
Ken Video 
to close for 
second time

By Dave Schwab

Most people only get to 
retire once.

Kensington Video owner 
Guy Hanford is getting to do 
it twice.

But the self-proclaimed 
workaholic is in no rush — 
he’s still got movies to rent 
and sell.

Hanford intends to keep 
Kensington Video, which 
re-opened in early 2016 af-
ter closing in March 2015, 
open now until at least April 
1. That, he said, will allow 
customers the opportunity to 
purchase some of his stock 
of 70,000 movies, particu-
larly foreign fi lms and rare 
movies.

Back in the 1980s, 
Hanford, a schoolteacher, got 
permission from his mom, 
Winifred “Winnie” Hanford, 

Out of veil of grief emerges art showing hope
By Lucia Viti 

“Life imitates art far more 
than art imitates life,” Oscar 
Wilde wrote long ago. But peer in-
to Kelly Paige Standard’s artistic 
world and one may beg to differ. 

Standard, a gifted oil paint-
er from Talmadge, depicts life 
through her art. Narrative 
paintings and collectible por-
traits captivate life, love, grief 
and hope. Figures tell stories as 
faces, some hidden to be found 

“like an Easter egg hunt,” and 
tug at heartstrings. Portraits 
capture likenesses: “Spot on,” 
she said, “so my art imitates, 
even preserves, pieces of life.” 

Inspired by “mood and 
emotion” and drawn to a full 

spectrum of ideas “smashed into 
a visually appealing narrative,” 
Standard’s paintings are orches-
trated by hope — even though 
they may be rooted in grief. 

“My inspiration is driven by 
emotions too hard to express 

see Ken Video, pg 5

Kelly Paige Standard’s recent painting — “The Reverence” — refl ects elements of the artistic masters. (Courtesy of Kelly Paige Standard)

see Art, pg 15

Should the old Rees-Stealy 
Medical Clinic be declared historic?

Ken Williams | Editor

Beauty is in the eye of the 
beholder, the proverb goes.

Some people look at the old 
Rees-Stealy Medical Clinic, 
located at 2001 Fourth Ave. in 
Bankers Hill, and see an aging 
eyesore. Others, however, view 
the building as a historical 
structure worthy of preservation.

The property owner, Sharp 
Healthcare, wants to sell the 
valuable piece of real estate 
to developer H.G. Fenton 
Company. In 2012, Sharp 
moved out of the clinic building 
when it opened the sparkly new 
Sharp Reese-Stealy, Downtown 
facility at 300 Fir St., cater-cor-
nered from the old location.

But the city’s Historical 
Resources Board, at its Jan. 12 
meeting, heard a staff report 
that recommended the Rees-
Stealy Medical Clinic be desig-
nated as a historical resource. 
The board will vote on the 
matter on March 23 and any 

decision can be appealed to the 
City Council.

Meanwhile, the Uptown 
Planners, at its March 7 
meeting at the Joyce Beers 
Community Center in Hillcrest, 
weighed into the debate. Its 
own Historical Preservation 
Subcommittee had reviewed 
the case on Feb. 27 and made 
three recommendations for the 
full board to consider.

John LaRaia, senior develop-
ment director/capital provider at 
H.G. Fenton, told the citizen-elect-
ed volunteer board of Uptown 
Planners that his company is in 
escrow to buy the property. He 
said H.G. Fenton opposes the his-
torical designation and a spokes-
woman said Sharp Healthcare 
was also against the proposal.

see Clinic, pg 17

The old Rees-Stealy Medical Clinic refl ects three different eras of architecture 
in San Diego. (Courtesy of Google Maps)
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619.818.8122
MaryMcTSoldMe.com

The McT Real Estate Group 
Gives Back

by donating commission dollars from 
our 25th home sale to a local non-profit 

charity chosen by the community

Visit our website at www.MaryMcTSoldMe.com 
to view the charities and cast your vote

10 Homes Sold
Year to Date!

25th 
Home Sale

Charity 
Program

 2BR 1BA  5BR 3BA

 2BR 1BA  2BR 1BA

 3BR 2BA BR 2BA

 2BR 1BA

Represented
Buyer

 2BR 1BA

Represented
Buyer

 3BR 3

Represented
Buyer

 3BR 3BA

Represented
Buyer

MaryMcTSoldMe.com

McT REAL ESTATE GROUP
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Let the music play
Ken Williams | Editor

Leah Rosenthal has her 
dream job with La Jolla Music 
Society (LJMS) and enjoys 
living in North Park with her 
husband, Matt, and their young 
daughter.

When she is not in the offi ce, 
Rosenthal can be found on the 
tennis court, or cheering for the 
Chicago Bears with her spouse, 
or walking her dog, Johann 
Sebastian Bark.

This month, Rosenthal and 
the music society are busy pre-
paring for the WinterFest Gala 
2017, which will take place 
at 8 p.m. Saturday, March 
18, at Civic Theatre when the 
Malandain Ballet Biarritz re-
turns to San Diego with a new 
full-length ballet, “Beauty and 
the Beast.”

Here are fi ve questions with 
Leah Rosenthal:

1. What is your role with 
La Jolla Music Society?

“I am the director of artis-
tic planning and education. 
Working closely with LJMS’s 
president and artistic director, 
I oversee the programming and 
execution of LJMS’s multi-dis-
ciplinary winter season and 
annual chamber music festi-
val SummerFest in addition 
to managing all aspects of 
LJMS’ educational programs. 
Together with an incredibly 
talented Artistic & Education 
team, we are responsible for 
the preparation and execution 
of contracts, program infor-
mation, hospitality, travel and 
schedules for all visiting art-
ists. We also facilitate over 100 
educational and community 
engagement activities through-
out the year and coordinate 
classes at our after-school pro-
gram, the Community Music 
Center in Logan Heights, and 
The Music Institute, a premier 
pre-collegiate program for 
classical music instruction in 

Balboa Park in partnership 
with the San Diego Symphony 
and Conservatory.”

2. What is your 
professional background?

“From performing in musi-
cals to singing Joni Mitchell 
songs in my high school rock 
band, I have always been in-
volved in the arts, and music 
in particular. I knew from a 
young age that even if I ulti-
mately decided not to be a per-
former, I would certainly 
work in the industry 
in some capacity. 

“After receiving 
my bachelor of 
arts degree in 
voice perfor-
mance, I con-
tinued to study 
and perform, 
but was also 
fortunate to se-
cure coveted in-
ternships at ven-
erable institutions 
like the Ravinia 
Festival, the Chicago 
International 
Film Festival, and 
NARAS (Grammys). These 
experiences ultimately led to 
my employment at WTTW-TV, 
a Chicago PBS affi liate, where 
I had the opportunity to work 
as a production assistant on 
‘Soundstage.’ As a result, I had 
the opportunity to interact with 
internationally known artists like 
Robert Plant, The All American 
Rejects, Shirley Manson and 
others, and I loved every minute 
of it. These experiences confi rmed 
my desire to pursue arts manage-
ment as  a career.  

“I eventually received a mas-
ter’s degree in performing arts 
management from Columbia 
College of Chicago while simul-
taneously working full time as 
a production coordinator and ex-
ecutive assistant to the vice presi-
dent of building operations at the 
Chicago Symphony Orchestra.”

3. With the Trump admin-
istration making threats 
to cut or end national 
arts funding, how would 
that impact La Jolla Music 
Society?

“Sadly, this isn’t the fi rst 
time in our history that we 
have had to deal with the 
possibility of cuts to national 
arts funding. My colleagues 
locally and across the country 
(namely Lincoln Center’s 11 
resident companies) are coming 
together to voice their concerns. 
That being said, La Jolla Music 
Society does receive federal 

funding from the National 
Endowment for the Arts; 

however, like most 
other nonprofi t or-

ganizations, we 
have diversifi ed 
our funding 
sources so that 
we can weath-
er unexpected 
changes and 
sustain during 

times of economic 
diffi culty, i.e.: our 

recent recession. 
Thankfully, as our 
audiences continue to 
grow, so does our pool 
of potential donors, 

and we have many longtime 
supporters who have been with 
us for decades.”

4. Why should people 
support the arts?

“There are so many reasons 
people should support the arts. 
For me personally, I feel whole-
heartedly that a lack of support 

Leah Rosenthal

see Profi le, pg 12

San Diego - If your home has just come off the market 

and hasn't sold, don't be discouraged. The reason your 

home did not sell may have nothing to do with your home 

or the market. In reality, your home may have been one of 

the more desirable properties for sale. So Why Didn't Your 

Home Sell?

Last year many of the homes listed for sale never sold at 

all, and many sellers found that there was a tremendous 

amount a homeowner needed to be educated on the sell 

their home for top dollar in the shortest time period.  Don't 

risk making the wrong choices and losing both time and 

money on your investment. Before you hire a realtor, know 

the right questions to ask to save you time and money.

Industry experts have prepared a free special report called 

"How to Sell a House that Didn't Sell" which educates you 

on the issues involved.

To hear a brief recorded message about how to order your 

FREE copy of this report call toll-free 1-800-728-8254 and 

enter 1212. You can call any time, 24 hours a day, 7 days 

a week.

Get you free special report NOW to make sure your home 

sells the next time you list it for sale.

This report is courtesy of Reef Point Realty, Inc. BRE# 01966140

Not intended to solicit buyers or sellers currently under contract. Copyright [C] {2017}

How to Sell a San Diego Home That Didn’t Sell.

*Annual Percentage Yield effective as of 3/6/2017. Additional Certi cate of
Deposit rates and terms are available. Fees may reduce earnings. No minimum
balance requirement to earn APY. Rates subject to change without notice.

1.41%*

4493 Ruf n Road, San Diego, CA 92123
858.270.5881

No Annual Fees.
No Administrative Fees.

$500.00 minimum opening balance required.
CD Rates also Available.

IRA LIQUID SAVINGS
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Built by Trepte and built to last

Trepte Construction 
Company has a long history 
in San Diego extending back 
more than 120 years. The 
company built many San Diego 
landmarks, including the Park 
Manor Hotel (Inn at the Park) 
at 525 Spruce St. in 1927, Ryan 
Aeronautical’s plant building 
in 1939, Grossmont Hospital 
in 1960, and San Diego Sports 
Arena in 1966. 

But did you know that there 
is a North Park connection to 
this major construction compa-
ny? Several Trepte buildings 
grace Pershing Avenue in the 
North Park Dryden Historic 
District. Both buildings are 
charming homes with very dif-
ferent styles.

The Trepte story in San 
Diego begins with Moritz 
Trepte, who was born in 
Germany in 1864 and immi-
grated to the United States in 
1886. He worked as a carpenter 
in Milwaukee, Wisconsin for 
two years, then moved to San 
Francisco in 1888. 

Seven years later, Moritz and 
his wife Christine came to San 
Diego with Walter, their fi rst-
born son. Moritz became a nat-
uralized citizen one year later, 
in 1896 in San Diego. He used 
his carpentry skills to build the 
Crown Room ceiling at Hotel del 
Coronado, and in 1897 he joined 
with Herman Stroele, who 
was operating a business that 
manufactured store fi xtures 
and mantels, to form Stroele & 
Trepte, a carpentry, cabinetry 
and remodeling company. 

M. Trepte is listed as an in-
dependent building contractor 
in the City Directory in 1901. 
He built his family home at 155 
20th St. in 1905, an attractive 
American Foursquare-style 
house that is still standing in 
Sherman Heights. 

In 1913, Moritz Trepte 
joined builder Edward Rambo 
to form Rambo & Trepte, and 
they built many fi ne homes 
together over the next fi ve 
years. One of their fi rst was 
2903 28th St. on the north-
east corner of Palm Avenue 
in the Blair’s Highlands tract 
of North Park. At this time, 
20-year-old Walter Trepte 
was working as a carpen-
ter with R.P. Shields & Son, 
but by 1918, Trepte & Son 
General Contractors had been 

established. Moritz and Walter 
Trepte proceeded to build much 
of Downtown’s skyline over the 
ensuing decades. 

In the early 1920s, Walter built 
two houses on Pershing Avenue 
(then Oregon Avenue), both of 
which contribute to the North 
Park Dryden Historic District. 

In 1920, he built a classic 
one-story Craftsman home 
at 3675 Pershing Ave., where 
he and his wife Margaret and 
their son Walter B. lived for 
several years. 

In 1922, he built a two-story 
Spanish Colonial Revival house 
at 3553 Pershing Ave. The 
unadorned style of the stucco 
house creates an interesting 
contrast with the ornately 
bracketed and wood shingled 
Craftsman homes built by 
David Owen Dryden on either 
side of it. Dryden briefl y owned 
the vacant lot for 3553 Pershing 
Ave. in 1917, but sold the lot that 

year without building anything. 
Trepte built the home at 3553 

Pershing Ave. for Alice Welstead, 
secretary-treasurer of Welstead 
Oil Company, and her son 
Charles, president of the company. 
The imposing house featured an 
innovative triple-zone climate 
control system for the living room 
and bed chambers, and a foot-ac-
tivated servant call button in the 
fl oor of the dining room. Although 
these systems are no longer ac-
tive, the warm and bright home 
retains its original narrow-plank 
wood fl oors, lath and plaster 
walls and coved ceilings, and a 
partial basement hewn from the 
unyielding cobble and clay under-
lying much of North Park.

Walter Trepte was president 
of Trepte Construction Company 
for more than 40 years, from 
the mid-1920s to 1966, when he 
turned over the company to his 
son Gene. On July 1, 1931, the 
very fi rst day that contractor’s 
licenses were issued by state 

of California, Walter Trepte 
obtained Contractor’s License 
Number 13. He was president 
of the Associated General 
Contractors of America, San 
Diego Chapter, in 1939.

Walter died in 1985 at age 
92. The impressive and varied 
list of landmark San Diego 
buildings constructed by the 
Trepte company provided in 
Walter’s obituary in the San 
Diego Union include the Old 
Spaghetti Factory restaurant 
at Fifth Avenue and K Street; 
the Pacifi c Square Ballroom, 
formerly at Pacifi c Highway 
and Ash Street; seaplane 
ramps and hangers at North 
Island Naval Air Station; and 
roads, parking lots and grottos 
at the San Diego Zoo. 

His company is credited with 
saving many buildings of the 
1915-16 Exposition in Balboa 
Park. This is the story told in 
Walter Trepte’s obituary: 

“The old family friend, 
George Marston, and Dr. 
Harry Wegeforth, the fi rst 
director of the San Diego Zoo, 
were getting ready for the 
1935-1936 California Pacifi c 
International Exposition in 
Balboa Park. Mr. Trepte was 
one of two contractors asked 
to survey the buildings in the 
park to see if they should be 
demolished or refurbished. 
Partially based on his rec-
ommendations, the Museum 
of Man, House of Hospitality, 
Casa del Prado and the botani-
cal building are still standing.”

The story of Trepte 
Construction Company contin-
ues to be written, but North 
Park can be proud to be part of 
the original chapters.

—Katherine Hon is the 
secretary of the North Park 
Historical Society. Reach her at 
info@northparkhistory.org or 
619-294-8990.v

Walter Trepte’s contractor’s license was just the 13th to be issued by the 
state of California. (Courtesy of Ed Cronan) 

Walter Trepte built this Spanish Colonial Revival house at 3553 Pershing Ave. in the North Park Dryden Historic 
District in 1922. (Photo by Ed Cronan)

sdopera.org 
619.533.7000
Tickets also available at
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10 / 11 / 12M 
2017
BALBOA THEATRE

dētourSHILEY SERIES

 “IN 
   VAIN 
    YOU 
 REARRANGE 
 YOUR 
 CARDS, 
 IN 
 HOPES 
TO 
 OUTMANEUVER 
 FATE.”

Adapted by Peter Brook, based on Bizet’s Carmen
For mature audiences. Contains adult situations.

TRAGEDY
OF CARMEN

THIS WEEKEND ONLY!

$659,900

San DiegoCA

Lovely, stunning, beautiful, gorgeous...those 
are the words your friends and neighbors will 
use to describe your home after you complete 
the renovation started by the current owner. 
This over sized 2 bedroom home features 
unfinished walls, unfinished floors, and no back 
exterior wall. It's a true diamond in the rough. 
Other features include a full set of plans, 
drawings, and permits. There is a single car 
detached garage with additional space for a 
casita, ancillary space, home office or gym.
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2017 ushers in a new era 
of angst in America

Welcome to a new era of 
angst. In 2009, it was the rise 
of the Tea Party that gave 
Democrats across the country 
major headaches, particularly 
when it came to health care 
and the soon-to-be-introduced 
Affordable Care Act (ACA), 
also known as Obamacare. 
Republicans made it known 
that they would have no hand 
in crafting the legislation, and 
took every opportunity to de-
ride the Obama administration 
and the Democrats’ efforts at 
reforming health care. The 
lies were staggering: Who 
can forget Sarah Palin’s and 
Iowa Republican Sen. Chuck 
Grassley’s denouncements of 
the “death panels” that would 
surely be included in the law?

Aided and organized in large 
part by the Charles and David 
Koch-funded Americans for 
Prosperity, protesters packed 
town halls and tormented 
Democratic lawmakers nation-
wide. Republicans rode that an-
gry wave to victory in the 2010 
midterm elections, overtaking 
a large Democratic majority in 
the House of Representatives 
and pulverizing the Democrats’ 
60-vote majority in the Senate.

Now it’s the Republicans’ 
turn. The topic this time, just 
like last time, is health care, 
and the Affordable Care Act. 
Only this time, the crowds 
are hammering Republican 
lawmakers over their efforts to 
scrap the law, with no discern-
ible plans to replace it.

On Jan. 15, Reps. Susan 
Davis (D-53) and Scott 
Peters (D-52) held a press 
conference in front of Sharp 
Memorial Hospital in San 
Diego to discuss what the re-
peal of the ACA would mean for 
San Diegans.

“I get really frustrated when 
I hear the conversation in 
Washington. It seems to skip 
over the real impact the repeal 
will have on our communities,” 
Davis said. “I can’t tell you how 
many San Diegans I’ve spoken 
with who are scared to death of 
losing their care.”

If the repeal does become 
a reality, Davis said, 300,000 
people in San Diego would lose 
access to health care.

“Unfortunately, some of my 
colleagues in Congress have 
fast tracked a repeal of the law 
without any plan for a replace-
ment,” Peters said. “The repeal 
of the law would not only leave 
millions of Americans without 
health insurance, but it would 

blow a crater-sized hole in the 
federal budget, and it would 
add $350 billion to the national 
debt in the next 10 years.”

The press conference fea-
tured several constituents who 
depend on the health care law. 
Among them was Elizabeth 
Silva, who suffers from a 
chronic lung condition and will 
need a lung transplant to sur-
vive. She would not have access 
to care without the ACA.

Stephanie McMahon’s 
3-year-old daughter, Charlie, 
has leukemia. “We are an 
average American family,” 
McMahon said. “My husband 
and I both have good jobs, 
and we own our home in San 
Diego.” Both McMahon and 
her husband work for small 
businesses and buy their health 
insurance through Covered 
California, the state’s health 
care exchange.

“The misconception,” 
McMahon said, “is that the 
Affordable Care Act only bene-
fi ts people who are needy, poor 
or not working. This is not true. 
It guarantees people like my 
daughter access to health care 
who would otherwise be denied 
based on pre-existing condi-
tions.” If the ACA is repealed, 
the McMahon’s will have to pay 
for Charlie’s care out of pocket, 
an expense that will exceed $1 
million this year.

Republican lawmakers 
have been besieged at town 
halls, with many avoiding 
them altogether, including 
Rep. Darrell Issa (R-49), one 
of Donald Trump’s most loyal 
supporters who has been the 
target of constituent ire for his 
unwillingness to address them. 
Locals, determined to have 
their voices heard, arranged 
their own town hall meeting for 
Feb. 21 in Vista. An estimated 
1,500 attended, hoping their 
congressman would show up. 
He didn’t, citing a previously 
scheduled meeting with a non-
profi t group that provides ser-
vices to the homeless.

Early that same day, Issa 
did respond to several hundred 
protesters who had gathered 
outside his offi ce, holding an 
impromptu Q&A in acknowl-
edgment of the crowd, a majori-
ty of whom gathered to express 
their displeasure with their 
congressman.

Issa made news again later 
in the week when he broke 
with Republican orthodoxy and 
called for a special prosecutor 
to investigate ties between the 
Trump administration and 
Russia. Appearing on HBO’s 
“Real Time with Bill Maher,” 
Issa made the case for an in-
dependent inquiry, and for 

Attorney General Jeff Sessions 
to recuse himself from any 
Department of Justice actions.

“You cannot have somebody, 
a friend of mine, Jeff Sessions, 
who was on the campaign and 
who is an appointee. You’re 
going to need to use the special 
prosecutor’s statute and offi ce 
to take — not just to recuse. 
You can’t just give it to your 
deputy. That’s another political 
appointee,” Issa said.

Sessions on March 2 recused 
himself on any investigations 
involving Russia.

What Issa did not call for is 
an investigation into Donald 
Trump’s ties to Russia, and 
it is suspected there are ma-
ny. Still, this is a signifi cant 
departure from the refl exive 
partisanship that has become 
expected. Cynics will point to 
Issa’s narrow victory over Doug 
Applegate in November — by 
less than 1 percent — and 
the fact that his seat appears 
to be endangered in 2018 for 
this newfound reasonableness. 
Regardless of the rationale, it’s 
a positive step.

Scott Peters held his own 
town hall at the San Diego 
Islamic Center, a gathering 
that went much more smoothly 
in comparison to others. One 
critic,  however, derided Peters 
for his choice of venue, ques-
tioning the “appropriateness” 
of holding the confab in an 
Islamic Center. “I fully em-
brace the symbolism of having 
this meeting here,” Peters 
said when challenged to push 
back against the anti-Muslim 
comments. “The religion itself 
does not represent a threat. In 
fact, I welcome it as part of my 
community. It makes my com-
munity richer.”

Rep. Juan Vargas (D-
51), whose district spans 
California’s border with 
Mexico, pushed back against 
Immigration and Customs 
Enforcement (ICE) offi cials 
after he and other members 
of the Congressional Hispanic 
Caucus were barred from a 
meeting with the acting direc-
tor of ICE.

“Today, my colleagues in the 
Hispanic Caucus and I were 
excluded from a meeting with 
offi cials from Immigration and 
Customs Enforcement and that 
is completely unacceptable. The 
Congressional Hispanic Caucus 
requested a meeting with the 
Acting Director of ICE because 
our constituents are living in 
fear. By being excluded from 
today’s meeting, we were un-
able to get clear information 
regarding the immigration poli-
cies that are directly impacting 
our communities. All we want 
are answers,” Vargas said in a 
press release.

—Andy Cohen is a local 
freelance writer. Reach him at 
ac76@sbcglobal.net.v

Congressional
Watch
Andy Cohen

to utilize part of her gift store 
located at 4067 Adams Ave. for 
video rentals.

Over time, gifts gradually 
gave way to videos. Kensington 
Video prospered for 30-plus years 
as perhaps San Diego’s premiere 
movie-rental mom and pop.

But the internet and video 
streaming, plus heightened 
competition from mail-or-
der businesses like Netflix 
and Redbox, dramatically 
altered the industry land-
scape. Corporate rentals like 
Blockbuster and Hollywood 
Video died. Demand for “old 
school” video stores like Ken 
Video dwindled.

In March 2015, the Hanford 
family opted out of the 

video-rental business, closing 
their doors in the building they 
owned. But after an outpour-
ing of support from the public, 
their initial “retirement” lasted 
only three months, with Guy 
resurfacing to announce plans 
to resurrect the video shop.

Hanford’s new hybrid 
business model incorporat-
ed a juiceria in a remodeled, 

FROM PAGE 1

KEN VIDEO

see Ken Video, pg 14

Hi Kathy:
I know as a Realtor you have access to the MLS.  What exactly is that and what other 
resources do you use when looking for properties for your buyers and keeping them 
informed of the latest real estate trends?  Thank you.
Greg B.
Hi Greg:
What a great question.  Many people do not realize how many resources are available for 
both Realtors and consumers when either looking for properties or interested in selling 
properties.    First, the MLS stands for Multiple Listing Service.  The MLS offers services that 
allow real estate brokers to “establish contractual offers of compensation (among brokers) 
and accumulate and disseminate information to enable appraisals.  A MLS database and 
software is used by real estate brokers in real estate, representing sellers under a listing 
contract to widely share information about properties with other brokers who may 
represent potential buyers or wish to work with a seller’s broker in finding a buyer for the 
property or asset.  The listing data stored in a MLS database is the proprietary information 
of the broker who has obtained a listing agreement with a property seller.” (Wikipedia,2017)
With that being said, one has to be a member to access this information and pay dues or 
fees.
This is where we, as a Realtor, will begin our searches to locate a property.
Another resource for us as agents is a local caravan and/or pitching forum.  Many local areas 
will have their own forum where Realtors, lenders, title reps. and any company based 
around the real estate industry for buyers, sellers, rentals, and commercial properties, go on 
a certain day of the week and “pitch” their listings.   On Fridays, depending on the schedule, 
the Mission Valley area falls under the METRO -  Metropolitan Realty Organization Broker 
Caravan.  It begins at 8:30am at 3030 Front Street in San Diego, and goes for about an hour; 
and it is a wonderful forum for local agents to stand up and pitch their listings.  Many times, 
even though a home is in the MLS, reaching out to other agents on a personal and 
professional level and physically explaining the features and benefits of your listing is a real 
plus for a seller.  It helps us to keep our pulse on the market.
Networking with other agents is key to being successful in real estate and visiting and 
comparing properties keeps an agent current and up to date.
Sandicor.com is San Diego’s Multiple Listing Service.  This website is for licensed Realtors to 
gain access but it is also a very informative website for consumers.  From accessing listings 
in the MLS to various links related to real estate, it is worth a visit.  Also, the other very 
popular websites for consumers is Zillow, Realtor.com, and Trulia.  Some of these sites 
however are not timely or up to date.  Find a Realtor that is actively involved that you can 
trust, as it is our job to have the latest information and actively network so as to fully 
understand the market.
Best,
Kathy

By Nick Gandiello
Directed by Gaye Taylor Upchurch

Now – March 26
Tickets start at $29

(619) 23-GLOBE (234-5623)

www.TheOldGlobe.org

The cast of The Blameless.  Photo by Jim Cox.

“Superb! 
An understated gem that announces

Nick Gandiello as an important young voice.”
The San Diego Union-Tribune

“Gaye Taylor Upchurch is solidly effective 
in her staging and the Old Globe deserves 

substantial congratulations for producing.”
San Diego Story
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GUEST EDITORIAL

How I’m tackling my top priorities in Sacramento
By Sen. Toni G. Atkins

The 2017 legislative session is well 
underway, and I am pursuing sev-
eral of my top priorities while at the 
same time joining my colleagues in 
making sure that California remains 
a national leader in environmental 
protection and access to quality 
health care, and serves as a beacon of 
compassion and inclusiveness when it 
comes to human rights.

Building Homes and Jobs Act
Housing affordability remains my 

top issue and SB 2 — the Building 
Homes and Jobs Act — was the fi rst 
bill I introduced. SB 2 is an import-
ant piece of the Senate Democrats’ 
overall infrastructure bill package as 
well as a smaller package of priority 
housing bills.

Through a modest document-re-
cording fee on certain real-estate 
transactions, SB 2 will create a per-
manent source of funding for afford-
able housing, generating hundreds 
of millions of dollars to help thou-
sands of low-income families every 
year. I am grateful to the California 
Realtors Association and many other 
business organizations throughout 
the state for their support for this 
bill. These groups understand that 
not only will SB 2 help create stable 
housing for struggling families; it 
also creates jobs — an estimated 
29,000 for every $500 million spent 
on affordable housing.

Human traffi  cking
Human traffi cking is a serious 

problem in San Diego and across the 
state, and I have introduced three 
new bills to crack down on traffi ckers 
and help their victims. 

SB 270 requires all hotels and mo-
tels in California to train their em-
ployees to recognize the signs when 
sex traffi cking is happening in their 
midst and victims are hiding in plain 
sight, and I sincerely appreciate the 
support of the California Hotel & 
Lodging Association for this import-
ant bill. 

While SB 270 helps law enforce-
ment apprehend traffi ckers, SB 230 
helps district attorneys convict them 
by allowing a prosecutor, with a 
judge’s permission, to introduce evi-
dence of a defendant’s past sex-traf-
fi cking crimes during trial. This is 
already allowed in trials involving 
other types of sex crimes. 

The third bill, SB 767, helps 
child victims of sex traffi cking after 
they’ve been rescued from their traf-
fi ckers. SB 767 provides safe hous-
ing and mental health care that’s 
specifi cally tailored to the unique 
type of trauma suffered by children 
who’ve been used essentially as sex 
slaves. 

Healthy California Act
Meanwhile, with national of-

fi cials threatening to repeal the 
Affordable Care Act, California 
must take ambitious steps to ensure 
that all of our residents have access 
to quality health care. That’s why 
I am partnering with my colleague 
Sen. Ricardo Lara on SB 562 — the 
Healthy California Act — which 
will create a universal, single-payer 
health care system.

In the coming months, Sen. Lara 
and I will be working with all inter-
ested parties to craft the details of 
this plan. Let me tell you, this won’t 
be easy. The idea is simple — one 

plan to cover everyone who lives in 
our state — but health care policy 
is anything but simple. It’s going to 
take a lot of hard work.

Nonbinary gender marker
In addition to protecting 

Californians from what I consider a 
national path in the wrong direction 
on health care, I am also committed 
to expanding the rights of transgen-
der residents while our president is 
attempting to roll back transgender 
rights.

My bill SB 179 will make it eas-
ier for transgender Californians to 
obtain state-issued identifi cation 
documents that match their gender 
identity. With SB 179, our state will 
be the fi rst to create a nonbinary 
gender marker for those who don’t 
identify as either male or female. 
Another one of my bills, SB 310, will 
make it easier for transgender people 
incarcerated in our prisons and jails 
to obtain a gender or name change 
— which will bring them a greater 
sense of dignity while incarcerated 
and help ease their transition back 
into society after their release.

These are examples of how 
California is moving forward and 
solving diffi cult problems. In ma-
ny ways, the current leadership in 
Washington, D.C., is trying to roll 
back the progress that we’ve made. 
But California won’t go back. We’ve 
come too far in areas like climate 
change, access to health care and 
civil rights for previously marginal-
ized communities, and I am commit-
ted to maintaining that progress, as 
well as working hard to address our 
state’s most diffi cult matters.

I look forward to keeping you up-
dated throughout the year on these 
bills and all of the important issues 
facing California, and I encourage 
you to contact my district offi ce at 
619-645-3133 and let me know what 
you think.

— Toni G. Atkins represents 
the 39th District in the California 
Senate.v

Toni G. Atkins
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Uptown’s future
(Re: “What will Uptown look 
like in the future?” Volume 9, 
Issue 2 or at bit.ly/2kSVyWW.)

Barry Hager said, “younger 
people from various back-
grounds can still afford a 
smaller home with a yard” in 
Mission Hills. San Diego is 
already the fourth most unaf-
fordable city in the nation for 
millennials, based on a median 
home price of $500,000, and 
the median single family home 
price in Mission Hills is $1.1 
million. Perhaps Mr. Hager 
meant to say, “younger peo-
ple from various trust fund 
backgrounds.”

Meanwhile Hager’s Mission 
Hills Heritage is suing the 
city to overturn the Uptown 
Community Plan Update, 
which simply retains the same 
density as the 1988 Community 
Plan. Their lawsuit isn’t about 
historic preservation, but 
rather excluding others from 
Uptown to further boost their 
massive property value profi ts.

—Paul Jameson via our web-
site, sduptownnews.com

Uptown is actually the gate-
way between the early-20th 
century “Downtown” commer-
cial district and the higher 
elevation mixed residential 
use Bankers Hill and lower 
density Hillcrest and Mission 
Hills residential communi-
ties. These areas declined in 
the post war 1950s-‘70s of 
suburban fl ight, then rose in 
popularity as affordable hous-
ing for young start-up middle 
class, retired, and fi xed-income 
elderly. But as the large scale 
building industry completed 
their fi nal high density con-
do and townhouse project at 
the northern city boundaries 
around 2000, the Building 
Industry Association took aim 
at Uptown and initiated a 
lobbying campaign to change 
the General and Community 
Plans to maximize density 
and height for their industry’s 
fi nancial benefi t. And as we 
have seen, developers fl ocked 
to Uptown in the last fi ve 
years. The result was the 11th-
hour changes to the Uptown 
Community Plan Update and 
Draft Environmental Impact 
Report by then-Councilmember 
Todd Gloria and his friends at 
City Hall. I predict the SOHO/
Mission Hills Heritage lawsuit 
will be decided at the appellate 
court, where three judges are 
beyond the reach of San Diego’s 
all powerful BIA lobby. What 
indeed, will be the future of 
Uptown?

I foresee higher density in 
the traditional commercial and 
moderate high rise mixed use 
communities and a great many 
signifi cant historical buildings 
demolished or dramatically al-
tered to accommodate this new 
density. There probably will be 
FAA lawsuits challenging the 
safety of some of those high 
rise structures, but in the end 
the area closest to Balboa Park 
will someday resemble Miami 
Beach, Florida. But the areas 
where historical neighborhoods 
will prevail will be the tradi-
tional residential areas that 
did not already transition into 
mixed commercial and 50-65 

foot high buildings. And al-
though electric cars were popu-
lar before 1949, I do not believe 
residents, restaurants, and 
commercial businesses will fi nd 
noisy trolley lines to be compat-
ible with their quality of life in 
the 21st century.

—Ron May via our website

Support library for 
University Heights

This letter is a request for 
support and assistance, from 
your readership for a BIG 
community project that I, and 
a group of our members have 
worked on for over a decade. 
The project is a library, suf-
fi cient for the needs of a com-
munity of 38,000 people, in 
the oldest suburb of San Diego, 
University Heights.

The need is well defi ned: 
Our current library, which was 
built in the early 1960s, was 
fi ne for a community of 18,000, 
but now, with a rapidly ex-
panding community of 38,000, 
housing San Diego’s largest 
high school, a large junior high 
and a very large elementary 
school, the current library’s 
3,700-square-foot size. In com-
parison to all new libraries 
being 10,000- to 15,000-square-
feet in size, is very insuffi cient, 
and has the most rapid turn-
over of books in the system. 
Its small size also severely 
restricts the number of comput-
ers available for student use, 
has insuffi cient size to offer 
community meeting space, and 
has insuffi cient space for book 
storage, and insuffi cient park-
ing. Further, it is dangerous for 
students from the elementary 
school to safely reach it.

Coincident to this, we dis-
covered, over a decade ago, that 
the architecturally historic and 
beautiful California Teachers 
Training Annex building (the 
original home of San Diego 
State University), built by ar-
chitect Irving Gill in 1891, was 
not on the national or state or 
federal historic registers. It 
was sitting, empty and unused, 
and might be an optional home 
for a new, adequately sized 
library, and would bring with 
it a much-needed park area as 
well as enough room to accom-
modate community meetings 
and offi ce space for the school 
district. 

With the district’s support, 
we placed the building on both 
the state and federal historic 
registers and went to work to 
secure use of the building as 
a joint use library, three times 
the size of the current library; 
owned by the school district, 
but operated by the city, and 
used by the school district, the 
community and the students of 
the area. Additionally, it would 
not only provide for growth 
that had occurred and was 
occurring in the community, 
provide better and safer study 
facilities for the students, and 
make use of and preserve a vi-
tal part of San Diego history. 

Five-plus years ago, we were 
able to secure an agreement to 
that end with the school district, 
and complete a feasibility study 
by a well-known architectural 
adaptive reuse specialty fi rm. 

   Confused by reverse mortgage loans? Who can 
you trust? It is very important to get the facts to 
make a truly informed decision about this financial 
product. There is so much misinformation and 
outdated facts surrounding reverse mortgages that 
it makes it feel difficult to navigate. “There is in 
general, a lot of confusion about reverse 
mortgages," says Stacy Canan, assistant director of 
the Consumer Financial Protection Bureau's Office 
for Older Americans.
   The benefits can be wonderful, so it is critical to 
truly discover what is “urban myth” and what is fact. 
So, we did the research for you and have found 10 

Reverse Mortgage Myths that persist, along with a 
few other critical things you need to know if you are 
considering a reverse mortgage loan now or in the 
future.
   Before you make any mortgage decisions call and 
get a copy of this FREE report entitled “10 Myths 
many surrounding Reverse Mortgage Loans”  To 
order your FREE copy of this report call toll free 
1-866-220-9502 and enter 2001. You can call any 
time, 24 hours a day, 7 days a week. Get your free 
special report NOW to find out what myths you 
need to know!

10 Myths Surrounding Reverse Mortgage Loans.

   According to industry experts, there are over 33 
physical problems that will come under scrutiny 
during a home inspection when your home is for 
sale. A new report has been prepared which 
identifies the eleven most common of these 
problems, and what you should know about them 
before you list your home for sale.
   Whether you own an old home or a brand new 
one, there are a number of things that can fall short 
of requirements during a home inspection. If not 
identified and dealt with, any of these 11 items 
could cost you dearly in terms of repair. That's why 
it's critical that you read this report before you list 
your home. If you wait until the building inspector 
flags these issues for you, you will almost certainly 
experience costly delays in the close of your home 
sale or, worse, turn prospective buyers away 
altogether. In most cases, you can make a 

reasonable pre-inspection yourself if you know 
what you're looking for, and knowing what you're 
looking for can help you prevent little problems 
from growing into costly and unmanageable ones.
  To help homeseller's deal with this issue before 
their homes are listed, a free report entitled "11 
Things You Need to Know to Pass Your Home 
Inspection" has been compiled which explains the 
issues involved. To hear a brief recorded message 
about how to order your FREE copy of this report 
call toll-free 1-866-220-9502 and enter 1003. You 
can call any time, 24 hours a day, 7 days a week.
Get your free special report NOW to learn how to 
ensure a home inspection doesn't cost you the sale 
of your home.

This report is courtesy of Moore & Sons Realty BRE #01990368. 
Not intended to solicit buyers or sellers currently under 
contract. Copy right © 2016

Beware of Home Inspections Pitfalls Before You Put Your Uptown San Diego
Uptown San Diego-

present the
2017 SAN DIEGO  
MUSIC AWARDS

PERFORMANCES BY
 

PROCEEDS TO BENEFIT THE SAN DIEGO MUSIC FOUNDATION’S TAYLOR GUITARS FOR SCHOOLS PROGRAM

WWW.SANDIEGOMUSICAWARDS.COM

   
PRESHOW TV TAPING OF  AT 6:15PM

S D C N N . C O MS D C N N . C O M
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see Letters, pg 11
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Who’s conning whom? 

Here’s a fascinating and 
disconcerting play — “Sex With 
Strangers” — that explores love, 
sex, creativity and con-artistry. 

Playwright Laura Eason, 
director Delicia Turner 
Sonnenberg and two of San 
Diego’s most capable actors — 
Lisel Gorell-Getz and Connor 
Sullivan — illuminate the 
issues for playgoers who at-
tend the San Diego Repertory 
Theatre production through 
March 19 in the Lyceum Space. 
The play originated at Chicago’s 
Steppenwolf Theatre in 2009.

Sonnenberg, who was named 
2015 Director of the Year by 
San Diego Theatre Critics 
Circle, gleefully, relentlessly 
and deliciously stages this 
work, rife with sex, suspense 
and contention. The script, a 
battle royale for truth, rarely 
lets up, and the production is 
a case where all the other ar-
tistic elements fall into place 
with beauty and precision 
to support the work: Brian 
Redfern’s revolving, book-fi lled 
settings; Anastasia Pautova’s 
lived-in, characterful clothes 
(love the red sweater); Anthony 
Jannuzzi’s lighting design; and 
Kevin Anthenill’s sound design 
and compositions.

A one-hit novel writer named 
Olivia (Gorrell-Getz), who 

during the play hits a “big” 
birthday (presumably 40), is 
socked away in a snowstorm, 
alone in a rural Michigan bed 
and breakfast, hoping to put 
the fi nishing touches on a novel 
that her pessimism dictates 
will not be a success. The pub-
lishing business has changed, 
and a series of misbegotten ro-
mances has debilitated Olivia’s 
self-esteem and trust. So she is 
teaching school near her home 
in Chicago — it’s spring break.

Along comes the con man — 
or at least the suspected con 
man — an incredibly handsome 
writer named Ethan (Sullivan), 
who is the commercially suc-
cessful author of two books 
titled “Sex With Strangers,” 
which were on The New York 

Times bestseller list for fi ve 
years and have spawned an 
internet cottage industry of a 
half-million fans. In his run-
away hit books Ethan chron-
icled his youthful escapades 
bedding hundreds of women. 
Now on the cusp of 30 he is 
leaving all that behind, he tells 
Olivia, and creating a new im-
age as a serious star-maker, ed-
itor, author and entrepreneur.

Ethan’s arrival and sub-
sequent conquest of Olivia 
arouse her suspicions, but she 
succumbs to his animal magne-
tism (Sullivan is scrumptious 
in all departments) and his 
raging intellect. He’s long been 
enamored of Olivia and her 
fi rst novel, no longer in print, 
ever since he obtained a copy 
from her former teacher/lover, 
now a hugely successful nov-
elist. Ethan declares he fell in 
love with Olivia through meet-
ing her in the book, which like 
so many fi rst novels is largely 
autobiographical. 

Though he’s currently em-
broiled in the Hollywood fi lm-
ing of “Sex With Strangers” 
and cannot linger in Michigan, 
Ethan is reunited soon with 
Olivia in Chicago.

“Hmm,” we muse, sitting in 
the dark. “What’s in it for him? 
Is he for real? Is Olivia right to 
be so skeptical?”

All is made clear in Chicago, 
both in the near term and a 
year or so hence, after the dust 
has settled from outrageous 
betrayal. The play is both fas-
cinating and funny. Gorrell-
Getz’s fi nal exit is masterful in 
its ambivalence. 

Playgoers must see this capti-
vating and imperfect play, stacked 
with brilliant portrayals of enig-
matic characters. It’s bound to be 
talked about for years.

—Charlene Baldridge has 
been writing about the arts since 
1979. Follow her blog at charle-
necriticism.blogspot.com or reach 
her at charb81@gmail.com.v

619.544.1000  |  SDREP.ORG  |  Lyceum Theatre  |  Horton Plaza

Book Tickets Now!

FEBRUARY 23 - MARCH 19 IN THE LYCEUM SPACE

“SEXUALLY AND INTELLECTUALLY PROVOCATIVE...  

A HELL OF A LOT OF FUN! ”
The Hollywood Reporter

A SENSUOUS NEW COMEDY ABOUT 

BIG AMBITION FROM THE AWARD-WINNING 

WRITER OF HOUSE OF CARDS

Theater
Review
Charlene Baldridge

Lisel Gorell-Getz and Connor Sullivan perform in the production playing through March 19.

‘Sex With 
Strangers’

By Laura Eason

Wednesdays 
through Sundays

Through March 19
San Diego Repertory 

Theatre Space
79 Horton Plaza 

(Downtown)
sdrep.org or 

619-544-1000

Connor Sullivan and Lisel Gorell-Getz star in “Sex With Strangers” at San 
Diego Repertory Theatre. (Photos by Daren Scott)
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Where suds and sausages unite

Mastiff Sausage Company 
could not have chosen a better 
space to plant a kitchen than in 
the rear section of North Park Beer 
Company. The spacious brewery, 
which spans 8,900 square feet, 
offers ample seating, a large bar 
and mezzanine amid towering beer 
tanks used for producing 14 beers.

Food, however, was the miss-
ing link when the brewery fi rst 
opened last summer, although a 
few months later Mastiff came 
to the rescue through a win-win 
partnership that allows custom-
ers to nosh on some serious eats 
while swigging the suds.

Happy hour affords price 
reductions on the house beers 
and certain foods. All of the 
brews produced in-house are $1 
off their regular prices when or-
dered in full pints while various 
appetizers and assorted sausag-
es drop down to $5.

Customers fetch their own 
drinks and grub, which means 
jumping into two separate order 
lines, one at the bar and the 
other at Mastiff’s illuminated 
kitchen window. 

In my last visit, there was 
little-to-no wait time at either. 
Although during peak hours, the 
quest for beer can take a while 
as the bartenders dispense beer 
from the taps a little at a time as 
to avoid serving you monstrous 
foam heads. For that, it’s worth 
the wait.

The Covington Cream Ale I 
ordered wasn’t nearly as lethal 
as the “Mocha Massage” oatmeal 
stout I tried in the past. That 
exceeds 9 percent in alcohol. 
Though luscious with its discern-
ible mocha notes — and tailored 
not for designated drivers — the 
cream ale is only 5.3 percent 
alcohol and drinks more like a 
clean, crisp lager.

From the $5 food menu, I 
skipped over the Louisiana hot 
wings, grilled broccolini and 
pork nugs (deep-fried pork belly) 

in lieu of Mastiff’s true 
pride and joy, 
which are the 
sausages they’ve 

been 

slinging for several years from a 
food truck — and still do.

The smoked vegan-potato sau-
sage piqued my curiosity and I 
was pleased when eating it. With 
hints of sage, the texture was 
more passable as meat compared 
to the soy sausages I’ve tried 
from grocery stores.

I augmented it with a second 
link, the jalapeno-cheddar wurst 
made of pork and served also 
with robust stone-ground mus-
tard. Both sausages paired to the 
cream ale like Oreos do to milk, 
which further proves a culinary 
law of the universe that tasty 
sausages like these should never 
be deprived the love and affection 
that craft beer gives them once 
they meet.v David Of California

Call (619) 291-49772725 Congress Street, Suite 1BSan Diego, CA 92110 Monday - Friday: 11 a.m. - 5 p.m.Saturday: 12:30 p.m. - 5 p.m.
Custom Work - Goldsmithing - Silversmithing -

Repair Work - Wedding Rings -
D E S I G N  Y O U R  O W N  R I N G  O R  J E W E L R Y !

G O L D S M I T H
619-291-4977

619.544.1000  |  SDREP.ORG  |  Lyceum Theatre  |  Horton Plaza

Book Tickets Now! Ask About Free Parking!
MARCH 30 - APRIL 23 ON THE LYCEUM STAGE

A WORLD PREMIERE
Based on the Award Winning Novel by Luís Alberto Urrea 

The 2012 One Book, One San Diego Selection

“A WONDERFUL COMIC SATIRE” -Denver Post

Come On 

Get Happy!
Dr. Ink

RATINGS
Drinks: CCCCThere are 14 beers brewed onsite, ranging from a crisp Covington 
Cream Ale and smooth Belgian-style wit, to a couple of IPAs and 
the high-octane Mocha Massage Imperial Oatmeal Stout. 

Food: CCCCCAn assortment of full-size sausage links are discounted during 
happy hour, including spicy Italian, classic bratwurst, an 
herby vegan with potato, and a very tasty cheddar-jalapeno 
made with pork.

Value: CCCCThe regular prices on full pint glasses are $6 or $7. They’re $1 less 
during happy hour. Food prices drop down a notch as well to $5.

Service: CCCCIn the absence of full wait service, customers line up at the bar 
for beer, which is dispensed in careful stages from the taps by 
one or two bartenders, depending on the crowd. Food is ordered 
separately at a back window, and then delivered to the tables. 

Atmosphere: CCCCCSpanning nearly 9,000 square feet, the airy interior incorpo-
rates both industrial and Craftsman-style touches in the pres-
ence of several steely beer tanks.own to $5. in lieu of Mastiff s true 

pride and joy, 
which are the 
sausages they’ve 

been 

Covington Cream Ale

(l to r) Charred sausages: 
vegan-potato and pork
with cheddar and jalapeno

North Park Beer 
Company

3038 University Ave. 
(North Park)

619-255-2946 
northparkbeerco.com

Happy Hour: 
3 to 6 p.m. Monday 
through Thursday 
and all day Sunday

Mastiff’s order window (Photos by Dr. Ink)
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The French Table in 
Hillcrest is up and running, 
although it’s still without a 
website listing the signature 
dishes constructed by chef-own-
er Wilfried Lefebre, who moved 
here in December from a small 
town in the French Alps.

Open daily for breakfast, 
lunch and dinner, a preliminary 
peek inside revealed a menu 
of various omelets, Normandy 
crepes, beef bourguignon, cheese 
fondue, panini sandwiches and 
more. Weekday deals are also 
offered, such as all-you-can-eat 
mussels on Tuesdays for $25, 
and three-course dinners for $29 
on Thursdays. 142 University 
Ave., 424-394-7835.

Fashion Valley Mall’s River Plaza area marks the spot for the sec-
ond annual Sabor Latino Food, Beer and Wine Festival, which 
will be held from 1–5 p.m. March 18. The event correlates to the San 
Diego Latino Film Festival (March 16-26) and will afford guests 
unlimited tastings of Latino foods and beverages from dozens of re-
gional and Baja-based restaurants, breweries and wineries.

Participants include Dobson’s Bar & Restaurant, Harrah’s 
Resort Southern California, Mi Casa Supper Club, Mantou 
Pub, Baja Brew Lab, Adobe Guadalupe Winery, and more.

Tickets are $50 (for 1 p.m. VIP admission) and $40 (2 p.m. 
general admission). All proceeds will benefi t youth education and 
outreach programs at Media Arts Center San Diego. 7007 Friars 
Road, 619-230-1938, sdlatinofi lm.com.

Street tacos and other Baja fare on tap at the upcoming Sabor Latino Food, 
Beer and Wine Festival (Courtesy Media Arts Center San Diego)

Donuts with an exotic twist are coming to a matcha tea café in North Park 
(Photo by Stacy Keck)

A cozy French restaurant has opened 
on the west end of University 
Avenue. (Photo by Frank Sabatini Jr.)

San Diego’s fi rst café devoted to matcha — a green tea grown 
in Japan and touted for calming nerves — arrives March 11 
to North Park in a former trophy store. The pink-painted café, 
named Holy Matcha, is the brainchild of Geraldine Ridaura, 
who became intrigued by the vibrant-green drink during a trip 
to Japan. Her menu will feature everything from lemonade and 
lattes to pound cakes and glazed vanilla doughnuts, all contain-
ing the earthy tea. 3118 University Ave., holymatchasd.com.

—Frank Sabatini Jr. can be reached at fsabatini@san.rr.com.v

Vegan mac and cheese at Donna 
Jean (Photo by Tim Moore)

Missouri native Roy Elam 
has taken animal proteins 
out of Southern cooking at a 
restaurant he opened recent-
ly in Hillcrest called Donna 
Jean. It’s named after his late 
mother and features dishes 
such as black-eyed pea burg-
ers, bourbon chili, tempeh 
Salisbury steak with red eye 
gravy, and cast-iron mac and 
cheese using cashew milk. The 
menu extends to a few desserts 
as well, including non-dairy 
buttermilk sugar pie.

Elam converted to a plant-
based diet more than 10 years 
ago and was head chef at two 
different vegan restaurants 
in Los Angeles before moving 
here. He launched Donna Jean 
in partnership with the owners 
of Evolution, a vegan eatery 
next door, and Plant Power in 
Ocean Beach. His drink menu 
includes wine, craft beers, 
ciders, kombucha, teas and 
Dark Horse coffee. 2949 Fifth 
Ave., 619-299-5500, donna-
jeansd.com.

In celebration of International Women’s Day (known also as 
Festa Della Donna), which was held on March 8, a powerhouse 
of local female chefs will unleash their talents at Cucina Enoteca 
Del Mar on March 12, as they serve foods from eight different 
stations in collaboration with acclaimed West Coast winemakers, 
brewers and distillers.

Among the chefs taking part are Giselle Wellman of Pacifi c 
Standard Coastal Kitchen; Isabel Cruz of Barrio Star and 
Isabel’s Cantina; Karen Krasne of Extraordinary Desserts; 
Jenny Goycochea of Tasting Room Del Mar; and more.

The event will be held from 4–7 p.m. Tickets are $68 in ad-
vance and $80 the day it’s held. They can be purchased online 
at urbankitchengroup.com. 2370 Via De La Valle, Del Mar, 
858-704-4500.

San Diego-based Pure 
Project Brewing will debut its 
newest beer, The Mind Expander, 
from noon to 4 p.m., March 19, 
at Carnitas Snack Shack 
in North Park. The eatery’s 
chef-owner, Hanis Cavin, will 
dish up “specialty bites” to pair 
with the suds, which the brew 
masters describe as “one-of-a-kind 
English cream ale with honey.”

In addition, the Shack’s special 
sandwich of the month is a muf-
faletta with ham, salami, morta-
della, white cheddar and pickled 
veggies on ciabatta. Available 
through the end of March, it 
sells for $11.75, with a portion of 
the proceeds earmarked for the 
North Park Public Library. 2632 
University Ave., 619-294-7675, 
carnitassnackshack.com.

Kilowatt Brewing has 
opened a tasting room in Ocean 
Beach with a tap list of 16 clev-
erly named brand beers, such as 
S3 Strawberry Sour, Bird on a 
Wire Porter, Galaxy Hoptastic 
Voyage, and the high-octane 
Trippy Belgian, which rings in 
at 9.9 percent alcohol. Based in 
Kearny Mesa, the company calls 
itself a “nanobrewery” because 
it produces “unique-styled” beer 
in small batches. The space fea-
tures psychedelic-style artwork, 
zany light fi xtures and an out-
door patio. 1875 Cable St., 
619-255-9975, kilowatt.beer.

Real Estate Loans

We offer Commercial, SBA, Residential

Fast response. Fast Funding
Purchase – Refinance- Cash-out 

Flexible “Portfolio” underwriting

4493 Ruffin Rd, San Diego, CA 92123

(858) 270-5881

M E M B E R

DISCOVER KOREAN FOOD AT IT’S FINEST

GRAND OPENING!GRAND OPENING!GRAND OPENING!GRAND OPENING!

NOW SERVING
ALL YOU CAN EAT

West eld Mission Valley Mall
1640 Camino del Rio North #FS12
619.260.0356
(Between Buffalo Wild Wings and Bed, Bath, & Beyond)
Sunday-Wednesday 11:30 am-10:00 pm
Thursday-Saturday  11:30 am-Midnight
www.356bbq.com

356 Korean BBQ & BAR $10.00 off
• 1 COUPON PER TABLE
• NOT GOOD WITH ANY OTHER OFFER
• BRING IN AD OR MENTION UPTOWN NEWS FOR  
 DISCOUNT
• DINNER ONLY
• VALID THRU APRIL 30th, 2017

EVERY TUESDAY

BUY 3 GET 1 FREE
Applies to Regular Adult Prices Only

VALID THRU APRIL 30th, 2017
(ALL YOU CAN EAT AVAILABLE LUNCH & DINNER)
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A familiar address reinvented 

Prior to closing the cherished 
Tractor Room last year, restau-
rateur Johnny Rivera assured 
he would hold out for a buyer 
committed to “enhancing the 
neighborhood” before selling it. 
He made good on his promise 
with Concept Two Seven Eight, 
which opened in early January 
with a concise menu of “new 
American” cuisine and a cock-
tail program that puts things 
like dragon fruit and pink gua-
vas into your glass.

The redesign bears the trap-
pings of a Nantucket cottage with 
paned windows, pillowed ban-
quettes and white-painted joinery 
comprising the tall ceiling. It’s 
a radical, airier departure from 
the dim hunter-lodge motif that 
defi ned The Tractor Room.

Concept Two Seven Eight 
is the brainchild of Executive 
Chef Jessica Fisher, a San 
Diego native who worked 
her way through kitchens in 
San Francisco and New York 
as both a savory and pastry 
chef. She co-owns the restau-
rant with her mother and her 
mother’s domestic partner, 
and named it fondly after the 
address of the Brooklyn apart-
ment building she lived in be-
fore returning here.

In addition, she recruited 
bar manager Billy Potvin, a 
New Yorker touted by Zagat, 
Thrillist and other media for 
his aesthetically imaginative 
cocktails fl aunting fresh fruits, 
vegetables and herbs.

Visiting too early in the 
day to let loose on Potvin’s 
creations, such as the “Rocket 
#9” made with mescal, green 
chartreuse, pineapple, ginger 
and spiced cranberries — or his 
tempting tequila-based “Holy 
Fool” incorporating cactus, 
passion fruit and ghost pepper 
salt — we plunged straight into 

Fisher’s menu of simple yet 
well-executed dishes.

In one of the best presenta-
tions I’ve encountered of trendy 
chicken skins, Fisher lays 
them ut on a cookie sheet over-
night with light seasonings 
and bakes them to a fi ne crisp 
similar to potato chips. Shaped 
cleverly as drumsticks, they 
were deliciously naughty, yet 
light and greaseless.

If you’ve grown weary over 
ubiquitous avocado toast, 
Fisher’s version using shishito 
peppers proves invigorating. 
The roasted chilies are layered 
onto a fat slice of good, crunchy 
bread sourced from Prager 
Brothers Bakery in Carlsbad, 
and set upon house-made ricot-
ta with a soft-boiled egg. The 
mild kick from the peppers is 
contrasted by faint drizzles 
of yuzu honey, resulting in a 
savory-sweet fl avor profi le we 
found brilliantly catchy.

For another starter, my com-
panion was especially taken 
by the fried caulifl ower, which 
broke the norm somewhat with 
its egg-less cumin-kissed batter 
and accompanying chipotle aioli. 
To a degree, it reminded me 
of Indian pakora, sans the full 
range of curry spices. There’s al-
so the option of whole caulifl ow-
er served with shallots, crispy 
capers and artichoke hearts.

The ricotta-fi lled squash 
blossoms we tried were fried 
with the same deftness as 
the caulifl ower, with each 
cocoon-shaped blossom main-
taining their delicate integrity 
opposed to some I’ve had in oth-
er restaurants that turn messy 
at the touch of a fork because 
they’re riddled by residual oil.

Given the satisfying por-
tions of our appetizers, we 
skipped over raw zucchini 
and grilled Caesar salads, as 
well as Greek-style fl atbread, 
carnitas street tacos with jala-
peno-cilantro crema and a few 
other shareable dishes.

From the short assortment 
of main entrees, my companion 

chose cacio e pepe, a bowl of 
fresh pasta from Assenti’s in 
Little Italy that Fisher dresses 
with only butter, Parmesan 
cheese and cracked pepper. I’m 
guessing her time spent in San 
Francisco and New York was 
the inspiration for this exqui-
site peasant-style dish since 
it evades most Italian restau-
rants in San Diego.

I opted for the house burger 
topped with cheddar, trusting 
it would be worthy of some-
body’s “best burger” list once 
it’s widely discovered. Indeed, 
the half-pound patty was 
fresh and fl awlessly seasoned 
and sported the preferred 
80/20 meat to fat ratio. The 
lettuce was crisp, the toma-
toes were ripe, and the “spe-
cial sauce” containing fi nely 
chopped pickles sated all my 
condiment needs.

Fisher refers to herself as “a 
community-giving millennial” 
and has committed to giving a 
portion of gross sales to organi-
zations such as the San Diego 
LGBT Community Center. So 
far the restaurant’s donations 
have been earmarked expressly 
for its youth services program.

Concept also aims to be-
come a social hub for diners 
and drinkers 
alike. 

At 7 p.m. every Wednesday, for 
example, a classic movie from 
past decades is shown on the 
heated patio with free popcorn. 
In addition, the kitchen re-
cently began serving weekend 
brunch, from 10 a.m. to 4 p.m. 
on Saturdays and Sundays. The 
menu features everything from 
Cobb salads and tofu scrambles 

to breakfast pizza and egg or 
caulifl ower tacos.

—Frank Sabatini Jr. is the 
author of “Secret San Diego” 
(ECW Press), and began his local 
writing career more than two de-
cades ago as a staffer for the for-
mer San Diego Tribune. Reach 
him at fsabatini@san.rr.com.v

A new restaurant emerges in place of The Tractor Room (Photos by Frank Sabatini Jr.)

Restaurant
Review 
Frank Sabatini Jr.

Baked chicken skins

Burger with 
melted cheddaralike. 

a 
l” 
a 
ni-
o 
o 
s 
sly 

m.

Baked chicken skins

Ricotta-stuffed 
squash blossoms

Shishito toast 
with egg

Pasta 
with butter, 
Parmesan and 
cracked 
pepper

Since that time we have been 
pleading for funds to complete 
the updating on the building 
necessary to make the tran-
sition. If this were during the 
mayoralties of Susan Goldman 
and Maureen O’Conner we 
would likely not be having the 
now-current challenge of raising 
the funds necessary to do the 
upgrades, but today that is not 
the case. Libraries do not get the 
fi nancial attention (except for 
the Downtown library), that they 
once did, even if the building is 

available at next-to-no cost. At 
this stage I/we are worn down 
and need someone or some group 
to help with the funding of this 
beautiful community treasure. 
We are worn out with over a de-
cade of pleading and negotiating. 
If you have any ideas to offer, we 
are listening. 

—Ronald V. Johnston via email

Likes this supermarket
(Re: “Smart & Final Extra! 
concept explained,” Volume 7, 
Issue 26 or at bit.ly/1QX2R9b.)

I don’t think I ever visited 
the previous stores at this site. I 
moved to North Park from the 
beach a couple years ago; not sure 
I understand the opposition. This 

store is a convenient after-work 
stop for me — lots of parking 
and good customer service. The 
produce section is so m uch better 
than at other regular Smart & 
Final stores. They have delicious 
roast chicken in the evening that 
is larger and less expensive than 
Sprouts or Vons. Although I do 
most of my shopping elsewhere, 
this is such a convenient stop for 
a good price on organic milk and 
a surprisingly good selection of 
produce and frozen food. I hope 
they stay here!

—Elaine Stephenson via our 
website

—Email letters to the editor 
to ken@sdcnn.com.v

FROM PAGE 7

LETTERS

Concept Two Seven Eight
3687 Fifth Ave. (Hillcrest)

619-278-0080
concepttwoseveneight.com

Prices: Small bites, salads and shared plates, $5 to $14; 
entrees, $14 to $24

 (Photos by 
Frank Sabatini Jr.)

4/30/17
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New ad consultant 
joins Uptown News

By SDCNN Staff

Annie Burchard has joined 
San Diego Uptown News as an 
advertising consultant.

A resident of Point Loma, 
Burchard will focus on sales in 
Hillcrest and Mission Hills .

“I recently sought the oppor-
tunity to work with the local 
communities I know well and 
love,” she said. “I am more than 
thrilled to be part of the team 
here at San Diego Community 
News Network (SDCNN) and 
represent Uptown News.”

Burchard formerly worked 
at the Oceanside Blade and 
the Seaside Courier. She said 
she built strong community 
pages for Carlsbad Village 
and State Street while at the 
Seaside Courier, and helped to 
boost readership while at the 
Oceanside Blade. 

“I’m a second-generation na-
tive to San Diego, and I grew 
up in Tierrasanta,” Burchard 
said. “My grandparents, Tom 
and Marie Carniglia, were 
familiar faces and prominent 
members in the Little Italy 
community. My great-grand-
parents owned the old, restored 
Victorian house, now known 
as the M Winehouse, nestled 
on the corner of India and Fir 
streets.”

Burchard is also a proud 
mother.

“My 14-year-old son, Jackson, 
is a phenomenal goalie for 
Trinity FC soccer club and 
will begin high school at Point 
Loma High next year,” she said, 
noting that her son is already 
researching college soccer 
programs.

On a personal level, 
Burchard calls herself a “vin-
tage, resale, antique, bargain 
shopper” fanatic. “I love dis-
covering treasures. I bring this 
into my career as well. I am 
very passionate about anything 
and everything I do. I thor-
oughly enjoy getting to know 
small-business owners and sup-
porting local businesses within 
the community,” she said.

“I am quite personable and 
take the time to develop an 
understanding of each business 

and what I can do to help get 
information out to our read-
ers and bring customers in. I 
live for building successful 
marketing plans and building 
friendships along the way. You 
will always be greeted with a 
smile… and my business card,” 
Burchard said.

Since graduating from 
SDSU, Burchard said she 
explored various career paths 
from teacher, to nonprofi t or-
ganizations, to speaking at 
national conferences and work-
shops. Over the past year and a 
half, she switched to advertis-
ing sales with local newspapers. 

“I strongly believe, ‘Your 
dream job doesn’t exist, you 
must create it,’” she said. “And 
that’s what I love. On a daily 
basis, I get to help you create 
and build upon your dream.”

Burchard can be reached 
at 619-961-1955 or by email at 
annie@sdcnn.com.

San Diego Uptown News is 
one of six newspapers published 
by San Diego Community News 
Network. Sister papers are 
San Diego Downtown News, 
Mission Valley News, Mission 
Times Courier, La Mesa 
Courier and Gay San Diego, 
with a combined total distribu-
tion of more than 120,000. For 
more information, visit sdcnn.
com.v

 Annie Burchard is a new advertising consultant with SDCNN.

d h t I d t h l t

Burchard 
can be reached at 

619-961-1955 
or by email at 

annie@sdcnn.com.

for the arts would, in so many 
ways, create a huge void in our 
society in particular the joy it 
provides. The arts can take you 
to another place and connect 
you with people, no matter the 
differences, to a shared power-
ful moment. The arts creates 
dialogue — creates something 
more than ourselves. The arts 
inspire. The arts make us feel. 
It is so innately humane to 
draw, to dance, to make music. 
It’s magical.”

5. What do you like about 
living in North Park?

“My husband and I love 
living in North Park. Just 
thinking about our beautiful 
home on Herman Avenue, sur-
rounded by historic bungalows 
and quirky neighbors, makes 
me happy. The neighborhood 
has really evolved to become 
a wonderful, walkable com-
munity in the heart of San 
Diego. We enjoy the local 
restaurants, shops, bars and 
music venues. 

“Proximity to all that Balboa 
Park has to offer is another great 
aspect of North Park. With a 
1-year-old daughter, our weekend 
rituals are usually very simple. 
We often take her over to Santos 
Coffee House for mom and dad’s 
early morning caffeine fi x or to 

Cardamom Cafe for lunch. We 
can easily walk to the swings at 
Bird Park or head over to the zoo 
when we know it won’t be crowd-
ed. When we do have the chance 
to get out with friends, the end-
less supply of San Diego’s fi nest 
breweries and restaurants at our 
fi ngertips can’t be beat.”

To learn more about La Jolla 
Music Society, visit ljms.org. 
For tickets or more information 
about the WinterFest Gala 
2017, visit bit.ly/2miECbN.

—Ken Williams is editor of 
Uptown News and can be reached 
at ken@sdcnn.com or at 619-
961-1952. Follow him on Twitter 
at @KenSanDiego, Instagram 
at @KenSD or Facebook at 
KenWilliamsSanDiego.v
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Leah Rosenthal and her husband, 
Matt (Courtesy of the Rosenthals)
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ENTRY RULES:  You choose your favorite! Tell us who the best of the best is 
and you’ll be entered into our free drawing. 

Vote and you will be entered for 
a chance to win

Theatre Tickets and Other Great Prizes!

MAIL YOUR BALLOT TO: Uptown News Best of Uptown 
123 Camino de la Reina, Suite 202 East, San Diego, CA 92108.  

OR VOTE ONLINE AT: sduptownnews.com. One ballot per person. Ballots must be 
postmarked, submitted online, or hand-delivered by 

CONTACT INFO

NAME:____________________________________________

ADDRESS:_________________________________________

DAYTIME PHONE:____________________________________

EMAIL: ___________________________________________

Mail your ballot to: 123 Camino de la Reina, Suite 202 East, San Diego, CA 92108 
or submit online at: sduptownnews.com

HURRY! Voting for Best of Uptown 

Dining & Entertainment Business & Retail 

American Cuisine
Bakery
Barbecue
Beer
Billiards
Breakfast
Brunch
Burger
Casino
Casino Buffet
Casual Dining
Chinese Cuisine
Cocktail
Coffee Shop
Dance Club
Deli/Sandwich
Dessert
Dinner
Donut Shop
Farmers Market
Fine Dining
French Cuisine
Greek Cuisine
Happy Hour
Health Food Store
Hot Wings
Indian Cuisine
Irish Pub
Italian Cuisine

Accountant
Acupuncture
Antiques
Art Gallery
Attorney
Auto Dealer
Auto Repair Shop
Bank
Barber
Bicycle Shop
Bookstore
Boutique
Car Wash
Charity
Chiropractor
Collective
College/University
Consignment/Resale
Cosmetic Surgeon
Credit Union
Day Spa
Dentist
Discount Store
Doctor
Dry Cleaners
Financial Planner
Florist
Furniture Store
Gym/Health Club

Japanese Cuisine
Jazz Bar
Late Night Dining
Live Music Venue
Lunch
Margarita
Martini
Mexican Cuisine
New Restaurant
Nightclub
Outdoor Dining
Pet Friendly Dining
Pizza
Romantic Dining
Rooftop Lounge
Salad
SD County Winery
Seafood
Sports Bar
Steakhouse
Sushi
Thai Cuisine
Vegetarian/Vegan
Wine Bar

Hair Salon
Home Improvement
Hospital
Hotel
Insurance
Insurance Broker
Jeweler
Massage
Men's Apparel
Museum
New Business
Optometrist
Pawn Shop
Personal Trainer
Pet Boarding
Pet Grooming
Plumber
Preschool
Property Management Company
Real Estate Agent
Real Estate Office
Retirement Living
Solar Company
Tanning Salon
Tattoo/Piercing
Veterinarian
Wedding Venue
Women's Apparel
Yoga Studio



downsized space coupling it 
with a higher-tech, sleeker vid-
eo-rental counter. The new con-
cept allowed customers to fi nd 
movies online, to be retrieved 
by Hanford and staff, rather 
than browsing store aisles 
themselves.

Hanford noted that the new 
business concept didn’t “fail,” 
as much as it “just wasn’t as 
successful as we’d hoped.” He 
said the juiceria, Vidajuice, 
didn’t catch on as quickly as ex-
pected, pointing out that fruit-
juice places “often take a couple 
of years to work by building up 
a reputation and a clientele.” 
Vidajuice closed Dec. 31, 2016.

And Hanford admitted 
that luring enough of his old 
customers back for a return 
engagement after their fi rst 
retirement, necessary to make 
the new business model via-
ble, proved to be a formidable 
challenge.

“There are lots of places, in-
cluding Amazon, where people 
can buy movies now, and they 
can get them on-demand or by 
streaming,” he added.

Of the newer video tech-
nologies, Hanford commented, 
“We’re on a technological super 

bullet train. It’s going in that 
direction, and you’ll have to 
either jump on — or jump off.”

Hanford said people “just don’t 
have as much time” to watch 
movies now with all the varied 
interests vying for their time.

Plus there’s now a genera-
tional divide with movie view-
ing. Older people are holding 
on to the hands-on video-store 
model, while younger people 
prefer the internet and the 
newer technologies.

Hanford also lost some of his 
old clientele to his new busi-
ness model, not quite realizing 
his other video storefront suc-
ceeded “because people wanted 
to come in and browse and 
put their hands on it [videos]. 
That’s why I had thousands of 
fi lms out on the fl oor.”

Is Ken Video’s demise a har-
binger of the beginning of the 
end of movies as we’ve known 
them?

“No,” Hanford answered un-
equivocally. “Believe me, mov-
ies will never go out of style. It’s 
a medium that will continue to 
change, imitate life, and cre-
ate a reality that doesn’t even 
exist. Movies are so necessary 
as an art form, especially in 
the times right now that are 
so very divisive in this country. 
People can go to the movies and 
escape. People love this kind of 
stuff. And there are so many 

more great fi lms now, especial-
ly from foreign cultures.”

The 68-year-old Hanford 
said his re-imagining of 
Kensington Video might 
have succeeded if he and his 
89-year-old mother Winnie 
were a bit younger.

“We don’t have the energy 
now to be any more creative 
than what we have been,” he 
confessed.

In the end, Guy said, “we 
just didn’t have enough custom-
ers to make it the second time.”

Ironically, Kensington 
Video’s business, which was real 
slow the fi rst of the year, has 
picked up considerably now with 
their going-out-of-business sale.

“People have joked with my 
saying I need to go out of busi-
ness more often,” Hanford said.

Guy said his family is in 
the process of picking a re-
tailer to occupy Kensington 
Video’s space once it closes. He 
wants the replacement to “fi t 
the neighborhood, be family 
oriented and a draw for cus-
tomers bringing them to the 
community.”

Though the second coming 
of Kensington Video is draw-
ing to a close, there will be 
an “afterlife” for Kensington’s 
home-grown mom and pop, Guy 
Hanford, and his lifelong movie 
passion collecting and exhibit-
ing fi lms.

“For a select group of cus-
tomers I’ve known over the 
years — about 500 people — I 
will retain a relationship with 
and continue to rent/sell to 
them,” he said noting, though 
the details are yet to be worked 
out, that Kensington Video’s 

“next life” will involve mail 
order and customer drop-off in 
Kensington.

Of retirement, Hanford 
counseled, “You will have an 
adjustment, a sadness, a refo-
cusing in your life.”

Hanford added that retire-
ment is also a period of refl ec-
tion. And for him, looking back 
on brick-and-mortar Kensington 
Video will always be a joy.

“People just weren’t custom-
ers — they became our friends,” 
he said. “They got to know our 
family, and we got to know 
theirs. My mom, especially, is 
going to miss that interaction.”

Continuing customers will 
be able to watch movie trailers 
and order movies online at 
kensingtonvideo.com.

—Dave Schwab can be 
reached at dschwabie@journal-
ist.com.v 
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“I recommend The Change Fitness to everyone.”
– Dr. Dan Einhorn, M.D., President American

Assoc. of Clinical Endocrinologists, medical director of
the Scripps Whittier Diabetes Institute, and professor of

medicine at UC San Diego

“The Change Fitness has helped me improve my
strength and flexibility tremendously!”

– Dr. Scott Mubarak, Orthopedic Surgeon

“I definitely feel difference in balance with
stronger legs. It’s been very helpful in
preventing serious falls … Mobility is so
important as we age and hit or miss workouts
aren’t enough to keep the body strong.”

– Joyce Bruun, age 78, Home-maker / artist

“This has made my golf game better. I can
hit the ball much further now. In recent bone
density tests, it has increased the bone
density in my hips.”

– Jan Delair, age 63, retired

If you’re serious about getting in shape,
increasing your strength, flexibility, bone
mass, improving blood sugar, losing
weight, not to mention improving your
feeling of well-being and improved
memory, this could be for you.

And you can achieve all in just two sessions
a week that take less than 23 minutes each.

Feel better every day, sleep better, look
years younger. Improved health means
fewer doctor bills.

Scientifically proven results; workouts are
ultra-safe, yet amazingly invigorating.

Personalized workouts customized for
each person, even if he/she has physical
limitations.

Serious fitness – serious results.

Strength, Endurance, Appearance
Twice a week workouts in 23 minutes or less

“This is the best 20 minutes of my week!”

Call today for your first appointment. Be prepared to be saying “Wow!”
Two locations to serve you: Poway/Rancho Bernardo &Mission Hills

Complete Fitness
in 20 Minutes

Weight-loss Flexibility Pain Relief Improve Blood Sugar Well-being
Strength Training Memory Improvement Increase Bone Mass

TEENS | ADULTS | SENIORS

www.thechangefitness.com

Call for your introductory
appointment today! (858) 382-4517

“The Revolutionary Fitness Studio”™

SENIORS

Dr. Paul Neustein, Surgeon

(619) 795-9588
1955 El Cajon Blvd., SD, CA, 92104

www.SDLaundryroom.com

Every wash cycle
 is sanotyzed
with Ozone
Fresh Water

Every wash cycle
 is sanotyzed
with Ozone
Fresh Water

Free WiFi,
Workstations,

Flat screen TVs,
Lounge Area

Free WiFi,
Workstations,

Flat screen TVs,
Lounge Area

The Laundry RoomThe Laundry Room

Fluff + Fold PricingFluff + Fold Pricing
Residential: 15lb. min.

Tues.-Thurs. $1.09 p/lb
Fri.-Mon. $1.19 p/lb

Commercial  -  25lb. min.
$1.09 p/lb

Military w/ID  -  15lb. min.
$1.00 p/lb

Coin Laundry and Professional
Fluff & Fold Service

at a price everyone can afford!

The Cool, Clean,

Fun place to do

laundr y

ARRESTED
FOR DRUNK
DRIVING?

DON’T JUST PLEAD GUILTY!
There may be defenses 
in your case that can lead 
to reduced charges 
or even a dismissal!

FREE CONSULTATION:

619-260-1122
Law Of ces of

Susan L. Hartman

SanDiegoDUILawyersBlog.com
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in any other way,” she said. 
“People call my paintings lone-
ly but I infuse hope in every 
piece.”

Oils rich in texture scatter 
shadows Standard describes 
as solitary, mysterious, and at 
times penetrating. “But always 
piercing the truth and depict-
ing the best parts of being 
human,” she added. “My art 
exists alongside a million dif-
ferent interpretations. People 
see, experience and learn some-
thing new — maybe just about 
themselves — and live more of 
what they’ve just discovered.” 

Standard never randomly 
starts painting. The artist uses 
a photo reference or an image 
generated from Photoshop. “I 
arrange elements to make the 
portrait believable and paint 
until I get it right, no matter 
how long it takes,” she contin-
ued. “If I can’t pinpoint a facial 
expression spot on, I’m not 
done. Connection is important 
for my work. With multiples 
portraits, there are multiple 
relationships. To paint the face, 
I trust the shapes I’m looking 
at. I simply copy what God’s 
already done.”

She spends hours painting 
posthumous portraits cogni-
zant that family members will 
honor its reverent presence. “I 
paint portraitures that exceed 
expectations,” she said, “I 
don’t mind the endless hours. 
I’m lucky I love it. For over a 
decade, I’ve held a diffi cult 
pace fueled by enthusiasm and 
determination.”

Standard prefers mixing 
her own paint instead of “paint 
right out of the tube.” Avocado 
Green is deemed her “favorite 
color in the whole wide world” 
and prevalent in most of her 
work. “I was a green baby and 
a sporto kid,” she said. “Never 
pink. Pink was all things girly 
and weak. I use lots of pink 
today because our choices far 
exceed what used to be only 
Barbie pink.”

The self-described night 
owl prefers to paint all night, 
noting that it grants her a 
really slow start to her day. 

“I paint like a surfer rides a 
wave,” she said. “If my foot 
starts to hurt, I suck it up 
and ride the wave. And yes, 
coffee is involved.” 

The 43 year old began paint-
ing at age 9, encouraged by 
parents who “recognized and 
nurtured my talent” under 
the tutelage of acclaimed oil 
painter Lela Harty. The col-
lege volleyball player earned 
a bachelor of arts degree from 
the University of California 
Santa Barbara and subse-
quently worked at the Robson 
Gallery, located in San Diego’s 
Gaslamp Quarter. Surrounded 
by the likes of John Asaro Walt 
Gonske, and William Sharer, 
Standard’s artistic aspirations 
blossomed as she learned how 
to manage a gallery. 

Standard’s next foray into 
the business world included 
designing and digitally paint-
ing video games. Despite an 
80-hour workweek, she always 
found time to paint. The tragic 
death of her 23-year-old brother 
Mark, also an artist, caused 
her to re-evaluate the corporate 

environment and transition out 
of that career path.

“I’ve been a full-time artist 
since 2003,” she said. “What an 
existence! No doubt, painting is 
a consuming career, but after 
losing Mark, life just seemed … 
My life as an artist deserved 
more than generating video 
games.”

Standard openly admits to 
channeling her grief — com-
pounded by the untimely death 
of her husband — through her 
art. “During my pain — my 
funk, I hunker down, radio 
silent, into a quarantine that 
protects everyone from me,” she 
said. “I simply disappear from 
life and disappear into my art. 
Painting contains my emotions. 
I no longer carry their weight 
because they’re painted right 
on the canvas. I painted my 
husband’s memorial portrait — 
‘David Joseph Beres’ — in four 
days. I did nothing but paint.”

Standard shares a painful 
honesty about several narra-
tive pieces. Her “Exit Fairy 
Tale” show was replete with 
self-portraits. “I painted ‘Out 
of the Promised Land’ be-
cause I felt like I was kicked 
out of my fairy tale after my 
husband died,” she said. “I’m 
made in the image of Alice in 
Wonderland struck out of her 
garden gate. I’m a young widow 
wearing the wedding dress that 
my husband made although I’m 
swimming in it because I’ve 
lost so much weight. I included 
our initials — DJB and KPS — 
and painted faces in the roses. I 
even secretly hid his face in the 
painting as well.” 

Another portrait depicts 
Standard wearing a V-neck vest 
worn by her husband the night 
of Standard’s senior prom. “It 
took me three years to host a 
show after my husband died,” 
she said. “My husband was my 
partner, my best friend — my 
everything. We were together 
platonically on prom night, 
apart for 10 years, together for 
10 and married for eight months. 
I never even had the chance to 
celebrate an anniversary.” 

“Never” was the name of one 
painting because “I felt like I was 
never going to celebrate a birth-
day again,” she said. But with 
the passing of time, Standard 
introduced “Never Better.”

“Although empathy is in all 
of my work, it’s not always 
about pain,” she said. “I’ve been 
through enough to know how 
to draw a parallel. Every piece 
shares hope. I don’t want to end 
up with claws holding razor 
blades.”

Standard works “a lot” be-
cause ideas get “stuck in my 
head” compelling her to turn 
them into a narrative. The 
seasoned veteran is noted by 
critics for her “gorgeous crafts-
manship rich with intense col-
ors and beautiful color schemes 
with strong pinks — and 
greens — that defi ne her style.”  

Her recent painting — “The 
Reverence” — harmonizes ele-
ments of the art masters. “The 
pose in my ‘Reverence’ painting 
is reminiscent of a John Singer 
Sargent piece,” she said. “The 
contrast between the light and 
dark is a feature that Giorgio de 
Chirico played with; the back-
ground is inspired by Richard 
Stein greeting cards and his 
book of fun doodles, but mostly 
the piece stems from Kahlil 
Gibran, the author of ‘The 
Prophet’ who wrote, ‘For thought 
is a bird of space, that in a cage 
of words may indeed unfold its 
wings but it cannot fl y.’” 

Standard added that she 
wanted the portrait’s subject to 
look like she was toiling over 
something while holding the 
key to the cage and the ability 
to “let it go.”

“Words can’t describe what 
painting means to me,” she 
concluded. “Painting makes 
me feel powerful. Painting is 
my funnel for emotion; a funnel 
for channeling pain and a fun-
nel for channeling something 
beautiful.”  

—Contact Lucia Viti at 
luciaviti@roadrunner.com. 
Kelly Paige Standard’s website 
is found at kpstandard.biz.v
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4248 Adams Ave., San Diego
Located in Kensington
858.880.8811 • GPMsandiego.com

Call today for a no-obligation rental market analysis, 
and ask about our competitive rates.

Hands-On Management by 
Neighborhood Experts Who Care

Why Uptown Property Owners Choose GPM 
to Manage their Rental Properties:

Reasons 

Maximum Rental Income
87% of our rents increase year over year87% 

1% Minimum Vacancy
1% avg. annual vacancy vs. 5% industry standard

Quality Tenants
Our tenants stay on average 2.3 years2.3yrs

*Limited time offer. Terms and conditions apply. See studio for details.

© 2017 Fitness Together Franchise Corporation. All rights reserved. Each Fitness Together® studio

is independently owned and operated.

Mission Hills
4019 Goldfinch Street

San Diego, CA 92103
fitnesstogether.com/mission-hills

619.794.0014
Get Started Today!

CREATE A NEW YOU
THIS NEW YEAR.

3 sessions for $99
Limited Time Offer
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Puzzle answers on page 13

Puzzle answers on page 17

Are you in pain after 
hernia repair surgery?

You may qualify for 
signifi cant compensation.

CALL NOW 800-636-7117

 Uptown Crossword

AUTOS WANTED

CARS/TRUCKS WANTED!!! All Makes/
Models 2000-2016! Any Condition. 
Running or Not. Top $$$ Paid! Free 
Towing! We're Nationwide! Call Now: 
1-888-985-1806

CARS/TRUCKS WANTED!!! All Make/
Models 2000-2015! Any Condition. 
Running or Not. Competitive Offer! 
Free Towing! We’re Nationwide! Call 
Now: 1-888-416-2330.

AUTO SALES

Donate Your Car to Veterans Today! 
Help and Support our Veterans. Fast 

- FREE pick up. 100% tax deductible. 
Call 1-800-245-0398

EDUCATION

AIRLINE MECHANIC TRAINING - Get 
FAA Technician certifi cation. Approved 
for military benefi ts. Financial Aid if 
qualifi ed. Job placement assistance. Call 
Aviation Institute of Maintenance 866-
453-6204

DRIVER TRAINEES NEEDED! Learn 
to drive for Stevens Transport! NO 
EXPERIENCE NEEDED! New drivers earn 
$900+ per week! PAID CDL TRAINING! 
Stevens covers all costs! 1-888-734-6714 
drive4stevens.com

AIRLINE MECHANIC TRAINING - Get 
FAA certifi cation. Approved for military 
benefi ts. Financial Aid if qualifi ed. Job 
placement assistance. Call Aviation Insti-
tute of Maintenance 888-686-1704

EMPLOYMENT 

Make $1,000 Weekly! Paid in Advance! 
Mailing Brochures at Home. Easy 
Pleasant work. Begin Immediately. Age 
Unimportant. www.HomeBucks.us

MAKE MONEY MAILING POSTCARDS! 
Guaranteed Legitimate Opportunity! 
www.PostcardsToWealth.com Earn Mul-
tiple $250 Payments Daily! www.250Per-
DaySystem.com Home Workers Urgently 
Needed! www.LegitOnlineWork.com

HEALTH & FITNESS

CALL CANADA Drug Center. Afford-
able International Medications! Safe, 
reliable & affordable! FREE 2017 
Calendar! Call 855-768-0762 Now! 
VIAGRA 100MG and CIALIS 20mg! 
50 Pills $99.00 FREE Shipping! 100% 
guaranteed. CALL NOW! 1 -866-312-
6061 Hablamos Espanol

VIAGRA 100MG and CIALIS 20mg! 40 
Pills + 10 FREE. SPECIAL $99.00 100% 
guaranteed. FREE Shipping! 24/7 CALL: 
1-888-223- 8818 Hablamos Espanol.

MEDICAL

Got Knee Pain? Back Pain? Shoulder 
Pain? Get a pain-relieving brace at little 
or NO cost to you. Medicare Patients Call 
Health Hotline Now! 1- 844-502-1809

VIAGRA & CIALIS! 50 pills for $95. 100 
pills for $150 FREE shipping. NO pre-
scriptions needed. Money back guaran-
teed! 1-877- 743-5419

Diagnosed with Mesothelioma or As-
bestos Lung Cancer? If so, you and your 
family may be entitled to a substantial 
fi nancial award. We can help you get 
cash quick! Call 24/7: 844-865-4336

MISCELLANEOUS

SOCIAL SECURITY DISABILITY BENEFITS. 
Unable to work? Denied benefi ts? We 
Can Help! WIN or Pay Nothing! Contact 
Bill Gordon & Associates at 1-855-498-
6323 to start your application today!

OXYGEN - Anytime. Anywhere. No tanks 
to refi ll. No deliveries. The All-New 
Inogen One G4 is only 2.8 pounds! FAA 
approved! FREE info kit: 844-558-7482

Spectrum Triple Play TV, Internet & Voice 
for $29.99 ea. 60 MB per second speed 
No contract or commitment. We buy 
your existing contract up to $500! 1-855-
652-9304

Call Canada Drug Center to fi nd Aff ord-
able International Medications! Safe, reli-
able & aff ordable! Plus, get a FREE 2017 
Calendar! Call 855-389-3862 Now!

CASH FOR CARS: We Buy Any Condition 
Vehicle, 2000 and Newer. Nation’s Top 
Car Buyer! Free Towing From Anywhere! 
Call Now: 1-800-864-5960.

CASH PAID for unexpired, sealed DIA-
BETIC TEST STRIPS! 1 DAY PAYMENT & 
PREPAID shipping. HIGHEST PRICES! Call 
1-888- 776-7771. www.Cash4Diabetic-
Supplies.com

VIAGRA 52 PILLS + 4 FREE! VIAGRA 
100MG/ CIALIS 20mg Free Pills! No has-
sle, Discreet Shipping. Save Now. $99.00 
Call Today 1- 800-213-6202

Lung Cancer? And Age 60+? You And Your 
Family May Be Entitled To Signifi cant Cash 
Award. Call 866-428-1639 for Information. 
No Risk. No Money Out Of Pocket.

Make a Connection. Real People, Flirty 
Chat. Meet singles right now! Call 

LiveLinks. Try it FREE. Call NOW: Call 
1-877-737-9447 18+

Cell phone bill too high? Call now and 
see how you can save. National 4G cov-
erage for less! 855-663-0120

WANTED TO BUY

Wants to purchase minerals and other 
oil and gas interests. Send details to P.O. 
Box 13557 Denver, Co. 80201 

CASH PAID- up to $25/Box for unexpired, 
sealed DIABETIC TEST STRIPS. 1-DAYPAY-
MENT.1-800-371-1136

DIGITAL HEARING AIDS - Now off ering a 45-
Day Risk Free Off er! FREE BATTERIES for Life! 
Call to start your free trial! 888-675- 5116

SUPPORT our service members, veterans 
and their families in their time of need. 
For more information visit the Fisher 
House website at www.fi sherhouse.org

SWITCH TO DIRECTV. From $50/Month, 
includes FREE Genie HD/DVR & 3 months 
HBO, SHOWTIME, CINEMAX, STARZ. Get 
a $50 Gift Card. Call 888-672-1159

MOTORCYCLES 

WANTED OLD JAPANESE MOTORCYCLES 
KAWASAKI Z1-900 (1972-75), KZ900, 
KZ1000 (1976-1982), Z1R, KZ 1000MK2 
(1979,80), W1-650, H1-500 (1969-72), H2-
750 (1972-1975), S1-250, S2-350, S3-400, 
KH250, KH400, SUZUKI-GS400, GT380, 
HONDACB750K (1969-1976), CBX1000 
(1979,80) CASH!! 1-800-772-1142 1-310-
721-0726 usa@classicrunners.com

ADVERTISE to 10 Million Homes across the 
USA! Place your ad in over 140 community 
newspapers, with circulation totaling over 
10 million homes. Contact Independent Free 
Papers of America IFPA at danielleburnett-if-
pa@live.com or visit our website cadnetads.
com for more information Reader Advisory: 
The National Trade Association we belong 
to has purchased the above classifi eds. 
Determining the value of their service or 
product is advised by this publication. In 
order to avoid misunderstandings, some 
advertisers do not off er employment but 
rather supply the readers with manuals, 
directories and other materials designed to 
help their clients establish mail order selling 
and other businesses at home. Under NO 
circumstance should you send any money 
in advance or give the client your checking, 
license ID, or credit card numbers. Also 
beware of ads that claim to guarantee loans 
regardless of credit and note that if a credit 
repair company does business only over 
the phone it is illegal to request any money 
before delivering its service. All funds are 
based in US dollars. Toll free numbers may 
or may not reach Canada.

Classifi eds
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The property is in a prime 
location, taking up a full 
city block that is bounded by 
Fourth and Fifth avenues 
and Hawthorn and Grape 
streets. It is one block west 
of Balboa Park’s west mesa 
and just a few blocks north 
of Downtown. About the only 
negative things regarding 
the site are that it is in the 
fl ight path of San Diego 
International Airport and is 
subject to Federal Aviation 
Administration regulations 
regarding building heights.

“We don’t have any plans 
to redevelop the site,” LaRaia 
told Uptown Planners. 
Pressed after the meeting 
about possible plans, LaRaia 
told San Diego Uptown News 
that the developer “has no 
plans in the pipe.”

The clinic’s history
The fi rst phase of the 

Rees-Stealy Medical Clinic 
was built in two stages 
between 1926 and 1928, 
designed by master archi-
tect Louis Gill. One of the 
pioneers of architecture’s 
modern movement, Gill built 
some of San Diego’s most 
beloved buildings, including 
Marston House in Balboa 
Park.

Designated as Section A of 
the property, the fi rst phase 
is located on the northeast 
corner of Fourth Avenue and 
Grape Street. The architec-
tural style is described as 
Mission/Spanish Eclectic.

The second phase, also 
designed by Gill, opened 
in 1938. This is known as 
Section B and is attached to 
the north side of the original 
building. It is located mid-
block on Fourth Avenue be-
tween Grape and Hawthorn 
streets. The architectural 
style is Art Deco.

As the clinic needed more 
space, Section C was added 
in 1965. This was attached 
to the north side of Section B, 
located on the southeast cor-
ner of Fourth and Hawthorn. 
The Brutalism design was 
created by master architect 
Homer Delawie, renowned 
as a modernist whose San 
Diego projects included the 
MTDB Trolley Building and 
Clock Tower in Downtown, 
the M. Larry Lawrence 
Jewish Community Center in 
La Jolla, and Scripps Ranch 
High School. 

The debate
One main point of con-

tention is that the city’s 
Historical Resources Board 
has determined that Sections 
A, B and C comprise one 
building — and thus the 
entire structure should be 
declared a historical re-
source because it refl ects 
three different eras of local 
architecture.

H.G. Fenton would like the 
property to be considered as 
three separate buildings and 
then have each section re-
viewed individually. Saying 
they were willing to compro-
mise in an effort to spare 
the older structures, Uptown 
Planners agreed with the 

developer. The consensus 
is that Section C is a very 
ugly example of Brutalism, 
known for its raw style and 
use of concrete. Perhaps the 
most beautiful example of 
Brutalism locally is the Geisel 
Library at UC San Diego, de-
signed by William Pereira. 

LaRaia would not go on 
record, but those familiar 
with the proposal believe 
that H.G. Fenton would like 
to raze Section C for future 
development. 

H.G. Fenton notoriously de-
molished the historic Bernie 
Michels-Thom Carey House 
on May 29, 2015 — just one 
day after the Saltbox-style 
structure, located at 2004 El 
Cajon Blvd. in North Park, 
was nominated for consider-
ation on the National Register 
of Historic Places. The local 
LGBT community was trying 
to save the building because 
it was considered one of the 
birthplace s of San Diego’s 
gay-rights movement. In its 
place, H.G. Fenton is building 
a large mixed-use complex fea-
turing apartments and retail 
at street level.

LaRaia told the board that 
the developer has plans for the 

“rehabilitation and re-use of 
Sections A and B.” He said the 
two older structures “have char-
acter, windows and light inside.”

“Section C doesn’t have a lot 
of windows,” LaRaia added. 

“Section C is most problematic 
for us.”

He said H.G. Fenton does 
not have to proceed with es-
crow if the entire property 
is designated as a historical 
resource.

After the meeting, LaRaia 
told Uptown News that if 
Section C is declared historic, 
it could be a deal-breaker for 
H.G. Fenton. “Section C is 
most diffi cult for us to work 
with,” he said.

After hearing from the 
audience and debating, the 
Uptown Planners took three 
votes:

 ● Motion 1: To support 
the historic consideration of 
Section C as separate from 
Sections A and B. Passed 
9-3-1.

 ● Motion 2: To support 
the historic consideration 
of Sections A and B under 
Criteria A [historical signifi -
cance], B [historical persons], 
C [distinctive characteristics] 
and D [master architects]. 
Passed 8-4-1.

 ● Motion 3: To recom-
mend historical designation 
of Section C under Criteria A 
and B. Failed 6-6-1.

Further reading
To read the staff rec-

ommendation to the city’s 
Historical Resources Board, 
visit bit.ly/2mGFR5A. 

To read the H.G. Fenton 
report prepared by Brian 
F. Smith and Associations 
and submitted to the city’s 
Development Services 
Department, visit bit.
ly/2lZfdQR.

—Ken Williams is editor 
of Uptown News and can 
be reached at ken@sdcnn.
com or at 619-961-1952. 
Follow him on Twitter at @
KenSanDiego, Instagram 
at @KenSD or Facebook at 
KenWilliamsSanDiego.v
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FEATURED EVENTS
Art reception for ‘Otherwise’
Friday, March 10 

An opening reception will be held for “Otherwise,” an exhibit by 
artist Leslie Nemour, 6 to 9 p.m. at Art Produce, 3139 University 
Ave. in North Park. Description: “‘Otherwise’ depicts disassociated 
narratives from cinematic sources to indict a world of perceptual 
confusions that battle inner beliefs and external realities. Refl ective 
of personal disenchantments, the blurs, overlays and ghost images 
metaphorically parallel a current political energy, mercurial and ca-
pricious in behavior.” Through April 16, 11 a.m. to 6 p.m. daily. Visit 
artproduce.org.

Hillcrest Ghost Tour
Friday, March 10

San Diego’s only lantern-led neighborhood walking tour will take 
you on a spirited 2½-hour adventure to explore the most haunted 
and historic buildings in Hillcrest. Departs at 6:30 p.m. from the 
fountains in front of Scripps Mercy Hospital, 4077 Fifth Ave., and 
ends at the Hillcrest Pride Flag. Benefi ts Hillcrest Town Council and 
the San Diego LGBT Visitors Center. Call 619-432-LGBT (5428) to 
reserve your lantern and visit tinyurl.com/h5l5sbx for details.

St. Patrick’s Day Parade and Irish Festival
Saturday, March 11

Enjoy food, performances and a beer garden at this family-friend-
ly event. Entertainment includes The Shamrockers and Clan 
Rince Irish School of Dance. Parade theme is “Mná an Domhain 
— Celebrating Women of the World.” Festival runs 9 a.m. to 6 p.m. 
and parade begins at 10:30 a.m. on Fifth and Laurel streets. Visit st-
patsparade.org.

San Diego PoetrySLAM
Monday, March 13

San Diego PoetrySLAM is a poetry competition on the second 
Monday of every month starting at 8 p.m. at Queen Bee’s Arts & 
Cultural Center, 3925 Ohio St. in North Park. Cost is $5. Poets read 
or recite original work. Performances are judged by selected audience 
members. The slam is open to anyone and the poems must be written 
by the performer. All participants should have three poems prepared. 
Signups begin at 7:15 p.m. and close at 7:45 p.m. 13 slots available 
weekly. The fi rst 10 to sign up are automatically in. The fi nal two 
slots and sacrifi cial poet will be chosen by random draw. When all 
monthly qualifying slams are over, the top ranking poets will com-
pete in the San Diego Grand Slam Finals for the opportunity to rep-
resent San Diego at the National Poetry Slam. Visit queenbeessd.com.

Book reading at Verbatim Books
Tuesday, March 14

Authors Abeer Hoque and Stephen Beechy will read from their 
works from 7:30 to 9 p.m. at Verbatim Books, 3793 30th St. in North 
Park. Hook will read from her memoir “Olive Witch” and Beechy from 
his new novel “Zeke Yoder vs. the Singularity.” Visit bit.ly/2lPlQFn or 
verbatim-books.com.

HTC annual meeting
Tuesday, March 14

Hillcrest Town Council invites all Hillcrest residents to its 
annual community meeting where elections and amendments to 
bylaws will take place. The meeting will also include updates from 
local elected offi cials and representatives, community organiza-
tions and public comment. 6:30-8 p.m. Joyce Beers Community 
Center, 3900 Vermont St. Contact info@hillcresttowncouncil.
com or visit hillcresttowncouncil.org.

FilmOut presents ‘Making Love’
Wednesday, March 15

It’s the 35th anniversary of this groundbreaking fi lm, which stars 
Michael Ontkean, Kate Jackson and Harry Hamlin in a fi lm about 
the disintegration of a marriage when the husband decides to explore 
a relationship with a man. It is a compelling fi lm about love, honesty 
and courage, and one of the very fi rst full-length feature fi lms from a 
major studio to deal with homosexuality. Running time: 111 minutes. 
Rated R. The nonprofi t FilmOut San Diego presents this seminal gay 
fi lm from 7 to 10 p.m. at Landmark’s Hillcrest Cinemas, 3965 Fifth 
Ave. For tickets, visit fi lmoutsandiego.com.

Homebrew Fest & Competition
Saturday, March 18

Friends of Jefferson will present the San Diego Homebrew Festival 
and Competition from noon to 4 p.m. in the North Park mini park lot 
behind the Observatory North Park Theatre, 2896 North Park Way. 

“Wolves” depicts a star 
player on his high school 
basketball team whose 
dreams of playing college 
ball are jeopardized by 
his volatile father with a  
gambling problem that 
threatens to derail their 
lives. Rated R. 110 min-
utes. Friday, March 10 to 
Wednesday, March 15.

 

“Lovesong” is a tender dra-
ma about two friends who 
develop a romantic bond 
that threatens to destabi-
lize their lives when Sarah 
embarks on an impromptu 
road trip with her daugh-
ter and best friend. Rated 
R. 85 minutes. Friday, 
March 10 to Wednesday, 
March 15.

“Catfight” portrays two 
former college friends who 
now fi nd themselves in very 
different walks of life. As 
the two reconnect, long-bur-
ied hostilities explode into 
a vicious fight that leaves 
both battered and bruised. 
Unrated. 96 minutes. Friday, 
March 10 to Wednesday, 
March 15.v

Visit DigitalGym.org for show times and tickets and information on additional fi lms.

DIGITAL GYM GEMSDIGITAL GYM GEMS

RECURRING EVENTS
Cinema Under the Stars: Films present-

ed at an outdoor viewing space on various 
nights of the week. Upcoming fi lms:

 ●“The Edge of Seventeen” 8 p.m. Friday, 
March 10 and Saturday, March 11

 ●“Collateral Beauty” 8 p.m. Friday, March 
17 and Saturday, March 18

Admission: members — $16; box offi ce — 
$17; online reservations — $19. 4040 Goldfi nch 
St., Mission Hills. Visit topspresents.com or 
call 619-295-4221.

Mondays
North Park Toastmasters meet-

ing: 6:30–8 p.m., weekly meeting at St. Luke’s 
Episcopal Church, 3725 30th St., North Park. 
619-694-9148. toastmastersclubs.org.

Open Mic Night: 7:30 p.m., the mic is open 
to you at Lestat’s Coffee House, 3343 Adams 
Ave., Normal Heights, free. Lestats.com.

Tuesdays
Curbside Bites: 5:30–8:30 p.m., gather-

ing of gourmet food trucks at 3030 Grape St., 
South Park. Curbsidebites.com.

Tasty Truck Tuesdays: 6–9 p.m., Smitty’s 
Service Station hosts several food trucks under 
their well-lit shade structure, 3442 Adams 
Ave., Normal Heights. Sdfoodtrucks.com.

Wednesdays
Ikebana International meeting: 10 a.m. in 

Casa Del Prado, Room 101. The San Diego chapter of 
this Japanese fl oral arrangement organization meets 
on the fourth Wednesday of the month. Email Yuko 
Burkett with questions at yukosan@san.rr.com.

Wednesday Night Experience: 7–8 p.m., 
uplifting and spiritually inspiring experiences 
for all, weekly at Universal Spirit Center, 3858 
Front St., Hillcrest, love offering request-
ed. Universalspiritcenter.org.

Thursdays
Uptown Sunrise Rotary Club meet-

ings: 7 a.m., weekly meeting at Panera Bread, 
1270 Cleveland Ave., Hillcrest. Sdurotary.org.

Gentle yoga for seniors: 2:30–4 p.m., present-
ed by The Center and Silver Age Yoga Community 
Outreach (SAYCO) at The San Diego LGBT Center, 
3909 Centre St., Hillcrest, free. Thecentersd.org.

North Park Thursday Market: 3–7 
p.m., at 3000 North Park Way, between 30th 
Street and Granada Avenue, North Park, 
free. Northparkfarmersmarket.com.

Kornfl ower’s Open Mic: Signups at 
6:30 p.m., open mic (no poetry or comedy) 
7–10 p.m. Family-friendly event at Rebecca’s 
Coffee House, 3015 Juniper St., South Park, 
free. Rebeccascoffeehouse.com.

Liberty Toastmasters Club: 7 
p.m., at Saint Paul’s Community 

Care Center, 328 Maple St., Bankers 
Hill. Libertytoastmasters.org.

Courage to Change – Al-Anon meet-
ings: 7:15–8:15 p.m., a weekly meeting for 
friends and relatives of alcoholics at Christ 
United Presbyterian Church (in the chapel), 
3025 Fir St., South Park.

San Diego Film Series: 7:30 p.m., every 
third Thursday view a fi lm representative of 
Italian cinema at the Museum of Photographic 
Arts, 1649 El Prado, Balboa Park. Sandiegoita
lianfi lmfestival.com.

Kirtan Musical Meditation: 8:30 
p.m., chant and sing ancient and contem-
porary mantras celebrating love and life at 
Pilgrimage of the Heart Yoga, 3301 Adams 
Ave., Normal Heights. Free – donations wel-
come. Pilgrimageyoga.com.

Fridays
Memory Café: 10–11 a.m., second and 

fourth Fridays. Gathering place for those 
with memory loss, caretakers and those wor-
ried about memory problems in the Common 
Room at First Unitarian Universalist 
Church of San Diego, 4190 Front St., 
Hillcrest. At-will donation. Memoryguides.
org and Firstuusandiego.org.

Square Dancing Classes: 6:30–8:30 p.m., 
every Friday. No previous dance experience 
needed. Recital Hall, 2130 Pan American 
Plaza. $50 for 13 classes. 858-277-7499 or cir-
culators.sdsda.org.

Saturdays
Old Town Saturday Market: 9 

a.m.–4 p.m., on Harney Street and San 
Diego Avenue, Old Town, free. Also held on 
Sundays. Oldtownsaturdaymarket.com.

Golden Hill Farmers Market: 9:30 
a.m.–1:30 p.m., on B Street between 
27th and 28th streets, Golden Hill, 
free. Sdmarketmanager.com.

Comedy Heights: 8–10 p.m., local comedi-
ans take the stage next to Twiggs Coffeehouse 
at 4590 Park Blvd., University Heights, 
free. Comedyheights.com.

Sundays
Hillcrest Farmers Market: 9 a.m.–2 p.m., 

under the Hillcrest Pride Flag, Harvey Milk and 
Normal streets, free. Hillcrestfarmersmarket.com.

West African dance class: 5:30–7 p.m., 
Master dancer Djibril Camara from Guinea teach-
es these classes that are also a great workout for 
all ages and skill levels at La Vie Dance Studio, 
325 W. Washington, Hillcrest. Lavie.dance.

To view local community organization meet-
ing information online, visit: bit.ly/2esLpLR.

—Email calendar items to ken@sdcnn.com.v
see Featured Events, pg 19
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Enjoy unlimited tastes of beer 
from San Diego homebrewers as 
well as some local breweries. All 
proceeds will help fund enrich-
ment programs, scholarships and 
other necessities at North Park’s 
Jefferson Elementary IB STEAM 
Magnet School. Certifi ed judges 
will sample and considering each 
beer a week prior to the event. 

There will also be a people’s 
choice award the day of the festi-
val. Buy tickets at bit.ly/2lPjtlK 
or visit sdhomebrewfest.com.

South Park Spring 
Walkabout
Saturday, March 18

South Park’s Spring 
Walkabout in the South Park 
business district is set for 6 
to 10 p.m. This is a quarterly, 
free, fun-fi lled evening festival 
that showcases all the unique 
and independent business-
es within South Park. Enjoy 

complimentary treats, live en-
tertainment and special offers. 
The information booth is located 
at the north end of South Park 
in the California Liquor lot 
on Juniper and 30th Street. The 
booth has complimentary 

walking guides with information 
about what each business is 
offering, free South Park maps, 
and you can enter to win prizes 
from a free drawing. Visit south-
parksd.com. 

Rock Star Beer Festival
Saturday, March 18

Toast to the best of 
California’s craft beer and live 
music as San Diego’s Rock 
Star Beer Festival showcases 
local and regional breweries 
and features live music and DJ 
performances throughout the 

Lafayette Hotel, 7-10 p.m. at 
2223 El Cajon Blvd. in North 
Park. The pool deck and veran-
da will host the majority of the 
tasting stations and a live DJ. 
The conservatory of the hotel 
will host a lounge-style beer ex-
perience with more beer tasting 
stations and an area of couches 
and luxury chairs for lounging. 
Includes unlimited samples, live 
entertainment and access to the 
after party. VIP tickets include 
an extra hour of imbibing (start-
ing at 6 p.m.) and access to 10 
limited release beers. Visit sand-
iegoville.comv

FROM PAGE 18

FEATURED 
EVENTS
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