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By Esther Rubio-Sheffrey
SDUN Reporter 

Villainous Lair Comics is one step closer to 
world domination through comics, mischief, 
mayhem and fun with the grand opening of 
their new gaming center. 

Villainous Lair Gaming, which opens at its 
3342 Adams Ave. location on April 1, is less 
than one block from Villainous Lair Comics, at 
3371 Adams Ave. Having catered to the comic 
and gaming community for nine months, owner 
Alison Flynn credits their success to the cus-
tomers, the neighborhood and her employees’ 
genuine love for the industry. 

Flynn began her love affair with comics 
when she was a teenager. Her grandparents 
lived near a comic book store managed by 
Chris Mitchell in Sherman Oaks, Calif. “He 
knew what I was interested in, what would 
appeal to me and helped me explore new 
horizons,” Flynn said. “Chris became a friend 
outside of the shop, a part of my ‘nerd herd’ 
buddies.”

When Flynn inherited the necessary capital 
to open her own store two years ago, she and 
Mitchell began discussing the idea that eventu-
ally blossomed into Villainous Lair Comics. 

Villainous Lair gaming 
opening in Normal Heights 

see Lair, page 3

see Mural, page 5

see MAD, page 4

Alison Flynn, owner of Villainous Lair Gaming, with some of the Magic: The Gathering cards she’ll be selling 
when the Gaming center opens April 1. (Photo by Daniel Solomon)

The mural painted by Mark Paul Deren, also known as Madsteez, on the wall of Wang’s North 
Park restaurant. (Photo by Margie M. Palmer)

Trashcans provided by the Golden Hill Maintenance Assessment 
District (MAD) will no longer be emptied with the elimination of 
the MAD. Photo taken on March 26. (Photo by SDUN) 

By Monica Garske
SDUN Reporter

Golden Hill residents could see more trash 
and graffiti littering their neighborhood due to 
the elimination of the Golden Hill Maintenance 
Assessment District (MAD). In February, 
the Superior Court of the State of California, 
County of San Diego, issued a judgment to shut 
down the MAD by cancelling the tax that funds 
it. Cleaning services ended March 20. 

The City created the Golden Hill MAD 
in 2007, which was funded by tax dollars col-
lected from Golden Hill area property owners. 
The purpose of the MAD was to provide ser-
vices in Golden Hill including litter removal; 
sidewalk sweeping and power washing; land-
scaping; graffiti removal; large item removal; 
canyon beautification; and overall improve-
ments to the aesthetic appeal of property in 
the neighborhood.

Initially, some Golden Hill property owners 
opposed the taxation for the services, but the 
City kept the MAD intact. Now, after debates 
from both sides and the elimination of the 
MAD, those services have ceased.

Trash and graffiti 
removal services cease 
with elimination of 
Golden Hill Maintenance 
Assessment District

Dinosaur mural brightens North Park

By Margie M. Palmer
SDUN Reporter

The North Park busi-
ness district has a new 
neighbor. It is not a new 
storefront, nor is it a new 
resident. Painted along-
side the west-facing wall 
of Wang’s North Park 
restaurant is a 50-foot 
cartoon dinosaur.

Wang’s North Park 
co-owner Tom Eads said 

he and his partners were 
initially reluctant to have 
the mural painted on the 
side of their restaurant.

“The conversation first 
came about when Pacific 
Magazine approached us 
saying they were putting 
together their annual art 
issue,” Eads said. “They 
told us they found an art-
ist to do some street art, 
which would be featured 
on the cover, and asked if 

we’d consider letting him 
use our wall.”

The concern for the 
restaurant owners was 
not having any input on 
what would be painted, 
Eads said, and that at first 
they said no. 

Their interest was 
piqued, however, when 
they learned street artist 
Mark Paul Deren was 
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Flynn’s assistant manager at the 
Gaming center, Sara Swieca, also 
worked with Mitchell, and she 
too jumped on board. Mitchell 
and Swieca moved to San Diego 
the month before the opening of 
Villainous Lair Comics, which 
Mitchell currently manages. 

“We are a group of awesome 
nerds, who love what we do and 
sell, and we’re the best at custom-
er service,” Flynn said. “Helping 
people find out what else might in-
terest them is our biggest thing.” 
Each employee has their own 
niche of expertise from comics to 
Role Playing Games (RPGs). 

“Our shop is a fun spot to hang 
out in, we have great artwork, and 
we’re really excited about this 
opening,” Flynn said. 

The opening of Villainous Lair 
Gaming will allow Flynn to stock a 
greater selection of gaming prod-
ucts and create a larger space for 
her customers to gather and play a 
variety of games, from traditional 

RPGs to miniature war games 
and board games. Their Friday 
night Magic Tournaments already 
have a regular list of attendees, 
and Flynn said she hopes those 
numbers will grow now that they 
are able to include more indie and 
classic games. 

It will also provide the neces-
sary space for special events, 
such as the The Avacyn Restored 
pre-release event occurring April 
28 – 29. “This is the release of the 
third and final set of the Innistrad 
block of Magic: The Gathering. 
It’s by far the largest and most 
anticipated, as The Gathering 
remains our biggest draw,” Flynn 
said. “There are rumors that 
Dungeons and Dragons will put 
out a fifth edition, which would 
also be a big event, but that is still 
only a rumor.” 

The original store will contin-
ue its focus on comics, collectible 
toys and related merchandise. 
Flynn said the comic world is 
not without its own excitement. 
Marvel Comics recently released 
a series of comic books that 
feature The Avengers against the 

X-Men. “Two favorites pinned 
against each other is always a big 
draw,” Flynn said. 

“San Diego has a pretty big 
comic and gaming community,” 
Flynn added. “We have Comic 
Con, but even with that kind 
of event our market is not over 
saturated with comic and gaming 
shops. We are filling a void, espe-
cially in this area that represents 
every type of demographic that 
would love comics.” 

She added if people miss the 
grand opening, the upcoming  
Adams Avenue Unplugged Fes-
tival April 21 – 22 will be a great 
time to stop by either shop to 
indulge your inner geek.u
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Varied dice for varied games available by the scoop at Villanious Lair Gaming. (Photo by Daniel Solomon)
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The Greater Golden Hill Com-
munity Development Corporation 
(GGHCDC) oversees the imple-
mentation of MAD services, uses 
the tax money to pay for the clean 
up and hire contractors to enact 
them. 

Ben Verdugo, project man-
ager with the GGHCDC, said he 
received a letter about the March 
20 dissolution of the MAD from 
the courts the week before the 
services ended. By March 21, 
Verdugo said residents were call-
ing the GGHCDC with concerns 
about the continuation of trash and 
graffiti removal services.

 “I’ve had to tell them that we 
can’t provide those services any-
more. The City will have to take it 
from here; we don’t really have many 
answers right now,” Verdugo said. 

Verdugo also said the halt-
ing of MAD services will have a 
noticeable effect on the Golden Hill 
community. Within the next few 
weeks, he said residents will begin 
to see more graffiti and litter pollut-
ing the area. 

A standard single-family home 
was paying approximately $76 per 
year in taxes for the services pro-
vided by the MAD, Verdugo said. 
He said he believes the dissolution 
of the maintenance organization 
will have instant negative effects on 
the aesthetic appeal of Golden Hill.

Verdugo said he hopes the City 
and the Golden Hill community 
will be able to re-establish some 
kind of new maintenance-centered 
project, but for now, he said 
there’s no quick fix in sight and it 
will be up to local property owners 
to remove excess trash and keep 
the neighborhood tidy.

Mark Catrambone, a contrac-
tor and supervisor for Harvest 
Landscape, a company contracted 
by the GGHCDC to provide trash 
and graffiti removal services for 
the area, said he has already seen 
a difference. 

Catrambone said he has been 
overseeing the clean-up services in 
Golden Hill for the past two years, 
but the contract with Harvest Land-
scape was terminated on March 16 
as a result of the MAD elimination. 

“You can already see the differ-
ence without the removal services. 
Graffiti was always a big issue for 
us and now it’ll only get worse. It’s 
really sad because after two years 
of work, the neighborhood was 
looking really good. I think [the 
elimination of the MAD] will be a 
detriment to this community. We 
worked hard to improve things 
around here,” Catrambone said.

In a typical week, Catrambone 
said Harvest Landscape would send 
a crew of five workers into Golden 
Hill for eight hours a day, five days a 
week, to remove trash and graffiti. 

On average, he said his crew 
removed 109 large items such as 
old couches, mattresses, chairs, 
toilets and clothing from alleys and 
streets each week. 

“We also removed about 300 
bags of trash… and cleaned up 
1,100-square-feet of graffiti each 

week. Graffiti is a major problem 
in the area. We spent about 10 
to 15 hours each week pressure-
washing walls and removed thou-
sands of graffiti tags each month,” 
Catrambone said.

He also said a common area 
for graffiti removal was the end of 
F Street by the Interstate 5 North 
freeway ramp, an area his crew 
would sometimes clean twice a day.

Although many Golden Hill 
property owners opposed the MAD, 
Catrambone said his clean-up crew 
received only positive feedback 
from residents for their services.

“The vast majority of residents 
and business owners were very 
appreciative of what we did and 
thanked us every week. I think 
those who opposed the MAD will 
feel differently in about a month, 
when the look of the neighbor-
hood changes. It really is sad; 
we enjoyed our work there and 
thought it was a great community,” 
Catrambone said.

District Three Councilmember 
Todd Gloria said, “At this point, 
there remain many unanswered 
questions about what the Court’s 
decision means for Golden Hill. 
While we need clarity on those 
issues from the Mayor and the City 
Attorney, we also need to focus on 
ensuring the community receives 
the services it needs.”u

FRoM PaGe 1
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Graffiti was present less than a week after MAD services stopped. 
Photo taken on March 26. (Photo by SDUN)
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MURAL
involved. Deren, also known as 
Madsteez, has painted murals 
for Nike, including the Nike-
commissioned FIFA World 
Cup mural in Hollywood, Calif, 
among others. 

“We went to his website and 
thought his work was really 
great,” Eads said. 

Once they altered their 
perspective, he said, their minds 
began to change.

“We realized we’re in an art 
district where there already is 
a lot of street art,” Eads said. 
“It then became clear that this 
shouldn’t be about Wang’s, but 
about the type of positive im-
pact the art could have on the 
neighborhood. That’s when we 
changed our mind[s].”

The artist said the project 
moved quickly once he got the 
green light.

“I think Pacific Magazine 
connected me with the owners on 
March eighth or ninth and I be-
gan painting on the 12th,” Deren 
said. “I didn’t even meet the guys 
until the 13th. There was no real 
dialogue about the project before-
hand, which was cool for me.”

Eads said, however, Pacific 
Magazine’s editor faxed a render-
ing of what the mural would look 
like before the painting started. 

“I was thrilled; absolutely 
blown away,” he said.

Deren said the mural took 
five days and 10 gallons of paint 
to complete. 

“It was completely self-
financed,” he said, adding that 
half the fun of the project came in 
knowing that the bright pink di-
nosaur “would brighten people’s 

day. They just gave me the wall.”
District Three Councilmem-

ber Todd Gloria, whose district 
includes North Park, said that 
community art adds life to a 
neighborhood.

“Public art greatly influences 
community character and adds 
life to District Three’s neighbor-
hoods,” Gloria said. “Beauty is 
in the eye of the beholder so not 
every piece of art will be uni-
formly loved and appreciated, but 
each brings an opportunity for 
discussion and draws attention to 
the district.”

Eads said the feedback thus 
far has been positive.

“We’ve had a lot of people, 
young and old, tell us how much 
they like it… We think this is the 
coolest and most amazing piece 
of artwork,” he said. “It’s just 
really impressive. We hope that 
this is one of those things that 
will draw people to North Park 
so they can see what an amazing 
neighborhood it is.”u

The evil masterminds behind Villainous Lair Comics are 
proud to announce the grand opening of our second sinister 
storefront! Villainous Lair Gaming opens its doors at 12:00 
Noon on Sunday, April 1, 2012! (This is no April Fool’s gag; 
we’re villains, not liars.)

At Villainous Lair Gaming, our goal is to provide the 
customer with the perfect game to fit whatever style of play 
they are looking for. If you have a taste for epic adventures, our 
roleplaying game section contains rules for almost any genre 
you can name, including classics like Dungeons & Dragons and 
the World of Darkness. If you prefer to outthink your friends 
in contests of strategy and resource management, check out 
our selection of board and card games. Or maybe you prefer 
staging elaborate battle scenarios with detailed miniatures? At 
Villainous Lair Games, we have you covered there as well, with 
a wide selection of Warhammer, Warhammer 40,000 and other 
miniatures wargames, along with the supplies you’ll need to 
get your army assembled, painted and ready to wage war. And 
of course, our supply of collectible card games is making the 
move from Villainous Lair Comics to Villainous Lair Gaming… 
and picking up a few new titles along the way.

Our customers will have a place to play all these games as 
well, with nearly twice the table space of Villainous Lair Comics. 
And more tables means more villainous events. In addition to 
our continuing Magic: the Gathering tournaments and open 
house play nights, we will be running events for both the 
Pokemon and Yu-Gi-Oh! collectible card games. Villainous Lair 
Gaming will also host regular D&D Encounters and Pathfinder 
Society adventures. We might even run a Warhammer 
tournament or campaign now and then. 

So if you’re a gamer, or you know a gamer, or you’re 
interested in becoming a gamer, or you just want us to stop 
saying “gamer”, come check out Villainous Lair Gaming  at 
3342 Adams Avenue. 

Bad Guys have more fun at the Villainous Lair!

ADVERTORIAL

Villainous Lair Comics

“We realized 
we’re in an art 
district where 
there already is a 
lot of street art”

–Tom Eads 
(Wang’s North Park co-owner)
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Dear Uptown News Editor: 
The North Park Historical So-

ciety opposes the Plaza de Panama 
bridge/underground parking 
structure and the environmental 
process that is being conducted 
for this project by the City of San 
Diego. Based on our review of the 
environmental impact report (EIR), 
we found that the document is 
not sufficient for decision makers 
and the public as required by the 
California Environmental Quality 
Act (CEQA). We also determined 
that the City has not conducted 
its duties as Lead Agency in ac-
cordance with the spirit and the 
letter of environmental law. Our 
detailed letter of comment is on 
our website at NorthParkHistory.
org. This letter has been received 
by the City and is now part of the 
public record. It was written to help 
everyone understand the following 
important points.

Multiple specific requirements 
of CEQA have been violated by the 
City’s approval of the Memorandum 
of Understanding (MOU) with the 
project proponent.

By approving the MOU, the 
City has illegally delegated its 
responsibilities as Lead Agency to 
the project proponent.

The EIR is completely miss-
ing a specific recreation section 
that addresses impacts to special 
events such as December Nights 
and Earth Fair during the two 
years of project construction, 
and impacts on Morley Field 
recreational facilities due to dis-
posal of 142,000 cubic yards of soil 
excavated for construction of the 
underground parking structure.

The EIR’s own analysis shows 
that an employee parking manage-
ment plan would be more effective 
(and much less expensive!) than 
the proposed underground parking 
structure in enhancing visitor park-
ing, but a plan is not proposed.

The proposed underground 
parking structure will not be self-
sustaining with the assumed $5 
parking rate, and excess operational 
costs will have to be paid from the 
General Fund.

Potential noise impacts due to 
the transport and disposal of soil 
in the Morley Field area are not 
analyzed, even though the extended 
haul route is within 200 feet of 
homes along 28th Street at the 
intersection of Pershing Drive and 
Redwood Street, and closer than 
1,000 feet to homes along 28th and 
Upas streets at Jacaranda Place.

There is no discussion of 
impacts from construction damage 
to local roadways, including truck 
hauling along the route between 
the Central Mesa and East Mesa. 
Most of the roadways identified as 
the haul route have been repaved re-
cently, including Zoo Place, Florida 
Drive and Pershing Drive.

The selection of the Half-Plaza 
Alternative in the EIR as the envi-
ronmentally superior alternative is 
not accurate. Four other feasible 
alternatives analyzed in the EIR 
would do a better job at preventing 
environmental damage caused by 
the project as proposed; all four 
alternatives eliminate the under-
ground parking structure and two 
would eliminate vehicles from the 
entire length of Cabrillo Bridge.

It is unimaginable that any 
perceived benefits of the proposed 
Centennial Bridge and Central Mesa 
underground parking structure 
components of the Plaza de Panama 
project could outweigh their un-
avoidable environmental damage to 
the Balboa Park National Historic 
Landmark District, which is the 
City’s historic site #1 and our crown 
jewel of parks.

Katherine Hon
Secretary, North Park Historical Society

All one would have to do to find out why some people might want to  prevent the opening of the Normal 
Heights Elementary School joint-use  park is take a walk through the school campus. It is a gem and it is  beauti-
fully landscaped with walks, gardens and recreational spaces. It  was built six years ago with taxpayer’s funds, 
and a joint-use agreement  was signed to authorize the school to control the property for  educational purposes 
during the school day and to open up the property  to members of the community when school was not in ses-
sion. But some  people want to use a publicly funded property for their own private  park. That view prevailed for 
six years, but will no longer be  tolerated in the future.  

Anyone familiar with the history of the new school should know that  community activists associated with 
the Normal Heights Planning  Committee strongly supported creating a new school to serve the children  of 
the neighborhood even though it required condemnation of some housing  in the area in order to have a site on 
which to build. There is no  reason to think that community activists are any less committed to the  education 
of the children of Normal Heights and the city of San Diego  today. The parents of children at the school would 
best work with the  community rather than raising a wall between themselves and the community.

Bob Keiser, Normal Heights resident 

How disappointing to read about the closed- mindedness of the parents that have children in the 6-6 program 
at Normal Heights Elementary protesting equal access for all to the campus after hours. I guess they think it 
would be best that the other children in the neighborhood should either stay inside or play in the allies, streets 
or in their apartment courtyards. Schools should be community resources, available for all the neighborhood 
children not just the few in the 6-6 program and I applaud the opening of the campuses for joint usage in Normal 
Heights and in North Park at Jefferson Elementary. I personally think every school playground in the San Diego 
District should be open to the public after hours. Of course access to the school joint-use space comes with 
responsibility and the school staff and the community are going to have to work together to supervise the area. 
The key word is “together”. But to simply assume the worst and argue that the only people that will come to use 
the space will be vandals is short sighted and insult to the many responsible families in the neighborhood. Teach 
your kids a bigger lesson about cooperation, volunteerism and community, open your minds and support open-
ing the playgrounds rather than keeping them under lock and key.

Jeff Ott, North Park resident 

Let me get this straight. According to adopted City plans Normal Heights is way deficient in park space... and 
now a group of school  parents wants a public joint use park closed to the public... and the reason is... fear?   

This is public land, it’s a public school adjacent to a public park that operates an after school program that 
requires adult supervision. What exactly are we afraid of? I’m the public, I’ve  lived here a long time, and I plan to 
visit the park that I helped  design with my grandchild. I’m not afraid.   

Eighty years ago Franklin Roosevelt said that “the only thing we have to fear is...fear itself”. I agree. We are 
your neighbors, we live here, and we plan to use our park, all of it.

Gary Weber, Normal Heights resident 

www.sdcnn.com
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Bankers Hill neigHBorHood 
Parking Committee seeking 
feedBaCk

Douglas Scott, chair of the 
Bankers Hill Neighborhood Park-
ing Committee, is seeking com-
munity input regarding making 
Bankers Hill more bicycle- and 
pedestrian-friendly. “Our commit-
tee is charged with developing 
ideas to maximize the availability 
and maximize the use of the 
parking available to us in Bank-
ers Hill,” Scott said, referencing 
bicycle parking. At a March 9 
meeting, community members 
gathered to submit ideas. Those 
wanting to submit ideas can do so 
via email at EasyToParkBanker-
sHill@gmail.com. 

Water use film Contest 
deadline aPProaCHing 

The City of San Diego issued 
a statement reminding young 
filmmakers that the deadline for 
the annual water conservation 
film contest deadline is April 
6. The contest is designed to 
engage students in 11th and 12th 
grade in wise water use, includ-
ing conservation and various 
ways to reuse water, such as 
recycling and water purification. 
The films should include one of 
these messages: create a sustain-
able world by “wasting no water,” 
plant native or California-friendly 
plants, or show how water 
conservation is important to San 
Diego’s economy. There are no 
entry fees required to enter.

Brazen BBQ Wins first PlaCe in 
BarBeCue CHamPionsHiP 

On March 10, Hillcrest’s 
Brazen BBQ took the title of the 
“Best in Pork” category at The 
Annual Santa Anita Park Winners’ 
Circle BBQ Championship. The 
Kansas City Barbeque Society 
sponsored this year’s Santa 
Anita Park Winners’ Circle BBQ 
Championship and hosted over 
35 teams competing in four major 
categories. Brazen BBQ winning 
this award comes in addition to 
winning California BBQ Associa-
tion’s 2009 Top 10 Team of the 
Year placing in the nation’s top 
100, and the first place Rookie of 
the Year award. Brazen is located 
at 441 Washington St.

dinnerdate WeBsite launCHes 
in uPtoWn

DinnerDate.com, a small 
group dating service that intro-
duces like-minded singles off-line 
at hosted events, has launched 
in Uptown. DinnerDate orga-
nizes group events for six to 12 
like-minded singles at San Diego 
restaurants. DinnerDate invites 
members to attend based on their 
individual event preferences and 
shared interests. For example, 
a DinnerDate might feature a 
tequila tasting or a mountain bike 
lover’s dinner. At every event, 
one participant volunteers as 
host. It’s free to join, and there’s 
no monthly fee. When booking 
an event, participants pre-pay the 
cost of their own meal plus a $5 
fee. The company has restaurants 
signed up to participate including 
R-Gang Eatery, Mosaic Wine Bar, 
Cueva Bar, Sabuku Sushi, Barrio 
Star, Ave5 and Adams Avenue 
Grill. For more information, visit 
DinnerDate.com.

Pandas at san diego zoo uP 
for endangered sPeCies 
Conservation 

An attempted coupling by two 
giant pandas at the San Diego 

Zoo has not led to a pregnancy, 
and the adult pandas are now up 
for endangered species conserva-
tion. Over the weekend of March 
17-18, female giant panda Bai Yun 
began to exhibit signs of readi-
ness to mate and was paired with 
male Gao Gao on March 18 and 
March 19. In 2003, 2005, 2007 and 
2009, the results of this match 
led each time to the birth of a 
single cub. Bai Yun has delivered 
five cubs at the San Diego Zoo. 
In 1999, her first cub, Hua Mei, 
became the first giant panda 
conceived by artificial insemina-
tion in the Western Hemisphere 
and the first in the United States 
to survive to adulthood. 

university HeigHts, HillCrest, 
nortH Park dui CHeCkPoints 
yield multiPle arrests

On Feb. 25, the San Diego 
Police Department conducted 
a DUI checkpoint in the 2100 
block of El Cajon Boulevard in 
University Heights. The check-
point was operational from 9:50 
p.m. until 12:22 a.m. In that time, 
519 vehicles passed through the 
checkpoint, of them, 492 were 
screened by officers. Fourteen 
of those drivers were detained 
for an evaluation of their sobri-
ety. Three arrests were made 
for driving under the influence 
(DUI), and six vehicle impounds 
were conducted. Officers later 
conducted DUI saturation patrols 
in Hillcrest and North Park. Five 
additional arrests were made for 
DUI, and one driver was arrested 
for an outstanding felony warrant.

CounCilmemBer gloria 
unoPPosed in distriCt 
tHree raCe

Current District Three Coun-
cilmember Todd Gloria will run 
unopposed in the June 5 election 

for the District’s Council seat. 
Due to a lack of valid signatures, 
District Three potential candidate 
Dempsey McGibbony’s campaign 
to run against Gloria was halted 
on March 19. McGibbony met the 
March 8 filing deadline; however, 
of the 173 signatures submit-
ted, only 62 were considered 
valid. As stated in his candidate 
statement, McGibbony, who was 
born and raised in Arkansas, said 
his “drive, determination and 
relentless efforts to bring about 
change for the better” would help 
him serve the citizens of District 
Three. McGibbony has not ruled 
out a write-in ballot effort.

stoneWall Citizen’s Patrol 
seeking nortH Park volunteers 

The Stonewall Citizens Patrol, 
the volunteer-run community 
watch, which already has an ac-
tive patrol in Hillcrest, is looking 
for volunteers for their North 
Park division. The members 
are trained by San Diego Police 
Department, and act as the eyes 
and ears for the police. At a 
March 13 North Park Community 
Association meeting, Stonewall 
spokesperson Edwin Lohr said, 
“We’re not the police. We don’t 
carry weapons and we don’t pull 
anybody over, but we’re helping 
make a difference in the commu-
nity by being its eyes and ears.”u

UptownBriefs
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By Ashley Mackin
SDUN Editor

On March 20, the North Park 
Planning Committee (NPPC) 
elected a new board of directors. 
Elected to the board were of Rob-
ert Barry, Cheryl Dye, Brandon 
Hilpert, Lucky Morrison, Omar 
Passons, Rene Vidales, Vicki 
Granowitz and Steven Williamson. 

The NPPC deals with land 
use and development issues 
and is an advisory body to the 
Planning Commission and San 
Diego City Council on issues of 
urban design, public facilities and 
transportation. 

Many of the board members 
said they hope this term will be an 
opportunity to complete the North 
Park Community Plan Update, get 
the community more involved in 
North Park development issues 
and promote their community 
outreach through social media. 

 Vice Chair Vidales said 
he was glad to be reelected to 
another term. “I am very proud 
of North Park and the many 
accomplishments of the last few 
years that have turned around a 
once blighted commercial cor-
ridor into what is now attracting 
lots of people to live, work and 
entertain.”

Vidales has been on the North 
Park Planning Committee for 
the past six years and this will 
be his last two-year term. In that 
time, he said, “I would like to see 
the North Park Community Plan 
Update to its conclusion, where 
once adopted, the document will 
become the blueprint to shape 
the community in years to come.” 

Passons, an attorney with a 
land use and real estate back-
ground, also said his hope for 
this term is the completion of 
the Community Plan Update, “…
so that businesses and resi-
dents have a consistent, reliable 
understanding of development 
priorities [and] guidelines for [a] 
greater North Park.” 

Passons also said he wants to 
develop policies to enhance the 
historic elements of North Park 
west of University Avenue and El 
Cajon Boulevard. 

Dye, of Dye and Associates, 
an economic and community de-
velopment consulting firm, is on 
the North Park Community Plan 
Update Advisory Committee. “I 
am committed to helping ensure 
a balanced community with a 
vibrant business and arts sector, 
and safe, attractive and histori-
cally protected neighborhoods,” 
she said. “I am looking forward 

to continuing to work with the 
Advisory Committee, the public, 
[Councilmember] Gloria’s office 
and the City to bring the much-
needed North Park Community 
Plan Update to completion.”

Vidales also said increasing 
community involvement will be a 
focus during his term, and invites 
the community to participate in 
sub-committee meetings, where 
much decision-making is made. 

“Then from the sub-committee the 
work gets forwarded to the full 
board where the ultimate advisory 
recommendations are made.” 

Hilpert said he was excited 
to be reelected to the Committee 
and reiterated Vidales’s state-
ment, saying, “One of my goals is 
to work on getting greater com-
munity involvement from North 
Park residents into what happens 
in regards to the development 
and growth of North Park. I’ve 
found that many people do not 
even realize that our group exists 
as a resource for the people of 
North Park.” 

Hilpert discussed the group’s 
community outreach efforts 
through Facebook and Twitter, 
and said he thought the NPPC 
is the only community planning 
group utilizing the social media. 

Granowitz, the reelected 
NPPC Chair, said with the launch 
of their Facebook and Twitter 
accounts, this coming term will 
be a productive one. “I continue 
to be very excited by the work 
[Hilpert] has been doing to give 
us a presence on social media 
[and] he will also be managing 
our website this year.”

Vidales said, “Now that the 
North Park Redevelopment 
Project Area Committee is no 
longer in existence, the North 
Park Planning Committee is 
more likely to take a bigger role 
than ever before in the future of 
North Park.”u

North park planning Committee elects new board of directors

North Park Planning Committee Vice Chair Rene Vidales. 
(Courtesy of Rene Vidales)

North Park Planning Committee member Omar Passons. 
(Courtesy of Omar Passons)
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By Dave Fidlin
SDUN Reporter

The North Park Community 
Association (NPCA) is spear-
heading a project called North 
Park Kids and Music with the 
hope of bridging the gap caused 
by cuts in music programs 
across the San Diego Unified 
School District (SDUSD). North 
Park Kids and Music carries a 
two-pronged goal: promoting 
music and actively engaging 
alternative education students in 
the process.

As proposed, NPCA would 
host a series of outdoor mu-
sic workshops at North Park 
Community Park and will focus 

on students in seventh to 12th 
grade attending a second-chance 
program through one of the 27 
Community Day Schools across 
San Diego, a program designed 
for students who have been 
involuntarily transferred from 
their school or expelled. SDUSD 
budget cuts have impacted the 
Community Day Schools as well 
as public schools.

The end goal is to hold a se-
ries of community concerts that 
put the spotlight on participating 
students, while adding an attrac-
tion to local parks.

Omar Passons, a NPCA board 
member, said the organization is 
actively seeking funding to bring 
the program to fruition and 

details on the implementation of 
North Park Kids and Music are 
not set in stone. 

Grant funding, one sought 
source, would primarily go 
toward purchasing instruments, 
the costliest expenditure in the 
proposal. 

Passons said NPCA is also 
planning to work with the San 
Diego Music Foundation to find 
funds.

“We think this is something 
important,” Passons said. “It’s 
an opportunity to create better 
neighborhoods and get people 
more involved.”

NPCA has also sought 
funding through GOOD, a Los 
Angeles-based organization that 

works to bolster nonprofits. 
GOOD recently presented 

a music-themed challenge that 
gave organizations an opportu-
nity to submit a proposal and col-
lect votes online. A total of 121 
ideas were submitted, including 
NPCA’s North Park Kids and 
Music proposal. Voting ended 
Thursday, March 29, and GOOD 
is expected to announce the win-
ner shortly. GOOD is offering a 
$2,500 prize for the winning idea.

“This came across my Twitter 
feed, and I thought it would be a 
great opportunity,” Passons said. 
“We looked into it further and 
presented our idea.”

If North Park Kids and Music 
is selected through GOOD’s on-

line voting, Passons said North 
Park Kids and Music would be 
up and running by the end of the 
current school year. The goal, he 
said, would be to hold outdoor 
concerts at up to five area parks 
later in the summer. NPCA plans 
to run the program annually.

If the GOOD funding does 
not work out, Passons said 
North Park Kids and Music is 
not a dead proposal.

“We are constantly looking 
at ways to fund a program like 
this, so our efforts are ongoing,” 
Passons said. “Funding is the 
biggest challenge, but we have a 
clear path and an idea of what we 
want to do. It’s just a matter of 
looking at all of our options.”u

North Park Community Association seeking funding for new music initiative
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Despite the name, excessive barking not okay at new doggie day care

(left) Coral VanLandingham, owner of Bark Boulevard, her son Bill VanLandingham and their Chocolate Lab, Charlie 
Brown on the facility’s grounds. (Photo by Daniel Solomon)

By Ashley Mackin
SDUN Editor

Bark Boulevard, a doggie day 
care center, opened in North Park 
on March 21. 

“It is important to us that every 
canine and canine owner have the 
option of a safe, reliable, loving 
and reasonably priced home away 
from home when needed,” owner 
Coral VanLandingham said. 

Some of the services offered at 
Bark Boulevard include washing 
and drying; curbside drop-off; 
access to outdoor play areas and 
an indoor “romp room;” a retail 
shop for dog clothes and toys; and 
special event planning for dogs 
and their owners.

Bark Boulevard offers hourly 
and overnight kennel-free care for 
dogs of all sizes. Keeping the dogs 
in individual “suites,” the dogs are 
kept in separate spaces unless an 
owner of multiple dogs prefers 
they stay together. 

Bark Boulevard came after 
20 years of brainstorming and 
VanLandingham said she initially 
wanted to develop a private dog 
park, but didn’t have the finances 
due to the high costs. 

After developing a solid concept 
and receiving a small business 
loan, VanLandingham moved on-
site into the building that houses 
Bark Boulevard, located at 2311 El 
Cajon Blvd., with her son, Bill, and 
their four-year-old Chocolate Lab, 
Charlie Brown. 

A former medical facility, 
built in 1963, is 5,000 square feet 
and required some electrical and 
plumbing repairs. Living on-site, 
VanLandingham said the home 
away from home feeling is impor-
tant to her and her son.   

VanLandingham said she 

always had pets growing up, 
including dogs, cats, ducks, rab-
bits, hamsters, birds and a horse. 
“The care for those animals was a 
family responsibility and taken very 
seriously. Each pet was always well 
cared for and treated as a member 
of the family, much loved and often 
spoiled rotten,” she said. “This is 
also how I have raised my son. We 
both care deeply for animals.”

Bark Boulevard requires all 
dogs to have current California li-
censing and up-to-date vaccinations 
and prefers dogs receive regular 
flea treatments. 

A majority of the routines and 
socialization is determined by 
owner’s preferences. 

When it comes to bathroom 
breaks, owners are asked about the 
dog’s normal schedule. Dogs are 
walked and taken outside often and 
the turf bathroom area is cleaned 
daily. If an owner prefers their dog 
be kept alone, there are upstairs 
suites and the animals would not 
engage in group play.

There are, however, rules at the 
facility, including specific off-leash 
and on-leash areas, and dogs must 
adhere to them. 

“That’s just for the safety of 
the dogs…. We don’t want our 
dogs to get out,” VanLandingham 
said. She said she has lots of 
experience with dogs getting out 
and how to prevent it. Other rules 
include no aggressive behavior 
and no excessive barking. 

 “We really we want to serve 
our immediate community [in] 
North Park, University Heights, 
Hillcrest, Kensington [and] 
Talmadge,” she said. “Obviously 
we’re not large enough to handle 
a whole lot of dogs and people, so 
we just really want to concentrate 
on our community here.”u

Make Your Home Safe!
Listed below are several helpful tips on home safety:

1.)  Homes with pools, if you have a pool it is a must to have it completely fenced with a self-
latching gate.

Safety nightlights, install nightlights in hallways and bathrooms.  Porches and walkways 
should be well lit at night.

2.)  Remove mats, rugs and floor runners. The most common injuries in homes are caused 
by tripping on them. If you choose to keep rugs in your home, secure them by taping, stapling or 
nailing them to the floor. For bathmats, make sure you have the non-skid bottoms on the mats.

3.)  Install handrails on all stairways.  Even if you have few steps leading to your front door, or 
several flights of stairs in your house, it is recommended to have them on both sides of the stairs 
to maximize safety.

4.)  Install smoke and carbon monoxide detectors.  Smoke detectors should be installed on 
the ceilings or high on the walls and carbon monoxide detectors should be installed low on a 
wall. Please read instructions for proper use and installation.

5.)  Never leave candles or other open flames burning unattended.
6.)  Keep your hot water heater at 120 degrees or lower to prevent scalds.
7.)  Keep Medications, cleaners and poisonous materials locked away.  This will prevent 

children having access to them.
8.)  Do not leave small objects lying around the house. Small items the size of marble or 

coins are items that children and pets can easily choke on.
9.)  Cover your electric outlets that you are not using with outlet caps.
10.)  Keep a disaster preparedness kit in your home and office.  The most important items 

for the kit are drinking water, a flash light, a battery operated radio, batteries, basic first aid kit, 
individually wrapped granola or breakfast bars and some cash.

ADVERTORIAL

For more information on disaster preparedness, 
Google “disaster preparedness.”

Remember if there is ever a life threatening situation in 
your home or if there is any kind of emergency, always call 911 

immediately.
Enjoy your home and always be safe!
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58,000 square foot store hosts Mama’s Kitchen fundraiser

The 58,000 square foot Vons hosted a fundraiser for Mama’s Kitchen on March 28. (Photo by Daniel Solomon)

By Ashley Mackin
SDUN Editor

The Mission Hill Vons, 
located at 515 W. Washington St., 
opened Friday, March 30, after 
nearly nine months of construc-
tion. On Wednesday, March 28, 
Vons hosted a fundraiser for 
Mama’s Kitchen and donated all 
the proceeds to the meal deliv-
ery service. 

The previous structure, which 
was demolished in April 2011, 
also housed a Vons store, but the 
new building is over four times 
the size of the previous one at 
58,000 square feet. 

Features of the new store 
not present at the previous one 
include full service floral de-
partment; expanded produce 
department with organic items; 
expanded check-stand area with 
self checkouts; full service meat 
and seafood; new pharmacy with 
enclosed waiting area; new full 
service bakery department; new 
full service Starbuck’s with inside 
seating; new outside seating area 
for customers; and garage parking 
with multiple access points, eleva-
tors, escalators and cart movers.

John Piva, Vons vice presi-
dent of operations for San Diego, 
said he was most excited about 
the expanded organic produce 
section and the gluten-free 
departments. “I think its just 
reflective of what the community 
wanted here,” Piva said. 

Brian Braaten, vice president 

of real estate for Vons Corpora-
tion, said the physical struc-
ture reflected the needs of the 
community with it’s “podium” 
style, being built up instead of 
out. “What we did was [we] took 
advantage of local topography 
so we didn’t have to change the 
landscape too much…. By doing 
that, we were able to get some 
very convenient parking, which 
this area is in need of, so that was 
an added bonus, creating a store 
like this without creating too 
much mass,” Braaten said. 

Additionally, the decoration 
of the store includes art, plants, 
water features and mosaic tiles.  

At the March 28 fundraiser, 
representatives from Safeway, 
Vons’s parent company, and 
Councilmembers Kevin Faulcon-
er and Todd Gloria spoke about 
the new building. 

“I’d like to say, first and fore-
most, to the Mission Hills and 
Hillcrest community, congratula-
tions; congratulations to every-
body’s hard work,” Faulconer 
said. “This store is phenomenal, 
and it’s a credit to Vons for invest-
ing and believing in this commu-
nity about what we needed and 
what was possible.”

Faulconer said, in its planning 
stages, the most important ele-
ments were that the new structure 
was large enough, had enough 
parking and that it was architectur-
ally suited for the community. He 
said Vons succeeded on all counts.

Gloria said the Vons Corpora-

tion showed respect to the commu-
nity by meeting with community 
associations and community plan-
ning groups in the design process, 
and investing in the community. 

“I recognize you could have 
made an investment at any of 
those 277-something stores you 
have, but you did it here in Mis-

sion Hills and Hillcrest, [and] 
that’s bringing new jobs to our 
community when we need them 
most,” he said. 

Gilbert Gonzalez, Vons direc-
tor of public affairs, said the store 
will employ 120 people, 50 of 
which are returning employees 
that worked in the old store. 

Piva emphasized Vons’s part-
nership with local nonprofits, in-
cluding the San Diego Food Bank, 
to which Vons donated 2.5 million 
pounds of food last year. “We re-
ally do celebrate being in the local 
community,” Piva said, adding 
they were celebrating the eve-

ning as a fundraiser for Mama’s 
Kitchen, a nonprofit organization 
that provides nutritious, home-
delivered meals to those afflicted 
with HIV, AIDS or cancer. 

Mama’s Kitchen executive 
director Alberto Cortéz thanked 
those who donated and the Vons 
Corporation for having the event. 
“The services that we provide 
make economic sense, they 
make nutritional sense and they 
make human sense,” he said. 
“I’m grateful for the community 
of San Diego and to Vons for the 
support you provide to Mama’s 
Kitchen.”u

Mission Hills Vons opens
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marCH 30
Preschool storytime: 10:30 to 

11 a.m., Mission Hills Library, 925 
W. Washington St., 692-4910, tinyurl.
com/missionhills, free.

Hills Like Elephants: 8:30 
p.m., CD release party, Soda Bar, 
3615 El Cajon Blvd., $8

The Healing Energy of Color 
exhibit: noon, artworks of San 
Diego artists Desolina and Christina 
Thomas embody the concept of 
healing with their language of color, 
Glimpse Gallery, 3813 Ray St., free

Preschool storytime: 10:30 - 11 
a.m., Mission Hills Library, 925 W. 
Washington St., 692-4910, tinyurl.
com/missionhills, free.

marCH 31 
Golden Hill Farmer’s Market: 

8 a.m. to noon every Saturday, B St. 
between 27th and 28th Streets, free.

Old Town Farmer’s Market: 
9 a.m. to 3 p.m. every Saturday, 
Harney Street, free.

Children’s Craft Time: 10 a.m., 
craft projects for 3 – 8 year olds, 
Mission Hills Library, 925 West 
Washington St., 692-4910, tinyurl.
com/missionhills, free.

aPril 1
Hillcrest Farmer’s Market: 

9 a.m. to 2 p.m. every Sunday, Hill-
crest DMV, 3960 Normal St., free.

La Fierce: 8:30 p.m., 20-dancer 
cast performance, 21 and older 
event, Numbers Night Club, 3811 
Park Blvd., $5

Folding Mr. Lincoln: 10 a.m., 
Rebecca’s Coffee House, 3015 Juni-
per St., no cover 

April Fools surprise: 5 p.m., 
a surprise April Fool’s Day activity, 
Baja Betty’s, 1421 University Ave., 
no cover

aPril 2 
Titanic – The Artifact Exhibi-

tion: 10 a.m., showcasing over 200 
artifacts from the Titanic, San Diego 
Natural History Museum, 1788 El 
Prado, general admission $17

How Things Fly: 10 a.m., Visit 
the four zones of How Things Fly: 
Aerodynamics, Propulsion, Meteo-
rology and Air Traffic Control, each 
giving an insight into the world of 
flight. San Diego Air and Space Mu-
seum, general admission $17.50

Tai Chi Chuan: 6 p.m., Qi 
Gong/Taoist meditation classes 
ongoing, 4229 Park Blvd., free

aPril 3 
Residents Free Tuesdays in 

Balboa Park: hours vary by muse-
um, participating museums include 
Reuben H. Fleet Science Center, 
Centro Cultural de la Raza, San 
Diego Model Railroad Museum, San 
Diego Natural History Museum. 
Free for San Diego Residents with 
ID, active military and dependents

Pajama Storytime: 6:30 p.m., 
children are invited to an evening 
storytime with books and possibly 
singing and puppets. Feel free to 
come dressed in your pajamas. Mis-
sion Hills Branch Library, 925 West 
Washington St., free 

Drop-in crochet club: 5 p.m., 
reservations are not required and 
supplies are not provided, North 
Park Library 3795 31st St., free 

I.C.S.C. (Irish Congress 
of Southern California) board 
meetings: 6 p.m., Imperial House, 
505 Kamlia Ave, free

aPril 4
Mission Hills Farmer’s Mar-

ket: 3 to 7 p.m. every Wednesday, 
4050 Falcon St., free

Lego playtime: 5 p.m., North 
Park Branch Library, 3795 31st 
St., free 

Homework helpers: 6 – 7:30 
p.m., North Park Branch Library, 
3795 31st St., free

Lego playtime: 5 p.m., Mission 
Hills Branch Library, 925 West 
Washington St., free 

aPril 5
North Park Farmer’s Market: 

3 to 7 p.m. every Thursday, parking 
lot behind CVS at 32nd St. and 
University Ave., free.

Beauty by Dolly first 
anniversary: 10 a.m., 25 percent 
discount off of a brow consulta-
tion and threading for those with 
a 92103 or 92104 area code, 3650 
Fifth Ave., no cover

Seeds at Urban Farm Din-
ner: 7 p.m., a farm dinner fundraiser 
that will benefit the Urban Agricul-
ture program, Sea Rocket Bistro, 
3382 30th St., $30 with additional 
cost for beer or wine pairings  

aPril 6
Golden Hill Farmer’s Market: 

8 a.m. to noon every Saturday, B St. 
between 27th and 28th Streets, free.

Old Town Farmer’s Market: 
9 a.m. to 3 p.m. every Saturday, 
Harney Street, free.

Preschool storytime: 10:30 to 11 
a.m., Mission Hills Library, 925 W. 
Washington St., 692-4910, tinyurl.
com/missionhills, free.

aPril 7
Hillcrest Farmer’s Market: 

9 a.m. to 2 p.m. every Sunday, Hill-
crest DMV, 3960 Normal St., free.

Golden Hill Farmer’s Market: 
8 a.m. to noon every Saturday, B St. 
between 27th and 28th Streets, free.

A Room with a View: 8 p.m., 
based on E.M. Forster’s novel about 
a freethinking girl in a corseted age, 
Old Globe Theater, 1363 Old Globe 

CalendarofEvents

see Calendar, page 17
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How do you convert 15,000 
square feet of dead space that for-
merly housed various department 
stores into a warm and alluring 
neighborhood restaurant?

Easy. Gather up some adven-
turous investors; weather through 
the road bumps involved for secur-
ing permits and building codes; 
decorate tastefully, and voilà. 

To the delight of Uptown resi-
dents on the prowl for classic Pan-
Asian cuisine, Wang’s North Park 
has supplanted what was once a 
J.C. Penney (before the Fashion 
Valley Mall was built), then REI 
and most recently, Big Lots. The 
two-level structure was built in 
the early 1950s and sat vacant for 
the past four years. Now, it fills 
a strategic commercial gap on 
University Avenue by ranking as 
the largest restaurant North Park 
has ever seen.

Wang’s greets with towering 
ceilings that loom over a sedat-
ing palette of earthy textures 
and colors. Between the bar 
lounge and general seating 
area is a metal bonsai tree with 
convincing, leafy branches. Soft, 
recessed lighting flows through-
out the colossal room along 
with a couple of giant pendant 
lights floating above the bar. 
In May, the restaurant’s spa-
cious mezzanine section will be 
utilized for customer spillovers, 
af fording visitors overhead 
views of the élan. 

My dining companion knew 
exactly how to navigate the menu, 
having eaten here a couple of 
times since Wang’s opened in No-
vember. As she quickly pointed 
out in conjunction with our astute 
waiter, the main entrees are 
conveniently divided into “sweet,” 
“spicy” and “savory” categories. 
The goal is to tempt you into 
ordering a variety of diverse 
dishes, some of which we tend to 
overlook in long, runoff menus.

It worked for me. By the time 
we wolfed down our starters -- a 
dozen salt and pepper shrimp; a 
ramekin of nourishing edamame 
hummus served with lightly fried 
wonton chips; and a colorful 
peanut-lime chicken salad -- I 
was ready to break my hopeless 
routine of Kung Pao chicken. The 
Hunan pork, listed underneath, 
proved equally stimulating thanks 
to its chili-specked oyster sauce 
cloaking thin, tender ribbons of 
the pork. Crunchy water chest-
nuts and baby corn added the 
right crunch.

I generally have lousy luck 
with beef dishes in Asian restau-
rants because the meat is always 
tough. But the “asparagus & 
mushroom beef” entrée from the 
“savory” category left us wonder-
ing if the kitchen is using filet. 
Served also in oyster sauce, sans 
the peppers and a little salty, every 
medallion was smooth to the bite.

Our waiter steered us to the 
“sweet” dish of the meal, a big 
filet of flaky, mild perch coated in 

panko crumbs and topped with 
pineapple chunks. The fish takes 
on its primary sugar jolt from 
Thai-style peanut sauce that tast-
ed more like a glaze. It worked 
just as well on the fish as it would 
a cupcake. Even better, the panko 
crust on the filet behaved flaw-
lessly in the to-go box, retaining 
its crunchiness hours later.

Also from the “sweet” category 
is walnut shrimp constructed with 
honey-mustard aoili, which my 
companion raved about from her 
past visits along with the curry 
chicken (spicy) and “really good” 
barbecue salmon (savory). 

“Finally,” she added, “we 
have a Chinese restaurant in 
San Diego that serves great 
food and where it doesn’t feel 
like you’re being rushed.”

Wang’s North Park is the 
younger, but plumper sister to 
Wang’s in the Desert in Palm 
Springs. The cocktail list here, 
we’re told, is more developed. 
We lucked out with two martinis 
boasting perfection: the Green 
Skyy made with citrus vodka, 
wasabi, cucumber and lime juice; 
and the Long Duck Dong, which 

combines ginger vodka with 
lemon grass, cucumber and lemon 
juice. Each is sweetened with just 
a tinge of simple syrup; their out-
comes dangerously delicious.

While the menu shows off 
dishes that are familiar to 
Asian kitchens across 
America, the strik-
ing atmosphere 
and subtle recipe 
twists add pa-
nache to the 
meals. Provided 
you can resist 
your custom-
ary choices, 
Wang’s guides 
you through the 
process of creating 
fresh habits from new 
flavors.u

Wang’s North Park  
3029 University Ave. (North Park)

619-291-7500
Prices: Soups, salads & appetizers, 

$4 to $9; entrees, $8 to $17

FRANk SAbATINI  jR . /  RESTAURANT REVIEW

Fresh organics and pulled chicken strike 
a zesty match in Wang’s peanut-lime 

salad. (Photo by 
Frank Sabatini Jr.)

Filet of perch is coated in panko and sweetened with peanut 
glaze and pineapple. (Photo by Frank Sabatini Jr.)
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Come on  
Ge t  Happy!

Dr. Ink

LOTUS THAI
3761 Sixth Ave. (Hillcrest)

619-299-8272
Happy Hour: 5 to 7 p.m., daily

High fives at Lotus Thai

Think in multiples of five 
when entering the tranquil 
confines of Lotus Thai Cuisine 
in Hillcrest for happy hour. The 
long-established restaurant, 
famous for its corn fritters and 
precise execution of colored 
curries, has rolled out a menu 
of appetizers and drinks priced 
without complication.

For $5 apiece, you can swim 
in a 21-ounce beer from Thailand 
or Japan while noshing on various 
appetizers such as lemongrass 
pork, chicken satay, shrimp tem-
pura and more at the same cost. 
The five-spot specials apply also 
to soju cocktails and wines by the 
glass, all served within eyeshot 
of a trickling water feature and a 
linear seating arrangement that 
would easily pass muster by a 
feng shui expert.

Rarely, if ever, will you 
encounter at Lotus the raucous, 
booze-guzzling crowds of other 
happy-hour scenes, where admit-
tedly I’ve been known to blow my 
budget on high-powered cocktails 
and loud jukeboxes. Here, you 
decompress through quiet con-

versation with friends, unloading 
your day’s highs and lows while 
sharing the dining room with 
customers eating full meals from 
the regular menu.

Visiting with a friend who 
prefers civility over frivolity, we 
each nursed from jumbo bottles 
of Singha beer, which is brewed 
in Bangkok and known for its 
sweet, malty notes. Though not 
so difficult to find, we reveled 
over its $5 price tag opposed to 
about $8 that you’d pay per bottle 
on the retail market. If our eyes 
served us correctly after polish-
ing most of it off, the label’s fine 
print showed the beer ranks at a 
sturdy 6 percent alcohol. Bring 
on the appetizers!

The chicken satay featured 
four skewers of breast meat 
conforming to the length of each 
stick. They’re served with cu-
cumber relish and peanut sauce 
sporting a sweet, silky sheen. 
Good pickings, but not enough 
to anchor our feet to the ground 
afterwards. So we proceeded to 
tofu fries, adding a dose of chili 
paste to them along with way, 
and then ultimately filling up 
on an order of tasty Thai corn 
fritters, which incorporate corn 
and green beans. In the end, we 
came away with stomachs full 
of fizzy Thai lager and mildly 
spiced eats for a painless $12.50 
a piece.u

RATINGS:

Drinks: 
Hard alcohol goes missing from the 
drink list, although the Asian beers, 
assorted soju cocktails and several 
wines by the glass leave you with 
plenty of choices.

Food:
Choose from nearly a dozen appetiz-
ers ranging from green papaya salad 
and shrimp tempura to classic chicken 
satay and the restaurant’s signature 
corn fritters.

Value:
everything is $5 during happy hour. 
Food and drink portions vary, how-
ever. The beers are served in large, 
21-ounce bottles; wines by the glass 
appear generously poured; and tofu 
French fries and corn fritters are ad-
equately filling.

Service:
service is swift, thanks to a well-
staffed dining room.

Duration:
Get your Thai food and drink fix any 
day of the week, as happy hour ex-
tends through weekends.

For advertising, call Mike at
(619) 961-1958

UPTOWN 
DINING

Lowest rates! • Includes a 
300 word write up •  

Get reuslts!

(left) Chicken 
satay is among a 
dozen appetizers that 
sell for $5 apiece dur-
ing happy hour at Lotus 
Thai Cuisine. (right) A 
single 21-ounce bottle 
of Singha Thai Lager 
feels like three after 
consuming it. 
(Photos by 
Dr. Ink)



“ANNA CHRISTIE” 
Through April 15

Tues. & Wed. 7 p.m. 
Thurs. & Fri. 7 p.m. 
Sat. 2 & 8 p.m. 
Sun. 2 & 7 p.m.

The Old Globe Theatre 
Info: 619-234-5623 
Web: www.theoldglobe.com 
Tickets: $29-$69

15DIY 
Project:
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By Charlene Baldridge
SDUN Theater Critic

The Old Globe opened Eugene 
O’Neill’s Pulitzer Prize-winning 
“Anna Christie,” March 15 in the 
White Theatre at the Conrad Pre-
bys Theatre Center in Balboa Park. 
Directed by Daniel Goldstein, the 
play is part of the Globe’s “Clas-
sics Up Close” series, intended to 
reexamine American classics. 

Premiering in 1921, the piece 
is set in a lowlife waterfront bar 
in New York City and on a coal 
barge plying local waterways and 
coastal ports, circa 1910. Major 
characters are Anna Christopher-
son, who refers to herself as Anna 
Christie; her errant yet loving 
father, Chris; Chris’s mistress, 
Marthy; and an Irish seaman 
saved from “That Old Devil Sea,” 
which looms large in Chris’s mind 
as bringer of bad things. In the 
past, with the death of Chris’s 
brothers and now, the Irish sailor. 
Chris would not want his daughter 
marrying a seaman.

In the play’s initial scene, the 
drunken Chris and Marthy hoist 
a few. He has received a letter 
from Anna saying she taking the 
train to live with him. Marthy is 
persuaded to move out, no hard 
feelings. Chris leaves and Anna 
arrives, neither Marthy nor Anna 
knowing initially who the other is. 
The scene between the frail yet 
strong Anna (Jessica Love) and 
the earthy, good-hearted Marthy 
(Kristine Nielsen) reveals every-
thing onlookers need to know 
going forward. Anna’s come from 
Minnesota, where she’s been living 
with her late mother’s relatives 
since she was five years old. She 
does not remember her father, who 
takes her to the homey house on 
the barge and swears he will care 
for her the rest of her life.

Anna falls in love with the sea, 
even more so when it delivers up a 
half-drowned Irish seaman named 
Mat Burke (Austin Durant), a wild, 
brawling, beefy man who wants 
to settle down for love of a good 
woman. As played by Durant, Mat 
posses the same edgy combination 
of lout and lover as Tennessee Wil-
liams’ later Stanley Kowalski. 

Chris (Bill Buell) is against the 
match for many reasons. Anna is 
reluctant to marry Mat, and when 
it becomes apparent that each of 
the two men wants to run her life, 
she sits them down and reveals 
her tawdry past, sending both 
off on a tear. The denouement is 
unexpected, even funny, although 
the Old Devil Sea seems to bode 
dark events.

Jessica Love is a less jaded 
Anna than remembered from the 
Greta Garbo film (her first talkie, 
in 1930). This Anna is appealing 
naive despite her hard life. As 
Chris, Bill Buell’s Swedish accent 
is at first a challenge to under-
stand. Later in the play it seems 
inconsistent, fading in and out. 
Though he initially plays with a 
tad too much volume and bluster, 
some of his later scenes with 
Anna are most affecting. The most 
fascinating, well-performed and 
perhaps best-written character of 

all is Nielsen’s Marthy, who slips 
away at the end of Act I and never 
returns, at least in the play.

Goldstein’s production is tight 
and tense, an engrossing two and 
a half hours, with frightening fight 
scenes directed by George Yé. 
Scenes are played upon Wilson 
Chin’s imaginative set, lighted at-
mospherically by Austin R. Smith. 
Denitsa Bliznakova’s distressed 
costumes could not be better. One 
could almost smell the sea and 
sweat. I have a huge quibble with 
composer Chris Miller’s original 
music, a piano score that becomes 
intrusively loud and annoying in 
Paul Peterson’s sound design.u

Old Globe opens O’Neill romance

(left) Jessica Love as Anna Christopherson and Austin Durant as Mat Burke in 
The Old Globe’s “Anna Christie.” (Photo by Henry DiRocco)

(left) Bill Buell as Chris Christopherson and Jessica Love as Anna 
Christopherson in The Old Globe’s “Anna Christie.” (Photo by Henry DiRocco)
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By Monica Garske
SDUN Reporter

Hillcrest’s Whaley Studios 
is not a standard jewelry store; 
it’s far more unique. Instead of 
housing display cases filled with 
pre-made merchandise, Whaley 
Studios offers clients the opportu-
nity to make their own jewelry in a 
state-of-art workshop dedicated to 

pure creativity.
Lifelong jewelry aficionado 

Jay Whaley, who’s been running 
his business in Hillcrest for the 
past eight years, operates this 
hidden gem, located at 3848 Fifth 
Ave., on the second floor.

Whaley, who has specialized in 
the art of lost-wax castings since 
the late 1960s and taught jewelry-
making classes at UCSD for 24 
years, hosts weekly classes at his 
studio where clients learn the 
basics of metalsmithing and make 

original jewelry completely 
from scratch.

“Students come in 
with sketches or ideas of 

whatever they want to make and 
I teach them to make that piece, 
step by step. Whether it’s rolling 
metal, carving a lost-wax model or 
using a torch, they do everything 
themselves, from the ground up,” 
Whaley said. 

Whaley also explained how a 
lost-wax model works, “The exact 
image of the jewelry piece you 

want to make gets cast into a mold 
and is surrounded by plaster. After 
firing it up, the wax melts away 
[and is] ‘lost’ in the process, leav-
ing a hollow cavity that you can 
then pour your molten metal into 
to make the piece of jewelry.”

Whaley said he offers two 
different types of classes at his 
studio, group classes and private 
classes. The group classes are 
part of a nine-week session and 
students have the option to take 
them on Mondays, Tuesdays or 
Wednesdays. Each class lasts 
two-and-a-half hours and accom-
modates up to 10 students.

The private-style classes also 
take place once a week, but are 
four hours long and have a maxi-
mum of four students per class.

In a typical year, Whaley said 
he teaches five of these nine-week 
group and private sessions. He 
also hosts several specialty work-
shops featuring jewelry-making 
experts from around the country.

For each session, Whaley lets 
students make whatever they 
want. He said he believes not 
having a predetermined project 
allows for more creative freedom 
in his workshop and considers 
this flexibility part of his signature 
teaching style.

“I don’t want all of my stu-
dents to make the same thing 
because I figure everybody has 
their own ideas. I’m pushing my 
students to really be creative and 

do their own thing. They like 
it that way. My students are at 
different skill levels and bounce 
ideas off each other so it makes 
for a very creative environment,” 
Whaley said.

During classes, Whaley said 
his main job is to observe and an-
swer any questions students have. 

One longtime student who said 
she appreciates Whaley’s teaching 
style is Rika Malone. She’s been 
taking classes at Whaley Studios 
for the past six years.

Over time, Malone said she’s 
made more than 10 custom pieces 
of jewelry including bracelets, ear-
rings, rings and necklaces.

Most recently, she made a 
ring at Whaley Studios with her 
mother who was visiting from 
Japan. Malone has also made mul-
tiple custom pendant necklaces 
for her husband – who co-owns 
the Empire House restaurant on 
University Avenue – and his staff.

“[Whaley’s] classes are so 
relaxed, they almost feel therapeu-
tic. We all get to share our ideas 
while working and socializing. 
One of my favorite things I’ve 
made is a chunky ring out of a 
piece of glass I brought back from 
a trip to Ireland,” Malone said.

In addition to teaching classes, 
Whaley also offers a Wedding 
Ring Workshop where couples can 
make their own custom wedding 
rings. He also personally makes 
original jewelry at the request 
of clients who prefer ordering 
unique pieces rather than making 
the jewelry themselves.

Currently, Whaley said he’s 
working on diversifying his busi-
ness by developing functional 
tools to make his craft easier. He’s 
in the process of patenting several 
new jewelry-making tools that 
he hopes to debut in May at the 
annual Society of North American 
Goldsmiths conference.

He also said he’s working to of-
fer more mass-production options 
to his clients so they can make 
larger quantities of their own 
custom creations. Whaley said 
several of his clients have turned 
their jewelry-making hobby into 
small businesses, selling the items 
they make at his studio.

For more information on 
classes and workshops, visit 
WhaleyStudios.com.u

DIY Project: 
Make your own custom jewelry 
at Whaley Studios in Hillcrest

Some of the machinery at the Whaley 
Studio in Hillcrest. (Photo by Monica Garske)

Rika Malone and her mother making custom jewelry. 
(Photo courtesy of Jay Whaley/Whaley Studios)

Pieces by Jay 
Whaley made  
for his girlfriend, 
using a eucalyptus 
leaf design. (Photo 
courtesy of Jay Whaley/
Whaley Studios)

Visit us on  

www.sdcnn.com

Pick Up our Next Issue  
April

13
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 Uptown Crossword

Remebering jane Austen Answer key, page 19

Sudoku Answer key, page 19

Uptown’s

Way, tickets start at $39
National Coffee Cake Day: 

5:30 a.m., Kona Coffee Company 
will offer free slices of coffee 
cakes to the first 50 patrons who 
mention National Coffee Cake 
Day, 3995 Fifth Ave., free 

The Pride: 8 p.m., Alexi Kaye 
Campbell’s “time-shifting explo-
ration of identity and passion,” 
Diversionary Theater, 4545 Park 
Blvd., $31 

aPril 8
Hillcrest Farmer’s Market: 

9 a.m. to 2 p.m. every Sunday, 
Hillcrest DMV, 3960 Normal St., 
free.

La Fierce: 8:30 p.m., 20-danc-
er cast performance, 21 and older 
event, Numbers Night Club, 3811 
Park Blvd., $5

Unusual Suspects: 10 a.m., 
Exhibition of paintings and 
photographs by Holly Roberts, 
Museum of Photographic Arts, 
1649 El Prado, free - $6

aPril 9
Drop-in Knitting Club: 5 

p.m., North Park Library 3795 
31st St., reservations not required 
and supplies not provided, free. 

aPril 10
Residents Free Tuesdays 

in Balboa Park: hours vary by 
museum, participating museums 
include Museum of Photographic 
Arts, San Diego History Center, 
Veterans’ Museum and Memo-
rial Center. Free for San Diego 
Residents with ID, active military 
and dependents

Pajama Storytime: 6:30 
p.m., children are invited to an 
evening storytime with books 
and possibly singing and pup-
pets. Feel free to come dressed 
in your pajamas. Mission Hills 
Branch Library, 925 West Wash-
ington St., free 

I.C.S.C. (Irish Congress 
of Southern California) board 
meetings: 6 p.m., Imperial 
House, 505 Kamlia Ave, free

aPril 11
Old Town Community Plan-

ning Group meeting: 3:30 p.m., 
open participation from communi-
ty members, Whaley House 2476 
San Diego Ave, free 

Mission Hills Farmer’s 
Market: 3 to 7 p.m. every 
Wednesday, 4050 Falcon St., free

Lego Playtime at the Library: 5 
p.m., North Park Branch Library 
3795 31st St., free

Homework Helpers: 6– 7:30 
p.m. North Park Branch Library, 
3795 31st St., tutoring for children 
of grades, all subjects, free

Lego Playtime: 5 – 6 p.m., 
Mission Hills Library, 925 West 
Washington St., free. 

aPril 12
North Park Farmer’s Mar-

ket: 3 to 7 p.m. every Thursday, 
parking lot behind CVS at 32nd 
St. and University Ave., free

University Heights Com-
munity Forum Series: 6 p.m., 
“Tools for Preserving Community 
Character: Conservation Areas,” 
Grace Lutheran Church, 3993 
Park Blvd, free 

Cookie and Wine Pairing: 
7 p.m., specializing “in unique 
truffle stuffed cookies and other 
delectable stuffed cookies,” Jake’s 
on Sixth, 3755 Sixth Ave., $18

The Pride: 8 p.m., opening 
day, Alexi Kaye Campbell’s “time-
shifting exploration of identity and 
passion,” Diversionary Theater, 
4545 Park Blvd., $45 u

FRoM PaGe 12

CALENDAR
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HELP WANTED

AUTOS WANTED

AUTOS DONATIONS

FINANCIAL SERVICES

BUSINESS OPPORTUNITY

ADOPTION

WANTED TO BUY

EDUCATION

MONEY TO LEND

TV

HEALTH, FITNESS & MEDICAL

S a l e s  &  R e n t a l s

DOWNTOWN

NORTH PARK

NORMAL HEIGHTS

619.640.7530
www.sdforrent.com

3128 El Cajon Blvd. San Diego, CA 92104

425 W. Beach#1401. 2bd 2ba
in Aqua Vista. $2400 rent $2400 
deposit. View, pool, gym,
valet parking.

4074 Swift Ave. 1000 sq. ft. 2bd, 
2ba, in a gated community. 
Perfect roommate unit with 2 full 
baths, fireplace and underground 
parking. $1250 rent, $1250 
deposit. Cats ok with deposit.

3546 Nile, 2bd, 1ba house. Large 
yard, $1400 rent $1400 deposit. 
Washer dryer hook ups Pet on 
approval.

3171 Adams Ave. $800 rent, 
$800 deposit. Small cottage 
with Hdwd floors in a gated 
community. Avail, April 1st.

MISCELLANEOUS

REAL ESTATE / RENTALS

MISC. FOR SALE

EMPLOYMENT

PREGNANT? CONSIDERING 
ADOPTION?  You choose from 
families nationwide.  LIVING EX-
PENSES PAID.  Abby’s One True 
Gift Adoptions. 866-413-6292, 
24/7 Void/Illinois  

PREGNANT? CONSIDERING 
ADOPTION? Talk with caring 
adoption expert. You choose from 
families nationwide. LIVING EX-
PENSES PAID. Call 24/7 Abby’s 
One True Gift Adoptions 
866-413-6296

A-1 DONATE YOUR CAR! Breast 
Cancer Research foundation! Most 
highly rated breast cancer charity 
in America! Tax Deductible/Fast 
Free Pick Up. 800-771-9551 www.
cardonationsforbreastcancer.org

CARS/TRUCKS WANTED! Top 
$$$$$ PAID! Running or Not, All 
Years, Makes, Models. Free Tow-
ing! We’re Local! 7 Days/Week. 
Call Toll Free: 1-888-416-2330

DONATE A CAR - HELP CHIL-
DREN FIGHTING DIABETES. 
Fast, Free Towing. Call 7 days/
week. Non-runners OK. Tax 
Deductible. Call Juvenile Diabetes 
Research Foundation 
1-800-578-0408

DONATE YOUR CAR to CAN-
CER FUND of AMERICA to help 
SUPPORT CANCER PATIENTS. 
Tax Deductible. Next Day Towing. 
Receive Vacation Voucher. Call 7 
Days 1-800-835-9372 

DONATE YOUR CAR to CHIL-
DREN’S CANCER FUND of 
AMERICA and help end CHILD-
HOOD CANCER. Tax Deductible. 
Next Day Towing. Receive Vaca-
tion Voucher. 7 Days 
1-800-469-8593

Donate Your Car! Civilian Veterans 
& Soldiers Help Support Our U.S. 
Military Troops 100% Volunteer 
Free same Day Towing. Tax De-
ductible. Call and Donate Today! 
1-800-471-0538

TOP CASH FOR CARS,   Any 
Car/Truck, Running or Not. Call for 
INSTANT offer: 1-800-454-6951  

WE BUY CARS! Running or Not. 
Any Make, Model or Year. Call to-
day for an INSTANT OFFER.  Free 
Towing/Pickup. Top Dollar. We’re 
Local! 1-800-844-3595

MYSTERY SHOPPERS! Earn up 
to $150 daily. Get paid to shop pt/ft. 
Call now 1-888-750-0193.

$5,000 Signing Bonus! Frac Sand 
Owner Operators. More Texas work 
than trucks! Must have tractor, 
blower & pneumatic trailer 
817-926-3535

Good Money! Weekly! Homework-
ers needed NOW! Details: Rush 
Long SASE: NHA, 28 E. Jackson, 
#F-458, Dept. NANI, Chicago, IL 
60604-2263 
WWW.EASYBABYCASH.COM 

Start Earning Now! $1000’s 
Weekly For Placing Free Online 
Classifieds Just Like This One. Get 
Paid Daily! Call 1-800-818-4395 
www.987wow.com

  Real Estate Licensing School.    
  Online & Live Classes. Century 
  21 Carole Realty 619-497-4900.  
  Clare Institute 619-794-0055

Finish High School at home in a 
few weeks. First Coast Academy, 
1-800-658-1180x130 
www.fcahighschool.org

MOVIE EXTRA’S. Earn up to 
$300 per day. No experience re-
quired. All looks and ages. 
Call 1-800-605-8692 

Unemployed Parents receive 
Income Tax Return, $1500 for one 
child, $3000 for two, and $4000 for 
three. Call Now 1-800-583-8840 
www.x-presstaxes.com

Small Business Credit Guaranteed! 
$7,000 Credit Line to Fund or 
Grow Your Business. Call Today 
for Approval 800-639-1507 
Call between 9-6 Eastern

We buy structured settlement and 
annuity payments. Get a $1,000 
cash advance for your payments. 
Call 877-536-3703 today!

Are you paying TOO much for your 
PRESCRIPTION?    SAVE 90% 
by ordering through our Canadian 
Pharmacy. $25 off and FREE SHIP-
PING CALL (888)437-0414  

TAKE VIAGRA 100MG and CIA-
LIS 20mg! 40 Pills + 4 FREE for 
only $99. #1 Male Enhancement, 
Discreet Shipping. Save $500! Buy 
The Blue Pill! 1-888-796-8870

AIRLINES ARE HIRING – Train 
for hands on Aviation Career. FAA 
approved program. Financial aid if 
qualified - Job placement assis-
tance.  CALL Aviation Institute of 
Maintenance 888-889-1346 toll free

Drivers CR England has immedi-
ate openings! •Dedicated lanes 
available. •No relocarion. •Lead-
ing equipment & pay-per-mile. No 
CDL? Paid training! 
Age 21+ 866-271-2543

** ABLE TO TRAVEL ** Hiring 
10 people, Work- travel all states, 
resort areas. No experience. Paid 
training/Transportation provided. 
18+ 1-888-853-8411 
www.protekchemical.com

ACTORS/MOVIE EXTRAS 
needed immediately! $150-$300/
day depending on job. No experi-
ence, all looks needed. 1-800-561-
1762 Ext A-104

Mystery Shoppers Needed Earn up 
to $150 per day Undercover Shop-
pers Needed to Judge Retail & Din-
ing Establishments Experience Not 
Required Call Now 888-380-3513

MEMORY FOAM THERAPEU-
TIC NASA MATTRESSES T-$299 
F-$349 Q-$399 K-$499 ADJUST-
ABLES - $799 FREE DELIV-
ERY LIFETIME WARRANTY 
90 NIGHT TRIAL 1-800-AT-
SLEEP1-800-287-5337 
WWW.MATTRESSDR.COM

Dish Network lowest nationwide 
price $19.99 a month.  FREE HBO/
Cinemax/Starz FREE Blockbuster 
FREE HD-DVR and install.  Next 
day install 1-800-413-3897    

AT&T U-Verse for just $29.99/
mo!  SAVE when you bundle 
Internet+Phone+TV and get up to 
$300 BACK! (select plans). Lim-
ited Time CALL NOW! 
800-307-5308

SOCIAL SECURITY DISABIL-
ITY BENEFITS. WIN or Pay 

Nothing!  Start Your Application 
In Under 60 Seconds.  Call Today! 
Contact Disability Group, Inc.  
Licensed Attorneys & BBB Accred-
ited.  Call 888-606-4790

ATTEND COLLEGE ONLINE 
from Home.  *Medical, *Business, 
*Criminal Justice, *Hospitality. Job 
placement assistance. Computer 
available. Financial Aid if qualified. 
Call 800-494-3586 
www.CenturaOnline.com

AIRLINE CAREERS begin here - 
Become an Aviation Maintenance 
Tech. FAA approved training. 
Financial aid if qualified - Housing 
available. Job placement assistance. 
Call AIM (866)453-6204 

Canada Drug Center is your choice 
for safe and affordable medications. 
Our licensed Canadian mail order 
pharmacy will provide you with 
savings of up to 90% on all your 
medication needs. Call Today 888-
734-1530 for $25.00 off your first 
prescription and free shipping.

CASH FOR CARS,   Any Make or 
Model! Free Towing.   Sell it TO-
DAY. Instant offer: 1-800-864-5784  

Bundle & Save on your CABLE, 
INTERNET PHONE, AND 
MORE.  High Speed Internet start-
ing at less than$20/mo. 
CALL NOW!   800-375-1270 

$$OLD GUITARS WANTED$$ 
Gibson,Fender,Martin,Gretsch. 
1920’s to 1980’s. Top Dollar paid. 
Toll Free: 1-866-433-8277

**OLD GUITARS WANTED!** 
Fender, Gibson, Martin, Gretsch, 
Prairie State, Euphonon, Larson, 
D’Angelico, Stromberg, Ricken-
backer, and Mosrite. Gibson Man-
dolins/Banjos. 1930’s thru 1970’s 
TOP CASH PAID!1-800-401-0440

AIRLINES ARE HIRING – Train 
for hands on Aviation Maintenance 
Career. FAA approved program. 
Financial aid if qualified – Housing 
available Call AIM (888) 686-1704

AT&T U-Verse for just $29.99/
mo!  SAVE when you bundle 
Internet+Phone+TV and get up to 
$300 BACK! (select plans). Lim-
ited Time Call NOW! 
877-276-3538 

ATTEND COLLEGE ONLINE 
from Home.  *Medical, *Business, 
*Criminal Justice. Job placement 
assistance. Computer available. 
Call 800-510-0784 www.Centura-
Online.com

Bundle & Save on your CABLE, 
INTERNET PHONE, AND 
MORE.  High Speed Internet 
starting at less than$20/mo. CALL 
NOW! 800-314-9361

CA$H PAID-UP TO $25/BOX 
for unexpired, sealed DIABETIC 
TEST STRIPS! 2 DAY PAYMENT 
& PREPAID shipping. SE HABLA 
ESPANOL. Emma 1-888-776-7771 
www.Cash4DiabeticSupplies.com

CASH FOR CARS: All Cars/
Trucks Wanted. Running or Not! 
Top Dollar Paid. We Come To You! 
Any Make/Model. Call For Instant 
Offer: 1-800-864-5960

DIRECTV $29.99/mo $0 Start 
Costs! Free HBO CINEMAX 
SHOWTIME STARZ! FREE HD/
DVR! Free Installation! We’re “Lo-
cal” Installers! 800-758-1657

Dish Network $19.99/mo! Free HB
O+Showtime+Cinemax+Starz+Blo
ckbuster! Free HD/DVR! Next Day 
Install! Ask About Internet/TV/

Phone Bundles! 800-732-0574

EARN COLLEGE DEGREE 
ONLINE *Medical, *Business, 
*Criminal Justice. Job placement 
assistance.  Computer available.  
Financial Aid if qualified. SCHEV 
certified. Call 800-510-0784 
www.CenturaOnline.com

EnjoyBetterTV DISH Network 
Authorized Retailer Offers, FREE 
HD for Life, Packages from $19.99/
mo. Includes locals, 3 HD receivers 
free. Restrictions Apply. 
Call NOW!! (877) 594-2251

Low Testosterone? FREE 30 Day 
Supply of Progene! All Natural 
Supplement for More Power & 
Performance! Pay only S&P 
800-908-2214

Reach over 20 million homes na-
tionwide with one easy buy! Only 
$2,395 per week for a 25 word 
classified! For more information go 
to www.naninetwork.com

WORK ON JET ENGINES – Train 
for hands on Aviation Maintenance 
Career. FAA approved program. 
Financial aid if qualified – Job 
placement assistance. 
Call AIM (866) 854-6156.

LOW COST AFFORDABLE 
TERM LIFE INSURANCE. 
PREMIUM RETURNED IN 20 
YEARS IF YOU DON’T DIE. NO 
EXAM, NO BLOOD REQUIRED. 
1-800-559-9847 www.buynoexam-
lifeinsuranceonline.com

LAWSUIT CASH Auto Accident? 
All cases qualify! Get CASH before 
your case settles! Fast Approval. 
Low Fees. (866) 709-1100 
www.glofin.com

TALMADGE HOUSE 3BR/2BA 
W/ BONUS ROOM. DBL CAR 
GARAGE POOL. NEW 
CARPETS & CERAMIC TILE 
KITCHEN FLOOR. YARD & 
POOL CARE INCLUDED IN 
RENT. AVAILABLE NOW 
(619) 944-2208.

Available Now!!!   2-4 Bedroom 
homes   Take Over Payments   No 
Money Down/No Credit Check   
Call  1-888-269-9192  

Stop Renting. Lease option buy. 
Rent to own. No money down. No 
credit check. 1-877-395-0321

GEORGIA LAND   Beautiful 
1acre-20acres.    Amazing weather,    
Augusta Area. Financing w/Low 
down, from $149/month. 
Owner 706-364-4200  

AT&T U-Verse for just $29.99/
mo!  SAVE when you bundle 
Internet+Phone+TV and get up to 
$300 BACK! (Select plans). 
Limited Time Call NOW! 
1-866-944-0906

CA$H PAID- up to $25/Box for 
unexpired, sealed DIABETIC 
TEST STRIPS. Hablamos Espanol. 
1-800-371-1136

YEARBOOKS “Up to $15 paid for 
high school yearbooks1900-1988. 
yearbookusa@yahoo.com 
or 972-768-1338.”

Wants to purchase minerals and 
other oil and gas interests. Send 
details to P.O. Box 13557 Denver, 
Co. 80201

WANTED UNEXPIRED DIA-
BETIC TEST STRIPS UP TO $26/
BOX. PAID  SHIPPING LABELS. 
HABLAMOS ESPANOL! 
1-800-267-9895 
www.selldiabeticstrips.com

WANTED JAPANESE MOTOR-
CYCLE KAWASAKI 1967-1980 
Z1-900, KZ900, KZ1000, ZIR, 
KZ1000MKII, W1-650, H1-500, 
H2-750, S1-250, S2-350, S3-400 
Suzuki GS400, GT380, CB750 
CASH PAID. FREE NATIONAL 
PICKUP. 1-800-772-1142, 1-310-
721-0726 usa@classicrunners.com

WANTED DIABETIC TEST 
STRIPS. ANY KIND/BRAND. UP 
TO $25.00/Box. SHIPPING PAID. 
HABLAMO ESPANOL. 
1-800-266-0702 
www.SellDiabeticstrips.com

Reader Advisory: The National 
Trade Association we belong to has 
purchased the above classifieds. 
Determining the value of their 
service or product is advised by 
this publication. In order to avoid 
misunderstandings, some adver-
tisers do not offer employment 
but rather supply the readers with 
manuals, directories and other ma-
terials designed to help their clients 
establish mail order selling and 
other businesses at home. Under 
NO circumstance should you send 
any money in advance or give the 
client your checking, license ID, or 
credit card numbers. Also beware of 
ads that claim to guarantee loans re-
gardless of credit and note that if a 
credit repair company does business 
only over the phone it is illegal to 
request any money before deliver-
ing its service. All funds are based 
in US dollars. Toll free numbers 
may or may not reach Canada.
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Re-Stucco
Specialists

Interior Plaster/Drywall Repairs

Repairs • Lath & Plaster
Re-Stucco • Custom Work
Clean • Reliable • Reasonable

D’arlex
619-846-2734 Cell
619- 265-9294

Email: darlex0907@hotmail.com

All Work 
Guaranteed

30+ Years Experience
Lic. # 694956

HOME

POOL SERVICE

ABORIST

CARPET CARE

ATTORNEYS PLUMBING

Serving Uptown
for 15 years.

• Leaky faucets
• Water leaks

• Backed up drain
• Gas leaks and more…

619-286-6325
LIC# 789831

We fixc

Steve Fox Plumbing

PAYROLL

PETS

FINANCIAL

MASSAGE SPECIALIST

IT SERVICES

COUNSELING

ELECTRICS

Bookeeping

Locally owned and operated since 2006.

Free inital consultation
Call Dave Yoshida, EA

(619) 220-0375
Fortunate Fields, Inc.
1010 University Ave. Suite C207
San Diego, CA 92103

Payroll

Taxes

H R Tactics
Strategic Planning, Tactical Training

Joe Whitaker operates H.R. Tactics, 
a full-service human resource consult-
ing firm in Mission Hills, providing a 
broad range of human resource support, 
products and solutions for small to mid-
sized companies with fees designed 
to put affordable human resources in 
reach. He can be contacted at 804-4551 
or e-mail at hrtactics@cox.net.

619.804.4551
302 Washington St., Suite 112   

San Diego, CA 92103

SERVING S.D. SINCE 1967

INVESTMENT PROPERTY
SPECIALISTS,

SALES & EXCHANGES
APARTMENTS • OFFICE BUILDINGS

COMMERCIAL•LEASING•FEE COUNSELING
• RESORT PROPERTIES ANYWHERE
• REAL ESTATE PROBLEM SOLVING

3536 Ashford St., San Diego, CA 92111
in Clairemont.

gjonilonis@att.net
Fax 760-431-4744

GEORGE JONILONIS
“The Estate Builder”

858-278-4040

INVESTMENT

PROPERTY MGMT

Water view home. Buy or lease option, 
$1,650,000. 21,800 ft. Kearny Mesa 
office building $3,950,000, 18 miles Baja 
oceanfront, need partner, Idaho Resort F & 
C $625,000. Try your sale, exchange ideas? 
Geo Jonilonis. Rltr (619) 454-4151.

For Sale or Lease

REALTORS

WOOD WORKING

TAX & ADMINISTRATION

WINDOW CLEANING

LANDSCAPING

30 years experience

CONCRETE MASONRY
STRUCTURAL & DECORATIVE

BRICK • BLOCK
STONE • TILE
CONCRETE
DRAINAGE

WATERPROOFING

References & Portfolio

William Carson
Licensed & Insured  Lic #638122

carsonmasonrysandiego.com

(858) 459-0959
cell: (858) 405-7484

“I WANT TO LAY
YOUR WOOD”

Proud member of the GSDBA
Lic# 897390

Call today
for a FREE
estimate

Hardwood
& Laminate

SALES. INSTALLATION.REPAIR

www.topflooring.com
858.354.3142

Chuck@topflooring.com

Quality
Tree Care

Theron Winsby
Certified Arborist

(760)753-4800
lic#  894013

Pro Trees

• Tree Health
• Tree Removal
• Organic 

Maintenance

• Pest Control
• Landscape
• Maintenance

My business depends
on referrals. Thanks for

thinking of me.

Troy Curnett
REALTOR ® - Broker

(619) 857-8769
DRE # 01343230

OneMissionRealty.com

LET US KNOW WHAT WE CAN DO FOR YOU.
858-692-6160

COASTAL 
LANDSCAPING

COASTAL 
LANDSCAPING

• COMPLETE WEEKLY
MAINTENANCE

• FENCES
• TREE TRIMMING
• SPRINKLER SYSTEMS

& REPAIRS
• DESIGN & 

CONSTRUCTION
• CLEANUP & HAULING
• LOWEST PRICES

GUARANTEED

COASTAL SAGE
GARDENING

COASTAL SAGE
GARDENING
Garden Design
& Maintenance

Ca. Contractor License #920677

Garden • Shop
Classes • Services

3685 Voltaire St. San Diego
619.223.5229 • coastalsage.com
3685 Voltaire St. San Diego
619.223.5229 • coastalsage.com

(619) 414-8507
Scott Haugum

Lic.# CA863945

Plumbing 
& Drain

COMMERICAL
RESIDENTIAL

SERVICE

Call Kania today 
to advertise:

(619) 961-1957
kania@sdcnn.com

www.sdcnn.com

New Work
Old Work
Upgrades

OzElectricSD.com

RESIDENTIAL + COMMERCIAL

(619) 269-9930
Richard Osborn

license #953897

McDaniel Tax
& Administrative

(619) 481-8115
www.tobytax.com

3802 Adams Ave., San Diego, CA 92116

Advice • Solutions • Assistance • Success

MILLWORK

sdcnn.com

sdcnn.com
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Raymond Shaw came to his 
profession—he’s been a landscape 
designer for the last decade—the 
usual way: by complete acci-
dent. It’s only in retrospect that 
everything seems inevitable, that 
graphic artist to junior high school 
teacher to landscape designer 
seems a logical progression. 

In a video on Shaw’s website 
(produced by his son, Dana) he 
credits his father with his interest 
in design, although there’s more 
to the story than that. His father 
was a consummate craftsman 
(or as Shaw puts it, “He was anal 
about everything”). Stained glass, 
metal fabrication, carpentry—his 
father was good with his hands, a 
guy who was always in his work-
shop tinkering. 

“He built furniture. He did a 
lot of casting. He had a centrifuge 
and kiln.” Shaw’s strongest memo-
ries of his father are of him in his 
workshop, and Shaw learning the 
hard way, by holding something—
and trying not to get in the way. 
“He used to say, ‘The reason I had 
kids was to have an extra clamp.’ 
Once my mother was holding 
something very important for 
him, and as he took a backswing, 
he popped her in the forehead 
with his mallet. Of course he was 
more concerned about her losing 
her grip than he was about what 
he had done to her.” 

While Shaw might have 
learned something about craft, 
attention to detail and dodging 
mallets from his father, the one 
thing he didn’t learn was design. 
“He was a lousy designer. He was 
an excellent fabricator, but not a 
good designer.” In a sense, Shaw 
learned about design by critiqu-
ing his father’s work. “He relied 
on pattern books for his designs, 
he copied junky stuff.” During the 
day, his father was in charge of a 
dental lab. “He fabricated things 
that went into peoples’ mouths, 
like bridges and crowns.”

When Shaw went to college 
at San Diego State University, he 
minored in crafts, with a glass arts 
focus—stained glass, enamel and 
blown glass. He considered major-
ing in sculpture, but his practical 
side won out. “I gravitated to ad-
vertising. I thought of myself as an 
illustrator, but there was so much 
competition,” he said. Art director 
seemed like a more reasonable 
goal. He eventually found himself 
designing signage for corporate 
clients, such as Disneyland. In a 
sense, he was doing illustrations—
presentation drawings from a 
downward perspective. After 15 
years, however, he was burned 
out. There’s a reason why they 
call advertising guys “mad men.”

Shaw returned to San Diego 
State, this time for a teaching cre-
dential, where he met his future 
wife, Barbara. Together they grad-
uated, got jobs, and began new 
careers—Shaw as an art teacher 
in a performing arts school, 
Barbara as a high school English 
teacher. After eight years, educa-
tion had become almost as crazy 
as advertising. The back-to-basics 
movement closed the performing 
arts schools—as well as the shop, 
drama, dance and art classes. At 
the same time (it was the late 90s) 
the Shaws bought a bungalow in 
South Park. While others might 
have just talked about redoing the 
garden and house, Shaw put his 
thoughts down on paper, in color. 

“I knew how to go about 
things. Working with scale. Down 
views and elevations. I could 
really see things that way. I just 
started drawing and drawing,” 
he said. Like gardening and 
banging on stuff with a mallet, it 
was a sort of therapy for Shaw. 
“I was so upset with education. 
In the end, I was saying, ‘I can’t 
go forward with this stress.’” 
He sat down with Barbara. You 
can imagine her looking at her 
stressed-out husband, the draw-
ings everywhere and a light 
going on. “Why not landscape 
design,” she asked.

As before, Shaw returned to 
school, this time to Cuyamaca 
College. “I interviewed the head 
of the department, showed him 
my portfolio. I asked, ‘Do you 
think this is something I could 
get into?’ He said, ‘Hell, yes.’” Not 
only did he encourage Shaw to 
enroll, “but he brought me in for 

a project—for a sign plan for the 
garden where they sell plants.” 
Some of the classes were too 
basic for his skill set—such as a 
beginning design class—“They’re 
talking about the elements of 
design, focal points, color.” Oth-
ers, such as a computer-assisted 
design class, didn’t fit in with his 
personal approach. “I have to do 
everything hand-drawn,” he said. 
In the end, he designed his own 
curriculum and after a year left 
for the real world. 

Most landscape designers use 
the computer, but Shaw stuck 
with his hand-drawn plans. The 
approach ended up being an 
asset. “Most clients like to see 
things that are hand-drawn.” He 
said they appreciate the crafts-
manship, the artistry and the 
personal touch. Do they want to 
keep the drawings, frame them 
even, like art? Shaw laughs. 
“It’s funny,” he says. “Yeah, they 
do. It’s almost embarrassing.” 
Almost, but not quite.

Where most designers check 
out after their drawings have 
been approved and passed on 
to the contractor, Shaw sticks 
around. “I try to be involved with 
the project from start to finish. 
I go to the meetings. I involve 
myself. You can’t just rely on the 
architect’s drawings. They’ll be 
out of scale. The measurements 
can be off. I go out to the job and 
measure myself.” He lays out the 
paths on site, and usually places 
the plants himself. 

As far as working with the 
clients, he’s not above a little 
handholding. The teacher in him 
comes out. “People don’t want 
to be told what they want. They 
know what they want, but they 
don’t know plant material. They 
aren’t thinking about focal points, 
aspects, north-south orientation, 
the shadows from the arbor, 
where their pizza oven is going 
to be facing. That’s what so great 
about it. You come in, and it’s a 
brand new deal every time. I try 
not to repeat myself. I’m always 
looking at new stuff. But it’s self-
ish in a sense. I see something [a 
tree or a gate for example] and 
I think, I’d like to put this in my 
garden. After I was done with 
my house, I felt a big void. I live 
vicariously through my clients, 
through my projects.” 

That’s not to say he’s “done” 
with his own landscape. 

“Clients come to the house and 
I walk them through and we talk 
about plant material. People have 
a hard time visualizing. But it’s 
a small garden,” he said. “I treat 
it like a lab. I spend eight hours 
in that garden a week. I keep 
putting in more. Barbara says to 
me, where are you going to put 
that plant? And I tell her, ‘I’ll find a 
place for it. I’ll find a place.’”u

For more information about 
Raymond Shaw, call 619-696-9179, 
or visit rayshawlandscapedesign.com.

landscape designer Raymond shaw fell some distance from the Family Tree
Like father, not quite like son

HouseCalls
Michael  Good

A simple mix of shape, texture and color. (Photo courtesy of Raymond Shaw)

Porch and landscape design for a Craftsman-style remodel in Escondido. 
(Photo courtesy of Raymond Shaw)

ADVERTORIAL

Fitness Together
4019 Goldfinch 92103

619.794.0014

Need a motivation jolt to shake things up, and pick up your fitness 
pace, heading in to Spring? Not a fan of big gyms or the group approach? 
Perhaps you are new “on the market” returning to the dating scene, or 
about to get married, or just tired of the extra’s you see in the mirror. Maybe 
it’s just time for a personal “comeback”. Whatever your situation, or fitness 
level, Fitness Together provides an enhanced private suite setting in a one 
on one, or tandem focused approach to your fitness needs. Train solo, one 
client one trainer, or two to one with a fitness partner, and see accelerated 
results through greater personalization and focus.

Get ahead of the approaching summer with personal fitness training and 
nutritional guidance in a private, welcoming and safe studio that allows 
you to commit to, achieve and even exceed your wellness goals with highly 
personalized one-on-one, or tandem workouts with knowledgeable, friendly 
and skilled trainers in a clean, upscale environment where there is greater 
focus on you, your goals and your needs. Train in fully equipped private 
suites away from the unwanted stares, intimidation, lack of focus, and the 
waiting found in most gyms and group training settings. 

Private Training Gets Results, and if you’d like a little encouragement, 
and positive influences in your life, WITH results, in an environment that 
pumps YOU UP, this is the place. 

www.fitnesstogether.com/missionhills
www.yelp.com/biz/fitness-together-san-diego-6

www.betterbodysandiego.com/
www.twitter.com/BetterBodySD

www.facebook.com/FitnessTogetherMissionHills?v=wall&ref=ts
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In December 2011, San Di-
ego Uptown News asked several 
local realtors about their projec-
tions for the New Year. Three 
months later, many of them 
agree the market continues to 
climb. Several have weighed in 
on who can benefit from this in-
crease, and the state of Uptown 
Real Estate. 

Tugg Snowbarger of 
Grand Pacific Properties Group:  

“Uptown real estate is look-
ing up! Non-short sales that are 
priced well tend to sell right 
away. Short sales are lingering 
on the market, but the best ones 
are going under contract in rea-
sonable time. We have shifted 
to a neutral buyer/seller market 
with a slight favoritism to the 
seller due to inventory con-
straints. The high-end market 
is also seeing renewed activity 
with more higher dollar trans-
actions. In reviewing the last 
three years, it is clear we have 
bounced off the bottom of the 
market in a positive direction.”

Ron Oster of 
Ascent Real Estate: 

“The single family and 
multi-family market is moving 
up price-wise and inventories 
are coming down; in Febru-
ary, sales of single-family 
homes [were] up 10 percent 
over February 2011. Prices 
were up three percent over last 
year - that shows the market is 
improving. The biggest im-
provement is in the $300,000 to 
$500,000 range as we are seeing 
a lot of first-time buyers coming 
in to the market. 

“Hint to buyers: get out 
there and start looking, it may 
take some time to find the 
home you are looking for. Also 
in the spring, the market is 
much more active so you might 
be in competition with other 
buyers. Hint to sellers: talk to 
a realtor who knows the area, 
prepare your home for agents 
who know the area that will 
be able to sell your home in a 
reasonable amount of time and 
net you the most dollars on the 
sale.” 

Mary McTernan of 
Mary McT Real Estate:

“Homeowners with prop-
erty in the North Park neigh-
borhood are discovering the 
benefits of selling property in 
this popular area. Not only can 
one find an af fordable selec-
tion of North Park homes for 
sale, but many of these homes 
are being of fered at extremely 
competitive prices. While this 
area of San Diego may be gain-
ing interest every day, there are 
still many great equity sales in 
North Park that the savvy inves-
tor or potential homebuyer can 
use to their advantage.

“Whenever there is an area 
with high demand and avail-
able properties at an af fordable 
price, it will pique the interest 
of those who buy and sell real 
estate, or even those who want 
to find great rental property to 
add to their portfolio. In fact, 
many investment buyers choose 
to purchase property like this 
as one of their first rental 
properties. It is always helpful 
to start of f with an af fordable 
project that has high demand 
and an excellent chance of prof-
itability. Of course, proper re-

search of the market conditions 
is certainly in order, but North 
Park of fers many investors an 
excellent opportunity for some 
wonderful real estate.

“While many people have 
chosen to downsize and move 
to smaller and more af fordable 
homes, this trend has still left 
many people looking for the 
advantages of owning a home 
in the beautiful North Park 
neighborhood.

“One reason why homes are 
in such high demand these days 
is simply a natural result of the 
great low interest rates cur-
rently available for most people. 
When interest rates are down 
and properties become avail-
able in a desired neighborhood, 
the ef fect is often very positive 
for all parties involved.”

Afton Miller of 
Afton Group, Inc: 

“The real estate market has 
improved substantially. The 
homes that are selling to-
day would have sold for less 
in August or September of 
2011. The houses that are 
selling for the highest prices, 
and in many cases are getting 
multiple bids, are remodeled 

houses that are congruent and 
don’t have any major deficien-
cies such as a busy street, odd 
floor plan, over-developed for 
the location... If the quality of 
the remodel is good, and the 
location and the floor plan are 
good, the sales prices have 
definitely improved. This is not 
only great for the sellers, but it 
is also great for buyers because 
the interest rates are so low 
that they can buy so much more 
house now than they could have 
several years ago.” 

Anton Fox of 
Anton Fox Homes: 

“San Diego Uptown commu-
nities continue to attract home-
buyers to the area due to the 
location, lifestyle and beautiful 
historic homes… The Uptown 
business districts provide 
amenities that buyers seek out 
when deciding on a home pur-
chase. Availability of great local 
restaurants, shops and nightlife 
within walking distance from 
many homes is a big attraction. 
Scenic and walk-able areas can 
be found throughout all of the 
Uptown neighborhoods. 

The state of Uptown real estate

see RealEstate, page 23
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Southwest Boulder & Stone
4770 Santa Fe St
San Diego, CA 92109
(877)792-7625
www.southwestboulder.com

Let Southwest Boulder & 
Stone help you save water and 
beautify your yard.  Our water 
conserving landscape stone 
now comes in easy-to-transport 
bags and are sized perfectly for 
both small and large projects.  
Looking for inspiration?  Visit 
our website for information 
on our upcoming seminars, 
www.southwestboulder.com/
workshop, and to sign up for 
our e-newsletter.  Our next 
seminar will be “Firescaping 
with California Native Plants” 
with Greg Rubin of California’s 
Own Native Landscape Design 
is on April 21 in Fallbrook.  Our 
Pacific Beach location will host 
another workshop on May 12.  
Its topic will discuss sustainable 
landscaping with Morgan 
of Agria Designs.  For more 
information or to RSVP for these 
free workshops, visit www.
southwestboulder.com or call 
877 SWB-Rock (792-7625).

Window Solutions
613 W Main St., El Cajon, 92020
(619) 258-0515
(760) 741-0601
www.sdwinsol.com

Milgard just wrapped up 
their 50th Anniversary Rebate 
Promotion.   If you missed it, 
don’t worry, we’ve got you 
covered.  Window Solutions is 
extending our own promotion 
by offering you a FREE Plastpro 
Entry Door with a minimum 
order of 6 windows and 1 door 
OR 8 windows.  Promotion is 
on select door styles, sizes and 
glass options and excludes 
the installation of the door.  
Promotion ends April 30th, 2012; 
call us to schedule your FREE in 
home estimate.

In addition to providing 
and installing new construction 
and retro-fit replacement 
windows and doors, we’re now 
manufacturing and installing 
shower enclosures and mirrors.  
We pride ourselves in offering 
our customers impeccable 
customer service, high quality 
products, competitive pricing 
and professional installations.  
For more information on our 
company and services we offer, 
please visit our website at www.
sdwinsol.com.

Stop by one of our showroom 

locations and join us in the 
celebration.  We’re located at 613 
W. Main Street, El Cajon 92020 
and 344 E. Valley Parkway, 
Escondido 92025.

KNG Construction Services
4759 Arason Dr., 92116
(619) 315-4652
www.kngcs.com

At Construction Services we 
can improve your quality of life; 
through renovating, remodeling, 
or simply updating your home 
or business. We can increase the 
value of your property. We can 
improve the way you inhabit 
and use your space. We can 
provide design and financing 
advice and will give you a free 
intial estimate on the cost of 
the work that you would like 
to have completed. We always 
provide our clients with a one-
year, written warranty on all 
work. And most importantly, 
our company will guarantee 
that all work is completed 
in a timely manner, will be 
of the highest quality, and 
will stay within your budget. 
California Contractor’s License 
number 900907. Fully insured. 
References available.

Ashworth Window Cleaning
Justin Ashworth, Owner
3346 Herman Ave., 
San Diego, CA, 92104
(619) 972-9584 
Ashworthwindowcleaning@
gmail.com
Mon.-Sat.  8:00 – 6:00

Ashworth Window Cleaning 
is a locally owned and owner-
operated business based in North 
Park. Owner Justin Ashworth 
is a San Diego native with over 
seven years experience in his 
field. He began his career as 
a contractor working in the 
San Diego window cleaning 
industry focusing on multi-
million dollar properties 
and high-rise commercial 
buildings. Accumulating years 
of experience working in a wide 
range of settings has helped to 
develop Justin’s strong work 
ethic and exceptional skills as 
a window cleaner. He strives 
to deliver the best customer 
service and the highest quality 
results. Using a combination of 
traditional and state of the art 
pure water window cleaning 
tools ensures that your windows 
reflect your home’s true beauty. 
The range of services available 
includes residential and 

commercial window cleaning, 
rain gutter cleaning, pressure 
washing, and gentle cleaning of 
awnings, mirrors, chandeliers, 
and light fixtures. Check out our 
Facebook page at Facebook.com/
AshworthWindowCleaning. 
Contact Ashworth Window 
Cleaning today to schedule 
your service! 

William Van Dusen 
Millworking
Office 619-443-7689
Fax 619-938-2723
wvdmillwork.com

Knowing the special 
considerations of your 
Craftsman, Spanish, or Victorian 
style home, is essential to 
recreating the improvements 
your home deserves.  Older 
homes were built in an era when 
craftsmanship mattered and it 
is our belief that it still matters.   
We specialize in original quality 
architectural woodwork for 
vintage homes and gardens.  

We help homeowners bring 
back the original features and 
details that may have been 
lost due to neglect, misguided 
“upgrades” and remodels 
from the past.  We do this by 
incorporating historically correct 
woods, traditional joinery 
and hardware.

Recent projects include 
vintage doors, moldings, wood 
framed bronze window screens, 
bookcases, sideboards/buffets, 
and garden gates.   The best 
compliment we can receive is 
that the finished product does 
not appear new but has always 
been there!

William Van Dusen has 
over 35 years experience in 
residential and commercial 
woodworking and finish 
carpentry.  Please contact us for 
a no cost consultation. We are 
fully licensed, insured, an EPA 
lead certified renovator. 
License # 919946.u

A+ Dentistry
3780 El Cajon Blvd., 92105
(619) 265-2467

A+ Family Dentistry is proud 
to announce the Grand Opening 
of our new, state of the art office. 
Our office was part of the City 
Heights Redevelopment program 
allowing us to get help from 
the city to build an aesthetically 
pleasing office to better serve the 
redevelopment area. We have 
been actively practicing for the 
last ten years and are happy to 
move into an office that will allow 
us to better serve our patients. 
We offer our patients the best 
treatment by utilizing the latest in 
dental technology. Our dentists Dr. 
Justene Doan and Dr. Janice Doan 
both graduated from USC School 
of Dentistry. The Doctors have 
continued to advance their skills 
post-graduation by attending 
trainings to keep up to date on 
the latest in dental technology 
and procedures.  We are always 
accepting new patients and would 
love to hear from you, just give us 
a call at (619)265-2467.u

HoME IMpRoVEMENT SpoTLIGHTS

HEALTH & 
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“Real estate sales remain 
steady and the appeal of owning 
a classic Craftsman, Prairie or 
Spanish-Style home will endure. 
Homeowners and investors are 
still improving upon Uptown 
neighborhoods by taking prop-
erties in need of restoration or 
renovation and preserving them 
for future generations. Many 
well cared for “turn-key” prop-
erties are available for home-
buyers searching for move-in 
ready homes. The wide variety 
of attractive home styles avail-
able will continue to be a posi-
tive draw to the area as well as 
keeping home values strong.”

Melissa Hernholm of 
Hernholm Group:  

“There are presently fifty-
five homes for sale in 92103, 
thir teen of which 24 percent 
of market share made their 
MLS debut [the week of March 
19]. Inventory levels have 
increased along with both list 
and sale prices. This year there 
have already been twenty-four 
homes sales in 92103, averag-
ing $925,000 ($450 per square 
foot) which is a definite in-

crease from the median price 
of $840,000 ($415 per square 
foot) just six months ago. As for 
the higher end sales, thir teen 
homes have sold in 92103 for 
over [one million dollars] in the 
last six months averaging $446 
per square foot.  

“Ultimately the market 
will decide. As evidenced by 
the sale of our listing at 4165 
Miller St. for $1,185,000, which 
received multiple of fers and will 
close within one percent of its 
list price, sellers who remain 
in line with the neighborhood 
comps will continue to have 
success given buyers remain 
wary of paying a premium in a 
recovering market.”

Mike Tristani of 
Tristani Real Estate Group:

“In Kensington, the number 
of homes available is increasing 
slightly but we are also seeing 
properties go into escrow fairly 
quickly depending, of course, 
on location and condition. The 
lower and middle market (up 
to $750,000) continues to do 
well while the upper end, with a 
few exceptions, is a bit slower. 
Overall the appearance is of 
some ‘revival’ in the market-
place with the most noticeable 
dif ference in the amount of 

showings that are occurring as 
well as traf fic at open houses. 
As long as interest rates remain 
constant we could be in for a 
pretty good 2012!”

Tony Azar of 
The Metropolitan Group:

“It continues to be a very ac-
tive buyer’s market in Hillcrest 
[and] Uptown neighborhood 
with mortgage interest rates be-
ing historically low and housing 
prices down from four to five 
years ago.

“Here are some MLS activity 
numbers from March 23 for 
Hillcrest, 92103: Condos/Town-
homes- 38 active, price ranging 
from $145,000 to $1,450,000, 
and 26 pending with 31 days av-
erage on the market. Detached/
houses- six active, price ranging 
from $379,000 to $1,377,000, 
and six pending with 40 days 
average on the market.  

“It is common to have 
multiple of fers on listings par-
ticularly when they are priced 
properly, like a recent listing in 
the Uptown District complex.

“Also, listings do not last 
long when priced right, like a 
recent listings at the Atlas com-
plex where I had a listing on the 
market only three days before 
getting it into escrow.”u
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