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Thirty-four years ago, the 
inaugural Adams Avenue Street 
Fair started off rather modestly, 
featuring a local band comprised 
of moonlighting police officers. In 
2015, the popular event has grown 
into Southern California’s largest 
free, two-day music festival and 
features 110 acts.

Not only that, the Street Fair 
now showcases craft beer, the sudsy 
refreshment San Diego is known for 
around the globe. But this year, for 
the first time, wine tasting joins the 
lineup as another example of a popu-
lar pastime in America’s Finest City. 

“We have new restaurants and 
businesses on Adams Avenue to 
showcase along with a wine-tasting 
area to complement our craft beer 

tasting,” said Scott Kessler, execu-
tive director of Adams Avenue Busi-
ness Association (AABA), which 
presents the Street Fair.

Weather permitting, organizers 
expect 100,000 people to attend 
the two-day event on Saturday and 
Sunday, Sept. 26 and 27.

Musical headliners included this 

Adams Avenue Street Fair keeps getting bigger and better
More than 100,000 people are expected to attend the two-day Adams Avenue Street Fair. (Courtesy of Adams Avenue Business Association)

Suds, sips &
good vibrations

see Fair, page 9

Ken Williams | Editor

A common complaint among 
North Park residents is that the 
neighborhood is split between two 
police divisions, and some folks 
during a time of need are confused 
about which station to call.

Do you phone the Western 
Division or the Mid Cities Division 
for help during a non-emergency?

The issue plays out frequently 
on community-oriented apps such 
as Nextdoor.

In response to these safety 
concerns, the North Park Planning 
Committee voted unanimously on 
Sept. 15 to request that the San 
Diego Police Department place the 
Greater North Park area entirely 
within the Mid Cities Division.

The committee is an official 
advisory board to the city, which 
defines Greater North Park as a 
wide area that includes Burlin-
game to the south and University 
Heights east from Park Boulevard.

Currently, a majority of Greater 
North Park is served by the Mid 
Cities Division, located at 4310 
Landis St. in City Heights. The Mid 
Cities Division service area ends 
on the east side of Texas Street, 
from the northern canyon rim 
south to Meade Avenue, then juts 
west to the east side of Park Boule-
vard south to Upas Street.

The planning committee wants 
the Mid Cities Division to include 
the stretch of University Heights 
east of Park Boulevard, so that the 
police coverage area matches up 
with the Community Plan overlay 
for Greater North Park. This part 
of Greater North Park is currently 
within the Western Division, located 
at 5215 Gaines St. in the Morena/
Linda Vista communities. The rest 
of North Park was formerly served 
by the Western Division.

District 3 Councilmember 
Todd Gloria was asked about the 
committee’s nonbinding vote and 
he told San Diego Uptown News 
that he believes all community 
members should feel safe in their 
neighborhoods. Gloria said he ap-
preciates the North Park Planning 
Committee’s efforts to strengthen 
public safety and has relayed the 
committee’s request to the San Di-
ego Police Department for consid-
eration. He said he looks forward 
to the analysis and response from 
the department.

North Park: 
Put us in one 
police division

see NorthPark, page 21

By Hutton Marshall

Golf, its avid players will tell you, is an apt metaphor 
for life. Like success in the real world, golf requires 
patience, a calm mind and honesty, because each player 
keeps track of their own score and penalties. 

It was this comparison that struck former Chargers 
player Ernie Wright during a fateful round of golf at 
Mission Valley’s Stardust Golf Course in 1994. The men 
Wright golfed with that day approached him about start-
ing a caddy program for inner-city minorities, and Wright 
saw the value of instilling the life lessons of golf in San 
Diego’s youth. More than a caddy program, Wright envi-
sioned a nonprofit that taught the importance of honesty, 
perseverance and education through golf. 

Soon after, County Supervisor Ron Roberts (then 
a city councilmember) helped Wright form an official 
501(c)3 nonprofit later that year. The organization then 

took over a lease for the Colina Park Golf Couse, giving 
birth to Pro Kids San Diego. 

Today, Pro Kids serves as many as 1,500 students 

Nonprofit parlays golf into life lessons 
and educational achievement

Pro Kids putts students on the right course

see Golf, page 16

Students in Pro Kids don’t just play golf after school, they 
get tutoring, a “homework club” and educational resources. 
(Courtesy of Pro Kids)
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The first debate involving the 
three Democrats running for San 
Diego city attorney took an unusual 
twist Tuesday night when the Uptown 
Democratic Club found itself caught 
up in the looming in-party battle 
between incumbent Marty Block and 
Toni G. Atkins for the Senate District 
39 nomination.

Block had come before the Up-
town Democratic Club at its August 
meeting to tout his accomplish-
ments and seek what is known as a 
“friendly incumbent endorsement.” 
Block returned Tuesday, greeting 
club members during the social half-
hour that preceded the September 
meeting. He left before the meeting 
and debate began.

But when club member Gerry 
Senda called for a secret ballot 
on whether to support a friendly 
incumbent endorsement for Block, 
Laura Fink, a staff member for Atkins, 
the Speaker of the Assembly who is 
termed out, challenged the endorse-
ment process. Fink questioned 
whether the club had followed its 
bylaws by posting proper notice of the 
vote. That stirred up a hornet’s nest 
among the membership. Fink also 
said that Atkins was on her way to 
the meeting and urgently requested 
to speak to club members before any 
endorsement vote would be taken.

Club president Howard Singer 
responded positively to calls from 
some members to wait to hear from 
Atkins, and then let the city attorney 
debate begin. The moderator, Carl 
Luna, allowed Gil Cabrera, Rafael 
Castellanos and Mara Elliott to give 
their opening statements. But when 
Speaker Atkins arrived, the debate 

was interrupted and she was given 
two minutes to speak.

Atkins pleaded her case for a “no 
decision” vote so that she and Block 
could return to the Uptown Demo-
cratic Club’s Oct. 27 meeting for a 
full debate. Atkins said that was the 
fair thing to do.

The Senate District 39 race 
recently took a dramatic turn when 
Atkins announced that she 
was going to run for the 
seat. Atkins told the Los 
Angeles Times in an article 
published Sept. 19 [lat.
ms/1MiSp7l] that Block 
had told her he was only go-
ing to hold the seat for one 
term, so she had decided 
to run in 2016 even though 
she had already formed a 
2020 campaign effort for 
District 39. But Block — 
who told the LA Times:  
“We discussed it, but 
there was no backroom deal at all. I 
wouldn’t be a part of any backroom 
deal.” — has been actively seeking 
friendly incumbent endorsements.

After her two minutes were up, 
Atkins was excused from Tuesday 
night’s meeting, and club members 
began arguing about how to proceed. 
Howard Wayne’s motion to postpone 
indefinitely any endorsement vote 
was passed by a sizable margin.

After all the dramatic maneuvers 
involving Block and Atkins, the city 
attorney debate seemed tame by 
comparison. The three contenders 
agreed on most issues during the 
debate, although Elliott did gently 
sling one shot at her two rivals by 
pointing out that she is the only can-
didate who knows exactly how the 
city attorney’s office works: She is a 

chief deputy city attorney who has 
worked alongside City Attorney Jan 
Goldsmith, who is termed out. 

Castellanos, who serves on 
the Port Commission, touted his 
expertise as a community organizer 
and an attorney heavily involved in 
Latino issues as well as real estate 
law. He noted how his campaign has 
financially outraised his opponents.

Cabrera — who has been 
endorsed by high-profile Democrats 
such as Todd Gloria, Kevin Beiser, 
Nathan Fletcher and Donna Frye — 
said his experience as a high-stakes 
litigator and former chair of the city’s 
Ethics Commission would serve the 
office well.

All three candidates agreed that 
the city attorney’s office should 
be non-political and non-partisan. 
Castellanos said the city attorney 
“represents the city; the mayor, 
who is essentially the CEO; the City 
Council, which is like a board of 
directors; and the people, who are 
the stockholders.” 

Cabrera said the city attorney 
should “give the best legal advice 
whether the boss likes it or not.” 
And Elliott expressed her support 

for having the city attorney elected 
by the people, since that protected 
the city attorney from being fired for 
providing legal advice that might be 
contrary to what the mayor or City 
Council would like to hear.

Castellanos took a pot shot at 
former City Attorney Mike Aguirre, 
calling his management style of the 
office “a little rogue.”

As for making changes to the 
city attorney’s office, Elliott said she 
would like to go back to community 
courts to rehabilitate petty-crime 

offenders and do a top-down 
assessment of how the 
office does business. She 
would add more neighbor-
hood prosecutors to work 
side-by-side with local police 
officers and firefighters to 
make the streets safer. She 
also said her office would be 
more pro-active and more 
transparent to the public.

Castellanos said the city 
has made a string of bad deals, 
citing the Chargers stadium 
and the Convention Center 

as prime examples. He said the city at-
torney needs to be versed in real estate 
law, and he has that experience to bring 
to the table. He said he would work to 
avoid legal disputes and lawsuits by 
mitigating risks and resolving conflicts.

Cabrera said he wants to return 
the Family Justice Center to its 

golden era when it was viewed as 
a national model for a “one-stop 
shopping” approach to dealing with 
domestic issues. He also would beef 
up units that deal with consumer 
and environmental protections. He 
promised to negotiate good deals for 
the city while being more transparent 
than the current officeholder.

All three agreed that it was 
a good thing that the city had 
reformed taxi permits to allow cab-
drivers the opportunity to compete 
against ride-share companies like 
Uber and Lyft. They also agreed that 
privatizing of city services was a bad 
thing and that raising the minimum 
wage was a good thing.

After the debate was over, the Up-
town Democratic Club conducted two 
secret ballots before announcing the 
results of the endorsement vote, which 
required 60 percent in favor. Castellanos 
has 18 votes, Cabrera had 9 votes and 
one member voted for a “no decision.” 
Castellanos won with 64.3 percent of 
the vote. Elliott had been dropped on 
the second ballot after getting the least 
votes in the first round.

 —Ken Williams is editor of 
Uptown News and Mission Valley 
News and can be reached at ken@
sdcnn.com or at 619-961-1952. Follow 
him on Twitter at @KenSanDiego, 
Instagram at @KenSD or Facebook at 
KenWilliamsSanDiego.u

In-fighting: inside the political endorsement process

(l to r) Mara Elliott, Rafael Castellanos and Gil Cabrera, 
Democratic candidates for city attorney (Courtesy of Susan 
Peinado, Point Loma Democratic Club)
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As long as a decade ago, a running joke was that you 
might get “caught dead” in North Park. The once-thriving 
retail hub, devastated by the building of the shopping malls 
in Mission Valley, had become so run-down and crime-ridden 
that businesses and people were moving out in droves. But 
some folks envisioned a bright future for North Park, and 
things slowly began changing for the better.

Fast forward to 2015, and North Park is now hailed nation-
wide as one of America’s 10 best hipster neighborhoods. From 
Forbes magazine to the Los Angeles Times, glowing reviews 
tout the miraculous turnaround that has occurred in North Park 
with raves about its craft beer tasting rooms, trendy restaurants, 
boutique shopping, a growing arts scene centered around Ray 
Street, historical homes, and its diverse population.

These days, North Park is beginning to rival Little Italy, the 
Gaslamp and East Village as a place to go to enjoy the good 
things in life. And at North Park Main Street — a private nonprof-
it organization charged with the revitalization of the North Park 
Business Improvement District (BID) — the team is determined 
to capitalize on all this positive momentum by launching a social 
media campaign under the hashtag #ExploreNorthPark. 

“North Park is well-known and loved by the locals. It’s 
easy to see the businesses packed with bicyclists, families 
walking to dinner and bustling sidewalk cafes loaded with 
familiar faces,” said Angela Landsberg, executive director of 
North Park Main Street.

“I started thinking that North Park was a gem that need-
ed to be more exposed, so I applied for a grant to Economic 
Development & Tourism through the city of San Diego. Our 
goal with this grant was to market North Park to visitors 
who come to San Diego and are staying in hotels but looking 
to explore an historic urban community. We also wanted to 
appeal those who are looking for a weekend trip from the 
Southern California region.”

After winning the city grant, North Park Main Street set 
up a website (explorenorthpark.com) and created a full-color 
brochure listing restaurants, bars, brew pubs and boutiques 
within the BID area, which roughly covers University Avenue 
between Utah Street and 32nd Street, and 30th Street be-
tween Polk Avenue and Upas Street.

The website has nine pages under the titles of Explore, Art, Eat, 
Drink, Shop & Boutiques, Events, Visit, History and News. Even 
North Park natives may learn something new on these pages.

The pièce de résistance, though, is a full-color, 128-page 

Explore North Park magazine that showcases everything 
that makes North Park such a popular destination. 

The magazine includes a welcome from District 3 Council-
member Todd Gloria, who writes: “The past two decades have 
seen tremendous investment and positive change in the historical 
neighborhood of North Park. Its unique offerings continue to 
develop  and change and are worth exploration and celebration.”

Toni G. Atkins, Speaker of the California Assembly and a 
South Park resident, also has a message for those who pick 
up the magazine.

“The incredible transformation and revitalization of North 
Park has been underway for nearly two decades now. The 

boom in independent boutiques and vibrant restaurants, 
nightspots, galleries and performance venues such as the 
North Park Theatre [now known as Observatory North 
Park] draw visitors from all over San Diego and provide a 
huge boost to the regional economy,” Atkins writes.

“There was a time when changes in demographics and 
land-use decisions had altered the fortunes of North Park. 
Businesses closed and some areas fell into disrepair. But 
people who love this community devoted themselves to reviv-
ing it, ushering in a renaissance that has infused the neigh-
borhood with new energy.”

Atkins also pays tribute to the hipster neighborhood and 
its newfound reputation as the suds capital.

“And North Park plays a major role in San Diego’s love 
affair with craft breweries that Men’s Journal magazine de-
clared 30th Street ‘clearly the nation’s best beer boulevard.’”

Residents, tourists and businesses are invited to par-
ticipate in the social media campaign, which extends to 
Facebook (facebook.com/ExploreNorthPark), Twitter (@
explorenp) and Instagram (@explorenorthpark). 

The goal, Landsberg said, is simple: “Bring tourists to 
North Park.”

Besides participating in social media efforts, North 
Park fans are also urged to keep visiting the website. “It is 
constantly being updated with new blogs, interviews with 
interesting North Park celebs, and up-to-date info on events 
in North Park,” she said.

Landsberg hopes the social media campaign continues to 
grow as awareness spreads. 

“We encourage all North Park businesses to use the 
hashtag #ExploreNorthPark on their posts as well as share 
details on their events. We are gathering a lot of new follow-
ers especially on Instagram,” she said. “Hotel concierges, 
travel agencies — yes they still exist — and some popular 
travel publications are also taking a look at what we are doing 
with Explore social media.”

The avalanche of positive news stories about North Park 
in the national media over the past two years has impacted 
the community.

“People who travel want to explore a city,” Landsberg said, 
“and while the beaches, Little Italy and Gaslamp are great 
places, it’s always nice to have an alternative to the usual 
suspects. A historic urban community with tons of great food, 
craft beer, distinct shops and a diverse population is a big draw 
for many, many people. We want them to come to North Park!”

—Ken Williams is editor of Uptown News and Mission Val-
ley News and can be reached at ken@sdcnn.com or at 619-961-
1952. Follow him on Twitter at @KenSanDiego, Instagram 
account at @KenSD or Facebook at KenWilliamsSanDiego.u

#ExploreNorthPark campaign targets tourists

This 128-page full-color magazine touts the wonders of North 
Park, appealing to tourists. (Photo by Ken Williams)
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TargetExpress — a mini version 
of a Target store — is on schedule 
to open on Wednesday, Oct. 7.

The opening date was con-
firmed by Erika Winkels, manager 
of public relations for the Minneap-
olis-based Target Corp.

But details about plans for the 
grand opening are still being final-
ized, Winkels said.

The TargetExpress has gener-
ated mixed emotions among South 
Park residents, dividing the com-
munity between those who support 
the retail business locating in the 
vintage 1960s Safeway building 
and those who oppose “Corporate 
America” intruding upon “Main 
Street” mom-and-pop stores.

Target officials heeded calls 
from South Park residents to pre-
serve the exterior of the historical 
building and not add a Starbucks 
inside the store so a local coffee 
shop located in the parking lot 
wouldn’t be affected.

City officials approved the 
project this year after a series of 
community meetings, culminating 
with a gathering sponsored by the 
Greater Golden Hill Planning Com-
mittee on June 22 at Casa del Prado 
in Balboa Park. San Diego Uptown 
News had the story [read it at bit.
ly/1SJSO3H].

TargetExpress is a new type 
of store for Target, described as a 
“small format store” with a “quick-
trip focus,” Laurie Jones, senior 
development manager for Target, 
told the audience in June. She 
stressed the difference between 
the SuperTarget store in Mission 
Valley, which covers a whopping 
199,000 square feet, to a TargetEx-
press, typically sized from 10,000 to 
20,000 square feet. 

The TargetExpress store 
in South Park will occupy the 
18,500-square-feet building that 
last housed Gala Foods. The 
mid-century grocery store was 
originally built by Safeway in its 
“Marina style” design, one of 

three prototypes the supermar-
ket chain embraced when it went 
on a massive expansion program 
in the 1960s. The “Marina style” 
was so-named because it was 
the prototype built on Marina 
Boulevard in San Francisco and 
features a giant arch beam as a 
trademark image.

Target is not altering the 
exterior and preserving the 
“Marina style” look. The Gala 
Foods signage across the front of 
the store has been emulated by 
the TargetExpress signage: the 
famous bulls-eye image plus the 
word “express.”

Uptown News will be covering 
the opening of the TargetExpress 
in a future edition.

—Ken Williams is editor of Up-
town News and Mission Valley News 
and can be reached at ken@sdcnn.
com or at 619-961-1952. Follow 
him on Twitter at @KenSanDiego, 
Instagram at @KenSD or Facebook 
at KenWilliamsSanDiego.u

TargetExpress in South Park to open Oct. 7
An artist’s rendering of the TargetExpress in South Park (Courtesy of Target)

By Tom Roetkger

The Mission Hills neighbor-
hood features a rich variety of 
early-20th century architectural 
styles, and this year, Mission 
Hills Heritage (MHH) will be 
showcasing Prairie Style homes 
built in the 1910s and 1920s on its 
11th annual Historic Home Tour.   

Six houses will be 
open on Saturday, Sept. 
26, for tour attendees 
to view the exterior 
and interior details of 
the residences. As an 
additional feature on 
the tour, there will be 
a showing of the 1920s 
historic United Church 
of Christ at 4070 Jack-
daw St., a landmark in 
Mission Hills. 

 Prairie Style was 
developed by a group 
of Chicago architects 
who have become 
known as the Prairie 
School. Considered 
radical design from 
the perspective of Victorian 
America, features of the Prairie 
Style include a low-pitched, usu-
ally hipped roof, widely over-
hanging eaves with one-story 
wings or porches, cornices and 
façade detailing emphasizing 
horizontal lines, wide bands 
of windows and often massive, 
square porch supports. 

 Frank Lloyd Wright’s early 
work was in the Prairie Style and the 
famous architect was acknowledged 

as a master designer of the Prairie 
house. Many of the other Prairie 
architects worked with either Frank 
Lloyd Wright or with his earlier em-
ployer and teacher, Louis Sullivan.

How did the Prairie Style migrate 
to San Diego and Mission Hills?  It 
originated in Chicago and the land-
mark examples are concentrated in 
that city’s early-20th century suburbs 

and other large Midwestern cities.  
However, vernacular examples were 
spread widely in pattern books and 
popular magazines such as Western 
Architect.

Seeking a new life in the West, 
numerous architects, builders and 
individuals traveled from the East 
and arrived in San Diego, introduc-
ing fresh and new home designs.

 Irving Gill, a prominent San 
Diego architect, worked under 
Louis Sullivan and Frank Lloyd 

Wright in Chicago. Gill built 
several Prairie Style homes and 
buildings in San Diego, and 
the style also influenced his 
later designs. The Prairie Style 
also caught on with many local 
San Diego builders working in 
Mission Hills, including Nathan 
Rigdon, Martin Melhorn, Alex-
ander Schreiber and Morris B. 
Irvin. Local adaptations included 
hybrids combining elements of 
Craftsman, Mission, and even 
Mediterranean Revival Styles. 
Our milder climate provided 
designs for open balconies and 

porches instead of the 
enclosed porches of 
Chicago and pergolas 
and porte-cocheres 
with climbing wis-
teria, instead of the 
built-in planter boxes 
seen in the Midwest. 
The Spanish Revival 
Style replaced the 
Arts & Crafts and 
Prairie Styles in the 
1920s; however, the 
Prairie Style greatly 
influenced later Cali-
fornia styles such as 
Mid-Century Modern 
and Ranch.  

Come and experi-
ence how San Diego 

architects and builders applied the 
Prairie Style to San Diego at Mission 
Hills’ Historic Home Tour.  

Advanced reservations may be 
made online at bit.ly/1NXb77F. 
For more information about Mis-
sion Hills Heritage, visit Mission-
HIllsHeritage.org. Email info@
MissionHillsHeritage.org or call 
619-497-1193.

 —Tom Roetkger wrote this col-
umn for Mission Hills Heritage.u

Prairie Style homes go on display 
for Mission Hills Historic Home Tour

This stately home is an example of one of the residences that 
have continued to grace the Mission Hills neighborhood for 
more than a century. (Photo by Hugh Largey)
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Letters Poll

Readers 

Will you patronize 
TargetExpress after it 
opens in South Park??

New Poll:

To cast your vote, visit 
sduptownnews.com.

Poll
Poll Results

Most Likely

Not Likely

Undecided

Is the city doing enough 
to preserve Balboa Park’s 

historical buildings?

Height limits in Hillcrest
Re: Gilman talks about his property and 

Pernicano’s [Volume 7, Issue 19 or at bit.
ly/1OcQ690]

Great article, Ken and San Diego Up-
town News!

Recently there have been several heated 
discussions on Facebook regarding the height 
limit in Hillcrest. I’ve said it before, and I will 
say it again. I was 4 years old the last time this 
plan was updated in the 1980s. The predict-
able future is that a plan implemented today, 
will have long lasting effects until I am 50-60 
years old. (I’m in my 30s now).

We live in a world-class city. People like me 
are choosing to live and open our businesses 
in Uptown because we love the area. But 
we must also plan for OUR future. And for a 
lifestyle that we want to have in our future.

I don’t want to live in Mayberry when 
I’m 60. I want a vibrant community, with 
arts, culture, great dining, safe streets and 
all the things that will once again make us 
one of America’s Best Neighborhoods.

The line between preservationism and 
obstructionism is a well-defined line. And 
sadly I feel many in this community fall into 
obstructionism.

This community has an opportunity to be 
a part of Main Street USA, and to preserve 
what is worth preserving, and develop what 
isn’t. We have an opportunity to impact a proj-
ect that will forever define not just our skyline, 
but also the vitality and life of this community.

Its time we start putting preservation 
and revitalization in the same sentence. 
Through education, training, case-studies, 
and peer-to-peer learning, the national Main 
Street program can equip our community 
with the tools it needs for long-term, com-
prehensive, preservation-based community 
revitalization.

That to me is what Mr. Gilman and Mr. 
Harmer are asking for, from this communi-
ty. I, for one, am ready for something bigger.

—Eddie Rey via Facebook

Sounds like a great plan! We definitely 
need more population density in Hillcrest. 

If people wonder why so many business-
es are closing, a huge factor is that we have 
the costs of a major city but the population 
density of a suburb. No one wants to turn 
Hillcrest into Downtown, but taller buildings 
for apartments or condos in carefully chosen 
locations with minimal impact on the environ-
ment would help keep our neighborhood 
vital and provide jobs for our neighbors.

—Brian via Facebook

So there is no buyer for the Pernicano’s 
site anymore? LOL! 

Looks like the Uptown Planners are get-
ting exactly what they deserve ... Another 
20 years of boarded-up business right in the 
heart of Hillcrest! Bravo to them for lacking 
vision and keeping Hillcrest stuck in the 
1980s. Will be interesting to see how many 
more vacant spaces will be popping up in 
that stagnant neighborhood.

—Justin G. via Facebook

What has happened to Hillcrest?
On one side you have established 

residents who have closed the door behind 
them to any new housing or hotels in the 
area. They enjoy all the conveniences of 
an urban neighborhood, but don’t want to 
share them with others because: traffic, 
parking, property values.

On the other side you have established 
Hillcrest businesses who have laid claim to 
our public street space, and lobby SANDAG 
to kill its $40 million dollar bike lane project 
— because street parking is more important 
than people’s lives.

Sounds like a match made in heaven. I’ll 
continue to support more vibrant neighbor-
hoods like North Park, Little Italy and East 
Village that are truly inclusive — not the 
sad, selfish place Hillcrest has become.

—Paul Jamason via Facebook

I’ll tell you what’s ‘historic’ … The Gil-
man/City Deli/Kahn Building is historic, 
and the facades should be saved! This 
block has some of the most unique build-
ings that make Hillcrest what it is … We 
can have it all … The “future” but with 
this iconic building on the corner that 
should be respected and included in the 
new designs … good designers/architects 
can make it happen! This corner building 
(Sixth and University) is as important as 
the Hillcrest sign to the community.

—Paul Jamason via Facebook

As a side note, Mission Hills brought two 
of the key buildings/block of their business 
district from a bad remodel, and is a central 
focal point to what we think of as “Mission 
Hills.” Also, Hillcrest itself had a building 
that was horribly remodeled in the ‘60s, then 
restored in the ‘80s, and we wouldn’t dream 
of that corner being any other way (NE Fifth 
and University avenues).

Respecting the old and updating other 

see Letters, page 7

1% Yes
98% No
1% Unsure
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see Letters, page 17

Hillcrest
Newsstand

Featuring San Diego’s best collection of 
hard to find international magazines!
We also carry all your favorite local & 

national publications, as well as souvenirs, 
snacks and lotto tickets!

529 University Ave.- Hillcrest
(619) 260-0492

BUSINESS SPOTLIGHT

Bodhi Massage & Wellness Center 
3678 Fourth Ave. San Diego, CA 92103  
619-274-2744 | bodhimassagesandiego.com

Free 10-year anniversary event Bodhi Massage & Wellness Center is excited 
to celebrate 10 years of dedicated service to the San Diego community. In honor 
of this milestone, we are hosting an open house at our location at from 10 a.m. – 2 
p.m. on Saturday, Oct. 3. The anniversary event is free, for all ages, and open to 
the public.  The talented staff at the Bodhi Massage & Wellness Center will provide 
samples of our therapeutic services, including chair massage, Thai massage, acu-
puncture and mini-facial treatments, as well as educational workshops highlighting 
effective solutions for chronic pain relief. Bodhi is also pleased to offer special 
anniversary discounts on our retail items, gift certificates and services. Raffles, 
prizes and refreshments will also be available. “This is an excellent opportunity 
for current and new clients to visit our spa, meet our talented team, and indulge in 
America’s Finest Massage Center,” said Nina Ruud, Bodhi’s lead therapist. Voted 
“Best Massage” and “Best Day Spa” by both Downtown and Uptown News, Bodhi 
Massage & Wellness Center’s prodigious reputation has been strongly established 
in the community while we continue to grow our programs and services. For more 
information on our educational workshop, our staff or our center, please visit our 
website or call Andrew Grover at 619-274-2744. 

(Editor’s note: This is the first in 
a series of architectural commentar-
ies and critiques that will run in San 
Diego Uptown News every other issue. 
The opinions are those of the author.)

By Eric Domeier

Architecture can be an expression 
of a community’s priorities. Whether 
pragmatic or poetic, property owners 
who have the freedom to express 
themselves, contribute to a local 
cultural identity. Unfortunately, the 
reality of this cultural evolution is 
hampered by a clinging need to 
preserve historical structures. While 
preservation has an important, 
albeit minor, role in our community, a 
greater need is for vibrancy, renewal 
and an embrace of the future. 

The Craftsman is dead
Here in San Diego, we worship 

our Craftsman homes in an almost 
cult-like fashion. But if we look a little 
more deeply, it is clear that these 
century-old structures are not suit-
able to modern living. 

The Craftsman was born out of 
the Arts and Crafts Movement, which 
was born out of resentment for the 
Industrial Revolution. Its fundamental 
premise is a rejection of modernity. 
Culturally speaking, the transition 
from an agrarian society to one of 
mechanized industry was shocking. 
And the Craftsman was an expression 
of our newly industrialized culture’s 
discomfort with rapid change. 

By the early 1900s, a strong 
cultural sentiment existed for a 
romanticized pre-industrial lifestyle. 
While reaping the benefits from an 
industrial nation, a middle-class family 
could adopt the warm aesthetic that 
the Craftsman style offered. These 
urban families could retreat to an 
almost real illusion of pastoral ideals. 
In that era, individuals, designers and 
developers had the freedom to re-
spond to cultural trends and express 
themselves through architecture. The 
cultural trend in 1920 was one of re-
flection on a past forever gone while 
hopeful about a bright future. 

The Craftsman home as it sur-
vives today is spatially and structur-
ally unsound. The typical 1900s-built 
Craftsman is not insulated. The 
structural systems are inadequate to 
protect the inhabitants from a severe 
earthquake. The original materials 
used in these homes include asbestos 
and lead paint, posing an inexcusable 
threat to the occupants. The first 
room one walks into off the street is 
usually one of the most private rooms 
in the house, creating an alienating 
juxtaposition between public and pri-
vate spaces. The interiors are of a size 
and configuration that make modern 
living awkward at best. 

The Craftsman home was designed 
and sold to a community that did not 
have television, computers, blenders or 
microwaves. The first radio broadcast 
in San Diego was in 1922. If the family 
had a car, it was probably steam driven. 
In 1930, the population of San Diego 
was 147,000. Today it is 1.38 million. 
Most historians consider the Craftsman 
style as having run its course by 1930.
We’ve moved on

Since the decline of the Crafts-
man, we have undergone at least 
five cultural revolutions. World 
War II brought the U.S. into the 
global field of play as a dominant 
power, post-war prosperity intro-
duced new levels of domestic and 
civil comfort, the ’60s tore down 
the gilded cage of domesticity in 
search of something more impor-
tant and the ’80s brought back 
an era of selfishness. The new 
millennium introduced computers, 
the Internet and the world in our 
pocket. Each of these first four 
eras were represented in music, 
arts, clothing and architecture. 
The fifth revolution continues to 
unfold and find its expression. 

Architecture that expresses 
cultural shifts typically occurs in new 
communities as each generation flees 
an existing urban grid to find their 
own piece of ground.

But this is the fundamental 
difference between now and then. 
Environmental common sense and 
California regulation is putting the 
brakes on development in undevel-
oped areas. The state has mandated 
that land be preserved and that 
communities be recycled. There-
fore, technological and cultural 
advancement must occur at the 
expense of our already-built com-
munity. We must tear things down 
to make way for the future. 

Stuck in the mud
If culture is like the ever-changing 

course of a riverbed, the dogmatic 
impulse to preserve old buildings has 
been the Hoover Dam to a natural 
cultural evolution. Driving through 
North Park, one might think that we 
are all historians with a penchant for 
moldering crawl spaces. And these 
old Craftsman homes, symbols of a 
rejection of modernity, are 100 per-
cent contrary to our current priorities.

Practically speaking, a citizen 
cannot modify a structure they own if 
that structure is a Craftsman or other 
historically “relevant” artifact. The 
city makes even the smallest modi-
fication, daresay the demolition, of a 
Craftsman home exceedingly painful. 
The process is time intensive and ex-
pensive. If one even wanted to replace 
the old single pane windows with an 
advanced, insulated product it would 
require studies, reports, submissions 
and possibly even hearings.

The dogmatic preservation of 
our historical buildings is contrary to 
common sense. It has frozen cultural 
evolution in the built environment, 
rejects the state’s mandate for 
more sustainable homes and deters 
SANDAG from reaching their hous-
ing goals. It would be worth the 

effort to identify and hear from the 
elected official or officials who have 
empowered the preservationists to 
this extent. Do they understand that 
this group has taken our community 
hostage? Do they comprehend the 
implications of limiting an individu-
al’s rights to have control over their 
own property? Have they considered 
the significant economic gains that 
will result from a mid-town construc-
tion boom? I encourage the elected 
official or officials to step out and 
speak to these ends. 

Here and now
So what is our cultural priority 

today? It is hard to discern in 
this city around us. But if I look 
through my mobile device and 
into the world, it would seem that 
environmental conservation is 
important to a lot of people, as is 
physical security in a less secure 
world. Privacy and emotional shel-
ter from a busy and sometimes 
overwhelming life are also impor-
tant to our personal well-being. 
And urban, middle-class housing 
is at an all-time shortage.

As citizens and designers, we 
must restore our right to express our 
individuality in our built world. We 
must regain our membership status 
in our own culture. We will create 
homes and communities that are in 
the image of the here and now. The 
new homes will be smarter, sustain-
ably built with less dependence on the 
utility grid. They will provide an emo-
tional refuge with properly designed 
buffer zones between street and 
home. They will be larger structures 
on smaller lots so that affordability is 
a reality. And they will represent the 
occupant’s priorities and in whole, 
restore the culture of urban design. 

—Eric Domeier lives in North 
Park and practices architecture from 
his Grim Avenue office. Visit his 
website at dome-arch.com or call him 
at 619-531-0010.u

The Craftsman awaits his wake
elements is the right thing to do 
in these old neighborhoods.

—Gregory May via Facebook

With the fire station in 
need of replacing/relocating, 
has the idea of the property at 
Pernicano’s been considered 
for the new fire station? Makes 
more sense to me and the com-
munity. Wondering if you could 
investigate this.

—Jeffrey Lockhart via email

[Editor’s note: With an ask-
ing price exceeding $12 million, 
the Pernicano’s property would 
be out of the city’s price range.]

Prager Brothers the ‘real deal’
Re: Making ‘bread the old 

way’ [Volume 7, Issue 19 or at 
bit.ly/1NBqClD]

My life is about finding the 
best of the best with ultimate 
honesty and accuracy. It’s bait I 
keep out in front of me to avoid 
the trappings of ordinary and 
average. The Prager Brothers 
hold to the code of “real deal.”

Lucia Viti is an exceptional 
human who not only motivates 
hundreds before daybreak, 
but who has a passion to find 
extraordinary talent whether fit-
ness culture or connoisseurs. 
I’d say the 2 are 1.

So happy to see she found the 
Brothers Prager and bangs the 
drum of goodness as it should be.

—Bradlee via Facebook

Goodbye Chargers
Re: Letters to the editor 

[Volume 7, Issue 19 or at bit.
ly/1Lwp2vo] 

Letter writer Daniel 
Smiechowski compares the 
Chargers staying in San Diego 
with the “significance of the 
divine upon culture and soci-
ety.” Really? 

Mr. Smiechowski regales 
us with stories of his youth in 
Milwaukee and telling of his 
fondness for his old baseball 
team. He also talks about the re-
ligious nature of sporting rituals 
like tailgating and face painting. 
And because football is now, 
according to him, on par with 
church, it is up to the city to fund 
a new stadium for the Chargers 
because, after all, it’s just another 
public park.  

No, Mr. Smiechowski, it 
isn’t. A public park is just that, 
a park for the public, available 
everyday for those who wish to 
use it. A stadium is a whole other 
animal. Seating for the public is 
actually secondary in stadiums 
these days. What stadiums are 
now are homes for luxury suites, 
restricted access eating areas, 
and advertising mediums. And 
most of the time they sit empty, 
taking up valuable space, fenced 
off from the general public. 

But I guess Mr. Smiechowski 
got a little spoiled living in Mil-
waukee because it was that city 
that was the first to publicly fund 
a major league stadium. Since that 
time, it’s been a race by sports or-
ganizations to get communities to 
finance, in total or in part, the most 
luxurious accommodations pos-
sible. His beloved Braves moved on 
to the greener pastures of Atlanta, 
because that city could build them 

FROM PAGE 6

LETTERS

The 1935 Ford Model 48 produced 
85 horsepower, topped out at 70 
mph and had no safety features. It 
is a more technically advanced and 
culturally relevant artifact than any of 
the original Craftsman homes in San 
Diego, according to local architect 
Eric Domeier.



8 San Diego Uptown News | Sept. 25 - Oct. 8, 2015 www.sdcnn.comNEWS

By Dave Schwab

Circulate San Diego and the 
Climate Action Campaign held a 
joint press conference Downtown 
on Sept. 23 and accused SANDAG, 
the region’s transportation plan-
ning agency, of erecting planning 
“roadblocks” that could bar the city 
of San Diego from achieving goals 
set forth in its Climate Action Plan.

The city is expected to adopt its 
Climate Action Plan before the end 
of the year. That initiative seeks 
to cut the city’s greenhouse gas 

emissions in half by 2035. That be 
would accomplished, in part, by 
getting 50 percent of the people 
who live near high-quality transit 
stations to walk, bike or take public 
transportation to work.

But SANDAG has shed doubt 
on the achievability of those 
climate action goals, based on an 
analysis of how people are likely 
to commute in 2035, conducted 
as part of the agency’s long-term 
transportation plan that its board is 
expected to adopt soon.

The agency’s board includes 

elected officials from across the 
county. Its draft transportation plan 
outlines bus, light rail, bike, road 
and highway projects throughout 
the region in coming decades.

Colin Parent, policy council for 
Circulate San Diego, a nonprofit pro-
moting public and active transporta-
tion, called upon SANDAG to do 
more to help the city reach its goals.

“The city of San Diego is cur-
rently in the process of adopting a 
whole new Climate Action Plan to 
reduce greenhouse gas emissions 
as they relate to the region’s trans-
portation policies,” Parent said. 
“Public transit and bicycling are a 
crucial component of reducing the 
risk of climate change.”

To accomplish transportation 
goals in the Climate Action Plan, 
Parent said the city has two tasks.

“It needs to develop policies at 
the local level to make non-motor-
ized transportation easier, cheaper 
and more safe via creation of more 
crosswalks and bike lanes,” Parent 
said. “And the city needs to ensure 
that SANDAG provides enough 

funding — and prioritizes — active 
public transportation.”

Parent said SANDAG’s draft 
long-range transportation plan 
“creates barriers to San Diego 
achieving its climate goals,” noting 
the city’s climate goals call for 50 
percent of commuters to use non-
motorized transportation.

“SANDAG’s own data in their 
(transportation) plan will result in 
less than 15 percent of commuters 
using non-motorized travel,” Par-
ent said. “We call upon SANDAG 
to meet the city halfway. The city 
must use its influence on SANDAG 
board members to get a reason-
able plan that advances the city’s 
climate goals.”

Nicole Capretz, spokesperson 
for the Climate Action Campaign, 
a watchdog group striving to 
stop climate change and protect 
quality of life, said achieving goals 
set forward in the city’s plan to 
curb greenhouse emissions from 
transportation sources is critical 
to protecting the region’s environ-
ment moving forward.

“We cannot be a world-class city 
without a world-class transporta-
tion system,” Capretz said. “We 
can’t be a world-class city without 
tackling the biggest challenge 
we’ve ever face in humanity — 
climate change.”

Capretz said the city is “on the 
cusp of passing one of the most am-
bitious (climate) plans in the nation.”

She accused SANDAG of 
“thumbing their nose” at the city’s 
Climate Action Plan by “failing to 
pull their weight to help us meet 
our climate goals.”

Capretz called upon the city and 
SANDAG to collaborate to “take 
the necessary action to protect the 
future of our kids.”

Toward that end, Capretz urged 
the mayor and the City Council “not 
to support this [SANDAG’s] funda-
mentally flawed transportation plan.”

“We call upon the mayor and 
Council to demand that SANDAG 
do their fair share to ensure we 
meet out biking, walking and 
transit goals, and provide real 
transportation alternatives for us 
in San Diego,” Capretz said. “The 
mayor and Council should vote 
no on this regional transportation 
plan, unless — or until — there is 
more investment and resources 
put toward building the necessary 
infrastructure to make people feel 
safe biking, walking or taking pub-
lic transportation to work.”

Parent said the issue is not 
about “getting people out of their 
vehicles,” but in “creating a trans-
portation plan that makes them 
want to do something different, by 
creating the infrastructure neces-
sary to give people who prefer to 
bike, walk or take the trolley an 
opportunity to do so.”

— Dave Schwab can be reached 
at dschwabie@journalist.com.u

Groups urge SANDAG to support 
city’s Climate Action Plan

Nicole Capretz of Climate Action Campaign and Colin Parent of Circulate San 
Diego presided over Sept. 23 press conference. (Photo by Dave Schwab)

(Courtesy of Climate Action Campaign)
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year, according to Kessler:
—Rugburns: acoustic rock
—Former Stray Cat band member 

Lee Rocker: rockabilly
—The Wailing Souls: reggae
—HoneyHoney: jazzy indie rock
—Kid Ramos and the 44s: blues 

roots rock
—Stranger: reggae roots rock and 

jazz
—Steve Poltz: singer/song-

writer
Between the music, the beer 

and the wine, those who crave 
munchies can purchase food 
from dozens of vendors. There 
will be “all kinds of festival food 
including: barbecue, sausage, 
vegetarian, Asian, Greek, 
Ethiopian, Mexican, pizza and 
all sorts of desserts like shaved 
ice, ice cream, cheesecake in a 
cup, homemade root beer, funnel 
cake,” Kessler said.

Hundreds of arts and crafts 
exhibitors will be set up for show 
and sale. It’s part of a slew of 
activities to entertain the masses.

“The Adams Street Fair has 
attractions for every age group and 
interest; from carnival rides to beer 
gardens, musical performances to 
people watching, alternative shop-
ping and dining,” Kessler said.

The Street Fair is one of the 
main money-making ventures for 
the Adams Avenue Business As-
sociation (AABA) — a nonprofit 
corporation that formed in the 
early 1980s for the purpose of 
revitalizing and marketing the Ad-
ams Avenue business corridor — 
and Kessler puts it into perspec-
tive: “The Street Fair accounts for 
approximately 50 percent of the 
AABA’s annual income.”

Surprisingly, the beer gardens 
and the beer tasting aren’t the 
chief revenue sources from the 
Street Fair.

“The craft beer gardens are 
just one of the featured and 
diverse offerings the Street Fair 
provides,” Kessler said. “The beer 
sales account for only 10 percent 
of the event’s income stream.”

Tourism also helps boost at-
tendance. “The Street Fair draws 
about half its audience from the 
city of San Diego, 25 percent from 
the county and 25 percent from 
outside the county,” he said.

From its modest start, the 
Street Fair has become a cultural 
institution in Uptown. Kessler at-
tributes that success to hard work.

“It has been staf fed by 
a core group of community 
members that take great pride 
in their work while being man-
aged by professional economic 

development staf f from the Ad-
ams Avenue Business Associa-
tion,” he said.

Several years ago, the AABA 
introduced a phone app to promote 
their business members and events.

“The phone app has been 
operable for the past 2.5 
years and features the AABA’s 
special events as well as our 
local business director y. The 
purpose of the app is to make 
information more easily acces-
sible,” Kessler said.

The Street Fair started in 
1981 at the corner of School and 
Mansfield streets. In 2015, the 
Street Fair will take over Adams 
Avenue Park, several parking 
lots and seven blocks along Ad-
ams Avenue between 32nd and 
35th streets.

As the Bob Dylan song says, 
“The times they are a-changin.’”

—Ken Williams is editor of 
Uptown News and Mission Val-
ley News and can be reached at 
ken@sdcnn.com or at 619-961-
1952. Follow him on Twitter 
at @KenSanDiego, Instagram 
at @KenSD or Facebook at 
KenWilliamsSanDiego.u

FROM PAGE 1

FAIR

Beat Farmers performed at a recent Adams Avenue Street Fair. (Courtesy of Adams Avenue Business Association)

34th annual Adams Avenue Street Festival
Sept. 26, 10 a.m. – 10 p.m.  Sept. 27, 10 a.m. – 7 p.m.
website: bit.ly/1NUZjPK  band bios: bit.ly/1OZWPAb
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By Margie M. Palmer

San Diego has a rich and vibrant 
history, but as the city continues 
to grow, the shrinking inventory of 
historic homes and public spaces 
has become increasingly important, 
which is why “San Diego Historic 
Places” executive producer Elsa Se-
villa has chosen to share these tales 
of the past on KPBS. 

The North Park resident and 
her husband, Guillermo Selva, 
are longtime veterans of the news 
industry. Elsa is a three-time Emmy-

nominated, award-winning journalist; 
Guillermo is a multi-Emmy award-
winning and National Press Photog-
rapher’s Association photographer.

Elsa said the pair met shortly after 
she graduated from college, when she 
took a job with Channel 10 News.

“A couple days later I was work-
ing on the assignment desk and 
Guillermo had to train me on how 
to edit video along with some other 
things. A year later we started dating 
and a few months after that we got 
engaged,” Sevilla said. 

About five years after that, she 
decided to leave full-time network 
employment and jump into the 
realm of freelance — since Elsa had 
experience working as a reporter 
and producer and Guillermo was an 
award-winning photographer, marry-
ing their professional backgrounds 
to form a video production company 
made sense. 

If you were to take a quick look 
at their client list, it’s clear Sevilla 
Productions has become quite suc-
cessful since its inception. To date, 
the company has worked with “ABC 
World News Tonight,” “America’s 
Most Wanted,” The History Channel, 
“Good Morning America” and a long 
list of others. 

In 2008, they were hired by 
KPBS to produce “San Diego His-
toric Places.”

Sevilla said it all started as a 
result of the economic downturn; 
freelancing is a tough gig and report-
ers often find themselves needing 
to cold call editors and assignment 

desks to secure pick-up work. 
“I chatted with a couple people 

at KPBS to ask if they needed a 
reporter or a producer. They said 
we don’t need that, but you can start 
your own show,” she said. 

From there, the station asked 
what she liked and what her pas-
sions were. 

“I told them that I love history 
and historic places; Victorian homes, 
anything old and the older the bet-
ter,” Sevilla said. “When they asked 
what I’d like to do, I told them I’d like 
to visit historic sites and that’s how 
we came up with the idea for ‘San 
Diego Historic Places.’”

It was a great opportunity and 
a big challenge; during her time at 
Channel 10 she was responsible for 
producing two-minute pieces. This 
would be a 25-minute show with 
no commercials. Sevilla, however, 
adapted quickly.

“We cover anything that’s older 
than 1914 and we try to come up 
with stories that cover things that 
viewers will find interesting and 
that they might not know about,” 
she said. “A lot of times people 
can’t go into a place that TV crews 
have access to so we wanted to take 
advantage of that.”

Since its inception, the show has 
covered everything from the history 
of MCRD, the Old Town Mexican 
period and the Hotel Del Coronado. 
Her favorite season to-date though, 
is the one that ran in January of this 
year, which highlighted the 1915 
Balboa Park Exposition.

“It was the first time we did a 
whole series on one topic and what 
I didn’t know is that there was so 
much information about what hap-
pened. There were photos I’d never 
seen before, black and white film 
from that period, it was so cool to 
see it and share it with San Diego 
viewers,” she said. “Our crew got to 

go into the archives and see where 
these historic items are stored, and 
heard stories that no one has ever 
heard before.”

In addition to the show, the long-
time North Park resident said one 
of her other major focuses has been 
working with local nonprofit organiza-
tions by offering pro bono public rela-
tions, marketing and video production 
services to better profile local unique 
and special programs, which typically 
assist the underserved.

Going into business for yourself 
can be scary, she said, but being 
able to spend extra time with her 
children, her family, and working 
with clients that fit their mission has 
made it all worth it. 

—Margie M. Palmer is a San 
Diego-based freelance writer who has 
been racking up bylines in a myriad 
of news publications for the past 10 
years. You can reach her at margiep@
alumni.pitt.edu.u

Tales of the city
North Park couple produce ‘San 
Diego Historic Places’ on KPBS

North Park resident Elsa Sevilla is the host of “San Diego Historic Places” on 
KPBS. (Courtesy of Elsa Sevilla)



11San Diego Uptown News | Sept. 25 - Oct. 8, 2015www.sdcnn.com DINING

DR INK S :   

We could clearly taste the sweet 
and sour mix in the melon mar-
garita, but not so much the melon. 
The Haley’s Comet offered a more 
striking balance of grapefruit 
vodka, grapefruit juice and St. 
Germaine elderflower liqueur.

FOOD :  
The blackened chicken skewers 
were moist and succulent, despite 
their dark, charry color. An order 
of thin french fries strewn with 
fresh basil proved good and 
greasy, and the fish tacos were 
tasty and substantial in size.

VA LUE :   

Drinks and appetizers cost about 
50 percent less compared to regu-
lar prices. You can essentially savor 
a full-strength cocktail and a gener-
ous plate of food for under $10..

SERV IC E :   

From a gaggle of young hostesses 
doubling as waitresses, some 
were knowledgeable about the 
construction of the cocktails, but 
others were not as they directed 
us to descriptions on the drink 
menu. In either case, everything 
we ordered arrived fast.

ATMOSPHERE :   

Red leather booths, dark wood 
and dim lighting attest to the 
restaurant’s age, which has been 
around since 1971

RATINGS

The jockey on a racehorse 
carved into the heavy, wooden 
doors leading into Bully’s East 
reflects the restaurant’s equestrian 
roots, when Bully’s first opened 48 
years ago in La Jolla by a racing 

agent and his business partner, a 
thoroughbred trainer. Shortly after, 
Bully’s Del Mar and Bully’s East in 
Mission Valley were born, serv-
ing up prime rib dinners for $5.95 
along with strong martinis for a 
fraction of the price.

The La Jolla location has since 
closed. But at Bully’s East, several 
vestiges of yesteryear remain, 
such as the stately dark-wood bar 
mantle boasting an illuminated li-

quor collection and the red leather 
booths dominating four dining ar-
eas within the structure. Also intact 
are several old menus showcased 
just beyond the entrance.

And though you can no longer 
snag a cheeseburger for $1.10 or 
a glass of buttermilk for 15 cents, 
which is no longer an option 
at any cost, the food and drink 
prices during happy hour are 
modern-day steals.

Martinis, mules, margaritas 
and mojitos — the four essential 
Ms in bar culture — drop down by 
nearly 50 percent to $6, and while 
still maintaining their regular por-
tions and potencies.

Draft beers, including Shock 
Top Belgian White, dip to $4 a 
glass while a few domestic, 
bottled beers sell for $2.50. The 
wine offerings are of the Fetzer 
ilk, selling for $5 a glass.

My drinking partner on 
this NFL Monday positioned 
himself facing a cluster of 
flat screens in the bar lounge, 
which incorporate several 
cavernous booths. His drink 
of choice was a melon margarita 
constructed with Centenario Anejo 

tequila, green melon liqueur, lime 
juice and a Cointreau float. But it 
was the sweet and sour mix in the 
drink that ruled the flavor profile. 
Not bad, although it wasn’t quite 
like biting into honeydew melon.

I took an astral route for cop-
ping a buzz with the Haley’s Comet 
martini made with refreshing 
blasts of Finlandia grapefruit vodka 
and pulpy grapefruit juice. The 
intense citrus notes were quelled 
perfectly with the additions of St. 
Germaine Elderflower Liqueur 
and grenadine, not to mention the 
plump maraschino cherry I popped 
down at the halfway mark.

Assuming that the $3 appetiz-
ers would be served in diminutive 
portions, we ordered a few of them 
— basil pomme frites, two fish 
tacos, and two carnitas tacos. The 
fries came in a jumbo paper-lined 
pedestal containing enough spuds 
to feed four people. And the tacos 
were bigger and better-loaded than 
traditional street versions.

We opted also for an order of 
four blackened chicken skewers 
($6); unaware they’re served with 
salad and garlic bread.

Yowza. With the final bill 
totaling only $35, we were sated 
beyond our expectations.u

2401 Camino Del Rio South 
(Mission Valley)

619-291-2665
Happy hour: 4 to 6:30 p.m. 

Monday through Friday

A melon margarita (left) and a Haley’s Comet at Bully’s East in Mission Valley  
(Photo by Dr. Ink)

Best odds at Bully’s East

Come On  
Get Happy!

Dr. Ink

Blackened chicken skewers 
(Photo by Dr. Ink)
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BY FRANK SABATINI JR.

UPTOWN FOOD BRIEFS Sicilian Thing Pizza in North 
Park expects to raise more than 
$1,000 by the end of September 
for back-to-school supplies for 
students at McKinley Elementary 
School. For every pizza purchased 
through Oct. 1, the shop is donat-
ing $1 to the cause. Sicilian Thing, 
which opened eight years ago, has 
raised monies for the school in the 
past, as well as for Copley-Price 
Family YMCA and San Diego High 
School’s music program. 4046 30th 
St., 619-282-3000.

Buona Forchetta in South 
Park is teaming up with Bice 
Ristorante from the Gaslamp 
District to open a hybrid restaurant 
in Liberty Station that will feature 
two ovens currently being custom 
built in Italy; one designated for 
standard Neapolitan pizzas and the 
other for gluten-free pizzas. Buona 
Forchetta owner Matteo Cattaneo 
tells us a name for the upcoming 
venture has yet to be decided, but 
he assures the interior design “is 
going to be like a beautiful home 
restaurant.” Entrees and house-
made pasta dishes will also appear 
on the menu. The restaurant is 
slated to open by the end of Janu-
ary at 2865 Sims Road, Suite 104

Chef, comedian and 
artist Karl Prohaska of The 
Culinary Freight Train 
will be the man behind the 
smoker at the annual “wing 
ding” at Carnitas Snack 
Shack in North Park, 
from 2:30 – 7 p.m. Sunday, 
Sept. 27. The wings will 
be tossed in five different 
sauces and sold in various 
quantities in the shack’s 
rear “pig pen” patio, which 
also features a bar stocked 
with local craft beers and a 
big screen that will air NFL 
football. 2632 University 
Ave., 619-294-7675.

San Diego beer specialist Beau Schmitt 
has appointed Tom Miller as executive 
chef to his upcoming Brew Project in 
Hillcrest, which will open in mid-October 
in the space previously occupied by R 
Gang Eatery. Miller recently served as 
sous chef for Ballast Point in Miramar. 
Schmitt cites last-minute inspections and 
final cosmetic upgrades to the space as 
reasons for the delay in opening, which 
was originally set for July. “We want to 
make sure we open right rather than 
rush into it,” he said. Brew Project will 
feature all local craft beers from 30 taps and a cocktail program spotlighting 
locally distilled spirits that will be headed by Schmitt’s business partner, Mike 
Sill, formerly of Quality Social. Some of the established menu items include 
chicken-and-waffle skewers, mole-barbecue chicken sandwiches, plus various 
tortas and salads. 3683 Fifth Ave., brewproject.com.

North Park is about to see smoke as Andy Harris prepares to open 
Grand Ole BBQ y Asado in the space adjoining Ripe Produce, lo-
cated at the quaint intersection of 32nd and Thorn streets. Harris ran a 
catering company for the past four years while working in the national 
music industry. He has also conducted road-style barbecue pop-ups 
and briefly tested his concept for the eatery earlier this year in the 
same space he’ll permanently move into around the first week of Oc-
tober. “I would sell out of food everyday,” he said. “But I’ll have triple 
the production this time around.” Harris’ specialty is central Texas and 
Argentine-style barbecue, using in part a jumbo smoker he bought in 
Austin, Texas, as well as a wood-fired grill. 3302 32nd St.

A second location of Café 
Madeleine is coming to North Park 
in late October, next door to Barn 
Brewery. Owner Christine Perez 
says the new outlet will be twice the 
size of her established crepery in 
South Park, and that the menu will 
be more extensive. The space dates 
back to the 1960s, when it operated 
as Taste of Sweden. “We’ll be 
incorporating some of those original 
trusses into the layout, as well as 
a European-style coffee bar,” says 
Perez. 2850 El Cajon Blvd.

Various risotto dishes that 
change weekly are receiving 
special treatment every Wednes-
day (from 5 p.m. to closing) at 
Monello in Little Italy, where the 
Italian rice is cooked tableside in a 
prized raspadura parmesan wheel 
imported from Italy. The risotto 
entrees cost $25 on average and 
are large enough to share among 
two or three people. 750 W. Fir St., 
619-501-0030.

A second San Diego location of Yard House has opened in West-
field Mission Valley mall next door to the AMC Theaters. The beer-
focused restaurant, which boasts 60 outlets nationwide, features 130 
taps plus an array of modern and classic cuisine ranging from ahi poke 
bowls and kale salads to black truffle cheeseburgers, street tacos, 
Nashville hot chicken and more. It is also offers vegetarians a range of 
options such as wings, rice bowls, pizzas and tortas using Gardein soy 
chicken.  Styled closely after the Downtown location at 1023 Fourth 
Ave., the spacious layout features a large central bar, multiple flat-
screens and a semi-open kitchen spanning the length of the back wall. 
1640 Camino del Rio North, 619-574-0468.

—Frank Sabatini Jr. can be reached at fsabatini@san.rr.com.u

Gourmet hamburgers are among the menu items at Yard House, which just 
opened in the Westfield Mission Valley mall. (Courtesy of Yard House)

A Texas-built smoker is rolling into North Park in October (Photo by Andy Harris)

Brew Project will be opening in the 
former R Gang Eatery space on Fifth Av-
enue in Hillcrest. (Courtesy of Brew Project)

The cheese wheel devoted to cooking 
risotto at Monello (Courtesy of Chemistry PR)
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Restaurant
Review 
Frank Sabatini Jr. Chi Extraordinary 

Kitchen  
2789 Adams Ave. 
(Normal Heights)

619-795-9999
Prices: Soups, salads and starters, 

$5.95 to $12.95;
 entrees, $10.95 to $18.95

When restaurateur Patty 
Thongchua opened Chi Extraordi-
nary Kitchen two months ago, she 
vowed, “I don’t want to be another 
Thai restaurant.”

As a way of standing out from 
the pack, she devised a menu tai-
lored to pescatarians. The result is a 
repertoire of exotically spiced king 
crab legs, jumbo scallops, meaty 
white shrimp and other seafood 
gems that perform as equally well 
with curries and lemongrass as beef 
and chicken, if not better.

Thongchua also owns Asian 
Bistro in Hillcrest and Plumeria in 
University Heights. The latter cater-
ers exclusively to vegans and does 
a swell job of it by using a variety 
of convincing mock meats. At Chi, 
several vegan dishes are available 
as well, but they incorporate soft 
or crispy tofu as the proteins along 

with plant-based sauces and curries.
The restaurant’s L-shaped 

interior is quaint and arty. It mixes 
reclaimed wood with stylish iron 
chairs, swirled-metal light fixtures 
and a wall of faux succulents, all 
conceived by Normal Heights inte-
rior designer, Mark Stary.

White coconut crème and man-
go iced teas served in tall glasses 
provided the quench for our meal 
that began with Miang Kham — tra-
ditional Thai lettuce wraps folding 
in toasted coconut, minced ginger, 
peanuts, lime and shrimp — or tofu 
if you prefer. Served generously on 
a round plate with zesty tamarind 
sauce, each leafy parcel afforded 
about two bites of fresh, cool flavor.

The teas, by the way, come 
with sugar cane water on the side, 
allowing you to adjust the sweetness 
quickly and effectively with only a 
gentle whisk of the straw.

Triple mushroom rolls, served 
four to an order, were plump and 
crispy. They’re filled with enoki, 
beech and king oyster mush-
rooms. But we wished they were 
as finely chopped the veggies 

inside, given their rubbery tex-
ture. The pineapple dipping sauce, 
however, won us over with its 
fruity, semi-spicy brightness.

For the plah shrimp salad, 
Thongchua blends together many 
of the key components to create 
the dressing rather than placing 
them traditionally on the plate as 
garnishes — the mint, cilantro, 
kaffir lime leaves and lemon grass. 
Few will object to this cohesive, 
big-flavored outcome.

My companion ordered 
curry noodles as his main entrée, 
requesting it at level two on a heat 
scale of one to 10. For those of us 
with tougher tongues, it basically 
amounts to a zero. But the dish was 
highly captivating nonetheless with 
its super-thin vermicelli noodles en-
tangling perfectly cooked crab legs, 
sweet shrimp, crunchy bean sprouts 
and bits of green onions.

I opted for mixed seafood in 
green curry (level five), which 
captured an entire ocean of squid, 
mussels, shrimp, crab legs, scallops 
and sole. The entire medley was 
fork tender, including the young, 

soft bamboo shoots that make the 
mature varieties seem like tree bark 
in comparison. In terms of heat, it 
offered the right amount of sting.

The seafood combination 
is available also in red curry. 
Thongchua makes both in-house, 
although the familiar yellow 
variety is missing from the lineup 
“because the taste doesn’t go at all 
with seafood,” she says, pointing 
out that yellow curry relies only 
on curry powder opposed to the 
depth of flavors achieved from 
galangal, ginger and chili paste 
comprising their fish-friendly 
green and red cousins.

The menu’s priciest selections 
($18.95) include whole pompano 
with soy ginger sauce; wild Atlantic 
salmon braised in panang sauce; 
and catfish fillet with red curry and 
crispy basil, a dish that started as a 
special when Chi first opened, and 
which has now become permanent 
due to popular demand.

Despite several modern dishes 
that form the foundation of Chi’s 
menu, Thongchua doesn’t throw 
out to sea the old standbys, such as 

tom yum (or kah) soups; pad Thai; 
spicy noodles; and cashew stir fry. 
The only difference is that they’re 
prepared without any land-based 
proteins, except for tofu.

Chi’s short list of craft beer and 
cocktails using fermented spirits 
will soon be joined by a wine list still 
in the making.

—Frank Sabatini Jr. can be 
reached at fsabatini@san.rr.com.u

An ocean of Thai cuisineAn ocean of Thai cuisine of Thai cuisine

(l to r) Triple mushroom rolls, curry noodles with shrimp and crab, Plah shrimp salad, green curry with mixed seafood and Miang Kham  (Photos by Frank Sabatini Jr.)
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 By David Dixon

The Mo’olelo Performing 
Arts Company is known for 
producing shows that emphasize 
dif ferent cultures and relevant 
issues, and the new executive 
artistic director, Lydia Fort, is 
eager to uphold that tradition.

The 2015-16 season is the first 
one programmed by Fort, a new 
resident of Bankers Hill.

“Cell,” the opening play direct-
ed by Fort, focuses on the timely 
subject of illegal immigration.

Featuring an all African-
American cast, “Cell” stars Craig 
Noel award-winning actress Sylvia 
M’Lafi Thompson, as Rene, a 
corrections officer. Thanks to her 
efforts, Rene’s sister Cerise (Mo-
nique Gaffney) and niece Gwen 
(Andrea Agosto) work at a deten-
tion center for illegal immigrants. 
Although they are not supposed to 
become emotionally attached to the 
undocumented detainees, Gwen 
begins to sympathize with those 
waiting to be deported. 

Fort acknowledges that work-
ing on a world premiere can be a 
liberating experience. 

“It’s amazing how you can be 
hand-in-hand in creating some-
thing, and it doesn’t happen very 
often,” she said. 

The script was written by New 
York City playwright Cassandra 
Medley, and Fort has been working 
with her during rehearsals to make 
the tale as powerful as possible. “I 

feel it is incredibly exciting to help 
shape something while it’s being 
made,” Fort said.

Fort believes Medley’s script is 
important for several reasons. 

“It challenges what we think 
of others,” she said. “We have 
had a lot of discussions about 
Black Lives Matter recently, 
and this is an opportunity to 
ask what are the results? The 
interesting thing about the text 
is that it looks at how we can 
dehumanize each other, even as 
people of color.”

Casting Thompson in the 
lead was an easy decision for the 
director to make. 

“Everyone knows and loves 
Thompson,” she said. “Being a 
newcomer [to Mo’olelo], I talked 
to people and described the 
character of Rene. Hands down, 
everyone said Thompson” should 
play her. Instead of auditioning 
for Fort, Thompson got the part 
after the two of them had a dis-
cussion over lunch.

Once “Cell” closes, Mo’olelo 
has two other shows lined up for 
the new season. The National New 
Play Network world premiere of “in 
a word” is a collaboration between 
UC San Diego alumni Lauren Yee, 
the playwright, and Larissa Lury, 
the director. The story examines 
how a couple come to terms with 
their son’s kidnapping during the 
two-year anniversary of the tragic 
incident. “It’s haunting, beautiful, 
powerful and funny,” Fort said. 

For their final selection, Ion 
Theatre Executive Artistic Director 
Claudio Raygoza has been tapped 
to direct the West Coast premiere 
of “Pinkolandia,” written by bilin-
gual artist Andrea Thome. The 
adventure deals with two Chilean-
American sisters in the 1980s who 
go on imaginary journeys together. 
“The play has a beautiful fantastical 
nature about it, that reminds me of 
what theater can do,” Fort said.

 With “Cell” and future nar-
ratives, Fort wants to tell stories 
that leave a profound impact on 
audiences. “I feel like when [I see 
theater], I have come to a sacred 
space and have borne witness to 
something with other people,” 
she said. “That to me is what 
makes theater so incredible.”

Fort hopes that people do not 
view the dramas that she stages 
as mindless entertainment: “My 
objective is can I create something 
that challenges people to talk after-
wards? Can I create something that 
inspires people to go home and get 
on the Internet to research [the 
topic of a play]?” 

Amy Elizabeth Oliveira, market-
ing coordinator for the theater, 
agrees with Fort about the com-
pany’s mission.

“One of MPAC’s values,” she 
said, “is to explore and examine life 
in all of its complexity and diversity 
to seek new experience and over-
come prejudice.” 

—A fan of film and theater from 
a very young age, David Dixon has 
written reviews and features for 
various print and online publica-
tions. You can reach him at david-
dixon0202@gmail.com.u

Bankers Hill woman takes 
charge of theater company

A new chapter for Mo’olelo

World premiere of “Cell” 
Through Oct. 18

Tenth Avenue Arts Center • 930 10th Ave. (East Village)
Tickets: moolelo.net

619-231-4137

Lydia Fort is the new executive 
artistic director. (Courtesy of 
Mo’olelo Performing Arts Company)
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Theater
Review
Charlene Baldridge

Recipient of an Edgerton 
Foundation New American 
Play Award and playing cur-

rently through Oct. 4, “Blueprints to 
Freedom: An Ode to Bayard Rustin,” 
presents many playgoers a bit of 1963 
civil-rights history they may not have 
learned in America’s grade schools 
because it hadn’t happened yet. 

That having been stated, the work 
by Michael Benjamin Washington, 
who also plays the title role, is so 
fascinating a chunk of time and so 
timely in its content that it might be 
ripped from today’s headlines. Rights 

may have been won in the 1963 
March on Washington for Jobs and 
Freedom, but racism is far from dead. 
Moreover, for a long one-act play with-
out interval (the co-world premiere 
with Kansas City Repertory Theatre 
was developed during the La Jolla 
Playhouse’s DNA New Work Series), 
Washington’s five characters are pow-
erful and endearing, despite a change 
of directors and a truly last-minute 
replacement of one of the actors. 

Lucie Tiberghein replaced the 
original director, Phylicia Rashad, 
who helmed the workshop produc-
tion. Beloved San Diego actor Antonio 
T.J. Johnson, now forever a hero, 
stepped in at the 11th hour for the 
previously announced Jonathan Peck 
in the major role of A. Philip Ran-
dolph, who selected Rustin to bring 
about the march.

Rustin (1912-1987) was an out 
gay man in a world far from ready 
for such a thing. In 1936 he declared 
himself a Quaker and in 1937, while 
attending City College of New York, 
became an organizer for the Youth 
Communist League, an organization 
he repudiated four years later. Both 
of these facts later prevented him 
from being fully accepted by civil-
rights leaders, including Dr. Martin 
Luther King Jr., whom he persuaded 
to embrace Gandhi’s philosophy of 
non-violent protest, and with whom 
he had a falling out in 1960. 

As deputy director and chief 
organizer of the 1963 March on 
Washington, Rustin is given a budget. 
The first hire visible to us is Miriam 
Caldwell  (Mandi Masden), a young 
black woman with ideas that comple-
ment Rustin’s. As co-collaborators 

and kindred spirits, they develop a 
wondrous, close relationship based on 
camaraderie and mutual respect.  Pos-
sessed of the gravitas required, plus 
random gleams of like respect and 
good humor, Ro Boddie plays King.

As Rustin’s ex-lover, Davis Platt 
Jr., actor Mat Hostetler is gentle yet 
strong. These scenes, as Platt tries to 
persuade Rustin to move west with 
him and chuck the entire politically 
charged march, are among the play’s 
most affecting. They underscore the 

dilemma of a man who knows he 
has a mission, is no longer certain of 
God’s support, has deep self-doubts, 
and who surrenders personal happi-
ness for a cause. 

My only complaint is that the 
journey of the play feels a bit bumpy 
and overpacked. As with any history 
there is a lot to process while sitting in 
the dark; however, Washington’s nar-
rative, the poetry of his language and 
the breadth of his characters make 
any mental sweat expended worth 
one’s while. The big visual reward — 
when Rustin’s dark office, filled with 
spirits of the ancestors saved by the 
Underground Railroad, opens up on 
the National Mall — is breathtaking, 
thanks to scenic designer Neil Patel’s 
amazing set, aided by John Narun’s 
stirring projection design, which in-
cludes shots of the actual march. Beth 
Goldenberg is costume designer; Lap 
Chi Chu, lighting designer; and Joe 
Huppert, the sound designer. Charles 
G. LaPointe is wig designer. The 
dramaturg is Gabriel Greene.

Congratulations to all involved 
on the development of this important 
work.

—Charlene Baldridge has been 
writing about the arts since 1979. You 
can follow her blog at charlenebal-
dridge.com or reach her at charb81@
gmail.com.u

Telling Bayard Rustin’struth
“Blueprints 
to Freedom: 
An Ode to 

Bayard Rustin”
Tickets $40 and up
Tuesdays through 

Sundays
Sheila and Hughes 

Potiker Theatre
La Jolla Playhouse, 
2910 La Jolla Village 

Drive
lajollaplayhouse.org 

858-550-1010

Playwright Michael Benjamin Washington plays Bayard Rustin in La Jolla Playhouse’s world premiere and (top right) 
Mandi Masden portrays Miriam Caldwell (Photos by Jim Carmody)
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every year, many of them from 
the low-income community of City 
Heights, which lies south of Kens-
ington and Talmadge and east of 
North Park. The organization was 
incorporated in 2002 into the First 
Tee organization, which shares the 
sentiment that golf offers many 
important life lessons for kids. 

The nonprofit is now overseen 
by Keith Padgett, whose first 
game of golf as a boy incidentally 
took place at the Colina Park Golf 
Course that Pro Kids now calls 
home. He said back then, the 
course was in a state of disrepair. 

“I grew up in Lemon Grove, 
Spring Valley, and when I was about 
10 or so my father took me just 
over the hill for my first round,” 
Padgett said. “It was in pretty bad 
shape then — I didn’t know that that 
wasn’t what golf courses were sup-
posed to look like — and it got even 
worse from there.”

While Pro Kids bases its phi-
losophy — and just as importantly, 
its allure to kids — on golf, the 
underlying goal of the organization 
is to get middle and high school 
kids on a path toward college and 
a good job. Students in Pro Kids 
don’t just play golf after school, 
they get tutoring, a “homework 
club” and educational resources in 
Pro Kids’ Learning Center. 

Today, the Learning Center is a 
modern, 7,000-square-foot building 
on the pristine, renovated Colina 
Park course. Back when Wright 
started Pro Kids, the only building 
on the course was a trailer where 
golfers checked for their round. 
That served as their first education 
center. Wright and other founders 

had plenty of other problems to 
address on the course, too. 

“There was graffiti on the walls 
and on the fences,” Padgett said. 
“And a lot of drug deals being 
made inside the gate and so forth.”

Despite the challenging start, 
Wright built the course into a place 
not just suitable for Pro Kids, but a 
course where the public comes to 
play too. The par 3 course is now 
frequented by many locals on a 
regular basis. 

Pro Kids’ location, a rundown 
golf course in City Heights, hardly 
seems like a typical location for a 
golfing organization. City Heights 
is an incredibly diverse neighbor-
hood with a large percentage of 
new immigrants and low-income 
families. Wright and Padgett 
acknowledged that this was the 
neighborhood were Pro Kids could 
make the greatest impact, even 
though golf is a foreign concept to 
many of the kids. 

“For a lot of immigrant kids, a 
lot of them have never even heard 
of golf, and if they have, it’s seen 

as a white, rich person game, not 
a game that they might be inter-
ested in,” Padgett said, adding that 
many of these kids have become 
exceptional golfers, most notably 
a brother and sister with over 90 
holes-in-one between them. 

Wright passed away in 2007, after 
battling terminal cancer for several 
years. Even while undergoing cancer 
treatment, Wright continued to work 
with the Pro Kids board of direc-
tors and staff to create a leadership 
succession plan and a long-term 
strategic plan. He envisioned expand-
ing beyond City Heights and open-
ing Pro Kids in multiple locations 
throughout the county. 

Wright never got to see this 
goal realized, but in 2012, Pro 
Kids opened its second location in 
Oceanside, creating a six-hole golf 
course from an empty lot to serve 
North County children.

Padgett, who took over a couple 
years after the Oceanside course 
opened, hopes to strengthen the ties 
of golf to educational and profession-
al success. This month, he launched 

“The Academy” at Pro Kids, which 
offers kids a more rigorous involve-
ment with the organization. 

Some are at the course every 
day; others show up only once 
a month. Kids in The Academy 
would spend at least two days a 
week on the course, with additional 
time honing their knowledge of 
STEM-related curriculum. 

Pro Kids also offers several 
college scholarships to its students 
every year. They also coordinate 
high school internships with sev-
eral prosperous local companies, 
most notably Qualcomm. He says 
the goal is to get underrepresented 
minorities into STEM careers. 

“When we talked to Qualcomm, 
they said, ‘first of all there’s not 
enough Americans with [STEM] 
degrees, second we’d like to hire 
more women and minorities with 
those degrees but we don’t know 
where to find them,” Padgett said. 
“And we said, ‘hey, we know where 
you can find them. If you give us a 
grant to start this academy, we will 
start with the sixth-graders and get 

them all the way through college 
and then hopefully you’ll help find 
them a job.’”

For Padgett, the challenge of 
providing underserved minorities 
with an affordable path toward a 
college degree is a familiar one. 
After being the first in his family 
not only to graduate high school, 
but to graduate college and earn 
a master’s degree, he spent over 
four decades running Southern 
California nonprofits geared to-
ward serving low-income youth. He 
retired several years ago from his 
most recent post running The Boys 
& Girls Clubs of San Dieguito. 

“Forty-five years of being a CEO 
at various nonprofits I thought it 
was about time to ride off into the 
sunset,” Padgett said of his decision 
to retire. “Seven months of play-
ing golf whenever I wanted to and 
spending time with the grandkids 
was great, but I realized I had more 
fuel in the tank and I realized I 
needed to be part of a mission like I 
had been for 45 years.” 

So he quickly rethought his deci-
sion to retire, began hearing job of-
fers, and ultimately ended up finding 
Pro Kids to be the standout choice. 

“Of all the places I’ve ever been 
— others have been really great 
and have done some great things 
— but I can honestly say that Pro 
Kids is the best place I’ve ever 
been. It really is a special place,” 
Padgett said. “I relate to the kids, 
I relate to the neighborhoods, I 
relate to the programs — it was 
just a perfect fit.”

Pro Kids has about 200 
volunteers regularly taking kids 
out to play, helping students with 
their studies and providing other 
support for the nonprofit, but 
Padgett said that with the new 
location in Oceanside and the 
more involved Academy program 
starting, Pro Kids will need more 
help than ever. 

Dana Albert, a financial advi-
sor at Merrill Lynch and a Pro 
Kids volunteer in Oceanside, said 
volunteering has been a great way 
to give back while also burning 
off some stress playing a game he 
loves. Albert stressed though that 
those interested in volunteering 
shouldn’t be deterred just because 
they aren’t avid golfers. 

“Be open minded and don’t 
think that golf skill is a prerequisite 
because it’s not, it really isn’t. I 
think someone’s interest or ability 
to play golf is really just a bonus,” 
Albert said. “I think you want to 
have a desire to be productive by 
helping kids to stay out of trouble.”

Albert spent 20 years in the golf-
ing industry before moving to the 
financial sector. He said being able to 
show kids growing up in his home-
town what’s possible through golf has 
been a powerful motivation tool. 

“You can take 20 minutes and go 
out and play six holes with a kid in 
Oceanside and make somebody’s 
day. You can have one great shot in 
20 or 25, the kid will see it at might 
be inspired — you just never know 
where that’s going to take some-
body’s future,” Albert said. 

Padgett also stressed that the 
important thing for potential volun-
teers to consider is that you don’t 
have to be an outstanding golfer to 
take kids out for a round to play. 
Retired teachers and business 
people can help with the educa-
tional programs too. 

Even the most novice golfer can 
help — so long as the kids have 
an adult to interact with and learn 
from, even if golf isn’t the lesson be-
ing taught. To contact Pro Kids or to 
learn more about the work they do, 
visit thefirstteeofsandiego.org. 

—Contact Hutton Marshall at 
jhuttonmarshall@gmail.com.u

Pro Kids is overseen by Keith Padgett (above right), whose first golf game as a boy took place at the Colina Park Golf 
Course that the nonprofit now calls home. (Courtesy of Pro Kids)
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SAVE TONS OF MONEY WITH SUPER SAVER COUPONS!!!

By Benny Cartwright

The Hillcrest Town Council 
(HTC) exists to share and discuss 
with our neighbors a variety of top-
ics of interest throughout the year. 
Our September meeting focused on 
health, and gave participants the op-
portunity to learn more about the two 
major hospitals in Hillcrest, UC San 
Diego Health and Scripps Mercy.

Representatives from both 
hospitals were present at our Sept. 8 
meeting, and shared some interest-
ing history as well as future plans. 
Mark Zangrando, who also serves 
as the HTC’s treasurer, works for 
Scripps Mercy Hospital by day. 
He shared about Mercy’s 125th 
anniversary celebration, which is 
happening this year, making it the 
longest continuously operating 
hospital in the city. Dating all the 
way back to the hospital’s founding 
by the Sisters of Mercy, the hospital 
has always been committed to serv-
ing the poor and vulnerable, and 

pays particular care to focusing on 
“wrap around services,” meaning 
they are also concerned about what 
happens to a patient when they 
check out. Zangrando noted that the 
Scripps Healthcare system, which 
Mercy is a part of, is considered one 
of the top 20 in the nation.

We also heard from Brendan 
Kramer, chief administrative of-
ficer, at UCSD Health’s Hillcrest 
campus. While UCSD Health and 
Scripps Mercy are completely sepa-
rate systems and facilities, he noted 
that the two hospitals collaborate 
when they can and are proud to 
be neighbors. The UCSD Hillcrest 
site was built in the 1960s and has 
384 beds. While the UCSD Health 
System is opening a brand new 
tower at their La Jolla campus in 
2016, they are still deeply commit-
ted to the Hillcrest site, investing 
about $20 million per year in new 
programs and services. UCSD 
Health has been actively involved 
in the HIV/AIDS community for 

decades, including the Owen 
Clinic, which was the first HIV 
clinic in the county.

Due to a state requirement to 
bring hospitals up to a very high 
seismic safety standard, the towers 
at both UCSD Hillcrest and Scripps 
Mercy must be replaced by 2030. 
While both hospitals have begun 
thinking about this, they are in the 
initial planning stages. Both hospitals 
will continue to update the commu-
nity on this as planning progresses.

UCSD Health presented the 
HTC with a check for $2,000 

at the conclusion of the meet-
ing, which will be used to pay 
for upgrades to the Joyce Beers 
Community Center, which is 
home to numerous community 
group meetings, including HTC, 
Hillcrest Business Association 
and the San Diego Democrats for 
Equality. Our hope is to install 
permanent audio-visual equip-
ment and other upgrades for all 
users of the space to utilize. If 
your group uses the space and 
would like to contribute addition-
al funding to the upgrade project 

so we can make the space even 
better, please contact us at info@
hillcresttowncouncil.com.

Our next meeting is scheduled 
for Tuesday, Oct. 13 and we’re 
going to be discussing a long-time 
hot topic in Hillcrest, parking! Past 
surveys taken by HTC and other 
groups have revealed that park-
ing is the No. 1 issue for Hillcrest 
residents, and based continued 
feedback, we know that the issue is 
still very important to folks. 

The Uptown Community Park-
ing District has been asked to look 
into replacing parallel parking with 
angled parking on some streets 
and to also consider residential 
permit parking in some areas of the 
neighborhood. We really want to 
hear from you, our neighbors, on 
how these potential changes would 
affect you, how you think these 
changes might be best implement-
ed (if at all), and what other ideas 
you have for making parking more 
equitable and accessible. Please 
join us to share your feedback!

The Tuesday, Oct. 13 meeting 
will begin at 6:30 p.m. at Joyce 
Beers Community Center in the 
HUB Hillcrest. For more informa-
tion, visit hillcresttowncouncil.com.

—Benny Cartwright is secretary 
of the Hillcrest Town Council.u

a better stadium.
I, too, remember when the 

Rockets left for Houston. Was I 
sad? Yes. Do I have fond memo-
ries of that era? Yes. Do I miss 
having them in San Diego? Not 
really. And while I have watched 
and rooted for the Chargers since 
their 1961 arrival, I will be sad if 
they leave, I will have fond memo-
ries of them, but I will move on 
and not particularly miss having 
them here. And I will be glad that 
not one public dollar is spent so 
Mr. Smeichowski can continue to 
paint his face.

—Rob Cohen of Kensington via email

Have you seen the trash 
in Hillcrest?

Re: Letters to the editor 
[Volume 7, Issue 19 or at bit.
ly/1Lwp2vo] 

Maybe letter writer Jessica of 
Normal Heights hasn’t been to 
Hillcrest yet! The streets in any 
direction of University Avenue are 
disgusting with litter. 

The weekend of San Diego 
LGBT Pride had to be shameful for 

anyone visiting here or living here. 
Five blocks in any direction the 
streets were deplorable with trash, 
beer bottles, cigarette butts and 
barf! It wasn’t until the following 
Tuesday before anyone, I guess, 
cared enough to clean the streets 
and area sidewalks and yards! 

Has anyone been to the Hill-
crest post office lately? How much 
longer is that homeless encamp-
ment going to be there? Since 
when does the post office allow 
this filth to accumulate? Maybe it’s 
time the Hillcrest Business Asso-
ciation and Councilmember Todd 
Gloria start collecting a “clean-up” 
fee from every business tenant in 
the area, and use it to hire a daily 
cleanup crew! That, plus get the 
police to start acknowledging these 
throngs of homeless “residents.” 

This city also needs to start 
addressing the gang of recyclers 
who mob the bins the night be-
fore trash pickup. Unbelievable. I 
think every receptacle set out for 
recycling and trash pickup gets 
gone through at least 20 times a 
night, and each time a little more 
mess is left on the street. The city 
should also make it mandatory 
that all dumpsters be fitted with 
locks to keep the trash in, instead 
of around the ground! Where 
has the pride of our communities 
gone? Members of the commu-
nity want to keep the pride, but 

with NO help from the mayor’s 
office or the City Council, what 
can residents do, but shake our 
heads in disgust!

—Bob in Hillcrest via email

Woeful neglect of Balboa Park

Re: Readers poll [Volume 7, 
Issue 19 or at bit.ly/1itcyO9]

I do not think the city is doing 
enough for Balboa Park. They 
have spent 2 million dollars on 
this effort for the Chargers and a 
new stadium ... wanting gore for 
the peasants over something all 
can enter and enjoy. 

This reminds me of the ancient 
Romans throwing bread to keep the 
rabble stuffing their faces versus ri-
oting. Watch hotdogs, popcorn and 
candy being eaten at the stadium. 
See any similarities? Yes, much of 
Balboa Park needs help but who 
cares when you can have a state-of-
the-art stadium for the few who can 
afford a ticket? People come from 
all over the world to Balboa Park, 
not for football. It’s a treasure but is 
being trashed by the city. 

—Dianne Obeso via email

‘A waste of our taxpayer dollars’
Re: Uptown parking district 

explores new ways to ‘Access 

Hillcrest’ [Volume 7, Issue 18 or at 
bit.ly/1NnSmdp]

So the head of our parking 
district does not want to in-
crease parking spaces? That is 
a waste of our taxpayer dollars! 
Public funds for parking need 
to be used to increase public 
parking spaces!

—Bill Christiansen via Facebook

Liberal column?

Re: Congressional Watch, Sep-
tember 2015 [Volume 7, Issue 19 or 
bit.ly/1F0Up4o]

You should be more honest. This 
is not a “Congressional Watch”… 
this is a very liberal “Pro-Democrat 
Congressional Cheering Watch.”

—Bill Christiansen via Facebook

Happy about 25th Street 
improvements

Re: 25th Street project is done, 
but some say city ‘missed an op-
portunity’ [Volume 7, Issue 19 or bit.
ly/1LwsfuL]

Ruchell Alvarez, chair of the 
Greater Golden Hill Planning 
Committee, seems to think 25 
mph isn’t enough for a com-
munity street. There are plenty 
of freeways nearby for drivers 

to move quickly, and the bulb-
outs are a huge improvement 
if you walk, cycle, skateboard, 
etc. They’re better for drivers, 
too — if you can’t manage not to 
cut corners while turning, you’re 
probably not a great driver.

—Robert via Facebook

Reverse angle parking 
is safer for people on bikes 
because drivers have dif ficulty 
seeing bicyclists when pull-
ing out of a head-in parking 
space. If they “don’t work for 
some drivers,” they probably 
shouldn’t be driving in the 
first place.

Pedestrian pop-outs are safer 
for people on foot because they 
reduce crossing distance and 
calm traffic.

Perhaps Ms. Alvarez of fered 
suggestions that were not in-
cluded here, but she only seems 
concerned with driver conve-
nience and speed. This project’s 
improvements are meant for all 
users of our public streets, not 
just drivers.

San Diego is now a Vision 
Zero city, with a goal of zero 
pedestrian fatalities. It’s troubling 
that someone with such outdated 
views is the head of a city commu-
nity planning group — but hardly 
surprising.

—Paul Jamason via Facebook

‘Looks too drastic’

Re: Big changes underway at 
iconic ‘Mister A’s building’ [Volume 7, 
Issue 19 or bit.ly/1LwttpM]

Work they are doing looks too 
drastic. Not sure they are doing right 
by this building.

—Gregory May via Facebook

Supports TargetExpress

Re: TargetExpress to open in 
South Park in the fall [Volume 7, 
Issue 14 or bit.ly/1SJSO3H]

Good idea. Open a store that 
is closer.

—Claudia Alvarez via Facebook

—Submit letters to the editor to 
Ken@sdcnn.comu

(l to r) Zach Schlagel, UCSD; Brendan Kramer, UCSD; Kath Rogers, Rich Grousset, 
Benny Cartwright, Mark Zangrando, all of Hillcrest Town Council. (Courtesy of HTC)
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AUTO SALES
Donate Your Car to Veterans Today! Help and 
Support our Veterans. Fast - FREE pick up. 
100% tax deductible. Call 1-800-656-1632

A-1 DONATE YOUR CAR FOR BREAST 
CANCER!  Help United Breast Foundation 
education, prevention, & support programs.  
FAST FREE PICKUP - 24 HR RESPONSE - TAX 
DEDUCTION  855-403-0213

AUTOS WANTED
CARS/TRUCKS WANTED! Top $$$$$ PAID! 
Running or Not, All Years, Makes, Models. Free 
Towing! We’re Local! 7 Days/Week. Call Toll 
Free: 1-888-416-2330

BATHTUBS

BATHTUBS REFINISHED like 
new without removal.  Bathtubs-

Kitchen Sinks-Washbasins.  Fiber-
glass and Porcelain. Over 25 years 
in San Diego.  Lic #560438.  Call 

619-464-5141

BUSINESS SERVICES
DISH TV Starting at $19.99/month (for 12 
mos.) SAVE! Regular Price $34.99 Ask About 
FREE SAME DAY Installation! CALL Now! 
877-648-0096

COMPUTER REPAIR

We fix your computer. We come 
to you or you come to us for the 
lowest rates! Network, Spyware, 
Hardware, Software, Training, 

Call Robert at 858-449-1749

CAREER TRAINING
MEDICAL BILLING TRAINEES NEEDED! 
Train at home to process Medical Billing & In-
surance! NO EXPERIENCE NEEDED! Online 
training at Bryan University! HS Diploma/GED 
& Computer/Internet needed. 1-888-734-6711

AIRLINE CAREERS. Get FAA approved main-
tenance training at campuses coast to coast. 
Job placement assistance. Financial Aid for 
qualifying students. Military friendly. Call AIM 
888-686-1704

HEALTH/FITNESS/MEDICAL
VIAGRA 100MG and CIALIS 20mg! 40 Pills + 10 
FREE. SPECIAL $99.00 100% guaranteed. FREE 
Shipping! 24/7 CALL NOW! 1-888-223-8818

CAN’T BREATHE? 2 FOR 1 SALE All Nasal 
Sprays No RX required / offer ends Nov 15/15 
Canadian Pharmacy Mention Code: BREATHE 
1-888-848-1945 www.riverpharmacy.ca

VIAGRA & CIALIS! 50 pills for $95. 100 pills for 
$150 FREE shipping. NO prescriptions needed. 
Money back guaranteed! 1-877-743-5419

VIAGRA 100MG and CIALIS 20mg! 50 Pills 
$99.00 FREE Shipping! 100% guaranteed. CALL 
NOW! 1-866-312-6061

VIAGRA 100mg, CIALIS 20mg. 50 tabs $90 
includes FREE SHIPPING. 1-888-836-0780 or 
Metro-Meds.net

Stop OVERPAYING for your prescriptions! Save 
up to 93%! Call our licensed Canadian and Inter-
national pharmacy service to compare prices and 
get $15.00 off your first prescription and FREE 
Shipping. Call 1-800-356-4170

OVERWEIGHT?  We have helped 
thousands of people across the USA 
since 1980.  Guaranteed products, 
100% money-back if not satisfied.  Call 
Linda or Frank. (800) 319-5558 or 
www.WeBeSlim.com

HELP WANTED
AIRLINE CAREERS start here – Get FAA 
approved Aviation Mechanic training. Financial 
aid for qualified students. Job placement 
assistance. Get started by calling AIM now 
888-216-1687

LAND FOR SALE
MONTANA, WYOMING, New Mexico acreage 
starting at $485/acre.Owner financing O.A.C. 
Building sites, roads, views, elk, natl forest! 1-800-
682-8088 www.rmtland.com

MISCELLANEOUS
CASH FOR CARS: All Cars/Trucks Wanted. 
Running or Not! Top Dollar Paid. We Come To 
You! Any Make/Model. Call For Instant Offer: 
1-800-864-5960

CASH PAID for unexpired, sealed DIABETIC 
TEST STRIPS! 1 DAY PAYMENT & PREPAID 
shipping. HIGHEST PRICES! Call 1-888-776-7771. 
www.Cash4DiabeticSupplies.com

If you or a loved one took the blood thinner Xarel-
to and had complications due to internal bleeding 
after January 2012 you MAY be due financial 
compensation.  Call Injuryfone 1-800-410-0371

CHILDREN’S BOOK – Looking for some whole-
some reading material for your young reader? 
Check out Richard the Donkey and His LOUD, 
LOUD Voice at www.RichardTheDonkey.com

DIRECTV Starting at $19.99/mo. FREE Instal-
lation. FREE 3 months of HBO SHOWTIME 
CINEMAX starz. FREE HD/DVR Upgrade! 2015 
NFL Sunday Ticket Included (Select Packages) 
New Customers Only. CALL 1-800-614-8506

Make a Connection. Real People, Flirty Chat. 
Meet singles right now! Call LiveLinks. Try it 
FREE. Call NOW: Call 1-877-737-9447 18+

A PLACE FOR MOM. The nation's largest senior 
living referral service. Contact our trusted, local 
experts today! Our service is FREE/no obliga-
tion. CALL 1-800-217-3942

SOCIAL SECURITY DISABILITY BENEFITS. Un-
able to work? Denied benefits?  We Can Help!  WIN 
or Pay Nothing! Contact Bill Gordon & Associates 
at 1-800-290-8321 to start your application today!

Want To Purchase Minerals And Other Oil/Gas 
Interests. Send Details To: PO Box 13557, Denver 
CO 80201.

ACCESS YOUR LAWSUIT CASH! In an Injury Law-
suit? Need Cash Now? Low Rates. No Credit Checks/
Monthly Payments. Call Now     1-800-568-8321. 

SUPPORT our service members, veterans and 
their families in their time of need. For more 
information visit the Fisher House website at 
www.fisherhouse.org

CASH FOR CARS,   Any Make or Model! Free Tow-
ing.   Sell it TODAY. Instant offer: 1-800-864-5784  

Make a Connection. Real People, Flirty Chat. 
Meet singles right now!   Call LiveLinks. Try it 
FREE. Call NOW: 1-888-909-9905 18+.  

Struggling with DRUGS or ALCHOHOL?  Ad-
dicted to PILLS? Talk to someone who cares. 
Call The Addiction Hope & Help Line for a free 
assessment. 800-793-1951

DISH TV Starting at $19.99/month (for 12 mos.) 
SAVE! Regular Price $34.99 Ask About FREE 
SAME DAY Installation! CALL Now! 877-477-9659  

AVIATION Grads work with JetBlue, Boeing, 
Delta and others- start here with hands on training 
for FAA certification. Financial aid if qualified. Call 
Aviation Institute of Maintenance 866-453-6204  

Dish TV Retailer -SAVE! Starting $19.99/month 
(for 12 months.) FREE Premium Movie Channels. 
FREE Equipment, Installation & Activation. CALL, 
COMPARE LOCAL DEALS! 1-800-341-7308

MAKE A CONNECTION Real People, Flirty Chat. 
Meet singles right now! Call LiveLinks. Try it 
FREE. Call NOW: 1-877-909-2569

DIRECTV starting at $24.95/mo.   Free 3-Months 
of HBO, starz, SHOWTIME & CINEMAX FREE 
RECEIVER Upgrade! 2014 NFL Sunday Ticket 
Included with Select Packages. Some exclusions 
apply - Call for details 1-800-647-1163 

PUBLIC SPEAKING
FEAR OF PUBLIC SPEAKING? 
Transform speaking anxiety into 
ease and natural self expression. 
In a small non-competitive group 
establish a warm connection with 

any audience. Sandy Trybus, LCSW 
Certified Speaking Circle Facilita-
tor www.speakingcircles.com san-

dytrybus@cox.net 619-253-6342

WANTED TO BUY
Cash for unexpired DIABETIC TEST STRIPS or 
STOP SMOKING PRODUCTS! Free Shipping, 
Best Prices & 24 hr payment! Call 1-855-440-4001 
www.TestStripSearch.com

TO ADVERTISE

ADVERTISE to 10 Million Homes across the USA! Place your ad in 
over 140 community newspapers, with circulation totaling over 10 
million homes. Contact Independent Free Papers of America IFPA at 
danielleburnett-ifpa@live.com or visit our website cadnetads.com for 
more information.
Reader Advisory: The National Trade Association we belong to has 
purchased the above classifieds. Determining the value of their 
service or product is advised by this publication. In order to avoid 
misunderstandings, some advertisers do not offer employment but 
rather supply the readers with manuals, directories and other materi-
als designed to help their clients establish mail order selling and 
other businesses at home. Under NO circumstance should you send 
any money in advance or give the client your checking, license ID, 
or credit card numbers. Also beware of ads that claim to guarantee 
loans regardless of credit and note that if a credit repair company 
does business only over the phone it is illegal to request any money 
before delivering its service. All funds are based in US dollars. Toll 
free numbers may or may not reach Canada.
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WOOD WORKING

MILLWORK

 

William 
Van Dusen 
Millworking 
Authentic Woodwork 
For Vintage Homes  

& Gardens  
Craftsman - Victorian 

Spanish Revival 
619-443-7689 
WVDMillwork.com 

 License #919946 

TAX CONSULTANT

Experienced & Professional

Renee Differ

reneediffer@cox.net
619-516-0400

INDIVIDUALS & BUSINESSES

SAME SEX MARRIAGE FILING

BOOKKEEPING & PAYROLL

MOBILE APPOINTMENTS

TAX CONSULTANT

PETS

COMPUTER REPAIR

PSYCHIC

GARDENING

COASTAL SAGE
GARDENING

COASTAL SAGE
GARDENING
Garden Design
& Maintenance

Ca. Contractor License #920677

Garden • Shop
Classes • Services

3685 Voltaire St. San Diego
619.223.5229 • coastalsage.com

INVESTMENT

ATTORNEYS

MOVING

STUCCO

PLUMBER

Job Hunting
Crossword from page 18

Sudoku
Puzzle from page 18

PUZZLE SOLUTIONS

APPLIANCES

LAWYER

To Advertise Call:
619-961-1958

@sd_uptownnews

Sign up for our eNewsletter on:
sduptownnews.com 

Visit us on FaceBook:
facebook.com/SDUptownNews

BUSINESS & SERVICES
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By Katherine Hon

It’s September! If you’re a 
student, that means it’s time 
for new school supplies, new 
friends and new assignments. 
(And maybe some new clothes 
and shoes, which was always my 
favorite back-to-school ritual.) For 
the North Park Historical Society, 
it’s time for nostalgia about 
original school architecture and 
old school traditions. What better 
way to indulge in that ritual than 
to raid our photograph archives 
for community donated snapshots 
of days gone by? 

McKinley Elementary School 
on Felton Street has an active 
alumni group and a fine collection 
of memorabilia. Their traditional 
format for class pictures includes 
a photograph of the original 
school built in 1924. When shown 
a photograph of this classic build-
ing, current fifth-graders guessed 

it was a museum, or maybe the 
headquarters of the historical 
society (we wish!). They were 
amazed to learn it was their origi-
nal school, which was designed 
by famed architects Richard 
Requa and Herbert Jackson. 

The original McKinley School 
was demolished in 1973, during 
the Southern California wave of 
demolition and replacement in 
the name of earthquake safety. 
Too many other early San Diego 
school buildings also were lost in 
the 1970s, including San Diego 
High School, the “Gray Castle,” 
which was built in 1907 and 
torn down in 1975. Hoover High 
School, with its distinctive tower 
that became the site of Tower 
Book signings with the first gradu-
ating class, was constructed in 
1929. On June 18, 1976, the tower 
fell to a two-ton wrecking ball that 
had to swing more than a dozen 
times to bring the structure down.

Old photographs are a fun 
way to ponder activities that seem 
quaint and even inexplicable 
by today’s standards. Are the 
students in their sailor suits and 
rompers practicing cheerleading 
stunts, or simply participating 
in a physical education class? 
What game are the circles of 
youngsters playing under the 
careful monitoring of the teacher? 
Without a date or other labels 
on the photographs, it is hard to 
know. But there is no confusion 
about the dedication and pride 
exhibited by the 1938 group of 
safety-patrol boys neatly dressed 
in their distinctive caps and 
sweaters. Helping assure that 
students crossed streets safely 
has long been an honor in schools 
throughout San Diego county. 

For more photographs and 
history of North Park’s schools, 
see the North Park Historical 
Society’s latest book, “Images 

of America: San Diego’s North 
Park,” published by Arcadia Pub-
lishing Co. in 2014. This book, 
which tells the story of North 
Park from 1900 to now, is avail-
able in North Park at the Paras 
News newsstand, Kaleidoscope 
and North Park Hardware. 

Also, the North Park Histori-
cal Society is building a “com-
munity scrapbook” page on its 
website, NorthParkHistory.org. 

If you have a photograph or other 
memorabilia we could scan and 
then return to you, we would like 
to share it on the website. Contact 
info@northparkhistory.org or call 
619-294-8990 to share your docu-
mentation of days gone by. 

—Katherine Hon is the secre-
tary of the North Park Historical 
Society. Reach her at info@north-
parkhistory.org or 619-294-8990.u

(clockwise, from left) McKinley students build human pyramids; the original school building the opened Feb. 2, 1925 and 
stood for nearly 50 years; and playground games under a teacher’s watchful eyes (Photos courtesy of North Park Historical Society)

Let’s go (way) back to school



Vicky Granowitz, chair of the 
NPPC, a few days after the meeting 
explained further why the vote was 
important to North Park:  “It makes 
us whole once again,” she said.

“When the bifurcation was 
done, it was done without any input 
from the NPCA [North Park Com-
munity Association]. Had we been 
asked, we would have said it was 
going to cause confusion to divide 
a planning area for police services 
that shares the land-use types, de-
velopments and the problems with 
the rest of North Park, than with 
Uptown Planners, Hillcrest or the 
rest of the Western Division. North 
Park shares more similarities with 
the rest of the Mid City Division 
areas than the Western Division,” 
Granowitz said.

Then there was another matter 
that made no sense to the North 
Park community.

“The [North Park Planning 
Committee] board and the North 
Park community couldn’t miss that 
the new boundary was the same as 
the University Heights Community 
Association boundary that had no 
official city standing and didn’t 
accurately represent the neighbor-
hood of University Heights as laid 
out by the Assessor’s Office official 
maps,” Granowitz said.

Splitting a community into two 
police divisions has not sat well with 
North Park residents, she said.

“As we predicted, people were 
and are confused; they think they 
are in Uptown not North Park, 
or they call Mid City when they 
need to call Western.” Granowitz 
said. “When we or the NPCA are 
providing services, as we are get-
ting ready to do with the home-
less, we are only working with 
Mid City. Do we need to create 
two different outreach programs, 
one with Mid City and one with 
Western, and do we ignore this 
small section and leave it to hap-
penstance or hope we can figure 
it out? We are volunteers and this 
just makes the work harder and 
more complicated for us.”

Talk of change can cause 
division within communities, and 
Granowitz is realistic about the 
possibility of resistance from some 
University Heights residents.

“Mostly we hear people would 
like to be with the rest of North 
Park and are confused they aren’t,” 
she said. “I think the resistance, if 
any, will be from people who live 
west of Park Boulevard. I would like 
to believe they will understand we 
are trying to do the best thing to 
provide unified services for North 
Park residents and businesses.

“Realistically,” she added, “I am 
sure some people will say ‘what 
took so long to fix this?,’ others 
won’t like it, and still others will 
shrug and say ‘I had no idea there 
was a bifurcation.’”

Edwin Lohr, president of the 
North Park Community Associa-
tion, said the community is very 
pleased with the service it is get-
ting from the Mid Cities Division.

“The response time has greatly 
improved,” since most of North Park 
was placed in the Mid Cities Division, 
he said. “They are team members and 
very community-oriented.”

The planning committee’s non-
binding vote took place during a 
three-hour meeting largely devoted 
to providing input on the Urban 
Design Element for the North Park 
Community Plan update. The plan 
has not been updated since 1986, 
and city planners have been work-
ing feverishly to wrap up public 
comments on updates for Greater 

North Park, Uptown and Greater 
Golden Hill. Deadline for public 
comments on the North Park 
update is Oct. 5, but the committee 
will have at least another month to 
add their suggestions.

Howard Blackson, a committee 
board member, used a PowerPoint 
presentation to illustrate the vari-
ous changes recommended for the 
update. City planners Tait Galloway 
and Marlon Pangilian attended the 
meeting to take notes and answer 
questions from North Park plan-
ners and folks in attendance.

Blackson said the committee 
wanted to stress the “transition 
between anything new and any-
thing old.” It makes no sense, he 
said, to put a tall structure next 
to a historical home, or permit 
new construction in a historical 
neighborhood that doesn’t fit 
into the character of the street.

Unlike Uptown Planners, which 
typically opposes higher-density 
projects, the North Park Planning 
Committee embraces density along 
its major transit corridors: El Cajon 
Boulevard, Park Boulevard, Univer-
sity Avenue in “downtown” North 
Park, and 30th Street between 
Adams Avenue and Upas Street.

Blackson said the committee’s 
goal is to be specific in describing 
what is acceptable in various parts of 
Greater North Park, most of which 
is designated low density. It is the 
central corridor between El Cajon 
Boulevard and University Avenue 
where higher density is considered 
acceptable and inevitable. 

Greater North Park’s popula-
tion of 45,997 is expected to surge 
to 61,965 when the community is 
built out, according to the draft 
of the update plan. Most of that 
growth is expected to impact the 
central corridor.

The committee outlined seven 

key points in the Urban Design 
Element:
—Vision/goals
—Community Plan cross-referencing
—Sustainable building design
—Public art and cultural amenities
—Public realm
—Private development transition areas
—Private development character areas

Another key chunk of time was 
used to discuss the Community 
Plan Implementation Overlay Zone 
(CPIOZ), which calls for a minis-
terial review of zoning issues in 
replacement of the 1986 Mid-City 
Communities Planned District 
Ordinance. Several developers in 
the audience questioned how the 
update will change the way they do 
business and the extent of incen-
tive zoning. 

The CPIOZ program provides 

incentives to developers in ex-
change for public benefits, such as 
a small park or plaza.

The committee briefly 
touched on the Noise and Light 
component, and discussed noise 
concerns related to venues such 
as Crazy Burger (30th Street 
and Lincoln Avenue) and Under-
Belly (30th and Upas streets), 
which have outdoor gathering 
spots that can get noisy after 
10 p.m. Some nearby residents 
have complained about late-
night drinking, but committee 
members said that there is 
already a noise ordinance in the 
city and that the state liquor li-
cense has additional stipulations 
that apply to businesses that 
serve beer, wine and alcohol.

Also, the committee voted to ask 

city traffic engineers to reduce the 
speed limit on 30th Street across 
Switzer Canyon. Recently, the city 
increased the speed limits by 5 mph 
along that stretch between Red-
wood and Juniper streets. The deci-
sion triggered negative feedback on 
the Nextdoor app. 

The committee wants the speed 
limit returned to 25 mph on most 
of 30th Street and to 30 mph across 
Switzer Canyon. The idea was to 
protect the safety of bicyclists and 
pedestrians from speeders.

—Ken Williams is editor of Up-
town News and Mission Valley News 
and can be reached at ken@sdcnn.
com or at 619-961-1952. Follow 
him on Twitter at @KenSanDiego, 
Instagram at @KenSD or Facebook 
at KenWilliamsSanDiego.u
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San Diego Police Department’s Mid Cities Division is outlined on the map, and the North Park Planning Committee wants the 
sliver of University Heights east of Park Boulevard to be added for safety reasons and planning purposes. (Courtesy of SDPD)

Disputed area
Exp. 10/15/15
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FEATURED EVENTS
Friday, Sept. 25 – Thursday, Oct. 1

Another unique selection com-
ing to Digital Gym (2921 El Cajon 
Blvd.), “Queen of Earth” starts 
Elisabeth Moss (“Mad Men,” “The 
One I Love”) and Katherine Wa-
terston (“Inherent Vice”) as best 
friends who have seemingly grown 
apart. This unrated psychological 
thriller focuses on Moss’ char-
acter’s devolving mental state as 
she spends time with Waterston’s 
character on a weeklong lake trip. 
The film, released last month, has 
received critical acclaim including 
a four-and-a-half star review from 
rogerebert.com in which Brian 
Tallerico calls it “as unsettling as 
any horror film that you’ll see this 
year.” For tickets and show times, 
visit digitalgym.org.  

View the total lunar eclipse at 
Cabrillo National Monument 
Sunday, Sept. 27

As the sun sets (6:37 p.m.) on 
this evening, the moon will rise 
(6:35 p.m.) already being eclipsed 
by the Earth’s shadow. The maxi-
mum eclipse will be at 7:47 p.m. 
NASA says this is a “supermoon 
lunar eclipse.” A supermoon oc-
curs when a full moon coincides 
with the lunar orbit being closest 
to the Earth making the moon 
appear larger and brighter than 
normal. The combination of a lunar 
eclipse and supermoon is a rare 
occurrence.

Cabrillo National Monument 
(1800 Cabrillo Monument Drive, 
Point Loma) will host a special 
viewing for the occasion with 
telescopes provided by the San 
Diego Astronomy Club. Music and 
refreshments will be provided, 
flashlights encouraged. Tickets are 
$30 per car (maximum 10 people 
per car); parking is free. Check-in 
will be between 6 – 7 p.m. (no late 
check-ins). The event raises money 
for San Diego’s only national park. 
Visit bit.ly/1OqKqaD for tickets.

Fall Flapper Fling
Saturday, Oct. 3

The San Diego Vintage Dance 
Society will host this unique event 
featuring the Heliotrope Ragtime 
Orchestra. The fling, held at The 
San Diego LGBT Community 
Center (3909 Centre St., Hillcrest), 
will feature 20th-century music 
and dance. Attendees should dress 
formally and in the style of 1900 
– 1925 (strongly encouraged). 
Tickets are $15 in advance and $20 
at the door.  For tickets and details, 
visit waltznsuch.org.

Fall Walkabout
Saturday, Oct. 3

South Park Business Group 
presents this quarterly festival to 
support brick-and-mortar business-
es in the area. The free event will 
feature complimentary treats, live 
entertainment and special offers at 
various businesses. The Walkabout 
highlights the business district on 
the north end at Kalmia and 30th 
streets and at the south end at 
Beech and 30th streets. The event 
will take place from 6 – 10 p.m. 
Get details and a walking guide at 
southparkscene.com.

South Bark Dog Wash turns 15
Saturday, Oct. 3

South Bark Dog Wash, located 
at 2037 30th St. in South Park, 
invites the community to help 
celebrate its 15th anniversary with 
photo opportunities with Chopper 
the Biker Dog at 5 p.m. and drinks 

and cake served at 6 p.m. VIP 
shopping sales, specials, give-
aways are on tap. Washings will 
be extended to 9 p.m. with a 15 
percent discount all day. Join the 
Fall Walkabout in South Park, too. 
619-232-7387 or southbark.com.

‘Outliers’ concert
Tuesday, Oct. 6

This event is the kickoff of Art 
of Élan’s ninth season of concerts 
featuring diverse chamber and 
classical music. This concert will 
feature works by female compos-
ers including Shulamit Ran, Anna 
Clyne and Sarah Kirkland Snider; 
plus the rarely performed “Second 
String Quartet” by Sofia Gubaidu-
lina. The concert will be held in 
the Hibben Gallery at San Diego 
Museum of Art (1450 El Prado, 
Balboa Park). Visit artofelan.org 
for tickets and more information.

RECURRING EVENTS
Select dates :

Canyoneers guided nature 
walks: These free walks are 
part of a countywide program by 
theNAT through June 26, 2016. A 
map and schedule of walks can be 
found online. sdnhm.org.

Daily:
Don’t Try This at 

Home!: Six varying times per day 
until Nov. 29, a live science show 
is presented with demonstra-
tions that are too messy, loud or 
shocking to try at home. Reuben 
H. Fleet Science Center, 1875 
El Prado, Balboa Park, free with 
admission.Rhfleet.org.

Mondays: 
Singing Storytime: 1:30 p.m., 

learn what’s going on inside your 
baby’s mind, strengthen your 
bond and sing songs together at 
Mission Hills Library, 925 Wash-
ington St., Mission Hills, free. Li-
brary92103.org.

Open Mic Night: 7:30 p.m., 
the mic is open to you at Lestat’s 
Coffee House, 3343 Adams Ave., 
Normal Heights, free. Lestats.com.

Karaoke: 8 p.m., your chance 
to shine on the big stage at The 
Merrow, 1271 University Ave., 
Hillcrest. Themerrow.com.  

Tuesdays:
Curbside Bites: 5:30 – 8:30 

p.m., gathering of gourmet food 
trucks at 3030 Grape St., South 

Park. Curbsidebites.com.
Tasty Truck Tuesdays: 6 – 

9 p.m., Smitty’s Service Station 
hosts several food trucks under 
their well-lit shade structure, 3442 
Adams Ave., Normal Heights. Sd-
foodtrucks.com.

Uptown Democratic 
Club: 6:30 p.m., Joyce Beers 
Community Center hosts these 
meetings on the fourth Tuesday 

of every month. New members 
wanted. 1220 Vermont Ave., Hill-
crest. Uptowndemocrats.org.

Open Mic Charlie’s: 7 – 9:30 
p.m. (except the third Tuesday), 
open mic night at Rebecca’s 
Coffee House, 3015 Juniper St., 
South Park, free. Rebeccascoffee-
house.com.

North Park Brewer’s 
Club: 8:30 p.m., monthly meeting 
of the club every second Tuesday 
of the month on the back patio 
at Thorn Street Brewery, 3176 
Thorn St., North Park. Thorn-
streetbrew.com.

Wednesdays: 
Wednesday Night Experi-

ence: 7 – 8 p.m., uplifting and 
spiritually inspiring experiences 
for all, weekly at Universal Spirit 
Center, 3858 Front St., Hillcrest, 
love offering requested. Universal-
spiritcenter.org.

Storytelling: 7 – 8:45 p.m. the 
first Wednesday of each month 
featuring members of Storytellers 
of San Diego at Rebecca’s Coffee 
House, 3015 Juniper St., South Park, 
Suggested $5 donation. Ages 12 and 
up. Storytellersofsandiego.org.

Thursdays: 
Uptown Sunrise Rotary Club 

meetings: 7 a.m., weekly meeting 
at Panera Bread, 1270 Cleveland 
Ave., Hillcrest. Sdurotary.org.

Gentle yoga for seniors: 2:30 
– 4 p.m., presented by The Center 
and Silver Age Yoga Community 
Outreach (SAYCO) at The San Di-
ego LGBT Center, 3909 Centre St., 
Hillcrest, free. Thecentersd.org.

North Park Farmers Mar-
ket: 3 – 7 p.m., in the parking 
lot behind CVS at 32nd Street 
and University Avenue, North 
Park, free. Northparkfarmers-
market.com.

Kornflower’s Open 
Mic: Signups at 7 p.m., open mic 
(no poetry or comedy) 7 – 10 p.m. 
Family-friendly event at Rebecca’s 
Coffee House, 3015 Juniper St., 
South Park, free. Rebeccascoffee-
house.com.

Liberty Toastmasters 
Club: 7 p.m., at Saint Paul’s Com-
munity Care Center, 328 Maple 
St., Bankers Hill. Libertytoast-
masters.org.

Kirtan Musical Medita-
tion: 8:15 p.m., chant and sing 
contemporary mantras celebrat-
ing love and life at Pilgrimage 
of the Heart Yoga, 3287 Adams 
Ave., Normal Heights, donation 
requested. Pilgrimageyoga.com.

Cinema Under the 
Stars: 8:30 p.m., classic movie 
screenings at 4040 Goldfinch St., 
Mission Hills. Additional show-
ings Friday – Sunday. Tickets 
start at $15. Topspresents.com.

Fridays:
Memory Café: 10 – 11 a.m., 

second and fourth Fridays. Gath-
ering place for those with memory 
loss, caretakers and those worried 
about memory problems in the 
Common Room at First Unitar-
ian Universalist Church of San 
Diego, 4190 Front St., Hillcrest. 
At-will donation. Memoryguides.
org and Firstuusandiego.org.

Preschool Storytime: 10:30 
a.m., at Mission Hills Library, 925 
Washington St., Mission Hills, 
free. Library92103.org.

Square Dancing Class-
es: 6:30 – 8:30 p.m., every Friday, 
class is open to new dancers on 
Sept. 11 and 18. No previous 
dance experience needed. Recital 
Hall, 2130 Pan American Plaza. 
$50 for 13 classes. 858-277-7499 
or circulators.sdsda.org.

Saturdays 
Old Town Saturday Mar-

ket: 9 a.m. – 4 p.m., on Harney 
Street and San Diego Avenue, 
Old Town, free. Also held on 
Sundays. Oldtownsaturdaymar-
ket.com.

Golden Hill Farmers 
Market: 9:30 a.m. – 1:30 p.m., on 
B Street between 27th and 28th 
streets, Golden Hill, free. Sdmar-
ketmanager.com.

Children’s Craft Time: 10:30 
a.m., at Mission Hills Library, 925 
Washington St., Mission Hills, 
free. Library92103.org.

Comedy Heights: 8 – 10 
p.m., local comedians take 
the stage next to Twiggs Cof-
feehouse at 4590 Park Blvd., 
University Heights, free. Com-
edyheights.com.

Sundays
Free Pancake Break-

fast: 8:30 – 9:45 a.m., every sec-
ond Sunday this neighborhood 
breakfast precedes worship ser-
vice and Sunday school at Nor-
mal Heights United Methodist 
Church, 4650 Mansfield St., 
Normal Heights. Email nancy@
nhunited.org.

Hillcrest Farmers Market: 9 
a.m. – 2 p.m., under the Hillcrest 
Pride Flag, Harvey Milk and 
Normal streets, free. Hillcrestfarm-
ersmarket.com.

Karaoke: 8 p.m., your chance 
to shine on the big stage at The 
Merrow, 1271 University Ave., 
Hillcrest. Themerrow.com.  

—Email calendar items to ken@
sdcnn.com.u

UPTOWN CALENDAR

REP Your Pride: 
The Mankind Project

San Diego REP presents “REP 
Your Pride: The Mankind Project” 
at 7 p.m. Friday, Oct. 2, before the 
8 p.m. production of “My Mañana 
Comes” in the Lyceum Space in 
Horton Plaza Downtown. The Man-
kind Project flies in the face of male 
stereotypes like the “Sensitive New 
Age Man” and the “Macho Man.” 
This global nonprofit is a presence 
in more than 21 nations, empower-
ing men to missions of service and 
supporting men to make a differ-
ence in the lives of others. Their 
goal is to create a safer world by 
growing “better” men. Come hear 
the stories of members from their 
San Diego chapters as they talk 
about what it means to be a man 
and share more about the work of 
their empowering community. REP 
Your Pride is sponsored by Gay San 
Diego, part of San Diego Commu-
nity News Network, including San 
Diego Uptown News.

For tickets, visit sdrep.org

‘Color in the Park: Balboa Park Past, 
Present and Future’

The San Diego Chapter of the Colored Pencil Society of America will host 
its 23rd annual exhibition of fine art from Wednesday, Oct. 7 through Monday, 
Nov. 2. This year’s exhibit is part of Balboa Park’s centennial celebration and 
will housed at Gallery 21 in the Spanish Village Art Center (1770 Village Place, 
Balboa Park). “Color in the Park: Balboa Park Past, Present and Future” will 
have an artist’s reception on Sunday, Oct. 11 from 1 – 4 p.m. Visit cpsa202.org 
for more information. 

For those interested in joining the group, they meet on the second Satur-
day of each month (except December) from 10 a.m. – 12:30 p.m. at the Serra 
Mesa/Kearny Mesa Library (9500 Aero Drive). 

New Belgium’s Tour de Fat
This daylong festival rolls into town on Saturday, 

Sept. 26, with entertainment, fundraising, beer and 
biking in and around Golden Hill Park (2590 – 2596 
Golden Hill Drive). 

The day will start off with a costumed bike 
parade (registration at 10 a.m.; parade at 11 a.m.) 
followed by live music by Sister Sparrow and The 
Dirty Birds (noon). 

There will be a wide variety of performances 
(including some for children), contests, and more 
throughout the day. The beer list includes several of 
New Belgium’s popular brews. 

One event highlight each year is the “Car-for-Bike 
Trade” (2:40 p.m.). One brave attendee will hand over the keys to their car and commit to commuting by bike. 
Last year, San Diego Uptown News’ own editor at the time, Hutton Marshall, was the car-for-bike swapper. 

The event is free with proceeds from beer and merchandise, and donation money going to San Diego non-
profits: San Diego County Bicycle Coalition and San Diego Mountain Biking Association. 

The day wraps up with a finale at 5 p.m. Visit newbelgium.com for more information.
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By Gary Jones

Get that mental picture of 
the ubiquitous, narrow-petaled 
golden daylily right out of your 
mind. Today’s daylilies are so 
much more than that.

To begin with, prepare to be 
bowled over with ravishing col-
ors such as cranberry red, dark 
purple, vivid pink, blackish-red, 
butterscotch, burnt orange, ivory 
cream and startling combina-
tions of other never-before-seen 
daylily colors. 

Next, check out the new 
hybrids’ thick, wide, waxy petals. 
These exciting daylilies deliver 
much more floral firepower than 

the wimpy ones of yesterday. 
Some have double flowers, some 
extravagant ruffles.

You’ll also be surprised with 
the length of bloom season. 
Some new daylilies are re-
bloomers and can bloom right 
through fall.

Consider also that the new 
hybrid daylilies come in compact 
sizes from 10- to 18-inch tall 
cuties such as Happy Returns, 
Little Grapette, Little Business, 
Purple de Oro and Mini Pearl to 
scaled-down 2-footers like Fairy 
Tale Pink and Chicago Apache.

These are perfect plants for 
pots, small courtyard or patio 
gardens. They are also tidy 

plants to edge walkways and 
flowerbeds with.

Finally, imagine a new quality 
in daylilies — fragrance. Top-
scented varieties are Daring Di-
lemma, a cream-tinted pink with 
plum edges and centers; Happy 
Returns, a very floriferous dwarf 
yellow daylily; Hyperion, with 
large yellow flowers; and the 

magnificent, fully double, salmon 
Siloam Double Classic.

Daylilies are a valuable com-
ponent to mixed flower borders 
and shrub borders. The graceful, 
arching, grass-like clumps are a 
welcome contrast to the foliage 
of most annuals, perennials and 
shrubs. The large, trumpet-
shaped flowers rising well above 
the foliage are an excellent 
complement to the spikey flow-
ers of sages, lavenders and other 
summer perennials. 

Don’t forget that daylilies 
are a great choice for San Diego 
gardens because they’re toler-
ant of extreme heat as well as 
partial shade and can bear some 
drought when you need them 
to. Few perennials are as low-
care, free of disease and insect 
problems and all-around tough 
as daylilies.

Daylilies grow and flower 
best in full sun, but will take 
some shade — especially in the 

hottest areas. They’re not fussy 
about soil type, but will do better 
in well-amended soil.

The fleshy roots will survive 
drought, although plants will 
look better and flower more with 
weekly watering. Feed them 
every other month (starting in 
March) with an organic rose and 
flower food.

If you have any gardening 
tips that you would like to share, 
please don’t hesitate to do so. 
San Diego weather is warming 
up and the timing is good to pre-
pare your garden for an increase 
in temperature. 

Next time, we will take a 
closer look at how to help your 
plants, trees and shrubs beat the 
Southern California heat.  

—Gary Jones is Chief Horti-
culturist at Armstrong Garden 
Centers. Email your drought and 
gardening questions to growingdi-
alogue@armstronggarden.com.u

Tough, low-water plants provide rich 
garden color over a very long season

(clockwise, from left) Little Business, Mini Pearl, Purple de Oro, Happy Returns, Little Grapette and Chicago Apache daylilies are low-water plants. (Courtesy of Armstrong Garden Centers)

Daylilies deliver
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