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By Kit-Bacon Gressitt

T he arts are inevitable victims of recession, and local arts communities 
have not been immune. But there’s still plenty to make them destina-
tions. Arts festivals, public artwork, classes and galleries have all helped 

sustain the tone and tenor of San Diego neighborhoods. And economic recovery 
is evident in the survival of new arts businesses.

One of the Uptown area’s recently launched art spaces, Art on 30th, is fêt-
ing the success of its first year in operation, and the public is invited to join the 
celebration at an exhibit opening on Saturday, March 26, from 6 — 8 p.m. Art 
on 30th is located at 4434 30th St., on the border of University Heights and 
North Park.

The exhibit “30 on 30” — showing the work of 30 predominantly abstract 
artists — is the culmination of owner Kate Ashton’s quest to start a business 
that serves both the community and serious art consumers. She offers studio 
rentals, art classes, weekly critiques for artists she mentors, and the Ashton 

see Art, pg 20

Owner Kate Ashton (top) works with Susie Zolghadri. (Photo by Timothy Schulties)

By Joseph Ciolino

It’s been almost one year since 
the Hillcrest Business Association 
(HBA) teamed up with the Alpha 
Project and Councilmember 
Todd Gloria’s office to launch the 
Homeless Outreach Team (HOT), 
a program designed to provide 
social services to the homeless 
and get them off the streets and 
into shelters or housing. 

The Alpha Project provides 
specialists who team up with 
police officers to go through 
San Diego’s communities and 
find homeless people by directly 
approaching them or respond-
ing to community calls, and 
try to persuade them to accept 
services or move into housing, 
said Benjamin Nicholls, execu-
tive director of the HBA. 

“The idea is rather than try to 
bully them out of neighborhoods, 
we are trying to provide them ser-
vices so they don’t need to stand 
on the corner and panhandle,” 
Nicholls said.

So far, Nicholls considers the 
HOT project to be a success. 

The Hillcrest program has 
engaged with 836 people and 
provided them some level of ser-
vices, from relocating individuals 
to shelters to providing showers, 

HBA and Alpha Project 
hope to extend program 
for another 12 months

see Homeless, pg 22

Ken Williams | Editor

No hanging chads or Supreme 
Court justices were involved, but 
the North Park Planning Com-
mittee board election on March 
15 became embroiled in contro-
versy just like the 2000 presiden-
tial election.

Seven winners were declared 
at the end of the March 15 board 
meeting: Incumbents Robert 
Barry, Brandon Hilpert, Rachel 
Levin, Sarah McAlear and Roger 
Morrison were reelected, and 
newcomers Robert Gettinger and 
Melissa Stayner got more votes 
than incumbents Daniel Gebre-

North Park panel’s election 
heads to another recount

sellassie and Lucky Morrison, 
and several other challengers.

Later that night, board chair 
Vicki Granowitz informed San 
Diego Uptown News that the bal-
lots had been recounted “out of an 
abundance of precaution” and the 
results had changed slightly. Ge-
bresellassie had now leapfrogged 
Levin into the No. 7 position in 
the new election results, meaning 
that he had been reelected and 
Levin had not. 

Five people, including four 
contestants who had lost, later 
challenged the election results. 

see Vote, pg 18

(top) North Park residents and business owners gathered March 15 to elect seven 
members to the North Park Planning Committee; (bottom) Voters signed in with elec-
tion officials. (Photos by Ken Williams)

on 30th Street

into shelters or housing. 

find homeless people by directly 
approaching them or respond
ing to community calls, and 
try to persuade them to accept
services or move into housing, 
said Benjamin Nicholls, execu
tive director of the HBA. 

bully them out of neighborhoods, 
we are trying to provide them ser
vices so they don’t need to stand 
on the corner and panhandle,”
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Shirin Nikoukari painting titled “A Love Letter from Italy.”
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Tori Hahn | SDCNN Intern

Fighting 25-below-zero tem-
peratures and exhaustion from 
ice climbing off the shores of Lake 
Superior, Rachel Pohl’s muscles 
finally shut down. She was low-
ered from the ice shelf and had to 
worry that the multimillion-dollar 
camera that captured her mo-
ment of weakness would broad-
cast it across the country.

“I just couldn’t hold on to my 
ice tools,” Pohl said. “My hands 
were frozen; I was just so tired.” 

Arresting scenes like this 
embody director MacGillivray 
Freeman’s newest family-friendly 
movie, “National Parks Adven-
ture,” which premiered March 18 
at the Reuben H. Fleet Science 
Center in Balboa Park.

The film follows 22-year-old 
Pohl, mountaineer Conrad Anker 
and photographer Max Lowe 
on their journey exploring more 
than 30 national parks across 
the country. 

Moviegoers will be able to 
watch from the comfort of their 
seats as the explorers climb, bike 
and hike through freezing and 
scorching temperatures. 

“[I wanted to] inspire people 
to get outside and remember that 
you don’t need to be consuming 
things ... because going outside 
gives you perspective and this in-
terconnectedness with all things 
that you don’t get when you’re 
looking at your cellphone screen,” 
Pohl said.

Luckily for San Diegans, the 
nearest national monument lies 
close by, just at the southern 
tip of Point Loma. The Cabrillo 

National Monument features the 
Old Point Loma Lighthouse and 
boasts of sweeping ocean views. 

“A primary theme of ‘National 
Parks Adventure’ is conservation 
and appreciation of our natural 
landscapes,” Steve Snyder, CEO 
of the Reuben H. Fleet Science 
Center, said in a press release. 
“Many of the people who live in 
San Diego and visit the city are 
drawn here by the natural beauty 
of the landscape and the outdoor 
opportunities in and around the 
city. ... We hope that our visi-
tors will all leave the film with a 
renewed appreciation of the won-
ders of nature and the importance 
of preserving it.” 

The movie provides a taste 
of wildlife for those who may not 
have the time, money or physical 
capability to explore the nation’s 
58 preserved parks.

Many who do make it out to 
the national parks still might not 
experience them quite like Pohl, 
Anker and Lowe did. 

During the month it took to 
film “National Parks Adventure,” 
mornings often started with 4:30 
a.m. wake-up calls and a bite of 
breakfast before facing the day’s 
latest expedition: anything from 
ice climbing Lake Superior in 
Michigan to mountain biking 
through Moab, Utah.

The movie required major 
feats in filming, which forced the 
climbers to sacrifice their normal 
expedition routines. Sometimes it 
took three hours to set up a shoot 
because of the camera’s need for 
precision, Pohl said.

“It was crazy just trying to 
do what you do and act natural 

after sitting around for hours 
and hours waiting for the light or 
waiting for the shot to be set up,” 
she said.

“There were times where we’d 
be really, really cold and if we 
weren’t filming we’d be able to 
keep warm, keep moving, keep 
climbing. But instead we had to 
play the patience game.”

The adventurer described 
their biggest challenges while 
producing the film, including the 
time she hiked a 130-foot rock 
tower in Arches National Park 12 
times to get the right shot.

“I would climb this top part over 
and over again,” she said. “And this 
is sandstone — this beautiful rich, 
red sandstone. So I would just get 
sand in my eyes and my teeth, and 
I’d just be smiling.”

The 22-year-old reminisced 
on her downtime between taping, 
which she spent reflecting on the 
breathtaking scenery around her. 
Now, Pohl hopes to encourage 
other people to have their own 
national parks stories.

“My goal was just to have 
people want to go outside and 
realize that you don’t have to 
spend a fortune going to another 
country — you can go to parks,” 
Pohl said. “They’re the coolest 
thing about our country.” 

“National Parks Adventure” 
is 43 minutes long and will show 
daily in the Heikoff Giant Dome 
Theater through Sept. 1. For 
showtimes, visit bit.ly/1U55QOS. 

—Tori Hahn is an intern with 
SDCNN and a senior majoring 
in journalism at San Diego State 
University.v

Fleet’s new film brings 
national parks to life 

(l to r) Conrad Anker, Max Lowe and Rachel Pohl take a break from mountain biking in Moab, Utah, 
to scan the horizon of Canyonlands National Park. (Photo by Barbara MacGillivray)

Conrad Anker climbs Devils Tower National Monument in Wyoming. (Photo by Barbara MacGillivray)

How to Sell High: Avoid these 
Three Mistakes When Selling 
Your San Diego Home

San Diego - When you decide to sell your home, setting your asking 
price is one of the most important decisions you will ever make. De-
pending on how a buyer is made aware of your home, price is often the 
first thing he or she sees, and many homes are discarded by prospec-
tive buyers as not being in the appropriate price range before they're 
even given a chance of showing.

Your asking price is often your home's "first impression", and if you 
want to realize the most money you can for your home, it's imperative 
that you make a good first impression.

This is not as easy as it sounds, and pricing strategy should not be 
taken lightly. Pricing too high can be as costly to a home seller as pric-
ing too low. Taking a look at what homes in your neighborhood have 
sold for is only a small part of the process, and on its own is not nearly 
enough to help you make the best decision. A recently study, which 
compiles 10 years of industry research, has resulted in a new special 
report entitled "Home sellers: How to Get the Price You Want (and 
Need)". This report will help you understand pricing strategy from 
three different angles. When taken together, this information will help 
you price your home to not only sell, but sell for the price you want.

To order a FREE Special Report, visit www.AvoidTheseSellerMis-
takes.com or to hear a brief recorded message about how to order your 
FREE copy of this report call toll-free 1-800-728-8254 and enter 1000. 
You can call any time, 24 hours a day, 7 days a week.

Get your free special report NOW to learn how to price your home 
to your maximum financial advantage.

This report is courtesy of Reef Point Real Estate. Not intended to 
solicit buyers or sellers currently under contract.

Paid advertisement
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Remembering the 
1985 Normal Heights fire

Many residents who lived 
through the 1985 Normal Heights 
firestorm are amazed that 30 
years have passed. Time enough 
for children to grow up and have 
children of their own, time enough 
to complete a career and enter 
retirement. The blaze was seared 
into everyone’s memories, and it 
changed the community forever.

The firestorm started just 
before noon on June 30, 1985. It 
was a very hot day with tempera-
tures in the high 90s. The flames 
started in the canyon south of 
Interstate 8, below the neighbor-
hood perched along Mountain 
View Drive and side streets 
between I-805 and I-15. The fire’s 
cause was never determined, ac-
cording to KPBS interviews com-
memorating the 30th anniversary 
of the disaster on June 30, 2015. 

Flames raced up finger 
canyons and engulfed houses at 
the top as the firestorm leaped 
from street to street. A total of 
76 homes were destroyed and 57 
more were damaged. Local fire-
fighting resources concentrated on 
structures; personnel from north 
San Diego County, Orange County 
and Los Angeles helped put out 
the flames in the canyons, finally 
bringing the firestorm under con-
trol by evening and stopping its 
eastward spread near I-15. 

At the time, it was called the 
worst brush fire in the city’s his-
tory, although that status sadly 
has been far surpassed by mul-
tiple firestorm events, including 
in 2003 and 2007. 

Normal Heights is bounded 
by I-805 on the west and I-15 on 
the east, and I-8 on the north and 
El Cajon Boulevard on the south. 
The original subdivision map 
was filed in 1906 by D.C. Collier 
and George M. Hawley, and the 
area was annexed into the city of 
San Diego in 1925. The commu-
nity grew up in the early 1900s 
with other “streetcar suburbs” 
like University Heights, and the 
dominant architectural styles are 
Craftsman and Spanish/Mission 
Revival. 

In the disaster’s aftermath, 
the community gathered to 
discuss how to maintain archi-
tectural coherence as rebuilding 
proceeded. The San Diego Chap-
ter of the American Institute of 
Architects prepared voluntary 

PastMatters
Kather ine  Hon

guidelines that emphasized pre-
serving existing character. 

In a Sept. 18, 1986 Reader 
article, Jeannette DeWyze dis-
cussed progress one year after the 
fire, noting, “The houses being 
built in Normal Heights today, for 
the most part, don’t look like the 
orderly offspring of some disci-
plinarian document.” She asked, 
“Of all the thousands of ways 
to make a single-family-home 
look, why does any particular 
one look the way it does?” In San 
Diego’s streetcar suburbs built up 
before the era of massive planned 
residential developments, there 
are as many answers to that 
fascinating question as there are 
houses. In her article, DeWyze 
interviewed the architects and 
homeowners replacing six houses 
to provide six perspectives.

Architect James Robbins felt 
that houses built in the neighbor-
hood after World War II “that 
defy classification” provided more 
stylistic freedom. He called the 
house he designed at 5166 34th 
St. a “Spanish revival interpreta-
tion.” Architect Richard Baker 
designed 3344 N. Mountain View 
Drive as a sculpture in western 
red cedar for the owners and 
contended the differences among 
various homes made for an inter-
esting neighborhood. Architect 
Joe Martinez, who designed 
3363 N. Mountain View Drive 
to replace his parents’ house 

that burned and 3358 across the 
street, predicted some replace-
ment houses would “really blos-
som,” while landscaping would 
take care of others. 

Thirty years later, although 
mature trees do soften the ar-
chitectural contrasts, long-time 
residents know the differences 
resulting from the fire. 

Bob Stemen has lived in the 
neighborhood since 1981. His 
house survived the fire, but he 
is still sad about older neighbors 
who did not have insurance and 
had to move away because they 
could not afford to rebuild. Ste-
men, whose grandfather built 
Revival-style homes in City 
Heights during the 1920s, also 
laments the loss of front porches 
in the replacement houses that 
placed large garages out front. 
In his opinion, that newer style 
diminished the previous neigh-
borliness of the community, when 
a person could walk around and 
greet friends who were on their 
porches. But the neighborhood 
of single family homes remains 
walkable and friendly, true to 
the prediction of Joe Martinez in 
1986 when he said, “In five or 10 
years, the neighborhood will all 
come back together again.” 

—Katherine Hon is the secre-
tary of the North Park Historical 
Society. Reach her at info@north-
parkhistory.org or 619-294-8990.v

The fire raged along North Mountain View Drive, consuming one house after another. (Courtesy of Jim Baross)

The fire damaged parts of the Carmelite Monastery on Hawley Boulevard but spared 
the main buildings, upper right. (Photo by Bob Stemen)
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Ken Williams | Editor

After more than six years 
of diligent and time-consuming 
work, the North Park Planning 
Committee finally got to see a 
hard copy of their labor of love: 
the March draft of the Commu-
nity Plan update.

That means the difficult 
work is almost over and there 
is light at the end of the tunnel 
for stakeholders.

The thick document — 
handed out at the March 22 
board meeting, which was 
attended by more than 100 
people — contains more than 
200 pages packed with facts, 
maps, charts, graphs and pho-
tographs.

The update will replace 
the 1986 Greater North Park 
Community Plan, which was 
preceded by the 1970 Park 
North-East Community Plan 
and the 1969 North Park 
Commercial Area Plan. The 
document — a component of 
San Diego’s General Plan — 
will be a policy guide for how 
the North Park community will 
grow and develop over the next 
15 to 20 years. If the time line 
goes as planned by the city, the 
update would go into effect in 
January 2017.

Jeff Murphy, planning di-
rector for the city of San Diego, 
told the North Park Planning 
Committee that the Plan-
ning Department expected to 
present the update to the City 
Council by year’s end for a final 
vote of approval.

The update includes specific 
goals and recommendations 
regarding the use and develop-
ment of land, and it addresses 
mobility, economic prosperity, 
public facilities, conservation, 
open space and recreation, ac-
cording to the document. The 
plan also envisions a sustain-
able community that preserves 
historic resources and North 

Park’s unique and aesthetic char-
acter.

At the March 22 meeting, the 
committee held informational dis-
cussions on “Interim Regulation of 
Potential Historic Districts” and 
the “Proposed Implementation 
Program.”

Senior planner Kelly Stanco 
gave a PowerPoint presentation 
about potential historic districts. 
She said consultants had identi-
fied six potential historic districts 
in the North Park area:

• 28th Street residential south 
of Upas Street

• 30th and University com-
mercial

• Kalmia Place
• Park Boulevard Apartment 

(East)
• Shirley Ann Place Expansion
• Spalding Place
Steve Hon, president of the 

North Park Historical Association, 
said his group recommended des-
ignating Park Boulevard Apart-
ment (East) and the 30th and 
University commercial corridor as 
historical districts.

Local resident Richard Walter 
urged planners to consider adding 
a bungalow community on Lincoln 
Avenue between Alabama and 
Florida streets, and several board 
members agreed with him that 
this type of housing should be pro-
tected from the wrecking ball.

Board member Lucky Morrison 
said his neighborhood along Ray 
Street should get consideration as 
well.

City planner Lara Gates, who 
is assigned to assist with the 
North Park update plan, gave a 
presentation on zoning implemen-
tation. She said the city’s goal is 
to transition North Park from an 
auto-oriented community into a 
pedestrian-friendly, multimodal-
oriented neighborhood where 
residents can live, work and play 
without having to depend on driv-
ing somewhere.

Gates used neighborhood 

North Park Community Plan 
update nears finish line

The paper copy of the North Park Community Plan draft update has more than 200 
pages. (Photo by Ken Williams)

see North Park, pg 7
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Poll 

Will you avoid travel 
to Europe due to 
terrorist attacks?

To cast your vote, visit 
sduptownnews.com.

Poll results

Yes

No

New poll

GUEST EDITORIAL

Readers

Dan McAllister | San Diego County Treasurer-Tax Collector

Avoiding penalties and possibly reducing your 
property tax bill are two things most San Diego 
County taxpayers would like to hear more about! 
The last day to pay the second installment of the 
2015-16 secured property taxes without penalty is 
Monday, April 11. Normally the last day to pay the 
second installment is April 10, however this year 
as it falls on a weekend, taxpayers 
are provided with an additional 
day to pay without penalty. 

In light of the growing 
popularity of paying tax bills 
online, our office has continued 
to improve its “mobile-friendly 
platform” to make it easier for tax-
payers to pay online through their 
phone or tablet in order provide 
taxpayers with more streamlined 
payment options. 

Here are our top 10 tips for 
paying on time to avoid any penal-
ties, and to possibly reduce your 
property tax bill:

Pay by e-check. Consider 
paying by e-check on the Trea-
surer-Tax Collector website at sdtreastax.com. It’s 
secure, free, fast and easy and your payment is 
credited as of the date of successful submission.

Know the difference. Paying by e-check on 
the Treasurer’s website is not the same as pay-
ing through your bank’s online banking bill-pay 
system. Payments that are submitted through 
your bank’s online bill-pay system may take up 
to 10 business days before our office receives 
payment and often the envelopes are not USPS 
postmarked. Please confirm dates with your bank 
and schedule a payment well in advance of the 
date you would actually like our office to receive it 
to avoid possible penalties.  

Sign up for free e-Notifications. Taxpayers 
can also sign up for free e-notification to receive a 
friendly email reminder when the secured taxes 
are due at sdtreastax.com.

 Mark your calendar. The Tax Collector’s 
office sends one annual secured bill only. The 
first installment is due on Nov. 1 and the last 
day to pay on time is Dec. 10. The second install-
ment is due on Feb. 1 and the last day to pay on 
time is April 10.

Prepare financially. There is no legal provi-
sion to defer taxes due to financial hardship. If 

Tips for paying 
and reducing your 
property tax bill

you are unable to pay your taxes when due, a 
penalty will be assessed. If your taxes are still 
unpaid by the end of the fiscal year, your taxes 
will default and additional penalties will apply. 
At that time, you may qualify for a payment 
plan to pay the taxes over a five-year period.

Check with your mortgage company. 
If you have recently refinanced or purchased 
a property, contact your lender to determine 
who will be paying the tax bill. If you have an 
impound account, make sure your mortgage 
company pays the bill on time.

Check your travel schedule. If you plan 
to be out of town, make arrangements before-
hand. And remember, you can always pay 
online! It’s secure, fast, free, and easy.

Don’t confuse your 
supplemental bill with your 
annual secured bill. Supple-
mental bills are separate from 
your annual secured tax bill. 
They are sent when there’s 
been a change of ownership or 
new construction.

Are you receiving a 
homeowner’s exemption? 
Property owners who occupy 
their homes as their principal 
place of residence on Jan..1, and 
each year thereafter, are eligible 
for this exemption. The home-
owners’ exemption provides for 
a reduction of $7,000 off the as-
sessed value of your residence. 

This results in an annual property tax savings 
of approximately $70. You can download the 
application from the County Assessor’s website at 
sdarcc.com, or request that one be mailed to you 
by calling their office at 619-531-5772.

Do you disagree with the assessed 
value shown on the front of your secured 
tax bill? You have the right to file an Assess-
ment Appeal. For assessment appeal forms 
and information, visit the Clerk of the Board 
of Supervisor’s website at sandiegocob.com, or 
call their office at 619-531-5777. 

Overall, our collection rates have been 
excellent this year, thanks to San Diego County 
taxpayers who are doing their part and making 
that possible. The total secured tax charges are 
expected to generate more than $5.3 billion for 
county operations to help our schools, our com-
munity colleges, our libraries, and so much more 
in our community. Please contact the Treasurer-
Tax Collector’s office with any questions that you 
may have and we would be pleased to assist you. 
We can be reached toll free at 877-829-4732. 

—Dan McAllister is the San Diego County 
Treasurer-Tax Collector. Reach him at taxman@
sdcounty.gov.v

Dan McAllister

Have you ever 
donated to San Diego 

Hunger Coalition?

No

Yes

87%

13%

Unsure
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Don’t evict pot shop
Re: “Flapper-era dance hall 

in Hillcrest to be repurposed, 
renovated” [Volume 8, Issue 6 or                         
bit.ly/1UfXpQU]

Herbal Lust is a great shop with a 
lovely staff, happy hour, student dis-
count, and bar to pop in and smoke. 
And it’s a perfect location, if you ask 
me. It’s just the kind of spot the com-
munity needs. Why evict?! [Developer 
Brandon] Blum’s plan is silly, unnec-
essary and unwelcome.

—Chris Duran via our website
That’s so ridiculous. He wants the 

pot shop gone just because he doesn’t 
want it there. Are you going to help 
them relocate?

Where are they going to go for 
their medical cannabis?

I mean, I’m all for rejuvenating 
the building but to say a pot shop 
doesn’t belong is close-minded. Would 
you also say that liquor stores on 
main streets shouldn’t be there too? 
Because alcohol is just poisoning 
people and is much worse than pot.

—Shaun via our website

I’m sick of this “war on cannabis.” 
He doesn’t want a pot shop there 
because it’s a main street? That’s 
close-minded. 

I’m all for restoring the building 
but to put down the medical cannabis 
operation is such an ignorant mind-set.

—Shaun Tuazon-Martin via our 
Facebook page, facebook.com/SDUp-
townNews

Sad the Body Alchemist wasn’t 
told of the reinvention plans in 
January, when the building was 
purchased.

—Fernando Steffey via our Face-
book page

Spacing out
Re: “The Celestial Tower to 

outer space” [Volume 8, Issue 6 or             
bit.ly/22zBwNx]

Pretty far out stuff, WAYYYY out 
of the box.

I can feel the disturbance in the 
force! The density foes are massing, 
carrying torches and signs that read 
“Enforce The 65" Height Limit!”

There will be a new acronym 
“NSIMS” — No Space in My Space!

Word on the street is the huggers 
have hired the San Diego Chicken to 
run around town shouting “the sky is 
falling!” 
Nice touch bringing in the biblical 
overtones without leaving out the 
Darwin crowd.

Other than that, I thought your 
article was well thought out and 
reasoned.

Once again, Eric Domeier stirring 
up the pot. (Uptown upside down)

—Tom Spangler via our website

Coming soon to Sixth and Robinson.

LETTER OF THE WEEK
Buzz about The Hive 

Re: “The Hive @ Hillcrest coming to prime location” [Volume 8, Issue 6 or 
bit.ly/1XHQ76b]

This is an interesting concept, and while not the use for the space that 
I think many expected, it will be great to have that prime spot reactived! 
Best of luck to George Flint and team, and looking forward to checking this 
space out.

—Benny Cartwright via our website
[Editor’s note: George Flint tells San Diego Uptown News that his phone 

has been ringing off the hook since our article was published, as potential 
clients inquire about leasing one of his 30 private salon suites.]

—David Gleason via our Facebook 
page

About that election
Re: “Uptown Planners election gets 

record turnout” [Volume 8, Issue 6 or 
bit.ly/1Rwe8Zg]

I see changes and progress!
—Melanie Peters Paisley

What about parking?
Re: “Looking up: North Park’s fu-

ture coming into sharp focus” [Volume 
8, Issue 3 or bit.ly/1LBAVqp]

The part of the overwhelming ongo-
ing building plans is still and always 
has been insufficient parking. This 
needs to be addressed before more 
huge buildings are built as public 
transit doesn’t take care of all needs. 
Developer pockets should not preclude 
parking issues which are obvious and 
have been for 30-plus years continuing 
to worsen everywhere in the city!

—Sharon Nelson via our website

Up, up and away
Re: “iFLY ready for flight in Mis-

sion Valley” [Volume 8, Issue 6 or bit.
ly/1pvMeWz]

Can’t wait to try!
—Chris Elias via our Facebook 

page

Separated bike lanes
Re: “Metro San Diego CDC sup-

ports separated bicycle lanes” [Volume 
7, Issue 22 or bit.ly/1P3rzSK]

Planners have not proved that 
increased separated lanes will greatly 
increase bike traffic. It has been 
proved that less lanes means more 
traffic congestion. Less parking means 
more congestion, less money for retail 
stores and higher costs for the high 
amount of shoppers that drive.

—Lester via our website

Dog is attacked
Re: “To leash or not to leash?” [Vol-

ume 6, Issue 26 or bit.ly/1ImFfaY]

My miniature Schnauzer was 
attacked by two dogs [March 17, 
2016]. She was being walked and on 
a leash when these dogs came out 
of a house that has a concrete fence 
with wrought iron. Well, the wrought 
iron panel was missing and the dogs 
easily got out and attacked my dog. 
My dog has her leg dislocated and 
punctured wounds to her leg and 
groin. My dog is at the vet and might 
need surgery. I called animal control. 
What else can I do?

—Rocio via our website

—Send letters to the editor to ken@
sdcnn.com or post comments on our 
website or on our Facebook page at 
facebook.com/SDUptownNews.v

maps to show how the update would affect 
residents. As San Diego Uptown News has re-
ported during years of coverage of the update 
process, North Park will be embracing transit-
oriented development and density along the 
major transportation corridors: Park Boule-
vard, El Cajon Boulevard, and 30th Street, 
from Adams Avenue to Upas Street.

For the most part, the North Park Plan-
ning Committee has avoided public controver-
sy over density, unlike the Uptown Planners, 
where the issue is heated, especially among 
Hillcrest residents.

But as the years have passed and the update 
plans have come into focus, it is clear that both 
Uptown and North Park planners have arrived 
at a consensus that density will be allowed 
along Park Boulevard (the west side is governed 
by Uptown and the east side by North Park) 
where SANDAG is planning to place a trolley 
line originating Downtown. That trolley line — 
which would hook right on El Cajon Boulevard 
and go east to San Diego State University — 
will replace the Mid-City Rapid Bus. 

Talk of 100-foot building heights hardly 
raises eyebrows in North Park, and indeed 
it wasn’t an issue at the March 22 meeting. 
What had some folks riled up was a Nextdoor.
com dialogue suggesting that some residents 
were trying to prevent North Park — the 
quasi capital of craft beer in San Diego — 
from allowing more craft beer pubs to open.

In actuality, local and city planners are 
creating San Diego Municipal Code policy 
that will govern “artisan food and beverage 
producers” — businesses that were hardly on 
the radar in the 1980s when the last update 
was being worked upon. Businesses affected 
by the new policy will include microbrewer-
ies, coffee roasters, ice cream, baked goods, 
confectioneries, alcoholic and non-alcoholic 
beverages and other foodstuff.

Artisan food and beverage producers 
would need a Limited 
Use or a Neighborhood 
Use permit to operate. 
The policy states:

(a) These uses shall 
be limited to 10,000 
square feet of ground 
floor area.

(b) All storage must 
be within an enclosed 
building or screened 
from the public right-
of-way by fences or 
walls and landscaping. 
Stored items shall not 
be stacked to a height 
that exceeds the height 
of the screening.

(c) Hours of opera-
tion shall be limited to 
6 a.m. until 10 p.m. so 
that neighboring resi-
dential development is 
not disturbed by noise 
and lights.

(d) Distribution facilities are not permit-
ted adjacent to residentially zoned property.

Planners are also putting into the update 
a recommendation to allow Type 47 liquor 
licenses for restaurants along the main tran-
sit corridors so that they can serve spirits 
along with craft beer and wine. Almost a 
dozen restaurateurs — representing Urban 
Solace, Ritual Tavern, the Smoking Goat 
and other locations — spoke in support of 
this proposition, most saying that their 
profit margin is so tight that it often comes 
down to alcohol sales for their businesses to 
thrive or die.

The California Department of Alcoholic 
Beverages defines a Type 47 license as “on-
sale general for bona fide public eating place,” 
and those licenses are considered extremely 
valuable for resale.

Matt Gordon, owner of Urban Solace, said 
a Type 47 license would help him economi-
cally. 

Fred Piehl, chef and owner of the Smok-
ing Goat, said having a Type 47 license would 
allow him to offer diners “the full experience.”

Two residents warned of the consequences 
of allowing Type 47 licenses. One man said a 
noisy local bar kept him awake at nights, not 
his young daughter. Kathy Morrison, wife of 
board member Lucky Morrison, complained 
about the noises from dining and drinking 
establishments that had outdoor patios and 
rollup windows.

Planners said time limits are already set 
on restaurants that get Type 47 licenses, and 
that seemed to appease the critics.

Visit the city’s Great North Park website 
at bit.ly/1SidSA9 to read the Community 
Plan update, minutes from meetings, agen-
das and more.

—Ken Williams is editor of Uptown 
News and Mission Valley News and can be 
reached at ken@sdcnn.com or at 619-961-
1952. Follow him on Twitter at @KenSanDi-
ego, Instagram at @KenSD or Facebook at 
KenWilliamsSanDiego.v
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Yes

The iconic North Park sign on University Avenue, seen at dusk (Photo by Ken Williams)
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No one wants to say the 
housing market is hot, because 
that might lead to talk of it being 
overheated, which could lead to 
use of the word “bubble.” 

As the Los Angeles Times 
put it last weekend, “If we had 
to pick a single word other than 
‘hot’ to describe the Southern 
California housing market, we’d 
have to go with ‘active.’ Sellers 
and buyers are in a hurry-up 
mode, homes are moving quickly 
and the urgency in the real estate 
marketplace is fueling full-price 
offers and overbidding.” (Prices in 
the above-$500,000 range are up 
15 percent over a year ago.)

For the buyer interested in an 
historic house, this can be a little 
disconcerting. After all, it takes 
time to answer that quintes-
sential question: “Is that thin-
gamabob original?” You’ve got to 
consult with the local historical 
society, talk to house-history 
researchers, listen to a parade of 
contractors and craftsmen, take 
pictures, bring in the neighbors, 
poke at things with a stick. And 
in the meantime, your agent is 

Buying 
vintage 
What to look for 

in an old house

asking for a counter offer and 
your lender is wondering why 
you’re paying Mission Hills prices 
for a North Park house. 

I talk to new homeowners 
every week, and the theme seems 
to be: That was really crazy. One 
out-of-town buyer I spoke to in 
January told me he’d started 
checking out San Diego’s old 
neighborhoods in November, dis-
covered Mission Hills in the first 
week of December, found himself 
in a bidding war for a 1,500- 
square-foot Spanish bungalow 
on the edge of the Fort Stockton 
Historic District a week later. 
And a month after that, he closed 
escrow and was still trying to 
figure out what he’d bought. “So,” 
he asked me, “these windows are 

original, right?”
As it turned out, some were, 

some weren’t. In this market, 
you either need to have an old 
house consultant at your shoul-
der through the whole process, or 
you need to become one yourself. 
Here are some tips on what to 
look for when you’re looking for 
an old house:
l Windows: The local 

historic resource board (the guys 
who approve or deny Mills Act 
applications) really has a fixation 
of fenestration — and you should 
too. Windows are a defining char-
acteristic of houses from the first 
three decades of the 20th cen-
tury. They often signal a stylistic 
theme that was carried through 
inside the house, in the book-

cases and china cabinet. If the 
dimensions of the rails, stiles and 
mullions of a particular window 
are different from windows else-
where in the house, it’s probably 
not original. Replica windows 
— exact copies of the originals — 
however, are fine.
l Stucco: There was a pleth-

ora of stucco styles back in the 
day. But you only need to learn 
one name: “Spanish Lace.” That’s 
the term for the technique used 
on modern tract houses. Spanish 
Lace looks wrong, gets dirty eas-
ily, and isn’t historic. 
l Front doors: What you 

might have in mind when you 
think of a Craftsman door is the 

HouseCalls
Michael  Good

see Vintage, pg 9

Historic house by Nathan Rigdon — but it’s not for sale. (Photo by Michael Good)

Edward Ernest Badrak
ebadrak@rwmloans.com
858-794-2155, ext. 3006
CABRE 01723727  NMLS 

302807
RWMI CABRE 01174642

Last month I wrote a fluff 
article to introduce the idea 
that the baby boomer’s per-
ception of creating long-term 
financial security will soon be 
changing. I loved the feedback. 
Everyone stated that their 
money was saved on the prem-
ise that they were only going to 
live a little bit longer than their 
parents, based on mortality 
standards.

Here are a few tips to think 
about when speaking to your 
certified financial planner 
(CFP) when considering how 
to stretch your retirement 
money. If you own a home and 
you have not used it like an 
ATM machine over the years, 
consider the following:

Explore getting a reverse 
mortgage on your home. If you 
use this equity line feature, it 
enables you to pull out only 
when you need the funds. The 
HECM — or fondly called 
a reverse mortgage — has 
numerous features now to ac-
commodate long-term needs. 
One being the funds come to 
you, tax free, but always verify 
with your CPA. The other ben-
efit is that your HECM reverse 
mortgage will increase annually 
depending on the increased 
value of the zip code you live in.

Defer your social security 
payments for a couple of more 
years. If you are still working 
this may be a good alternative 
or again using the reverse mort-
gage as your backstop while the 
benefit grows a bit more. This 
isn’t my first choice of actions, 
yet it should be considered.

Stretch your retirement 
savings. When you speak to 
your CFP and you are present-
ly taking a monthly payment 
that was based on projecting 
your life span to your mid to 
late 80s, it could be a stressful 
conversation.

I have coordinated with 
many CFP’s to put a tax-free 
reverse mortgage in place to 
replace the client’s monthly 
payments and stop monthly 
payments from the retirement 
accounts, to let it replenish.

Yes, you are shifting funds, 
yet, when you run the num-
bers of the cost of your HECM 
and factor in that you are now 
replenishing your liquidretire-
ment money by not drawing 
it down.  It makes sense to 
consider this option.

Present perception 
vs. future reality
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Best Rate Repair & Termite
Wood Damage Repair Contractor
Deck Preservation
Protecting and preserving your deck will add years 
to it’s life, saving money on costly repairs later. The 
following article walks you thru the information 
you need. JEFF MUDD

EXPERT ADVICE
To read advice and information from the experts, please go to:

sduptownnews.com/expertadvice

widely advertised modern inter-
pretation of something Gustav 
Stickley once designed, built by 
a manufacturer in Asia from 
illegally obtained Douglas fir hi-
jacked from a Siberian wilderness 
area by gun-totting gangsters. 
You don’t want one of those. 

There are many options when 
dealing with a damaged door. You 
can have it refinished. You can 
have it re-veneered. You can have 
it dismantled and reconstructed 
with new and old parts. Or you 
can hire a carpenter to recreate a 
door your builder put on another 
house nearby. But you won’t find 
a door at a home center that can 
take the place of the original. 
l Woodwork: Early 20th-

century builders followed a strict 
design esthetic that was devel-
oped by the Greeks and Romans. 
Most of today’s carpenters lack 
that classical education, but there 
are a few who can replicate your 
missing millwork. Better yet, find 
a house before a flipper tears out 
all the trim. You’ll save tens of 
thousands of dollars.
l Finishes: In the first 

decade of the 20th century, most 
trim was finished clear — that is 
stained and coated with shellac. 
For various reasons, paint began 
to be used more widely in the 
late 1910s and early 1920s. It 
first appeared on trim in kitchens 
and baths, and then in bed-
rooms and hallways. Eventually, 
during the Roaring Twenties, 
even living room trim was faux 
painted — to resemble wood, as 
part of Hollywood-inspired design 
craze. Soon paint manufactur-
ers began to market pre-mixed 
gallons to homeowners, and they 
started painting over everything.  
At least these layers of paint 
provided UV protection for the 
now-unobtainable old-growth 
fir, which can be stripped and 
refinished.
l Paint: Until homeown-

ers took up the brush, profes-
sional painters were artists. They 
mixed their own colors. They 
applied stains and varnishes. 
They used rags and sponges to 
create texture and depth; they 
created subtle effects on ceilings 
and walls. They used stencils 
and hand painted garlands and 
cornucopias. Much of this artistry 
has disappeared behind layers of 
white paint. But evidence of those 

colors can be found on the plaster 
walls at the back of bookcases 
and china cabinets. 
l Plaster: Plaster gives a 

depth and beauty to a wall that 
isn’t replicated with the typi-
cal drywall coatings. Yet it’s the 
first thing house flippers tear out 
when making improvements. 
Plaster’s heyday was in the 1920s, 
in Spanish-style houses, where 
a mix of imaginative and artistic 
techniques were employed to 
provide variety and texture to wall 
surfaces. In the right hands, it still 
can be repaired and restored.
l Floors: You might want 

to rethink your requirements for 
a “gleaming hardwood floor,” a 
phrase real estate agents have 
been using for decades to describe 
something rather mundane and 
boring compared to a floor with 
some history and patina. Rather 
than sand an old floor to make it 
look new, consider preserving it 
by keeping it covered with many 
coats of polyurethane — and 
Oriental or Navajo rugs. You can 
buy a lot of nice rugs for the cost 
of installing a new floor.
l Tile: It’s a rarity to find 

original tile in baths and kitch-
ens. Tastes in the 1920s were 
exuberant and wild. People today 
think they’re hip and knowledge-
able and open-minded, but they’re 
sticks in the mud compared to a 
1920s flapper with a homemade 
drink in her hand and “Black 
Bottom Stomp” on the Victrola. 
Sadly, her luxurious bath, with 
that maroon, turquoise and black 
tile, never had a chance against 
the influence of the demolition-
obsessed Property Brothers. They 
just look too good swinging a 
sledgehammer to be ignored. 

l Kitchens and baths: The 
history police won’t arrest you 
if you remodel your kitchen and 
baths to modern tastes. Few 
houses are declared historic 
because of their bathrooms, which 
is a bit sad, because the 1920s 
revolution in kitchens and baths 
said a lot about the changing role 
of women in American society. 
l The end of an era: In 1934, 

the Federal Housing Administra-
tion created a new set of guide-
lines governing home loans, and 
these regulations transformed 
the housing industry and Ameri-
can architecture. In an effort to 
quantify what had previously been 
a qualitative process, the FHA 
began to focus on the numbers 
— square footage, for example 
— instead of the values — truth, 
beauty and craftsmanship. The 
bureaucrats saved the housing 
industry, but they destroyed the 
house as Americans had known 
it. It wasn’t until the 1950s that a 
homeowner successfully chal-
lenged these regulations in court, 
but they nevertheless stayed in 
place well into the 1960s. 

By then, the FHA had 
changed public taste. A great 
house became a great big 
house — something with a lot 
of square footage and a cavern-
ous, warehouse-like living room. 
Today, a new tract house is more 
than twice as big as it was in the 
1950s. Most Americans think 
bigger is better, but for the few 
who appreciate quality, the well-
crafted, pre-1934 house remains 
highly desirable, even hip. Just 
don’t say it’s hot. 

—Contact Michael Good at 
housecallssdun@gmail.com.v
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(top) David Dryden sideboard, with original hardware, stained glass, beveled mirror 
and old-growth Douglas fir; (bottom) authentic, vintage, San Diego-style Craftsman 
front door (Photos by Zack Gemmell)
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Looking for a blown-glass 
lamp from France? A goat-milk 
caramel from Vermont? Some 
other hard-to-find gift for the 
home?

That’s the idea behind Gold 
Leaf, a new home décor shop in 
South Park.

Owned and operated by the 
husband-and-wife team of Kevin 
and Sonya Kemp, Gold Leaf is 
currently going through its “soft 
opening” at 2225 30th St. 

The grand opening will be on 
Saturday, April 2, and the Kemps 
are inviting the neighborhood 
to drop by and say hello. Snacks 
and a signature beverage will be 
offered to visitors, along with live 
music for entertainment.

Gold Leaf was also open 
during the quarterly South Park 
Walkabout on Saturday, March 
19, when San Diego Uptown 
News dropped by for a visit.

“We are happy to be here on 
30th in South Park,” Sonya said. 
“A dream come true!”

Gold Leaf shares space in a 
historical building located in the 
heart of the shopping district.

“We loved going to Progress, 
the home and gift shop that was in 
the space previously, and when it 
became available it felt like some-
thing we just had to do,” she said. 

“My longtime dream has been 
to open a shop, and this 1914 
auto body shop nestled in this 

Going for the Gold (Leaf)
Home décor shop prepares for grand opening

great area just seemed too perfect 
to pass up. I love the exposed 
beams, brick walls, windows, 
skylights and concrete floor.”

During the Walkabout, the 
Kemps served samples of local 
craft beer from Modern Times 
along with flavored popcorn. 
Dozens of people milled through 
the shop, looking at a cornucopia 
of gift items.

“I like the mix of vintage and 
new,” Sonya said. “Old things 
make the new things more inter-
esting, and the new brings life to 
the old. Gold Leaf offers some-
thing fresh, natural and bright to 
the neighborhood. I want people 
to feel welcomed and at home in 
this place.”

The Kemps, who reside in 
the Oak Park neighborhood, said 
they feel at home in South Park.

“We lived in South Park 
several years ago and loved it,” 
Sonya said. “South Park has 
such a welcoming feel. Charm-
ing Craftsman homes, beautiful 
trees, and wonderful eateries and 
shops. It is just a great neighbor-
hood; my favorite in San Diego. It 
has a small town feel in a big city.

“The community of South 
Park is so welcoming! They have 
a strong dedication to small busi-
ness and buying local. We love 
being the place they can come for 
a birthday card, hostess gift, or 
something special for the home,” 
Sonya said.

Sonya formerly worked for 14 

years at SoLo, a home and design 
collective in Solana Beach.

“I had the children’s space,” 
she said. “It was a perfect thing 
for me to do when my kids were 
really little. I could be home with 
my kids part-time but could also 
be creative when I went to work. 
I love merchandising, moving 
things around always. Drives my 
husband crazy; the living room is 
always changing!”

But now husband and wife are 
running their own business.

“Kevin and I have always 
wanted to work together,” Sonya 

said. “I have a background in art 
and design, and my husband in 
business. He’s great behind the 
scenes, with numbers, the POS 
system and website, but just as 
good with customers. He loves 
to talk! He’s also a great photog-
rapher. I’m inspired by his work 
and love the way he captures life 
and the shop!”

During the Walkabout event, 
visitors checked out jams from 
Ayako and Family from Seattle, 
chocolate by Cacoa Preito from 
Brooklyn, artwork by Eric Bon-
nin Ceramics in New York, and 

handmade purses by Buluchu 
from San Francisco. Local artisan 
Dovetails and Darts were show-
cased with handmade homewares 
and furniture. 

“This is a cool place,” one visi-
tor told the Kemps. “I’ll be back.”

—Ken Williams is editor of 
Uptown News and Mission Val-
ley News and can be reached at 
ken@sdcnn.com or at 619-961-
1952. Follow him on Twitter 
at @KenSanDiego, Instagram 
at @KenSD or Facebook at 
KenWilliamsSanDiego.v

Gold Leaf 
2225 30th St. (South Park)

619-738-8120
goldleafsouthpark.com

Monday to Friday, 11 a.m. — 7 p.m.
Saturday, 10 a.m. — 7 p.m.

Sunday, noon — 5 p.m.

Kevin and Sonya Kemp operate Gold Leaf, a home decor shop in South Park. (Photo by Ken Williams)
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Hundreds of people participated in 
the quarterly South Park Walkabout on 
Saturday, March 19. The walking tour 
stretched from Kalmia Street on the 
north side to Beech Street on the south 
side, largely along 30th, Fern, Juniper 
and Grape streets. More than 70 res-
taurants and businesses participated in 
the event.v

SCENES 
FROM THE 
SOUTH 
PARK 
WALKABOUT

(above) Walkabout crowds lined up outside Buona Forchetta on the corner of Beech and 30th streets. (right) Travel pennants and a 
cutout of western actor Roy Rogers were found at Brake & Ramble on the corner of Ivy and 30th streets.

A jazz band performing outside The Big Kitchen on Grape Street had the 
children dancing. (Photos by Ken Williams)



By David Dixon

For 30 years, Diversionary 
Theatre has produced many 
plays and musicals focusing on 
the LGBT community. A celebra-
tion honoring the legacy of the 
University Heights-based theater 
company will be held April 1 at 
the San Diego Central Library’s 
Shiley Special Events Suite.

The grand gala, themed “Dar-
ing Decadence,” will feature Tony 
Award nominee Beth Malone 
(“Fun Home”) and local politi-
cians including County Supervi-
sor Dave Roberts and District 3 
City Councilmember Todd Gloria.

Several people will also be rec-
ognized for their achievements, 
through the presentation of the 
theater company’s Fritz Klein 
awards; the national honoree is 
James Obergefell (Obergefell v. 
Hodges) and the local honoree is 
Tom Reise (California Institute of 
Contemporary Arts).

The late Dr. Fritz Klein was 
the founder of the CICA and a 
longtime financial supporter of 
Diversionary — the third oldest 
theater of its kind in the country 
— which has produced 140 stage 
productions in its 30 years.

Executive Artistic Director 
Matt Morrow said the Diver-
sionary is able to have such an 
impressive lineup because of the 
company’s positive reputation.

“Diversionary is part of the 
identity of San Diego’s theater 
community,” he said. “People 
are ferociously passionate about 
the company and its health and 
well being.”

A tribute video created 
specifically for the gala will focus 
on how audiences have been 
impacted by visiting the theatri-
cal space.

“Diversionary was quite im-
portant in helping a good amount 
of people understand their place 
in the world. It has been a com-
pass for LGBT members.”

Morrow said the video also 
references significant cultural 
and local events that occurred 
over the past several decades.

“The [tribute] will touch on 
certain shows, chapters of history 
and community members,” he 
said, noting that almost 50 people 
were interviewed for the video.

Former board member and 
longtime supporter James 
Ziegler said the Diversionary’s 
impact over the years is shown 
by how many local performers 
are taking pride in their work at 
the theater.

“I’ve noticed that in programs 
throughout the city, more actors 
are mentioning Diversionary 
Theatre experience,” he said. 
“Whether the star is LGBT is 
irrelevant, but they mention prior 
work at the stage. I think that’s 
wonderful.”

One of Ziegler’s biggest contri-
butions to Diversionary was host-
ing season announcement parties 
at his home.

“That was a way of giving 
back to Diversionary and getting 
people in the arts world to talk 
about the intimate entertainment 
center,” he said.

To this day, Zeigler still sup-
ports every production.

“I think I’ve gone to every 
show for many seasons,” he said. 
“I’ve always supported the work 
they do and I have learned to 
really respect the craft of acting. I 
admire their passion.”   

Morrow and Ziegler give a 

lot of credit to a member of the 
honorary board of trustees, Susan 
Atkins-Weathers. “She was so 
personally involved with the 
success of Diversionary,” Ziegler 
said. 

“Atkins-Weathers really 
helped us connect with the lead-
ership of the Central Library 
to procure this space,” Morrow 
added.

Ziegler is extremely excited 
about reuniting with people he 
has gotten to know through the 
years with his association with 
Diversionary and as a former 
board member.

“I’m looking forward to 
reacquainting myself and seeing 
people who I haven’t seen in 
many years,” he said. “In ways, 
the evening should be like a mini 
reunion.” 

While “Daring Decadence” 
is sure to have bittersweet and 
emotional moments, organizers 

said the overall atmosphere will 
be very upbeat.

“It’s going to be super fun,” 
Morrow said. “Beyond honoring 
our past and legacy, the evening 
is going to be looking forward to 
the future of what the company is 
capable of.

“I believe this night is not only 
going to pay tribute to Diversion-
ary’s legacy, but also kick off the 
next 30 years,” he said.

Those that support the play-
house will have an unforgettable 
time at the early spring festivi-
ties. “Daring Decadence” should 
be further proof of why the theat-
rical venue is still going strong.   

—David Dixon has been a 
fan of film and theater from a 
very young age, and has written 
features and reviews for various 
print and online publications.  
Reach him at daviddixon0202@
gmail.com.v

“Daring Decadence” gala
Shiley Special Events Suite 

San Diego Central Library   330 Park Blvd. (Downtown)
diversionary.org/gala  |  619-220-0097

VIP cocktail hour at 6 p.m., 
followed by general admission entrance at 6:30 p.m.
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THEATER

Diversionary to celebrate a milestone

(left) Executive Artistic Director Matt Morrow (Courtesy of Diversionary Theatre) and the 
theater in University Heights (Photo by SDCNN)
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Iconic home design by San 
Diego Master Architect Lloyd 
Ruocco. This superbly remod-
eled Mid-Century modern, 
single level home is situated in 
the exclusive gated community 
of Alvarado Estates. Over 4200 
square feet w/ 4 bedrooms & 5 
baths; this is the epitome of 
luxury living & the San Diego 
lifestyle. Features resort style 

pool area, gourmet kitchen, luxury spa-like bathrooms, 3 car garage, & 
amazing sunsets. A must see home w/ professionally designed, drought 
tolerant landscaping & a full solar system.

4727 AVION WAY, SAN DIEGO, CA 92115

CONTACT TODD ARMSTRONG
FOR A PRIVATE SHOWING.
Todd Armstrong
Pacific Sotheby’s International Realty
ArmstrongEstates.com
858.229.8752 • todd.armstrong@sothebysrealty.com
810 W. Washington St • San Diego 92103
Cal BRE# 01256537

$2,199,000

Revisiting ‘Rocky Horror’
Theater
Review
Charlene Baldridge

Anyone here not remember 
the plot of Richard O’Brien’s 
1973 “The Rocky Horror Picture 
Show”? Soon after the show’s 
London debut, it was adapted into 
what became a classic cult film 
musical devoted to B movies and 
science fiction of earlier decades. 

My nearest seatmate at Cyg-
net Theatre’s Saturday opening 
of “Richard O’Brien’s The Rocky 
Horror Show” had seen the film 
10 times. Ask her. Or ask my 
teenage high school student just 
before she graduated high school 
in 1978. She dressed in drag at 
midnight every weekend and 
went with a girlfriend to see it. 
They had the show and all its 
moves memorized.

At Cygnet’s concession stand, 
one may purchase “performance 
enhancer props” prior to the 
show. Feel free to shout out, as 
one woman did incessantly open-
ing night, much to the annoyance 
(I think) of Artistic Director Sean 
Murray, who wears the sequin 
shoes, directs and plays the trans-
vestite scientist who’s master of 
the castle, Dr. Frank ‘N’ Furter. 
Also feel free to get on your feet 
and do the Time Warp at the end 
of the show. It will fully take you 
back to another era and introduce 
those who weren’t there to the 
cult experience.

It’s a rainy night and the car 
carrying the virginal Brad (Jacob 
Caltrider, who is really funny) 
and Janet (Amy Perkins, who 
looks great in her period white 
bra) breaks down in a rainstorm 
in the forest. They go to a nearby 
mansion to use the telephone 
(triple A, anyone?), and meet a 
bunch of people dressed in freaky 
duds who don’t seem interested in 
allowing them to use telephone. 
Brad and Janet feel threatened, 
although soon they lose their 
virginity (not with each other!), 
start to enjoy themselves, and are 
not quite so eager to leave.

It seems that Frank ‘N’ 
Furter, the chief dragster, having 
created the defective initial model 
from a guy named Eddie (played 
by Steve Gouveia, who also 
portrays a scientist who drops in 

at the 11th hour) has created a 
new boy toy for himself, name of 
Rocky Horror (Danny Hansen). 
Rocky, dressed miniscule gold 
lame, seems to have a mind (or 
at least half a one) and lusts of 
his own. He proceeds to pleasure 
others of both genders. Frank ‘N’ 
Furter takes his dis-pleasure out 
on all his minions, resulting in 
the (hysterically chaotic and visu-
ally amazing) destruction of the 
entire Rocky world. The carnage 
is as vast as that of “Hamlet.”

Cygnet Theatre was absolute-
ly made for “The Rocky Horror 
Show,” much more so than past 
venues such as the Old Globe (au-
dience was mostly dumbfounded 
in a wonderful way) and Diver-
sionary, which were too small.  

The show has a great rock 
score such as “Damn It, Janet” 
and “The Time Warp” and “Sweet 

Transvestite,” with music and lyr-
ics by O’Brien.

Perhaps more than any other 
seen by this observer, Murray 
breaks one’s heart, especially this 
time, as the thwarted, defeated 
Frank ‘N’ Furter. Sociologically, 
the film engendered talks we all 
needed to have regarding gender 
identification and acceptance of 
those different than we. I like to 
think it made my daughter and 
her friends better people.

Others in the beautifully, lav-
ishly produced, already extended 
Cygnet production (who knew 
there were so many sequined 
shoes?) are Michael Cusimano 
as Riff Raff, Sarah Errington as 
Columbia, Jim Chovick as Crimi-
nologist, and Bets Malone as Ma-
genta. Brian Banville and Katie 
Sapper are backup singers, who 
perform aloft, moves and all, with 
the crackerjack band conducted 
by Patrick Marion. David Bran-
nen is choreographer, Jennifer 
Brawn Gittings engineers won-
drous costumes, Peter Herman 
creates wigs, and Andrew Hull, 
the scenic design. Chris Luess-
man is sound designer and Chris 
Rynne the lighting designer. 

You may want to see it twice.

—Charlene Baldridge has 
been writing about the arts since 
1979. Follow her blog at char-
lenebaldridge.com or reach her at 
charb81@gmail.com.v

The cast of “Richard O’Brien’s The Rocky Horror Show” (Courtesy of Cygnet Theatre)

Amy Perkins as Janet and Jacob Caltrider as Brad (Courtesy of Cygnet Theatre)

“Richard O’Brien’s The 
Rocky Horror Show” 

Cygnet Theatre, 4040 Twiggs St. 
(Old Town) 

Wednesdays through Sundays
Extended through May 7 

Tickets start at $46

cygnettheatre.com 
619-337-1525
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Award-winning homebrewer Kelsey McNair is busy working on 
his 9,000-square-foot site that will soon become North Park Beer 
Company. The building at the corner of University Avenue and Ohio 
Street last housed the Undisputed gym and was a department store in 
the 1940s. The urban brewery is expected to open in late spring, and 
will specialize in local-style ales and lagers produced in small batches 
using 15 barrels. McNair has snagged numerous awards over the 
years as a hobbyist brewer from local and national beer competitions. 
3038 University Ave., northparkbeerco.com.

After filling a French dining 
niche in Bankers Hill for the 
past eight years, chef-restau-
rateur Patrick Halcewicz has 
closed Hexagone at 495 Laurel 
St., saying in part on his web-
site: “I am at the point in my life 
where I wish to slow down a bit, 
indulge in more leisure time and 
pay extended visits to my family 
in Paris.”

Halcewicz will continue 
operating French Market 
Grille in Rancho Bernardo, 
which features many of the 
dishes customers came to know 
at Hexagone. 15717 Bernardo 
Heights Parkway, 858-485-8055, 
frenchmarketgrille.com.

The new Del Sur Mexican Cantina in South Park is up and 
running with tempting offerings that include mango-chili margari-
tas, grilled street corn, and burritos filled with spice-dusted seasonal 
fish. Co-owner Lauren Passaro also has stakes in Kensington Café 
and The Haven Pizzeria. The restaurant opened recently in the 
space that previously housed the Belgian-themed Brabant Bar & 
Café. The menu features vegetarian options, the interior has been 
remodeled and the patio is dog-friendly. 2310 30th St., 619-501-0643, 
delsurmexicancantina.com.

—Frank Sabatini Jr. can be reached at fsabatini@san.rr.com.v

Pizzas from a custom brick 
oven define Pappalecco’s new 
location in Kensington, which is 
also where the company’s gelatos 
are now made in open view of 
customers. They were previously 
crafted in Pappalecco’s Point 
Loma commissary.

Co-owner Francesco Bucci 
says that unlike his locations in 
Little Italy and Hillcrest, this 
is the first to serve pizza and 
features an especially homey 
Tuscan design. 4202 Adams Ave., 
619-255-4770, pappalecco.com.

Restaurateur Moumen 
Nouri of Kous Kous Moroccan 
Bistro in Hillcrest, continues 
his recently launched series of 
cooking classes with “Moroccan 
salads and marinated vegetables” 
April 14, at 6:30 p.m. The lesson 
will conclude with a dinner of fish 
tagine in sharmoula marinade 
paired to a variety of vegetables 
and salads. The cost is $45 or $60 
with an open bar of wine, sangria 
and champagne. 3940 Fourth 
Ave., Suite 110, 619-295-5560, 
kouskousrestaurant.com.

Exterior of Del Sur Mexican Cantina in South Park (Via Facebook)

Authentic Italian pizza comes to Kens-
ington. (Courtesy of Pappalecco)

Merchandise planned for North Park Beer Company (Via Instagram)
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Restaurant
Review 
Frank Sabatini Jr.

DINING

After earning a reputation 
over the years for comically rude 
service, I have to admit – with 
some disappointment – encoun-
tering a good deal of courtesy 
during an overdue visit to Hong 
Kong Restaurant in Hillcrest.

Established in 1978, I hadn’t 
eaten here since the early 1990s; 
the same for my two companions 
in tow. As I vaguely remember, 
and according to recent testi-
monies, Hong Kong can leave 
thin-skinned customers feeling 
dejected by simply asking certain 
servers about meal specifics or 
when taking too long to decide be-
tween the cloying orange chicken 
and the smoky tasting lo mein 
noodles, for example.

The staff responses are 
sometimes clipped and 
impatient. Other times 
you’re plainly ignored. 
Yet for many, it’s 
become part of the 
restaurant’s per-
verted appeal, and 
the employees seem 
to fully realize that in 
their humble effort of 
turning tables.

“What kind of vegeta-
bles do you want?” a middle-
age waitress shouted while tak-
ing a meal order from two young 
men seated in a booth across the 
room. They appeared intimidated, 
yet beneath her scowl and broken 
English, I detected a playful grin.

Our server was far less 
abrupt. He told us the age of the 
restaurant when I inquired, and 
explained there is little difference 
between the syrupy glazes used 
on the lemon and orange chicken 
entrees when we pointed to them 
on the menu — same prepara-
tion, just different fruit used.

And when I asked if the 
restaurant is family-operated, he 
told us without caginess that the 
original owners, an older couple, 
sold it a few years ago to several 
of their employees. 

We came in expecting rough 
treatment, but ended up in civil 
hands.

From what I could tell, little has 
changed on the menu. The honey-
walnut shrimp one of my com-
panions ordered has been around 
forever and it’s the most expen-
sive item in 

the place ($15.95), along with a few 
other top-tier choices like pepper-
garlic shrimp and egg foo young. 

The heavily battered shrimp 
were aplenty and draped in a 
sweet, milky sauce with lots 
of jumbo walnuts interspersed 
throughout the dish. It’s still the 
best in town next to Peking Res-
taurant’s in North Park. 

Foil-wrapped chicken remains 
an old standby, and I loved the 
whispers of lemongrass infusing the 
meat inside. Just like the steamed 
dumplings packed with coarsely 
ground pork, you get six per order.

Adding to our nostalgic repast 
was green bean garlic chicken, 
a delightful mingling of flour-
dusted poultry pieces and lightly 
fried beans that were vibrant 

and fresh. The garlic 

factor was strong, but not obnox-
iously so.

Hong Kong’s Kung Pao 
chicken is exactly as I remember 
it. Instead of the salty brown 
sauce I dislike in other versions, 
this is draped thinly in a scarlet 
glaze reflecting the hue and flavor 
of the chili peppers. It wasn’t as 
spicy as I prefer, although several 
dribbles of feisty chili sauce on 
the table brought it up to speed.

Other choices across the ram-
bling menu include twice-cooked 
pork, dynasty beef, eggplant in 
plum sauce, and steamed fish 
with ginger for those hell-bent on 
dodging the fried stuff.

With its unassuming façade 
and kitschy, outdated interior, the 
restaurant holds special appeal 
to late-night bar crawlers seeking 
a sobering food fix. The kitchen 
stays open until 3 a.m. daily, 
which is a luxury in an age when 

few old-school Chinese restau-
rants are left standing.

—Frank Sabatini 
Jr. is the author of 
“Secret San Diego” 
(ECW Press), and 
began his local 
writing career 
more than two 

decades ago as a 
staffer for the former 

San Diego Tribune. 
You can reach him at 

fsabatini@san.rr.com.v

you’re plainly ignored. 

(from top to bottom) Hong Kong restaurant in Hillcrest is nearly 40 years old.; Kung 
Pao chicken; honey-walnut shrimp (Photos by Frank Sabatini Jr.)

BEEN SO

long
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Come On  
Get Happy!

Dr. Ink

The lemon dilemma 

About a decade after Karl 
Strauss Brewing Company kicked 
off the local craft-beer scene 
on Columbia Street in 1989, a 
company to the north of us known 
for deep-dish pizza got in on the 
action to the benefit of San Diego 
beer drinkers preferring style 
over swill.

It was in the late-1990s that 
small-batch ales began appear-
ing at BJ’s restaurants from its 
newly installed brewery in Brea, 
California. As production grew, 

so did the brand, which is now es-
tablished in more than 20 states 
under the name BJ’s Restaurant 
& Brewhouse.

There are five locations in San 
Diego County, including one in 
Mission Valley that stands boldly 
and modernly at the entrance to 
the Hazard Center.

Patrons visiting for happy 
hour are steered to the raised 
bar lounge on the right, where 
booths, high tops and numerous 
bar stools afford ample seating 
under cathedral-high ceilings 
and a four-panel flat screen 
framed in orange lighting. For 
a chain of this magnitude, I find 
both the interior and exterior 

quite attractive. 
The area leads to an out-

door patio as well, although I 
grabbed a booth inside and was 
greeted quickly by a waitress 
who rattled off the happy-hour 
deals too fast for comprehension. 
It wasn’t until I found them 
listed inside a metal-ringed 
binder of food and drink menus 
that I learned all beer, wine and 
cocktails are $1 off; shareable 
appetizers are $2 off; and mini 
deep-dish pizzas are half-price.

From more than a dozen 
brand varieties of suds, the Har-
vest Hefeweizen caught my eye, 
particularly the footnote stating 
“try it without a lemon.” Priced 
regularly at $6.25 for a non-cheat-
er pint, I did as suggested for the 
first several sips.

I normally love the pucker- ing tartness of citrus in this 
Bavarian-style beer because it 
eases the sometimes-heavy wheat 
flavor I’ve encountered from local 
producers. German brewers don’t 
push the fruit like their Ameri-
can counterparts mainly because 
they’ve long nailed down the bal-
ance of yeast, malt and wheat.

That goal is achieved in the 
Harvest, with enough natural 
fruitiness to forfeit the lemon 
entirely. With it, I actually 
found it less refreshing and 
more generic-tasting. Even my 
fast-talking waitress concurred, 
saying that she never adds 
lemon to the BJ’s version.

Now, with a half-glass of 
regret under my chin, I paired the 
lemon-spiked Hefeweizen to an 
order of marvelously tender ribs 
glazed in root beer. Compared to 
other noshes I’ve consumed at 
BJ’s in the past — fried calamari, 
beef sliders, and chicken lettuce 
wraps — these five meaty bones 
rocked my taste buds and rank as 
my favorite. During happy hour, 
they’re priced at $7.95.

Other beers from the BJ’s line 
include HopStorm IPA, Nutty 
Brewnette, PM Porter, and Berry 
Burst Cider. There’s a separate 
list of “guest beers” from other 
brewers as well. In addition, the 
wine list is surprisingly diversi-
fied, and numerous cocktails 
are in the offing, all available at 
nominal discounts during week-
day and late-night happy hour.v

Drinks: 
In addition to a dozen compa-

ny-produced craft beers, the list 
extends to “guest” beers on tap, 
plus wines, ciders and trendy 
cocktails.

Food: 
The root beer-glazed ribs were 

exceptional, although if you’re 
hankering for something heavier 
and saltier, the crispy potato 
skins loaded with cheese and 
bacon don’t disappoint. 

Value: 
Other than the half-price mini 

deep-dish pizzas, the discounts 
are minor: $1 off all drinks; and 
$2 off appetizers.

Service: 
Within two minutes of recit-

ing the happy hour specials with 
lightening speed, my waitress 
returned asking for my order. 
Why the rush when I was among 
only several other customers? On 
the plus side, my beer and food 
arrived without delay. 

Atmosphere: 
Though part of an expansive 

corporate chain, the structure 
is solid and well-designed with 
towering ceilings, extensive seat-
ing options, and a large, attrac-
tive bar framed in dark-orange 
lighting.

sdcnn.com

BJ’s Restaurant 
& Brewhouse
1370 Frazee Road 

(Mission Valley)
619-814-6350

bjsrestaurants.com
Happy hour: 3 to 7 p.m., Monday 

through Friday; and 10 p.m. to mid-
night, Sunday through Thursday

The exterior of BJ’s Restaurant & Brewhouse in Mission Valley (Photo by Dr. Ink)

(top) Harvest Hefeweizen; (bottom) ribs with root beer glaze (Photos by Dr. Ink)
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Suds in the city
Cody Thompson

If you describe yourself to 
friends and family as a craft-beer 
fan, there is no question you have 
found yourself discussing the “Best 
Beer Cities” in America. Many cit-
ies can be represented during these 
inevitable conversations — Denver, 
Portland and Seattle all come to 
mind. But being a beer fan in San 
Diego, it only makes sense to stand 
up and fight for that championship 
belt of beer to be wrapped around 
the waist of our county. 

That being said, while our 
city boasts 100-plus breweries, 
most of which could be considered 
“world class,” it should come as no 
surprise that Big Beer has set its 
sights on our community. Which 
has brought to life an entirely new 
conversation: What is local and 
as a beer drinker, what does that 
mean to you?

Some of the greatest minds 
in San Diego craft beer have 
weighed in with their thoughts 
on these exact subjects. Brewery 
owners, brewers and even media 
all have an opinion on what 
matters most to them within our 
great beer community. One of 
those great minds is Mike Hess 
of Mike Hess Brewing Company, 
who has worked incredibly hard 
to make his mark in our city. 

A chat with a local 
craft-beer legend

Mike Hess Brewing Company 
— with locations in North Park, 
Miramar, and now Ocean Beach — 
has grown into one of the highest 
respected and beloved breweries in 
San Diego. 

“I find that there is almost 
no pressure from large corporate 
breweries to local or independently 
owned breweries. Big Beer isn’t 
going after every local craft-beer es-
tablishment. It has to make sense 
for their portfolio, which in a lot of 
cases, it doesn’t,” Hess said when 
asked about resisting pressure 
from Big Beer.

“Smaller breweries face opposi-
tion when it comes to distribution, 
shelf space and handles in local 
restaurants. When it comes to cor-
porate breweries, we have to deal 
with pressure to sell meaningful 
volume while still competing with 
Big Beer’s resources, brand aware-
ness and manpower.”

With the recent acquisitions 
of some of our local breweries 
by large companies as well as 
the news of a possible brewery 
owned by AB InBev (Budweiser) 
opening in the heart of our East 
Village community, the idea of 
educating beer drinkers on what 
it means to be “craft” and “local” 
has become more important 
than ever. 

Hess talked about these buy-
outs and the possibility of Big Beer 
moving into our community. 

“San Diego has exploded into 
the mecca of craft beer. It has been 

an exciting time for brewers, and 
I am interested to see where it 
will go. The market is extremely 
competitive, and just like other 
industries, companies will grow, 
and corporations will develop.  Our 
focus at Mike Hess Brewing has 
always been to educate our guests 
and consumers on what we do to 
set our standards above our compe-
tition,” he said.

“Big Beer is going to come to 
San Diego if they think it’s a good 
fit for their overall strategy, and 
we as craft brewers shouldn’t 
try to stop them, but we can all 
do a better job at educating the 
consumer about the difference be-
tween the local craft community 
and Big Beer posing as craft.”

Regardless of the vast number 

of locally owned and operated 
breweries in San Diego, our beer 
community shows no signs of 
slowing anytime soon. It seems 
as though at any given moment 
a new brewery is diving into the 
planning stage with hopes of 
becoming the next fan favorite. 

Hess contends the more the 
merrier but wants new business 
owners to be aware of the hard 
work and dedication it takes to 
stand among the already estab-
lished breweries that have made 
San Diego the craft-beer mecca it 
is today. 

“Our beer community is very 
accepting and supportive of new 
brewery operations opening up. I 
personally support all local busi-
nesses as they result in new jobs, 

improve our economy and create 
sustainability for our neighbor-
hoods,” Hess said. “With this 
being said, I think that people 
opening up breweries need to be 
realistic on their expectations 
and that they are doing it for the 
right reasons. There is a com-
mon misconception that owning 
and operating a brewery is easy 
when in reality, it is a really hard 
business.”

With buyouts and new con-
versations heating up in our city, 
Mike Hess Brewing continues to 
move forward the best way they 
know how. As their tagline says: 
“Great Beer, No Exceptions.”

The future holds a lot of excit-
ing opportunities for fans of Mike 
Hess Brewing including expan-
sion into new markets. Distribu-
tion to other beer-centric markets 
will include the Bay Area, start-
ing later this month in Contra 
Costa County, the hometown of 
Mike and Greg Hess.

Mike Hess Brewing is also 
gearing up for its second sea-
son with the San Diego Padres, 
serving locally made craft beer to 
baseball fans at Petco Park. Hess 
is also excited about the release 
of new beers including Grapefruit 
Solis IPA, a traditional San Diego 
IPA combined with a well-round-
ed flavor brought out by grape-
fruit zest and real juice. 

When asked how local beer 
fans can continue to support 
locally made beer, Hess smiled 
and said, “Visit one of our three 
amazing tasting rooms located in 
Miramar, North Park and Ocean 
Beach.”

Drink local!

—Contact Cody Thompson at 
cody@threebzine.com.v

Mike Hess pours one of his craft beers. (Photo by Christopher Verdick at verdickmoja.com)
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That triggered a further investi-
gation by the Election Subcom-
mittee, the board officers, and 
city officials. 

At a joint meeting on March 
21, the Election Subcommittee 
and the board officers discussed 
the challenges and made recom-
mendations that would be voted 
upon at the March 22 meeting 
of the full board. The public was 
allowed to participate in the 
joint meeting along with the 
challengers.

At the March 22 meeting, the 
challengers who were in atten-
dance were given a short amount 
of time to state their case. Levin 
pointed to the ballot error, which 
correctly stated in its first para-
graph that seven board positions 
were open, then later incorrectly 
said: “You may vote for as few or 
as many candidates as you would 
like, but voting for more than 
eight (8) candidates will invali-
date your ballot.” 

Three people did indeed vote 
for eight candidates, but their 
ballots were later invalidated.

Granowitz told the audience 
that voters were told multiple 
times about the error on the 
ballot. Board secretary Sarah 
McAlear — who was on the bal-
lot and was reelected — said she 
recalled at least three occasions 
where voters were reminded not 
to vote for eight candidates.

Challenger Brandon Cohen 
said that because “numerous bal-
lots” were thrown out, the entire 
election should be conducted 
again. 

Challenger Don Leichtling — 
who was on the ballot and didn’t 
get elected — said that voters 
didn’t follow instructions and 
that there were people in the 
counting room who should not 
have been there. He, too, wanted 
to redo the election.

McAlear — who participated 
in the joint meeting as a board 
officer even though she was on 
the ballot — made a motion at 
the March 22 meeting to deny 
a new election, recount the bal-
lots, and recommend the joint 
committee’s findings to rewrite 
the bylaws to refine the way 
challenges are handled. The 
board voted 7-3 with one absten-
tion. But when a board member 
pointed to an error in the mo-
tion, the board invalidated the 
first vote.

To simplify the lengthy mo-
tion, McAlear then broke the 
wording into three motions.

Motion 1, to deny a new elec-

tion, passed 7-3-1. Rachel Levin, 
Lucky Morrison and Roger 
Morrison (who are not related) 
cast the nay votes and Howard 
Blackson abstained, saying it 
was because he had not attended 
the election.

Motion 2, to recount the 
ballots, passed 7-3-1 with the 
same board members casting 
their votes according to the first 
motion.

Motion 3, to amend the 
bylaws related to elections and 
recounts and to reinstitute the 
city’s election handbook, passed 
10-0-1. Blackson abstained.

Granowitz said the recount 
would occur at a public meeting 
to be determined at a later date. 
As of press time, Uptown News 
has not been notified of when the 
recount will take place.

Another issue involves the 
number of voters who participat-
ed in the election. Granowitz has 
told Uptown News several times 
that 99 people cast their votes at 
the election, but late on March 
22, after the meeting had been 
adjourned, she sent an email to 
correct herself. She now confirms 
that 110 people legally voted, 
and that only three ballots were 
invalidated. 

In a telephone call on March 
23, Granowitz said she believes 
only the No. 7 position is at 
stake in the recount since the top 
six positions had sizable leads. 
The unofficial results are:

1. Robert Barry, 80 votes
2. Sarah McAlear, 77
3. Roger Morrison, 73
3. Melissa Stayner, 73
5. Brandon Hilpert, 72
6. Robert Gettinger, 56
7. Daniel Gebresellassie, 35
8. Rachel Levin, 34
9. Lucky Morrison, 31
10. John Paul Iacoangelo, 17
11. Don Leichting, 17
12. Danielle Knouff, 8

The seven elected board 
members will be installed at the 
April 19 meeting at 6:30 p.m. 
at 2901 North Park Way. They 
will join current board mem-
bers Howard Blackson, Dionne 
Carlson, Steve Codraro, Vicki 
Granowitz, Peter Hill, Dang 
Nguyen, Rene Vidales and Rick 
Pyles on the dais, and then the 
new officers will be elected.

—Ken Williams is editor 
of Uptown News and Mission 
Valley News and can be reached 
at ken@sdcnn.com or at 619-
961-1952. Follow him on Twitter 
at @KenSanDiego, Instagram 
at @KenSD or Facebook at 
KenWilliamsSanDiego.v
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ADOPTION

PREGNANT? - Adoption is a loving choice for 
Unplanned Pregnancy. Call Andrea 866-236-
7638 (24/7) for adoption information/profile; 
view loving couples at www.ANAadoptions.
com. Financial Assistance Available. 

PREGNANT? CONSIDERING ADOPTION?  YOU 
choose open or closed adoption.  YOU choose 
the family.  LIVING EXPENSES PAID.  Abby's 
One True Gift Adoptions.  866-413-9292. Void 
in Illinois/New Mexico/Indiana/Florida

AUTO SALES

Donate Your Car to Veterans Today! Help and 
Support our Veterans. Fast - FREE pick up. 
100% tax deductible. Call 1-800-245-0398

AUTOS WANTED

A-1 DONATE YOUR CAR FOR BREAST CANCER!  
Help United Breast Foundation education, preven-
tion, & support programs.  FAST FREE PICKUP - 24 
HR RESPONSE - TAX DEDUCTION  855-403-0213

CAPITAL CLASSIC CARS Buying All European & 
Classic Cars. Any Condition. Any Location.
Porsche, Mercedes, Jaguar & More!
Top Dollar Paid. CapitalClassicCars.com
Steve Nicholas 571-282-5153

CARS/TRUCKS WANTED!!! 2002 and Newer! Any 
Condition. Running or Not. Competitive Offer! 
Free Towing! WeÕre Nationwide! 
Call For Quote: 1-888-416-2330.

BATHTUBS
BATHTUBS REFINISHED like new with-
out removal.  Bathtubs-Kitchen Sinks-
Washbasins.  Fiberglass and Porcelain. 

Over 25 years in San Diego. Lic #560438. 
 Call 619-464-5141 (0416)

BUSINESS OPPORTUNITY

Get $500-$5000+ Daily! Return Phone Calls 
and Get Daily Cash Flow! Not MLM. No Invest-
ments, No Risk, No selling. SHORT  
OVERVIEW: 1-888-812-1214

COMPUTER REPAIR
We fix your computer. We come to 

you or you come to us for the lowest 
rates! Network, Spyware, Hardware, 

Software, Training, Call Robert                       
at 858-449-1749

CAREER TRAINING

MEDICAL BILLING TRAINEES NEEDED! Train at 
home to process  Medical Billing & Insurance! 
NO EXPERIENCE NEEDED! Online  training at 
Bryan University! HS Diploma/GED & Com-
puter/Internet  needed. 1-888-734-6711

NEW YEAR, NEW AIRLINE CAREER. Get FAA 
approved certification at campuses coast to 
coast. Job placement assistance. Financial Aid for 
qualifying students. Call AIM 888-686-1704

HEALTH/FITNESS/MEDICAL

VIAGRA 100MG and CIALIS 20mg! 50 Pills 
$99.00 FREE Shipping! 100% guaranteed. CALL 

NOW! 1-866-312-6061

VIAGRA 100mg, CIALIS 20mg. 50 tabs $90 
includes FREE SHIPPING. 1-888-836-0780 or 
Metro-Meds.net

**SPRING SPECIAL** VIAGRA 60x (100 mg) +20 
"Bonus" PILLS for ONLY $114.00 plus shipping. 
NO PRESCRIPTION Needed! VISA/ MC payment. 
1-888-386-8074www.newhealthyman.com 
Satisfaction Guaranteed!

VIAGRA 100MG and CIALIS 20mg! 40 Pills + 10 
FREE. SPECIAL $99.00 100% guaranteed. FREE 
Shipping! 24/7 CALL NOW! 1-888-223-8818

PENIS ENLARGEMENT   FDA Medical Vacuum 
Pumps - Gain 1-3 Inches Permanently. Free 
Brochures (619) 294-7777 www.drjoelkaplan.
com (Discounts Available)

HOME RENTALS

STOP RENTING! Option To Buy! Rent To Own. 
No Money Down! No Credit Check! Call Now 
1-877-395-1291

MISCELLANEOUS
Make a Connection. Real People, Flirty Chat. 
Meet singles right now!   Call LiveLinks. Try it 
FREE. Call NOW: 1-888-909-9905 18+.  

STUCCO PROBLEMS?
CALL ME, ROBERT. 34 years' experience in SD 
County. Dependable. With both Interior and 
exterior work. I return calls. Please leave a mes-
sage 619-448-3315 License # 368953 (6/16)

!!OLD GUITARS WANTED!! 
Gibson,Martin,Fender,Gretsch. 1930-1980. Top 
Dollar paid!! Call Toll Free 1-866-433-8277

AVIATION Grads work with JetBlue, Boeing, 
Delta and others- start here with hands on 
training for FAA certification. Financial aid if 
qualified. Call Aviation Institute of Mainte-
nance 866-453-6204

*STOP Overpaying on Cable TV* Lock in Your 
Price for 3 Years.  FREE Install, HD and Movie 
Channels Same Bill, Same Price Every Month 
Call DISH Network - 855-590-3207 

CASH FOR CARS: We Buy Any Condition 
Vehicle, 2002 and Newer. Competitive Offer! 
Nationwide Free Pick Up! Call Now: 1-800-
864-5960.

Considering an all-inclusive vacation? 
Mexico, Jamaica, Dominican Republic and 
more! It's not too late to book! Visit NCP-
travel.com or 
call 877-270-7260 for more information.

CASH PAID for unexpired, sealed DIABETIC 
TEST STRIPS! 1 DAY PAYMENT & PREPAID 
shipping. HIGHEST PRICES! Call 1-888-776-
7771. www.Cash4DiabeticSupplies.com

Lower Your TV, Internet & Phone Bill!!! Get 
Fast Internet from $15/mo - qualifying ser-
vice. Limited Time Offer. Plus, get a FREE $300 
Gift Card. Call 855-693-1333 Today!

KILL BED BUGS! Buy Harris Bed Bug Killers/
KIT. Hardware Stores, The Home Depot, 
homedepot.com

ACCESS YOUR LAWSUIT CASH! In an Injury 
Lawsuit? Need Cash Now? Low Rates. No 
Credit Checks/Monthly Payments. Call Now     
1-800-568-8321.

This ad is supplied as part of our PaperChain 
partnership with Fisher House. It will not be 
counted as part of the NANI audit.

SUPPORT our service members, veterans and 
their families in their time of need. For more 
information visit the Fisher House website at 
www.fisherhouse.org

German Setter Tile and Stone
Professional stone/tilesetter with 30 years' 
experience. European craftsmanship. Punc-
tual & dependable. License# 872804.
Contact Jens Sedemund: 619-415-6789 or 
jens@germansetter.com

MOTORCYCLES
WANTED OLD JAPANESE MOTORCYCLES 

KAWASAKI Z1-900 (1972-75), KZ900, KZ1000 
(1976-1982), Z1R, KZ 1000MK2 (1979,80), 
W1-650, H1-500 (1969-72), H2-750 (1972-

1975), S1-250, S2-350, S3-400, KH250, KH400, 
SUZUKI-GS400, GT380, HONDA-CB750K 
(1969-1976), CBX1000 (1979,80) CASH!! 

1-800-772-1142 
1-310-721-0726 usa@classicrunners.com

PUBLIC SPEAKING
FEAR OF PUBLIC SPEAKING? Transform 
speaking anxiety into ease and natural 
self expression. In a small non-competi-
tive group establish a warm connection 
with any audience. Sandy Trybus, LCSW 

Certified Speaking Circle Facilitator 
www.speakingcircles.com sandytry-

bus@cox.net \619-253-6342

TRAVEL

ALL INCLUSIVE CRUISE package on the 
Norwegian Sky out of Miami to the Bahamas. 
Pricing as low as $299 pp for 3 Day or $349 
pp for 4 Day (double occupancy) - ALL bever-
ages included! For more info. call 877-270-
7260 or go to NCPtravel.com

WANTED TO BUY

CASH PAID- up to $25/Box for unexpired, 
sealed DIABETIC TEST STRIPS. 1-DAYPAY-
MENT.1-800-371-1136

Wants to purchase minerals and other oil and 
gas interests. Send details to P.O. Box 13557 
Denver, Co. 80201

EXTRA DIABETIC STRIPS? Sell with us! 
DTSbuyers.com 1-866-446-3009 Most brands 
accepted!

Cash for unexpired DIABETIC TEST STRIPS or 
STOP SMOKING PRODUCTS! Free Shipping, 
Best Prices & 24 hr payment! Call 1-
855-440-4001 www.TestStripSearch.com. 
Habla Espanol.

TO ADVERTISE

ADVERTISE to 10 Million Homes across the USA! Place 
your ad in over 140 community newspapers, with 
circulation totaling over 10 million homes. Contact Inde-
pendent Free Papers of America IFPA at danielleburnett-
ifpa@live.com or visit our website cadnetads.com for 
more information.
Reader Advisory: The National Trade Association we be-
long to has purchased the above classifieds. Determin-
ing the value of their service or product is advised by 
this publication. In order to avoid misunderstandings, 
some advertisers do not offer employment but rather 
supply the readers with manuals, directories and other 
materials designed to help their clients establish mail 
order selling and other businesses at home. Under NO 
circumstance should you send any money in advance 
or give the client your checking, license ID, or credit card 
numbers. Also beware of ads that claim to guarantee 
loans regardless of credit and note that if a credit repair 
company does business only over the phone it is illegal 
to request any money before delivering its service. All 
funds are based in US dollars. Toll free numbers may or 
may not reach Canada.
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Gallery, 200 linear feet of exhibit 
space. 

Of particular importance to 
artists, Ashton also teaches mar-
keting workshops.

“Most artists who are good 
artists have no idea how to get 
their art to market,” Ashton said 
in an interview with San Diego 
Uptown News. “In other words, 
get it into a place where they can 
sell it. They have no idea how 
to price it. They’re riddled with 
self-doubt. And I have a real pas-
sion, a calling, to help them. I’m 
an artist myself. I mentor these 
people from beginner to profes-
sional artist.”

Of the 30 artists in the 
upcoming exhibit, about half 
are Ashton’s mentees. The rest 
were culled from the region, local 
artists who submitted their work 
for consideration. To help market 
their paintings, Ashton is publish-
ing a full-color book that will be 
distributed to interior designers. It 
will also be on sale at the gallery.

“Most of the people in the 
book are abstract artists,” Ashton 
said. “Years ago, realism was 
the thing. But what’s happened 
over the years is, large retailers 
publish images of rooms, and 
they almost always have abstract 
art in them. People look at the 
Pottery Barn and Crate & Barrel 
catalogues, and they see abstract 
art and say that’s what I want in 
my house — I want that. Thank 
God for Crate & Barrel — it’s 
been great for abstract art!”

Sheila Daube, one of the 
exhibiting artists with whom 

Ashton has worked, has high 
praise for her mentor.

“She just makes you believe 
that you can be an artist,” Daube 
said. “Artists are insecure. You’re 
tentative. Do I have any right to 
put my stuff on canvas and put 
it out there for the public? And 
after a while you start to become 
secure, you become braver. She 
has a sort of artist whisperer de-
meanor. She’s very empowering.”

Ashton might have the magi-
cal touch of an “artist whisperer,” 
but she also gives artists practical 
advice.

“Get on social media and start 

talking,” she recommended. “Get 
your website up. Get your prices 
on there. Learn how to price 
your art, how to write an artist’s 
statement, how to get into a 
gallery, into artists fairs. Most 
artists are clueless about those 
things. I’ve read that if you make 
$10,000 annually as an artist, 
you’re in the top 10 percent in 
the country. I don’t know if it’s 
true, but of the people in our 
book, a few of them are signifi-
cantly over $10,000.”

One of Ashton’s goals is to help 
artists reach customers who can 
afford to spend a few thousand 

dollars on a single work of art.
“I work with them to create a 

body of work. They’re not ready 
to go to market until they have a 
body of work — 20 pieces you can 
look at and say the same artist 
painted these. Then I’m going to 
make sure people see their work. 
I’m going to invite all the design-
ers to come to the gallery to see 
their work.”

But Ashton also caters to the 
casual collector. Neighborhood 
residents have happened by and 
purchased more affordable pieces 
that caught their eyes through 
the window, and the gallery hosts 
an annual show of paintings 
costing under $500. Sometimes, 
though, abstract art can be chal-
lenging for the uninitiated.

“People come in off the street 
and say, ‘I haven’t seen art like 
this in San Diego,’” Daube said. 
“I’m far more confident in saying 
I’m an artist — although mother 

still doesn’t like my art.” She 
laughed. “Abstract art, either you 
get it or you don’t.”

“What happens,” Ashton ex-
plained, “is people from the neigh-
borhood come in and they go ‘I 
don’t get it. And I say, ‘Here’s how 
you get it: Do you like looking 
at it?’ That’s the answer. Artists 
influence each other and artists 
influence the community.”

If a neighborhood is lucky, 
that influence will be long lasting.

—Kit-Bacon Gressitt writes 
commentary and essays on her 
blog, “Excuse Me, I’m Writing,” 
and has been published by Ms. 
Magazine blog and Trivia: Voice 
of Feminism, among others. She 
formerly wrote for the North 
County Times. She also hosts 
Fallbrook’s monthly Writers Read 
Authors series and open mic, and 
can be reached at kbgressitt@
gmail.com.v
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(left) Jan Lord painting titled "Life's Musical Journey" (Photo by Timothy Schul-
ties); exterior of Art on 30th, located at 4434 30th St. (Via Google Maps)
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By Gary Jones

Spring is the best time of year 
for a garden party. Outdoors, 
there are layers of fresh, bright 
green foliage, vibrant colors and 
mild temperatures. The holidays 
encourage us — Purim, St. Pat-
rick’s Day, Easter and Mother’s 
Day are all ideal outdoor spring 
celebrations.

How do you make sure your 
garden is party-ready? First, you 
will want to do some after-winter 
tidying up. Spend a pleasant af-
ternoon in early March removing 
any dead or damaged branches on 
shrubs and trees. It is a good time 
to do some plant shaping, too. 
You will also want to trim last 
year’s growth of perennial flow-
ers. Simply cut back the stems to 
just above new spring growth.

If you have lost plants after 
last fall’s warm weather, re-
place them. Now is also a good 
time to remove tired old plants 
that aren’t healthy. You will be 
amazed how much this can im-
prove the look of a garden.

Next, decide where your gar-
den needs color. Plant these areas 
with bright annuals. They ac-
climate very quickly and provide 
instant color. It is best to plant 
warm-season flowers now. They 
will take occasional spring heat 
waves and will bloom through the 
summer.

Top choices for spring and 
summer flowers are petunia, 
impatiens, begonias of all types, 

New Guinea impatiens, cosmos, 
marigold, lobelia, ageratum, 
foxglove, marguerite, roses and 
many others. Don’t hesitate to 
visit your neighborhood garden 
center for inspiration. 

Add pots of flowers in areas 
that can’t be planted — patios, 
decks, balconies and courtyards. 
Pots overflowing with colorful 
plants soften bare walls and 
walkways and will provide priva-
cy. If desired, an entire enclosed 
garden can be created with plants 
in containers. 

For your spring garden party, 
you will need outdoor furniture, 
of course. Don’t forget places to 
dine as well as areas to sit and 
relax. Today’s garden furniture is 
sturdy, weather-resistant and ev-
ery bit as comfortable and beauti-
ful as indoor furniture. It may be 
time for a furniture update.

A quick way to refresh fur-
niture for spring is to add lots of 
colorful pillows. Don’t forget to 
repeat or complement the colors 
of flowers you have planted.

Lastly, don’t forget about 
outdoor décor. Door wreaths, 
lanterns, table decorations, water 
features, candles and vases filled 
with cut flowers will all contrib-
ute to your spring garden party. 

If you take photos of your 
spring garden party, feel free to 
share them with us. We might in-
clude some of them in an upcom-
ing issue of Mission Valley News. 

—Gary Jones is Chief Horti-
culturist at Armstrong Garden 
Centers, which has locations on 
Friars Road and Morena Bou-
levard. Email your drought and 
gardening questions to growingdi-
alogue@armstronggarden.com.v

Spring colors 
(Courtesy of Armstrong 
Garden Centers)

Get your gardenGet your gardenGet your garden

for spring
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job training and mental-health 
services. Out of the 836 con-
tacted, 16 people were placed in 
homeless shelters. 

For last month alone, 44 
homeless people were contacted 
and provided services, which in-
cluded food and water, hygiene 
supplies, blankets, clothing, and 
housing, medical and mental 
health referrals, according to 
Alpha Project reports. 

The Alpha Project and the 
HBA hope to renew the HOT 
program in April when the grant 
ends, but the means to 
fund the program this 
time around is still be-
ing worked out. 

“Ongoing funding 
for the program is a 
challenge,” Nicholls 
said. 

Gloria, the District 
3 councilmember, 
said he has been 
very pleased with the 
program, and his office 
has been advocating 
for continued funding. 
Last year, his office 
provided $20,000 of the 
$50,000 annual budget 
for the HOT program.

“Alpha Project’s 
outreach in Hillcrest has had 
a meaningful impact in ad-
dressing homelessness in the 
neighborhood,” Gloria said. 
“Their efforts to link homeless 
individuals with services and 
place them in housing is the 
only real way our city will end 
homelessness in the long term, 
and I am happy to help the 
Hillcrest Business Association 
fund that effort.”

Hospitals and local business-
es are also encouraged to give 
their support to the program. 

“We have approved another 
grant for this year and tried to 
encourage the business com-
munity to match our funds,” said 
Jessica Lawrence, policy advisor 
for Gloria’s office. “Getting the 
business communities and hospi-
tals on board would help sustain 
the project.”

The HBA has already been 
working with local hospitals to 
help renew the program, since 
they are directly involved with 
providing health services to the 

homeless. 
“The hospitals are part of the 

issue and they have obligations to 
treat homeless people through the 
emergency rooms,” Nicholls said. 
“We are working with them to se-
cure a sponsorship for the program.” 

Nicholls has another plan that 
could help generate additional 
funding for the program. Hillcrest 
has a Maintenance Assessment 
District for business property 
owners, and the HBA is looking to 
expand the district into the east 
side of the community. The assess-
ment would help raise the money 
to cover the program. 

However, for this to happen, 
the business property owners 

must approve the assessment plan 
by balloting. If passed, business 
property owners would pay about 
$100 to $120 a month, with larger 
property owners paying more and 
smaller property owners paying 
less, Nicholls said. 

The ballot is currently being 
formulated and the election should 
take place this summer to see if 
business property owners are will-
ing to be assessed to help fund the 
services available to the homeless. 

“The real people that suffer 
when there are scores of homeless 
people everywhere are the business 
people,” Nicholls said. “Property 
owners are going to find it more and 
more difficult to lease these spaces if 
we can’t address this problem.” 

An additional element of the 
program was developed over the 
last year. According to Nicholls, 
about 10 to 15 homeless people 
are chronic troublemakers in 
Hillcrest. HOT officials identify 
any crime that is committed and 
can file a temporary restraining 
order against that individual 

to prevent them from visiting 
the businesses where they have 
caused problems.

So far, Nicholls said, only one 
homeless man has been served 
with a restraining order. Nicholls 
said people would buy him yogurt 
from Starbucks and he would pro-
ceed to throw the yogurt at their 
windows. He was also arrested for 
assaulting someone in Rite Aid. 

Nicholls’ face lit up when dis-
cussing another project the HBA 
is working on. His team is gath-
ering unused parking meters, 
painting them red and putting 
them around the neighborhood. 

The print on the meters read: 
“Help the Homeless Outreach 

Program.” People 
wanting to help the 
homeless will be able 
to place their change 
into the meters, which 
will be mobile and can 
be placed as special 
events, for example. The 
Downtown San Diego 
Partnership has already 
implemented a similar 
program, which is called 
“Make Change Count.”

“Most homeless 
people have some chemi-
cal addiction and that 
[panhandling] money 
is going straight into a 
bottle,” Nicholls said. 
“We are going to put five 

meters around the neighborhood, 
and that will fund the outreach 
program as well.”

Today, HOT members work 
eight hours a day, five days a 
week in the communities try-
ing to provide for the home-
less, and Lawrence says the 
councilmember’s office wants 
to see the program improve by 
expanding it. 

One way to do that would 
include hiring housing navigators 
who can place clients into housing 
more efficiently and effectively, 
and having more people involved 
with the program. 

“More outreach workers, more 
hours,” Lawrence said. “This will 
take a broader commitment from 
the community but additional 
hours, days and more consistency 
will always help.” 

—Joseph Ciolino is an intern 
with SDCNN and a senior major-
ing in journalism at San Diego 
State University. Reach him at 
josephciolino@hotmail.com.v
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HOMELESS

A homeless person sleeps under a blanket in broad daylight behind a business in the HUB shopping center in Hillcrest. 
(Photo by Ken Williams)

NEWS

“The real people 
that suffer when 

there are scores of 
homeless people 

everywhere are the 
business people.”

—Benjamin Nicholls, executive director of the HBA

Xxxx. (Photo Xx)
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UPTOWN CALENDAR

RECURRING EVENTS
Mondays: 

North Park Toastmasters meet-
ing: 6:30 – 8 p.m., weekly meeting at St. 
Luke’s Episcopal Church, 3725 30th St., North 
Park. 8469. toastmastersclubs.org.

Open Mic Night: 7:30 p.m., the mic is 
open to you at Lestat’s Coffee House, 3343 Ad-
ams Ave., Normal Heights, free. Lestats.com.

Unsung Genius: 6:30 p.m., bi-weekly 
trivia hosted by Rafael Gaitan starting at 7 
p.m.; $2 to play; cash, bar tab and other prizes. 
Karaoke to follow at 9 p.m. on the big stage 
at The Merrow, 1271 University Ave., Hill-
crest. Themerrow.com.  

Tuesdays:
Curbside Bites: 5:30 – 8:30 p.m., gather-

ing of gourmet food trucks at 3030 Grape St., 
South Park. Curbsidebites.com.

Tasty Truck Tuesdays: 6 – 9 p.m., 
Smitty’s Service Station hosts several food 
trucks under their well-lit shade structure, 
3442 Adams Ave., Normal Heights. Sdfood-
trucks.com.

Uptown Democratic Club: 6:30 p.m., 
Joyce Beers Community Center hosts these 
meetings on the fourth Tuesday of every 
month. New members wanted. 1220 Vermont 
Ave., Hillcrest. Uptowndemocrats.org.

Open Mic Charlie’s: 7 – 9:30 p.m. (except 
the third Tuesday), open mic night at Rebecca’s 
Coffee House, 3015 Juniper St., South Park, 
free. Rebeccascoffeehouse.com.

Wednesdays: 
Wednesday Night Experience: 7 – 8 

p.m., uplifting and spiritually inspiring experi-
ences for all, weekly at Universal Spirit Center, 
3858 Front St., Hillcrest, love offering request-
ed. Universalspiritcenter.org.

Thursdays: 
Uptown Sunrise Rotary Club meet-

ings: 7 a.m., weekly meeting at Panera Bread, 
1270 Cleveland Ave., Hillcrest. Sdurotary.org.

Gentle yoga for seniors: 2:30 – 4 p.m., 
presented by The Center and Silver Age Yoga 
Community Outreach (SAYCO) at The San 
Diego LGBT Center, 3909 Centre St., Hillcrest, 
free. Thecentersd.org.

North Park Farmers Market: 3 – 7 
p.m., in the parking lot behind CVS at 32nd 
Street and University Avenue, North Park, 
free. Northparkfarmersmarket.com.

Kornflower’s Open Mic: Signups at 7 
p.m., open mic (no poetry or comedy) 7 – 10 
p.m. Family-friendly event at Rebecca’s Coffee 

House, 3015 Juniper St., South Park, free. Re-
beccascoffeehouse.com.

Liberty Toastmasters Club: 7 p.m., at 
Saint Paul’s Community Care Center, 328 Maple 
St., Bankers Hill. Libertytoastmasters.org.

Cinema Under the Stars: 8:30 p.m., classic 
movie screenings at 4040 Goldfinch St., Mission 
Hills. Additional showings Friday – Sunday. 
Tickets start at $15. Topspresents.com.

Fridays:
Memory Café: 10 – 11 a.m., second and 

fourth Fridays. Gathering place for those with 
memory loss, caretakers and those worried about 
memory problems in the Common Room at First 
Unitarian Universalist Church of San Diego, 
4190 Front St., Hillcrest. At-will donation. Mem-
oryguides.org and Firstuusandiego.org.

Saturdays 
Old Town Saturday Market: 9 a.m. – 4 

p.m., on Harney Street and San Diego Avenue, 
Old Town, free. Also held on Sundays. Oldtown-
saturdaymarket.com.

Golden Hill Farmers Market: 9:30 a.m. 
– 1:30 p.m., on B Street between 27th and 28th 
streets, Golden Hill, free. Sdmarketmanager.com.

Children’s Craft Time: 10:30 a.m., at Mis-
sion Hills Library, 925 Washington St., Mission 
Hills, free. Library92103.org.

Comedy Heights: 8 – 10 p.m., local comedi-
ans take the stage next to Twiggs Coffeehouse at 
4590 Park Blvd., University Heights, free. Com-
edyheights.com.

Sundays
Free Pancake Breakfast: 8:30 – 9:45 

a.m., every second Sunday this neighborhood 
breakfast precedes worship service and Sunday 
school at Normal Heights United Methodist 
Church, 4650 Mansfield St., Normal Heights. 
Email nancy@nhunited.org.

ASD Mornings: 9 a.m. – noon, every sec-
ond Sunday members of the autism spectrum 
community are given chance to explore the 
museum in a quiet, less-crowded environment 
at the San Diego Natural History Museum, 
1788 El Prado, Balboa Park. bit.ly/1TjvYkQ

Hillcrest Farmers Market: 9 a.m. – 2 p.m., 
under the Hillcrest Pride Flag, Harvey Milk and 
Normal streets, free. Hillcrestfarmersmarket.com.

Karaoke: 8 p.m., your chance to shine on the 
big stage at The Merrow, 1271 University Ave., 
Hillcrest. Themerrow.com.  

To view local community organization meet-
ing information online, visit: sduptownnews.com/
community-organization-meetings.

—Email calendar items to ken@sdcnn.com.

FEATURED EVENTS
Live music: Mittens, The Schizophonics and The Touchies
Saturday, March 26

Local pop-rock band Mittens will celebrate the release of their new self-titled 
debut album with this show at Bar Pink (3829 30th St., North Park) starting 
at 9 p.m. They’ll be joined by psychedelic-blues rockers The Schizophonics and 
punk rockers The Touchies. No cover. Keep in mind Bar Pink is a cash-only bar 
but the drinks are cheap and strong, and the music is free and fun. Visit bit.
ly/1U6coMI for more information and check out Mittens’ music at mittensband.
bandcamp.com.

Live music: O’Brother, Foxing, Tancred and ADJY
Tuesday, March 29

Ambient rockers O’Brother will bring their spacy sound all the way from At-
lanta, Georgia, with this San Diego tour stop at The Irenic (3090 Polk Ave., North 
Park). The church-turned-venue hosts shows on select nights tucking a large cross 
into the rafters when the bands hit the stage. Also performing will be other tour-
ing bands Foxing, Tancred and ADJY. Doors open at 6 p.m. Visit theirenic.com for 
more information.

San Diego “No Sting” LGBT Dodgeball League games start
Tuesday, March 29

This league will start its 8-week season tonight with 8 teams maximum and 15 
players per game. No gender requirements (team can be made up of as many men 
and women as wanted). Games start at 7 p.m., games are 50 minutes and there 
are weekly after parties. Games will be played at North Park Community Park 
(4044 Idaho St.). Visit bit.ly/1U6hyIK for more information. 

‘Daring Decadence’
Friday, April 1

This gala celebrating Diversionary Theatre’s 30 years will be held in The Shiley 
Suite of the Central Library (330 Park Blvd., Downtown). The University Heights the-
ater is America’s third oldest LGBT theatre and has hosted over 140 productions in its 
history. The gala will include a 30th anniversary tribute video, silent auction, raffle and 
more. Festivities start at 6 p.m. Visit diversionary.org/gala for tickets and information. 

‘Genome Sequencing in the Clinic: Promises and Pitfalls’
Wednesday, April 6

This forum will be held at the Reuben H. Fleet Science Center (1875 El Prado, 
Balboa Park) from 5 – 7 p.m. There will be light refreshments at 5 p.m., followed 
by the presentation at 5:30 p.m. The Center for Ethics in Science & Technology will 
host this event looking at genome sequencing and the promise it holds for giving 
answers, treatments and, in some cases, cures to undiagnosed patients. The presen-
tation will also look at the complexity of genomic data and the medical and ethical 
challenges presented by off-target results. This forum is free but tax-deductible 
donations are welcome online. Visit bit.ly/1U6elZN to register. 

“Fastball” is a docu-
mentary narrated by actor-
director Kevin Costner and 
answers the question: Who 
threw the fastest “fastball” of 
all time? Includes interviews 
with over 20 Hall of Fame 
baseball players including 
Hank Aaron, Johnny Bench 
and Derek Jeter. Unrated. 
86 minutes. 

CALENDAR

Friday, March, 25 – Thursday, March 31

Ben Foster stars at Lance 
Armstrong in “The Program,” 
directed by Stephen Fears. It 
tells the story of the meteoric 
rise and fall of one of the most 
celebrated and controversial 
athletes in recent history as the 
Irish sports journalist (Chris 
O’Dowd) becomes convinced 
Armstrong’s Tour de France vic-
tories are fueled by banned sub-
stances. Rated R. 103 minutes. 

Australian thriller, 
“The Pack” centers on a 
farmer and his family try-
ing to make it through the 
night when a ferocious pack 
of wild dogs take over their 
isolated farm and home. 
Unrated. 89 minutes.

DIGITAL GYM GEMS

Visit DigitalGym.org for show times and tickets and information on additional films. 

Mid-City Homeless Coalition meeting/forum
Tuesday, March 29

This monthly meeting/forum looks at how to balance what is best for the home-
less population with what is best for the community and its members. The hope is 
that with more discussions on the homeless situation valid solutions will be discov-
ered. Community members, community leaders, elected officials, city department 
leaders and law enforcement will all be on hand for this meeting from 8 – 9 a.m. at 
the Mid-City Police Station (4310 Landis St., City Heights). Contact Community 
Relations Officer Terry Hoskins at thoskins@pd.sandiego.gov with questions. 

Live music: Soft Lions, The Schizophonics and Boy King
Saturday, April 2

Shaper Studios (4225 30th St., North Park) is opening its doors for this party/
performance/fundraiser featuring a trio of local rock bands. Soft Lions is prepar-
ing to head north to record their next release at Tiny Telephone Recording in 
San Francisco and this show will help raise money to cover the costs of their next 
record. A requested cash donation of $5 at the door will get you in to see the psy-
chedelic moody rock antics of Soft Lions along with friends The Schizophonics and 
Boy King (also fronted by Soft Lion’s Megan Liscomb). If you’re feeling generous a 
donation of $10 or more will also get you a signed copy of the band’s Spellbreaker 
EP. The fun starts at 7 p.m. Visit bit.ly/1U6abB8 for more information. 

(Photo courtesy of Strangers in a Fire)
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ENTRY RULES: You choose your favorite! Tell us who the best of the best is 
and you’ll be entered into our free drawing. 

Vote and you will be entered for 
a chance to win a 

Restaurant Gift Certificate

MAIL YOUR BALLOT TO: Uptown News Best of Uptown 
123 Camino de la Reina, Suite 202 East, San Diego, CA 92108.  

 
OR VOTE ONLINE AT: sduptownnews.com. One ballot per person. Ballots must be postmarked, 
submitted online, or hand-delivered by 5 p.m. April 20. 

CONTACT INFO (Must be filled out for your vote to be counted):

NAME:____________________________________________

ADDRESS:_________________________________________

DAYTIME PHONE:____________________________________

EMAIL: ___________________________________________

Mail your ballot to: 123 Camino de la Reina, Suite 202 East, San Diego, CA 92108 
or submit online at: sduptownnews.com

HURRY! Voting for Best of Uptown 
closes on April 20

Dining & Entertainment

American Cuisine
Bakery
Barbecue
Beer
Billiards
Breakfast
Brunch
Burger
Burrito
Business Lunch
Casino
Casino Buffet
Casual Dining
Chinese Cuisine
Cocktail
Coffee Shop
Comfort Food
Dance Club 
Deli
Dessert
Dinner
Donut Shop
Family Restaurant
Farmers Market
Fast Food
Fine Dining
French Cuisine
Greek Cuisine
Happy Hour

Health Food Store
Hot Wings
Indian Cuisine
Irish Pub
Italian Cuisine
Japanese Cuisine
Jazz Bar
Late Night Dining
Live Music Venue
Lunch
Margarita
Martini
Mexican Cuisine
Micro Brewery
New Restaurant
Nightclub
Outdoor Dining
Pet Friendly Dining
Pizza
Romantic Dining
Rooftop Lounge
Salad
Sandwich
SD County Winery
Seafood
Sports Bar
Steakhouse
Sushi
Thai Cuisine
Vegetarian/Vegan
Wine Bar

Business & Retail 

Accountant
Acupuncture
Antiques
Art Gallery
Attorney
Auto Dealer
Auto Repair Shop
Bank
Barber  
Bicycle Shop
Bookstore
Boutique
Bridal Shop
Car Wash
Charity
Chiropractor
Collective
College/University
Consignment/Resale
Cosmetic Surgeon
Credit Union
Day Spa
Dentist
Discount Store
Doctor
Dry Cleaners
Financial Planner
Florist
Furniture Store  

Gym/Health Club
Hair Salon
Home Improvement
Hospital
Hotel
Insurance
Insurance Broker
Jeweler
Massage
Men's Apparel
Museum
New Business
Optometrist
Pawn Shop
Personal Trainer
Pet Boarding
Pet Grooming
Plumber
Preschool
Property Management Company
Real Estate Agent
Real Estate Office
Retirement Living
Solar Company
Tanning Salon
Tattoo/Piercing
Tuxedo Shop
Veterinarian
Wedding Venue
Women's Apparel
Yoga Studio
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