
Ken Williams | Editor

Children sent to juvenile hall face an uncertain 
future, their lives hanging in the balance, their school-
ing disrupted and their path ahead filled with the great 
unknown. But some children are finding refuge in art, 
thanks to an innovative program sponsored by the 
Timken Museum of Art in Balboa Park.

Elizabeth Washburn, an artist and art instructor 
who runs Timken’s program for at-risk children, sees 
first-hand how art can make a difference. She told 
San Diego Uptown News that “this program does not 
change lives, but it enhances lives.”

“This program provides new approaches to learning 
through the arts that deviate from traditional classroom 
settings and uses English language arts, mind-mapping 
and brainstorming activities, which helps them to come 
up with multiple approaches to strengthen their abilities 
to think more critically,” Washburn said.

“The program and activities also provide great thera-
peutic benefits and builds confidence,” she added.

The Creative Choices program is made possible 
through the generosity of Timken’s patrons, who raise 
money through events like the annual Orange & Black 

Ball. The black-tie, masquerade-optional gala at 6 p.m. 
Friday, Oct. 30 in Balboa Park will celebrate Timken’s 
50th anniversary. The ball will be held in conjunction 
with a second celebration, the Timken After Dark 
Cocktail Party.

Ken Williams | Editor

In North Park, some residents 
have been complaining via social 
media about homeless people 
camping out in the Morley Field 
section of Balboa Park as well as 
virtually taking over North Park 
Community Park.

“I believe some of the home-
less want a space where they 
can be free of the pressures of 
life. North Park is a community 
of compassion and accepting 
attitudes,” said Edwin Lohr, presi-
dent of the North Park Commu-
nity Association. “Of course our 
neighborhood parks are a more 
attractive place to congregate 
but there are other places here 
in North Park where we see the 
homeless.”

Community concern over 
a perceived rise in homeless-
ness in the hip neighborhood 
has sparked yet another public 
meeting to discuss the hot-button 
issue.

The North Park Community 
Association will present a “Forum 
on Homelessness — A Collective 
Impact” at 6 p.m. Wednesday, Oct. 
28, at the Lafayette Hotel, located 
at 2223 El Cajon Blvd.

Members of the community 
are invited to attend the forum, 
where city officials and local police 
officers will be among those who 
will discuss the following topics:

— Homeless awareness
— Facilities needed, such as 

restrooms, showers and storage
— Support services needed
— Housing issues
— Crime and safety
— Human dignity of the 

homeless individual
Participants will receive a 

handout that answers frequent 
questions about homelessness.

The forum will be the second 
one in recent months in North 
Park. On July 11, the North Park 
Community Association and a 
local chapter of the National 
Association of Social Workers 
conducted a “See Something, Say 
Something” meeting at Queen 
Bee’s. You can read San Diego 
Uptown News’ coverage of “What 
to do about the homeless?” at  
bit.ly/1IwnfFN.

The official 2015 count con-
ducted by the San Diego Regional 
Task Force on the Homeless 
shows that there are currently 

By David Cox

Paras News in North Park has an eclectic assort-
ment of customers coming through its doors, from 
homeless beggars on the street to top executives driv-
ing exotic cars. And during a time when the Internet 
is king, this newsstand filled with newspapers and 

magazines from floor to ceiling is defying critics who 
have proclaimed that print is dead.

Opened in 1955 in a former cigar shop, Paras News 
was founded by Christopher Paras and his father. It 
has stood the test of time for the past 60 years near the 
same busy corner of 30th Street and University Avenue.

Kent Snyder, the store’s manager, has been working 
there for almost 30 years and was around when the Pa-
ras family still owned the newsstand. Snyder says that 
working there gives him something to look forward to 
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By Benny Cartwright

Assembly Speaker Toni 
Atkins and Elizabeth Hannon of 
the Uptown Community Parking 
District made important presenta-
tions at the monthly meeting of 
the Hillcrest Town Council (HTC) 
on Oct. 13.

Speaker Atkins, who is finish-
ing up her 16th month as Speaker 
(and is the first Speaker from San 
Diego in state history), updated 
the community on a number of 
things that she is working on. 
Many Californians are concerned 
about the drought and water is-
sues, and Atkins announced that 
a desalination plant for the San 
Diego region will be completed 
in early 2017, ahead of sched-
ule. Other bills and issues she 
discussed included the trade of 
ivory, fresh fish delivery, climate 
legislation, earned income tax 
credit, tuition scholarships for 
middle class families, higher 
education funding, homelessness 
and transit. 

Hannon, the Chief Operating 
Officer of the Uptown Community 
Parking District, discussed two 
parking proposals that are under 
consideration. Parking is a chal-
lenge in many parts of Hillcrest, 
and Hannon and other groups 
are working to address the issue. 
Some things her group has done 
include negotiating a deal to 
make the DMV parking lot open 
for free parking after-hours and 
creating the “Lunch Loop” trolley 
to bring hospital employees into 
the core of Hillcrest without hav-
ing to use their cars.

Two new ideas are on the 

table: residential parking permit 
areas and angled parking on 
some streets.

Parking is a hot-button issue 
for many residents, so a lively 
discussion pursued about residen-
tial parking permits and angled 
parking. While no decisions have 
been made, Hannon noted that 

the installation of angled parking 
on any street is up to the resi-
dents of that block, with at least 
70 percent approval needed. 

Also at the meeting, HTC 
introduced its newest member to 
the community. David Coben was 
nominated and approved as the 
new chair of the Neighborhood 
Improvement Committee (NIC). 
The NIC works to improve the 
neighborhood and oversees the 
Hillcrest Clean T.E.A.M (To-
gether Everyone Achieves More), 
which has for many years held 
street cleanings in our neighbor-
hood with volunteers, brooms and 
rolling barrels to “put the shine 
back in Hillcrest.” (You may have 
seen the T.E.A.M. out in orange 
T-shirts). Every year on the day 
after the San Diego Pride celebra-
tion in July, HTC partners with 
Pride to clean the parade route. 

NIC also hands out the 
L.I.O.N. (Let’s Improve Our 

Neighborhood) Awards to 
residents, businesses or anyone 
who does a great thing with their 
property or business. Past award 
winners include the Crest Cafe for 
the beautiful mural on their build-
ing. To contact Coben or for more 
information about the NIC, email 
hillcrestcleanteam@gmail.com.

As always, we encourage all 
Hillcrest residents to share their 
concerns about the neighborhood 
with us. The HTC is the voice 

of the residents, and we can’t 
effectively advocate for the best 
interests of our neighbors if we 
don’t know what those interests 
are. Please attend our next meet-
ing at 6:30 p.m. Tuesday, Nov. 10 
at the Joyce Beers Community 
Center in the HUB Hillcrest. For 
more information about HTC, 
visit hillcresttowncouncil.com.

—Benny Cartwright is secretary 
of the Hillcrest Town Council.u

3San Diego Uptown News | Oct. 23 - Nov. 5, 2015www.sdcnn.com COMMUNITY VOICES

Hillcrest Town Council update

David Coben (Courtesy of HTC)

SAVE TONS OF MONEY WITH SUPER SAVER COUPONS!!!
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Ken Williams | Editor

The members of the Hillcrest 
Business Association have elected 
nine board members and a new 
president, Tami Daiber, but not 
without a dispute by a candidate 
ruled ineligible to run for a seat.

The annual meeting was held 
Oct. 13 at Oscar Wilde’s Irish Pub 
in Hillcrest. Special guest was Toni 
G. Atkins, Speaker of the California 
Assembly, who talked about her ac-
complishments in Sacramento over 
the past year and her plans to run 
for the California Senate against 
incumbent and fellow Democrat, 
Marty Block.

Nine people were elected to the 
board:

– Tami Daiber - Carleton  

Management 
– Michael Brennan -  

Carlson Douglas
– Charles Kauf fman - Bread 

and Cie 
– Ryan Bedrosian - Rich’s 

Night Club  
– Larry Malone - Empire House 

Urban Palate
– Paul Smith - The Merrow
– Alphonso Tsang -  

Comerica Bank
– Gioia Marino-Fanelli -  

Gioia’s Room
– Delour Younan -  

Hillcrest Shell
The holdover board members 

who did not face election this year 
included Maggie Roland of Maggie 
Roland Associates, Bryan Lovering 
of Adam and Eve, Pete Katz of Katz 
Real Estate and Sam Korish of Heat 
Bar and Grill.

After the new board members 
were seated that night, they elected 

new officers.
Tami Daiber, representing Car-

leton Management, was selected 
as the new president. She replaces 
Johnathan Hale of Hale Media, 
publisher of San Diego Gay & 
Lesbian News and San Diego PIX 
magazine. After serving two terms 
as president, Hale quietly resigned 
his leadership post a couple of 
weeks ago, and the HBA did not 
inform the media. Ben Nicholls, 
executive director of the HBA, said 
Hale left for personal reasons but 
will remain involved in the organi-
zation as the volunteer chair of the 
HBA’s Special Events Committee. 
The HBA produces a number of 
popular civic events, including City-
fest and the upcoming Nightmare 
on Normal Street on Oct. 31.

The other three executive of-
ficers were re-elected to their posi-
tions: Glenn Younger as vice presi-
dent, Cecelia Moreno as treasurer 
and Michael Brennan as secretary. 
To read brief biographies on the 
new board and current staff, visit 
bit.ly/1jI6wcK.

“As our board continues to 
evolve, we have been able to move 
forward and progress because of 
the diversity of our membership 
and community. I am very excited 
to see our board reflect that very 
same diversity here tonight,” 
Nicholls said in a statement made 
immediately after the election.

Business owners who fully 
paid their Business Improvement 
District (BID) assessment as of 
Sept. 1, 2015 were eligible to vote 
or to run for a board seat. Nicholls 
said the requirement disqualified 
one board candidate, David Lundin, 
listed as a co-owner of T-Deli and T-
Lounge, and a longtime community 
activist. T-Lounge, until recently, 
was known as Bamboo Lounge.

Nicholls said the HBA staff 

checked on Sept. 1 to see if T-Deli 
and T-Lounge (Alex Marin is listed 
on documents as the primary owner) 
had paid their BID assessments. 
“We found that they owed $1,116,” 
Nicholls said, estimating that amount 
is about two years of fees.

The HBA website contains a 
document labeled “Members in 
poor standing” that lists businesses 
which are behind on BID assess-
ments. Read it at bit.ly/1NgeRyr.

“It appears that on Sept. 11, 
in order to avoid those fees, Alex 
canceled one business license say-
ing that Bamboo Lounge was ‘out 
of business.’ He then opened a new 
license ‘T-Deli/T-Lounge’ with a 
clean slate,” Nicholls said. “Unfortu-
nately, he did that right at the time 
of the election and so David was 
disqualified from running. They 
came up with all sorts of reasons 
why they were in fact eligible, but 
the city treasurer made the call.”

Lundin and Nicholls traded 
a number of emails on Oct. 13, 
before the annual meeting and 
afterward, many shared with San 
Diego Uptown News and city offi-
cials. In emails to Nicholls and city 
official Elizabeth Studebaker, Lun-
din disputed that he was disquali-

fied as a candidate and demanded 
“Preservation of Evidence” in his 
final email sent that night.

“Please take immediate steps 
to preserve the original ballots, 
in all the different formats, tally 
sheets, handwritten notes and all 
other documents relating to the 
balloting process …” Lundin wrote. 
“These are documents in a civil 
dispute, and should be retained 
and safeguarded by a neutral third 
party — neither the HBIA nor Ms. 
Studebaker.

“I would also appreciate receiv-
ing a final tally of votes received 
by each candidate appearing on 
all/any of the various forms of 
ballot used this evening, including 
myself,” he continued.

“I will move forward to seek 
judicial relief from this ‘sham’ 
process,” he concluded.

As of press time, no legal action 
has been taken.

—Ken Williams is editor of Up-
town News and Mission Valley News 
and can be reached at ken@sdcnn.
com or at 619-961-1952. Follow 
him on Twitter at @KenSanDiego, 
Instagram at @KenSD or Facebook 
at KenWilliamsSanDiego.u

HBA elects new 
board and president
Candidate ruled ineligible 
threatens legal action

(l to r) Cecelia Moreno, treasurer of the HBA, and Nancy Younan

Guests at Hillcrest Business Association’s annual meeting munch on food at Oscar 
Wilde’s Irish Pub in Hillcrest. (Photos by Ken Williams)

Ben Nicholls, executive director of the HBA, stands on a chair as he speaks to guests 
at the annual meeting and introduces Assembly Speaker Toni G. Atkins. 



By Hutton Marshall

Laura Farmer Sherman said 
the walk back to work from her 
doctor’s office was surreal. She was 
processing the fact that she had just 
been diagnosed with breast cancer 
after getting her first mammogram. 
She would soon be given just a 20 
percent chance of survival. 

“That was 11 years ago, and I 
woke up to kind of a new reality,” 
she said. 

Sherman, 42 at the time, 
worked in the communications 
department at Sempra Energy. Her 
corporate gig provided good health 
insurance, but upon entering 
chemotherapy, she realized that 
this set her apart from many local 
women battling the disease. 

“It turned out that in my 
chemo unit, I was the only woman 
out of 35 who had insurance. And I 
did not think that was going on in 
this country.”

As she fought the disease, she 
resolved that were she to recover, 
she would work to improve this situ-
ation for other women: those lacking 
insurance, as well as those just 
needing a hot meal or to be driven 
across town. 

“I remember thinking, ‘Well I 
have breast cancer, I might not make 
it, but I’m going to try to do some-
thing about this. And that’s what I 
decided to do.’”

Today, Sherman serves as the 
CEO of Komen San Diego, the coun-
ty’s largest breast cancer nonprofit. 
She’s gearing up for the charity’s big-
gest annual event, Race for the Cure, 
on Nov. 1 in Balboa Park. 

Every year, Komen San Diego 
provides over $1 million fighting 
breast cancer. A portion of the 
money they raise goes to the national 
Susan G. Komen organization, which 
oversees the organization’s enor-
mous research arm, but Komen San 
Diego’s bread and butter is early-
screening mammograms.

“In San Diego, three out of five 
women aren’t getting an annual 
mammogram, which is really impor-
tant to get, because we know that 
when it’s found in its earliest stages, 
breast cancer has a 99 percent sur-
vival rate, but the key is you have to 
catch it early,” Sherman said. 

While Sherman said that this 
is their most critical service, it’s far 
from all they provide. Komen San 
Diego’s mantra, she added, is to fill 
any need inhibiting women in San 
Diego from receiving breast cancer 
treatment, an approach known as the 
“continuum of care.” 

To ensure that Komen San Diego 
provides the service San Diegans 
actually need, they do a study every 
four years on trends related to breast 
cancer treatment in San Diego.

There is a worrying racial 
divide in breast cancer mortality 
rates, Sherman said. African-Amer-
ican women in San Diego have a 
much higher percent mortality rate 
than white women, despite only 

having a slightly higher late-stage 
incidence rate. 

“African-American women have 
a 41 percent higher mortality rate 
than their Caucasian counterparts, 
and that is criminal,” Sherman said. 
“There is no reason that that should 
be happening, but in San Diego that 
is what’s happening.” 

Rochelle Bradley, one of this 
year’s honorary survivors who will 
lead the walk at this year’s Race for 
the Cure, is no stranger to breast 

cancer. Aside from battling it for 
years, she lost her father to the dis-
ease, and several other relatives have 
been diagnosed too. In her experi-
ence, catching breast cancer as early 
as possible is the key to survival. 

“I can’t stress how important it is 
to get a mammogram. How impor-
tant it is to communicate with your 
doctor. How important it is to do 
your self-exams. Communicate with 
your doctors about your family his-
tory if you have any,” Bradley said.

At 8 a.m. Nov. 1, an estimated 
20,000 San Diegans will once again 
show up to Balboa Park for this 
year’s Race for the Cure, which ac-
counts for 78 percent of Komen San 
Diego’s budget revenues. It’s a vastly 
important event for the nonprofit, 
and, Sherman said, for breast cancer 
survivors as well. 

“The Race for the Cure allows 
thousands of people in San Diego 
to stand up for the women that can’t 
stand up for themselves,” Sherman 
said. “There are so many 5ks to 
choose from these days but this one 
is really special in the tremendous 
impact it makes in the community. … 
So we raise about $1.5 million, and all 
that money stays here to fund every-
thing an uninsured woman and her 
family needs to make it through a 
breast cancer diagnosis, and survive 
and thrive.”

It’s not too late to register for the 
event, which you can do online or the 
morning of the event for $40 (which 
includes a T-shirt). For more infor-
mation, visit komensandiego.org. 

—Contact Hutton Marshall at 
jhuttonmarshall@gmail.com.u
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A breast-cancer survivor gets some loving at a previous Komen San Diego Race for 
the Cure. (Photos courtesy of Komen San Diego)

Hoards of people show their support in the fight against breast cancer at a 
previous Race for the Cure.

A teary-eyed woman involved in Komen 
San Diego’s Race for the Cure.

Balboa Park is 
turning pink again
Race for the Cure 
will return on Nov. 1
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Which stadium 
location would you 
support on a ballot?

New Poll:

To cast your vote, visit 
sduptownnews.com.

Poll
Poll Results

Qualcomm site

Downtown site

Won’t vote for either

Do you think 
the coming 

El Niño will produce: 

15%   Biblical floods
70%   A pleasant rain and 
             snow season
15%     Barely a drizzle

By Howard G. Singer

At its Sept. 22 meeting, 
the Uptown Democratic 
Club was in the midst of 
a friendly endorsement of 
state Sen. Marty Block for 
his re-election to his 39th 
District seat. Suddenly, and 
without warning, a cam-
paign staffer for Assembly-
member Toni Atkins jumped 
in to say that Atkins was on 
her way to the meeting and 
asked that the endorsement 
be postponed. As the club’s 
president, I granted the 
staffer’s request.

When Atkins arrived, 
the Uptown Democratic 
Club was in the midst of a 
debate among Democratic 
candidates for San Diego 
City Attorney, held just 
before the club voted on 
an endorsement. Immedi-

ately, as a courtesy to At-
kins, who is Speaker of the 
California Assembly, the 
debate was stopped and 
the assemblywoman was 
given the floor to speak to 
club members. 

A friendly endorsement 
can only occur when an 
incumbent is running for the 
same office he or she pres-
ently occupies.

After hearing from 
Atkins, a magnanimous 
motion in good faith was 
made by former California 
assemblymember and 
Uptown Democratic Club 
member Howard Wayne 
asking that the friendly 
endorsement be moved 
to the Tuesday, Oct. 
27 meeting. And the deci-
sion was made to include 
both Block and Atkins for 
consideration of the club’s 

friendly endorsement.
On Sept. 29, a check 

for $500 — from the same 
Atkins campaign staffer 
who managed to stop the 
Block-friendly endorsement 
one week before — was 
found on a table in the patio 
of the Uptown Democratic 
Club treasurer along with 
the names of 25 people with 
the caption on the checking 
saying, “25 new members.”

This blatant attempt 
to stack the deck in the 
matter of the Uptown 
Democratic Club’s friendly 
endorsement in the 39th 
Senatorial District race by 
the Toni Atkins campaign 
is unconscionable and 
insulting, especially consid-
ering the fact that the club 
bent over backwards to be 
fair to the assemblywoman.

Assemblywoman Toni 
Atkins, your campaign is 
not going to bully the Up-
town Democratic Club.

—Howard G. Singer 
is president of the Uptown 
Democratic Club.u 

The Jack in the Box 
controversy

Re: Understanding the 
Jack in the Box issue: a simple 
explanation [Vol. 7, Issue 21 
or bit.ly/1WY3DTG] 

Mr. Omar Passons’ 
article about the illegal drive-
through issue involving Jack 
in the Box lost all credibility 
when his reason was to create 
a more desirable intersection 
for “families and pedestrians.”  

The specific intersection 
of 30th and Upas has a bar 
on the northwest corner 
and an outside bar at the 
northeast corner, neither of 
which could be considered 
family-friendly.  Therefore it is 
time to leave Jack in the Box 
alone, the only family-friendly 

business at the intersection, 
drop the ridiculous lawsuit 
and move forward with life.  

Secondly, maybe the re-
model of the Jack in the Box 
was more than Mr. Passons 
thought was appropriate for 
the permit, but the finished 
product does look different; 
therefore the remodeled Jack 
in the Box is less of a change 
than the monstrous new 
apartment building construct-
ed at the northeast corner of 
the intersection, and is much 
more attractive for the neigh-
borhood than the rundown 
bar on the northwest corner.   

—Jeannine Parra, resident 
of North Park for 49 years in 
the same house

I have lived in North 
Park since 1981. I have seen 
the gradual changes and the 
not so gradual changes. I 
have always felt safe in NP 
and do not understand some 
of the statements made in 
the various articles in your 
paper. I also walk around 
most of the area featured in 
your paper.  

I was shocked by the 
one comment about how 
you might get “caught 
dead” in NP. This negative 
comment does not describe 
the community I live in. Yes 
we have crime, but who 
doesn’t ? I feel very safe in 
this community and until 
two years ago lived alone. 

Toni Atkins campaign  
attempts to stack the deck

see Letters, page 7



The whole Jack in the Box con-
troversy is on my last nerve. I sup-
port keeping it exactly were it is 
located. Jack in the Box provides 
a reasonable source for a quick 
meal. The employees are very 
nice and I am sure I eat there 
once a week. Maybe the spirit of 
the law was not followed but I say 
leave it alone.  

There are bars all over 30th 
Street and the noise level is high 
but I also support them remain-
ing at their location. All of these 
businesses are part of what 
makes NP. I enjoy seeing the 
hoards of young people walking 
around on Friday and Saturday 
night. As a walker, I do not like 
the fact that some of these loca-
tions use public sidewalks for 
their tables. Some day that may 
bug me enough to complain but 
at this point in my life I am OK 
with it. Some people have let their 
hedges grow on to the sidewalk 
and that does bug me.

From day one I have hated 
those ugly boxes at the bus stops 
on 30th/University. Even after all 
these years they have not grown 
on me. I saw them as a more 
trendy item than I would appreci-
ate. I’ve passed that corner several 
thousand times and still the word 
“UGLY” goes through my mind 
when I pass them.  

I appreciate your reporting 
but I wish some of your writers 
would know NP as well as those of 
us that live here. Learn to appreci-
ate its diversity, the uniqueness 
of the houses and the friendliness 
of the people. North Park has a 
lot to offer and some people need 
to learn to enjoy the many aspects 
it provides. 

 
—Maria E. Garcia of North Park

Well written Omar. There are 
link issues to the background data.

So I’ll ask instead of reading 
more. Did Jack in the Box think 
they had permission from the city 
to do the remodel?

If so, I assume the lawsuit is 
against the city.

Can the city then go back 
and ask for a re-do like they did 
with the Montgomery Field FAA 
height issue?

Thanks for the good op-ed 
piece. Sorry for the Q’s.

—Glenn Y via Facebook

The sale of The Flame

Re: Park Boulevard nightclub 
The Flame is sold [Vol. 7, Issue 21 

or bit.ly/1NbhWQ8]

Thank you for saving the sign!

—Robert Nelson via Facebook

I’m glad to see that they want 
to see the original facade and sign 
restored… This type of architec-
ture and design has a place in our 
neighborhood, and it will be inter-
esting to see how the alterations of 
the property compliment it.

According to “The Flame” 
Facebook page, “The Flame, 3780 
Park Boulevard San Diego, Cali-
fornia: “The club originally was 
called Garden of Allah in the 50’s 
and the word was it was connected 
to the mob. I n 1953 the building 
burned to the ground. In 1954 it 
was rebuilt and renamed “The 
Flame” and continued in the 50’s 
as a Steak House and a Burlesque 
Show….Jump forward to 1984 
when it began its notorious run as 
a Lesbian Bar.”

Check out all of my photos of 
The Flame here:  
on.fb.me/1W7JXQn

—Gregory May via Facebook

I am thrilled to learn that the 
property has been sold. Hillcrest’s 
famed Egyptian Quarter is being 
reignited with life –– both through 
The Flame and the Mr. Robinson 
project. Hillcrest has the potential 
to be a world class city, and I hope 
more of these projects continue to 
come to Hillcrest.

P.S. The new project at Eighth 
and Washington is coming along 
great too. I’m curious what name 
they chose through their “Name 
This Project” contest.

—Eddie Rey of the LGBT Visi-
tors Center via Facebook

This is good news! With exist-
ing businesses like HEAT and 
NUMBERS, the resurgence of the 
Flame building with residential 
and a new bar downstairs can re-
ally revitalize Hillcrest’s Egyptian 
Quarter! Looking forward to see-
ing what’s to come.

—Benny Cartwright via Facebook

This is good news!
I would like to see the building 

that Numbers occupies across the 
street get remodeled and opened 
up with windows so that it is more 
inviting and provides more inter-
est on Park Boulevard.

—Richard Barry via Facebook

The Craftsman, pros and cons

Re: The Craftsmen awaits his 
wake [Volume 7, Issue 20 or bit.

ly/1KOwFxh]
I know from experience that 

Mr. Domeier is right in saying 
that the city of San Diego makes 
it much too hard to repair, update 
or replace old rundown buildings 
in old neighborhoods. We’re in 
the middle of a major remodel of 
our old house, replacing a crum-
bling foundation, cracked floor 
beams, old electric, old plumbing, 
termite-eaten wood, and repairing 
major structural problems; but the 
historical staff almost didn’t allow 
the project.

The city does have their pri-
orities wrong. They need to allow 
normal change and growth in old 
San Diego neighborhoods.

Mr. Domeier is also right in 
saying that Craftsman houses 
usually lack a separation between 
public and private spaces. When 
you open the front door to a sales-
man or politician, they can see at a 
glance everyone sitting in the liv-
ing room and what you’re watch-
ing on TV. It is awkward.

—Sharon Gehl via Facebook

My spouse and I felt compelled 
to write in response to Eric Domei-
er’s opinion piece on Craftsman 
houses.  A number of other people 
have written in to refute some 
things in Mr. Domeier’s article, 
but a few things have not been 
mentioned.

It’s true that most Crafts-
men homes were not originally 
insulated. However, to tear them 
down because they’re not insu-
lated is to throw the baby out with 
the bathwater!

That situation can be rem-
edied, and has been in the case of 
many houses.

I personally have spent days up 
in my attic, painstakingly insulat-
ing every square inch and putting 
down rough flooring as well.

True, lead paint was used in 
the oldest layers of paint, which is 
why we’re not allowed to sand it, 
only scrape it or just paint over it.  
What’s more damaging to public 
health: (a) demolishing the house 
and thus exposing some of the 
old paint to the elements, or (b) 
leaving the paint trapped where it 
is? We think ‹b› is safer.

Next we feel that our house is 
indeed “an emotional refuge with 
a properly designed buffer zone 
between street and home.” That’s 
why we bought it. It also reminded 
us of our grandparents’ houses. 
With so many associations to 
childhood memories, it gives us a 
sense of place and of belonging, a 
true feeling of home.

Our front door leads to a 
foyer, then the living room. There 
is a wonderful, not alienating, 
juxtaposition between outside and 

inside, between public and private 
spaces. Far from our interior 
being “of a size and configura-
tion that makes living awkward 
at best,” nearly all visitors to our 
house comment that we “have 
so much useable space!” Some 
of these visitors live in modern 
high-rise or suburban housing, 
possibly even the types that Mr. 
Dormeier advocates.

In addition to confusing a 
Craftsman with historic designa-
tion and with homes covered 
by the Mills act, Mr. Dormeier 
disregards the reason that 
homeowners actively seek to have 
their homes so designated: lower 
property taxes!

Whereas he’s advocating 
raising our property taxes. If you 
destroy your house to build a mod-
ern building, your property tax 
is guaranteed to be significantly 
higher because it’s assessed at 
the value of the new building (any 
benefits from Prop 13 on your 
original house won’t carry over).

Finally, we fail to see how our 
home is “100 percent contrary to 
our current priorities.”

Au contraire, we feel that our 
house is so in line with our priori-
ties that we could easily retire in it.

We shudder to live in a neigh-
borhood that has been remade in 
Mr. Dormeier’s vision.

We suspect it will be something 
like the southeast corner of Robin-
son and 10th. Originally there was 
a Craftsman, with a white picket 
fence, trees, and a porch with a 
swing. A woman who loved that 
little house bought it, ripped out 
the carpet, and restored the hard-
woods and the interior. Then she 
had to move to another state, and 
sold the house. It was torn down, 
replaced by a two-story, modern, 
metal monstrosity.

Gone are the original trees, 
the porch, the swing, and a proper 
transition space in which the resi-
dents could hang out and interact 
with passersby. It is, to us, an 
unlovely property whose design 
excludes neighbors and visitors.

Thus, it seems that Mr. Dor-
meier is discounting the main ap-
peal of the Craftsman: the beauty 
that many of us find in a street 
lined with these homes.

—Elisabeth Fidler of University 
Heights via email

I hoped plenty of others would 
express what I felt about this silly, 
misinformed article. Thank you all!

Oh, look at the architect’s 
website: domearch.com.

Do you see any examples of work 
there? Only a bunch of sketches of 
boxes and cubes. No thanks.

—Don Lexan via Facebooku

7San Diego Uptown News | Oct. 23 - Nov. 5, 2015www.sdcnn.com COMMUNITY / OPINION

Hillcrest
Newsstand

Featuring San Diego’s best collection of 
hard to find international magazines!
We also carry all your favorite local & 

national publications, as well as souvenirs, 
snacks and lotto tickets!

529 University Ave.- Hillcrest
(619) 260-0492
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LETTERS
Community 
meetings
• Adams Avenue Business As-
sociation Board of Directors:
8 a.m. on the first Tuesday of the 
month. Normal Heights Commu-
nity Center, 4649 Hawley Blvd.
• Bankers Hill Parking Com-
mittee: 5 – 6:30 p.m. on the first 
Monday. Merrill Gardens, 2567 
Second Ave.
• Burlingame Neighborhood 
Association: 7 p.m. on the 
second Wednesday. Mazara Trat-
toria, 2302 30th St.
• Hillcrest Business Associa-
tion Beautification Commit-
tee: 3 p.m. on the fourth Mon-
day. 3737 Fifth Ave., Suite 202
• Mission Hills Town 
Council Trustees:
6 p.m. on the second Thursday 
of alternating months. 902 Fort 
Stockton Drive
• Mission Hills Town Council 
Town Hall: 6 p.m. on the second 
Thursday of alternating months. 
Francis Parker Lower School, 
4201 Randolph St.
• Normal Heights Community 
Association: 6 p.m. on the first 
Tuesday. Normal Heights Com-
munity Center, 4649 Hawley Blvd.
• Normal Heights Com-
munity Planning Group: 6 
p.m. on first Tuesday. Normal 
Heights Community Center, 
4649 Hawley Blvd.
• North Park Community  
Association: 6 p.m. on the 
fourth Wednesday. Lafayette 
Hotel, 2223 El Cajon Blvd.
• North Park Main Street 
Design Committee: 5:30 – 7:30 
p.m. on the first Tuesday. North 
Park Main Street office, 3076 
University Ave.
• North Park Maintenance 
Assessment District: 6 p.m. 
on the second Monday. North 
Park Adult Activity Center, 2719 
Howard Ave.
• Old Town Community Plan-
ning Group: 3:30 p.m. on the 
second Wednesday. The Whaley 
House, 2476 San Diego Ave.
• South Park Business 
Group: 8:30 a.m. on the last 
Wednesday. Eclipse Chocolate, 
2145 Fern St. 
• Talmadge Maintenance As-
sessment District: 6:30 p.m. on 
the fourth Tuesday. Copley-Price 
YMCA, 4300 El Cajon Blvd.
• University Heights Com-
munity Development Corpo-
ration: 6:30 p.m. on the first 
Wednesday. 4452 Park Blvd. 
Suite 104
• University Heights Com-
munity Parking District: 6:30 
p.m. on the first Wednesday. 
4452 Park Blvd. Suite 104
• University Heights Com-
munity Association: 6:30 p.m. 
on the first Thursday. Alice 
Birney Elementary School audi-
torium, 4345 Campus Ave.
• Uptown Planners: 6 p.m. 
on the first Tuesday. Joyce 
Beers Community Center, 
3900 Vermont St.

– Email ken@sdcnn.com for 
inclusion of your organization or 
committee meeting.u



8 San Diego Uptown News | Oct. 23 - Nov. 5, 2015 www.sdcnn.comOPINION

(Editor’s note: This is part of 
a series of architectural commen-
taries and critiques that will run 
in San Diego Uptown News every 
other issue. The opinions are those 
of the author.)

By Eric Domeier

Location: North Park Way and 
Grim Avenue, North Park

Architect: Foundation for Form, 
Golden Hill 

Project type: 33-unit apart-
ment building (studios, one- and 
two-bedrooms)

Overview
North Park Post Office (NPPO) 

is one of the newest 
kids on the block. It 
was a challenging and 
unpopular project for 
some of the communi-
ty, but its benchmark 
qualities and future 
commercial vitality 
will make it a welcome 
addition to our grow-
ing neighborhood. 

NPPO is brought 
to us by modern-
design stalwarts 
Foundation for Form. 
Both architect and 
developer, Foundation 
for Form exercised its 
design talent without 
client-imposed limita-
tion. Nonetheless, city 
of San Diego Historical 
Resources exercised 
their authority in some surprising 
ways to influence the final out-
come.

The owners of the 33-unit apart-
ment complex have achieved 100% 
occupancy. A lease deal has been re-
cently struck with Tribute Pizza for 
the ground-floor commercial space.

Built around North Park’s 
recently closed U.S. Post Office, 
the project is best described as 
“outside the box.” While at its core 
the buildings are fundamentally 
plaster shoeboxes, Foundation 
implemented a sunscreen system 
to texturize and energize the 
building facades. 

Assessment
The project is evaluated for three 

qualities: community impact, design 
concept and effective sheltering.

Neighborhood impact
With 33 units, Foundation is 

providing much-needed middle-
income housing to North Park. 
Units range in size from 316 to 
1,033 square feet. 

At 25,000 square feet, the scale 
of the project is in alignment with 
the city zoning code. A medium-
density zoning area, Foundation 
was actually allowed to build 
another 6,000 square feet. Similar-
sized projects along North Park 

Way can be expected.
The post of fice has not been 

deemed a historic structure. 
Nonetheless the city’s Historic 
Review Department took a heavy 
hand with the designers. Pre-
venting construction over the 
post of fice, the taller and more 
massive portions of the building 
are pushed south and east on 
the lot. As a result, the building 
towers over its neighbors in an 
oppressive manner. 

Regarding the now defunct 
post office, the signage for the 
former tenant remains. This 
has created some confusion. To 
clarify: USPS collection boxes 
remain in operation, but the post 
office is closed.

Design concept
The designers forwarded a 

strong idea about urban living 
and contextual form. The build-
ing creates a bookend at an 
otherwise dull intersection. With 
sweeping metal façade panels, 
diminishing courtyard spaces and 
off-grid stair paths, they desired 
to communicate the “complexity 
of the realities.” These are strong 
concepts and have been effectively 
executed in the building layout, 
site design and façade. 

But just beyond the façade pan-

els, there is great deal of irresolu-
tion. Many of the finer details fall 
short of full resolution.

Underneath the metal pan-
els, the underlying buildings are 
without any significant relief and 
read flatly. Windows do not have 
sufficient depth to support the 
concept of layered complexity. 
Where a good wall-to-roof transi-
tion may have three or four steps of 
relief, those at NPPO feel clumsy 
and sudden. 

Stair railings look as if they 
suffered last-minute value-engi-
neering. They are a visually noisy 
element without precedent on the 
project. Two pop-out balconies are 
clad in vibrant sheet metal, a suc-
cessful thought. But this thought 
does not resonate with other 
design elements.

In some views, the metal 
panels frame scenes of exces-
sively busy lines over starkly flat 
elevations. The resulting project 
represents a great idea with 
mediocre resolution. While the 
designers have demonstrated 
excellent resolution in other 
projects, these issues may be the 
result of budgetary restrictions. 

Effective sheltering
It is assumed that the build-

ing was designed and built in 
compliance with current code. If 
so, the building does not leak in 
the rain and will stand up in an 
earthquake. 

But beyond code requirements, 
the building has certain details that 
are not as durable as they could be. 

Plate-steel guard rails and 
unit-gates are flimsy and 
will likely require significant 
maintenance or replace-
ment within five years. 

In addition to provid-
ing environmental shelter, 
a building needs to also 
provide emotional and psy-
chological shelter. This is 
done through good interior 
planning and design of ef-
fective buffer zones. NPPO 
effectively satisfies these 
requirements.

The project is arranged 
around a central court-
yard. Open to the adjacent 
streets, the area maintains 
an atmosphere of privacy 
and exclusion. The first 
layer of separation from 
the public sphere, stairs 

and breezeways come out of and 
circulate over this space. The result 
is a sufficiently complex entry 
sequence to allow the mind to sepa-
rate from the public sphere. 

Unit floor levels are typically 
above street level, accentuating the 
separation between private-public. 
Walkways and entries maintain 
good sight lines of the public areas 
providing visual security for the 
occupants. Unit privacy is respect-
ful to both occupant and public. 
These residents are not on display 
and can assume a certain level of 
repose while in their homes. 

Final word
On blance, NPPO is a good 

project. An occupied commercial 
space will synergize with neighbor 
Hess Brewery. The critical eye is 
nonplussed by some of the finer 
details but the project will mature 
in time. Foundation has set a bold 
precedent for future development 
on these city blocks. It will be inter-
esting to watch as NPPO influences 
new projects and becomes framed 
in a future context. 

—Eric Domeier lives in North 
Park and practices architecture 
from his Grim Avenue office. Visit 
his website at dome-arch.com or call 
him at 619-531-0010.u

Project review:  
North Park Post Office 

While the building communicates a bold 
attitude, certain design elements detract 
from the overall concept of the project.

North Park Post Office is one of the newest apartment projects to be built in North 
Park. With its stark lines and large scale, the project has challenged some residents. 
(Photos by Eric Domeier)

Interior unit access was not available, therefore certain aspects 
were not scored. For a description of the assessment method, go 
to bit.ly/1jB5Shx.



A lawyer from Kensington and two lawyers from 
Mission Hills have been named to the 2016 “Best 
Lawyers” list.

All three work for Higgs Fletcher & Mack, a 
full-service law firm that has served San Diego for 
more than 75 years.

Managing Partner and Chairman John L. Mor-
rell of Kensington and James G. Harrigan and 
Susan A. Mercure of Mission Hills were named to 
the prestigious list.

“We pride ourselves in being renowned for our 
institutional intelligence and expertise that stems 
from our long record of service in the San Diego 
region and beyond,” Morrell said in a statement. 
“We’re honored that Best Lawyers has recognized 
Jim and Susan in this regard, and we couldn’t be 
more proud of their accomplishments.”

Morrell has a full-time commercial and bank-
ruptcy law practice and handles Chapter 11 reorga-
nization cases as both Debtor in Possession Coun-
sel and as Official Creditors’ Committee Counsel.

He has experience representing secured credi-
tors in complex cases and draws upon his exper-
tise in commercial transactions, including real 
estate, sales of goods, securities, secured personal 
and real property transactions, and other issues 
directly related to business operations. 

Morrell started the firm’s Chapter 11 practice in 
1985 after completing his federal judicial clerkship 
with the Honorable Ralph G. Pagter, U.S. Bankrupt-
cy Judge, U.S. Bankruptcy Court, Central District 
of California. 

A partner with the firm since 1991, he has 
been the lead attorney in some of the firm’s larg-
est cases. Morrell received the U.S. Bankruptcy 
Court’s Mediator of the Year award in 2007, the 
University of San Diego School of Law’s Distin-
guished Alumni award in 2015, and the San Diego 
Business Journal’s Most Admired CEO award in 
2011 and 2015. He is a 2013 graduate of LEAD San 
Diego and president-elect of the Downtown San 
Diego Rotary Club. He served as vice president of 
the San Diego County Bar Association in 2003 and 
served on its board of directors from 2001 through 
2003. He also served as president of the San Diego 
Bankruptcy Forum in 1997 and was on its board of 
directors from 1996 through 1998.

Harrigan represents buyers and sellers of 
healthcare businesses and professional practice 
interests, while Mercure is experienced in retire-
ment and estate planning. 

Harrigan has extensive experience with the for-
mation and governance of medical practice groups 
and with physician-hospital contracts, including 
medical practice foundations. In addition, Harrigan 
is a business and corporate lawyer with substan-
tial experience in forming new business entities 
and structuring, negotiating and documenting the 
acquisition and sale of businesses. 

He served as an arbitrator for the American 
Arbitration Association, handling cases involving 
business and management agreements, large con-
tract claims, partnership disputes, franchisor-fran-
chisee disputes, claims against securities brokers 
and disputes between physicians, medical groups 
as well as independent practice associations. Serv-
ing as chair of Higgs’ Transactional Practice At-
torney Group, Harrigan oversees and monitors the 
non-litigation specialty areas of the firm, including 
corporate and securities, healthcare, real estate, 
tax, estate planning and administration, immigra-
tion and intellectual property law. He is a frequent 
speaker and panelist for the California Continuing 
Education of the Bar programs and taught income 
tax, business law and business insurance for the 
American College of Chartered Life Underwriters 
for 14 years at San Diego City College.

Charged with communicating complex tax and 
estate concepts to her clients, Mercure designs 
revocable and irrevocable trusts, including those 
providing life insurance and education funds for 
children. She is knowledgeable in the field of gen-
eration-skipping transfer tax planning, charitable 
gift planning and charitable remainder trusts. In 
addition,  Mercure is also skilled in devising busi-
ness buy-out agreements. She provides assistance 
to her clients in settling probate and trust estates, 
including the preparation of estate tax returns and 
post-mortem planning to minimize beneficiary 
tax burdens.  She has also represented fiduciaries 
and beneficiaries in post-mortem disputes. She is 
frequently invited to speak on topics pertaining to 

estate planning and estate administration.
Since its inception in 1983, Best Lawyers has be-

come universally regarded as the definitive guide 
to legal excellence. Honors and listings are based 
on an exhaustive peer-review survey in which more 
than 41,000 leading attorneys cast almost 3.9 mil-
lion votes on the legal abilities of other lawyers in 
their practice areas.u 
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John Morrell (Photos courtesy of Higgs Fletcher & Mack)

James G. Harrigan

Susan A. Mercure

Lawyers from Kensington,  
Mission Hills win top honors



By Katherine Hon

Newspapers have been full of 
stories about the collapse of Hag-
gen’s grocery store chain. The 
pundits who predicted Haggen’s 
abject failure at expansion are 
probably patting themselves on 
the back for being so accurate. 
But in the early 1900s, those who 
predicted the failure of an even 
bigger change in grocery store 
operations across the U.S. turned 
out to be totally wrong, and North 
Park was a big part of that story.

In a typical grocery store in 
the early 1900s, a customer would 
come to the store counter and give 
an order to a clerk, who would 
then gather and package the items 
and hand them to the customer 
or deliver them to the customer’s 
home. A bill was sent after the 
purchase or put on a monthly 
account. The variety of products 
was limited, service took time and 
debts could accumulate. 

In 1916, Clarence Saunders of 
Memphis, Tennessee had a novel 
idea to eliminate the inefficiencies 
and cut store costs. He opened a 
store where he provided baskets 
to customers as they entered 
the store and passed through a 
turnstile, let them stroll the aisles 
where articles were conveniently 
placed on shelves, had customers 
pick their own items, and then had 
the customer pay for purchases 
in cash when they left. He named 

his store Piggly Wiggly, reputedly 
because people strolling through 
the winding aisles reminded him 
of little piggies wiggling through 
fences in search of food. The 
experts said the concept would 
never work. 

But the new store concept 
was instantly popular, and by 
1922 there were thousands of 
Piggly Wiggly stores in 340 cities 
across the U.S. Saunders issued 
franchises to hundreds of grocery 
retailers, who continued to suc-
cessfully operate the stores even 
when he ceased to be involved in 
the company in the early 1920s. 
The Piggly Wiggly concept of 
self-service grocery shopping 
revolutionized the grocery 
industry. Among many modern 
conveniences, the store was the 
first to provide checkout stands, 
price mark every item in the 
store, and use refrigerated cases 
for produce. 

The first Piggly Wiggly in San 
Diego opened in October 1922 at 
1040 Seventh St. For their second 
store, which opened in December 
1922, the company chose North 
Park. The store was located at 
3837 30th St. in the building 
near University Avenue that now 
houses George’s Camera. 

In 1926, Jack Hartley had a 
new facility for Piggly Wiggly 
built by William Gibb at 3829 30th 
St. (current home of Bar Pink 
and Overload). Multiple stores 

followed, including Piggly Wig-
glys on Park Boulevard, Adams 
Avenue and Juniper Street. 

In 1939, a Streamline Mod-
erne architectural style building 
was constructed at 3015 Wight-
man (now North Park Way) to 
house a Piggly Wiggly. This store, 
currently the home of the Bargain 
Center, incorporated another nov-
elty, an automobile parking lot. 

On Dec. 8, 1922 a San Diego 
Union article announcing the 
first 30th Street store opening 
in North Park noted that this 
location “was chosen because of 
repeated solicitations from that 
neighborhood that we establish 

a PIGGLY WIGGLY store in that 
part of San Diego.” 

A 1925 news article about the 
fifth Piggly Wiggly store opening 
at Fifth and A streets Downtown 
praised the North Park resident 
who was behind the San Diego 
operations, Dudley D. Williams, 
for investing in San Diego. Wil-
liams lived with his wife Elma 
in North Park at 3675 31st St. In 
1926, he commissioned a house 
at 3594 28th St. from well-known 
North Park builder Joseph Kelley. 
This was Dudley Williams’ home 
for the final 20 years of his life, at 
which time he was the proprietor 
of 24 markets. He was quoted in 

a 1922 San Diego Union article 
as saying, “It has been my good 
fortune to visit every city in the 
United States of more than 10,000 
population and things look right 
to me in San Diego.” Apparently, 
things looked best to him in 
North Park.

To learn more about the 
history of Piggly Wiggly, which 
no longer serves San Diego but 
operates in 17 states outside of 
California, visit bit.ly/1GnifaX.

—Katherine Hon is the secretary 
of the North Park Historical Society. 
Reach her at info@northparkhistory.
org or 619-294-8990.u
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Grocery stores 
and piggies

This 1955 photo shows the Piggly Wiggly store that opened at the corner of 30th and Juniper streets in the 1920s. The 
building is now home to the Daily Scoop and The Grove’s recent split into South Park Dry Goods Company and the West 
Grove Collective (Courtesy of Vicki Granowitz)



L. Frank Baum’s 1900 book, 
“The Wonderful Wizard of Oz,” in-
tended by its author to be the first 
American fairytale, became a cot-
tage industry of 13 sequels, many 
written in Coronado, which became 
known as the Emerald City. Thus, 
the story had natural appeal to the 
Coronado troupe known as Lamb’s 
Players Theatre, which decided to 
commission an entirely new musi-
cal based the beloved story, title it 
“Oz,” and premiere it in the Lamb’s 
Theatre Coronado venue. 

Music director Jon Lorenz, one 
of the creators of Lamb’s perennial 
“Mixtape,” wrote the “Oz” adapta-
tion, music and lyrics, and Kerry 
Meads is the director.

There are no ruby slippers, no 
“Over the Rainbow,” and no Toto, 
who is represented only by his 
bark. But rather than dwell on what 
is not, let us look at what is. 

Lorenz’s score is tuneful, with 
Woodsman’s “Hollow” and Lion’s 
“My Great Sorrow” among the 
best. There’s an ingenious yellow 
brick road. There are “Munch 
Kins,” flying monkeys, Winkies, 
Emerald City citizens, and, best 
of all, a quintet of lovable leading 
actors to portray Dorothy (Megan 
Carmitchel), the Lion (Fernando 
Vega), the Woodsman (Bryan 
Barbarin), the Scarecrow (James 
Royce Edwards), and that great 
humbug, Oz himself (John Rosen). 
Deborah Gilmour Smyth portrays 
Aunt Em plus the kindly witch 
Tatty Poo and the wicked Witch of 
the West, who does a miraculous 
melt right before our eyes.

Most Oz inhabitants have a 
slight Celtic lilt to their speech, and 
costume designer Jeannie Reith 

has a wizard of a time with their 
hats and attire, delineating each 
group, with a wonderful assist by 
Coni’s wigs. Reith’s Lion, Woods-
man and Scarecrow costumes are 
marvels of detail and craft. 

Each character is portrayed to 
the hilt (Lion’s voice has a telltale, 
Bert Lahr bleat in places); their 
voices are extraordinary, including 
Carmitchel’s. Their culminating 
trio, “All I Ever Wanted and More,” 
and the show-topping “Home” (the 
trio plus Dorothy, Glinda and Com-
pany) bring nostalgic tears to one’s 
eyes. Along with Dorothy we feel 
a deep longing for the Midwest, 
despite its “Gray,” and the love we 
received as children.

Meads does a fine job of imbu-
ing both story and stage with a 
feeling of simple storytelling. She 
is assisted by a total of 14 singing 
and dancing actors, Mike Buckley’s 
set, Colleen Kollar Smith’s chore-
ography, Nathan Peirson’s lighting 
design, Smyth’s sound design and 
Blake McCarty’s projection design. 
Playing Taylor Peckham’s orches-
tration of Lorenz’s rock, folk and 

ragtime score, an eight-piece band 
is conducted from the keyboard by 
Patrick Marion. 

Among the fabulous understate-
ments in Lorenz’s book are two 
personal favorites: Uncle Henry’s 
“Could be a storm comin’” as he 
tries to load the storm shelter, and 
Dorothy’s “Oh, that is not regular” 
when she first lays eyes on Oz. 

“Oz: a wondrous new musical” 
is a storm of an original that lies 
close to its source, Baum’s first tell-
ing of the great American fairytale. 
It is anything but regular, and I 
urge theatregoers to take their 
families to appreciate and enjoy 
what it is. 

For the record, Baum created 

his own successful musical theater 
adaptation of “The Wonderful 
Wizard of Oz.” There have been 
many screen and stage adapta-
tions since: Among the most 
successful are the 1939 MGM 
film with Judy Garland, for whom 
“Over the Rainbow” was written; 
the 1975 stage musical titled “The 
Wiz”; and Stephen Schwartz’s 
2003 Broadway musical, “Wicked,” 
based upon Gregory Maguire’s far 
afield novel. 

—Charlene Baldridge has been 
writing about the arts since 1979. 
You can follow her blog at char-
lenebaldridge.com or reach her at 
charb81@gmail.com.u
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(l to r) Fernando Vega, Bryan Barbarin, Megan Carmitchel, James Royce Edwards 
(Photo by Ken Jacques)

(l to r) Megan Carmitchel, Bryan Barbarin, Fernando Vega, James Royce Edwards 
(Photo by Ken Jacques)

The cast of “Oz,” playing through Nov. 22 at Lamb’s Players Theatre (Photo by Ken Jacques)

“Oz: a wondrous  
  new musical”
Based upon L. Frank Baum’s 
American folktale, “The  
Wizard of Oz”

Adaptation, music and lyrics 
by Jon Lorenz

Directed by Kerry Meads

Tuesdays through Sundays 
through Nov. 22

Lamb’s Players Theatre, 
1142 Orange Ave., Coronado

Lambsplayers.org
619-437-6000

Theater
Review
Charlene Baldridge

‘Oz’ is awesome
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The last time I set foot inside The Ritual 
Kitchen and Beer Garden, the place looked 
like a Gothic-style pub from the outside, 
and the words “kitchen” and “beer garden” 
weren’t part of its name. The exterior now 
looks brighter, less underground, and a spa-
cious rear patio accented with colorful beer 
banners, a patch of shrubbery and a few jolly 
gnomes has been added. 

Unchanged is the vast selection of craft 
beer the place began serving almost a decade 
ago, before other establishments along this 
30th Street corridor joined the suds fest. The 
bar area is still as cozy and pubby as ever, 
festooned with steins, mugs and a couple of 
gargoyles. Also, the front patio shows better 
signs of life as patrons order their drinks 

through an 
open window at 
one end of the bar.

Happy hour signals $2 off select 
craft beers, about six of them, plus appetizers 
that stick to the norm, such as garlic-Parme-
san fries, onion rings, hummus with ciabatta 
and veggies, roasted Brussels sprouts and 
chicken wings. The noshes range from $3 to 
$6.50 apiece.

  On happy-hour price, the beers ring in at 
under $5 a glass, which vary in size depend-
ing what you order.

My companion’s dark and luscious 
AleSmith Speedway Imperial Coffee Stout, for 
example, was served in an 8-ounce glass for 

an easy $4. It carried him through an order 
of thickly battered onion rings served with 

house-made ranch and barbecue sauce.
I chose Duck Foot “Double White” IPA, a 

misleading name that might indicate an extra-
hoppy finish. Served in a 10-ounce glass, it 
was actually quite balanced. Although for my 
companion, who hasn’t acquired a taste for 
hop-forward beers, he cringed when taking a 
sip of it.

Other brews on the happy-hour list includ-
ed an American pale ale by BNS Flintlock, a 
red rye by Benchmark River Rye, and Tabula 
Rasa porter from Second Chance, a firm 

choice if you’re palate demands a malty, nutty 
finish. The selection rotates frequently.

In addition to the onion rings, we grazed 
from a large serving of roasted Brussels 
sprouts, which tasted neither here nor there 
despite their garlic butter sauce and balsamic 
reduction. As for the wings ($6.50 for six of 
them), they were scrawny; low on meat but 
high in flavor from the habanero-carrot sauce 
we chose.

The mediocre bar nibbles, however, won’t 
prevent us from returning for the fine crafts 
and the European-like ambiance, which based 
on the regular menu, holds more culinary 
promise if sticking around for dinner.u 
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DR INK S :   

From a succinct list of craft beers on special, 
the selection highlights the latest and great-
est productions, mostly from local breweries.

FOOD :  
The noshes during happy hour are run-
of-the-mill: heavily battered onion rings; 
anti-climactic chicken wings, unless you opt 
for the carrot-habanero sauce; and roasted 
Brussels sprouts that have outgrown their 
novelty.

VA LUE :   

You can swig down a couple glasses of craft 
beer for less than $10.

SERV IC E :   

The hostess and bartender were welcoming 
and efficient, eager to point out the happy 
hour bargains.

ATMOSPHERE :   

The bar area and dining room offer the wel-
coming embrace of a cozy British pub, while 
the outdoor seating areas in the front and 
back are designed to make you hang awhile.

RATINGS

The Ritual Kitchen and 
Beer Garden 

4095 30th St. (North Park)
619-283-1618

Happy hour: 4:30 to 6:30 p.m. 
Tuesday through Sunday

Craft brews 

Come On  
Get Happy!

Dr. Ink
The last time I set foot inside The Ritual 

Kitchen and Beer Garden, the place looked 

and the words “kitchen” and “beer garden” 

through an 
open window at 
one end of the bar.

Happy hour signals $2 off select 
an easy $4. It carried him through an order 
of thickly battered onion rings served with 

Happy hour: 4:30 to 6:30 p.m. 
Tuesday through Sunday

for less than a five spot 
(clockwise from left) Duck Foot IPA (left) and 
AleSmith Speedway Imperial Coffee Stout; exterior 
of Ritual Kitchen and Beer Garden on 30th Street in 
North Park; ale-battered onions rings and dipping        
        sauces (Photos by Dr. Ink)



Taking a cue from the Los An-
geles culinary scene, restaurateur 
Chris Park has opened a casual 
eatery in Hillcrest devoted mainly 
to poke, those raw seafood salads 
studded in sesame seeds, and born 
a few decades ago in Hawaii.

Poke Go also folds into its 
menu a few Korean-inspired dishes 
that reflect Park’s native roots. He 
runs the establishment with his 
sister, Jennifer Won, after operating 
a couple of seafood establishments 
locally, including the former North 
Park Fish Market and Grill.

Before opening his latest venture, 
Park noted the success of similar 
poke eateries emerging throughout 
L.A., and felt that San Diego was a 
good fit for one. And he’s probably 

correct, given that restaurants tend 
to relegate poke to their appetizer 
menus rather than giving it full-
platter status. Also, depending where 
you go, it can be pricey.

Here, a platter of poke with vari-
ous options costs $8.99. You first 
choose your seafood: ahi, salmon, 
or cooked shrimp or octopus, 
before selecting a “base” of white 
or brown rice or salad. For vegetar-
ians, grilled tofu can be substituted 
for the fish, but to call that poke 
seems like a far stretch.

Next up are the seasoning 
options, which include wasabi, 
teriyaki or shoyu, a light soy sauce 
that traditionally drapes the cubed 
fish in conjunction with a touch 
of sesame oil. The customized 
platters also include a choice of 
minced imitation crab dressed 
lightly in mayo, or the basic maca-
roni salad you’d find on a Hawai-
ian plate lunch. 

Garnished with seaweed salad, 
sparkling-orange capelin roe and 
an orange slice, the platters appear 
as colorful as a flowering canyon 
in Kauai.

A friend and I shared the ahi-
salmon with shoyu. The flavor was 
light and the fish tasted ultra-fresh. 
But we were both partial to the ahi 
because the texture was lusher. I 
realized that when it comes to raw 
salmon, I’d rather eat it sliced thin 
in a crafty sushi roll or plated sim-
ply with capers and fresh dill.

We chose brown rice, which 
was somewhat plain until squirting 
it with the house-made gochujang 
sauce, which accompanies Park’s 
twist on bibimbap that we also 
tried. The cherry-red condiment, 
a Korean staple, actually sang well 
to everything, offering an addictive 
tang from chili peppers, soy sauce 
and sesame oil.

Even when dining in, meals 
are served in either plastic or 
cardboard to-go boxes, a money-
saving tactic that helps keep 
menu prices down.

For the bibimbap, a Korean 
dish of veggies and marinated beef 
crowned with a sunny-side-up egg, 

the boxed presentation lacked the 
classic, sizzling thrill you get when 
the meal is served in heavy hot 
pots. But the contrast of the warm 
beef and egg against the cool red 
cabbage, carrots and cucumbers 
duly compensated. The combined 
flavors were uplifting while strik-
ing a perfect balance of roughage 
and protein.

Our favorite non-fish dish was 
the spicy pork platter featuring 
tender ribbons of the meat cloaked 
in a glaze made with Asian pears, 
onions and chili peppers. It had 
a sweet and spicy depth of flavor, 

triggering an instant “yum” when 
we each took our first bite.

Park’s sister makes the kimchi, 
which we ordered as an additional 
side dish. It was my companion’s 
first-ever encounter with the 
seasoned, fermented cabbage. And 
he ate it with gusto. I was particu-
larly fond of it as well because the 
spice level was higher than what I 
normally find outside the Convoy 
Street area, with just enough heat 
reaching the sinuses.

The food at Poke Go is clean 
and straightforward, and served 
within a brightly designed space 
accented with Hawaiian-theme 
prints and a couple of surfboards 
hanging overhead. Though simple 
and casual, and despite San Diego’s 
abundance of Asian kitchens, Park 
seems to have filled an overlooked 
niche aimed at giving consumers a 
good bang for their bucks.

—Frank Sabatini Jr. is the 
author of “Secret San Diego” (ECW 
Press), and began his local writing 
career more than two decades ago 
as a staffer for the former San Diego 
Tribune. You can reach him at 
fsabatini@san.rr.com.t
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The great getting-together place.               We Deliver Everything

2245 Fenton Pkwy #101
(Fenton Marketplace)

Mission Valley
619.640.1072

oggis.com

Take

$5.00
Off

Your dine-in purchase 
of $25 or more
with this coupon

Appetizers House SpecialtiesFlatbreads PizzaSoups & Salads Pasta & CalzoneLighter Side

(l to r) Spicy pork platter, combo ahi-salmon poke platter, and Bibi Go with egg and Korean-style beef from Poke Go in Hillcrest (Photos by Frank Sabatini Jr.)

Poke Go 
3614 Fifth Ave. (Hillcrest)
619-230-5549

Prices: Soups, salads and 
sides, $1.50 to $9.50; 
plates and platters (regular 
to large sizes), $7.49 to 
$14.49

A place for poke
Restaurant
Review 
Frank Sabatini Jr.
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By Dustin Lothspeich

What do you do after you’ve 
written arguably the longest-run-
ning concept album story arc in the 
history of recorded music?

Well, you get personal. 
In the case of Coheed and 

Cambria — and more specifically, 
the band’s principal songwriter and 
singer/guitarist Claudio Sanchez 
— you finally get some “me” time. 
After 12 years and seven lauded 
albums that tell the story of an 
intricate sci-fi universe brainchild 
(referred to as “The Amory Wars”), 
he has finally eschewed imaginary 
interplanetary battles, messianic 
figures and heroic journeys for a 
subject matter on the band’s new 
album (“The Color Before the 
Sun”) that hits a little closer to 
home: family. 

And how could he not? Sanchez 
has had an interesting last couple 
of years: While living abroad with 
his writer wife, Chondra, they 
received a call from police that 
unbeknownst to them, their tran-
quil home in New York state had 
been broken into and turned into a 
massive cannabis farm. Born out of 
the stress and subsequent night-
mare of having to move out of their 
beloved house and into the city, the 
new record soundtracks Sanchez’s 
anxieties while also chronicling his 
fear, joy and apprehension about 
the birth of the couple’s first child, 
Atlas. 

“I was going through a struggle 
that became the record, and I 
certainly think, though hard, it 
helped,” he confessed to me via 
phone recently. “[The new album] 
is a time capsule of these moments 
within my life: Living in an apart-
ment, torn from my comfort zone 
and having the struggle of identity 
come into play and become the 
theme of the record — until the 
idea of this human being coming 
into my world created hope and 
wonderment, while the destruction 
of my country home created un-
certainty and fear … when turmoil 
is born and presents itself to your 
consciousness, you get a lot to pull 
from.”

Interestingly enough, Sanchez 
will be the first to admit that even 
though the band’s fans are used to 
being transported to some other-
worldly place and time, the band’s 
previous seven albums — however 
cloaked in the fantastical, mystical 
shroud of science fiction — were 
always about his personal life 
anyway. 

“All of the Coheed records 
come from a personal place,” he 
explained. “I created the idea and 
concept [for ‘The Amory Wars’] in 
1998 when I was unfamiliar with 
what was asked of me as a front-
man. I mean, I created this curtain 
to hide my feelings behind. I, 
myself, was insecure about the po-
sition I found myself in … I was just 
sheltering myself. I didn’t want to 
be judged by the music I wrote so 
I created this disguise. Now, at 37 
years old, I feel very comfortable 
with myself and [the new album] 
felt like I was removing a mask in 
a way.”

On “The Color Before the Sun,” 
the prog-rock band (which, aside 
from Sanchez, is comprised of guitar-
ist Travis Stever, drummer Josh Ep-
pard and bassist Zach Cooper) goes 
for broke stylistically in a musical 
move Sanchez called “liberating.”

There are the to-be-expected 

rock powerhouses chock-full of 
metal-esque riffing, shredding 
guitar solos and inventive, kitchen-
sink song structures (“Atlas,” “The 
Audience”), but they’re placed 
alongside serene acoustic odes 
to new fatherhood (“Ghost”) and 
exuberant anthems (complete 
with horn section) (“Peace to the 
Mountain”) — all delivered with 
Sanchez’s penchant for crafting 
unforgettable pop melodies. It’s not 
a stretch to say the new material 
is a far cry from the songwriting 
featured on the band’s debut studio 
full-length, 2002’s “The Second 
Stage Turbine Blade.”

“With every record, we grow,” 
the frontman agreed. “Time is an 
influencer. You grow every year. 
You see new things, you experience 
new things, and that gets reflected 
in your art. I don’t want to remake 
the last record. I don’t want to play 
it safe. And that’s scary because 
you could ostracize a fan base and 
things could change. But for me, to 
feel artistically fulfilled, I need to 
grow and branch out and try new 
things. Once you start manufactur-
ing — and ‘manufacturing’ is really 
the word — the same thing over 
and over again, that sounds like the 
end to me.”

For a band that’s woven quite 
the impressive musical tapestry over 
the better part of two decades, the 
new album is a testament to their 
singer/guitarist’s undying passion 
to stay true to his artistic vision — 
whether veiled by imaginary worlds, 
heroes and villains, or spun from a 
life at once turned both tumultuous 
and celebratory. Wherever it comes 
from, there is a process involved in 
accepting and embracing it. For what 
it’s worth, Sanchez seems to be at 
peace with where he — and his band 

Coheed and Cambria:  
Here comes the ‘Sun’

Coheed and 
Cambria 

with Thank You  
Scientist and  
Silver Snakes 

Observatory North Park
Thursday, Oct. 29

Doors open at 6:30 p.m.
Show starts at 7:30 p.m.

Tickets cost $35
observatorysd.com

Coheed and Cambria perform Oct. 29 
at the Observatory North Park. (Photo by 
LeAnn Mueller)

see Coheed, page 18



By Gina McGalliard

Art San Diego, which has the 
distinction of being our city’s only 
show specializing in contempo-
rary fine art, is anticipating re-
cord crowds for this year’s event 
in Balboa Park. 

The art show was launched in 
2009 at the Grand Del Mar hotel 
and later moved to Balboa Park, 
where it has been held for the last 
four years. Ann Berchtold, who 
founded the show with a partner, 
wasn’t sure her fledging exhibi-
tion would be able to attract the 
exhibitors or collectors needed 
to sustain a show that sometimes 
sells pieces in the six-figure 
range. However, Art San Diego 
has steadily increased in scope 
over the years.

“It’s grown probably about 20 
percent each year in attendance 
and exhibitors,” said Berchtold, 
who has since sold the show to 
Redwood Media Group, which 
runs several art shows, among 
them the well-known Spectrum in 
Miami and Decor Expo New York. 
However, she still remains highly 
involved. Today, Art San Diego 
attracts galleries from not only 
North America, but Asia, Latin 
America and Europe. 

This year will feature the 
theme of “meta.morphosis,” 
which focuses on the changing 
landscapes of San Diego. 

“The metamorphosis theme 
kind of came about informed by 
the 2015 centennial that’s taking 
place in Balboa Park and thinking 
about this kind of ever-evolving 
art scene in San Diego,” Berch-
told said. 

She is also betting that the 
Balboa Park centennial will 
help attract more out-of-town 
attendees, as the park has seen 
an uptick in attendance due to 
centennial-related activities. 

The LaunchPad artist for this 
year is Brittany Segal, who was 
raised in downtown San Diego 
and was inspired by her artist 
grandmother and architect father. 
Segal, who studied fine art sculp-
ture at The Academy of Art in San 
Francisco, describes her work as 
“abstract emotional.” San Diegans 
can see her work at Holsem Cof-
fee in North Park, where some of 
her pieces are on display.

“I don’t know if I fit into a 
category yet,” said Segal, who 
works with diverse mediums such 

as painting, drawing, sculpture, 
resin, even bronze casting and 
concrete. 

For Segal, the distinction of 
being chosen as the LaunchPad 
artist represents being recog-
nized in her hometown. 

“It’s definitely an amazing 
thing,” Segal said. “I’ve had 
recognition in different cities, and 
this is the first time that my work 
is going to be actually a focus in 
San Diego. So it’s a pretty big 
honor . . . It’s a really good feel-
ing, it’s nice to have so much sup-
port in the city that you’re from.” 

Art San Diego will also feature 
a special exhibition called “The 
Timeline Project,” a wall instal-
lation built of recycled materials 
that is 120 feet long and 8 feet 
high. The piece was designed by 
students from the Media Design 
School of Digital Art at NewS-
chool of Architecture & Design. 
Another program is called “Art 
Labs,” which involves site-specific 
installations by local art partners, 
such as Mesa College and San 
Diego Art Institute. The program 
is a way to incorporate local art-
ists into the show and give them 
experience, Berchtold said. 

This year’s Spotlight Artist 
program is called “Arte Cuba,” 
and will feature an emerging 
group of young Cuban artists, 
who will be attending and partici-
pating in panel discussions. 

Given how the show has 
grown so far, Berchtold is con-
fident that the show she started 
seven years ago will continue to 
expand, along with the art collec-
tor community in San Diego. 

“It’s been a really exciting evo-
lution for me to kind of nurture 
this child from a baby to a child to 
a teenager, to see it develop into a 
nationally known show,” she said.  

—Gina McGalliard is a free-
lance writer who blogs at ginamc-
galliard.com/mcgalliard-matters. 
Email her at ginamcgalliard@
gmail.com.u
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Art San Diego
Balboa Park 

Activity Center
November 5 – 8

art-sandiego.com

Art San Diego to return 
to Balboa Park

Patrons view artwork at the 2014 Art San Diego exhibition in Balboa Park. (Courtesy of Art San Diego)

Patrons gaze at artwork featuring celebrities at the 2014 Art San Diego exhibition.  
(Courtesy of Art San Diego)



AUTOS SALES

Donate Your Car to Children's Cancer Victims 
Today! Help and Support ACCF! Fast - FREE pick 
up. 100% tax deductible. Call 1-800-258-1429

Donate Your Car to Veterans Today! Help and 
Support our Veterans. Fast - FREE pick up. 100% 
tax deductible. Call 1-800-656-1632

AUTOS WANTED

CARS/TRUCKS WANTED! Top $$$$$ PAID! 
Running or Not, All Years, Makes, Models. Free 
Towing! WeÕre Local! 7 Days/Week. Call Toll 
Free: 1-888-416-2330

BATHTUBS
BATHTUBS REFINISHED like 
new without removal.  Bathtubs-

Kitchen Sinks-Washbasins.  Fiber-
glass and Porcelain. Over 25 years 
in San Diego.  Lic #560438.  Call 

619-464-5141

BUSINESS SERVICES
DISH TV Starting at $19.99/month (for 12 
mos.) SAVE! Regular Price $34.99 Ask About 
FREE SAME DAY Installation! CALL Now! 
877-648-0096

COMPUTER REPAIR

We fix your computer. We come 
to you or you come to us for the 
lowest rates! Network, Spyware, 
Hardware, Software, Training, 
Call Robert at 858-449-1749

CAREER TRAINING
25 DRIVER TRAINEES NEEDED! Become a 
driver for Stevens Transport! NO EXPERIENCE 
NEEDED! New drivers earn $800+ per week! 
PAID CDL TRAINING! Stevens covers all costs! 
1-888-734-6714 drive4stevens.com

MEDICAL BILLING TRAINEES NEEDED! Train 
at home to process Medical Billing & Insurance! 
NO EXPERIENCE NEEDED! Online training 
at Bryan University! HS Diploma/GED & Com-
puter/Internet needed. 1-888-734-6711

EMPLOYMENT
Make $1,000 Weekly! Paid in Advance! Mailing 
Brochures at Home. Easy Pleasant work. Begin 
Immediately. Age Unimportant. www.MyHomeIn-
comeNow55.com

Fortune 500 Co's Need Flex Workers! Earn 
$23.75 per hour. We match individuals looking for 
Flex Jobs to 100's of companies every day. Free 
App. Apply Today! www.workathome2375hr.com

FOR RENT

North Park 2 bed/1 bath, upper 
unit.  New appliances, flooring, 
paint.  Parking, washer/dryer in 
unit. Additional storage.  Open 

House 10/24.  $1625 mon.  Email 
Joel@JoelHawk.com for info.

HEALTH/FITNESS/MEDICAL

VIAGRA 100MG and CIALIS 20mg! 50 Pills 

$99.00 FREE Shipping! 100% guaranteed. CALL 
NOW! 1-866-312-6061

VIAGRA 100mg, CIALIS 20mg. 50 tabs $90 
includes FREE SHIPPING. 1-888-836-0780 or
Metro-Meds.net

**FALL SPECIAL** VIAGRA 40x (100 mg) 
+16 "Double Bonus" PILLS for ONLY $119.00. 
NO PRESCRIPTION Needed!  VISA payment 
required. 1-888-386-8074 www.newhealthyman.
com Satisfaction Guaranteed!!

VIAGRA 100MG and CIALIS 20mg! 40 Pills + 10 
FREE. SPECIAL $99.00 100% guaranteed. FREE 
Shipping! 24/7 CALL NOW! 1-888-223-8818

VIAGRA & CIALIS! 50 pills for $95. 100 pills for 
$150 FREE shipping. NO prescriptions needed. 
Money back guaranteed! 1-877-743-5419

MISCELLANEOUS

DISH TV Starting at $19.99/month (for 12 mos.) 
SAVE! Regular Price $34.99 Ask About FREE 
SAME DAY Installation! CALL Now! 877-477-9659

Make a Connection. Real People, Flirty Chat. 
Meet singles right now! Call LiveLinks. Try it
FREE. Call NOW: 1-888-909-9905 18+.

CASH FOR CARS: All Cars/Trucks Wanted. 
Running or Not! Top Dollar Paid. We Come To 
You! Any Make/Model. Call For Instant Offer: 
1-800-864-5960

CASH PAID for unexpired, sealed DIABETIC 
TEST STRIPS! 1 DAY PAYMENT & PREPAID 
shipping. HIGHEST PRICES! Call 1-888-776-7771. 
www.Cash4DiabeticSupplies.com

If you or a loved one took the blood thinner Xarel-
to and had complications due to internal bleeding 
after January 2012 you MAY be due financial 
compensation.  Call Injuryfone 1-800-410-0371

YOUNG READERS Find the magic of farm life 
in this wonderful children's book. Check out 
Richard the Donkey and His LOUD, LOUD Voice 
at www.RichardTheDonkey.com

DIRECTV Starting at $19.99/mo. FREE Instal-
lation. FREE 3 months of HBO SHOWTIME 
CINEMAX starz. FREE HD/DVR Upgrade! 2015 
NFL Sunday Ticket Included (Select Packages) 
New Customers Only. CALL 1-800-614-8506

Make a Connection. Real People, Flirty Chat. 
Meet singles right now! Call LiveLinks. Try it 
FREE. Call NOW: Call 1-877-737-9447 18+

A PLACE FOR MOM. The nation's largest senior 
living referral service. Contact our trusted, local 
experts today! Our service is FREE/no obliga-
tion. CALL 1-800-217-3942

SOCIAL SECURITY DISABILITY BENEFITS. 
Unable to work? Denied benefits?  We Can Help!  
WIN or Pay Nothing! Contact Bill Gordon & As-
sociates at 1-800-290-8321 to start your application 
today!

AIRLINE CAREERS. Get FAA approved mainte-
nance training at 
campuses coast to coast. Job placement assis-
tance. Financial Aid 
for qualifying students. Military friendly. Call 
AIM 888-686-1704

Want To Purchase Minerals And Other Oil/Gas 
Interests. Send Details To: PO Box 13557, Denver 
CO 80201.

ACCESS YOUR LAWSUIT CASH! In an Injury 
Lawsuit? Need Cash Now? Low Rates. No Credit 
Checks/Monthly Payments. Call Now 1-800-568 
8321. 

HOTELS FOR HEROES to find out more about 
how you can help our service members, veterans 
and their families in their time of need, visit the 
Fisher House website at www.fisherhouse.org

PUBLIC SPEAKING
FEAR OF PUBLIC SPEAKING? 
Transform speaking anxiety into 
ease and natural self expression. 
In a small non-competitive group 

establish a warm connection 
with any audience. Sandy Trybus, 
LCSW Certified Speaking Circle 
Facilitator www.speakingcircles.
com sandytrybus@cox.net 619-

253-6342

TRAVEL

THINKING ABOUT A CRUISE? Let us help you 
match your needs and wants with your budget. 
Royal Caribbean, Celebrity, Carnival and all major 
cruise lines. Hurry Ð great offers available for 
a limited time! Call 877-270-7260 or go to NCP-
TRAVEL.COM to research.

WANTED TO BUY

CASH PAID- up to $25/Box for unexpired, 
sealed DIABETIC TEST STRIPS. 1-DAYPAY-
MENT.1-800-371-1136

Wants to purchase minerals and other oil and gas 
interests. Send details to P.O. Box 13557 Denver, 
Co. 80201

Cash for unexpired DIABETIC TEST STRIPS or 
GIFT CARDS or STOP SMOKING PRODUCTS! 
Free Shipping, Best Prices & 24 hr payment! Call 
1-855-440-4001 www.TestStripSearch.com. Habla 
Espanol.

TO ADVERTISE

ADVERTISE to 10 Million Homes across the USA! Place 
your ad in over 140 community newspapers, with circulation 
totaling over 10 million homes. Contact Independent Free 
Papers of America IFPA at danielleburnett-ifpa@live.com or 
visit our website cadnetads.com for more information.
Reader Advisory: The National Trade Association we 
belong to has purchased the above classifieds. Determining 
the value of their service or product is advised by this 
publication. In order to avoid misunderstandings, some 
advertisers do not of fer employment but rather supply the 
readers with manuals, directories and other materials de-
signed to help their clients establish mail order selling and 
other businesses at home. Under NO circumstance should 
you send any money in advance or give the client your 
checking, license ID, or credit card numbers. Also beware 
of ads that claim to guarantee loans regardless of credit and 
note that if a credit repair company does business only over 
the phone it is illegal to request any money before deliver-
ing its service. All funds are based in US dollars. Toll free 
numbers may or may not reach Canada.
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 Uptown Crossword

Puzzle answers on page 19

Puzzle answers on page 19

PUZZLES / CLASSIFIEDS / MUSIC

— are at.
“I think that’s why we’ve 

adopted the progressive title,” 
Sanchez said. “Not because we’re 
a progressive band in the sense 
that music traditionally knows 
it, but because we’re always 
progressing. Take Led Zeppelin 
for example: Their first record 
was primarily songs that were 

old blues standards. But you look 
at ‘Houses of the Holy’ and it’s a 
different band! With each record, 
there’s a little more confidence … 
personalities evolve as you age. 
And now here we are: comfort-
able in our skin.” 

— Dustin Lothspeich writes 
about music in San Diego, books 
The Merrow in Hillcrest, and plays 
in a few local bands (Old Tiger, 
Diamond Lakes, Chess Wars and 
Boy King). Contact him at dustin-
lothspeich@gmail.com.u
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WOOD WORKING

PLUMBING

MILLWORK

 

William 
Van Dusen 
Millworking 
Authentic Woodwork 
For Vintage Homes  

& Gardens  
Craftsman - Victorian 

Spanish Revival 
619-443-7689 
WVDMillwork.com 

 License #919946 

TAX CONSULTANT

Experienced & Professional

Renee Differ

reneediffer@cox.net
619-516-0400

INDIVIDUALS & BUSINESSES

SAME SEX MARRIAGE FILING

BOOKKEEPING & PAYROLL

MOBILE APPOINTMENTS

TAX CONSULTANT

PETS

COMPUTER REPAIR

GARDENING

COASTAL SAGE
GARDENING

COASTAL SAGE
GARDENING
Garden Design
& Maintenance

Ca. Contractor License #920677

Garden • Shop
Classes • Services

3685 Voltaire St. San Diego
619.223.5229 • coastalsage.com

ATTORNEYS

MOVING STUCCO

Directional
Crossword from page 18

Sudoku
Puzzle from page 18

PUZZLE SOLUTIONS

LAWYER

BUSINESS & SERVICES / NEWS

APPLIANCES

Business Spotlight
Treehab

3740 Fifth Ave. | San Diego, CA 92103
619-892-7029 | treehabbonsai.com 

 
Treehab is an American bonsai shop and education center specializing in bonsai 

for sale, supplies, pots, and lessons. Treehab was founded in June 2015 by three 
bonsai students who realized there was an interest for bonsai in the San Diego 
community, but a lack of reputable distributors. Education is Treehab’s most im-
portant principle and offers customers off all skill and interest levels the resources 
needed to become future bonsai masters!

Treehab’s most unique program is Tree-apy, where customers can come build 
their own bonsai. This program is offered daily. Treehab also offers more formal 
classes every other Sunday for more elaborate projects. Cindy Read, who has over 
40 years experience in the art, teaches these classes. Treehab offers party or date-
night classes too for those looking for a different way of spending a Friday evening. 
Visit treehabbonsai.com where you can view the class schedule and sign up. You’ll 
find bonsai is therapy as well as an art form. Now is the time for the beginning of 
something new.

Dancers, singers and 
comics will soon be enter-
taining guests riding the 
ParkHillcrest Trolley on 
Fridays, starting Oct. 30.

The trolley is sponsored 
by Access Hillcrest, former-
ly known as Park Hillcrest, 

and is a service of the 
Uptown Community Parking 
District. UCPD offers free 
shuttle services in Hillcrest 
to assist patrons with park-
ing issues.

The trolley operates on 
Friday and Saturday nights 
— taking those who either 
park for free at the DMV 
parking lot on Normal Street 
or choose to valet their 
car at the parking garage 
on Fifth Avenue — up and 
down University Avenue 
between Fifth Avenue and 
Normal, at no cost. 

But Friday nights are 
going to be special. “Fab 
Friday” trolley rides will 
offer live music, comedy, 
improvisational dance teams 
and other local artists to 

entertain riders. Pacific San 
Diego magazine represen-
tatives will be on board 
offering discounts and 
promotional items for local 
businesses. You may even 
find a few special perfor-
mances along the trolley 

route at various 
locations when 
you hop off.

“We want 
residents in 
Hillcrest, as 
well as adjacent 
neighborhoods 
like Downtown, 
North Park 
and Normal 
Heights, to 
know that it’s 
easy to ‘Access 
Hillcrest,’” 
said Elizabeth 
Hannon, chief 
operating 
officer of the 
Uptown Com-
munity Parking 

District. 
Hannon added that they 

not only want to highlight 
the free parking at the DMV 
lot, but to also show how 
easy and reliable it is to get 
on and off the trolley. “We 
wanted to make it super fun 
to boot!” she said.

Comics from Brew Ha 
Ha Entertainment will kick 
off “Fab Fridays” on Oct. 30.

Performers from the 
PGK Dance Project are 
scheduled for Nov. 6.

The entertainment for 
Nov. 13 and 20 has not yet 
been confirmed.

Sister Speak will perform 
on Nov. 27.

Visit Facebook.com/
AccessHillcrest for more 
information.u

‘Fab Fridays’ entertainers 
coming to ParkHillcrest Trolley

Performers from the PGK Dance Project will perform Nov. 6. (Courtesy of 
PGK Dance Project)

Comics from Brew Ha Ha will kick off “Fab Fridays” 
on Oct. 30. (Courtesy of Brew Ha Ha)

Sister Speak will entertain on Nov. 27 (Courtesy of Sister Speak)

CO-WORKING ADMINISTRATOR

We are looking for a front of house 
person to add to our experience 
team. This person will help us make 
every day at the COMMUNITY (co-
mmunity.com) the best day possible. 
If people scare you, this is not for you. 
If early mornings and organization 
make you cringe we totally under-
stand, but this is not for you.
Everyday you’ll be tasked with 
squeezing out more efficiency, style, 
and plain old awesomeness out of the 
front house and the overall experi-
ence our members and guests have 
in the space.
If you think a phone call, 7 chats, and 
a barrage of emails, and anything 
else that gets thrown at you is a piece 
of cake... we want YOU!
We hope:
You’re a creator and a self-starter. 
You’ll constantly execute new ways 
to build community and enhance our 
member experience. You own your 
mistakes, learn and move forward at 
a fast-pace. 
Every member of our team is 
entrepreneurial in spirit, they are all 
proactive, we’re here to have fun but 
most importantly we’re here to very 
seriously drive our members, and 
one another forward. We want people 
who share our vision and want to 
contribute to it.
Finally, regardless of your role. You 
will be integral in helping us further 
grow the project into a stronger com-
munity every day.

What you’ll be doing:

Open the space each morning & 
prepare it for members.
Nurture our members.
Assist in organization and planning 
of events.
Manage procurement of all office 
supplies; negotiate with vendors and 
manage vendor relationships.
Identify and implement new ways 
for COMMUNITY to become more 
efficient.

This role will be a very critical piece 
of our small, but fast-growing, team. 
We think it’s important to have at 
least the following skills:

Good communicator: written, in 
person, on the phone, and via web 
conferencing.
Practical knowledge of Google Apps, 
Microsoft Office and other such 
business tools.
Punctual, professional, fast-learning, 
and entrepreneurial; self-starter that 
works well in a fast-paced, start-up 
environment.

What we offer
We’re a growing startup, but we’ve 
got some great things and we hope 
that you’ll help us figure out even 
more.

Please email your resume and 
salary history to communityhr1@
gmail.com.

HELP WANTED



8,742 homeless people scattered 
across sprawling San Diego 
County. Of that total, 4,156 home-
less people are unsheltered.

Bryan Tarr, one of the 
forum’s organizers from the 
North Park Community Associa-
tion, said that Jessica Lawrence, 
District 3 Councilmember Todd 

Gloria’s policy adviser and his 
point person on homelessness, 
will sit on the panel to discuss 
the issue.  

Tarr said other panelists 
will include Melissa Peterman, 
director of the Homeless Hous-
ing Commission; representatives 
from the Uptown Service Center, 
a mail and computer center for 
the homeless in North Park; and 
the county’s Health & Human Ser-
vices Agency’s Behavioral Health 
Services Division. 

“Homelessness is a prevalent 
and persistent reality in North Park 
and other mid-city neighborhoods, 
but communities across the nation 
have had success in drastically re-
ducing homelessness. This panel of 
experts will be focused on address-
ing the concerns and frustrations 
we hear from community members 
on the issue,” Tarr said.

“Homelessness is largely 
visible along the commercial 
corridors in North Park, however 
we know it exists throughout the 
community,” he said. “We are fail-
ing the homeless individuals, and 
we are failing our community.”

—Ken Williams is editor of Up-
town News and Mission Valley News 
and can be reached at ken@sdcnn.
com or at 619-961-1952. Follow 
him on Twitter at @KenSanDiego, 
Instagram at @KenSD or Facebook 
at KenWilliamsSanDiego.u

every day.
“We get shipments every 

week,” Snyder said. “So our 
publications rotate on a regular 
basis, we get stuf f almost every 
day, but our biggest shipment 
days are Thursday and Friday. 
I do all the research myself to 
find and make sure our distribu-
tors carry magazines that get 
requested by our customers. We 
get a lot of customers who walk 
in and say, ‘Oh, I didn’t know you 
carry this!’ It’s a great feeling. I 
love it.”

In an age filled with smart-
phones, electronic tablets and 
e-readers, Paras News has man-
aged to stave off the ravages of 
technological advancement that 
has harmed the print industry. The 
newsstand has grown three times 
its original size with plans to add an 
additional 500 periodicals, with over 
4,000 current publications and pa-
perbacks. Ann Gabbara, the store’s 
co-owner, says that she will only be 
adding what her customers request.

“We try to accommodate every 
customer who comes in, whether 
foreign or otherwise,” Gabbara said. 

Some of the most popular topics 
are wine, auto, business, guns and 
politics, which will see increased 
growth during the expansion.

One thing Gabbara said she isn’t 
planning on doing before or after 
the expansion is getting rid of any 
magazine titles. She plans to keep 
what is currently in stock and add to 
the store’s growing selection.

“We’re not going to be cutting 
back on what we already have,” 
Gabbara said. “In this business, 
the reason for our success is the 
diversity of our selection. We have 
magazines nobody else will carry 
because of the overhead, so our 
customers come from near and far 
to get them or order them.”

In addition to the many maga-
zines and journals encircling the 
interior of the store, there are also 
the edibles, snacks, refreshments, 
cigars and a new coffee bar that 
contribute to the convenience 
side of the operation. With all the 
hustle and bustle, one can see why 
the expansion has been a long 
time coming.

“I’ve had a few customers that 
have been coming around here 
since Chris owned the store,” 
Kent said. “They grew up in the 
neighborhood, and it was and has 
always been a neighborhood store. 
They come in here and say, ‘I’ve 
been coming here since I was a 
kid.’ And now they’re like 50.”

One of the great things about 
Paras is that if they don’t carry 
a specific magazine or periodi-
cal, they will research and find it, 
which in turn creates many return-
ing customers.

“We have probably the largest 
magazine selection in San Diego,” 
Kent said. “We carry many of the 
magazines big name retailers don’t 
have because they won’t bother 
stocking them. We always want to 
ensure our clients and customers 
are happy.”

Carlos Garcia, a customer who 
has been coming to Paras for the 
last three years, told San Diego 
Uptown News that he is excited 
for the expansion and said that it 
will be great to see what new titles 
will be added.

“The expansion will be good 
for the store,” Garcia said. “Not 
many places do this anymore, not 
many stores have the selection 
Paras has, and for them to add to 
that makes me very happy. When 
you have a magazine in front of 
you, you feel more informed; 
going on the Internet, you’re hit 
with ads and most of the time you 
can’t even finish what you’re read-

ing. Paras tries to accommodate 
your interest and every time I’ve 
come looking for something, I’ve 
never been disappointed.”

The one thing you will notice 
if you are in Paras long enough 
is the family atmosphere from 
the folks who walk in. Most are 
regulars on their commute to 
work, catching the No. 2 or No. 6 
bus that stops in front of the store 
or the No. 7 or No. 10 bus at the 
nearby intersection. Many of them 
come in for the same publication 
because they know they can rely 
on Paras to have exactly what they 
want, when they want it.

“I have two guys that come 
in everyday for The New York 
Times,” Gabbara said. “We put 
copies especially for them behind 
the counter. Sometimes they 
come late, sometimes they come 
early, but we always have their 
newspaper ready for them, even 
when we run out on the shelves.”

Besides the ambience of an 
era and a feeling from long ago, 
Paras has been and will remain 
a mainstay of North Park, its 
owners vow. They intend to keep 
the milestone of a generation of 
readers intact and are looking 
forward to a bright future with 
its growing family of neighbor-
hood bookworms and occasional 
international passersby.

—David Cox is a photojournal-
ist with the Navy. Contact him at 
dantoinecox@yahoo.com.u
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Paras News has stood for 60 years at the same location on 30th Street just north of 
University Avenue in North Park. (Photo by David Cox)



“By attending the Orange & 
Black Ball, patrons are not only 
supporting the Timken Museum 
of Art, they are supporting arts 
education in schools and juvenile 
hall. They are supporting arts edu-
cation in many different venues,” 
said Megan Pogue, the museum’s 
general manager. 

“The ball is helping ensure 
that we can continue to provide 
resources, within the museum and 
beyond, free of charge. This allows 
us to make a continued impact in 
our community.” 

Admission is always free at the 
Timken, which means a lot to folks 
who are on fixed incomes or are 
economically disadvantaged.

“We believe that art should not 
be behind locked doors or limited 
to the elite. It is at the heart of the 
Timken›s mission to be able to pro-
vide access to art to all audiences. 
We have always opened our doors 
to the public free of charge so that 
as many people can enjoy our col-
lection as possible,” Pogue said.

“This idea of artistic steward-
ship spans beyond the four walls 
of our museum. We are devoted to 
bringing the arts into the commu-
nity, to those who may not be able 
to go to the museum or to those 
who may not have been exposed to 
the arts before.”

Timken’s arts education and 
outreach programs extend beyond 
juvenile hall and include art experi-
ences for the military and their 
families as well as seniors in nurs-
ing homes.

“Art speaks to people in a num-
ber of different ways. In the case 
of our Creative Choices program, 
we are providing the only way the 
youth in juvenile hall can receive 
art credit for their GED,” Pogue 
said. “Outside of the educational 
requirements, this program pro-
vides these youth an opportunity 
to break the story that they have 
been told their whole life. It allows 
them to explore a different way of 
thinking and prove to themselves 
that they are not the mistakes they 
have made in the past. 

“When these kids live in an en-
vironment that is constantly telling 
them that they are not worthy, art 
allows them to express who they 
are in a safe, accessible way. The 
kids walk away from this program 
with a better understanding of 
themselves and a greater chance 
of breaking the cycle of incarcera-
tion,” Pogue said.

Washburn, the art instructor, 
plays a big role in opening eyes to 
different possibilities and intro-
ducing troubled children to new 

things. She recalled the time when 
a group of girls from the juvenile 
system were sent to the Timken for 
a field trip. 

“The kids had never been to 
Balboa Park before and it was an 
eye-opener for them,” she said. “It 
was as if they did not know this 
world existed and they could be a 
part of it. One of the kids brought 
her family to Balboa Park after she 
got out of the juvenile system.”

Some girls also looked up 
to Washburn as a different kind 
of role model, she said, noting 
that her own background was 

much more privileged. Washburn 
said that by working with these 
children, she has recognized how 
fortunate her upbringing was 
and feels the need to give back to 
society.

“Overall, the program pro-
vides avenues for success and a 
school for them,” Washburn said. 
“Stereotypically, these kids are 
not high academic achievers, but 
the program and arts helps them 
be successful. … It gives them the 
option to learn through the arts as 
opposed to through a textbook. … 
The arts are a tremendous vehicle 
for learning.”

For Pogue, the Creative 
Choices program is part of what 

makes the Timken a special place. 
As the patrons celebrate the golden 
anniversary at the Black & Orange 
Ball, folks will be reflecting on 
where the Timken is heading in 
the future.

“The Timken is in a very 
exciting place right now. Our 50th 
year is truly a golden anniversary 
and we celebrate the museum’s 
achievements and its impact on the 
San Diego community,” Pogue said. 

“At the Orange & Black Ball, 
guests will be able to view the 
museum’s new acquisition, the first 
purchase the museum has made 
since 2005. We also are launching a 
new capital campaign to make ren-
ovations to the museum to bring 

the building into the 21st century. 
In addition to this, we look forward 
to continuing our dynamic art 
education and outreach programs 
that will serve the San Diego com-
munity for the next 50 years.”

It seems so appropriate, then, 
that upon arrival, gala patrons will 
stroll through art installations cre-
ated by students of the museum’s 
Creative Choices program.

—Ken Williams is editor of Up-
town News and Mission Valley News 
and can be reached at ken@sdcnn.
com or at 619-961-1952. Follow 
him on Twitter at @KenSanDiego, 
Instagram at @KenSD or Facebook 
at KenWilliamsSanDiego.u
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Elizabeth Washburn teaches a boy how to paint in Timken's Collaborative Art 
Resources for Education (CARE) program, an artist-in-residence for Title IV schools. 
(Courtesy of Timken Museum of Art) Megan Pogue (Courtesy of Timken Museum of Art)

Orange & Black Ball
6 p.m. to midnight 
(black tie/masquerade 
optional)  
$1,000 per person

Timken After Dark  
Cocktail Party
8 p.m. to midnight
Timken Museum of Art 
and Prado Ballroom
$100 per person

timkenmuseum.org 
619-261-9236
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FEATURED EVENTS
‘Tales of Halloween’ and ‘#TBT 
Fall Horror Film Showcase’
Friday, Oct. 23 – Thursday, 
Nov. 12

Digital Gym Cinema (2921 El 
Cajon Blvd., North Park) will pres-
ent two seasonal showings featur-
ing Halloween and horror films. 

The new horror anthology 
“Tales of Halloween” weaves 10 
stories of ghosts, ghouls and devils 
terrorizing residents of one subur-
ban neighborhood on Halloween 
night. This film by cult filmmakers 
and featuring familiar faces will be 
shown Friday, Oct. 23 – Thursday, 
Oct. 29. 

The #TBT Fall Horror Film 
Showcase will feature “An Ameri-
can Werewolf in London” (Oct. 29), 
“Duel” (Nov. 5) and “Beetlejuice” 
(Nov. 12). 

For tickets and show times, 
visit digitalgym.org.

29th annual Light the Night 
Against Crime 5K Run/Walk
Saturday, Oct. 24

San Diego non-profit Crime 
Stoppers will host community 
members and law enforcement 
for this Halloween-themed, family 
friendly run/walk to raise aware-
ness for local crime prevention. 
The fundraising event will take 
place at Balboa Park and partici-
pants are encouraged to dress as 
either “cop” or “robber.” The post-
race festival will feature music, 
food, a kids zone, costume con-
tests, law enforcement displays and 
demonstrations, and more. The 
race day schedule is as follows: 

5 p.m. Race Day registration 
opens / packet pick up

6:15 p.m. Kids run (500m)
7 p.m. Robbers Division starts 

(The Jail Break)
7:03 p.m. Cops Division starts 

(The Chase)
7:05 p.m. Regular participants 

start
Expo goes until 9 p.m.
Visit lightthenightagainstcrime.

com for more details.

‘Carnival of Animals’
Thursday, Oct. 29

The free Family Arts and Lit-
eracy Connection series launches 
a new season of programs with 
San Diego Ballet’s “Carnival of 
the Animals” at The Salvation 
Army Kroc Center’s Joan B. Kroc 
Theater (6611 University Ave., 
Rolando). 

The performance will feature 
classic ballet along with hip-hop 
dance and giant puppets present-
ing a colorful journey through 
the animal kingdom. Families are 
encouraged to arrive at 6:30 pm. 
for a pre-show art project in the 
theater lobby. Each family will 
receive a free copy of Rudyard 
Kipling’s “The Jungle Book.” Free 
tickets can be picked up at the 
Kroc Center’s education building 
information desk (6605 Univer-
sity Ave.) from 9 a.m. – 6 p.m. on 
weekdays and 9 a.m. – 5 p.m. on 
Saturday. Seating is limited. The 
series continues with events on 
Nov. 19 this year and Jan. 28, Feb. 
25, April 21, and May 26 next year. 
Visit yasandiego.org for more 
information on the entire series. 

‘The Birds’ 
Thursday, Oct. 29 – Saturday, 
Oct 31

Just in time for Halloween, 
Cinema Under the Stars presents 
(4040 Goldfinch St., Mission Hills) 
Alfred Hitchcock’s classic thriller 
starring Tippi Hedren and Rod 
Taylor. The story focuses on a 
small California coastal town inex-
plicably under attack by thousands 
of birds. Tickets are $15. For more 
info, visit topspresents.com or call 
619-295-4221.

‘Precious Little’
Friday, Nov. 6 – Saturday, 
Nov. 21

This show will kick off In-
nerMission Productions’ one-
year residency at the Black Box 
at Diversionary Theatre (4545 
Park Blvd., University Heights). 
“Precious Little” tells the story of 
a gifted linguist who gets some 
unsettling news about her unborn 
baby and finds comfort from un-
likely sources: an elderly speaker 
of a vanishing language and a 
gorilla at the zoo. Tickets are $20. 
Showtimes vary. Visit innermis-
sionproductions.org for more 
information. 

Kate Session Birthday  
Celebration
Saturday, Nov. 7

The San Diego Floral Asso-
ciation is celebrating the 158th 
birthday of the “mother of Balboa 
Park,” Kate Sessions with a procla-
mation presented by the District 3 
Council Office. The association in 

partnership with Friends of Balboa 
Park and Save Our Heritage Or-
ganisation will present this family 
friendly event with a dance and 
dance contest. Live music will be 
provided by Heliotrope Ragtime 
Orchestra; plus there will be pe-
riod costumes, food, birthday cake 
and more. Free and open to the 
public from 4:30 – 7:30 p.m. Visit 
sdfloral.org/centennial.htm for 
more information on this and other 
Centennial-related events. 

RECURRING EVENTS
Select dates:

Canyoneers guided nature 
walks: These free walks are 
part of a countywide program by 
theNAT through June 26, 2016. A 
map and schedule of walks can be 
foundonline.sdnhm.org.

Every day in October:
San Diego Museum Coun-

cil’s ‘Kids Free in October’: For 
the fifth year, children 12 and 
under will receive free admission 
to more than 40 museums (with 
paid adult, limit two children). 
Visit sandiegomuseumcouncil.org/
kidsfree for full list and details.

Daily:
Don’t Try This at Home!: Six 

varying times per day until Nov. 
29, a live science show is presented 
with demonstrations that are too 
messy, loud or shocking to try at 
home. Reuben H. Fleet Science 
Center, 1875 El Prado, Balboa Park, 
free with admission.Rhfleet.org.

Mondays: 
Singing Storytime: 1:30 p.m., 

learn what’s going on inside your 
baby’s mind, strengthen your bond 
and sing songs together at Mission 
Hills Library, 925 Washington St., 
Mission Hills, free. Library92103.org.

Open Mic Night: 7:30 p.m., 
the mic is open to you at Lestat’s 
Coffee House, 3343 Adams Ave., 
Normal Heights, free. Lestats.com.

Karaoke: 8 p.m., your chance 
to shine on the big stage at The 
Merrow, 1271 University Ave., 
Hillcrest. Themerrow.com.

Tuesdays:
Curbside Bites: 5:30 – 8:30 

p.m., gathering of gourmet food 
trucks at 3030 Grape St., South 
Park. Curbsidebites.com.

Tasty Truck Tuesdays: 6 – 9 
p.m., Smitty’s Service Station 
hosts several food trucks under 
their well-lit shade structure, 3442 
Adams Ave., Normal Heights. Sd-
foodtrucks.com.

Uptown Democratic 
Club: 6:30 p.m., Joyce Beers 
Community Center hosts these 
meetings on the fourth Tuesday 
of every month. New members 
wanted. 1220 Vermont Ave., Hill-
crest. Uptowndemocrats.org.

Open Mic Charlie’s: 7 – 9:30 
p.m. (except the third Tuesday), 
open mic night at Rebecca’s 
Coffee House, 3015 Juniper St., 
South Park, free. Rebeccascoffee-
house.com.

North Park Brewer’s 
Club: 8:30 p.m., monthly meeting 
of the club every second Tuesday 
of the month on the back patio 
at Thorn Street Brewery, 3176 
Thorn St., North Park. Thorn-
streetbrew.com.

Wednesdays: 
Wednesday Night Experi-

ence: 7 – 8 p.m., uplifting and 
spiritually inspiring experiences 
for all, weekly at Universal Spirit 
Center, 3858 Front St., Hillcrest, 
love offering requested. Universal-
spiritcenter.org.

Storytelling: 7 – 8:45 p.m. the 
first Wednesday of each month 
featuring members of Storytellers 
of San Diego at Rebecca’s Coffee 
House, 3015 Juniper St., South Park, 
Suggested $5 donation. Ages 12 and 
up. Storytellersofsandiego.org.

Thursdays: 
Uptown Sunrise Rotary Club 

meetings: 7 a.m., weekly meeting 
at Panera Bread, 1270 Cleveland 
Ave., Hillcrest. Sdurotary.org.

Gentle yoga for seniors: 
2:30 – 4 p.m., presented by The 
Center and Silver Age Yoga 

Community Outreach (SAYCO) 
at The San Diego LGBT Cen-
ter, 3909 Centre St., Hillcrest, 
free. Thecentersd.org.

North Park Farmers Mar-
ket: 3 – 7 p.m., in the parking lot 
behind CVS at 32nd Street and 

University Avenue, North Park, 
free. Northparkfarmersmarket.
com.

Kornflower’s Open 
Mic: Signups at 7 p.m., open mic 
(no poetry or comedy) 7 – 10 p.m. 
Family-friendly event at Rebecca’s 
Coffee House, 3015 Juniper St., 
South Park, free. Rebeccascoffee-
house.com.

Liberty Toastmasters Club: 7 
p.m., at Saint Paul’s Community 
Care Center, 328 Maple St., Bank-
ers Hill. Libertytoastmasters.org.

Kirtan Musical Medita-
tion: 8:15 p.m., chant and sing 
contemporary mantras celebrat-
ing love and life at Pilgrimage 
of the Heart Yoga, 3287 Adams 
Ave., Normal Heights, donation 
requested. Pilgrimageyoga.com.

Cinema Under the 
Stars: 8:30 p.m., classic movie 
screenings at 4040 Goldfinch St., 
Mission Hills. Additional showings 
Friday – Sunday. Tickets start at 
$15. Topspresents.com.

Fridays:
Memory Café: 10 – 11 a.m., 

second and fourth Fridays. Gather-
ing place for those with memory 
loss, caretakers and those worried 
about memory problems in the 
Common Room at First Unitar-
ian Universalist Church of San 
Diego, 4190 Front St., Hillcrest. 
At-will donation. Memoryguides.
org and Firstuusandiego.org.

Preschool Storytime: 10:30 
a.m., at Mission Hills Library, 925 
Washington St., Mission Hills, 
free. Library92103.org.

Square Dancing Classes: 
6:30 – 8:30 p.m., every Friday. 
No previous dance experience 
needed. Recital Hall, 2130 Pan 
American Plaza. $50 for 13 
classes. 858-277-7499 or circula-
tors.sdsda.org.

Saturdays 
Old Town Saturday Mar-

ket: 9 a.m. – 4 p.m., on Harney 
Street and San Diego Avenue, Old 
Town, free. Also held on Sundays. 
Oldtownsaturdaymarket.com.

Golden Hill Farmers 
Market: 9:30 a.m. – 1:30 p.m., on 
B Street between 27th and 28th 
streets, Golden Hill, free. Sdmar-
ketmanager.com.

Children’s Craft Time: 10:30 
a.m., at Mission Hills Library, 925 
Washington St., Mission Hills, 
free. Library92103.org.

Comedy Heights: 8 – 10 p.m., 
local comedians take the stage next 
to Twiggs Coffeehouse at 4590 
Park Blvd., University Heights, 
free. Comedyheights.com.

Sundays
Free Pancake Break-

fast: 8:30 – 9:45 a.m., every second 
Sunday this neighborhood break-
fast precedes worship service and 
Sunday school at Normal Heights 
United Methodist Church, 4650 
Mansfield St., Normal Heights. 
Email nancy@nhunited.org.

Hillcrest Farmers Market: 9 
a.m. – 2 p.m., under the Hillcrest 
Pride Flag, Harvey Milk and 
Normal streets, free. Hillcrestfarm-
ersmarket.com.

Karaoke: 8 p.m., your chance 
to shine on the big stage at The 
Merrow, 1271 University Ave., 
Hillcrest. Themerrow.com.

To view local community 
organization meeting information 
online, visit:sduptownnews.com/
community-organization-meetings.

—Email calendar items to ken@
sdcnn.com.u

22 San Diego Uptown News | Oct. 23 - Nov. 5, 2015 www.sdcnn.com

UPTOWN CALENDAR
Halloween Comedy ‘Spooktacular’ 

Improvisational comedy 
outfit, National Comedy 
Theatre (3717 India St., Mis-
sion Hills) will present their 
annual “Halloween Spook-
tacular” for two nights on 
Oct. 30-31 – two shows 
per night (7:30 and 9:45 
p.m.) plus an unrated third 
show on Saturday night 
(11:45 p.m.). The show is 
a variation on their regular 
improv comedy show with 
Halloween-themed subjects, 
spooky games and a surprise “bizarre” ending. Tickets are $17 for 
adults and $12 for students. Visit nationalcomedy.com for more informa-
tion and advance tickets. 

North Park 
water tower 
plaque dedication

This event on Nov. 5 will 
feature the plaque dedication 
from the American Society 
of Civil Engineers San Diego 
Section proclaiming the water 
tower to be a “Local Historic 
Civil Engineering Landmark.” 
The ceremony is scheduled 
from 1:30 – 2 p.m. at the North 
Park Community Park (corner 
of Idaho Street and Howard 
Avenue.) For more informa-
tion, contact the North Park 
Historical Society at 619-294-
8990 or via email at info@
northparkhistory.org. 

Día de los Muertos celebration
Bazaar del Mundo in 

Old Town San Diego will 
pay homage to the deceased 
with a Día de los Muertos 
event featuring elaborately 
decorated altars, sugar-
skull decorating, handmade 
papier-mâché decorations, 
Day of the Dead-inspired 
clothing and crafts, and face 
painting. Exotic sounds will 

be provided by Latin American folk group Tinku. The event will take 
place Saturday, Oct. 31, 10 a.m. — 8 p.m., and Sunday, Nov. 1, 
10 a.m. — 5 p.m. at Bazaar del Mundo, located at the north entrance 
to Old Town, on the corner of Juan and Taylor Streets. On Monday, 
Nov. 2, the Bazaar del Mundo Shops will highlight the altars and of-
fer treats and children’s crafts through closing at 5:30 p.m. The event 
is in conjunction with Old Town’s Día de los Muertos three-day event, 
happening from 2 — 9 p.m. Oct. 31 to Nov. 2. Visit bazaardelmun-
do.com for more information.

(Photo by Ken Williams)
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By Leo Wilson

At its Sept. 14 meeting, the 
Metro San Diego Community 
Development Corp. (MSDCDC) 
unanimously passed the follow-
ing three motions regarding the 
SANDAG Uptown Regional Bike 
Corridor Project proposed for 
Bankers Hill/Park West and Five 
Points/Middletown:

Fourth and Fifth avenues: 
Bankers Hill/Park West:

 1. The MSDCDC unanimously 
voted to support the installation 
of a two-way, separated bicycle 
track on Fourth Avenue, between 
Elm and Upas streets in Bankers 
Hill. It would occupy the west side 
of Fourth Avenue, and be bordered 
on the west by the curb; and on the 
east by parallel parking. The re-
maining two traffic lanes of Fourth 
Avenue would be on the east side 
of the parallel parking. 

The Fourth Avenue two-way 
bicycle track would be similar to 
two-way bicycle tracks installed 
throughout Seattle as part of the 
“Green Lane” project, which placed 
two-way bicycle tracks on many 
Seattle streets, including Second 
Avenue, Broadway and North-
east 66th. It should be noted the 
Seattle two-way bicycle tracks were 
installed on terrain that is as hilly, if 
not more so, than Bankers Hill.

Two-way bicycle tracks are 
also commonly used throughout 
Europe, and have been installed in 

U.S. cities including Austin, Texas; 
Portland and Eugene, Oregon; 
New York City, Indianapolis and 
Washington D.C., as well as Van-
couver, Canada.

2. The MSDCDC further unani-
mously supported the placement 
of angled parking on the west side 
of Fifth Avenue between Elm and 
Upas streets, where the former 
third traffic lane, and current 
painted bicycle lane, are located.

Washington Street: Five Points/
Middletown:

3. The MSDCDC unanimously 
voted to support the placement of 
a two-way, separated bicycle lane 
on Washington Street between San 
Diego Avenue in Five Points, up 
the Washington Street hill to Ibis 
Street bordering Mission Hills. The 
determination of whether the two-
way bicycle track would be located 
on the south or north side of the 
Washington Street will be deter-
mined by further study.

—Leo Wilson is administrator of 
the Metro San Diego CDC.u

Metro San Diego CDC supports 
separated bicycle lanes

Dedicated, two-way bike lane in Barcelona, Spain
The bike lane on Northeast 66th Street 
in Seattle

Sign boasts about biking in Seattle.

No space separators (Photos courtesy  
of Leo Wilson)

How Copenhagen, Denmark treats bicyclists.

Bike lanes in Seattle, Washington

Two-way bike lanes along Dunsmuir in Vancouver, British Columbia, Canada
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