
An ecofriendly business in North Park
Couple’s company refi lls used containers with natural products

By John Gregory

Local residents who want 
to help preserve the environ-
ment while saving cash may 
bring their empty containers 
to Earthwell Refi ll in North 
Park and leave with the same 
containers fi lled with natural 
products of their choice. 

The store will refi ll the 
containers with anything a 
customer wants, from house-
hold cleaning liquid to body 
lotion to shampoo.

It’s a way to re-use con-
tainers and reduce the mas-
sive quantity of plastic waste 
fi lling up area landfi lls, ac-
cording to owners Kris and 
Katrina Oprisko.

All the products from 
Earthwell Refi ll are plant- 
and mineral-based, which 
helps reduce San Diego’s 
carbon footprint.

“Once you use them, you 
don’t go back,” Katrina said.

DanceDance the the 
IrishIrish wayway

By Gina McGalliard

Along Adams Avenue in 
Kensington, there’s a dance 
studio that doesn’t teach ballet, 
tap or even hip-hop. 

At Clan Rince School of Irish 
Dance — “clan rince” is Gaelic 
for “dance family” — they only 
do traditional Irish step dancing. 

“My mother was born in 
Ireland and she was so proud 
of being from Ireland,” said 
Jeannie Thornton, who owns the 
dance studio. “She just wanted 
her children to be connected to 
Ireland and not forget where 
she was born and raised. So she 
always wanted to do Irish things 
but there wasn’t a lot going on in 
San Diego — the [Irish] commu-
nity was very small.” 

Then one day, after Mass, 
it was announced that there 
would be Irish dance classes 
following the church service. 
As fi rst, Thornton didn’t want 
to attend because she fi gured 
she already knew how to 
Irish dance — her mother had 
taught her basic steps in their 
living room — but now it was 
time for her to have a proper 
class from a certifi ed teacher, 
her mother said. 

“And I have to say I loved 
it,” Thornton said of that fi rst 
lesson in class. “And I’ve been 
doing it ever since — and that 
was 40 years ago.” 

Soon she was participating 
in local competitions, known 
as a Feis, a mainstay of the 
Irish-dance world. Even though 
she won nothing at her fi rst 
Feis, she vowed to keep trying 
rather than be discouraged. 
Sure enough, she got better re-
sults at her second competition, 
but the third time proved the 
charm: She got straight fi rst 
places. 

“I turned into a competitive 
person I didn’t know I was,” 
she said. 

At age 15 she attended the 
North American champion-
ships, only expecting to enjoy 
the experience of it because the 
competition would be so stiff. 
Instead, she placed fi fth. 

“It just ignited something in 
me,” Thornton said. “[I was] 
like, ‘I am going to win this. 
I’m going to win this.’ And so 
the following year I went back 
and got fi rst.”

see Irish dance, pg 13see Earthwell, pg 14
Kris and Katrina Oprisko are the owners of Earthwell Refi ll in North Park. 
(Courtesy of the Opriskos)

Ken Williams | Editor

Like the Big Bad Wolf from 
the fairy tales, the Uptown 
Planners huffed and puffed 
and tried to blow the house 
down. 

Some members of the 
Uptown Planners got all 
heated — and even confused 
— as they reviewed plans 
for a mixed-use development 
proposed to be built on 1 acre 
located at the southwest corner 

of Robinson and Seventh 
avenues. The project, pro-
posed by the developer gi-
ant Greystar, is known as 
Hillcrest 111.

see Hillcrest 111, pg 4

The proposed Hillcrest 111 building, seen at night from the corner of Seventh and Robinson avenues in Hillcrest 
(Artist rendering courtesy of Architects Orange)
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Meet the ‘anti-publicist’
Ken Williams | Editor

Jean Walcher is not in public 
relations because she likes peo-
ple and parties, and she doesn’t 
pine to work with celebrities. 
No one would describe her as 
bubbly or excessively perky, un-
like some PR people you meet 
along the way. 

In fact, Walcher calls herself 
the “anti-publicist” and bristles 
at Hollywood’s portrayals of PR 
characters such as Samantha 
Jones on HBO’s “Sex and the 
City” or Liz G. of the fi ctional 
PR fi rm PubLizity on Comedy 
Central’s “Kroll Show.” 

Walcher and her agency, 
J. Walcher Communications, 
are both based in South Park. 
Celebrating 15 years in business, 
the  company’s clients run the 
gamut from United Way of San 
Diego County and the Hazard 
Center in Mission Valley to 
Bazaar del Mundo in Old Town 
and the International Council on 
Systems Engineering. To read 
her full biography, visit jwalcher.
com/team/jean-walcher.

Here are fi ve questions with 
Walcher:

1. Why did you choose a 
career in public relations 
and who has inspired you 
in this fi eld?

“I fell into this career complete-
ly by accident. My mother is a 
longtime PR professional with a 
successful business, and I worked 
for her while I was going to 

school. I moved away and worked 
in New York City for three years, 
and then to Los Angeles to work 
in the fi lm business for many 
years. Ultimately, I came back to 
San Diego and decided to contin-
ue her good work and carry on 
the name she had cultivated in 
San Diego. I am the fi rst to ad-
mit I rode her coattails …”

2. How has PR changed 
over the past 15 years and 
how has that affected the 
way your company does 
business?

“The PR industry has been 
completely turned on its head 
in the digital age, as I’m sure 
you can imagine. Not only is 
there whole new practice areas 

in social media, content devel-
opment, analytics, and blogger 
and infl uencer relationships, 
but on the fl ip side, we’ve got 
diminishing traditional news 
outlets, which is disappointing 
on so many levels: 1) tradition-
al print and broadcast news 
outlets are more fact-based and 
well-researched, with higher 
quality journalism; 2) our own 
PR opportunities are fewer.

“It hasn’t really changed 
the way we do business, it has 
changed the skills we need to 
learn, and keep fresh and rele-
vant. There’s no doubt that it is 
more challenging for those who 
weren’t raised in the digital age, 
but if they learn it, they are even 
more valuable as they are able 
to apply more strategic experi-
ence and hands-on knowledge to 
digital and social strategies.”

3. What are the most 
memorable moments for 
your company, as well as 
you personally?

“The most memorable experi-
ences, unfortunately, usually come 
from a crisis that we’re tasked to 
handle — either with a client or a 
media outlet. Such a crisis involves 
much stress, but we also learn 
from it, and eventually have a 
sense of humor about it.”

4. You consider yourself 
the “anti-publicist.” What is 
the stereotype you are out to 
destroy, and why is that so 
important to you?

“PR people do have a stereotype, 
don’t we? I would like to dispel the 
myth of a PR ‘wrangler’ — some-
one who’s there to escort a client 
to parties and pitch fl uffy content 
to media outlets they don’t read. 
We are marketing specialists; we 
consider the client, its business 
model and goals, target audienc-
es, and develop strategies that 
will help brand them. This could 
include a combination of tradi-
tional media relations, thought 
leadership, social media, content 
creation, community relationships 
and partnerships, paid advertis-
ing, marketing and more.”

5. You live and work in 
South Park. Why do you love 
this neighborhood so much?

“I moved to South Park 18 
years ago when the neighbor-
hood was just developing some 
serious buzz. I love being in 
an emerging area that blends 
new and old, with a diversity 
of people working and living. I 
haven’t ever lived in a neighbor-
hood where I feel so connected. 
Mostly, I just love to be able to 
walk to all of my favorite spots 
on the weekend, not just from 
home to offi ce when I don’t need 
a car, but all of my favorite 
spots: Ginseng Yoga, Rose Wine 
Bar, Piacero Mio, GFit, the 
retail stores where I buy books, 
gifts and clothes — and now 
Barons!”

—Ken Williams is editor 
of Uptown News and can be 
reached at ken@sdcnn.com 
or at 619-961-1952. Follow 
him on Twitter at 
@KenSanDiego, Instagram 
at @KenSD or Facebook at 
KenWilliamsSanDiego.v

Jean Walcher 

Jean Walcher and her staff (Courtesy of J. Walcher Communications)

How to Drive Up the Price of your 
San Diego Home Before You Sell 

San Diego - Because your home may well be your largest 
asset, selling it is probably one of the most important de-

cisions you will make in your life. And once you have made 
that decision, you’ll want to sell your home for the highest 
price in the shortest time possible without compromising 

your sanity. Before you place your home on the market, 
here’s a way to help you to be as prepared as possible.

To assist home sellers, a new industry report has just been 
released called “27 Valuable Tips That You Should Know to 
Get Your Home Sold Fast and for Top Dollar.” It tackles the 
important issues you need to know to make your home 
competitive in today’s tough, aggressive marketplace.

Through these 27 tips you will discover how to protect 
and capitalize on your most important investment, re-

duce stress, be in control of your situation and make the 
best profit possible.

In this report you’ll discover how to avoid financial dis-
appointment or worse, a financial disaster when selling 
your home. Using a common-sense approach, you will 

get the straight facts about what can make or break the 
sale of your home.

You owe it to yourself to learn how these important tips will 
give you the competitive edge to get your home sold fast 

and for the most amount of money.
Order your free report today. To order a FREE Special 

Report and to hear a brief recorded message about how 
to order your FREE copy of this report call toll-free 1-800-
728-8254 and enter 6023. You can call any time, 24 hours 

a day, 7 days a week.
Get your free special report NOW.

This report is courtesy of Reef Point Real Estate. Not intend-
ed to solicit buyers or sellers currently under contract.
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After hearing a presentation 
from the developer, listening to 
public comments and debating 
the project’s merits, the Uptown 
Planners took a series of confl ict-
ing votes on Feb. 7. The volunteer 
group, elected by local residents 
to serve on the city’s offi cial 
advisory group to the Planning 
Department on development mat-
ters pertaining to the Uptown 
communities, was meeting for 
the fi rst time in 2017. More on 
that later. But fi rst, here’s some 
background on the project.

About the property
The site is currently owned 

by Pacifi c Bell Telephone 
Company, which does busi-
ness as AT&T California. The 
property is being used as a 
parking lot for AT&T trucks 
and personal vehicles used by 
employees working out of the 
monolithic AT&T complex on 
the north side of Robinson. The 
project would require the park-
ing lot’s demolition.

AT&T is selling the bulk of 
the land to Greystar, but will 
retain ownership of 16,800 
square feet on the south side 
of the property with plans to 
build a detached parking ga-
rage with 86 oversized parking 
stalls spread out over three 
subterranean levels and one 
level above ground. The ga-
rage would be accessed from 
Seventh as well as the alley, 
which runs between Robinson 
and Pennsylvania, on the west 
side of the property.

Greystar is a multifamily 
real estate business based in 
Charleston, South Carolina, 
and has more than 10,000 
employees nationwide. In 
Southern California, Greystar 
has offi ces in Solana Beach and 
Irvine, and was represented at 
the meeting by its local devel-
opment director, Jim Ivory.

About Hillcrest 111
Greystar proposes building 

111 residential units, including 
nine apartments for very-low-
income families, and 4,880 
square feet of commercial re-
tail space along Robinson and 
Seventh. 

The retail space would not 
include a restaurant, but is 
expected to attract the kind of 
businesses that would cater to 
the apartment residents, said 
Marcela Escobar-Eck, principal 
with the local land-use plan-
ning agency Atlantic Group 
that is working with Greystar. 
She listed potential tenants as 
offi ces, salons, retail shops and 
a small coffeehouse.

The 100,824-square-foot 
building would have seven 
fl oors and rise 90 feet — about 
the same height as the AT&T 
complex on the north side of 
Robinson.

Below the Hillcrest 111 
building, Greystar would con-
struct three levels of under-
ground parking with 183 spac-
es — 15 more than required 
— for residents and retail 
businesses. There also would 
be stalls for 50 bicycles and 11 
motorcycles or scooters, in a bid 
to entice residents to use alter-
native modes of transportation.

FROM PAGE 1

HILLCREST 111

see Hillcrest 111, pg 5

ONE OF A KIND LOCATION.  
ONE OF A KIND OPPORTUNITY.

SAVINABYBOSA.COM

SALES GALLERY OPENING SOON 

REGISTER TO BE AMONG THE FIRST TO PREVIEW

The wait is over for a lifestyle that lives up to its location. Sophisticated  

high-rise homes just steps to the vibrant Little Italy scene with prime access to 

the very best of Downtown and beyond. Stylish new interiors and inviting amenity 

spaces that beg you to step inside. Coastal breezes and cosmopolitan evenings 

coming together to create an address and ownership opportunity like no other. 

This is not an offer to sell but intended for information only. Rendering, photography, illustrations, floor plans, amenities, finishes and other information described herein are representative only and are not intended 
to reflect any specific feature, amenity, unit condition or view when built. No representation and warranties are made with regard to the accuracy, completeness or suitability of the information published herein. The 
developer reserves the right to make modification in materials, specifications, plan, pricing, designs, scheduling and delivery without prior notice. Represented by S&P Realty Services Corp. CalBRE# 02012517.
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Approved by subcommittee
The Design Review 

Subcommittee of the Uptown 
Planners voted 6-0 last month 
to approve the Hillcrest 111 
project, listing two conditions 
for its approval:

 ● Recommend the applicant 
avoid white stucco for the exte-
rior walls and consider a higher 
quality material for white sur-
faces. The developer confi rmed 
at the Feb. 7 meeting that they 
had change the stark white 
color to an antique white color, 
and added a contrasting color 
to the middle portion of the 
building facing Seventh.

 ● Recommend the south 
elevation of the project feature 
greater architectural interest 
through the use of varied fi n-

ishes and/or materials similar 
to the west (alley) elevation. 
The developer said it took that 
advice.

The Feb. 7 meeting
Hillcrest 111 is the fi rst 

large project out of the gate 
since the City Council approved 
Uptown’s Community Plan 
Update (CPU) late last year. 
This project, however, came 
forward under the rules of the 
old CPU. 

Greystar has applied for 
a Process 2 Neighborhood 
Development Permit, one of the 
Planning Department’s easier 
application processes, simply 
requiring action by the Uptown 
Planners and then a decision 
by the Planning Department 
staff. Any appeal of a staff deci-
sion would be heard only by the 
Planning Commission, which 
would make the fi nal ruling. 

Working in conjunction with 
Atlantis Group, Greystar is 
utilizing the city’s Affordable 
Housing Density Bonus and 
will be required to provide the 
apartments for lower-income 
families for 55 years. By using 
the bonus, the developer is 
entitled to two deviations and 
asked to: 

 ● Exceed the 65-foot height 
limit, which also would be sub-
ject to approval by the Federal 
Aviation Administration due to 
its proximity to the airport.

 ● Reduce setbacks along the 
alley on the west side of the 
project.

Under the old CPU, the 
Interim Height Ordinance 
(IHO) limits building heights to 
65 feet. The IHO, though, was 
eliminated when the new CPU 
went into effect on Feb. 6.

The building’s proposed 
90-foot height drew the ire 
of Mat Walstrom and Tom 
Mullaney, two members who 

typically oppose projects pro-
posing greater density and 
height. Other members were 
concerned about the building’s 
stepbacks and setbacks; a 
perceived lack of solar, even 
though the developer said solar 
would be used to warm up the 
building’s water system; or 
wanted more parking spaces in 
the AT&T garage, which didn’t 
make much sense due to safety 
issues.

Walstrom and Mullaney 
proposed a motion to delay a 
vote until the developer got all 
the issues cleared. That motion 
passed 8-5 with the chair, Leo 
Wilson, abstaining as usual. 
But city staff said that motion 
was essentially meaningless, 
since the developer was already 
addressing staff’s concerns, so 
the Uptown Planners voted to 
undo the motion.

Then the Uptown Planners 
voted 7-6-1 in favor of a motion 

to encourage the developer to 
incorporate a 15-foot setback of 
the building’s upper fl oors that 
face Robinson and seek more 
solar options and more parking 
spots.

Next came a series of failed 
votes to recommend lowering 
the building’s height. Attempts 
to lower the height to 72 feet 
and 80 feet failed both times by 
8-5-1 votes.

Someone in the audience 
laughingly suggested voting for 
a height of 150 feet. The joke 
helped break up the tension in 
the room.

The fl urry of motions, votes 
and re-votes left the audience 
as confused as the Uptown 
Planners appear to be. Escobar-
Eck, from the Atlantis Group, 
spoke up and said the votes 
were “as clear as mud.”

A day later, on Feb. 8, 
Escobar-Eck emailed San 

FROM PAGE 4

HILLCREST 111
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The current site of the proposed Hillcrest 111 building, seen from the corner 
of Seventh and Robinson avenues in Hillcrest (Photo by Ken Williams)

   Confused by reverse mortgage loans? Who 
can you trust? It is very important to get the 
facts to make a truly informed decision 
about this financial product. There is so 
much misinformation and outdated facts 
surrounding reverse mortgages that it makes 
it feel difficult to navigate. “There is in general, 
a lot of confusion about reverse mortgages," 
says Stacy Canan, assistant director of the 
Consumer Financial Protection Bureau's 
Office for Older Americans.
   The benefits can be wonderful, so it is critical 
to truly discover what is “urban myth” and 
what is fact. So, we did the research for you 
and have found 10 Reverse Mortgage Myths 

that persist, along with a few other critical 
things you need to know if you are 
considering a reverse mortgage loan now or 
in the future.
   Before you make any mortgage decisions 
call and get a copy of this FREE report entitled 
“10 Myths many surrounding Reverse 
Mortgage Loans”  To order your FREE copy of 
this report call toll free 1-866-220-9502 and 
enter 2001. You can call any time, 24 hours a 
day, 7 days a week. Get your free special 
report NOW to find out what myths you need 
to know!

10 Myths Surrounding Reverse Mortgage Loans.

     Because your home may well be your largest 
asset, selling it is probably one of the most 
important decisions you will make in your life.  
And once you have made that decision, you'll 
want to sell your home for the highest price in 
the shortest time possible without 
compromising your sanity.  Before you place 
your home on the market, here’s a way to help 
you be as prepared as possible.  To assist 
homesellers, a new industry report has just 
been released called “27 Valuable Tips That You 
Should Know to Get Your Home Sold Fast and 
for Top Dollar.”  It tackles the important issues 
you need to make your home competitive in 
today’s tough, aggressive marketplace.
     Through these 27 tips you will discover how 
to protect and capitalize on your most 
important investment, reduce stress, be in 
control of your situation, and make the best 
profit possible.  In this report you’ll discover 

how to avoid financial disappointment or 
worse, a financial disaster when selling your 
home. Using a common-sense approach, you 
will get the straight facts about what can make 
or break the sale of your home.
     You owe it to yourself to learn how these 
important tips will give you the competitive 
edge to get your home sold fast and for the 
most amount of money.  Order your free report 
today.
     To hear a brief recorded message about how 
to order your FREE copy of this report call 
toll-free 866-220-9502 and enter 1023.  You 
can call any time, 24 hours a day, 7 days a week.  
Get your free special report NOW.

This report is courtesy of Moore & Sons Realty BRE#01990368. 
Not intended to solicit buyers or sellers currently under contract. 
Copyright © 2016

27 Quick and Easy Fix Ups to Sell Your Uptown Home Fast

and for Top DollarUptown San Diego,
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GUEST EDITORIAL

Where I’ll draw the line in the Trump years
By Rep. Scott Peters

(Editor’s note: This was 
originally published in the 
San Diego Union-Tribune 
on Jan. 26.)

I am hardly alone in my 
apprehension about what 
a Donald Trump presi-
dency means for the state 
of our union. As we enter 
this new era, San Diegans 
should know that despite 
my grave concerns, I re-
main committed to solving 
problems and fi xing a 
broken Washington, D.C. I 
will continue to work with 
anyone who has a good 
idea, regardless of political 
party or title, in order to 
create more prosperous 
future – and a govern-
ment that works — for all 
Americans.

So if President Trump 
and Republicans and 
Democrats want to work 
together to revise the 
tax code to support mid-
dle-class job creation, 
bring offshore profi ts back 
home to invest here, repair 
America’s infrastructure, 
and keep America’s mil-
itary the strongest and 
best in the world, I’m 
ready to help.

However, if the 
President continues to pur-
sue some of the extreme 
plans he campaigned 
on — a Muslim regis-
try, defunding Planned 
Parenthood, a border wall, 
reckless climate policies 
— I will draw the line and 
fi ght back in the 115th 
Congress.

Here will be my guiding 
principles:

Loyalty
I pledge loyalty to 

country and district fi rst, 
ahead of political party. 
I’ll continue to work with 
both parties and I’ll stand 
up to my party when I 

disagree. I draw the line 
when fi ghting the other 
political party at home 
becomes more important 
than defeating our en-
emies abroad. We need 
an honest investigation 
of Russia’s interference 
with our election. And we 
need to make sure our 
President and his cabinet 
put service before self and 
don’t use their positions 
of trust to line their own 
pockets at the expense of 
American interests.

Truth
To solve our toughest 

problems, we must know 
and accept the facts. I 
draw the line when some 
try to obscure our very 
real challenges with 
made-up realities. We 
know climate change 
threatens our future, let’s 
act responsibly to fi nd 
economy-friendly, sci-
ence-based solutions that 
reduce emissions and pro-
tect our planet. We know 
our growing national debt 
threatens our ability to 
invest in the long term. 
That debt won’t go away 
if we pretend that more 
tax cuts for the wealthiest 
Americans somehow pay 
for themselves. They don’t. 

Opportunity for all
Too many hard-work-

ing people aren’t able to 
make ends meet. I will 
continue to work for pol-
icies that reward hard 
work and provide eco-
nomic opportunity for all; 
everyone should have a 
chance to get ahead and 
realize their American 
dream. This means work-
ing with Democrats and 
Republicans to invest in 
our federal highways and 
bridges and ports to create 
jobs and spur commerce. 
It means investment in 
science and in education 
so our kids can compete 
in today’s brain-powered 
economy. It means fi xing 
our immigration system so 
we have the workforce we 
need, from farms to hospi-
tals to laboratories. I draw 
the line against counter-
productive policies like 
burying our children in 
student loan debt or wast-
ing money on a multi-bil-
lion-dollar border wall.   

Strength abroad
I commit to main-

taining America as the 
world’s leader in peace 
and strength. That means 
supporting diplomacy at 
the Department of State 
and our military at the 
Department of Defense. 
It means bolstering 
America’s economic leader-
ship through global trade 
standards that increase 
protections for workers 
around the world while 
leveling the playing fi eld 
for American workers here 
at home. And it means 
drawing the line and 
fi ghting back if our future 
president wants to under-
mine our long-standing 
alliances at NATO, allow 
the proliferation of nuclear 
weapons or abuse our mil-
itary strength in order to 
antagonize, or incite war. 

Respect for all
Finally, I draw a line 

against the divisive and 
malicious tone set by 
President Trump, from 
his campaign to his 
speeches to his tweets. I 
commit to kindness and 
compassion in all that 
we do as a Congress. 
That means caring for 
the poor and sick and 
others in need of help. 
It means remembering 
that discrimination has 
no place in a nation as 
great as ours and that 
immigrants and refu-
gees are men, women 
and children, often 
fleeing danger and al-
ways seeking a better 
life, just like our ances-
tors. It means following 
the Golden Rule, and 
assuming the best in 
others – including my 
colleagues whose po-
litical ideology may be 
different from my own. I 
will continue to treat ev-
ery one of my colleagues 
with respect and appre-
ciation for their service 
to our nation.

These are the guide-
posts San Diegans can 
expect me to follow. We 
should demand no less 
from the President of 
the United States.

—Rep. Scott Peters 
serves the 52nd 
Congressional District 
of California, which 
covers much of cen-
tral San Diego County 
including Poway, 
Coronado, and large 
portions of the City 
of San Diego. He is a 
member of the House 
Energy and Commerce 
Committee  and a for-
mer environmental 
attorney, San Diego 
City Council president, 
and Port Commission 
Chairman.❖

Rep. Scott Peters
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More from U.S. Rep. Susan A. Davis 

(Editor’s note:  This is the fi nale 
of a two-part interview with 
U.S. Rep. Susan A. Davis. Read 
the fi rst part at bit.ly/2jIlfJi.)

As a new Congress begins 
its two-year term, Democrats 
have their work cut out for 
them. As the Trump era begins, 
Democrats will be hard-pressed 
to counteract the policy changes 
brought about by the Trump ad-
ministration and his Republican 
allies in Congress.

The fi rst skirmishes have 
already begun. Only hours after 
taking the oath of offi ce, Trump 
signed executive orders that be-
gan the process of repealing the 
Affordable Care Act (ACA) — or 
Obamacare — despite the ad-
ministration’s and Republicans’ 
complete lack of an alternative to 
replace it. The new administra-
tion has made vague overtures 
about a replacement plan that 
Trump says will provide insur-
ance for everyone, but no details 
on such a plan have been offered.

While the ACA is in no dan-
ger of disappearing immediately, 
it may be just a matter of time 
before 20 million Americans 
who have gained insurance 
on the exchanges nationwide 
will lose it. In San Diego, that 
means 300,000 will lose their 
insurance; twice that number of 
Medi-Cal recipients could lose 
access to coverage, according to 
U.S. Rep. Susan A. Davis (D-
53) of San Diego.

The fi ght to preserve and im-
prove, rather than dismantle, the 
ACA has been a particular focus 
for Democrats — and even some 
Republicans — since the presi-
dential election on Nov. 8. On Jan. 
15, Davis and Scott Peters (D-52) 
held a joint press conference at 
Sharp Memorial Hospital in San 
Diego to discuss the threat that 
gutting the ACA presents.

In attendance were a number 
of doctors and ACA benefi cia-
ries, each of whom considered 
Obamacare a saving grace; all 
expressed intense concerns over 
the ramifi cations of a repeal of 
the ACA.

“I can’t tell you how many San 
Diegans I’ve heard from who are 
scared to death of losing their 
health care,” Davis said at the 
press conference. “We all need 
to remember that this won’t just 
impact those who obtained in-
surance through the law. Repeal 
would affect virtually everyone 
who has health insurance.”

In the days since the Obama 
administration began to wind 
down, the former president’s sig-
nature health care reform legis-
lation has found new popularity, 
something it never did enjoy 
since the law’s passage in 2010. 

“We have to learn from why 
our message [on Obamacare] 
didn’t resonate. We have to un-
derstand better what made the 
difference for people [to vote for 
Trump],” Davis said. “Some of 
it doesn’t seem related to what 
was occurring in the economy or 
even in their own communities.”

Also of grave concern to Davis 
and her Democratic colleagues is 
the future of Social Security and 
Medicare. 

“In San Diego, we have strong 
numbers of people on Social 
Security and Medicare. We 
know that’s critically import-
ant. What policies you support 
means something to the people 
who receive (those services).” 

Davis noted Republican ef-
forts to privatize Social Security. 

“There are maybe some 
changes that can occur, but we 
don’t believe it should be privat-
ized,” Davis said. The economic 
impact of privatization, she said, 
could be devastating: 40 percent 
of seniors in San Diego would be 
living in poverty without Social 
Security. “There is $6.6 million 
spent in San Diego by recipients 
every month that boosts our 
economy. That’s important to me 
and it’s certainly important to 
the people I serve.”

While Social Security and 
Medicare have a signifi cant 
impact on the local economy, 
military spending packs the 
real wallop. According to the 
San Diego Regional Economic 
Development Corp., military 
spending accounts for 22 percent 
of all jobs in the San Diego re-
gion. It would seem, then, that 
new president’s insistence that 
our military is woefully unpre-
pared and dilapidated (they’re 

not, according to Davis) would 
seem to bode well for the lo-
cals. Part of Trump’s campaign 
rhetoric involved signifi cantly 
increasing military spending.

Throwing money at the prob-
lem, real or perceived, however, 
may not be the sole answer. 
Davis, who sits on the House 
Armed Services Committee, be-
lieves that the country may be 
due for another round of base 
relocations and closures (BRAC), 
with an eye on effi ciency. “San 
Diego has benefi tted more from 
BRAC than it hasn’t,” she said. 
“But on the other hand, we have 
many installations [nationwide] 
that have more facilities than 
they need.”

Closures and/or downsizing 
can be done in a manner that 
boosts, rather than decimates, 
local economies. “San Diego 
has downsized where we could,” 
Davis said, specifi cally pointing 
to the portion of Naval Training 
Center on Point Loma that is 
now known as Liberty Station, a 
mixed-use development that is 
viewed as a success story. The 
trick, she said, is to fi nd other 
industries that are willing to 
come in and fi ll the economic 
void left by a base closure, much 
like what happened in San Diego.

Still, Davis said, despite the 
number of military installations 
in the county, San Diego is likely 
safe from another BRAC. “We 
are not in as much jeopardy as 
other areas around the country. 
There are other facilities that 
are outdated and not being used, 
and they should be looked at,” 
she said.

And despite the periodic 
fervor for a new international 
airport at Miramar, Davis said 
that is not on anyone’s radar. 

“We need Miramar,” she said. 
“Miramar is functioning well.”

Also looming ominously are 
the Trump administration’s 
policies on immigration. Trump 
has already issued executive 
orders banning refugees and 
immigrants from several ma-
jority Muslim countries — an 
action that has been met with 
enormous backlash. 

Trump also signed an ex-
ecutive order paving the way 
for his favorite pet project, a 
wall running the length of the 
U.S.-Mexico border. Yet to be 
determined is the fate of nearly 
11 million undocumented res-
idents, many of them living in 
California. 

“People here in California are 
very concerned about what’s 
going to happen,” Davis said. 

“Schools in my neighborhood, 
kids are going to school and ask-
ing their teachers ‘what happens 

if I go home and my parents 
aren’t there?’ They believe that’s 
a possibility, even if they know 
they themselves were born here. 
Parents are making plans for 
what could happen.”

Deferred Action for Childhood 
Arrivals (DACA) and Deferred 
Action for Parents of Americans 
(DAPA) have had fairly extraor-
dinary success, Davis said, with 
over 750,000 people registered 
under DACA alone to go to 
school and stay in the U.S.

“It would be ideal if, as even 
George W. Bush advocated, that 
we could fi nd a path to citizen-
ship,” Davis said. “That works 
for businesses and for families.”

Some of Trump’s policies 
have also placed the San Diego 
region’s border economy is at 
risk, she said.

“We have to ensure that 
Trump doesn’t harm that sym-
biosis,” Davis said, referring to 
the growing interdependence in 
a region with the single busiest 
land port of entry in the world.

It remains to be seen 
how effective congressional 
Democrats can be in staving 
off some of the policies of the 
Trump administration they 
view as overly extreme over the 
next four years.

—Andy Cohen is a local 
freelance writer. Reach him at 
ac76@sbcglobal.net.v

Congressional
Watch
Andy Cohen

“I recommend The Change Fitness to everyone.”
– Dr. Dan Einhorn, M.D., President American

Assoc. of Clinical Endocrinologists, medical director of
the Scripps Whittier Diabetes Institute, and professor of

medicine at UC San Diego

“The Change Fitness has helped me improve my
strength and flexibility tremendously!”

– Dr. Scott Mubarak, Orthopedic Surgeon

“I definitely feel difference in balance with
stronger legs. It’s been very helpful in
preventing serious falls … Mobility is so
important as we age and hit or miss workouts
aren’t enough to keep the body strong.”

– Joyce Bruun, age 78, Home-maker / artist

“This has made my golf game better. I can
hit the ball much further now. In recent bone
density tests, it has increased the bone
density in my hips.”

– Jan Delair, age 63, retired

If you’re serious about getting in shape,
increasing your strength, flexibility, bone
mass, improving blood sugar, losing
weight, not to mention improving your
feeling of well-being and improved
memory, this could be for you.

And you can achieve all in just two sessions
a week that take less than 23 minutes each.

Feel better every day, sleep better, look
years younger. Improved health means
fewer doctor bills.

Scientifically proven results; workouts are
ultra-safe, yet amazingly invigorating.

Personalized workouts customized for
each person, even if he/she has physical
limitations.

Serious fitness – serious results.

Strength, Endurance, Appearance
Twice a week workouts in 23 minutes or less

“This is the best 20 minutes of my week!”

Call today for your first appointment. Be prepared to be saying “Wow!”
Two locations to serve you: Poway/Rancho Bernardo &Mission Hills

Complete Fitness
in 20 Minutes

Weight-loss Flexibility Pain Relief Improve Blood Sugar Well-being
Strength Training Memory Improvement Increase Bone Mass

TEENS | ADULTS | SENIORS

www.thechangefitness.com

Call for your introductory
appointment today! (858) 382-4517

“The Revolutionary Fitness Studio”™

SENIORS

Dr. Paul Neustein, Surgeon
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Disney’s “Freaky Friday,” 
produced by La Jolla Playhouse 
in association with Cleveland 
Playhouse and Houston’s Alley 
Theatre, settled in Friday, 
Feb. 3, at the Mandell Weiss 
Theatre, where it continues 
through March 12. 

Staged by La Jolla Playhouse 
Artistic Director Christopher 
Ashley, the musical is based 
on Mary Rodgers’ 1972 novel, 

“Freaky Friday,” and the Walt 
Disney motion pictures that 
ensued. It features dynamite 
performances by Broadway 
veterans Heidi Blickenstaff 
(Broadway’s “Something Rotten” 
and “[title of show]”) and Emma 

Hunton (Broadway’s “Spring 
Awakening” and “Next to 
Normal”) as mother and daugh-
ter Katherine and Ellie Blake, 
respectively. 

The book is by Bridget 
Carpenter (TV’s “Parenthood”); 
music and lyrics by the Tony 
Award and Pulitzer Prize-
winning duo Tom Kitt and 
Brian Yorkey (“Next to Normal” 
and “If/Then”); with chore-
ography by Sergio Trujillo 
(“Memphis” and “Jersey Boys”).

The story is narrated by 
Ellie, who tells us that the 
freaky Friday in question 
was the eve of the widowed 
Katherine’s wedding to the 
handsome and laid-back Mike 
(David Jennings), whom 
Katherine met when she hired 
him to do some cabinetry. A 
perfectionist, Katherine has 
planned and is catering her 

own wedding. The event has 
attracted the coveted coverage 
of Wedding Magazine, which 
sends a photographer and writ-
er, who arrive on Friday. 

Midlife mother and 16-year-
old daughter are involved in 
a wrestling match over an 
hourglass, one of two that are 
family heirlooms, when sud-
denly and surprisingly, they 
exchange bodies. The sloppy, 
slightly overweight and de-
cidedly rebellious Ellie, who 
has wild, orange-tipped hair, 
inhabits her mother’s neat, 
well-turned-out body, teetering 
in heels on the big day. And 
Katherine is equally at sea 
in her daughter’s turbulently 
emotional skin, thrust into a 
day at high school, unaccount-
ably attracted to her daugh-
ter’s heartthrob, Adam (vo-
cally talented Chris Ramirez, 
splendidly performing this role, 

especially on choreographed 
hover-board). 

Meanwhile, Ellie, trapped 
in Katherine’s body, must cope 
with last minute details sur-
rounding the wedding, ques-
tions and photo ops with the 
magazine people, a ruined cake, 
her grandparents, and the bro-
ken and the missing hourglass, 
to say nothing of her missing 
preteen brother, Fletcher 
(played with disarming ease 
and clear vocalism by Jake 
Heston Miller).

Augmenting these principal 
players is a fi ne singing/dancing 
company of mean teens, unbend-
ing teachers and dense police 
offi cers. They are Jeannette 
Bayardelle, Eean Cochran, Joseph 
Dellger, Jessie Hooker, David 
Jennings, Storm Lever, Mary Jo 
McConnell, Tony Neidenbach, 
Jennafer [sic] Newberry, Julian 
Ramos, Alet Taylor, Jason 

SweetTooth Williams, and swings 
Katie Banville and Jermaine R. 
Rembert.

The smooth, fl awless vocal-
ism of Hunton and Blickenstaff 
makes for pleasant, evening-long 
listening pleasure, with 
Blickenstaff providing some 
stunning turns of phrase-end-
ings, especially in “After All 
This and Everything,” at the end 
of which she sings, “I love you, I 
really do” so unforgettably that 
she breaks a mother’s heart.  

The show’s opening ensem-
ble, “Just One Day” sets up the 
production and introduces most 
of the characters and dilem-
mas, which play out on Beowulf 
Borrit’s off-kilter suburban 
Chicago landscape and a basic 
set that switches from living 
room and kitchen shelf-units to 
school lockers in the blink of an 
eye. I’m sure that the rest of the 
score (I loved “Biology”), like that 
of “Next to Normal,” grows on 
one with additional hearings (the 
cast album release was Feb. 10). 
Emily Rebholz’s costumes are eye 
candy, and so is Howell Binkley’s 
lighting, all enhanced by Kai 
Harada and Brian Ronan’s sound 
design, which seamlessly inte-
grates singers, ensembles and 
nine-piece union orchestra.

Inhabiting one another’s 
skin leads mother and daugh-
ter to the truth and the impor-
tance and love in their rela-
tionship. This underlies all the 
comedy and glitz in this warm, 
appreciable musical.

—Charlene Baldridge has 
been writing about the arts 
since 1979. Follow her blog at 
charlenecriticism.blogspot.com 
or reach her at charb81@gmail.
com.v 

Disney’s 
“Freaky Friday”

Directed by 
Christopher Ashley

Tuesdays — Sundays 
through March 12

Mandell Weiss Theatre

La Jolla Playhouse

2910 La Jolla Village Drive

lajollaplayhouse.org
858-550-1010

Theater
Review
Charlene Baldridge

The cast of “Freaky Friday” at La Jolla Playhouse. (Photos by Jim Carmody)

(l to r) Emma Hunton and Heidi Blickenstaff

By Nick Gandiello
Directed by Gaye Taylor Upchurch

February 23 – March 26
Tickets start at $29

 A Moving World Premiere Drama

(619) 23-GLOBE (234-5623)

www.TheOldGlobe.org 858-560-5740   |   s d m t . o r g

FEBRUARY 10–26, 2017

THE SPRECKELS THEATRE
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Where’s Tommy?

If it wasn’t for the fl uffy, 
fl our tortillas originating from 
a secret dough recipe, and used 
in the construction of burritos 
and soft tacos, Don Tommy’s 
Mexican Food in Ocean Beach 
wouldn’t be worth my repeat 
drives there. 

Its elusive founder, Tommy 
Ramirez, opened the small, 
divey eatery some 22 years 
ago on Voltaire Street, about a 
mile east of the neighborhood’s 
beachside core, off Sunset Cliffs 
Boulevard. An avid surfer from 
Texas, he soon established a 
cult following for his Tex-Mex 
cooking and hand-rolled torti-
llas. Longtime customers recall 
his endearing knack for strik-
ing up friendships with many of 
the locals.

After selling the business 
six years later, along with 
his family’s dough recipe, 
the subsequent owner (Don 
Alvarez) would occasionally 
spot Ramirez waving to him 
through the front window while 
passing by, though never set-
ting foot inside.

“After that he just disap-
peared,” Alvarez said at the 
time.

Several years later, in 
2013, Ramirez resurfaced in 
North Park with the opening 
of Tommy’s Original Tex-Mex. 
When speaking to him by 
phone back then, he expressed 
excitement over reviving such 
Tex-Mex favorites as carne gui-
sada (cubed beef in brown gra-
vy), Southwest-style queso, and 
of course, his famous tortillas.

But the venture was 

short-lived, closing before I 
could visit, and with Ramirez 
leaving nary a trace of his 
whereabouts.

“I think he moved back to 
Texas,” said a woman recently 
overseeing the grill at Don 
Tommy’s, which changed own-
ership yet again about fi ve 
years ago. Ramirez’s culinary 
legacy, however, remains in-
tact through his dough recipe, 
which is still made daily, cut 
into balls, and stretched by 
hand to order.

Like falling in love with a 
particular wine at fi rst sip, the 
same magic occurs when biting 
into these semi-thick tortillas 
— defi ned by their hot air pock-
ets and dark pockmarks — re-
gardless what’s tucked inside.

In either a burrito or soft ta-
co, my preferred fi llings of late 
include the carnitas, which car-
ry a savory, roasted fl avor with 
hints of orange. Also notewor-
thy is the spicy chicken mixing 
breast meat with pico de gallo, 
fat rings of semi-brined jalape-
nos, and decent guacamole.

I’ve always found chicken 
or beef fajitas to be boring in 
restaurants. But when wrapped 
inside Ramirez’s fl oury love, 
and with a few dabs of the eat-
ery’s electric-green cilantro sal-
sa applied, they become some-
thing more than a pedestrian 
stir-fry of meat, onions and bell 
peppers.

A breakfast taco I tried re-
cently was pleasing, despite 
the scant enveloping of a single 
scrambled egg and thick-over-
cooked bacon. It was the nicely 
seasoned potatoes and pillowy 
tortilla that delivered me to the 
fi nishing line. 

Less remarkable are the 
bean and cheese burritos, 
which I’ve ordered twice. The 

refried beans are supposedly 
mashed with vegetable oil in-
stead of lard, hence their bland, 
anti-climactic fl avor.

Other menu items include 
chalupas made with outsourced 
corn tortillas, plus tortas, ta-
males, chille rellenos and en-
chiladas — all listed on a fairly 
new website rigged with a click 
button to “reserve your table 
today.” 

But don’t be misled. It leads 
only to an address page, and 
furthermore, the eatery has only 
three awkwardly arranged tables 
inside and a few on the front side-
walk — exactly how Ramirez left 
it more than a decade ago.

—Frank Sabatini Jr. is the 
author of “Secret San Diego” 
(ECW Press), and began his 
local writing career more than 
two decades ago as a staffer for 
the former San Diego Tribune. 
Reach him at fsabatini@san.
rr.com.v

Restaurant
Review 
Frank Sabatini Jr.

Don Tommy’s 
Mexican Food

4145 Voltaire St. 
(Ocean Beach)

619-223-5225

dontommysmexicanfood.com

Prices: 
Burritos, tacos, tortas, 

tamales and other items, 
$2.50 to $8.50

Don Tommy’s has been serving 
Mexican fare for more than 20 years. 
(Photos by Frank Sabatini Jr.)

619.544.1000  |  SDREP.ORG  |  Lyceum Theatre  |  Horton Plaza

Book Tickets Now!

FEBRUARY 23 - MARCH 19 IN THE LYCEUM SPACE

“SEXUALLY AND INTELLECTUALLY PROVOCATIVE...  

A HELL OF A LOT OF FUN! ”
The Hollywood Reporter

A SENSUOUS NEW COMEDY ABOUT 

BIG AMBITION FROM THE AWARD-WINNING 

WRITER OF HOUSE OF CARDS

C&C focuses on quality furniture from local and overseas factories . A fresh eclectic mix 
of styles like traditional, rustic and contemporary that gives you a wide variety of furniture to 
choose from at a price you’ll be sure to love.

Come enjoy the friendly atmosphere with no pressure shopping as our friendliest, 
knowledgeable and non-commissioned staff assist you in making an informed buying 
decision. Both stores take all forms of payment and offer in-home delivery service anywhere 
in San Diego County.

Despite being in business for more than 70 years, our core value of conducting business 
has never changed. We strive to bring you the best shopping experience, so come take the 
short drive to El Cajon and discover San Diego’s best furniture store.

Come discover the best kept secret of El Cajon. Valley Furniture along with Cash and Carry 
Furniture (C&C) invite you to come celebrate our 70th year anniversary. The family owned and 
operated stores run on the philosophy of always conducting business with the highest of 
integrity, honesty and ethics - while giving you the best price up front.

Valley Furniture is proud to specialize in American Made products that can be customized 
to fit your taste as well as offering the largest selection of Amish made furniture in San Diego.

Cash and Carry Furniture
850 E. Main Street, El Cajon, CA 92021

Valley Furniture

, so come take the which I’ve ordered twice. The rr.com.v

), Sou
course, his famous tortilllllllla
But the venture was which I ve orde

Breakfast burrito
Chicken fajitas burrito

Carnitas 
burrito with 
guacamole 
on the side
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Delayed by construction issues until recently, the Latin-
inspired Tamarindo in North Park is set to open in the week 
of Feb. 20, said Steve Blasingham, managing partner of Moose 
Restaurant Group, which also owns Fred’s Mexican Café.

Former home to the Claire 
de Lune Coffee Lounge, the 
1929 building is still undergo-
ing a full remodel as a menu of 
Mexican, Peruvian, Costa Rican 
and Cuban dishes is fi nalized. 
Helming the kitchen is executive 
chef and partner Bill Sauer, who 
worked at Delicias in Rancho 
Santa Fe, and Elliott Townsend, 
previously with Juniper & Ivy, 
the Pearl Hotel and George’s 
at the Cove. Sauer said all of 
the dishes will cost under $10. 
For updates, visit “Tamarindo 
North Park” on Facebook. 2906 
University Ave.

—Frank Sabatini Jr. can 
be reached at fsabatini@san.
rr.com.v

Gelato and other desserts take 
center stage at Figaro in North Park. 
(Photo by Ivo Palazov)

Pork schnitzel adobada coming to Ta-
marindo in North Park (Photo by Bill Sauer)

South Park chocolatier Will 
Gustwiller (Courtesy of Eclipse Chocolate)

Lauded for its gourmet 
donuts and fried chicken, 
Streetcar Merchants plans 
to open a third San Diego 
location in the Gaslamp 
Quarter by early summer. 
Co-owner Ron Suel told 
Downtown News the menu 
will feature “soulful” wraps 
and burritos, some contain-
ing collard greens and red 

beans, and that he might 
also introduce seafood op-
tions that could include fried 
catfi sh. In addition, the space 
(previously a short-lived 
Chinese bistro) will offer 
a full bar featuring New 
Orleans-inspired cocktails.

Streetcar’s original loca-
tion is in North Park, and 
it recently ventured into La 
Jolla with a larger dining 
room and enhanced menu. 

“It’s been part of our 
strategic goal to go into the 
Gaslamp. This will be our 
urban version, with count-
er service during the day 
and wait service in the eve-
ning,” he said, adding that 
the kitchen will stay open 
until 2 a.m. on Fridays and 
Saturdays. 751 Fourth Ave., 
streetcarmerchants.com.

After a lengthy closure, the 
original location of Sammy’s 
Woodfi red Pizza & Grill in 
La Jolla has reopened after en-
during extensive damage from 
a fi re in 2015. The restaurant 
was launched in 1989 by found-
er Sam Ladeki. It kick-started 
more than a dozen other loca-
tions throughout California and 
Nevada. The remodel pays hom-
age to the restaurant’s original 
design with a color scheme of 
earth tones and bright coral ac-
cents. New menu items include 
roasted mushroom pizza and 
spicy chicken angel hair pasta. 
702 Pearl St., 858-456-5222, 
sammyspizza.com.

The recent appointment of 
Tony Guan as executive chef at 
UnderBelly in North Park and 
Little Italy will herald the arrival 
of several new menu items due 
to roll out in mid-February. They 
include Thai red curry ramen, 
kimchi gyu-don rice bowls and co-
conut mochi. Guan is a graduate 
of the Art Institute of California – 
San Diego, and previously worked 
at Cork & Craft as sous chef. 
3000 Upas St., and 750 W. Fir St., 
godblessunderbelly.com.

A fi fth location of Breakfast 
Republic is hitting the San 
Diego landscape in April — 
this time in Ocean Beach and 
in partnership with Cohn 
Restaurant Group, which 
designated for the popular es-
tablishment a second-fl oor space 
within its recently shuttered OB 
Warehouse. (The ground level 
will make way for Coin Haus, 
a Cohn venture tailored after 
the one in La Mesa.) Breakfast 
Republic’s original location in 
North Park has spawned others 
in Liberty Station, Encinitas, 
and most recently, in the East 
Village. 4839 Newport Ave., 
breakfastrepublic.com.

Look for local chocolatier 
Will Gustwiller in an episode of 
“Guy’s Grocery Games” airing 
Feb. 12 on the Food Network as 
he vies for up to $20,000 in a 
cook-off of sweet and savory dish-
es using chocolate. Gustwiller, 
who owns Eclipse Chocolate in 
South Park, competed with three 
other contestants in the segment, 
which was fi lmed late last year 
in Santa Rosa, California.

The outcome remains a se-
cret until the episode airs. For 
its replay on Feb. 18, Gustwiller 
will present at Eclipse a multi-
course tasting of the dishes he 
made on the show, at 5 and 8 
p.m. The cost is $40 per person. 
2145 Fern St., 619-578-2984, 
eclipsechocolate.com.

Nashville hot chicken and other Southern delights coming to the Gaslamp 
Quarter (Photo by Frank Sabatini Jr.)

Exterior of Figaro (Photo by Ken Williams)

New paint scheme and signage go up at historical building housing 
Tamarindo. (Photo by Ken Williams)

A new dessert café in North 
Park featuring crème brulee, 
tiramisu, Boston cream cake, 
bread pudding and more has 
moved into the address that 
previously housed Heaven 
Sent Desserts.

Named Figaro, the ven-
ture was recently launched 
by fi rst-time restaurateur Ivo 
Palazov and his parents. All 
of the desserts are made in an 
off-site kitchen. The offerings 
also include gelato in 18 fl avors 
and coffee drinks using beans 
from nearby Caffe Calabria. 
Palazov said crepes, beer and 
wine will be eventually added 
to the menu. 3011 University 
Ave., 619-241-2976.

Tickets start at $47
sdopera.org 

619.533.7000

Tickets also available at

PHOTO: KINGMOND YOUNG

FalstaffGIUSEPPE VERDI

FEBRUARY 
18 / 21 / 
24 / 26M 
2017
SAN DIEGO 
CIVIC THEATRE

Old, large, and 
lecherous, 

Sir John Falstaff 
can’t resist the 

ladies—but they 
can resist him, and 

have tons of fun 
at his expense—

and you can 
have fun, too!
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French all the way

Several months after the 
abrupt closing of Croce’s Park 
West last year, restaurateur 
Garo Minassian moved in to 
open Parc Bistro-Brasserie in its 
place. The Montreal native, who 
previously operated Harry’s Bar 
and American Grill in La Jolla, 

transformed the space into a 
Parisian-style lounge in the front, 
and a white-linen dining room 
in the back. The redesign carries 
an airy feel with unmistakable 
European charm.

Globe lighting and white walls 
accented with classic molding set 
the stage for happy hour, which 
is offered twice daily in the bar 
area from late afternoon to early 
evening, and then resuming after 
the dinner rush until closing. 

Patrons can seize the price 
breaks on international wines by 
the glass, craft cocktails, select 
craft beer and nearly two dozen 
food items while lounging at mar-
ble-top café tables and high tops. 
The section also encompasses the 
large, handsome bar left behind 
by Croce’s, which still attracts a 
mature and neatly dressed crowd.

The wine I chose, Bonpas 
Syrah-Grenache from France’s 

southern 

Rhone region, was medium-bod-
ied and offered distinct tannins 
on the fi nish — exactly what 
I expected from this varietal 
blend. Priced during happy hour 
at only $6 for a sturdy pour, it’s 
the kind of vino you can drink 
all night or pair with a solid 
French meal of coq au vin or beef 
bourguignon.

I drank it with French on-
ion soup ($7), an item on the 
discounted food menu that also 
includes escargot, cheddar slid-
ers with pomme frites, smoked 
salmon rillettes, and a tempting 
croque Monsieur sandwich I 

spied upon when served to a 
patron at the bar.

The soup’s beefy base, 
accented with bay leaf, 
matched swimmingly to the 
soft bite of the wine. So did 
the heavily toasted mantle 
of gooey Gruyere cheese 

which, unlike places that 
skimp on the fi nal step of 

broiling, was melted all the 
way through.

Service was attentively 
French, with apron-clad food 
runners donning white shirts 
and neckties and delivering 

dishes in a no-nonsense manner. 
My waitress, however, was a 
little less poised and mistak-
enly charged me for food and 
drinks ordered by another ta-
ble. Though when the bill was 
corrected, I came away paying 
a mere $12.50 for wine and 
a nosh that coddled my inner 
Francophile.v

A stylish brasserie in Bankers Hill 
(Photos by Dr. Ink)

A Paris street scene depicted in the 
bar lounge

Come On 

Get Happy!
Dr. Ink

RATINGS
Drinks: CCCCCDespite a short wine list 
during happy hour, the 
choices globetrot through 
several countries such as 
France, Italy, New Zealand 
and Argentina. In addition, 
fi ve cocktails using infused 
liquors and crafty mixers are 
in the offi ng.

Food: CCCCCMore than 15 menu items 
are discounted, many of 
them French-inspired such 
as smoked salmon rillettes, 
escargot, and a Croque 
Monsieur sandwich. The on-
ion soup au gratin crowned 
with toasted Gruyere was 
savory and warming.  

Value: CCCCMost drinks and food items 
drop in price by $2, and 
the wine pours are fairly 
generous.

Service: CCCThe waitress was effi cient 
until accidentally billing me 
for charges racked up from 
a nearby table.

Atmosphere: CCCCA roomy lounge with café ta-
bles and high tops in the front 
fl ows into an elegant dining 
room marked by white table 
linens and soft globe lighting. 
The bar is big and inviting, 
and feature purse/umbrella 
hooks in front of each stool.

Parc 
Bistro-Brasserie 

2760 Fifth Ave. 
(Bankers Hill)

619-795-1501 
parcbb.com

Happy hour 
4 to 7 p.m., and 9 p.m. 

to close, daily
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French onion soup capped 
with toasted Gruyere cheese

Syrah-
Grenache 
blend 
from 
southern 
Rhone

____________________________________________

910 PROSPECT ST. LA JOLLA, CA   |   858.964.5400

BREAKFAST   |   LUNCH   |   DINNER   |   SUNDAY BRUNCH  |  HAPPY HOUR

VALENTINE’S DAY

Profess your love with the gift  of  NINE-TEN this Valentine’s  Day
and enjoy a special 4-course prix-fixe dinner.

4 Courses:  $92 per person /  $127 with matching wine pairings
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Gone but not forgottenGone but not forgotten

A columnist’s favorite words 
must be, “Your article is the fi rst 
one I read when I open the news-
paper.” Although she did not 
leave her name or phone number, 
the reader’s charming voice mes-
sage absolutely made my day. 
And since she asked so nicely 
to tell the story of the Palisade 
Gardens Roller Skating Rink, 
dear anonymous caller, this col-
umn is dedicated to you. 

Of all the buildings along 
University Avenue in North 
Park, the Palisade Gardens 
Roller Skating Rink is the one 
remembered most fondly. The 
long, two-story building with 

distinctive signage tower once 
occupied 2838 University Ave. at 
the northeast corner with Utah 
Street. It was built in 1945 at 
the end of World War II by three 
brothers, Leonard, Robert and 
Mortimer Zlotoff. They were 
sons of Jacob Zlotoff, a Russian 
candy-maker who had come to 
the United States in 1903. 

When the rink opened in 
1946, it cost only 75 cents for an 
evening of skating. The price 
included clamp-on skates, but 
shoe skates cost an extra quar-
ter. Day skating cost 35 cents. 
The weekend dollar special, 
good on Saturday and Sunday, 
included admission, skate rent-
al, a soda and a bus ride from 
an outlying neighborhood to the 
rink and back.

John Albert Wright, a World 
War II veteran of the 101st 
Airborne Division, operated the 
rink for 40 years until it closed 
in 1985. He helped revive the 
Toyland Parade after its break 
during World War II and intro-
duced the sport of “rexing,” a 
style of smooth backwards skat-
ing with scissoring movements 
and hourglass patterns. He 
extolled the benefi ts of skating, 
telling the San Diego Union 
in 1985, “It’s a clean, healthy 
sport. It exercises more muscles 
than swimming. Just moderate 
skating burns 650 calories an 
hour. And it’s a soother as far 
as hypertension. It does all the 
good things other sports do, and 
it’s easier on the body.”

Having “good old family fun” 
and skating to tunes like “The 
Happy Organ” by Dave “Baby” 
Cortez in the early 1960s are 
some of the memories shared by 
my anonymous caller. Many peo-
ple who grew up in North Park 
have similar stories. The book 
“Images of America: San Diego’s 
North Park” shows a rare 
Palisade Gardens interior photo-
graph of contestants for Toyland 
Parade Queen roller skating in 
October 1966.

As late as June 1985, a Senior 
Olympics skating competition was 
held at the rink. But the popular-
ity of skating was declining, and 
the cost to insure the business be-
came larger than the income. The 
rink closed with an event called 

“The Last Great Skate,” which 
Leonard Zlotoff described as “a 

peaceful end.” In a 1985 interview, 
Wright said he was “making a 
buck up to the last day,” but he 
didn’t mind having Saturday 
nights off in his retirement.

In 1986, the City Directory 
shows Mary’s Doll World at 
2838 University Ave. and in 
1987, Rainbow Patio Deck is the 
business listed. The building 
was torn down in the late 1980s 
for the Palisades Pointe apart-
ments. A condominium/mixed-
use conversion project completed 
in 2006 and named Palisade 
Gardens is now on that corner. 
The condominium development 
echoes the architecture of its 
predecessor with elements that 
resemble the signage tower. 

Missing from the building is 
the original roller-skating girl 
neon sign that hung above the 
angled doorway. A hint that 
she survived the building’s 
demolition is in a May 24, 1990 
Los Angeles Times article by 
Sarah Pattee titled, “Neon: The 
Lights of His Life: Hobbies: In 
fi ve years, Mike Queen has 
managed to rescue and restore 
some of San Diego’s fi nest pieces 
of sign art.”  Among the signs 
mentioned being saved is “the 
animated roller-skating girl 
from the former Palisades Rink 
in North Park.” Pattee wrote, 
“Thanks to Queen ... the feet on 
the roller-skating girl still fl ash 
and fl icker.” 

At the time, the restored 
sign was being stored in the 
warehouse of Queen’s company, 
Phoenix Construction, located 
in Kearny Mesa. At the end of 
the article, Pattee noted it took 
Queen months to get the 1947 
roller-skater neon sign. “First he 
searched city records to fi nd the 
sign’s owner. When he fi nally did, 
it took weeks of talking before 
the owner trusted him enough 
to let the sign go — along with a 
dozen three-foot-wide neon stars 
from the rink’s ceiling.”

If you are still out there, 
Mr. Queen, the North Park 
Historical Society would love to 
thank you for saving a North 
Park classic neon sign!

—Katherine Hon is the 
secretary of the North Park 
Historical Society. Reach her at 
info@northparkhistory.org or 
619-294-8990.v

This decal from the Palisade Gardens rink shows the roller skating girl 
featured in the neon sign that once graced the doorway. (Courtesy of North Park 
Historical Society)

In an undated Toyland Parade photo donated to the North Park Historical 
Society years ago, the Helix High School band marches past the Palisade 
Gardens rink. (Courtesy of North Park Historical Society)

*Limited time offer. Terms and conditions apply. See studio for details.

© 2017 Fitness Together Franchise Corporation. All rights reserved. Each Fitness Together® studio

is independently owned and operated.

Mission Hills
4019 Goldfinch Street

San Diego, CA 92103
fitnesstogether.com/mission-hills

619.794.0014
Get Started Today!

CREATE A NEW YOU
THIS NEW YEAR.

3 sessions for $99
Limited Time Offer

4248 Adams Ave., San Diego
Located in Kensington
858.880.8811 • GPMsandiego.com

Call today for a no-obligation rental market analysis, 
and ask about our competitive rates.

Hands-On Management by 
Neighborhood Experts Who Care

Why Uptown Property Owners Choose GPM 
to Manage their Rental Properties:

Reasons 

Maximum Rental Income
87% of our rents increase year over year87% 

1% Minimum Vacancy
1% avg. annual vacancy vs. 5% industry standard

Quality Tenants
Our tenants stay on average 2.3 years2.3yrs

SHOP.
DONATE.
VOLUNTEER.

Support the store that
builds homes and hope.

Furniture, appliances, building materials, and more!

Complete your home improvement project for less!
Proceeds help build Habitat for Humanity homes

in our community!

10222 San Diego Mission Road
Mission Valley
619-516-5267

837 Metcalf Street
Escondido
sdhfh.org

Bring this ad for 20% off one item!
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Upon becoming an adult, 
Thornton wasn’t ready to give 
up her passion. However, be-
cause Irish dance was such 
a niche activity, opening her 
own dance school didn’t seem 
like a viable career option. But 
then in the 1990s, “Riverdance” 
exploded onto the world stage, 
creating massive interest 
and public exposure for this 
little-known dance form. And 
suddenly the demand was there. 

“People were knocking on my 
door. ‘Don’t you do that Irish 
dance, like that ‘Riverdance’?’” 
Thornton recalled. “So I start-
ed a whole class in my garage 
and went from there.”

“Riverdance” was also the 
catalyst for Alisa Dosch — who 
teaches alongside Thornton — to 
take up Irish dancing. Dosch, 
who had been involved in music 
and dance throughout her child-
hood, was introduced to the show 
via a videotape her mother rent-
ed. Entranced with Irish dance, 
which she had never seen before, 
she and her mother began taking 
lessons at a local dance school. 
After two years, she switched to 
Thornton’s studio, where she also 
began helping her teach in ex-
change for paying for lessons as a 
struggling college student. 

“Pretty soon I was going with 
her every single day to teach,” 
Dosch said. “And then I was 
doing the newsletter, and then 
I was helping organize shows 
and St. Patrick’s Day.” 

Upon her college gradua-
tion, she contemplated getting 

a “real job,” but decided Irish 
dance was her calling. Dosch 
also fl ourished in the competi-
tive arena, even taking second 
place one year at the regional 
championships and qualifying 
for the Worlds in Ireland. After 
retiring from competition, she 
took and passed her teach-
er certifi cation, known as a 
TCRG, which is the abbrevia-
tion for the Gaelic Teagascóir 
Choimisiúin le Rinci Gaelacha.  

For Thornton and Dosch, the 
community that their studio, 
which teaches small children 
through adults, is what makes 
their career so fulfi lling. Best 
of all, many students fi nd a 
home in the dance studio they 
don’t have elsewhere. 

“I know that in my life, my 
dance teachers, my dance friends, 
their parents, the Irish dance 
community, it was my community. 
Everyone has their community,” 
Thornton said. “And when I fi rst 
started teaching I realized wow, 
I’m at the other end now. Now I’m 
teaching and mentoring kids and 
I see kids come in my studio door. 
And some —they weren’t the cool 
kid in school. But at Irish dance 
class they were accepted and they 
had friends and parents would tell 
me that, ‘You know, my kid has 
blossomed so much since they’ve 
come to Irish dance class.’

“This should be their safe 
zone and their happy place. And 
that’s what I wanted to create.” 

For more information, visit 
irishdancesandiego.com. 

—Gina McGalliard is a 
freelance writer who blogs at 
ginamcgalliard.com/mcgal-
liard-matters. Email her at 
ginamcgalliard@gmail.com.v

(l to r) Alisa Dosch and Jeannie Thornton (Courtesy of Clan Rince School of Irish Dance)
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IRISH DANCE

Scripps Welcomes New Pediatricians in Hillcrest

Annemarie Selaya, MD

Dr. Selaya partners with families, 
listening and working closely with 
parents and children.

Brian Scull, MD

Dr. Scull believes that optimizing the 
physician-family team dynamic is 
paramount to healing and wellness.

Scripps Coastal Medical Center
501 Washington St., Suite 600
San Diego, CA 92103

Offering primary care and pediatrics,  
on-site specialty services, on-site lab  
and X-ray services. Free parking with 
validation from Scripps. 

Pediatric Hours
Monday–Friday, 7 a.m.–7 p.m.
Saturday, 8 a.m.–noon

Scripps.org/NewDocsHillcrest

Call 619-361-7651 to schedule an appointment or for more information.

Scripps Coastal  
Medical Center

Now providing pediatric care at Scripps Coastal Medical Center in Hillcrest to newborns, children and teens.
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The Opriskos opened 
Earthwell Refi ll last fall on 
University Avenue in North 
Park, across the street from the 
popular Carnitas’ Snack Shack. 

Their concept is not new, but 
the store is the fi rst of its kind 
in the Uptown area. The own-
ers are expecting customers 
who want to make a difference 
in the way the Earth is treated. 

“There is a population in 
North Park that is very con-
cerned about the environment,” 
Katrina said.

The Opriskos, who left San 
Diego a few years ago but 
moved back with their two chil-
dren, were looking to begin a 
new business. Kris was one of 
the founders of IDW Publishing, 
a San Diego-based comic pub-
lisher that has risen to interna-
tional fame. He left that com-
pany and eventually became 
interested in starting another 
business, this time with his 
wife. Now, he said he is glad 
to be doing “some substantial 
good in the world.”

Katrina had always used 
natural, environmentally 
friendly cleaning products in 
her home, so when she came 
across similar refi ll stores, she 
began to consider the concept 
for a family.

“We really want to start peo-
ple thinking of refi lling instead 
of just tossing things away,” 
Kris said. “Hopefully, we can 
create a tide that can make a 
dent on the overfl owing land-
fi lls and polluted oceans.”

Earthwell can refi ll items 
such as plastic shampoo and 
hand lotion containers, dish-
washing liquid bottles, both 
glass and plastic beverage bot-
tles, and many food containers 
such as yogurt tubs. 

Products available at 
Earthwell include lotion, 
soap, deodorant, shampoo, 

conditioner, dishwashing liquid 
and laundry detergent. 

Customers can bring in their 
empty containers, which can 
be refi lled as long as they are 
clean and dry. The empties are 
weighed, fi lled with the product 
chosen, and re-weighed. All 
products are sold by the ounce. 

Earthwell Refi ll offers a dis-
count for 9 ounces and above, 
encouraging customers to buy 
in larger quantities to save 
money. Customers may save by 
getting the exact amounts of 
product they want. Many of the 
products, such as some of the 

cleaning detergents, are in con-
centrated form and meant to be 
diluted in water, which means 
they will go farther before 
needing to be replenished. 

Earthwell makes an effort to 
use local products as much as 
possible, including West Coast 
brands Biokleen, Copper Moon 
Apothecary, EO, Ecos Pro, Griffi n 
Remedy, ShiKai and Uncle 
Harry’s. Essential oils may be add-
ed to the many unscented prod-
ucts to produce a desired scent. 

The store also offers lip-care 
products and deodorants in 
compostable packaging, locally 

produced bar soap and hand-
poured soy candles. 

Gift items include jewelry, 
candles and leather goods. 
More unusual items are gecko 
sculptures made from recycled 
cans, and necklaces, bracelets 
and earrings created with an-
tique typewriter keys. 

A men’s corner offers items 
such as aftershave and deodor-
ant. The men’s items can be 
scented with masculine essen-
tial oil blends such as “Forest” 
and “Spicy.”

Gift baskets are available for 
the holidays. Some have been 
pre-made but others can be 
fi lled with any Earthwell Refi ll 
product the customer chooses. 
Each gift basket comes with a 
discount coupon for future refi ll.  

The Opriskos have consid-
ered adding art displays and 
holding craft workshops in 
their store, and hosted a Meet 
the Artist event on Dec. 10 
with Richard Shaw, who cre-
ates whimsical 3-D wire art.  

Katrina said customer 
reaction to Earthwell Refi ll 
has been very positive so far. 
“Everyone has been overwhelm-
ingly ecstatic. They love the 
concept,” she said.

Katrina described how one 
day a woman parked her car 
nearby and sent her husband 
into the store. When Katrina 
stepped outside to see where 
the man had come from, she 
spotted the woman in the car 
shouting, “We’re glad you’re 
here.”

—John Gregory is an assis-
tant editor at SDCNN. Reach 
him at john@sdcnn.com.v

Earthwell 
Refi ll

2603-B University Ave. 
(North Park)

Open 11 A.M. 
to 7 P.M. daily

Closed on Tuesdays

earthwellrefi ll.com
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Earthwell Refi ll offers a selection of all-natural lotions, shampoos and conditioners. (Courtesy of the Opriskos)

Tips for Improving WiFi in the Home 

Getting great performance and optimal 
security out of your home WiFi can be 
tricky. Even if you’ve been setting up the 
basics for years, here are some quick tips 
that can help you get the most from your 
wireless connections.

1. Place your router in the best location 
possible. Most people just plug in the 
router and toss it on the nearest desk, 
or worse, into a drawer. A wireless 
router needs open space, away from 
walls and obstructions. Heavy-duty 
appliances like refrigerators, washers, 
dryers or other electronics that are 
close to the router can impact WiFi 
performance. Avoid placing your 
router near a functioning microwave, as 
it can greatly impact your signal. 

2. Update your router’s firmware. 
Manufacturers constantly update the 
software that runs your router. Keeping 
this software up-to-date is just as 
important as keeping your Windows 
or Mac OS up-to-date for security, 
features and speed. Most routers have 
a quick “Update Firmware” option built 
right in to the router’s settings, making 
this a painless process.

3. Replace your router’s external 
antennas with directional antennas. 
This can provide a significant boost 

in signal coverage overall, but is 
particularly useful for people who have 
their router on one side of the home 
and their computers and devices on the 
other.  By default, most routers come 
with omnidirectional antennas, which 
means the wireless signal is broadcast 
at roughly the same strength over 
360 degrees. Replacing the default 
antennas with directional antennas 
redirects all the signal strength to a 180 
degree arc to better power your home 
– that means more range, better signal 
strength and likely faster speeds.

4. Secure your network. Make certain your 
network has a password and your router 
is secured using WPA2. This keeps you 
safe and ensures your speeds are not 
compromised by unauthorized users. 
If your devices support the standard, 
make certain you use WPA2-PSK (AES) 
as the most secure router option. If you 
have older devices, they may only work 
with versions of WPA or WPA2 with 
TKIP. Keep in mind that if you use older 
devices, your WiFi network may be 
limited to 54 Mbps, regardless of your 
signal.

5. Consider other options. If your network 
still has issues with speed or coverage 
in your home, it may be time to look 
at wireless extenders or access points. 

These devices can extend your network 
by using your home’s electric lines or 
network cabling, or by using the coaxial 
cable your home already has. 

6. When in doubt, call an expert. If you 
continue to have issues with your in-
home WiFi, contact your local service 
provider. Cox customers, for example, 
now have access to Panoramic WiFi, 
in-home wall to wall coverage that 
provides the strongest WiFi signal 
ranges. Panoramic WiFi uses devices 
and tools to ensure the best speed, 
coverage and connectivity for all your 
devices, including  the MyWiFi mobile 
app that allows you to see the state of 
your home’s WiFi health from the palm 
of your hand. 

To learn more about Panoramic  WiFi 
and Cox High Speed Internet,  visit 
cox.com/wifi or call (888) 557-1740. 
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ENTRY RULES:  You choose your favorite! Tell us who the best of the best is 
and you’ll be entered into our free drawing. 

Vote and you will be entered for 
a chance to win

Theatre Tickets and Other Great Prizes!

MAIL YOUR BALLOT TO: Uptown News Best of Uptown 
123 Camino de la Reina, Suite 202 East, San Diego, CA 92108.  

 
OR VOTE ONLINE AT: sduptownnews.com. One ballot per person. Ballots must be postmarked, 
submitted online, or hand-delivered by March 19th.  

CONTACT INFO

NAME:____________________________________________

ADDRESS:_________________________________________

DAYTIME PHONE:____________________________________

EMAIL: ___________________________________________

Mail your ballot to: 123 Camino de la Reina, Suite 202 East, San Diego, CA 92108 
or submit online at: sduptownnews.com

HURRY! Voting for Best of Uptown 

closes on March 19th

Dining & Entertainment Business & Retail 

American Cuisine
Bakery
Barbecue
Beer
Billiards
Breakfast
Brunch
Burger
Casino
Casino Buffet
Casual Dining
Chinese Cuisine
Cocktail
Coffee Shop
Dance Club
Deli/Sandwich
Dessert
Dinner
Donut Shop
Farmers Market
Fine Dining
French Cuisine
Greek Cuisine
Happy Hour
Health Food Store
Hot Wings
Indian Cuisine
Irish Pub
Italian Cuisine

Accountant
Acupuncture
Antiques
Art Gallery
Attorney
Auto Dealer
Auto Repair Shop
Bank
Barber
Bicycle Shop
Bookstore
Boutique
Car Wash
Charity
Chiropractor
Collective
College/University
Consignment/Resale
Cosmetic Surgeon
Credit Union
Day Spa
Dentist
Discount Store
Doctor
Dry Cleaners
Financial Planner
Florist
Furniture Store
Gym/Health Club

Japanese Cuisine
Jazz Bar
Late Night Dining
Live Music Venue
Lunch
Margarita
Martini
Mexican Cuisine
New Restaurant
Nightclub
Outdoor Dining
Pet Friendly Dining
Pizza
Romantic Dining
Rooftop Lounge
Salad
SD County Winery
Seafood
Sports Bar
Steakhouse
Sushi
Thai Cuisine
Vegetarian/Vegan
Wine Bar

Hair Salon
Home Improvement
Hospital
Hotel
Insurance
Insurance Broker
Jeweler
Massage
Men's Apparel
Museum
New Business
Optometrist
Pawn Shop
Personal Trainer
Pet Boarding
Pet Grooming
Plumber
Preschool
Property Management Company
Real Estate Agent
Real Estate Office
Retirement Living
Solar Company
Tanning Salon
Tattoo/Piercing
Veterinarian
Wedding Venue
Women's Apparel
Yoga Studio
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Classifi eds
AUTOS WANTED

CARS/TRUCKS WANTED!!! All Makes/Mod-
els 2000-2016! Any Condition. Running 
or Not. Top $$$ Paid! Free Towing! We're 
Nationwide! Call Now: 1-888-985-1806

CARS/TRUCKS WANTED!!! All Make/Mod-
els 2000-2015! Any Condition. Running 
or Not. Competitive Off er! Free Towing! 
We’re Nationwide! Call Now: 1-888-416-
2330.

AUTO DONATIONS

Donate Your Car to Veterans Today! Help 
and Support our Veterans. Fast - FREE 
pick up. 100% tax deductible. Call 1-800- 
245-0398

CAREER TRAINING

DRIVER TRAINEES NEEDED! Learn 
to drive for Stevens Transport! NO 
EXPERIENCE NEEDED! New drivers earn 
$900+ per week! PAID CDL TRAINING! 
Stevens covers all costs! 1-888-734-6714 
drive4stevens.com

AIRLINE MECHANIC TRAINING - Get 
FAA certifi cation. Approved for military 
benefi ts. Financial Aid if qualifi ed. Job 
placement assistance. Call Aviation Insti-
tute of Maintenance 888-686-1704

EMPLOYMENT

Drive with Uber. You'll need a Smart-
phone. It's fun and easy. For more 
information, call: 1-844-700-8936

 Make $1,000 Weekly! Paid in Advance! 
Mailing Brochures at Home. Easy 
Pleasant work. Begin Immediately. Age 
Unimportant. www.HomeMoney77.com

MAKE MONEY MAILING POSTCARDS! 
Easy Work, Great Pay! FREE Info: Call 
1-619-649-0708. 24/Hours Guaranteed 
Legitimate Opportunity! Register Online 
Today! www.PostcardsToWealth.com

HEALTH & FITNESS

VIAGRA 100MG and CIALIS 20mg! 40 
Pills + 10 FREE. SPECIAL $99.00 100% 
guaranteed. FREE Shipping! 24/7 CALL: 
1-888-223- 8818 Hablamos Espanol.

FINANCIAL

SAVE YOUR HOME! Are you behind 
paying your MORTGAGE? Denied a Loan 
Modifi cation? Is the bank threatening 
foreclosure? CALL Homeowner's Relief 
Line now for Help 855-402-3220

HEALTH & FITNESS

VIAGRA 100MG and CIALIS 20mg! 
50 Pills $99.00 FREE Shipping! 100% 
guaranteed. CALL NOW! 1 -866-312-6061 
Hablamos Espanol

MEDICAL

Got Knee Pain? Back Pain? Shoulder 
Pain? Get a pain-relieving brace at little 
or NO cost to you. Medicare Patients Call 
Health Hotline Now! 1- 844-502-1809

VIAGRA & CIALIS! 50 pills for $95. 100 
pills for $150 FREE shipping. NO pre-
scriptions needed. Money back guaran-
teed! 1-877- 743-5419

OXYGEN - Anytime. Anywhere. No tanks 
to refi ll. No deliveries. The All-New 
Inogen One G4 is only 2.8 pounds! FAA 
approved! FREE info kit: 844-558-7482

Lung Cancer? And 60+ Years Old? If So, You 
And Your Family May Be Entitled To A Signif-
icant Cash Award. Call 877-648-6308 To Lear 
More. No Risk. No Money Out Of Pocket.

MISCELLANEOUS

DISH SPECIAL! Stop paying for channels 
you don't watch! Starting at $39.99/mo. 
FREE Next-Day Installation + FREE $50 
giftcard with signup courtesy of Satellite-
Deals Call 866-620-9429

HERO MILES - to fi nd out more about 
how you can help our service members, 
veterans and their families in their time 
of need, visit the Fisher House website at 
www.fi sherhouse.org

DONATE TIMESHARES Cars or Real Estate. 
Fast and Easy. Tax Deductible. Call To-
day! 1-800-363-6319 DonateTS.COM

CASH FOR CARS: We Buy Any Condition 
Vehicle, 2000 and Newer. Nation’s Top 
Car Buyer! Free Towing From Anywhere! 
Call Now: 1-800-864-5960.

SOCIAL SECURITY DISABILITY BENEFITS. 
Unable to work? Denied benefi ts? We 
Can Help! WIN or Pay Nothing! Contact 
Bill Gordon & Associates at 1-855-498-
6323 to start your application today!

CASH PAID for unexpired, sealed DIABETIC 
TEST STRIPS! 1 DAY PAYMENT & PREPAID 
shipping. HIGHEST PRICES! Call 1-888- 776-
7771. www.Cash4DiabeticSupplies.com

DIGITAL HEARING AIDS - Now off ering a 45-
Day Risk Free Off er! FREE BATTERIES for Life! 
Call to start your free trial! 888-675- 5116

Spectrum Triple Play TV, Internet & Voice 
for $29.99 ea. 60 MB per second speed No 
contract or commitment. We buy your ex-
isting contract up to $500! 1-855-652-9304

Make a Connection. Real People, Flirty 
Chat. Meet singles right now! Call 
LiveLinks. Try it FREE. Call NOW: Call 
1-877-737-9447 18+

SWITCH TO DIRECTV. From $50/Month, 
includes FREE Genie HD/DVR & 3 months 
HBO, SHOWTIME, CINEMAX, STARZ. Get 
a $50 Gift Card. Call 888-672-1159

Make a Connection. Real People, Flirty 
Chat. Meet singles right now! Call 
LiveLinks. Try it FREE. Call NOW: 1-888-
909-9905 18+.

Lung Cancer? And Age 60+? You And Your 
Family May Be Entitled To Signifi cant Cash 
Award. Call 866-428-1639 for Information. 
No Risk. No Money Out Of Pocket.

WANTED TO BUY

CASH PAID- up to $25/Box for unexpired, 
sealed DIABETIC TEST STRIPS. 1-DAYPAY-
MENT.1-800-371-1136

Wants to purchase minerals and other 
oil and gas interests. Send details to P.O. 
Box 13557 Denver, Co. 80201

MOTORCYCLES

WANTED OLD JAPANESE MOTORCYCLES 
KAWASAKI Z1-900 (1972-75), KZ900, 
KZ1000 (1976-1982), Z1R, KZ 1000MK2 
(1979,80), W1-650, H1-500 (1969-72), H2-
750 (1972-1975), S1-250, S2-350, S3-400, 
KH250, KH400, SUZUKI-GS400, GT380, 
HONDACB750K (1969-1976), CBX1000 
(1979,80) CASH!! 1-800-772-1142 1-310-
721-0726 usa@classicrunners.com

TRAVEL

CRUISE VACATIONS – 3, 4, 5 or 7+ day 
cruises to the Caribbean. Start planning 
now to save $$ on your fall or winter 
getaway vacation. Royal Caribbean, 
Norwegian, Carnival, Princess and many 
more. Great deals for all budgets and 
departure ports. To search for your next 
cruise vacation visit www.NCPtravel.com

Reader Advisory: The National Trade 
Association we belong to has purchased 
the above classifi eds. Determining the 
value of their service or product is advised 
by this publication. In order to avoid mis-
understandings, some advertisers do not 
off er employment but rather supply the 
readers with manuals, directories and oth-
er materials designed to help their clients 
establish mail order selling and other busi-
nesses at home. Under NO circumstance 
should you send any money in advance or 
give the client your checking, license ID, or 
credit card numbers. Also beware of ads 
that claim to guarantee loans regardless 
of credit and note that if a credit repair 
company does business only over the 
phone it is illegal to request any money 
before delivering its service. All funds are 
based in US dollars. Toll free numbers may 
or may not reach Canada.

Puzzle answers on page 17

Puzzle answers on page 17

Get FAA Technician certification. Approved for 
military benefits.  Financial Aid if qualified. 

Job placement assistance.
Call Aviation Institute of Maintenance

866-453-6204

AIRLINE 
MECHANIC 
TRAINING 

 Uptown Crossword

SERVICES

Brazilian Gardening

Maintenance of Residential and 
Commercial Properties.  Free 
estimates.  Locally Owned and Oper-
ated.  Complete reliable professional 
landscaping service.  (619) 334-6723.

 BATHTUBS REFINISHED

like new without removal.  
Bathtubs – Kitchen Sinks – Wash 
Basins.  Fiberglass & Porcelain.  
Over 25 years in San Diego.  
Lic#560438.  www.saveatubsd.
com.  619-464-5141
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Diego Uptown News an updat-
ed response:

“We received a unanimous 
recommendation of approv-
al from the Design Review 
Subcommittee with two condi-
tions. Our team worked hard 
in the subsequent two weeks 
to incorporate the subcommit-
tee recommendations into the 
design we presented at the 
Uptown Planners,” she wrote.  

“We are disappointed that 
after working through the 
process with the Design 
Review Subcommittee, we 
ended up with a recommen-
dation from the full board 
that was confusing and 
extremely diffi cult to imple-
ment. We were surprised to 
hear a couple of board mem-
bers say they would sacrifi ce 
the affordable housing in 
exchange for eliminating a 
minor incentive that the proj-
ect needs to use to be able 
to incorporate the affordable 
housing when the city is 
struggling with a major hous-
ing crisis,” Escobar-Eck said.  

“We feel that we have de-
signed a great project that 
will be a signifi cant enhance-
ment for the neighborhood 
and very much want to be 
part of the historic Hillcrest 
neighborhood.”

Since the Hillcrest 111 
project is seeking a Process 
2 permit, it now only faces a 
discretionary staff-level deci-
sion. Once staff members feel 
that all their concerns have 
been addressed, then they will 
make the decision on whether 
to grant the permit. That deci-
sion could be appealed.  

—Ken Williams is editor 
of Uptown News and can 
be reached at ken@sdcnn.
com or at 619-961-1952. 
Follow him on Twitter at @
KenSanDiego, Instagram 
at @KenSD or Facebook at 
KenWilliamsSanDiego.v

FROM PAGE 5

HILLCREST 111

Retail shops would be located on the ground fl oor. (Artist rendering courtesy of 
Architects Orange)

Entrance to the lobby

Time to Concentrate
Crossword from page 16

Sudoku
Puzzle from page 16

PUZZLE SOLUTIONS

WOOD WORKING

PLUMBING

TAX CONSULTANT

Experienced & Professional

Renee Differ

reneediffer@cox.net

619-516-0400

Individuals & Businesses

Rentals & Investments Reporting

Bookkeeping & Payroll Processing

Audits & Amended Returns

Notary Public

Mobile Appointments

Registered Tax Preparer

IN-HOME CAREGIVER

CREATIVE CARETAKING 
FOR THE LIFE IN YOUR YEARS

www.creativecaretaking.com
serve.u@creativecaretaking.com

FREE ONE HOUR CONSULTATION TO 
TAILOR OUR PLAN TO YOUR NEEDS.

PLEASE CALL OR VISIT OUR WEBSITE

My goal is to meet your daily needs while 
keeping your body functioning at optimum 
levels and stimulating your mind and soul.

I have the experience and character 
you’re looking for. 

Allow me to care for you.

Phone/Text (619) 261-7022
Deborah Wade, Caregiver

MILLWORK

COMPUTER REPAIR GARDENING

Jon Bakara
928-750-3571
jonbakara@gmail.com

I have many years 
experience with indoor 
tropicals and exterior 
landscapes. I have 
worked retail plants 
and assisted landscape 
designers with 
installation and 
maintenance. I am 
ready to work for you.

Interior Plant Maintenance
Vacation Watering 

Yard Labor

ATTORNEY

MOVING

STUCCO

INVESTMENT

SDCNN.COM

G A R A G E  D O O R  O P E N E R S

UP & DOWN
Garage Doors

www.upanddowngaragedoors.com
8186 Commercial St., La Mesa, CA 91942

619-464-0116
La Mesa Based Company LIC#904512

PSYCHIC

Loving Pet Care 
at Your Home

Call Mark
(619) 295-6792

DOG WALKING
PET VISITS

Since 2000

PET CARE

Advance  General 
Contracting & Painting

Free Estimates

g

Call (619)995-6741

• Complete Remodeling 
• Electrical
• Flooring
• Painting
• Plumbing
• Windows

TAX PREPARATION HOME IMPROVEMENT
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UPTOWN CALENDAR
FEATURED EVENTS

Ray at Night Art Walk
Saturday, Feb. 11

Experience local food, live mu-
sic and art collections at North 
Park’s monthly art walk. Visit as 
a guest or apply to become a ven-
dor to showcase your work. Free 
and open 6 to 10 p.m. in the vicin-
ity of Ray Street and University 
Avenue. Visit rayatnight.com.

Weekly Organ Concert
Sunday, Feb. 12

Alison Luedecke, a Texas na-
tive who travels around the world 
to perform as a solo concert organ-
ist, will be featured from 2 to 3 
p.m. at Spreckels Organ Pavilion, 
Pan American Road. Visit spreck-
elsorgan.org or bit.ly/2jYKLpe to 
learn more about Luedecke.

North Park Clean Up
Sunday, Feb. 12

The North Park Community 
Association and the Rock ‘N’ Roll 
Marathon have partnered to lead 
“The Paint Party,” a North Park 
clean-up event from 9 a.m. to 1 p.m.. 
Volunteers are needed to beautify 
the North Park Community Park 
and Recreation Center, 4044 Idaho 
St. Visit bit.ly/2jYRfUU.

International Dance 
Festival in Balboa Park
Sunday, Feb. 12

International Dance 
Association presents 
International Dance Festival in 
Balboa Park from noon to 5 p.m. 
at Balboa Park Club, 2144 Pan 
American Road West. The dance 
clubs will teach and demonstrate 
various global dance styles. The 
event will feature dance exhi-
bitions as well as food vendors. 
Free. Visit idasdc.org.

Hillcrest Town Council
Tuesday, Feb. 14

Featured topic at this 
Hillcrest Town Council meet-
ing, which starts at 6:30 p.m. 
at Joyce Beers Community 
Center at 3900 Vermont St. in 
the HUB shopping center, will 
be “Coming Out.” A panel will 
share their LGBTQ experienc-
es and talk about how Hillcrest 
has been a place of diversity 
and acceptance. 

Hillcrest Business 
Association open house 
and mixer
Thursday, Feb. 16

Join members of the 
Hillcrest Business Association 
from 5:30 to 7:30 p.m. for its 
quarterly open house and mix-
er, at the California Fruit Wine 
Company, 1477 University Ave. 
Members of the city’s Economic 
Development Department, 
who will be doing a business 
walk through Hillcrest that 
day, will attend along with 
Councilmember Chris Ward. 
Call Michael Cox at 619-299-
3330 or email him at Michael@
Hillcrestbia.org. 

Wonderful and Wild 
grand opening
Saturday, Feb. 18

Wonderful and Wild, a nat-
ural parenting store at 1007 
University Ave. in Hillcrest, 
will celebrate its grand 
opening all day with fami-
ly-oriented activities from 
11 a.m. to 5 p.m. followed 
by an adults-only evening 
reception from 7 to 10 p.m. 
Giveaways and free classes 
will be offered. Free. Visit 
bit.ly/2jYVcsG.

Hemlock Society 
presents ‘Still Alice’
Sunday, Feb. 19

The Hemlock Society of 
San Diego Right-to-Die Film 
Festival presents “Still Alice.” 
Julianne Moore portrays a re-
nowned linguistics professor 
at Columbia University. When 
words begin to escape her and 
she starts becoming lost on her 
daily jogs, she comes face-to-
face with a devastating diag-
nosis: early-onset Alzheimer’s 
disease. Screens at 1:30 p.m. 
followed by a Hemlock Chat at 
Mission Valley Public Library, 
2123 Fenton Parkway. Free. 
Visit hemlocksocietysandi-
ego.org.

Weekly Organ Concert
Sunday, Feb. 19

Jared Jacobson, former 
San Diego civic organist and 
current director of music at 
First Lutheran Church of San 
Diego, will be featured from 2 
to 3 p.m. at Spreckels Organ 
Pavilion, Pan American Road. 
Visit spreckelsorgan.org or bit.
ly/2jZ4J2M to learn more about 
Jacobsen.

Mozart’s Sister and Teen 
Daze at Soda Bar
Wednesday, Feb. 22

Soda Bar presents a concert 
featuring three musical art-
ists: headliner Mozart’s Sister 
and opening acts Teen Daze 
and Vakoum. Mozart’s Sister 
(Calia Thompson Hannat) is a 
Montreal songwriter inspired 
by 1990s dance pop and British 
Columbia artist Teen Daze 
(Jamison Isaak) has an in-
die-pop sound. Tickets $10 on-
line. Visit bit.ly/2jYZRL5.v

RECURRING EVENTS
Cinema Under the Stars: Films presented 

at an outdoor viewing space on various nights of 
the week. Upcoming fi lms:

 ●“Breakfast at Tiffany’s,” 8 p.m. Friday, 
Feb. 10 and Saturday, Feb. 11; and 7 p.m. 
Sunday, Feb. 12.

 ●“Arrival,” 8 p.m. Friday, Feb. 17 and 
Saturday, Feb. 18.

 ● Films start at 8 p.m. $15. 4040 Goldfi nch 
St., Mission Hills. Visit topspresents.com or 
call 619-295-4221.

Mondays:
North Park Toastmasters meeting: 6:30–8 

p.m., weekly meeting at St. Luke’s Episcopal 
Church, 3725 30th St., North Park. 619-694-
9148. toastmastersclubs.org.

Open Mic Night: 7:30 p.m., the mic is open to 
you at Lestat’s Coffee House, 3343 Adams Ave., 
Normal Heights, free. Lestats.com.

Tuesdays:
Curbside Bites: 5:30–8:30 p.m., gathering 

of gourmet food trucks at 3030 Grape St., South 
Park. Curbsidebites.com.

Tasty Truck Tuesdays: 6–9 p.m., 
Smitty’s Service Station hosts sever-
al food trucks under their well-lit shade 
structure, 3442 Adams Ave., Normal 
Heights. Sdfoodtrucks.com.

Wednesdays:
Ikebana International meeting: 10 a.m. in 

Casa Del Prado, Room 101. The San Diego chapter of 
this Japanese fl oral arrangement organization meets 
on the fourth Wednesday of the month. Email Yuko 
Burkett with questions at yukosan@san.rr.com.

Wednesday Night Experience: 7–8 p.m., 
uplifting and spiritually inspiring experienc-
es for all, weekly at Universal Spirit Center, 
3858 Front St., Hillcrest, love offering request-
ed. Universalspiritcenter.org

Thursdays:
Uptown Sunrise Rotary Club meetings: 7 

a.m., weekly meeting at Panera Bread, 1270 
Cleveland Ave., Hillcrest. Sdurotary.org.

Gentle yoga for seniors: 2:30–4 p.m., present-
ed by The Center and Silver Age Yoga Community 
Outreach (SAYCO) at The San Diego LGBT Center, 
3909 Centre St., Hillcrest, free. Thecentersd.org.

North Park Thursday Market: 3–7 
p.m., at 3000 North Park Way, between 30th 
Street and Granada Avenue, North Park, 
free. Northparkfarmersmarket.com.

Kornfl ower’s Open Mic: Signups at 6:30 
p.m., open mic (no poetry or comedy) 7–10 p.m. 
Family-friendly event at Rebecca’s Coffee House, 

see Calendar, pg 19

Sloan Gomez
(619) 961-1954

sloan@sdcnn.com

Call Sloan Today 
to Advertise!

(619) 795-9588
1955 El Cajon Blvd., SD, CA, 92104

www.SDLaundryroom.com

Every wash cycle
 is sanotyzed
with Ozone
Fresh Water

Every wash cycle
 is sanotyzed
with Ozone
Fresh Water

Free WiFi,
Workstations,

Flat screen TVs,
Lounge Area

Free WiFi,
Workstations,

Flat screen TVs,
Lounge Area

The Laundry RoomThe Laundry Room

Fluff + Fold PricingFluff + Fold Pricing
Residential: 15lb. min.

Tues.-Thurs. $1.09 p/lb
Fri.-Mon. $1.19 p/lb

Commercial  -  25lb. min.
$1.09 p/lb

Military w/ID  -  15lb. min.
$1.00 p/lb

Coin Laundry and Professional
Fluff & Fold Service

at a price everyone can afford!

The Cool, Clean,

Fun place to do

laundr y
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3015 Juniper St., South Park, 
free. Rebeccascoffeehouse.com.

Liberty Toastmasters 
Club: 7 p.m., at Saint Paul’s 
Community Care Center, 
328 Maple St., Bankers 
Hill. Libertytoastmasters.org.

Courage to Change – Al-
Anon meetings: 7:15–8:15 p.m., 
a weekly meeting for friends 
and relatives of alcoholics at 

Christ United Presbyterian 
Church (in the chapel), 3025 Fir 
St., South Park.

2016 San Diego Film 
Series: 7:30 p.m., every third 
Thursday view a fi lm represen-
tative of Italian cinema at the 
Museum of Photographic Arts, 
1649 El Prado, Balboa Park. Sa
ndiegoitalianfi lmfestival.com.

Kirtan Musical 
Meditation: 8:30 p.m., chant and 
sing ancient and contemporary 
mantras celebrating love and 
life at Pilgrimage of the Heart 

Yoga, 3301 Adams Ave., Normal 
Heights. Free – donations wel-
come. Pilgrimageyoga.com.

Fridays:
Memory Café: 10–11 

a.m., second and fourth 
Fridays. Gathering place 
for those with memory loss, 
caretakers and those wor-
ried about memory problems 
in the Common Room at 
First Unitarian Universalist 
Church of San Diego, 4190 
Front St., Hillcrest. At-will 
donation. Memoryguides.
org and Firstuusandiego.org.

Square Dancing 
Classes: 6:30–8:30 p.m., every 
Friday. No previous dance ex-
perience needed. Recital Hall, 
2130 Pan American Plaza. $50 
for 13 classes. 858-277-7499 
or circulators.sdsda.org.

Saturdays
Old Town Saturday 

Market: 9 a.m.–4 p.m., on 
Harney Street and San Diego 
Avenue, Old Town, free. Also held 
on Sundays. Oldtownsatur day-
market.com.

Golden Hill Farmers 

Market: 9:30 a.m.–1:30 p.m., 
on B Street between 27th 
and 28th streets, Golden Hill, 
free. Sdmarketmanager.com.

Comedy Heights: 8–10 
p.m., local comedians take the 
stage next to Twiggs Coffeehouse 
at 4590 Park Blvd., University 
Heights, free. Comedyheights.com.

To view local community or-
ganization meeting information 
online, visit: bit.ly/2esLpLR.

—Email calendar items to 
ken@sdcnn.com.v

FROM PAGE 18

CALENDAR

Hours: Everyday 8 AM to 9 PM (except holidays) 
Limited Quantity on Some Items. 
Not Responsible for Misprints

 baronsmarket.com

Point Loma
4001 W. Point Loma Blvd.

1 Blk. W. of Midway Dr.  (619) 223-4397 

Rancho Bernardo
11828 Rancho Bernardo Road

In the Mercado  (858) 485-8686

Temecula
31939 Rancho California Road

Corner of  Meadows Pkwy.  (951) 693-1111

P
rices E

ffective 2
/8

/1
7
–

2
/1

4
/1

7

Murrieta
40545 California Oaks Road 3231 E. University Ave

1 Block West of 805
(619) 814-5555

In the California Oaks Shopping Center
(951) 200-8700 

North Park

Wildomar
32310 Clinton Keith Rd.

1 Blk. W. of I-15  (951) 609-9200

1347 Tavern Road
Alpine

In the Alpine Creek Town Center

77¢

$1.87

97¢

LARGE 
PINK LADY

APPLES

LARGE CANTALOUPE

FRESH ASPARAGUS

97¢

FILET 
MIGNON

LARGE SHRIMP

VEGGIE FRIES 

SWEET MANGOS Organic 
RED, GREEN, 

& RAINBOW CHARD 

Organic 
CELERY

1 lb Containers

STRAWBERIES

Organic 
GALA APPLES

Washington

Washington

C
& RAINBO

SHRIMP
P

CHOCOLATE DIPPED 
STRAWBERRIES

 4pk……….. $5.99
6pk………...$7.99

9pk………….$12.99
Available 2/12 While Supplies Last!!

V

LARGE
SHRIMP

JACKSON'S HONEST 
POTATO CHIPS 

CHOCOLOVE 
CHOCOLATE BARS 

BEANITOS 
WHITE BEAN CHIPS

6 count

$349

14oz2.9-3.2oz 5.5oz-7oz

lb 16/20

$499

2 $4for

2 $1for

lb

$999

lb

lb

$6-$15

Roland Balsamic Glaze............$4.99 - $5.99 5.1oz-7.3oz Atelié Pink Moscato  Spumante..............................$6.99 750ml

La Fenice Proseco.........................................................$8.99 750ml

Napa Cellars Chardonnay '14...............................$16.99 750ml

Piper Sonoma Brut ..............................................$14.99 750ml

Moet & Chandon Imperial Brut ............................$39.98 750ml

Java Fire Logs............................................$4.99 2.8 lb

Bulk Dark Chocolate Covered Cherries.........$7.99 1 lb

Patissa Cream Puffs..........................$7.49 13.2oz-18.5oz

siggi's Low Sugar Yogurts...................$1.69 4.4oz-5.3oz

Outer Aisle Cauliflower Pizza Crust..............$6.99 5oz

WINE CORNER

5oz

$399

22.75oz-24.34oz

$279 $299

Chateau St. Jean Chardonnay '14........................$11.97 750ml

BREAD & CIE
HAMBURGER & 

HOT DOG
BUNS

14oz + crv

$339

$2999

NATURADE 
VEGAN SMART 
NUTRITIONAL 

DRINK 

MINI WATERMELONS 

Each Bunch Each

2 $3

Gorgeous Orchids 
$13.99 Each

Gorgeous Orchids 
$13.99 Each

HUMM 
KOMBUCHA

for

97¢

2 $1lbs
for Cuts
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Cash and Carry Today  
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