
By Hutton Marshall

Every few decades, the Uptown Community 
Plan is rewritten to guide how the area will 
grow and develop over the next generation. On 
July 21, city planners will hold a public meet-
ing to discuss perhaps the most consequential 
portion of the document: land use.

Uptown — comprised of Bankers Hill, 
Hillcrest, Mission Hills and half of University 

Heights — is dif ficult to sum up succinctly be-
cause of its diversity. From the quaint historic 
neighborhoods of Mission Hills to the bustling 
home of the LGBT community in Hillcrest 
bumping up against the high rises of Bankers 
Hill, how Uptown’s land is used varies sharply 
by square mile.

The draft’s land-use portion addresses each 
neighborhood, as well as overarching plan-
ning strategies for the Uptown community. All 
community plans in San Diego are supposed to 
adhere to a few city planning tenets contained 
in the city’s General Plan, the master planning 
document for San Diego.

One of the most-talked-about planning 
strategies that community plans are supposed 
(but not mandated) to incorporate is the City 
of Villages strategy adopted in 2004. This 
encourages urban micro-clusters of mixed-
use development near transit and commercial 
hubs. The idea is to reduce the environmental 
footprint of city development by creating more 
walkable, transit-friendly neighborhoods. Up-
town’s land-use draft states that it incorporates 
this into the strategy as well.

After a drawn-out battle centered in 
Hillcrest over density and building-height 
increases, the draft proposes such increases in 
less controversial portions of the community, 
such as the already sky-scraping Bankers Hill 
and the underdeveloped region between North 

By Dave Schwab

Much has changed since July 9, 1890 when Sister 
Mary Michael Cummings, on behalf of the Sisters of 
Mercy, opened the five-bed St. Joseph’s Dispensary 
above a men’s clothing store in downtown San Diego 
at the corner of Sixth Avenue and H (now Market) for 
a cost of $50. Hours later, the facility admitted its first 
patient, malaria victim John O’Connell, who was treated 
successfully and discharged after a 13-day stay.

A year later, the facility relocated to a 10-acre site in 
Hillcrest on University Avenue between Sixth and Eighth 
avenues. It opened a new six-story hospital under the 
name Mercy Hospital in 1924, when it moved to its cur-

rent location at Fifth Avenue and Washington Street. 
The facility joined the Scripps Health system in 

1995, and today Scripps Mercy Hospital includes cam-
puses in Hillcrest and Chula Vista.

Scripps Mercy, the region’s longest-established hos-
pital, celebrated its 125th anniversary on July 9. That 
was followed by a community celebration July 11 on the 
front lawn of the hospital, located at 4077 Fifth Ave. 

Ken Williams | Editor

The Talmadge community is up 
in arms after city staff reintroduced 
left turns for 47th Street motorists 
at the busy intersection of Monroe 
Avenue between Aldine Drive and 
Euclid Avenue.

The left turn lanes suddenly 
appeared on the morning of July 
6, prompting an urgent discus-
sion at the July 8 meeting of the 
Kensington Talmadge Planning 
Group (KTPG). 

Members of the advisory 
group, chaired by David Moty, 
spoke at length about their frus-
tration that city officials approved 
the left turns without consulting 
the community. 

KTPG members repeatedly 
stressed safety issues posed by 
the left turns, a point also empha-
sized by several speakers from the 
audience. One man said he was 
so frustrated that he was going to 
point his home security camera at 
the intersection to videotape traffic 
accidents that he believes will fol-
low because of the city’s decision to 
allow left turns.

“I don’t want to wait until some-
body is killed before something 
is done,” said Elvia Sandoval, a 
member of the planning group.

Ralph Dimarucut, a senior 
staff member with District 9 
Councilmember Marti Emerald, 
who is her liaison to the Talmadge 
community and at the meeting, 
told the planning group that the 
councilmember only learned about 
the left turns on July 6 as the work 
was being completed. 

Sandoval told Dimarucut that 
“all the work we did on that has 
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Scripps Mercy, San Diego’s first and 
only Catholic hospital, is celebrating 

its 125th anniversary this year.

City planners solicit input on plan 
update’s land-use portion

(top from left) Scripps Mercy nurse Stephanie Stringer and new 
mom Deysi Fernandez holding newborn Daniel. (bottom) Future 
doctors and nurses on steps of Mercy Hospital in the 1920s. 
(Courtesy of Scripps Mercy)
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By Andy Cohen

It was another interesting month 
with a flurry of activity in Congress, 
with some interesting stands from 
San Diego’s representatives.

If you follow the news at all, 
you’ll know that June was the 
month that Congress passed the 
trade promotion authority (TPA), 
a bill that gives President Obama 
the authority to negotiate trade 
pacts without congressional input.

Essentially what TPA does 
is allow the president to negoti-
ate the pact and present it to 
Congress for an up or down vote; 
no alterations or amendments 
allowed from the legislative 
branch. The president is now 
free to complete negotiations on 
the Trans Pacific Partnership 
(TPP) free trade agreement with 
11 other Pacific Rim nations.

The agreement’s passing 
wasn’t without a great deal of 
drama and contention, however.

Opponents of the TPP — 
largely Democrats — pulled 
out all the stops to prevent 
President Obama from gaining 
TPA, including their decision to 
oppose en masse a Trade Adjust-
ment Assistance (TAA) bill that 
was attached to the TPA which 
Democrats heavily favor (and 
Republicans generally oppose).

TAA provides resources to re-
train workers who lose their jobs 
if, for example, their employer 
pulls up stakes and relocates 
their operations to another coun-
try where it’s cheaper to operate 
— a move that would be enabled 
by the TPP free trade agreement.

Most opposition to the TPP 
stems from America’s experience 
with North American Free Trade 
Agreement (NAFTA), signed by 
President Clinton in 1993.

NAFTA was sold to the Amer-
ican public as a way to boost the 
economies of all three member 
nations — the United States, 
Canada and Mexico — by remov-
ing barriers to trade and treating 
each nation’s goods equally. It 
was expected that under NAFTA 
the Mexican economy would 
eventually catch up to that of the 
U.S. and Canada via increased 
trade and that wages in Mexico 
would steadily rise until reaching 
near equilibrium.

NAFTA stipulated that the 
Mexican government would have 
to make certain investments in 
technological advances, educa-
tion and environmental protec-
tions. Proponents argued that 
while initially, at least, manufac-
turers would rush to take advan-

tage of cheap labor available in 
Mexico, with the investments 
the Mexican government was 
required to make, that imbalance 
would level of f.

Those investments largely 
never materialized, U.S. manu-
facturers permanently fled the 
U.S. for cheap labor in Mexico 
(and elsewhere), and the U.S. 
manufacturing economy virtually 
collapsed, taking millions of jobs 
with it.

Opponents are concerned 
that the same will happen with 
the TPP, only on a much larger 
scale, potentially devastating 
American workers.”

So in order to kill the presi-
dent’s chances of gaining TPA 
and thus all but killing the TPP, 
Democrats staged a protest. 
They voted against the TAA, hop-
ing to ef fectively kill TPA. The 
TAA portion of the bill initially 
went down in flames — and TPA 
with it — failing in a 302-126 
vote. 144 Democrats voted ‘no’ 
on TAA, and only 86 Republicans 
voted ‘yes.’

What was interesting was how 
the vote broke down amongst 
San Diego’s Congressional del-
egation: Scott Peters (D-52) and 
Susan Davis (D-53) bucked their 
party leadership and were two of 
only 40 Democrats to vote ‘yes’ 
on the bill, joined by Darrell Issa 
(R-49), one of the 86 Republican 
‘yes’ votes. Duncan Hunter (R-
50) voted against TAA. Peters 
and Davis also voted ‘yes’ on the 
TPA portion of the bill, again 
bucking Democratic leadership, 
which urged its caucus to vote 
against both TPA and TAA. Both 
Hunter and Issa joined them.

Juan Vargas (D-51) was a “no-
vote” on both portions, meaning he 
didn’t weigh in at all on either TAA 
or TPA, major bills that figured 
heavily into national headlines.

Through legislative maneuver-
ing, both TPA and TAA eventually 
passed via an unusual alliance 
between President Obama and 
Republicans in Congress. Local 
leaders view the Trans Pacific 
Partnership as a potential boon to 
San Diego, noting how the city is 
uniquely located to take advan-
tage of this new trade alliance.

“San Diego is a port city that 
depends on trade, especially with 
Mexico and Asia,” Peters said in 
a press release. “Our innovative 
economy, led by Qualcomm and 
other hi-tech, biotech and life 
science companies, depends on 
access to foreign markets with 
protections for American-made 
intellectual property.”

“I voted for TPA because, 
for America to be the leader we 
all want it to be, America needs 
to be the nation that makes the 
rules and sets the standards 
in a global marketplace,” he 
continued. “If America doesn’t 
seize this opportunity to lead, 
other nations — especially China 
— will. China’s rules, like its 
record, would have little regard 
for even the most basic of hu-
man rights and environmental 
standards. This rigs the system 
in their favor, and tips the scales 
against American workers.

Rep. Hunter is apparently in 
favor of the United States nego-
tiating with terrorists, particu-
larly in hostage situations. The 
Obama administration last month 
changed its policy to allow fami-
lies to negotiate and pay ransom 
for loved ones being held hostage 

by terrorist groups, previously 
considered a criminal act.

Hunter, one of the most 
outspoken critics of the adminis-
tration’s policies on U.S. hostage 
issues, doesn’t believe this shift 
goes far enough.

“After a long, drawn-out 
review of U.S. hostage policy, the 
changes offered up by the White 
House prove that neither the 
right questions were asked nor 
were any lessons learned,” Hunt-
er said in a statement to Buzzfeed 
News. “Wholesale changes are 
needed, but what’s being put 
forward is nothing more than 
window dressing, I fear.”

Hunter is an ardent supporter 
of Army Special Forces Lt. Col. 
Jason Amerine, who believes 
that the U.S. government should 
directly negotiate with terrorist 
organizations, such as ISIS and 

al Qaeda, to secure the return of 
American hostages being held 
abroad by those groups.

—Andy Cohen is a local free-
lance writer. Reach him at ac76@
sbcglobal.net.u

Rep. Susan Davis, D-53 
Local: 619-280-5353
Washington: 202-225-2040
house.gov/susandavis

Rep. Duncan Hunter, R-50 
619-448-5201
202-225-5672
hunter.house.gov

Rep. Darrell Issa, R-49 
760-599-5000
202-225-3906
issa.house.gov

Rep. Scott Peters, D-52 
858-455-5550
202-225-0508
scottpeters.house.gov

Rep. Juan Vargas, D-51 
619-422-5963
202-225-8045
vargas.house.gov
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Congressional Watch
Poll of the 

Month
Results

Do you agree that climate change is 
a serious problem?

Yes – 100 %
No – 0 %

Visit sduptownnews.com 
to vote in the next poll.
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Late last month, the U.S. 
Supreme Court made history 
by ruling to legalize same-sex 
marriage in all 50 states. It also 
marked the second anniversary 
of the U.S. Supreme Court deci-
sion to overturn Proposition 8 
and the Defense of Marriage Act. 
The Stonewall Riots, the begin-
ning of the modern movement 
for LGBT rights, started on June 
28, 1969. LGBT Pride Month 
honors the courage, dedication 
and sacrifices made by members 
of our community to improve the 
lives of those without a voice.

Pride Month is about cel-
ebrating how far our community 
has come.

A Gallup poll found that 60 
percent of Americans now sup-
port same-sex marriage. Trans-
gender individuals are more 
prevalent in mainstream media 
— from depictions in shows like 
Orange is the New Black and 
Transparent to the revealing of 
Caitlyn Jenner in Vanity Fair — 
trans folks have never been as 
visible as they are today.

But these developments didn’t 
always look possible. It was just 
seven years ago that Californians 
passed Proposition 8, and it’s only 
been within the past two years 
that we’ve seen rapid develop-
ments for marriage equality.

The LGBTQ community has 
often been an overlooked part 
of our society but California is 

leading the way in changing that. 
We’ve made things better for 
LGBTQ individuals:

• We created a transgender 
student bill of rights, which will 
allow those students in public 
schools to join sports teams and 
have access to school facilities 
such as restrooms according to 
their gender identity.

• We ended the practice of 
“conversion therapy” for youth.

• We’re establishing LGBT 
cultural competency across 
healthcare sectors.

• Legislation that requires 
death certificates to reflect the 
decedent’s gender identity be-
came active on July 1.

And this work will continue; in 
the state budget for the coming 
fiscal year, the California Legisla-
ture will address the healthcare 
needs of the LGBT community. 
Key highlights include:

• AIDS Drug Assistance Pro-
gram (ADAP) Modernization — 
financial eligibility for ADAP and 
Office of AIDS Health Insurance 
Premium Payment Program will 
consider family size and increase 
the income limit.

• ADAP Enrollment Workers 
— added $2 million more for local 
health jurisdictions and $1 million 
to increase ADAP enrollment.

• ADAP Linkage to and 
Retention in Care — the budget 
appropriates $1.5 million in fed-
eral Ryan White base funding to 
local health jurisdictions and/or 
community-based organizations 
to support ef forts to re-engage 
HIV-infected minority clients in 
medical care and treatment.

• ADAP Hepatitis C (HCV) 

Treatment — $6.5 
million will go toward 
HCV treatment costs 
in ADAP.

• Pre-Exposure 
Prophylaxis (PrEP) 
— we’ve approved 
$2.2 million for a 
PrEP Access and 
Affordability Pilot 
Program. This initia-
tive will establish 
educational outreach 
to at-risk populations 
and PrEP providers 
while improving cost-
sharing assistance 
for under-insured 
individuals.

• State Syringe 
Exchange Clearing-
house — the budget 
includes $3 million 
to purchase supplies 
for syringe-exchange 
programs.

• Hepatitis C 
(HCV) — added $2.2 
million for pilot proj-
ects aimed at prevent-
ing the transmission 
of HCV.

The Assembly Democrats 
have committed to instituting 
these programs for the LGBTQ 
community. Increasing funding 
for disadvantaged members of 
our community is vital to advanc-
ing our progress.

Pride month is all about 
celebrating how far we’ve come 
since Stonewall; while we honor 
our history and our achievements, 
we must remember that we need to 
help improve the lives of every-
one — gay, lesbian, straight, or 
transgender — to continue to move 
our community forward.

Around the District: I hope 
you and yours had the happiest of 

July 4th as we joined together to 
celebrate our nation … Thank you 
for standing up for our veterans 
who will attend Stand Down! Your 
support for our Socks for Stand 
Down collection drive netted more 
than 2,000 pairs of socks for our 
troubled and homeless veterans. 
The weekend event starts July 
17 at San Diego High School ... I 
look forward to helping to kick off 
San Diego Pride as the keynote 
speaker at the Spirit of Stonewall 
Rally at Balboa Park July 17 and, 
of course, being part of the parade 
the next day. Hope to see you 
there! … I had a great time cud-
dling kittens and hugging a Great 

Dane recently at the Humane 
Society, all for a good cause – 209 
animals found their forever homes 
over Father’s Day weekend when 
the shelter offered $4 adoptions. 
I hope you’ll consider a shelter 
animal when you decide to add a 
pet to your family. 

—Toni G. Atkins is the Speaker 
of the California State Assembly. 
For more information, please visit 
her website, asmdc.org/speaker/ 
where you can sign up for her 
e-newsletter or get the latest news 
on legislation and other activities. 
You also may follow her on Twitter, 
@toniatkins.u

Toni G. Atkins
Speaker of the 
Assembly

Toni G. Atkins

Notes from Toni

Assembly Speaker Toni G. Atkins hugged a Great Dane during a Humane Society event.  
(Courtesy of Toni G. Atkins)
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Letters

By Toni G. Atkins, Christine Kehoe 
and Todd Gloria

San Diegans who have 
only a casual relationship with 
local or world history might 
not know that Balboa Park 
was named after Vasco Núñez 
de Balboa, the explorer who’s 
credited as being the first 
European to cross the Isthmus 
of Panama from the Atlantic 
Ocean to the Pacific, in 1513. 
The park’s name emerged 
from a contest that was part 
of the run-up to the 1915 
Panama-California Exposition, 
which celebrated the opening 
of the Panama Canal and San 
Diego’s role as its first port of 
call for westbound ships.

San Diego’s iconic park, 
along with the event held there 
100 years ago that made it what 
it is today, created an unbreak-
able bond between Panama and 
San Diego. You might say it 
made us sisters forever. 

Now, finally, a century later, 
on Saturday, July 18, 2015, in 
Balboa Park (naturally), San 
Diego and Panama City, the 
capital of Panama, are going to 
make it real: We’re going to be 
sister cities. Panama City Mayor 
José Isabel Blandón and Mu-

nicipal Director of Urban Plan-
ning Manuel Trute will be our 
guests for the official signing. 
We’re looking forward to their 
visit, when we’ll get to show off 
beautiful Balboa Park.

San Diego and Panama City 
have much more in common 
than a temperate seaside climate 
and roughly the same number 
of residents. Obviously, both are 
important working-port cities. 
Both also enjoy thriving tourism 
economies and boast rich cul-
tural experiences for visitors and 
denizens alike. Each is a lovely, 
vibrant coastal city.

And both San Diego and 
Panama City can point to the 
opening of the Panama Canal 
– and the 1915 Panama-Califor-
nia Exposition, in San Diego’s 
case – as crucial catalysts for 
a century of economic growth. 
Currently, German steel 
products, Norwegian fertil-
izer products and European, 
Japanese and Korean vehicles, 
among other goods, make 
their way through the canal to 
the Port of San Diego. 

According to the U.S. 
Department of Commerce, “the 
U.S. is Panama’s most impor-
tant trading partner,” compris-
ing nearly one-third of the 

import market, and Panama’s 
economy is expanding rapidly. 
The types of products hauled 
from the U.S. to Panama have 
heavy industry representation 
in San Diego, such as aero-
space, electronics, high-tech, 
medical devices and pharma-
ceuticals.

Not coincidentally, Balboa, 
an enclave in Panama City, Pana-
ma, located at the canal’s Pacific 
entrance, is also named for the 
Spanish trailblazer who’s immor-
talized in San Diego. And the 
physical heart of Balboa Park is 
the Plaza de Panama. One could 
argue that no other international 
city can lay a stronger claim to 
San Diego’s legacy.

And we’re continuing to 
strengthen ties. As we spend this 
entire year celebrating the park 
and the centennial anniversary 
of the 1915 Panama-California 
Exposition, we can also get 
excited about a developing story 
inside Balboa Park: Nine of 
the House of Pacific Relations’ 
international cottages are in the 
process of seeking construction 
approval, and one of them is the 
House of Panama.

Unlike many of the other 
international cottages, the 
House of Panama, which has 

existed since 1989, doesn’t have 
a permanent physical cottage 
to hold its events and exhibi-
tions. Supporters, buffeted by 
the contributions of generous 
donors, are hoping to win City 
Council approval this year and 
hope to break ground early next 
year. They believe it would be a 
fitting addition to the park and 
put a nice finishing touch on 
this centennial year.

Ideally, the sister-city 
agreement between San Diego 
and Panama City will pave the 
way for our city governments 
and each city’s community, 
nonprofit, trade and business 
organizations to engage with 
one another, exchange ideas 
and information, share and co-
operate in ways that will enrich 
the people of both cities. 

In the meantime, we three 
representatives of City Council 
District 3 – past and current – 
would just like to say to Panama 
City: Welcome to the family.

—Toni G. Atkins (D-San 
Diego) is speaker of the state 
Assembly. Christine Kehoe is a 
former state senator represent-
ing San Diego. Todd Gloria is 
the District 3 San Diego City 
Councilmember.u

San Diego welcomes a new sister: Panama City

About the Living Lab article

Thank you for Catherine 
Spearnak’s recent article [see 
“‘It’s a ticket out,’” Vol. 7, Is-
sue 14] on Ocean Discovery 
Institute! It’s really great to see 
such positive coverage for a 
nonprofit organization that is 
making a real difference in our 
community. 

As an Ocean Discovery 
alumnus and proud City 
Heights resident, however, I 
find the headline “‘It’s a ticket 
out’” to be misleading. Ocean 
Discovery does not provide “a 
ticket out” of our community, 
rather an opportunity to achieve 
our true potential and gain the 
tools necessary to join the ef-
forts to improve it.

Take my story, for example: 

I have worked with Ocean 
Discovery in many different 
capacities, from student, to 
employee in the organization’s 
college preparation program, 
to working on the Living Lab 
Campaign Steering Commit-
tee. I started as a freshman at 
Hoover High School and went 
through the intensive scientific 
research program on the Sea of 
Cortez mentioned in the article 
for two of four high school sum-
mers. While I was accepted to 
many universities throughout 
California, I decided to stay 
local and attend San Diego State 
University, where I earned de-
grees in environmental studies 
and political science.

Today, as a first generation 
college graduate, I work for 
City Council President Pro Tem 

Marti Emerald representing 
the very neighborhood I grew 
up in — City Heights. At every 
step of my career path I have 
been able to work in my home 
community of City Heights, and 
don’t plan on leaving it any time 
soon.

And I know my story is not 
unique. Many Ocean Discovery 
students graduate from the 
program with hopes of coming 
back to our community and 
giving back. In fact many of us 
do, including my sister Sonya 
(interviewed in the article) who 
volunteers her Saturdays in our 
local canyons.

Overall, it was a fantastic 
article, I’m appreciative of the 
great press for Ocean Discov-
ery. But as a City Heights native 
who takes pride in my commu-

nity, I wanted to clarify this one 
important point.

—Rudy Vargas, City Heights

North Park’s issues

I’m disappointed I missed the 
meeting. I enjoyed your article in 
Uptown News [see “North Park 
debates walking vs. parking,” 
Volume 7, Issue 14].

I owned Apertivo Italian Tapas 
and Wine Bar in North Park for 
eight years and have lived here for 
20 years. I ride a bicycle a lot and 
walk everywhere. I put less than 
5,000 miles a year on my car.

I was wondering if anyone 
at the meeting mentioned the 
problem on El Cajon Boulevard 

see Letters, page 6



for pedestrians. [editor: they did]
In just the last few months the 

city has erected “no pedestrian cross-
ing” signs at every street between 
Texas and Florida, prohibiting foot 
traffic. So if anyone wants to cross 
near Mississippi north or south, it 
requires you to walk eight blocks out 
of your way or the equivalent of more 
than half a mile.

Meanwhile, cars are allowed 
through our neighborhood at 45 
miles an hour and they don’t stop for 
any of the businesses, let alone people 
on foot. 

I think the priorities have been 
aimed at cars over people.

NOT GOOD FOR OUR HOOD!
WE NEED A CROSSWALK!

—Ken Cassinelli, North Park

I just want to thank you for such 
a positive article you wrote about 
our forum.

It is always nice to have POSI-
TIVE stories on our area.

You know you are welcome 
anytime. We are one of the spon-
sors of the North Park Town Hall 
meetings also.  

Again THANKS for your com-
munity support.

—Edwin Lohr, president of north-
parksd.org

Praise for new political column

I enjoyed reading Andy Cohen’s 
column Congressional Watch in San 
Diego Uptown News [see “Congres-
sional Watch,” Volume 7, Issue 13]. It 
was very informative. I hope it will be 
a regular feature in future issues. 

 
—Richard Weinroth, Uptown 

About Ben Nicholls’ letter to the 
editor

Ben Nicholls, I don’t know 
where to start re: your opinion 
piece welcoming more density 
to Hillcrest [see the letter to the 
editor titled ‘What’s wrong with 
Hillcrest?’ Vol. 7, Issue 14].

1) The density you covet has been 
in the community plan since the '80s, 
but the neighborhood remains over-
parked with increasing traffic issues. 
More people aren’t needed … but 
a better public transit plan bringing 
people to and from the shopping/din-
ing hub would definitely be helpful. 
Anyone working on that?

2) In the past decade, Hillcrest 
has watched condo developments 
rise (Atlas, Cairo, Egyptian, Deca, 

Monde), but unlike other communi-
ties, Hillcrest still has NO city ser-
vices for its residents (like a senior 
center, ball field, swimming pool or 
a neighborhood park). Why then, 
should it take more density? The city 
should put tall buildings and density 
where they have already have some 
of these amenities, not in Hillcrest.

3) You need a history lesson, 
too, Ben. The American Planning 
Association (APA) award was 
given to Hillcrest in 2007, not 2010. 
[planning.org/greatplaces/neigh-
borhoods/2007/hillcrest.htm] In 
addition, that was the first year the 
organization had given ANY neigh-
borhood this honor. Ten communi-
ties across the nation were chosen 
with only two in California. Hillcrest 
and the historic, low-density, village-
like neighborhood of North Beach 
in San Francisco where they honor 
their history. [planning.org/great-
places/neighborhoods/2007/north-
beach.htm] “Part of North Beach’s 
appeal stems from restrictions on 
building heights.”

4) Is the HBA helping to pre-
serve Hillcrest’s history?

You ask, “What’s wrong with 
Hillcrest?”… Unlike you, Ben, I don’t 
believe the problem is a lack of den-
sity. Perhaps it stems from property 
owners who continue to hunger for 
higher rents, or maybe the HBA just 
needs better leadership which would 
focus on the health of local busi-
nesses instead of planning Hillcrest 
Hoedowns, High Heel Races and 
Pride Parties?

—Ann Garwood, via sduptown-
news.com

Who is this Benjamin Nicholls 
fella? If he’s being paid by the Hill-
crest Business Association, shouldn’t 
he be promoting what’s GOOD 
about Hillcrest instead of what is 
wrong with it? The neighborhood is 
a wonderful place to live. 

That’s why Hillcresters pay so 
much to live there.

Have you asked the residents if 
they want more density? Many have 
invested life savings to call Hillcrest 
home. Perhaps they don’t want their 
sunshine blocked by another tall 
building. Would you?

Regarding Benjamin’s state-
ment: “New residents won’t require 
on-street parking because they’ll be 
walking to dinner” … 
That seems a bit naive to me. How 
about all of their new residents’ 
friends and family who now know 
someone who lives in fabulous Hill-
crest? You know they’re coming, too. 
Where do they park? More density 
means less street parking for every-
one — residents and businesses. 

—Old Uptowner, via sduptown-
news.com

Re: ‘What’s wrong with Hillcrest?’
Hillcrest has always been a hip 

urban place to live and play. Decades 
ago, it was the place with the coffee 
houses, the wine bars, and the cool 
bookstore — for a while one even 
boasted a grand piano. Hardwork-
ing creative entrepreneurs helped to 
make Hillcrest the vibrant spot it was, 
while the rest of urban San Diego 
languished.

But then an exciting thing hap-
pened. The millennials decided to 
return to the urban core neighbor-
hoods. All sorts of people have come 
back. In Mission Valley, this has 
created a crowded urban nightmare. 
North Park, on the other hand, has 
undergone a renaissance. Mostly it’s 
the same old place it always was — 
great Craftsman homes and a quaint 
Business District. But now, instead 
of that Business District being filled 
with scary vacant buildings and thrift 
stores, it is teeming with exciting 
shops, restaurants and retail venues. 
By and large there isn’t that much 
“new” development.” What is new, is 
the revitalized business district.

North Park has caught up and 
maybe even surpassed Hillcrest 
as the ultimate San Diego urban 
destination. North Park’s Main Street 
Business Program has been a huge 
success. The Main Street Program is 
a program that respects the existing 
building, the existing community 
character. It does not try to change 
the place into something different, 
nor does it treat the place as a hous-
ing site for customers.

The funny thing about new hous-
ing is that it doesn’t mean affordable 
housing. It means more expensive 
housing. Take a look around. Unfor-
tunately, a revitalized business district 
also means more expensive housing 
too. Don’t be fooled. I am a landlord 
who rents out apartments. My apart-
ments in North Park that used to rent 
for less than those in Hillcrest, now 
rent for more.

If the Hillcrest Business Associa-
tion wants to revitalize Hillcrest even 
more, I suggest it look to North Park. 
What Hillcrest needs, if it needs 
something, is to continue to enhance 
its existing exciting businesses with 
an appropriate complement of res-
taurants, retail outlets, etc. It needs to 
work with landlords who leave build-
ings derelict and those who charge 
exorbitant rents and scare prospective 
businesses into other communities. 
It needs to work with the homeless 
population that scares customers 
away. It doesn’t need to build more 
residences so as to get more custom-
ers. This would show more respect 
for the type of community that most 
Hillcrest residents want to live in and 
the type of community that Hillcrest 
is. We are more than just the HBA’s 
customers, we are a community first, 
and customers second.

Perhaps if the Hillcrest Busi-
ness Association embraced the right 
changes, focused on making Hillcrest 
a better place rather than cheerlead-
ing for new development, then maybe 
the residents already in Hillcrest 
would find more of a reason to stay 
in Hillcrest and support it’s own busi-
ness community.

—Tim Gahagan, Hillcrest, via 
sduptownnews.com

As always, the magic answer 

to San Diego’s problems is more 
growth. That is the mantra we hear 
over and over from businesses, 
developers and politicians. If we have 
growth, our infrastructure will get 
fixed. If we have growth, we’ll have 
less expensive housing. If we have 
growth, businesses will prosper.

Well...let’s look at them one by 
one:

San Diego’s infrastructure is in 
poor condition because the city’s po-
litical leaders chose to spend money 
on sports teams and lavish pensions 
for unionized government employ-
ees instead of doing what they were 
supposed to do: fix roads, water pipes, 
sewer pipes, sidewalks, etc.

Cynically, they now tell us that 
we need more development to pay 
for those basics, never mind that San 
Diego’s high real estate values and 
high costs already generate plenty of 
income in the form of property and 
sales taxes.

People complain that Hillcrest 
looks like a dump. Well, it would 
look a lot better if our streets were 
repaved, our sidewalks fixed, and 
ugly signage and sidewalk structures 
were removed.

It would look better if people 
didn’t litter, the homeless were not 
dumped here by downtown, and tag-
gers didn’t fill the area with graffiti. 
These are problems that have nothing 
to do with development.

As to the claim that more resi-
dential development would result in 
less expensive housing, exactly the 
opposite is true. Not one of the new 
buildings built in the last 10 years 
in Hillcrest is affordable for middle 
income people. High-rises in general 
are more expensive because of eleva-
tors and underground parking.

And it must be pointed out that 
developers don’t exactly have a 
good track record when it comes to 
recent construction in Hillcrest. Ugly, 
oversized eyesores have been built on 
Park Boulevard and University, and at 
Sixth and Upas.

It is true that businesses would do 
a lot better if we had more residen-
tial growth. That cannot be denied. 
But lack of foot traffic isn’t the only 
problem facing businesses. Parking is 
another problem. I believe businesses 
should contribute money to pay for 
the parking lots they need. As far as I 
know, the money has only come from 
people who pay for parking. A lot of 
that money has been misspent or has 
simply been salted away by the city.

So it’s up to city leaders and busi-
nesses to take some responsibility in-
stead of punishing drivers. Ideally, we 
wouldn’t even have meters. Instead, 
there would be a 90-minute limit from 
8 to 5 p.m. Monday through Saturday 
as in Normal Heights.

I do want businesses to thrive in 
Hillcrest. They can best do that by 
supporting reasonable development. 
I believe the community would have 
supported a seven- or eight-story 
building at Third and University. 
Instead, we were presented with a 
20-story building totally out of scale 
with the neighborhood.

Businesses and developers need 
to keep in mind that the main reason 
Hillcrest appeals to people is that it is 
one of the few historic neighborhoods 
with attractive, mature landscaping 
and a wide range of historic residen-
tial architecture. That is what makes 
this neighborhood so pleasant to walk 
in.

Reasonable compromise and rec-
ognizing that various interest groups 
from businesses and developers to 
residents and public transit/bicycling 
activists cannot have everything they 
want — I believe those are the keys 
to a good and prosperous future for 
Hillcrest. 

—Andrew Towne, via sdup-
townnews.com

Really Ben … first you need a his-
tory lesson. The American Planning 
Association (APA) awarded Hillcrest 
a Top Ten Neighborhood award in 
2007 (not 2010). The first time the 
APA awarded this honor.

As a side note … the award was 
for decades of work done prior to Ben 
Nicholls’ arrival in Hillcrest as the 
executive director of the HBA.

Isn’t it the HBA executive direc-
tor’s job to work towards a healthy 
mix of businesses, hand in hand with 
property owners/landlords. He’s 
been directed to make this a priority 
of the HBA. At least he was in 2009.

Instead he complains that there’s 
a need for more density in Hillcrest in 
order to support the overwhelming 
number of restaurants. Perhaps the 
real secret to other neighborhoods 
successes is that they have a healthier 
mix of businesses that encourage 
people to visit the neighborhood for 
more than just dining.

The bottom line is that if a restau-
rant doesn’t have good food, they’ll 
not survive no matter how many 
people live in Hillcrest.

A case in point is the Sixth and 
University building. City Deli was 
there for nearly 30 years ... I’d say that 
was a pretty good run … next up was 
Harvey Milk Diner with lackluster 
food and poor management. A com-
plete failure.

Successful restaurants like Crest 
Cafe, Bread and Cie, and the Chris 
Shaw empire of dining establishments 
continue to flourish (and grow).

Hillcrest may be able to take some 
increase in density however if you 
serve tasteless food, if the streets are 
littered, if signs are painted with graf-
fiti and homeless are on the streets 
and in doorways then Hillcrest busi-
nesses are going to have a difficult 
time being successful.

The APA honored San Francisco’s 
North Beach neighborhood in the 
same year as Hillcrest.

Here’s what they said about 
North Beach … “What truly makes 
North Beach unique are the people 
who live there. If they are left behind 
by the market, so, too, is the charac-
ter that a century of effort has kept 
in place.”

Here’s an excerpt from the 
American Planning Association award 
to Hillcrest … “During the 1970s and 
1980s, after more than a decade of 
serious economic decline, Hillcrest 
underwent demographic changes 
and became the center of the city’s 
gay and lesbian community. The 
new residents were instrumental to 
Hillcrest’s economic recovery, as was 
Joyce Beers, widely known as the 
neighborhood’s ‘beloved daughter.’ A 
champion for public transit and neigh-
borhood revitalization, she helped 
bring together different community 
interests to focus on common goals.”

We really need another Joyce 
Beers philosophy of bringing people 
together … not the divide and con-
quer mentality that we see today.

Stop planning your next street 
party and go back to the real work 
of Hillcrest.

—Nancy Moors, past president, 
Hillcrest Business Association, via 
sduptownnews.com

It seems that the decline of 
Hillcrest directly correlates with the 
tenure of Ben Nicholls as executive 
director of the Hillcrest Business As-
sociation. Since he took the position, 
we have seen the rise of homeless-
ness, empty storefronts, crumbling 
streets and sidewalks.

Hillcrest used to be the cool urban 
neighborhood that everyone wanted 
to live in and visit. Hillcrest is now the 
capital of panhandling, nail salons and 
smoke shops. These things do not 
make a community desirable.
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Ben Nicholls’ complete focus has 
been on cramming as many ridicu-
lous street festivals as he can into a 
year. Apparently all of those street 
festivals make a pretty good profit, 
so how come none of that money has 
been put back into any type of beau-
tification of Hillcrest? Ben have you 
ever been to North Park, Little Italy 
or South Park? These have become 
wonderful places to live, work and 
shop and it wasn’t because of more 
residential density. These neighbor-
hoods’ successes are because of their 
business associations hard work and 
realization that preserving history is 
important.

So instead of blaming Hillcrest’s 
decline on the lack of residential 
development, why don’t you get to 
work cleaning up the community 
and coming up with solutions to the 
homeless situation.

—Hillcrest resident and business 
owner, via sduptownnews.com

Re: What’s wrong with Hillcrest.
There was an antique and 

second-hand store on the corner of 
5th and University. Not a thrift shop, 
mind you … this store had interest-
ing stuff. It was interesting enough 
that it could easily take an hour to 
browse. There’s a restaurant there 
now. A good restaurant.

There was a book store on Fourth 
near Robinson. It had a grand piano 
in it. They put on concerts in the 
bookstore. String quartets, piano solo-
ists, German oompa bands. Things 
like that. It was an interesting place. 
There’s a restaurant there now. A 
good restaurant.

There was a store at Third and 
University. They sold new clothes, 
greeting cards, bric-a-brac, and books. 
It had a distinctly gay flavor. They 
even had a small back room behind 
a curtain where they sold and rented 
erotic videos. It was a fascinating 
place. There’s a restaurant there now. 
A good restaurant.

On Fifth near University there 
was a piano store. They had at least 
30 pianos in it. People would wander 
in and just start playing the pianos. 
They always pretended they were 
interested in buying a piano, but I 
think they just wanted to play a bit 
and maybe show off a little for their 
date. There’s a restaurant there now. 
A good restaurant.

Hillcrest used to be an interesting 
place. Going to dinner in Hillcrest 
was more of an outing. An outing 
people could ONLY have by going to 
Hillcrest. Now it’s just restaurant after 
restaurant. They’re good restaurants, 
but there are good restaurants all 
over San Diego. What Hillcrest needs 
is a business organization that will 
help to make Hillcrest an interesting 
place to go. Maybe a Main Street type 
of program. The Hillcrest Business 
Association doesn’t seem to be get-
ting it done. 

—Bob Martynec, via sduptown-
news.com

Wow. I appreciate the passion. 
Both the passion and desire of Ben 
Nicholls to write a letter about what 
he sees that could be improved in 
Hillcrest, and those who responded to 
his letter.

I did not gather that his sug-
gestions were relating to increased 
density. He mentioned reasonable 
development several times. Makes 
sense to me.

I also can not concur with those 
who think Ben Nicholls is responsible 
for increased homelessness, failed 
restaurants, crumbling streets and 
sidewalks. Anyone who believes that 
does not have the credibility to offer 

anything I can follow. Instead the 
NIMBY attitude of some old-timers 
sounds a lot like “get off my yard!”

I do agree that more Main 
Street programs would useful. The 
Pride flag project is a great example 
of what the HBA can do well. The 
homeless outreach with Alpha Proj-
ect looks like it is starting to work. 
The problem with all of these pro-
grams is that they require funds to 
make them happen. And Ben seems 
to be working with the HBA to raise 
the funds to make a difference.

From where I sit it looks like 
something needs to change in Hill-
crest. And shouting down those who 
are offering suggestions, is part of the 
problem, not part of the solution. 

—Hillcrest business owner and 
landlord, via sduptownnews.com

All of the comments above are 
right on.

Hillcrest has plenty of density, 
always has, and has had a ton of 
development in the last 10 years. Ben, 
you are wrong on that one and so 
much else.

The traffic is at gridlock now 
several times a day. More people will 
be using transit and biking hopefully, 
but the transit is far behind, and park-
ing is still an issue because it is very 
difficult to live in San Diego without 
a car even if you commute by transit 
or bike.

Recently I read that the women 
who heads the parking district said 
that we can achieve much additional 
parking with diagonal parking. This is 
very dangerous for cyclists.

We can’t eat out every night to 
support so many restaurants. We 
need more interesting retail, and 
stores that the community needs.

And we need to keep every his-
toric asset we have. Ben, if someone 
wants a totally new space for another 
new restaurant, they can find that 
anywhere, and we should not be tear-
ing down Hillcrest to keep them here. 
Our character is our biggest asset.

And then there is the homeless. It 
is sad and disgusting and infuriating. 
In the last major city election cycle, 
for the first time, Todd Gloria and 
other representatives were actually 
talking about this. But it seems like it 
has done nothing but get worse.

Lack of development is a false-
hood and not the problem. It is home-
less, transit, parking and too many 
restaurants and not enough diversity 
in businesses.

—Deirdre Lee, via sduptown-
news.com

Hey, Old Uptowner … you  
ask “Who is this Benjamin Nicholls 
fella?”

He is the fourth director of the 
Hillcrest Business Association follow-
ing Joyce Beers, Christine Kehoe and 
Warren Simon. Nicholls was hired by 
the HBA board and began overseeing 
the business group in 2009.

In October 2013, Nicholls left the 
HBA to work for McFarlane Promo-
tion, the company contracted by 
the HBA to market Hillcrest events. 
[sdcitybeat.com/sandiego/article-
13155-johnathan-hale-is-hillcrests-
drama-king.html] After a few months, 
Nicholls replacement was fired (or 
quit), and Nicholls was rehired by the 
HBA to be its interim director.

The HBA board of directors 
[hillcrestbia.org/what-we-do/board-
staff/], led by local businessman 
Johnathan Hale, searched for the 
next person to lead the organization 
before deciding that Nicholls was best 
for the job …but it’s not all been rosy 
since his return. [sandiegoreader.
com/news/2014/jun/25/citylights2-
bylaws-sweethearts-hillcrest/] [sandi-
egoreader.com/news/2015/apr/15/
citylights2-blowup-hillcrest/]

 

—Ann Garwood, via sduptown-
news.com

I agree with Benjamin Nicholls, 
and half agree with the commenters 
above. Before the density, you FIRST 
have to make Hillcrest a place people 
want to be. Unfortunately, Hillcrest’s 
public realm can’t compete with Little 
Italy or Downtown.

Let’s face it, University Avenue 
throughout Hillcrest is a car-
dominated, treeless, awful place 
for people to be and hang out. All 
the restaurants and density in the 
world won’t change that.

Start with traffic calming, bike 
lanes, street trees, public art and 
streets that make the pedestrian the 
priority. Make Hillcrest a place people 
actually want to be, first. Then it will 
thrive. #Placemaking 

—Walter Chambers, via sduptown-
news.com

Current residents wouldn’t need 
to drive if biking was a safer option. 
Those who do walk are tried of the bi-
cycles illegally riding on the sidewalk.

But Nicholls lobbied against 
traffic-calming bike lanes in Hill-
crest. If he is serious about attaching 
himself to the “walkability” movement 
he needs to be serious about getting 
bikes off of the sidewalk and into 
proper lanes. 

—Jesus Smith, via sduptown-
news.com

Hillcrest’s urban street grid, 
central location and proximity 
to Balboa Park make it among 
the most ideally situated neigh-
borhoods in the city. Yet the 
neighborhood is slowly dying 
because it seems to be stuck in 
an auto-centric, 1980s way of 
thinking. I applaud Ben Nicholls’ 
letter and agree that Hillcrest 
needs to focus on making itself 
more attractive to residents if it 
is to return to its glory days.

Millennials are moving to the 
city in droves, but they’re largely 
bypassing Hillcrest as a place to 
live. Why? Young people today 
want bike lanes (a network, not 
just block-by-block), walkable 
streets, parklets — things that 
will encourage them to linger. 
The local business community 
has resisted some of these things 
because of parking fears, but 
they’re missing the forest for the 
trees. We’re all out of pavement 
here, so there can never be more 
available surface parking than 
there is right now. That fight can 
never be won.

Ben Nicholls is spot on when 
he says the way to sustain busi-
ness here is to focus on building 
the residential population of the 
neighborhood. Yes, such devel-
opment brings more density — 
but the business infrastructure 
exists to allow these residents to 
walk to almost everything they’d 
need, which means no net park-
ing loss.

New development would also 
bring with it underground park-
ing, returning the surface level 
to pedestrians.

Now that’s a neighborhood 
I’d want to call home. 

—Richard Green, via sduptown-
news.com

Ben hired lobbyists to prevent 
safe bike lanes and safe pedestrian 
infrastructure. He has no credibility. 
His reasoning for being anti-people is 
so there are ways for people to drive 
to bars and get drunk there … then 
drive back.

—Benny, via sduptownnews.comu
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“A master class in comic timing, employing pacing and 
repetition with the skill of a practiced concert pianist.” - Variety

ALEJANDRO GONZÁLEZ IÑARRITU AND DARREN ARONOFSKY PRESENT:

By Katherine Hon

Did you hear the distinctive horns and drums of a 
marching band in the Morley Field area of North Park 
last month? That sound came from the Gold Drum 
and Bugle Corps, an enthusiastic and diverse group 
of young people from Los Angeles, San Diego and 
Orange counties. 

Donald Flaherty, the executive director, formed 
the Corps in 2005 to provide a positive youth activity 
for local students in Hawthorne, California. The group 
relocated to Oceanside in 2010 to expand its service to 
the entire Southern California region.

The primary purpose of Corps is to enrich the 
educational, social, ethical and performing arts 
lives of young adults through the art of marching 
music instruction and performance.

Similar to a marching band, a drum and bugle 
corps group is composed of brass instruments, 
percussion and colorguard, but no woodwinds. 
Drum Corps International (DCI) is the nonprofit 
governing organization for all drum and bugle 
corps. Gold Drum and Bugle Corps is organized 
under Gold Youth Arts Organization, a 501(c)(3) 
organization that seeks to improve appreciation 
for music and marching band performance in ac-
cordance with the mission and objectives of DCI. 

The Gold Drum and Bugle Corps has taken 
trips to Utah and Colorado and to championships 
in Indiana, where they hope to place in the top 
three this year. In 2012 they were rated one of 
the top five open class drum corps in the world. 
They have performed at competitions and other 
venues throughout Southern California includ-
ing Disneyland, Knott’s Berry Farm and Universal 
Studios. Visit their website at GoldDrumCorps.org 
for more information about their current schedule 
and accomplishments.

North Park has a long history of supporting private 
bands, including the Bonham Brothers Band. Berma 
William Bonham and Harley Lewis Bonham, who 
founded the Bonham Brothers Mortuary in Nebraska 
in 1919, formed the band. They organized their first 
boys band at about that time. 

The brothers established their San Diego mortu-
ary business along with a boys band in 1926. A 2009 
city of San Diego report based on a report prepared by 
Legacy 106 noted that “more than 2,000 boys graduat-
ed through the program between the formation of the 
band in 1926 and its final year 1962 ... Many graduates 
of the band went on to successful musical careers as a 
result of their early training.” 

The obituary for Berma Bonham, who died in 1981, 
stated that the band marched in 21 Tournament of 
Roses parades in Pasadena and represented the city in 
band competition around the country. 

A 1955 San Diego Union article recognized the 
1936 band for placing first in competition against 
bands from all over the nation during the Lions 
International convention in Oakland. This article 
pictures Howard Guy, long-time North Park resident 
and a former band member, preparing a form with his 
son Allan to enroll him in the10th incarnation of the 
band. In the photograph, Howard’s older son Jerry, 
a member of band number nine, looks on, dressed in 
his snappy uniform and holding his trombone. Allan 
and his younger brother Bruce both followed in their 
mother’s footsteps by playing drums.

The Guy family held fond memories of being in 
the Bonham Brothers Band. Howard played trombone 
as did his younger brother Roy. In a 1995 interview, 
71-year-old Roy reminisced, “I want to step back to 
the age 10 years old, when my mom walked into the 
house with a slide trombone and announced that I was 
going to be a member of the Bonham Brothers Band. 
My older brother Howard C. Guy had been a member. 
I joined that band, and we would take our trombones 
over on Sixth Avenue to practice. I would walk from 
28th Street to Roosevelt [Junior High School], then 
through some more canyons up to Sixth Avenue with 
my dear trombone, and I played in that band.”

Another popular private band that performed 
throughout California and marched in the Toyland Pa-
rade was the North Park Boys Band. The North Park 
Historical Society salutes all members of past bands 
and encourages current bands to play on!

—Katherine Hon is the secretary of the North Park 
Historical Society. Reach her at info@northparkhistory.
org or 619-294-8990.u

And the bands play on 

The horn section of Gold Drum and Bugle Corps play it loud and proud at Morley Field as they prepare for their upcoming national 
competition. (Courtesy of Katherine Hon) 

Three Aida horns carry the leading banners for the Bonham Brothers 
Band in a 1940s Toyland Parade. (Courtesy of Chris Wray)

The drum section of Gold Drum and Bugle Corps move to the beat during practice at Morley Field. (Courtesy of Katherine Hon)
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By Hutton Marshall

Relationships may come and 
go; some, however, come to a more 
tragic close than others. Some 
leave a deep impression that lasts 
a lifetime. 

Jessica Evans met Tim Bum-
balough in 2011. Both were recent 
transplants to San Diego, as many 
are. She came to Mission Valley 
from Kentucky; he from the Inland 
Empire. They began dating soon af-
ter working at the same trade expo.

“It was weird — I somehow 
knew that Tim would change my 
life,” Evans said. “Tim was unlike 
anyone I had ever met. I enjoyed 
his honesty and humor.”

Just over a year later, in the 
summer of 2012, Bumbalough was 
diagnosed with stage 4 lung cancer 
at age 31. Despite the grave diagno-
sis, he fought the cancer for more 
than a year before passing. 

“Tim was the strongest fighter 
I have ever known, and we lived 
out those next 379 days together 
full of happiness, warmth, laughter 
and love,” she would later write in a 
blog post titled, “Forever changed 
by love and lung cancer.” “I’m a 
completely different person stand-
ing here today because of him and 
what we went through together.”

Bumbalough died just days 
before San Diego’s 2013 Free to 
Breathe 5K, a yearly fundraiser 
for lung cancer treatment, which 
Evans attended with a large group 
in the wake of their grief. There, 
she heard a fellow San Diegan, 
Julie Cremata, tell a nearly identical 
story to her own.

“I felt a special connection to 
that girl, though I was too emo-
tional to speak to her at the event,” 
Evans recalled.

Seven months later at a local 
brewery, Evans had a chance 
encounter with Cremata. She sees 
this reunion as fate, and began 
volunteering for Free to Breathe 
shortly after.

“She asked if I wanted to be 
involved, and I jumped at the 
chance, because I had been so des-
perately wanting to give back and 
continue Tim’s fight,” Evans said.

“It was awesome to meet some-
one who was touched by my story,” 
Cremata said. “I was instantly 
touched by hers too and knew 

right away that her passion for 
spreading awareness would make 
her a fantastic advocate for Free to 
Breathe.”

Free to Breathe is a national 
nonprofit dedicated to improving 
the national lung cancer survivor 
rate. Every year, it hosts hundreds 

of Free to Breathe 5Ks throughout 
the country. Last year, San Diego’s 
event raised more than $37,000. 

After several years of participa-
tion, Evans will lead the charge 
at this year’s run as its volunteer 
event chair. Balancing the event 
planning with her full-time job and 
side job as a fitness instructor is 
no easy feat, but Evans says she is 
used to the chaos. Last year, she 
volunteered on both the Free to 
Breathe and Relay For Life event 
committees. This year, her team 
Timstrong has already raised 
$4,344, quadrupling its goal.  

“Free to Breathe is worth it,” 
she said of the time and effort 
she devotes.

Lung cancer is by far the deadli-
est iteration of the disease. More 
people die from lung cancer each 
year than from prostate, breast 
and colon cancers combined. 
The American Lung Association 
estimates that there will be 158,040 
American fatalities due to lung 
cancer this year.

Despite the startling statistics, 

lung cancer research remains 
“grossly underfunded,” Evans said. 
By spreading awareness about the 
need for increased funding and 
clinical trials is paramount, Free to 
Breath hopes to double lung cancer 
survival by 2022. Today, even when 
lung cancer is detected at an early 
stage (before the cancer spreads to 
other organs), the survival rate is 
54 percent.

Like many other lung cancer 
victims, Bumbalough, who served 
as a U.S. Marine, didn’t smoke. 
Although Evans had only praise 
for those who treated Bumbalough 

(Sharp, UCSD, UCLA), she said 
more public awareness is sorely 
needed.

“Unfortunately, [lung cancer] 
is looked upon as a ‘smoker’s 
disease,’ when in fact, 10 percent to 
15 percent of new cases are people 
who have never smoked,” Evans 
said. “I think lung cancer is starting 
to get some public attention — the 
American Lung Association started 
Lung Force, and has quite a few 
celebrities endorsing the cause and 
sharing their personal lung cancer 
stories. The more attention, the 
better opportunity for funding.”

“Jessica was [Bumbalough’s] 
caregiver and support system so 
she has a truly unique perspec-
tive of the disease,” Cremata said. 
“Most people think that lung 
cancer only happens to older 
people but Jessica and Tim’s story 
completely shatters that image.”

The “road to the survivorship” 
gains Free to Breathe hopes to 
make is certainly a long one, but 
Jessica’s motivation stems from her 
grief. She said Bumbalough would 

never want her to be immobilized 
by her mourning, so she channels 
her feelings toward fighting for 
something positive.

“It gives me a small sliver of 
peace and hope that I can make a 
difference in someone’s life, so that 
they never know the kind of pain 
that I’ve been through,” Evans said.

Cremata said Free to Breathe 
plays an important role in positively 
channeling emotions after such a loss. 

“From the moment I first 
met my Free to Breathe family, I 
instantly felt connected because, all 
of the sudden, there was a group of 
people who just understood,” said 
Cremata, who lost her good friend 
Julia to the disease. “I won›t say be-
ing a part of Free to Breathe made 
the grief easier to get through, 
because I am still getting through it 
and it›s never been easy, but being 
surrounded by the people that are 
part of the organization has helped 
to make me a stronger.”

—Contact Hutton Marshall at 
jhuttonmarshall@gmail.com.u

Personal loss inspires 
lung-cancer volunteer
Jessica Evans leads 2015 
Free to Breathe 5K

(l to r) Denette Tanksley (Tim Bumbalough's cousin) and Jessica Evans  
 (Courtesy of Free to Breathe)

(l to r) Rachael Peeters, Julie Cremata, Denette Tanksley and Jessica Evans 
(Courtesy of Free to Breathe)

This year’s local 
Free to Breathe 5K 
takes place Aug. 9 at 
North Embarcadero 
Marina Park.

The event is not 
limited to runners 
and walkers. Several 
options exist to con-
tribute from afar, with 
children or with your 
coworkers. 

Organizers hope to 
raise $43,500, which 
will support the non-
profit’s research and 
advocacy efforts. Last 
year’s event generated 
$37,000. 

For more informa-
tion, to donate or to 
volunteer, visit freeto-
breathe.org.

6-9 PM  
4612 Park Boulevard  

San Diego

TueSDay  
auguST 4Th

Hosted  By

For tickets & information: mamaskitchen.org • 619-233-6262

Hosted  ByHosted  ByHosted  By
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been undone,” referring to years 
of study and public discussion 
about a busy intersection prone 
to accidents and near-misses. 
“This is very upsetting for us on 
the board.”

After almost an hour of 
discussion, the planning group 
voted 14-0 in favor of sending a 
letter to Mayor Kevin Faulconer 
seeking to remove the left turns 
at that intersection.

 Moty, the group’s chair, 
sent an in-depth letter to the 
mayor dated July 13, titled 
“Request Removal of Reintro-
duced Left Turns at 47th Street 
& Monroe Avenue.”

The letter makes three rec-
ommendations:

“1) Ensure that this action by 
the City does not interfere with 
the design work being done by 
SANDAG [San Diego Associa-
tion of Governments] for the 
regional North Park/Mid-City 
bicycle route, which has the ac-
tive cooperation of the planning 
group, local MAD [Maintenance 
Assessment District], and 
nearby residents;

“2) Request an explanation 
why this change to SANDAG’s 
design was made without input;

“3) Request removal of the 
reintroduced left turns, and a 
return to the previous signage.”

Moty explained to Uptown 
News that the Talmadge com-
munity has enthusiastically 
endorsed SANDAG’s proposed 
North Park/Mid-City bike 
plan, which would include 
dedicated bicycle lanes along 
Monroe Avenue.

“If this reintroduction of left 
turns is permanent, it will termi-
nate the Monroe Avenue section 
of the Meade-Monroe segment 
of the North Park/Mid-City 
bicycle routes,” Moty said. “I see 
no feasible way for the bicycle 
path to co-exist with left turns at 
this location. The letter [to the 
mayor] explains more.

To read the full letter, go to 
tinyurl.com/q8ae6lc.

The planning group also 
wants to know why the city au-
thorized the left turns without 
apparently consulting them or 
SANDAG. 

This stretch of Monroe 
Avenue is curvy, starting from 
Euclid Avenue to the east, to the 
intersection with 47th Street, 

and then westward to where 
the avenue splits: Drivers can 
continue on Monroe by bearing 
to the left or turn onto Aldine 
Drive by bearing to the right. 

The layout of these vari-
ous streets, with its dips and 
rises, causes sight-line issues 
for drivers on 47th Street as well 
as motorists at the merger of 
Monroe and Aldine. Additionally, 
the rising and setting sun is a 
major factor impacting motorists 
since Monroe runs east to west. 
All three streets provide access 
to landlocked Talmadge and get 
way more traffic than they were 
originally designed for.

“Aldine Drive is a massively 
complex system of long-term 
poor planning extending out far 
and wide,” Moty told Uptown 
News. “As I said in an email to 
the community after our Jan. 9, 
2013 planning group meeting, 
‘The problems aren’t strictly an 
issue of traffic volume, they re-
ally are an issue of poor design 
exacerbated by volume, and 
left uncorrected for decades.’ 
[tinyurl.com/p5p7dly]

“In March 2013, the all-way 
stops went in, and in May 2013 
they were taken out. Subsequent 
to the removal of the all-way stop 
signs, the Fire Department re-
lented on their opposition to the 
speed bumps on Aldine Drive, 
and later, I don’t recall exactly 
when, the right turn only was 
installed at 47th and Monroe. 
After that, accidents declined 
markedly,” Moty said. “Now that 
the accidents have declined, the 
response from the city appears 
to be to dial up what is allowed at 
47th and Monroe as far as they 
can take it, but it can only be a 
temporary change unless the city 
doesn’t really support SANDAG’s 
early action bicycle plan.”

The KTPG for years has 
pressed for traffic-calming 
solutions to this particular area, 
Moty said.

“There is documentation 
regarding community activism 
and Aldine Drive going back to 
the early 1990s. It is always con-
tentious. We had reached what 
we thought was a reasonably safe 
and controlled situation with the 
installation of the speed bumps 
and the right turn only, though 
drivers continued to make illegal 
left turns after the restriction was 
put in place. Because of that, we 
were discussing a raised diverter 
at 47th and Monroe, but the 
bicycle plan design mooted that 

point,” Moty said.
“In between the January 

2011 meeting and March 2013, 
there were a series of measures 
including lane-separating pylons, 
diverter pylons from behind 
Hoover, restricted turns at Mon-
roe and Aldine from the direction 
of behind Hoover, and striping 
and restriping of lanes trying 
to get something that worked,” 
Moty continued. “All the while, 
many community members kept 
suggesting speed bumps while 
the Fire Department kept vetoing 
it. Finally the three-way stop sign 
went in, it was a fiasco, and the 
Fire Department relented on the 
speed humps. As painful as the 
three-way stop sign was, it was 
probably a necessary precursor 
to the Fire Department removing 
its objections.” 

But even that decision resulted 
in another change for motorists.

“The introduction of speed 
humps here necessitated the 
removal of speed humps on 
47th Street that had been 
installed because the residents 
had complained about speed-
ing. The bicycle path design 
will put a final end to speeding 
on 47th Street, but I guess the 
47th Street residents want their 
left turns more than they want 
an end to speeding,” Moty told 
Uptown News. 

KTPG’s letter to the mayor 
concludes with this plea:

“We believe this staff-direct-
ed change was caused by a mis-
understanding of the conditions 
on the ground. If the city intends 
to participate in SANDAG’s 
North Park/Mid-City bike 
routes, this recent alteration 
can exist for only a short time, 
while leaving the new signs in 
place can only send a message 
to SANDAG that the city is not 
invested in the work SANDAG 
is doing. SANDAG staff are 
faced with challenges enough 
elsewhere, we should not create 
challenges for them here where 
overall community support is 
strong. The KTPG does not 
believe this is the city’s intent, 
and hopes the city will give its 
full support to SANDAG’s plan 
and remove any roadblocks to 
its implementation. Let’s make 
this segment the earliest part of 
SANDAG’s Early Action Plan.”

—Ken Williams is editor of 
Uptown News and Mission Valley 
News and can be reached at ken@
sdcnn.com or at 619-961-1952.u

FROM PAGE 1

TALMADGE

By Dave Schwab

Like the mythical 
phoenix, Kensington 
Video has pledged to rise 
from the ashes of the old 
to establish the new.

“We’re going to create 
a whole different type of 
video experience here,” 
said Guy of the Hanford 
family. The Hanfords 
closed their mom-and-
pop video store at 4067 
Adams Ave. that they had 
operated for nearly 50 
years back in March.

In the 1980s, fam-
ily matriarch Winifred 
“Winnie” Hanford had 
allowed son Guy to 
convert a small portion 
of their existing gift shop 
for movie rentals to real-
ize his dream of turning 
his hobby into a profit-
able business. Thirty years later, 
the four family members involved 
— mom and dad Winnie and Rich, 
now in their 80s, and son Guy and 
daughter Pam Sisneros — made a 
joint decision to retire.

It lasted all of three months.
“The big mistake we made was 

we never took any time off,” Guy 
said, explaining why their retire-
ment failed. “When we closed, it was 
a still a very vibrant business. We 
closed because mom and dad wanted 
to retire, and Pam wanted to enjoy 
her grandchildren. We never gave 
ourselves an opportunity to recharge 
the battery. After about two or three 
months, we found out how much we 
missed it.”

Noting she never “really” wanted 
to retire, Winnie said she was over-
come by the public reaction to their 
departure.

“People were so depressed 
over the store closing,” she said. 
“They’d send me emails and letters. 
Some people came in and cried and 
hugged us. It was like a family was 
leaving them — and they were leav-
ing us.”

“There was such a connection,” 
Guy said. “It was so much more than 
a video store.”

Then came a business “proposi-
tion” from another family member.

“My nephew came in and said 
he wanted to open a juice and 
smoothie place,” Guy said about 
his relative who wanted to obtain a 
Jamba Juice franchise, which costs 
about $300,000. “He was short about 
$299,999.”

“I wanted to have some excuse 
to come back,” Guy said, thinking 
that “Here is something we could 
combine with my dream and (family 
film) history.”

Guy stood recently in the stripped-
down shell of what had previously 
been one huge retail building, which 
is now divided into two separate 
sections, both of which his family 
owns. He said about two-thirds of the 
building space will be rented out to 
Kensington Pet Supply & Dog Wash, 
which will be moving in from down 
the street. The remaining space will 
be reconstituted as an updated video 
shop.

Guy talked about his video store 
reboot, and his vision for the future.

“My idea is to bring a fruit, 
juice and smoothie bar into about 
one-third of the space near the back 
where the checkout counter used to 
be,” he said. “We’re no longer going 
to have the (video) selection out on 
the floor. It’s all going to be comput-

erized with a searchable database.”
Behind him, Guy gestured to-

ward the new shop’s sidewall.
“This whole wall is going to be 

shelves 10-feet-high loaded with 
DVDs, and all this down here (new 
counter) is going to be jewel cases,” 
he said adding, “I’m calling it the 
‘dog run’ because that is where I’m 
going to be going (retrieving cus-
tomer requests).”

Guy wants the resurrected video 
store to be a true mecca for film 
buffs, and a showplace for emerging 
filmmakers.

“The main thing we want to do 
is reach out to the film community 
at all the colleges and universities 
and have this be a free venue for 
students to come and show their 
innovative films, their short films 
that they’re making,” Guy said. “I’ve 
already approached the professors at 
all the colleges and they’re excited.”

Guy intends to build a state-of-
the art theater with all the bells and 
whistles, with seating for 40 or 50 
people.

“People can come in have a 
smoothie and watch a movie,” he 
said. “I think both of those activities 
go hand-in-hand and will support 
each other.”

Guy also wants to bring guests in 
to lecture about film.

“This is going to be a destina-
tion for film lovers,” he said. “That’s 
exactly what I want it to be.”

The ever-popular “Winnie’s 
picks,” mom’s favorite recommenda-
tions from movies she reviews daily, 
will return.

Guy said he is glad they didn’t 
have a fire sale when they closed 
four months ago. He has his entire 
collection of nearly 70,000 titles 
in storage in 350 or so boxes in a 
warehouse. 

He offered his unrivaled collec-
tion, which he values at about $1 
million, to San Diego State Univer-
sity for a quarter of the cost. The 
university was extremely interested, 
but couldn’t find the funding. Guy 
also tried getting established online 
but noted, “competition is absolutely 
fierce.”

Guy Hanford said Kensington 
Video’s remodel should be complete 
by September or October.

Will there be a big grand re-
opening party?

Winnie’s not telling — for sure. 
But she hinted it might involve 
people dressing up in costume.

— Dave Schwab can be reached 
at dschwabie@journalist.com.u

Kensington Video
making a comeback

Winifred “Winnie” Hanford and Guy Hanford say they plan 
to open a new version of Kensington Video, just a couple 
of months after they closed down. (Photo by Dave Schwab)

The highlighted circle shows the intersection of 47th Street and Monroe Avenue, where the city recently allowed left 
turns from 47th Street. Critics say drivers have poor sight lines because of dips, rises and curves on Monroe Avenue, 
making the left turns a safety concern. The nearby merger of Aldine Drive onto Monroe Avenue is also a big concern. 
(Courtesy of Google Maps)



By Eric Bowlby and  
Carmen Aurrecoechea

Maple Canyon in Bankers Hill: 
What comes to mind when you 
read those words? An escape to na-
ture? Trails? Or maybe the unique 
pedestrian bridge connecting the 
Quince Street cul-de-sacs between 
Third and Fourth avenues? 

When San Diego Canyonlands 
looks at an urban canyon, we see 
the opportunity for filtering storm-
water through native vegetation, re-
establishing San Diego’s rich flora 
and fauna including endangered 
species, visual and physical access 
to nature, community connections, 
passive recreation and nature class-
rooms for urban youth. Of course 
none of this is possible without 
purposeful collaboration with the 
city’s Open Space Division, the can-
yon neighbors and a community of 
businesses, youth, and faith-based 
and civic groups. Bankers Hill has 

shown it has both the ingredients 
and the energy.

In the midst of relocating his 
business from Seattle to Bankers 
Hill, and building a home on the rim 
of Maple Canyon with his partner 
Michael Jacobs, artist/furniture 
maker Roy McMakin noticed that 
Maple Canyon “could use a bit more 
love.” He Googled the nonprofit 
San Diego Canyonlands, met with 
executive director Eric Bowlby, and 
began cooking up interest.  

In May 2003, working as the 
Canyons campaign manager for 
the local chapter of the Sierra 
Club, Bowlby had established the 
Friends of Maple Canyon. Over 
the years, the city’s Open Space 
Division worked to engage the vol-
unteer group, and an environmen-
tal consultant company, RECON 
Environmental, adopted the canyon 
as part of an I Love a Clean San 
Diego program. Still, it was time to 
“stir the pot again and re-energize 

local stewardship,” Bowlby said.  
Via email, McMakin introduced 

Bowlby to a list of Maple Canyon 
neighbors and community leaders, 
and they helped SD Canyonlands 
with door-to-door outreach to over 
1,500 Bankers Hill residents — 
inviting them to a free, guided tour 
of the canyon.  On Feb. 7, over 40 
residents turned out for the canyon 
tour led by city open space Ranger 
Jason Allen and SD Canyonlands 
president Carrie Schneider (former 
president of the California Native 
Plant Society, San Diego Chapter).

The flyer also promoted a Feb. 
22 stewardship event and Bankers 
Hill responded with a turn out of 20 
new Maple Canyon friends. With 
guidance from Ranger Mika Shima-
da, they installed new steps on the 
steep trail entrance off of Quince 
Street and Third Avenue. They also 
filled a walk-in dumpster with litter, 
palm fronds, dumped furniture and 
soggy piles of clothing left behind 
in abandoned camps.  

McMakin urged Bowlby to 
make a presentation at the monthly 
Bankers Hill Community Group 
meeting. At their March 16 meet-
ing, Bowlby outlined the challeng-
es for restoring Maple Canyon, and 
discussed his Canyon Enhance-
ment Planning (CEP) program that 
is methodically planning rehabili-
tating of urban canyons throughout 
San Diego.

CEP includes a partnership 
with San Diego State University’s 
Geography Department. The SDSU 
students and interns go afoot and 
afield to map the existing condi-
tions in the canyons, including so-
cial trails, erosion, viewpoints and 
vegetation conditions. These new 
GIS maps are used by community 
stakeholders to assess enhance-
ments such as what trails to close 

and which to improve and what 
connections can be made for trail 
users to link to Balboa Park, Little 
Italy or even San Diego Bay. 

The maps were completed in 
May, and SD Canyonlands will 
assemble the stakeholders to 
begin the Maple Canyon en-
hancement planning process this 
fall. Visit sdcanyonlands.org/cep 
and scroll down to view these 
new maps.

Maple Canyon sits on the 
fringes of Downtown San Di-
ego. It has all the daunting 
urban canyon challenges such 
as widespread invasive plant 
species, severe erosion, illegal 
dumping, encampments and trail 
blazing. But now it has McMa-
kin’s leadership and a newly 
organized Friends of Bankers Hill 
who are enthusiastically rolling 

up their sleeves. Bankers Hill 
residents have donated to sup-
port SD Canyonlands planning 
and stewardship programs. With 
support from the City Open Space 
Division and biological expertise 
from RECON Environmental, 
the recipe is place to address the 
challenges in Maple Canyon and 
showcase the incredible resource 
values of  San Diego’s wonderful 
urban canyons.  

To join the Friends of Maple 
Canyon group or for further infor-
mation, contact miranda@sdcan-
yonlands.org or call 619-284-9399.

—Eric Bowlby is the executive 
director of San Diego Canyon-
lands. Carmen Aurrecoechea is a 
San Diego Canyonlands intern and 
graduate from San Diego State Uni-
versity, majoring in geography.u 
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Volunteers clean up Maple Canyon, such as hauling dead palm fronds to a trash bin. 
(Courtesy of Friends of Maple Canyon)

Volunteers get instructions on what to clean up in Maple Canyon. (Courtesy of Friends of Maple Canyon)

Giving a little love 
to Maple Canyon
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By Andy Hinds | Parenting

You are certainly aware of the 
buzz surrounding an upcoming event 
at the Observatory North Park (for-
merly the iconic North Park Theatre), 
wherein people nostalgic for the '70s 
participate in a boisterous homage 
to that era’s nostalgic notions about 
the ‘50s. You’re not? Oh. That’s fine; 
you probably just don’t get out much, 
what with the kids and work and all 
that. All the young scenesters are 
talking about it.  

Anyway, Friends of Jefferson 
Elementary, the 
nonprofit community 
group that supports 
North Park’s 
neighborhood public 
elementary [disclo-
sure: I’m a board 
member], is throw-
ing a shindig: For 10 
measly dollars, you 
can join several hun-
dred of your friends 
and neighbors in belt-
ing out your favorite 
tunes from “Grease” as you watch 
the original 1978 movie starring 
John Travolta and Olivia Newton 
John. Included in the price is your 
choice of either a) one serving of 
beer or wine from the theater bar 
(beer courtesy of Mike Hess Brew-
ing); or b) two items from the pop-
corn/candy counter. All proceeds 
from the theater bar and concession 
stand go to Friends of Jefferson. 

In addition to the shenanigans 
inside the beautiful theater, the North 
Park Historical Society is arrang-
ing for some bitchin’ hot rods to be 
parked outside the building for your 
ogling pleasure. This all happens on 
Sunday (party people may know this 
day by its other name: “Funday”), 
July 26. Doors open at 2 p.m., and the 
movie rolls at 3. 

To recap: Hot rods. Danny. Sandy. 
Rizzo. Kinickie. Adult beverages. The 
song stylings of … you and your crew. 
All for a measly sawbuck (that’s ‘50s 
lingo for $10).

At this point you are prob-
ably thinking, boy, that Friends of 
Jefferson must be a powerful and 
well-funded organization to be able 
to have events in such a swanky and 
prestigious venue! 

Powerful? Yes, if you mean “dedi-
cated to the point of obsession and 
buoyed by the moral support of the 
community.” Well-funded? Um, that’s 
a work in progress.

Having completed the pitch 
segment of this column, allow me to 
proceed to the backstory, which is 
probably more interesting, and defi-
nitely has more lessons and morals 
and whatnot.

The story of the North Park 
Theatre is long and fascinating. It was 
built in 1938 as a vaudeville theater 
and movie house, and quickly be-
came a top performer of the Fox West 
Coast Theater chain. State of the art 
for its day — the first Fox theater with 
“Vitaphone Sound” and air condition-
ing — it was the entertainment hub 
of the community. Alas, the ‘60s and 
‘70s saw a decline in business for the 
neighborhood movie house as shop-
ping centers and malls took over; and 
by the ‘80s, North Park Theatre was 
virtually abandoned. 

From 2000 to 2005, with backing 
by the city, the North Park Theatre 
was resurrected to its former glory. 
But as an economic enterprise, it still 
floundered. Its owner, Lyric Opera, 
could not keep the lights on with 
ticket sales from musical theater and 
other rentals, and filed bankruptcy. 

David Cohen and the Verant group 
took over in 2013.

The Verant group had owned 
West Coast Tavern, the restaurant in 
the front of the building, since 2009. 
The restaurant continued to do well 
after Cohen took over, and the theater 
side treaded water with a new format 
that focused more on bands. 

Then in January 2015, the whole 
operation was purchased by Orange 
County concert venue, The Observa-
tory. This came as a surprise to many, 
including the manager of West Coast 
Tavern, Paris Landen, who, along 

with getting a new 
employer, gained a 
new job description as 
the general manager 
of both the restaurant 
and the theater.

Paris, although 
somewhat blind-
sided, took the 
transition in stride, 
and told me that in 
reality, the changes 
to the business were 
minor. “We have 

more shows now,” she said, “which 
we have to in order to stay in busi-
ness — just the electricity bills in 
the theater are incredible.”

Others in the neighborhood had 
a different perception of the changes. 
Complaints swirled around on the 
street and social media. Too many 
shows. Too loud. Increased litter. Un-
savory characters stumbling through 
yards. Patrons taking up the street 
parking. Oddly, these beefs only 
came through secondhand reports. 
“No one complained directly to me or 
anyone at the theater,” Paris said. “I 
guess they weren’t sure who was in 
charge at that point.”

Instead, locals expressed their 
consternation about an OC rock 
club and its denizens invading their 
neighborhood, and to folks like 
Angela Landsberg, executive director 
of North Park Main Street, the organi-
zation that, among its other roles, acts 
as a liaison between business and 
community members.

“People tend to direct their 
complaints to me,” Angela said. “And 
when I say there are a lot of them, I 
mean … yeah,” she trails off. When 
complaints about Observatory North 
Park started materializing, Angela 
quickly organized meetings between 
herself, Paris, the Police Department, 
the Business Maintenance District, 
the North Park Garage (parking 
structure) and concerned citizens. 

Meanwhile, at the March meeting 
of the North Park Planning Commit-
tee (NPCC), a few people brought 
up their concerns regarding the new 
concert venue during the public com-
ment segment. “It really wasn’t that 
big of a deal,” said Vicky Granowitz, 
chair of the committee. “Just a couple 
of people who were upset about the 
Observatory; but also a couple who 
defended them.”

Some businesses might have 
brushed off the concerns of their 
neighbors, especially when not con-
fronted directly, but Paris and her 
team proactively put their heads 
together with Angela and the other 
parties involved, and hammered 
out solutions to every concern 
they had heard. At the next NPCC 
monthly meeting, Paris and Ob-
servatory’s Director of Operations 
Ryan Black were prepared with 
responses to all of the concerns 
that had been voiced. They even 
used PowerPoint.

Paris explained some of the 
changes. To address the intertwin-
ing concerns of public safety and 

litter, Paris tasked her small army 
of security personnel (which had 
grown from seven members to 36 
with the change in ownership) with 
patrolling the neighborhood for 
trash and rowdy behavior. “They’re 
not the police,” she said, “but they 
can remind people that they are in a 
residential neighborhood if they’re 
being loud or inappropriate.” In 
addition, she hired off-duty police of-
ficers to hang around during shows, 
mostly as a disincentive for concert-
goers to act stupid. Also, she opened 
communications with SDPD to let 
them know when she is expecting 
big crowds and when shows let out, 
so that they can send a patrol car by 
if one is available, just to make their 
presence felt.

To the noise complaints, Paris 
responded by having soundproofing 
curtains installed, and is working 
on even more structural solutions 
for the future. She enacted a “no 
re-entry” policy so that the doors 
stay closed and patrons can’t wander 
between the performance and their 
cars doing god-knows-what in the 
surrounding area.

The ever-present parking prob-
lem was mitigated by an ingenious 
and elegant solution: a couple bucks 
were tacked on to the price of each 
concert ticket to validate parking in 
the parking garage on 29th Street. 
(A happy side note: Since that policy 
has been in place, the structure 
has started meeting its budget 
goals for the first time since it was 
constructed.) 

Finally, Paris and Ryan addressed 
a more existential concern about the 
new business: How would it give back 
to the community that helps them 
stay in business? Paris cited several 
community events they had hosted 
at no cost or a reduced cost to the 
organizations involved, including the 
annual FilmOut San Diego LGBT 
Film Festival, events with the San Di-
ego LGBT Community Center, and … 
a fundraiser for Friends of Jefferson 
involving the movie “Grease.”

There is yet another backstory, 
full of happy coincidences and fuzzy 
warmth, explaining how the partner-
ship between Friends of Jefferson and 
Observatory North Park evolved, but 
no space for it here. 

And how was Paris and Ryan’s 
presentation to the (formerly) 
concerned citizens of North Park re-
ceived? Well, suffice it to say that the 
positive comments from the audience 
that followed had to be cut short in 
the interest of time. And certain, usu-
ally gruff and stoic attendees (ahem) 
may have gotten a little something 
in their eye as they imagined North 
Park Theatre and Jefferson Elemen-
tary rising together like conjoined 
phoenixes (phoenices?) caught in the 
updraft of their community’s goodwill. 
It was dusty in there and I was a little 
tired, I swear.

I asked Angela Landsberg what 
she thought the lessons of the 
whole episode were, and she put it 
in much more practical terms than 
the convoluted metaphor above: 
“It’s just a great example of the 
kinds of outcomes that are possible 
when people sit down and problem-
solve rather than throw daggers at 
each other.”

When I asked Paris Landen what 
was most remarkable to her about 
the experience, she said, “Ironically, 
because of this rough start, I was 
compelled to really get into com-
munity relations, which is something 
that I love. Before, we weren’t making 
enough money to think about how we 
could help anyone else out. There are 
growing pains, sure; but the more we 
grow, the more we can give back.”

—Contact Andy Hinds at 
facebook.com/friendsofjef fersonele-
mentary or friendsofjef fersonnp@
gmail.com.u

Theater responds to concerns, 
and community breaks into song

Andy Hines



How many goddesses stretch 
from ancient Rome, Greece and 
Egypt to Adam’s first wife, Lilith, to 
Hilary Clinton? Creator/director Ja-
vier Velasco and projection designer 
David Scott set out to show you quite 
a few in the Moxie Theatre produc-
tion of “Eternally Bad,” a world 
premiere musical playing through 
Aug. 2 at the Rolando theater. 

To assist in enumerating the 
goddesses and telling their wacky 
tales (based on the work of comics 
queen Trina Robbins), Velasco, who 
co-conceived the musical with Steve 
Gunderson, enlists “Three Sisters,” 
sung (music by San Diego jazz art-
ist/composer Candye Kane) and out-
rageously acted by Devlin, Melissa 
Fernandes and Rae K. Hendersen. 

The men they castrate, strip, beat 
up and dismember are portrayed by 
hunky Erik Dugan (Adonis), who 
makes his first San Diego stage 
appearance here, and the gifted 
Michael Parrott (Guy). When all 
these forces sing in harmony (ar-
rangements by Gunderson), it is a 
wondrous sound. With the exception 
of Dugan, who displays luscious 
physical beauty and rudimentary act-
ing skill, all contribute comic chops 
as well, and Fernandes in particular 
shows a range of talents that wow 
even those familiar with her work. 
We already knew Devlin is capable of 
evoking tears and laughter. Hender-
sen’s vocal skills are impressive, too, 
but she seems most of the time to be 
at a remove from the material and 

the audience.
Though the dizzying procession 

of goddesses and situations, per-
formed at high dudgeon, eventually 
exhausted this onlooker and though 
the music lacks variety (slightly 
exacerbated by Gunderson), one is 
consistently amused by Velasco’s 
choreography and stage movement 
and Kate Bishop’s deft and colorful 
costumes, which morph instanta-
neously with the addition of a scarf 
or a shirt. Kristen Flores creates 
the non-committal scenic design; 
Jason Bieber, the lighting; and Matt 
Lescault-Wood, the excellent sound 
design. It’s not easy to effectively 
mike singers in so small a house.

Among my favorite numbers 
were Lilith’s “Who’s on Top?” Jeze-
bel’s “Eternally Bad,” Pele’s “Don’t 
Mess With Fire,” and Grizzly 
Woman’s “People Who Eat People.” 
Parrott lends much hilarity as Ra, 
the Egyptian sun god, and as a 
sumo wrestler. 

Among the other goddesses are 
Amaterasu, Louhi, Kilinoe, Jezebel, 
Madari, Kali, Erishkigal, Artemis, 
Kannaki, Inanna, Uzume, Circe, 
Isis and Osmotar. And those are 

just the goddesses.
In an interesting sidebar pro-

vided by one of the Moxies, I’m told 
that Velasco first met Kane when he 
called her to ask permission to use 
one of her songs in a dance version 
of “Eternally Bad,” which he did 
with San Diego Ballet. With Kane he 
then created a musical based on her 
life story, titled “The Toughest Girl 
Alive,” which became a workshop at 
Moxie several years ago. Kane’s only 
connection to Velasco’s “Eternally 
Bad” is that she wrote the music.

Kudos to Moxie for taking a 
chance on new work, something 
it has done throughout its 10-year 
existence. Creative types both 
young and seasoned and male and 
female, deserve a platform for 
their work concerning women. In 
addition to individual producers, 
“Eternally Bad” is also supported 
by the San Diego Foundation, 
Creative Catalyst Program.

—Charlene Baldridge has been 
writing about the arts since 1979. 
You can follow her blog at char-
lenebaldridge.com or reach her at 
charb81@gmail.com.u
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KISS ME, KATE

The cast of Kiss Me, Kate. Photo by T Charles Erickson.

EXTENDED BY POPULAR DEMAND!
Must Close August 9

Now Playing!

Music and Lyrics By   Cole Porter  
Book by Sam and Bella Spewack

Choreography By   Peggy Hickey   
Directed by Darko Tresnjak

“It had me smiling from start to finish!
 The musical comedy with the matchless Cole Porter 

score seems made for blissed-out summer nights
 — a classic to be savored.”

Charles McNulty,  Los Angeles Times

“Playfully mischievous!
A rambunctious production masterminded by director 

Darko Tresnjak, with a magnificent score by Cole Porter.”
Sylviane Gold, The New York Times

CRITIC’S CHOICE
“Entertaining! A savvy and crackling production.”

James Hebert, The San Diego Union Tribune

A co-production with Hartford Stage

O woman, what a work
of art thou are

Theater
Review
Charlene Baldridge

“Eternally Bad”

Written and directed by 
Javier Velasco

Original songs by  
Candye Kane

Arrangements by  
Steve Gunderson

Thursdays-Sundays 
through Aug. 2

Moxie Theatre 
6663 El Cajon Blvd., 
Suite N (Rolando)

Tickets $40 
(some discounts apply)

moxietheatre.com 
858-598-7620

(top, l to r) Rae K. Hendersen, Erik Duggan, Devlin, Michael Parrott and Melissa 
Fernandes; (middle) Erik Duggan and Rae K. Hendersen; (bottom, l to r) Rae K. Hen-
dersen, Melissa Fernandes and Devlin (Photos by Daren Scott)



Park and Hillcrest around the 
intersection of University Avenue 
and Park Boulevard. Densities 
and height limits in single-family 
neighborhoods would remain 
unchanged in the name of pre-
serving “community character,” 
intangible qualities of a neigh-
borhood giving it unique charm.

The plan points out, however, 
that Uptown’s last community 
plan update in 1988 had some 
ambitious density increases in 
mind, which have yet to be com-
pletely realized.

“The 1988 Community Plan 
proposed some of the highest de-
velopment intensities in the city 
outside of Downtown within com-
mercial corridors that today still 
have many low-scale older build-
ings,” the plan states. “However, 
the rate of new development since 
1988 has been modest and uneven 
so that a grander vision of unified, 
prominent buildings along major 
corridors has oftentimes resulted 
in a mosaic of awkward scale tran-
sitions (a key issue of this plan).”

The plan also incorporates 
what many see as a compromise 
between residents and develop-
ers, the Incentive Zoning Pro-
gram. This gives developers the 
freedom to propose projects that 
exceed the area’s building height 
limit, while leaving the project’s 
approval to the discretion of city 
planners and community planning 
groups. Ideally, this creates an in-
centive for developers to include 
public-benefitting amenities, such 
as park space or parking, that will 
make the project more alluring 
to the community. This program, 
fully fleshed out in the plan 

update’s urban design section, is 
only applicable in certain areas.

These community plan 
updates are applicable at least 
20 years into the future. Up-
town’s plan was last updated 27 
years ago. Once Uptown’s plan 
is implemented, city planners 
estimated that the community’s 
population will increase from 
36,061 to 56,025.

Chris Ward, a 2016 City Council 
candidate for the District 3 (which 
encompasses Uptown), commented 
through email on the importance of 
finding a balance between increas-
ing density and preserving single-
family neighborhoods.

“It is important that we struc-
ture planned density to areas 
that appropriately accommodate 
the growth, while meeting the 
city’s General Plan goals and 
future population pressures,” 
said Ward, who also sits on the 
Uptown Planners board. “This 
also helps to, for the foresee-
able future, protect the existing 
character of some single-family 
and lower density neighborhoods 
as well as our precious network 
of open space canyon areas. 

“We balance these to achieve 
a number of goals: providing a 
variety of housing types for all 
age, income, and social groups; 
enhancing active commercial 
districts including pedestrian-ori-
ented designs which benefit from 
a sustainable level of residential 
development and transportation 
options; directing multi-family 
developments to not detract from 
the surrounding neighborhoods 
but rather provide better transi-
tions in scale between future and 
existing patterns; and preserving 
natural hillsides, canyons, and 
structures with potential histori-
cal significance — all characteris-

tics which make Uptown a place 
that residents, business owners 
and visitors want to be.”

In Hillcrest, the epicenter of 
Uptown, the primary goals of 
the land-use draft are to increase 

commercial activity “especially 
those that generate pedestrian-
oriented activity into the eve-
ning” (i.e. restaurants and bars), 
increase open space with the use 
of mini-parks (most notably at 
the University Avenue and Nor-
mal Street “Pride Plaza” intersec-
tion), and ramp up development 
and density around the stretch of 
Park Boulevard near University 
Avenue that bridges Hillcrest to 
North Park. 

The latter goal includes 
playing up the historic Egyptian 
Quarter on Park Boulevard south 
of University Avenue, a once-
thriving thematic commercial 
district that now shows the be-
ginnings of a revival, with busi-

nesses like Heat Bar & Kitchen 
livening up the thoroughfare to 
attract customers. A site in front 
of Heat was the initial trial run 
for the aforementioned mini-
parks or “parklets” in Hillcrest.

Rich Grousset, a member-
at-large for the Hillcrest Town 
Council (HTC), said the resi-
dents group is pleased to see 
their recommendations — many 
of which were for low building 
heights — taken into account. 
Still, he said, concerns remain 
about density increases in or 
around the neighborhood.

“Related to density in gen-
eral, some [HTC members] 
believe the city should update 
Hillcrest’s infrastructure to 
meet current demand before the 
community accepts increased 
density,” Grousset said. “And 
as far as density bonuses, some 
community members believe 
that the bonus system will result 

in increased uncertainty for the 
neighborhood and developers, 
as each project would require a 
negotiation about the type and 
scale of amenities that would 
merit a bonus.”

In Bankers Hill, perhaps 
hoping to replicate Downtown 
pedestrian hotbeds such as Little 
Italy, the draft calls for increased 
development and pedestrian 
enhancements along the more 
populated portions of the area. 
One residents group in the 
neighborhood has long lamented 
the high speeds and scarce 
crossing points on Sixth Avenue, 
a high-volume link between Hill-
crest and Downtown.

University Heights is split at 
Texas Street between two plan-
ning areas, Uptown and North 
Park. Residents of University 
Heights, most vocally the Univer-
sity Heights Community Associa-
tion, have advocated for the city 
to redraw the Uptown planning 
area’s borders to fully encompass 
University Heights as part of this 
plan update. A smaller group of 
residents have even called for 
Uptown’s borders to extend all 
the way down Adams Avenue to 
its intersection with the Inter-
state 805. This proposed draft, or 
at least the land-use portion of it, 
makes no mention of the issue.

Anthony Bernal, also a candi-
date for the District 3 City Council 
seat and a longtime aide to termed-
out Councilmember Todd Gloria, 
said he is glad the plan is nearing 
completion, but withheld praise of 
specific aspects of the plan until the 
community input process.

“I’m thrilled to see a draft 
community plan update for 
Uptown. Having worked along-
side Councilmember Gloria for 
the past six years, I know that 
the Uptown neighborhoods have 
been calling for more public 
space, diversified housing, and 
vibrant business and shopping 
districts while maintaining the 
community’s overall character,” 
Bernal said through email. “I’m 
eager to receive further input 
from residents during the public 
review process, particularly with 
regard to urban design elements, 
and doing what I can thereafter 
to help find the right balance 
between the community and the 
building industry for implemen-
tation. Nevertheless, this is a tre-
mendous first step for Uptown.” 

Those unable to attend the 
July 21 meeting can give feed-
back directly to the city’s lead 
planner on the update, Marlon 
Pangilinan, by contacting him at 
mpangilinan@sandiego.gov. 

—Contact Hutton Marshall at 
jhuttonmarshall@gmail.com.u
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A city map outlines the area served by the Uptown Planners.  
(Courtesy of uptownplanners.org)



The notion that French brunches are 
heavier than their American counterparts 
simply isn’t true. Granted, they may be 
pricier because of higher quality ingredients 
used in some dishes. But by the time you 
slug down your last mimosa, you’ve pretty 
much ingested the same amount of calories, 
carbs and cholesterol that attracted you to 
the early-midday meal in the first place — 
actually, maybe less.

Bleu Bohéme in Kensington presents a 
menu of savory waffles, elegant egg dishes, 
rich sandwiches and refined “petits plats” 
from 10 a.m. to 3 p.m. on Saturdays and 
Sundays.

Black Mediterranean mussels are also 
available in four different preparations, a 
carryover from the daily dinner menu that 
seemed too delicate a choice on a recent 
Sunday morning. We instead gravitated to 
dishes involving fuller blasts of energy while 
relaxing somewhat bleary-eyed within the 
restaurant’s medieval-like design.

Ultra-creamy Roquefort cheese and 
cubed red beets resembling sparkling rubies 
graced a sizable salad of butter lettuce that 
I’d normally reserve for late-day eating. But 
such rules are meant to be broken at brunch, 
especially when the salad is clenched by 
fresh green-apple slices, olive tapenade cros-
tini and herby Dijon dressing.

The menu’s predictable inclusion of 
French onion soup proved a fine warm up to 

the breakfast-type fare that followed. Served 
in a small ceramic urn nestled in white linen, 
and capped by toasted Gruyere cheese, the 
sweet broth was beautifully underscored 
by tarragon and herbs de Provence. It 
wasn’t the salty, one-dimensional version of 
untrained cooks.

Ken Irvine is chef and owner. He grew up 
in Montreal and lived an epicurean lifestyle 
with parents who exposed him to fine-dining 
establishments all over the world. After 
graduating from the Culinary Institute of 
America, he headed top-rated kitchens in 
France and England.

He previously operated two Coronado 
restaurants: Chameleon Café & Lizard 
Lounge and Chez Loma French Bistro. And 
currently, he’s also a managing partner of 
Sea 180 Coastal Tavern in Imperial Beach.

If you’ve never experienced the triple-
cream rush of St. Andre cheese, Irvine folds 
it into an omelet with fresh asparagus. Fluffy 
and shaped so precisely into a half moon; 
we assumed the eggs were cooked in one 
of those folding omelet pans you buy at Bed 
Bath & Beyond. But they weren’t. Irvine and 
his kitchen cronies show off crafty handwork 
at the griddle.

The omelet was accompanied by deli-
cious, barely dressed salad greens and soft, 
fried potatoes strewn with rosemary and 
caramelized onions, a decent step above your 
everyday brunch variety.

From the waffles category, two sunny-
side-up eggs with their yolks rising flawlessly 
from the whites draped a layer of house-
smoked salmon, thick mascarpone cheese 
and cucumbers. The waffle sitting beneath 
the smiley arrangement was slightly sweet, 

but not enough to interfere with the savory 
scheme. Other toppings include prosciutto 
with fig jam; house bacon with St. Andre 
cheese; or smoked ham with Gruyere, with 
the latter two waffles hiding sinful smears of 
mayonnaise.

Several sandwiches of the hearty French 
ilk are also available. It took everything in me 
to resist the ham-Gruyere-egg croque Ma-
dame, which is my favorite sandwich on the 
planet. With approval from my companion, 
we instead shared the “sandwiche au jambon 
fume,” which translates to smoked ham.

In this case it’s actually pork loin, cured 
and smoked rather intensely in-house. 
Served on a commendable baguette with the 
additions of balsamic-spiked fig jam and oozy 
brie cheese, the construct tasted too hectic 
for our liking. In hindsight, I would have 

preferred the marinated New York steak 
sandwich with Dijon as my croque alterna-
tive.

Fortunately, the super-effervescent 
pomegranate mimosa I ordered became 
an effective power washer to the palate as 
I jumped from the smoky pork loin to our 
other dishes. 

If you arrive with a sweet tooth, the menu 
obliges with vanilla-mascarpone crepes 
drizzled in blueberry sauce; crème brulee 
waffles with berries; or a Nutella waffle 
crowned with bananas and caramel sauce. 
A diehard fan of Bleu Bohéme sitting at a 
nearby table ordered the latter, and de-
scribed it to us as tasting like “unbelievably 
good banana pudding on a Belgian waffle.”

Much to our satisfaction and bewilder-
ment, we breezed into the restaurant without 
wait lines or loud commotion inside. Even 
the pretty sidewalk patio was fairly under-
populated. It was 10:30 a.m. on a Sunday, just 
when the first wave of brunchers throughout 
Uptown normally begin exhibiting their 
dominance.

Perhaps Comic-Con had sucked the 
life out of Kensington that morning, since 
parking was easy to land. Or maybe cost is 
a factor since many of the dishes are priced 
a few notches above to what other brunch 
spots charge.

But if you don’t mind forking into Pari-
sian-style salads and egg dishes laced with 
decadent cheeses before the clock strikes 
noon, Bleu Bohéme is a fine and worthy 
place to kick-start weekend days of leisure.

—Frank Sabatini can be reached at fsaba-
tini@san.rr.com.u
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Restaurant Review 
Frank Sabatini Jr. Bleu Bohéme

4090 Adams Ave.
(Kensington)
619-255-4167

Brunch prices: Soups, 
salads and sandwiches, 
$12.95 to $19.95; waffles, 

egg dishes and other 
plates, $11.95 to $19.95

Eggs and salmon waffle Salade Maison

The au fromage omelet
French onion soup (Photos by Frank Sabatini Jr.)

HappyHappy
eggs



It wasn’t until recently that I 
became aware of the underplayed 
happy hour at Micho’z Fresh Leba-
nese Grill, a favorite in my books 
for lentil soup, meat pies, and most 
of all, the shawarma. As a casual 
family-owned eatery, the booze 
selection is a footnote, containing 

only a limited selection of wine and 
bottled beer. Hence, I came knock-
ing mainly for the food steals.

Four hours every weekday, the 
gyro, falafel and chicken shawarma 
wraps drop down by a few bucks to 
$4.90 apiece. They’re about eight 
inches long and constructed with 
thin, sturdy flat bread made from 
scratch and cooked on a sajj oven.

Domestic beer during happy 
hour sells for $1.99 — basically your 
Bud Light. Imports such as Negro 
Modelo, Heineken and Lebanese 

Almaza Pilsner cost $2.99 each.
When I inquired about the wine 

selection, the guy running the front 
of the house pointed gruffly to a 
high open shelf, unwilling to name 
any of them. He wasn’t forthcoming 
about the happy hour deals either 
until I asked. Though fast to deliver 
my food and drink order to the table 
on this very slow afternoon, his abil-
ity to promote anything in the house 
was sorely lacking.

 After strutting over to the wine 
ledge, I could only spot a couple 
of bulk varietals under the Chilean 
“120” label, plus a few Old World-
style Lebanese options from Ksara, 
one of which I tried during a dinner 
visit and didn’t like. 

So a cold Almaza it was while 
snacking initially on complimentary 
carrot sticks spritzed with lemon 
juice. The beer is gently carbonated 
with elusive notes of grain and light 
bitterness. Consumed with Middle 
Eastern food, it’s quite enjoyable.

My chicken shawarma wrap 
flew out of the kitchen within 
minutes, half of it swaddled in white 

paper for easy handling. Packed 
densely with marinated breast meat, 
lettuce and tomatoes -- and dripping 
with addictive garlic sauce — the 
long, skinny pickle tucked inside 
provides both a desirable texture 
and discrete, tangy flavor. For such 
a minor ingredient, it’s what keeps 
me ordering the same thing every 
time I visit here.

The space is relaxing on late 
afternoons, when take-out business 
temporarily dies down. Retractable 
garage doors separate the sidewalk 
patio from the small dining area, al-
lowing you watch the world go by in 
vibrant Hillcrest, not to mention fill 
your stomach with food and booze 
for under $10 easily.u
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DR INK S :   

Craft beer drinkers will have to 
make due with a small selection 
of bottled brews that include 
Bud Light, Corona and Lebanese 
Almaza Pilsner. The wine selec-
tion is also limited, extending 
to only to a few Chilean and 
Lebanese varietals.

FOOD :  
The kitchen does an excellent job 
at making wraps using house-
made flatbread bread and fresh 
veggies. Other items from the 
regular menu are also reliably 
bright and flavorful. 

VA LUE :   

The well-endowed wraps cost just 
under $5 during happy hour; beer 
starts at $1.99 per bottle; and 
wines by the glass cost $3.99.

SERV IC E :   

The only frontline employee work-
ing on this particular afternoon 
seemed in no mood for custom-
ers. Service in past visits was 
much better.

ATMOSPHERE :   

A quaint front patio leads into a 
small dining area that is clean, 
airy and tastefully designed with 
mixed materials.

RATINGS

Come On  
Get Happy!

Dr. Ink

Micho’z Fresh Lebanese Grill
1459 University Ave. (Hillcrest)

619-255-9299
Happy hour: 3 to 7 p.m. Mon. - Fri.

Pickle
in the middle

Lebanese beer and a chicken shawarma wrap at Micho’z Fresh Lebanese Grill  
(Photo by Dr. Ink)



A sausage fest celebrating San Diego LGBT Pride will be 
held throughout the day, July 18, at Local Habit in Hillcrest. 
For $5, customers will receive a choice of alligator, andouille 
or chicken sausages prepared by head chef Jimmy Tessier, a 
protégé of famed chef Emeril Lagasse. In addition, machines 
for making frozen daiquiris and hurricanes for $7 per drink 
will be running at full throttle. 3827 Fifth Ave., 619-795-4770.

A third San Diego location of Dark Horse Coffee 
Roasters is opening next month in Golden Hill, at 811 25th 
St., across the street from Counterpoint. The company, 
which sources some of its beans from Brazil, Columbia and 
Ethiopia, opened its first local outlet in Normal Heights in 
2012 before branching into North Park. The kitchen used for 
making pastries and donuts will be moved from North Park 
to the new location. 619-344-6962.

 

Hillcrest’s newest specialty store, Vom Fass, has a com-
plimentary pairing of “brunchables” to liqueurs and sparking 
wines, from 10 a.m. to 1 p.m. July 19; and a tasting demon-
stration of summer cocktails ($15), from 6 to 8 p.m. July 23. 
1050 University Ave., Suite E-103, 619-534-5034.

Amid the return of 124 rainbow flags gracing the Gaslamp 
Quarter (since July 12), a couple of Downtown hotspots 
are also honoring San Diego LGBT Pride weekend with 
special cocktails that will be available July 17-19. At Saltbox, 
bartender Carin Larson has created the One Love, which 
blends together Bombay Gin, lime juice, lavender bitters and 
prickly pear wine. Over at Jsix, bar manager Chris Burkett 
will introduce The Jenner, a tiki-inspired drink made with Mt. 
Gay Rum and pineapple, orange and lemon juices. 1047 Fifth 
Ave., 619-505-3003; and 616 J St., 619-531-8744, respectively.

South Park’s Rose Wine Bar + Bottle Shop has 
acquired the adjoining space left behind by Stone Brewing 
Co., which operated a tasting room there for four years. In 
the coming month, the wine bar will begin utilizing the ad-
ditional square footage for special events, movie nights and 
private parties. 2219 30th St., 619-281-0718.

The dramatic impact honey bees have on our food sys-
tem is the focus of a critically acclaimed Swiss documentary 
that will be presented by Slow Food Urban San Diego, at 
7:30 p.m., July 23, at the Landmark Hillcrest Cinemas. 
The movie, titled “More Than Honey,” examines the chal-
lenges that honeybee colonies face in California, Europe, 
China and Australia. Admission is $11.50. 3965 Fifth Ave., 
619-819-0236.

Customers coming into BJ’s Restaurant & Brewhouse 
with their summer diets in mind can now indulge in sev-
eral entrees that don’t exceed 795 calories. The company’s 
expanded “enLIGHTened” menu features such new additions 
as fire-roasted Barbacoa chicken with feta cheese over brown 
rice; cherry-chipotle salmon; a combo plate of mahi mahi and 
shrimp with spicy garlic over couscous; plus more.

The dishes join an existing lineup of light fare that ex-
tends to breast-meat turkey burgers, chicken pita tacos and 
barbecue bison burgers. They’re available at all locations, in-
cluding at the Hazard Center in Mission Valley. 1370 Frazee 
Road, 619-814-6350.

—Frank Sabatini Jr. can be reached at fsabatini@san.
rr.com.u
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UPTOWN FOOD BRIEFS

DINING/FEATURE

A sausage fest will coincide with San Diego Pride weekend at Local 
Habit in Hillcrest. (Courtesy of PlainClairity Communications)

The Jenner cocktail is coming to Jsix for San Diego Pride. (Courtesy of  
The Nth Element)

A special screening of the film is scheduled July 23 at Landmark 
Hillcrest. (Via Pinterest)

By Kai Oliver-Kurtin

When Iranian sisters Dolly and 
Kashmira Torki moved to San Di-
ego, Dolly had been practicing the 
ancient hair-removal technique of 
threading since she was 14. Grow-
ing up in India where threading is a 
common practice, they have spent 
the last 40 years perfecting their 
hair-removal skills. This month 
they are celebrating a decade in 
business at their popular Hillcrest 
salon, Beauty by Dolly. 

A family owned and operated 
business, Beauty by Dolly has a 
team of trained specialists that in-
cludes the Torki sisters’ daughters 
and nieces. Kashmira’s daughter 
Natashah has been involved since 
the inception, beginning as a 

receptionist and now running the 
business as the managing director. 
As a fourth-generation eyebrow 
specialist, Natashah has practiced 
threading for 15 years.

The close-knit staff also has a 
familial relationship with their cli-
ents. Dolly is known to remember 
every client’s name as well as those 
of their family members.

“Hair removal is a private issue 
in a very personal space,” Natashah 
said. “We’re so grateful that our 
clients have so much faith and trust 
in us with these personal services.”

Although the salon offers many 
types of services, including body 
waxing and sugaring, it’s perhaps 
best known for eyebrow threading. 
Natashah says eyebrow threading 
is all natural, extracts hair at the 

root, and doesn’t incur any damage 
to the delicate skin around eyelids. 
Alternately, she says waxing in-
volves chemicals, removes the top 
layer of skin, and can create prema-
ture wrinkling around eyelids from 
the pulling of skin. 

“After all these years, I’m still 
fascinated by threading and what it 
does for every client,” Natashah said. 

“What makes Beauty by Dolly 
different is how involved we are in 
employee training,” she said. “Our 
staff is very well-trained and really 
good at what they do — they regular-
ly go through quality control testing 
to make sure they’re up to par.” 

With a database of more than 
100,000 clients, many who are 
salon regulars, Beauty by Dolly 
receives many word-of-mouth refer-
rals and new customers based on 
Yelp reviews. To celebrate their 10-
year anniversary, Beauty by Dolly 
will be sending coupons to clients 
on their email list as a special thank 
you for their continued business. 

The Hillcrest location is the 

salon’s second venture, with the 
original located in Miramar. In 
the future, Natashah would like 
to expand the business into the 
educational realm to teach eyebrow 
specialists the proper techniques of 
threading and how to prevent dam-
age or injury. 

Beauty by Dolly is located at 

3650 Fifth Ave., Suite 101. For 
more information or to book an ap-
pointment, visit beautybydolly.com.

—Kai Oliver-Kurtin is a local 
freelance writer who enjoys covering 
events, restaurant news, culture and 
entertainment. Contact her at kai.
sdnews@gmail.com.u

Beauty by Dolly celebrates 
first decade in Hillcrest

(l to r) Kashmira, Dolly and Natashah Torki  (Photo by Tim and Jess Photography)



ANNOUNCEMENTS

Struggling with DRUGS, ALCHOHOL, or 
PILLS? You don’t need to struggle alone. 
Take the first steps to recovery and call 
now. Call The Kick Addiction Network 800-
883-9134  

AUTO SALES
Donate Your Car to Veterans Today! Help and 
Support our Veterans. Fast - FREE pick up. 
100% tax deductible. Call 1-800-656-1632

AUTOS WANTED

CARS/TRUCKS WANTED! Top $$$$$ PAID! 
Running or Not, All Years, Makes, Models. 
Free Towing! WeÕre Local! 7 Days/Week. 
Call Toll Free: 1-888-416-2330

GET CASH TODAY for any car/truck. I will 
buy your car today. Any Condition. Call 1-800-
864-5796 or www.carbuyguy.com

TOP CASH FOR CARS,   Any Car/Truck, 
Running or Not. Call for INSTANT offer: 
1-800-454-6951

A-1 DONATE YOUR CAR FOR BREAST 
CANCER!  Help United Breast Foundation 
education, prevention, & support programs.  
FAST FREE PICKUP - 24 HR RESPONSE - 
TAX DEDUCTION  855-403-0213

BATHTUBS

BATHTUBS REFINISHED like 
new without removal.  Bath-

tubs-Kitchen Sinks-Washbasins.  
Fiberglass and Porcelain. Over 

25 years in San Diego.  Lic 
#560438.  Call 619-464-5141

COMPUTER REPAIR

We fix your computer. We come 
to you or you come to us for the 
lowest rates! Network, Spyware, 
Hardware, Software, Training, 

Call Robert at 858-449-1749

DATING WORKSHOP

STEP UP YOUR GAME: Learn 
about the opposite sex
Workshop for women  
8/15/15, 10 am - 6 pm

Workshop for men  
8/22/15, 10 am - 6 pm

Includes a gourmet lunch. 
Space is limited. 

Introductory rate $120. 
619.206.4467

EDUCATION/CAREER TRAINING

MEDICAL BILLING TRAINEES NEEDED! 
Train at home to process Medical Billing & 
Insurance! NO EXPERIENCE NEEDED! 
Online training at Bryan University! HS 
Diploma/GED & Computer/Internet needed. 
1-888-734-6711

AIRLINE CAREERS. Get FAA approved 
maintenance training at campuses coast to 
coast. Job placement assistance. Financial Aid 
for qualifying students. Military friendly. Call 
AIM 888-686-1704

HEALTH/FITNESS/MEDICAL

LOOK Viagra!! No Prescription Needed! 
VIAGRA 100mg, CIALIS 20mg. 40 Pills +4/
FREE  only  $99! Call Today Save Money!!!! 
1-800-213-6202

VIAGRA & CIALIS! 50 pills for $95. 100 
pills for $150 FREE shipping. NO prescrip-
tions needed. Money back guaranteed! 
1-877-743-5419

VIAGRA 100MG and CIALIS 20mg! 40 Pills 
+ 10 FREE. SPECIAL $99.00 100% guaran-
teed. FREE Shipping! 24/7 CALL NOW! 
1-888-223-8818

**SUMMER SPECIAL** VIAGRA 40x (100 
mg) +16 "Double Bonus" PILLS for ONLY 
$119.00. NO PRESCRIPTION Needed!  
VISA payment required. 1-888-386-8074 
www.newhealthyman.com  Satisfaction 
Guaranteed!!

VIAGRA 100MG and CIALIS 20mg! 50 Pills 
$99.00 FREE Shipping! 100% guaranteed. 
CALL NOW! 1-866-312-6061

VIAGRA 100mg, CIALIS 20mg. 40 tabs 
+10 FREE, $99 includes FREE SHIPPING. 
1-888-836-0780 or Metro-Meds.net

Stop OVERPAYING for your prescriptions! 
Save up to 93%! Call our licensed Canadian 
and International pharmacy service to 
compare prices and get $15.00 off your 
first prescription and FREE Shipping. Call 
1-800-356-4170

OVERWEIGHT?  We have helped thou-
sands of people across the USA since 
1980.  Guaranteed products, 100% money-
back if not satisfied.  Call Linda or Frank. 
(800) 319-5558 or www.WeBeSlim.com

HELP WANTED

AIRLINE CAREERS start here – Get FAA 
approved Aviation Mechanic training. 
Financial aid for qualified students. Job 
placement assistance. Get started by calling 
AIM now 888-216-1687

MISCELLANEOUS

CASH FOR CARS: All Cars/Trucks 
Wanted. Running or Not! Top Dollar Paid. 
We Come To You! Any Make/Model. Call 
For Instant Offer: 1-800-864-5960

No Prescription Needed! VIAGRA 100mg, 
CIALIS 20mg. 40 Pills + 4 
FREE for only  $99! Call Little Blue Pill 
Now! 1-888-796-8870

LEARNING TO READ can be both fun 
and educational. Learn more about this 
wholesome farm book, Richard the Donkey 
and His LOUD, LOUD Voice at www.Rich-
ardTheDonkey.com

DIRECTV Starting at $19.99/mo. FREE 
Installation. FREE 3 months of HBO 
SHOWTIME CINEMAX starz. FREE HD/
DVR Upgrade! 2015 NFL Sunday Ticket 
Included (Select Packages) New Customers 
Only. CALL 1-800-614-8506

Safe Step Walk-In Tub Alert for Seniors. 
Bathroom falls can be fatal. Approved by 
Arthritis Foundation. Therapeutic Jets. 
Less Than 4 Inch Step-In. Wide Door. Anti-
Slip Floors. American Made. 
Installation Included. Call 800-980-6076 for 
$750 Off.

Got Knee Pain? Back Pain? Shoulder Pain? 
Get a pain-relieving brace -little or NO 
cost to you. Medicare Patients Call Health 
Hotline Now! 1- 800-491-6053

Make a Connection. Real People, Flirty 
Chat. Meet singles right now! Call Live-
Links. Try it FREE. Call NOW: Call 1-877-
737-9447 18+

SOCIAL SECURITY DISABILITY BEN-
EFITS. Unable to work? Denied benefits?  
We Can Help!  WIN or Pay Nothing! Con-
tact Bill Gordon & Associates at 1-800-290-
8321 to start your application today!

Want To Purchase Minerals And Other Oil/
Gas Interests. Send Details To: PO Box 
13557, Denver CO 80201.

ACCESS YOUR LAWSUIT CASH! In an In-
jury Lawsuit? Need Cash Now? Low Rates. 
No Credit Checks/Monthly Payments. Call 
Now 1-800-568-8321. www.lawcapital.com

HERO MILES - to find out more about 
how you can help our service members, 
veterans and their families in their time 
of need, visit the Fisher House website at 
www.fisherhouse.org

AVIATION Grads work with JetBlue, Boe-
ing, Delta and others- start here with hands 
on training for FAA certification. Financial 
aid if qualified. Call Aviation Institute of 
Maintenance 866-453-6204  

CASH FOR CARS, Any Make or Model! 
Free Towing. Sell it TODAY. Instant offer: 
1-800-864-5784  

Make a Connection. Real People, Flirty 
Chat. Meet singles right now!   Call Live-
Links. Try it FREE. Call NOW: 1-888-909-
9905 18+.  

DISH TV Starting at $19.99/month (for 
12 mos.) SAVE! Regular Price $34.99 Ask 
About FREE SAME DAY Installation! CALL 
Now! 877-477-9659  

Dish TV Retailer -SAVE! Starting $19.99/
month (for 12 months.) FREE Premium 
Movie Channels. FREE Equipment, Installa-
tion & Activation. CALL, COMPARE LOCAL 
DEALS! 1-800-341-7308

MAKE A CONNECTION Real People, Flirty 
Chat. Meet singles right now! Call LiveLinks. 
Try it FREE. Call NOW: 1-877-909-2569

DIRECTV starting at $24.95/mo.   Free 
3-Months of HBO, starz, SHOWTIME & 
CINEMAX FREE RECEIVER Upgrade! 2014 
NFL Sunday Ticket Included with Select 
Packages.Some exclusions apply - Call for 
details 1-800-647-1163 

rg WANTED TO BUY

Cash for unexpired DIABETIC TEST STRIPS 
or STOP SMOKING PRODUCTS! Free 
Shipping, Best Prices & 24 hr payment! Call 
1-855-440-4001 www.TestStripSearch.com

CASH PAID- up to $25/Box for unexpired, 
sealed DIABETIC TEST STRIPS. 1-DAYPAY-
MENT.1-800-371-1136

Wants to purchase minerals and other oil and 
gas interests. Send details to P.O. Box 13557 
Denver, Co. 80201

TO ADVERTISE

ADVERTISE to 10 Million Homes across the 
USA! Place your ad in over 140 community 
newspapers, with circulation totaling over 10 
million homes. Contact Independent Free 
Papers of America IFPA at danielleburnett-
ifpa@live.com or visit our website cadnetads.
com for more information.

Reader Advisory: The National Trade Asso-
ciation we belong to has purchased the above 
classifieds. Determining the value of their 
service or product is advised by this publica-
tion. In order to avoid misunderstandings, 
some advertisers do not offer employment 
but rather supply the readers with manuals, 
directories and other materials designed to 
help their clients establish mail order selling 
and other businesses at home. Under NO 
circumstance should you send any money 
in advance or give the client your checking, 
license ID, or credit card numbers. Also 
beware of ads that claim to guarantee loans 
regardless of credit and note that if a credit 
repair company does business only over the 
phone it is illegal to request any money be-
fore delivering its service. All funds are based 
in US dollars. Toll free numbers may or may 
not reach Canada.
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 Uptown Crossword

Answer key, page 19

Uptown’s
Sudoku
Puzzle

Answer key, page 19

Bill Gordon & Associates is a nationwide practice limited to representing clients before the Social Security
Administration. Bill Gordon is a member of the Texas & New Mexico Bar Associations. The attorneys at 
Bill Gordon & Associates work for quick approval of every case. Results in your case will depend on the 
unique facts and circumstances of your claim. 

Applications/Hearings/Appeals
Immediate Access to 
Experienced Personnel
We Strive For Quick Claim Approval
Free Consultation






SOCIAL SECURITY DISABILITY LAW

All Cases Considered

Win...No Award / No Fee

CALL TODAY 
FOR IMMEDIATE HELP!



(800) 290-8321
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WOOD WORKING

ELECTRONICS RECYCLE

MILLWORK

 

William 
Van Dusen 
Millworking 
Authentic Woodwork 
For Vintage Homes  

& Gardens  
Craftsman - Victorian 

Spanish Revival 
619-443-7689 
WVDMillwork.com 

 License #919946 

TAX CONSULTANT

Experienced & Professional

Renee Differ

reneediffer@cox.net
619-516-0400

INDIVIDUALS & BUSINESSES

SAME SEX MARRIAGE FILING

BOOKKEEPING & PAYROLL

MOBILE APPOINTMENTS

TAX CONSULTANT

PETS

COMPUTER REPAIR

PSYCHIC

GARDENING

COASTAL SAGE
GARDENING

COASTAL SAGE
GARDENING
Garden Design
& Maintenance

Ca. Contractor License #920677

Garden • Shop
Classes • Services

3685 Voltaire St. San Diego
619.223.5229 • coastalsage.com

INVESTMENTATTORNEYS

MOVING

PLUMBER

Starring
Crossword from page 18

Sudoku
Puzzle from page 18

PUZZLE SOLUTIONS

PLUMBER

APPLIANCES

Advertise in our Business & Services Guide!  Call today at 619-961-1958

LAWYER

Advertise in our 
business & services

guide by calling
Mike at:

619-961-1958

ADVERTISE

MASSAGE MASSAGE



Extending for more than 200 
miles along the east coast of 
North Carolina, with just a bit 
of the southern coast of Virginia 
thrown in, are North Carolina’s 
Outer Banks. Comprised of a 
series of barrier islands, this 
popular vacation spot has long 
attracted summertime visitors for 
its scenic beauty and abundance 
of natural attractions.  

The various towns and cities 
that make up the Outer Banks have 
an aggregate year-round population 
of about 50,000 people, but during 
the summer months that number 
doubles when tourists come to en-
joy the romance and the adventure 
of these islands.

The Outer Banks (or OBX, as 
they are now called for short) are 

connected to each other by a series 
of bridges except for the islands of 
Knotts, Ocracoke and Portsmouth, 
which can only be reached by 
ferry. Visitors can spend the day 
driving from north to south, and 
vice versa, on Highway NC 12. 

Honoring the Wright Brothers 
The Wright Brothers National 

Memorial at Kill Devil Hills is a 
popular stopping place for people in-
terested in the history of flight. It’s 
open every day except Christmas.

Orville and Wilbur Wright 
spent three summers at Kitty 
Hawk, which is located four miles 
north of Kill Devil Hills. There, 
they tested their airplane design, 
first as a glider and then with an 
engine. Their first powered, con-
trolled flight of a heavier-than-air 
craft took place at Kill Devil Hills, 
on Dec. 17, 1903.

The on-site memorial features a 
monument in the shape of a tower, 
erected in 1932 on top of one of the 
hills to honor the Wright Broth-

ers. A Visitors Center was built 
below the monument in 2001, and 
features a history of the Wright 
Brothers as well as full-size replicas 
of their glider and the Wright Flyer.

 
Kite flying and hang gliding

Just south of Kill Devil Hills 
is Nags Head.  Visitors come to 
Jockey’s Ridge State Park for many 
reasons — to hike on the nature 
trails, watch birds and climb to the 
top of the sand dunes. One of these 
is more than 110 feet tall making it 
a nice place to fly a kite or try some 
hang gliding.  

Lots of lighthouses
There are four light houses 

on the Outer Banks. Perhaps the 
most famous is the Cape Hatteras 
light. Visitors can climb to the top 
this 208-feet-tall lighthouse but one 
should be in good physical shape to 
do so. At the top, however, you are 
rewarded with a grand aerial view 
of the islands. 

Each of the four lighthouses 

has its own individual paint design 
with the Hatteras light wrapped in 
a black spiral stripe. Lighthouse 
lovers will also want to visit the 
lights at Currituck Beach, Bodie 
and on Ocracoke Island.

Roanoke Island
Continuing south from Nag’s 

Head, cars will drive over a cause-
way onto Roanoke Island.

The “Lost Colony of Roanoke” 
was founded in 1587 by Sir Walter 
Raleigh, and consisted of 117 men, 
women and children. The three ships 
that had brought them returned to 
England for supplies, and when they 
finally returned to Roanoke there was 
no sign of the colonists.

Each year during the summer, 
a play based on this tragic and 
mysterious story is performed 
outdoors at the Waterside Theater 
in Manteo.

Right next door to the theater 
is the Elizabethan Gardens. These 
gardens were first planted in 1951, 
as a way to honor the 117 members 

of the Lost Colony. The Garden 
Club of North Carolina maintains 
the grounds, which can be visited 
year round. What’s in bloom varies 
by the season, of course.  

Nearby is the Fort Raleigh Na-
tional Historic Site, which features 
exhibits on the Native Americans 
of the region and tells the story of 
a Freedman’s Colony established 
here during the Civil War.  

Graveyard of the Atlantic 
Museum

The Graveyard of the Atlantic 
museum is located on Hatteras 
Island. Open Monday through 
Friday, the museum has displays 
on many of the over 500 ships 
that have sunk off the coast of the 
Outer Banks over the course of 
hundreds of years due to storm, 
war and piracy.  

Blackbeard is perhaps the most 
famous pirate who plied his trade 
around the Outer Banks. There’s 
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Global
Gumshoe 
Ron Stern

Wind, sand and waves
Exploring North Carolina’s Outer Banks

see OuterBanks, page 21

Sunset in the Outer Banks and (inset) windsurfing is a popular water activity in North Carolina (Photos by Ron Stern)



also an exhibit on the Life Savers 
which tells the story of the brave 
men of the life saving stations who 
would row out to foundering ships 
during storms in order to rescue 
the crews.

More than a weekend getaway
Residents of the East Coast 

love to visit the Outer Banks for 
a weekend getaway. However, 
there’s so much to see and do 
here that you might consider rent-
ing a vacation home for a week’s 
stay, or even longer.

As visitors drive along NC 12, 
they’ll see the characteristic beach 
houses standing on stilts to protect 
them from the relentless waves of 
the Atlantic Ocean.

—Contact Ron Stern at travelwrit-
er01@comcast.net or visit his blog at 
originalglobalgumshoe.blogspot.com.u
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FROM PAGE 20

OUTERBANKS

First successful flight marker (Photo by Ron Stern)

Wright Brothers National Memorial (Photo by Ron Stern)

Coastline view of the Outer Banks (Photo by Ron Stern)

Outer Banks Convention 
and Visitors Bureau

outerbanks.org

The Lost Colony Play
thelostcolony.org

Elizabethan Gardens
elizabethangardens.org

Vacation Rentals on  
Outer Banks

villagerealtyobx.com

F YI

Cape Hatteras lighthouse (Photo by 
Ron Stern)



FEATURED EVENTS
‘The Goonies’ 30th anniversary
Thursday, July 23

Digital Gym (2921 El Cajon Blvd., North 
Park) will celebrate the anniversary of this 
‘80s cult classic with two showings at 10 a.m. 
and 6 p.m. The film starred several child and 
teen actors who went on to varying levels 
of success including: Sean Astin, Corey 
Feldman, Josh Brolin and Martha Plimpton. 
These screenings of “The Goonies” are part 
of Digital Gym’s #TBT Summer Family Film 
Series (additional dates for the series are 
July 30, Aug. 6, and Aug. 13). Tickets are $5 
($3 for members) or $15 for a series pass. 
Visit digitalgym.org. 

‘So Small A Thing’ and ‘Be Here Now: The 
Journey of Ram Dass’
Thursday, July 23 – Sunday, Aug. 2

Vantage Theatre will present two theatri-
cal works as part of the San Diego Fringe 
Festival. “So Small A Thing” is a modern 
take on the ancient story of Jason and Medea 
exploring love, sex and loyalty with impli-
cations that still resonate today. “Be Here 
Now” explores the life of Ram Dass who was 
kicked out of Harvard for LSD experiments 
then traveled to India and became a spiritual 
leader of the 1960s. Both will be performed 
at Swedenborg Hall (1531 Tyler St., Univer-
sity Heights). Visit sdfringe.org or vantageth-
eatre.com for tickets and info. 

HessFest
Saturday, July 25

Mike Hess Brewing is celebrating its 
five-year anniversary with festivities near 
their North Park location (3812 Grim Ave.). 
HessFest will be taking over Grim Avenue 
between University Avenue and North 
Park Way with 19 guest breweries pour-
ing and live music by The Routine and The 
Fab Lushes. There will also be food served 
by local restaurants including City Tacos, 
Carnitas’ Snack Shack, Waypoint Public and 
more. General session tickets are $45 and 
include unlimited beer samples and four food 
samples. VIP tickets are $60 and additionally 
include access to the VIP Collaboration Cask 
Session from noon – 1:30 p.m. inside the 
tasting room. Taps close at 4:30 p.m.; gates 
close at 5 p.m. Visit ticketsauce.com/e/mhb-
anniv-2015 for tickets and more information. 

The 2015 Globe Gala
Saturday, July 25

The Old Globe’s (1363 Old Globe Way, 
Balboa Park) annual fundraising event is 
held to support the theatre’s education and 
artistic programs. This year’s black-tie event 
starts with a reception on Copley Plaza fol-
lowed by a one-night-only cabaret perfor-
mance by Carmen Cusack of “Bright Star” on 
the Donald and Darlene Shiley Stage. After 
the performance dinner and dancing will be 
hosted back on the plaza featuring swing 
music by The Cab Calloway Orchestra, 
directed by Cab Calloway’s grandson Brooks 
Calloway. Visit theoldglobe.org.

Movie night: ‘Paddington’ 
Saturday, July 25

Normal Heights United Methodist 
Church and Normal Heights Community 
Association continue their summer fam-
ily movies series with “Paddington.” This 
showing will be at Adams Park (3491 Adams 
Ave., Normal Heights). The series alter-
nates venues between Ward Canyon Park 
and Adams Park with the events starting at 
sunset. These family movie nights are free 
and everyone is invited to bring blankets, 
food and friends. There’s even a dance 
party at intermission! For more information 
visit nhunited.org/family-movie-nights for 
the full summer schedule.

‘Daiquiri Examined: Rum and Sugarcane 
Spirits’ 
Monday, July 27

The second season of Spirit Society 
continues with this event (additional classes 
on Aug. 17 and Oct. 19) at Polite Provisions 
(4696 30th St., Normal Heights). “Daiquiri 
Examined: Rum and Sugarcane Spirits” will 
be led by Consortium Holdings Beverage 
Director Anthony Schmidt. Attendees will 
learn how to measure, shake, stir and pour 
three drinks – which they will also enjoy 
imbibing. Each attendee gets their own 
workstation with equipment and ingredients. 
$60. 6 – 8 p.m. Visit daiquiriexamined.bpt.me 
for tickets. 

RECURRING EVENTS
Daily:

Don’t Try This at Home!: Six varying 
times per day until September, a live science 
show is presented with demonstrations that 
are too messy, loud or shocking to try at 
home. Reuben H. Fleet Science Center, 1875 
El Prado, Balboa Park, free with admission.
Rhfleet.org.

Mondays: 
Singing Storytime: 1:30 p.m., learn 

what’s going on inside your baby’s mind, 
strengthen your bond and sing songs togeth-
er at Mission Hills Library, 925 Washington 
St., Mission Hills, free. Library92103.org.

Open Mic Night: 7:30 p.m., the mic is 
open to you at Lestat’s Coffee House, 3343 Ad-
ams Ave., Normal Heights, free. Lestats.com.

‘Open Mic at The Merrow’: Signups 
start at 8 p.m.; music starts at 9 p.m. Open 

mic hosted by The Whiskey Circle at The 
Merrow, 1271 University Ave., Hillcrest. 
Themerrow.com

Tuesdays:
Curbside Bites: 5:30 – 8:30 p.m., gather-

ing of gourmet food trucks at 3030 Grape St., 
South Park. Curbsidebites.com.

Tasty Truck Tuesdays: 6 – 9 p.m., 
Smitty’s Service Station hosts several food 
trucks under their well-lit shade structure, 
3442 Adams Ave., Normal Heights. Sdfood-
trucks.com.

Uptown Democratic Club: 6:30 p.m., 
Joyce Beers Community Center hosts these 
meetings on the fourth Tuesday of every 
month. New members wanted. 1220 Vermont 
Ave., Hillcrest. Uptowndemocrats.org.

Open Mic Charlie’s: 7 – 9:30 p.m. 
(except the third Tuesday), open mic night 
at Rebecca’s Coffee House, 3015 Juniper St., 
South Park, free. Rebeccascoffeehouse.com.

North Park Brewer’s Club: 8:30 p.m., 
monthly meeting of the club every second 
Tuesday of the month on the back patio at 
Thorn Street Brewery, 3176 Thorn St., North 
Park. Thornstreetbrew.com.

Wednesdays: 
Wednesday Night Experience: 7 – 8 

p.m., uplifting and spiritually inspiring 
experiences for all, weekly at Universal Spirit 
Center, 3858 Front St., Hillcrest, love offer-
ing requested. Universalspiritcenter.org.

Storytelling: 7 – 8:45 p.m. the first 
Wednesday of each month featuring mem-
bers of Storytellers of San Diego at Rebec-
ca’s Coffee House, 3015 Juniper St., South 
Park, Suggested $5 donation. Ages 12 and 
up. Storytellersofsandiego.org.

Wednesday Jazz Jam Session: 7:30 
p.m., Gilbert Castellanos hosts the Jazz 
Jam Session with special guest musicians at 
Seven Grand, 3054 University Ave., North 
Park, free. Sevengrandbars.com.

Thursdays: 
Uptown Sunrise Rotary Club meet-

ings: 7 a.m., weekly meeting at Panera Bread, 
1270 Cleveland Ave., Hillcrest. Sdurotary.org.

Kornflower’s Open Mic: Sign-ups at 
7 p.m., open mic (no poetry or comedy) 7 – 
10 p.m. Family-friendly event at Rebecca’s 
Coffee House, 3015 Juniper St., South Park, 
free. Rebeccascoffeehouse.com.

Gentle yoga for seniors: 2:30 – 4 p.m., 
presented by The Center and Silver Age 
Yoga Community Outreach (SAYCO) at The 
San Diego LGBT Center, 3909 Centre St., 
Hillcrest, free. Thecentersd.org.

North Park Farmers Market: 3 – 7 

p.m., in the parking lot behind CVS at 32nd 
Street and University Avenue, North Park, 
free. Northparkfarmersmarket.com.

Liberty Toastmasters Club: 7 p.m., 
at Saint Paul’s Community Care Center, 
328 Maple St., Bankers Hill. Libertytoast-
masters.org.

Kirtan Musical Meditation: 8:15 p.m., 
chant and sing contemporary mantras 
celebrating love and life at Pilgrimage of 
the Heart Yoga, 3287 Adams Ave., Normal 
Heights, donation requested. Pilgrimageyo-
ga.com.

Cinema Under the Stars: 8:30 
p.m., classic movie screenings at 4040 
Goldfinch St., Mission Hills. Additional 
showings Friday – Sunday. Tickets start at 
$15. Topspresents.com.

Fridays:
Memory Café: 10 – 11 a.m., second and 

fourth Fridays. Gathering place for those 
with memory loss, caretakers and those 
worried about memory problems in the 
Common Room at First Unitarian Univer-
salist Church of San Diego, 4190 Front St., 
Hillcrest. At will donation. Memoryguides.
org and Firstuusandiego.org. 

Preschool Storytime: 10:30 a.m., at 
Mission Hills Library, 925 Washington St., 
Mission Hills, free. Library92103.org.

Saturdays 
Old Town Saturday Market: 9 a.m. 

– 4 p.m., on Harney Street and San Diego 
Avenue, Old Town, free. Also held on Sun-
days. Oldtownsaturdaymarket.com.

Golden Hill Farmers Market: 9:30 
a.m. – 1:30 p.m., on B Street between 27th 
and 28th streets, Golden Hill, free. Sdmar-
ketmanager.com.

Children’s Craft Time: 10:30 a.m., at 
Mission Hills Library, 925 Washington St., 
Mission Hills, free. Library92103.org.

Comedy Heights: 8 – 10 p.m., local 
comedians take the stage next to Twiggs 
Coffeehouse at 4590 Park Blvd., University 
Heights, free. Comedyheights.com.

Sundays
Free Pancake Breakfast: 8:30 – 9:45 

a.m., every second Sunday this neighbor-
hood breakfast precedes worship service 
and Sunday school at Normal Heights United 
Methodist Church, 4650 Mansfield St., Nor-
mal Heights. Email nancy@nhunited.org.

Hillcrest Farmers Market: 9 a.m. – 2 
p.m., under the Hillcrest Pride Flag, Harvey 
Milk and Normal streets, free. Hillcrestfarm-
ersmarket.com.

Karaoke: 8 p.m., your chance to shine on 
the big stage at The Merrow, 1271 University 
Ave., Hillcrest. Themerrow.com

  
—Email calendar items to ken@sdcnn.

com.u
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www.allergypartners.com/sandiego

Call today to learn more: 
(619) 286-6687

More than 4,000 people die each year from not 
properly managing their asthma.

Working closely with an allergist could prevent 
you from becoming severely sick and reduce 
emergency situations.
 

Take Control Today!

22 Million Americans 
Have Asthma.

of San Diego 2655 Camino Del Rio North, Suite 120 • San Diego, CA 

Contact Your Local Board Certified Allergy Specialists
Bruce M. Prenner, M.D. •  Jennifer J. Pendleton, M.D.

Brian D. Stone, M.D.



A century and a quarter later, 
Scripps Mercy’s mission remains 
unchanged: to provide superior 
health care services in a caring 
environment and to make a posi-
tive, measurable difference in the 
health of individuals in the com-
munities served.

What distinguishes the hospital 
and sets it apart?

“We have a special group of 
people that are committed to this 
work, this institution,” Scripps Mer-
cy chief executive Tom Gammiere 
said. “We have great physicians, 
many of whom we’ve trained and 
who’ve stayed — or come back. 
We’ve also had great supporters 
over time.”

Gammiere noted community 
outreach has always been an impor-
tant part of the hospital’s mission.

“We’re a good neighbor in 
Hillcrest,” he said. “We love being 
here. It’s our neighborhood.”

“Scripps Mercy remains com-
mitted to serving San Diego’s 
downtown community meeting 
their needs — which are growing,” 
added Sister Mary Jo Anderson, a 
member of the board of trustees 
for Scripps Health who retired 
as chief operating officer of the 
Scripps Health system after a 20-
plus year career.

Scripps Mercy is a Catholic hos-
pital owned by Scripps Health, a 
secular organization. It is staffed by 
employees of Scripps Health. It is 
also listed in The Official Catholic 
Directory, often referred to as the 
Kenedy Directory. 

The Diocese of San Diego per-
mitted the sale of Mercy Hospital 
from Catholic Health Care West 
(now Dignity Health) to Scripps 
Health in June 1995, only if it 
remained a Catholic hospital.

Scripps Mercy operates as a 
Catholic health care organization, 
meaning it follows the Ethical and 
Religious Directives for Catholic 
Health Care Services. As such, the 
hospital is under the jurisdiction of 
the Bishop of San Diego on matters 
of faith and morals.

Though Scripps Mercy is a 
Catholic hospital, it has a long tra-
dition of treating everyone regard-
less of their religious affiliation, 
Sister Anderson stressed.

“It’s a faith-based hospital,” 
she said. “We adhere to the 
ethical and religious directory of 
Catholic hospitals. Some think 
that means only that we don’t do 
abortions. But it is really a whole 
theme of compassion and care, 
prayer, and a belief in the spiritual 
role in healing people.”

Anderson said the hospital now 
even caters to the needs of Mus-
lims, offering them space to pray 
five times daily.

“We’ve offered to supply them 
with prayer rugs,” Gammiere said, 
noting that “we want to be open 
and welcoming to all beliefs.”

“Never in our history have 
we ever tried to convert anyone,” 
Anderson said, pointing out, in 
the early days of San Diego his-
tory, that Scripps Mercy was the 
only place where Jewish doctors 
could practice.

“Today, we employ doctors 
from the third-generation of their 
families,” Gammiere said.

Speaking of generations of in-
volvement, Lynn Silva is a lifelong 
Scripps Mercy Hospital volunteer. 
She is among the fourth of five 
generations in her family who have 
lent their selfless devotion and 
tireless dedication to aiding the 
hospital in fulfilling its mission.

“My husband and his mom 
and grandmother and myself and 
my mother were all born here,” 
Silva said. “Our children were 
born here, as well as two of our 
five grandchildren.”

Silva has been a Scripps 
Mercy volunteer since age 14 
when she started out as a “candy 
striper,” a volunteer wearing red-
and-white striped uniforms who 
assisted nurses.

“I learned to just love Scripps 
Mercy and I’m lucky to be a part 
of it,” Silva said of her experience, 
adding that she’s volunteered ever 
since, even chairing the hospital’s 
large charity fundraising gala at 
one point.

“Volunteering is extremely im-
portant to me and my family,” Silva 
said, noting the history of her fam-
ily, and the hospital, are intertwined.

“Our family’s celebrated its 
generations at Scripps Mercy,” she 
said. “We’re still talking about the 
same wonderful values that the 
hospital brings to our community. 
And our family loves being tied 
to the culture of something that’s 
been connected with the commu-
nity for such a long time.”

Silva said what impresses her 
most about Scripps Mercy is the 
hospital’s “culture of caring.”

“When you go to Scripps 
Mercy, it’s a homey feeling,” she 
said. “You always see someone you 
know, or someone smiling and ask-
ing, ‘Can I help you?’ It’s different 
than any other hospital. It’s just a 
different feeling.”

Of her relationship with Scripps 
Mercy, Silva said, “It’s a big family 
— my family.”

Sister Anderson and Scripps 
Mercy chief executive Gammiere 
know each other well. She hired 
him for his current position.

“Sister brought me in to do 
many things,” he said, acknowl-

edging that when he expressed 
concern he might not be the right 
person for the job, Anderson told 
him, “It’s not a job — it’s a calling.”

“That’s the reason why I’m 
doing this,” Gammiere said. He 
adds that he learned from the 
sisters and their hospital “ministry” 
that the work being done caring 
for other people’s health needs 
is “what we’re being called to do. 
That’s why people stay here and 
embrace Scripps Mercy.”

From its earliest days, Scripps 
Mercy has been on the leading 
edge of health care. In 1890, the 
first cesarean section recorded 
on the West Coast was performed 
at St. Joseph’s. In 1904, it opened 
San Diego’s first training school 
for nurses, a three-year college 
that produced 1,550 graduates 
before closing in 1970. It is also 
home to San Diego’s longest-
established graduate medical edu-
cation program, and was the first 
hospital west of the Mississippi 
to earn accreditation from the 
American College of Surgeons.

Today, Scripps Mercy Hospital 

features a wide range of medical 
services offered in technologi-
cally advanced facilities. These 
include the Conrad Prebys 
Emergency & Trauma Center, 
a minimally invasive robotic 
surgery program and a nationally 
designated center of excellence 
for bariatric surgery. Scripps 
Mercy is also a certified STEMI 
receiving center (for fast and ef-
fective treatment of heart attacks) 
and offers cancer services such 
as the Woltman Family Infusion 
Center and the O’Toole Breast 
Care Center. 

At its two hospital campuses 
in fiscal year 2014, Scripps Mercy 
had 115,703 emergency room 
visits, 3,615 newborn deliveries 
and 9,415 patient visits to Mercy 
Clinic (an outpatient care clinic 
on the Scripps Mercy campus 
that serves at-risk populations, 
including the disabled and work-
ing poor). Scripps Mercy has 684 
licensed beds, 1,051 affiliated 
physicians and is staffed by 2,824 
employees of Scripps Health.

Scripps Mercy invests signifi-

cant resources into the communi-
ties it serves. In FY 2014, Scripps 
Mercy Hospital devoted $115 
million to community benefit pro-
grams in the communities of cen-
tral San Diego and South County, 
some of the neediest populations in 
the region. Scripps Mercy Hospital 
accounts for more than two-thirds 
of Scripps’ overall charity care.

Recognized as a leader in pre-
vention, diagnosis and treatment, 
Scripps is also at the forefront of 
clinical research, genomic medi-
cine and wireless health care. With 
three highly respected graduate 
medical education programs, 
Scripps is a longstanding member 
of the Association of American 
Medical Colleges. Scripps hos-
pitals are consistently ranked by 
U.S. News & World Report among 
the nation’s best and Scripps is 
regularly recognized by Fortune, 
Working Mother magazine and 
AARP as one of the best places in 
the nation to work.

— Dave Schwab can be reached 
at dschwabie@journalist.com.u

23San Diego Uptown News | July 17 - 30 2015www.sdcnn.com NEWS
FROM PAGE 1

SCRIPPS

(top) An aerial view of Mercy Hospital in 1937 and (bottom) 1900s nursing students and nuns at St. Joseph’s Hospital on Eighth 
and University.  (Courtesy of Scripps Mercy)

A private patient room in the 1910s. 
(Courtesy of Scripps Mercy)
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www.WindermereSoCal.com
(888) 894-1181

Alpine
(619) 659-0076

Carlsbad
(760) 893-8040

Carmel Valley
(858) 480-3603

La Mesa Village
(619) 303-9500

Hillcrest/Mission Hills
(619) 241-2122

Little Italy
(619) 501-5300

Encinitas
(760) 230-6913 

www.WindermereSoCal.com
888.894.1181

Windermere | Hillcrest/Mission Hills 619-241-2122

HILLCREST - 1030 Robinson Ave #101

Spacious 3BD/3BA condo near shops, restaurants, etc. Lovely 
granite kitchen, large in-unit laundry room. $450,000

Windermere | Hillcrest/Mission Hills 619-241-2122

MIRA MESA - 10232 Maya Linda Road #25

Windsor Park, two-story townhome. End unit, granite counters, 
upgraded lighting. 2BD/2BA. $325,000

SAN DIEGO - 800 The Mark Lane #609

Windermere | Little Italy 619-501-5300

South side facing unit. 1BD/1BA, open fl oor plan, fl oor-to-ceiling 
windows across entire living area. Covered balcony. $499,000

3BD/3BA, Mid-century style with pool. Incredible views of mountains 
& fairway. High wood & beamed ceilings. Fireplace. $329,900

Windermere | Hillcrest/Mission Hills 619-241-2122

BORREGO SPRINGS - 1540 De Anza Drive

Resort-like living from this south side, large 1BD/1BA home. Open 
great room with sliding doors to large balcony. $495,000

SAN DIEGO - 800 The Mark Lane #210

Windermere | Little Italy 619-501-5300

MARINA DISTRICT - 1544 Harbison Canyon Road

Windermere | La Mesa Village 619-303-9500

Expansive property. Approx 7.4 acres of usable land. 4 Bedroom, 3 
bathrooms, build in 1945. $658,000

Windermere | Hillcrest/Mission Hills 619-241-2122

ROSARITO BEACH - 57 Pelicanos Street
Custom-built dream home in Las Gaviotas. Designed/built by 
Architect Roberto Moreno. 3BD/4BA, ocean views. $799,000

Windermere | Little Italy 619-501-5300

EAST VILLAGE - Avenue #111
2BD/2BA, gracious entry leading to open living & dining area. Large 
balcony, privately situated. 2BD/2BA, approx 1702 SF. $924,900

Windermere | La Mesa Village 619-303-9500

CHULA VISTA - 1518 Shoreacres
Spacious 3BD home, near Dolphin Beach Park. 3BD/3BA. Move-in 
ready. Approx 1593 SF, vaulted ceilings, recessed lighting. $489,000

EL CAJON - 2526 Singing Vista Way

Windermere | La Mesa Village 619-303-9500

5BD/3BA, amazing value for recently remodeled executive retreat. 
Approx 4200 SF, end of cul-de-sac, canyon views. $788,880

Windermere | Little Italy 619-501-5300

JULIAN - 5755 Boulder Creek Road
Sited on 166 acres of pristine land, covered with oak & pine trees. 
Main home with over 5700 SF. $1,400,000

CARLSBAD -2126 Pine Crest Way

Windermere | Carlsbad 760-893-8040

4BD/3BA home on a quiet cul-de-sac. Bedroom & full bathroom 
downstairs. Approx 2232 SF on a large lot. $639,000-$679,000

7BD/6BA, approx 7200 SF on a full acre. Privately gated, gourmet 
kitchen & stunning wine cellar. Pool, spa & loggia. $3,795,000

DEL MAR MESA -5193 Del Mar Mesa

Daniel Greer 858-793-7637

4BD/5BA, gorgeous fi nishes, incredible panoramic vanishing doors, 
indoor/outdoor living, oversized kitchen, mtn views. $1,275,000

CARMEL VALLEY - 5288 Southhampton Cove

Windermere | Carlsbad 760-893-8040

VISTA - 525 Fortuna Avenue

Windermere | Carlsbad 760-893-8040

Mediterranean estate. 5+BD/4.5BA on 1.25 acres with spacious 
front yard, outdoor fi replace. 20 min drive to coast. $808,900
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