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The Center’s Brandon Tate gives Assembly Speaker Toni Atkins a flower bouquet, with Council President Todd Gloria in the back-
ground, at The Center’s event honoring Atkins. (Photo by Benny Cartwright)

Dave Fidlin
Uptown News

An annual event aimed at 
putting the spotlight on a non-
profit that gives away “love in 
a bag” is returning to Hillcrest 
this month.

But there are a few tweaks 
in this year’s barbecue fun-
draiser that benefits Special 
Delivery San Diego, a Mission 
Hills organization that currently 
provides nutritious, fresh-made 
meals to more than 130 home-
bound people living with HIV 
and AIDS.

While the fundraiser still 
coincides with San Diego Pride 
festivities during the weekend of 
July 18, the event has a new loca-
tion and an expanded itinerary.

The barbecue — Special 
Delivery’s sole large-scale 
fundraiser each year — is taking 
place at Rich’s San Diego in 
Hillcrest, rather than its usual 
spot at Top of the Park in Bank-
ers Hill. The event also is being 
held during a two-day stretch, 
instead of just one fell swoop.

Special Delivery spokes-
woman Melanie Peters said the 
change in venue was driven 
primarily on changes at Top 
of the Park, which closed late 
last year. The barbecue, which 
has taken place for nearly two 
decades, had been at Top of the 
Park from the beginning.

While property owner Wynd-
ham Vacation Ownership’s deci-
sion to shutter Top of the Park 
left a number of organizations 
scrambling, Peters said there is 
a silver lining behind the new 
partnership with Rich’s.

“The barbecue is going to be 
located right along the [Pride] 
parade route,” Peters said. “We 
can be open and have the bar-
becue right while everything is 
going on. I think this will make 
the fundraiser much more of an 
interactive event.”

With this year’s fundraiser 
held right in the heart of Pride 
festivities, Peters and others 
with Special Delivery are hoping 
to raise awareness of the organi-
zation and its mission statement. 

Special Delivery is the 
brainchild of Mission Hills 
restaurateur Ruth Henricks. 
She founded the organization 
in 1991 after a loyal customer, 
Scott, stopped showing up for 
his usual breakfasts at The 
Huddle. Scott was weak from 
complications related to HIV/
AIDS and could not cook his 
own meals.

Today, Special Delivery 
prepares regular meals for more 
than 130 qualifying people who 
have been diagnosed with HIV or 

New venue, 
same mission
Special Delivery 
San Diego’s annual 
barbecue fundraiser 
relocates to Rich’s

see Delivery, page 4

Dave Schwab
Uptown News

It marked the dawn of a new political era as Toni 
G. Atkins, the first openly lesbian and first San Diegan 
to serve as Speaker of the California State Assembly, 
returned home in triumph to The San Diego LGBT 
Community Center June 27.

The occasion was an acknowledgment by her peers 
of the Democrat’s political career and accomplishments.

“We want the Speaker to know she’s loved and 

respected and we’re really honored to be here cel-
ebrating,” said Brandon Tate, the Center’s director 
of development.

Council President and recent Interim Mayor Todd 
Gloria hailed Atkins as a “role model for every citizen, 
but particularly in the LGBT community.”

“I’m proud to call Toni a friend and stand alongside 
her and support her every step of the way as she leads 
our great state,” Gloria added.

Presented with a flower bouquet, Atkins quipped 
“there’s nothing like a gay floral arrangement.”

The Assembly Speaker then turned serious giving 
kudos to Gloria, District 3’s City Council representative 

New Speaker celebrates fellow 
LGBT triumphs at The Center

San Diego gathers to honor Atkins

see Atkins, page 4

Jen Van Tieghem
Uptown News

Last month, Colorado’s Ska 
Brewing Company announced 
their intentions to begin distribut-

ing their tasty brews 
in Southern Califor-
nia, a move planned 
for some time. The 
Durango-based com-
pany celebrated the 
distribution expan-
sion by holding sev-
eral events in North 

Park and Normal 
Heights near the 
end of June. 

Ska’s recent 
addition of a 
high-speed can-
ning line made 
the expansion to 
SoCal possible. 
The brewery 
has distributed 
Stone Brewing 
Co.’s beers in 

Southwestern Colorado 
for over a decade and now 
the locally loved Stone will 
return the favor. 

“This is the first territory 
we’ve moved into in five 
years,” said Arlo Grammat-
ica of Ska Brewing. “We’re 
now in 10 states total.” 

Gramattica, whose 
official title is “Barroom 
Hero,” recently served as an 
ambassador for Ska to America's 
Finest City. He and his brewery 
cohorts hit up Hamilton’s Tavern 
in South Park, Churchill’s Pub in 
San Marcos and Blind Lady Ale-
house (BLAH) in Normal Heights 
to introduce beer drinkers to their 
arsenal.

At BLAH, their True Blonde 
was a big hit. Light and fizzy, it 
held a delicate sweetness and 
blended well with the steady 
stream of pizzas coming out of the 
kitchen. Chad Conway, another 
Ska representative, boasted about 
the award-winning brew. 

“It 
won a gold 
medal!” he exclaimed of True 
Blonde’s top prize at the Great 
American Beer Festival in 2013 
— a premier tasting event that’s 
been held for over 30 years and 
includes a renowned private 
competition. 

Ska’s Blonde was part of the 
English-style summer ale category, 
which had 27 entries. A flagship 
beer, it was part of the brewery’s 
original lineup and clearly holds a 
lot of pride for them. 

On the darker side of things, 

Ska Brewing Company rolls into town

Craft beer lovers rejoice!

see Ska, page 3
(left) Ska Brewing Company’s True Blonde Ale (above) and their 
Buster Nut Brown Ale.

Remembering
Dale Larabee

Pg. 12
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Uptown News Staff

On Tuesday, July 1, San Di-
ego Community News Network 
(SDCNN) officially acquired 
three community newspapers 
from Mission Publishing Group, 
LLC. The Mission Times-Cou-
rier, Mission Valley News and 
La Mesa Courier will now join 
SDCNN’s San Diego Uptown 
News, San Diego Downtown 
News and Gay San Diego in 
providing in-depth, hyper-local, 
community news to the heart of 
San Diego.

“Jim Madaf fer has done a 
terrific job over the last two 

decades and these papers have 
truly become staples of the 
neighborhoods they serve,” 
said SDCNN Publisher David 
Mannis. “The SDCNN team 
is excited to add these qual-
ity newspapers to our family 
of community papers and we 
look forward to serving the 
people and businesses of these 
vibrant areas.”

The combined 68,000 circula-
tion of the newly acquired news-
papers will give SDCNN a total 
circulation of nearly 130,000, 
with a distribution that expands 
its current reach of Uptown and 
Downtown neighborhoods into 

those of eastern and central San 
Diego, including Mission Valley, 
San Carlos, Allied Gardens, 
Grantville, Del Cerro, La Mesa 
and others.

“I am confident David 
Mannis will continue with the 
quality local news and neighbor-
hood service we have strived to 
deliver for nearly 20 years,” said 
Jim Madaffer, publisher of Mis-
sion Publishing Group, LLC.

Mannis has been in the 
publishing industry for more 
than 30 years. He previously 
published the La Jolla Village 
News, Beach & Bay Press and 
The Peninsula Beacon, and just 
celebrated the five-year anniver-
sary of SDCNN in June.

A former San Diego City 
Councilmember, Jim Madaf-
fer is president of Madaffer 
Enterprises, a government 
affairs consulting firm located 
in Downtown San Diego. He 
serves on the board of directors 
of the San Diego County Water 
Authority and was appointed to 
the California Transportation 
Commission earlier this year by 
Governor Jerry Brown.

For more information on the 
San Diego Community News 
Network and newly acquired 
newspapers, visit SDCNN.com 
and Scoopsandiego.com.u

Parent company of San Diego Uptown News doubles in size

SDCNN adds three additional 
community newspapers to grouptheir Buster Nut Brown Ale was 

surprisingly smooth and well-
balanced. The nuttiness was aptly 
described as “hazelnut” and was 
not overpowering by any means. 
Conway recommended this beer 
to go with any kind of BBQ fare 
— catering to the summer season 
in San Diego. 

Most of Ska’s repertoire will 
soon be available throughout San 
Diego along with everywhere 
else south of Santa Barbara. 
They’ve already been approved 

by Beverages and More and Total 
Wine and More to carry their 
lineup. And quite a lineup it is. 
With over a dozen beers regu-
larly produced, they also do a 
handful of seasonal offerings. 

One specialty we aren’t likely 
to see out here however is their 
seasonal stout. Released with 
the changing of each season, the 
Ska stouts are made with lactose 
sugar, making them a unique 
variety called milk stout. They’re 
creamy and rich and go down 
smooth — we think their next 
release may require a road trip to 
Colorado come fall.u

FROM PAGE 1

SKA

(l to r) Publishers David Mannis of SDCNN and Jim Madaffer of Mission  
Publishing Group, LLC (file photos)

Ska’s Buster Nut Brown Ale at Blind Lady Ale House in Normal Heights (Photo by Jen Van Tieghem)
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DELIVERY
AIDS and have incurred other 
complications that have resulted 
in a homebound lifestyle.

Recipients are served by 
Special Delivery after a medi-
cal provider documents his or 
her condition as being signifi-
cant enough to qualify for the 
meals, which are delivered at 
no cost.

While Special Delivery has 
expanded its recipient base in 
its more than two decades of 
existence, the organization’s 
largely grassroots spirit has 
held true. As was the case from 
the beginning, Henricks and 
others behind the ef fort say 91 
cents of every dollar donated 
goes directly toward the meals.

“It’s amazing how orderly 
everything is,” Peters said 
of Special Delivery’s storage 
and assembly facility at 4021 
Goldfinch St., adjacent to The 
Huddle. “It’s almost like this 
is a big business, but it’s being 
run by volunteers.”

In fact, Special Delivery is 
a completely volunteer-driven 
organization. No one draws a 
salary for purchasing, cooking, 
preparing or delivering the 

meals. Corporate sponsorships 
from a number of local busi-
nesses have made the ef fort 
move along seamlessly over 
the years.

While this year’s barbecue 
serves primarily as an aware-
ness campaign to raise $15,000 
to fund operations, a call also 
is going out to drastically 
increase the organization’s 
number of active volunteers.

Special Delivery has about 
20 active volunteers at the mo-
ment, but Peters said about 70 
more are needed to keep the 
true grassroots spirit alive and 
ensure the recipients are given 
the opportunity to receive 
meals on a regular basis.

“Some of the volunteers 
have been there since day 
one,” Peters said. “This truly is 
an organized situation.”

Early on, Special Delivery 
has undertaken some unique, 
personalized approaches to its 
operations plan. For example, 
it is one of just two organiza-
tions across the country that 
prepares special meals for 
people who are diabetic and 

have other conditions.
“That’s important because 

a lot of [HIV/AIDS] patients 
do have special dietary needs,” 
Peters said. “There are other 
organizations out there doing 
this, but they’re not taking care 
of that part of it.”

The barbecue event has 
long been an opportunity to 
have fun while supporting a 
serious cause. This year’s pro-
gram is no exception.

Purple Light Vacations is a 
gold sponsor of this year’s pro-
gram and has donated $1,000 
in cash and additional prizes 
for an assortment of festivities. 
The company is of fering sev-
eral items, including a cruise 
and an iPad Mini.

Supporters attending the 
barbecue will have an oppor-
tunity to spin Purple Light’s 
prize wheel and have a crack 
at winning the items. Purple 
Light also will have its prize 
wheel at the Diversionary 
Theatre, 4545 Park Blvd., on 
Thursday, July 17. Proceeds 
from that wheel spin also will 
benefit Special Delivery.u

AT A GLANCE
WHO: Special Delivery San Diego volunteers
WHAT: annual Pride barbecue fundraiser
WHEN: 9 p.m. to 2 a.m. Friday, July 18;
11 a.m. to 5 p.m. Saturday, July 19
WHERE: Rich’s San Diego, 1051 University Ave.
INFO: specialdeliverysandiego.com

and a rising star from the LGBT 
community on the political scene.

Noting everyone suspected 
Gloria would go far, Atkins added 
no one thought it would happen so 
quickly.

“He has really just surpassed 
our hopes and dreams,” she said, 
noting gay politicians in Califor-
nia are following in the footsteps 
of icons like Harvey Milk of San 
Francisco and, more recently, 
John Perez of Los Angeles, Atkins’ 
liberal predecessor as Speaker 
of the State Assembly from the 
53rd District.

“We have done so much in this 
community, we are just examples 
of what we’ve been able to do 
throughout California,” Atkins said.

Turning to the budget, the As-
sembly Speaker said the state has 
“turned the corner” on its finances.

“We’ve been able to actually 

reinvest in California,” she said not-
ing the state previously had a $26 
billion deficit followed by a year of 
“no spending.”

“Thanks to voters who passed 
Proposition 30 (a 2012 sales and 
income tax increase initiative) 
we’ve been able to pass our fourth 
on-time budget,” Atkins said.

Promising she could tell 
“cocktail stories” about her budget 
negotiations with Governor Jerry 
Brown, Atkins said she told him, 
“I’m not going to be easy, I want 
what I want and I intend to get it.”

To which Atkins said Brown 
replied, “I understand that.”

Atkins pointed out she and the 
eight other openly gay politicians 
in the State Assembly “stand on the 

shoulders” of others both yester-
day and today.

“A lot of people in this room 
helped us create this infrastruc-
ture,” Atkins said adding the San 
Diego LGBT community “really 
has come together.”

Gay politicians making their 
political mark means “we now 
have a place in the history book 
in California,” Atkins said to loud 
applause.

With the 45th anniversary of 
the Stonewall Riots on June 28 
coming up, Atkins said “there are 
so many young people who have 
rights and abilities and opportuni-
ties we never had,” pointing out 
“at the same time we have a ways 
to go.”

Honored to be the grand 
marshal of San Diego’s upcoming 
Pride Parade, Atkins vowed to con-
tinue to press the fight for equality 
until “everyone in our community 
has an equal — and a safe — place 
in our society, and that no one gets 
left behind.”

“I want to thank you for shar-
ing this with me,” Atkins told the 
packed house at The LGBT Center, 
imploring them to “be who you are 
going forward.”

Atkins closed with a call to ac-
tion for the LGBT community.

“We have the power. We have 
the strength. We have the commit-
ment,” she said. “I know we’re up 
for the fight. We’re geared to do it 
— and we will.

“It’s so wonderful to be in this 
moment with all of you,” concluded 
Atkins.

A native Virginian whose 
father was a miner and mother 
was a seamstress, Atkins was 
elected by the Assembly’s 
Democratic caucus in January 
2014 to be the next speaker of 
the Assembly and on March 
17, 2014, she was unanimously 
elected Speaker by the full As-
sembly. She is the third woman 
and the first acknowledged 
lesbian to be elected to that 
position.

She formerly served on the San 
Diego City Council from 2000 to 
2008, including a brief period as 
acting Interim Mayor.u

FROM PAGE 1

ATKINS

Assembly Speaker Toni Atkins takes a selfie with two attendees of her celebra-
tion at The Center. (Photo by Benny Cartwright)

Last year’s Special Delivery barbeque 
fundraiser at Top of the Park in Bank-
ers Hill (Courtesy Special Delivery)
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Cynthia Robertson
Uptown News

When artist Alix Refshauge moved to 
South Park from South Carolina a few years 
ago with her husband, they felt at home right 
away. They began meeting people within the 
neighborhood almost immediately. As a result 
of her quick familiarity with the neighborhood, 
many of South Park's shops and restaurants 
have become subjects in her collage art 
project. 

“The neighborhood has a good feel to it,” 
Refshauge said.

Regarding herself mainly as a painter, 
Refshauge started working in other media 
when she moved to South Park. She explored 
printmaking, working on one large print of all 

the San Diego neighborhood signs. 
“It was a complete failure,” she said of the 

print.
But out of that failure was borne a new 

idea. Refshague covered each photograph of 
shops and restaurants with cut paper, turning 
it into a collage. She dedicated an entire year to 
the project.

“It turned out really well,” she said. “I love 
making a body of work, or a series of images 
that all work together. It gives me focus as an 
artist and helps tell a more complete story to 
an audience.”

At her home, Refshauge also does adminis-
trative work for a company on the East Coast. 
When she feels like the walls are closing in, 
she walks down to Beech Street. She will bring 
her laptop and sit out on the patio at Grant’s 

Marketplace while enjoying a veggie sandwich 
from its deli. Just down the block is Ginseng 
Yoga where she often goes for a good stretch. 

“It would be a lie if I said Hamilton’s Tavern 
wasn’t a big draw for us,” she added. “But 
we don’t go to Hamilton’s anymore since I’m 
pregnant. The baby is due In August.”

At South Park’s Spring Walkabout, a quar-
terly event highlighting local business in the 
neighborhood, Refshauge showed her body of 
collage pieces for the first time. 

“I loved parents pointing to different col-
lages and having their kids say, ‘That’s where 
I get my haircut!’” Refshauge said. “People are 
proud of this neighborhood and love living, 
working, hanging out here.” 

The first step in creating the collage was 
photographing the businesses, which she 

accomplished through long walks with her two 
dogs. 

She then altered the images on the com-
puter until she sized them exactly right and 
obtained the correct color balance. Working 
from the printed images, she used an Exact-o 
knife and archival paper to create the collage 
piece. For the small lettering and details, she 
used ink pens. Refshauge used archival glue to 
compose the pieces and sprayed them with a 
protective varnish.

The next step in the process involves 
displaying the actual work in three different 
businesses for a month. Refshauge will place 
a photo of each business alongside the collage 
piece where people can write their memories 
or favorite things about the location. From 
there, all of the comments from the businesses 
will be collected and placed on Refshauge’s 
blog.

“My goal is for people to take a minute and 
verbalize why they love the neighborhood,” 
Refshauge said. “It’s a special place, I don’t 
think anyone disputes that. By having the com-
ments all in one place, I think people will enjoy 
reading through what others have to say.”

If there’s a good enough response from 
this, Refshauge may print a catalogue or small 
publication of the work and some of the com-
ments.

See more of Refshauge’s work at reshauge.
com/art-work.u

South Park’s little pieces
Local artist represents South Park spots through vignettes

Alix Refshauge photographed scenes used in 
her South Park collages while taking walks with 
her dog. (Courtesy Alix Refshauge)

(l to r) Alix Refshauge’s collages of Buona Forchetta and the Fern Street Market, two small businesses in South Park (Courtesy Alix Refshauge)
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Letters

Dear Editor,
I write to set the record 

straight with facts about 
the recent transition in staff 
management at the Hillcrest 
Business Association (HBA). 
It is unfortunate that a dis-
gruntled former staff member 
has joined with two long-time 
detractors of the association 
to actively seek to undermine 
an organization that is doing 
such positive work on behalf of 
Hillcrest.

First, after numerous 
performance problems 
came to light, several board 

members suggested that our 
then-executive director, Sonya 
Stauffer, receive guidance 
from a management coach to 
improve her communications 
with staff, vendors, and HBA 
members. Instead of participat-
ing in this corrective process, 
Ms. Stauffer simply stopped 
coming into work. The HBA 
has documented emails and 
text messages that not only 
document these performance 
problems but irrefutably 
demonstrate that Ms. Stauffer 
abandoned her job.

Second, since leaving the 

HBA, Ms. Stauffer has lashed 
out at the Board and joined 
with long-standing HBA critics 
to level bizarre and unsubstan-
tiated accusations against the 
individuals on the board and 
the organization at large. Her 
actions since her departure 
only reinforce the wisdom of 
the HBA’s decision to bring in 
an interim Executive Direc-
tor to move the organization 
forward.

The hard-working volun-
teers at the Hillcrest Busi-
ness Association bring us our 
most successful events each 
year such as CityFest and do 
amazing projects to improve 

our quality of life — such as 
the Hillcrest Pride Flag. It is 
unfortunate that a few critics 
would be willing to diminish 
this good work and undermine 
our community through their 
misguided actions.

Don’t simply believe unsub-
stantiated accusations; instead 
give me a call at 619-299-3330 if 
you have questions.

— Benjamin Nicholls, HBA 
interim executive director, via 
email

Editor’s note: This letter 
previously ran in the June 27 
issue of Gay San Diego. 

‘Setting the HBA’s record straight’

I would not consider standing up for 
respectful, professional and fair treat-
ment in the workplace for staf f, vendors 
and myself, reporting a Board Member 
interfering with business of the HBA to 
the President/Board attempting to take 
advantage [intimidation] of their posi-
tion on the Board, to be “a disgruntled 
employee,” as I was identified by Nich-
ols in his letter dated June 24. I have 
attempted to bring these and several 
other issues to [Board President Johna-
than Hale’s] attention in past months. 

I had a stellar review in February 
from the entire board, excluding board 
member Cecelia Moreno. As well, 
later in May and after a month’s plus of 
detailed reporting to Hale on my daily 
activities, Hale emailed me and stated, 
“you’re soaring and you don’t need to 
do these reports anymore.” So, I don’t 
understand how Nicholls could comment 
“numerous performance problems.”

I did not “stop coming to work” as 
Nicholls states. Johnathan Hale came 
to my office, told me I was terminated, 
asked for my key, unplugged my com-
puter and told me to leave.

At a brief Executive Board Meet-

ing on June 10, Board Secretary Eddie 
Reynoso suggested hiring a coach for 
both board and myself. Hale rejected 
Reynoso’s suggestion and stated an in-
terim director was being moved to board 
for approval. The conversation became 
highly emotional and I felt it in my best 
interests personally and more so, emo-
tionally, to leave this situation with Hale. 
It was then I handed Hale the company 
credit card. I felt we were not able to 
resolve the issues at this time and I was 
not comfortable with the credit card on 
my person. 

Despite reaching out on several oc-
casions to the board VP and other board 
members, I’ve only received one response 
to my request for 30 minutes of uninter-
rupted time before the board, a courtesy 
I would consider a fiduciary duty by the 
board to the HBA’s members.

No one is trying to diminish the 
work the HBA does at all and I don’t 
recall where any of my comments or the 
“detractors” comments, Nicholls speaks 
about, do either. I have personally seen 
the so called “detractors” issues and 
they are 100 percent correct in their 
pursuit to have the HBA ran as per any 
Federal, State guidelines/laws, [pertain-
ing to a public non-profit] Bylaws and as 
a healthy organization for the benefit of 

its members.
I am not “joined” with anyone as Nich-

olls states, I am independently standing 
up for what is right and not allowing the 
events of my termination [solely car-
ried out by Johnathan Hale and without 
his board, 5.a. of the Hillcrest Business 
Improvement Association Bylaws] to be 
“brushed under the rug” or any attempts 
to hide from its members, the public, or 
the board for that matter. 

I have not made one false or any “un-
substantiated accusations” as Nicholls 
claims. I have emails, bylaws, minutes, 
audios and more to confirm what I am 
stating is true. There is much more to 
this than contained in these few para-
graphs and this is why I asked for the 
Board to hear me, call an emergency 
meeting and give me 30 minutes of 
uninterrupted time. This is all I have 
asked for: to be able to speak to them 
without being interrupted.

—Sonya Stauf fer, via email in re-
sponse to Nicholls' letter in the June 27 
Gay San Diego

Disclosure: A San Diego Uptown 
News employee outside of the editorial 
department sits on the Hillcrest Business 
Association’s board of directors.u

Stauffer responds
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UptownBriefs
FOURTH ATTACK IN NORTH PARK 
SPURS COUNCIL PRESIDENT GLO-
RIA’S REQUEST FOR HELP

Following news of a fourth 
attack on women in North Park 
in June, Council President Todd 
Gloria urged San Diegans to 
contact authorities with any in-
formation leading to the arrest 
of the alleged attackers. 

“These crimes are out of char-
acter, and solving them will return 
the neighborhood to normal,” 
Gloria stated in a press release. 
“It’s critical that we not allow at-
tackers or other criminals to steal 
the communities we love.”

The assaults occurred on 
June 11, 17, 21 and 24. All the al-
leged victims reported walking 
alone at night when they were 
knocked to the ground from be-
hind. Multiple victims reported 
that the suspect attempted to 
remove their clothes before flee-
ing the scene.

The sketch of one of the 
alleged attackers depicts a 
light-skinned Latino man, 23 
or 24-years-old, about 5 foot 
8 inches tall, wearing a black 
shirt, a black and white long-
sleeved shirt and had braces. 
The attacker’s companion 
is described as Latino, 28 to 
29-years-old, who spoke with 
a Spanish accent and wore a 
hooded sweatshirt. 

Anyone with information is 
encouraged to contact the San 
Diego Police Department by 
calling 619-516-3000 or, to leave 
an anonymous tip, call Crime 
Stoppers at 888-580-8477.

CUPCAKE EXTRAVAGANZA TO 
HIT SOUTH PARK 

From July 4 – 6, those with 
a sweet tooth can head down to 
the Bar & Bistro at 2145 Fern 
St. to experience the Seventh 

Annual Cupcake Extravaganza. 
Featuring 24 exotic flavors 
to tantalize your taste buds, 
cupcakes can be bought and 
sampled by the whole family.

Every purchase of nine 
cupcakes for $20 will include an 
entry into winning a year’s sup-
ply cupcakes, along with dozens 
of other prizes. A second grand 
prize will be donated to “It’s All 
About The Kids,” a non-profit 
organization benefiting children 
in need.

CITY CHALLENGES SAN DIEGANS 
TO GET FIT

The City’s Park and Recre-
ation Department is hosting a 
new summer program aimed to 
get San Diegans excited about 
exercising at city parks. Starting 
on Monday, July 14, participants 
will be challenged to walk 30 
miles in 30 days at one of the 
city’s 340 parks. 

Swimmers have also been 
challenged to complete 20 miles 
in a city pool. 

“We hope [the program] 
encourages our residents to get 
out and visit our park sites and 
take advantage of the unique 
opportunities our parks pro-
vide,” City Park and Recreation 
Director Herman Parker stated 
in a press release. “Let’s get fit 
San Diego!” 

City staf f will lead walks and 
track participant progress, as 
well as reward finishers with 
complimentary t-shirts. Those 
interested can sign up for the 
program between July 14 – Aug. 
1 at any City recreation center.

For more information or to 
find a park near you, visit sandi-
ego.gov/park-and-recreation.

E-CIGARETTE ORDINANCE  
MOVES FORWARD 

Councilmember Mark 
Kersey’s proposed ordinance 
to regulate the sale and use 
of electronic cigarettes more 
strictly in San Diego County 
was passed at the City Council’s 
Public Safety and Livable Neigh-
borhoods Committee on June 
18 and is now headed to the full 
City Council. 

If passed by the council, the 
two ordinances would tailor the 

sale of the battery-operated de-
vices to that of tobacco products 
— meaning retailers would have 
to obtain a police permit to sell 
the product, prohibit the sale 
of the devices through vending 
machines and restrict advertise-
ments in publicly visible areas. 

In addition, use of e-ciga-
rettes would be restricted to 
private residences, vehicles, 
e-cigarette shops and vaping 
lounges.

“These regulations will 
protect our youth and empower 
our law enforcement to ensure 
that electronic cigarettes are 
used only by responsible adults 
in appropriate settings,” Kersey 
stated in a press release. “I be-
lieve this is a balanced approach 
that is right for San Diego and 
will serve as a model for other 
cities.”

ASSEMBLY’S LGBT CAUCUS 
NAMES GLORIA ‘HERO’

Council President Todd Glo-
ria was honored by the Califor-
nia State Assembly on June 23 
as an LGBT Hero for Excellence 
in Public Service. As one of ten 
honorees of the award, Gloria 
was nominated by Assembly 
Speaker Toni Atkins (D-San 
Diego) and Assembly Speaker 
Emeritus John Perez. 

“I am extremely humbled to 
be honored by California state 
leaders. Our state is home to 
many impressive members of 
the LGBT community, and to 
be included in such an impres-
sive group is a proud moment 
for me,” Gloria stated in a press 
release. “Serving San Diego is 
rewarding every day, so this 
recognition is a true bonus.” 

Other honorees included 
Kate Kendall, executive direc-
tor of the National Center for 
Lesbian Rights, actor and civil 
rights advocate George Takei, 
and founder of the San Fran-
cisco Suicide Prevention Hotline 
Bernard Mayes. 

Gloria was also recently rec-
ognized as one of the nation’s 
most promising young leaders 
in government with the Aspen 
Institute’s Rodel Fellowship 
Program for Public Leadership 
Award.u

MIKE MANCE
OWNER AND CREATIVE 
DIRECTOR OF MANCE CREATIVE

Discusses touchpoints and 
how people experience you 
and your brand

Expert Advice
To read advice and information from the experts, please go to:
sduptownnews.com/expertadvice

To participate in our Expert Advice section call:

619-565-4454 
619-961-1964

HEATHER COLE
LEAD BRIDAL COORDINATOR 
AND SOCIAL MEDIA MANAGER 
AT BEKKER'S CATERING

Finding your 
Happily-Ever-After

ANDREW GROVER

BODHI MASSAGE AND 
WELLNESS CENTER

Finding the Best Massage 
Therapist for YOU

JOHN EVANS

MORTGAGE SPECIALIST
BROADVIEW MORTGAGE

San Diego Branch serves 
up their first Triple Layer 
Cake

An artist’s sketch of a suspect in the 
recent spree of assaults on women 
(Courtesy SDPD)

SCOTT WARD
AUTOMOTIVE MECHANIC
Maintaining Your Vehicle
“Many people don’t know this 
but tires are…”
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UPTOWN 
FOOD BRIEFS

Elk, ostrich, bison and grass-fed beef are among the meat 
choices at the new Cali “O” Burgers, which opened recently in 
Hillcrest at the corner of University Avenue and Richmond Street. 
Other burgers and sandwiches feature turkey, salmon, seared 
ahi and a handmade quinoa veggie patty. The kitchen is equipped 
with both a flame grill and standard griddle, allowing customers to 
choose how they prefer their burgers cooked. Organic salads, fries 
and shakes are also in the offing, as well as “sidewinders,” which 
are best described as falling somewhere between steak and curly 
French fries. The eatery is still waiting for its license to serve craft 
beer. 1290 University Ave., 619-692-9999.

Attention mac-and-cheese lovers. Bazinga Eatery in North 
Park recently opened as San Diego’s first “urban mac-and-cheese 
spot” with a menu that captures both classic recipes as well 
as highfalutin varieties combining steak and brie. The curds 
also find their way into salads and appetizers. The venture was 
launched by first-time restaurant owner Leila Ouahla, who took 
over the space that formerly housed Sea Rocket Bistro. 3382 
30th St., 619-255-8940.

They came and 
suddenly vanished. 
American Voodoo in 
University Heights and 
Rockfire Grill each 
closed recently after op-
erating for only a short 
time. Inside sources 
say that funding and 
partnership disputes led 
to their demise.u

The large space formerly occupied by Pita Jungle is mak-
ing way for Kato Sushi, which is branching into Hillcrest since 
establishing itself in Pacific Beach two years ago. Co-owner Kevin 
Qasawadish hopes to soft open by San Diego Pride weekend, July 
18-20. Kato’s Hillcrest menu will eventually become more extensive 
compared to its Pacific Beach location, offering Asian-style pizzas, 
glazed steaks and signature salads. It will also carry a full liquor 
license. Design elements include interior stonework and a lighted, 
enclosed front patio. 1045 University, 619-578-2877.

The owners of Blind Lady Ale House and Tiger!Tiger! 
are moving full steam ahead for opening Panama 66 in what 
was the Sculpture Court Café by Giuseppe in Balboa Park. 
The seasonal menu will be headed by Tiger’s head chef, Sha-
ron Labate, who is still finalizing the dishes. Set among the 
sculptures within an outdoor garden space, the eatery will also 
feature craft beer, wine and craft cocktails. 1450 El Prado.

An express version of Greek-fusion cuisine arrived recently 
to Mission Valley from Meze, a popular family-owned restaurant 
in the Gaslamp District specializing in Mediterranean fare with 
Southern California twists. At this smaller, more casual of fshoot, 
the menu includes Greek-style tacos and nachos, filet mignon 
wraps and kabobs. Meze joins several other counter-service eat-
eries in the Ralph’s shopping plaza at 5618 Mission Center Road, 
Suite 1002, 619-297-0855.

Coming in late July to the Uptown 
District (soon to be renamed The 
Hub) is Ritual Juicebox, an Orange 
County-based outfit that sells well-
ness through a variety of organic, raw 
and cold-pressed juices and smooth-
ies. Ritual’s antioxidant-rich lemon-
ades are touted for helping customers 
“flush toxins and curb cravings,” 
while a variety of other packaged 
juices infused with spinach and leafy 
greens are geared for ridding the 
body of toxins. Alkaline waters are 
also in the offing to “stimulate diges-
tion and optimize nutrient absorption” 
and the edibles point to acai bowls. 
1030 University Ave.

The recently closed American Voodoo in University Heights (Photo by McKenna Aiello)

Juices packed with organics will soon 
take center stage. (Courtesy Ritual Wellness)

Cali “O” Burgers is up and running on University Avenue. (Photo by Frank Sabatini Jr.)

The Bar in North Park's Bazinga Eatery (Photo by McKenna Aiello)

Frank Sabatini Jr.
Uptown News
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It took a decade after once 
washing down finger sandwiches 
and scones with multiple cups of 
Earl Grey at The Savoy in Lon-
don to learn that the pampering 
experience isn’t called “high tea.” 
Faced with a strict dress code and 
a price tag of about $75 per person 
at the time, I had no reason to 
think otherwise until flexing my 
pinky at Shakespeare’s Corner 
Shoppe & Afternoon Tea.

Elite-minded Anglophiles 
might be shocked by the fact that 
“high tea” is a term historically 
associated with working-class folk 
who caffeinated themselves on 
high tables over meatier meals at 
the end of the day. It’s merely a 
fancy misnomer in the American 
vernacular, explained Corner 
Shoppe owner Selina Stockley as 
she conducted classic “afternoon 
tea” dressed in housemaid attire 
from the British TV series, Down-
ton Abbey.

Taking on the show’s charac-
ter, Anna May Bates, this hap-
pened to be one of Stockley’s 
theme teas that she presents 
every six weeks. Although in be-
tween, tea service occurs daily on 
either the cozy deck just outside 
her British-imports store or inside 
a spacious, sunny room behind 
the shop that feels like a Cape Cod 
cottage.

In either setting, the affair is 
defined by English bone china, 
fresh table flowers and a host of 
memorable teas and victuals that 
could leave you skipping dinner 
afterwards. Compared to The 
Savoy, it’s significantly less pricey 
and far more casual, although if 
you show up in formal threads or 
a big, frilly hat, nobody’s going to 
point fingers.

Patrons start by choosing their 
tea from a lengthy list that in-
cludes everything from the blacks 
and greens to the whites and 
decaffeinated herbals. Individual 
tea pots are set upon candle-lit 
warmers and yield several cups 
each. And the foods that come 
with them are more substantial 
than you’d expect, with savories 
and sweets stocked prettily on a 
three-tiered tray and portioned to 
the number of guests per party.

A friend and I took part in a 
late-afternoon seating and came 
away adequately full, not to men-
tion wholly impressed by the qual-
ity of everything we consumed.

His tea choice was white 
coconut cream, which unlike most 
flavored teas, tasted as robust as 
it smelled. I opted for green tan-

gerine, a Chinese blend revealing 
faint whispers of orange peel and 
flower blossoms. The elements 
sprung to the forefront, however, 
after stirring in a lump of sugar 
and splash of milk. 

“Americans think that we use 
cream in our tea, but we use milk 

instead,” said Stockley, breaking 
yet another assumption I’ve held 
about this age-old afternoon ritual.

The day’s food menu started 
with dainty plates of Welsh rarebit, 
a cheesy, beer-spiked fondue 
served over toast points. The 
beautiful tower of food followed, 
containing those crust-less finger 
sandwiches that no tea-goer ever 
leaves behind.

We loved the variety: cucum-
ber with mint butter, egg salad 
with watercress and roast beef 
with horseradish. In the mix was 
salmon mousse and a couple of 
quail Scotch eggs accompanied 
by imported Branston Pickle, a 
sugary-tangy chutney of brined 
vegetables that people either 
adore or abhor.

The tiers below led to ginger 
biscuits, apple Charlotte tarts, 

raspberry meringue bread pud-
ding and excellent raisin scones 
accompanied by double-Devon 
cream that Stockley ships in from 
England. The precious butter-
like substance is a delicacy in the 
lineup, so rich and dreamy that 
you’ll wonder why it’s evaded 
American manufacturers.

The cream is sold on site 
along with other packaged U.K. 
staples like Bisto gravy granules, 
Marmite yeast extract and Spotted 
Dick sponge pudding by Heinz, 
which produces more giggles than 
serious takers.

Another outstanding confec-
tion on the tray was syllabub, a 
British dessert supposedly dating 
back to the 16th Century that’s 
made with lightly curdled cream 
and sweet white wine. It’s frothy, 
tangy and delicious.

“For all the bad press that 
British food receives, they got 
afternoon tea right,” my compan-
ion effused as we forked into a 
plated last course of peaches over 
Chartreuse-infused jelly. Stock-
ley’s research shows that the des-
sert was served on The Titanic.

The experience carried all 
the charm I remember from The 
Savoy, with the exception of palm 
trees outside the windows and 
several of us in the room wearing 
jeans. Despite the informal, San 
Diego-esque atmosphere, the 
seducing formalities of afternoon 
tea are nonetheless captured here 
in full glory on a lace tablecloth.

Upcoming theme teas include 
“Jane Austin” on August 6 and 
“Tea with Alice: A Mad Hatter’s 
Day” on Sept. 17. 
Regular tea ser-
vice is held from 
noon to 4 p.m. 
on weekdays 
and two sittings 
at noon and 3 
p.m. on week-
ends. u

Day” on Sept. 17. 
Regular tea ser-Regular tea ser-Regular tea ser
vice is held from 
noon to 4 p.m. 
on weekdays 
and two sittings 
at noon and 3 
p.m. on week-p.m. on week-p.m. on week

u

Shakespeare’s
Corner Shoppe

& Afternoon Tea

3719 India St.
(Mission Hills)
619-683-2748

Afternoon tea: $23.95 for 
adults; $14.95 for children 

12 years and under;  
special “theme-day” teas 

start at $33.95

One lump 
or two? 
Restaurant Review FRANK SABATINI JR.

Traditional sweets and savories (Photo by Jim Hennum.)

Tea is served in English bone china. 
(Photo by Frank Sabatini Jr.)
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 Uptown Crossword

Neigh-Sayers Answer key, page 19

Sudoku Answer key, page 19

Uptown’s
Prices on nearly everything 

at The Haven Pizzeria drop 
a couple bucks during happy 
hour — the beer, wine, salads, 
appetizers and hand-tossed piz-
zas of every stripe. The mark-
downs might not seem like 
much until you consider that 
the booze and food don’t bleed 
your wallet to begin with.

The modern, stylish eatery 
is a sister restaurant to the 
Kensington Café a block away. 
Retractable front windows 
open to the neighborhood’s 
village core, which can be 
directly enjoyed from The 
Haven’s sidewalk patio. 

Inside are acrylic paintings 
providing bold splashes of col-
or, plus a small bar in the back 
and some of the most comfort-
able booths and banquettes 
my caboose has experienced 
in a while. They were custom 
designed by a local contractor. 
Overall, the sleek aesthetics 
lend themselves more to a chic 
café rather than a traditional 
pizzeria.

The bar features eight taps 
of local craft beers 

that change regularly. A nearby 
chalkboard lists the choices 
and their alcohol percentages. 
Most average $6 before the 
discount. About 10 dif ferent 
bottled beers are also avail-
able. Most are crafts but with 
a few pedestrian domestics 
mixed in.

On this visit, names like 
Green Flash Road Warrior, 
Societe Debutante and Coro-
nado Orange Wit were on the 
tap list. So was one I had never 
tried before, Belching Beaver 
Milk Stout. The Vista-based 
brewery also makes a peanut 
butter stout that is enjoyably 
novel, but heavy tasting.

Conversely, the frothy milk 
stout is lighter in the 

mouth, yet with a 
classic coffee fin-

ish from dark 
malts. As a 

food beer, 
it doesn’t 

fill you 
up before 
The 
Haven’s 

pizzas do.

Abbey, the informative man-
ager on duty, recommended 
The Cortez pizza after indicat-
ing that I wanted something 
lively and pretty. It’s a sauce-
less “Haven creation” featuring 
mozzarella and Gorgonzola 
with candied bacon and diced 
tomatoes. The crowning 
elements are avocado slices 
and fresh arugula. Rich and 
teasingly sweet, the beer and I 
took an immediate liking to it.

The pies are available in 
nine and 14-inch sizes. Their 
crusts are neither thin nor 
thick, which beckons to the 
pre-carb-counting days when 
pizzas provided some good old-
fashion chew.

I also paired the stout to an 
order of “Dave’s meatballs,” 
named after a devoted patron 
who suggested The Haven of-
fer them on the menu. They’re 
not the biggest in town, but 
you get five to an order and 
they’re capped with a sheath of 
melted mozzarella. Good stuff.

In addition to the $2 price 
breaks, beer pitchers are half 
of f on Mondays and the drink 
discounts run all night on 
Tuesdays.u

Come On  
Ge t  Happy!

Dr. Ink

Kensington’s 
happy ‘haven’

RATINGS:
DRINKS:   

Draft and bottled beers focus mainly 
on the local crafts. The choices aren’t 

dizzying, although you’ll likely find some 
recent and unique releases from San 
Diego’s leading brewers. The wine list 
is well rounded, featuring labels from 

California, New Zealand, Argentina and 
Italy..  

FOOD:   
The pizzas are made with fresh 

ingredients, house-made sauce and 
hand-tossed dough. They’re available in 
many varieties. The menu also features 
sprightly salads, homemade meatballs, 

paprika shrimp skewers and roasted 
Brussels sprouts.. 

VALUE:   
With the exception of beer pitchers and 
full bottles of wine, everything is $2 off 

during happy hour. 

SERVICE:   
The manager running the show was fast, 

friendly and well-informed about the 
food and beer. 

DURATION:   The 
deals don’t extend to weekends, but 

the all-night drink specials on Tuesdays 
compensate.

The Haven 
Pizzeria
4051 Adams Ave. 

(Kensington)
619-281-1904

Happy hour: 4 to 6 p.m. 
Monday through Friday

The Haven Pizzeria in Kensington  
 (Photo by Dr. Ink)

The Cortez Pizza (Photo by Dr. Ink)
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BANKERS
HILL

METRO COMMUNITY DEVELOP-
MENT CORPORATION

The Metro CDC is one of the most 
interesting groups from this series so far. 
Like the rest of the organizations origi-
nating in Bankers Hill, it’s only three 
years old, but its rightfully ambitious 
about what it can provide for San Diego.

CDCs are often used as backbones 
for other organizations, acting as an 
umbrella fiduciary assisting groups less 
formalized or unable to gain 501(c)3 
status, which allows an organization, 
among other advantages, to accept tax-
deductible donations.

In many ways, the Metro CDC goes 
beyond a normal CDC in both function 
and in the area it confines itself to.

Originally formed as a community 
group primarily to address concerns 
with the failed Plaza de Panama project, 
Metro quickly attracted the attention 
of other communities. Leo Wilson, the 
group’s chair, said it had several names 
in its early days: The Five Points Com-
munity Association and the Bankers 
Hill/ Park West/ Five Points Community 
Development Corporation were a few. 
But finally after adding more and more 
communities to the mix, including parts 
of Middleton, Western Slope, and Presi-
dio, the group had to pick a name with a 
bit more brevity.

In addition to its diverse geographic 
roots, it also pulls from a lot of experi-
ence within its own board. Wilson, a 
former attorney, also chairs the Uptown 
Planners and has been heavily involved 
with several organizations throughout 
Uptown throughout the last couple de-
cades. He said he’s also got a few former 
city planners, lawyers and other human 
resources on board too.

With its 501(c)3 status, it’s helped 
organizations ranging from the Bankers 
Hill Business Group to the University 
Heights Community Association by 
acting as a fiduciary for fundraisers and 
community events, something it hopes 
to continue to do for a broad range of 
groups.

And while it doesn’t pull in significant 
funding on its own, it hopes to tackle a 
few projects of its own in Bankers Hill. 
Wilson said the neighborhood’s light-
ing isn’t where it should be, and getting 
funding from the City for such improve-
ments isn’t as easy as one might think. 
Finishing the Olive Street Park project, a 
proposed pocket park on Third Avenue, 
is its other big priority in Bankers Hill, 
Wilson said.

To accomplish projects like this, Wil-
son is currently working to establish a 
maintenance assessment district (MAD) 
in Bankers Hill. By assessing property 
owners for a small annual amount, Wil-
son said the all-volunteer organization 
could accomplish several needed civic 
projects in the community.

While the group formed around a 
specific advocacy issue — the Plaza 
de Panama project — Wilson said the 
Metro CDC is now more interested in 
empowering other community organiza-
tions to accomplish their goals, rather 
than spearhead initiatives itself. With 
its capable hands, Metro should go far 
in helping well-intentioned residents 
navigate the minefield of bureaucracy in 
order to accomplish community projects 
throughout Uptown. 

BANKERS HILL BUSINESS GROUP

Branding an area with a recognizable 
culture goes hand in hand with develop-
ing a prosperous business community. 
Success stories lie in Gaslamp, Little 
Italy or North Park, where alluring, eas-
ily definable cultures attract San Diegans 
to come and empty their wallets.

Bankers Hill is now attempting to 
define itself much in the same manner, 
although a unique, externally recogniz-
able culture has yet to emerge. The main 
priority right now is to broadcast that 
Bankers Hill is open for business.

The Bankers Hill Business Group 
(BHBG) is the leanest of the three 
Bankers Hill organizations. The group’s 
president, Jake Sutton, said the group 
doesn’t keep hard and fast tabs on its 

membership, but it has about 20 busi-
nesses listed on its website, with about 
150 on its mailing list.

With the help of the Metro CDC, the 
BHBG hosts two events each year: the 
Bankers Hill Art and Craft Beer Festival 
and Taste of Bankers Hill, taking place in 
the spring and fall, respectively. 

Sutton said that networking and pro-
moting the business community is the 
top priority. He said getting membership 
up would be key before anything more 
proactive is considered, such as estab-
lishing a business improvement district 
(BID) in the area. 

BHBG is a “micro-district” in San 
Diego, which sounds like a mini-business 
improvement district, but it functions 
quite dif ferently. While a BID assesses 
business owners an annual amount to 
be administered by a board, a micro-
district comes in the form of a grant from 
the City, usually amounting to between 
$4,000 – $7,000. That’s considerably 
smaller than San Diego’s smallest an-
nual BID assessment, which in 2010 was 
$27,000 in Mission Hills.

Settling into its friendly, af fluent 
community, the BHBG should have no 
problem continuing its road upward for 
years to come. 

BANKERS HILL COMMUNITY 
GROUP

The Bankers Hill Community Group 
(BHCG) is not a residents group, board 
president Ben Baltic is quick to point 
out. Rather than purely represent the of-
ten anti-development interests of home-
owners in an area, Baltic seems geared 
more toward providing an all-encompass-
ing voice of the community’s interests.

Baltic said the group came together 
very informally, hoping to act as more 
of a town hall forum where anyone is 
free to speak rather than a structured, 
focused board meeting. Baltic said that 
form worked for a bit, but as they began 
interacting with the City and other for-
mal bodies, their free-thinking aversion 
to things like “board presidents” and 

“bylaws” didn’t jive with everyone. Still, 
even with a more concrete structure, Bal-
tic said the group wishes to act more as 
a megaphone for the community rather 
than a way to push to board’s agenda.

Many of their duties align with a 
residents group. At each meeting they 
host an expert to speak on a topic of 
their choosing, which ranges from Bal-
boa Park history to civic planning. Next 
meeting’s speaker is Bill Fulton, who 
heads the City’s Planning Department. 

The group also advocates for stop 
signs, crosswalks and other street calm-
ing measures. Their white whale is Sixth 
Avenue, a notoriously fast and furious 
street. Baltic said it’s a more ef fective 
deterrent from park patrons entering 
Bankers Hill than if you dug a moat in its 
place.

It also provides community influence 
on development, hoping to be a voice of 
guidance than one of protest. Their most 
recent success was a development on 
Fifth Avenue (the former site of the Man-
darin House). The group convinced the 
architects to not only add underground 
parking to its designs, but to completely 
overhaul the building’s exterior aesthetic 
to fit the neighborhood.

Its sole source of revenue comes 
immediately after Pride weekend, where 
San Diego Pride pays BHCG members 
to clean up the mess left behind by Pride 
revelers. That usually amounts to $1,000, 
much of which goes to making T-shirts 
for BHCG members volunteering for the 
cleanup.

The group doesn’t accept member-
ship dues — or really track membership 
at all for that matter — but there are 
about 400 people on its email list, and 
their meeting turnout ranges from about 
30 – 100 people. If you’re a Bankers Hill 
resident mad about something, or you 
simply want to learn a little more about 
what’s happening around you, there isn’t 
a better place to go than this group. 

Check back in next week, when we’ll 
discuss the community organizations of 
Hillcrest.u

Once you leave the eastern edge of Balboa 
Park and cross Sixth Street, you’ve entered 
into an area of Uptown often hurried over 
hastily. Frequently mislabeled as southern 
Hillcrest, Northern Downtown — or the area 
connecting the two — Bankers Hill (or Park 
West) is a clean, development-friendly cor-
ridor seeking to forge an identity of its own.

Although the three organizations to follow 
are young — all were formed in 2011 — the 
people behind the groups are thoughtful and 
seasoned, and all three groups have found 
quick success thus far.

Although the battle to distinguish itself 
as more than conglomeration of shortcuts 
used by Downtown commuters isn’t a fun 
fight, Bankers Hill seems to be winning it. 
With notable businesses like the The Horn-
blower, Croce’s Park West and Bertrand at 
Mister A’s, as well as a close proximity to San 
Diego’s most alluring outdoor space, there’s 
easy indication a bright future lies ahead for 
Bankers Hill. 

—Hutton Marshall, Uptown Editor
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In an earlier issue of Uptown 
News [“Move over, Amazon” Vol. 
6 Issue 5], I wrote about Little 
Free Libraries (LFLs) increas-
ing in our neighborhoods. Small 
wooden structures on poles for 
those passing by to “take a book 
and leave a book.” All books are 
donated and borrowed free and 
anonymously. 

We built a prominent LFL 
on Adams Avenue as part of a 
garden improvement project. 
Our LFL is visible and heav-
ily used. We display children’s 
books on a lower shelf where the 
little folks can easily reach them. 
We thought about the possibility 
someone might leave an “inap-
propriate” book but had zero 
discussion of what we would do 
if we found one.

Last week Dennis Lauck, the 
architect-volunteer who built 
our library, checked the shelves 
for anything new. He noticed 
a book titled “Kickass Kuties” 
nestled on the first shelf among 
smaller books on “Dora.” On its 
cover were two big-eyed cartoon 
Kuties, one on a tricycle and the 
other holding a knife and smil-
ing. Dennis took “Kuties” and 
brought it to me, the librarian. 
Now, what am I supposed to do 
with it? 

“Kuties” is “The Art of Lisa 

Petrucci” whose 100 or so draw-
ings fill a brightly colorful book 
featuring all big-eyed, cartoonish 
girls. Most of the early pages 
are innocent, but scan further 
to occasional drawings of older, 
topless, not so innocent-looking 
women. We pulled “Kuties” and 

now wonder, what is inappropri-
ate for the future? We have so 
many books coming and going, 
I couldn’t keep track of what’s 
available unless I walked up 
three or four times a day.

Do we remove “pornography” 
only (definition please) or also 
racist or homophobic, atheist, re-
ligious extremism (Pentecostal), 
war, peace, NRA, gun control, 
you name it. Who decides? Me? 
No thank you. You? 

Do we use Justice Potter 

Stewart’s famous quote of por-
nography, I can’t define it, but “I 
know it when I see it” and apply 
it to any questionable deposits?

I was curious and asked 
around. Almost everyone from 
young parents to grandparents 
agreed Kuties must go. Almost 

all say whoever left Kuties was 
sick or stupid. 

Kate, a 30-ish mom pushing 
a stroller, felt pulling question-
able children’s books was a no 
brainer. 

“A little censorship is OK,” 
she told me. 

Kyle, another young mom 
of a six-year-old, agreed. A 
good friend in her 60s thought I 
should remove anything “evan-
gelical Christian.” 

Peter Bolland, a philosophy 
and humanities teacher, advised 
me to “monitor the shelves close-
ly and purge them of objection-
able material.”

“The people who created the 
free library are responsible for 
its contents. It’s a great service 
to the community and with 
service comes responsibility,” 
Bolland added. 

He closed that he would only 
pull porn. 

“I am not much for censor-
ship,” he said. “Free press. 
Leave parents in charge of what 
their kids are reading.” 

My two 40-ish sons, both 
parents of small children, first 
agreed I should not even write 
about this incident since it will  
cause others to leave books 
worse than Kuties. They also 
suggest I move Kuties to an up-
per shelf and post a notice that 

all inappropriate materials will 
be removed.

I can do this and also check 
what has been left more often. I 
envisioned our LFL as truly free, 
with parents, not myself, manag-
ing what books their children 
took. Part of me wishes Dennis 
had stayed home and watched 
television.u

Dale Larabee
Larabee 's  Lowdown

What to do with porno 
in a Little Free Library

The Larabee’s Little Free Library in Kensington (Photo by Dennis Lauck)
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RICHARD T. WOODS
Broker Owner/Attorney
Woods Real Estate Services
930 W. Washington St., Ste.1
San Diego, CA 92103
BRE #01412706

richtwoods@gmail.com
619.347.9866

3819 1st Ave. #208
$439,000

Lovely, spacious newer construction condo in the 
heart of Hillcrest.  Stainless steel appliances, dark 
wood raised faced cabinets, granite counter tops, 
in unit washer/dryer, and nicely appointed bath-

rooms.  There are 2 underground, secure parking 
spaces.  Ample storage in the bedroom and living 
room closets.  A nice size balcony is the perfect 
setting for a bbq and tree top sunset filled views. 

Our Hardwood Flooring Showroom is

NOW OPEN
Come visit us at:
1435 University Ave.
in Hillcrest • (858)354-3142

Top Flooring is installer-owned and operated 
by licensed contractor Chuck Nettnin. Visit our 
showroom to see our extensive lines of flooring 

choices, or book a mobile consultation in your 
home with our unique mobile showroom. 

We provide professional installations of 
residential and commercial projects!

License #897390

www.topflooring.com

NOW OPEN

Hutton Marshall
Uptown Editor

On Friday, June 27, we 
lost Dale Larabee, a proud 
husband, father, lawyer, 
and among many other 
titles, a friend. He wrote 
the popular, funny, and 
often polarizing column, 
“Larabee’s Lowdown” for 
Uptown News. 

His death followed an 
accident outside of his 
home in Kensington, a qui-
et community Dale called 
home for the past 41 years. 
I only met the man twice, 
neither occasion was for as 
long as I would like. Once 
he was with his wife, Di-
ane, the other he was on his bicycle. From what I’ve gathered 
from editing his work, those two engulfed much of his life. 
Regardless, I felt closer to him than most other writers during 
our constant written interactions over the last nine months.

Dale was not a journalist. At least that’s what he would in-
sist when I inquired whether he owned a recording device for 
interviews, how he planned to source information for his next 
column, or any other attempt to question the murky creative 
process of Dale Larabee. But he had the qualities that truly 
mattered in journalism: a stubborn insistence on honesty and 
compassion for the community he wrote about. 

During his time as a Kensington-centric columnist for 
Uptown News, he would spontaneously pursue anything that 
caught his eye. From newsy happenings like the near-death of 
The Ken Cinema, to subjects only Dale could turn into a story, 
like when he stopped a young, scantily clad runner he often 
spotted on mornings to learn about her life. 

Dale, admittedly, was not an easy edit. “Off the cuff” was 
how many described it, but that makes him sound lazy or care-
less. Sure, he wrote a little too similar to how he spoke, quick 
and a little crass, but I found in my attempts to correct his 
phrasing, I couldn’t replicate the blunt, hilarious sensitivity he 
conveyed.

Certain themes were always apparent in his writing. I was 
regularly impressed at the creative acrobatics he would employ 
in order to work his sons, Jeff and Joel, and his wife Diane 
into his columns that had absolutely nothing to do with any of 
them. I think his insistence to mention them as often as pos-
sible, done perhaps subconsciously, revealed how deeply his 
family was rooted into his every thought and action.

Dale, as many know, was a mountain of accomplishment 
both professionally and personally. That’s why when he would 
jokingly refer to me as “Boss” as we bounced column ideas 
back and forth, it was a subtle reminder of his good-humored 
humility that defined his interactions with others.

To the right is the last column Dale wrote, which he submit-
ted shortly before his accident. Like many others, it blends his 
compassion for his neighborhood with a talent for teetering 
masterfully on the line of vulgarity — a skill that, as you can 
see, transferred well to his headlines. 

Rest in peace, Dale. This newspaper — and the community 
it covers — has a lot less life in it without you.u

Remembering 
Dale Larabee
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Monica Medina
Uptown News

“Whatever you’re thinking, 
think bigger.” 

That’s the quote that Omar 
Passons recently posted on “Un-
derstanding San Diego,” one of 
two blogs he runs. Tony Hsieh, 
the CEO of Zappos.com said it, 
and though Passons has never 
heard of Zappos, you could say 
the words are his mantra. 

Because when it comes to 
San Diego, Passons has a vision 
of transforming the city into a 
hub for the entire world.

A senior counsel at the law 
offices of Stutz, Artiano, Shi-
noff & Holtz, Passons likes to 
describe himself as an “attorney, 
foodie, craft beer community 
activist, infrastructure nerd com-
mitted to opportunities for all 
San Diegans.” 

The North Park resident 
began his life in foster care 
when, at 10 months of age, he 
was placed with Phyllis and Tom 
Passons, whose five biological 
children were older and, save for 
the youngest, living on their own. 
Passons, an African American, 
was raised first in San Diego 
before moving to rural Arizona, 
where he remembers experienc-
ing overt racism for the first time.

The couple adopted Passons 
when he was six, but contin-
ued to take in foster children 
throughout his youth, more than 
100 in all. 

“I had foster brothers and 
sisters who were burned, beaten, 
and in some cases tortured, ne-
glected, left alone, broken bones, 
disfigured,” remembered Pas-
sons. “They were so harmed by 
the people who were supposed to 
care for them that they couldn’t 
just stay in one place and would 
run away. Yet against that back-
drop, I had love at home. That’s 
super corny but I feel if you 
know you’re loved, that makes a 
huge difference.”

Today at 38, Passons, who 
is married to his childhood 
sweetheart, Erin, has his eye on 
making San Diego a more livable 
city, one that’s internationally 
recognized for its noteworthy in-
dustry and contributions. In other 
words, he wants San Diego to be 
a force to be reckoned with.

“San Diego has one of the 
biggest biofuel research labora-
tories in the world,” he noted. 
“And according to a researcher 
I spoke to, within ten years it 
will be potentially as easy to get 
energy from biofuels as it is from 
fossil fuels, in terms of cost. That 
could be a game changer, and it’s 
being invented here. 

“We have Qualcomm tech-
nology, which is in every smart 
phone, also invented here,” 
Passons continued. “We’re lead-
ers in stem cell research and in 
craft beer. The list goes on. We 
have the Baja region nearby. You 
could look at this region as the 
place where ideas are made and 
then sent to Baja to be manufac-
tured. It’s the sort of hub that 
makes the San Diego region so 
much more than we ourselves 
can see.”

Of all the industries San 
Diego boasts, Passons’ heart is 
most firmly planted with San Di-
ego’s burgeoning craft beer busi-
ness, and not just because he’s 
an aficionado of the beverage. 
For Passons, the industry is very 
much part of his plan to improve 
our urban landscape, making our 
neighborhoods safer and more 
desirable to live in. As if to make 
his point, he started the Craft 
Beer Debates as a way for people 
to get together to discuss local 
issues while imbibing beer. 

“People don’t seem to realize 
how robust the craft beer indus-
try is here,” Passons said. “It’s 
the largest concentration in the 
country. We have 87 breweries 
and I believe they can positively 
shape our neighborhoods. Most 

of the craft brewers that I’ve 
come to know are concerned 
about where they’re operating 
more than your typical business-
es, so I really like that.”

The extent of Passons’ 
involvement in the community 
practically boggles the mind. He 
writes two blogs, “Understand-
ing San Diego” and “eat.drink.
give.go,” which focus on his pas-
sions — infrastructure, eating, 
drinking and community service.

“I started Understanding-
SanDiego.com hoping that if I can 
help arm voters with the informa-
tion they need to make informed 
decisions, that’ll provide oppor-
tunity for people to engage in a 
more earnest dialogue,” he said.

But he doesn’t stop there. In 
addition to the blogs, Passons 
serves on a slew of boards, begin-
ning in his own backyard, with 
the North Park Community Asso-
ciation, the North Park Planning 
Committee, and he even served 
for two years on the North Park 
Recreation Center Council. 

“The San Diego region is my 
focus,” he declared, “But when 
I first moved here, I started in 
North Park, doing a lot of grass-
roots volunteering and commu-
nity level involvement. I would 
go to the North Park Community 
Association meetings, and help 
with the cleanups.”

He also lends his time to 
the United Way of San Diego 
County Board of Directors, the 
Leadership Council of the San 
Diego Foundation for Civic 
Engagement, the San Diego 
Workforce Partnership where 
he participates on the Workforce 
Investment Board, and to Voices 
for Children. Plus, he’s keen on 
creating a more pedestrian and 
bike-friendly city, which is why 
he’s on the board for Bike San 
Diego.

“There’s a lot of reasons that 
a more pedestrian and bike-ori-
ented urban core would be bet-
ter for the community,” Passons 
explained. “To actually attract 
the type of young people who 
want to live and work in an urban 
environment, we need to make 
that urban environment more 
friendly for them, and for us.”

In his capacity as attorney, 
Passons is president of the Earl 
B. Gilliam Bar Association for Af-
rican American lawyers, and also 
on the board of the California 
Association of Black Lawyers, 
where he has advocated for leg-
islation from San Diego elected 
officials.

Passons spent two years on 
the board of Catholic Charities 
Homeless Women Services Ad-
visory Committee, something he 
felt was particularly important 
for him to do. For, after recon-

necting with his birth mother 
when he was 27, he discovered 
that she herself was homeless.

“My biological mother had 
four children, all of whom were 
removed from her care, and I 
was the youngest,” he explained. 
“She has mental health issues, 
grew up deaf and a victim of 
abuse in the segregated South. 
Learning her life story has 
inspired and affected who I am 
and what I do, and is part of the 
reason I got involved in women’s 
homelessness.”

The key to Passons' drive to 
give in so many ways may hark 
back to his youth, when there 
were people in his life that gave 
to him. Thinking about those 
moments now fills him with 
gratitude and emotion.

“When I was in my early 
teens, my parents were at Chil-
dren’s Hospital a lot, because 

of the medically fragile foster 
children they’d taken in,” he re-
called. “What ended up happen-
ing was an amazing thing. My 
friends’ parents were really good 
to me and gave of themselves. 
They’d take me along on their 
family outings. It was the first 
time I ever saw Christmas lights 
or Candy Cane lane. It was the 
first time I went to the beach and 
on picnics. They didn’t have to 
do it, but they did.” 

Years later he would return to 
thank these parents for all they 
did for him.

“We do a lot of stuff to make 
life better for as many people as 
we can,” Passons said. “Yet, you 
don’t really know what works 
and what doesn’t, or if it makes 
a difference. And I wanted those 
parents to know that they made a 
difference in my life.”

Looking ahead, Passons sees 
a huge, blow-out New Year’s Eve 
party in San Diego’s future.

“We need to stretch our 
imaginations about what our city 
and region can be,” he contended. 
“Having a major West Coast event 
in the San Diego-Baja region is 
about letting people know what San 
Diego is really all about and the 
breadth of what happens here.”

With Passons’ drive and 
sheer will, it’s practically a given 
he will succeed. That New Year’s 
Eve fest will happen, along with 
anything else he sets his mind 
to. After all, he doesn’t just think 
big. He gives big.

“As an adult, I’ve never lived 
somewhere and not been in-
volved,” he said. “I’m not a very 
religious person but I feel called 
to do it. I feel like I have had a 
lot of good fortune in my life and 
now I have this opportunity to 
make a difference.”u

What fuels the enormous 
generosity of Omar Passons

Grand-scale giving

Local attorney and “craft beer community activist” Omar Passons (Courtesy Omar Passons)

Omar Passons with his adoptive mother, Phyllis  (Courtesy Omar Passons)
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McKenna Aiello
Uptown News

The Reuben H. Fleet Science Center 
and the award-winning “World Champion of 
Magic,” Jason Latimer, have joined forces 
to produce the newest magic show to hit 
Balboa Park, “Perception: See Beyond the 
Illusion.”

But this mind-bending experience has 
more in store for audiences than just card 
tricks and pulling rabbits out of a hat — 
Latimer says magic and science are put into 
action as he shapes water, bends light and 
walks through solid objects.  

The show, which hits the only IMAX 
Dome theater in Southern California on 
July 5, is a culmination of the illusionist’s 
greatest acts and a reflection of how he 
perceives the world.

“This show is a great way to inspire 
creativity and think beyond your answers,” 
Latimer said. “All of the effects in the show 
were thought to be impossible at one time. 
They were just impossible ideas with no 
solution and yet they came to life because 
one person decided to wonder beyond their 
answers.”

Latimer has always tried to defy what 
others deem impossible, though. From an 
early age, Latimer, now 33, was fascinated 
by the art of magic and the prospect of ex-
panding the minds of his audience. By the 
time he turned 18-years-old, Latimer had 
headlined at Hollywood’s famous Magic 
Castle and opened for “The Amazing Johna-
than Show” in Las Vegas, two endeavors 
catapulting Latimer into the magic industry.

But it wasn’t until Latimer received 
degrees in applied physics, mathematics, 
economics from UC Santa Barbra, as well 
as recognition for his work in perceptual 
psychology, that he entered a league of his 
own in the industry. Since then, Latimer’s 
research and work has ushered in a new 
era of magic and earned him seventeen 
consecutive championship titles, includ-
ing “The Grand Prix ‘Best Overall’ World 
Champion of Magic.”

“I tend to bring all of [the applied 
sciences] into my live shows, but that’s 
mainly because I go after illusions that don’t 
exist,” Latimer said. “I don’t do the sawing 

‘World Champion of Magic’ comes 
to Balboa Park’s Science Center

Hillcrest
Newsstand

Featuring San Diego’s best collection of 
hard to find international magazines!
We also carry all your favorite local & 

national publications, as well as souvenirs, 
snacks and lotto tickets!

529 University Ave.- Hillcrest
(619) 260-0492

see Magic page 15
Jason Latimer (Courtesy Olive PR)
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a woman in half effect ... sorry if 
people want to see that one. But I 
did take almost six years research-
ing surface tension in my spare 
time to shape water into an object 
so I can hand it to someone and 
then let it pop back into water.”

Latimer said he never wants to 
trick people with his performanc-
es, but rather “inspire wonder” 
as a tool to learn more about the 
undiscovered.

“I like to think wonder is 
the only thing that changes the 
world,” Latimer said. “Today we 
can find the center of the universe 
just as fast we can find the closest 
Starbucks so I always think about, 
‘where is the wonder in the age of 
information?’ That’s why I created 
‘Perception.’”

The process of creating 
“Perception” has been far from a 
walk in the park for Latimer. The 
process of reconstructing a theater 

never previously used for live 
shows and collaborating with an 
extensive team of graphic artists, 
engineers and media producers 
proved trying, but Latimer says the 
end result is a “visual blowout.”

“Once we had the new stage, I 
really had to think about what ef-
fects fit physically in the show just 
as much as which effects would 
help deliver the message of the 
show,” Latimer said. “I also cre-
ated a few [illusions] specifically 
for this show because of the size, 
content and I wanted to integrate 
dome projection. It all came 
together beautifully.”

In addition to the show, visitors 
will also be able to explore the 
adjoining exhibition, “Illusion: 
Nothing Is As It Seems,” a similar 
experience to “Perception” that 
combines science and art through 

optical, perceptual and audio illu-
sions.

“‘Perception’ reminds us 
that the world wasn’t shaped by 
its answers; it was shaped by 
its questions,” Latimer said. “It 
points out the value of wonder 
and really inspires people to 
believe in ideas more than facts. 
Our facts change because our 
senses lie. The ‘Illusion’ exhibit 
and ‘Perception’ remind us to 
never stop questioning.”

“Perception: See Beyond the 
Illusion” opens July 5 and runs 
through August 31 with two 
shows every Friday, Saturday and 
Sunday at 3:30 p.m. and 4:30 p.m. 

“Illusion: Nothing Is As 
It Seems” is on view at the 
Fleet Science Center through 
January 2015. For tickets, visit 
rhfleet.org.u

FROM PAGE 14

MAGIC
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“I Hate Hamlet”
8 p.m. Thurs. – Sat.

4 p.m. Saturdays
and 2 pm Sundays
Runs until July 19
Intrepid Shakespeare  

Company
Performing Arts Center,
San Dieguito Academy

800 Santa Fe Dr. 
$35 general admission

intrepidshakespeare.com
888-718-4253

Charlene Baldridge
Uptown News

If Paul Rudnick’s “I Hate 
Hamlet” (Intrepid Shakespeare 
Company through July 19) is to 
be considered seriously at all, it 
must be at the level of the acting 
skills required. On its surface, the 
rip-roaring comedy is a send up 
of bad acting, the egos and greed 
involved in making television 
series, and the penchant of theater 
management to cast summer 
Shakespeare with celebrity “tal-
ent” in leading roles just to attract 
audiences that otherwise might 
not attend (This is not an allusion 
to The Old Globe’s “Othello” with 
Blair Underwood and Richard 
Thomas. Both are experienced 
classical actors).

Underneath the sitcom gloss 
of “I Hate Hamlet,” which played 

Broadway in 1991, Rudnick asks 
theater lovers and practitioners 
serious questions about them-
selves and their motivations. It 
concerns a self-involved TV actor 
who meets the Ghost of John 
Barrymore, decides to go through 
with portraying Hamlet, and is 
changed by the experience.

The secret to bringing off 
this send up of bad acting and 
giant egos is in the casting and 
direction. Intrepid Shakespeare 
has the right idea, with director 
Christopher Williams and some of 
San Diego’s finest classical actors, 
Francis Gercke as the television 
star Andrew Rally; Ruff Yeager as 
John Barrymore; Tom Stephenson 
as Hollywood deal-maker Gary Pe-
ter Lefkowitz; and Dagmar Fields 
as Andrew’s agent, Lillian Troy. 
Gerilyn Brault portrays Felicia 
Dantine, a clairvoyant realtor, and 

Brooke McCormick Paul makes 
her Intrepid debut as Andrew’s 
29-year-old virgin fiancée, Deirdre 
McDavey.

The play is set in Barrymore’s 
former New York apartment, 
where Andrew stays while 
rehearsing for his role in Central 
Park. Though Felicia tries to 
summon Barrymore in a séance, 
the old-style Shakespearean (“I 
am not a ham!”) appears when he 

hears Andrew proclaim: “I hate 
Hamlet.” With few exceptions 
the others do not see Barrymore, 
clad in his velvet Prince Hamlet 
costume. Nor do they hear him 
declaim or see his sword fight in 
the living room with the reluctant 
Andrew. Yeager is larger than life 
vocally and histrionically, giving 
audiences some idea of early 
performance style as well as some 
knowledge of the wastrel actor 
whose profligate drinking and 
womanizing contributed to his 
demise.

One forgets what an excellent 
physical comedian Gercke is. His 
toting of moving boxes is just one 
example. He perfectly captures 
the actor’s insecurities and espe-
cially his opening night jitters and 
is exceptionally good at dealing 
with the reality of his abominable 
performance. After impugning 
his reputation and stage acting 
acumen, possibly forever, Andrew 
chooses between a remunerative 
new TV series and becoming a 
serious stage actor.

Well played here, the rest 
of the characters support the 
essential pair — Barrymore and 
Andrew — and their story. Laughs 
abound and the audience has a 
great time, but eventually we ac-
knowledge along with Barrymore 
that theater isn’t something actors 
do for anything. It is the theater. 

A favorite scene — there are 
many such moments — involves 
Barrymore and the aging Lillian, 
with whom he had a long-ago 
one-night stand. They rekindle 
memory, dance a bit, and she 
asks, “Should I be afraid?”

“Of what? Of death?” he asks. 
“Never. But of life? Yes.” 

Intrepid stages “I Hate 
Hamlet” in a black box across 
the courtyard from its regular 
space. The theater is comfortably 
appointed, intimate and perfect 
for playing Rudnick’s surprisingly 
profound comedy. Lighting design 
is by Curtis Mueller, set design by 
Sean Yael-Cox (original set design-
er, Sean Fanning), and costume 
design by Kristin McReddie. 

Next up is Shakespeare’s spar-
kling comedy, “Much Ado About 
Nothing” directed by Richard 
Baird and starring Shana Wride 
and Sean Yael-Cox as the warring, 
witty lovers, July 24 – Aug. 16.u

A send up of bad acting and giant egos
Playing Shakespeare Intrepidly

(l to r) Ruff Yeager as John Barrymore and Francis Gercke as Andrew Rally in “I 
Hate Hamlet” (Photo by Daren Scott)
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Five local shows over 
the next two weeks

5over2

Be a part of our Realtor Showcase next issue! YANA — (619) 565-4454 SLOAN — (619) 961-1954 TERRIE — (619) 961-1956 MIKE — (619) 961-1958

Be a part of our Realtor Showcase next issue!
For more information call:

YANA SHAYNE or SLOAN GOMEZ
(619) 961-1954

sloan@sdcnn.com
(619) 961-1963

yana@sdcnn.com

Jen Van Tieghem
Uptown News

Buddy Banter, Mini Death, 
Teenage Exorcists, and The 
Stupid Daikini at U31
Wednesday, July 9
9 p.m. $6+
Two San Diego bands and two 

Riverside acts split this lineup 
right down the middle. With com-
mon threads to these groups, we 
think this will incite less battling 
bands and more band bonding. 
All four have a touch of garage 
rock with lo-fi attitude. Buddy 
Banter bring a little psychedelic 
pop to their headlining position. 
Mini Death up the pop ante with 
some retro doo-wop vibes. Teen-
age Exorcists follow suit throw-
ing some extra fuzziness on top of 
their rock ‘n’ roll numbers. And 
The Stupid Daikini will be kick 

starting it all with a little punk 
driven ukulele. Yes, ukulele.

Trio Gadjo at Ortega’s 
Bistro
Thursday, July 10, 7 p.m.
Free
This eclectic trio focuses on 

a genre called gypsy jazz, but is 
well versed in many styles. The 
busy group has played together 
for over five years and pops up 
all over town. The latest on their 
lineup, Ortega’s is hosting latin-
inspired groups every Thursday 
night through July so expect the 
trio to bring some of that rhyth-
mic inspiration to their set. Their 
lively music should make a great 
accompaniment a night on the 
town. 

The Growlers and White 
Fang at North Park Theatre 
Friday, July 11, doors at 7 
p.m
$25+
Psychedelic rockers The 

Growlers seem a great fit for 
North Park Theatre. Their large 
and layered sound has garnered 
them loads of fans, which will 

undoubtedly sell out the premier 
venue. The band genre-bends 
from surf-pop to Doors-inspired 
gritty rock — making their live 
shows a thing of legend. The 
combination of classic styles and 
contemporary flair match the 
historical theater’s recent resur-
rection into the rock music scene. 
Don’t miss this one!

She-Fest featuring Christine 
Sako, The Lovebirds, Sister 
Speak and more at North 
Park Community Park
Saturday, July 12, event 
starts at 11 a.m., music at 
noon
Free (Or get a She Fest  
T-shirt for $15 donation) 
A precursor to San Diego 

Pride, She-Fest is taking place for 
the first time ever and it’s free! 
The all-women event includes 
booths, activities, workshops, 
and, of course, a killer line-up of 
lady musicians. The Lovebirds 
are not only a mesmerizing folk-
indie duo but also romantic exes 
— how’s that for raw emotional 
material? And the final act of the 
day Sister Speak have dreamy 

tunes rooted in blues and alt-
rock. Their song “Rise Up For 
Love” may just be the perfect 
anthem for this inaugural event. 
SDpride.org has more info and 
tickets. 

91X’s Next Big Thing with 
Meg Myers and Gayle Skid-
more at the Casbah 
Tuesday, July 15, 
7:30 p.m.
91 cents at the door
When local rock radio sta-

tion 91X puts their “Next Big 

Thing” stamp on an ar tist, it’s 
wise to take note. Past perform-
ers include Imagine Dragons, 
Atlas Genius, Awolnation, and 
many others who skyrocketed 
nationally after their turn as 
NBT. This could easily be your 
last chance to see Meg Myers 
in such an intimate setting- 
and for such a killer price. 
Her voice ranges from pretty 
and pure to brutal and raging 
— reminiscent of other bold 
enchantresses like Tori Amos 
and Fiona Apple.u

Psychedelic surf-rockers The Growlers play North Park Theatre on July 11.  
(Photo by Taylor Bonin)
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APARTMENTS FOR RENT
RETIREMENT APARTMENTS, 
ALL INCLUSIVE. Meals, 
transportation, activities daily. 
Short Leases. Monthly spe-
cials! Call (866) 338-2607

AUTO DONATIONS
DONATE A CAR - HELP CHIL-
DREN FIGHTING DIABETES. 
Fast, Free Towing. Call 7 days/
week. Non-runners OK. Tax 
Deductible. Call Juvenile 
Diabetes Research Foundation 
1-800-578-0408

AUTOMOTIVE
Auto Insurance! Save 70% (Up 
to $574/year) in 5 Minutes - All 
Credit Types. Call (888) 291-
2920 now.

Auto Insurance! Save 70% (Up 
to $574/year) in 5 Minutes - All 
Credit Types. Call (888) 296-
3040 now.

AUTOS WANTED
TOP CASH FOR CARS,   Any 
Car/Truck, Running or Not. 
Call for INSTANT offer: 1-800-
454-6951  

CARS/TRUCKS WANTED! 
Top $$$$$ PAID! Running 
or Not, All Years, Makes, 
Models. Free Towing! We’re 
Local! 7 Days/Week. Call 
Toll Free: 1-888-416-2330

GET CASH TODAY for any 
car/truck. I will buy your 
car today. Any Condition. 
Call 1-800-864-5796 or www.
carbuyguy.com

WE BUY CARS! 
Running or Not. Any Make, 
Model or Year.
Call today for an INSTANT 
OFFER. 
Free Towing/Pickup.
Top Dollar. We're Local! 
1-800-844-3595

COOKING
SAN DIEGO'S BEST CA-
TERING AND COOKING 

CLASSES
 Have you ever wanted to 
learn how to cook Middle 
Eastern, Armenian and 
Vegetarian Cuisine? I 

will teach you!  Cooking 
classes offered weekly! 

Gourmet catering services 
too! Ani's Best Gourmet 
Middle Eastern Catering 

a hidden gem, in the heart 
of North Park . A 4,000 
sq. ft. BANQUET HALL 

available wedding Recep-
tions Welcome! Private 

parties. Visit my web site! 
www.anisbest.com Call me 
today! 619-889-1459 Ani's 

Best Gourmet Delights

EDUCATION
HIGH SCHOOL DIPLOMA 
from Home. 6-8weeks. Ac-
credited, FREE Brochure,   No 
Computer Needed. 1-800-264-
8330 BenjaminFranklinHigh-
School   www.diplomafrom-
home.com

FOR SALE

GET HELP NOW! One Button 
Senior Medical Alert. Falls, 
Fires & Emergencies happen. 
24/7 Protection. As Low As 
$0.50/day. Call NOW 1-888-495-
6199

HEALTH, FITNESS, MEDICAL
VIAGRA 100mg or CIALIS 
20mg. 40 tabs +10 FREE, $99 
including FREE SHIPPING. 
888-836-0780

VIAGRA 100MG and CIALIS 
20mg! 50 Pills $99.00 FREE 
Shipping! 100% guaranteed. 
CALL NOW! 1-866-312-6061

Viagra 100MG and Cialis 
20MG! 40 Pills +4/free for only 

$99.00. #1 Male enhancement. 
Discreet Shipping. Save $500. 
Buy the Blue Pill Now! 1-888-
797-9029

VIAGRA 100MG and CIALIS 
20mg! 40 Pills + 10 FREE. SPE-
CIAL $99.00 100% guaranteed. 
FREE Shipping! 24/7 CALL 
NOW! 1-888-223-8818

VIAGRA 100mg or CIALIS 
20mg 40 tabs + 10 FREE! All 
for $99 including Shipping! 
Discreet, Fast Shipping. 1-888-
836-0780 or PremiumMeds.
NET

Canada Drug Center is your 
choice for safe and affordable 
medications. Our licensed 
Canadian mail order pharmacy 
will provide you with savings 
of up to 75 percent on all your 
medication needs. Call today 
1-800-356-4170 for $10.00 off 
your first prescription and free 
shipping

HELP WANTED

GREAT MONEY FROM 
HOME! WITH OUR FREE 
MAILER PROGRAM LIVE 
OPERATORS ON DUTY NOW 
1-800-707-1810 EX 701 OR 
VISIT WWW.PACIFICBRO-
CHURES.COM

HELP WANTED!!! $570/ 
WEEKLY Potential AS-
SEMBLING CHRISTMAS 
DECORATIONS from home 
+ MAKE MONEY MAILING 
BROCHURES or TYPING ADS 
FOR OUR COMPANY!! www.
HelpWantedWork.com

Frac Sand Owner Operators 
Needed Immediately in Texas! 
Requires tractor, blower, pneu-
matic trailer. Sting Services 
Pays 80%...Unlimited Work 
214-250-1985

AIRLINE CAREERS
begin here – Get FAA ap-
proved Aviation Mechanic 
training. Housing and Finan-
cial aid for qualified students. 
Job placement assistance. 
Apply now with AIM Dallas 
877-205-0503 or Houston 888-
216-1687

MINISTRIES
"SOLID FOOD OF THE 
WORD" ministry would 

like to invite you to STAR-
TLING PROPHECIES 

FOR AMERICA July 5-19 
at 7p.m. nightly at 1630 E. 
Madison Ave., El Cajon CA 

92011. Contact
619-549-5972

MISCELLANEOUS
Auto Insurance! Save 70% (Up 
to $574/year) in 5 Minutes - All 
Credit Types. Call (888) 287-
2130 now.

AIRLINE CAREERS begin 
here - Get trained as FAA 
certified Aviation Technician. 
Financial aid for qualified stu-
dents. Housing and Job place-
ment assistance. Call Aviation 
Institute of Maintenance 866-
453-6204  

Make a Connection. Real Peo-
ple, Flirty Chat. Meet singles 
right now!   Call LiveLinks. Try 
it FREE. Call NOW: 1-888-909-
9905 18+.  

CANADA DRUG CENTER. 
Safe and affordable medica-
tions. Save up to 90% on your 
medication needs. Call 1-800-
734-5139  ($25.00 off your first 
prescription and free ship-
ping.)

DISH TV Retailer. Starting at 
$19.99/month (for 12 mos.) & 
High Speed Internet starting 

at $14.95/month (where avail-
able.) SAVE! Ask About SAME 
DAY Installation! CALL Now! 
1-800-615-4064  

CASH FOR CARS,   Any Make or 
Model! Free Towing.   Sell it TO-
DAY. Instant offer: 1-800-864-5784 

AIRLINES ARE HIRING – 
Train for hands on Aviation Ca-
reer. FAA approved program. 
Financial aid for qualified 
students- Job placement assis-
tance.  CALL Aviation Institute 
of Maintenance 888-686-1704

DISH TV only $19.99/mo! TV 
Simply Costs Less with DISH! 
Free Premium Channels*! 
High Speed Internet from 
$19.99! Local Installer Call: 
888-803-5770

Get Lightning Fast High 
Speed Internet. AT&T U-Verse 
Plansstarting at $14.95/mo! 
BUNDLE & save more with 
AT&T Internet+Phone+TV. 
CALL NOW. Offers End Soon! 
800-919-0548

Viagra 100MG and Cialis 
20mg! 40 pills + 4/FREE for 
only $99.00 #1 Male Enhance-
ment, Discreet Shipping. Save 
$500! Buy The Blue Pill! 1-800-
213-6202

CASH FOR CARS: All Cars/
Trucks Wanted. Running or Not! 
Top Dollar Paid. We Come To 
You! Any Make/Model. Call For 
Instant Offer: 1-800-864-5960

SUPPORT our service mem-
bers, veterans and their 
families in their time of need. 
For more information visit the 
Fisher House website at www.
fisherhouse.org

 TOP CASH PAID FOR OLD 
GUITARS! 1920's thru 1980's. 
Gibson, Martin, Fender, Gretsch, 
Epiphone, Guild, Mosrite, Ricken-
backer, Prairie State, D'Angelico, 
Stromberg, and Gibson Mando-
lins/Banjos. 1-800-401-0440

DISH Free Hopper Upgrade! 
Bundle & save. TV & Internet 
@$24.99/mo. for TV. 2 yrs Free 
HD. TV anywhere on mobile 
phone or tablet with. Free 3 
months Movie Channels. Lim-
ited offer. 1-800-508-8606

Want to purchase minerals and 
other oil/gas interests. Send de-
tails to: PO Box 13557, Denver, 
CO 80201.

DISH TV Retailer. Starting at 
$19.99/month (for 12 mos.) & 
High Speed Internet starting 
at $14.95/month (where avail-
able.) SAVE! Ask About SAME 
DAY Installation! CALL Now! 
1-800-341-7308

MAKE A CONNECTION-
Real People, Flirty Chat. Meet 
singles right now!Call Live-
Links. Try it FREE. Call NOW: 
1-877-909-2569

DirecTV Over 140 channels 
only $29.99 a month. Triple 
savings! $636.00 in Savings, 
Free upgrade to Genie & 2013 
NFL Sunday ticket free for 
New Customers.  Start saving 
today! 1-800-416-7254

ROOMMATE WANTED
Male looking for profes-
sional male roommate to 
live in a 2bd/1bth house 

in Normal Heights area 2 
blocks south of Adams Ave. 

$700/half utilities plus 
security deposit $500. Area 
for storage, absolutely no 
drugs, 3 off street parking 
spaces, some furnishings 

avail. Move in July 1. 
619-540-3729.

WANTED TO BUY
Wants to purchase minerals 
and other oil and gas interests. 
Send details to P.O. Box 13557 
Denver, Co. 80201

CASH PAID- up to $25/Box for 
unexpired, sealed DIABETIC 
TEST STRIPS. 1-DAYPAY-
MENT.1-800-371-1136

WANTED JAPANESE MO-
TORCYCLES 1967-1982 ONLY 
KAWASAKI Z1-900, KZ900, 
KZ1000, Z1R, KZ1000MKII, 
W1-650, H1-500, H2-750, S1-
250, S2-350, S3-400 Suzuki, 
GS400, GT380, Honda CB750 
(1969-1976) CASH. 1-800-772-
1142, 1-310-721-0726 usa@clas-
sicrunners.com

DIRECTV, Internet, & Phone 
From $69.99/mo + Free 3 
Months: HBO® Starz® SHOW-
TIME® CINEMAX®+ FREE 
GENIE 4 Room Upgrade + 
NFL SUNDAY TICKET! Lim-
ited offer. Call Now 888-248-
5961

Cash for unexpired DIABETIC 
TEST STRIPS! Free Shipping, 
Best Prices & 24 hr payment! 
Call 1-855-440-4001 www.Test-
StripSearch.com.

REAL ESTATE/RENTALS
ADVERTISE to 10 Million Homes 
across the USA! Place your ad in 
over 140 community newspapers, 
with circulation totaling over 10 
million homes. Contact Indepen-
dent Free Papers of America IFPA 
at danielleburnett-ifpa@live.com 
or visit our website cadnetads.
com for more information.

Reader Advisory: The National 
Trade Association we belong to 
has purchased the above clas-
sifieds. Determining the value 
of their service or product is 
advised by this publication. In 
order to avoid misunderstand-
ings, some advertisers do not of-
fer employment but rather sup-
ply the readers with manuals, 
directories and other materials 
designed to help their clients 
establish mail order selling 
and other businesses at home. 
Under NO circumstance should 
you send any money in advance 
or give the client your checking, 
license ID, or credit card num-
bers. Also beware of ads that 
claim to guarantee loans regard-
less of credit and note that if 
a credit repair company does 
business only over the phone it 
is illegal to request any money 
before delivering its service. All 
funds are based in US dollars. 
Toll free numbers may or may 
not reach Canada.
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Neigh-Sayers Crossword 
from page 10

Sudoku
Puzzle from page 10

ATTORNEYS

TAX CONSULTANT

TILE

REALTORS

My business depends
on referrals. Thanks for

thinking of me.

Troy Curnett
REALTOR ® - Broker

(619) 857-8769
DRE # 01343230

OneMissionRealty.com

MILLWORK

PUZZLE SOLUTIONS

WOOD WORKING

 

William 
Van Dusen 
Millworking 
Authentic Woodwork 
For Vintage Homes  

& Gardens  
Craftsman - Victorian 

Spanish Revival 
619-443-7689 
WVDMillwork.com 

 License #919946 

Experienced & Professional

Renee Differ

reneediffer@cox.net
619-516-0400

INDIVIDUALS & BUSINESSES

SAME SEX MARRIAGE FILING

BOOKKEEPING & PAYROLL

MOBILE APPOINTMENTS

TAX CONSULTANT

DUI DEFENSE
PETS

DERMATOLOGY

HOMES

STUCCO SPECIALIST

PROPERTY MGMT

Water view home. Buy or lease option, $1,650,000. 
21,800 ft. Kearny Mesa office building $3,950,000. 

18 miles Baja oceanfront, need partner, Idaho  
Resort F & C $625,000. Try your sale, exchange 

ideas? Geo Jonilonis. Rltr (619) 454-4151.

FOR SALE OR LEASE

FINANCIAL

H R Tactics
Strategic Planning, Tactical Training

Joe Whitaker operates H.R. Tactics, 
a full-service human resource consult-
ing firm in Mission Hills, providing a 
broad range of human resource support, 
products and solutions for small to mid-
sized companies with fees designed 
to put affordable human resources in 
reach. He can be contacted at 804-4551 
or e-mail at hrtactics@cox.net.

619.804.4551
302 Washington St., Suite 112   

San Diego, CA 92103

GARDENING

COASTAL SAGECOASTAL SAGE
GARDENING
Garden Design
& Maintenance

Ca. Contractor License #920677

Garden • Shop
Classes • Services

3685 Voltaire St. San Diego
619.223.5229 • coastalsage.com

SERVING S.D. SINCE 1967

INVESTMENT PROPERTY
SPECIALISTS,

SALES & EXCHANGES
APARTMENTS • OFFICE BUILDINGS

COMMERCIAL•LEASING•FEE COUNSELING
• RESORT PROPERTIES ANYWHERE
• REAL ESTATE PROBLEM SOLVING

3536 Ashford St., San Diego, CA 92111
in Clairemont.

gjonilonis@att.net
Fax 760-431-4744

GEORGE JONILONIS
“The Estate Builder”

858-278-4040

INVESTMENT

JUNK HAULINGATTORNEYS

FOLLOW 
US:

Twitter: @SD_UptownNews  •  Facebook: /SDUptownNews

WHERE TO FIND US

HILLCREST/
MISSION HILLS
#1 Fifth Avenue 3845 Fifth Ave.
6th & University 621 University Ave.
ABC Veterinary Hospital 4054 Normal St.
About Face 514 Pennsylvania Ave.
Adam and Eve 415 University Ave.
Albertson’s 422 W. Washington St.
Ascent Realty 902 Fort Stockton Dr.
Au Revoir 3800 Fourth Ave.
Babycake’s 3766 Fifth Ave.
Baggels 1010 University Ave.
Baja Betty’s 1421 University Ave.
Being Alive 4070 Centre St.
Big City Deli 1010 University Ave.
Bread & Cie Cafe 350 University Ave.
Cafe on the Park 3831 Park Blvd.
Chevron 4180 Park Blvd.
Coffee Bean 120 W. Washington St.
Comerica Bank 412 Washington St.
Community Prescription 640 University Ave.
Deli Llama 3702 Fifth Ave.
DMV 3960 Normal St.
El Cuervo 110 W. Washington St.
Falcon Liquor 805 W. Washington St.
Fedex/Kinkos 734 University Ave.
Fitness Together 4019 Goldfinch St.
Flicks 1017 University Ave.
Hash House 3628 Fifth Ave.
Hairspray Salon 141 University Ave.
Hillcrest Cinemas 3965 Fifth Ave.
Hillcrest Hearing Center 4033 Third Ave.
Hillcrest House Bed & Breakfast 3845 Front St.
Hillcrest News Stand 529 University Ave.
Hillcrest Pharmacy 120 University Ave.
Hillcrest Smoke Shop 141 University Ave.
Hillcrest Vape Shoppe  451 University Ave.
Inner Spring For Health 3361 Fourth Ave.
Ibis Market 1112 Fort Stockton Dr.
Jack in the Box (220) 220 Washington St.
Jack in the Box (804) 804 University Ave.
Jimmy Carters Cafe 3172 Fifth Ave.
J. Stuart Showalter, JD, MFS  4021 Falcon St.
Konna Cafe 3995 Fifth Ave.
Martinis Above Fourth 3940 Fourth Ave.
McDonald’s 1414 University Ave.
Meshuggah Shack 4048 Goldfinch St.
Midtown Church of Science 3858 Front St.
Mission Hills Liquor & Deli 1630 W. Lewis St.
Mission Hills Library 925 W. Washington St.
NuNu’s 3537 Fifth Ave.
Park Boulevard Pharmacy 3904 Park Blvd.
Peets Cafe 350 University Ave.
Post Office 3911 Cleavland St.
Postal Annex (inside) 1286 University Ave.
Postal Place 1010 University Ave.
Pride Pharmacy 1270 University Ave.
Rich’s 1051 University Ave.
San Diego Uptown News 3737 Fifth Ave.
Scripps Mercy Hospital 4077 Fifth Ave. 
Shell Station 302 Washington St.
Snooze 3940 Fifth Ave.
Special Delivery Food Pantry 4021 Goldfinch St.
Starbucks 784 W. Washington St.
Starbucks 3801 Fifth Ave.
Starbucks 1240 University Ave.
Starbucks (Uptown Ctr.) 1080 University Ave.
The Center LGBT 3909 Centre St.
The Loft 3610 Fifth Ave.
The Merrow 1271 University Ave.
Trader Joes 1010 University Ave.
Toma Sol Cafe 301 W. Washington St.
UCSD Medical Center (Gift Shop) 200 W. Arbor Dr.
UC Medical Ctr. Hosp. Bldg. East 4168 Front St.
Union Bank 3900 Fifth Ave.
Uptown Car Wash 4157 Normal St.
Urban Mo’s 308 University Ave.
US Bank 610 Washington St.
V-Outlet 1483 University Ave.
Wells Fargo 1200 Cleavland St.
Windermere 265 W. Washington St.
Wine Steals 1245 University Ave.
Whole Foods Market 711 University Ave.

NORMAL HEIGHTS/
UNIVERSITY HEIGHTS
A Brothers Market 4602 Cherokee Ave.
Adams Ave. Business Assoc. 4649 Hawley Blvd.
Adams Ave. Bookstore 3502 Adams Ave.
Adams Ave. Post Office 3288 Adams Ave.
Alano Club 1730 Monroe Ave.
Antiques Row Cafe 3002 Adams Ave.
Bourbon Street Bar & Grill 4612 Park Blvd.
Century 21 Horizon 4134 Adams Ave.
Chase Bank 4078 Adams Ave.
Coin Laundry 1815 Madison Ave.
Coin Laundry 2930 Monroe Ave.
LeStat’s Coffee House 4496 Park Blvd.
LeStat’s Coffee House 3343 Adams Ave.
Mueller College 4607 Park Blvd.
Mystic Mocha 2105 Mission Ave.
My Backyard 4017 Swift Ave.
Park Boulevard Foods 4504 Park Blvd.
Public Library - University 4193 Park Blvd.
Park Blvd. Laundry 4209 Park Blvd.
Starbucks 4134 Adams Ave.
Summer Liquor & Deli 4602 Park Blvd.

Triple Crown Pub 3221 Adams Ave.
Twiggs Tea & Coffee 4590 Park Blvd.
Twiggs Bakery & Coffeehouse 2804 Adams Ave.

NORTH PARK 
7-Eleven 1995 El Cajon Blvd.
7-Eleven 4697 Ohio St.
AM/PM 2340 El Cajon Blvd.
Aarp Center 4075 30th St.
Albertson’s 2235 University Ave.
American Market 4395 Cleveland Ave.
Auntie Helen’s Thrift Store 4028 30th St.
Bar Pink Elephant 3829 30th St.
Blvd. Fitness 2110 El Cajon Blvd.
BODHI Veterinary Clinic 2200 University Ave.
Chicken Pie Shop 2633 El Cajon Blvd.
Chiropractique 2301 El Cajon Blvd.
Claire De Lune Coffee House 2906 University Ave.
Coin Laundry 1955 El Cajon Blvd.
Coco’s 2644 El Cajon Blvd.
Ectopah Restaurant 2312 El Cajon Blvd.
El Cajon Blvd. Market 3504 El Cajon Blvd.
Get It Clean 3985 30th St.
Grants Market 2953 Beech St.
Heaven Sent Desserts 3001 University Ave.
Isabel’s Beauty Salon 2227 Fern St.
Kevin’s Barbershop 4004 30th St.
Kindred Hospital 1940 El Cajon Blvd.
Lafayette Hotel 2223 El Cajon Blvd.
Lips Club 3036 El Cajon Blvd.
Live Wire 2103 El Cajon Blvd.
Mary McTernen’s Real Estate 3855 Granada Ave.
Media Arts Digital Gym Ctr. 2921 El Cajon Blvd.
Mission Cafe  2801 University Ave.
North Park Cafe 3028 University Ave.
North Park Family Health 3544 30th St.
North Park Fitness 3049 University Ave.
North Park Library 3795 31st St.
North Park Main St. 3076 University Ave.
Paesano Restaurant 3627 30th St.
Para’s Newstand 3911 30th St.
Pecs Bar 2046 University Ave.
Pigment 3827 30th St.
Pleasures & Treasures 2525 University Ave.
Posh Wash Coin Laundry 1525 Fern St.
Queen Bees 3925 Ohio St.
Redwing Bar & Grill 4012 30th St.
Ritual Tavern 4095 30th St.
S&D Property Management 3128 El Cajon Blvd.
Santos Coffee 3191 Thorn St.
Starbucks 2899 University Ave.
Tanline 2419 El Cajon Blvd.
The Laundry Room 1955 El Cajon Blvd.
The Old Mill Cafe 3949 Ohio St.
Victoria House/North House   4715 30th St.
Western Dental 30th & University
Williams San Diego Memorial  2441 University Ave.
Young Hickory 4096 30th St.

SOUTH PARK
Brabant 2310 30th St
Cardamon Cafe and Bakery 2977 Upas St.
Hamilton’s Tavern & Cafe 1521 30th St.
Make Good 2207 Fern St.
Rancho Buena Vista Real Estate 2334 30th St.
Rebecca’s Coffee House 3023 Juniper St.
The Big Kitchen 3003 Grape St.
The Grove 3010 Juniper St.
The Whistle Stop Bar 2236 Fern St.

GOLDEN HILL
Krakatoa Coffee 1128 25th St.
Lefty’s Chicago Pizza 3448 30th St.
Pizzaria Luigi  1137 25th St.
Turf Supper Club  1116 25th St.

KENSINGTON/ 
TALMADGE
Ken Theatre 4061 Adams Ave.
Kensingtion Cafe 4141 Adams Ave.
Kensington Vet Hospital 3817 Adams Ave.
Kensington Grill 4055 Adams Ave.
Kensington Club 4079 Adams Ave.
Public Library - Kensington 4130 Adams Ave.
Salon Bordeau 3393 Adams Ave.

MIDDLETOWN
Aero Club 3365 India St.
El Indio Mexican 3695 India St.
Gelato Vero Cafe 3753 India St.
Safron Chicken 3737 India St.
Shell Station 3535 India St.

BANKERS HILL
Ascent Real Estate 410 Kalmia St.
Hob Nob Hill 2271 First Ave.
Marketplace Market 2601 Fifth Ave.
Caliph 3100 Fifth Ave.

OLD TOWN
Old Town Liquor 2304 San Diego Ave.
O’Hungry’s 2547 San Diego Ave.

WE’RE EVERYWHERE!

O’Hungry’s 2547 San Diego Ave.

FIND US IN
OVER 200

LOCATIONS!
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Scottish immigrants were 
among the first to settle in this 
coastal region of Nova Scotia. 
Today, the shores of Northum-
berland have retained much of 
their heritage, reflected in the 
lives and small businesses of 
its residents. From Halifax to 
Pugwash, you will find sandy 
beaches, historic sites, farms 
and vineyards, fresh cuisine and 
genuine hospitality.

Here is a short list of 
things to see and do:

Halifax
With all the history in 

Halifax, you might be tempted 
to spend all of your time taking 
in the sights. Some of the best 
include the Citadel National His-
toric Site, the Maritime Museum 
of the Atlantic and Canada’s Na-
tional Immigration Museum at 
Pier 21. The latter, where a mil-
lion immigrants passed through 
from 1928 – 1971, is sometimes 
compared to Ellis Island.

Truro
Right off the highway, near the 
town of Truro is the 40-foot 
statue of Glooscap. This impos-
ing figure is dedicated to the 
Mi’kmaw. While here, visit the 
Glooscap Heritage Center and its 
displays, exhibits and gift shop 
celebrating the culture of the 
Mi’kmaw people. 

Victoria Park is a 400-acre 
wooded oasis in the center of 
town. Take the time to hike up 
some of the easy trails to see 
wildlife, a river gorge and two 
waterfalls amid lush trees and 
foliage. 

Earltown
Sugar Moon Farm in Earltown 

is home to a family-run sugar 
farm producing several varieties 
of some of the best maple syrup 
on the planet — from mild and 
buttery to rich and flavorful. This 
little-known gem is quite the des-
tination for locals who come to en-
joy a hearty buffet like the Sugar 

Moon Classic, featuring all-you-
can-eat whole grain, buttermilk 
pancakes with maple syrup, baked 
beans and sausage (16 CAD).

Antigonish
This charming little town has 

some wonderful little boutiques, 
retail shops and eateries. For a 
must do dinner, make a reserva-
tion at Gabrieau’s Bistro. Chef 
Mark Gabrieau is passionate about 
food and wine and will serve you a 
multi-course dinner that will be a 
truly unforgettable experience. 

Route 337 out of Antigon-
ish will provide a scenic route 
along the coast to your next 
stop: Cape George with some 
gorgeous scenery and photo 
ops, including the 360-foot tall, 
red and white Cape George 
Lighthouse.

Pictou
At the waterfront area is the 

Hector Heritage Quay. Here, you 

will find a full-sized replica of 
the sailing vessel, the Hector, as 
well as a multi-story interactive 
center. 

   The history of the Hector 
is quite fascinating. In 1700s 
Scotland, life was not looking 
good for tenant farmers. Land-
owners were raising rates and 
Scottish clans ended up losing to 
the British in the bloody Battle 
of Culloden.

With the promise of land 
in the New World, 189 people 
boarded the Hector for an ardu-
ous journey to Pictou. In spite 
of disease (smallpox), crowded 
conditions and many other 
hardships, the Scots landed in 
this area and slowly established 
themselves in Nova Scotia. To-
day, you can tour their museum 
and the Hector to get a glimpse 
into a long lost world. 

If you like lavender, you don’t 
have to travel to the south of 
France to find it. Take Route 6 
for a 15-mintue ride to the Sea-
foam Lavender Farm along the 
Northumberland Strait. 

The Belt family decided to try 
their hand at growing this crop 
against the inhospitable condi-
tions of northern Nova Scotia. 

Despite losing up to 30 percent 
of their crop each year, they 
have been successfully providing 
tours, growing many different 
species of lavender and creating 
a variety of products made from 
the plant’s essential oil. 

Tatamagouche
The Train Station Inn was the 

dream of Jimmy LeFresne who 
bought the abandoned property 
and converted it into a country 
inn. Today he has nine convert-
ed railroad cars, including a din-
ing car, gift shop and restaurant. 
The rooms are equipped with 
seating areas, bath and showers, 
televisions, and all the charm 
and ambiance of a bygone era. 

Before you depart the Train 
Station Inn, have breakfast in 

what was formerly the men’s 
waiting area. Back in the day, 
the two sexes were divided, 
reportedly owing to the fact that 
men liked to smoke and use 
spittoons and coarse language. 
In fact, certain train conduc-
tors, specially trained in how to 
properly speak to women, wore 
a unique button to let the fairer 
sex know that these were the 
best people to ask for assistance.

There are many other things 
to see in this area, including 
quite a few roadside stands of-
fering everything from fish and 
chips to ice cream. In addition to 
that, however, you will discover 
the true warmth and hospitality 
of the Nova Scotian people. This 
combination will make any trip 
one worthy of remembrance.u

Globa l  Gumshoe
Ron Stern

Where to stay:
Halifax
The Westin Nova Scotian
thewestinnovascotian.com

Antigonish
Antigonish Victorian Inn
antigonishvictorianinn.ca

Tatamagouche
Tatamagouche Train Sta-
tion Inn
trainstation.ca

Pictou
Pictou Lodge Resort 
pictoulodge.com
The Pictou Lodge Resort, 
featuring log cottages and 
chalets, all directly on the 
Northumberland shoreline. 
The chef here does some 
pretty amazing things with 
seafood and the resort is 
known for its taste of Nova 
Scotia seafood dining.

Wallace
Fox Harbr Resort and Spa
foxharbr.com
Set on hundreds of pristine 
acres by the ocean, the 
resort offers championship 
golf, tennis, skeet shoot-
ing, spa services, an indoor 
pool, and suites that look 
and feel more like upscale 
individual homes with all 
the amenities.

Nova Scotia’s Northumberland Coast

The Hector docked at the Hector Heritage Quay in Pictou, Nova Scotia. (All Photos by Ron Stern)

The Cape George Lighthouse in 
Cape George, Nova Scotiad
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Looking for a home

HERCULES 
Breed: American Pit Bull Terrier/Mix
Age: two years old 
Sex: male   Colors: blue
Adoption Fee: $95.00

The staff at the San Diego Humane Society 
have learned that I can brighten up a room 
with my spunky personality, making every new 

activity an adventure. I approach life with lots of 
enthusiasm and I absolutely love to play and get 

my exercise. I have spent some time in our Behavior and Training Program 
and will be looking for experienced dog owners who can help me to upkeep 
my training plans and exercises. My trainers say that I am doing a fantastic 
job, and I have quite a few tricks under my belt, like sit, stay, leave it, come, 
and go to your bed. One of my favorite pastimes is playing with toys!

I am very friendly, energetic and active. I would really love to participate 
in training. I am a handsome and hilarious fellow who is sure to bring end-
less entertainment to your life! After we spend our day hiking and playing in 
the yard, I will be ready for a good, long snuggle session.

Don’t let my size fool you — I make a great cuddle buddy! One thing 
though, due to my high energy and rambunctious play-style, I will do best 
in a home with children over 16, and with no cats, please.

Just for choosing me to be your next furry family member and to make 
my transition a success, you will re-
ceive a complimentary care package 
that includes a collar, leash, harness, 
crate, PetSafe toy, bully stick, treats, 
treat bag, and ID Tag ($100+ Value).

My adoption fee includes my 
spay/neuter, current vaccina-
tions, permanent microchip 
identification, a certificate for a 
free veterinary exam, a gift from 
Hill’s Science Diet, a license if 
residing in Oceanside or Vista, 
and limited veterinary medical 
coverage from VCA Hospitals up 
to $250.u

San Diego Humane Society 
and SPCA
5500 Gaines St.
San Diego, CA 92110
619-299-7012
sdhumane.org

Adoption hours: 
Weekdays: 11 a.m. – 6 p.m.
Weekends: 11 a.m. – 5 p.m.

Baby giraffe makes San Diego 
Zoo debut

Ever heard why giraffe’s are 
so slow to apologize? It’s because 
it takes them a long time to swal-
low their pride! But with the case 
of Masai giraffe Harriet, she was 
not shy to show off her newly 
born calf as he galloped onto the 
exhibit on June 20.

The lanky youngster, stand-
ing at 6 foot 2 inches tall, spent 
four days with Harriet in a private 
habitat before meeting his father, 
Silver and six-month-old sister, 
Kumi. The debut of the zoo’s 
newest giraffe came just in time 
for World Giraffe Day on June 21, 
an event meant to raise aware-
ness about the challenges faced 
by the world’s tallest mammal.

The Nighttime Zoo returns
Zoo-goers will be pleased to 

know they can once again com-
bine two San Diego summertime 
favorites in one day — hitting 
the beach while the sun’s out 
and visiting the Zoo at night with 
extended hours through Sept. 1.

Now open from 9 a.m. – 9 
p.m., the Nighttime Zoo offers 

a chance to see the animals and 
plants from a different perspec-
tive, as well as new, high “koala-
ty” Australian-themed shows.

Additionally, guests can also 
see the brand new mountain lion 
exhibit, where these fearless 
California-natives will be climb-
ing and exploring pine trees, 
rock outcroppings and wood 
structures.

Four flamingo chicks hatched
Four baby flamingos hatched 

in mid-June can now call the San 
Diego Zoo home. The chicks 
stayed close to their parents for 
about a week after being born, 
until they became more comfort-
able with the lush, island-style 
exhibit.

But don’t get your feathers in 
a bunch just yet! It will be a while 
until these Caribbean flamingos 
resemble all of our favorite lawn 
ornaments; at hatch, chicks 
have small gray feathers and are 
roughly the size of a tennis ball 
with legs.  

New tour showcases pandas 
in action

Waiting in line at of the most 
popular exhibits at the Zoo often 
means missing out on watching 
the polar bears sun bathe in the 
San Diego sunshine. But now 
zoo-goers can experience the 
best of both animal kingdoms, by 
attending an early morning tour 
of the giant panda exhibit.

From 8:30 – 10:30 a.m., a 
small group tour will let you get 
up close to the iconic bamboo 
bears as they get their day 
started eating breakfast. Tickets 
are $75 per guest. For reserva-
tions call 619-718-3000.u

(Photos by San Diego Zoo)

Hercules (Courtesy San Diego 
Humane Society)

Zews
The zoo’s news
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FRIDAY, JULY 4
Fridays on Fifth: 4 – 9 p.m., 

every Friday restaurants and bars 
offer discounts and specials for a 
social hour in the heart of Hillcrest 
on Fifth Avenue between Wash-
ington Street and Pennsylvania 
Avenue.

Mission Hills Fourth of 
July Celebration: 6 – 9 p.m., live 
entertainment, concessions and 
fireworks 551 E. Mission Dr., free.

Fireworks at Cabrillo National 
Monument: 6:30 – 10:30 p.m., 
watch over six different firework 
displays, 1800 Cabrillo Memorial 
Dr., $35 per vehicle.

Cinema Under the Stars: 
8:30 p.m., screening “Raiders of 
the Lost Ark” 4040 Goldfinch St., 
tickets start at $14.

Big Bay Boom Fireworks!: 
9 – 11 p.m., shuttles to Harbor 
and Shelter Island will depart at 6 
p.m. from the Port of San Diego 
Administration Building parking 
lot at 3165 Pacific Highway and the 
West Marine parking lot at 3717 
Rosecrans St., free.

SATURDAY, JULY 5
Old Town Art Walk: 9 a.m. – 3 

p.m. every Saturday, Harney St., 
free.

Golden Hill Farmers’ Mar-
ket: 9:30 a.m. – 1:30 p.m. every 
Saturday, B Street between 27th 
and 28th streets, free.

Children’s Craft Time: 10: 30 
a.m. every Saturday, Mission Hills 
Library, 925 Washington St., free.

Melodies in Balboa Park: 1 – 
5 p.m., every Saturday and Sunday 
the San Diego Youth Symphony 
and Conservatory ensembles 

fill Casa del Prado with classical 
music, 1549 El Prado in Balboa 
Park, free.

Geeks: The Musical: 6 p.m., 
ongoing until Aug. 16 this musi-
cal tells the story of one group of 
geeks’ Comic-Con Experience, 
BLKBOX Theatre, 3706 Sixth Ave., 
tickets $15 – $25.

Comedy Heights Comedy 
Show: 8 – 10 p.m., every Saturday 
local comedians take the stage in 
University Heights next to Twiggs 
Coffeehouse at 4590 Park Blvd., 
free. 

Cinema Under the Stars: 
8:30 p.m., screening “Raiders of 
the Lost Ark” 4040 Goldfinch St., 
tickets start at $14.

Live Music: 9 p.m., folk punk 
band Ugly Boogie at Seven Grand, 
3054 University Ave., no cover. 

SUNDAY, JULY 6
Hillcrest Farmers’ Market: 9 

a.m. – 2 p.m., every Sunday under 
the Hillcrest Pride Flag, Harvey 
Milk St. and Normal St., free. 

Art Glass Guild Annual 
Spring Show: 10 a.m. – 5 p.m. 
Glass blowing demonstrations and 
live music, The Spanish Village 
Palace, 1770 Village Pl., free.

Live Music: 6 – 10 p.m., all 
female jazz trio Besos de Coco 
performs at Croce’s Park West, 
2760 Fifth Ave.

Cinema Under the Stars: 
8:30 p.m., screening “Rope” 4040 
Goldfinch St., tickets start at $14.

Live Music: 8:30 p.m., Brown 
Sabbath and Brownout perform 
at The Casbah, 2501 Kettner Blvd. 
$12+.

MONDAY, JULY 7
Old Town Farmers’ Market: 

9 a.m. – 3 p.m. every Saturday, 

Harney St., free.
Golden Hill Farmers’ Mar-

ket: 9:30 a.m. – 1:30 p.m. every 
Saturday, B Street between 27th 
and 28th streets, free.

Summer Reading Program:
10:30 a.m., kids can meet real wild 
animals and read at Mission Hills 
Library, 925 Washington St., free.

Spiritual and Wellness 
Meetup: 6:30 – 8 p.m., every other 
Monday at the Eye of Buddha, 
4247 Park Blvd., free.

Open Mic Night: 7:30 p.m., 
every Monday night the mic is 
open to you at Lestat’s Coffee 
House, 3343 Adams Ave., free.

Motown Mondays: 9 p.m., 
DJ Artistic spins sweet tunes from 
Hitsville, USA, Seven Grand, 3054 
University Ave., no cover. 

TUESDAY, JULY 8
Curbside Bites: 5 – 8:30 p.m., 

weekly Tuesday night gathering of 
gourmet food trucks at 3030 Grape 
St. in South Park.

Tasty Truck Tuesdays: 6 – 9 
p.m., every Tuesday night Smitty’s 
Service Station hosts several food 
trucks under their well-lit shade 
structure, live music, 3442 Adams 
Ave., Normal Heights.

Pajama Story Time: 6:30 – 7 
p.m., every Tuesday children are 
invited for story time fun with 
books, singing and puppets. Feel 
free to come dressed in your paja-
mas! Mission Hills Branch Library, 
925 W. Washington St., free.

Open Mic Charlie’s: 7 – 10 
p.m., open mic night at Rebecca’s 
Coffee House, 3015 Juniper St., 
free.

Friends Chill: 9 p.m. – 2 a.m., 
board games and mellow grooves 
every Tuesday at Whistle Stop Bar, 
2235 Fern St., South Park.

WEDNESDAY, JULY 9
Free Lecture: 6:30 – 7:30 p.m., 

learn from a strategic life coach 
how optimism can enrich your life 
at Mission Hills Branch Library, 
925 W. Washington St., free. 

Wednesday Night Experi-
ence: 7 – 8 p.m., uplifting and 
spiritually inspiring experiences 
for all, weekly at Universal Spirit 
Center, 3858 Front St. in Hillcrest, 
Love Offering requested.

Young Lions Music Series: 7 
p.m., featuring a new “young rising 
star” chosen by Gilbert Castellanos 
every Wednesday. Castellanos will 
also join in during the first set, the 
Expatriate Room, Croce’s Park 
West, 2760 Fifth Ave., Bankers Hill, 
$5 cover.

Wednesday Jazz Jam Ses-
sion: 7:30 p.m., Gilbert Castel-
lanos hosts the Wednesday Jazz 
Jam Session with special guest 
musicians and surprise guests at 
Seven Grand, 3054 University Ave., 
no cover charge.

Live Music: 8 – 10 p.m., Robin 
Henkel Band and Whitney Shay 
will perform at Java Joe’s, 3536 
Adams Ave., $5 donation. 

THURSDAY, JULY 10
Gentle Yoga for seniors: 

2:45 – 3:45 p.m. every Thursday, 
presented by The Center and 
Silver Age Yoga Community Out-
reach (SAYCO). SAYCO’s mission 
is to improve the health and overall 
wellbeing of all seniors, regardless 
of age, physical ability or financial 
status, The San Diego LGBT Cen-
ter, 3909 Centre St., free.

North Park Farmers’ Mar-
ket: 3 – 7 p.m., every Thursday in 
the parking lot behind CVS at 32nd 
St. and University Ave., free.

Live Music: 6 – 9 p.m., every 
Thursday singer/songwriter 
Nathan Welden performs at Fish 
Public in Kensington, which offers 
a dozen oysters and a 22-oz. beer 
for $22, 4055 Adams Ave.

Spoken Word Competition: 
7 – 9 p.m., proceeds from the Know 
Thyself Spoken Word Competition 
will benefit the Stephen Pierce 
Foundation, Bamboo Lounge 1475 
University Ave., tickets are $7.

Cinema Under the Stars: 8:30 
p.m., screening “Niagara” at 4040 
Goldfinch St., tickets start at $14.

FRIDAY, JULY 11
Fridays on Fifth: 4 – 9 p.m., 

every Friday restaurants and bars 
offer discounts and specials for a 
social hour in Hillcrest on Fifth Av-
enue between Washington Street 
and Pennsylvania Avenue.

Live Music: 7 p.m., The 
Growlers perform at North Park 
Theatre, 2891 University Ave., 
tickets start at $25.

Cinema Under the Stars: 
8:30 p.m., screening “Niagara” 
4040 Goldfinch St., tickets start at 
$14.

SATURDAY, JULY 12
Chocolate + Jewelry: A 

Purely Decadent Event: Noon – 8 
p.m., the first of a two-day event 
designed to satisfy any woman’s 
sweet tooth. Shops will offer choco-
late tastings while guest artists will 
showcase jewelry. Takes place at 
Bazaar del Mundo shops in Old 
Town, Old Town. More informa-
tion at bazaardelmundo.com. 

Classical Melodies in Balboa 
Park: 8:45 a.m. – 7:15 p.m., every 
Saturday and Sunday the San 
Diego Youth Symphony and Con-
servatory’s ensembles fill Casa del 
Prado with classical music, 1549 El 
Prado in Balboa Park, free.

Old Town Art Walk: 9 a.m. – 3 
p.m. every Saturday, Harney St., 
free.

Golden Hill Farmers’ Mar-
ket: 9:30 a.m. – 1:30 p.m. every 
Saturday, B Street between 27th 
and 28th streets, free.

Children’s Craft Time: 10: 30 
a.m. every Saturday, Mission Hills 
Branch Library, 925 W. Washing-
ton St., free.

Cinema Under the Stars: 
8:30 p.m., screening “Rebecca” 
4040 Goldfinch St., tickets start at 
$14.

Comedy Heights Comedy 
Show: 8 – 10 p.m., every Saturday 
local comedians take the stage in 
University Heights next to Twiggs 
Coffeehouse at 4590 Park Blvd., free.

Live Music:  8:30 p.m.soul 
and punk fusion master Stevie and 
the Hi-Staxx at Seven Grand, 3054 
University Ave., no cover. 

SUNDAY, JULY 13

CalendarofEvents

see Calendar, page 23

If you put in the work, you should get the results.  Fitness Together is 
proven personal training for individuals that holds you accountable 
and keeps you motivated.  Goal-oriented, highly customized.

JUST BECAUSE YOU’RE WORKING OUT,
DOESN’T MEAN IT’S WORKING.

MIssion Hills 
4019 Goldfinch Street 
San Diego, CA 92103

619.794.0014 • fitnesstogether.com/missionhills

L I M T E D  T I M E  O F F E R

20% off  
any package
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Hillcrest Farmers’ Market: 
9 a.m. – 2 p.m., every Sunday 
under the Hillcrest Pride Flag, 
Harvey Milk St. and Normal St., 
free.

Classical Melodies in 
Balboa Park: 8:45 a.m. – 7:15 
p.m., every Saturday and Sunday 
the San Diego Youth Symphony 
and Conservatory’s ensembles 
fill Casa del Prado with classical 
music, 1549 El Prado in Balboa 
Park, free.

Wild Older Women: 10 a.m. 
– noon, a quintet of eccentric, 
refined ladies perform at Rebec-
ca’s Coffee House, 3105 Juniper 
St., free.

Live Music: noon – 3 p.m., 
Molly Tuttle Trio performs at 
Croce’s Park West, 2760 Fifth 
Ave.

Organ Concert: 2 – 3 p.m., 
music by organist Carol Williams 
at the Spreckels Organ Pavilion, 
Balboa Park, free.

Cinema Under the Stars: 
8:30 p.m., screening “Rebecca” 
4040 Goldfinch St., tickets start 
at $14.

MONDAY, JULY 14
Summer Reading Program: 

10:30 a.m., Sparkles the Clown 
will entertain at Mission Hills 
Branch Library, 925 W. Washing-
ton St., free.

Hora de La Cuenta: 11 a.m., 
Spanish-language story time at 
North Park Library, 3795 31st St., 
free.

Signs at Play: 11:30 a.m. – 
12:30 p.m., teach your baby to 
sign, first and third Mondays of 
the month, Mission Hills Branch 

Library, 925 Washington St., free.
Bear Den at the Pig Pen: 

5 – 10 p.m., enjoy happy hour 
specials and local craft beers 
at Carnitas Snack Shack, 2632 
University Ave.

Open Mic Night: 7:30 p.m., 
every Monday night at Lestat’s 
Coffee House, 3343 Adams Ave., 
free.

TUESDAY, JULY 15
Curbside Bites: 5 – 8:30 

p.m., weekly Tuesday night gath-
ering of gourmet food trucks at 
3030 Grape St. in South Park.

Tasty Truck Tuesdays: 6 – 9 
p.m., every Tuesday night Smit-
ty’s Service Station hosts several 
food trucks under their well-lit 
shade structure, live music, 3442 
Adams Ave., Normal Heights.

Pajama Story-time: 6:30 – 7 
p.m., every Tuesday children are 
invited for story time fun with 
books, singing and puppets. Feel 
free to come dressed in your 
pajamas! Mission Hills Branch 
Library, 925 W. Washington St., 
free.

Not Just Trivia: 7 – 9 p.m., 
a live hosted trivia show every 
Tuesday at The Air Conditioned 
Lounge, 4673 30th St., free.

Friends Chill: 9 p.m. – 2 a.m., 
board games and mellow grooves 
every Tuesday at Whistle Stop 
Bar, 2235 Fern St.

WEDNESDAY, JULY 16
Wednesday Night Experi-

ence: 7 – 8 p.m., uplifting and 
spiritually inspiring experienc-
es for all, weekly at the Univer-
sal Spirit Center, 3858 Front 
St. in Hillcrest. Love of fering 
requested.

Young Lions Music Series:

7 p.m., featuring a new “young 
rising star” chosen by Gilbert 
Castellanos every Wednesday. 
Castellanos will also join in dur-
ing the first set, the Expatriate 
Room, Croce’s Park West, 2760 
Fifth Ave., Bankers Hill, $5 cover.

Drinking Tour Bus: 7:10 
– 11:30 p.m., make your way 
through North Park’s premier 
drinking spots, pick up at Hamil-
ton’s Tavern, 1521 30th St.

Wednesday Jazz Jam Ses-
sion: 7:30 p.m., Gilbert Castel-
lanos hosts the Wednesday Jazz 
Jam Session with special guest 
musicians and surprise guests 
at Seven Grand, 3054 University 
Ave., no cover charge.

Dynamic Night: 8 – 10 p.m., 
a weekly open mic night for 
musicians at The Merrow, 1271 
University Ave., free.

THURSDAY, JULY 17
North Park Farmers’ Mar-

ket: 3 – 7 p.m., every Thursday 
in the parking lot behind CVS 
at 32nd St. and University Ave., 
free.

Cooking Classes: 6:00 – 7:30 
p.m., Learn how to cook plant-
based cuisine at the YMCA, 2929 
Meade Ave., email mgraham@
ymca.org to register.

Cinema Under the Stars: 
8 p.m., screening “The Princess 
Bride” 4040 Goldfinch St., tickets 
start at $14.

Kirtan musical medita-
tion: 8:15 p.m., every Thursday 
chant and sing contemporary 
mantras celebrating love and life 
at Pilgrimage of the Heart yoga 
studio, 3301 Adams Ave., free.

Cinema Under the Stars: 
8:30 p.m., screening “The Big 
Clock” 4040 Goldfinch St., tick-
ets start at $14 u

Community organization meetings
Bankers Hill Parking Committee
5 – 6:30 p.m. on the first Monday 
of the month
Merrill Gardens, 2567 Second Ave.
 
Old Town Community Parking 
District
10 a.m. on the first Tuesday
The Hacienda Hotel, 4041 Harney 
St.
 
Hillcrest Business Association 
Beautification Committee
2 p.m. on the first Tuesday
1419 University Ave. Suite D.
 
North Park Main Street Design 
Committee
5:30 – 7:30 p.m. on the first 
Tuesday
North Park Main Street Office, 
3076 University Ave.
 
Uptown Planners
6 p.m. on the first Tuesday
Joyce Beers Community Center, 
3900 Vermont St.
 
Normal Heights Community Plan-
ning Group
6 p.m. on first Tuesday
Normal Heights Community Center, 
4649 Hawley Blvd.
 
Mission Hills Business Improve-
ment District
3:30 p.m. on the first Wednesday
Ascent Conference Center, 902 
Fort Stockton Dr.
 
University Heights Community 
Development Corporation
6:30 p.m. on the first Wednesday
4452 Park Blvd. Suite 104
 
University Heights Community 
Parking District
6:30 p.m. on the first Wednesday
4452 Park Blvd. Suite 104
 
University Heights Community 
Association
6:30 p.m. on the first Thursday
Alice Bimey Elementary School 
auditorium, 4345 Campus Ave.
 
Uptown Community Parking District
5 – 6:30 p.m. on second Monday
Joyce Beers Community Center, 
3900 Vermont St.
 

North Park Maintenance Assess-
ment District
6 p.m. on the second Monday
North Park Adult Activity Center, 
2719 Howard Ave.
 
Normal Heights Community 
Association
6:30 p.m. on the second Tuesday
Normal Heights Community Center, 
4649 Hawley Blvd.
 
Hillcrest Town Council
6:30 p.m. on the Second Tuesday
Joyce Beers Community Center, 
3900 Vermont St.
 
Old Town Community Planning 
Group
3:30 p.m. on the second 
Wednesday
The Whaley House, 2476 San 
Diego Ave.
 
Ken-Tal Community Planning 
Group
6:30 p.m. on the second 
Wednesday
Franklin Elementary auditorium, 
4481 Copeland Ave.
 
Greater Golden Hill Community 
Planning Group
6:30 p.m. on the second 
Wednesday
Balboa Golf Course Clubhouse in 
Balboa Park
 
Burlingame Neighborhood As-
sociation
7 p.m. on the second Wednesday
Mazara Pizza and Italian Deli, 2302 
30th St.
 
Mission Hills Town Council Trust-
ees Meeting
6 p.m. on the second Thursday
Francis Parker Lower School, 4201 
Randolph St.
 
Bankers Hill Residents
6:30 – 8 p.m. on the third Monday
San Diego Indoor Sports Club, 
3030 Front St.
 
Normal Heights Community 
Planning Group, Ad Hoc Bylaws 
Subcommittee
6:30 p.m. on the third Monday
Adams Recreation Center, 3491 
Adams Ave. 
Hillcrest Business Association 

Board of Directors
5 p.m. on the third Tuesday
Joyce Beers Community Center, 
3900 Vermont St.
 
El Cajon Boulevard Business 
Improvement Association
9 – 10:30 a.m. on the third 
Thursday
3727 El Cajon Blvd.
 
North Park Historical Society
6:30 p.m. on third Thursday
Masonic Lodge at the intersection 
of Utah St. and North Park Way
 
Greater Golden Hill Community 
Development Corporation
6:30 – 8 p.m. on the third Thursday
Golden Hill Recreation Center, 
2600 Golf Course Dr.
 
North Park Planning Committee
6:30 p.m. on the third Tuesday
North Park Christian Fellowship, 
2901 North Park Way
 
Talmadge Community Council 
6:30 p.m. on third Thursday of odd 
numbered months
4760 Miracle Dr. (residential 
address)
 
Mission Hills Heritage
7 p.m. on the third Thursday
Call 619-497-1193 or email info@
MissionHillsHeritage.org for meet-
ing location.
 
Talmadge Maintenance Assess-
ment District
6:30 p.m. on the fourth Tuesday
Franklin Elementary Room #2, 
4481 Copeland Ave.
 
North Park Community Association
6 p.m. on the fourth Wednesday
Lafayette Hotel, 2223 El Cajon 
Blvd.
 
North Park Action Team
6 p.m. on the fourth Thursday
North Park Community Center, 
2711 Howard Ave.
 
Email hutton@sdcnn.com for 
inclusion of your organization or 
committee meeting.
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575 6th Avenue, Downtown

8431 Whale Watch Way, La Jolla  6852 Deep Valley Road, San Diego

10068 Dunbar Lane, El Cajon

Gaslamp Quarter Studio - $289K
Teresa Brackin 619.985.6512 

BRE #01081657

Ghassan Aboukhater 619.436.6239
BRE #01930856

Alisha Eftekhari 619.929.4280
BRE #01918969

Hilary Bateman 619.284.5288
BRE #01894237

6 bed, 5 bath, 9,270 sqft. - $10.9M 4 bed, 2.5 bath, 2 car, 1887 sqft. - $569

3 bed, 2 bath on 3 acres

Luxury 28th Floor High-Rise - $949K
Kathy Risley 619.709.8484

BRE #01443408

Bruce Bielaski  619.252.1268
BRE #01294322

2 Houses on one large lot.

Krista Lombardi 619.519.3251 BRE #01504924 & Susan Einemo 858.717.3763  BRE #01464003
841 20th Street, San Diego Classic Victorian architectural beauty.

700 W. E Street, Downtown

7281-7283 Mohawk, San Diego

Mission Hills (619) 299-8020 Gaslamp (619) 595-7020 Mission Valley (619) 294-3113 Point Loma (619) 222-0555    

Alisha Eftekhari 
619.929.4280

BRE #01918969

Barbara Nolan 
619.572.0264

BRE #01039808

Bob Gabhart 
619.980.8561

BRE #01317331

Chris Fryson 
773.457.1185

BRE #01944629

Erin Jaszcak 
619.990.9628

BRE #01928389

Ghassan Aboukhater 
619.436.6239

BRE #01930856

Hilary Bateman 
619.284.5288

BRE #01894237

Jane Austin 
619.508.6800

BRE #01938428  

Joel Blumenfeld 
619.508.2192

BRE #01889382

Josie Crispin 
619.843.2355

BRE #01003551

Kyle Davis 
619.372.1633

BRE #01924997

Lara Hamm 
612.419.1234

BRE #01905340

Maureen McGrath 
619.922.2441

BRE #01714823

SteveSims 
619.540.7786

BRE #01870416

Tila Cota 
619.846.1390

BRE #01328090

619.339.8527
BRE #01275045

Mission Hills Office

619.417.6370
BRE #01477653

Mission Valley Office

619.855.5220
BRE #01885120

Mission Hills Office

California Properties

Jojo Giordano understands that purchasing the home of your 
dreams can be both exciting and challenging. Her passion is to 
guide her clients through the entire process  - and be with them 
every step of the way. Helping her clients find that dream home 
at the right price is Jojo’s area of expertise. She takes pride in 
her ability to reach and exceed both her goals and her clients’ 
goals as well.

Jojo will guide you through the complexities of home buying 
and selling – making your dreams become a reality. She 

specializes in attending to your needs. Jojo’s extensive training in sales and marketing 
have made her an expert in her field. She knows how to market homes at the right 
price to get results, as well as find homes that her buyers can afford.

As a native of San Diego, Jojo Giordano knows the city and will listen to your wishes 
and dreams, to help you find that perfect home. She will provide you with the high level 
of honesty, integrity and professionalism that your deserve. Her goal is to make your 
home sale or purchase – your dream – come true. 

Christine Miller has been serving your real estate needs for 
over 14 years. She specializes in single family homes, condos, 
and residences of 1-4 units. She grew up in San Diego, where 
she attended school from elementary to college. She holds a 
bachelors degree in business administration, and a real estate 
broker’s license with the California Department of Real Estate.

It has been her desire to fulfill every client’s dream of home 
ownership. She is an articulate communicator, and a 
keen problem solver. Selling and buying a home can be a 
complicated and sometimes stressful affair, but having an 

experienced and professional Realtor like her makes all the difference.

Christine is also very active in her community, providing food to the homeless, 
participating in holiday charity events and donating her time and money to many 
social causes. 

Stan “Diego” Krimerman has been a licensed premiere 
Real Estate agent in San Diego since 2005 and has 
been awarded the 5 Star Top Agent award by San Diego 
Magazine in 2012, 2013 & 2014.  His team consistently 
provides award-winning, VIP service to all of their clients, 
from first-time home-buyers and sellers, to savvy real 
estate investors. His tried-and-true real estate practices 
ensure that you make the best decision regarding your 
purchase or sale.

Buying and selling a home is one of the biggest decisions you will make in 
your lifetime. Our job is to make sure that every client feels like a VIP and more 
importantly has a positive experience. We approach each purchase and sale 
with honesty and integrity and will strive to make your experience as effortless 
as possible.

Dustin Dravland Robinson, is a Top Producing REALTOR® 
with a decade of experience in home sales, real estate 
development, architectural planning and design. Dustin 
ranks in the Top 7% in production among ALL BHHS Agents 
WORLDWIDE, and has been consistently ranked among the 
Top 2 REALTOR®’s at BHHS’ office in the heart of coveted 
Mission Hills.

Dustin has extensive knowledge and experience selling real 
estate throughout California (SD County, Orange County, LA 

County, Sacramento, and the SF Bay Area). He has expertise in web-based real 
estate search, community demographics, and cutting-edge marketing tools (including 
social media advertising, virtual home tours, staging, online media, and marketing).  
Dustin has helped people across California find the homes of their dreams, and 
helped people sell their current homes for other investments.  In San Diego County, 
he has sold over $20 million in real estate throughout various communities.

Stan Krimerman

Dustin Robinson

Jojo Giordano

Christine Miller

619.995.5252
BRE #01718481

Point Loma Office

©2014 BHH Affiliates, LLC. An independently operated subsidiary of HomeServices of America, Inc., a Berkshire Hathaway affiliate, and a franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway HomeServices symbol 
are registered service marks of HomeServices of America, Inc.® Equal Housing Opportunity. Berkshire Hathaway HomeServices does not guarantee the accuracy of square footage, lot size or other information concerning the condition or features of property 

provided by the seller or obtained from public records or other sources, and the buyer is advised to independently verify the accuracy of that information through personal inspection and with appropriate professionals. 




