
Morgan Hurley | Contributing Editor

“It’s an eyesore.” “It’s a dump.” “It’s a magnet for 
graffiti, vandalism and vagrancy.” “It needs to be leveled.”

These are all common complaints from Uptown 
community members about a 25,000-square-foot devel-
opment in Hillcrest that consists of four parcels and two 
addresses — one at 3840 Sixth Ave. and one at 3833 
Fifth Ave. — that fall between University and Robinson 
avenues. These two connected and very dilapidated 
properties are finally on the market with The Savory 
Group - Berkshire Hathaway, a Downtown San Diego 
listing agent that has set a cool $12 million price tag 
on the property along with an Oct. 3 offer deadline for 
prospective buyers.

For over 30 years, the properties, also known as 
Pernicano’s and Casa di Baffi, have been the bane of 
Hillcrest. But that wasn’t always the case.

George Pernicano, a gregarious Detroit-born Ital-
ian with a waxed handlebar moustache, and his chain 
of 12 family restaurants were the talk of the town 
back in his heyday.

Born in 1917, Pernicano moved to San Diego in 
1946 after the war, bringing pizza to the region for the 
first time. His first upscale restaurant, Casa di Baffi 
(translated as House of Moustache), opened in 1960 
in Hillcrest and quickly became a food and enter-

tainment destination. A long list of celebrities and 
professional athletes, notably the Chargers, were also 
regulars; Pernicano was not only one of their biggest 
fans, he was also a minority owner who had helped 
bring the team to San Diego.

After decades of success, Pernicano closed the 
Hillcrest restaurants down in 1985, though three other 
locations around the county are still in operation today.

Over the years, despite being boarded up and 
surrounded by a chain-link fence and barbed wire, the 
property has been broken into for its copper wire, the 
building and its signs have been repeatedly vandalized 
and tagged with graffiti, and its outside accessories 
— ornate door lamps, classic neon lighting and the 
iconic moustache door handles — have been stolen or 
smashed beyond repair.

Residents, business owners and even those who call 
Hillcrest their “second home” have been weighing in on 
the abandoned property for decades.

In 2010, first-term City Councilmember Todd Gloria 
worked with various community groups in a successful 
attempt to get public access to the fenced-off park-
ing lot. That summer, the lot was leased to a parking 
agency, freshly paved and lined, and 36 new parking 
spaces opened to the public to great fanfare.

“I am thankful to the Pernicano family for opening 
their property for public use,” said Gloria in a press re-
lease at the time. “The parking spaces will be well-used, 
and the positive activity will bring life back to this block.”

Monica Medina

For Lori M. Walton, the desire 
to give was instilled in her when 
she was a child living on a farm in 
Northern California, where her 
father grew tomatoes, asparagus, 
cauliflower, green beans and corn. 
Almonds, too.

“My parents were never part of 
an organized nonprofit, yet they lived 
their life in a true, philanthropic way,” 
Walton recalled. “My mom would 
take my brother, sister and me out 
with her into the fields to pick veg-
etables and we’d divide everything 
into bags and distribute them to our 
neighbors who didn’t have a lot of 
money. She had a way of giving that 
made us feel good about it. We were 
sharing the fruits of our labor.”

These early acts of kindness 
had a profound impact on Walton’s 
life and helped shape who she is 
today. Next month, Walton will be 
honored as Outstanding Fundrais-
ing Volunteer at San Diego’s 42nd 
annual National Philanthropy Day 
celebration. Living a philanthropic 
life has come naturally for the pe-
tite, energetic woman whose com-
mitments appear daunting. To wit, 
Walton currently serves on nine 
boards and six committees, and has 
chaired 17 fundraising events and 
counting.

“I feel really blessed that I’m in 
a position that I can give back,” she 
said with utmost candor. “Philan-
thropy keeps me from being too 
materialistic. When you see how 
much your money can help people 
and how it can impact lives in a 
positive way, then I just think it 
seems silly and selfish to spend 
tons of money on things you don’t 
really need. Don’t get me wrong: I 
still like to shop and do my best to 

help our economy, but giving is a 
way to spend my money in a posi-
tive direction.”

Walton gives by following her 
heart, in areas that matter to her 
— education and animals — but 

she’s no fool. Married to basketball 
legend Bill Walton — a well-known 
philanthropist in his own right — 
she chooses which organizations 
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Hillcrest resident Lori 
Walton honored as 
distinguished volunteer

Community continues to prioritize safety, lighting improvements

Hutton Marshall | Editor

The summer had an omi-
nous tone for the artsy, beer-
centric neighborhood of North 
Park. Six late-night assaults 
targeting lone women stuck to 
the minds of residents since 
early June. 

While there was an audible 
sigh of relief with the Sept. 
8 arrest of 23-year-old David 
Angelo Drake in connection 
with several of the attacks, 
apprehension still hangs in the 

air. Now, nearly three months 
after the first attack, an invigo-
rated commitment to public 
safety is a visible ef fect of the 
summer’s attacks.

On social media and in 
conversation, many residents 
remain concerned that the 

arrest of Drake will not end 
the crime spree. Indeed, two 
of the six attacks were perpe-
trated by two men, meaning at 
the very least, Drake’s cohort 
is still at large. Furthermore, 
some have pointed to the 
fact that Drake, a tall, slim 
black man, looks consider-
ably dif ferent than the short, 
braces-wearing Hispanic man 
described in police sketches.

Although no similar assaults 
have been reported in the 
North Park area since Drake’s 

arrest, two assaults on women 
in Mission Hills were reported 
in a two-week span; the most re-
cent took place on Sept. 9 near 
Lucha Libre in Middletown.

Days prior to Drake’s ar-
rest, Council President Todd 

North Park holds its breath in 
wake of arrested suspect

Members of the Xtreme Justice League: (l to r) Grim, Freedom Fighter, Light Fist 
and Sparton (Photo by Hutton Marshall)

Lori Walton dedicates much of her time to training service dogs for the disabled. 
(Courtesy Lori Walton)

The long-abandoned set of Pernicano's restaurants are up for sale and the family wants its replacement to be adaptable and  
beneficial to the Hillcrest community. (Photo by Greg May)

Dr. Ink visits  
Prepkitchen, 
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Unique marketing strategy for 
Pernicano’s puts Hillcrest first
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The long-abandoned set of Pernicano's restaurants are up for sale and the family wants its replacement to be adaptable and 
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Jeremy Ogul | Contributing Editor

With a new date, a new route, 
a new 5K “fun run” and a new 
Friday night vigil, this year’s 
AIDS Walk San Diego could be 
the biggest yet. 

More than 8,000 walkers, run-
ners, volunteers and supporters 
turned out for last year’s event 
in Balboa Park, raising nearly 
$400,000 for 18 San Diego-area 
HIV/AIDS service organizations, 
according to event director Ian 
Johnson. 

This year, on Sept. 27, the 
routes begin and end on Normal 
Street in Hillcrest. Both the 5K 
and 10K travel along University 
Avenue, Park Boulevard, El Prado, 
over the Cabrillo Bridge and up 
Sixth Avenue back to University. 

“We’re hoping to get a lot 
more community support by mov-
ing it up into Hillcrest and having 
it on a Saturday instead of Sun-
day,” Johnson said. “Hopefully it 
will bring out our neighbors that 
will want to get involved and see 
what’s happening.” 

While a certified 10K race 
and 5K walk have long been 
part of the event, organizers this 
year added a new casual 5K fun 
run with a “Heroes and Villains” 
theme. Costumes are encouraged, 
and strollers, walkers, in-line 
skates, skateboards and scooters 
are welcome. 

Also new this year is a Friday 
night candlelight vigil to com-
memorate friends and family lost 
to AIDS. The vigil will be held 
on Normal Street at University 
Avenue under the Pride Flag and 

monument at 7 p.m. on Sept. 26. 
The money generated by AIDS 

Walk is a vital revenue source for 
non-profit organizations such as 
Christie’s Place, which provides 
support to more than 1,200 wom-
en, children and families impacted 
by HIV/AIDS.

“It helps to literally keep our 
lights on and our doors open here 
at Christie’s Place,” said Liz Bros-
nan, the organization’s executive 
director. “AIDS Walk is really 
sort of woven into the fabric of 
who we are.”

Shannon Hansen, Christie’s 
Place program manager and 
leader of the Christie’s Place AIDS 
Walk team, said the fundraising 
aspect of the event is just one part 
of what makes it important.

“It’s a great opportunity 
for people who are af fected 
by HIV/AIDS to see that San 
Diego cares about them and 
that people want to help them,” 
Hansen said. “I think that’s a 
really powerful message.”

Other beneficiaries last year 
were Being Alive, Community 
HousingWorks, Family Health 
Centers, Fraternity House, 
Mama’s Kitchen, North County 
Health Services, North County 
LGBTQ Resource Center, 
Operation Samahan, San Diego 
Volunteer Lawyer Program, 
San Diego Youth Services, San 
Ysidro Health Center, Stepping 
Stone, Strength for the Journey, 
the arcHIVe Project, Townspeo-
ple, UC San Diego and the Vista 
Community Clinic.
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AIDS Walk celebrates a milestone and moves to Hillcrest
On the move after 25 years 

AIDS Walk 2013 was the last to take place in Balboa Park. This year’s fundraiser begins and ends at the Hillcrest Pride Flag.  
(Courtesy San Diego LGBT Center)

Fierce Fling | Sunday, Sept. 14 at 2 p.m.
Location: Claire de Lune’s Sunset Temple

3911 Kansas St., North Park
Olive Onemore and Tiffany Tanqueray host “Fierce Fling,” an 

annual AIDS Walk fundraiser featuring outlandish drag perfor-
mances, men in swimsuits and other special guests. A $10 

donation is suggested, and don’t forget to tip your drag queen. 

HRC SD Social | Tuesday, Sept. 16 from 
7 to 9 p.m.

Location: Harvey Milk’s American Diner
535 University Ave., Hillcrest

HRC San Diego’s monthly networking social will double as 
a fundraiser kickoff for AIDS Walk. Those who donate at this 
event will be entered for a chance to win fun and fantastic 

prizes. 

YPC Feud | Saturday, Sept. 20 at 2 p.m. 
Location: Flicks

1017 University Ave., Hillcrest 
Survey says: the Young Professionals Council will host their 

own Family Feud-style game show event — YPC Feud — to 
raise money for AIDS Walk. Entry is free, the bar will offer drink 
specials and participants can enter an opportunity drawing. 

Zumbathon | Saturday, Sept. 20 from 
10 to 11:30 a.m.

Location: Southwest High School 
1685 Hollister St., Nestor 

Zumbathon madness is back for a second year, and orga-
nizers encourage participants to wear their favorite Disney 
outfit and dance the morning away. Tickets are available 

for $15 ($10 for Lulu Fitness members). All proceeds will 
be donated to AIDS Walk. 

Zumba | Saturday, Sept. 20 from 1 to 3 p.m.
Location: Party Fitness Studio

4659 Mission Gorge Pl., Grant Hill
The Family Health Centers team will host a high-energy 

fitness fundraiser featuring U-Jam and Zumba workouts. A 
$10 donation is suggested. 

Mark your calendar for these upcoming community events 
organized to raise money for AIDS Walk San Diego:

see AIDS Walk, page 18
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Our Hardwood Flooring Showroom is

NOW OPEN
Come visit us at:
1435 University Ave.
in Hillcrest • (858)354-3142

Top Flooring is installer-owned and operated 
by licensed contractor Chuck Nettnin. Visit our 
showroom to see our extensive lines of flooring 

choices, or book a mobile consultation in your 
home with our unique mobile showroom. 

We provide professional installations of 
residential and commercial projects!

License #897390

www.topflooring.com

NOW OPEN

A rare view into the inside of Pernicano's from the Sixth Avenue side."  
(Photo by Greg May)

FROM PAGE 1

PERNICANOS
Since then, the future of the 

property has been a constant topic, 
but it seemed the family would 
never budge.

According to Jeannine Savory, 
potential brokers were interviewed 
by the family for over a year, with 
The Savory Group selected from 
a field of 15 different agencies. 
Savory believes they were chosen 
because they did their due diligence 
not only on the property, but the 
surrounding community as well.

George’s sons — identical twin 
brothers Gary and Larry Pernicano 
— are now in charge of the family’s 
affairs. Savory said they want to do 
right by the Hillcrest community, a 
place they have been fond of their 
entire lives.

“They grew up in Hillcrest,” 
Savory said. “Hillcrest is a big part 
of their childhood and adolescent 
years. They used to run around its 
streets. They want to see something 
nice go in the spot, that the com-
munity will appreciate for years to 
come.”

What will encourage locals even 
more is the website Savory’s team 
put together to market the property. 
Called UptownPernicanos.com, it is 
every potential buyer’s introduction 
to the Hillcrest community, its de-
velopment needs and the Pernicano 
legacy.

“We wanted to make whoever is 
looking at this property as familiar 
as possible with what the communi-
ty is going through with the [update 
to the community plan’s] design 
element and also what the needs 
are,” Savory said.  

The website also puts any ru-

mors to rest that the Pernicanos sat 
on the property due to the growing 
prominence of the LGBT commu-
nity in the area. Three videos on 
the website explain in detail what 
a potential buyer needs to know 
about the thriving and culturally 
rich neighborhood that is Hillcrest.

“[The development should be] 
a place that is inviting, safe, open to 
all and in a word, extraordinary,” 
said narrator, managing agent for 
The Savory Group, and Hillcrest 
resident, Nelson White in one of the 
videos.

“Hillcrest is a place where peo-
ple of all beliefs and lifestyles live 
together in harmony and mutual 
respect,” White said in another.

Without a historical designation 
or any entitlements endowed on the 
property, Savory said the develop-
ers will basically have a “clean slate” 
and could do whatever they wish, 
although she said the historical 
nature of the building would be 
something for them to keep in mind 
in their design phase.

Any new development would 

also have to follow the guidelines 
of the pending Uptown Community 
Plan update, Savory said, despite 
the fact that it is not yet approved.

Once Savory and her team get 
submissions Oct. 3 and see what 
potential developers have in mind, 
they will present them to commu-
nity planners and other community 
groups and get a consensus.

“It’s got to make sense to the 
developer but we want to find a way 
where this works for everybody as 
best as we can,” she said.

As for the Pernicanos, Savory 
said they hope to leave behind some 
type of legacy at the future property, 
whether through a plaque or some 
sort of dedication, but their heart 
really is with Hillcrest itself.

“They want to contribute as 
much as possible in securing the 
buyer that has the best chance of 
coming up with a design that the 
community will appreciate or ben-
efit from,” she said.

—Morgan M. Hurley can be 
reached at morgan@sdcnn.com.u

“It would be great to have a 
parking garage a la North Park 

which would help all of the 
surrounding restaurants and 
other businesses,” he said. 
“Maybe put a restaurant on 
top with a great view … and 
an open roof area like Inn at 
The Park, so we can bring our 
Friday night happy hour back 

to the hood.”
—Meldon Merrill, a San Diego 
resident since 1960, a Hill-
crest resident since 1993 

and board member of Lamb-
da Archives. Merrill never 

dined in the restaurant, but is 
quite familiar with its various 

states of being.

“I think the Fifth Avenue build-
ing should be preserved. It's a 
Spanish-style building ... and 
under that metal cover-up fa-
cade, I think everything should 

still be there.”
—Local resident and avid 

photographer Greg May has 
long been concerned with 

the historical aspects of the 
Uptown neighborhoods and 

not only volunteers time 
with SOHO and the Hillcrest 
History Guild, he documents 
them on his Facebook page: 

Gregory’s San Diego.

“I would like to see there 
something that connects Fifth 
and Sixth [avenues]. The pre-
ferred choice would be mid-
rise residential housing, with 
retail on the bottom, perhaps 
a tiny corner green space with 
a nice fountain for workers to 
have lunch, like Little Italy … 

Talk of a boutique hotel? Blah.”
—Local resident and longtime 
GSDBA employee Eric Carroll.

“I am thrilled that there is a 
possibility for a new project to 
go in on that desolate proper-
ty. It has been a blight for too 
many years now in the heart of 
our neighborhood. We have all 
just grown up around it. I am 
hoping for a project that will 
add meaning to the unique 

place that is Hillcrest.”
—Luke Terpstra, Hillcrest 
Town Council chair and 

longtime resident.

What should 
happen with 
Pernicano's?

Read more community voices 
weigh in on what should be 
done with Pernicano's on 

page 16.



she’ll support in a thoughtful, 
discerning way. Indeed, the for-
mer UCLA Bruin Belle has helped 
raise funds for her alma mater, 
and doesn’t commit to anything 
without first doing her research. 

“I really look for efficiency in 
the nonprofit,” Walton explained. 
“I want to know they’re maximiz-
ing donor money to the best of 
their ability, and I am pretty forth-
right about that. Sometimes you 
can’t find things out until you join 
the board and get more involved, 
because it’s really hard to tell what 
a nonprofit is doing — and not do-
ing — just based on their 990s.”

Her due diligence has paid 
off. She said she’s thrilled to be 
working on behalf of organizations 
such as, Girl Scouts San Diego, 
the Timken Museum of Art, 
Freedom Dogs and Spay Neuter 
Action Project (SNAP). And these 
organizations couldn’t have a 
better goodwill ambassador than 
Walton, for her extensive knowl-
edge and genuine exuberance is 
ever present. Ask her about these 
organizations, and her eyes widen 
and even seem to sparkle as she 
gushes about them.

 “If you haven’t been [to the 
Timken Museum], you have to 
go,” she noted. “It’s free to the 
public and they have a world-class 
art collection that is just out of this 
world! Especially in the summer, 
if you don’t have air conditioning, 
you need to visit it. It has such a 
family feel to it!”

Walton, who plans to dress as 
the Queen of Hearts at this year’s 
Alice in Wonderland-themed 
Girl Scouts Urban Campout, has 
served on its board for three 
years. She is also the chair of its 
community relations and develop-
ment committee. 

“Our committee doesn’t ask 
for money,” she explained. “We 
really are a think-tank and we try 
to come up with creative ways to 
make our donors feel appreciated 
and special. We also help support 
the different events, such as the 
upcoming Campout. It’s really 
fun!”

One of her biggest passions is 
animals. Walton and her husband 
have trained many a service dog 
for the disabled. They also have 
pets of their own. Last year, the 
couple rescued Cortez, a Bull 
Mastiff and their cat, Charcoal, is 
named after another cat Walton 
once had as a child. 

These days, Walton is on a mis-
sion to spay and neuter as many 
cats and dogs as possible, which is 
why she avidly supports SNAP.

“In six years, a female cat and 

her offspring can produce 420,000 
kittens,” Walton pointed out. “We 
have a huge feral cat population 
in San Diego, and you can’t adopt 
your way out of animal overpopu-
lation. The only way we can make 
a dent in euthanasia numbers is 
through spay and neutering. Di-
rector Dorell Sackett and her staff 

at SNAP have had great impact on 
over-population, with their state-
of-the-art mobile veterinary clinic. 
Fees are on a sliding scale, and 
people are so grateful to have this 
resource.”

Walton supports Freedom 
Dogs, an organization that match-
es up dogs with Marines who have 

been wounded by the emotional or 
physical injuries of war.

“[Post Traumatic Stress 
Disorder] is as serious an illness 
as being a quadriplegic,” she 
said. “Founder and director, Beth 
Russell, keeps young men and 
women from going off the deep 
end. The soldiers come back and 
tend to isolate themselves and 
won't go to their medical appoint-
ments or do any of the post-reha-
bilitation that they’re supposed 
to do. The specialty-trained dogs 
provide the support they need to 
resume going to their appoint-
ments and recover.”

The depths of Walton’s 
generosity seem limitless. Take 
her kitchen: Walton was saving 
up to remodel the kitchen of her 
1920s Hillcrest home and had 
finally reached her goal when 
she learned that a disabled friend 
needed to relocate but was having 
trouble finding a wheelchair-ac-
cessible home. Without hesitation, 
Walton gave up her dream kitchen 
and applied the money toward her 
friend’s new home.

“There were many people who 
stepped up to the plate to help,” 
she was quick to point out. “We 
installed a ramp and made the 
doorway wide enough so that his 
wheelchair and service dog could 
fit through. Just seeing how much 

good that money could do for 
him, gave me more joy than if I’d 
redone my own kitchen.”

 “A wide range of nonprof-
its have benefitted from Lori's 
long-standing commitment to 
bettering our community,” said 
Linda Katz, honorary chair of 2014 
National Philanthropy Day “Lori 
is an exemplary leader, sharing 
generously of her time, talent and 
treasure. She has had a significant 
positive impact on the organiza-
tions she serves. We're thrilled to 
be honoring her as 2014 Out-
standing Fundraising Volunteer; 
shining a light on Lori's generous 
spirit and dedication will serve as 
an inspiration to many.”

Walton, who values the honor 
and calls it “humbling,” turns 
to the lyrics of a song by her 
favorite band, the Grateful Dead, 
when reflecting on what’s impor-
tant to her. 

“You get shown the light in the 
strangest of places if you look at it 
right,” she said, quoting the song, 
“Scarlet Begonia.”

Spoken like a true Deadhead 
philanthropist.

—Monica Medina is a writer in 
San Diego. You may contact her at 
monicastangledweb@gmail.com or 
follow her on twitter: 
@monicastangled.u
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Expert Advice 
To read advice and information from the experts, please go to:

sduptowntownnews.com/expertadvice

ANDREW GROVER

DR. M. KUMAR

BODHI MASSAGE AND 
WELLNESS CENTER
5 Tips for Self Care Between 
Massages

MODERN CHIROPRACTIC
Modern Nutrition: Superfoods

To participate in our 
Expert Advice section, call:

619-565-4454 
619-961-1964

FROM PAGE 1

LORI

Walton speaks at the Tux and Tennies Summer Bash held by the San Diego Symphony. 
(Courtesy Lori Walton)



By Harold Wimmer

Few things are more fright-
ening for a parent than racing 
to the hospital with a child 
who can’t breathe. Few things 
are more difficult for a physi-
cian than telling a family that 
a loved one will not recover 
from an asthma attack. We 
work with people who know 
those experiences far too well, 
and because of those experi-
ences, we support reducing 
carbon pollution.

The American Lung As-
sociation and the American 
Thoracic Society members 
and its volunteers understand 
the impact of polluted air. 
We know that, as a nation, 
we have to do more to pro-
tect the ability of people to 
breathe, and that requires us 
to reduce carbon pollution 

from power plants.
It isn’t enough for physi-

cians to educate patients about 
the health risks of air pollution, 
and for parents to keep their 
children with asthma indoors 
on bad air days. We must 
reduce pollution before it takes 
a further toll on our children 
and families.

As a nation, we have 
cut air pollution by over 
70 percent since 1970, but 
today more than 147 million 
Americans (nearly half of 
the U.S. population) still live 
where the air is unhealthy to 
breathe. Warmer tempera-
tures from climate change will 
make it even harder to reduce 
air pollution in many places, 
and increase the likelihood of 
drought, wildfires and other 
threats to our health. 

Fortunately, we can fight 

those threats.
Recently, hundreds of 

people attended public hear-
ings hosted by the U.S. Envi-
ronmental Protection Agency 
(EPA) in Denver, Atlanta, 
Pittsburgh and Washington, 
DC to speak out in support 
of the proposed Clean Power 
Plan to place first-ever limits on 
power plant carbon pollution. 
They spoke up because they 
recognize that reducing carbon 
pollution benefits the health of 
communities across the nation. 

The EPA’s Clean Power 
Plan provides states with tools 
to reduce the carbon pollution 
from power plants by 30 per-
cent, moving us forward in the 
fight against climate change. 
But the plan would do more 
than that. When fully imple-
mented, the carbon reduction 
plan will also reduce lethal air 

pollutants such as nitrogen 
oxides, sulfur dioxide and mer-
cury by 25 percent, preventing 
up to 6,600 premature deaths 
and 150,000 asthma attacks in 
children each year. The plan 
would also help prevent heart 
attacks, hospital admissions 
and missed days of work or 
school due to illness.

Public health experts call 
this “prevention.” For the 
rest of us, it’s just simple 
common sense. 

That is why both our orga-
nizations support the EPA’s 
efforts to establish national 
limits on carbon pollution. If we 
as a nation act responsibly now 
to reduce carbon pollution, we 
can simultaneously improve 
our air quality now and prevent 
many of the adverse health 
and environmental impacts for 
future generations. 

—Harold P. Wimmer is na-
tional president and CEO of the 
American Lung Association.u
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Planned Parenthood on DeMaio’s ‘pro-women’ press conference
By Nora Vargas

At a recent public relations event, 
Congressional candidate Carl DeMaio an-
nounced that he supports legislation that 
would make birth control pills available 
over the counter. He claimed this demon-
strates his commitment to women’s rights.

I found the announcement disconcert-
ing because the Planned Parenthood 
Action Fund of the Pacific Southwest has 
been asking DeMaio for his position on 
access to contraception for years now, and 
he has never given us a straight answer. 
The question of whether birth control 
pills should be sold over the counter or 
provided at no cost through health insur-
ance is an important one, but only part of a 
broader issue of access to care.

The non-partisan Action Fund asked 
DeMaio on numerous occasions where he 
stands on Planned Parenthood services, 
like cervical cancer screenings, breast 
health, STD testing and treatment, and 
contraception.

DeMaio had nothing to say when he 
was running for City Council. He did not 
respond to inquiries when he was run-

ning for mayor. And now, as he attempts 
to unseat Congressmember Scott Peters, 
DeMaio still refuses to engage in a dia-
logue about women’s health with Planned 
Parenthood.

In my experience, both Republican and 
Democratic candidates who truly support 
reproductive health welcome an opportu-
nity to engage with Planned Parenthood. 
The Action Fund endorses candidates 
regardless of party affiliation. Our issue is 
women’s health over political party. Just 
ask Republicans like County Supervisor 
Ron Roberts, San Diego District Attorney 
Bonnie Dumanis, and former San Diego 
Mayor Jerry Sanders. Candidates who fail 
to return questionnaires or phone calls 
usually do so because they do not support 
Planned Parenthood. They typically don’t 
answer our questions because they know 
mainstream voters won’t like what they 
have to say.

At Planned Parenthood Action Fund 
of the Pacific Southwest, we would like to 
know whether candidate DeMaio thinks 
a woman’s boss has the right to decide 
whether she has access to contracep-
tion covered by her health insurance. We 

would like to know if he believes women 
serving in our nation’s Armed Forces 
should receive the same medical care and 
coverage that civilians get. We would like 
to know his position on protestors who 
aggressively harass women or blockade 
health centers.

The Planned Parenthood Action Fund 
supports the re-election of Congress-
member Scott Peters. The reason we’ve 
endorsed Peters is because he has he 
been candid with voters about where he 
stands on women’s health. Not only has he 
told constituents, he’s shown them. As a 
member of Congress, Peters co-sponsored 
the Women’s Health Protection Act and 
consistently voted to protect access to con-
traception and reproductive health care. 

Supporting women’s health is about 
more than holding a press conference that 
addresses a small part of a larger issue. It’s 
about engaging with community members 
and respecting them enough to answer 
their meaningful questions.

 
—Nora Vargas is the Vice President of 

the Planned Parenthood Action Fund of the 
Pacific Southwest.u



MODERN HOME TOUR RETURNS
On Sept. 27, the 2014 San Diego Modern Home Tour 

will showcase eight homes from San Diego to Encini-
tas exemplifying modern architecture. Several of the 
homes are in or around Uptown, including a canyon-
side home in Presidio Park/Old Town, the Shayan 
House in Mission Hills, “Union 4” in Bankers Hill and 
Sofia Lofts in Golden Hill. Tour-goers transport them-
selves to each home and set their own pace for touring 
each location. Advanced tickets are $30, or $40 day-of. 
Children 12 and under are free. Tickets must be picked 
up at one of three will-call locations. Visit modernhome-
tours.com for tickets, information and photos of the 
featured homes.

THE LAW OFFICE OF HENRY AHRENS JOINS SOLES4SOULS 
AS DROP-OFF LOCATION

Uptown bankruptcy and immigration law firm, the 
Law Office of Henry Ahrens (4379 30th St., North 
Park), is now an of ficial drop-of f location for the global 
anti-poverty organization, Soles4Souls Inc. 

As such, the of fice will collect new and gently worn 
shoes throughout the year for the charity, which sells 
used shoes and clothing to create sustainable jobs and 
fund relief ef forts around the world. The organization 
also distributes new shoes and clothing to those in need 
in the U.S. and worldwide. 

Visit soles4shoes.org for more information about the 
program.

HILLCREST BUSINESS ASSOCIATION ELECTIONS
At 5 p.m. on Tuesday, Oct. 14, the board of directors 

of the Hillcrest Business Association (HBA) will hold its 
annual meeting at Snooze, AM Eatery (3940 Fifth Ave., 
Hillcrest). Attendees will receive the nonprofit’s 2014 An-
nual Report, and present members (or by proxy) will elect 
eight new board members to serve through 2016, two to 
serve through 2015. Members will also choose the HBA’s 
representatives to the Uptown Community Parking District. 
An HBA member may nominate themselves or other mem-
bers by returning a nomination petition to the HBA (3737 
Fifth Ave., Hillcrest) by Friday, Oct. 10 at 5 p.m. For more 
information and to receive a nomination form contact the 
HBA at 619-299-3330 or visit hillcrestbia.org.

UPTOWN PLANNERS VOTE IN FAVOR OF ‘TRANSFORMING 
HILLCREST’ PLAN

At their Sept. 2 meeting, the Uptown Planners, the 
city-recognized volunteer board advising on land-use and 
development issues in Uptown, voted to support a develop-
ment plan created by local architect Jim Frost known as 
“Transforming Hillcrest.”

The plan is often called an alternative to SANDAG’s 
impending Uptown Bicycle Corridor through Hillcrest on 
University Avenue, although SANDAG has yet to release 
any preliminary drafts of the plan. The plan would reduce 
University Avenue to a single lane of traffic in either direc-
tion, devoting the saved space to parking, bike lanes and 
pedestrian space.

The Uptown Planners voted to recommend that SAN-
DAG consider incorporating design elements of Frost’s 
plan into their own, and to perform a traffic study analyzing 
the feasibility of the proposal.

The Hillcrest Business Association, which has advocat-
ed strongly for Frost’s plan, will hold a community meeting 
at 6 p.m. on Sept. 17 at Bombay Exotic Cuisine of India, 
3960 Fifth Ave., where Frost will present and discuss his 
proposal.

FLETCHER LAUNCHES VETERAN-SUPPORTING NONPROFIT
Former California assemblymember and Marine 

Corps veteran Nathan Fletcher recently announced the 
launch of the Three Wise Men Foundation, a nonprofit 
aimed at raising awareness for issues veterans often 
face transitioning from combat duty to civilian life. “It’s a 
tragedy that between as many as 50 veterans kill them-
selves every day in America, often as a result of untreat-
ed psychological trauma inflicted by combat,” Fletcher 
stated in a press release. “If we truly honor those who 
gave their last full measure of devotion, it’s our duty to 
ensure that those who survive combat can also survive 
the transition home.” The organization derives its name 
from Fletcher’s three cousins: brothers Ben, Jeremy and 
Beau Wise. The latter two were killed in action serving 
in Afghanistan; the former is an active duty Marine. The 
foundation’s first event will take place on the deck of the 
USS Midway on Oct. 18. Proceeds will go toward increas-
ing veteran access to support and services addressing 
veteran suicide. Visit threewisementribute.org for more 
information.

POLICE DEPARTMENT FOUNDATION TO HOLD ANNUAL GALA
The San Diego Police Foundation will hold their 

annual Gold Shield Gala, “The Future’s So Bright You 
Gotta Wear Shades,” on Oct. 4 to raise money for the 

San Diego Police Department (SDPD). This year’s gala 
specifically benefits the foundation’s “K9 Crimefighters 
Campaign,” which aims to fund new canines for SDPD’s 
K9 Unit. Seventeen of the department’s 31 police service 
dogs are expected to retire within the next three years. 
Each canine costs approximately $30,000. Tickets for the 
formal event are available for $185 per person or $1,750 
for a 10-person table. They may be reserved by calling 
619-232-2130 or by visiting sdpolicefoundation.org.
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UptownBriefs

see Briefs page 16

’90s San Diego post-hardcore band Drive Like Jehu recently per-
formed a one-off reunion show at the Spreckels Organ Pavilian in 
Balboa Park on Sunday, Aug. 31. Although the band released just 
two albums before disbanding nearly 20 years ago, it drew a large 
audience at the outdoor venue known for hosting orchestral acts 
rather than alternative rock music. (Photos by Son Appareil Photography) 
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BY FRANK SABATINI JR.

Ironside’s Executive Chef Jason 
McLeod (Photo by Zack Benson)

Mastiff’s pulled ham-and-cheese sandwich (Courtesy Jacob Bartlett)

A new pizzeria arrives to Hillcrest (Photo by Frank Sabatini Jr.)

UPTOWN FOOD BRIEFS

The well-established East Coast Pizza has opened its first urban loca-
tion in the heart of Hillcrest and will hold an official grand opening on Sept. 
24 with daylong specials and samples. With everything made in-house, the 
eatery maintains its original Cardiff-by-the-Sea operation, which launched 
10 years ago before expanding into San Marcos. The Hillcrest outpost is 
currently serving whole pizzas and slices, but will offer a full menu of baked 
pasta dishes, stromboli and calzones after its soft opening. A beer and wine 
license is also in the works. 435 University Ave., 619-501-3444.

For those struck with a hankering for Chef 
Deborah Scott’s popular pepita and sesame-
encrusted brie cheese served at Indigo Grill and 
Island Prime/C Level, the appetizer is now also 
available in packaged form at several Costco loca-
tions, including those in Mission Valley, Bay Park 
and La Mesa. The 16-ounce wheels sell for $9.99 
and include the savory sidekicks of jalapeno jelly 
and garlic spread along with baking instructions 
for the oven or microwave.

A go-to eatery for authentic Philly cheese 
steaks at 3501 30th Street in North Park has 
sadly and suddenly gone poof. Without explana-
tion, the voice greeting simply states: “We are 
sorry that Eddie’s Philadelphia Steaks has 
officially closed Aug. 22, 2014. It’s been a plea-
sure serving you all.”u

A special Ethiopian family-style 
dinner is in the offing at the interna-
tionally inspired Hanna’s Gourmet in 
Normal Heights. The multi-dish feast 
will be served in two seatings, at 5:30 
and 7:30 p.m., Sept. 18. Guests can ex-
pect braised lamb in Ethiopian spices, 
slow-simmered chicken in red sauce, 
curried vegetables, lentil stew and 
more. Customary injera bread used for 
scooping up the food will be offered in 
lieu of utensils. The cost is $30 per per-
son. Reservations are recommended. 
2864 Adams Ave., 619-280-5600.

Savories from the Mastiff Sausage Company food truck have 
become all the rage in South Park ever since it began regularly rolling 
up to Whistle Stop Bar from 5:30 to 7:30 p.m. every Thursday. Mastiff’s 
co-owner, Jacob Bartlett, says his partnership with the event-oriented bar 
at 2236 Fern St. has resulted in brisk sales of the company’s homemade 
bratwurst and pulled ham-and-cheese sandwiches as well as other menu 
items.

“Our beet Reubens get a lot of action too,” he said, adding that the 
sausages, sauerkraut, coleslaw and condiments are made from scratch in 
a rented commercial kitchen in Miramar.

The truck also appears in the early evenings every other Friday at 
Thorn St. Brewery in North Park, located at 3176 Thorn St. For a com-
plete Mastiff schedule visit mastiffsausagecompany.com.

Dozens of top restaurants and their leading chefs 
will be cooking for a good cause during Taste of the 
Nation San Diego, to be held from 3 to 6 p.m., Sept. 
14 at Hilton San Diego Bayfront. The culinary festi-
val is presented by Share Our Strength’s No Kid Hun-
gry Campaign, which supports the San Diego Hunger 
Coalition. Food samples will be doled out to guests 
from restaurants such as The Prado, Ironside 
Fish & Oyster, Jayne’s Gastropub, Alchemy, 
Searsucker, Pacifica Del Mar and more. A large 
number of local breweries are also taking part, includ-
ing Stone, Culture, and Belching Beaver. General 
admission is $75. Tickets can be purchased online at 
ce.strength.org. One Park Blvd., 619-564-3333.

—Frank Sabatini Jr. can be reached at fsabatini@san.rr.com.



Since revising its happy hour 
program in early September, more 
than a dozen elegant high-octane 
cocktails at Prepkitchen Little 
Italy have dropped significantly in 
price, along with craft drafts and 
a succinct menu of tapas. Across 
the list, everything’s an easy $5, 
and the deals can be enjoyed in 
the bar lounge or in Prepkitchen’s 
big-windowed dining room over-
looking the heart of Little Italy.

Located a floor above Yo-
gurtland, the modernly 
designed space is a 
larger offshoot 
to Prep-

kitchen in La Jolla, which only 
serves beer and wine. At its 
Little Italy location, however, 
bar manager Adam Lockridge 
marries a variety of spirits to 
unexpected ingredients like 
rhubarb in the tequila-based 
“La Peligrosa” and orangy Cre-
ole Shrubb liqueur used in the 
rum-based “Atlas Shrubbed.” At 
regular price, the cocktails sell 
for $12 apiece.

In another rum drink called 
“Loose Plants,” he mixes in 
bewitching house-made falernum, 
a spicy lime-infused syrup that 
receives a seasonal peachy 

twist. The dreamy 
anise aroma that 

trailed up our 
nostrils the 

moment 
it was 

delivered 
to our 

table 

stemmed from a finishing touch of 
absinthe spray, we were told.

Five stars go to the 
“Last Knight,” which blends 
100 -proof Rittenhouse Rye 
with apricot brandy plus herby 
fernet and locally produced RX 
Bitters. The drink is naturally 
powerful, but with plenty of 
fruity notes camouflaging 
the whiskey you’re spared the 
cringing burn while afforded a 
fast buzz.

In battling a mild sore throat, 
the “La Pharmacia” offered the 
relief of a soothing lozenge, but 
with superior flavor. It’s made 
with mezcal, ginger, peach and 
lemon and went down easier than 
a cup of tea with honey.

Wine, house-made sangria 
and draft beers from Stone, 
Mother Earth, Fat Cat, Acous-
tic Ales and others are also $5 
a glass.

The tapas menu features 
eight choices ranging from 
marinated olives and shishito 

peppers to salmon rillette 
(coarse pate) and beef larb. We 
skipped all of those and opted 
instead for molasses-glazed 
chicken wings that would have 
been stellar if made crispier. 
Spanish-style potatoes, called 
patatas bravas, were crunchy 
on the outside and beautifully 
tender inside. Served with spicy 
aioli, they’re salt-roasted in the 
oven and then fried twice.

More substantial was the ham 
and cheese folded into piadina, 
an Italian flatbread that provided 
the dose of carbs we needed for 
soaking up the booze.

Happy hour at Prepkitchen 
Little Italy is conducive to easy, 
relaxing conversation with friends 
and business cohorts, allowing 
you to ease quietly into a supper 
scene that begins bustling with 
avid diners by early evening.u
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Come On  
Get Happy!

Dr. Ink

RATINGS
DR INK S :   

The signature, handcrafted cocktails 
offer herby and citrusy flavors that 

expertly balance out the spirits they 
are mixed with.

FOOD :   

Most of the tapas are Spanish-style 
concepts, such as the delicious 

double-fried potatoes with aioli and a 
flatbread capturing ham and cheese.

VA LUE :   

You’ll save more than 50 percent on 
the well-constructed cocktails.

SERV IC E :   

Guests are greeted at the top of the 
stairs by a friendly staff that extends 

to well-informed bartenders and 
servers.

DUR AT ION:   

Daily afternoon happy hour is 
augmented further by the same deals 
on Fridays and Saturdays starting at 

10 p.m.

Prepkitchen 
Little Italy

1660 India St. (Little Italy)
619-398-8383

Happy hour 

3 to 6 p.m., daily 
10 p.m. until closing on 
Fridays and Saturdays

High fives on 
India Street

San Diego Uptown News | September 12–25, 2014

Prepkitchen in Little Italy (Photo by Dr. Ink)

(clockwise) A La Pharmacia, the Loose 
Planks, a ham-and-cheese piadina and 
molasses-glazed wings (Photos by Dr. Ink)



There’s no mystery be-
hind the intense fanfare 
at Buona Forchetta, 

which often fills to capacity as 
though it were sitting on a central 
square in any major Italian city.

Since opening last year in 
this tranquil, residential area 
of South Park, the restaurant 
continues pampering customers 
with authentic Neapolitan pizzas, 
homemade pasta dishes and a pas-
sionate staff that will charm the 
pants off of you with their rolling 
Italian accents.

The name, Buona Forchetta, 
translates to “good fork.” But 
it’s what your utensil pokes into 
where the real goodness resides, 
such as in a starter of bulbous 
artichoke hearts served just like 
they do in Italy, with their stems 
still attached and sitting in a pond 
of olive oil and herbs.

A couple sitting at an adjoining 
table launched into their meal with 
arancino Bolognese, a crispy ball 
of Arborio rice filled with fresh 
mozzarella and a wisp of beef.

“This is why we drive in here 

from East County,” the woman 
said of their repeat visits to the 
restaurant. “The food is incred-
ible.”

Ambiance plays into the res-
taurant’s favor as well. Located in 
a quaint, historic structure at the 
corner of Beech and 30th streets, 
the spacious front patio is cano-
pied by mature trees and strung 
light bulbs. The interior is equally 
inviting with big windows framed 
softly in white curtains and marble 
tabletops flanked by heavy wood 
chairs.

A portly wood-fire oven show-
ing off gorgeous exterior tile work 
is the focal point when you first 
walk in. Owners Matteo Cattaneo, 
a northern-Italian transplant, and 
his wife, Alexa Kollmeier, named 
the custom-made hearth after 
their young daughter, Sofia.

In keeping with true Neapoli-
tan pizza making, the oven cranks 
out pies in 90 seconds or less from 
an inferno registering above 900 
degrees. The kitchen adheres to 
other vital standards as well, such 
as forming the pizza dough by 

hand and using both San Marzano 
tomatoes and water buffalo moz-
zarella as toppings.

Neapolitan pizzas can appear 
unattractive because of their ir-
regular shapes and unorganized 
scatterings of ingredients. But as 
you’ll find here, their crusts are 
wonderfully elastic, the sauce is 
bright and vivid and the buttery 
mozzarella pays deserving insult 
to part-skim versions used else-
where.

Our trio chose the Nicola 
pizza, which captured red sauce, 
mozzarella and herby, minced 
mushrooms under a blanket of 
prosciutto that was sliced so thin 
you could have read a newspaper 
through it. When appropriately 
cut this way, the ham’s saltiness 
becomes a teasing compliment 
to the pizza rather than tasting 
antagonistic.

Other pizza choices include 
several made without sauce, such 
as the tempting Andrea crowned 
with roasted potatoes, sausage, 
Parmesan and mozzarella or the 
top-selling Thomas layered with 
crème fraiche, asparagus, an oozy 

egg and dry-cured bacon, 
known otherwise as speck.

If you come knocking for 
salad and pasta, Buona 
Forchetta obliges 
with flying colors, as 
proved with an elo-
quent plate of baby 
arugula dressed in 
light vinaigrette and 
encircled by white 
anchovies — and lots 
of them. The fish factor 
was wonderfully high, 
making it not the 
kind of salad you’ll 
encounter in pe-
destrian Italian-
American 
restaurants.

Pasta 
selections are 
listed at the 
bottom of the 
menu, under 
“cucina.” They 
change daily. The 
ravioli on this visit were 
filled with mushrooms, 
ricotta and prosciutto and served 
in a lightly creamed pink sauce. 

Sweet and lus-
cious they were.

We were no less awed by 
a plate of house-made linguini 
strewn with black mussels and 
large, unpeeled shrimp. The pasta 
was dressed judiciously in spicy 
marinara sauce that broke into a 
louder opera after our animated 
waiter gave it a tableside dusting 
of certified Grana Padano cheese 
straight from the slab.

With our carafe of unnamed 
Chianti near empty and our plates 
licked clean, we forked feverishly 
into a pretty slice of “Delizia di 
Bosco” for dessert. This is Italian 
cheesecake at its best, made with 
a paste of ricotta and mascarpone 
and set over gluten-free crust that 
resembled a fresh scone. Non-
cloying berry jam on top clenched 
the deal, leaving us in a blissful 
daze that hasn’t quite worn off yet.

—Frank Sabatini Jr. is the 
author of “Secret San Diego” (ECW 
Press), and began his local writing 
career more than two decades ago 
as a staffer for the former San Diego 
Tribune. He has since 
covered the culinary 
scene and other sub-
jects for various print 
and broadcast media 
outlets in the area. 
You can reach 
him at fsa-
batini@san.
rr.com.u
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??DO YOU 
HAVE DIABETES

ATTEND THIS

DIABETES 
CONFERENCE 

& HEALTH FAIR
ONE DAY CAN CHANGE YOUR LIFE! 

In Association with

Registration & Information:  www.tcoyd.org or call 800.99TCOYD
Taking Control Of Your Diabetes® is a 501(c)3 not-for-profi t educational organization

Sponsored by

Saturday, November 8, 2014
San Diego Convention Center  

9:00am - 5:00pm

Pre-Registration only $30.00 per person 
$25.00 per person when 2 or more register together 

(Pre-Registration closes November 5 @ 12pm PST)
Day-of Registration: $35.00 per person

(Registration fee includes healthy lunch)

SDCommNewsNet 6.1x3.56 color.indd   1 8/31/14   4:06 PM

Saint John Garabed Armenian Church
4473 30th St., San Diego

Questions? Call 619-284-7179

33nd Annual Armenian 
Food Festival

Saturday, September 20 
12pm to 10pm

Sunday, September 21 
12pm to 7pm

•  Continuous Armenian & Middle 
    Eastern Music
•  Shish Kebob, Hummus & Pastries
•  Music & Dancing All Day
•  Raffle

Donation: $3 Adults 
Children under 12 are free

as a staffer for the former San Diego 
Tribune. He has since 
covered the culinary 
scene and other sub-
jects for various print 
and broadcast media 
outlets in the area. 
You can reach 

batini@san.

3001 Beech St. (South Park) 
619-381-4844

PRICES: Salads and appetizers, $5 to $10; 
pizzas, $7 to $30; pasta dishes, market prices

BUONA FORCHETTA

egg and dry-cured bacon, 

www.sdcnn.comwww.sdcnn.com
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of them. The fish factor 

known otherwise as speck.
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of them. The fish factor 
was wonderfully high, 
making it not the 
kind of salad you’ll 
encounter in pe-
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change daily. The 
ravioli on this visit were 
filled with mushrooms, 
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of them. The fish factor 
was wonderfully high, 

An oven namedAn oven namedAn oven namedsofia
A pizza chef tends to the fiery oven. (Photo by Frank Sabatini Jr.)

(top to bottom) The white 
anchovy salad, Nicola pizza 

and Italian cheesecake  
Buona Forchetta  

(Photos by Frank Sabatini Jr.)

FRANK SABATINI JR. | Restaurant Review



Hoa Quach

It's been described as a 
natural antibiotic with plenty 
of health benefits. And now it’s 
offered on tap at several local 
eateries.

Kombucha, a fermented drink 
that's more likely to be found in 
bottles, can now be found fresh 
from the keg, thanks to the San 
Diego County-based company, 
Kombucha on Tap (KOT). 

“People like to be served from 
as close to the source as possible, 
and the tap program certainly 
helps to eliminate some of the 
dissonance associated with bottled 
beverages,” said Evolution Fast 
Food’s general manager Zach 
Vouga. “They’re excited, we’re 
excited. It’s great.”

The Bankers Hill restaurant is 

just one of about a dozen loca-
tions where the freshly brewed 
drink can be found in the region 
— just a few months after KOT 
was created.

KOT owner Deanne Goodman 
said it’s attracted a number of busi-
ness owners for many reasons.

“KOT is more financially ef-
ficient for restaurants than just 
selling bottles of Kombucha,” 
Goodman said. “It offers a better 
price point for them and a fresh, 
even better tasting product to 
the consumer.”

Jared Gustafson, Goodman’s 
fiance and business partner, said 
the two discovered the product 
during a trip to Oregon.

“We noticed Kombucha on tap 
everywhere, even in gas stations,” 
Gustafson said. “Since the healthy 
lifestyle in Oregon seemed to 

mirror our healthy lifestyle in San 
Diego, we wondered why it wasn’t 
being offered on tap yet all over 
Southern California.”

Gustafson said the two Kom-
bucha fans decided to bring the 
concept to the region. For Evolu-
tion Fast Food, Kombucha on tap 
was a welcomed addition. 

Vouga said the restaurant 
launched its tap program just a 
few weeks ago and has plans to 
discontinue its bottled Kombucha.

“There’s something distin-
guished about a tap setup that I 
find particularly alluring,” Vouga 
said. “We have always carried 
bottled Kombucha in the past but 
are now phasing them out.”

The restaurant also offers 
“Kombucha floats,” which pairs 
Kombucha with vanilla ice cream.

But Kombucha on tap doesn’t 
just leave a better taste in the 
mouth — it’s also environmentally 
friendly, said Goodman.

“It’s helping businesses lower 
their carbon footprint because 
kegs are refillable,” Goodman 
said. 

Businesses like Normal 
Heights' Dark Horse Coffee 
Roasters are loving the new 
product. Owner Bryan Charlson 
said the restaurant goes through 
about two to three kegs per week. 

“Having Kombucha that 
magically comes out of a wall 
is pretty incredible,” Charlson 
said. “Our customers, and 
employees alike, absolutely love 
it especially with this sunny San 
Diego weather. [You] can’t beat 
the combo.”

For more information about 
Kombucha on tap, visit kombucha-
ontap.net.

—Contact Hoa Quach at 
hquach84@gmail.com.u
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Move over, beer
Kombucha now offered on tap

Kombucha is now poured at multiple locations in North Park and Normal Heights. 
(Courtesy Kombucha On Tap)

We are seeking an experienced, 
advertising sales consultant for our 

six community newspapers.

Send resume to David Mannis:  

david@sdcnn.com • 619-961-1951

Must be knowledgeable of these areas and have a minimum of one 
year advertising sales experience. The ideal candidate is energetic, 
bright, positive, creative, personable and relates to small business 
owners and can assess their advertising needs. Fulltime, base plus 

commission. Our office is located in Mission Valley at 123 Camino de 
la Reina, Suite 202 East, SD 92108. For more information about our 

newspapers, visit us at www.sdcnn.com.

HELP WANTED



Hoa Quach

It isn’t a typical business one 
would see in North Park, but on 
any given day, it draws just as 
large of a crowd as its neighbors.

University Avenue’s kaleido-
scope, which opened in May, is 
owned by neighborhood resi-
dents Becki and Lee Kaplan, who 
say their shop is already winning 
the affections of locals. The store 
attempts to distinguish itself from 
typical home goods stores by 
catering to fashion lovers.

“When we decided to open 
our first retail store, we asked 

ourselves what will set us apart 
from all the competition out 
there,” Lee said. “We ultimately 
decided to focus on mixing fash-
ion kitchen essentials with great 
fashion gifts for the home. And 
our customers have given us an 
overwhelming positive response 
to our product mix.”

The store offers goods rang-
ing from kitchen products to 
gifts that are vibrant, colorful and 
uncommon — such as a silicone 
spatula in purple. The shop’s 
unique name is derived from its 
eclectic bunch of products.

The Kaplans said they deter-

mine what to offer at kaleido-
scope by patronizing everything 
from major trade shows to shop-
ping stores. A limited number of 
items are ordered but popular 
items are often reordered, Becki 
said.

“We knew we wanted a lot 
of color and always will, but our 
customer will tell us the direc-
tion,” she said.

But the couple isn’t new to 
the business world. Becki said 
they previously owned a whole-
sale gift business for 15 years. 
Their background has taught 
them a lot about what it takes to 
have a growing clientele too.

“From a merchandising 
perspective, we learned that if 
you deliver the right product at 
the right time and at the right 
price, you will have a customer 
for life,” Lee said.

The Kaplans said their deci-
sion not to hire any employees 
was due to their commitment to 
better respond to the customer’s 
needs and wants. 

“Since we have only been 
open three months, we have 
decided that we want to talk to 
every customer and get their 
feedback on our store,” Lee said.

It also gives the couple a 
chance to see and work together.

“The store is more collabora-
tive than our wholesale business 
in terms of day to day but we 
enjoy working together,” Becki 
said.

Kaleidoscope is located 
at 3030 University Ave. For 
more information, visit kaleido-
scopesd.com.

—Contact Hoa Quach at 
hquach84@gmail.com.u
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Hillcrest
Newsstand

Featuring San Diego’s best collection of 
hard to find international magazines!
We also carry all your favorite local & 

national publications, as well as souvenirs, 
snacks and lotto tickets!

529 University Ave.- Hillcrest
(619) 260-0492

Lively home goods store 
taking over North Park

Reacting to North Park’s trendy reputation, kaleidoscope plans to adapt its products to 
its customers’ desires. (Courtesy Kaleidoscope)

Please recycle this issue 
when you are finished with it.
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Gloria, who represents North 
Park on the City Council, held 
a press conference with police 
and community leaders to 
detail lighting improvements 
made to the darker areas of 
North Park. 

Twenty streetlights in the 
area, mostly along the notorious-
ly dim Lincoln Avenue, had been 
repaired, with three more soon 
to come. A few brand new street-
lights have also been rushed 
into existence, and several older, 
incandescent streetlights were 
updated to LED. The North Park 
Recreation Center’s tennis court 
lighting will remain on through-
out the night to brighten the area 
around Lincoln Avenue, where 
many of the assaults have been 
concentrated.

“I’m not sure we could replicate 
this in every part of the city,” Gloria 
said of the expeditious manner in 
which the lights were installed. 
“But the safety of my residents 
here require it, so we got it done.”

Shortly before the press 
conference, the North Park 
Community Association (NPCA) 
announced it would hold a sec-
ond community forum to discuss 
ways to further increase safety 
in the area. The NPCA’s first 
community forum called for ad-
ditional lighting in the area. 

The meeting has been 
rescheduled to take place Sept. 
29 at the North Park Lions 
Club. NPCA President Edwin 
Lohr said the need to increase 
safety in the area must con-
tinue regardless of whether or 

not this crime spree continues, 
although he admitted being 
exhausted by the last few 
months. Despite the f lood of 
media attention on the crime 
spree, Lohr — who is active in 
multiple citizens’ patrols in the 
area — said the community has 
been reluctant to get involved, 
especially in joining North 
Park’s citizens’ patrol. He said 
at the community forum, 35 
people signed up as potential 
patrollers, but only one fol-
lowed through.

“That percentage is just 
horrible,” Lohr said, who was 
elected NPCA’s president shortly 
before the attacks began. “I’m 
working my butt off — we’re [the 
NPCA is] working our butts off 
— and we’re not seeing the fruits 
of our labor.”

While the citizens’ patrol 
hasn’t flourished in the way Lohr 
and others predicted, other orga-
nizations in the community are 
stepping up in other ways. Lohr 
said collaboration among volun-
teer groups is imperative if they 
want to keep making an impact.

North Park Main Street 
(NPMS), the neighborhood’s 
business improvement nonprofit, 
partnered with SDG&E and 
North Park business Evari GIS 
Consulting to identify broken 
streetlights in the neighbor-
hood. NMPS Executive Direc-
tor Angela Landsberg was also 
surprised by the quick lighting 
turnaround by the city.

“I don’t know how they 
worked that out; I’m grateful 
they did,” Landsberg said.

Bar Pink has been keeping ex-
tra staff around to walk women to 
their nearby cars and homes, said 

owner Dang Nguyen. He said the 
safety and lighting efforts are all 
“part of what we’ve been trying 
to create here in North Park, a 
walking village where people can 
access everything they want to or 
need to on foot.”

The Xtreme Justice League, a 
citizens’ patrol outfitted as super-
heroes, recently partnered with 
Krav Maga San Diego Academy 
to hold a self-defense workshop 
for North Park women on Sept. 
10. Over 40 people, from SDSU 
students to elderly residents, 
received hands-on coaching for 
nearly three hours outside of 
North Park’s rec center.

Gloria’s staff also reaf-
firmed continuing efforts to 
improve North Park lighting and 
safety in lieu of Drake’s arrest. 
Spokesperson Katie Keach said 
Gloria’s office won’t stop efforts 
to increase lighting, finance 
community efforts and install 
security cameras at North Park’s 
Alba High School. Keach recom-
mended that residents remain 
alert while walking the streets at 
night, and to avoid unlit streets, 
which she acknowledged is 
“hard to avoid in some areas of 
District 3, which is what we’re 
trying to improve with additional 
lighting and better awareness.”

Those interested in joining 
the North Park Citizens’ Patrol 
may contact Edwin Lohr at 
Edwin@NPCA.org. To report 
any further leads on criminal ac-
tivity, call the San Diego Police 
Department’s non-emergency 
line at 619-531-2000 or Crime 
Stoppers at 619-580 -8477. 

Contact Hutton Marshall at 
hutton@sdcnn.com. u

FROM PAGE 1

NORTHPARK
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Dustin Lothspeich

There are few San Diego 
music festivals more ap-
propriately named than Epic 

Future Radness. Set to roll through 
City Heights’ Til-Two Club on Sept. 
19 – 20, the two-day jubilee marries 
the anything-goes ethos of skate 
punk culture and the sound of sev-
eral promising SoCal psychedelic 
and garage rock bands. 

With a lineup that includes some 
of San Diego’s finest, most compel-
ling — and loudest — groups such 
as Artifact, the Lumps, Monarch, 
Arctic, Amerikan Bear and OC-

based headliners Dahga Bloom and 
the Blank Tapes, the festival won’t 
be short on extended jams or trippy 
fuzz pop. 

Organizer Brian Clinebell, 
who’s also scheduled to perform 
on Saturday night fronting his 
own psych-rock band the Kabbs, 
took notes and inspiration from 
a different (and now-defunct) an-
nual event, Johnny Rad Fest. 

“Honestly, those were the most 
fun weekends of the summer for 
the past three or so years,” Cline-
bell said. “I wanted to bring that 
feeling back of an underground 
show but with up-and-coming 

bands that are doing great things 
music-wise in San Diego, and a 
few out-of-town acts that might not 
get as much buzz down this way.”

With all-encompassing sound 
ripped straight from the ’60s 
coupled with modern experimen-
tation, anyone with a penchant 
for the raw sounds of early Pink 
Floyd, Hendrix’s Band of Gypsys, 
Cream, the Velvet Undergound or 
the Sonics will feel right at home. 
That’s just one of the reasons Epic 
Future Radness will be so, well, 
rad. 

“The psych scene here is pretty 
much one of the best right now 
outta anywhere, and so many great 
bands from San Diego to LA are 

playing all kinds of psych-inspired 
music,” Clinebell said. “I wanted 
to do one night mainly psych and 
another night of a mix of bands 
with different styles that meshed 
together nicely. I have been lucky 
to hang and know some of these 
guys so I had been scouting … just 
from going to shows.”

Music festivals are often tricky 
to put together, but the Kabbs’ 
frontman doesn’t seem too wor-
ried. For a debuting, unproven 
music festival, he’s staged what 
seems like a sponsorship coup, 
with apparel companies ranging 
from Converse and Brixton to 
Lazy Smoke, as well as Lurkville 
Skateboards and even Fender Gui-
tar on board (multiple raffles will 
take place throughout both days).

“Sponsors came about through 
friends that I have met through 
skateboarding and through play-
ing the Johnny Rad Fest events,” 
Clinebell said. “I just threw out the 
idea and people were down to help 
out. I actually have a bit of work to 
do and still need a beer sponsor — 
Modern Times?”

Until recently, even the men-
tion of shows at the Til-Two Club 
or Tower Bar might invite cringes 
— after all, City Heights wasn’t 
exactly known for being a hotbed 
of artistic activity, or a particularly 
safe and inviting neighborhood. 
But along with North Park and 
Normal Heights, the San Diego 
borough has been enjoying a quiet 
renaissance in the last couple of 
years. When Tower Bar owner 
Mick Rossler bought the Til-Two 
Club in 2010, he worked to return 
the place to its initial Art Deco 
design — an authentic and fitting 
tribute to the club, which was orig-
inally opened in 1948. The quality 
of shows dramatically improved 
and the two music venues became 

legitimate destinations for show-
goers ready to experience music 
that exists off the beaten path. 

Clinebell explained the allure: 
“If you’re an up-and-coming band, 
I think that’s the first place you 
really want to play [out of town, 
or local]. You get cheap drinks 
and you're hanging right with 
the band while they play. It’s 
just a different kind of vibe: It’s 
kinda grimy and good at the same 
time.”Two-day presale tickets 
are available now at tiltwoclub.
com for $20. Friday night tick-
ets will be $12 at the door, and 
Saturday night’s tickets will 
be $10 day-of. Shows run from 
8:30 p.m. – 1:30 a.m.

—Dustin Lothspeich can be 
reached at dustinlothspeich@
gmail.com.u

A celebration of the epic, the rad and the future
‘Epic Future Radness’ festival makes its debut

Brine Clinebell, the man behind all things 
Epic Future Radness. (Photo by Sarah Sanaee)

The Kabbs, with festival founder Brian Clinebell as their frontman, will play Saturday night at Epic Future Radness. 
(Photo by Sarah Sanaee)
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COMPUTER REPAIR

TAX CONSULTANT

REALTORS

My business depends
on referrals. Thanks for

thinking of me.

Troy Curnett
REALTOR ® - Broker

(619) 857-8769
DRE # 01343230

OneMissionRealty.com

PUZZLE SOLUTIONS

WOOD WORKING

MILLWORK

 

William 
Van Dusen 
Millworking 
Authentic Woodwork 
For Vintage Homes  

& Gardens  
Craftsman - Victorian 

Spanish Revival 
619-443-7689 
WVDMillwork.com 

 License #919946 

Experienced & Professional

Renee Differ

reneediffer@cox.net
619-516-0400

INDIVIDUALS & BUSINESSES

SAME SEX MARRIAGE FILING

BOOKKEEPING & PAYROLL

MOBILE APPOINTMENTS

TAX CONSULTANT

PETS

FINANCIAL

H R Tactics
Strategic Planning, Tactical Training

Joe Whitaker operates H.R. Tactics, 
a full-service human resource consult-
ing firm in Mission Hills, providing a 
broad range of human resource support, 
products and solutions for small to mid-
sized companies with fees designed 
to put affordable human resources in 
reach. He can be contacted at 804-4551 
or e-mail at hrtactics@cox.net.

619.804.4551
302 Washington St., Suite 112   

San Diego, CA 92103

GARDENINGMOVING

COASTAL SAGE
GARDENING

COASTAL SAGE
GARDENING
Garden Design
& Maintenance

Ca. Contractor License #920677

Garden • Shop
Classes • Services

3685 Voltaire St. San Diego
619.223.5229 • coastalsage.com

INVESTMENT

ATTORNEYS

SKINCAREALTERNATIVE HEALTH

LET ME TOUCH YOU
Energetically Connecting

– you to you –
• Whole Body Health
• Tantric • Massage
ALL ARE WELCOME

Claire • 858.344.4933

Finding Senior Housing can be complex, 
but it doesn’t have to be.

(800) 217-3942
A Place for Mom is the nation’s largest senior living referral 

information service. We do not own, operate, endorse or recommend 
any senior living community.  We are paid by partner communities, 

so our services are completely free to families.

“You can trust  
A Place for Mom  
to help you.”

– Joan Lunden



KING TUT EXHIBITION TICKETS GO 
ON SALE

Tickets are now on sale for 
the upcoming Natural History 
Museum exhibit, “The Discovery 
of King Tut.” The exhibition will 
make its West Coast debut in San 
Diego on Oct. 11, featuring over 
1,000 replicated artifacts hand-
crafted by Egyptian artisans. It 
also walks visitors through the his-
torically iconic tomb of Tutankha-
men. In honor of the San Diego 
Museum Council’s “Kids Free in 
October” program, the museum 
will admit the first 500 children 
(ages 3-12) for free when accom-
panying a ticket-purchasing adult. 
General admission tickets are $27, 
with discounts for members and 
certain demographics. Purchase 
tickets and find more information 
at sdnat.org/kingtut or call 877-
946-7797.

LOCAL LANDSCAPE ARCHITECT 
AWARDS NOW OPEN

The San Diego Chapter of the 
American Society of Landscape 
Architects is now accepting nomi-
nees for its 2014 Design Awards 
Program, which recognizes 
outstanding works of landscape ar-
chitecture and environmental plan-
ning. Entry form and payments 
are due by Sept. 12. Entry submis-
sions must be sent by Sept. 26 to 
the San Diego chapter office, 1050 
Rosecrans St., Suite B, San Diego, 
CA 92106. Late submissions are 
not acceptable. The entry fee is 
$120 for ASLA members, $200 
for nonmembers. Design award 
categories include Communica-
tions, Commercial, Environmental, 
Historical/Landmark, Institutional, 
Parks/Rec/Trails, Planning/Anal-
ysis, Public/Municipal, Pro Bono, 
Single Family, Multi Family and 
Un-built Works. The entry form 
and more information are available 
at asla-sandiego.org.u
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ADMINISTRATIVE ASSISTANT

Duties include: Appoint-
ment coordination,Event 

and meeting planning,Make 
travel arrangements,Record, 

monitor expenses,raise 
monthly invoice, send your 
resume and salary expecta-
tions to: myons933@gmail.

com

APARTMENTS FOR RENT

RETIREMENT APARTMENTS, ALL 
INCLUSIVE. Meals, transportation, 
activities daily. Short Leases. Monthly 
specials! Call (866) 338-2607

AUTOS WANTED

CARS/TRUCKS WANTED! Top $$$$$ 
PAID! Running or Not, All Years, Makes, 
Models. Free Towing! WeÕre Local! 7 
Days/Week. Call Toll Free: 1-888-416-2330

GET CASH TODAY for any car/truck. I 
will buy your car today. Any Condition. 
Call 1-800-864-5796 or www.carbuyguy.
com

TOP CASH FOR CARS, Any Car/Truck, 
Running or Not. Call for INSTANT offer: 
1-800-454-6951 

AUTOS

Need Car Insurance? Lowest Down 
Payment - Canceled? State Letter/
SR71? Accidents? Tickets? DUI? Instant 
Coverage! www.InsureACar.com Toll-Free 
1-888-358-0908

COMPUTER REPAIR

We fix your computer. We 
come to you or you come to 
us for the lowest rates! Net-
work, Spyware, Hardware, 

Software, Training, Call 
Robert at 858-449-1749

EDUCATION

HIGH SCHOOL DIPLOMA FROM 
HOME. 6 - 8 weeks. ACCREDITED. Get A 
Future! FREE Brochure.  1-800-264-8330. 
Benjamin Franklin HS www.diploma-
fromhome.com

HEALTH/FITNESS/MEDICAL

Canada Drug Center is your choice for 
safe and affordable medications. Our 
licensed Canadian mail order pharmacy 
will provide you with savings of up to 75 
percent on all your medication needs. 
Call today 1-800-356-4170 for $10.00 off 
your first prescription and free shipping

VIAGRA 100MG and CIALIS 20mg! 40 
Pills + 10 FREE. SPECIAL $99.00 100% 
guaranteed. FREE Shipping! 24/7 CALL 
NOW! 1-888-223-8818

U.S. PRESCRIPTION Alternatives/ 
Zanax/ Somanex/ Fastin/ Benzadrine/ 
Phentrazine/ Viagra/. No Prescription 
Needed. Free Discreet Shipping. Order 
Now Toll Free 1-866-611-6889.  

VIAGRA USERS! NO Prescription 
Needed! Viagra 100MG/Cialis 20mg, 40 
pills +4 Free! Fast & Discreet Shipping! 
Call and Save Today! 1-888-797-9029

Viagra 100mg or CIALIS 20mg 40 tabs + 
10 FREE! All for $99 including Shipping! 
Discreet, Fast Shipping. 1-888-836-0780

Viagra 100MG and Cialis 20mg! 40 

pills + 4/FREE for only $99.00 #1 Male 
Enhancement, Discreet Shipping. Save 
$500! Buy The Blue Pill! 1-800-213-6202

VIAGRA 100MG and CIALIS 20mg! 50 
Pills $99.00 FREE Shipping! 100% guar-
anteed. CALL NOW! 1-866-312-6061

HELP WANTED

Start Immediately! Great money from 
home with our FREE mailer program. 
LIVE operators available now! 866-780-
0580 ext.110 or visit www.pacificbro-
chures.com

AIRLINE MANUFACTURING CAREERS 
Start Here Ð Get trained as FAA certi-
fied Aviation Technician. Financial aid 
for qualified students. Job placement 
assistance. Call Aviation Institute of 
Maintenance 888-686-1704

WORK AT HOME!! $570/ WEEKLY** 
ASSEMBLING CHRISTMAS DECORA-
TIONS + GREAT MONEY with our 
FREE MAILER PROGRAM + FREE 
HOME TYPING PROGRAM. PT/FT.   
www.HelpWantedWork.com

MAKE $2,000-$12,000 MONTHLY With 
our Teambuild. We're Already Earning. 
You Can Earn Daily, Change Your Life 
Now... 1-919-809-0503; http://easyrotator.
com/62342/

AIRLINE CAREERS begin here - Get 
trained as FAA certified Aviation Techni-
cian. Financial aid for qualified students. 
Job placement assistance. Call Aviation 
Institute of Maintenance 866-453-6204 

AIRLINE CAREERS start here – Get 
FAA approved Aviation Mechanic train-
ing. Financial aid for qualified students. 
Job placement assistance. Get started by 
calling AIM now 888-216-1687

MINISTRIES

Do you have marriage 
plans?? My minister ser-

vices will create a fantastic 
and unforgettable wedding 
day. All details explained. 
Seasonal discount. Now 

$169. Rev. Robert Text/call 
619-399-3173 www.wed-
dingstocelebrate.com

MISCELLANEOUS

HOTELS FOR HEROES Ð to find out 
more about how you can help our service 
members, veterans and their families in 
their time of need, visit the Fisher House 
website at www.fisherhouse.org

TRACTOR JIM, 67, author, inventor, 
heads across Texas, October, 1,300 mi. 
Issues challenge to science world: "God's 
Gift vs. current Theories of Everything 
(T.O.E.)". www.GodsAmazingAnswer.
com; bakj334u@yahoo.com 

MOTORCYCLES/WANTED TO BUY

WANTED JAPANESE MOTORCYCLES 
1967-1982 ONLY KAWASAKI Z1-900, 
KZ900, KZ1000, Z1R, KZ1000MKII, W1-
650, H1-500, H2-750, S1-250, S2-350, S3-
400 Suzuki, GS400, GT380, Honda CB750 
(1969-1976) CASH. 1-800-772-1142, 1-310-
721-0726 usa@classicrunners.com

ROMANCE/ADULT

MAKE A CONNECTION Real People, 
Flirty Chat. Meet singles right now! Call 
LiveLinks. Try it FREE. Call NOW: 1-877-
909-2569

Make a Connection. Real People, Flirty 
Chat. Meet singles right now! Call 
LiveLinks. Try it FREE. Call NOW: Call 
1-877-737-9447 18+

Make a Connection. Real People, Flirty 
Chat. Meet singles right now! Call Live-
Links. Try it FREE. Call NOW: 1-888-909-
9905 18+. 

TV/PHONE/INTERNET

DIRECTV, Internet, & Phone From 
$69.99/mo + Free 3 Months: HBO¨ Starz¨ 
SHOWTIME¨ CINEMAX¨+ FREE GENIE 
4 Room Upgrade + NFL SUNDAY TICK-
ET! Limited offer. Call Now 888-248-5961

Bundle & Save on your TV, Internet, 
Phone!!! Call Bundle Deals NOW Com-
pare all Companies, Packages and Prices! 
Call 1-888-986-3957 TODAY! 

Get Lightning Fast High Speed Internet. 
AT&T U-Verse Plans starting at $14.95/
mo! BUNDLE & save more with AT&T 
Internet+Phone+TV. CALL NOW. Offers 
End Soon! 855-980-5126

DISH TV Retailer. Starting at $19.99/
month (for 12 mos.) & High Speed 
Internet starting at $14.95/month (where 
available.) SAVE! Ask About SAME DAY 
Installation! CALL Now! 1-800-341-7308

DIRECTV starting at $24.95/mo. Free 
3-Months of HBO, starz, SHOWTIME & 
CINEMAX FREE RECEIVER Upgrade! 
2014 NFL Sunday Ticket Included with 
Select Packages. Some exclusions apply - 
Call for details 1-800-647-1163 

DISH TV Starting at $19.99/month (for 
12 mos.) SAVE! Regular Price $32.99 Ask 
About FREE SAME DAY Installation! 
CALL Now! 877-477-9659 

DISH TV Retailer. Starting at $19.99/
month (for 12 mos.) & High Speed 
Internet starting at $14.95/month (where 
available.) SAVE! Ask About SAME DAY 
Installation! CALL Now! 1-800-615-4064 

WANTED TO BUY

Wants to purchase minerals and other 
oil and gas interests. Send details to P.O. 
Box 13557 Denver, Co. 80201

Cash for unexpired DIABETIC TEST 
STRIPS! Free Shipping, Best Prices & 24 
hr payment! Call 1-855-440-4001 www.
TestStripSearch.com.

!!OLD GUITARS WANTED!! 
Gibson,Martin,Fender,Gretsch. 1930-
1980. Top Dollar paid!! Call Toll Free 
1-866-433-8277

CASH FOR CARS, Any Make or Model! 
Free Towing. Sell it TODAY. Instant offer: 
1-800-864-5784 

CASH FOR CARS: All Cars/Trucks Want-
ed. Running or Not! Top Dollar Paid. We 
Come To You! Any Make/Model. Call For 
Instant Offer: 1-800-864-5960

OLD GUITAR'S, MANDOLIN'S & 
BANJO'S WANTED! Paying TOP CASH  
for 1920's thru 1980's  models -  Gibson, 
Martin, Fender, Gretsch, Rickenbacker & 
many more. 1-800-401-0440

CASH PAID- up to $25/Box for unexpired, 
sealed DIABETIC TEST STRIPS. 1-DAY-
PAYMENT.1-800-371-1136

ADVERTISE to 10 Million Homes across the 
USA! Place your ad in over 140 community 
newspapers, with circulation totaling over 10 
million homes. Contact Independent Free Pa-
pers of America IFPA at danielleburnett-ifpa@
live.com or visit our website cadnetads.com for 
more information.

Reader Advisory: The National Trade Asso-
ciation we belong to has purchased the above 
classifieds. Determining the value of their 
service or product is advised by this publica-
tion. In order to avoid misunderstandings, some 
advertisers do not offer employment but rather 
supply the readers with manuals, directories 
and other materials designed to help their 
clients establish mail order selling and other 
businesses at home. Under NO circumstance 
should you send any money in advance or give 
the client your checking, license ID, or credit 
card numbers. Also beware of ads that claim to 
guarantee loans regardless of credit and note 
that if a credit repair company does business 
only over the phone it is illegal to request any 
money before delivering its service. All funds 
are based in US dollars. Toll free numbers may 
or may not reach Canada.

FROM PAGE 4

COMMUNITY WEIGHS IN ON PERNICANO'S

“Think big … imagine incorporating the space underneath 
both of Pernicano’s properties along with the Rite Aid 

parking lot into a large underground parking facility with 
several access points including one from Highway 163. 
Rite Aid lot would retain disabled parking near the door, 
but the rest of the asphalt would be transformed into a 

community park or plaza.
“Across Robinson Avenue, a raised sidewalk would lead to 

another park and a mid-to high-rise tower of affordable hous-
ing designed with floors for seniors and service people who 

will commit to using public transportation. The penthouse will 
feature fabulous views and a rooftop garden for all to enjoy. 
At ground level Hillcrest’s finest restaurant will be featured 

near the corner of Sixth & Robinson with an entrance at the 
front door and (of course) valet parking.

“When exiting from the garage people may walk to the res-
taurant, into another open green space with fountains or 
through an alleyway that connects to Fifth Avenue. This is 

lined with storefronts available for first time entrepreneurs at 
affordable rents. Businesses grow, become established and 

relocate … opening up the opportunity for another.”
—Nancy Moors and Ann Garwood, publishers of  

HillQuest.com, in HillQuest’s print edition #9, 2012. Moors 
and Garwood are also founders of the Hillcrest History Guild, 

hillcresthistoryguild.org.

“Hillcrest can sustain a mid-to-high-end hotel … the market 
is there. This is an opportunity to get some cutting edge and 
happening hotel in Hillcrest. We lack accommodations. The 

interim height ordinance has given us flexibility.”
—Eddie Reynoso, communications and marketing director 
for MO’s Universe and member of the Hillcrest Business 

Association. 

“I hope that this building becomes a destination mixed-use 
development with parking, active uses on the ground floor, 
such as retail or restaurants, and substantial residential or 

service uses on the second and third floors. A boutique hotel, 
as has been proposed elsewhere in Hillcrest, is a great idea.”

—Benjamin Nicholls, interim executive director of the Hill-
crest Business Association. Nicholls also previously served 

as executive director of the HBA from 2007 – 2013. 

And finally, Council President Todd Gloria, whose sleight of 
hand finally got the family to negotiate public use for the 

property’s parking lot:
“I am excited about the Pernicano’s property being for sale,” 

Gloria said via email. “I hope that it will soon be trans-
formed into something that activates the site and reflects 

the character of Hillcrest as well as the former glory of 
Pernicano’s at its peak.

“I have heard community preferences for a hotel or a mixed-
use property, and my request for potential buyers is simply 

to work closely with Hillcrest neighbors when developing their 
proposals. This site has been the source of complaints over 

the years and it has the potential for being a hallmark project 
of great benefit to the area,” Gloria said.u

FROM PAGE 7

BRIEFS



Playwright Paul Rudnick has 
long been known for fluffy, rather 
thin plays that provide elevated 
sitcom tailored for the off-Broadway 
fare of sophisticated New York-
ers. Best known among these is “I 
Hate Hamlet,” seen cheek by jowl 
with “Much Ado About Nothing” 
at Intrepid Shakespeare Company 
recently.

As Intrepid demonstrated, it is 
possible to succeed brilliantly with 
Rudnick if one has the right cast and 
a daring director with flair. Further-
more, it is possible, while letting 

loose Rudnick’s sparkling language, 
to find a modicum of humanity, as 
Diversionary Theatre does with Rud-
nick’s 1996 comedy titled “Regrets 
Only.” Seen Sunday, Aug. 31, the 
play continues through Sept. 21 at 
the University Heights LGBT theater 
company.

A loss, the politics of same-sex 
marriage, an impending hetero-
sexual marriage amendment and a 
work-walkout ahead of its time are 
the events that cause lifelong friends 
and even the family maid to reexam-
ine their allegiances.

Socialite Tibby McCullough 
(Kerry McCue), who never met 
an expensive gown she didn’t buy, 
and her super-successful attorney 
husband, Jack (Charles Maze), have 
enjoyed a marriage of 30-some years, 
produced a smart daughter named 
Spencer (Rachael VanWormer), who 
is also an attorney, and are reliant 
upon their lesbian maid, Myra Kes-
selman (funny Teri Brown), to make 
sure the household runs smoothly 
and no one takes life too seriously 
(one never knows whether Myra will 
be Cockney, French or Irish upon 
her next entrance).

Enter Tibby’s best friend, gay 
fashion designer Hank Hadley 
(Andrew Oswald), whose longtime 
lover recently died. When Jack 
announces that he’s been asked to 

go to Washington to help President 
Bush draft a new definition of mar-
riage between a man and a woman, 
his trip elicits discussions of gender, 
love and marriage and ultimately 
requires Tibby and Hank to redefine 
their friendship.

To add to the mayhem, Spen-
cer announces she’s marrying the 
unseen Peter, described as an über-
Nazi style attorney. First, she will 
accompany daddy to D.C. and then 
wed. Of course Hank will design her 
dress, and legions will work the re-
ception, assigned cake, flowers, etc.

Act II is enlivened by the appear-
ance of Marietta (Dagmar Krause 
Fields), Tibby’s freewheeling, much 
married mother. Complications 
arise, but darling, the gowns are 
divine and so are the women who 
wear them.

Director Jessica John has a 
gift for this type material, and if 
anyone can find the heart of the 

piece, it is she. 
Oswald embodies 
the deeply human 
designer without 
undue bitchiness. 
Hank’s friend-
ship with Tibby 
goes far beyond 
the eye-candy he 
creates for her 
to wear. He is 
the lover of her 
cleverness, and a 
certain bitchiness 
must exist to set 
up her numerous, 
outrageously apt 
one-liners. Re-
cently arrived in 
San Diego from Arizona, McCue 
is a true find. The others are all 
solid. The direction, splendid.

These are, take it or leave it, 
love ‘em or leave ‘em, the beautiful 
people.

Alina Bokovikova is costume de-
signer. Matt Scott creates the Upper 
East Side Manhattan dwelling and 
the city beyond; Peter Herman, the 
wigs; and Luke Olson, the lighting. 
Kevin Anthenill is sound designer 
and composer.

It’s interesting to note that La 
Jolla Playhouse Artistic Director 
Christopher Ashley staged the origi-
nal production of “Regrets Only” at 
off-Broadway’s Manhattan Theatre 
Club. 

— Charlene Baldridge has 
been writing about the arts since 
1979. Her book “San Diego, Jewel 
of the California Coast” (North-
land Publishing) is currently 
available in bookstores. She can be 
reached at charb81@gmail.com.u
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Regrets Only runs through Sept. 21 at Diversionary Theatre. (Photos by 
Daren Scott)

Diversionary’s bubbly “Regrets Only” delves into the politics of marriage. (Photo by 
Daren Scott)

BY CHARLENE BALDRIDGE 
Theater Review

The politics of marriage

Regrets Only
through Sept. 21

Thursdays – Saturdays 8 p.m.
Sundays 2 p.m.

DIVERSIONARY 
THEATRE

4545 Park Blvd., Suite 101
University Heights

diversionary.org
or 619-220-0097

A NEW AMERICAN  
MUSICAL

BRIGHT 
STAR

A NEW AMERICAN 
MUSICAL

STAR

THURSDAY, OCTOBER 16 AT 6:30PM  ·  SHOW STARTS AT 8PM
An evening for gay and lesbian theatre lovers and the whole LGBT community. This event 

includes two drinks from the wine and martini bar, delicious appetizers and a pre-show mixer. 
Everyone is welcome. Just $20 per person in addition to your theatre ticket. Call to RSVP at 

(619) 23-GLOBE or choose “Show + OUT event” option when purchasing online.

OUTAT THE GLOBE
a gathering of gay and lesbian theatre lovers.

In the Craig Noel  Garden, just steps away from your theatre seats!

(619) 23-GLOBE (234-5623)
www.TheOldGlobe.org

STARTS SATURDAY!
Bright Star

Music by Steve Martin and Edie Brickell 
Lyrics by Edie Brickell  Book by Steve Martin

Based on an original story by Steve Martin and Edie Brickell
Directed by Walter Bobbie

The must see musical of the fall
from STEVE MARTIN and EDIE BRICKELL

Sponsored by Sabuku Sushi



No other one-day event raises 
more money for HIV/AIDS organiza-
tions in San Diego County, but it’s not 
just about the money. As treatments 
and prognoses have improved, the 
sense of urgency over HIV/AIDS 
has faded. It’s important for people to 
remember that the problem has not 
disappeared, Johnson said.

Approximately 15,368 people 
have been diagnosed with AIDS 
in San Diego County since 1981, 
according to public health data 
as of June 30. About half of those 
— 7,515 people — are alive now. 
Another 5,466 in the county are 
living with HIV that has not pro-
gressed to AIDS.

In 2010, health officials estimat-
ed that an additional 3,171 individu-

als in the county were HIV-positive 
and unaware of their status.

“We have come a long way, but 
don’t be fooled. People are still pass-
ing away,” Johnson said.

Though AIDS Walk celebrates 
its 25th anniversary this year, its 
history goes back further to the mid-
1980s, when a group of activists — 

including Susan Jester, Nicole Mur-
ray Ramirez, David Coppini, Ken 
Martin and Chris Shaw — began 
organizing the first walk. From 1986 
through 1988, the event was known 
as “Walk for Life,” because the word 
AIDS was too highly charged. In 
1989, it became AIDS Walk.

The event is supported by a 
number of sponsors, including the 
San Diego Human Dignity Founda-
tion, which provided a $25,000 spon-
sorship. Sempra Energy and the Gay 
& Lesbian Fund for San Diego each 
provided a $10,000 sponsorship. 
The following sponsors provided 
$5,000: AHF Pharmacy, CareFusion, 
Flagship Cruises, Geico, Jimbo’s, 
Revivals, Rich’s, Verizon and Wet 
personal lubricant.

After the races on Sept. 27, sev-
eral Hillcrest restaurants — includ-
ing Harvey Milk’s American Diner, 
Martinis Above Fourth, Uptown 
Tavern and East Coast Pizza — will 
donate at least 25 percent of their 
proceeds to the event.

Registration is still open for indi-
viduals and teams, and organizers 
are still looking for volunteers. For 
more information, visit aidswalksd.
org or contact Ian Johnson at aid-
swalk@thecentersd.org. 

—Contact Jeremy Ogul at jer-
emy@sdcnn.com u

FEATURED EVENTS

Bazaar del Mundo’s annual Santa Fe 
Market
Sept. 19 – 21

This three-day annual festival will 
feature Native American artwork 
and jewelry from Navajo, Cherokee, 
Hopi, Pima, Isleta Pueblo and Santo 
Domingo Pueblo tribe members. 
More than 25 Southwestern art-
ists will also display and sell their 
handiwork. A first at the event, pawn 
trader Art Quintana will appraise fine 
Indian jewelry and family heirlooms 
(up to two pieces per visitor) à la 
the TV show “Pawn Stars.” There 
will also be live music for entertain-
ment and neighboring restaurant 
Casa Guadalajara will be open for 
those with an appetite. The festival 
runs 10 a.m. – 8 p.m. on Friday and 
Saturday and 10 a.m. – 5 p.m. on 
Sunday at Bazaar del Mundo at the 
north entrance to Old Town on the 
corner of Juan and Taylor streets. 
Visit bazaardelmundo.com for more 
information.

30th annual Coastal Cleanup Day
Sept. 20

Volunteers of all ages can sign up 
for the largest countywide cleanup, 
which is coordinated each year by I 
Love A Clean San Diego. This year 
the single-day event will take place 
at more than 100 sites with 8,000 
volunteers expected. Cleanup areas 
include local beaches, but the event 
also focuses more than 65 percent on 
sites along rivers, creeks, canyons 
and urban areas. The idea behind 
cleaning up all of these areas is to 
prevent trash from ever reaching the 

coast. Cleanup is from 9 a.m. – Noon. 
Visit cleanupday.org to get involved.

UCCE Master Gardener Program of San 
Diego County presents plant sale and 
open house
Sept. 20

This free event features thou-
sands of plants for sale below retail 
prices. Other items for sale include 
birdhouses, succulent art and lightly-
used gardening books. New to the 
event this year are demonstrations 
and exhibits given by UCCE Master 
Gardeners dedicated to helping 
attendees solve gardening prob-
lems. Topics to be covered include 
composting and vermi-composting, 
landscape design, water conserva-
tion, earth-friendly gardening and pet-
friendly gardening. 9 a.m.–2 p.m. at 
the Casa del Prado building and ad-
joining patios, 1800 El Prado, Balboa 
Park. Visit mastergardenerssandi-
ego.org for more information.

10th annual San Diego Restaurant 
Week
Sept. 21 – 26 

Each year restaurants all over 
the county participate in Restaurant 
Week. Discounted prix fixe menus 
are offered inviting diners to explore 
local eateries and save money. Lunch 
menus this year range from $10 – 20 
per person and dinners are $25 – 45. 
Reservations are recommended for 
many locations and can be made on-
line. Participating restaurants in the 
Uptown area include Brooklyn Girl 
in Mission Hills, Social Experiment 
bar + kitchen in Hillcrest, Jayne’s 
Gastropub in Antique Row, Fish Pub-
lic in Kensington, The Smoking Goat 
in North Park and many more. Visit 
sandiegorestaurantweek.com. 

Continued on page 19 �

Chuck Ragan and Rusty Maples 
at Casbah
Monday, Sept. 15 | Doors at 8:30 
p.m. | $18 advance/$20 day of show

Singer-songwriter Chuck 
Ragan is a man of many 
talents. In addition to spend-
ing over a decade with punk 
group Hot Water Music, his 
solo work has also garnered a 
loyal following and in 2012, he 
put out a book! His emotive, 
throaty vocals match the story-
telling style of his songs, draw-
ing the listener in. Opening 
the show are Las Vegas folk 
rockers Rusty Maples. These 
guys keep popping up in San 
Diego with beguiling tunes 
and energetic performances 
— not that I’m complaining. 
Check out their tune “Better in 
Blue” and just try to keep your 
toes from tapping. 

Radio Halloran presents Saint Di-
ego, Social Club, and Viva Apollo 
at The Merrow
Tuesday, Sept. 16 | 9 p.m. | $5 or 
free with RSVP

When The Grif fin closed 
earlier this year it left a void in 
the local scene and pulled the 
plug on 91X DJ Michael Hal-
loran’s weekly music showcas-
es. Thankfully, his events have 
found a new home at The Mer-
row. Retro rockers Saint Diego 
and pop-rock outfit Social Club 
should bring in lots of locals 
for this one. But it’s the show’s 
openers, Viva Apollo, who have 
had my attention as of late. 
Singer Amanda Portela’s pow-
erhouse vocals and the band’s 
eclectic sound are just a couple 
reasons to get to this early and 
catch all three bands.  

The Tree Ring and My Name is You 
at The Irenic
Wednesday, Sept. 17 | Doors at 7 
p.m. | $15

It’s not ver y often that 
an album release show and 
a band’s final per formance 
occur on the same night, but 
The Tree Ring is also not a 
typical band. The ensemble’s 
third full-length album Ten 
Rivers was “inspired by week-
end adventures and made 
to accompany yours.” A fine 
example of this, “Beside A 
River,” is laced with strings 
and delicate harmonies weav-
ing a majestic soundscape. 
The calming beauty of the 
band’s sound is sure to be in 
focus with the intimacy of The 
Irenic and a rare seated show 
at the church-by-day/music-
venue-by-night setting. 

The New Kinetics, The Cardielles, 
and Pleasure Fix at Tin Can Alehouse
Saturday, Sept. 20 | 9 p.m. | $8

If you need a serious rock ‘n’ 
roll injection in your Saturday night, 
here’s the place to get it. The New 
Kinetics have been through line-up 
changes and a break up (albeit a 
brief one) and risen to the top of 
vintage-sounding rock groups in 
town. Their sounds are powerful 
and provocative with fronting cou-
ple Birdy Bardot and Brian Reilly 
sharing vocal duty. The Cardielles 
follow suit with fuzzy garage rock 
and Pleasure Fix adds a punk edge 
to the evening. Also check out Tin 
Can’s selection of craft beer from 
near and far — good brews go best 
with good tunes. 

Commune Wednesdays presents 
James Supercave and R.A. Rosen-
borg at Soda Bar
Wednesday, Sept. 24 | 8:30 p.m. | Free

Commune events present 
an interesting mixture of live 
music, artisans peddling wares 
and an anti-big tobacco message 
interweaved. Organizers work 
to educate show-goers on the 
agenda of the smoking indus-
try and how the music scene is 
targeted. Besides all that, the 
shows are free and the bands 
are usually fantastic. This time 
L.A. band James Supercave will 
bring their intricate sounds to the 
stage blending psychedelic pop 
with rock brimming with catchy 
rhythms. Local musician R.A. 
Rosenborg (Ed Ghost Tucker) is 
no stranger to trippy synth and 
mesmerizing beats; the perfor-
mances should mesh well.

—Got a show worth talking 
about? Send it to Jen@sdcnn.com.u
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CalendarofEvents5over2 
Five local shows over 
the next two weeks

Jen  Van T ieghem

The Cool, Clean, 

Fun place to do 

laundry
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El Cajon

(619) 795-9588
1955 El Cajon Blvd., SD, CA, 92104

www.SDLaundryroom.com

Environmentally
Friendly

Professional
Fluff & Fold Service
         at a price everyone can afford!

New Summer Time
Fluff + Fold Pricing
Residential  15lb minimum

Tues.-Thurs. $0.80/lb • Fri.-Mon. $0.90/lb
Commercial 25lb minimum
Mon.-Sun. $0.75/lb

Every wash cycle  is  sa notyzed 
w ith  Ozon e Fresh Water

         at a price everyone can afford!

Free WiFi, 
Workstations, 

Flat screen TVs, 
Lounge Area

FROM PAGE 3

AIDS WALK

The 25th annual AIDS Walk is expected to draw thousands to the streets of Hillcrest. 
(Courtesy San Diego LGBT Center)



Book launch for ‘Images of America: 
San Diego’s North Park’
Sept. 23 

The North Park Historical So-
ciety's new book explores the hip 
and storied neighborhood through 
historical photos. The book 
launch and lecture will include a 
presentation using photos from 
the book. Books will be available 
for purchase and signing prior 
to and following the lecture. The 
event itself is free, but registration 
is required. 6 – 7:30 p.m. at the 
San Diego History Center, 1649 El 
Prado, Suite 3, Balboa Park. Visit 
sandiegohistory.org.

Speaker Toni Atkins community 
office hours
Sept. 24

The community office hours 
give residents a chance to meet 
Atkins’ staff and receive informa-
tion on state services and obtain 
assistance with any state-related 
agency. Suggested topics to 
inquire about include — but 
aren’t limited to — Medi-Cal and 
Covered California, property tax 
issues, unemployment and dis-
ability insurance, Veterans Affairs, 
the Department of Motor Vehicles 
and more. Requests can be made 
for copies, summaries and infor-
mation on bills. 5:30 – 6:30 p.m. 
at North Park Library, 3795 31st 
St., North Park. Visit asmdc.org/
speaker.

North Park Community Association 
‘Take Action!’ forum 
Sept. 29

The NPCA is looking for solu-
tions to make North Park safe 
and assure that it remains “San 
Diego’s most walkable neighbor-
hood.” Facilitated focus groups 
will meet to discuss ideas which 

can be implemented to address 
a recent spree of assaults on 
women in the area. The groups 
will convene to discuss their top 
ideas and select those that are 
most applicable to North Park. 
All are welcome and should bring 
ideas “no matter how wild-eyed.” 
Light refreshments will be 
served. 6 – 8 p.m. at the North 
Park Lions Club, 3927 Utah St. 
Visit northparksd.org. 

RECURRING EVENTS

MONDAYS: 

Singing Storytime: 1:30 p.m., 
learn what’s going on inside your 
baby’s mind, strengthen your 
bond and sing songs together at 
Mission Hills Library, 925 Wash-
ington St., Mission Hills, free. 
Library92103.org.

Open Mic Night: 7:30 p.m., the 
mic is open to you at Lestat’s Cof-
fee House, 3343 Adams Ave., Nor-
mal Heights, free. Lestats.com.

TUESDAYS:

Curbside Bites: 5 – 8:30 p.m., 
gathering of gourmet food trucks 
at 3030 Grape St., South Park. 
Curbsidebites.com.

“Grab a Mic”: 6 p.m., an 
open mic night hosted by singer/
actor Sasha Weiss. Sign ups at 
6 p.m., show at 7 p.m., Martinis 
Above Fourth, 3940 Fourth Ave., 
Hillcrest. Martinisabovefourth.
com.

Tasty Truck Tuesdays: 6 – 9 
p.m., Smitty’s Service Station 
hosts several food trucks under 
their well-lit shade structure, 3442 
Adams Ave., Normal Heights. 
Sdfoodtrucks.com.

Open Mic Charlie’s: 7 – 10 
p.m. (except the third Tuesday), 
open mic night at Rebecca’s Cof-
fee House, 3015 Juniper St., South 
Park, free. Rebeccascoffeehouse.
com.

WEDNESDAYS: 

Wednesday Night Experi-
ence: 7 – 8 p.m., uplifting and 

spiritually inspiring experiences 
for all, weekly at Universal Spirit 
Center, 3858 Front St., Hillcrest, 
Love offering requested. Univer-
salspiritcenter.org.

Young Lions Music Series: 
7 p.m., each week features a 
new “young rising star” chosen 
by Gilbert Castellanos. Castel-
lanos will also join in during the 
first set, the Expatriate Room, 
Croce’s Park West, 2760 Fifth 
Ave., Bankers Hill, $5 cover. 
Crocesparkwest.com.

Wednesday Jazz Jam Ses-
sion: 7:30 p.m., Gilbert Castel-
lanos hosts the Jazz Jam Session 
with special guest musicians at 
Seven Grand, 3054 University 
Ave., North Park, free. Seven-
grandbars.com.

THURSDAYS: 

Gentle Yoga for seniors: 
2:45 – 3:45 p.m., presented by 
The Center and Silver Age Yoga 
Community Outreach (SAYCO) 
at The San Diego LGBT Center, 
3909 Centre St., Hillcrest, free. 
Thecentersd.org.

North Park Farmers’ 
Market: 3 – 7 p.m., in the parking 
lot behind CVS at 32nd St. and 
University Ave., North Park, free. 
Northparkfarmersmarket.com.

Kirtan Musical Meditation: 
8:15 p.m., chant and sing contem-
porary mantras celebrating love 
and life at Pilgrimage of the Heart 
Yoga, 3287 Adams Ave., Normal 
Heights, donation requested. 
Pilgrimageyoga.com.

FRIDAYS:

Preschool Storytime: 10:30 
a.m., at Mission Hills Library, 925 
Washington St., Mission Hills, 
free. Library92103.org.

Fridays on Fifth: 4 – 9 p.m., 
various restaurants and bars 
offer discounts and specials for 
a social hour on Fifth Avenue 
between Washington Street and 
Pennsylvania Avenue, Hillcrest. 
Fridaysonfifth.com.

Cinema Under the Stars: 
8:30 p.m., Classic movie screen-
ings at 4040 Goldfinch St., Mis-
sion Hills. Tickets start at $15. 
Topspresents.com.

SATURDAYS

Old Town Saturday Market: 
9 a.m. – 4 p.m., on Harney Street 
and San Diego Avenue, Old Town, 
free. Oldtownsaturdaymarket.
com.

Golden Hill Farmers’ 
Market: 9:30 a.m. – 1:30 p.m., on 
B Street between 27th and 28th 
streets, Golden Hill, free. Sdmar-
ketmanager.com.

Children’s Craft Time: 10:30 
a.m., at Mission Hills Library, 925 
Washington St., Mission Hills, 
free. Library92103.org.

Melodies in Balboa Park: 
1 – 5 p.m., the San Diego Youth 
Symphony and Conservatory 
ensembles fill Casa del Prado with 
classical music, 1549 El Prado, 
Balboa Park, free. Sdys.org.

Comedy Heights: 8 – 10 
p.m., local comedians take 
the stage next to Twiggs 
Coffeehouse at 4590 Park 
Blvd., University Heights, free. 
Comedyheights.com.  

SUNDAYS

Hillcrest Farmers’ Market: 
9 a.m. – 2 p.m., under the 
Hillcrest Pride Flag, Harvey 
Milk and Normal streets, free. 
Hillcrestfarmersmarket.com.

—Email calendar items to  
hutton@sdcnn.com.u
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Community 
organization 
meetings
Bankers Hill Residents
6 p.m. on the third Monday
San Diego Indoor Sports Club, 3030 Front St.
 
Normal Heights Community Planning Group, 
Ad Hoc Bylaws Subcommittee
6:30 p.m. on the third Monday
Adams Recreation Center, 3491 Adams Ave.

North Park Planning Committee
6:30 p.m. on the third Tuesday
North Park Christian Fellowship, 2901 North 
Park Way

Talmadge Community Council 
6:30 p.m. on third Tuesday of odd numbered 
months
4760 Miracle Dr. (residential address)
 
El Cajon Boulevard Business Improvement 
Association
9 – 10:30 a.m. on the third Thursday
Blvd Office, 3727 El Cajon Blvd.
 
North Park Historical Society
6:30 p.m. on third Thursday
Grace Lutheran Church, 3967 Park Blvd.
 
Greater Golden Hill Community Development 
Corporation
6:30 – 8 p.m. on the third Thursday
Golden Hill Recreation Center, 2600 Golf Course 
Dr.

Talmadge Maintenance Assessment District
6:30 p.m. on the fourth Tuesday
Franklin Elementary Room #2, 4481 Copeland 
Ave.
 
North Park Community Association
6 p.m. on the fourth Wednesday
Lafayette Hotel, 2223 El Cajon Blvd.
 
North Park Action Team
5:30 p.m. on the fourth Thursday
North Park Adult Activity Center, 2719 Howard 
Ave.

Mission Hills Heritage
7 p.m. on the fourth Thursday
Call 619-497-1193 or email info@Mission-
HillsHeritage.org for meeting location.
 
Email hutton@sdcnn.com for inclusion of your 
organization or committee meeting.

fitnesstogether.com/missionhills

619.794.0014

Mission Hills
4019 Goldfinch St, 

San Diego

Get the “skinny”

DON’T JUST SET GOALS. 
REACH THEM 

Fitness Together has exactly 

what it takes to achieve your 

goals. No hype. No fluff. Its just 

you, and your personal trainer 

in a private training suite, with 

a customized exercise program 

that’s proven to get results. 

Call today for a free 
session and...

www.presidioveterinaryhospital.com

5427 Linda Vista Rd.
San Diego, CA  92110

619-297-0219

$29 Exams Everyday 
Now carrying Nexgard from Merial

HOURS:
M, Tu, Th: 7:30 a.m. – 5:30 p.m.

Wed: 8 a.m. – 1 p.m.
Friday: 8 a.m. – 4 p.m.

Saturday: 8 a.m. – 4:30 p.m.

rinaryhospital.com

619-297-0219

Now carrying Nexgard from Merial

p.m.

m.

Cub Scouts Pack 315 participated in last year’s Coastal Cleanup Day, which returns 
this year on Sept. 20. (Courtesy I Love A Clean San Diego)
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