
Ave., Marina District. Call 
619-236-9902 for reservations. 
bit.ly/2nn4CCY

 ‘Love & Lobster Paella’ at 
Café Sevilla:

Enjoy a special four-course 
Valentine’s menu from the 
Spanish restaurant and tapas 
bar. The evening includes a 
Flamenco Shoe Performance. 
There will also be Salsa danc-
ing packages available. Early 
birds can celebrate a day be-
fore to beat the crowds. 11:30 
a.m.–1:30 a.m. 353 Fifth Ave., 
Gaslamp Quarter. Call 619-
233-5978 for reservations. bit.
ly/2nnjXmU

Valentine’s Jazz Evening at 
The Abbey on Fifth Avenue: 

Take your Valentine back 
to the sublime romance of the 
1910s at this historic venue. 
Enjoy an intimate private 
table and flowing champagne 
presented by Hornblower 
Events. Live jazz performance 
from David Patrone. Gourmet 
hors d’oeuvres and desserts 
offered. Starting at $55 per 
person. 8 p.m.—10 p.m. 2825 
Fifth Ave. Reservations are 
required. Purchase tickets by 
phone at 619-686-8715 or on-
line. bit.ly/2nnHx2V

‘Bad Ass’ Valentine’s Day 
El Chingon:

Calling all novios and no-
vias! Lobster and tequila will 
set the mood for lovers at El 
Chingon: “Bad Ass Mexican.” 
The evening featured three-
course Puerto Nuevo Love 
Feast for two with a specialty 
cocktail. $79 per couple; $12 
per cocktail. Call 619-501-1919 
for reservations. 560 Fifth 
Ave., Gaslamp Quarter. bit.
ly/2nrDLFG

Dinner cruises on the 
Hornblower:

Find romance between 
the sea and sky with a 
Valentine’s dinner cruise. 
Enjoy spectacular bay views 
with famous San Diego land-
marks, wonderful food to 
choose from with a special 
Valentine’s Day menus and 
music for dancing. Dinners 
start at $115. Additional 
Valentine’s Day cruises avail-
able on Feb. 10, 11 and 17. 6 
p.m. VIP boarding; 6:30 p.m. 
general boarding. Cruise 
7–10 p.m. 1800 N. Harbor 
Drive, Embarcadero. Call 
619-686-8715 for reserva-
tions. bit.ly/2nnqVbH

Valentino cruise on 
gondolas:  

Take your valentine on a 
relaxing and romantic cruise 
through the canals and wa-
terways of the Coronado Cays 
in an authentic Italian gon-
dola. This cruise includes a 
complimentary dessert plate. 
Blankets, an ice bucket, and 
souvenir wine glasses are pro-
vided. Select wines are avail-
able for purchase or guests 
are invited to bring their own 
beverage. Each cruise is 50 
minutes.

Three dates available: 
Tuesday, Feb. 13, $185; 
Wednesday, Feb. 14, $215; 
Monday, Feb. 15, $165. All 
prices are for two guests. 
Additional guests are $20 per 
person, up to six passengers 
per boat. Must be paid in full 
at time of reservation and is 
nonrefundable. Upgrade any 
cruise package by adding a 
professional mandolin or vio-
lin player for $100. Payment 
for the upgrade is required at 
time of reservation to secure 
musician and is nontransfer-
able and nonrefundable.

‘Romantic Greek Getaway’ 
at Mezé:

Experience the romance 
of the Greek Isles with a 
three-course Valentine’s Day 
dinner and wine pairings at 
Mezé Greek Fusion. $45 per 
person, with optional wine 
pairings priced at an addition-
al $65. Entertainment from 
a live band will be featured 
at 6–10 p.m. 345 Sixth Ave., 
Downtown. Call 619-550-
1600 for reservations. bit.
ly/2npfhwO

Outdoor Movie — ‘Bonnie 
and Clyde’:

Bring your Valentine 
for an outdoor screening 
of “Bonnie and Clyde” in 
the Headquarters outdoor 
courtyard. The former Police 
Headquarters makes the per-
fect venue to watch this 1967 
love and crime classic featur-
ing Warren Beatty and Faye 
Dunaway. Free admission, all 
you need to bring is blankets 
and chairs, a few friends or 
that special someone. 6–9 p.m. 
The Headquarters Seaport, 
789 W. Harbor Dr., Marina 
District, Downtown. bit.
ly/2DwhVLg

Rockstar singing telegrams:
Surprise your date with a 

rock star singing telegram for 
a romantic treat. Telegrams 
come with a performance from 
a professional musician, rose 
chocolates and a balloon. A 
dozen roses and video of the 
performance are available for 
an additional cost. Call 619-
363-4760 for reservations and 
availability. bit.ly/2nnq2Qr

‘Cupid to the Caribbean’ at 
Havana 1920:

Take a romantic trip to Cuba 
with dinner and drinks at 
Havana 1920. The three-course 
meal includes a traditional 
jibarito sandwich, a choice of 
criollo-style filet medallions or 
Havana salmon, and a dessert 
empanada. Cocktail specials 
also available. A prix fixe menu 
will be offered for ‘Mistress 
Day’ on Feb. 13. 5 p.m.–1 
a.m. 548 Fifth Ave., Gaslamp 
Quarter. Call 619-369-1920 for 
reservations. bit.ly/2nn23Rmv

Take it offline: 
10 tips on how 
to find love in 

2018:
1. Close the laptop. Turn 
off the device and try 
things differently, or more 
traditionally.
2. Get fresh. Consider a 
makeover, teeth whiten-
ing, new trendy frames or 
contacts.
3. Meet up. Check out 
the social online site of 
MeetUp.com, only long 
enough to find and sched-
ule three events to attend.
4. Volunteer. Sign up to 
work events. Consider 
helping out at a registra-
tion table for your passion, 
politics or pets.
5. Go shopping. Hit the 
mall for two weeks or up 
to two months. Also try 
a new gym, new coffee 
shop or new church.
6. Break up. For two 
months, change up your 
routine. Try out different 
grocery stores, dry clean-
ers or car wash.
7. Call your crushes. You 
know who they are — set 
a goal to invite three of 
them for a coffee or a 
drink.
8. Headshot. Update your 
online profile, Linkedin, 
Twitter, Instagram, 
Facebook, with a new 
photo.
9. Plan a holiday or 2018 
mixer. Buddy up with a 
friend or neighbor to have 
a social with a strategy. 
For example, every couple 
must bring a dateable 
single.
10. Start 2018 fresh! If 
you do any or all of the 
above in 2018, you’re 
going to be a more re-
freshed and interesting 
you! Learning new topics, 
going to new places, and 
meeting new people will 
help promote a new you 
ready to take on love in 
the new year.

—Tammy Shaklee is the 
founder of H4M, an offline, 
traditional matchmaking 
service for couples.

3-Course Lobster Prix-Fixe Menu
$39 per person (a $55 value!)

Tue, Wed & Thu, Feb 12, 13 & 14

Regular Menu Also Available

MAKE RESERVATIONS NOW!
619.692.4200
141 University Ave
San Diego, CA 92103
Ortegas.com

LOVE &
LOBSTER

LOVE &
LOBSTER

AT ORTEGA’SAT ORTEGA’S
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King crab  
in liquid form

The long-established and 
family-owned King’s Fish 
House taps into nearly every 
hedonistic pleasure the oceans 
have to offer. Except during 
happy hour.

With more than 10 locations 
scattered mainly throughout 
Southern California, including 
Mission Valley, the regular 
menu offers an abundance of 
dishes that turn me into an 
aquatic glutton. 

I’m nuts about their cr-
ab cocktail, jumbo Mexican 
shrimp, wild little neck clams, 
and — when my budget allows 

— their whole Alaskan king 
crabs and North American 
lobsters.

After recently learning the 
spacious establishment offers 
weekday happy hour in its fes-
tively decorated bar lounge, I 
rushed in like a ravenous shark 
for the kill, assuming prices 
on some of my favorite dishes 
would be slashed. 

They weren’t. Although, 
ubiquitous fish tacos, ahi tuna, 
and fried calamari were a few 
bucks cheaper, along with a 
couple of sushi rolls and several 
non-seafood items.

Deals are also available on 
beer, wine and cocktails. But 
because Stone Cellars wines 
and cocktails such as cosmo-
politans or agave stings don’t 
snag my interest, I settled with 
eager curiosity for a 16-ounce 
glass of King Crab Honey 
Blonde Ale for $5.50, which 
normally sells for $7.

For the same price, I landed 
an eight-piece spicy tuna roll, 
which goes for $9.75 outside of 
happy hour.

My waiter didn’t have a 
clue where the light, crisp 
ale is brewed. When I did 
an Internet search (while 
stretched out in my comfy 
over-sized booth), I found the 
ale originates from a micro-
brewery in Eureka, California 
called Top Bluff.

I’m bummed the ale is 
brewed only for King’s and not 
available on the retail market. 
As far as honey blonde ales go, 
it had good body and enough 
sweetness on the finish to qual-
ify as a fine choice for daytime 
outings – and my fridge.

The spicy tuna roll arrived 
only a minute after I ordered it. 
Despite the waiter’s insistence 
that it wasn’t pre-made, I felt 
otherwise due to the fishy fla-
vor and overly settled texture. 
Sadly, the shaved ginger served 
alongside tasted fresher than 
the tuna.

King’s happy hour menu is 
neatly divided into four price 

tiers: $4.50, $5.50, $7.50 and 
$9.50. At the low end are 
items such as french fries, 
edamame, and Coors Light, 
while the upper rung lists 
blackened shrimp taquitos 
and ahi poke. In between is 
a concise range of dishes and 
drinks such as “bar burgers,” 
chicken wings, Saint Archer 
pale ale, and a couple of wines 
and cocktails.

If the company is listening to 
this bar-crawling bargain hunt-
er, I vote for additional craft 
beer offerings, better wines, 
and one or two dishes featuring 
creatures with pinching claws 
and hard, red shells.v

King’s Fish 
House 

825 Camino de la Reina 
(Mission Valley)

619-574-1230
kingsfishhouse.com

Happy hour: 3 to 6 p.m.
Monday through Friday 

Come On  
Get Happy!

Dr. Ink

A popular seafood house in Mission Valley offers weekday happy hour. 
(Photos by Dr. Ink)

RATINGS
Drinks:  
The happy hour selection is 
limited to only a handful of 
uninteresting beers, wines 
and cocktails. Among them, 
however, is the King Crab 
Honey Blonde Ale, which 
was nicely structured and 
more flavorful than other 
blonde ales.

Food:
This rating is based only on 
the spicy tuna roll I ordered, 
which lacked freshness. 

Value:
Savings on drinks and food 
during happy hour range 
from $1.50 to $4.50 per 
item. 

Service:
The waiter delivered menus 
and complimentary bread 
and butter to my table with-
in seconds after I settled 
into a booth. He followed 
up throughout the course 
of my visit, although he 
didn’t know (or try to find 
out) where the restaurant’s 
proprietary blonde ale 
originates.

Atmosphere:
Happy hour is held only 
in the lounge, which of-
fers plenty of wiggle room, 
bright décor and a large 
bar flaunting detailed 
woodwork.

King Crab Honey 
Blonde Ale with 
complimentary 
sourdough bread

The spicy tuna roll

OPEN DAILY | FREE PARKING | 3100 5TH AVE. HILLCREST
619.298.9495 | WWW.THECALIPH.NET

Early Bird
All Well Drinks 
& Domestic Beers $3.00
Mon – Fri 12PM-4:30PM
Sat & Sun 1PM-4:30PM

No Moolah Monday
8PM-11PM
16OZ Smirnoff
$3 Red Cups
Regular Smirnoff or Choose
from Any of our Flavor

Beer of the Month
Voodoo Ranger IPA
$3.25

Happy Hour
Well Drinks $4.50
Tues – Sun 4:30PM-8:30PM
Mondays 4:30PM-1AM
Tues – Sun 4:30PM-8:30PM

All Domestic Beers $4.00
$1.50 off Premium Beers
$2.00 off Everything else

LIVE ON THE PIANO
Monday – Carol Curtis 5pm-8pm
Wednesday – Kenny Ard 8pm-11pm
Friday – Kevin McCully
& Ria Carey 8:30pm-12:30am
Saturday – Don L. 7:30pm-11:30pm

KARAOKE
Saturday – 3pm-7pm with Mikey
Sunday – 8:30pm-12:30am with Spencer
(preceeded buy show tunes from 6:30pm-8:30pm with Spencer)
Monday – 8:30pm-12:30am with Brody
Tuesday – 8:30pm-12:30am with Mikey
Thursday – 8:30pm-12:30am with Mikey

Drink of The MonthDrink of The Month
Love Potion $5

Don’t just plead guilty!
There may be defenses
in your case that can lead
to reduced charges
or even a dismissal!

Your DUI
Defense Firm

Your DUI
Defense Firm
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The Friendly sprung 
onto the North Park scene 
this month with a bill of fare 
that spans from pizzas to foie 
gras.

“We’re more than just a 
pizza joint because we do 
cool things with daily spe-
cials,” said Mario Maruca, 

who runs Caliano food truck 
and opened The Friendly 
with business partner and 
culinary adviser Brandon 
Zanabich.

In addition to pizza and 
burgers, ingredients such as 
foie gras, quail eggs, black 
truffles and fresh produce 

arrive to the kitchen for 
gourmet specials that change 
daily. The eatery offers in-
door seating and features 
an open kitchen and dining 
counter. A beer and wine li-
cense is in the pipeline and a 
website is still in the works. 
4592 30th St., 619-892-7840.

Staffers at The Friendly strike a pose in celebration of the eatery’s recent opening. (Courtesy The Friendly)

Tacos Perla is out and The Taco Stand is in. The new ar-
rival to the North Park space brings its famous rotisserie pork, 
flame-grilled carne asada and corn tortillas made to order. The 
menu also includes loaded fries, Mexican corn on the cob and 
breakfast burritos. Draft beer is available as well.

This marks the fourth San Diego location of the Tijuana-
inspired eatery, which is owned by locally based Showa 
Hospitality. 3000 Upas St., 619-795-8797, letstaco.com.

(l to r) A Baja fish taco and al pastor taco from The Taco Stand 
(Courtesy Alternative Strategies)

The address that has seen a fleeting number of eateries pass 
through and last housed Crave Grill at 3825 Fifth Ave., recently 
became home to Vancouver Wings, a burgeoning chain that first 
launched in Guadalajara several years ago. With nearly 80 loca-
tions throughout Mexico, this is the company’s first U.S. presence.

Aside from chicken wings available in a variety of sauces, the 
eatery also serves poutine, nachos, burgers, and domestic and 
Mexican beer on tap. But good luck placing pick-up orders because 
the staff rarely answers the phone and the franchisee has been 
oddly reluctant to publicize the phone number on websites such 
as Yelp. In addition, their website isn’t in English. 619-770-1883, 
vancouverwings.com.

—Frank Sabatini Jr. can be reached at fsabatini@san.rr.com.v

A plant eater’s paradise known as Anthem 
Vegan opened Feb. 3 in a circa-1965 structure 
formerly occupied by Lil B’s. The venture marks 
Anthem’s first brick-and-mortar address since es-
tablishing itself at farmers markets in Hillcrest, 
Ocean Beach and the College Area. It still operates 
booths at those markets.

The restaurant, which will eventually encompass 
a market and deli, offers an extensive selection of 
vegan and nut-free breakfast dishes (weekends 
only) plus lunch and dinner entrees served on most 
days of the week. The menus include soyrizo hash 
with herb-garlic tofu, potato-zucchini tacos, and a 
variety of sandwiches and wraps using mock beef 
and chicken. Many of the items are also gluten-free.

Anthem Vegan is the brainchild of Patrick 
Murray, who originally started in the local food in-
dustry by holding speakeasy vegan brunches at his 
house.

The restaurant is closed on Mondays and its 
hours vary throughout the week. 2611 El Cajon 
Blvd., 619-268-4367, anthemvegan.com.Sausage hash at the new Anthem Vegan (Yelp)

Snooze in Hillcrest, La 
Jolla and Carmel Valley will 
celebrate International 
Pancake Day on Feb. 13 with 
a variety of sweet and savory 
flapjacks priced at $4.50 each. 
All proceeds from the pancake 

sales will go to local communi-
ty garden projects at Jefferson, 
Torrey Pines and Del Mar ele-
mentary schools.

The pancake menu will 
include a lemon-blueber-
ry-coconut “king cake,” 

cherry chocolate pie and corn-
meal-queso. They’ll be avail-
able during regular operating 
hours, from 6:30 a.m. to 2:30 
p.m. The Hillcrest location is 
at 3940 Fifth Ave., snoozee-
atery.com.

Crafty pancakes on International Pancake Day (Courtesy of Snooze)

We come to you! Have your BBQ or oven professionally 
steam-cleaned using non-toxic, biodegradable, 
USDA-approved products.

• We service all makes and models

• Experienced, reliable, local staff

• Extend the life of your BBQ

• Improve the quality and flavor of food

• Eliminate carcinogens for healthier cooking

• Use your appliance the same day after cleaning

California BBQ 
& Oven Cleaning

  “The most thorough BBQ and 
oven cleaning service!”

Call Today! 
(858) 210-2034 

www.CalBBQ.com

before after

You will be amazed at the transformation!

$25 
OFF 
with this ad
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Surprise on Juan Street

A friend who dines out 
frequently because he doesn’t 
cook clued me in on the week-
day lunch buffet at Old Town 
Tequila Factory Restaurant 
and Cantina. It’s something I 
would have normally dismissed 
out my general disdain for 
buffets had he not spoken favor-
ably of the value and quality.

Turns out it was one of the 
nicest meals I’ve had in Old 
Town in a long time.

The repast embodies a half 
dozen food stations that are 
run cleanly and orderly by at-
tentive wait staff. You’ll find 
everything from self-serve agua 
frescas and a decent salad bar 
to soup, myriad hot entrees and 

desserts. There is even an area 
where you can make Belgian 
waffles. The only thing not in-
cluded in the $10.99 price tag is 
the booze, including Factory’s 
oak-barrel Herradura Tequila. 
But the bar is open for business 
and waiters provide full service 
if you want to imbibe.

The restaurant is locat-
ed about halfway up sloping 
Juan Street, across the street 
from Heritage State Park. It 
shares hillside space with Best 
Western Plus Hacienda Hotel.

Diners enter through a 
side courtyard graced by an 
antiquated three-tiered water 
foundation trickling for a good 
cause; all of the coins it fetches 
are donated to the San Diego 
Humane Society.

A few spacious rooms inside 
encompass a colorful cantina, 
liquor cabinets showing off 
pretty bottles of tequila, ample 

seating and doors leading to 
a spacious terrace enclosed by 
glass panels. The tranquil, pic-
turesque atmosphere feels rad-
ically removed from the more 
touristy kitchens of San Diego 
Avenue only a hundred feet be-
low. And the food, in my opin-
ion, is a refreshing cut above.

Pozole soup loaded with 
hominy and big, tender chunks 
of chicken tasted no less soulful 
than what a Mexican matri-
arch would conjure up at home 
for her children and grandkids. 
The flavors of cumin, lime, gar-
lic and cilantro readily sprung 
forth from the soothing broth.

The salad bar featured two 
large bowls of lettuces, one 
brimming with crisp, neatly 
chopped romaine and the other 
with baby spinach and raw, red 
onions. Among copious fixings 
was a bowl labeled “chef’s spe-
cial,” which contained a spir-
ited combination of seasoned 
cucumbers and orange sections.

There was only one salad 
dressing available: an earthy 
green pepita-Caesar that ri-
valed most other restaurant 
dressings with its tangy, toast-
ed essence. I gave my greens 
their final, winning touch by 
sprinkling them with some 
whole pepita seeds and finely 
grated Parmesan.

My friend raved about scads 
of delicious spare ribs at the hot 
food station the day he visited. 
Those weren’t in the offing on 
this particular afternoon, but 

the lineup was not lacking in 
meaty sustenance. A few beef 
and chicken preparations were 
up for grabs, including picadillo 
ground beef cooked down to a 
fine consistency with peppers, 
onions and spices. I used it 
for making a crispy taco from 
a stockpile of fresh, delicate 
shells parked nearby.

The beef machaca looked 
stringy, so I skipped over it in 
lieu of chicken machaca, which 
also appeared thready. But boy 
was it moist and delicious. It 
needed no garnishments; the 
plain, clear juice it sat in suf-
ficed. Conversely, the grilled pol-
lo asada (cubed, mildly seasoned 
chicken) was dry until hitting it 
with salsa and sour cream. 

In a couple additional sojourns 
to the buffet I scooped into 
creamy refried beans; fluffy “fi-
esta” rice; ultra-tender Mexican 
potatoes strewn with sweet 
peppers and onions; chunky plan-
tains in a light caramel sauce; 
and a chef’s special that resem-
bled Texas-style carne guisada, 
which is slow-cooked beef served 
in a dark gravy of chili powder, 
cumin, and garlic.

By the time I decided to try 
a cheese enchilada, the chafing 
dish was nearly depleted. I 
took one anyhow, knowing that 
a runner was in the kitchen 
getting more. I should have 
waited because what I got was 
a parched corn tortilla tube 
filled with solidified cheese and 
draped in crusty sauce.

The floor staff never 
missed a beat in swapping my 
spent plates and forks for new 
ones, even when I stepped 
away for mere moments to fill 
a glass with milky horchata 
from the beverage station or 
snag a house-baked cookie 
and room-temperature churro 
from the dessert station.

Is this the best buffet 
known to man? No. But for 
a casual restaurant that sits 
off Old Town’s beaten track 
and often caters to tourists 
starved of Mexican bor-
der-town culture, it’s pretty 
impressive for the price and 
held in a clean, attractive set-
ting to boot.

Old Town Tequila Factory 
also offers lunch from a regular 
menu. In addition, it presents 
nightly dinner service, daily 
breakfast and a bottomless 
Champagne brunch buffet 
($24.99 for adults; $10.99 for 
children 12 years and under). 
A waiter told me the latter is 
“bigger and better” than the 
weekday lunch buffet due in 
part to the inclusions of om-
elets, fresh ceviche and shrimp 
fajitas.

—Frank Sabatini Jr. is the 
author of “Secret San Diego” 
(ECW Press), and began his 
local writing career more than 
two decades ago as a staffer for 
the former San Diego Tribune. 
Reach him at fsabatini@san.
rr.com.v 

Restaurant
Review 
Frank Sabatini Jr.

Old Town 
Tequila 
Factory 

Restaurant 
and Cantina

2467 Juan St. (Old Town) 
619-260-8124 

oldtowntequilafactory.com
Weekday lunch buffet: 

$10.99 An inviting respite from the crowded eateries of nearby San Diego Avenue 
(Photos by Frank Sabatini Jr.)

Assorted beverages include horchata and house-made lemonades

Chicken pozole 
soup

A cheese  
enchilada, Mexican 
potatoes and 
chicken machaca

A self-assembled 
pepita-Caesar salad

A ground beef 
taco with beans, 
rice, pollo asada 
and roasted 
jalapenos

LaJollaPlayhouse.org

“The politics of wedding cake:
‘This Is Us’ writer Bekah Brunstetter

 ICES A BIG YEAR WITH A TIMELY PLAY.” 
– Los Angeles Times

LaJollaPlayhouse.orgTICKETS START AT $20

LaJollaPlayhouse.org

DIRECTED BY

CASEY STANGL
BY

BEKAH BRUNSTETTER

NOW PLAYING – MARCH 4NEW PLAY

 Valentin
e’s Day 

Matinee
  Feb 14 @1pm

  Promo Code: 

VALENTINES
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Hip-hop and humor 

The Vietnam War isn’t 
exactly an event that in-
spires giggles. So what can 
one expect of a play called 
“Vietgone,” described by the 
playwright as “a sex comedy 
about my parents”?

Well, since the playwright is 
Qui Nguyen, one of the pioneers 
of “geek theater” and founder of 
New York’s Vampire Cowboys, 
you can expect humor, hip-hop, 
some drama and ninjas (yes, 
you read that right). Oh, and 
lots of profanity and sex. 

“Vietgone” plays through 
Feb. 18 at San Diego Repertory 
Theatre.

In those last harrowing 
days before the fall of Saigon 
in 1975, Nguyen’s fictionalized 
dad Quang (Ben Levin), a 
handsome helicopter pilot who 
trained at bases in California, 
takes a group of refugees to the 
USS Midway, their first stop 
on the way to a new life in the 
United States. 

What Quang didn’t realize 
at the time was that his ’copter 
would be pushed into the ocean 
after that landing, to make 
room for the next group. Lack 
of space on that one trip meant 

that Quang had to leave his 
wife and two small children in 
Vietnam.

Quang meets Tong 
(Katherine Ko) in a refugee re-
settlement camp at Ft. Chaffee, 
Arkansas. Headstrong, willful 
and independent, Tong would 
be a feminist if she knew what 
that was. Interested men are 
not scarce, but she isn’t look-
ing for the homey-wifey thing, 
which drives wannabe husband 
Giai (Shaun Tuazon) crazy.

“Vietgone” is Quang and 
Tong’s fictionalized story, told 
in a zippy production that is 
brilliantly cast and well direct-
ed by UC San Diego-trained 
Jesca Prudencio.

Levin and Ko anchor the 
cast, which includes three oth-
er actors playing a total of 14 
characters. The best of these 
is Tong’s mother Huong (Emy 
Coligado), a pistol of a mama — 
funny, nosy, intrusive, afraid of 
no one and always looking out 
for her version of Tong’s best 
interests. She doesn’t know 
what to make of her hormonal-
ly-active daughter, who seems 
to drop her drawers with em-
barrassing frequency. Huong 
wants to marry her off, if only 
she’d listen.

But just as Quang and Tong 
are starting to get close, Quang 
and his best friend Nhan 
(Lawrence Kao) hop on a used 
motorcycle Quang acquired 
and take off on a road trip to 
California’s Camp Pendleton. 
The intent is to catch a plane 
back to Vietnam, where Quang 
wants to see his wife and kids.

This road trip comes com-
plete with scenic backgrounds 
and a Redneck Biker antago-
nist (played with racist menace 
by Shaun Tuazon).

“Vietgone” is a sprightly 
show that hops around in time 

and place, aided by 
comic book-like projections 

(by Justin Humphres). The 
show may seem simply jumpy 
at first but begins to make 
sense as the show progresses. It 
works because Prudencio keeps 
the pace going, and because she 
has found five superb actors. 

This is a real breakout mo-
ment for local actor Tuazon, 
equally adept at playing the vio-
lent redneck, a hippie dude, the 
playwright and blond Bobby, 
also attracted to Tong.

Kudos to Melanie Chen Cole 
for the music-filled sound de-
sign. Bo Tindell’s fine lighting 

and Anastasia Pautova’s cos-
tumes are definite pluses as 
well.

A charming, moving and ut-
terly different theatrical experi-
ence, “Vietgone” offers engaging 
characters, a riveting story 
and — true to its unexpected 
nature — ends with and a per-
spective on that war that most 
Americans will be surprised to 
hear.

—Jean Lowerison is a 
long-standing member of the 
San Diego Theatre Critics 
Circle and can be reached at 
infodame@cox.net.v

Theater
Review
Jean Lowerison

Lawrence Kao, who plays the roles of Nhan/Khue/Asian Guy/American Guy, rides with Ben Levin as Quang 
(Photos by Daren Scott)

Emy Coligado, who plays the roles of Huong/Flower Girl/Thu/American Girl/Translator, in a scene with Lawrence Kao

Katherine Ko performs as Tong

“Vietgone”
through Feb. 18

Tuesdays and 
Wednesdays, 7 p.m.

Thursdays and  
Fridays at 8 p.m.

Saturdays at 2 and 8 p.m.
Sundays at 2 and 7 p.m.

San Diego Repertory 
Theatre’s

Lyceum Space
79 Horton Plaza, 

Downtown

Tickets: 
619-544-1000
or sdrep.org

(619) 23-GLOBE (234-5623)
TheOldGlobe.org 

By Oscar Wilde
Directed by Maria Aitken

Limited engagement through March 4
Now Playing!

“The Old Globe’s sterling production is a delight!”
Entertainment Today

“Broadway and West End luminary Maria Aitken 
directs with an expert comic touch.”

The San Diego Union-Tribune

“Watching this witty wordplay gently and 
hilariously preach ‘earnestness’ without actually 
practicing the virtue is too entertaining to miss.”

Broadway World

Helen Cespedes and Kate Abbruzzese.  Photo by Jim Cox.
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Finding love in your hometown
By David Dixon

Since late January, a num-
ber of local theatergoers have 
experienced the co-production 
of Scripps Ranch Theatre and 
Oceanside Theatre Company’s 
interpretation of the romantic 
comedy “Outside Mullingar.” 
John Patrick Shanley’s script 
features several quirky char-
acters whose lives are far from 
normal.

The evening revolves around 
an unusual relationship be-
tween longtime neighbors 
living in the Midlands of 
Ireland: Anthony Reilly (Steven 
Schmitz) and Rosemary 
Muldoon (Vanessa Dinning). 
Rosemary deeply cares about 
Anthony, but he seems hesitant 
and nervous to start a serious 
relationship.

Another conflict that builds 
is whether Anthony’s dad, Tony 

(Jim Chovick) should sell his 
farm to his nephew, or if he 
should give his son the land. 

All three performers in 
“Outside Mullingar” hail from 
different San Diego neighbor-
hoods. Schmitz lives in Morena, 
Chovick is a Mission Valley 
resident and the English-
born Dinning currently calls 
Bankers Hill home.

For about 15 years, Dinning 
was a tour guide around 
the UK and Ireland for an 
American high school educa-
tional company, so she is very 
familiar with Mullingar.

“It’s a rest stop between 
Dublin and Limerick,” she said. 
“I associate Mullingar with 
toilets.”

Before opening night, 
Dinning shared stories about 
her experiences in Ireland to 
give the cast more appreciation 
for the country.  

Shanley’s authentic dialogue 
requires performers to speak 
with believable Irish accents. 
As the dialect coach, Dinning 
aids the performers with say-
ing each line as correctly as 
possible. 

Teaching an Irish accent to 
others hasn’t been an issue for 
Dinning, as she’s taught it to 
others many times in the past. 

“Dialect work isn’t about 
being perfect,” she said. “The 
purpose is to use it to help tell 
the story and help your role.”

Dinning’s co-star Chovick 
isn’t a stranger to adopting an 
accent. Last summer, he acted as 
an Irish monsignor in Moonlight 
Stage Productions version of the 
musical, “Sister Act.” 

Chovick is open to visiting 
Ireland in the future. 

“I would be more informed if I 
decide to go,” he said. “That’s the 
great thing about being an actor.” 

He plays the important role 
of the judgmental and death-ob-
sessed Tony. While he might 
not always treat his son with 
respect, Tony’s sense of humor 
and growth as a person make 
him a likable parent.

One aspect that attracted 
Chovick to the production was 
the opportunity to work again 
with Moonlight’s former artistic 
director, Kathy Brombacher. 

“I love collaborating with 
her,” he said. “I trust her and 
she has pretty hard standards.” 

After “Outside Mullingar” 
closes on Feb. 18, director 
Brombacher’s version will leave 
the Scripps Ranch Theatre and 
find a new home at the Oceanside 
Theatre Company, with perfor-
mances starting on Feb. 23.

When Dinning lived in the 
UK, she often toured different 
cities. 

“That’s how artists in that 
part of the world make their 
living,” she said. “We’re getting 
three days of tech in Oceanside, 
which is a luxury compared 
to the short amount of time in 
other theaters.”

Though Dinning might be 
used to this process, this is the 

first time Chovick has been in-
volved in a show that transfers 
to a different theater. 

Yet he doesn’t anticipate the 
move being a hard adjustment. 

“The set is different, but 
that’s not an issue for the en-
semble,” he said. “That’s some-
thing for the crew to focus on.”

The box office for “Outside 
Mullingar” has been strong 
so far, and Chovick notes the-
atergoers appear emotionally 
invested in the central plot.

“I’ve done enough theater 
to know when people are truly 
a part of the play,” he said. 
“Audiences have been laughing 
a lot and really care about the 
main couple.”

In a similar fashion to 
Chovick, Dinning loves 
Shanley’s script and empathy 
for the characters. 

“I really like that his writing 
has such heart and makes us 
feel good about ourselves,” she 
said. “His script is very joyful.”

Regardless of where you see 
“Outside Mullingar,” Dinning 
and Chovick’s performances, 
Brombacher’s moving sto-
rytelling, and Shanley’s wit 
are only a few of the reasons 
why the unconventional com-
edy is well worth the visit. 
Shanley's plot is also timely 
for romantics who want to 
celebrate an early or belated 
Valentine's Day.

“Outside Mullingar” runs 
through Feb. 18 at the Scripps 
Ranch Theatre and plays at the 
Oceanside Theatre Company 
Feb. 23 through March 11. 

—A fan of film and theater 
from a very young age, David 
Dixon has written reviews and 
features for various print and 
online publications. You can 
reach him at daviddixon0202@
gmail.com.v

Jim Chovick, Vanessa Dinning and Dagmar Fields (who plays Rosemary's 
mom, Aoife Muldoon) (Photos by Ken Jacques)

(l to r) Bankers Hill resident Vanessa Dinning (Rosemary Muldoon) and 
Stephen Schmitz (Anthony Reilly) in “Outside Mullingar” (Photo by Ken Jacques)

(l to r) Jim Chovick (Tony Reilly) 
and Stephen Schmitz (Anthony 
Reilly) (Photo by Ken Jacques)

"Outside 
Mullingar"
For tickets or more 

information, visit 

scrippsranchtheatre.org 

and 

oceansidetheatre.org,  

or call 858-578-7828  

and 760-433-8900.

Just a little background on why I chose FT in Mission 
Hills – I am a workaholic and excuse expert. Working 
out at Fitness Together in Mission Hills has been a 
tremendously positive experience. A transformational 
joy. – Nicole S

The pounds are FALLING off. I have definition in my 
arms, I can see my collar bone, all of these lovely parts 
of my body…I am beginning to recognize them again! I 
have set a goal to shed 50lbs…I only have 18lbs* to go 
and I feel like I WILL be there by summer. – Marla H

At the end of a year at Fitness Together, I had met my 
goal of a 20-pound weight loss, my cholesterol was down 
to 173, my blood pressure was lower, and I have been 
size 8 wearing sleeveless blouses and shorts. I look and 
feel better at 55 than I did at 45. – Marty M

Looking for a great
OPPORTUNITY?

We are seeking experienced, motivated
advertising sales consultants for our six
community newspapers.

Must be knowledgeable of these areas and
have a minimum of one year advertising

sales experience. The ideal candidate is an
energetic team player who is bright,

positive, creative and personable who
relates to small business owners and

can assess their advertising needs.
Fulltime, base plus commission.
For more information about our

community newspapers, visit
us at sdcnn.com.

Resume to David Mannis
at David@sdcnn.com 

(619)961-1951
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pointed to subpopulations on 
the street, such as children as 
young as 4 years old, veterans, 
seniors and LGBT homeless 
youth. 

Ward noted that the latter 
group is particularly close 
to his heart. He commended 
Assemblymember Todd Gloria 
for securing $10 million of 
state funding for this homeless 
youth.

“40 percent of homeless 
youth identify as LGBTQ,” 
Ward said. “They need an extra 
level of support and attention. 
Many are hidden — often sleep-
ing in cars or couch surfing — 
so they can be hard to find.”

In addition to supporting 
homeless LGBT youth, there is 
also a need for affordable hous-
ing for LGBT seniors in the 
Uptown neighborhoods as well.

The North Park Senior 
Apartments project, marketed 
as LGBT-affirming, is currently 
in the process of allowing resi-
dents to move in. The housing 
project is located on the north-
west corner of Texas Street 
and Howard Avenue, one block 
south of El Cajon Boulevard. 
(For additional information 
on this project, read our sister 
publication Gay San Diego’s 
article at bit.ly/2zstbST.) 

VACATION RENTAL DISPUTE
Ward has found himself in a 

bit of a controversy over Airbnb 
rentals, getting some backlash 
on his decision to support an or-
dinance that would govern the 
short-term lodging facilities.

“We all agree on the same 
principles. We don’t want 
neighborhood nuisances, we 
don’t want any major impact 
on housing affordability, and 
we want to create a dedicated 
team of individuals who can 
respond to unpermitted activity 
or loud parties,” he said.

“For me, I also want to be 
able to see an opportunity for 
individual San Diegans — not 
investors — that have an extra 

unit, or a back house, or they 
got married and now they have 
two properties; maybe they 
want to have a little more flex-
ibility with their property. I’m 
warm to that.

“There are a lot of people 
in District 3 — as high cost of 
living as we have — who see 
that extra revenue opportunity 
as a way to have family budgets 
make their ends meet.”

However, there are legal and 
practical restraints to solving 
the issue.

“If you want me to shift 
away from police officer re-
sources that are responding 
to emergencies to tackle this, 
that is a major tradeoff for San 
Diegans,” Ward said.

He is hesitant to support 
something that may not work 
out in the long term and has 
been studying other California 
cities that have put forth these 
type of restrictions — and 
don’t always deliver the results 
that residents are lobbying for. 

Though Ward is pushing for a 
prompt solution, he does not 
want to develop an ordinance 
that gives his constituents false 
hope.

He added that the City 
Council anticipates that Mayor 
Kevin Faulconer will soon offer 
a proposed set of policy guide-
lines, which may help the them 
reach a majority consensus of 
five votes.

BALBOA PARK
Another topic that Ward 

is passionate about is Balboa 
Park. In 2017, he held two pub-
lic forums to discuss communi-
ty concerns about the historic 
public space.

“We heard a lot of common 
threads, such as focusing on 
the nuts and bolts of infrastruc-
ture and supporting buildings 
getting up to date. We need to 
focus on the basics and must-
haves first,” Ward said.

In addition to the infra-
structure issues, the “crown 

jewel” of San Diego also faces 
homeless concerns. In the 
2017 Point-In-Time Count, 
Balboa Park was one of the 
few areas with a marked up-
tick in homeless numbers. In 
2016, a count between six and 
nine individuals were record-
ed, compared to a whopping 
110 in 2017.

However, Ward said that 
this discrepancy may be due 
to accuracy errors in 2016, 
since traditionally, volunteers 
are discouraged from ventur-
ing into secluded parks and 
dark spaces.

Ward’s first Balboa Park 
forum of 2018 will be held 
on Feb. 22 at 5:30 p.m. at 
the San Diego Museum 
of Art. He described this 
community gathering as a 
“place of information [to help 
constituents] connect the 
dots.” The meeting will cover 
bonds, sales/hotel taxes, and 
revenue policy, among other 
topics.

LOOKING FORWARD 
TO 2018

Though addressing home-
lessness, affordable housing 
and Balboa Park are still at 
the top of his to-do list, Ward 
is also looking forward to 
new opportunities of focus in 
2018.

For one thing, the soph-
omore council member also 
just assumed chair of the 
Economic Development 
Committee. In this new role, 
Ward said he hopes to im-
prove city relations with the 
small-business community.

“A third of all small 
businesses are actually in 
District 3, even though we’re 
one ninth of the population,” 
Ward said. “We have a lot of 
main street activity, entre-
preneurs and small-business 
owners that want to make 
sure the city’s infrastructure 
is working for them.

“There was very little 
small-business work being 
proposed last year, and I 
definitely intend to move for-
ward on some proposals that 
can help achieve that end.” 

All of the issues Ward is 
focusing on require major 
changes — something that 
some residents in our com-
munities may be wary of. Yet 
to Ward, it boils down to a 
balance: what can be done to 
maintain existing systems, 
and what can be implemented 
to better serve his constitu-
ents and our neighborhoods. 

“You leave everything 
the same, eventually every-
thing falls into disrepair,” 
Ward said. “I think there’s 
a healthy moderated growth 
that keeps vitality alive in 
neighborhoods.”

San Diego Uptown News 
met with Ward for an in-
depth interview back in 
October 2016, after his victo-
ry in the June 7 primary. You 
can read this coverage at bit.
ly/2ntdfMi (Part 1) and bit.
ly/2nvV9cx (Part 2).

—Sara Butler is editor of 
Uptown News. Reach her at 
sara@sdcnn.com.v
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undertaken by developer Roy 
C. Lichty and investors who 
included Metro-Goldwyn-Mayer 
executive Louis B. Mayer and 
theater owner Sid Grauman. 
Furthering the associations with 
Hollywood, the subdivision was 
named after three sisters — 
Norma, Constance and Natalie 
Talmadge — who were silent 
film stars of the day; Natalie 
was the wife of silent film star 
Buster Keaton.

The development of 
Kensington is documented 
with more than 200 vintage 
photographs in “San Diego’s 
Kensington” from Arcadia 
Publishing. Written by local 
authors Alexandra and Kiley 
Wallace of Legacy 106, an archae-
ology and historic preservation 
consulting firm, and Margaret 
McCann, a neighborhood histori-
an, the book can be found in shops 
along Adams Avenue, including 
Kensington Brewing Company 
and the BENCH Home fine deco-
rating store. 

Based on her historic pres-
ervation consulting experience 
in various San Diego neighbor-
hoods, Alexandra Wallace identi-
fied additional homes that bring 
fairy tales to mind. These include 
4044 and 4050 Hamilton St. in 
University Heights, 4552 East 
Talmadge Drive in Kensington, 
2150 Sunset Blvd. in Mission 

Hills, 3268 Brant St. near 
Bankers Hill, and 3557 3rd Ave. 
in Hillcrest. Each one is a trea-
sure with its own unique story.

—Katherine Hon is the 
secretary of the North Park 
Historical Society. Reach her 
at info@northparkhistory.org or 
619-294-8990.v

This fanciful Tudor Revival/Storybook home at 4044 Hamilton St. is historically 
designated, as is its neighbor at 4050 Hamilton St. (Photo by Katherine Hon)

FROM PAGE 5

STORYBOOK

Councilmember Ward (center) goes out with a city road repair crew in North Park in March 2017. (Photo courtesy 
Office of Councilmember Chris Ward)
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 Uptown Crossword

Classics

 Backed by American Standard’s 
140 years of experience

 Ultra low entry for easy 
entering and exiting
Patented Quick Drain® 
fast water removal system
Lifetime Warranty on the bath AND 
installation, INCLUDING labor backed 
by American Standard
44 Hydrotherapy jets for an 
invigorating massage

1

3

2

4

5

Backed by American Standard’s 

Lifetime Warranty on the bath AND 

$1,500 SAVINGS

installation, INCLUDING labor backed 

FREE IN-HOME 
EVALUATION!

Includes FREE American StandardRight Height Toilet 
Limited Time O� er! Call Today!

Discover the world’s best 
walk-in bathtub from

5 Reasons American Standard 
Walk-In Tubs are Your Best Choice

Receive a free American Standard Cadet toilet with full installation of a Liberation Walk-In Bath, Liberation Shower, or Deluxe 
Shower. O� er valid only while supplies last. Limit  one per household. Must be  rst time purchaser. See www.walkintubs.
americanstandard-us.com for other restrictions and for licensing, warranty, and company information.   CSLB B982796; Su� olk 
NY:55431H; NYC:HIC#2022748-DCA. Safety Tubs Co. LLC does not sell in Nassau NY, Westchester NY, Putnam NY, Rockland NY. 

855-888-7010

Get FAA approved maintenance training at campuses 
coast to coast. Job placement assistance. 

Financial Aid for qualifying students. Military friendly. 

Call Aviation Institute of Maintenance
800-481-7894

AIRLINE 
CAREERS

Learn how to get an 
iPhone 8 on us

NRO PD T 0118 5323 E

Limited time offer. © 2018 AT&T Intellectual Property. All rights reserved. AT&T, the Globe logo, DIRECTV and all other DIRECTV marks contained herein are 
trademarks of AT&T Intellectual Property and/or AT&T affiliated companies. All other marks are the property of their respective owners.

Ask an associate for details.

855-669-8191

AUTOS WANTED

CARS/TRUCKS WANTED!!! All Makes/
Models 2000-2016! Any Condition. Run-
ning or Not. Top $$$ Paid! Free Towing! 
We're Nationwide! Call Now: 1-888-985-
1806

GOT AN OLDER CAR, VAN OR SUV? Do 
the humane thing. Donate it to the Hu-
mane Society. Call 1-855-558-3509

EDUCATION

AIRLINE MECHANIC TRAINING - Get 
FAA Technician certification. Approved 
for military benefits. Financial Aid if 
qualified. Job placement assistance. Call 
Aviation Institute of Maintenance 866-
453-6204

AIRLINE MECHANIC TRAINING - Get FAA 
certification to work for airlines. Finan-
cial Aid if qualified. Job placement assis-
tance. Housing assistance. Call Aviation 
Institute of Maintenance 888-686-1704

HEALTH & FITNESS

GENERIC VIAGRA and CIALIS! 100 Pills 
$99.00 FREE Shipping! 100% guaran-
teed. 24/7 CALL NOW! 888-889-5515

ED MEDICATION FOR $ 1.80/ PILL US 
ONLINE PHARMACY OFFERS ED MEDICA-
TION 56 PILLS @ $110 1-800-881-1422 
www.usmedshop.net

Generic VIAGRA 100mg Generic CIALIS 
20mg. 70 for $99 GREAT DEAL!!!! FAST 
FREE SHIPPING! 100% money back 
GUARANTEE! CALL NOW 888-669-9343 
Se habla espanol 888-713-3919

VIAGRA and CIALIS USERS! 50 Generic 
Pills SPECIAL $95.00 FREE Shipping! 
100% guaranteed. 24/7 CALL NOW 800-
317-7404 Hablamos Espanol

HEALTH/MEDICAL

INVENTORS - FREE INFORMATION PACK-
AGE Have your product idea developed 
affordably by the Research & Develop-
ment pros and presented to manufactur-
ers. Call 1-888-501-0236 for a Free Idea 
Starter Guide. Submit your idea for a free 
consultation.

FREE VIAGRA PILLS 48 PILLS + 4 FREE! 
VIAGRA 100MG/ CIALIS 20mg Free Pills! 
No hassle, Discreet Shipping. Save Now. 
Call Today 1-888-410-0514

VIAGRA & CIALIS! 60 pills for $99. 
100 pills for $150 FREE shipping. NO 
prescriptions needed. Money back guar-
anteed! 1-888-278-6168

MISC. FOR SALE

KILL BED BUGS! Harris Bed Bug Killers/
KIT. Available: Hardware Stores, The 
Home Depot, homedepot.com

MISCELLANEOUS

TV INTERNET PHONE $29.99 each! 
We are Your LOCAL Installers! Bundle 
Services and Save Huge! $29.99 each! 
Hurry Call Now this Offer Ends Soon! 
1-888-858-0262

Lung Cancer? And Age 60+? You And 
Your Family May Be Entitled To Signifi-
cant Cash Award. Call 866-428-1639 for 

Information. No Risk. No Money Out Of 
Pocket.

Cross Country Moving, Long distance 
Moving Company, out of state move 
$799 Long Distance Movers. Get Free 
quote on your Long distance move 
1-800-511-2181

Call Empire TodayÂ® to schedule a FREE 
in-home estimate on Carpeting & Floor-
ing. Call Today! 1-800-508-2824

Make a Connection. Real People, Flirty 
Chat. Meet singles right now! Call 
LiveLinks. Try it FREE. Call NOW: 1-888-
909-9905 18+.

ENJOY 100% guaranteed, delivered to-
the-door Omaha Steaks! SAVE 75% PLUS 
get 4 more Burgers & 4 more Kielbasa 
FREE! Order The Family Gourmet Buffet 
- ONLY $49.99. Call 1-855-895-0358 
mention code 51689LCX or visit www.
omahasteaks.com/cook03

Earthlink High Speed Internet. As Low 
As $14.95/month (for the first 3 months.) 
Reliable High Speed Fiber Optic Technol-
ogy. Stream Videos, Music and More! Call 
Earthlink Today 1-855-520-7938

Become a published author! Publications 
sold at all major secular & specialty 
Christian bookstores. CALL Christian 
Faith Publishing for your FREE author 
submission kit. 1-855-548-5979

HughesNet Satellite Internet ? 25mbps 
for just $49.99/mo! Get More Data FREE 
Off-Peak Data. No phone line required! 
FAST download speeds. WiFi built in! 
FREE Standard Installation! Call 1-855-
440-4911

DISH Network. 190+ Channels. FREE 
Install. FREE Hopper HD-DVR. $49.99/
month (24 months) Add High Speed In-
ternet - $14.95 (where avail.) CALL Today 
& SAVE 25%! 1-855-837-9146

Stop OVERPAYING for your prescriptions! 
SAVE! Call our licensed Canadian and 

International pharmacy, compare prices 
and get $25.00 OFF your first prescrip-
tion! CALL 1-855-541-5141 Promo Code 
CDC201725

Spectrum Triple Play! TV, Internet & Voice 
for $29.99 ea. 60 MB per second speed 
No contract or commitment. More Chan-
nels. Faster Internet. Unlimited Voice. 
Call 1-855-652-9304

A PLACE FOR MOM. The nation's largest 
senior living referral service. Contact our 
trusted, local experts today! Our service is 
FREE/no obligation. CALL 1-844-722-7993

WANTED TO BUY

Wants to purchase minerals and other 
oil and gas interests. Send details to P.O. 
Box 13557 Denver, Co. 80201

ADVERTISE to 10 Million Homes across 
the USA! Place your ad in over 140 
community newspapers, with circulation 
totaling over 10 million homes. Contact 
Independent Free Papers of America 
IFPA at danielleburnett-ifpa@live.com 
or visit our website cadnetads.com for 
more information

Reader Advisory: The National Trade 
Association we belong to has purchased 
the above classifieds. Determining 
the value of their service or product is 
advised by this publication. In order 
to avoid misunderstandings, some 
advertisers do not offer employment but 
rather supply the readers with manuals, 
directories and other materials designed 
to help their clients establish mail order 
selling and other businesses at home. 
Under NO circumstance should you send 
any money in advance or give the client 
your checking, license ID, or credit card 
numbers. Also beware of ads that claim 
to guarantee loans regardless of credit 
and note that if a credit repair company 
does business only over the phone it 
is illegal to request any money before 
delivering its service. All funds are based 
in US dollars. Toll free numbers may or 
may not reach Canada.
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GARDENING

DENTAL Insurance
Physicians Mutual Insurance Company

A less expensive way to help get the dental care you deserve

If you’re over 50, you can get coverage for about 
$1 a day*

Keep your own dentist! NO networks to worry about

NO annual or lifetime cap on the cash benefi ts 
you can receive 

No wait for preventive care and no deductibles 
– you could get a checkup tomorrow

Coverage for over 350 procedures  including 
cleanings, exams, fi llings, crowns…even dentures

FREE Information Kit
1-877-308-2834
www.dental50plus.com/cadnet

*Individual plan. Product not available in MN, MT, NH, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 
about this insurance solicitation. This specific offer is not available in CO, NY; call 1-800-969-4781 or respond for similar offer. Certificate C250A (ID: C250E; PA: C250Q); 
Insurance Policy P150(GA: P150GA; NY: P150NY; OK: P150OK; TN: P150TN)  6096C                        MB16-NM001Gc  
                            

*Individual plan. Product not available in MN, MT, NH, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 

Classics
Crossword from page 16

Sudoku
Puzzle from page 16

PUZZLE ANSWERS

YOUR AD HERE

Reach over 

200,000 

readers

San Diego Community

News Network

Call David 

619-961-1951
David@sdcnn.com

ATTORNEY

MILLWORK

Power 
Washing

619-460-8177
sdklean.com

Storefronts, dumpsters 
stucco cleaning, gutters, 
sidewalks, gum removal, 

patios, sanitize pool decks

Commercial  
Residential

PRESSURE WASHING

COMPUTER REPAIR

Experienced & Professional

Renee Differ

reneediffer@cox.net
619-516-0400

Individuals & Businesses
Rentals & Investments Reporting
Bookkeeping & Payroll Processing

Audits & Amended Returns
Notary Public

Mobile Appointments

Registered Tax Preparer

TAX CONSULTANT

 COMPUTER/IT SUPPORT

Loving Pet Care 
at Your Home

Call Mark
(619) 295-6792

DOG WALKING
PET VISITS

Since 2000

PET CARE

AIR CONDITIONING

• A/C Cooling & Heating 
• Refrigeration

 • Controls/EMS
• Air Balance

Cooling Towers • 
• • Chillers Boilers

Exhaust Fans • 
• • Ice Machines And More

Lic #1021205

PLUMBINGCLEANING

BBQ & OVEN
CLEANING

We come to you.
  You will be amazed 

at the transformation.

Packages start at $149

Call (858) 210-2034
CalBBQ.com

When the San Diego 
Zoo’s current Children’s Zoo 
first opened in 1957, it was 
considered advanced for its 
time. However, when the 
new Sanford Children’s Zoo 
is completed, this reimag-
ined 2.3-acre space will give 
kids greater opportunities to 
discover the natural world 
through play, and will be 

FROM PAGE 2

NEWS BRIEFS
designed in ways to help chil-
dren develop empathy and 
better understand and identi-
fy with wildlife.

More than 100 species will 
reside in the new children’s 
zoo, families will be able to 
venture through four eco-
systems — communities of 
plants and animals that have 
unique adaptations for their 
environment. In each region, 
children will learn about the 
animals and their environ-
ments in ways that awaken 
their senses and inspire 

creativity, exploration, and 
empathy for nature through 
play.  

As part of the announce-
ment, Sanford officially un-
veiled The Sanford Children’s 
Zoo Visitor’s Pavilion, located 
on the walkway outside the 
Children’s Zoo. This new pa-
vilion will give visitors and 
Zoo members the opportunity 
to find out more about plans 
for the Sanford Children’s 
Zoo project, see renderings of 
what the area will look like, 
and view an 8- by 5-foot mod-
el showing each of the four 
unique ecosytems that will be 
created for children and their 
families to explore.   

A fundraising campaign 
for the new children’s zoo will 
start immediately. Based on 
the success of this effort, it is 

anticipated that the current 
Children’s Zoo will close in 
January 2019, as construction 
begins on the new Sanford 
Children’s Zoo, which is ex-
pected to be completed in 
spring 2021. To learn more 
about The Sanford Children’s 
Zoo project or make a dona-
tion, visit sandiegozoo.org/
childrenszoo.

CALIFORNIA BALLET HIRES 
EXECUTIVE DIRECTOR

California Ballet has an-
nounced the appointment of 
Michael Andrew Currey as 
executive director.

The selection comes after 
a six-month search led by 
the board of trustees and 
Founding Director Maxine 
Mahon. Currey’s tenure be-
gan on Jan. 3.

Currey was most recently 
the general manager of Ballet 
West, Salt Lake City, Utah. 
There he was instrumental 
in fundraising efforts for 
that company’s $3 million 
campaign to produce a new 

“Nutcracker.” He also oversaw 
the design and construction 
of the Jessie Eccles Quinney 
Ballet Centre, Ballet West’s 
new home next to the Capitol 
Theatre in downtown Salt 
Lake City. Currey was also 
responsible for the construc-
tion and renovation of the 
Frederick Quinney Lawson 
Ballet West Academy Trolley 
Square, Thanksgiving 
Point and Park City campus 
locations. 

In an over 30-year career 
in theater, Currey has served 
in leadership roles at The 

Joffrey Ballet, New York City 
Opera, Chicago Children’s 
Theatre, Maine State Music 
Theatre and Ballet West.  

A San Diego native, Currey 
was on the staffs of San 
Diego Opera, San Diego Civic 
Light Opera (Starlight), and 
Moonlight Amphitheater be-
fore moving east to further 
his career.

“I am excited to return 
to San Diego and lead this 
wonderful company into its 
next 50 years,” Currey said. 
“San Diego is truly America’s 
Finest City, and its natural 
beauty is only matched by the 
great cultural arts organiza-
tions that have long been a 
part of the fabric of this great 
city. I am exhilarated about 
leading this company to a new 
level, and working with the 
wonderful staff and artists to 

COLEMAN
MOVING SYSTEMS INC.

Office/Residential | Free Wardrobes
7 DAYS A WEEK | FREE ESTIMATES

FAMILY OWNED SINCE 1979

619.223.2255
BBB MEMBER | INSURED | LIC#CAL T-189466

Quitting Business
 Discount Fabrics

GOING OUT OF BUSINESS SALE!
EVERYTHING MUST GO!

at 3325 Adams Ave., San Diego, CA 92116

(619) 280-1791
see News Briefs, pg 19

New Executive Director Michael 
Curry (Courtesy California Ballet)
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Film – ‘Pretty Woman’
View this iconic, fun love 
story at a private table out-
doors with your favorite 
person. Repeats Saturday, 
Feb. 10. 8–10:15 p.m. Cin-
ema Under the Stars, 4040 
Goldfinch St., Mission Hills. 
bit.ly/2Bony8B

Memory Café
A gathering place for those 
with memory loss, care-
takers and those worried 
about memory problems. 
Donations appreciated. 10-
11:30 a.m., First Unitarian 
Universalist Church of San 
Diego, 4190 Front St., Hill-
crest. bit.ly/2vMSsZV.

Ray at Night

Visit North Park’s eclectic 
Arts & Culture neighbor-
hood and be inspired by all 
the creative energy from 
local and nationally known 
artists at this monthly art 
walk. 6–10 p.m. on Ray 
Street in North Park. bit.
ly/2qpDcyY.

Chinese New Year 
Celebration

See a wonderful lion dance 
in the parking lot and then 
join us for a craft in the 
children’s area. 10 a.m., 
Mission Hil ls Library, 
925 W. Washington St. 
619-692-4910.

Whiskies around the world

Taste the best whiskeys 
from small disti l leries 
around the world. Attend-
ees will sample American, 
Irish and Scotch whiskies 
as well as a few of Vom-
Fass’ newest internation-
al whiskies. Food pairings 
with each tasting. 6:30–
8:30 p.m., VomFass, 1050 
University Ave., Hillcrest.  
bit.ly/2GbycDk

Film — ‘A Ciambra’
Presented by San Diego 
Italian Film Festival, Pio 
Amato is desperate to grow 
up fast in a small Romani 
community in Calabria. Pio 
follows his older brother Co-
simo everywhere, learning 
the necessary skills for life 
on the streets of their home-
town. When Cosimo disap-
pears and things start to go 

wrong, Pio is faced with a 
decision. Through Feb. 15 
at various times. Digital 
Gym, 2921 El Cajon Blvd., 
North Park. bit.ly/2Ed8Ibg

Hillcrest Mardi Gras  
party bus

The 16th annual Hillcrest 
Mardi Gras celebration re-
turns with revelers embark-
ing on an all-new neighbor-
hood-wide “Party Bus Bar 
Hop.” The all-inclusive Mar-
di Gras Party Pass gets you 
cocktail samples, drink 
specials, collectible beads, 
doubloons, giveaways and 
other special offers. Free 
parking at DMV, exclu-
sive access to hop on and 
off any party bus as often 
as you like at one of seven 
New Orleans-themed par-
ty stops. 6–11 p.m. 21 and 
older. $10 in advance, $15 
at midnight, Feb. 10. Will 
call at Hillcrest Pride Flag.  
bit.ly/2DF7Ris

Child Development and  
Early Signs of Autism

Learn an overview of basic 
developmental milestones 
in the first years of life, 
and of the earliest signs of 
autism spectrum disorders. 
2:30 p.m., Mission Hills Li-
brary, 925 W. Washington 
St. 619-692-4910.

Old Town Saturday Market
9 a.m.–4:30 p.m., Harney 
Street and San Diego Ave-
nue, Old Town. Also held on 
Sundays. Oldtownsaturday-
market.com.

Golden Hill Farmers Market
9:30 a.m.–1:30 p.m., B 
Street between 27th and 
28th streets, Golden Hill. 
Sdmarketmanager.com.

Live music: The Green

Reggae band will perform 
with Barrington Levy, Yel-
lowman and Leilani Wolf-
gramm. 8 p.m., Observato-
ry North Park, 2981 Uni-
versity Ave. All ages. $30.  
bit.ly/2nXmwvE.

The Blvd Mardi Gras Crawl
Join The Boulevard BIA 
for a free beer, beads and 
lots of funky bass. Enjoy 
some brews, tunes, and 
King Cake, then the crawl 
will set off at 1:30 p.m. and 
march west, where small 
businesses along The Bou-
levard will offer $2 specials, 
Beignets, oyster shooters 
and more. The event al-
so features a best dressed 
dog contest and two hours 

of dancing. Free. Noon–5 
p.m., Eppig Brewing – 3052 
El Cajon Blvd., North Park. 
bit.ly/2G0ykEB

Live music at Lestat’s
Tim Moyer, Lindsey Car-
rier and Savannah Shea 
Givens will perform. 8 
p.m., Lestat’s, 3343 Adams 
Ave., Normal Heights bit.
ly/2nWco63

Hillcrest Farmers Market
9 a.m.–2 p.m., Normal 
Street between University 
and Lincoln avenues. Hill-
crestfarmersmarket.com

Film — ‘In the Fade’
This year’s Golden Globe 
winner for Best Foreign 
Film features an unforget-
table performance by Di-
ane Kruger (“Inglorious 
Basterds”) as a mother out 
for justice after her hus-
band and son are killed in 
a bomb attack planned by 
two Neo-Nazis. 108 min-
utes. Through Feb. 15 at 
various times. Digital Gym, 
2921 El Cajon Blvd., North 
Park. bit.ly/2Ebu4pf

North Park Maintenance  
Assessment District

6 p.m., North Park Adult 
Activity Center, 2719 How-
ard Ave.

Lestat’s West Open Mic

Weekly open mic event 
hosted by Robby Rob-
er tson.  6:30 –11 p.m., 
Lestat ’s ,  3343 Adams 
Ave.,  Normal Heights.  
bit.ly/2nWco63

Wine tasting
Join proprietors Colleen and 
Jay, along with Ammunition 
Wines, for a Valentine’s 
Day wine tasting from this 
Sonoma-based winery; it is 
their first tasting in San 
Diego. $5 tasting fee. 5:30–
7:30 p.m., VomFass, 1050 
University Ave., Hillcrest.  
bit.ly/2DDw9JD

‘The Divine Miss Bette’

Catherine Alcorn is bawdy, 
brash and just as fabu-
lous as the original Di-
vine Miss M. Trained by 
the man who discovered 

Bette Midler, Alcorn will 
take you on a thrilling ride 
with Bette’s classics. Bring 
your valentine. 8 p.m. Mar-
tinis Above Fourth, 3940 
Fourth Ave., Hillcrest.  
bit.ly/2GdXEI5

Film — ‘L’amant Double’ 
(‘Double Lover’)

A kinky, campy unforgetta-
ble psycho-sexual thriller 
about a woman who begins 
to explore her deeply-veiled 
erotic fantasies as a method 
of therapy after meeting a 
mysterious figure from her 
boyfriend’s past. French 
with English subtitles. 107 
minutes. Runs through Feb. 
22. 9:30 p.m. Digital Gym, 
2921 El Cajon Blvd., North 
Park. bit.ly/2H1mJ9y

Valley Queen

8:30 p.m., Soda Bar, 3615 
El Cajon Blvd. $10. 21 and 
older. bit.ly/2nMHH4a

Hillcrest Town Council
6:30 p.m., Joyce Beers Com-
munity Center, 3900 Ver-
mont St.

Hillcrest Business 
Association

5 p.m., board of directors 
meeting, Joyce Beers Com-
munity Center, 3900 Ver-
mont St.

Sonnets and Sips
San Diego Museum of Art 
offers an after-hours, love-
themed tour, gourmet picnic 
for two and live poetry per-
formances. 5:30 p.m., San 
Diego Museum of Art, 1450 
El Prado. bit.ly/2nNjxGy

North Park Main Street
7:30 a.m., board of directors 
meeting, North Park Main 
Street office, 3939 Iowa St., 
Suite 2. 619-294-2501.

Old Town Community  
Planning Group

3:30 p.m., The Whaley 
House, 2476 San Diego Ave.

Greater Golden Hill  
Community Planning 

Group
6:30 p.m., Balboa Golf 
Course Clubhouse, 2600 
Golf Course Drive.

Ken-Tal Community  
Planning Group

6:30 p.m., Copley-Price Fami-
ly YMCA, 4300 El Cajon Blvd.

Burlingame Neighborhood 
Association

7 p.m., Mazara Trattoria, 
2302 30th St.

Lunar New Year Lion 
Dancers

San Diego Lion Dancers 
will perform the lion dance, 
a traditional part of Chi-
nese Lunar New Year fes-
tivities that brings good 
luck and happiness. 4 p.m., 
North Park Library, 3795 
31st St. 619-533-3972.

North Park Farmers Market
3–7:30 p.m., North Park 
Way between 30th Street 
and Granada Avenue. 
Nor thpa rk fa rmersma r -
ket.com

One and Air-Go 
8 p.m., Lestat’s, 3343 Ad-
ams Ave., Normal Heights.  
bit.ly/2nWco63

Live music at The Merrow
The Ziggens, No Kings and 
The Elastic Waste Band, 
8 p.m., The Merrow, 1271 
University Ave., Hillcrest. 
21 and older. $10. bit.ly/2n-
MI7rb or 619-299-7372.

Mission Hills Book Sale
The Friends of the Mis-
sion Hills Branch Library 
book sale, 9:30 a.m.–noon, 
Mission Hil ls Library, 
925 W. Washington St. 
619-692-4910.

Old Town Saturday Market
9 a.m.–4:30 p.m., Harney 
Street and San Diego Ave-
nue, Old Town. Also held on 
Sundays. Oldtownsaturday-
market.com.

Golden Hill Farmers Market
9:30 a.m.–1:30 p.m., B 
Street between 27th and 
28th streets, Golden Hill. 
Sdmarketmanager.com.

Hillcrest Farmers Market 
9 a.m.–2 p.m., Normal 
Street between University 
and Lincoln avenues. Hill-
crestfarmersmarket.com

Bankers Hill Community 
Group

6:30–8 p.m., San Diego 
Indoor Sports Club, 3030 
Front St., Bankers Hill.

Lestat’s West  
Open Mic

Weekly open mic event 
hosted by Robby Rob-
er tson.  6:30 –11 p.m., 
Lestat ’s ,  3343 Adams 
Ave.,  Normal Heights.  
bit.ly/2nWco63

North Park Planning 
Committee

6:30 p.m., North Park 
Christian Fellowship, 2901 
North Park Way.

Palehound

With the Weaves. 8:30 p.m., 
Soda Bar, 3615 El Cajon 
Blvd. $10. 21 and older.  
bit.ly/2nOQItv

Mission Hills Business  
Improvement District

3:30 p.m. Visit mission-
hillsBID.com for meeting 
location.

Women in Leadership 
Reception

The Women’s Museum of 
California will honor the 
brave women behind the 
#MeToo and #WeSaidE-
nough movements and have 
lots of elected and commu-
nity leaders attending. Sen-
ate President Pro Tem-des-
ignee Toni G. Atkins will 
be present an award to Ad-
ama Iwu, 6–9 p.m., Mister 
A’s, 2550 Fifth Ave., 12th 
f loor, Bankers Hill. bit.
ly/2EcHOfm

North Park Farmers Market
3–7:30 p.m., North Park 
Way between 30th Street 
and Granada Avenue. 
Nor thpa rk fa rmersma r -
ket.com

1000 mods

With Telekinetic Yeti, 8 
p.m., Space, 3519 El Ca-
jon Blvd. 21 and older. $15.  
bit.ly/2nN0ZXc

To view local communi-
ty organization meeting 
information online, visit  
bit.ly/2esLpLR.

—Compiled by Sara But-
ler. Email calendar items to 
sara@sdcnn.com. v
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6 REASONS TO LOVE   
TECHNOLOGY 

Personalized Weather, News and Traffic Apps. Before heading out 
for that commute to work, check traffic, local weather, and more 
with the click of a button on the Contour remote control. Apps are 
launched on the TV screen without interrupting your current show.

On Demand Entertainment. Access more than 70,000 movies, TV 
shows and children’s programming instantly on Contour, as well as a 
free on demand category. Plus, take advantage of on-screen Rotten 
Tomatoes and Flixster ratings to help you decide what to watch. 
Simply say “On Demand” into your new Contour remote and your 
options will pop up on screen. And if your New Year’s resolution is to 
get fit in 2018, try the yoga, Pilates and other exercise videos in the 
free on demand library.

Netflix Integration. Now you can access your Netflix account from 
your Contour TV service without the fuss of switching inputs or 
signing in to your account. Contour now includes a Netflix app, so 
just say “Netflix” into your Contour remote and you’ll be able to 
access the available movie and show titles. If you’re already a Netflix 
subscriber, get started now—there are no additional charges.

Music Choice. No need to download songs or search through 
playlists. Choose from 100 Music Choice stations on Contour for the 
perfect soundtrack to your day. 

Free WiFi Hotspots. Trying to stay connected while you’re on the 
go? Cox High Speed Internet customers have access to more than 
half a million WiFi hotspots across the United States, including more 
than 1,000 throughout San Diego County. Just find ‘Cox WiFi’ or 
‘CableWiFi’ in your WiFi settings on your smartphone, laptop or 
tablet. Non-customers can access the hotspots free through a one-
hour trial. Find a hotspot at www.cox.com/hotspots.   

Automatic Lights and Thermostat Settings. Life is busy. Stay one 
step ahead by taking advantage of Cox Homelife features such as 
programmable lights, or use the Homelife app to turn lights on and 
off, the thermostat up or down, and even turn small appliances on 
and off remotely using your smartphone. Besides time, it could save 
you energy and money.

For more information on Cox product features visit www.cox.com.

February is the month where love is in the air, but it doesn’t just have to be about Valentine’s Day flowers and candy. This month, whether 
you’re focused on keeping that New Year’s resolution or preparing for spring cleaning, don’t overlook the technology in your home. 

From personalized apps and free on demand through Contour, or free nationwide hotspots available through Cox High Speed Internet, give 
yourself and your family the gift of health, time and savings.
 

MICHAEL KIMMEL
Psychotherapist

Author of "Life Beyond Therapy"
in Gay San Diego

5100 Marlborough Drive
San Diego CA 92116
(619)955-3311

www.LifeBeyondTherapy.com

$1,100,000

4107 1ST AVE

Lovely, exquisite highly upgraded townhome 
in Bristol Square in the centrally located 
Hillcrest community. This 2 bedroom/3 full 
bath townhome, with private entrance and 
yard, will satisfy beyond expectations. 
Boasting an attached 2 car oversized garage, 
trellised deck, expansive private yard, crown 
molding, quartz counter tops, custom wood 
shutters, Lutron lighting, and wood floors. 
Upon entering the home, you will immediate-
ly notice the quality and attention to detail.

SERVING SAN DIEGO COUNTY FOR 25+ YEARS

PLAN AHEAD NOW
to inspect & tune up your system!

Call Today

(619) 463-0350
Installation & Maintenance on ALL Major 
Brands of Heating & AC Units
Duct Cleaning
Central Heating 
Wall/Floor Furnaces
Thermostat Replacement
Carbon Monoxide Detectors
Maintenance Contracts Available

AC or FURNACE
TUNE UP SPECIAL
$89.95 with this flyer 

Expires March 31, 2018
We Accept

All Major Credit Cards

LICENSE # 644376
Email: preacinc@aol.com
www.sandiegohvacprecision.com

QUALITY WORK AT A FAIR PRICE

bring sustainable growth to 
the organization.”

Mahon applauded Currey’s 
hiring. 

“I am delighted to welcome 
Michael into the California 
Ballet family. San Diego’s 
reigning ballet company is 
clearly in the capable hands 
of a seasoned and cultured 
professional,” she said. 

“California Ballet was built 
for our community through 
the love and commitment 
of our staff, board, dancers 
and patrons. Mr. Currey 
will preserve the California 
Ballet legacy while pursuing 
an exciting new vision for 
the classical arts in our fine 
city.”

Hared Nelson, associate 
artistic director, said “I'm 
excited to start the next 50 
years of California Ballet 
Company with Michael 
Currey as our new executive 
director. We have a shared 
vision to grow this company 
artistically and financially to 
give San Diego a world class, 
versatile dance company. 
Michael brings a profession-
al skill set, and experience 
that will enhance California 
Ballet's mission.”

Currently in its 50th 
season, California Ballet 
Company presents profes-
sional ballet productions 
and educational program-
ming to the people of San 
Diego. The resident ballet 
company of the San Diego 

Civic Theatre, California 
Ballet preserves the clas-
sical art form while pio-
neering new works and 
encouraging the artistic 
growth of its dancers and 
choreographers.

CITY LAUNCHES RESIDENT 
SATISFACTION SURVEY

The city of San Diego has 
launched its second Resident 
Satisfaction Survey to help 
improve public services. This 
year’s effort is a follow up to 
the initial survey, which was 
completed in 2015. 

In order to generate a sta-
tistically valid sample size, 
randomly selected households 
throughout the city will re-
ceive the survey by mail. It 
can be completed online or re-
turned by mail. Participants 
will be asked to rate a variety 
of city programs and staff and 
offer their priorities of public 
services.

 “I encourage San Diegans 
to participate and provide us 
with their feedback,” Mayor 
Kevin L. Faulconer said. “We 
work hard every day to serve 
the community, and this sur-
vey helps tell us how we’re 
doing and what we can do 
better.”

Results will be tabulated 
by ETC Institute, the same 
company that administered 
the 2015 questionnaire, and 
the city expects to have a 
full report of the findings 
by summer 2018. City lead-
ers will compare this year’s 
results with the 2015 base-
line and recommend process 
and program improvements 
accordingly.v
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