
Old Town • Mission Hills • Bankers Hill Hillcrest • University Heights • Normal Heights • North Park • South Park • Golden Hill • Kensington • Talmadge

VOLUME 7
ISSUE 25

Dec. 4 - 17, 2015

Follow us on 
Facebook and Twitter

sdcnn.com

Index

Contact  Us
Editorial/Letters

619-961-1952 
ken@sdcnn.com

Advertising
619-961-1958

mike@sdcnn.com

www.sdcnn.com
San Diego Community News Network

Opinion………………….6

Poll……………………….6

Classifieds……….....….18

Business & Services......19

Calendar………………..22

   

➤➤ DINING P. 15

➤➤ THEATER P. 17

North Park loses an icon,  
Joe Schloss.

Vinavanti Urban Winery 
debuts in Hillcrest.

It’s a “White Christmas” at 
the Spreckels.

The Brew Project opens  
in Hillcrest.

➤➤ WINE. P. 24

➤➤ FEATURE P. 5

Holiday Gift Guide
Pages 9-14

The return of 
Ken Video, 
with a twist

By Dave Schwab

The former Kensington Video 
is returning as a hybrid store that’s 
equal parts film school, library, 
juiceria and old-style retail rentals 
with newfangled technology.

Much effort and care has gone 
into reconstituting the new Vidajuice 
and Ken Video at 4067 Adams Ave.

“We want to do it [re-opening] 
right,” said Guy Hanford, who, along 
with mom and dad Winnie and Rich, 
now in their 80s, and sister Pam 
Sisneros, ran a mom-and-pop video 
store there for nearly 50 years. 

“So we’re having a soft opening, 
probably Saturday, Dec. 12. And in 
early January, we’ll have our grand 
re-opening to welcome back all our 
old customers, and to have new 
customers come in and see what’s 
happening and get a preview of 
coming attractions.”

The new business model can 
be found in a downsized space 
with state-of-the-art equipment: a 
65-inch diagonal 3-D ultra high-
def LED Samsung side TV and a 
5000 lumen projector received by 
a 133-inch diagonal Da-Lite with a 
Tensioned Contour Electrol 16:9 
aspect screen. The sound system 
is a Sonos bar on the side TV. The 
sound system for the lounge and 
projection screen is a 9.1 channel 
Bowers and Wilkins sound system.

The new Ken Video has a 
long counter with a juice bar in 
back and tables.

“There isn’t anything like this 

By Lucia Viti

The scope of all things paper, yes paper, is thriv-
ing in Uptown. Warren Tales — an independent 
greeting card company chock-full of printed, hand-
typed, and hand-sewn, all-occasion cards — is resur-
recting the art of letter writing. 

The brainchild of Lindsey Warriner, Warren Tales 
connects people through prose and poetry creatively 
displayed on hand-crafted designs. From “thank you” 
to “I miss you” to thoughts of “solace” and “encourage-
ment” to “smile” and “congratulations,” Warren Tales 
cards serve as a catalyst for conversation. 

“Warren Tales are created, cut, packaged and 
plucked by unique humans to ensure the finest quality 

for every letter-writing experience,” said Warriner, a 
27-year-ol Hillcrest resident. “Some say print is a dying 
industry but look around you, everything is printed. The 
technical revolution has simply removed the fluff and left 
messages deemed important and beautiful. Printing is a 
tactile form of art that has become a specialty item, like 
Warren Tales. My greeting cards are artistic keepsakes 
that force us to articulate our feelings.”

Warriner’s paper trail began as a child rummag-
ing through her father’s office trash for paper to cut 
shapes, draw cards and build cities. 

“I’ve loved the feel of paper since I was old enough 
to hold scissors,” she said. “How fantastic as a 10-year-
old to be able to acquire as much paper as I wanted to 
make things, scrap them and make new things.” 

The paper sleuth continued to investigate all things 
paper before turning to greeting cards in college. 

“My college roommate was obsessed with greeting 
cards while I originally found them weird and lame,” 
the Boston College graduate said. “I became smitten 

Warren Tales
Where paper and print are thriving

By Dave Schwab

Like a coach who works with 
players individually to bring out their 
best talents rather than forcing them 
to fit into a prescribed system, the El 
Cajon Boulevard Business Improve-
ment Association is collaborating 
with residents and businesses in San 
Diego’s most diverse neighborhoods 
to find innovative ways to resurrect 
El Cajon Boulevard.

The idea is to return “The Bou-
levard” to its past glory.

“Before the freeways were 
built, the only east-west thorough-
fare was El Cajon Boulevard,” said 

Gary Weber, a former city planner 
who is now a land-use consultant 
for the association.

The objective is not to mimic 
what San Diego’s other Business 
Improvement Districts (BIDs) are 
doing, Weber said, but rather to 
“do our own thing because every-
one is unique.”

“We’re a little dif ferent be-
cause we’re not a square neigh-
borhood but a linear boulevard,” 
said John O’Connor, the associa-
tion’s secretary.

“We have a great history here 
(El Cajon Boulevard) and return-
ing to that is awesome,” said Beryl 

Forman, the association’s market-
ing and mobility coordinator. “But 
at the same time, it needs to be 
brought up to the 21st century.”

Forman noted that residents’ 
attitudes about The Boulevard are 
changing. “People are seeing it as 
part of their neighborhood, versus 
this boundary,” she said.

“We’re not just looking to fill 
old spaces with new businesses,” 
said the association’s president, 
Tootie Thomas, owner of the Lips 
supper club. “We want to create 
a place where people can live, 

Once king of the road, El Cajon Boulevard enjoying a renaissance
The Boulevard is back!

see Tales, page 23

Mid-City Rapid Bus 215 runs past the iconic The Boulevard sign. (Courtesy of El Cajon Boulevard Business Improvement Association)

see TheBoulevard, page 20 see Video, page 24

Lindsey Warriner is the face of Warren Tales. (Photo by Erik Jacobs)
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By Jeff Clemetson

K enneth Zak was a success-
ful lawyer with his own 
firm, a home in Mission 

Hills and going through a divorce 
when his 12-year-old son told him 
to sell the house and practice and 
take some time off. The result 
from taking his son’s advice was 
an extended trip to the island of 
Crete and a suspenseful romance 
novel he wrote there titled “The 
Poet’s Secret.”

“I spent the first four months 
there writing, swimming and just 
slowing down my existence,” Zak 
said. “I wanted to practice the 
‘art of slow’ –– get out of the rat 

race of life and into the enjoy-
ment race of life.”

After writing the first draft of 
“The Poet’s Secret” in Crete, Zak 
continued his enjoyment race 
while traveling around the world 
with laptop and surfboard to Bali, 
Mexico, Costa Rica, Thailand, 
Cambodia and South America. 
After three years of writing and 
traveling, and just as his son 
was about to go to college, he 
returned to Mission Hills and 
another career in law, landing 
a job as general council for the 
national brokerage firm Alliant.

With the help of a writer’s 
workshop group called San 
Diego Writers Ink, led by author 

Judy Reeves, he worked revi-
sions of the draft, including 
changing the lead character from 
the male poet in the story to the 
girl who searches for him.

“I had to research all these 
dif ferent aspects of the roles of a 
woman,” Zak said. “Like, how do 
you paint toenails?”

“The Poet’s Secret” isn’t what 
you’d expect from first book by a 
lawyer-turned-author. It is the sto-
ry of a young literature student 
who becomes enamored with a 
reclusive, suicidal poet whom she 
tries to get to reveal the secret of 
his sorrow –– hardly the material 
of a John Grisham novel.

“When you hear about a 
lawyer writing a book, nine times 
out of 10 it’s a legal thriller. I 
went the opposite direction.”

That direction paid of f for 
Zak because the book caught the 
attention of the Romance Writers 
of America and was nominated 
for a Golden Heart Award for 
romantic suspense.

“I was the only man nominat-
ed,” he said. “When the nomi-
nees were announced and it went 
woman, woman, woman, dude 
and everyone went crazy.”

Even though he produced 
a book in a genre dominated 
by woman authors, Zak said it 
wasn’t a conscious decision. “I 
wrote the book that came out of 
me at the time,” he said.

After the book’s nomination, 
Zak decided to publish “The 
Poet’s Secret” under his own com-
pany he started called Penju Pub-
lishing. Penju means sea turtle in 
Malay-Indonesian. The ocean is a 
recurring theme throughout the 
book, which is no surprise given 
Zak’s passion for surfing and div-
ing. He calls the book “in many 
ways, a love song to water.” 

Zak will also give back to the 
oceans through charitable dona-
tions he has made part of the 
sales of the book. One percent 
of the sales will go to 1% for the 
Planet, an organization that col-
lects money for environmental 
causes. Zak is also donating $1 
from every book sold to the Sur-
frider Foundation, of which he is 
an active member.

Although Zak is back working 
in law again, he said he is “still 
traveling and taking it slow.” The 
last two months he took surfing 
and diving excursions in France, 
Kauai and the Maldives. He 
also has ideas for another novel 
but hasn’t started the writing 
process yet, he said. In the mean-
time, he is doing what authors do 
–– setting up bookstore signings, 
promoting and trying to get 
reviewed. 

“I was called a ‘lyrical tour de 
force’ by Foreword,” he said.

“The Poet’s Secret” is being 
distributed by Ingram books and 
is available through Amazon, 
select bookstores and by order. 
For more information, visit Zak’s 
website at kennethzak.com

—Jef f Clemetson is editor of La 
Mesa Courier and Mission Times 
Courier and can be reached at 
jef f@sdcnn.com.u

Mission Hills man shakes up 
world of romance writers

Kenneth Zak of Mission Hills has written a suspenseful romance novel, “The Poet’s 
Secret,” which was nominated for a national award. (Courtesy of PR by the Book)

Hillcrest
Newsstand

Featuring San Diego’s best collection of 
hard to find international magazines!
We also carry all your favorite local & 

national publications, as well as souvenirs, 
snacks and lotto tickets!

529 University Ave.- Hillcrest
(619) 260-0492
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A teacher at Francis Parker 
School in Mission Hills is helping 
to transform the way history is 
taught in the classroom. 

Cherie Redelings, chair of 
the school’s history department, 
recently played a pivotal role in 
developing a newly released digital 
resource that includes 21 lesson 
plans from U.S. teachers who took 
the trip of a lifetime last summer 
to investigate the stories of fallen 
World War II heroes who are bur-
ied overseas. 

She was one of 18 middle and 
high school teachers nationwide — 
and the only one in California — to 
take part in the Understanding 
Sacrifice program that involved Na-
tional History Day, the American 
Battle Monuments Commission, 
and the Roy Rosenzweig Center 
for History and New Media. The 
website ABMCeducation.org went 
live on Veterans Day.

An award-winning art history 
and social studies teacher, Redel-
ings did her field study in England, 
France, the Netherlands and 
Belgium. She designed two lesson 
plans, each based on a soldier 
she researched: U.S. Army 2nd 
Lt. Gordon Chamberlain of San 
Diego; and U.S. Army Capt. Walter 
Huchthausen of St. Paul, Minne-
sota. One of the plans, “Design a 
Battle Monument,” has students 
researching Chamberlain’s service 
and and designing a battle monu-
ment based on his sacrifice. 

“The American Battle Monu-

ments Commission program was 
one the most exciting and mean-
ingful opportunities in my career,” 
Redelings said. “Through my 
research I uncovered the war diary 
of 2nd Lt. Chamberlain, and read 
his day-by-day experiences. When I 
visited the sites in Europe, I walked 
in his footsteps, quite literally! I 
can’t wait to bring these experi-
ences to AP Art History students 
at Francis Parker. They, too, will 
research the career of a WWII 
soldier, then study and design a 
battle monument in keeping with 
the styles of the post-WWII era.”

Second Lt. Chamberlain was a 
glider pilot who flew infantrymen 
and equipment behind enemy 
lines, including during D-Day. In 
February 1945, Chamberlain was 
assigned to Operation Varsity, a 
mission that involved crossing the 
Rhine River into Germany and 
included 906 gliders, the largest 
fleet in the war. It ended up being 
the costliest in terms of airborne 
casualties. Eighty-eight pilots lost 
their lives, including Chamberlain, 
who was killed by enemy fire. He 
was buried the following month in 
Margraten, Holland, in the site that 
would become the Netherlands 
American Cemetery.

“Students will learn about 
Gordon Chamberlain’s career as a 
glider pilot and Operation Varsity, 
the military action in which he per-
ished,” Redeling’s lesson overview 
states. “Students will then exam-
ine Chamberlain’s grave marker 

and several other artworks at the 
Netherlands American Cemetery 
through visual images and text. 
After evaluating the style, purpose, 
and meaning of these artworks, 
they will design their own memo-
rial to commemorate Chamberlain 
and the soldiers who perished in 
the crossing of the Rhine. Art His-
tory students will have the ability 
to compare and contrast World War 
II war memorials with other histori-
cal war memorials.”

Redelings’ second lesson plan is 
titled, “Saving Art during Wartime: 
A Monument Man’s Mission.”

Huchthausen enlisted in the 
Army Air Forces, but was recruited 
by the Monuments and Fine Arts 
and Archives Commission (MFAA) 
for frontline work in Germany. The 
MFAA eventually grew to include 
over 300 men and women from 
13 countries. In recent years, this 
group has been called the “Monu-
ments Men” in books, television 
and movies. Many of them, like 
Huchthausen, had worked as art-
ists, architects, museum curators 
or educators before the war broke 
out. Their role was to protect 
cultural treasures endangered 
by the war and to collect artifacts 
displaced by the war. Some MFAA 
officers, like Huchthausen, took 
part in battle preparations, supply-
ing Allied pilots with locations of 
important monuments, so pilots 
could target alternate sites. When 
warfare damaged cultural trea-
sures, MFAA officers moved into 
the area with frontline troops to 
assess damage and make repairs.

Huchthausen was killed by Ger-
man machine gun fire while driving 
to recover an important cultural ar-

tifact. Huchthausen is buried in the 
Netherlands American Cemetery 
at Margraten.

“Students will understand and 
evaluate the purpose of the Monu-
ments, Fine Art, and Archives 
Commission during World War II,” 
a lesson overview states. “They will 
investigate the career of the only 
U.S. member of the MFAA killed 
in action, Walter J. Huchthausen. 
Students will consider multiple 
viewpoints in the modern con-
troversy over returning artworks 
removed from their original site 
during World War II.”

Organizers of the project 
praised the effort that went into the 
lesson plans.

“National History Day is 
constantly looking for new op-
portunities to connect students 
with the past,” National History 

Day Executive Director Dr. Cathy 
Gorn said. “We are fortunate to 
have this opportunity to work 
with the Roy Rosenzweig Center 
for History and New Media at 
George Mason University to help 
the ABMC develop a website for 
Understanding Sacrifice that illu-
minates the service, experiences 
and sacrifice of our soldiers, sail-
ors, airmen, Marines and Coast 
Guardsmen during World War II 
in Northern Europe.”

Redelings knows her history. 
She has long coached Parker teams 
entered in the annual National His-
tory Day Competition, and Parker 
sends more students to the final 
round in Maryland than any other 
school in California. Just five years 
ago, Parker had more winners at 
the Nationals than did the entire 
state of New Jersey.u

Francis Parker School teacher 
is part of new digital project

A new way of teaching history

Mission Hills teacher Cherie Redelings is thrilled to be part of a new digital 
project that teaches history in a new way. (Courtesy of Francis Parker School)
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The day before Thanksgiving, 
North Park Little League 
posted online the sad news 

that Joe Schloss, a Little League 
coach for 60 years, had died follow-
ing a brief illness. He was 88. The 
announcement described him as a 
“World War II veteran, the longtime 
owner of A-B Sporting Goods in 
North Park ... a loving husband and 
proud father. He touched the lives 
of all those he knew.” 

Much has been made of Joe’s 
Little League coaching career, and 
rightly so. As of 2015, Schloss had 
been coaching continuously since 
the mid-1950s and helped establish 
North Park Little League in 1957. The 
northwest diamond at Morley Field 
was dedicated to him on May 13, 2000 
— when he had been coaching a mere 
45 years — and the sign with his name 
still hangs proudly on the backstop. 

This past spring, May 16 was 
declared Joe Schloss Day, and a 
special ceremony was held at Mor-
ley Field to honor him. His team 
and San Diego notables including 
the San Diego Chicken celebrated 
with him. NBC7 reported that 
typical for the humble team-player, 
Schloss was overwhelmed and a 
little embarrassed by the attention, 
but thrilled to be there. He credited 
his longevity as a coach to many co-
coaches over the decades, and said, 
“60 years have just flown by.” 

But Joe Schloss means much 
more to North Park than just his 
impressive coaching career. A family 
store has been on University Avenue 
since 1939, when his father David 
started a radio store at 3022 Univer-
sity Ave. In 1941, David took over 
A-B Appliance Co. and moved it from 
3834 30th St. to 3011 University Ave. 
In the early 1960s, the store moved 
to its current location at 3027 Uni-
versity Ave. at the corner with Ray 
Street. Sporting goods were added 
to the mix of retail items and to the 
store name in the late 1960s. 

After his Navy service in the 
Pacific during World War II, Schloss 
joined his father at the store, first 
as a salesman and later the owner, 
through the decades from 1946 to 
this year. Since 1982, his son Gregg 
also has been at the store full time. 
Gregg is assuring the steady stream 

of customers arriving to give condo-
lences that the store will continue its 
fine tradition of providing outstand-
ing merchandise and service.

Joe Schloss learned early to care 
about his community. As business-
men on University Avenue, he and 
his father enthusiastically participat-
ed in the Toyland Parade when the 
annual event that started in the 1930s 
and stopped during World War II be-
gan again in the late 1940s. Inflated 
balloon figures were part of the 1949 
parade, and Schloss remembered 
getting them set up the day before. 
He also recalled spending long hours 
decorating University Avenue for 
many a Christmas season. Some of 
the best photographs of the 1958 
Toyland Parade came from a well 
preserved set of his color slides. His 
father played Santa in the Toyland 
Parade for nearly two decades, when 
300,000 people watched from the 
sidewalks and entries included real 
reindeer pulling Santa’s sleigh, cam-
els courtesy of the San Diego Zoo, 
and equestrians from throughout 
California and Arizona. 

Local organizations includ-
ing North Park Little League and 
North Park Lions Club benefited 
from Joe Schloss being a member. 

He eagerly shared memories and 
pictures whenever the North Park 
Historical Society needed them. 
He is immortalized on page 126 of 
the book, “Images of America: San 
Diego’s North Park,” which he was 
proud to show to his many loyal 
customers. The folding chair in 
front of the store counter is empty 
now, but Joe will always be there in 
our hearts, warmly welcoming us 
to his corner of North Park.

—Katherine Hon is the secre-
tary of the North Park Historical 
Society. Reach her at info@north-
parkhistory.org or 619-294-8990.u

So long, Joe, it’s been good knowing you

The San Diego Chicken joins Joe Schloss (front row, third from left) at the 
celebration on May 16, 2015. (Photo by Gregg Schloss)

The bats are quiet at Joe Schloss Field, 
where other coaches will now have to 
fill Joe’s shoes. (Photo by Steve Hon)

(l to r) Joe Schloss and his father, David, pose at their store counter in 1970. (Courtesy of Joe Schloss)

North Park loses an 
icon, Joe Schloss
PastMatters

Kather ine  Hon
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Guest Editorial

Readers 

Should Congress get 
serious about 
gun control?

New Poll:

To cast your vote, visit 
sduptownnews.com.

Poll
Poll Results

Are you making any 
special preparations 

for El Niño?

18%   Yes
55%   No
27%   Undecided

By Speaker Toni G. Atkins and Greg Evans

He’s a champion ice skater, bowler, 
and skateboarder; a world famous at-
torney, astronaut, and arm wrestler; and, 
most famously, a World War I flying ace.

Of course, that’s all when he’s not 
busy just being the beagle that belongs to 
that round-headed kid.

October marked 65 years (or 455 if 
you count in dog years) since Snoopy 
skated, flew, and happy-danced onto the 
comic pages and into hearts all over the 
world. That anniversary provides a good 
opportunity to remind everyone about 
California’s new Snoopy license plate.

The Snoopy Plate was created follow-
ing legislation in 2013. Proceeds from the 
sales go to the 
California Cul-
tural and His-
torical Endow-
ment to help 
museums make 
capital improve-
ments to their 
facilities, which 
helps keep their 
doors open to 
the public.

The new 
license plate 
shows Snoopy doing his famous happy 
dance, and we are grateful to Jean Schulz, 
the widow of “Peanuts” creator Charles 
M. Schulz, for donating the image. The 
bottom of the license plate reads “muse-
ums are for everyone.”

As an art lover himself (he favored Van 
Gogh and Andrew Wyeth), Snoopy is the per-
fect beagle to lend his support to our museums.

To get the Snoopy plates into pro-
duction, we need a minimum of 7,500 
to be ordered. Right now, we still need 
about 900 orders. Once the plates are in 
production and people begin to see them 
on the state’s streets and highways, we 
expect orders to soar about as high as a 
well-maintained Sopwith Camel.

To help spread interest in the Snoopy 
Plate, more than 80 California museums 
are joining together and offering free or 
discounted admissions — worth a total 
of more than $1,000 — to anyone who be-
comes a “Beagle Backer,” someone who 
orders an initial plate and helps us reach 
the 7,500 mark. These one-time admis-
sions will be good for up to a year after 
the goal is reached.

San Diego-area organizations par-
ticipating in the Beagle Backer program 
include the Museum of Contemporary 
Art, the Museum of Photographic Art, 
the Mingei International Museum, and 
the Japanese Friendship Garden.

With football season underway, the 
California Museum in Sacramento is 
also hosting a special exhibit, “Pigskin 
Peanuts,” featuring the gang hitting the 
gridiron — including Snoopy (as both the 
fiendish Mad Punter and Woodstock’s 
long-suffering coach) and Charlie Brown 
trying every Autumn to kick that football. 
The museum also has plenty of informa-
tion on hand on how to get a Snoopy Plate.

Snoopy plates start at $50 for a se-
quential license plate, but you can also 

buy a personal-
ized plate for $98.

There’s even 
a gift certificate 
option at Snoopy-
plate.com, so 
you can surprise 
loved ones who 
are Snoopy fans, 
museum support-
ers, or both.

This is prime 
Snoopy time.

In addition to 
the 65th anniversary in October, we also 
waited once again for the Great Pumpkin 
to rise on Halloween night. This month, a 
new “Peanuts” movie is helping create even 
more fans. And for the holidays, Snoopy 
made his 39th appearance in Macy’s 
Thanksgiving Day Parade and December 
will be the 50th anniversary of “A Charlie 
Brown Christmas.”

What better time to order a Snoopy Plate 
and help ensure that California museums 
can continue to reach future generations?

We encourage everyone — whether 
or not you are a world famous champion 
— to become a Beagle Backer and order 
a Snoopy Plate for your car. It honors one 
of the greatest characters in the com-
ics and it helps a good cause. And who 
knows? It may even put you in the mood 
for a happy dance.

—Toni Atkins is the Speaker of the 
California Assembly and the author of the 
bill creating the Snoopy License Plate. 
Greg Evans is the award-winning creator 
of the comic strip Luann, which is celebrat-
ing its 30th anniversary this year.u

Yes
Not
Undecided

Snoopy plates are for everyone

Proceeds from the sales of the Snoopy Plate 
will go to the California Cultural and Historical 
Endowment. (Courtesy of the California DMV)
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BEING A WHITE BELT AGAIN 

PRESENCE OVER 
PRESENTS: 5 WAYS TO 
HAVE A HEALING HOLIDAY

BRET SMITH B.A., B.S.,CPT

NINA RUUD, LMT

Expert Advice 
To read advice and information from the experts, please go to:

sduptownnews.com/expertadvice

 

To participate in our Expert Advice section, call:
619-565-4454 619-961-1964

By Nancy Moors

Editor’s note: Nancy Moors is 
responding to a guest editorial by 
Benjamin Nicholls, “HBA: yes to 
National Main Street Program, 
no to historic district” [Volume 7, 
Issue 24 or bit.ly/1RjVyHL] 

Unfortunately, once more, 
Benjamin Nicholls, Executive 
Director of the Hillcrest Business 
Association (HBA), has weaved a 
tale, spinning his version of what 
historic districts are; the his-
tory of planned boutique hotels 
in the neighborhood; how the 
Interim Height Ordinance (IHO) 
has affected Hillcrest; and the 
creation of a National Main Street 
Program.

Ben says: “This proposed 
district would put any new devel-
opment in the heart of downtown 
Hillcrest in peril by creating a 
special review process.”

In reality, historic districts 
provide more certainty to both 
residents and developers about 
the historic value of properties.

In a historic district, property 
has already been separated into 
“contributing” and “non-contribut-
ing” categories. The contributing 
properties must follow preserva-
tion guidelines. The non-contrib-
uting properties have very few 
restrictions.

Historic districts are good for 
owners, for developers, and for 
the community!

Ben says: “Under this new 
historic district proposal, the for-
mer Pernicano’s restaurant would 
be locked up in the development 

review process for an indefinite 
period of time.”

In reality, the Pernicano family 
has stated on numerous occa-
sions that they are waiting until 
the Uptown Community Plan 
update is finalized so they can 
have certainty in regards to their 
development. Once the plan is 
finalized and if a historic district 
is established, the Pernicanos will 
know whether their property falls 
into the “contributing” or “non-
contributing” category.

Ben says: “Hillcrest has a 
mandatory 65-feet height ordi-
nance that was supposed to be 
temporary but has now been in 
effect for almost 10 years.”

In reality, the Interim Height 
Ordinance was an effort driven by 
the neighborhood. 

A survey by Uptown Plan-
ners in 2006 showed that over 
80 percent of those surveyed 
supported the ordinance. The IHO 
was endorsed by many organiza-
tions, including the Hillcrest Town 
Council, Save Our Heritage Organ-
isation, Mission Hills Business Im-
provement District, the University 
Heights Community Development 
Corp., Save Hillcrest, Mission Hills 
Heritage … and the Hillcrest Busi-
ness Association. 

The IHO was approved and 
extended by the City Council on 
several occasions. The last time 
the IHO came before the City 
Council, the council agreed that 
the sensible thing to do was to 
place the IHO in affect until the 
Uptown Community Plan update 
is finalized. 

For the record, the Hillcrest 

Town Council (HTC) approved 
the following resolution in Janu-
ary 2014. It stated:

“For those areas in Hillcrest 
covered by the Interim Height Or-
dinance, the HTC recommends a 
50-foot height limit. Heights up to 
65 feet can be considered based 
on discretionary review.

“On Fourth Avenue between 
Robinson & Upas, the height limit 
should be 32 feet, with heights up 
to 50 feet to be considered based 
on discretionary review.”

The HTC offered no support 
at any time to heights over 50 feet 
to 65 feet in Hillcrest.

Ben says: “I am reminded that 
this would be the third time a de-
veloper has proposed a boutique 
hotel in Hillcrest and the third 
time these kinds of restrictions 
contributed to halting it.”

In reality, the first proposed 
boutique hotel was at Third and 
University. The project developer 
proposed a 72-foot-tall hotel. But 
the Uptown Planners unanimous-
ly approved a building height of 
65 feet or lower. The developer 
agreed but was unable to secure 
financing during the downturn in 
the economy and did not move 
forward. The brief talk of a bou-
tique hotel was on Fifth Avenue 
between University and Washing-
ton. It was short-lived and never 
took the first step of presenting to 
the Uptown Planners.

Lastly, the HBA has been talk-
ing about joining the Main Street 
organization since 2010. So far it’s 
been all talk and no action.

—Nancy Moors is co-founder 
of the Hillcrest History Guild and 
past president of the Hillcrest Busi-
ness Association.u

A response to Benjamin Nicholls

Helping the homeless

Re: Guest editorial by Phyllis 
Hordin, “In defense of personally 
helping the homeless” [Volume 7, 
Issue 24 or bit.ly/1PYT2qV]

Who am I to deny someone’s 
comfort to ease them in what 
helps them get by and live. I will 
continue to give food and money!

—Kimberly via our website , 
sduptownnews.com

Responding to  
Benjamin Nicholls

Re: Guest editorial by Benja-
min Nicholls, “HBA: yes to Na-
tional Main Street Program, no to 
historic district” [Volume 7, Issue 
24 or bit.ly/1RjVyHL]

Could not disagree with you 
more. All sorts of historic districts 
flourish with imagination and inno-
vation. Take a look at the Gaslamp: 
Have they been stifled in bringing 
in boutique hotels and successful 
businesses? No. Not protecting 
the past and only being interested 
in business interests is hollow and 
shortsighted. Does anyone really 
travel to the new cookie cutter 
developments to walk among the 
buildings and admire the views 
and the community? Hardly. 
People travel to see the historic 
sights and soak up the ambiance of 
the community. Please stop lobby-
ing those with deep pockets.

—Bill via our website

No to historic districts for Hill-
crest or any other neighborhoods 

shows that your loyalty is NOT to 
our beloved local communities, 
and their rich and diverse history. 
It shows your lack of roots in San 
Diego, and your love for business 
and money. It also shows a deep 
lack of imagination and creativity 
in working with existing styles of 
historic and unique architectures. 

There are so many possibili-
ties working with the old build-
ings! Working with the preserved 
and protected buildings is not a 
problem when you have talented ar-
chitects that have no problem with 
the design challenges. BUT, you 
have made up your mind to trash 
them with no consideration, driven 
by “business” — a world where 
100-year-old houses are demolished 
for paid parking lots. THAT is your 
vision?! It’s cold and soulless. 

Historic buildings give our com-
munities spirit and a sense of identity. 
And obviously as your editorial high-
lights, historic districts are VERY 
necessary because they protect them 
from people in the community that 
want to strip it all a way for a buck. 
Now more than ever these historic 
districts are VERY needed. Thank 
you for pointing this out.

—Gregory May via Facebook

Thanks for what you do

Re: “Hillcrest Town Council 
update” by Benny Cartwright 
[Volume 7, Issue 24 or bit.
ly/1O1mFSl]

Thanks Benny for the update 
and a big ole sloppy thank you 
to Uptown News for printing 
Benny’s updates for the Hillcrest 
Town Council.

—Luke Terpstra, chair of Hill-
crest Town Council via our website

Asking about leash laws

Re: “To leash or not to leash?” [Vol-
ume 6, Issue 26 or bit.ly/1ImFfaY]

Do the leash laws pertain to 
the county of San Diego also? 
Have a neighbor who continu-
ously takes his dog out for walks 
without a leash. He allows his dog 
to defecate on everyone’s yard 
and does not bother to pick it up.

—Gayle via our website

—Send letters to ken@sdcnn.
com or via the San Diego Up-
town News website.u

Studio 1
3304 30th St.  San Diego, CA 92104
30th and Thorn  619-291-0343

30 YEARS EXPERIENCE!
The finest hair salon in North Park and South Park!
Trust Martha Alboney with all your styling needs! She’s the 

expert in hair!
If you are in need of a hair and make-up stylist for any special 

event like weddings and parties, Martha is the right person to call.
Martha specializes in men, women, and children cuts and style, 

shampoo and sets, color Correction, highlights, up-dos and more!
Call Martha today to schedule your appointment. 

Stuff Furniture Consignment Shop 
3514 Adams Ave.
San Diego, CA 92116
619-563-2342 | stuffonadams.com
Welcome to Stuff Furniture Consignment Shop — voted BEST 

of San Diego!
Offering a unique selection of furniture, art, lamps, garden and 

patio items, architectural elements, home accents and much more. 
We also keep a large inventory of desks, tables, chairs, dressers, 
nightstands, trunks, end tables, coffee tables, sofa tables, book-
cases, file cabinets, and other desired pieces.

Come in today for our big moving sale with 20 – 50 percent off!
After seven years in business we are moving to the College 

Business District in December 2015!
Open daily from 11 a.m. – 6 p.m. and Sunday noon – 5 p.m. 

Closed Monday. Delivery available. All credit cards accepted!

Business Spotlight

Business Spotlight
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By Frank Sabatini Jr.

Mary Machado will be facing 
one her most difficult work shifts 
as a waitress later this month.

After working 23 years at Albie’s 
Beef Inn — the iconic Mission Val-
ley restaurant famous for its prime 
rib, potent cocktails and paintings 
of topless women —Machado will 
complete her Wednesday-evening 
routine for the last time on Dec. 23, 
when Albie’s closes for business 
after a 53-year run.

“That’s the night of the week I 
always count the money, deposit it, 
and turn off the lights. It’s going to 
be tough,” she said while choking 

up, adding that the restaurant is 
where a co-worker introduced her 
to a regular customer 10 years ago 
who would become her husband. 

Albie’s and its sister establish-
ment, Adam’s Steak ‘N Eggs, which 
will also close, reside in front of the 
Travelodge. The hotel and restau-
rants were recently purchased by San 
Diego Historic Properties CEO Cathy 
Herrick in preparation for a multimil-
lion-dollar makeover to the hotel. 

Herrick has already chosen a 
restaurant tenant to replace Albie’s, 
although she said via email that the 
new tenant asked her not to reveal 
its identity until January.

Albie’s owner Ted Samouris 

said it wasn’t 
financially 

possible 
for him to 
enter into 
a lease 

agreement 
with Herrick. 

He purchased 
the restaurants in 

1988 from real estate developer Al 
Stadmiller, who opened the estab-
lishments in 1962.

“She [Herrick] was asking for 
triple of what I’m paying, and wanted 
me to pay the insurance and prop-
erty tax on top of that,” he said. “She 
never came off of her numbers.”

Herrick confirmed that her 
proposal was firm.

“I would have preferred that 
Ted stay but he did not believe he 
could afford the rent that others 
have no problem paying,” she 
explained in another email. “He 
currently pays less than $1 a foot, 
which is the lease rate of 30 years 
ago in Mission Valley. I offered him 
$2 a foot for the first year, going to 
$3 a foot the second year.”

Samouris said he intends to 
look for a different location with 
the goal of recreating Albie’s retro 
dark-paneled atmosphere, which he 
says will include the bar lounge’s 
collection of 20 portraits of topless 
women, supposedly stewardesses 
from Pacific Southwest Airlines 
when it was in operation.

He refers to the softly lit paint-
ings as “the nudies” or “the girls,” 
which have remained a curious 
draw to customers ever since 
Stadmiller commissioned a local 
artist to create them. The artist, 
now deceased, left behind no clues 
within the restaurant about any 
connection to the flight attendants.

       But in a recent discussion 
of the artwork in the 919 Gang, 
a daily newsletter published by 
former San Diego Union-Tribune 
employees, Michael Kinsman 
writes that Lawrence Garrison 
of La Mesa was the artist. He 
reported that the artwork revolved 
around one woman, a young model 
who lived next door to Garrison in 
the early 1960s, and said the artist 
would sometimes use other faces 
in her depictions.

Machado says of the paintings: 
“If I had a dollar for every time 
someone asked me about them, I 
would have retired long ago.”

Another prized embellishment 
is one Samouris installed in the late 
1980s, a taxidermy marlin stretch-
ing across the brick fireplace in the 
rear dining room, where the wait 
staff has served thousands of steak 
and chicken Parmesan dinners 
from metal pushcarts over the 

decades.
“My wife, Sophia, caught that 

on our honeymoon. I never took 
her fishing since,” he quipped.

When news broke recently of 
Albie’s upcoming closure, both 
loyal and fleeting customers took 
to Facebook and other social 
media to express their love of the 
restaurant. In addition, a petition 
titled “Save Historic Albie’s Beef 
Inn!” on Change.org was launched 
by musician and graphic designer 
Demetrius Antuna.

“It was one of the first places I 
visited when I moved here in 1996 
from New Jersey,” Antuna said. 
“Some friends brought me there to 
see what they called ‘cool local cul-
ture.’ I loved the ambiance and the 
paintings, and my wife and I have 
done birthday and anniversary par-
ties there a couple times a year.”

The petition has exceeded 
2,600 signatures, although Antuna 
said he close it down at the end of 
November, realizing that his effort 
is now moot since Herrick has 
signed a new tenant.

“But I will still export the signa-
tures to her anyway,” adding that 
the petition “has definitely made a 
difference for Ted’s last remaining 
months in support of him finding a 
new home.”

Local chef and caterer Andrew 
Spurgin calls Albie’s “a warm 
sweater with no pretense — like 
walking back into 1965.” He was 
first introduced to the restaurant 
in 1974, when his parents brought 
him there to celebrate his 16th 
birthday.

“It was a fancy place 
to go at the time. And 
I’ve been returning ever 
since for the prime rib 
and those whole carrots 
cooked in sugar water. 
I usually visit with my 
clique on open-mic 
nights, and I always 
order a Gibson with 
extra onions,” he said, 
recalling an evening 
when an older 
gentleman brought 
in a coronet and 
“kicked it out of 
the water. You 
never knew what 
you were going to 
see there.”

Spurgin plans 
on returning in the 
coming month for a 
tribute visit he’s or-
ganizing with several 
fellow chefs.

“The place has an 
emotional attach-
ment for a lot of 
people,” he said.

Aside from Albie’s well-attend-
ed New Year’s Eve parties and 
celebrity sightings over the years, 
which have included the likes of 
daredevil Evel Knievel, musician 
Mel Torme, actor Ray Romano, 
and numerous athletes and politi-
cians, one incident in particular re-
mains etched in the staff’s memory 
books as the most outrageous.

“We heard a loud crash,” Mach-
ado recalled. “A car had driven into 
the hotel’s swimming pool right 
behind the dining room. The driver 
accidentally hit the accelerator in-
stead of the brake. He wasn’t hurt, 
but the pool water was littered with 
baseball notes and statistics he 
kept inside the vehicle.”

Machado said she will dearly miss 
the family feel of working at Albie’s.

“Our customers know us, and 
we know them. We’re all a little 
sad,” she added. 

Samouris is pondering what type 
of customer-appreciation events he’ll 
organize prior to closing.

“I don’t want to do anything 
special on the last night because it 
will be mayhem anyway,” he says, 
noting that his two sons, Nick and 
Theo, have contributed to the suc-
cess of Albie’s by working sporadi-
cally as hosts and busboys.

“My wife has been helping out 
lately too. You tell people 

you’re closing and you 
get real busy.”

—Frank Sabatini Jr. 
is the author of “Secret 

San Diego” (ECW 
Press), and began 
his local writing 
career more than 
two decades ago 
as a staffer for 
the former San 
Diego Tribune. 
You can reach 
him at fsa-
batini@san.

rr.com.u

Goodbye to a local icon
Revered Mission Valley steakhouse to close   

Ted Samouris hopes to move Albie’s Beef Inn and its famous nude paintings to 
a new location. (Photo by Frank Sabatini Jr.)

Mary Machado dreads Dec. 23, when she has to close down Albie’s 
Beef Inn for the final time. (Photo by Frank Sabatini Jr.)
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2015 Holiday Gift Guide

By Lucia Viti 

Queenstown Public House, 
a New Zealand-inspired 
restaurant and bar in Little 

Italy, will transform its quaint 
cottage edifice into a bona fide gin-
gerbread house adorned with ic-
ing, gumdrops, M&Ms and candy 
canes for the Christmas season. 

The captivating dreamland 
conversion coincides with sev-
eral local businesses that have 
partnered with the Little Italy 
Association’s toy drive to benefit 
New Alternatives, a transitional 
housing program that assists 
foster and probation youth. 

“New Alternatives partnered 
with the Little Italy Association 
five years ago to donate Christmas 
gifts to our children, who oth-
erwise may not receive a single 
item,” said Teresa Theriault, 
program director for the Family 
Visitation Center at New Alterna-
tives. “Local business participation 
has grown from four boxes in its 
initial year to today’s count of 23. 
We’re thrilled to know that busi-
nesses like Queenstown Public 
House support our efforts to en-
sure that every single child within 
our program receives a gift.”

Theriault said Queenstown 
Public House contacted her 
to take the toy drive one step 

further by decorating the edifice 
as gingerbread house. “We’re 
thrilled that Queenstown Pub-
lic House will do something as 
special as to perfectly mimic a 
gingerbread house,” she said.

“Queenstown Public House is 
whimsical, quirky and the perfect 
venue for a gingerbread house,” 
said Queenstown Public House 
co-owner Darren Roach, who 
lives in Hillcrest. “Queenstown 
Public House isn’t just about food, 
it’s about enjoying a sense of 
family, comfort and unity with the 
community. And what better way 
to do so than through a feel-good, 
entertaining holiday event.”

Kelly Moses, Queenstown’s 
media manager who is a Bank-
ers Hill resident, described the 
upcoming transformation as fun-
filled enchantment.

“Queenstown Public House will 
become a gingerbread house com-
plete with frosting (white lights); 
gum drops (Styrofoam shapes 
covered in glitter lights); M&Ms 
(Styrofoam shapes wrapped in col-
ored lights) and large-sized candy 
canes,” she said. “We’re excited to 
transform our little brown house 
into a season of fun.”

The interior will also be con-
verted into a picturesque Christ-
mas wonderland. 

“The inside is already eccen-

tric with grass ceilings and sheep 
hanging upside down,” Roach 
said. “So we’ll dress the sheep 
in holiday scarves, hang decora-
tions from the ceiling and line the 
inside windows with whip-cream 
icing. We’ll top off the decoration 
by filling the jasmine and citrus 
trees on our outdoor dog-friendly 
patio with even more Christmas 
cheer. Queenstown Public House 
will be the destination hot spot 
this holiday season.”

Queenstown Public House 
won’t just stop at embellishing its 
walls into a gingerbread palace. 
Customers are invited to craft a 
tabletop gingerbread house dur-
ing its first-ever “Build Your Own 
Gingerbread House” contest in 
exchange for a New Alternatives 
gift donation. The all-materials-
included contest (a gingerbread 
kit complete with real gingerbread, 
icing, candy canes, gum-drops and 
M&Ms) will be held on Wednes-
day, Dec. 9. Craftspeople will be 
split into two groups — child work-
a-bees will dine and craft between 
3 and 7 p.m. while the older, taller 
kids-at-heart will craft between 
7 and 10 p.m. Awards include 
Legoland tickets and a Queenstown 
Public House gift basket. Child 
diners will also be treated to a 
gingerbread man cookie kit for the 
entire month of December.  

Also participating in the toy 
drive is Blick Art Materials. The 
100-year-old family-owned art 
supply store described their par-
ticipation as a perfect fit for the 

community.
“Blick Art Materials offers 

60,000 art supplies and gift items 
perfect for everyone,” said Greg 
Pita, Blick’s general manager. 
“What better way to give back to 
the community than to offer chil-
dren an item that may lead them 
to become a future artist. We edu-
cate customers on the legitimacy 

of New Alternatives, its initiates 
and the gifts given to children 
who may otherwise not have any. 
We’re an art supplies store that 
offers something for everyone so 
it all makes sense.”

New Alternatives provides 
“culturally-oriented” and “family-
focused” services to children 
who are victims of abuse, neglect 
or abandonment. The nonprofit 
corporation founded in 1978 is 
contracted by San Diego County 
for court-ordered visitation with 
children placed in foster care due 
to improper parenting. 

“New Alternatives offers a 
variety of programs that serve 
at-risk youth,” Theriault said. “My 
program works with children fac-
ing court-ordered visits with one 
or both parents because they’ve 
been placed in foster care. My 
staff transports a child or children 
– often there are multiple siblings 
– to a San Diego center to visit 
with their parent/s. We role model 
what parenting looks like during 
the visitation because often times 
the parent/s are substance abus-
ers or fall into case-related catego-
ries of severe neglect, sexual and 
physical abuse.” 

“We cannot thank the Little 
Italy Association, Queenstown 
Public House and all of the 
participating businesses for their 
participation in this wonderful 
event,” Theriault said. “Such 
tremendous support is also ap-
preciated by the families and chil-
dren going through this very dif-
ficult time. You can always count 
smiles on the children’s faces. A 
special gift makes a child’s day a 
special one.”

—Contact Lucia Viti at lucia-
viti@roadrunner.com.u

The building housing Queenstown Public House was built in 1905. Three years ago, 
current co-owners P.J. Lamont and Matt Baker (who also own Raglin Public House in Ocean 
Beach and Bare Back Grill in Pacific Beach), along with Hillcrest resident Darren Roach, 
transformed the former state representative house into a New Zealand-inspired eatery. 

“We kept the charm while adding character,” Roach said. “Our Kiwi fare is filled with our 
foodie standouts — rack of lamb; lamb skewers; our award-winning lamb burger topped with 
beet root, mint and blue cheese; veggie and vegan entrees; New Zealand salmon and our 
Blazin’ ahi; fish and chips; and our infamous Fergburger known as Sheila’s Cracked.” 

Inspired by New Zealand’s own Queenstown’s Fergburger, Sheila’s Cracked is a grass-
fed beef burger stacked with pineapple, pickled beets, a fried egg, melted Edam cheese, 
aioli, tomato chutney and vegetable roughage — lettuce, tomato, and red onion on a toasted 
focaccia bun.  Also popular is Queenstown’s “Mainstay of the Month” sandwich for the 
Christmas season, a sandwich heaped with turkey, jalapeno cranberry relish stuffing, brie 
cheese sourdough bread and a side of gravy.  

Restaurant turns into gingerbread 
house for a beautiful cause

Getting into the
Christmas spirit

Queenstown Public House in Little Italy is being transformed into a gingerbread house in time for Christmas. 
(Courtesy of Olive PR Solutions)

Christmas decorations line the 
flagstone path to Queenstown Public 
House. (Courtesy of Olive PR Solutions)

A canine guest at Queenstown Public House is dressed for the holidays.  
(Courtesy of Olive PR Solutions)
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Broadway San Diego
Broadway/San Diego — A Neder-

lander Presentation, part of the nation-
ally recognized Nederlander Producing 
Company of America — is one of the 
country’s largest and most experienced 
operators of live theater. Broadway/San 
Diego made its original debut as the “San 
Diego Playgoers” in 1976, after present-
ing Equus at the Spreckels Theatre in 
Downtown San Diego. For several years, 
San Diego Playgoers presented shows at 
the Fox Theatre (now Copley Symphony 
Hall) and the Spreckels, before establish-
ing a permanent home at the San Diego 
Civic Theatre in 1986, with occasional 
presentations at the other venues.

In 2001, San Diego Playgoers cel-
ebrated 25 years of presenting the Best 
of Broadway by becoming Broadway/
San Diego, and announced its largest 
season to date. In its 35-year history, 
Broadway/San Diego has presented 
over 325 shows and events, including 
the record-setting blockbusters “The 
Phantom of the Opera,” “Miss Saigon,” 
“The Producers” (in its West Coast pre-
miere), “Les Miserables,” Disney’s “The 
Lion King” and “Wicked.”

To order your tickets for this season’s 
amazing shows, go to broadwaysd.com. 

Brooklyn Bicycles 
of San Diego
3437 Adams Ave.
San Diego, CA 92116
619-283-1926
brooklynsd.com

Shop local and get 20 percent off! 
See our ad in this paper. We are your 
local bike shop operated by Omar, Chris, 
Richie and Curtis.

Located in Normal Heights, we 
provide bicycle repair maintenance and 
retail. We can fix almost anything on any 
kind of bike, we provide quick turnaround 
on repairs and we have reasonable 
prices. It is our goal to be an approach-
able bike shop and to make your 
participation in the bicycling community 
easy, fun and safe.

Our retail specializes in commuter, 
track, fixed gear, road and hybrid bikes, 
as well as accessories. Accessories 
include tools, bicycle lights and bicycle 
locks. Our primary brands are Cinelli, 
KHS and Kryptonite.

Cecilia’s Fine Jewelry  
4669 Park Blvd. 
San Diego, CA 92116
619-297-7300
Facebook.com/Cecelias-
FineJewelry

Shop Local!
Cecilia Vasquez has been in the jew-

elry business for the last 27 years and 
for the last 20, she worked for Francis 
Family Jewelers. She opened her own 
shop in University Heights in 2015.

She loves making her customers 
happy and it’s the best reward she can 
ask for. From designing their wedding 
rings to fixing their favorite piece of jew-
elry, every customer is special to her.

Stop by for great holiday gift ideas! 
Shop Early! Layaway available. 

Christ United Presbyterian 
Church of San Diego 
3025 Fir St.
San Diego, CA 92102
619-239-2346
christunitedsd.org
info@cupcsd.org

Christ United Presbyterian Church 
of San Diego, California, is a culturally 
aware liturgical Christian church bringing 
the good news about Jesus Christ to 
South Park, San Diego, and the world. 
All are welcome.Christ United Presby-
terian Church is a congregation of the 
Presbyterian Church (USA). We were 
established in 1981 when an invitation 
was extended to two churches — Brook-
lyn Heights Presbyterian and Golden 
Hill Presbyterian, to merge, and each 
church accepted. We strive to serve the 
spiritual needs of the individual and the 
community with liturgical worship (Sat-
urday night during Advent and Lenten 
Seasons, and Sunday morning), Bible 
discussion, fellowship, and community 
service. We have mission partnerships 
with Presbyterian Urban Ministry, the 
San Diego Rescue Mission and Uplift 
San Diego. We invite all to consider 
Christ United Presbyterian Church as 
a place to live out their relationship 
with God and to be transformed by the 
renewing of their mind (Romans 12.2).

Cygnet Theatre
4040 Twiggs St.
San Diego, CA 92110
619-337-1525
cygnettheatre.com

Since taking flight, Cygnet Theatre 
has grown into one of San Diego’s 
largest theater companies and become 
known for producing adventurous, 
entertaining and thought-provoking live 
professional theater year round.

Cygnet Theatre invites you to start 
your own family tradition with one of 
ours. This season welcomes the return 
of the holiday classic adapted from 
Charles Dickens’ timeless tale of hope 
and redemption. This re-imagined, fully 
staged production features original new 
music, creative stagecraft and puppetry, 
and live sound effects.

Step into a Victorian Christmas card 
for a unique storytelling experience that 
is sure to delight the entire family! Don’t 
miss this wonderful show, playing from 
Nov. 27 – Dec. 27. To order tickets, call 
our box office or visit our website. 

Fiesta de Reyes
Corner of Juan and 
Wallace Streets
Old Town San Diego State 
Historic Park
619-297-3100
 FiestaDeReyes.com

Old Town San Diego State Historic 
Park will be decked out in historic holiday 
finery this year and showcase ginger-
bread house displays throughout the 
park as well as a tree-lighting ceremony 
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with caroling starting at 5 p.m. every 
Saturday in the month of December.

The caroling around the display 
of nine Christmas trees will be fol-
lowed each Saturday evening with a 
bonfire in the plaza complete with free 
s’mores and hot chocolate, readings 
and more singing. The annual Holiday 
in the Park Merchant Open House will be 
held Dec. 12, from noon – 9 p.m.

Crafts for children and special 
holiday treats will be in the museums, 
stores and restaurants in Old Town San 
Diego State Historic Park during the day 
with an evening bonfire and extended 
shopping hours until 9 p.m. There is 
free parking available in the Caltrans 
parking lot on Taylor Street in Old Town 
after 5 p.m. on weekdays and all day on 
weekends. For more information about 
any of these events, visit our website or 
give us a call. 

Fitness Together
4019 Goldfinch St.
San Diego, CA  92103
619-794-0014
fitnesstogether.com/
missionhills

PRIVACY, RESPECT FOR YOUR 
TIME, RESULTS.

These are the cornerstones of what 
Fitness Together is all about.

We have created an environment 
where our clients train in luxury private 
suites away from the unwanted stares, 
and the waiting found in most “gyms.”

Our workouts are specifically tailored 
to you, your goals, and your schedule. 
Our Nutrition Together program helps 
you stay accountable to sensible food 
behavior’s that enhance your transforma-
tion. For those seeking serious personal 
fitness training and nutritional guidance in 
a private, welcoming and safe studio that 
allows them to commit to, achieve their 
wellness goals, Fitness Together offers 
highly personalized one-on-one workouts 
with knowledgeable, friendly and skilled 
trainers in a clean, upscale environment 
with more focus on individual clients, 
than is found in any other fitness facility. 
People that train at Fitness Together 
GET RESULTS. You CAN have the body 
you’ve always wanted.

SHOP Hillcrest for 
the Holidays

This holiday season dine and shop 
in Fabulous Hillcrest! Shop Hillcrest for 
the Holidays to support locally owned 
Hillcrest businesses. Each visit at a 
participating location is a chance to win!

San Diegans who shop local this 
holiday season will be rewarded by 
participating Hillcrest retail shops and 
restaurants with raffle tickets for custom-
ers who purchase items in their estab-
lishments throughout the holiday season.

At the end of December, one 
fabulous Hillcrest-shopper will win a 
Fabulous Hillcrest shopping spree. With 
more than $1,500 in Hillcrest gift cards 
and services donated thus far, SHOP 
Hillcrest for the Holidays is the best way 
to check everyone off your list and for 
YOU to enter into the gift-card drawing 
simply by shopping. Give back to your 
favorite neighborhood and let it give 
back to you!

For more information visit ShopHill-
crestfortheholidays.com.

La Jolla Playhouse
2910 La Jolla Village Drive
La Jolla CA, 92037
858-550-1070
lajollaplayhouse.org

La Jolla Playhouse, a Tony Award-
winning professional non-profit theater, is 
located in the San Diego coastal suburb 
of La Jolla, California.

Its mission is to advance theater 
as an art form and as a vital social, 
moral and political platform by providing 
unfettered creative opportunities for the 
leading artists of today and tomor-
row. With a youthful spirit and eclectic, 
artist-driven approach, the Playhouse 
cultivates a local and national following 

with an insatiable appetite for audacious 
and diverse work.

Led by Artistic Director Christopher 
Ashley and Managing Director Michael 
S. Rosenberg, the Playhouse was found-
ed in 1947 by Gregory Peck, Dorothy 
McGuire and Mel Ferrer.

The Playhouse has received more 
than 300 awards for theater excellence, 
including the 1993 Tony Award as 
America’s outstanding regional theatre.

La Jolla Playhouse is also nationally 
acclaimed for its innovative productions 
of classics, new plays and musicals.

Scores of Playhouse productions 
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have moved to Broadway, garnering a 
total of 35 Tony Awards, including “Big 
River,” “The Who’s Tommy,” “How to 
Succeed in Business Without Really 
Trying,” “A Walk in the Woods,” “Thor-
oughly Modern Millie,” “Dracula,” “Bil-
ly Crystal’s 700 Sundays,” the Pulitzer 
Prize-winning “I Am My Own Wife,” 
fostered as part of the Playhouse’s 
Page to Stage new play development 
program and the Tony Award winners 
“Jersey Boys” and “Memphis.” The 
Playhouse also presents a wide range 
of education programs that enrich the 
community and serve 30,000 children, 
students and adults annually.

Lambs Players Theatre
1142 Orange Ave.
Coronado, CA 92118
619-437-6000
lambsplayers.org

Festival of Christmas, with per-
formances from Dec. 2 – 27, is San 
Diego’s favorite holiday play with music. 
For 2015 we present “All I Want For 
Christmas” by Associate Artistic Director 
Kerry Meads.

This year’s script is set in San 
Diego’s “Little Italy” district. The year is 
1949 and the sleepy little town is going 
through big changes.

It’s a memorable holiday show filled 
with song, dance, laughter and love ... 
and great music of the season. A perfect 
show for the entire family!

Appropriate for ages 5+, save $10 
on Dec. 26 and Dec. 27 performances 

Ages 5 – 17 and Active Military (with 
ID) are HALF PRICE.

Ages 18 – 34, join Lamb’s Under 35 
Club for 1/2 Price Tickets

Seniors (66+) and Veterans (with 
ID) $5 Off 

Martinis Above Fourth
Table + Stage
3940 Fourth Ave., 
Second Floor
San Diego, CA 92103
619-400-4500
martinisabovefourth.com

Martinis Above Fourth | Table + 
Stage is San Diego’s premier cabaret 
supper club featuring live entertainment 
seven nights a week with acts from L.A., 
New York and beyond as well as no 
cover entertainment.

Enjoy a hip, eclectic dining 
experience in an upscale, yet un-stuffy 
environment, while enjoying incredible 
entertainment presented on the MA4 
mainstage.

We offer the finest American cuisine 
with an eclectic menu focused on high-
lighting seasonal flavors and showcas-
ing the culinary craft of award-winning 
Executive Chef Tony Wilhelm.

But the most important feature of 
Martinis is the martinis. Over 100 award-
winning specialty martinis are available 
including an extensive collection of 
spirits, wine and beer with Happy Hour 
from 4 – 7 p.m. daily and extended hours 
all night on Monday.

MA4 brings all the necessary 
elements together for a great night of 
food, drinks and entertainment and 
delivers it to you with style, sophisti-
cation and most of all, FUN!

NTC Liberty Station
Ntclibertystation.com/
WinterisWayCool

“Winter is Way Cool” at Liberty Sta-
tion. During the holiday season, the Arts 
District at Liberty Station comes alive 
with opportunities to celebrate creatively!

Organizers have ensured that winter 
will be way cool this year with a wide 
range of activities, festivities, shopping, 
dining … and ice skating!

The Arts District at Liberty Station 
is San Diego’s largest Arts & Cultural 
District located in historic buildings at the 
former Naval Training Center in the new 
Liberty Station neighborhood of Point 
Loma. Skate: Fantasy on Ice comes to 
the Arts District at historic Liberty Station! 
Open Nov. 19 – Jan. 3. Create: Get 
hands-on with the arts for the holidays 
with ornaments and wreath making 
classes, dance and music performances, 
outdoor movies and holiday crafts for 
kids. Celebrate: Shop for your holiday 
gifts with a creative twist direct from the 
artists. Browse unique galleries and 
shops. Handmade goods, artwork and 
gift certificates make the perfect gift. 

Celebrate the “Way Cool” holidays at 
Friday Night Liberty — a FREE monthly 
art-filled open house. Dec. 4. Named 
2015 Best Free Artist Event.

Use #WinterisWayCool and #Skat-
ingSelfies when you share on social 
media with your friends.

The Old Globe
1363 Old Globe Way,
Balboa Park
San Diego, CA 92101
619-234-5623
TheOldGlobe.org

“Dr. Seuss’ How the Grinch Stole 
Christmas!” at the Old Globe is a wonder-
ful, whimsical musical based upon the 
classic Dr. Seuss book. Back for its 18th 
incredible year, the family favorite features 
the songs “This Time of Year,” “Santa for 
a Day,” and “Fah Who Doraze”!

Celebrate the holidays as the Old 
Globe Theatre is once again transformed 
into the snow-covered Whoville, right 
down to the last can of Who-hash. For 
information or tickets visit the website or 
call the box office.

Old Town Trolley Tours
4010 Twiggs St.
San Diego, CA 92101
619-298-8687
trolleytours.com/san-diego

’Tis the season to be jolly – all 
aboard Old Town Trolley

Hop on board our Holly Jolly Old Town 
Trolley. Guests of all ages celebrate in the 
sights, songs and traditions of the holiday 
season. Join in sing-a-long caroling with 
our conductors, share fun holiday facts, 
history and traditions and see the festive 
lights of Old Town, the Embarcadero, 
Balboa Park, Garrison Street and more.  
Tours last 90 minutes and depart nightly at 
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have moved to Broadway, garnering a 
total of 35 Tony Awards, including “Big 
River,” “The Who’s Tommy,” “How to 
Succeed in Business Without Really 
Trying,” “A Walk in the Woods,” “Thor-
oughly Modern Millie,” “Dracula,” “Bil-
ly Crystal’s 700 Sundays,” the Pulitzer 
Prize-winning “I Am My Own Wife,” 
fostered as part of the Playhouse’s 
Page to Stage new play development 
program and the Tony Award winners 
“Jersey Boys” and “Memphis.” The 
Playhouse also presents a wide range 
of education programs that enrich the 
community and serve 30,000 children, 
students and adults annually.

Lambs Players Theatre
1142 Orange Ave.
Coronado, CA 92118
619-437-6000
lambsplayers.org

Festival of Christmas, with per-
formances from Dec. 2 – 27, is San 
Diego’s favorite holiday play with music. 
For 2015 we present “All I Want For 
Christmas” by Associate Artistic Director 
Kerry Meads.

This year’s script is set in San 
Diego’s “Little Italy” district. The year is 
1949 and the sleepy little town is going 
through big changes.

It’s a memorable holiday show filled 
with song, dance, laughter and love ... 
and great music of the season. A perfect 
show for the entire family!

Appropriate for ages 5+, save $10 
on Dec. 26 and Dec. 27 performances 

Ages 5 – 17 and Active Military (with 
ID) are HALF PRICE.

Ages 18 – 34, join Lamb’s Under 35 
Club for 1/2 Price Tickets

Seniors (66+) and Veterans (with 
ID) $5 Off 

Martinis Above Fourth
Table + Stage
3940 Fourth Ave., 
Second Floor
San Diego, CA 92103
619-400-4500
martinisabovefourth.com

Martinis Above Fourth | Table + 
Stage is San Diego’s premier cabaret 
supper club featuring live entertainment 
seven nights a week with acts from L.A., 
New York and beyond as well as no 
cover entertainment.

Enjoy a hip, eclectic dining 
experience in an upscale, yet un-stuffy 
environment, while enjoying incredible 
entertainment presented on the MA4 
mainstage.

We offer the finest American cuisine 
with an eclectic menu focused on high-
lighting seasonal flavors and showcas-
ing the culinary craft of award-winning 
Executive Chef Tony Wilhelm.

But the most important feature of 
Martinis is the martinis. Over 100 award-
winning specialty martinis are available 
including an extensive collection of 
spirits, wine and beer with Happy Hour 
from 4 – 7 p.m. daily and extended hours 
all night on Monday.

MA4 brings all the necessary 
elements together for a great night of 
food, drinks and entertainment and 
delivers it to you with style, sophisti-
cation and most of all, FUN!

NTC Liberty Station
Ntclibertystation.com/
WinterisWayCool

“Winter is Way Cool” at Liberty Sta-
tion. During the holiday season, the Arts 
District at Liberty Station comes alive 
with opportunities to celebrate creatively!

Organizers have ensured that winter 
will be way cool this year with a wide 
range of activities, festivities, shopping, 
dining … and ice skating!

The Arts District at Liberty Station 
is San Diego’s largest Arts & Cultural 
District located in historic buildings at the 
former Naval Training Center in the new 
Liberty Station neighborhood of Point 
Loma. Skate: Fantasy on Ice comes to 
the Arts District at historic Liberty Station! 
Open Nov. 19 – Jan. 3. Create: Get 
hands-on with the arts for the holidays 
with ornaments and wreath making 
classes, dance and music performances, 
outdoor movies and holiday crafts for 
kids. Celebrate: Shop for your holiday 
gifts with a creative twist direct from the 
artists. Browse unique galleries and 
shops. Handmade goods, artwork and 
gift certificates make the perfect gift. 

Celebrate the “Way Cool” holidays at 
Friday Night Liberty — a FREE monthly 
art-filled open house. Dec. 4. Named 
2015 Best Free Artist Event.

Use #WinterisWayCool and #Skat-
ingSelfies when you share on social 
media with your friends.

The Old Globe
1363 Old Globe Way,
Balboa Park
San Diego, CA 92101
619-234-5623
TheOldGlobe.org

“Dr. Seuss’ How the Grinch Stole 
Christmas!” at the Old Globe is a wonder-
ful, whimsical musical based upon the 
classic Dr. Seuss book. Back for its 18th 
incredible year, the family favorite features 
the songs “This Time of Year,” “Santa for 
a Day,” and “Fah Who Doraze”!

Celebrate the holidays as the Old 
Globe Theatre is once again transformed 
into the snow-covered Whoville, right 
down to the last can of Who-hash. For 
information or tickets visit the website or 
call the box office.

Old Town Trolley Tours
4010 Twiggs St.
San Diego, CA 92101
619-298-8687
trolleytours.com/san-diego

’Tis the season to be jolly – all 
aboard Old Town Trolley

Hop on board our Holly Jolly Old Town 
Trolley. Guests of all ages celebrate in the 
sights, songs and traditions of the holiday 
season. Join in sing-a-long caroling with 
our conductors, share fun holiday facts, 
history and traditions and see the festive 
lights of Old Town, the Embarcadero, 
Balboa Park, Garrison Street and more.  
Tours last 90 minutes and depart nightly at 
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6 p.m., 7 p.m., and 8 p.m., (closed Dec. 24 
and 25) and depart from Old Town Market 
located at 4010 Twiggs St.

Free parking is available and prices 
are $25 for adults, $15 for kids ages 3 – 
12 (2 and under are free).

Reservations are required by phone 
or visiting trolleytours.com/san-diego/
holiday-tour.asp.

Siesel’s
4131 Ashton St.
San Diego, CA 92110
619-275-1234
bestmeatssandiego.com

Iowa Meat Farms
6041 Mission Gorge Road
San Diego, CA 92120
619-281-5766

Happy and delicious holidays from 
our family to yours!! We could do without 
all the running around, parking hassles, 
and stressing about what to get for those 
“difficult to buy for folks.”

Let us streamline and reduce the 
stress of holiday shopping with our 
Gourmet Cooking Guide! 

Chances are that if you are reading 
this, you will be stopping by one of our 
stores between now and Christmas.

We are the foodies’ toy store! A 
gourmet’s fashion boutique! 

The one-less-stop answer to 
completing your gift shopping. There is 
something for everyone here. Creative 
suggestions: 

1. BBQ lover on your list: 100’s to 

choose from! 
2. Give the gift of breakfast: Christ-

mas breakfast will never be the same! 
3. Host/hostess gift: Browse our impres-

sive wine selection for the perfect bottle. 
4. The family beer connoisseur: Have 

you seen our impressive selection lately? 
5. For the serious cook or the aforemen-

tioned “difficult to buy for” folks: The one-
size-fits-all Iowa Meat Farms and Siesel’s 
Meats Gift Card! Available in any amount 
and perfectly acceptable for regifting.

Taste ‘n’ Tinis
Hillcrest Business Association

Classic cocktail parties will have 
a fabulous sparkle this season, 
when San Diego’s most beloved 
neighborhood serves up a festive 
way to enjoy the holiday season. On 
Thursday, Dec. 10, from 4 – 9 p.m., 
take in the crisp winter air and holiday 
decorations, while you embark on a 
self-guided walking tour of premium 
martinis, scrumptious eats and fabu-
lous retail shopping at the Hillcrest 
Taste ‘n’ Tinis!

Tasters and toasters alike will 
be treated to festive fare from local 
signature chefs and restaurants, offer-
ing an assortment of specialties from 
mouthwatering appetizers and entrees 
to decadent sweet treats. Make your 
mouth feel merry with a variety of 
flavors, including spicy Spanish, 
fresh seafood, hearty Italian, classic 
American, warm coffees and pastries 
and many more tasty bites.
Each retail boutique along the tour 
will be fixing up a holiday inspired 
martini for your sipping while shop-
ping. To purchase tickets visit Fabu-
loushillcrest.com 

Urban Optiks Optometry
Cairo Building in Hillcrest
3788 Park Blvd., Suite 5
San Diego, CA 92103
619-683-2020
urban-optiks.com

This holiday season, here are just 
a few of the reasons why you should 
make Urban Optiks your one-stop des-
tination for all of your eyecare needs. 
Fashion: Urban Optiks offers the finest 
collection of artful, classic, modern 
and vintage-inspired frame lines from 
around the world, featuring exclusive 
handcrafted and fully customizable 
fashion-forward eyewear. Technol-
ogy: Urban Optiks offers unsurpassed 
eye examinations utilizing the latest 
generation of electronic refraction and 
diagnostic equipment and delivers su-
perior optical results through the use of 
innovative custom digital lens technol-
ogy. Specialty contact lens and laser 
vision services are also available.

Expertise: Urban Optiks offers a 
highly skilled and experienced optical 
staff, which includes one of San Diego’s 
finest optometrists. In an ever-advancing 
optical industry, Urban Optiks provides a 
high level of expertise and care not eas-
ily found elsewhere. Experience: Urban 
Optiks offers an exceptional customer 
experience in an upscale, yet unassum-
ing boutique-style environment, with 
personalized concierge-level attention to 
each individual’s unique needs. Urban 
Optiks prides itself in bringing back the 
true meaning of customer care.

Give the gift of sight this holiday 
season. Gift certificates available on 
our website in any denomination. Don’t 
forget to spend your FLEX spending 
dollars by the end of the year.u
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The taps are flowing, the 
kitchen is sizzling and the cir-
ca-1902 house that contains all of it 
has received a loving redo to keep 
guests hanging around for a while 
once they step inside.

The much-anticipated Brew 
Project brings the ever-growing craft 
beer scene into west Hillcrest, in the 
two-story Fifth Avenue structure that 
previously housed R Gang Eatery and 
Busalacchi’s before that.

Not since Hillcrest Brewing Com-
pany opened several years ago on 
University Avenue at Normal Street 
has the neighborhood seen such a 
serious infusion of locally brewed 
suds that we assume are more easily 
found in North Park.

The venture was co-launched by 
Beau Schmitt, a beer aficionado who 
initially introduced The Brew Project 
as an ambitious craft beer program he 
ran for a couple years at 57 Degrees 
wine bar in Middletown.

Here, he and business partner 
Mike Sill arrive with 30 taps, 24 
of them devoted to local brewer-
ies, and the others designated for 
sparkling wine, kombucha and 
coffee. And if the nearby 7-Eleven 
doesn’t carry your must-have IPA or 
stout, The Brew Project sells dozens 
of choices in glass and cans to go, 
including the high-octane stuff like 

Horny Devil by AleSmith and Ocu-
lus Sauvage from Green Flash.

With a full liquor license in place, 
inventive craft cocktails enter into the 
scheme as well. (The seasonal Thora 
Birch using Malahat Black Tea Rum 
and house-made pumpkin soda is like 
gulping down the holiday season in 
one boozy swoop.)

Helming the kitchen is Tom 
Miller, a seasoned chef who well 
understands the interplay between 
food and beer since last working at 
Ballast Point in Miramar.

His menu at Brew Project appears 
straightforward on the surface, most-
ly tortas, sliders and sandwiches. But 
tucked inside the breads are creative 
combinations of proteins, veggies 
and condiments that can be altered or 
enhanced by an array of house-made 
sauces available for the asking.

With a flight of five very differ-
ent styles of beer under our chins, 
the avocado toast offered a brilliant 
mix of spicy flavors and snappy 
textures that paired swimmingly to 
every beer in our lineup, particu-
larly to the fruity notes of Cherry 
Blind Wit by Booze Brothers.

The “toast” was actually a crispy 
red and green tortilla laid over fresh 
guacamole. But it was the random 
mingling of other ingredients -- 
pickled onions, red radishes, copious 
cilantro, cotija cheese and crema-- that 
made every bite taste uniquely differ-
ent from the other.

We also ordered mac ‘n cheese 
and a couple of sliders from the 
menu’s “share” category. The former 
featured orchiaetta pasta in a pleas-

ing orange-tinted cheese sauce that 
remained creamy even after cooling 
down. We opted for the addition of 
roasted pasilla peppers, which made it 
blue-ribbon in our books.

The dish paired best to the mildly 
hoppy Mystic Gnome by Thorn St. 
Brewery because of its grapefruit un-
dertones, which refreshed our palates 
between spoonfuls, much like sipping 
dry white wine when eating fondue.

Of the two sliders we tried, the 
chicken mole beat out the meat-
ball. We loved the pickled carrot 
slice on it as well as the cilantro 
and savory mole sauce.

“I wish this were available as a 

whole sandwich, but it’s not,” my 
companion noted.

The meatball slider was fine, but it 
needed another dollop of red sauce to 
offset the leanness of the beef.

A couple of specs were of f 
point in the avocado chopped 
salad, which the menu says 
includes candied bacon and 
roasted almonds. We couldn’t 
find either. Also, the blue cheese 
crumbles were scant, and it 
seemed as though the kitchen 
forgot to put the garlic in the 
roasted garlic vinaigrette.

The end result was a run-of-the-
mill salad of iceberg and romaine 
lettuces strewn with sweet cherry 
tomatoes, red onions, avocado and a 
nicely seasoned, sliced chicken breast 
we requested as an add-on.

The slow-roasted pork butt sand-
wich my companion ordered came 
on a torta (bolillo) roll instead of 

toasted sourdough, as the menu indi-
cated. But with the meat flanked by 
roasted tomatoes, arugula, Fontina 
cheese, avocado and caramelized 
onions, the combination would have 
performed equally as well between 
any types of bread. It was exception-
ally tasty and filling, the kind of 
sammie that demands a lightweight 
pale ale from the beer list.

The “torero” is a carne asada 
torta, which came on a buttery bo-
lillo with green onions, grilled salsa, 
cilantro, Jack cheese and avocado, 
the latter of which appears in pretty 
much everything here.

But the biggest redundancy is the 
presence of sliders, sandwiches and 
tortas comprising a majority of the 
menu. Though well-conceived in their 
constructions, we would have liked to 
have seen a few plate options.

Sill says that a couple new 
dishes, such as salmon, will start 
coming into play within a week. 
The operation is still new, but off to 
a rousing start with a talented chef 
and passionate owners intent on 
contributing a homey, beer-centric 
vibe to the neighborhood.

—Frank Sabatini Jr. can be 
reached at fsabatini@san.rr.com.u

Hillcrest’s
house of beer

(clockwise, from top left) The Brew Project in Hillcrest (Courtesy of Arlene Collective); a customized beer flight; avocado toast; 
company logo (Photos by Frank Sabatini Jr)

Restaurant
Review 
Frank Sabatini Jr.

The Brew Project  
3683 Fifth Ave.

(Hillcrest)
619-795-7890

TheBrewProject.com
Prices:

Share plates and salads, $4.50 to $10;
tortas and sandwiches, $9 to $15.50
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No matter the weather, an 
intoxicating, tropical ambi-
ance envelopes you when 

perched at the roomy bar inside 
The Patio on Goldfinch, which 
used to be an eyesore for the years 
it sat empty after housing a televi-
sion repair shop.

A lot has changed since the 
structure became a hot-ticket 
restaurant. Its stunning design 
greets with a lush, living wall on 
the attractive front patio. Beyond 
that is a welcoming bar lounge, 
a glass-enclosed “cheese cave” 
and a rear dining area marked by 
another wall of thriving greenery. 
Skylights suck in the sunlight, or 
the night sky, and it suddenly feels 
as though you’re vacationing on 
some paradise island despite the 
parking headaches you encoun-
tered in getting here.

Sister was in town. She likes nice 
places and imaginative cocktails. 
When the price is right, so do I.

During happy hour, The Patio 
obliges by slashing 50 percent 
off most of its cocktails, as well 
as wines by the glass. Nearly a 
dozen craft beers sell for $5, with 
several of them served in full-pint 
measures. And from the long list of 
tequilas — high-end or otherwise 
— they’re all $4 off.

Struck by the organic beauty of 
the place, Sis ordered “Memories 
of Maui,” a cocktail that combines 
blueberry-infused vodka with cit-
rus juice and fresh mint. Served in 
a tall Collins glass, the drink tasted 
like a first cousin of the mojito — 
fruitier with a touch of sourness. 

The Patio’s cocktail menu fea-
tures illustrations of the glasses in 
which the drinks are served. Our 
bartender gave us a rundown on 
some of them, such as the dainty 
“Nick and Nora” and the cham-
pagne-friendly “Coupe.” There are 
enough different types of glasses 
shown on the list to give trivia 
buffs a run for their drink money.

I opted for a beer, the “Jinx 
Remover” black lager by Fall Brew-
ing Company in North Park. Just 
as our bartender assured, it was 
wonderfully toasty, pleasantly rich 
and rather effective in its punch 
considering the alcohol content is 
7.2 percent.

Happy hour “bites” include 
dishes such as pumpkin curry 
mussels ($16), ahi poke tacos 
($11), and the restaurant’s famous 
“beef & bleu” flatbread ($10). 
Compared to the reduced drink 
prices, the food didn’t strike us as 
good bargains.

We nonetheless tried a Cuban 
slider. Priced at $7, it was a 
miniscule thing that yielded four 
modest bites. Such petite fare used 
to be the stuff bars gave away for 
free during happy hour. The dish’s 
saving grace was the fries, which 
actually put some substance in our 
stomachs.

But The Patio is a lovely place 
to imbibe, especially during happy 
hour before the mad dinner rush 
begins. Regardless where you 
sit or what you drink, it feels as 
though you’ve entered into the 
Garden of Eden.u

The Cuban slider served with fries at The Patio on Goldfinch (Photos by Dr. Ink)

DR INK S :   

The discounted drink choices are 
vast, ranging from fancy cocktails 
and craft beer to various wines and 
all types of tequila.

FOOD :  
The “beef & bleu” flatbread is sub-
stantial and loaded with flavor, but 
the Cuban slider is way too small to 
adequately register on the palate.

VA LUE :   

The drink bargains are significantly 
better than the food discounts. 
Wine and cocktails are half-price; 
most of the craft beers are $5; and 
all tequilas, whether high or low-
end, are $4 off.

SERV IC E :   

From the hostess who greeted us to 
the jovial bartender who gave us a 
lesson in glassware, the staff was 
friendly and professional.

ATMOSPHERE :   

Living walls, skylights, a glass-
enclosed “cheese cave,” and a 
beautifully designed front patio are 
among the elements that earned 
Patio on Goldfinch an Orchid Award 
this year by the San Diego Architec-
tural Foundation.

RATINGS

Come On  
Get Happy!

Dr. Ink

The Patio
 on Goldfinch

4020 Goldfinch St. 
(Mission Hills)
619-501-5090

thepatioongoldfinch.com
Happy Hour: 3 to 6 p.m., 

and 10 p.m. to close, daily

Flanked
by floraby floraby flora

(below, l to r) A “Jinx Remover” black 
lager and “Memories of Maui” cocktail



17San Diego Uptown News | Dec. 4 - 17, 2015www.sdcnn.com THEATER

San Diego Musical Theatre 
(SDMT) has its own holiday tradi-
tion going with its fourth annual 
presentation of “Irving Berlin’s 
White Christmas.” 

Premiered in San Francisco in 
2004 and in the U.K. prior to its 
2008-09 Broadway debut, this ex-
ceptionally tuneful stage musical 
is based on the 1954 Paramount 
Pictures film written by Norman 
Krasna, Norman Panama and 
Melvin Frank. With book by David 
Ives and Paul Blake, the SDMT 
production is by now familiar, 
steady and reliable. 

This season, SDMT’s original 
romantic lead, song and dance 
man Bob Wallace, is once again 
played by David Engel, who 
scored a huge success earlier this 
season as Albin/Zaza in SDMT’s 
“La Cage aux Folles.” He plays 
opposite San Diego singer/actor 
Allison Spratt Pearce as Betty 
Haynes, half of a sister act with 
her sister Judy (Tro Shaw). 

Bob and his partner Phil Davis 
(Jeffrey Scott Parsons) met and 
entertained together toward the 
end of World War II when they 
were under the command of 
Gen. Henry Waverly (Ed Hol-
lingsworth), who is now, 10 years 
later, retired and owner of a ski 
resort in Pine Tree, Vermont.

After the opening scene on 
the battlefront in 1944, we find 
Bob and Phil backstage after 
their taping of an “Ed Sullivan 
Show.” They’re on their way to 
Florida to rehearse a Broadway 
show over the holidays. In pur-
suit of a complementary “girl” 

act, and perhaps even a girl, the 
ladies man Phil hijacks Bob, 
first to see Judy and perform, 
and then to Vermont, where the 
women are booked to entertain 
guests at the ski lodge owned by 
Gen. Waverly. The resort isn’t 
thriving, perhaps because of Wa-
verly’s militant way of running 
it. Besides, Vermont is having 
a heat wave and there is no snow.

When Phil and Bob arrive they 
decide to take advantage of Wa-
verly’s barn and empty resort and 
bring their Broadway company to 
Vermont to rehearse the show.

Other denizens of the ski lodge 
include Waverly’s hotel manager, 
Martha (Karla J. Franko, who stops 
the show with “I’m Happy”), his 
pre-teen niece (Claire Scheper, who 
has a terrific voice), and the oddball 
maintenance man, Ezekiel (William 
Cobb). The company of 28 includes 
Paul Morgavo, Debra Wanger, Katie 
Whalley Banville, Siri Hafso and 
others who enrich locally produced 
musicals all season.

Bob is romance shy. He and 
Betty appear to hit it off at first, 
especially when Bob, observed 
by Betty, shows his humanity by 
comforting the sleepless Susan 
with “Count Your Blessings Instead 
of Sheep.” Complications and 
misunderstandings sabotage their 
romance and Betty (“Love, You 
Didn’t Do Right By Me”) takes off 
for a New York club engagement 
with Bob in hot pursuit.

Meanwhile, the determined 
Judy lands the erstwhile Phil. Shaw, 
too, is an excellent singer, and 
Parsons is a grand dancer. Their “I 
Love a Piano,” tapped out upon a 
miniature piano, is a winner. So is 
the corps of dancers, who perform 
two big tap production numbers. 

Other huge assets include 
Irving Berlin’s songs, including the 

aforementioned tunes plus “Sis-
ters,” “How Deep Is the Ocean,” 
and “White Christmas.” How 
can those be topped? As always 
SDMT’s 22-piece orchestra led by 
Don LeMaster is fine.

The audience on Nov. 27 was 
filled with families, just what’s 
needed to perpetuate a hit. But per-
haps a facelift is in order for next 
year? And a bit more snow. 

—Charlene Baldridge has been 
writing about the arts since 1979. 
You can follow her blog at char-
lenebaldridge.com or reach her at 
charb81@gmail.com.u

“Irving Berlin’s 
White Christmas”

Music and Lyrics 
by Irving Berlin

Book by 
David Ives and Paul Blake 
Through Sunday, Dec. 6

Spreckels Theatre, 
121 Broadway (Downtown)

sdmt.org
858-560-5740

SDMT’s 2016 season 
comprises “Ragtime” 

(Feb. 5-21), “42nd Street” 
(May 27-June 12) 

and “The Producers”
 (Sept. 23-Oct. 9). 
Subscriptions are 

on sale now.

It’s a ‘White Christmas’

(above, l to r) Allison Spratt Pearce, David Engel, Jeffrey Scott Parsons 
and Tro Shaw; (top right, l to r) David Engel and Jeffrey Scott Parsons 
(Photos by Ken Jacques)

Theater
Review
Charlene Baldridge

at the Spreckels

(top, l to r) David Engel and Jeffrey 
Scott Parsons in the spotlight with 
the cast; (middle, l to r) David Engel 
and the company; (bottom, l to r) 
Jeffrey Scott Parsons and David 
Engel (Photos by Ken Jacques)



ADOPTION
Do not run in Illinois, Canada and Florida
ADOPTION - A Loving Choice for an Unplanned 
Pregnancy.  Call Andrea 1-866-236-7638  (24/7) 
for adoption information/profiles, or view our 
loving couples at WWW.ANAAdoptions.com.  
Financial Assistance Provided  

AUTO SALES
Donate Your Car to Children’s Cancer Victims 
Today! Help and Support ACCF! Fast - FREE pick 
up. 100% tax deductible. Call 1-800-258-1429

AUTOS WANTED
A-1 DONATE YOUR CAR FOR BREAST CAN-
CER!  Help United Breast Foundation education, 
prevention, & support programs.  FAST FREE 
PICKUP - 24 HR RESPONSE - TAX DEDUC-
TION  855-403-0213

CARS/TRUCKS WANTED! Top $$$$$ PAID! 
Running or Not, All Years, Makes, Models. Free 
Towing! We’re Local! 7 Days/Week. Call Toll 
Free: 1-888-416-2330

BATHTUBS
BATHTUBS REFINISHED like 

new without removal.  Bath-
tubs-Kitchen Sinks-Washbasins.  
Fiberglass and Porcelain. Over 

25 years in San Carlos. Lic 
#560438.  Call 619-464-5141

BUSINESS OPPORTUNITY

$500-$1000 Daily Returning Phone Calls! No 
Selling, No Explaining! Not MLM! Call 1-800-
689-0931

COMPUTER REPAIR

We fix your computer. We come 
to you or you come to us for the 
lowest rates! Network, Spyware, 
Hardware, Software, Training, 
Call Robert at 858-449-1749

CAREER TRAINING
MEDICAL BILLING TRAINEES NEEDED! Train 
at home to process Medical Billing & Insurance! 
NO EXPERIENCE NEEDED! Online training 
at Bryan University! HS Diploma/GED & Com-
puter/Internet needed. 1-888-734-6711

HEALTH/FITNESS/MEDICAL
VIAGRA 100MG and CIALIS 20mg! 50 Pills $99.00 
FREE Shipping! 100% guaranteed. CALL NOW! 
1-866-312-6061

VIAGRA 100mg, CIALIS 20mg. 50 tabs $90 includes 
FREE SHIPPING. 1-888-836-0780 or Metro-Meds.net

**HOLIDAY SPECIAL** VIAGRA 40x (100 mg) 
+16 "Double Bonus" PILLS for ONLY $119.00. NO 
PRESCRIPTION Needed!  VISA payment required. 
1-888-386-8074 www.newhealthyman.com 
Satisfaction Guaranteed!!

VIAGRA 100MG and CIALIS 20mg! 40 Pills + 10 
FREE. SPECIAL $99.00 100% guaranteed. FREE 
Shipping! 24/7 CALL NOW! 1-888-223-8818

VIAGRA & CIALIS! 50 pills for $95. 100 pills for $150 
FREE shipping. NO prescriptions needed. Money 
back guaranteed! 1-877-743-5419

MISCELLANEOUS

ADVERTISE to 10 Million Homes across the 
USA! Place your ad in over 140 community 
newspapers, with circulation totaling over 10 
million homes. Contact Independent Free 
Papers of America IFPA at danielleburnett-
ifpa@live.com or visit our website cadnetads.
com for more information.

Do not run in AL AR CA CT FL GA IL IN KS 
KY LA MI MS MO NV NC OH OKSC TN 
TX WI

AT&T U-Verse Internet starting at $15/month 
or TV & Internet starting at    $49/month for 
12 months with 1-year agreement. Call 1-800-
336-4165 to learn more.  

DISH TV Starting at $19.99/month (for 12 
mos.) SAVE! Regular Price $34.99 Ask About 
FREE SAME DAY Installation! CALL Now! 
877-477-9659  

Make a Connection. Real People, Flirty Chat. 
Meet singles right now!   Call LiveLinks. Try it 

FREE. Call NOW: 1-888-909-9905 18+.  

AVIATION Grads work with JetBlue, Boeing, 
Delta and others- start here with hands on 
training for FAA certification. Financial aid if 
qualified. Call Aviation Institute of Mainte-
nance 866-453-6204  

NCL CRUISE SPECIAL Pick one - FREE Un-
limited Beverages / FREE Specialty Dining / 
FREE WIFI / Free Shore Excursions! Hurry, 
limited time offer. Call for full details 877-270-
7260 or go to NCPtravel.com

CASH FOR CARS: All Cars/Trucks Wanted. 
Running or Not! Top Dollar Paid. We Come To 
You! Any Make/Model. Call For Instant Offer: 
1-800-864-5960

CASH PAID for unexpired, sealed DIABETIC 
TEST STRIPS! 1 DAY PAYMENT & PRE-
PAID shipping. HIGHEST PRICES! Call 1-888-
776-7771. www.Cash4DiabeticSupplies.com

LEARNING TO READ can be both fun and 
educational. Learn more about this whole-
some farm book, Richard the Donkey and His 
LOUD, LOUD Voice at www.RichardTheDon-
key.com

DIRECTV Starting at $19.99/mo. FREE Instal-
lation. FREE 3 months of HBO SHOWTIME 
CINEMAX starz. FREE HD/DVR Upgrade! 
2015 NFL Sunday Ticket Included (Select 
Packages) New Customers Only. CALL 1-800-
614-8506

Make a Connection. Real People, Flirty Chat. 
Meet singles right now! Call LiveLinks. Try it 
FREE. Call NOW: Call 1-877-737-9447 18+

A PLACE FOR MOM. The nation's largest 
senior living referral service. Contact our 
trusted, local experts today! Our service is 
FREE/no obligation. CALL 1-800-217-3942

SOCIAL SECURITY DISABILITY BEN-
EFITS. Unable to work? Denied benefits?  We 
Can Help!  WIN or Pay Nothing! Contact Bill 
Gordon & Associates at 1-800-290-8321 to start 
your application today!

ACCESS YOUR LAWSUIT CASH! In an 
Injury Lawsuit? Need Cash Now? Low Rates. 
No Credit Checks/Monthly Payments. Call 
Now     1-800-568-8321. 

HOTELS FOR HEROES – to find out more 
about how you can help our service members, 
veterans and their families in their time of 
need, visit the Fisher House website at www.
fisherhouse.org

PUBLIC SPEAKING
FEAR OF PUBLIC SPEAKING? 
Transform speaking anxiety into 
ease and natural self expression. 
In a small non-competitive group 

establish a warm connection 
with any audience. Sandy Trybus, 
LCSW Certified Speaking Circle 
Facilitator www.speakingcircles.

com sandytrybus@cox.net 
619-253-6342

TRAVEL
CRUISE DEALS available for a limited time. Roy-
al Caribbean, Celebrity, Carnival and Norwegian. 
Hurry as these offers won’t last! Call 877-270-
7260 or go to NCPTRAVEL.COM to research.

WANTED TO BUY
Cash for unexpired DIABETIC TEST STRIPS or 
GIFT CARDS or STOP SMOKING PRODUCTS! 
Free Shipping, Best Prices & 24 hr payment! Call 
1-855-440-4001 www.TestStripSearch.com. Habla 
Espanol.

TO ADVERTISE

ADVERTISE to 10 Million Homes 
across the USA! Place your ad in over 
140 community newspapers, with 
circulation totaling over 10 million 
homes. Contact Independent Free Pa-
pers of America IFPA at daniellebur-
nett-ifpa@live.com or visit our website 
cadnetads.com for more information.
Reader Advisory: The National Trade As-
sociation we belong to has purchased the 
above classifieds. Determining the value of 
their service or product is advised by this 
publication. In order to avoid misunder-
standings, some advertisers do not offer 
employment but rather supply the readers 
with manuals, directories and other materi-
als designed to help their clients establish 
mail order selling and other businesses 
at home. Under NO circumstance should 
you send any money in advance or give 
the client your checking, license ID, or 
credit card numbers. Also beware of ads 
that claim to guarantee loans regardless 
of credit and note that if a credit repair 
company does business only over the 
phone it is illegal to request any money 
before delivering its service. All funds are 
based in US dollars. Toll free numbers may 
or may not reach Canada.
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WOOD WORKING

PLUMBING

MILLWORK

 

William 
Van Dusen 
Millworking 
Authentic Woodwork 
For Vintage Homes  

& Gardens  
Craftsman - Victorian 

Spanish Revival 
619-443-7689 
WVDMillwork.com 

 License #919946 

TAX CONSULTANT

Experienced & Professional

Renee Differ

reneediffer@cox.net
619-516-0400

INDIVIDUALS & BUSINESSES

SAME SEX MARRIAGE FILING

BOOKKEEPING & PAYROLL

MOBILE APPOINTMENTS

TAX CONSULTANT

PSYCHICPETS

COMPUTER REPAIR GARDENING

COASTAL SAGE
GARDENING

COASTAL SAGE
GARDENING
Garden Design
& Maintenance

Ca. Contractor License #920677

Garden • Shop
Classes • Services

3685 Voltaire St. San Diego
619.223.5229 • coastalsage.com

ATTORNEY

MOVING

STUCCO

Giddyyap!
Crossword from page 18

Sudoku
Puzzle from page 18

PUZZLE SOLUTIONS

LAWYER

ATTORNEY

BUSINESS & SERVICES 

INVESTMENT

The Laundry Room
1955 El Cajon Blvd. | San Diego, CA 92104
619-795-9588 | SDLaundryRoom.com 

Summer is coming to a close
The relaxed summer schedule is coming to a close and fall is fast ap-

proaching. This means back to the structured work and or school schedules. 
For some, this means getting the kids to bed and up on time, making sure 

homework is completed and, for others, getting back to the work routine. And let’s 
not forget, dealing with dreaded weekend laundry. 

Laundry chores can consume an entire day on the weekend. Wouldn’t it be 
nice not to worry about laundry? Wouldn’t it be nice to have the weekend back to 
yourself?

The Laundry Room provides next day Fluff & Fold service.
Drop off your laundry and pick up the next day professionally washed, dried, 

folded and bagged. It doesn’t get any easier than that. 
However, if you enjoy doing laundry, try The Laundry Room’s happy hour 

specials from 6:30 a.m. – 9 p.m. on Tuesdays and Thursdays for all two-load washers 
and Wednesdays for all six- and eight-load washers. 

The Laundry Room where every wash is San-0-tyzed!

Business Spotlight

Read us online at:
SDUptownNews.com
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work, shop and dine.”
Along with other colleagues in-

volved in the association, Thomas is 
plotting the course for a “new look” 
El Cajon Boulevard that Thomas 
has dubbed “The Coolevard.”

Forman said re-imagining 
The Boulevard has entailed 
building around “nodes,” con-
centrations of businesses where 
economic activity is centered. 
On The Boulevard, those nodes 
are at the intersections of Texas 
Street, 30th Street and the Little 
Saigon District near 46th Street.

“Those are where businesses are 
clustered with more activity there,” 
Beryl said. “We’re nurturing those 
nodes through economic activity, 
marketing and mass transit, trying to 
encourage other nodes to grow.”

Discussing the strengths of The 
Boulevard, Weber cited “access 
and centrality.”

“Every freeway passes through 
here, it’s easy to get here,” Weber 
said. “We’re at the center of popula-
tion in the region with statistics 
showing 20 percent of San Diego’s 
population lives within a 5-mile 
radius of El Cajon Boulevard. 
There’s a lot of opportunity to at-
tract activity.”

“We have a lot of great urban 
neighborhoods with a customer 
base that can walk to and from The 
Boulevard,” Forman added.

“We also have great value,” 
Thomas pointed out. “You can pick 
up some great property here on The 
Boulevard for a great deal, still.”

Thomas added that cultural 
diversity, like that which exists 
in Little Saigon where as much 
as 70 percent of businesses are 
Vietnamese-owned, is perhaps The 
Boulevard’s greatest asset.

“That’s a benefit, an opportunity 
for us,” Thomas said.

O’Connor’s family has owned 
O’Connor Church Goods store and 
supply warehouse at 37th and El 
Cajon Boulevard for 51 years. The 
O’Connor property has been 
sold to make way for redevel-
opment, via the 37ECB Proj-
ect. The aim of 37ECB is “to create 
a business incubator that could 
empower creatives, startups and 
entrepreneurs on The Boulevard.”

“O’Connor’s is very excited to 
continue their legacy in recent de-
cades of The Boulevard’s revitaliza-
tion and economic development,” 
O’Connor said about his family’s 
building that previously was home 
to various commercial businesses 
from light industrial and office 
uses, furniture stores and General 
Dynamic’s Convair Division. The 
corner parcel of the O’Connor’s 

block, developed as a service sta-
tion in the 1920s and as a 7-Eleven 
in the 1970s, will soon become a 
community park amenity and a 
37ECB anchor.

The 37ECB project envisions a 
daily food offering, a local coffee 
roaster, a full-service beverage 
bar and locally made products in a 
market setting supporting startups 
and nonprofits in an emerging arts 
and entertainment scene.

The project is to include 
meeting/conference rooms and a 
small-business center with onsite 
private dining and production and 
studio spaces rented by the hour 
including bike storage, lockers 
and a repair station. There will also 
be opportunities for nutritional 
classes, urban gardening and fit-
ness programs.

“37ECB is a one-of-a-kind oppor-
tunity for food and beverage opera-

tors, with more than 20,000 square 
feet of programmable space and 
capacity for more than 200 creatives 
and small businesses on-site daily 
and 200-plus events a year,” said Jay 
Wentz with the historic, recently 
remodeled and updated Lafayette 
Hotel. “The customers are built in.”

The vision of 37ECB is that the 
repositioning of the O’Connor’s 
building will initiate the revitaliza-
tion of the surrounding site for con-
tinued growth that eventually will 
transition organically into a cultural 
and entertainment district.

Some, like David Iwashita who’s 
partnered with Wentz and fellow 
developers, Danny Fitzgerald and 
Damien McKinney, to implement 
the 37ECB concept planned for 
completion in summer 2016, are 
convinced the O’Connor site is 
ideal for redevelopment/revitaliza-
tion. Noting there are more than 
50,000 residents in the area (a 
higher density than Downtown) 
with a 20,000-plus traffic count 
along El Cajon Boulevard, Iwashita 
said, “We are excited about bring-
ing another catalytic project to The 

Boulevard as an anchor for the new 
economic development that will 
bring new commercial business 
and local job opportunities.”

Fitzgerald said the time is 
ripe to invest in re-creating El 
Cajon Boulevard.

“The older neighborhood cor-
ridors stretching east along The 
Boulevard and University [Avenue] 
to SDSU and north-south con-
nections to Downtown/Mission 
Valley like Park Boulevard, Texas/
Florida Canyons and 30th Street 
can become the innovative heart 
of our city,” Fitzgerald predicted. 
“Through community plan updates 
and public/private partnerships, 
we can provide the much-needed 
supply of zoned land for develop-
ment of housing and mixed-use 
environments at a more affordable 
price level, with commercial space 
for startups and entrepreneurs.”

Fitzgerald believes the critical 
mass of progressive community 
and business leaders in the North 
Park area and east along The 
Boulevard coalescing right now is 
“priming the pump for the innova-

tions needed to start to solve the 
housing crisis, one of our region’s 
systemic problems by 2020-25, as 
well as truly becoming a hot bed 
for entrepreneurs and startups.”  

Adding to, and perhaps partially 
driving, The Boulevard’s emerging 
redevelopment are new large-scale, 
mixed-use residential develop-
ments, like H.G. Fenton Company’s 
project in the 2000 block of El 
Cajon Boulevard between Florida 
and Alabama streets.

“Last year, we hired award-
winning architects to help us 
create a project that brings people 
and businesses together,” Fenton 
spokesman John La Raia said. 
“The community will feature 165 
upscale, airy urban units with mul-
tiple gathering spaces for social-
izing indoors and out, dedicated 
on-site parking and approximately 
4,000 square feet of street-facing 
corner restaurant and retail space 
with live-work spaces fronting El 

Cajon Boulevard. We are eager to 
see residents and businesses mov-
ing in in late 2017.”

La Raia characterized The 
Boulevard’s ongoing revitalization 
as “another golden era.”

“El Cajon Boulevard has a 
combination of features that make 
it optimal as a lifestyle destination 
for both work and play,” he said. 
“This includes a strong neighbor-
hood feel, diverse culture, excellent 
location close to job centers and 
transit, nearby parks and open 
space. We anticipate more young 
professionals moving here to live 
in the new residential apartment 
communities being developed. We 
also see exciting new retail and 
restaurant businesses attracting 
shoppers and diners from outside 
of the neighborhood.”

For more information, visit 
theboulevard.org or 37ecb.com.

— Dave Schwab can be reached 
at dschwabie@journalist.com.u

FROM PAGE 1

THEBOULEVARD

(top) Artist’s rendering of H.G. Fenton 
Company’s mixed-use residential 
development on El Cajon Boulevard 
between Florida and Alabama street; 
(middle row) work-share workers and 
a rendering of the 37ECB business-
incubator project proposed for 37th 
and El Cajon Boulevard; (bottom left) 
landscaping improvements to The 
Boulevard (Courtesy of El Cajon Boulevard 
Business Improvement Association)



21San Diego Uptown News | Dec. 4 - 17, 2015www.sdcnn.com COMMUNITY VOICES

San Diego’s greatest achieve-
ment of the last 100 years took 
place about 99 years and 11 months 
ago when the Panama California 
Exposition opened on Jan. 1, 1915. 
We’ve been trying to do something 
as big and do it as well ever since. 

Credit for the success of the 
Expo is often given to civic “boost-
ers,” the well-connected business-
men, politicians and Chamber of 
Commerce types who proposed 
what they had hoped would be a 
World’s Fair. But it was the vot-
ing public who overwhelmingly 
approved the ballot measure that 
funded the Exposition, and it was 
the citizenry that agreed to cough 
up more money during the six 
years it took to wrestle the Exposi-
tion into reality, and it was the 
citizenry who attended the thing 
— repeatedly — and brought some 
friends along for the ride. The 1915 
Exposition was a triumph of the 
common man and woman. 

So what happened? How could 
this community of committed 
visionaries lose their mojo and find 
themselves adrift in some kind of 
civic Groundhog Day, caught in an 
endless loop of proposals, studies, 
referendums and inaction, with 
little ever getting done, except the 
decision to not do anything … for 
now. Let’s take a break!

Airports, convention centers, 

ball fields, stadiums, civic centers, 
an exposition centennial … San 
Diegans haven’t been able to get 
things done with the fortitude of 
their forefathers for the last 99 
years and change. We began to 
lose our resolve pretty much the 
moment the Expo ended. Blame it 
on the upheaval of World War I and 
the worldwide flu epidemic. Blame 
it on the just-say-no ethos of Pro-
hibition. Blame it on women’s suf-
frage, with suddenly twice as many 
potential voters and a new series 
of concerns and agendas. Blame it 
on the increased regulation of the 
1920s, with stricter building codes, 
and licensing for contractors and 
architects. Blame it on a worldwide 
financial depression, another world 
war, and the fracture of society into 
two diametrically opposed political 
camps intent on taking sides on ev-
ery issue, and blaming each other 
when nothing gets done. It seems 
the only thing we can agree on 
now in San Diego is the weather. 
It’s great here. But the drought? 
Don’t we have a water surplus? It’s 
all so complicated.

Of course the people who threw 
together the Expo didn’t agree po-
litically, either. But that didn’t keep 
them from working together. There 
were a lot of egos involved, a lot of 
competing agendas. Some people 
just plain didn’t like each other. 
But they worked together anyway. 
They found some common ground 
in Balboa Park, and they got things 
done. There were setbacks, a few 
people got lost along the way. 

Punches were thrown, but they 
rolled with them. In a sense, the 
Expo — and the Park — was big 
enough to accommodate everyone.

After the Expo ended in 1917 
(it was extended for a year), the 
squabbling over the future of the 
buildings began. Some wanted to 
tear the buildings down and return 
the space to parkland. Others want-
ed to use the buildings for a variety 
of things —from clubhouses to 
movie studios. The Navy stepped 
in and kicked the can down the 
road, taking over much of the park 
during WWI. When the war ended 
and the Navy moved out, various 
cultural institutions moved in, and 
the museum era of the Park began. 

History is written by the 
winners, and it was the cultural 
institutions that won the war for the 
legacy of the Expo (and its build-
ings). So we tend to think of the 
Expo in a high-minded manner: art 
on the wall, dioramas behind yellow 
ropes, talking in whispers. But the 
Expo was equal parts entertainment 

and education. And the entertain-
ment along The Isthmus was pretty 
raucous. There were dancing girls, 
an opium den, a mock naval battle, 
explosions and gunfire. The police 
raided the place. If you found it 
educational, it was because you’d 
never had the opportunity to study 
the female form dancing on stage 
clad only in feathers. 

Last year at the unofficial 
kick-off for the centennial celebra-
tion of the 1915 Expo, the spirit of 
The Isthmus was back in Balboa 
Park. The amusements along the 
Palisades Midway were of the 
sort you’d find at a small county 
fair — a portable Ferris wheel, an 
“Octopus” amusement ride, games 
of chance and fried food. It was 
noisy and busy and bright — but 
children and those crazy young 
people loved it. (Thankfully, there 
was a beer garden nearby.) The 

Palisades Midway was completely 
out of keeping with the event’s 
predecessor, Christmas on the 
Prado. Which is what made it so 
appealing. It was as if Sally Rand 
climbed up and danced with the 
performers in the Living Christ-
mas Tree. And did I mention there 
was a beer garden? 

The amusements and diver-
sions available at December 
Nights are too numerous to list, 
but the main attraction may be 
that much of it is free. They won’t 
charge you to watch the Santa 
Lucia procession. Many of the 
museums are free from 5 to 9 p.m. 
And many of the exhibits have 
some connection to the 1915 Expo. 
(Most of the Park’s cultural institu-
tions have their roots in either the 
1915 or 1935 fairs.) 

Among the Expo-themed 
displays: The History Center has 
an enlightening exhibit on the 
making of the Expo. SOHO has a 
great collection of printed materi-
als, photos and ephemera from the 

oft-overlooked ’35 Expo, which is 
celebrating its 80th anniversary. 
The Mingei Museum has been 
focusing on homegrown folk art 
and craft all year (its usual em-
phasis is international). The 1915 
Expo was conceived as a World’s 
Fair, but lost that distinction when 
San Francisco was awarded the 
right by the federal government. 
Mingei’s upstairs gallery displays 
artistry from all 50 states. In-
cluded are everyday objects from 
baskets to blankets, furniture to 
furnishings, some handmade by 
self-taught craftsmen, some mass-
produced by machine. 

But the real reason to go to 
December Nights is the people. 
One hundred and seventy-five 
thousand of them a night. This is 
a bigger one-day crowd than ever 
attended the Panama California 
Exposition. This is entertain-
ment for the masses, on a mass 
scale, and a reminder of what San 
Diego looks like today. Over the 
years the complexion of Decem-
ber Nights has changed. The 
crowd looks more like the people 
serving food in the booths and 
cottages at the House of Pacific 
Relations. It looks more like 21st-
century San Diego.

Those food booths have 
something for everyone, pre-
pared by people from around the 
world, using their traditional rec-
ipes. It’s a reminder that we are 
a nation of immigrants, and some 
of those immigrants have arrived 
pretty recently. If you can’t find 
what you’re looking for at the 
House of Pacific Relations, there 
are food trucks, food stands, 
food kiosks, the aforementioned 
beer garden and a brewpub 
outside the Museum of Art. You 
can pretty much eat and drink 
continuously as you walk around 
remarking on how overweight 
everyone but you looks this year. 
(I haven’t gained weight! It’s the 
puffy winter jacket.) 

The one thing there won’t be 
enough of is parking. I don’t have 
any advice there, other than to 
arrive early and wear comfortable 
shoes. Maybe you could try con-
tacting your city councilperson, or 
if that doesn’t work, the Chamber 
of Commerce, and suggest that 
they put in a streetcar up Park 
Boulevard from Downtown to the 
fountain in front of the Space The-
ater. There was a cable car there 
in the 1890s, and a streetcar there 
in 1915. Maybe some “boosters” 
could get behind this, if there 
are any of those left. This is how 
things used to get done in San 
Diego. Maybe they will get done 
that way again. 

—Contact Michael Good at 
housecallssdun@gmail.com.u

HouseCalls
Michael  Good

In the spirit of the 1915 Panama California Exposition, 
the people once again take over Balboa Park

Life in the fun zone
Entertainment circa 1915 on The Isthmus in Balboa Park (Courtesy of Michael Good)

Traditional holiday entertainment at the organ pavilion at December Nights  
(Photo by Isaiah Leggett)

SAVE TONS OF MONEY WITH 
SUPER SAVER COUPONS!!!



FEATURED EVENTS
South Park Winter Walkabout

Saturday, Dec. 5
South Park Business Group 

presents this quarterly festival 
to support brick-and-mortar 
businesses in the area. The free 
event will feature complimen-
tary treats, live entertainment 
and special of fers at various 
businesses. This time of year, 
visitors can also enjoy Luminaria 
– South Park’s season of lights 
when the streets are lined with 
sparkling trees. The Walkabout 
highlights the business district 
on the north end at Kalmia and 
30th streets and at the south end 
at Beech and 30th streets. The 
event will take place from 6 – 10 
p.m. Get details and a walking 
guide at southparkscene.com.

Vinavanti Wines Grand Opening 
Saturday, Dec. 5
This urban winery will celebrate 

the opening of their new Hillcrest 
location (1477 University Ave.) with 
an all-day party from 11 a.m. – 11 
p.m. A portion of wine proceeds 
from the day will be donated to the 
San Diego Roots Sustainable Food 
Project to support Wild Willow 
Farm. Visit facebook.com/vinavanti 
for more information. 

‘Should prostitution be decrim-
inalized? Is it a human right?’

Thursday, Dec. 10
The International Museum of 

Human Rights, Amnesty Inter-
national, and BSCC will hold a 
Human Rights Day meeting from 
6 – 8 p.m. at Women’s Museum of 
California (2730 Historic Decatur 
Road, Suite 103, Liberty Sta-
tion). Light refreshments will be 
served. For more information on 
this event email ahoiberg@aol.
com. For information on the mu-
seum visit womensmuseumca.org. 

‘Big Ben’ art show and sale
Saturday, Dec. 12
This unique art show and sale 

from 5 – 8 p.m. at Art on 30th 
(4434 30th St. North Park) will fea-
ture original works starting at $100 
(aka “a Benjamin” or “Big Ben”). 
There will also be local craftspeo-
ple on hand selling jewelry, leather 
goods, textiles, ceramics and more.  
For information about the show 
and sale or Art on 30th, please con-
tact Samantha Jass at 619-894-9009 
or arton30th@gmail.com. 

Leslie Jordan in ‘Unwrapped - 
Southern Holiday Stories’

Tuesday, Dec. 15 – Thurs-
day, Dec. 17

Leslie Jordan returns to Mar-
tinis Above Fourth (3940 Fourth 
Ave., Hillcrest) with this holiday 
show. The actor-comedian from 
“Will and Grace,” “The Help,” and 
“American Horror Story: Coven” 
will ring in the holidays with 
three intimate evenings of laughs. 
Don’t miss out on this hysterical 
show filled with holiday cheer and 
Southern style! Tickets are $40 - 
$45 for reserved seating (plus $15 
per person food/drink minimum). 
Doors open at 6 p.m. each night 
with the show at 8 p.m. Visit Mar-
tinisAboveFourth.com for details 
and tickets. 

RECURRING EVENTS
Select dates:

Canyoneers guided nature 
walks: These free walks are 
part of a countywide program by 
the San Diego Natural History 
Museum through June 26, 2016. A 
map and schedule of walks can be 
found online at sdnhm.org.

MONDAYS: 
Singing Storytime: 1:30 p.m., 

learn what’s going on inside your 
baby’s mind, strengthen your bond 
and sing songs together at Mission 
Hills Library, 925 Washington St., 
Mission Hills, free. Library92103.org.

North Park Toastmasters 
meeting: 6:30 – 8 p.m., weekly 
meeting at St. Luke’s Episcopal 
Church, 3725 30th St., North 
Park. 8469.toastmastersclubs.org.

Open Mic Night: 7:30 p.m., 
the mic is open to you at Lestat’s 
Coffee House, 3343 Adams Ave., 
Normal Heights, free. Lestats.com.

Karaoke: 8 p.m., your chance 
to shine on the big stage at The 
Merrow, 1271 University Ave., 
Hillcrest. Themerrow.com.  

TUESDAYS:
Curbside Bites: 5:30 – 8:30 

p.m., gathering of gourmet food 
trucks at 3030 Grape St., South 
Park. Curbsidebites.com.

Tasty Truck Tuesdays: 6 – 9 
p.m., Smitty’s Service Station 
hosts several food trucks under 
their well-lit shade structure, 3442 
Adams Ave., Normal Heights. Sd-
foodtrucks.com.

Uptown Democratic 
Club: 6:30 p.m., Joyce Beers 
Community Center hosts these 
meetings on the fourth Tuesday 
of every month. New members 
wanted. 1220 Vermont Ave., Hill-
crest. Uptowndemocrats.org.

Open Mic Charlie’s: 7 
– 9:30 p.m. (except the third 
Tuesday), open mic night at 
Rebecca’s Coffee House, 3015 
Juniper St., South Park, free. Re-
beccascoffeehouse.com.

North Park Brewer’s 
Club: 8:30 p.m., monthly meeting 
of the club every second Tuesday of 
the month on the back patio at Thorn 
Street Brewery, 3176 Thorn St., 
North Park. Thornstreetbrew.com.

WEDNESDAYS: 
Wednesday Night Experi-

ence: 7 – 8 p.m., uplifting and 
spiritually inspiring experiences 
for all, weekly at Universal Spirit 
Center, 3858 Front St., Hillcrest, 
love offering requested. Universal-
spiritcenter.org.

Storytelling: 7 – 8:45 p.m. the 
first Wednesday of each month 
featuring members of Storytellers 
of San Diego at Rebecca’s Coffee 
House, 3015 Juniper St., South Park, 
Suggested $5 donation. Ages 12 and 
up. Storytellersofsandiego.org.

THURSDAYS: 
Uptown Sunrise Rotary Club 

meetings: 7 a.m., weekly meeting 
at Panera Bread, 1270 Cleveland 
Ave., Hillcrest. Sdurotary.org.

Gentle yoga for seniors: 2:30 
– 4 p.m., presented by The Center 
and Silver Age Yoga Community 
Outreach (SAYCO) at The San Di-
ego LGBT Center, 3909 Centre St., 
Hillcrest, free. Thecentersd.org.

North Park Farmers Mar-
ket: 3 – 7 p.m., in the parking lot 
behind CVS at 32nd Street and 
University Avenue, North Park, 
free. Northparkfarmersmarket.
com.

Kornflower’s Open 
Mic: Signups at 7 p.m., open mic 
(no poetry or comedy) 7 – 10 p.m. 
Family-friendly event at Rebecca’s 
Coffee House, 3015 Juniper St., 
South Park, free. Rebeccascoffee-
house.com.

Liberty Toastmasters Club: 7 
p.m., at Saint Paul’s Community 
Care Center, 328 Maple St., Bank-
ers Hill. Libertytoastmasters.org.

Kirtan Musical Medita-
tion: 8:15 p.m., chant and sing 
contemporary mantras celebrat-
ing love and life at Pilgrimage 
of the Heart Yoga, 3287 Adams 
Ave., Normal Heights, donation 
requested. Pilgrimageyoga.com.

Cinema Under the 

Stars: 8:30 p.m., classic movie 
screenings at 4040 Goldfinch St., 
Mission Hills. Additional showings 
Friday – Sunday. Tickets start at 
$15. Topspresents.com.

FRIDAYS:
Memory Café: 10 – 11 a.m., 

second and fourth Fridays. Gather-
ing place for those with memory 
loss, caretakers and those worried 
about memory problems in the 
Common Room at First Unitar-
ian Universalist Church of San 
Diego, 4190 Front St., Hillcrest. 
At-will donation. Memoryguides.
org and Firstuusandiego.org.

Preschool Storytime: 10:30 
a.m., at Mission Hills Library, 925 
Washington St., Mission Hills, 
free. Library92103.org.

Square Dancing Class-
es: 6:30 – 8:30 p.m., every Friday. 
No previous dance experience 
needed. Recital Hall, 2130 Pan 
American Plaza. $50 for 13 classes. 
858-277-7499 or circulators.sdsda.
org.

SATURDAYS 
Old Town Saturday Mar-

ket: 9 a.m. – 4 p.m., on Harney 
Street and San Diego Avenue, 
Old Town, free. Also held on 
Sundays. Oldtownsaturdaymarket.
com.

Golden Hill Farmers 
Market: 9:30 a.m. – 1:30 p.m., on 
B Street between 27th and 28th 
streets, Golden Hill, free. Sdmar-
ketmanager.com.

Tai Chi Qigong: 10 a.m., all 
skill levels welcome in Balboa 
Park, Upas Street and Sixth Av-
enue, free. Call Chris at 619-504-
1557.

Children’s Craft Time: 10:30 
a.m., at Mission Hills Library, 925 
Washington St., Mission Hills, 
free. Library92103.org.

Comedy Heights: 8 – 10 p.m., 
local comedians take the stage next 
to Twiggs Coffeehouse at 4590 
Park Blvd., University Heights, 
free. Comedyheights.com.

SUNDAYS
Free Pancake Break-

fast: 8:30 – 9:45 a.m., every second 
Sunday this neighborhood break-
fast precedes worship service and 
Sunday school at Normal Heights 
United Methodist Church, 4650 
Mansfield St., Normal Heights. 
Email nancy@nhunited.org.

Hillcrest Farmers Market: 9 
a.m. – 2 p.m., under the Hillcrest 
Pride Flag, Harvey Milk and 
Normal streets, free. Hillcrestfarm-
ersmarket.com.

Karaoke: 8 p.m., your chance 
to shine on the big stage at The 
Merrow, 1271 University Ave., 
Hillcrest. Themerrow.com.  

To view local community 
organization meeting information 
online, visit: sduptownnews.com/
community-organization-meetings.

—Email calendar items to ken@
sdcnn.com.u
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UPTOWN CALENDAR
Toyland Parade & Festival
The 52nd annual North Park Toyland Parade & Festival 
will be Saturday, Dec. 5, along University Avenue between 
Utah and Iowa streets. The parade will run from 11 a.m. — 1 
p.m. and the festival will take place from noon — 3 p.m. The 
weather is expected to be flawless, with a high of 80, and 
only Frosty the Snowman is not looking forward to a sunny 
day. Expect marching bands, dance groups, vintage cars, 
beauty queens, city officials and Santa Claus riding atop a 
red fire engine. All day parking will be available at the North 
Park Parking Garage for $1. More at toylandparade.com.

SoNo Fest and Chili Cookoff
The sixth annual SoNo Fest and Chili Cookoff will be Sunday, 
Dec. 6 from 11 a.m. — 5 p.m. at 32nd and Thorn streets where 
North Park meets South Park. This popular holiday event, 
presented by San Diego Ceramic Connection and the McKinley 
Elementary School Foundation as a school fundraiser, prom-
ises award-winning chili as 40 local restaurants face off for chili 
bragging rights to prove for another year who reigns supreme. 
Judges will include Councilmember Todd Gloria, “Master Chef 
Junior” winner Nathan Odom, craft beer and North Park sup-
porter Omar. $20 buys five restaurant chili tastings in a hand-
crafted ceramic bowl; $35 gets 10 chili tastings in a ceramic 
bowl. Expect lots of wine and craft beer, too, along with food 
trucks, art and crafts, live music, a children’s fun fest, carnival 
games and more. More at sonofestchilicookoff.com.

A server from Underbelly provides a sampling of the restaurant’s chili.  
(Photo by Andy McRory)

Antique and vintage autos will be part of 
the Toyland Parade. (Via toylandparade.com)

HOLIDAY EVENTS 
Taste ‘n’ Tinis
Thursday, Dec. 10
A festive way to get holi-
day shopping done — this 
self-guided walking tour 
will include stops for food 
samples, retail shopping 
and, of course, martinis. 
Tickets are $25 in advance 
($30 the day of). The event is 
from 4 – 9 p.m. Will call loca-
tions will be at Rite Aid (535 
Robinson Ave.) and Heat Bar 
& Kitchen (3797 Park Blvd.). 
Visit fabuloushillcrest.com/
events/taste-n-tinis for more 
details and tickets. 

Holiday events at Mission 
Hills Library
Wednesday Dec. 16 and 
Friday, Dec. 18
On Dec. 16, the library (925 
Washington St.) will host 
a holiday party with an 
appearance by Mrs. Claus. 
Santa’s talented wife will be 
performing holiday music 
perfect for the whole fam-
ily. The party starts at 6:30 
p.m. On Dec. 18 there will 
be more holiday fun with a 
Free Spirit the Clown doing 
holiday-themed face paint-
ing and creating balloon 
animals for children. Visit 
Library92103.org for more 
information. 

‘Lights, Christmas, Action!’
Thursday, Dec. 24
This Christmas Eve ser-
vice will be held at Normal 
Heights United Methodist 
Church (4650 Mansfield St.) 
at 3:30 and 5 p.m. Chil-
dren will help tell the story 
of Christmas… all of the 
children! Each child will 
jump into action by dressing 
up and playing a character 
in this informal Christmas 
story. Beloved Christmas 
carols will be sung, and the 
story of Jesus’ birth will be 
acted out by the children of 
the neighborhood. 

‘Light in the Darkness’
Thursday, Dec. 24
Looking for something a 
little quieter and more reflec-
tive this Christmas Eve? 
This candlelight Christmas 
Eve service at Normal 
Heights United Methodist 
Church (4650 Mansfield St.) 
may be it. For the 7 p.m. 
service, the 100-year-old 
sanctuary will be glowing 
with candles and filled with 
Christmas music, as to cel-
ebrate the birth of Christ.
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when I realized that I could [find] 
better, so I scoured shelves for 
the well-designed, well-made, and 
well-phrased.  I followed greeting 
card presses like someone follows 
a band, pining for a new release or 
limited print run.”

As a member of Boston College’s 
poetry community, Warriner wrote, 
designed, printed, bound and sold her 
collection of poems at the school’s 
poetry lounge. The small-scale project 
gave her the comfort, and ultimately 
the confidence, to work with design 
and print production. 

“Translating the design into type-
setting the artwork while having my 
hands on paper felt so good, it became 
an obsession,” she said. “It was great 
to have something handmade and 
sellable. Because handmade is art 
that can’t be sold at wholesale prices, 
I learned how to balance the differ-
ence between selling a single, one-off 
product and repeatables, which looped 
me back to greeting cards.” 

Sporting a degree in poetry 
and publishing, Warriner pursued 
her paper passion in a children’s 
publishing house before returning 
back to Hillcrest to further explore 
her quest for all things greeting 
cards. Early labor intensive cutting, 
molding, manipulating, layering 
and sewing the worlds of crepe and 
paper into greeting cards — includ-
ing hand-carved stamps — instigat-
ed requests for wedding invitations 
and birth announcements. The 
work poured in and Warriner knew 
that she had found her niche. 

“Warren Tales was born from a 
wonderful, pocket-sized print project 
that just kept growing until finally, I 
was struck with the cockamamie idea 

of 
going into 
business,” she said.

Warriner described 
her impressive collection of 
all occasion cards of as the fung 
shui of greeting cards. “Cards 
don’t have to be elaborate,” she 
explained. “They have to be well-
stated. The beauty is in the edit. 
Stripping away the redundancy 
and over decoration leaves you 
with a great snapshot of what you 
want to say.”

The now self-described jack-of-
all-trades — writer, poet, designer, 
and print production manager 
— compared the craftsmanship 
of greeting cards to the craft of 
beer-making. 

“People won’t spend money 
drinking lousy beer,” she said. “But 
they will spend money on unique 
and regional beers. The same 
can be said about greeting cards. 
Today, people drop 20 dollars to 
buy four greeting cards. That’s 
quite a bit of money. So designers 
are forced to make that money 
worthwhile. Quality control calls 
for exceptional designs and mean-
ingful messages.”  

Warren Tales’ accolades include 
a spot as a 2014 finalist for Martha 

Stewart’s 
American 

Made Award. 
Highlighting community 

artists who fashion their artist-
ry into sellable goods, these awards 
“spotlight the next generation of 
great American makers, entrepre-
neurs, artisans, and small-business 
owners who create beautiful, inspir-
ing, useful products; pioneer new 
industries; improve local communi-
ties; and change the way we eat, 
shop, work, and live.”

Stewart believes that America 
is in a culture shift for creative 
entrepreneurs to define a new 
American economy as shoppers 
choose Main Street over mini-malls 
to support local artisans.  

“’What does made in America 
mean to you?’ was one of many of 
Stewart’s American Made application 
questions,” Warriner said. “For me, 
‘American Made’ is a brilliantly broad 
term inspired by interacting with 
the infinite elements of this country. 
American Made celebrates a highly 
inclusive selection of goods, given 
each person’s unique exchange and 
circumstance. It also extends to sup-
porting the use of materials made and 
sold within the U.S.” 

Warriner explained that Made 
in America is significant because 

America is so big. “Made in San 
Diego is different than made in New 
York, which is different than made 
in Montana. Same country, different 
states, different worlds yet all under 
the same umbrella,” she said.

Warriner juggles Warren Tales 
between working full time at DeFrance 
Printing Press in National City. 

“My day job is a paid apprentice-
ship while Warren Tales’ pays for 
itself,” she said. “Although I have 
my own equipment and paper sup-
plies, I have cool plans to expand 
my business which includes having 
someone else produce small batches 
of printing. It’s only natural to delve 
into learning everything I can.”

Warren Tales can be purchased 
in North Park’s Simply Local, on-
line, specialty boutiques nation and 
worldwide, including Itoya in Japan. 

“Everyone who looks through 
the Warren Tales’ card instantly 
smile,” Simply Local owner Brian 
Beevers said. “Each card is extreme-
ly witty with such well-done and 
fitting graphics, sure to bring a smile 
to whoever you are giving it to!” 

Warriner noted the genesis be-
hind the company name and logo. 

“Warren, which refers to my sur-
name Warriner, is a rabbit burrow,” 
she explained. “The etymology 
translates as ‘the keeper of rabbits.’ 
Bunnies are even displayed on my 
family shield! Tales pays homage 
to my years working as a writer in 
the whimsical world of children’s 
publishing. The rabbit and literature 
combination naturally lent itself to 
a gentleman bunny and the final 
illustration sealed the deal.”

—Contact Lucia Viti at lucia-
viti@roadrunner.com.u
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TALES
Lindsey Warriner sets up a booth to 
showcase her work with Warren Tales. 
(Photo by Erik Jacobs)

Examples of products sold by Warren 
Tales. (Courtesy of Lindsey Warriner)
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in San Diego, the closest thing like 
it is in Long Beach,” promised Guy 
whose mom, Winifred “Winnie” 
Hanford, let him convert a small 
portion of their existing gift shop 
for movie rentals to realize his 
dream of turning his hobby into a 
profitable business.

Thirty years later, the quartet 
made a collective decision to retire 
in March 2015. It lasted all of three 
months, before Guy announced 
plans to resurrect the video shop 
with a new concept.

“That entire wall will be filled 
with videos with display cases in 
front organized by different genres, 
musicals, Winnie’s picks (best of), 
etc.,” said Guy, adding, “We’ll have 
iPads on the counters where you’ll 
be able to search for films by title, 
country, director, genre, etc.”

Guy intends to invite film 
directors to come in and speak, as 
well as host film classes screening 
students’ films.

Patrons will be able to access Ken 
Video’s film directory electronically 
via their smartphones, Guy said, 
though they’ll still have to physically 
come in to be checked out.

“Down the road, they may actu-
ally be able to check films out elec-
tronically and have films shipped 
out or delivered to them,” Guy said, 
noting the details to accomplish 
that still need to be worked out.

“We will start off with a 
moderate amount of titles, 10,000 
to 20,000, and expand to around 
60,000-plus titles by March,” Han-
ford said. “We will do rentals and 
sales. We will have vintage VHS 
titles for rent and sale that have 
never appeared on DVD or Blu-ray.

“It could be everything, it 
seems limitless what it could be,” 
Pam Sisneros said of their reincar-
nated video store’s possibilities.

“We can have parties, this space 
will be rentable,” Guy said.

Guy and Pam believe now is the 
time to introduce a new cutting-

edge concept for movie viewing.
“I seriously think people will 

catch on to the fact that what you 
get online does not satisfy every-
one,” Pam said. “That it’s a lot 
more fun having a smaller version 
(store) that has a big variety of 
what people want to see.”

Guy said patrons will come to 
the new-and-improved video store 
to get what’s not available else-
where: personalized service.

“This won’t be a place where you 
pick it off the shelf, check it out and 

go,” he said. “We have that personal 
touch with a passion for films and 
can make recommendations.”

Guy added his website is also 
undergoing a makeover. “Once it 
gets launched in a couple of weeks, 
it’s going to be the best website in 
the world,” he boasted.

But the centerpiece of the 
newly reconstituted Ken Video 
will be Vidajuice, owned and op-
erated by Guy Hanford’s nephew, 
Mark Sisneros.

“It’s going to be Hispanic-in-

spired,” Mark said of his traditional 
juiceria. “It’s going to do all kinds 
of juices and agua frescas including 
horchata, jamaica and pineapple 
water that Spanish cultures do.”

Vidajuice will provide smooth-
ies and juices along with home-
made Mexican agua frescas and 
tapas. Smoothies will feature ba-
nanas, pineapple, kiwi, papaya and 
berries — all with no sugar added. 
Healthy, “green” options like spin-
ach, kale, cucumber, carrots, beets 
and more will be offered.

Guests can try a healthy acai 
bowl or light tapas like pico de gallo, 
spicy guacamole or caprese kabobs.

Mark contended that Mexican 
cuisine offers healthier choices 
than the standard burritos and 
tacos. His juice bar intends to 
offer those choices in an intimate 
homelike setting.

“We don’t want people to come 
here and be glued to their phones 
or their laptops or whatever,” he 
said. “We want people to know who 
their neighbors are, come and see 
each other face to face.”

Sisneros wants to educate cus-
tomer’s palates.

“We want to expose people to 

different stuff other than your typical 
American cheeseburgers and fries,” 
he said. “I want to inspire and open 
up people’s eyes as to the food and 
drink available in Spanish culture.”

“That ‘home feel,’ that’s what 
we’re shooting for here,” Sisneros 
concluded. “You don’t get that in 
any of the other restaurants around 
here. It’s very exciting.”

— Dave Schwab can be reached 
at dschwabie@journalist.com.u

Vidajuice and Ken Video 
4067 Adams Ave.

(Kensington)
—Video store open 

noon to 7 p.m. 
Tuesday-Friday 

and noon to 8 p.m. 
Saturday; 

closed Sunday and Monday
kensingtonvideo.com

—Juice bar open
7 a.m. to 7 p.m.

 Monday-Saturday;
closed Sunday

drinkvidajuice.com

FROM PAGE 1

VIDEO

(l to r) Guy Hanford, Pam Sisneros, Mark Sisneros, Winnie Hanford and Rich 
Hanford (Courtesy of Vidajuice and Ken Video)

Vinavanti Urban Winery in Hillcrest held 
a VIP reception on Monday, Nov. 30, as a pre-
view to its grand opening on Saturday, Dec. 5.

The winery recently moved its wine-
tasting room from North County to 1477 
University Ave. on the east end of Hillcrest.

“We’re providing a San Diego winery 
experience in an urban setting — something 
most people aren’t familiar with. And it’s not 
just the wine! We have food, beer, and cock-
tails too! There’s something for everyone,” 
Eric Van Drunen, Vinavanti’s winemaker and 
president, said in a statement. 

Vinavanti boasts that it produces local 
wine at its purest and keeps things authentic, 
so it’s no surprise the winery for its grand 
opening chose to team up with a nonprofit 
whose focus is local agriculture. San Diego 
Roots Sustainable Food Project is a nonprofit whose mission is to educate, 
cultivate and empower sustainable food communities throughout San Diego 
County. Project operators offer San Diegans hands-on opportunities to grow 
food, get dirty, and gain skills and knowledge at their 5-acre farm, Wild Wil-
low Farm & Education Center, in San Diego near the border with Tijuana. 

“It’s the perfect partnership, their ideas with agriculture align well with 
our winemaking philosophies,” Van Drunen said. 

The grand opening will be celebrated from 11 a.m. — 11 p.m. Saturday, 
Dec. 5,  and a portion of the wine proceeds from the day will be donated to 
San Diego Roots.u

VIP preview of Vinavanti
Urban Winery in Hillcrest
VIP preview of Vinavanti
Urban Winery in Hillcrest

(clockwise, from top left) Megan Gamwell of Hillcrest Business Association, 
Adriana Martinez of Councilmember Todd Gloria's office, and Marisa Romero of 
the HBA; Vinavanti's Hannah Mykel and Cervantes Magnaña; Clara Brinkmeier, 
Vinavanti director and co-owner, cutting the ribbon with Eric Van Drunen, presi-
dent and winemaker; view toward the street (Photos by Vince Meehan)
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