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Doing it
yourself with 
the Heiskalas
Bankers Hill couple starts 
DIY remodeling business

By Catherine Spearnak

Christy and Drew Heiskala are in the 
business of saving homeowners’ sanity.

The La Mesa couple just opened 
their new remodeling business, DIY 
with Pro Help, in Bankers Hill for 
those who want to take on remodeling 
projects themselves (Do It Yourself) 
but need professional help (Pro Help). 

The couple helped Erin Clark 
when she wanted to demolish and 
reconstruct her bathroom.

“I knew I could do a lot of the 
work myself, but I couldn’t do ev-
erything,” she said. 

She had painted her Santee home, 
done some minor electrical work, 
painted all her kitchen cabinets, and 
even installed plantation blinds.

Drew Heiskala, co-owner of DIY with Pro 
Help in Bankers Hill (Photo by Ron Sanchez)

Electric vehicle charging stations at the San Diego Zoo (Photo by B.J. Coleman)

By B.J. Coleman

Driving a wholly electric-powered 
vehicle is still a chancy experience. A 
short battery charge and the result-
ing limited driving range make for 
a transportation option that has yet 
to achieve its full potential, because 
drivers of electric vehicles (EVs) can 
be caught stranded if they run out of 
electrical charge before locating an 
EV charging station for “refueling.”

Help is on the way in the in-
terim. And Jacques Chirazi with San 
Diego’s Economic Development 
Division is preparing to deliver it. 
Chirazi’s official title is program 
manager for the Clean Tech Initiative 
for the city of San Diego. A long-term 

objective in his portfolio of efforts 
is making San Diego more EV-user 
friendly. One such current project is 
the installation of added EV charging 
stations at key, convenient locations 
around San Diego, constructed on 
city property or on city streets.

The Uptown area is scheduled 
for installation of EV chargers in two 
new street locations, as Chirazi’s 
project unfolds. Three new charging 
units are slated for 36th Street, north 
of Adams Avenue in Normal Heights. 
Two more dual-port charger units 
are set to be built near the intersec-
tion of Normal Street and University 
Avenue in Hillcrest.

Uptown charging stations planned for electric vehicles
see DIY, page 4

see Electric, page 4

By Hutton Marshall | Editor

On the sunny, Sunday after-
noon of March 8, approximately 
100 South Park residents and local 
activists gathered for a rally on one 
of the neighborhood’s most conten-
tious issues to date. The gathering 
was not only a passionate rebuke 
of the Target store planned for the 
former Gala Foods site, it served as 
the inaugural fundraising event for 
the South Park Town Council.

In late 2014, Target Corp. an-
nounced plans to open a Targe-

tExpress — a smaller version of 
their discounted goods store — in 
an 18,000-square-foot building that 
housed the Gala Foods grocery 
store for 26 years. While some 
residents say the store will provide 
needed access to amenities like a 
pharmacy and low-cost groceries, 
others fear that the corporate giant 
will raise commercial rent prices, 
increase traffic congestion and 
detract from the neighborhood’s 
small business community.

The campaign thus far has 
been led by Care About South Park 

(CASP), a small organization of 
residents modeled after previous 
community efforts such as Care 
About North Park, which continues 
to fight against a local Jack in the 
Box remodel in 2013. 

CASP co-founder Sabrina Di-
minico said the South Park organiza-
tion had to come together in a hurry 
to react to Target’s plans to move into 
the neighborhood. She said a town 
council would prepare residents for 
similar battles in the future.

TargetExpress fight spawns 
South Park Town Council

Locals rally March 8 against the planned TargetExpress opening in South Park. (Photo by Hutton Marshall)

see SouthPark page 16
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By Hutton Marshall | Editor

Earlier this year at the annual 
members meeting of the Adams 
Avenue Business Association 
(AABA), Ed Badrak ended his 
tenure as the nonprofit’s president, 
stepping down after seeing the 
organization through a lengthy 
period of transition.

Hailed for overseeing the 
AABA’s board as the business dis-
trict grew more adept to reaching 
younger audiences through online 
outreach and creative fundraising 
efforts, Badrak received a stand-

ing ovation from the audience in 
attendance, as well as commemora-
tions of service from local elected 
officials.

The 63-year-old bachelor, a 
lifelong actor and singer, never 
fails to entertain. He now rents 
out his University Heights home 
and resides on his 35-foot boat, 
Heron, docked at Shelter Island. 
There, on a sunny Friday after-
noon, he reminisced about his 
time at “the best [Business Im-
provement District] in the city.”

A Navy veteran from Philadel-
phia, Badrak first moved west to 

be a part of the San Diego Opera. 
Through acting, he found him-
self on the leading end of several 
unions — his first foray into civic 
engagement. He also served as 
president of the United Veterans 
Council, and during his time there 
he helped see the Veterans Day 
parade begin again in San Diego 
after a 20-year hiatus.

Closer to his Adams Avenue 
home —where he operates his 
mortgage lending business — 
Badrak got involved with the North 
Park Planning Group as redevelop-
ment money was coming into the 
neighborhood during the early 
2000s before joining the AABA 
board seven years ago. As Badrak 
tells it, after just two years on the 
board, the organization began to 
destabilize. Amid losing longtime 
board members and staff, he was 
voted in as its president.

“My whole thing was to be the 
transition guy — to help the avenue 
find its new voice for the next 20 
years,” Badrak said.

During the next five years, the 
AABA would develop an online 
presence that’s now the envy of 
many larger business improvement 
districts. Its annual Adams Avenue 
Street Fair is often now referred to 
as the largest, free two-day music 
festival in Southern California. 

“We may not be the richest 
BID, but everyone likes to talk 
about us,” he boasted.

As he spoke about the AABA, 
Badrak literally listed every board 
member by name, commenting 
on the quality he liked best in 
each one. He said he’s happy to 
be stepping down and handing the 
reins over to a new generation of 
business owners.

“When you look at the board 
today — I’m am so proud of these 
young business folk coming in and 
saying ‘I wanna be a part of shap-
ing this neighborhood’s future,’” 
Badrak said. “They’re opening 
their own business at times when 
no one is opening businesses.”

The AABA is unique in that it 
extends through several different 
neighborhoods: Kensington, Nor-
mal Heights, Greater North Park 
and University Heights. Badrak 
said one of the AABA’s challenges 

— and one of the reasons he was 
chosen to lead the organization — 
was bringing people together.

“Hell, I’m not creative, but I 
created an environment where we 
could all work together,” he said.

Finally, to residents, or really 
anyone finding problems with their 
current surroundings, Badrak has 
two simple rules. 

“You can’t complain without 
showing up and making your voice 
heard, and you can’t live here with-
out owning what’s going on.”

—Contact Hutton Marshall at 
hutton@sdcnn.com.u

Outgoing Adams Avenue Business  
Association president looks back on tenure

Ed takes a bow
Ed Badrak on his boat, Heron, docked at Shelter Island (Photo by Hutton Marshall)
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“They are pretty heavy and 
unwieldy, but I got it done,” she 
said.

But when it came to dem-
oing her bathroom, Clark knew 
she needed help. That’s when 
she heard about the Heiskalas 
and DIY with Pro Help. She 
said Drew, a licensed general 
contractor, helped her create an 
accurate timeline, and helped 
with the bathroom demolition, 
including plumbing and tiling. 

“It’s a great hybrid experience 
between doing it yourself and hav-
ing someone come in,” she said. 
“I am now confident that if I want 
to put in ceramic flooring in the 
future, I would be able to do that. I 
didn’t have that confidence before.”

There were a few common en-
counters that drove the Heiskalas 
to start DIY with Pro Help. First, 
Drew would spend an exorbitant 

amount of time giving quotes — 
as much as five hours at a time — 
to ultimately not get the job. Then 
they found that many of their 
clients often wanted to do the 
work themselves to save money, 
but they didn’t know how. 

“Homeowners can do more 
harm than good if they try to DIY 
on their own,” Drew said.

He found himself competing 
with home remodeling shows 
like HGTV and videos found on 
YouTube. By teaching homeown-
ers to do projects firsthand, the 
Heiskalas found a niche.

“This is the way the general 
contracting business is going,” 
Christy said. “Now all the shows 
make people [believe] they can do 
their remodeling on their own.”

So the couple decided to go 
against the general wisdom of 
general contracting and only do-
ing projects they bid for and won, 
and help homeowners with their 
own remodeling projects. 

Lauren Gaggioli and her hus-
band were among their first clients.

“My husband and I really 
enjoy DIY projects, but we didn’t 
know what to do if we got in a 
pinch,” she said.

They had purchased a 
1,100-square-foot, two-bath condo 
in Carlsbad and knew it needed 
some work. They managed to 
paint the whole 1983 condo, but 
came up short when it came to 
tiling the bathroom and replacing 
the windows.

“I felt like the house wasn’t 
complete,” she said. “We didn’t 
have finished features.”

Drew taught them to tile their 
master bathroom in a few hours, and 
they were able to complete the job.

“Honestly, Drew was so helpful 
and so patient. We had some 
really long days and the proof of 

his quality work is that we asked 
him for a quote for the rest of the 
house,” she said.

DIY with Pro Help charges $75 
an hour for teaching homeowners 
to do their own work. The couple’s 
new storefront, where in addition 
to remodeling work, they offer 
décor, salvage and architecture 
services, is located at 1851 Fifth 
Ave. between Elm and Fir streets 
in Bankers Hill.

Gaggioli said she and her 
husband initially never planned 
to DIY, but when they saw the 
savings it would produce, they 
decided to have a hand in their 
remodeling.

“We figured it was time to 
stress-test our marriage,” said 
Gaggioli of her 30-year-old re-
lationship. The two have been 
married two years. “I think our 
communication improved. And 
it was a fun and learning expe-
rience as well.” 

—Contact Catherine Spearnak at 
catherine.spearnak1@gmail.com.u

The Normal Heights Community 
Planning Group voted unanimously 
March 3 to approve the 36th Street in-
stallation, after hearing a presentation 
from Chirazi on the project’s plans 
and timelines. Uptown Planners, also 
known as the Uptown Community 
Planning Group, received an updated 
briefing that same evening from 
Chirazi on the Hillcrest chargers. 
The only points of concern raised 
by attendees at the planning group 
meetings dealt with possible loss of 
open street parking spots and equality 
of access to the chargers for both EV 
owners and members of the EV-car-
sharing business car2go.

These proposed new installa-
tions are supported by a grant of 
nearly $500,000 from the state of 
California, which was accepted and 
approved by San Diego’s City Coun-
cil in mid-2014. This money from 
the California Energy Commission 
was intended to pay for as many as 
41 new EV chargers in the city.

San Diego has the highest per 
capita rate of plug-in vehicle owner-
ship in California, standing at an 
estimate of more than 11,000 San 
Diegans owning electrically-powered 
cars. San Diego’s fleet of EVs ranks 
fourth highest in the nation. The 
Energy Commission grant was 
provided because city and state of-
ficials agree, though, that the region 
still has a significant shortage of EV 
charging ports.

Over 1 million electric cars are 
on the nation’s roads — or could be, 
if driving these vehicles were more 
convenient, and especially so for 
those long-distance routes common 
around Southern California. EVs 
contribute to cleaner air and a cleaner 
overall environment, by running only 
indirectly on any pollution-causing 
fuels used to generate the electricity 
powering them.

During his presentation to the 
NHCPG meeting, Chirazi disclosed 
that the closest existing site to Up-
town for city-owned property hosting 
EV charging is at the San Diego Zoo. 
The zoo site features a unique set of 
five solar-powered EV chargers. That 
earlier sun-to-EV charging port dates 
back to late 2012, as part of the Smart 
City San Diego initiative. Balboa Park 
hosts another 10 EV chargers at two 
locations. Pearson Fuels is a privately 
owned refueling station at 4067 El 
Cajon Blvd., with EV charging ports. 
Nearby hospital parking structures 
also provide a handful of privately 
owned chargers that anyone may use. 
(Other private charging units are in 
area residences, including one shared 
charger at the Kalos Apartments, 
3790 Florida St.)

At all charging port locations, 
EV owners pay for charging up their 
cars. The 110-outlet trickle charger 
provided with every EV sold takes 
about 10 hours on average for full 
charging at a household plug. “Level 
2” chargers shrink that time to three 
or four hours. Still, Chirazi noted that 

the city is seeking “destination” loca-
tions for charging unit installations, 
at which EV drivers typically would 
make an extended stay of sufficient 
hours to power up their cars before 
driving away.

Dave Mathewson of Mathewson 
Electric in El Cajon has a privileged 
perspective on electric charging 
infrastructure and the challenges 
the industry faces. He started his 
company a little over five years ago, 
after working in construction and 
remodeling to ensure projects would 
conform to the state’s energy-efficien-
cy requirements. 

His experiences had convinced 
him that electricity’s future as a power 
source lies in individual consumers’ 
diminishing energy needs. His com-
pany’s sustainable energy focus is the 
installation of chargers for EVs.

While Mathewson acknowledges 
that roadside refueling infrastructure 
to support widespread use of EV’s 
is “not there yet,” his assessment is 
that the 75 – 80 mile charge typi-
cally possible with lithium batteries 
will eventually reach the threshold 
100-miles-per-charge level estimated 
to break even with capabilities of 
internal combustion engine-fueled 
cars, as market success drives down 
EV battery prices.

Chirazi said the initiative in San 
Diego was making headway. 

“We really want to make sure 
that people understand what we are 
doing,” he said. “We need community 
support for the project, and we will 
be going back to the people often to 
work together on this.”

Initial phases of focus will be on 

internal departmental reviews of 
how to proceed. Chirazi emphasized 
the importance of streamlining and 
easing the internal process within the 
city’s departments, so as to facilitate 
more of these projects later. City-
owned property will host the earliest 
of these upcoming EV charger instal-
lations, with city-street charger ports 
— like those planned for the two 
Uptown sites — to be installed later. 

Under a city policy set in 2011, at 
least one EV charger at every instal-
lation must comply with Americans 
with Disabilities Act standards. 
Chirazi said he will also work with 
the City Attorney’s office to address 
issues involved with putting these 
new EV chargers in place. The 
municipal code may need revisions 
accommodating the changes in use 
of street parking slots. The 36th 
Street site, for example, will likely 
require creation of a new handi-
capped parking space to meet that 
one-ADA-accessible-spot per charg-
ing station requirement. Another 
question remaining to be resolved is 
whether EV charging spots on city 
streets should be occupied exclu-
sively by vehicles plugged in and 
actively charging.

Chirazi counsels patience as 
the project matures. But the fu-
ture looks bright for more power 
to the people using public EV 
charging about Uptown.

—Contact B.J. Coleman at bar-
shajo@aim.com.u

Christy and Drew Heiskala (Photo by Ron Sanchez)

FROM PAGE 1

DIY

FROM PAGE 1

ELECTRIC

The proposed site for two dual-port electric vehicle charger units in Hillcrest 
on Normal Street near University Avenue (City of San Diego)

Proposed location
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Editorial

By Rick Pyles and Roger Lewis

Editor’s note: This editorial originally appeared on Voice of 
San Diego. 

Memo to San Diego neighborhoods: If there’s a development 
project in your midst, make sure you’ve got a lawyer on speed 
dial.

That was the message delivered by a Jan. 30 Superior Court 
ruling in a suit brought by a North Park community group 
against Jack in the Box and the city of San Diego.

The court battle, which slogged on through 15 months and 
four postponements, focused regional attention on a perennial 
land use dilemma: Can corporate developers brazen their way 
around zoning laws that small businesses and homeowners 
must follow to the letter?

In too many local communities, the answer has been a 
resounding “Of course.” From the Boulevard at 63rd project 
in Rolando to the Wal-Mart in Sherman Heights, developers 
have dug into a large bag of tricks – false promises and Trojan 
horse plans – to build projects that deliberately violated land use 
ordinances.

The most popular gambit is a bait-and-switch in which the 
developer gets an over-the-counter permit for interior remodel-
ing, lays low for a while, and then whoosh! Heavy equipment 
thunders in, exterior walls are torn down and the “remodel” 
morphs into an illegal demolition and reconstruction.

North Park went down this road in 2007 when Kentucky 
Fried Chicken bulldozed an eatery and rebuilt it in an improper 
location. After that, elected officials assured us that City Hall 
would do a better job of enforcing its laws and protecting its 
communities.

Four years later, when Jack in the Box announced plans to 
“remodel” its antiquated building at the intersection of 30th and 
Upas streets, we were wary. The drive-thru lane at that location 
is prohibited under current zoning laws. We made it clear that 
the corporation had a choice: Do a simple remodel and keep 
the grandfathered drive-thru, or exceed the permit and lose the 
drive-thru.

We were naïve to ever think that Jack in the Box would play 
by the rules. We should have learned that corporations will do 

and spend whatever it takes to feed their bottom lines.
But our real mistake was trusting that our city govern-

ment would uphold the law. The court dismissed our suit on 
the grounds that we waited too long to file it. While we dispute 
that decision, it’s true that we didn’t rush to court, and that 
was because elected officials asked us to be patient while they 
sought mitigation. According to an email we received from Lee 
Burdick, former chief of staff for ex-Mayor Bob Filer, the city 
attorney even opined that “the process used to issue the permits 
was inconsistent with the city’s Land Development Code.”

And yet, instead of taking Jack in the Box to court, the city 
attorney teamed up with the fast-food giant against us.

The website for Care About North Park, our neighborhood 
alliance, lists the lame excuses we’ve heard from elected of-
ficials. They’ll sound familiar to neighborhoods throughout the 
city. They include:

• “Oops, we made a mistake, things fell through the cracks.” 
This kind of abysmal job performance gets you fired in the 
private sector.

• “We’ve learned a lesson from this, and we’ll make sure it 
doesn’t happen again.” Picture the film “Groundhog Day” with-
out the happy ending.

In a democracy, the court of last resort is the ballot box. As 
we decide whether to appeal the ruling, we are looking ahead 
to next year’s elections for two offices that played a key role in 
this mess, the City Council District 3 representative and the city 
attorney.

We are eager to meet with candidates for those offices. We 
will be asking very tough questions, and we will be taking notes.

Update: Organizers of Care About North Park, including 
Pyles and Lewis, have announced they are moving forward with 
an appeal of the Superior Court Judge's ruling on the lawsuit. 
On March 8, a crowd funding campaign to raise legal fees for the 
appeal was launched at gofundme.com/supportourappeal. Visit 
careaboutnorthpark.com for more details and updates.

— Rick Pyles and Roger Lewis are co-founders of Care About 
North Park. Pyles and Lewis’ commentary has been edited for style 
and clarity. See anything in there we should fact check? Tell us 
what to check out here.u

Lawyer up to save your neighborhood
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Monica Medina | KPBS

Andre Jones and Aaron Wooten 
know firsthand the important role 
fathers play in the lives of their chil-
dren. Jones grew up with his father, 
Wooten did not, and though their 
lives took different paths because 
of it, the two have come together 
to run Father2Child. The program 
has one goal: to strengthen the 
bonds between African-American 
fathers and their children.

Honored this month as 2015 
Black History Month Local 
Heroes, Jones and Wooten share 
a deep commitment to improv-
ing the well-being of children by 
ensuring their fathers take part in 
their upbringing.

Jones, who earned a master’s 
degree in education with a con-
centration in counseling from San 
Diego State University, is grateful 
he grew up with his father in his 
life. What he learned from his 
father he is now passing on to his 
2-year-old son, Kamari.

“I was fortunate enough 
to have my mom and my dad, 
though I would say 75 percent of 
my friends didn’t have a father 
around,” says the 31-year-old. “For 
me, there was love and a stressing 
of education and staying out of 
trouble, and because he was able 
to role model for me what a man 
should do, it made a difference. 
In most cases, when kids grow up 
with both parents, especially for 
young boys of color, they have a 
better chance at life.”

Wooten had a different experience. 
“I didn’t have my father in my 

life, and the lack of male influence 
in my life had an impact on me,” he 
says. “It resulted in many mishaps 
along the way. When I became a fa-
ther to Jelani late in life—knowing 
the effect my father’s absence had 
on me—I was committed to being a 
father to him.”

Wooten, 63, raised his 19-year-
old son, Jelani, on his own. Wooten 
explains how his son’s mother 
was a substance abuser, as he had 
once been before he cleaned up.

“My son came out toxic in the 
hospital,” he admits. “His mother 

cleaned up for about two months 
and then decided she was going 
to go back out and use. So my son 
and I have been together for his 
entire life. I’ve been his anchor and 
one of my things is make sure this 
boy, who suffers from what is called 
‘attachment disorder’ (the lack of 
having a deep connection between 
a child and a parent or caregiver), is 
able to compensate for it.”

The reality is that close to 70 
percent of African-American chil-
dren are being raised in a single-
parent household, largely with the 
father being the absentee parent.

“According to the National 
Fatherhood Initiative, one in 
three kids across the nation live 
without their biological father in 
the home,” notes Wooten. “In the 
African-American community that 
figure jumps to two out of three 
children have not spent time with 
their biological father. As a result, 
there’s a void in the child’s life 
that leads to attachment disor-
der, which can show up in a wide 
range of ways—from educational 
achievement to incarceration and 
suicide. The question becomes, 
how will the positive engagement 

of fathers with their children 
(through our program) impact 
those domains? We believe they 
will in a positive way.”

One of the challenges Jones 
and Wooten face, however, is 
changing the mindset among 
African-American men, and con-

vincing them that learning positive 
parenting skills is, well, cool.

“My feeling is that as men we 
don’t hold each other accountable 
enough,” observes Jones. “Me and 
my friends would make fun of what 
kind of shoes we’d be wearing, 
what kind of car we drive, or what 
kind of girl we have. But I’ve never 
heard any friends talk about what 
kind of fathers we are to our chil-
dren. That is such a huge relevant 
issue to the problems we face, and 

we talk a lot about it in our group. 
Our style is that we are like family. 
We are mentors for the fathers who 
come through our program.”

One graduate of the Father-
2Child program, who once served 
in the military and retired from 
the sheriff’s department, puts it 

this way: “I was telling some men 
about the program. You can’t say, 
‘Hey man, you want to come to a 
father-child program?’ That don’t 
work for dudes. Ain’t nothing 
wrong with my fathering skill. 
I’ve been a daddy for 24 years, 
but guess what? I found out I did 
some messed-up stuff. Y’all can 
laugh, but anyway (through Fa-
ther2Child) I found out about me. 
I thank God for this program… 
I found out that fathering never 

stops.”
The Father2Child program, 

which is a service of Mental 
Health America of San Diego, 
offers workshops for fathers, no 
matter what stage of the parenting 
experience the men are at.

“Andre and I have developed 
a program that allows the men to 
feel valued, and take ownership of 
the program,” explains Wooten. 
“To me, Father2Child is the men 
we serve, not Andre and I. They 
are vested and willing to make an 
extraordinary contribution to the 
program, and they become our 
best ambassadors.”

Wooten, a former Marine, has 
served as a counselor for Donovan 
State Prison’s Amity Therapeutic 
Community and for the Veterans 
Village of San Diego. He recogniz-
es that some men in the military 
need help understanding the 
concept of disciplining children.

“Going through [military] 
training, you’re learning disci-
pline—but it’s not what discipline 
means to a parent,” he explains. 
“We teach men that disciplining 
their children means teaching 
them, not dictating to them. We 
have them think about what does 
the discipline feel like to a child 
and ask them to put themselves in 
the child’s place. They realize then 
that being dictated to doesn’t feel 
very good.”

Jones adds, “You can tell some-
one not to do something but unless 
you offer another way to approach 
it, they may wonder, what the hell 
am I supposed to do now? So we of-
fer other techniques they can use.”

“They’re shocked that it 
works,” observes Wooten. “If we 
can create a community where 
we are continuing to pass posi-
tive skill sets, care and concern, 
genuine love for each other, does 
that make the community health-
ier and better functioning? That’s 
what Father2Child is about.”

Jones feels that he and Wooten 
make a good team.

“Aaron reminds me of my dad, 
who I lost a few years ago,” Jones 
says. “They’re both big hearts, 
but stubborn, too. I’ve got a lot of 
love for Aaron, a wonderful human 
being. He cares about the people 
he serves. We both care about 
what we’re doing. We both want 
results and the best for the people 
that come through the program. 
Ultimately, my wish is that the 
community sees its value, and that 
they’re willing to support it.”

—Monica Medina is director of 
diversity, engagement and grants at 
KPBS. Write to her at mmedina@
kpbs.org. This story was made pos-
sible through a partnership between 
KPBS and Union Bank.u

African-American fathers honored for 
founding North Park’s Father2Child

(l to r) Aaron Wooten and Andre Jones share a laugh during a recent interview. (Photo courtesy KPBS)

To participate in our 
Expert Advice section, call:

619-565-4454 
619-961-1964

Expert Advice 
To read advice and information from the experts, please go to:

sduptowntownnews.com/expertadvice

MOVE STRONG STUDIO 
5 STEPS TO A  
HEALTHY CORE

BRET SMITH B.A., B.S.,CPT

The reality is that close to 70 percent of 
African-American children are being raised in a 
single-parent household, largely with the father 
being the absentee parent.
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Let your pets take a vacation with The Golden Paw Pet Resort!

BAY PARK
5305 Metro Street

San Diego, CA 92110

HILLCREST
3915 9th Ave

San Diego, CA 92103

ENCINITAS
Coming Soon!The Golden Paw

Locations:
Reservations
619.299.2730

The Golden Paw Pet Resort 
opened in 2001 as a luxury 
lodging facility in San 
Diego that offered great 
pet accommodations 
at afforadable prices. 
They didn’t stop 
there; over the next 
few years The Golden 
Paw sought to offer 
more for their clients 
as well as their pets. 
Their tight-knit group 
of staff treats all their 
furry friends like family! 
This is a prize motto that 
CEO Ben Vosberg wants all 
clients and their pets to experi-
ence. Mr. Vosberg is a native San 
Diegan, who graduated from San 
Diego State where he majored in 
business. Mr. Vosberg has been 
with the company for several years 
and has been at the forefront in 
opening more stores, as well as en-
hancing the pets’ luxurious lodging 
experience.  

Day stays and weekly lodging 
are available for those that need 
someone to watch their pet dur-
ing a long work day or for those 
going out of town.  When asked 
what were some of Mr. Vosberg’s 
favorite aspects of The Golden Paw 
Pet Resort, the luxury accommoda-
tions were first on his list. This pet 
resort offers luxury rooms that in-
clude a large, plush, soft, and cozy 
dog bed, T.V. (which features such 
great dog-friendly movies as Oliver 
and Company and Lady and The 
Tramp), as well as a private web 
camera. This pet resort also has 
a basic lodging option that offers 
ample space and comfort for your 
canine friend. When asked about 
tours to see these different lodging 
options, Mr. Vosberg smiles and 
confirms that tours of any of their 
locations are available at anytime 
during open business hours. Mr. 
Vosberg believes in open commu-
nication with his clients and wants 
them to feel safe and secure when 
choosing a room for their pet. 

With so many different pet 
daycare facilities throughout San 
Diego County, why should pet 

parents choose The Golden Paw 
Pet Resort? Mr. Vosberg responds 
quickly by saying they are one 
of the safest, cleanest, and most 
affordable daycares around. 
Dogs must pass a thirty-minute 
evaluation, where knowledge staff 
determines if they are a good fit. 
This pet resort also upholds a strict 
policy that all daycare attendees 
must be up to date on certain vac-
cines. Another factor is that the 
Bay Park location has an all in-door 
daycare, while the one in Hillcrest 
is out-doors. Many pet parents fluc-
tuate where they take their pups. 
The daycare yards at all locations 
also have live action web cameras 
installed so pet parents can watch 
their pups play. These web cameras 
can be accessed from their website 
and even on a smart phone!

When asked what was special 
about The Golden Paw Pet Resort’s 
grooming, Mr. Vosberg boasts 
about the expertise of their groom-
ers. Their groomers have several 
years of professional grooming 

experience and take great pride 
in their work. From simply puppy 
cuts to custom haircuts, their 
groomers know how to style and 
trim dogs as well as cats. Their 
groomers also provide such 
extras as: blueberry facial, hot 
oil treatment, furminator bath, 
teeth brushing, de-matting, 
and nail trims.  Mr. Vosberg 
firmly believes that these 
special extras enhance 
the pets’ experience, 
enabling them to have 
a truly royal spa experi-
ence. Mr. Vosberg himself 
owns two Australian Shep-
herds and says he only trusts 
his beloved pets with the 
groomers at The Golden 
Paw Pet Resort. 

The Golden Paw 
Pet Resort has many 
different training 
options and 
packages that 
are tailored to fit 
your pets’, as well 

as their owners, needs. They offer 
basic obedience, puppy training, as 
well as private in-home sessions. 
Mr. Vosberg asserts that while 

these training options 
are popular his cli-
ents really love the 
Train and Lodge 
and Doggie Day-
care Training op-
tions. These two 

options allow 
pet parents 
to leave for 
work or a trip 

and come back 
to a well-behaved 
dog.  Mr. Vos-
berg is also a 
certified trainer 
and has even 

stepped in 
and hosted 
training 
classes on 
occasion. 
He is very 
dedicated 

to the company and does not hesi-
tate to get involved with any aspect 
of the job. He even admits to watch-
ing the daycare groups every now 
and then when it is needed. 

With so many new stores open-
ing time management becomes 
harder. One way Mr. Vosberg 
keeps on track with all the stores 
is with information from both his 
managers as well as from the rest 
of the staff. He believes one of the 
biggest keys to success for a grow-
ing business is to keep an open 
dialogue with staff. When his staff 
needs help, whether its just a busy 
day or a trip to the store for more 
cleaning products or office sup-
plies is needed, he makes himself 
readily available to help out in the 
store or run important errands. 
Mr. Vosberg also travels regularly 
to and from each store to ensure 
clients are happy and polices are 
being followed. While currently the 
brand has not been franchised, Mr. 
Vosberg has confirmed that they 
are currently looking into multiple 
ideas that have to do with expan-
sion of the business. Their current 
open locations include Bay Park, 
near Sea World, and Hillcrest, near 
the San Diego Zoo. The next store, 
planned to open in late 2015, will 
be in the very popular shopping 
center off El Camino in Encinitas. 

The Golden Paw Pet Resort 
seems to slowly be becoming a 
household name for those with 
pets. With the great staff and a con-
stantly involved CEO, it’s not sur-
prising to see how this once small 
company continues to grow. Do not 
be surprised to find Mr. Vosberg 
out of floor mingling with clients, 
training, giving tours, and even 
helping out in the daycare rooms. 
From the managers to the pet 
care associates to the groomers; 
Mr. Vosberg even helps handpick 
all of the employees.   It defiantly 
seems to reassure pet parents that 
the CEO of this company is so 
involved. If you’re curious for more 
information about The Golden Paw 
Pet Resort, check out their website 
at http://www.thegoldenpaw.net. 
Or call them at: (619) 299-2730.

SPONSORED CONTENT

Mission Hills residents Allen Haz-
ard and Janet O’Dea will soon release 
their book, “Images of America: Mis-
sion Hills,” which catalogs historical 
photographs, oral histories and land-
marks in the Uptown neighborhood. 
The book adds to Arcadia Publish-
ing’s Images of America series, which 

also published the North Park Histori-
cal Society’s “Images of America: San 
Diego’s North Park.”

In the 128-page book, the 
husband-and-wife duo chronicle the 
architectural developments in the 
neighborhood, which are notable 
today for their diversity and preserva-
tion, as well as the neighborhood’s 

role in the city’s pivotal events, such 
as the 1915 Panama-California Exposi-
tion. 

Hazard and O’Dea, who runs 
Powers Plumbing in Mission Hills, 
will hold a book launch on Sunday, 
March 22 at 12:30 p.m. at Francis 
Parker School, located at the corner 

of Randolph Street and West Mon-
tecito Way in Mission Hills. There, 
the authors will hold a lecture and a 
book signing. For more information 
or to purchase a copy of the book 
in advance, visit sohosandiego.org/
main/mhbooklaunch.htm. 

Balboa Park donates $1m in 
yearlong passes

Balboa Park staff and city officials 
announced March 3 that the park 
would donate $1 million to give thou-
sands of low-income San Diegans year-
round access to many of its museums.

The donation, made in honor 
of the Centennial Celebration of 
the California-Panama Exposition, 
will provide families with 5,000 
Balboa Park Family Explorer 
Passes. Each pass, valued at $199, 
gives two adults and four children 
free admittance to all park muse-
ums and institutions for one year.

“These generous donations, in addi-
tion to partnerships with charter schools, 
Wounded Warriors, Bayside Commu-
nity Center and the Joan Kroc Center, 
will ensure that the full experience of the 
Centennial celebration is accessible to 
even more San Diego families,” stated 
Councilmember Todd Gloria, who repre-
sents Balboa Park, in a press release.

For information about Balboa 
Park’s Explorer passes, visit 
balboapark.org/explorer.

UPTOWN PLANNERS 
HOLD ANNUAL  
ELECTIONS

The Uptown Planners held 
their annual board elections 
March 2, filling seven of the 
board’s 17 seats. New members 
will be seated at the April 7 
meeting for four-year terms on 
the city-recognized community 
planning advisory board.

New to the board will be 
Michael Brennan (Hillcrest), Kyle 
Heiskala (Hillcrest), Dana Hook 
(Bankers Hill), Jay Newington 
(Bankers Hill) and Mat Wahlstrom 
(Hillcrest). Ken Tablang (Mis-
sion Hills) and Jennifer Pesqueira 
(Five Points/Middletown) were 
reelected to second terms. 

At the April 7 meeting, the 
new board will elect its chair, 
replacing its longtime chair Leo 
Wilson, who has led the Uptown 
Planners intermittently for more 
than a decade.

UptownBriefs

BALBOA PARK DONATES $1M IN YEARLONG PASSES

Todd Gloria and local children whose families received a Balboa Park Family 
Explorer Pass (Courtesy of J. Walcher Communications)Janet O’Dea (Photo by Hutton Marshall)

UPTOWN RESIDENTS TO RELEASE 
BOOK ON MISSION HILLS HISTORY

see Briefs, page 21
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Many of the organics that land in 
your cocktails and appetizers at The 
Red Door hail from the owner’s Mt. 
Helix garden, which has been supply-
ing bumper crops to the cherished 
Mission Hills establishment over 

the past several years. Even better, 
the drinks and selected wines on the 
happy hour list come down in price by 
at least 50 percent, opposed to other 
places where the discounts are so 
measly that you barely notice.

Trish Watlington also owns 
the adjoining Wellington Steak & 
Martini Lounge, which has its own 
bar and happy hour deals, although 
both places share the same kitchen 
helmed by “root-to-fruit” advocate 

Karrie Hills. Her credo is to utilize 
entire plants when preparing anything 
we consume — the roots, stems, 
leaves, flowers, etc.

The Red Door greets with a small, 
tastefully decorated bar area that 
drifts into an equally inviting dining 
room marked by paned glass win-
dows and a refreshing, unpretentious 
vibe. It’s the kind of place where you 
come to comfortably eat and drink 
rather than dwell on being seen.

A friend and I perched at the 
intimate bar, quizzing the efficient 
bartender along the way on the 
constructs of certain cocktails on 
the happy hour list. We learned that 
locally distilled rum from Malahat 
Spirits is coming soon and that limes 
and coyote mint from Watlington’s 
home garden went into the gluten-
free mojito I ordered for $7. 

For now, it uses a neat pour of 
Don Q, which successfully loosened 
me by the halfway mark. For those 
who eschew sugar-laden mojitos, 
this is your calling. It was bright and 
citrusy, and with the bonus of dried 
cranberries floating within.

She was also knowledgeable 
about the wine offerings and their 
specs, rattling off the varietals com-
prising a Spanish red appearing that 
day that blends grenache with syrah. 
My friend chose Barrel 27 syrah in-
stead based on its Paso Robles roots, 
which translated expectedly to big 
and boozy. It’s priced at $5 a glass.

In addition to pinot grigio, sauvi-
gnon blanc, cabernet, prosecco and 
more, some of the other discounted 
cocktails include a “howlin’ julep” 
made with bourbon and basil from 
the garden as well as another called 
“blue smoke,” which combines 
Laphroaig malt whiskey with vodka 
and a couple of blue cheese-stuffed 
olives to boot.

Discounted chow ranges from $5 
to $11. The lineup includes twice-fried 
sweet potato medallions, blackened 
fish tacos, flatbreads and a charred 
burger with aged cheddar and garden 
greens. There’s also a dish capturing 
“garden veggies of the moment,” 
served with chimichurri.

We ordered the curry cauliflower 
with mint and blond raisins. The 
flavors were delightfully complex 
and paired exceptionally well to my 
friend’s syrah, much like a good steak 
would do.

Whether you’re in need of an in-
expensive happy hour slinging sturdy 
drinks or a full dinner containing local 
organics, The Red Door is worth 
knocking on.u
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DRINKS:   
Get your swerve on with the 
gluten-free mojito, a citrusy 
version made with fresh mint and 
limes from the owner’s garden, 
plus a near-double pour of Don Q 
Rum. Four other cocktails along 
with several decent wines are 
also discounted. 

FOOD:   
Chef Karrie Hills’ “root-to-fruit” 
philosophy translates into several 
garden-fresh small plates such as 
sweet potato medallions, a Boston 
lettuce salad, rotating flat breads 
and excellent curry cauliflower 
with mint and golden raisins.

VALUE:  
Customers save 50 percent or 
more on the selected cocktails 
and wines by the glass.

SERVICE:   
Our bartender was well informed on 
the brands of liquor that go into the 
drinks, and she worked swiftly in 
wetting the whistles of both the bar 
and restaurant patrons. 

.
ATMOSPHERE:   
The bar area is quaint and 
intimate, extending into a com-
fortable dining room that feels a 
little like a Cape Cod cottage in 
the front area.

Farm to glass
The Red Door
741 W. Washington St. (Mission Hills)
619-295-6000
Happy hour: 3 to 6 p.m., daily in the bar area;  
until 5 p.m. in the restaurant

Come On  
Get Happy!

Dr. Ink
(above) Syrah and a mojito (photo by Dr. Ink); (below) curry cauliflower (Photo 
by Feeney & Bryant)
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Restaurant
Review 
Frank Sabatini Jr.

www.sdcnn.com

It was a rare case of eating dessert 
before our meal, although I’m betting 
we weren’t the first visitors at Street-
Car Merchants to dine in reverse. 

Known for its various takes on 
fried chicken, the four-month-old eat-
ery manages to also enchant anyone 
with an appetite for donuts, particu-
larly the kind that break a few rules 
in their shapes and flavors and taunt 
you with their kaleidoscopic frostings 
the second you walk in. Good luck 
passing one up when waiting the 20 
minutes it takes before your fried-to-
order bird arrives. 

StreetCar is the brainchild of busi-
ness partners Ron Suel, a native of 
Louisiana, and Ravae Smith, originally 
from Kansas. The menu commingles 
their family recipes and has come to 
include decent beer-battered fried 
pickles, Camellia red beans from New 
Orleans and Creole potato salad end-
ing with a creamy, spicy spark.

At the end of the month they 
will open Milk Bar in a separate, 
connected space, where milks made 
from hemp, quinoa, flax and nuts 
are served with a slate of new dishes 
they’ve yet to announce. Our only hint 
is that Suel recently made a culinary 
“research trip” to Texas, which could 
indicate that barbecue is coming.

The eatery’s design is a natural fit 
to North Park, where rollup win-
dows and reclaimed materials are de 
rigueur in today’s hipster restaurant 
scene. Large, lacquered-wood tables 
dominate the indoor-outdoor dining 
spaces while thousands of pen-
nies plaster the façade of the order 
counter.

Past the condiment station is a 
wall-size photograph from 1922 of 
a young, curly-haired boy smoking 
a cigarette with a fat chicken sitting 
next to him — a daring art choice that 
can potentially rattle doting parents.

While awaiting our meal, we first 
dug into a square-shaped berry-
frosted donut that didn’t deliver the 
fruitiness we expected. Conversely, 
the round, puffy limoncello donut 
crowned in meringue tasted angelic 
as it oozed bright, citrusy lemon curd 

from its center. 
In both cases the donuts were 

breadier than most. And less greasy, 
due perhaps to the fact they’re fried 
lightly in rice bran oil. On any given 
day, 12 different flavors occupy the 
display cases such as Tom Kah, 
horchata and bacon-molasses. On 
Saturday mornings, from 8 to 11 a.m., 
you can connect to your inner child 

with donuts incorporating popular 
cereals such as Cocoa Pebbles and 
Lucky Charms.

The chicken is free-range and 
sourced from Mary’s Farm. It’s 

brined in-house for at 
least 24 hours and available in three 
styles: Southern, Korean and “Nash-
ville hot.” We tried all three in quarter 
portions, opting for dark meat only in 
the Southern version. Half and whole 
birds are also sold, along with wings, 
skins and boneless popcorn pieces.

The chicken comes also with a 
choice of glazes and sauces. For the 
Korean, we chose honey-sesame, 
which was sticky and delicious as it 
adhered to the smooth, crispy batter. 
The Southern-fried chicken offered 
no surprises. It was classically crum-
bly on the outside and moist inside, 
although lacking a little in black pep-
per and paprika.

Our favorite was the Nashville 
hot, served over two slices of white 
bread to catch the occasional drip-
pings of hot sauce trickling off the 
crunchy batter. The spice level was 
respectfully high, although if you’re 
seeking a fire-alarm experience, the 
off-menu “Nashkill” recipe features a 
sauce using ghost peppers. Custom-
ers are required to sign a waiver 
when ordering it.

The ala carte side dishes we tried 
were above average, especially the 
richly textured red beans flavored 
with a teasing hint of smoky sausage. 
My companion was especially fond of 
the house-made “thick chips” sliced 
from big Idaho potatoes and fried to 
a tender crisp, some a bit more than 
others. Although given their meati-

ness, I couldn’t help but imagine 
swiping them through creamy dill 

dip or Ranch dressing for that 
matter. We instead made due 
with ketchup and hot sauce.

Belgian waffles also come 
into play, with the single portion 

proving enough after previously 
downing the two donuts and gnawing 
through every speck of chicken on 
our cookie tin. As you learn quickly 
when stepping inside, and with more 
than 60 types of soda also staring 
you in the belly, these merchants of 
Southern-Midwestern cuisine aren’t 
counting calories for you.

—Frank Sabatini Jr. is the author of 
“Secret San Diego” (ECW Press), and 
began his local writing career more than 
two decades ago as a staffer for the for-
mer San Diego Tribune. You can reach 
him at fsabatini@san.rr.com.u

Finger-stickin’ good

A quarter serving of Nashville hot chicken  (Photo by Frank Sabatini Jr.)

StreetCar Merchants 
4002 30th St. (North Park)

619-546-9010
Prices: fried chicken, $7 to $25 

(based on quantity);
waffles and sides, $5 to $13;

donuts, $2 to $3.75

brined in-house for at 

ness, I couldn’t help but imagine 
swiping them through creamy dill 

dip or Ranch dressing for that 

into play, with the single portion 
proving enough after previously 

(top) Berry-frosted and limoncello 
donuts; (bottom) chicken and waffles 
(Photos by Frank Sabatini Jr.)

House-made potato chips, Creole 
potato salad and red beans with rice  
(Photo by Frank Sabatini Jr.)
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Just when you thought it was 
safe to go back into your neighbor-
hood bottle shop and pick up your 
favorite local IPA, a new challenger 
appears which aims to hit you with 
a proverbial “Hadoken” of hops. 
Modern Times, with tasting rooms 

in both North Park and Point Loma, 
delivers two new IPAs set to make 
your head spin: Booming Rollers in 
canned four packs and Protocosmos 
in limited 22-ounce bottles. 

That is not to say that the people 
over at Modern Times haven’t been 
landing blow after blow on the San 
Diego beer scene to this point, both 
with their solid lineup of core offer-
ings as well as specialty releases. 
Namely their hoppy amber Blazing 
World as well as their Black House 

coffee stout to name a few of those 
fan favorites. With the release of 
the aforementioned IPAs, Modern 
Times has set the bar high for 2015, 
which will be aided by numerous 
seasonal and specialty offerings, 
as can be seen by their recently 
revealed release calendar.

“We have dozens and dozens of 
beer concepts on the to-do list at 
any given time, so when we make a 
release calendar, we just whittle it 
down based on what makes sense,” 

CEO and founder Jacob McKean 
said. “In some cases those beers 
are things we’ve been wanting to 
make for many years, before the 
brewery was even open. Another 
advantage is that we get to put 
beers into people’s hands that had 
previously been draft-only.”

Though the two IPAs men-
tioned here are actually not their 
first specialty releases of 2015, 
they’re the two most recent addi-
tions to the market, available for 
your tender, loving sip. Booming 
Rollers will be available through 
May, while Protocosmos will only 
stick around just through the 
month of March. 

Protocosmos blends the lesser-
known yet amazing Australian Gal-
axy hop with both Ahtanum and Cen-
tennial hops. A low malt profile paves 
way for the super-high dankness of 
the hops to shine bright, delivering 
flavors of tropical fruit and deep, rich 
citrus. The use of Galaxy provides 
a different hop flavor profile than 
some popular San Diego IPAs, and it 
is definitely a welcomed contender in 
the game of dankness.

While bright, clean and eas-
ily drinkable, the hop bitterness 
unlocked with each sip of Protocos-
mos is dankness incarnated both in 
smell and taste without becoming 
overly assertive. Kind of like your 
best buddy’s mom growing up. 
Remember she would yell at you to 
climb down off the roof, but then 
would bake you brownies once you 
returned to sea level? It presents a 
tough exterior yet is very welcom-
ing and accessible. 

I asked McKean how the reci-
pes for these specialty and seasonal 
releases are chosen.

“In some cases, they are based 
on pilot brews or draft-only beers 
that we’ve done either to test a 
concept or provide something for 

a special event,” he said. “In other 
cases, they’re entirely new. We 
decide on them collectively with 
the goal of creating a diverse and 
seasonally appropriate — for the 
most part — set of offerings.” 

He continued, “The canned 
seasonals are basically the ‘best-of’ 
of the hoppy special releases. We 
wanted the seasonal slot to be filled 
with hop-forward beers because I 
want to make sure our IPAs stay 
fresh. This allows us to keep an 
IPA or session IPA on the shelf 
year round, but without the risk of 
having lots of old beer out there.”

Speaking of canned releases, 
while not as hop-forward than 
Protocosmos, Booming Rollers 
hits you with a “Shoryuken” of 
pure Citra hops beauty. Paired 
with Motueka and Centennial hop 
varieties, Booming Rollers erupts 
with flavors ranging from mango 
to tropical fruit and lemongrass. 
Playing a bigger role in this beer 
is a deeper malt profile to support 
the bitterness presented, creating 
a well-balanced and extrem  ely 
drinkable IPA. 

2015 looks to be a big year for 
the Modern Times with a calendar 
filled to the brim with specialty 
beers, which include a sour cherry 
Gose, Black House variants, the re-
turn of the beloved Monsters Park 
and McKean’s personal favorite, 
“I’m most excited for Mega Fortu-
nate Islands, the imperial version of 
our year-round hoppy wheat beer.

“Conveniently, it doesn’t land 
until December,” he added with a 
hint of sarcasm.

For more information on avail-
able releases as well as what is 
set to come in 2015, visit Modern-
TimesBeer.com.

—Contact Cody Thompson at 
cody@threebzine.com.u

A Modern calendar for 2015
The Protocosmos IPA at Modern Times (Courtesy of Modern Times)

Suds in the city
Cody Thompson

Last month, state Sen. Carol 
Liu, a Democrat from Los Angeles 
County, proposed a bill that would 
stick helmets to the heads of all 
California bicyclists using the pow-
erful glue of the law. In the name of 
public safety, this helmet mandate 
would make it a $25 offense to 
cycle without a brain bucket at any 
time in the Golden State. It would 
also require cyclists to wear reflec-
tive clothing at night.

A press release Liu’s office 
issued last month cites the fact that 
bicycle collisions rose from 11,760 in 
2008 to 14,013 in 2012, an 18 percent 
increase over five years. The prob-
lem here is that we don’t have data 
in California to know how ridership 
changed over this period. (The lack 
of data is its own problem.) Rather 
than indicating that bicycling is 
somehow growing more dangerous, 
this increase more likely demon-
strates that there’s an increase in the 
number of people riding bicycles. To 
that end, if we want to curb colli-
sion rates, we need to increase bike 
infrastructure to match the growing 
number of cyclists. 

In my last column I looked at 
the statistical danger of bicycle 
riding and how to tip the odds in 
one’s favor. One of the suggestions 
was to wear a helmet when cycling, 
since in two-thirds of bicycling 
fatalities in 2012, the rider was 
pedaling sans helmet.

This was just one of the factors 
I listed that curbs the statistical 
danger of bicycling. Others were 
avoiding streets under construc-
tion, riding downhill and abstaining 
from drinking while biking.

Outlawing any one of these 
practices on its own, while margin-
ally increasing safety, would be a 
short-sighted solution that ignores 
the underlying problem. In a meta-
phorical nutshell, this bill would be 

a Band-Aid on what’s likely a non-
existent wound. Even if bicycling 
was as inherently dangerous as Liu 
suggests, trying to fix it with such 
a hollow solution would only create 
the illusion of safety.

Plus, this bill would be a dag-
ger in the back for our freshly 
launched bike-share program 
(a dagger made of Styrofoam 
helmets), because Decobike relies 
on the spontaneity of its users. I 
bought my Decobike membership 
so that if I’m caught in an area a 
mile or two from my destination, I 
can just hop on one of their bikes 
and go, easy as pie. If keeping 
Decobike as a legal option means 
potential riders have to lug around 
a helmet all day just in case, I don’t 
think that’s going to fly with others 
in my situation. It would certainly 
be a deal breaker for me.

We don’t need another disin-

centive to biking in San Diego. 
Today’s urban landscape already 
offers plenty of those. The reason 
biking isn’t more popular, by and 
large, is because it’s perceived as 
dangerous and inconvenient. By 
telling Californians that biking 
without safety gear is not only 
irresponsible, but also illegal, this 
bill reinforces the false notion 
that bicycling isn’t beneficial to 
personal health.

—Contact Hutton Marshall at 
hutton@sdcnn.com.u 

To helmet or not to helmet?
That may no longer be a question

The Spoken Word
Hutton Marshall
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By Timothy Rawles

The 22nd annual Latino Film 
Festival (SDLFF) is coming to San 
Diego and it promises to be more 
exciting than ever. With a new 
venue and the addition of a career 
expo, organizers expect that this 
year’s event will go beyond anything 
attendees have experienced before.

The festival begins on March 
12 and will run through March 22, 
with films screening at both the 
AMC Fashion Valley 18 and the 
Digital Gym Cinema.

Celebrating Latino films and the 
artists that make them, SDLFF will 
not only bring cultures together for 
10 days of film, food and glamour, 
but also provide plenty of opportuni-
ties for aspiring artists to learn more 
about the entertainment industry.

Festival founder and Executive 
Director Ethan Van Thillo said 
this year’s event includes a new 
“Creative Careers Expo” that will 
not only showcase opportunities 
within the film industry but also 
many other industries. The expo is 
free for all ages and will take place 
on March 14 from 10 a.m. — 4 p.m. 
at the Jacobs Center for Neighbor-
hood Innovation, located at 404 
Euclid Ave., in City Heights.

Van Thillo said the new partner-
ship with the Jacobs Center will 

allow people to take part in the 
festival in a unique way.

“We need more young Latinos, 
African-Americans and immigrant 
youth to get involved in careers in 
technology, software, visual arts, 
journalism, film and video, music, 
fashion and more,” he said. “Ad-
ditionally, we need young people 
who will help our country grow by 
being creative and innovative, no 
matter what industry they choose.”

Exhibitions Director Phil Loren-
zo thinks the new venue at Fashion 
Valley will give loyal attendees a 
new appreciation for the festival. 
He is excited to bring an element of 
fashion into the works — through 
both the expo and the new venue 
— something he said has been a 
big part of both the Tribeca and 
Sundance Film festivals.

The SDLFF will also include a 
showcase of films for the LGBTQ 
community. Cine Gay began nine 
years ago and consists of films 
from Venezuela, Mexico, Chile 
and Brazil. Van Thillo explained 
why this aspect of the festival is 
important, not only to the LGBTQ 
community, but the Latino commu-
nity as well.

“The annual San Diego Latino 
Film Festival has for years been 
working on breaking down borders 
and barriers,” Van Thillo said. “Not 

only have we strived to create a 
better understanding between the 
Latino and Anglo-American com-
munities through film, we’ve also 
strived to celebrate the diversity 
within the Latino community itself. 
It’s important to fight for the rights 
of the LGBT community. It’s im-
portant to fight against machismo 
and make sure women’s voices are 
heard.  Diversity is what makes our 
country great and is what makes 
our communities and neighbor-
hoods even stronger.”

Though this is a Latin film festi-
val, one might think that speaking 
Spanish is necessary to fully ap-
preciate all it has to offer. However, 
Lorenzo said that is not the case, 
adding that attendees merely need 
to keep their minds open.

“The stories that Latino film-
makers tell are the stories of you 
and me; they are every story,” he 
said. “Humanity is the key in film-
making, it is tapping into the vein 
of what makes us, well, us.” 

Organizers assure that all films 
will be screened with subtitles and 
many of them are already in English.

If you plan on attending the 
festival this year, expect everything 
a Hollywood-type experience would 
include: stars, directors and Latin 
filmmakers, because Van Thillo said 
he wants attendees to be immersed 
in the Latin entertainment culture.

While listing off some of the more 
well known Latin celebrities that will 
be joining the festivities — includ-
ing Kate del Castillo, Adal Ramones, 

Edward James Olmos, Maria Rojo, 
Sandra Echeverria, Cassandra Ciang-
herotti, Hector Jimenez, and Julio 
Bracho — Van Thillo said getting the 
chance to meet the films’ makers and 
stars and participate in Q&As is what 
make all the annual festivals so special.

“The recent wins at the Oscars 
were a wonderful victory for both 
the filmmakers, producers and 
Latino cinema in general,” Van Thillo 
said. “It shows the world what we’ve 
known for 22 years now; that Latino 
filmmakers and storytellers are 
some of the best artists in the world.”

With Alejandro González Iñár-
ritu’s best director and best picture 
awards for “Birdman” being a first 
for the Latin community, Van Thillo 
said he hopes the SDLFF will 
continue to foster Hollywood’s — 

and the public’s — appreciation for 
Latino filmmakers and their talents 
for years to come.

And who knows? Maybe this 
year’s SDLFF will be the place 
where Hollywood finds its next 
Oscar winner.

The 22nd annual San Diego 
Latino Film Festival will run March 
12 — 22, at the AMC Fashion Val-
ley 18, located at 7037 Friars Road 
in Mission Valley, and the Digital 
Gym Cinema, located at 2921 El 
Cajon Blvd., in North Park.

For tickets and more infor-
mation about the festival or the 
Creative Careers Expo, visit 
sdlatinofilm.com.

—Timothy Rawles can be 
reached at reporter66@msn.com.u

Latino Film Festival celebrates 
diversity through entertainment

Films that tell ‘every story’
Hector Jimenez in “Fachon Models” (Courtesy San Diego Latino Film Fest)

(top) Ethan Van Thillo (photo by Hutton Marshall); (bottom) The cast of "Casi 
Treinta" (Courtesy San Diego Latino Film Fest)
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At the dawn of the 20th century, 
three very different guys in three 
somewhat different lines of work in 
three sort-of-different parts of the 
world got more or less the same 
idea, which was to create a new 
design esthetic for a new century. 
As it turned out, they helped shape 
the urban landscape of cities across 
America, particularly here in San 
Diego, where their legacy remains 
in the city’s once-again-stylish 
bungalow neighborhoods.

In 1901, Alphonse Mucha, a 
Czechoslovakian artist, combined 
his experience as a graphic and 
theater designer to create a fantas-

tical environment for Paris jeweler 
George Fouquet (the store, in its 
entirety, has been preserved and 
can be found online, which is my 
way of saying you’ve got to see 
it to believe it). In Paris, Mucha 
had already popularized the Art 
Nouveau style (which at first was 
called “Style Mucha”) with a series 
of theatrical posters, beginning in 
1895, for actress Sarah Bernhardt. 
Art Nouveau, which is distin-
guished by its flowing, natural 
lines and curvaceous anthropo-
morphic detailing, was the official 
style of the 1900 Paris Exposition 
Universalle, which was widely at-
tended, photographed and studied 
by designers around the world.

That same year in New York, 
Gustav Stickley, who up to that point 

had been a fairly conventional fur-
niture manufacturer, launched what 
he called his “New Work.” It was 
remarkable for what it was not — 
not classical, not Victorian, not like 
anything America had seen — spare, 
minimalistic and built of oak, a wood 
that, until then, no one had figured 
out what to do with. The following 
year he expanded the line and simpli-
fied the look, creating what we now 
recognize as Craftsman furniture. 

Within a few years, Stickley was 
offering not just Craftsman furniture, 
but hardware, lighting, rugs and 
designs for interiors as well as com-
plete houses, which he promoted in 
his “Craftsman Magazine” and sold 
in the showroom of his New York 
skyscraper, which included what 
may have been Manhattan’s first 

farm-to-table restaurant (from Crafts-
man Farms to a Craftsman table). 

Meanwhile in Chicago, Frank 
Lloyd Wright had his own light bulb 
moment. He called it his “New Idea 
in Architecture.” But on his drawing 
for a design published in February 
of 1901 in “Ladies Home Journal,” 
he wrote “Prairie House.” Wright 
attracted many talented architects 
and designers, some of who were, 
surprisingly, allowed to do their own 
thing. They moved on to form their 
own firms and partnerships, and 
develop their own design approach, 
and as a result the Prairie style is 
very, well, varied. 

Besides each having a new 
idea for the new century, Mucha, 
Stickley and Wright had another 
thing in common: They believed 
interior design (particularly their 
interior design) should be unified. 
From ceiling to floor, paper to 
paint, curtains to rug, everything 
should work in harmony to create 
a complete whole. For the modern 
homeowner, it’s hard to imagine 
what that unified whole might have 

looked like, since most of today’s 
old houses have been looted by 
past owners of their original light-
ing, art glass, furniture, stencils, 
woodwork and hardware. To help 
you imagine what might have been 
and figure out where your house 
fits in the Prairie/Craftsman spec-
trum, I offer this guide to the three 
turn-of-the-century styles. 

Art Nouveau: This one is 
easy, because there aren’t any Art 
Nouveau houses in San Diego, al-
though the design was incorporat-
ed into many Prairie and Craftsman 
houses. Louis Sullivan, mentor to 
Frank Lloyd Wright and Irving Gill, 
used Art Nouveau ornament. Tif-
fany lamps and metal work are Art 
Nouveau. Stickley designer Harvey 
Ellis used Art Nouveau in furni-
ture and interior designs. Charles 
Rennie Mackintosh developed a 
Scottish version. Here in North 
Park, David Owen Dryden favored 
Art Nouveau hardware (pulls and 
door escutcheons), which he com-
bined with Prairie style millwork in 
Craftsman bungalows. 

Prairie: The overarching theme 
is horizontality. The hipped roof 
makes the house seem lower to the 
ground. The band of windows em-
phasizes the horizontal. The course 
of wood trim below the windows 
makes the second story seem lower. 
Inside, a band of thick wood trim 
along the top of the windows also 
emphasizes the horizontal. 

Details: In general, designs 
(art glass, stencils, furniture, rugs, 
painted decoration) are geometric, 
not curvaceous. Molding is angular, 
not classical. (No ogees, if you 
know what those are.) Colors are 
earthy, natural. Exteriors are brick 
or stucco. Eaves are deep, often 
boxed-in. Here in San Diego, build-
ers had their own spin on the style, 
perhaps influenced by Irving Gill. 
Frank Meade and Richard Requa, 
for example, employed a Gill-like 
symmetry and a deep-inset front 
entrance. Nathan Rigdon infused his 
Prairie houses with classical propor-
tions and details, such as columns. 

Layout: There’s an element 
of discovery as the visitor moves 
through the house, with rooms and 
vistas appearing around corners, 
walls and screens. Typically, there 
is an L-shaped plan for the principal 
rooms, with the fireplace at the 
corner of the “L” and the dining 
room and music room at either 
end. Sometimes only partial walls 
or a ceiling treatment set one 
room apart from another. Square 
spindles were frequently used to 
screen areas, such as stairways. 

Philosophy: Prairie architects de-
signed from the inside out, for the 
benefit of the people living in the 
house, not those outside looking in. 
The walls were a canvas to be deco-
rated, a work of art in their own 
right. Prairie was democratic, avail-
able for all, not just the wealthy. It 
was informal, not elitist, wide open 

Three brilliant designers unknowingly collaborated 
on a style revolution 115 years ago

Great minds think alike
(above) An element of discovery: Marston House entry hall; (right) Prairie wood 
trim divides rooms into panels that can be decorated, as with this painted 
burlap wall in the Marston House. (Photos by Michael Good)

HouseCalls
Michael  Good

see HouseCalls, page 15

The Marston House is a mix of Craftsman, Prairie and Irving Gill. (Photo by Michael Good)

Our Hardwood Flooring Showroom is

NOW OPEN
Come visit us at:
1435 University Ave.
in Hillcrest • (858)354-3142

Top Flooring is installer-owned and operated 
by licensed contractor Chuck Nettnin. Visit our 
showroom to see our extensive lines of flooring 

choices, or book a mobile consultation in your 
home with our unique mobile showroom. 

We provide professional installations of 
residential and commercial projects!

License #897390

www.topflooring.com

NOW OPEN
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like the prairie — and the possibili-
ties in this great country of ours, 
circa 1900.

Craftsman: While the Prairie 
house is supposed to feel open and 
flowing, the Craftsman bungalow is 
supposed to feel cozy and closed-in. 
In simplest terms, if it feels small, 
it’s a Craftsman bungalow. If it feels 
open and big, it’s a Prairie. (Crafts-
man bungalows didn’t need to be 
made to appear low; they were low.) 
On the outside, the Craftsman 
bungalow is wood-covered, dark, 
hunkered down — it blends in with 
nature. It accepts its unobtrusive 
place on the earth. 

Details: Everything should 
appear handmade: embroidered 
curtains and tablecloths. Hand-
knotted rugs. Objects reflected 
the locale of the house — wood 
and stone from nearby, hand-
made tile from local kilns, paint-
ings of nearby landscapes by 
local artists (or by the homeown-
ers), simple sturdy furniture. 
Unlike the Prairie style, which 
broke from the past, Craftsman 
style embraced classical (i.e. 
Roman or Greek) design in mold-
ing, columns and proportions. 

Layout: Simplicity itself. In San 
Diego, the bungalow was typically 
laid out like a six-pack, with three 
bedrooms in a row on one side and 
the living room, dining room and 
kitchen on the other. The front door 
typically entered directly into the 

living room. The front porch typically 
ran across the entire width of the 
house, forming an outdoor room. 

Philosophy: William Morris 
said, famously, that he would 
have nothing in his house that 
he did not know to be beautiful 
or useful. The bungalow es-
thetic, which grew out of the arts 
and crafts movement and was 
promoted by Stickley, tended to 
focus a little more on the useful, 
rather than the beautiful. Those 
beautiful things could be quite 
expensive, especially if bought 
from Stickley, but it was just 
fine if they were handmade by 
the homeowner (or looked as if 
they were). The Arts and Crafts 
movement marked the last time 
in America when it was cool 
to be humble. The Craftsman 

bungalow was designed to make 
everyone feel welcome. It ap-
pealed to the heart. It embodied 
comfort and home. 

If 1900 marked the beginning 
of the Prairie, Craftsman and Art 
Nouveau styles, 1915 marked the 
beginning of the end for these 
trends, with the Panama-California 
Exposition in Balboa Park introduc-
ing the world to their replacement, 
San Diego’s version of Spanish 
Colonial architecture. Or at least 
that’s one way to look at it. The 
first world war, the Spanish flu 
and the economic downturn of the 
late teens and early twenties put 
a damper on America’s mood as 
well. And it suddenly became much 
harder to get a drink, which can 
also make a fellow cranky. 

While this change in mood led to 

a change in design, just as signifi-
cantly, a 1923 change in the Califor-
nia building code, which required 
a 4-foot set back from the lot line 
for bungalows, provided a financial 
disincentive for builders to continue 
constructing any house with wide 
eaves or protruding rafter tales. 
The new setback rule essentially 
eliminated a bedroom from every 
50-foot-long Craftsman bungalow, 
with the result being that builders 
switched to styles with narrower 
eaves — or no roof overhang at all, 
such as the Spanish and Tudor style. 
In a sense, the Prairie house and the 
Craftsman bungalow were legislated 
out of style. Or at least that’s one way 
to look at it.

—Contact Michael Good at house-
callssdun@gmail.com.u

(above) The public rooms are large, open and flow together; (right) A 1901 Stickley sideboard (Photos by Michael Good)

FROM PAGE 14

HOUSECALLS
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“This really kind of opened our 
eyes — Target kind of side swiping 
us,” Diminico said. “It came out of 
the blue and we don’t ever want to 
be caught like that again.

“We recognize the immedi-
ate need to get that town council 
formed so we’re never in this posi-
tion again as a community where 
we don’t know what’s happening 
basically in our backyard.”

Organizers at the Sunday 
afternoon rally sought to raise $600 
for the town council’s 501(c)(3) 
nonprofit status filings, which would 
allow the organization to apply for 
grants and accept tax-deductible do-
nations. CASP representative Kate 
Callen said that although the official 
nonprofit status will give the group 
greater clout, fundraising will be far 
from its chief concern.

“The South Park Town 
Council will be strictly commu-
nity education and community 
engagement,” Callen said. “We’re 
not lobbying, we’re not political.”

The town council’s inception amid 
a contentious fight isn’t a new phe-
nomenon. In fact, a common enemy 
can often serve as a rallying cry spur-
ring a community to band together.

In the northern portion of 
Uptown, the University Heights 
Community Association formed in 
the early 1980s as the neighborhood 
fought against two five-story hous-
ing complexes and eventually advo-
cated successfully for the creation of 
Trolley Barn Park.

In 2006, Hillcrest residents 
fought successfully against another 
large housing development in their 
own backyard. According to local ac-
tivist and co-founder of Hillquest.com 
Nancy Moors, the fight galvanized 

neighbors, leading to the creation of 
the Hillcrest Town Council.

Mark Arabo, president of the 
Neighborhood Markets Asso-
ciation and one of the loudest 
voices in the fight against Tar-
getExpress, said town councils 
have become an ef fective way 
to stand up to well-financed, 
outside interests. 

“I think nothing is stronger 
than a town council,” Arabo said. 
“It gives the power of the commu-
nity to the people, and out of the 
hands of corporations.

“I think it will be instrumental 
in not just this fight, but future 
fights,” he added.

For Diminico and others leading 
the charge in CASP, the town coun-
cil will likely add needed volunteers 
to community efforts like the one 
at hand. Diminico estimates she 
spends roughly 20 hours each week 
in the fight against Target — on top 
of a full time job.

Callen said at the rally that the 
small group driving CASP will likely 
become the town council’s inaugu-
ral directors, and that elections will 
be far from contentious.

“When we get to the point that 

there’s enough people where we 
might have elections, sure, but my 
sense is that we’re so consensus 
oriented, I can’t see us ever having 
elections where people run against 
each other,” Callen said.

Callen later stated through email 
that the town council wouldn’t ex-
clude residents who didn’t share the 
views of members on issues like the 
TargetExpress opening, describing 
the organization as a “big tent” that 

welcomes a broad range of opinions.
“If a contentious issue comes 

before the council, members 
would discuss it and, in accor-
dance with the bylaws, decide 
whether a response or plan of 
action is warranted and what that 
might be,” Callen wrote. 

Meanwhile, the campaign to 
convince Target or the property’s 
owner to voluntarily back out of the 
South Park lease raged as strong as 
ever on Sunday. While Target rep-
resentatives announced last month 
the store’s summer opening would 
be delayed until October to allow for 
more community input, Diminico 
and Arabo said CASP isn’t willing to 

make any concessions. 
“We don’t want to negotiate. We 

don’t want to know what they’re 
going to do. We don’t want them 
here,” Callen said. “There is no 
compromising with us.”

“We think at this point any deal 
is a bad deal because the commu-
nity doesn’t want it,” Arabo said of 
Target, which he described as the 
“800-pound gorilla” in the room. 
“We think that Target would not 

want to go into a community that 
doesn’t want them.”

Several residents were also criti-
cal of Councilmember Todd Gloria’s 
involvement in the issue.

“I was one of Todd Gloria’s earli-
est supporters, and I still think he’s 
an incredibly gifted public servant, 
but I never would have dreamed he 
wouldn’t fight for us,” one South Park 
resident said. “I can’t get over that.”

In an emailed statement, Gloria 
reiterated his position that since 
Target will not change the use of 
the building (retail space), and 
since Target’s occupancy of the 
space will be the result of a lease 
agreement between two private en-
tities, his ability to intervene in the 
situation is limited. He also praised 
the corporation’s concessions made 
on behalf the community. 

“I was also pleased to hear 
that the store is being designed 
to serve the needs of the commu-
nity,” Gloria said in the statement. 
“Specifically, dedicating 40 percent 
of the store to groceries and 
including a pharmacy will benefit 
the neighborhood. In what I feel is 
an important show of understand-
ing of the neighborhood, Target 
has agreed not to include a Star-
bucks in the store. This ensures 
that the neighborhood establish-
ments we know and love can con-
tinue to be the local coffee shops 
for South Park residents. At this 
time, the store will also include 
technology, health and beauty, as 
well as some clothing items.”

TargetExpress representa-
tives project the store will open 
in October 2015.

Do you want the TargetExpress 
to open in South Park? Take our poll 
online at sduptownnews.com.

—Contact Hutton Marshall at 
hutton@sdcnn.com.u 

FROM PAGE 1

SOUTHPARK

(top) Residents wave anti-Target signs at passing cars; (bottom) Sabrina Diminico 
speaks at the Care About South Park rally on March 8. (Photos by Hutton Marshall) 
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Stunned and amazed; that 
seemed to be the tenor of audience 
comments following the Feb. 21 
West Coast premiere production of 
Nathan Englander’s “The Twenty-
seventh Man” at the Old Globe’s 
White Theatre.

Based upon Englander’s 
short story, it continues in an 
extended run through March 22. 
As he did in New York, Barry 
Edelstein, now the Globe’s ar-
tistic director, stages the work, 
reimagining it in the round upon 
Michael McGarty’s surprising 
set. This is the work’s first pro-
duction since its premiere at the 
Public Theatre in 2012.

The play concerns a little-known 
bit of history (here slightly fictional-
ized for dramatic clarity) that took 
place behind the Iron Curtain. It is 
called “The Night of the Murdered 
Poets,” little known because it did 
not come to light until the collapse 
of the Soviet Union in 1989. In 
1952, twenty-six celebrated Yiddish 
writers were rounded up by Joseph 
Stalin and summarily executed.

“The Twenty-seventh Man” 
takes place in a prison cell where 
three of the detainees (Robert 
Dorfman as Vasily Korinsky, Hal 
Linden as Yevgeny Zunser, and 
Ron Orbach as Moishe Bretzky) 
discuss their arrests. They are 
joined by a 27th man, the uncel-
ebrated, unpublished Pinchas 
Pelovits (Eli Gelb), who repre-
sents the future that is destroyed 
by the purge.

Each deals with a separate 
reality as well as a Guard (Lowell 
Byers). Korinsky, who still believes 
in a benevolent Stalin, also deals 
with the Agent in Charge (James 
Shanklin), who serves him tea in 
an office that seems to materialize 
from thin air.

Needless to say, after all the 
words are said, all the dreams are 
divulged, the denouement is not 
a happy one, but one that brings 
home the fact that writers are the 
bane of totalitarianism. Anyone who 
takes up the pen is courageous, the 
purges and persecutions continue 
worldwide and regimes continue to 

obfuscate their real purposes.
Remember Rome?
Impressively, young Gelb 

holds his own among the illustri-
ous company of esteemed actors 
whose credits began long before 
his birth. To many the name Hal 
Linden is synonymous with the 
television series “Barney Miller,” 
though if that is one’s only associa-
tion, one is sadly bereft. Dorfman, 
though lesser known, has an equally 

impressive array of credits 
coast to coast. An on stage 
giant, the impressively cre-
dentialed Orbach exudes 
charm as well as gravitas.

Edelstein is responsible 
for attracting such an as-
semblage. His staging of this 
important work, truly a wake up 
call for us all, is impeccable.

Costume designer Katherine 
Roth underscores the message by 

garbing the elder 
detainees as if they 

were arrested hours ago, the press 
still in their suits, and the shine 
still on their shoes. The imminent 
tragedy is also upheld by Russell 
H. Champa’s lighting, Darron L. 

West’s sound, and Brian 
Byrnes fight direction.

We walk out into 
the freedom we take 
for granted, perhaps 

unaware of the Globe 
program’s names and 

photos of writers impris-
oned in Iran, China, Cam-

eroon and Syria, a mere four 
of 900 currently serving time. 
According to PEN’s 2014 list.

—Charlene Baldridge has been 
writing about the arts since 1979. 
Follow her artistic endeavors at 
charlenebaldridge.com. She can be 
reached at charb81@gmail.com.u

An amazing chunk of truth
(top left photo, left to right) Robert Dorfman as Vasily Korinsky and James Shanklin as Agent in Charge; (top right) 
Hal Linden as Yevgeny Zunser; (cutout) Eli Gelb as Pinchas Pelovits (Photos by Jim Cox)

Theater
Review
Charlene Baldridge

“The Twenty-seventh Man”
by Nathan Englander

Tuesdays – Sundays
Old Globe’s White Theatre

1363 Old Globe Way, Balboa Park
Tickets $29 and up

theoldglobe.org
or (619) 23-GLOBE
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 Uptown Crossword
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Uptown’s
Sudoku
Puzzle

AUTOS WANTED
TOP CASH FOR CARS, Any Car/

Truck, Running or Not. Call for 
INSTANT offer: 1-800-454-6951

CARS/TRUCKS WANTED! Top 
$$$$$ PAID! Running or Not, All 
Years, Makes, Models. Free Towing! 
We’re Local! 7 Days/Week. Call Toll 
Free: 1-888-416-2330

GET CASH TODAY for any car/
truck. I will buy your car today. Any 
Condition. Call 1-800-864-5796 or 
www.carbuyguy.com

WE BUY CARS! Running or Not. 
Any Make, Model or Year. Call today 
for an INSTANT OFFER. Free Tow-
ing/Pickup. Top Dollar. We're Local! 
1-800-844-3595

ANIMAL SHELTER
Helping Hands Animal Sanctu-
ary Seeks Dog & Cat Food. Cat 

treats also are needed. Adoptions 
by appointment only. 619-460-

6679.

COMPUTER REPAIR
We fix your computer. We come 
to you or you come to us for the 
lowest rates! Network, Spyware, 
Hardware, Software, Training, 

Call Robert at 858-449-1749

DRUM LESSONS
DrumLessonSanDiego.com

Learn the art of rhythm & music 
as a second language. Discover 
how drums relate to different 
styles of world music. Take the 

mystery out of playing the drum 
set. Call Ron 619-784-6931

HEALTH/FITNESS/MEDICAL
VIAGRA 100mg, CIALIS 20mg. 40 

tabs +10 FREE, $99 includes FREE 
SHIPPING. 1-888-836-0780 or Metro-
Meds.ne

VIAGRA 100MG and CIALIS 
20mg! 40 Pills + 10 FREE. SPECIAL 
$99.00 100% guaranteed. FREE Ship-
ping! 24/7 CALL NOW! 1-888-223-
8818

Viagra Users! Viagra 100mg/
Cialis 20mg 44 pills only $99.00. 
No prescription Needed! Discreet 
Shipping! Call Today! 1-800-213-6202 
Save, Save, Save! 

VIAGRA & CIALIS! 50 pills for 
$95. 100 pills for $150 free shipping. 
No prescriptions needed. Money 
back guaranteed! (877)743-5419

Canada Drug Center is your 
choice for safe and af fordable 
medications. Our licensed Canadian 
mail order pharmacy will provide you 
with savings of up to 75 percent on 
all your medication needs. Call today 
1-800-356-4170 for $10.00 of f your 
first prescription and free shipping

Attention VIAGRA 100mg, 
CIALIS 20mg. 40 Pills + 4 FREE for 
ONLY  $99. No Prescription Needed! 
Discreet Shipping. 1-888-797-9025

HELP WANTED
AIRLINE CAREERS start here – 

Get FAA approved Aviation Mechanic 
training. Financial aid for qualified 
students. Job placement assistance. 
Get started by calling AIM now 888-
216-1687

INSURANCE
Need Car Insurance Now? Lowest 

Down Payment - Canceled? State Let-
ter? Accidents? Tickets? DUI? Instant 
Coverage! INSUREDIRECT.COM 
1-800-231-3603

MISCELLANEOUS
Make a Connection. Real People, 

Flirty Chat. Meet singles right now! 
Call LiveLinks. Try it FREE. Call 
NOW: 1-888-909-9905 18+.

DISH TV Starting at $19.99/
month (for 12 mos.) SAVE! Regular 
Price $34.99 Ask About FREE SAME 
DAY Installation! CALL Now! 877-
477-9659

AIRLINES ARE HIRING for those 
with FAA certification. Financial 
aid if qualified - Job placement as-
sistance. Get the A&P training at 
Aviation Institute of Maintenance 
866-453-6204

DISH TV Retailer. Starting at 
$19.99/month (for 12 mos.) & High 
Speed Internet starting at $14.95/
month (where available.) SAVE! Ask 
About SAME DAY Installation! CALL 
Now! 1-800-615-4064

Between HS and college? Want-
ing entry level position? Rapid 
advancement and huge earning 
potential! Must travel. $500 signing 
bonus! 480-718-9540

CASH FOR CARS, Any Make or 
Model! Free Towing. Sell it TODAY. 
Instant of fer: 1-800-864-5784

!!OLD GUITARS WANTED!! 
Gibson,Martin,Fender,Gretsch. 1930-
1980. Top Dollar paid!! Call Toll Free 
1-866-433-8277

CASH FOR CARS: All Cars/
Trucks Wanted. Running or Not! Top 
Dollar Paid. We Come To You! Any 
Make/Model. Call For Instant Offer: 
1-800-864-5960

DIVORCE, ETC. $240-$550* Cov-
ers Children, etc. *Excludes govt. 
fees! For a Local Office, Call 1-215-
717-8499, Ext. 400 or 1-888-498-7075, 
Ext. 500 BAYCOR & ASSOCIATES          
Established 1973

Do you owe over $10,000 to the 
IRS or State in back taxes? You could 
get a settlement for as low as 25% of 
previous IRS settlements. Call now!  
1- 800-741-9104

Struggling with DRUGS, ALCO-
HOL, PILLS? Talk to someone who 
cares. Call ADDICTION HOPE & 
HELP LINE for a free assessment. 
800-768-9180

SERIOUSLY INJURED? Auto 
Accidents? Medical Malpractice? 
Slip and Falls? Dangerous Products? 
Wrongful Death. Speak to a Highly 
Skilled Personal Injury Attorney 
Now. Millions Recovered for Clients. 
Call 24/7. 800-431-4568

Got Knee Pain? Back Pain? Shoul-
der Pain? Get a pain-relieving brace 
-little or NO cost to you. Medicare 
Patients Call Health Hotline Now! 1- 
800-491-6053

Make a Connection. Real People, 
Flirty Chat. Meet singles right now! 
Call LiveLinks. Try it FREE. Call 
NOW: Call 1-877-737-9447 18+

SOCIAL SECURITY DISABILITY 
BENEFITS. Unable to work? Denied 
benefits?  We Can Help!  WIN or 
Pay Nothing! Contact Bill Gordon & 
Associates at 1-800-290-8321 to start 
your application today!

TOP CASH PAID FOR OLD GUI-
TARS! 1920's thru 1980's. Gibson, 
Martin, Fender, Gretsch, Epiphone, 
Guild, Mosrite, Rickenbacker, Prairie 
State, D'Angelico, Stromberg. And 

Gibson Mandolins/Banjos. 1-800-401-
0440

AIRLINES ARE HIRING for those 
with FAA certification. Financial 
aid if qualified - Job placement as-
sistance. Get the A&P training at 
Aviation Institute of Maintenance 
888-686-1704

SUPPORT our service members, 
veterans and their families in their 
time of need. For more information 
visit the Fisher House website at 
www.fisherhouse.org

Dish TV Retailer -SAVE! Starting 
$19.99/month (for 12 months.) FREE 
Premium Movie Channels. FREE 
Equipment, Installation & Activation. 
CALL, COMPARE LOCAL DEALS! 
1-800-341-7308

MAKE A CONNECTION Real 
People, Flirty Chat. Meet singles 
right now! Call LiveLinks. Try it 
FREE. Call NOW: 1-877-909-2569

DIRECTV starting at $24.95/
mo.   Free 3-Months of HBO, starz, 
SHOWTIME & CINEMAX FREE RE-
CEIVER Upgrade! 2014 NFL Sunday 
Ticket Included with Select Pack-
ages. Some exclusions apply - Call 
for details 1-800-647-1163 

WANTED TO BUY
Wants to purchase minerals and 

other oil and gas interests. Send 
details to P.O. Box 13557 Denver, Co. 
80201

CASH PAID- up to $25/
Box for unexpired, sealed DIA-
BETIC TEST STRIPS. 1-DAYPAY-
MENT.1-800-371-1136

Cash for unexpired DIABETIC 
TEST STRIPS! Free Shipping, Best 
Prices & 24 hr payment! Call 1-855-
440-4001 www.TestStripSearch.com.

TO ADVERTISE
ADVERTISE to 10 Million Homes across 
the USA! Place your ad in over 140 com-
munity newspapers, with circulation totaling 
over 10 million homes. Contact Independent 
Free Papers of America IFPA at danielle-
burnett-ifpa@live.com or visit our website 
cadnetads.com for more information.

Reader Advisory: The National Trade 
Association we belong to has purchased 
the above classifieds. Determining 
the value of their service or product is 
advised by this publication. In order 
to avoid misunderstandings, some 
advertisers do not offer employment but 
rather supply the readers with manuals, 
directories and other materials designed 
to help their clients establish mail order 
selling and other businesses at home. 
Under NO circumstance should you 
send any money in advance or give the 
client your checking, license ID, or 
credit card numbers. Also beware of ads 
that claim to guarantee loans regardless 
of credit and note that if a credit repair 
company does business only over the 
phone it is illegal to request any money 
before delivering its service. All funds 
are based in US dollars. Toll free num-
bers may or may not reach Canada.

Answer key, page 20

 Merrill Gardens at Bankers Hill
2567 Second Ave. 92103
(619) 209-5216
merrillgardens.com

Merrill Gardens at Bankers Hill of fers a casual elegance and 
sophistication found only in the prestigious Bankers Hill neigh-
borhood of Downtown San Diego. Downtown retirement living 
has never been this good — or as much fun — as it can be at 
Merrill Gardens! 

Merrill Gardens at Bankers Hill is a short stroll from fine din-
ing, quaint Victorian homes and Balboa Park, and the community 
is just minutes from top-ranked physicians, clinics and hospitals. 
The apartments are spacious and most have a full kitchen, bal-
cony, washer and dryer.

And while the community is second to none, the residents 
who choose to live here make the community truly unique. Resi-
dents take advantage of the salon, bistro, fitness center, multiple 
gathering spaces, secure underground parking and landscaped 
courtyard areas.

Merrill Gardens at Bankers Hill is happy to help residents 
enjoy more.

BUSINESS SPOTLIGHT
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Hillcrest
Newsstand

Featuring San Diego’s best collection of 
hard to find international magazines!
We also carry all your favorite local & 

national publications, as well as souvenirs, 
snacks and lotto tickets!

529 University Ave.- Hillcrest
(619) 260-0492

By Cynthia Robertson

A little “R&R” does the body 
and soul good, everyone knows. 
Playing a game of ball, doing 
crafts or just hanging out with 
friends takes the mind off bur-
dens and relaxes the muscles.

But for people with special 
needs, limited options can make 
enjoying leisure time with oth-
ers a challenge. In San Diego, 
that’s where Therapeutic Recre-
ation Services (TRS) steps in. A 
program of the city’s Park and 
Recreation Services, TRS offers 
all kinds of opportunities for dis-
abled persons to form friendships 
with others while improving their 
quality of life through recreation.

“We serve people of all popu-
lations with dif ferent disabilities, 
such as cognitive, behavioral, 
physical, developmental, men-
tal health, people in recovery, 
seniors programs and any other 
disability,” said Jonathan Rich-
ards, supervising recreation 
specialist. “This improves their 
physical, mental, social, emo-
tional, behavioral health while 
participating with their peers.”

Richards oversees many of 
the programs at TRS such as 
“Leisure Seekers,” “Transitional 
Youth,” “Adaptive Sports” and 
the “Beach Wheelchair Pro-
gram.” These programs provide 
recreation for children and 
adults with disabilities. Through 
these programs, certified 
therapeutic recreation special-
ists work with disabled children 
and adults on social and recre-
ational skill development, leisure 
education, appropriate behavior 
and recreation participation in 
inclusive environments.

Many times, TRS offers the 
only window on the outside world 
for its participants. This isolation 
stems from several factors.

One reason is the commu-
nity’s lack of compliance with the 
federal Americans with Disabili-
ties Act (ADA) access guidelines. 
TRS provides a safe and acces-
sible experience for all people to 
participate.

Another reason is af fordabil-
ity. Many people with disabilities 
have higher medical costs, which 
can typically lead to a lower so-
cioeconomic status. TRS is able 

to keep costs low to participate 
in the programs, often by receiv-
ing discounted access to events 
and activities.

Transportation is typically 
another dif ficulty for disabled 
people. Factors such as cost, 
accessibility and ability to travel 
alone make opportunities for 
recreation and socialization 
infrequent. In some of the TRS 
programs, transportation assis-
tance is of fered. 

More than 50,000 people 
take par t in the recreational 
oppor tunities within the Dis-
abled Ser vices Section each 
year. The target demographic 
is incredibly broad: children 
and adults, ages 3 and up, with 
any type of disability. 

“TRS is a unique-to-San 
Diego organization,” Richards 
said. “Most other organization’s 
missions are to serve a specific 
disability; whereas, TRS is the 
only organization that serves all 
people with any kind of disability.”

The programs are designed 
for each disability in mind. Some 
programs are designed for a spe-
cific disability group or age range.

“Some of the favorite activi-
ties through TRS are our camps, 
dances and outings,” Richards said.

For 2015, some planned pro-
grams include bowling leagues, 
softball leagues, a Disneyland 
trip, a whale watching boat trip, 
recreational meetings of all 
kinds, hand cycling and holiday 
dances. Richards said their re-
cent Halloween dance had more 
than 400 people in attendance.

Jennifer Gary has seen her 
son Caulden flourish in the 
company of others at the Kick 
Back Club, the dances and the 
summer camps.

“I was incredibly impressed 
by how safe I felt dropping him 

off the first time; I felt he was 
being well watched,” said Gary, 
adding that she appreciated the 
diversity of the kids participating 
in the activities.

“Caulden loves it,” she said.
A major funding agency 

for TRS is Disabled Services 
Advisory Council, Inc. (DSAC), 
a nonprofit run by the city of San 
Diego. DSAC serves as a liaison 
between the Park and Recreation 
Department and the community 
at large. It also administers con-
tract programs for persons with 
disabilities and provides public 
relations and financial support to 
the Disabled Services Section.

“Through DSAC we are able 
to receive donations, apply for 
grants and generate revenue from 
special events or fundraisers. We 
rely heavily on the general public 
and foundations to assist with the 
funding of our programs. Also, 
since we are a program of the 
[city of San Diego], our salaries 
and facilities are paid by the City,” 
Richards said.

One of the biggest challenges 
for TRS is funding to keep the 
programs at a low cost for the 
participants. Without philan-
thropic assistance, costs for TRS 
programs could increase. TRS 
also of fers scholarships for to 
help those with less means to 
participate in the programs. 

“We pride ourselves on quality 
programming that is low in cost 
for the participants. Some pro-
grams are free,” Richards said.

TRS can always use volun-
teers. People of all ages, 13 and 
up, can volunteer, with camps 
being the most popular programs 

for volunteer opportunities. 
However, all of the programs 
benefit from volunteers. Call 
619-525-8247 to inquire about 
opportunities.

—Contact Cynthia Robertson 
at c1g2robertson@gmail.com.u

City recreation arm breathes fresh
air into local disabled services

Therapeutic Recreation Services leads trips filled with outdoor activities in the San Diego region. (Photos courtesy of the city of San Diego)
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PUZZLE SOLUTIONS

RECYCLING WOOD WORKING

MILLWORK

 

William 
Van Dusen 
Millworking 
Authentic Woodwork 
For Vintage Homes  

& Gardens  
Craftsman - Victorian 

Spanish Revival 
619-443-7689 
WVDMillwork.com 

 License #919946 

TAX CONSULTANTPETS

Experienced & Professional

Renee Differ

reneediffer@cox.net
619-516-0400

INDIVIDUALS & BUSINESSES

SAME SEX MARRIAGE FILING

BOOKKEEPING & PAYROLL

MOBILE APPOINTMENTS

TAX CONSULTANT

COMPUTER REPAIR

GARDENING

COASTAL SAGE
GARDENING

COASTAL SAGE
GARDENING
Garden Design
& Maintenance

Ca. Contractor License #920677

Garden • Shop
Classes • Services

3685 Voltaire St. San Diego
619.223.5229 • coastalsage.com

INVESTMENTATTORNEYS

SKINCARE

MOVING

PLUMBER

REALTOR

REALTOR

Call Frank Today 
to Advertise

(619) 961-1971
Frank@sdcnn.com

WINDOW CLEANING

APPRAISAL
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By Dustin Lothspeich

We’ve all heard it countless 
times, mainly because it’s true: op-
posites attract. “Seinfeld” might’ve 
proved it best in the episode “The 
Invitations,” when Jerry started 
dating a woman whose personality 
and mannerisms curiously mirrored 
his own. At first, it was glorious; he 
was over the moon. And then, like 
clockwork, the annoyances started 
flooding in until he quickly real-
ized the spice of life is, indeed, our 
differences. Add local electro-pop 
group Chateau as evidence to that 
universal law as well.

“[Our influences] are across 
the board for all of us,” the band’s 
guitarist/keyboardist, Frank 
Green III, explained recently. 
“Which is why we think we work 
so well together.”

Ranging from Wilco and Ryan 
Adams to My Bloody Valentine 
and Joanna Newsom, the band 
rattles off artists from far-reaching 
corners of the musical universe: 
Uncle Tupelo-style alt-country, 
New Wave, experimental chamber 
pop. As Green tells it, “Different 
influences make for a well-rounded 
band. You don’t want to listen to 
the same stuff, or you’d be drawing 
from the same places and it would 
get too monotonous.”

If there is one thing the mem-
bers of Chateau can boast (and 
there’s many), it’s that their debut 
self-titled EP doesn’t get mired 
down in the same formula from 
song to song. The trio (which, 
along with Green, is rounded out 
by multi-instrumentalist/producer 
Erik Visnyak and vocalist/producer 
Laura Levenhagen) veer from broad 
waves of stark electronica (“the 
Bird, the Bee, the Owl”) with the 
digital pulse of machine-gun beats 
and glitched-out synths (“Bury 
You”) to shimmering acoustic 
guitar-dominated pop balladry (“Ti-
ger”) and everything in between 
— all led by Levenhagen’s impres-
sive vocals that range from soothing 
coos to gravity-defying heights.

Understandably, the year-old 
band (which began with just Green 
and Visnyak) never found a con-
crete stylistic direction until they 
landed a singer — which came 
about when they read a review of 
her solo EP in a local publication.

“We messaged [Levenhagen] 
and ended up sending some 
tracks over and after a week or 
two, she had gotten back to them 
and said she had lyrics for one of 
the songs,” Green said. “She came 
over to [Visnyak’s] house in North 
Park and sang live over the track 
[the song “Flight” from the EP]. 
Right then, we all realized we had 
something that worked and decid-

ed to form the group. She brought 
the much-needed melody to the 
songs which allowed [Visnyak] and 
I to gain a deeper perspective into 
what could be accomplished.”

With a lush sound that is right 
at home next to Florence & the 
Machine, Massive Attack, London 
Grammar and Sigur Rós, the trio is 
a breath of fresh air as one of the 
few groups in San Diego to play 
the style they do (all four of those 
aforementioned bands hail from 
overseas, after all). Sidestepping 
the bland, bong-water reggae and 
garage-rock hipster doofusness 
that plagues America’s Finest 
City, they’ve all but cornered their 

market — and when I asked Green 
how they felt about it, he was unas-
sumingly modest.

“The feeling the band shares 
[about it] is one of excitement 
and pride. We hope we’re bring-
ing something new and fresh to the 
scene; that’s important to us.”

In addition to offering up an 
EP of new sounds to an increas-
ingly predictable scene, they’ll be 
releasing it on March 21 — fittingly 
—at a new(ish) spot as well: The 
Balboa. Formerly known as The 
Tin Can (the intimate club that 
slung brews in cans and hosted 
its own righteous burger joint 
called Dood’s Foods), the club has 
undergone a bit of an overhaul in 
the past couple months, culminat-
ing recently with the return of live 
music to the fold on March 6. 

Gone is the club’s “beers in 
cans” ideology (hence the name 

change), the nightly music and 
even the beloved giant octopus 
mural on the side of the building. 
With Dood’s Foods thankfully still 
operating on-site and churning 
out some of the best grub in town, 
the owners turned their eye to the 
stage, and brought in local music 
stalwart Jackson Milgaten (mem-
ber of Cuckoo Chaos/Deadphones, 
among other bands, and curator of 
the annual Golden Hill Street Fair) 
to manage and book their shows.

“The look and feel of the place 
is quite a departure from what it 
was,” Milgaten said. “The whole fo-
cus has shifted. I think the biggest 
difference in the event planning is 
the decision to only have live music 
on the weekends. It just affords the 
whole operation a chance to focus 
on the details of what we are doing 
over there. We want every show, 
every drink, and every meal to be 
presented with care and consid-
eration. So in that respect, less is 
more … I’m really excited about 
what we’ve done with the place and 
I’m very pleased to bring live music 
back to the space.”

Whereas the old Tin Can used 
to be somewhat of a free-for-all as 
far as shows went — you never 
knew exactly what you were going 
to get on any given night — Mil-
gaten promises that since The 
Balboa will only be hosting shows 
on Friday and Saturday nights, he’ll 
be a bit more selective with who 
actually gets to step onstage.

“I’m a pretty discerning critic 
and my interest is more in book-
ing acts of a certain quality than 
a particular style,” he said. “But 
as far as genres go, I think the 
bands scheduled to play are a fairly 
eclectic mix.”

When asked why The Balboa is 
the perfect place to throw a record 
release party, Milgaten offered up the 
unmistakable charm of the venue. 

“The intimacy of the room 
offers a great space for a band to 
share something it has so loving-
ly created. I think that closeness 
of everyone in attendance is a 
recipe for a meaningful interac-
tion between the performers and 
the audience.”

It’ll be fascinating to hear Cha-
teau’s huge sound in such a small 
confine, but perhaps that’s exactly 
how their new EP should be ex-
perienced: up close and highly 
personal. For a trio relatively new 
in the general scheme of the scene 
and an EP that may be only the 
beginning of truly great things — 
it’ll be the premier opportunity to 
witness them at work. 

Opposites and all. 

—Contact Dustin Lothspeich at 
dustinlothspeich@gmail.com.u

The Balboa
Saturday, March 21

8:30 p.m.
Tickets are $8

Chateau
Angels Dust

Opposites attract at the Chateau
Chateau plays The Balboa on Sunday, March 21. (Photo by Shane Wilson)

MAYOR OUTLINES MAJOR 
ROAD REPAIR PLAN

Mayor Kevin Faulconer announced plans March 5 to repair 1,000 
miles of city streets by 2020 and reform the city’s approval process for 
infrastructure improvements.

“I’m making street repair the City’s top infrastructure priority,” 
Faulconer stated in a press release. “We’re doubling the amount of 
street repair we do annually as we tackle head-on what is the No. 1 
complaint of San Diegans. It’s also paramount that we make significant 
changes to the City’s infrastructure program so that projects are done 
faster and taxpayer money is spent more efficiently.”

Faulconer said the city’s increased street repair efforts will 
result in 300 miles of repaired roads in the coming fiscal year. 
Additionally, he stated that once his proposed reforms to the 
infrastructure program are put in place, street repair projects will 
be delivered 20 percent faster on average. These reforms include 
accepting online bids for construction, streamlining environmental 
reviews for small projects and managing cash to prevent infrastruc-
ture money from sitting idle.

A 2011 city survey showed that 35 percent of San Diego streets 
were in good condition, 40 percent were in fair condition and 35 per-
cent were in poor condition. Established revenues like Transnet and 
the Gas Tax, as well as bond financing, will fund the repairs.u

Councilmember Todd Gloria and Mayor Kevin Faulconer at the groundbreak-
ing ceremony for a street repair project in Old Town (Photo by Hutton Marshall)

FROM PAGE 8
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FEATURED EVENTS
‘The Music Man Jr.’
Friday, March 13 – Sunday, 
March 15 and Friday, March 20 
– Sunday, March 22 

Center Stage Children’s Theater 
is putting on this musical as their 
inaugural production. The show 
features classic songs from the 
original “Music Man” including 
“76 Trombones,” “Shipoopi” and 
more. “The Music Man Jr.” will 
be performed for two weekends 
only. Friday shows start at 7 p.m., 
Saturday and Sunday shows start at 
2 p.m. Tickets are $12 for adults, $9 
for seniors and children. For tickets 
and more information visit center-
stagechildrenstheater.org.

Hillcrest Community Movie Night
Friday, March 20

For the third quarterly Hillcrest 
movie night, “The Wizard of Oz” 
will be shown in Hillcrest’s Egyptian 
Quarter at 3811 Park Blvd. (the lot 
between Heat Bar and Kitchen and 
Numbers Night Club). The area 
will be converted to a comfortable 
“parklet” complete with grass. The 
movie will be shown on a 26-foot 
outdoor screen while fresh popcorn 
and other snacks will be avail-
able. The event is free and family 
friendly; attendees are encouraged 
to bring a picnic, blanket or chairs 

and dress up in Oz-themed attire. 
Pets are also welcome. Prizes will 
be given for best “Wizard of Oz” 
costumes. The event starts at 6 p.m. 
with the movie starting at 8 p.m. 
There will be free tours of the Egyp-
tian Quarter before the movie. Visit 
fabuloushillcrest.com or Facebook.
com/egyptianquarter for more info. 

Third Annual Bankers Hill Art and 
Craft Beer Fest
Friday, March 20

This event will be held at a 
historic site in Bankers Hill, The Ab-
bey (2825 Fifth Ave.) from 5 – 9 p.m. 
Participating San Diego breweries 
include Ballast Point, Stone, Ground-
swell, Mother Earth and more. The 
festival will showcase food from 
local eateries including Barrio Star, 
Cucina Urbana, Bankers Hill Bar 
and Restaurant, and Pizzicato. There 
were also be various art installa-
tions and vendors. The event is 
sponsored by Bankers Hill Business 
Group, The Abbey, Metro CDC and 
MySMN. Tickets are $30 in advance, 
$35 at the door. Visit bhbeerfest15.
brownpapertickets.com for more 
information and to purchase tickets. 

Makers Arcade Spring Fair
Saturday, March 21

This event will feature over 
50 local “makers” or owners of 
local businesses, many of whom 
handcraft their products. Admis-
sion is only $2 and includes a raffle 
ticket, plus the first 100 guests will 
receive a swag bag. There will be 
a free “make and take” area by 

Urban Craft Camp, a floral bar by 
Siren Floral Co. and many more 
highlights. Food trucks and other 
vendors will also be on hand. The 
event is from 11 a.m. – 5 p.m. at the 
North Park Post Office Lofts (3077 
North Park Way). Visit makersar-
cade.com for more details.

South Park Spring Walkabout 
Saturday, March 21

The first South Park walkabout 
of the year is finally here! This free 
quarterly festival by the South Park 
Business Group invites guests to 
visit the unique businesses of the 
area. Various locations will offer 
specials, live entertainment, raffles 
and more. The event takes place 
throughout South Park from Kalmia 
to Beech streets along 30th and 
Fern streets from 6 – 10 p.m. For 
more information visit southparksd.
com. 

RECURRING EVENTS
Daily: 
Don’t Try This at Home!: Six 
varying times per day until May, a 
live science show is presented with 
demonstrations that are too messy, 
loud or shocking to try at home. 
Reuben H. Fleet Science Center, 
1875 El Prado, Balboa Park, free 
with admission. Visit rhfleet.org for 
more information. 
Mondays: 
Singing Storytime: 1:30 p.m., learn 
what’s going on inside your baby’s 
mind, strengthen your bond and 
sing songs together at Mission Hills 

Library, 925 Washington St., Mission 
Hills, free. Library92103.org.
Open Mic Night: 7:30 p.m., the 
mic is open to you at Lestat’s Coffee 
House, 3343 Adams Ave., Normal 
Heights, free. Lestats.com.
Tuesdays:
Curbside Bites: 5 – 8:30 p.m., 
gathering of gourmet food trucks at 
3030 Grape St., South Park. Curb-
sidebites.com.
Tasty Truck Tuesdays: 6 – 9 p.m., 
Smitty’s Service Station hosts several 
food trucks under their well-lit shade 
structure, 3442 Adams Ave., Normal 
Heights. Sdfoodtrucks.com.
Open Mic Charlie’s: 7 – 10 p.m. 
(except the third Tuesday), open 
mic night at Rebecca’s Coffee 
House, 3015 Juniper St., South Park, 
free. Rebeccascoffeehouse.com.
Wednesdays: 
Wang’s Trivia: 7 p.m., free trivia 
competition for prizes, tournament 
for $1,000. Drink specials during 
trivia range $3 – $6. Wang’s North 
Park, 3029 University Ave., North 
Park. Wangsnorthpark.com.
Wednesday Night Experience: 7 
– 8 p.m., uplifting and spiritually 
inspiring experiences for all, weekly 
at Universal Spirit Center, 3858 Front 
St., Hillcrest, love offering request-
ed. Universalspiritcenter.org.
Young Lions Music Series: 7 p.m., 
each week features a new “young 
rising star” chosen by Gilbert Castel-
lanos. Castellanos will also join in 
during the first set, the Expatriate 
Room, Croce’s Park West, 2760 Fifth 
Ave., Bankers Hill, $5 cover. Cro-
cesparkwest.com.

Storytelling: 7 – 8:45 p.m. the first 
Wednesday of each month featuring 
members of Storytellers of San Di-
ego at Rebecca’s Coffee House, 3015 
Juniper St., South Park, donations 
welcome. Ages 12 and up. Storytell-
ersofsandiego.org.
Wednesday Jazz Jam Ses-
sion: 7:30 p.m., Gilbert Castellanos 
hosts the Jazz Jam Session with 
special guest musicians at Seven 
Grand, 3054 University Ave., North 
Park, free. Sevengrandbars.com.
Thursdays: 
Gentle Yoga for seniors: 2:45 – 
3:45 p.m., presented by The Center 
and Silver Age Yoga Community 
Outreach (SAYCO) at The San 
Diego LGBT Center, 3909 Centre St., 
Hillcrest, free. Thecentersd.org.
North Park Farmers Market: 3 
– 7 p.m., in the parking lot behind 
CVS at 32nd St. and University Ave., 
North Park, free. Northparkfarmers-
market.com.
Kornflower’s Open Mic: Signups 
at 6:30 p.m., open mic (no poetry or 
comedy) 7 – 10 p.m. Family friendly 
event at Rebecca’s Coffee House, 
3015 Juniper St., South Park, 
free. Rebeccascoffeehouse.com.
Kirtan Musical Meditation: 8:15 
p.m., chant and sing contemporary 
mantras celebrating love and life at 
Pilgrimage of the Heart Yoga, 3287 
Adams Ave., Normal Heights, dona-
tion requested. Pilgrimageyoga.com.
Fridays:
Preschool Storytime: 10:30 a.m., at 
Mission Hills Library, 925 Wash-
ington St., Mission Hills, free. Li-
brary92103.org.
Fridays on Fifth: 4 – 9 p.m., various 
restaurants and bars offer discounts 
and specials for a social hour on 
Fifth Avenue between Washington 
Street and Pennsylvania Avenue, 
Hillcrest. Fridaysonfifth.com.
Cinema Under the Stars: 8:30 
p.m., Classic movie screenings at 
4040 Goldfinch St., Mission Hills. 
Tickets start at $15.  
Topspresents.com.
Saturdays 
Old Town Saturday Market: 9 
a.m. – 4 p.m., on Harney Street 
and San Diego Avenue, Old Town, 
free. Oldtownsaturdaymarket.com.
Golden Hill Farmers Market:
 9:30 a.m. – 1:30 p.m., on B Street be-
tween 27th and 28th streets, Golden 
Hill, free. Sdmarketmanager.com.
Children’s Craft Time: 10:30 a.m., 
at Mission Hills Library, 925 Wash-
ington St., Mission Hills, free. Li-
brary92103.org.
Melodies in Balboa Park: 1 – 5 
p.m., the San Diego Youth Sym-
phony and Conservatory ensembles 
fill Casa del Prado with classical 
music, 1549 El Prado, Balboa Park, 
free. Sdys.org.
Celebrity Book Readings: 2 
p.m., local celebrities will visit 
the “Ingenious! The World of Dr. 
Seuss” at the San Diego History 
Center on the second Saturday of 
each month to read their favorite 
Seuss stories to those in atten-
dance, 1649 El Prado, Balboa 
Park, free. Sandiegohistory.org.
Comedy Heights: 8 – 10 p.m., 
local comedians take the stage next 
to Twiggs Coffeehouse at 4590 
Park Blvd., University Heights, 
free. Comedyheights.com.
Sundays
Free Pancake Breakfast: 8:30 
– 9:45 a.m., every second Sunday 
this neighborhood breakfast 
precedes worship service and 
Sunday school at Normal Heights 
United Methodist Church, 4650 
Mansfield St., Normal Heights. 
Email nancy@nhunited.org.
Hillcrest Farmers Market: 9 a.m. – 
2 p.m., under the Hillcrest Pride Flag, 
Harvey Milk and Normal streets, 
free. Hillcrestfarmersmarket.com. 

—Email calendar items to Hut-
ton@sdcnn.com.u
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COMMUNITY 
ORGANIZATION 
MEETINGS 
Bankers Hill 
Parking Committee
5 – 6:30 p.m. on the first Monday 
of the month
Merrill Gardens, 2567 Second Ave.
 
Old Town Community 
Parking District
10 a.m. on the first Tuesday
The Hacienda Hotel, 4041 Harney St.
 
Hillcrest Business Association 
Beautification Committee
2 p.m. on the first Tuesday
1419 University Ave. Suite D.
 
North Park Main Street 
Design Committee
5:30 – 7:30 p.m. on the first Tuesday
North Park Main Street Office, 
3076 University Ave.
 
Uptown Planners
6 p.m. on the first Tuesday
Joyce Beers Community Center, 
3900 Vermont St.
 
Normal Heights Community 
Planning Group
6 p.m. on first Tuesday
Normal Heights Community Cen-
ter, 4649 Hawley Blvd.
 
Mission Hills Business  
Improvement District
3:30 p.m. on the first Wednesday
Ascent Conference Center, 902 
Fort Stockton Dr.
 
University Heights Community 
Development Corporation
6:30 p.m. on the first Wednesday
4452 Park Blvd. Suite 104
 
University Heights  
Community Parking District
6:30 p.m. on the first Wednesday
4452 Park Blvd. Suite 104
 
University Heights  
Community Association
6:30 p.m. on the first Thursday
Alice Bimey Elementary School 
auditorium, 4345 Campus Ave.
 
Uptown Community  
Parking District
5 – 6:30 p.m. on second Monday
Joyce Beers Community Center, 
3900 Vermont St.
 
North Park Maintenance  
Assessment District
6 p.m. on the second Monday
North Park Adult Activity Center, 
2719 Howard Ave.
 
Normal Heights  
Community Association
6:30 p.m. on the second Tuesday
Normal Heights Community Cen-
ter, 4649 Hawley Blvd.

Hillcrest Business Association 
Board of Directors
5 p.m. on the second Tuesday
Joyce Beers Community Center, 
3900 Vermont St.
 
Hillcrest Town Council
6:30 p.m. on the second Tuesday
Joyce Beers Community Center, 
3900 Vermont St.
 
Old Town Community  
Planning Group
3:30 p.m. on the second Wednesday
The Whaley House, 2476 San 
Diego Ave.
 
Ken-Tal Community  
Planning Group
6:30 p.m. on the second Wednesday
Franklin Elementary auditorium, 
4481 Copeland Ave.
 

Greater Golden Hill  
Community Planning Group
6:30 p.m. on the second Wednesday
Balboa Golf Course Clubhouse in 
Balboa Park
 
Burlingame Neighborhood  
Association
7 p.m. on the second Wednesday
Mazara Pizza and Italian Deli, 
2302 30th St.
 
Mission Hills Town Council 
Trustees Meeting
6 p.m. on the second Thursday
Francis Parker Lower School, 
4201 Randolph St.
 
Bankers Hill Residents
6 p.m. on the third Monday
San Diego Indoor Sports Club, 
3030 Front St.
 
Normal Heights Community 
Planning Group, Ad Hoc  
Bylaws Subcommittee
6:30 p.m. on the third Monday
Adams Recreation Center, 3491 
Adams Ave.

North Park  
Planning Committee
6:30 p.m. on the third Tuesday
North Park Christian Fellowship, 
2901 North Park Way

Talmadge Community Council 
6:30 p.m. on third Tuesday of odd 
numbered months
4760 Miracle Dr. (residential address)
 
El Cajon Boulevard Business 
Improvement Association
9 – 10:30 a.m. on the third Thursday
Blvd Office, 3727 El Cajon Blvd.
 
North Park Historical Society
6:30 p.m. on third Thursday

Grace Lutheran Church, 3967 
Park Blvd.
 
Greater Golden Hill Commu-
nity Development Corporation
6:30 – 8 p.m. on the third Thursday
Golden Hill Recreation Center, 
2600 Golf Course Dr.
 
Talmadge Maintenance  
Assessment District
6:30 p.m. on the fourth Tuesday
Franklin Elementary Room #2, 
4481 Copeland Ave.
 
North Park  
Community Association
6 p.m. on the fourth Wednesday
Lafayette Hotel, 
2223 El Cajon Blvd.
 
North Park Action Team
5:30 p.m. on the fourth Thursday
North Park Adult Activity Center, 
2719 Howard Ave.

Mission Hills Heritage
7 p.m. on the fourth Thursday
Call 619-497-1193 or email info@
MissionHillsHeritage.org for 
meeting location.
 
—Email hutton@sdcnn.com for 
inclusion of your organization or 
committee meeting.u
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