
SAN wins Airports Going 
Green Award

San Diego International 
Airport (SAN) has won an 
international award for 
three innovative programs 
aimed at reducing green-
house gases, offsetting car-
bon emissions and diverting 
food waste from landfi lls.

SAN was one of only 
eight airports, airlines 
and individuals worldwide 
to win an Airports Going 
Green Award, presented by 
the Chicago Department 
of Aviation. The three 
programs at SAN that 
were recognized by the 
award are:

 ● TNC Greenhouse 
Gas Reduction Program: 
This program reduces 
greenhouse gas emissions 
from transportation network 
companies (rideshare com-
panies such as Uber and 
Lyft) operating at SAN. It 
offers incentives for these 
companies to reduce emis-
sions by using more fuel-ef-
fi cient vehicles such as hy-
brids, the use of alternative 
fuels, and trip reduction (i.e. 
carpool and re-match). Each 
company that meets the 
established target for emis-
sions reductions receives a 
discount on the fee they pay 
for each airport trip. This 
has resulted in emissions 
reductions of up to 30 per-
cent by some participating 
companies.

 ● The Good Traveler: 
Launched by SAN in 2015, 
this nonprofi t collaboration 
of airports allows air trav-
elers to purchase carbon 
offsets that help balance out 
the environmental impact 
of their fl ight. Each $2 pur-
chase offsets 1,000 miles of 
air travel, with the proceeds 
going toward projects such 
as wind farms, wetlands res-
toration and forestation that 
help keep greenhouse gases 
out of the atmosphere. Since 

Jeff  Clemetson
Editor

On Oct. 29, San Diego City 
Council voted to approve the 
Old Town Community Plan 
Update (CPU). The 180-page 
document provides a framework 

of land use and urban design 
policies to guide in the develop-
ment of the community during 
the next 20 to 30 years.

“As we rebuild our city for 
the future, we want to make 
sure that historic neighbor-
hoods like Old Town retain 
their community character 

while also allowing for future 
growth that meets our housing 
needs and protects our envi-
ronment,” stated Mayor Kevin 
L. Faulconer in a press release. 
“This updated plan is a big 
step in the right direction and 

Joyell Nevins

San Carlos resident Phil 
Pryde has many achievements 
to be proud about — helping es-
tablish the fi rst federal wilder-
ness area in San Diego County, 
co-authoring an environmental 
textbook, acquiring land for 
Silverwood Wildlife Sanctuary, 
stopping the build of an envi-
ronmentally hazardous fl ood 
channel, and now the fi rst-ever 
National Cox Conserves Hero 
award winner. The award 
comes with a $50,000 dona-
tion to San Diego River Parks 
Foundation (SDRPF) in Pryde’s 
name.

See COX AWARD page 4  ê
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(l to r) San Diego River Park Foundation CEO Rob Hutsel, Phil Pryde and Cox 
Director of Public Aff airs Colleen Dillaway (Courtesy Cox Communications)

Cox award recipient donates prize money
to San Diego River Park Foundation

Conservation hero

A conceptual drawing of what an updated Twiggs Street in Old Town would look like with better pedestrian amenities 
(Courtesy City of San Diego)
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Me-Time Goes 
Prime Time.

Civita is a master plan development of Quarry Falls, LLC. Information and prices effective as of date of publication and subject to change. 

Civita Boulevard off Mission Center Road   civitalife.com
Townhomes  |  Rowhomes  |  Single-Level Condos  |  Luxury Apartments  

Civita ReCReation CenteR

It’s all about you. A phrase you don’t hear nearly enough. One look 

at Civita, and you’ll realize we take the sentiment seriously. At the new private 

Recreation Center it’s all about what rejuvenates you. Think: sprawling clubhouse 

with lagoon and lap pools, spa’s, cozy fire pits, and a Fitness Center with fold-away 

glass walls for al fresco workouts. At the new 14-acre Civita Park with outdoor 

amphitheater, splash pad, half-court basketball, dog park, and more, it’s all about 

finding your sweet spot. And in the chic homes and neighborhoods, all inspired by 

contemporary modern design, it’s all about your life, your style.

 
 PROMONTORY 

by The New Home Company

Models Open Daily 
858.247.2254

The Heights from the
high $600s   
The Bluffs from the $900s

ELEVATE
by ColRich

Now Selling
Models Opening January 
858.922.0876

From the mid $600s

LUCENT II
by Shea Homes

Final Close-Out  
858.256.9021

Call for pricing information

AVELLA
by Toll Brothers

Opening January 2019  
844-700-8655

Anticipated pricing from  
the mid $700s

I want to thank the many com-
munity leaders and residents 
for working collaboratively to 
get this across the finish line.”

The Old Town CPU is the 
latest in a renewed effort to 
update community plans city-
wide through the Planning 
Department. Since 2014, San 
Diego has updated 10 com-
munity plans, with Old Town 
marking the 11th to be com-
pleted. In the previous decade, 
only one community plan was 
completed. Five more commu-
nity plan updates are currently 
underway.

The Old Town CPU is divid-
ed into several areas: historic 
preservation, land use, mo-
bility, urban design, econom-
ic prosperity, public safety, 
recreation, conservation and 
noise. The plan, developed in 
collaboration with Old Town 
stakeholders and city staff, 
incorporates changes to meet 
the goals of the city’s Climate 
Action Plan.

Some of the changes in the 
proposed plan highlight Old 
Town as more of a residential 
community, improving pedes-
trian and bicycle connections 
to key community destinations, 
and looking for more opportuni-
ties for visitor-oriented parking.

The updated Community 
Plan includes measures to in-
crease use of transit, improve 
commuter walking and biking 
opportunities, and targets tran-
sit-oriented development within 
transit priority areas.

“Old Town is unique to San 
Diego, serving as both a major 
historical destination and a 
residential community,” stated 
Councilmember Chris Ward in 
a press release. “I’m pleased 
that the updates included in 
this community plan will add 
much-needed density to our 
housing stock and strengthen 
walking and biking connections 
between this community, the 
adjacent Midway community, 
and San Diego River Park.”

Old Town is a historic and 
cultural destination for visitors 
and contains several histor-
ically designated landmarks 
including Old Town San Diego 
State Historic Park, Heritage 
County Park and Presidio 
Regional Park.

The last community plan for 
Old Town was created in the 
late 1980s, making an update 
essential for San Diego’s pro-
jected growth.

Based on SANDAG forecast 
models, the projected growth in 
the CPU over the next 30 years 
could see Old Town’s population 
expand from 832 to 2,430 by 
adding 931 new housing units. 
Projected job growth on the 
other hand will be meager, only 
adding 230 jobs.

Housing
Like most of the city’s new 

CPUs, Old Town will embrace 
adding mixed-use housing 
developments — except in 
sub-districts that are not 
deemed historic such as the 
Presidio, Historic Core and 
Heritage Park areas.

For the four residential 
sub-districts — Jefferson, 
Linwood, Congress and Mason 
— the plan calls to maintain 
the “small-scale character” of 
the neighborhoods, allowing for 

only additional single-family 
homes or multi-family units on 
larger parcels.

Under the new plan, the 
Hillside sub-district will also 
remain largely unchanged, 
with a mix of residential and 
hotel uses permitted.

The plan does “strongly 
encourage the development of 
workforce, affordable, and se-
nior housing in proximity to the 
Old Town Transit Center” — 
which is in line with the city’s 
overall plan to encourage tran-
sit use by residents.

In the Hortensia sub-district 
at the southern gateway to Old 
Town, the plan allows for a mix 
of retail, office, hotel and resi-
dential uses. It also envisions 
the Fremont/Ballard Parent 
Center site to be turned into 
mixed-use development.

The Taylor sub-district at 
Old Town’s northern gateway 
could potentially add the most 
density. The plan encourages 
transit-oriented mixed-use de-
velopments and allows for up to 
73 dwelling units per acre on 
the Navy Public Works property 
should the Navy ever relocate.

Parking and mobility
Parking around Old Town 

could potentially change, es-
pecially around the historic 
areas and Presidio Park where 
the new plan calls for changes 
to some of the roads currently 
used by vehicles.

Under the plan, the city will 
consider removing or limiting 
vehicular access on Presidio 
Drive from Jackson Street to 
the Serra Museum and the 
plan also supports closing 
Calhoun Street and Wallace 
Street to vehicles.

To accommodate added pe-
destrians, the plan relocates 
surface parking from the 
Historic Core to parking fa-
cilities in Taylor sub-district. 
The plan envisions a devel-
oped parking structure at the 
Caltrans District 11 site, with 
possible funding from Caltrans, 
SANDAG and the state parks 
department. Another parking 
structure at the Old Town 
Transit Center is also men-
tioned in the CPU. If other 
parking structures are built, 
the plan allows for the city-
owned parking lot on Twiggs 
Street to be used as a plaza for 
public gatherings.

In place of vehicle streets, 
the Old Town CPU calls for 
added pedestrian and bike con-
nectors and trails throughout 
the Presidio Park and Historic 
Core area by creating a pedes-
trian connection along Jackson 
Street between Presidio Drive 
and Mason Street to improve 
access to the rec center; study-
ing and developing a trail 
system in Presidio Park to im-
prove bike and pedestrian cir-
culation and connection to open 
spaces; creating a pedestrian 
connection along Taylor Street 
north of Presidio Drive to im-
prove access to the northeast 
area of park; and making the 
Arista Street connection either 
a local street designed like the 
existing section of Arista, or 
turning it into a pedestrian 
path at least 30 feet wide.

To see the complete 
plan, visit sandiego.gov/
oldtownupdate.

—Reach Jeff Clemetson at 
jeff@sdcnn.com.■
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inception, The Good Traveler 
program has offset the impact 
of 135 million miles of air 
travel.

 ● Food Recovery 
Program: This program 
diverts food waste from the 
landfill and donates edible 
food to those in need. This 
is accomplished through an 
airport-wide composting ef-
fort that collected more than 
365 tons of food waste in 
2017. Additionally, more than 
54,000 pounds of food were 
donated to worthy causes, 
equaling more than 4,000 
meals.

For more information on 
SAN’s sustainability efforts, 
visit sustain.san.org.

USD MBA program earns 
higher Bloomberg ranking

The University of San 
Diego (USD) MBA is among 
the top 100 programs in the 
United States, according to 
Bloomberg Businessweek. 
USD’s MBA program leaped 

an impressive 21 spots from 
last year, ranking No. 60 in 
the nation, No. 7 in California, 
and No. 1 in San Diego by 
one of the nation’s preeminent 
business publications.

The USD MBA performed 
particularly well in entrepre-
neurship, quality of student 
learning and networking, 
ranking No. 32 in the U.S. for 
entrepreneurship, No. 49 for 
student learning and No. 51 
for networking.

USD’s MBA program of-
fers coursework co-designed 
with corporate partners to 
provide the expertise employ-
ers are looking for in their 
executive hires. The program 
also offers small class sizes, 
consulting projects with major 

See NEWS BRIEFS page 4  ê
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 (Graphic courtesy University of San 
Diego)
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Scott Lewis and Ry Rivard

[Editor’s note: This article was 
first published on the Voice of 
San Diego website, voiceofsand-
iego.org, on Nov. 8.]

Most of the time, when peo-
ple put up measures to rival an 
existing ballot measure they 
don’t like, they’re just hoping 
all of them die.

At first, that was what a lot 
of people assumed the Friends 
of SDSU were doing with what 
became Measure G. Their 
movement had grown out of a 
falling out between San Diego 
State University and the inves-
tors behind SoccerCity, which 
became Measure E. It seemed 
like killing Measure E was the 
top priority.

But their effort to sketch out 
an alternative initiative that 
would benefit SDSU became 
a clarion call to the entire re-
gion. People heard it and came 
to support the university. The 
resulting show was a dramatic 
display of the university’s clout 
in the region – perhaps the 
first time we’ve seen such a 
demonstration of the quiet but 
fierce political power the insti-
tution has.

It need only send up a flare, 
and the region will mobilize.

But now it has won. Measure 
G will be law. The city and uni-
versity are about to engage in 
an unprecedented negotiation 
to sell perhaps the most valu-
able but under-utilized pieces of 
public land in the region. And 
already the sneers that the uni-
versity and city cannot pull off 
a deal this big have begun.

University officials woke up 
Wednesday already feeling the 
pressure to deliver on a range 
of promises it, and its friends, 
have made to the community. 
Here are the top four we’ll be 
watching.

A (near the) river park
The promise: Build and 

maintain a river park.
Measure G backers pledged 

SDSU would help create 90 
acres of parkland, wildlife 
habitat and open space at the 
now denude stadium site, which 
is mostly a massive asphalt 
wasteland. The center of that 
plan would be a 34-acre park 
along the San Diego River.

This park would not be able 
to actually touch the river, 
though, because of a buffer zone 
protecting the river channel 
and endangered birds that live 
in it from intrusion. But ren-
derings show a low-lying park 
at the base of a newly created 
embankment filled with play-
grounds and several ball fields 
and courts, as well as trails 
and greenspace.

The university’s design 
consultant, Carrier Johnson 
+ CULTURE, has said it de-
signed the whole site around 
the river and the river park.

There are questions, though, 
about who will pay for the park. 
The ballot measure prevents city 
general fund money from being 
spent on the park, but the city 
has other sources of revenue. 
Some SDSU supporters have 
talked about using state grants 
to pay for the park, something 

that San Diego certainly 
could vie for with help from 
powerful supporters of SDSU 
in Sacramento, like Senate 
President Pro Tem Toni Atkins.

The measure forces the city 
to sell 134 acres of the 233-acre 
stadium site to the university 
and says the sale “shall cause” 
a park to be built within seven 
years, but the park will be on 
land that the city doesn’t sell. 
That’s prompted the San Diego 
city attorney to worry the park 
will end up being a city respon-
sibility rather than SDSU’s gift 
to the region.

“The measure does not spec-
ify who would pay for, develop, 
build, or maintain a river 
park,” the city attorney’s office 
said in a recent analysis.

A tight timeline
The promise: Begin con-

struction in 2020.
These are all big plans. 

Representatives of SDSU and 
its consultants visited Voice 
of San Diego in August to sell 
their vision for SDSU Mission 
Valley. John Kratzer, from JMI 
Realty, a university partner 
in the early stages of its effort, 
came with them. Kratzer made 
the expected timeline clear.

There would be different 
phases of the project.

“Think about four years of, 
of a phase one, you know, land 
acquisitions, infrastructure 
improvement, stadium con-
struction, and 11 to 12 years 
of vertical from that point for-
ward. The river park is phase 
one,” he said.

In other media Wednesday 
after the election, SDSU offi-
cials indicated they think the 
university’s football team can 
play in the new stadium by 
2022.

It seems ambitious. But 
they’ll have several pressure 
points. The city extended its 
lease with SDSU at the old 
SDCCU stadium for two years 
past this year. The city loses 
millions on operation of the sta-
dium every year and major re-
pair projects will soon become 
vital. In other words, the city 
will be anxious to shutter the 
old stadium. Another lease ex-
tension would be controversial.

The promise is ambitious but 
there’s a reason, and it could 
get ugly if it’s not hit.

A big check
The promise: Pay fair mar-

ket value for the land.
Though they regularly re-

minded the city that it had once 
gifted major tracts of land to 
the University of California for 
the creation of UC San Diego, 
SDSU officials and backers of 
Measure G promised that they 
did not expect the city to gift 
the land to the university.

They would pay fair market 
value for it.

That’s not exactly easy to 
determine, though, because 
ostensibly the market would 
determine the value as differ-
ent suitors bid on it. Normally, 
the mayor would decide that a 
piece of property should be sold, 
go out and get bids on it and 
then ask the City Council for 
authorization.

But that won’t be the case 
here. The measure directs the 
city to sell the land to San 

Diego State University. The 
city attorney’s analysis of how 
different this will be is inter-
esting. But in short, the mayor 
is allowed to figure out the fair 
market value for the land and 
then include other things, like 
the obligation to build the river 
park and stadium.

Then that becomes a pur-
chase agreement. And the City 
Council gets to decide if that 
agreement is fair and equitable.

So the university, it seems, 
has a lot of leverage in the 
negotiations.

There’s another twist: 
Because of Measure E and 
the SoccerCity plan, the may-
or sought out an appraisal of 
the land. It valued the land at 
$82.8 million.

SDSU officials never accept-
ed that number as represen-
tative of the fair market value 
they were willing to pay.

“We would have to sit down 
and negotiate the sale of the 
property. We would come to the 
agreement what fair market 
value is,” said Gina Jacobs, a 
university vice president.

City officials will face in-
tense pressure to make sure 
a valuable city asset isn’t lost 
with little recompense. If they 
accept significantly less than 
the $82.8 million appraisal for 
Measure E, it could get tense. 
What’s more, much of the land 
is actually an asset of the city’s 
water department, which has 
obligations to use its assets 
to ensure water reliability for 
residents.

The initiative requires that 
fair market value be deter-
mined as of Oct. 9, 2017.

A freebie
The promise: “No cost to 

taxpayers!”
The biggest promise from 

SDSU supporters is that its 
whole expansion — a deal to 
buy one of the city’s largest 
tracts of land, build a brand 
new stadium, create a whole 
new research park, construct 
thousands of housing units and 
turn a parking lot into a park 
— can be done at no cost to 
taxpayers.

The university has also said 
it will not raise student tuition 
or fees to pay for the expansion.

So, the university’s been clear 
how it won’t pay for its expan-
sion, but it’s not been terribly 
transparent about how it will.

The stadium? “We just hav-
en’t finished putting all of those 
numbers together,” SDSU’s 

athletic director, John David 
Wicker, said in September.

It’s not like the university 
hasn’t been thinking, though. 
In its corner is JMI Realty and 
its CEO, Kratzer, who have ex-
perience with big projects, like 
the master plan that success-
fully redeveloped a huge part of 
downtown and built Petco Park.

When it comes to the new 
housing and research space, 
the university is counting on 
private developers to lease and 
build on the university’s new 
land and then split the profits 
with the university. JMI ex-
pects the revenue from housing 
alone could help cover $300 
million in initial expenses, in-
cluding the land purchase and 
the river park. Even though 
there’s been talk of a market 
slowdown, Kratzer told us that 
JMI’s modeling assumed there 
would be a recession sometime 
in the next 15 years.

Still, the university has at 
times had to turn to new stu-
dent fees to help build or oper-
ate new projects, like its new 
student center.

Not to split hairs, but even 
if all of the money comes from 
the largesse of the 23-campus 
California State University sys-
tem, of which SDSU is a part, 
that’s still technically taxpayer 
or student money. If a state 
grant helps pay for the river 
park, that’s also taxpayer mon-
ey. It’s all taxpayer money.

But the question is whether 
there will be an increase in tax-
es or the price of tuition that can 
be traced back to SDSU’s expan-
sion. It may take years to know.

Measure G may have done 
more than give SDSU a big 

piece of land. It seems to have 
reinvigorated the SDSU alum-
ni network. The university’s 
alums are already some of the 
city’s power players, but they 
seem to have rallied around the 
university as an institution, 
rather than just its football or 
basketball teams. That may 
open up wallets among those 
with money, or a glide path 
from politicians who in the past 
stood in the university’s way.

Mayor Kevin Faulconer, for 
instance, was the former stu-
dent government president at 
SDSU. Even though he backed 
SoccerCity starting last spring, 
he did so citing land he believed 
that project’s private developers 
had set aside room for SDSU to 
grow in Mission Valley.

On Wednesday morning, 
hours after it became clear 
SoccerCity’s Measure E had 
gone down in flames, Faulconer 
threw his support behind 
SDSU.

It will need all the support it 
can get to make good on these 
promises.

—Scott Lewis oversees Voice 
of San Diego’s operations, 
website and daily functions as 
Editor in Chief. He also writes 
about local politics, where he 
frequently breaks news and 
goes back and forth with local 
political figures. Contact Scott 
at scott.lewis@voiceofsandiego.
org or 619-325-0527, and follow 
him on Twitter at @vosdscott.

—Ry Rivard is a reporter for 
Voice of San Diego. He writes 
about water and power. You can 
reach him at ry.rivard@voiceof-
sandiego.org or 619-550-5665.■

The four big promises SDSU now must deliver in Mission Valley

An conceptual drawing of the proposed SDSU West development in Mission Valley (Courtesy SDSU)
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Fridays 3-7 pm
Civita Park 

LOCAL PRODUCE   |    ARTISAN FOODS   |   HANDMADE CRAFTS

For more info visit sdfarmbureau.org

Civita Park is located at Civita Boulevard at Russell Park Way.   civitalife.com

“He’s incredible — so 
dedicated to preserving the 
environment and inspiring 
the next generation of environ-
mentalists,” enthused Ceanne 
Guerra, spokesperson for Cox 
Communications.

Cox Conserves Heroes has 
been a regional competition of 
Cox Enterprises, parent com-
pany of Cox Communications, 
and the Trust for Public Land 
since 2008 (2009 in San Diego). 
The public nominates “unsung 
heroes” who are helping to con-
serve, preserve and enhance 
outdoor public spaces. Those 
heroes are reviewed by a panel 
of environmental experts and 
executives; this year, the San 
Diego panel included a report-
er who covers environmental 
issues in Orange County, a 
former Cox Conserves Heroes 
winner; a representative from 
I Love a Clean San Diego; and 
a representative from Bank 
of America, a supporter of the 
program.

Winners receive a $10,000 
check to go to the nonprofit of 
their choice. The level of par-
ticipation has grown so much 
in the last decade that Cox 
Enterprises decided to make it 
a national contest. Each region-
al winner had a video made of 
them, and the national public’s 
vote determined the winner.

Pryde has been fighting for 
and educating about the envi-
ronment since the late 1960s, 
and was elated to hear that he 
won — but he is quick to note 
he is not a lone wolf.

“I thought ‘gee whiz’ [when 
I first learned of the award]; 
nobody does anything by them-
selves. I have to give thanks to 
all the people who have helped 
me,” Pryde said.

Pryde first discovered the 
power of the people when he 
moved to San Diego from 
Seattle, Washington. He had 
attended graduate school in 
Seattle and accepted a teaching 
position at San Diego State 
University — a place where 
Pryde felt he could work for a 
lifetime. That prediction came 
true. Pryde was a professor 
at SDSU for 32 years in the 
Department of Geography, 
where he edited and partially 
authored all five editions of 
the textbook “San Diego: An 
Introduction to the Region.” 
Pryde still serves as professor 
emeritus and third reader for 
masters theses.

His initial drive from 
Washington to San Diego in 
1971 took him through Los 
Angeles, where Pryde made 

a pitstop by the Los Angeles 
River. In 1938, a section of that 
river had been turned into a 
flood control channel by the 
U.S. Army Corps of Engineers. 
By the 1970s, according to 
Pryde, the channel had lost its 
natural beauty and was over-
run by pollution and trash.

When he arrived in San 
Diego, Pryde noticed that river 
was still natural, but heard of 
a plan by the Army Corps to 
do the same thing as in Los 
Angeles.

“I said, ‘not on my watch,’” 
Pryde recalled.

He became the point person 
for opposition to the building 
of the channel. The Sierra 
Club San Diego, San Diego 
Audubon Society, and Citizens 
Coordinate for Century 3 (C3 
San Diego) all came on board 
to assist in the fight. More than 
1,000 people showed up at the 
public hearing, and Pryde him-
self wrote a well-researched 
letter to the Corps pointing 
out the flaws in their plan and 
logic.

The Army Corps decided to 
forego the flood channel, made 
a list of nine alternatives, none 
of which were feasible, and 
in 1988 completed the First 
San Diego River Improvement 
Project (FSDRIP). FSDRIP 
covers a 7,000-foot section of 
the river from Qualcomm Way 
west to Highway 163, including 
flood control improvements, 
revegetated channel banks, and 
buffer zones.

Pryde has since had several 
interactions with government 
entities, and has discovered pa-
tience is the key.

“I guess I’m just stubborn 
— I stick with it,” he said. “You 
just got to hang in there, be the 
last man standing.”

He saw this when working 
with the U.S. Forest Service to 
create San Diego County’s first 
wilderness area. The service 

wanted to make the protected 
land a smaller area, due to 
the existence of a service road 
within the property (a federal 
law stated that wilderness 
areas could not have a road go 
through them). Pryde and the 
Sierra Club rebutted that the 
road in question was not a pub-
lic road, just a track for service 
workers and rangers. They took 
their argument all the way to 
Congress, and in the end, as 
Pryde notes happily, “We won.”

Pryde’s patience won out 
again when working on behalf 
of the Silverwood Wildlife 
Sanctuary, owned by the San 
Diego Audubon Society. He was 
on the committee in charge of 
land purchasing, and learned 
about a federal law concerning 
unused public property: If a 
property borders a private orga-
nization that benefits the public 
in a certain way, that land can 
be turned over to the organiza-
tion, Pryde said.

“I thought, ‘well what the 
heck?,’” Pryde recalled. “That 
would be an idea!”

That idea turned into a 
7-year process, as no one had 
actually attempted the land 
turnover before. But now, the 
sanctuary has grown to 785 
acres, still private, and still 
pristine.

Pryde is still in the thick of 
government mire. His current 
project is working with SDRPF 
in creating the Discovery 
Center at Grant Park. It will 
be an 11-acre open space park 
and visitors’ center right across 
from iFly and SpringHill 
Suites.

After four years, approval 
has finally been given through 
the city, and construction for 
utility lines is about to begin. 
The funding is there for the 
lines, and campaigns are in 
the works for the other phases. 
The prize money from Cox is 
slated to go towards this new 
center. And after that, who 
knows what will be next for, as 
Pryde puts it, “America’s Finest 
County”?

“I will be a conservationist 
as long as my health holds out,” 
Pryde declared. “Because it 
matters. Because most people 
don’t realize how much the nat-
ural environment does for them 
— our world economy would 
utterly collapse if the environ-
ment was not doing free things 
for them [like pollination].”

—Freelance writer Joyell 
Nevins can be reached at 
joyellc@gmail.com. You can al-
so follow her blog Small World, 
Big God at swbgblog.wordpress.
com.■
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Pryde teaching young students about insects

Cox Conserves Hero award winner Phil Pryde (Photos courtesy of Cox 
Communications)

organizations around the 
world and a cohort format to 
help students make lifelong 
professional and personal 
connections with faculty and 
classmates.

“This recognition is a 
tribute to the success of our 
graduates and the student 
centric passion of our faculty 
and staff,” said USD School of 
Business Dean Jaime Gomez 
in a press release. “Our ro-
bust learning environment 
includes small classes, cut-
ting-edge curriculum, global 
networking opportunities, 
entrepreneurship training 
and support, and multiple 
international learning oppor-
tunities; it definitely catapults 
our graduates for sustained 
success in the business world.”

The USD full-time MBA 
program can be completed 
in 17 or 22 months. For more 
information, visit sandiego.
edu/mba.

Qualcomm celebrates 
STEM Day

Qualcomm Incorporated 
celebrated National STEM 
Day on Nov. 8 by reaffirming 
the company’s commitment 
to its corporate responsibility 
initiatives that spark young 
people’s passion for science, 
technology, engineering and 
math, and will inspire the 
next generation of inventors 
to transform industries and 
enrich people’s lives.

“Qualcomm, a company 
of engineers who are invent-
ing transformational mobile 
technologies such as 5G, 
understands the importance 
of STEM,” stated Qualcomm 
senior vice president of engi-
neering Susie Armstrong in a 
press release. “In the future, 
most careers will require 
some level of STEM knowl-
edge and skill. Our ongoing 
commitment to investing in 
STEM initiatives are aimed 
at growing an inclusive, 

diverse future workforce that 
is needed to support the abili-
ty to continue to innovate.”

The STEM programs 
Qualcomm invests in include:

 ● FIRST: Over the past 
three years, teams competing 
in the FIRST Tech Challenge 
program use Qualcomm 
Snapdragon technology in the 
control system for their robots, 
providing more than 180,000 
students in more than 25 
countries hands-on experience 
with Qualcomm technology. 
Qualcomm employees also 
provide thousands of volunteer 
hours to support the FIRST 
organization and student 
teams worldwide.

 ● Qualcomm Thinkabit 
Lab: This program inspires 
the next generation of inven-
tors by engaging students in 
exploring STEM and engi-
neering careers, and using 
hands-on microelectronics 
and programming to design 
an Internet of Things-themed 
robotic creation.

 ● Qualcomm Wireless 
Reach Initiative: This pro-
gram brings advanced wire-
less technologies to under-
served communities globally. 
There are 45 programs in 17 
countries, benefiting more 
than 280,000 people.

 ● As part of the USS 
Midway’s Education 
Programs, Qualcomm re-
cently became the presenting 
sponsor of the Engineering 
Basics program for middle 
school students. The new 
program, which launched last 
year, has reached 29 schools 
throughout San Diego County 
and impacted more than 
1,000 middle school students.

 ● The Fleet Science Center: 
Qualcomm’s 18-year support 
of the Fleet has enabled pro-
grams such as 52 Weeks of 
Science to thrive in under-
represented communities like 
Barrio Logan, where more 
than 10,000 children and 
adults have participated in 
neighborhood science events.

See NEWS BRIEFS page 8  ê
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Jeff Clemetson
Editor

Laura Luxemburg used to 
be the one to write checks to 
charitable organizations — now 
she in on the receiving end of 
donations for the nonprofit she 
runs with her son.

The organization, called 
Ssubi, does a mixed-bag of 
nonprofit work throughout the 
world: providing materials 
and opportunities for people 
in Uganda, linking discarded 
medical supplies with schools 
and homeless shelters, and 
more.

Although the official mailing 
address for Ssubi is in Mission 
Valley, Luxemburg’s organiza-
tion is more based wherever she 
is at the moment in the world 
helping others.

What inspired you to 
become involved in 
nonprofit work and start 
Ssubi?

I have always been a 
supporter of nonprofits and 
through my travels to many 
developing countries, I saw 
firsthand how little it takes 
to make a difference. That's 
when I began questioning how 
much money actually goes to 
the people or cause that need 
it? I found, in most cases, it 
was shockingly less than 25 
percent. I felt there must be a 
better way. 

In 2009, I was introduced to 
the Bishop Asili Health Center 
in rural Uganda. The 48-bed 
health center was run by seven 
nuns, served three districts — 
a population of over 660,000 
people. 

My initial involvement in-
cluded self-funding of medical 
equipment and supplies; donat-
ing to the building of a surgical 
suite; funding orphans to local 
schools; building and stocking 
a piggery; and the purchase 
of 220 acres in a remote bush 
community that has no clean 
water source, health or edu-
cation facilities. I kinda just 
jumped right in. 

I only became a charitable 
organization to sell bags and 
beads made by patients at 
the health center in our local 
SunDiego stores. They required 
me to be a registered charity 
before they would place our 
Ssubi items in any of their 
clothing stores — even though 
I was not taking a penny of 
the proceeds. So we should 
all thank [SunDiego owner] 
Sharon Nash for being tough 
with me. […]

What is Ssubi? What does 
the word mean?

Ssubi means “hope” in 
Luganda. The name was made 
first for a group of Bishop Asili 
Hospital HIV-positive patients 
who had been denied jobs and 
micro finance loans because of 
their HIV status. They were 
really just left to die. I was 
trying to think of a word that 
meant something to everyone 
no matter where you were in 
the world — something we all 
have or should have. “Hope” 
came to mind. 

My son Baron, at the age 
of 17, traveled with me to 
Uganda to start a project for 

these patients. We purchased 
12 sewing machines and some 
paper. Baron cleaned out an 
old chicken house, put the 
sewing machines and tables 
together and started the Ssubi 
Group. The program has been 
very successful. The patients 
have gone on to have sec-
ond businesses like clothing 
stores, soda pop shops, broker-
ing commodities, and selling 
cooked food in the market. 
Children's school fees are be-
ing paid and a population that 
was forgotten is doing very 
well. Ssubi truly means hope 
and brings hope. 

What is the story behind the 
hospital in Uganda?

I have copied Sister 
Ernestine Akulu’s words, as 
she can better explain my in-
volvement with the hospital 
than I can:

“For a number of years 
now Laura Luxemburg has 
been working with the Sisters, 
medical staff, patients and 
communities in and around 
Asili Hospital. Her spirit and 
presence has helped change the 
whole situation surrounding 
the hospital and communities 
served. […]

“When Laura came here she 
understood that health care is 
not just technical diagnosis of 
diseases and prescriptions of 
medications. It stands for social 
justice. It must always have 
a holistic approach because 
health is multifaceted. She was 
sure that living her vision to-
gether with Asili Hospital could 
restore dignity to thousands of 
rural poor, sick and vulnerable 
people. […]

“Before she came, the hospi-
tal had found itself in the midst 
of a community with huge and 
multiple problems of poverty, 
illiteracy, unemployment, HIV/
AIDS, malnutrition and many 
others. […]

“Luweero is one of the rural 
districts in Central Uganda. It 
is an area ravaged by the civil 
war in the 1980s that left most 
infrastructure in ruins - still 
struggling to recover. Rural 
communities in Uganda repre-
sent 88 percent of the nation’s 
population. There are very few 
full health care organizations 
and professionals in rural 
areas, and the availability 
of health care services varies 
widely. […]

“We have understood that 
the main idea for Laura and 
Ssubi is to develop the commu-
nities. She does this through 
involvement and engagement 
of the people themselves so that 
they own everything to ensure 
sustainability. Each project is 
geared to a particular need of 
the community and that it can 
have a positive impact on the 
lives of the people. […]

“She has done this through 
training the communities to sew 
bags, make beads, rear pigs, 
chickens, rabbits and plant 
organic gardens to help fight 
malnutrition. She teaches mon-
ey-saving and assisted in start-
ing the Ssubi Bank. She insists 
to families to invest in the edu-
cation of their children. 

“Her plan is to penetrate 
deep villages to bring edu-
cation, health care and eco-
nomic development to the 

communities, children and 
the sick people. She purchases 
products/sells in order to pro-
vide medications for the sick, 
provides equipment and nu-
trition for the hospital and the 
needy, even sponsoring children 
to school. She donates her time 
to the hospital and the commu-
nities to plan, train and work 
together. […]

—Blessings, Sister Ernestine 
Akulu

What is Greening for Good? 
What organizations are 
involved?

Ssubi supports projects that 
are less likely to be funded 
by large organizations — fill-
ing those gaps that are left 
behind. In San Diego, that is 
the hospital and medical "dis-
cards" that are filling our local 
landfills. 

Ssubi established the pro-
gram Greening for Good in 
March 2014 to work with hos-
pitals, medical centers, private 
physicians, home health care/
hospice patients along with 
private citizens to repurpose 
medical equipment and un-
used supplies. It was initially 
started to collect for our sup-
ported hospital in Uganda, 
the Bishop Asili, and if we 
collected more than what we 
could use, we would share the 
wealth. 

We have diverted hun-
dreds of thousands of pounds 
from our local landfills. We 
have provided equipment and 
supplies to over 325 home 
health patients. We have made 
medical equipment such as 
wheelchairs and crutches and 
supplies of gauze, tape, ace 
bandages and more accessible 
to 16 San Diego Unified high 
schools and two Los Angeles 
County schools. This includes 
furnishing many with taping/
stretching tables, massage ta-
bles and more. 

We have also been support-
ing our homeless citizens by 
supplying supplies (badges, 
gauze, toiletries, feminine 
products) and equipment (walk-
ers, wheelchairs, crutches) 
through our own efforts and 
the collaboration with other 
nonprofits and citizens working 
in the community. We have 
provided medical equipment 
and supplies to our neighbors 
in Tijuana, Tecate, Rosario and 
Ensenada, Mexico. We are com-
mitted to getting medical aid 
to those that have been been 
forgotten. 

Aid in the form of medical 
supplies and equipment has 
gone to Ecuador to a leper col-
ony, Egypt to an area where 
promises were made that a 
medical mission team would 
return and never did. 

The Spirit of San Diego de-
livered a plane-load of supplies 
to hurricane victims in Cuba. 
Aide in the form of supplies 
and equipment have gone to 
Tanzania, Philippines, Kenya, 
Nicaragua, Haiti, Nigeria, 
Ethiopia, Sierra Leon, 
Peru, Guatemala, Pakistan, 
Senegal, Sudan, Columbia, 
Uganda.

All while, collecting supplies 
and equipment for our beloved 
Bishop Asili Health Center in 
Uganda that serves 49 villages 
a population of over 660,000 

people. We are now ready 
to ship and we have enough 
equipment and supplies to 
open an orthopedic center, 
trauma center, pediatric center 
and eye center to give access to 
1.2 million people without eye 
care. 

What other programs does 
Ssubi have?

Locally, we started a pro-
gram with donations from 
one of our hospital champions 
called Computers for Good. 
This program provides comput-
ers to students and institutions 
who have applied through other 
organizations or applied for 
funding in the case of institu-
tions and were denied. 

Some of the recipients to 
date: 146 computers to stu-
dents; 20 computers to ABC 
Youth Foundation; The Boys 
and Girls Club of Claremont 
received 30 computers for their 
after-school program; Baker 
Elementary [received] 100 com-
puters for a much-needed com-
puter lab; San Diego School of 
Creative and Performing arts 
received 20 computers with an-
other 60 for a makers lab and 
more.

Ssubi is big on sustainabil-
ity. The old Chinese proverb 
comes to life with Ssubi, "Give 
a man a fish and you feed him 
for a day. Teach a man to fish 
and you feed him for a lifetime." 
So on the campus of Bishop 
Asili Hospital in Uganda, we 
started the Holy Hams Piggery 
—named a model piggery by 
the minister of agriculture in 
Uganda — as well as a chicken 
farm, a grocery store, clothing 
store, cows for milk, and organ-
ic gardens. 

On 220 acres Ssubi pur-
chased, we raise maize, and 
goats. Patients and citizens 
come from all around to learn 
our animal husbandry and 
farming practices. Funds gen-
erated by these projects goes 
to the running of the hospital. 
They know if they are short on 

funding that the Ssubi projects 
will allow them the ability to 
buy needed medicine, provide 
staff for clinic days, etc.

How do you see Ssubi 
growing? How is it funded? 
What separates how Ssubi is 
run from other nonprofits?

Ssubi is a grassroots orga-
nization. Ssubi is community 
based. We can't do this alone 
and that message is key to all 
we do. If you like what we do, 
join us in the mission or just 
tell our story, you become part 
of our Ssubi family. 

There are no paid employees. 
Actually, there are only two 
full-time people and the rest 
volunteers. My son, Baron, and 
I have dedicated this time of 
our life to helping others in this 
way. It has been quite the jour-
ney. We have been included in 
the city’s and county’s recycling 
awards. 

The city of San Diego made 
a proclamation that Nov. 17 is 
Ssubi is Hope Day and I was 
awarded the Points of Light 
by President Bush and I did 
a TEDx Talk. In four years, 
we have been housed in five 
locations. We just moved to a 
new location at the border. We 
are getting settled and hope to 
start up the volunteer program 
again sorting and packing. 

Being a donor originally 
and the one to write checks, 
it is not easy for me to ask for 
monetary help. People give 
me things (medical supplies, 
crutches, wheelchairs) easily 
now but donation dollars are 
not easy to come by. But they 
are greatly needed to rent the 
trucks, purchase fuel, send the 
aid, etc. One dollar goes a long 
way in the right hands and 
100 percent of donation dollars 
goes directly to the cause with 
Ssubi. 

For more information about 
Ssubi, visit ssubi.org.

—Reach Jeff Clemetson at 
jeff@sdcnn.com.■

Local difference maker: Laura Luxemburg

Laura Luxemburg poses with a child in Uganda (Courtesy Ssubi)
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Guest editorial

Kevin Basl

[Editor’s note: This op-
ed comes courtesy of 
OtherWords.org.]

We thank labor unions 
for the eight-hour work day, 
pensions, the weekend and 
many other employment 
benefi ts Americans enjoy. 
Organized workers staged 
direct actions — strikes, 
sit-ins, boycotts, etc. — 
forcing bosses to the bar-
gaining table. It’s a history 
most of us learn in high 
school.

More overlooked is the 
history of how the modern 
military was shaped by vet-
eran-led direct actions.

For one thing, our mili-
tary is famously all-volun-
teer. Civilians no longer fear 
being drafted.

To get those volunteers, 
recruiters and guidance 
counselors tout the free 
college education, sign-on 
bonuses, food and housing 
allowances, and Veterans 
Affairs (VA) benefi ts that 
come with military service. 
I was continually reminded 
of these things when I joined 
the Army in 2003.

Look into the history 
of these developments and 
you’ll fi nd sit-ins, marches, 
and many other forms of di-
rect action.

The G.I. Bill, passed 
in 1944, helped build the 
American middle class. It 
guaranteed millions of vets 
a college education, home 

loans and more after World 
War II. It still does today.

Veterans of World War I, 
however, received no such 
benefi t. So throughout the 
1920s and early ’30s, they 
marched and demonstrat-
ed — demanding back-pay 
compensation (referred to 
as a “bonus”) to reasonably 
match what their civilian 
counterparts had earned on 
the home front.

The largest demonstra-
tion happened in 1932, 
when a 25,000-strong 
“Bonus Army” occupied 
Washington, D.C. for two 
months. The veterans vowed 
not to leave until Congress 
approved the bonus. Instead, 
General Douglas MacArthur 
removed them by force using 
cavalry troops and tear gas.

But the veterans’ efforts 
eventually paid off. The 
bonus was paid in 1936. 
This incredible history 
is documented in “The 
Bonus Army” (2004) by 
Paul Dickson and Thomas 
B. Allen, and “The War 
Against the Vets” (2018) by 
Jerome Tuccille.

These years of protests by 
World War I veterans gave 

veterans organizations, like 
the American Legion, signif-
icant leverage in advocating 
for the G.I. Bill. President 
Roosevelt and Congress 
understood that not passing 
such a bill could mean veter-
an-led civil unrest, or worse.

Michael J. Bennett, histo-
rian of the G.I. Bill, wrote, 
“After World War I, virtu-
ally every [fi ghting] nation 
other than Britain and the 
United States had their 
government overthrown 
by their veterans.” It’s no 
stretch to say the G.I. Bill 
was passed, in part, to pre-
vent revolution.

Two decades later, in 
the late 1960s, a movement 
within the U.S. armed forc-
es emerged in opposition to 
the Vietnam War. Soldiers 
refused orders, sabotaged 
equipment and spoke out at 
protests.

In “Soldiers in Revolt: 
G.I. Resistance During the 
Vietnam War” (2005), David 
Cortright concludes that 
President Nixon ended the 
draft in 1973 in response to 
this alarming resistance. 

“The internal problems 
that gave rise to changes 
in tactical deployment [to 
Vietnam] were also re-
sponsible for… the shift to 
an all-volunteer force,” he 
wrote.

Of course, an all-volun-
teer force would need to 
offer better incentives to 
recruit people. This is where 
the improved living condi-
tions, sign-on bonuses, and 
increased starting wages 

mentioned in every recruit-
er’s sales pitch came from.

In the 1970s and ’80s 
(and beyond), the organi-
zation Vietnam Veterans 
Against the War made it a 
part of their mission to im-
prove VA healthcare. They 
occupied VA offi ces, demon-
strated, and even locked 
themselves inside the Statue 
of Liberty to amplify their 
message. They were key in 
getting the VA to recognize 
post-traumatic stress disor-
der (PTSD), Agent Orange 
exposure and other illnesses 
affl icting veterans.

But as these benefi ts were 
won, they can also be lost.

Today, as more service 
members and veterans 
qualify for food stamps, the 
VA system remains on the 
verge of getting dismantled. 
Meanwhile, soldiers are 
receiving orders sending 
them into morally and le-
gally questionable territory 
(such as Trump’s “Operation 
Faithful Patriot,” deploying 
thousands of troops to the 
border of Mexico to stop un-
armed migrants).

Against this, the histo-
ry of veteran-led activism 
can provide inspiration and 
guidance. Direct action gets 
results.

—Kevin Basl served 
in the U.S. Army, twice 
deploying to Iraq. He’s a 
member of About Face: 
Veterans Against the War 
and Veterans for Peace. 
Distributed by OtherWords.
org.■

How veterans changed the military 
and built the middle class

Like labor unions before them, veterans and soldiers
organized to win benefi ts millions now rely on.

"Today, as more 
service members and 
veterans qualify for 
food stamps, the VA 
system remains on 
the verge of getting 
dismantled."
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now. Qualify and you 
may receive:
•  Payment up to 

$600, which varies 
by study

•  No-cost study-
related care  
from specialists

researchmenshealth.com

SDCNN Staff 

On Tuesday, Oct. 30, near-
ly 500 members of the press 
gathered at the Joe & Vi Jacobs 
Center at Market Creek for the 
45th annual San Diego Press 
Club Excellence in Journalism 
Awards.

More than 400 awards were 
given out to local magazines, 
non-daily newspapers, online 
and daily newspapers, trade 
publications, podcasts, radio 
stations, television channels 
and their writers, reporters, 
editors, broadcasters and 
photographers. 

Mission Valley News 
parent company San Diego 
Community News Network 
(SDCNN) earned fi ve awards 
in total under non-daily news-
papers categories.

Jeff Clemetson, editor of the 
Mission Valley News, La Mesa 
Courier and Mission Times 
Courier, earned fi rst place in 
the Non-daily Newspapers, 
Series category for two articles 
that ran in the Mission Times 
Courier — “Remembering 
Pearl Harbor” and its part-
ner “A Fortunate Encounter.” 
The series began with a story 
about Allied Gardens resident 
Arthur Roemmich, a 100-year-
old veteran who served on the 
USS Northampton — a ship 
that was saved from being 
bombed in Pearl Harbor. After 
reading the article, San Carlos 

resident Felicia Hamwey real-
ized her father, Lloyd Smith, 
was also aboard the USS 
Northampton. Hamwey then 
organized a reunion for the 
two WWII shipmates, which 
was featured in the second 
part of the series. To read the 
series and the letter to the ed-
itor from Hamwey, visit bit.ly/
RememberingPearlHarbor

Sara Butler, editor of the 
San Diego Uptown News, was 
presented with two awards. 
The fi rst, second place in the 
Non-daily Newspapers, Public 
Service/Consumer Advocacy 
category, was for “Dockless 
Bike Craze.” The Uptown News 
story featured a comprehensive 
explanation of the different 
types of dockless bikes in the 
Uptown area and highlighted 
how locals felt about their sud-
den appearance. Visit bit.ly/
DocklessBike to read the piece.

Butler also placed second 
in the Non-daily Newspapers, 
Breaking News category for 
“Turning Down the Music,” in 
Uptown News. The story broke 
the news that Lestat’s West 
would be closing its doors, and 
Butler was the only local jour-
nalist to meet with its co-own-
er. To read the award-winning 
breaking news story, visit bit.
ly/TurningDowntheMusic.

Albert Fulcher, editor of 
Gay San Diego and San Diego 
Downtown News, earned 
two awards. The fi rst was for 
“Beating the odds” — a feature 

story for Gay San Diego about 
Marine Corps veteran Liz 
Carmouche, the fi rst openly 
gay lesbian mixed-martial arts 
fi ghter. “Beating the Odds” won 
second place in the Non-daily 
Newspapers, Military category. 
To read the story, visit bit.ly/
Caramouche.

Fulcher was also awarded 
fi rst place in the Non-daily 
Newspapers, Reviews: Live 
Performance category for 
“Empowerment Through 
Music,” published in Gay 
San Diego. “Empowerment 
Through Music” reviewed the 
San Diego Gay Men’s Chorus’ 
“Movie Night” held this past 
April. To read the award-win-
ning review, visit bit.ly/
EmpowermentThroughMusic.

In addition to the fi ve 
awards to SDCNN editors, a 
sixth award was given to Gay 
San Diego columnist Nicole 
Murray Ramirez for his regu-
lar column “Conversations with 
Nicole.”■

SDCNN wins fi ve Press Club awards

Noli Zosa

A Linda Vista elementary 
school shut off part of their 
drinking water supply due 
to unsafe lead levels, district 
offi cials announced on Nov. 9. 
Six water fi xtures at Fletcher 
Elementary School displayed 
higher lead levels than the dis-
trict's 5 parts per billion safety 
limit during testing at the 
school. Most of the fi xtures had 
lead levels under 10 parts per 
billion, but one — a cafeteria 
kitchen faucet — showed levels 
of about 45 parts per billion, 
nine times higher than the 
district's limit and three times 
higher than the federal limit 
of 15 parts per billion. The 
district said they will hold a 
parent meeting in the school's 
auditorium at 8 a.m. on Nov. 
28 to discuss the fi ndings.

Mission Valley CPU
The Linda Vista Planning 

Group submitted comments 
to the city of San Diego re-
garding the Mission Valley 
Community Plan Update 
(MVCPU). Given that the pro-
posed Riverwalk development 
is situated along Friars Road, 
a shared border of the Mission 
Valley and Linda Vista 
planning areas, the Linda 
Vista Community stands to 
be greatly impacted by the 

MVCPU as it concerns the 
Riverwalk development area.

Recognizing the impacts, in 
October 2014, the San Diego 
Planning Commission encour-
aged the involvement of the 
Linda Vista Community in 
the planning and development 
of the adjacent Mission Valley 
planning area for the purpose 
of creating a dialogue with the 
Riverwalk developer and, im-
portantly, to provide our neigh-
boring community with a voice.

The comments to the city 
included concerns regarding 
the proposed density to the 
area; the insuffi cient amount 
of on-site affordable housing; 
lack of adequate parking; and 
opposition to the proposed Via 
Las Cumbres extension.

University of San Diego
The University of San 

Diego (USD) football team 
clinched the Pioneer Football 
League (PFL) championship 
and automatic berth to the 
NCAA Division I Football 
Championship Subdivision 
(FCS) Playoffs with a thrill-
ing 56-52 victory against 
Davidson on Saturday after-
noon at Torero Stadium. With 
the victory, the Toreros main-
tained the nation's longest 
active conference winning 
streak to 28. USD has won 34 
straight home PFL games and 
owns the longest active home 

Jim Madaff er

A welcome rainstorm in 
mid-October provided the fi rst 
signifi cant relief from months 
of very hot and dry weather — 
and then the weather turned 
hot and dry once again. That 
cycle is a reminder of two 
important facts of life of San 
Diego County:

 ● On average, we get about 
10 inches of rain a year — far 
less than what we need to sus-
tain our $220 billion economy 
and 3.3 million people.

 ● With continued invest-
ments in water supply reliabil-
ity and water-use effi ciency, we 
can continue to thrive in this 
amazing place.

As we look toward the rainy 
season, it’s worth taking stock 
of why we have suffi cient sup-
plies for 2019, regardless of the 
weather.  

Water managers measure 
rainfall from Oct. 1 through 
Sept. 30, what we call the 
“water year.” Water year 2018 
just ended, and it was the sec-
ond-driest in San Diego dating 
back to 1850, with just over 
3 inches of rain at Lindbergh 
Field. In terms of water supply 
for the region, that barely regis-
ters — and it’s a reminder that 
we haven’t had enough local 
water supply to meet local de-
mands for more than 70 years.

Another key factor in the wa-
ter supply-demand equation is 
heat — and yes, local tempera-
tures have been signifi cantly 
higher than normal for nearly 
fi ve straight years. In many 
months, the average daily max-
imum temperatures have been 
more than 4 degrees above the 
long-term averages.

Higher temperatures, cou-
pled with a fl ourishing econ-
omy, put upward pressure on 
water use. Thankfully, the 
San Diego region continues to 
embrace water-use effi ciency. 
In fact, cumulative region-
al municipal and industrial 
potable water-use over the 
past three-plus years was 17 
percent below base year 2013 
levels.

Water resource stewardship 
is part of the region’s legacy 
going back decades. Not ma-
ny people remember it these 
days, but we sponsored the 

original state legislation in 
1991 to require low-fl ow toi-
lets, a standard that has saved 
countless billions of gallons 
worldwide. And the Water 
Authority continues to offer wa-
ter-use effi ciency resources at 
WaterSmartSD.org.

While we embrace 
WaterSmart living, we also 
have executed strategic plans 
to withstand dry spells and 
emergencies such as earth-
quakes. An array of invest-
ments, including the Claude 
“Bud” Carlsbad Desalination 
Plant and a landmark conser-
vation-and-transfer agreement 
in the Imperial Valley, mean 
we have ample water for pro-
jected demands in 2019 and 
beyond.

While the U.S. Drought 
Monitor classifi es San Diego as 
a region of “Severe Drought,” 
that does not refl ect water sup-
ply conditions. We don’t need 
extraordinary conservation 
measures right now, but rather 
a continued commitment to 
use water effi ciently. That’s 
because we have made — and 
we continue to make — the 
investments necessary to fuel 
our economy and quality of life 
even when dry spells last for 
years. 

—Jim Madaffer is board 
chair of the San Diego County 
Water Authority.■

Region’s water supplies 
suffi cient for 2019 and beyond

Guest editorial

LINDA VISTA VIEWPOINTS

Lead in water at school 
prompts shut off

See LINDA VISTA page 8  ê
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On Oct. 30, ReWild Mission 
Bay — a project of San Diego 
Audubon and its partners to 
enhance and restore wetlands 
in the northeast corner of 
Mission Bay — released the 
highly anticipated final concep-
tual plans for how wetlands can 
be feasibly restored to protect 
wildlife and our communities. 
The three plans include ex-
panded public access and habi-
tat restoration options, as well 
as cost estimates and sea-level-
rise modeling.

“What is so exciting about 
this effort is how involved the 
community has been from the 
beginning, helping our consul-
tant team develop the resto-
ration plans from the ground 
up,” said Rebecca Schwartz 
Lesberg, project manager for 
ReWild Mission Bay. “These 
aren’t just our suggestions — 
this is what the community has 
asked for. People have been vo-
cal about their support for find-
ing a way to restore and protect 
this piece of San Diego’s coast-
line, and ReWild Mission Bay 
provides that path forward.”

The full report describes the 
existing and historical land use 
and environmental conditions of 
Mission Bay, the opportunities 
and constraints while restoring 
wetlands, and analyzes how 
each of the final plans stacks up 
in achieving the goals of ReWild 
Mission Bay. The report, and 
the detailed restoration plans 

it includes, is the result of more 
than four years of public en-
gagement, including four work-
shops attended by hundreds of 
community members.

The project’s Wetlands 
Working Group Steering 
Committee, including the 
California State Coastal 
Conservancy, the U.S. Fish 
and Wildlife Service, and 
the University of California’s 
Natural Reserve System led 
the process collaboratively 
with restoration profession-
als at Everest International 
Consultants and San Diego 
Audubon staff and volunteers.

The effort also involved close 
coordination with an expert 
Science and Technical Advisory 
Committee, which included sci-
entists from Scripps Institution 
of Oceanography and Tijuana 
River National Estuarine 
Research Reserve, as well 
as staff from the city of San 
Diego’s Planning, Parks and 
Recreation, and Transportation 
and Stormwater Departments, 
among others.

“Rarely has a planning pro-
cess in the city of San Diego 
involved such collaborative ef-
forts between scientists, conser-
vationists, and the community,” 
said Schwartz Lesberg.

Wetlands — including 
marshes, mud flats, creekbanks 
and more — play an important 
role in San Diego’s quality of 
life, as they attract wildlife, 

foster a diverse ecosystem, im-
prove water quality and protect 
communities from flooding by 
providing a cushion during 
high tides. Today, only 5 per-
cent of the historic 4,000 acres 
of Mission Bay wetlands re-
main, making ReWild Mission 
Bay a critical and time-sensi-
tive project for the area.

Chris Redfern, executive 
director of San Diego Audubon, 
highlighted the value of having 
the city of San Diego support 
the effort, which has been part 
of the Mission Bay master plan 
for decades.

“We are excited to work with 
the city and all of our partners 
to see this vision implemented,” 
Redfern said. “This is the only 
way to protect the bay’s few 
remnant wetlands, which pro-
vide crucial habitat for wildlife, 
from disappearing in the com-
ing years due to sea level rise.”

At over 350 pages long, 
the Feasibility Study Report 
(available at bit.ly/2QE6GmK) 
provides detailed information 
on restoration alternatives and 
the process used to generate 
them. San Diego Audubon and 
ReWild will host a final public 
workshop on Dec. 6 from 4–7 
p.m. at the Mission Bay High 
School cafeteria to present 
the findings of the study and 
outline future efforts to make 
wetlands restoration in the 
northeast corner of Mission Bay 
a reality.

“For the first time in half 
a century, the public has the 
opportunity to weigh in on how 
these public lands are used. 
And it is probably our last 
chance to do so before we see 
some of the most damaging 
impacts of climate change. It’s 
our responsibility to make sure 
our children and grandchildren 
have a chance to enjoy nature, 
and experience the protections 
wetlands provide for our com-
munities,” Redfern said.

“Over the past century, 
Mission Bay has been convert-
ed from a rich natural trea-
sure into a heavily developed 
recreational area,” said Julia 
Elkin with the California State 
Coastal Conservancy, who also 
served on the ReWild Working 
Group. “ People have lost the 
opportunity to really experi-
ence nature along the shoreline 

in Mission Bay. This is an 
unprecedented opportunity to 
restore a small piece of what 
was lost.”

The Dec. 6 workshop will be 
an opportunity for the public to 
learn about the results from the 
ReWild Mission Bay Wetlands 
Restoration Feasibility Study, 
including seeing up close de-
tails of the plans they helped 
create. The ReWild project 
teams will be on hand to an-
swer questions. From there, 
next steps include integration 
of these plans with the city’s 
ongoing land use and develop-
ment plans for the area, envi-
ronmental review, permitting, 
and restoration of the area’s 
wetlands.

For more information on 
ReWild Mission Bay and to 
access the full report, visit 
rewildmissionbay.org.■

Wetlands restoration plan released
ReWild Mission Bay will host public workshop on Dec. 6

A map of the Mission Bay restoration area (Courtesy ReWild Mission Bay)

Looking for a great
OPPORTUNITY?

We are seeking experienced, motivated
advertising sales consultants for our six
community newspapers.

Must be knowledgeable of these areas and
have a minimum of one year advertising

sales experience. The ideal candidate is an
energetic team player who is bright,

positive, creative and personable who
relates to small business owners and

can assess their advertising needs.
Fulltime, base plus commission.
For more information about our

community newspapers, visit
us at sdcnn.com.

Resume to David Mannis
at David@sdcnn.com 

(619)961-1951

winning streak among FCS teams at 21 
games. The Toreros seek to complete their 
third straight undefeated PFL season Nov. 
17 when they play at New York’s Marist 
College in the regular-season finale. Kickoff 
is at 9 a.m. Pacific Time.

The men’s basketball team has high ex-
pectations this year coming off a 21-14 record 
last season. USD’s four leading scorers are 
back — senior wing Isaiah Pineiro (15.7 
points per game) and senior guards Isaiah 
Wright (13.4), Olin Carter III (12.4) and 
Tyler Williams (8.8) accounted for 70 percent 
of the Toreros’ points last year. In all, USD 
returns 81 percent of last year’s scoring. USD 
has started this season 2-1 with convincing 
wins over Weber State and UC Davis.

—Noli Zosa is chairman of the Linda 
Vista Planning Group. Reach him at nolizo-
sa@gmail.com.■
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To learn more about 
Qualcomm’s support of 
STEM and invention, visit 
qualcomm.com/weinvent/
stem.

University of Redlands 
launches Purposeful 
Leadership Initiative

To identify and posi-
tively impact today’s lead-
ership styles, skills, and 
approaches, the University 
of Redlands has launched 
the Purposeful Leadership 
Initiative. Integrating 
concepts and models from 
across disciplines — from 
management to ethics and 
philosophy to the social sci-
ences — the new initiative 

includes educational offer-
ings, research, and commu-
nity outreach.

“Purposeful leadership 
addresses the critical role 
leaders play in ensuring 
that organizations deliver 
value to customers in an ef-
fective, data-driven, mean-
ingful, ethical, and socially 
responsible manner,” said 
Thomas Horan, Senecal 
Endowed Dean of the School 
of Business, which is lead-
ing the University-wide ef-
fort. “The many offerings of 
this initiative will prepare 
students and professionals 
with the skillset necessary 
to be effective within their 
organization in a manner 
that makes a positive dif-
ference to their employees, 
customers, and the world in 
which they operate.”

A key element of the new 
initiative is the Master of 
Science in Organizational 
Leadership degree program 
(MSOL), which addresses 
the needs and challenges 
of organizational leaders. 
The MSOL highlights the 
importance of purposeful 
leadership and how it is 
implemented at the individ-
ual, group, organizational, 
and societal level.

The Purposeful 
Leadership Initiative al-
so included a leadership 
speaker series, which de-
buted this fall with talks 
by former Apple executive 
Jay Elliot, “Trust Factor” 
author Paul Zak, and 
Steve Kaufer, CEO of Trip 
Advisor.

Other projects and part-
nerships in development 

include an executive certif-
icate program, research on 
leadership issues associated 
with the effective and eth-
ical management of people 
and organizations, and the 
Leaders in Community 
Awards, which recog-
nize effective and ethical 
leadership.

The Purposeful 
Leadership Initiative, 
which builds on the 2006 
endowment of the newly 
re-named Banta Center 
for Ethical and Purposeful 
Leadership at the 
University of Redlands, 
was made possible by sup-
port from the Banta fam-
ily of Redlands alumni. 
Other alumni have joined 
the Bantas in pledging 
support for the initiative 
as well.■
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Karen Reilly

Did you grow up visiting 
one of those iconic Carnegie 
libraries? I’ve included a pic-
ture of my childhood library 
in Ames, Iowa (and no, I am 
not as old as this picture). 
Notice anything? Lots of 
stairs. In fact, there were 
even more stairs inside the 
entrance. Traditional library 
design was very unfriend-
ly to people with limited 
mobility. If you were in a 
wheelchair or used a walker, 
you simply had to hope that 
someone else might visit the 
library and check out books 
for you.

Today’s libraries are de-
signed to serve all members 
of the community, including 
people with disabilities. The 
San Diego Public Library 
works hard to make its ser-
vices accessible at all of its 
36 library locations. Here at 
the Mission Valley Branch 
Library, we have ramps and 
automatic doors at the en-
trance, as well as a computer 
with an adjustable-height 
table, equipped with assis-
tive software, an enlarged 
screen and a low-vision key-
board. In addition, we have 
just installed a new Optalec 
magnifying machine, which 
can be used to read books, 
mail, newspapers, or what-
ever you may have diffi culty 
reading. It is located next to 
our magazine and newspaper 
collection, on the mezzanine 
level. This is also where our 
large-print book collection is 
located.

The OliverMcMillan I 
CAN! Center at the Central 
Library provides a much 
broader range of services, 
programs, resources and 
professional assistance for 
persons with disabilities. 

Becoming a registered user 
of the I CAN! Center is free, 
and once you do so, you’ll 
have access to two private 
study rooms; 16 computers 
equipped with assistive 
software, enlarged screens 
and adjustable-height ta-
bles; eReaders, large print 
books, and Braille books; 
and two Video Relay Service 
(VRS) stations. (There is 
also a VRS station available 
at the Rancho Bernardo 
Branch Library.)  The I CAN! 
Center also hosts playback 
of the KPBS Radio Reading 
Service, which allows you to 
listen to daily newspapers 
and magazines such as the 
San Diego Union Tribune 
and People Magazine read 
over the air.

For younger patrons, 
the new Binford I CAN, 
Too! Center at the Central 
Library is designed spe-
cifi cally for children with 
disabilities and learning 
differences. Like the I CAN! 
Center for adults, it provides 
assistive equipment and 
software that allows children 

with disabilities to more 
fully enjoy what the Denny 
Sandford Children’s Library 
has to offer. In addition, the 
I CAN, Too! Center also pro-
vides regular programming 
for and about children with 
special needs, such as sen-
sory storytimes for children 
on the autism spectrum, 
signing storytimes, PAWS to 
Read (reading to animals!) 
and signing crafts and 
games. 

The center offers books in 
both large print and Braille, 
and sensory integration kits 
for children on the autism 
spectrum, which are packed 
with various goodies to 
channel their energy, regu-
late emotions and improve 
concentration. To take ad-
vantage of the I CAN, Too! 
Center, a parent or caregiver 
should meet with the I CAN, 
Too! librarian, who will as-
sess the child’s needs, deter-
mine the appropriateness of 
services and provide an ori-
entation. The Mission Valley 

Gratitude is a feeling that 
comes to many minds in 
November. During this month, 
we often take time to refl ect on 
family and friends, appreciate 
where we live, and acknowledge 
the numerous other things we 
sometimes take for granted. 
Because of this, November is 
also the perfect time to donate 
to charities.

But how can you help char-
itable causes in a tax-smart 
way? You can always write a 
check or donate cash. This is 
easy, and you can get a tax de-
duction if you are one of the few 
people who will be itemizing 
deductions in 2018.

However, a better option is 
a Donor Advised Fund (DAF). 
A DAF is like an investment 
account, except you are giv-
ing away the money when you 
transfer assets into it. The best 
asset to transfer into your DAF 
is highly appreciated stock be-
cause you don’t have to pay tax 
on the investment gain. And 

you still get a tax deduction for 
the full market value.

Let’s say you have 10 shares 
of Apple AAPL. You paid 
$1,000 for these 10 shares 
about three years ago. Its stock 
price is around $220 per share 
today, so the value of 10 shares 
is $2,200. You want to donate 
money to a charity and think, 
“Hey, I’ve got $2,200 of Apple 
stock I can sell and give to 
charity!” Unfortunately, you 
now owe capital gains tax on 
the $1,200 investment gain. 
For Californians, that adds up 
to about $400 in federal and 
state tax. Instead of donating 
$2,200, you end up giving 
$1,800 so that you can pay 
the tax.

The better gifting strategy is 
to donate the Apple shares to a 
DAF. You avoid paying taxes on 
the $1,200 investment gain and 
still get a tax deduction for full 
market value of $2,200. DAFs 
are easy to open and fund. 
Once the money is in the DAF, 
it can be invested and contin-
ue to grow. This means more 
money goes to charity! You get 
to use the DAF like a “charita-
ble-giving checking account,” 
allowing you to donate to your 

charity whenever you want in 
any increments. That can be 
this year or in 10 years. It’s up 
to you.

A more complex charitable 
giving strategy is a Charitable 
Remainder Trust (CRT). A 
CRT works like a DAF in that 
appreciated assets are trans-
ferred into it. This helps you 
avoid paying lots of taxes on 
investment gains. CRTs can 
hold all kinds of assets, includ-
ing stock of a private company 
or an apartment building. 
Once the asset is transferred 
into the CRT, the donor gets 
a tax deduction for that year. 
Additionally, the donor gets 
a lifetime income that can 
range from 2 to 8 percent of 
the value contributed to the 
CRT. When the donor dies, the 
remaining CRT balance goes 
to the charity identifi ed by the 
donor.

Again, a quick example 
works well to explain these 
techniques. Suppose a business 
partner owns 30 percent of a 
successful, privately owned 
company. This company is 
worth $10 million so the part-
ner’s value is $3 million. She 
does not need all this money for 

retirement and supporting local 
charities is important to her. 
She plans to sell her shares to 
the other partners at retire-
ment. Since they built this com-
pany over many years, there is 
no cost basis. Put more directly, 
she will owe tax on the entire 
$3 million.

A great strategy for this 
business partner is to create a 
CRT and donate some number 
of shares into the CRT. Let’s 
assume she donates $1 mil-
lion to the CRT. The partners 
buy her $2 million ownership, 
and the other $1 million from 
the CRT. She will get a large 
deduction for the $1 million 
donation. This will help offset 
a large tax bill from selling the 
other $2 million of ownership.

Additionally, she will get 
income from the CRT for the 
rest of her life. The amount of 
income is chosen by the donor. 
The range is from 2 to 8 per-
cent of the CRT amount. In 
this example, that’s $20,000 to 
$80,000 per year! A higher in-
come (8 percent of the CRT val-
ue) results in a lower one-time 
tax deduction. A lower lifetime 
income (2 percent of the CRT 
value) will give the donor a 
much higher one-time tax de-
duction to help offset the gain 
on the other $2 million.

I fully realize these are big 
numbers. The use of a CRT 
is for special situations, but 
it is worth mentioning since 
San Diego has several bio-tech 
fi rms that are bought by much 
larger companies. People who 
have never thought about large 
charitable gifts could very well 
end up in a position to do so in 
a short period of time. And re-
ducing the tax liability means 
more money can go to charities 
instead of taxes.

To sum it all up, while a 
CRT may not be right for ev-
eryone, a DAF is much more 
accessible and doesn’t cost 
anything to set up. If you have 
appreciated stock sitting in a 
brokerage account, you should 
defi nitely consider a DAF to 
make your charitable contri-
butions. It’s great for nonprofi t 
charities and a tax-smart strat-
egy for you.

—Steve Doster, CFP is the 
fi nancial planning manager 
at Rowling & Associates – a 
fee-only wealth management 
fi rm in Mission Valley helping 
individuals create a worry-free 
fi nancial life. Rowling & 
Associates helps people with 
their taxes, investments, and 
retirement planning. Read more 
articles at rowling.com/blog.■

Sari Reis

Over the years, I have written 
numerous articles addressing 
issues of pet safety. With the 
holiday season just around the 
corner, I decided to revisit the 
potential hazards associated with 
the festivities.

Visitors: With friends and rela-
tives dropping by, many pets may 
be stressed out by all the extra 
commotion. Be sure to keep shy 
pets in a safe place where they 
feel comfortable when strangers 
are around. Also, alert guests to 
open and close doors swiftly so 
there are no accidental escapes.

Decorations: Although decora-
tions make our homes look and 
feel festive, many of them are 
hazardous to pets. Lilies, poinset-
tias and holly can make cats very 
ill. Be careful with candles and 
ornaments that are breakable. 
Tinsel is a no-no for cats.

Food: Thanksgiving, 
Christmas, and Hanukkah have 
tasty offerings with wonderful 
smells that attract our pets, espe-
cially dogs. Keep the people food 
out of their reach, especially choc-
olate, which is toxic. Instead, pro-
vide tasty holiday treats designed 
especially for them.

Travel: If you are traveling 
during the holidays and your pets 
are not accompanying you, make 
sure you retain a reliable pet-sit-
ter for them. You will have peace 
of mind and a much better time 
if you have someone dependable 
who will make sure they are kept 
safe, healthy and happy during 
your absence. If you are taking 
your pets with you, be certain 
they are safely secure during the 
mobile part of your trip (car or 
plane), and that you have brought 
everything they will need while 
you are away.

Speaking of travel safety, 
while doing research for this 
piece, I came across an orga-
nization that was previously 

unfamiliar to me. Created in 
2011 by founder Lindsay A. 
Wolko, the “Center for Pet Safety” 
is a nonprofi t research and advo-
cacy organization. It is dedicated 
to protecting pets and the people 
who love them.

Inspired by a blue roan 
English Cocker Spaniel named 
Maggie, this association is on the 
cutting edge of making the world 
safer for pets. Over the years 
since its inception, Ms. Wolko has 
authored safety standards for pet 
products, launched a certifi cation 
program and counseled numerous 
pet product manufacturers on 
how to create safer products. To 
date, their projects have included 
harnesses, crates and carriers.

Products they have tested, 
researched and certifi ed can be 
found on their website, centerfor-
petsafety.org. Projects designated 
for the coming months will focus 
on food, fl otation devices and 
toys.

Similar to Consumer Reports, 
this organization does not accept 
any funding from pet product 
manufacturers. They rely strictly 
on donations from people and 
companies interested in the pro-
tection and well-being of pets 
rather than any profi t motives.

If you are interested in getting 
involved with this innovative 
and very important organization, 
please visit their website. Other 
websites that offer excellent safe-
ty information are the ASPCA.
org, americanhumane.org, vet-
street.com, amva.org to name 
a few.

Your furry kids depend on you 
to keep them safe and protected. 
Don’t let them down and have a 
safe and happy holiday season.

—Sari Reis is a certifi ed hu-
mane education specialist and 
the owner of Mission Valley Pet 
Sitting Services. For more infor-
mation, you can reach her at 760-
644-0289 or missionvalleypetsit-
ting.com.■

Tax-smart ways to give this season
Mission Valley
Money
Steve Doster

Tax-smart ways to give this season

Safety matters for the holidaysHow libraries make disabled feel welcome

Old libraries like this one in Ames, Iowa were not built to accommodate 
the disabled. (Courtesy Karen Reilly)

See LIBRARY page 15  ê
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Our city’s largest epicurean 
event returns with the 15th an-
nual San Diego Bay Wine + 
Food Festival, to be held Nov. 
11–18 at more than 40 venues 
citywide. The festival offers 
a packed schedule of cooking 
classes, chef dinners and wine 
events throughout town during 
the period.

Most of them culminate 
with the Grand Tasting, which 
runs from noon to 3 p.m., Nov. 
17, on the spacious lawns of 
Embarcadero Marina Park 

North. (400 Kettner Blvd.) 
Visitors can sample foods from 
more than 60 restaurants and 
companies while sipping beer, 
wine and spirits from nearly 
100 purveyors. General admis-
sion to the tasting is $135. VIP 
tickets, which includes 1 a.m. 
admission, are $225. For a com-
plete schedule of festival events, 
visit sandiegowineclassic.com.

—Frank Sabatini Jr. can 
be reached at fsabatini@san.
rr.com.■

The upcoming San Diego Wine + Food festival traditionally features lots of 
assorted noshes. (Photo by Frank Sabatini Jr.)

The sprawling Town & 
Country resort in Mission 
Valley recently underwent a 
few changes to its food and 
beverage outlets in the wake 
of a major makeover that be-
gan this month.

Inside the property’s 
vintage Tiki Pavilion is a 
newly installed bar contained 
within a 1964 Shasta trailer 
named “Trixie.” Open to the 
public from 4 to 11 p.m., daily, 
it offers a range of special-
ty drinks such as Riki Tiki 
Punch made with two rums. 
Midcentury lounge furniture 
was also brought into the pa-
vilion, which will serve as the 

“lobby bar” during the resort’s 
renovation.

Just across the courtyard 
is the full-service Terrace 
Cafe, which reopened after 
a kitchen remodel. It serves 
lunch and dinner and offers a 
marketplace section for bev-
erages and snacks. It, too, is 
open to the public.

In the meantime, the 
long-established restaurant 
and bar named Charlie’s has 
closed. It was located at the 
east end of the property, where 
demolition is now underway.

The remodel to the 25-acre 
property is due for comple-
tion by the second quarter 
of 2020. It is owned by Lowe 
Enterprises and the locally 
based Brown family. 500 
Hotel Circle North, 619-291-
7131, towncountry.com.

A vintage trailer serves as the bar for a new mid-century style lounge that 
opened to the public inside Mission Valley’s Town & Country resort. (Photo 
by Frank Sabatini Jr.)

Cocktail in a lamp at Sycamore Den (Courtesy 
of Bay Bird Inc.)

La Catrina Tapas & Cantina is North Park’s newest hot spot for Mexican cuisine. 
(Courtesy of Alternative Strategies)

North Park saw the recent 
arrival of La Catrina Tapas 
& Cantina, a modern-casual 
bistro that replaced Tostadas. 
The concept, says co-owner 
Roger Canez, brings to San 
Diego the fl avors of Mexico, 
including those from the culi-
nary culture of Baja’s Valle de 
Guadalupe wine region.

A vibrant, festive design sets 
the stage for a menu spotlight-
ing fresh seafood, grilled meats 
and unique specialty dishes 
such as rib-eye on a Himalayan 
salt block, and surf-and-turf 
featuring octopus and carnitas 
with wild mushrooms. Mexican 
wines and local craft beers 
are also in the offi ng. 3139 
University Ave., 619-436-0060.

The most 
unique cocktail 
vessel we’ve 
seen in a while 
are the func-
tioning lamps 
used for a new 
Jagermeister 
and vodka drink 
at Sycamore 
Den in Normal 
Heights. Named 
“den after dark,” 
the concoction 
is served in the 
bellies of kitschy 
lamps that jive 
to the bar’s 
“dad-inspired” 
theme. Priced 
at $40, other 
ingredients that 
go into it include 

orange curacao, tan-
gerine juice and clove 
syrup. 3391 Adams 
Ave., 619-563-9019, 
sycamoreden.com.

On Nov. 13 there was a grand open-
ing of Tahona, a mezcal bar and tast-
ing room perched alongside Old Town’s 
historic Cemetery of El Campo Santo. 
The offi cial launch, which coincides 
with Tahona’s fi rst taco Tuesday, will 
feature specials on drinks and south-
of-the-border fare from 5 p.m. to mid-
night. In addition, the establishment 
will donate $1 from every taco sold 
to Corazon de Vida, a nonprofi t that 
supports orphanages throughout Baja. 
(The San Diego chapter was founded 
by Tahona’s owner, Hamar Harrag.) 
2414 San Diego Ave., tahonabar.com.

The new Deja Brew Lounge in 
North Park has opened to the tune 
of soft-serve ice cream contained in 
churro cones, plus specialty desserts, 
gourmet lemonades and crafty coffee 
drinks. The latter includes fl avors like 
strawberries and cream, cookie but-
ter and “slutty chai.” Matcha drinks 
and loose-leaf teas are also available. 
2528 University Ave., 858-230-5224, 
dejabrewlounge.com.
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Not since the rise and fall 
of Prego more than a decade 
ago in the Hazard Center has 
Mission Valley seen a stylish, 
modern Italian restaurant 
emerge.

That newly built, cube-like 
structure you see in front of 
Bloomindale’s at the east end 
of Fashion Valley Mall is North 
Italia, a softly lit space with 
midcentury nuances geared for 
serving high volumes of artisan 
pizzas, homemade pastas and 
upscale entrees.

North Italia is the second 
venture by Fox Restaurant 
Concepts to descend on the 
shopping mall. It recently 
opened Blanco Tacos & Tequila 
near the second-level food 
court, where the only other 
option for scoring Italian food 
while shopping your brains out 
is at the fast-casual Sbarro. For 
many, that’s good enough rea-
son to run downstairs to North 
Italia for a pricier meal.

Serving as executive chef is 
Rich Sweeney, known fondly 
in the LGBT community for 
the American comfort fare he 
dished up at R Gang Eatery 
in Hillcrest. He owned the 
restaurant from 2010 to 2015, 
and later headed the kitchen at 
Waypoint Public in North Park.

Sweeney also became known 
as a contestant on Bravo’s “Top 
Chef” (season fi ve), on which he 
came out to national audiences 
and his fellow competitors at a 
time when gay chefs typically 
stayed in the closet.

“It’s not the machismo boy’s 
club anymore. People in the 
industry are more culturally 
sensitive—and this company 
welcomes everybody,” Sweeney 
said of his new Phoenix-based 
employer that trained him at 
North Italia locations in Irvine 

and Las Vegas. (Nationwide, 
there are about a dozen in total.)

The menu, he added, is driv-
en by the company’s chefs and 
other personnel. It is steeped in 
traditional Italian recipes, but 

with contemporary spins 
such as the subtly 

sweet scamor-
za cheese 

(instead of 
mozzarella) 
that oozes 
from the 
centers of 
arancini 

made with 
mushroom 

risotto (instead 
of plain risotto). 

Served in a trio 
with comforting marinara 

sauce, the orbs look exactly 
like meatballs. But their crispy 
fried texture and light, earthy 
fl avor prove otherwise.

In another starter are three 
halves of sizable, grilled arti-
chokes. Common to im-
migrant-Italian 
households, 
the bar is 
raised 
here 
with 
adorn-
ments of 
sea salt, 
Grana 
Padano 
cheese and 
lemon aioli. 
The petals on these 
chokes, however, weren’t 
the meatiest. But their hearts 
were chunky and luscious.

With hubby in tow, the 
comped media/VIP supper was 
part of a two-day dress rehears-
al leading up to the restau-
rant’s Nov. 7 opening. We were 
seated along windows looking 
into the impressive exhibition 
kitchen, where a composed 
Sweeney could be seen playing 
general to an army of sous 
chefs and cooks, inspecting ev-
ery dish with careful scrutiny 
before they left the kitchen. 

In the spacious dining room, 
distinguished by parlor 

lamps and a full 
cocktail bar, 

squadrons 
of wait 
staff 
tended 

to guests. 
Everyone 

was required 
to work on those 

days, and we detected 
no hiccups in the service 

operation while proceeding to 
two entrees.

A beautiful green pesto 
sauce cloaked bell-shaped gig-
li pasta and tender strips of 

chicken breast in a dish that 
was one teaspoon away from 
being too salty to eat. The 
main culprit was brined capers 
garnishing the ingredients. 
Sweeney assured afterward 
he would instruct his team to 
lighten the sodium in the pesto 
sauce, which sports a unique 
blend of spinach, basil, and 
Parmesan cream used for add-
ed silkiness.

In need of no tweaking, 
except in quantity, were three 
diver scallops served over 
Parmesan risotto, butternut 
squash and Brussels sprout 
leaves. The big, sweet mol-
lusks were crowned elegantly 
with crispy shallots. But for a 
list price of $29, I would im-
plore the company to add just 
one more scallop to the dish. 
Undoubtedly, the average diner 
will crave an extra ounce of the 
pearly fl esh and will likely re-
turn for the meal again if they 
get it. 

In view of meat-and-cheese 
boards, pizzas, fi let of beef, pas-
ta Bolognese and other luscious 
items fl ying out of the kitchen, 
we concluded dinner with a 
plate of bombolini.

Served four to an order, 
these super-airy Italian yeast 
donuts sat in a pond of lemon 
curd and vanilla mascarpone. 
It’s one of those confections—if 
eaten in private—that you 
could stuff into your mouth 
like some sugar-crazed kid 
devouring pillows of cotton 
candy.

But North Italia feels too so-
phisticated for that kind of be-
havior, at least in the warmed-
up phase that we experienced 
it. Though with the invasion of 
holiday shoppers right around 
the corner, the reality that 
you’re eating and drinking in a 
mall restaurant might become 
more obvious than it normally 
will once the seasonal commo-
tion subsides.

For Sweeney, who is accus-
tomed to feeding modest neigh-
borhood crowds — he’s primed 
and eager for the tsunamis of 
mass consumers wishing to cel-
ebrate their shopping victories 

over fi ne Italian-inspired 
cuisine.

“I was ready for a change 
and for something that was 
going to keep pushing me,” he 
said.

—Frank Sabatini Jr. is the 
author of ‘Secret San Diego’ 
(ECW Press) and began his 
local writing career more than 
two decades ago as a staffer for 
the former San Diego Tribune. 
You can reach him at fsabati-
ni@san.rr.com.■

A Traditional Plated Dinner with Your Choice of Roast Turkey • Glazed Ham

The above entrees include
Homemade Gravy • Festive Stuf�ng • Creamy Mashed Potatoes

Candied Yams Fresh Seasonal Vegetables • Traditional Cranberry Sauce
Freshly Baked Rolls and Butter
Your Choice of Soup or Salad.

Beverages not included.

$21.95 Adults • $12.95 Children (under 10) 
$1.50 Pie

(Coupons, Discounts and Gift Certi�cates not valid for Holiday Specials)
Dinner served from 4:00 pm to 9 pm. Last seating at 8:30 pm.

Reservations recommended.
For reservations call:

(619) 297-2231 • LARGE PARTIES WELCOME!
Amigo Spot Menu also available

1333 Hotel Circle South
San Diego, CA 92108

www.kingsinnsandiego.com

HOLIDAYSPECIAL11/22

A first taste at the new North Italia
LGBT community member and former “Top Chef” contestant heads the kitchen

North Italia
7055 Friars Road
(Mission Valley)

619-343-2301
northitaliarestaurant.com

Prices: Salads, soups and 
small plates: $8 to $18
Pizzas, $15.50 to $18

Pasta dishes, $17.50 to $22
Entrees, $22 to $38

LGBT community member and former “Top Chef” contestant heads the kitchen

Restaurant
Review 
Frank Sabatini Jr.

Esteemed chef Rich Sweeney returns to the local dining scene. (Courtesy photo)

Arancini 
in marinara sauce 
(Photos by Frank Sabatini Jr.)

Italian donuts (bombolini) 
served atop lemon curd

Diver scallops 
over Parmesan risotto

Pasta with 
chicken in pesto
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Sara Butler
Contributing Editor

Last month, Broadway San 
Diego brought “Wicked” to 
the stage — just in time for 
Halloween.

Broadway sensation 
“Wicked: The Untold Story of 
the Witches of Oz” is a prelude 
to the classic fi lm “Wizard of 
Oz” and offers a glimpse into 
the Land of Oz before Dorothy’s 
arrival. 

Based on the 1995 Gregory 
Maguire novel, the story fol-
lows Elphaba (Jackie Burns) 
and Glinda (Kara Lindsay) — 
roommates at Shiz University 
who couldn’t be more opposite.

Elphaba is an outsider with 
green skin who is the top of her 
class. Clad in black clothing, 
she spends most of her time 
studying and taking care of 
her paraplegic sister Nessarose 
(Mili Diaz).

Glinda is a popular blonde, 
a bit of a ditz and a lover of 
pink. She focuses on socializ-
ing with friends and her new 
romantic relationship with 
Fiyeri (Jon Robert Hall), an 
attractive prince new to the 
school.

Initially, the two women 
butt heads at every oppor-
tunity. Yet through a series 
of events, they become un-
likely friends. After Elphaba 
does a favor for her room-
mate, Glinda decides to give 
Elphaba a makeover, prompt-
ing the well-known number 

“Popular.” Lindsay’s high-en-
ergy performance was a hoot, 
fi lled with Glinda’s staples of 
winks, hair fl ips and ballerina 
leaps.

With the help of teacher 
and mentor Madame Morrible 
(Jody Gelb), the two begin prac-
ticing sorcery. They become 
allies that take on the story’s 
twists and turns together — 
from meeting the Wizard of 
Oz (Jason Graae) to running 
from a rioting town, fueled by 
rumors.

When dealing with these ob-
stacles, one of the pinnacle mo-
ments was the performance of 
“Gravity,” an iconic song known 
by many, even if they haven’t 
seen the show. Burns’ rendition 
lived up to expectations and 
did the song justice, sending 
the audience into a roaring 
applause as the curtains fell on 
the fi rst act.

Though the fi rst half — 
closing with Burns’ emotional 
performance — was a tough 
act to follow, the production of 
the second half did not falter; 
it kept up the energy, emotion 
and awe until the fi nal note.

Every actor presented an 
exemplary performance but 
Burns and Lindsay stole the 
show. In addition to their 
individual acting talent and 
impressive voices, the platonic 
chemistry between the wom-
en is genuine and believable. 
(Judging by the endearing hug 
the two actresses shared at cur-
tain call, this connection was 
likely not an act.)

From the set 
design (Eugene 
Lee) to the cos-
tumes (Susan 
Hilferty), the 
visual side was 
also well-exe-
cuted. Elements 
like the giant 
dragon atop of 
the stage to the 
Wizard’s “ma-
chine mask” 
were impres-
sive without 
being gaudy. 
Similarly, the 
attire (includ-
ing Elphaba’s 
cloak, Glinda’s 
gowns and the 
munchkins’ 
uniforms) 
matched each 
character’s 
personality 
and story arch 
without dis-
tracting from 
the overall plot.

Arguably the highlight of 
the night was the lighting 
(Kenneth Posner), which con-
veyed the ever-changing emo-
tional shifts in the dramatic 

plot — especially in the fi nal 
numbers.

“Wicked,” which opened on 
Oct. 31, runs through Nov. 
25 at the Civic Theater, 1100 
Third Ave. Production dates 

and times vary. For tickets 
or more information, visit 
bit.ly/WickedSD.

—Reach Sara Butler at 
sara@sdcnn.com.■

(l to r) Glinda (Kara Lindsay) and Elphaba (Jacke Burns) face off  at the scene of the death of Elphaba’s sister (Courtesy of 
Broadway San Diego)

Jackie Burns (Elphaba) sings “Defying Gravity” (Courtesy of 
Joan Marcus) The Wizard of Oz (Jason Graee) (Courtesy of Justin Barnes)

Glinda (Kara Lyndsay) lands in Munchkin Land in her traveling bubble (Courtesy of Joan Marcus)

12 Mission Valley News | Nov. 16 – Dec. 20, 2018

A lovely, ‘Wicked ’ time
THEATER

A lovely, ‘Wicked ’ time



Auto Donations
Donate Your Car to Veterans Today! 
Help and Support our Veterans. Fast - 
FREE pick up. 100% tax deductible. Call 
1-800-245-0398

DONATE YOUR CAR - FAST FREE 
TOWING 24hr Response – Tax Deduction - 
Help Save Lives! UNITED BREAST CANCER 
FOUNDATION 866-616-6266

Autos Wanted
DONATE YOUR CAR - FAST FREE 
TOWING 24hr Response - Tax Deduc-
tion UNITED BREAST CANCER FOUNDA-
TION Your donation can help save a life! 
877-654-3662

CARS/TRUCKS WANTED!!! All Makes/
Models 2002-2018! Any Condition. 
Running or Not. Top $$$ Paid! Free 
Towing! We're Nationwide! Call Now: 
1-888-985-1806

CARS/TRUCKS WANTED!!! 2002 and 
Newer! Any Condition. Running or Not. 
Competitive Off er! Free Towing! We’re 
Nationwide! Call Now: 1-888-416-2330.

Education
MEDICAL BILLING & CODING TRAIN-
ING! Train at home to process Medical Bill-
ing & Insurance! CTI can get you job ready! 
1-833-766-4511 AskCTI.com HS Diploma/
GED required

AIRLINES ARE HIRING - Get FAA 
approved hands on Aviation training. 
Financial Aid for qualifi ed students - Career 
placement assistance. CALL Aviation Insti-
tute of Maintenance 888-686-1704

Financial
Over $10K in debt? Be debt free in 
24-48 months. Pay nothing to enroll. Call 
National Debt Relief at 866-243-0510.

Do you owe more than $5000 in Tax 
Debt? Call Wells & Associates INC. We solve 
Tax Problems! Personal or Business! IRS, 
State and Local. 30 years in Business! Call 
NOW for a free consultation at an offi  ce 
near you. 1-877-746-4933

Reverse Mortgage: Homeowners age 
62+ turn your home equity into tax-free 
cash! Speak with an expert today and 
receive a free booklet. Call 1-866-880-2444

Health & Fitness
Suff ering from an ADDICTION to 
Alcohol, Opiates, Prescription PainKillers or 
other DRUGS? There is hope! Call Today to 
speak with someone who cares. Call NOW 
1-855-866-0913

VIAGRA and CIALIS USERS! 100 
Generic Pills SPECIAL $99.00 FREE Ship-
ping! 100% guaranteed. 24/7 CALL NOW! 
888-445-5928 Hablamos Espanol

$$$$VIAGRA & CIALIS! 60 pills for 
$99. 100 pills for $150 FREE shipping. NO 
prescriptions needed. Money back guaran-
teed! 1-800-943-1302

Help Wanted
25 TRUCK DRIVER TRAINEES NEEDED! 
Earn $1000 per week! Paid CDL Training! 
Stevens Transport covers all costs! 1-877-
209-1309 drive4stevens.com

Home Improvement
Stay in your home longer with an 
American Standard Walk-In Bathtub. 
Receive up to $1,500 off , including a free 

toilet, and a lifetime warranty on the tub 
and installation! Call us at 1-855-534-6198

BATHROOM RENOVATIONS. EASY, 
ONE DAY updates! We specialize in safe 
bathing. Grab bars, no slip fl ooring & 
seated showers. Call for a free in-home 
consultation: 888-912-4745

Medical
**STOP STRUGGLING ON THE 
STAIRS** Give your life a lift with an ACORN 
STAIRLIFT! Call now for $250 OFF your stair-
lift purchase and FREE DVD & brochure! 
1-855-388-6710

OXYGEN - Anytime. Anywhere. No 
tanks to refi ll. No deliveries. The All-New 
Inogen One G4 is only 2.8 pounds! FAA 
approved! FREE info kit: 844-558-7482

DENTAL INSURANCE. Call Physicians 
Mutual Insurance Company for details. 
NOT just a discount plan, REAL coverage 
for 350 procedures.888-623-3036 or http://
www.dental50plus.com/58 Ad# 6118

ATTENTION OXYGEN THERAPY 
USERS! Inogen One G4 is capable of full 
24/7 oxygen delivery. Only 2.8 pounds. 
FREE information kit 800-984-1293

Miscellaneous
GENERIC VIAGRA and CIALIS! 100 
Pills $99.00 FREE Shipping! 100% guaran-
teed. 24/7 CALL NOW! 888-889-5515

Lung Cancer? And Age 60+? You And 
Your Family May Be Entitled To Signifi cant 
Cash Award. Call 866-428-1639 for Infor-
mation. No Risk. No Money Out Of Pocket.

Call Empire Today® to schedule a 
FREE in-home estimate on Carpeting & 
Flooring. Call Today! 1-800-508-2824

Cross Country Moving, Long distance 
Moving Company, out of state move $799 
Long Distance Movers. Get Free quote on 
your Long distance move 1-800-511-2181

HughesNet Satellite Internet - 
25mbps starting at $49.99/mo! FAST 
download speeds. WiFi built in! FREE 
Standard Installation for lease customers! 
Limited Time, Call 1-800-610-4790

AT&T Internet. Get More For Your 
High-Speed Internet Thing. Starting at 
$40/month w/12-mo agmt. Includes 1 TB 
of data per month. Ask us how to bundle 
and SAVE! Geo & svc restrictions apply. Call 
us today 1-833-707-0984

DISH TV $59.99 For 190 Channels 
$14.95 High Speed Internet. Free Installa-
tion, Smart HD DVR Included, Free Voice 
Remote. Some restrictions apply. Call 
1-855-837-9146

ENJOY 100% guaranteed, delivered 
to-the-door Omaha Steaks! Makes a great 
Holiday gift! SAVE 75% PLUS get 4 FREE 
Burgers! Order The Family Gourmet Feast - 
ONLY $49.99. Call 1-855-349-0656 mention 
code 55586TJC or visit www.omahasteaks.
com/love13

Spectrum Triple Play! TV, Internet & 
Voice for $29.99 ea. 60 MB per second 
speed No contract or commitment. More 
Channels. Faster Internet. Unlimited Voice. 
Call 1-855-652-9304

Stay in your home longer with an 
American Standard Walk-In Bathtub. 
Receive up to $1,500 off , including a free 
toilet, and a lifetime warranty on the tub 
and installation! Call us at 1-844-374-0013

Earthlink High Speed Internet. As 
Low As $14.95/month (for the fi rst 3 
months.) Reliable High Speed Fiber Optic 

Technology. Stream Videos, Music and 
More! Call Earthlink Today 1-855-520-7938

DIRECTV CHOICE All-Included Pack-
age. Over 185 Channels! ONLY $45/month 
(for 24 mos.) Call Now- Get NFL Sunday 
Ticket FREE! CALL 1-855-781-1565 Ask Us 
How To Bundle & Save!

A PLACE FOR MOM. The nation's larg-
est senior living referral service. Contact 
our trusted, local experts today! Our 
service is FREE/no obligation. CALL 
1-844-722-7993

Unable to work due to injury or 
illness? Call Bill Gordon & Assoc., Social 
Security Disability Attorneys! FREE Evalu-
ation. Local Attorneys Nationwide 1-855-
498-6323 [Mail: 2420 N St NW, Washington 
DC. Offi  ce: Broward Co. FL (TX/NM Bar.)]

Sleep Apnea Patients - If you have 
Medicare coverage, call Verus Healthcare to 
qualify for CPAP supplies for little or no cost 
in minutes. Home Delivery, Healthy Sleep 
Guide and More - FREE! Our customer care 
agents await your call. 1-844-545-9175

Start Saving BIG On Medications! Up 
To 90% Savings from 90DAYMEDS! Over 
3500 Medications Available! Prescriptions 
Req'd. Pharmacy Checker Approved. CALL 
Today for Your FREE Quote. 844-776-7620

HEAR AGAIN! Try our hearing aid for 
just $75 down and $50 per month! Call 
800-426-4212 and mention 88272 for a risk 
free trial! FREE SHIPPING!

DIATOMACEOUS EARTH-FOOD 
GRADE 100% OMRI Listed-Meets Organic 
Use Standards. BUY ONLINE ONLY: 
homedepot.com

PREGNANT? CONSIDERING ADOP-
TION? Call us fi rst. Living expenses, hous-
ing, medical, and continued support 
afterwards. Choose adoptive family of your 
choice. Call 24/7. 888-652-0785

Spectrum Triple Play! TV, Internet & 
Voice for $29.99 ea. 60 MB per second 
speed No contract or commitment. More 
Channels. Faster Internet. Unlimited Voice. 
Call 1-877-338-2315

Make a Connection. Real People, 
Flirty Chat. Meet singles right now! Call 
LiveLinks. Try it FREE. Call NOW: Call 1-877-
737-9447  18+

INVENTORS - FREE INFORMATION 
PACKAGE Have your product idea devel-
oped aff ordably by the Research & Devel-
opment pros and presented to manufac-
turers. Call 1-888-501-0236 for a Free Idea 
Starter Guide. Submit your idea for a free 
consultation.

SAVE ON YOUR NEXT PRESCRIPTION! 
World Health Link. Price Match Guarantee! 
Prescriptions Required. CIPA Certifi ed. Over 
1500 medications available. CALL Today 
For A Free Price Quote. 1-866-293-9702 
Call Now!

A PLACE FOR MOM has helped over a 
million families fi nd senior living. Our 
trusted, local advisors help fi nd solutions 
to your unique needs at no cost to you. Call 
855-741-7459

CASH FOR CARS: We Buy Any Condi-
tion Vehicle, 2002 and Newer. Nationwide 
Free Pick Up! Call Now: 1-800-864-5960.

DISH TV $59.99 For 190 Channels + 
$14.95 High Speed Internet. Free Instal-
lation, Smart HD DVR Included, Free 
Voice Remote. Some restrictions apply 
1-800-718-1593

NEW AUTHORS WANTED! Page 
Publishing will help you selfpublish 
your own book. FREE author submission 
kit! Limited off er! Why wait? Call now: 
866-951-7214

Reach millions of homes nationwide 
with one easy, aff ordable buy in the NANI 
Network! For more information go to www.
afcp.org/nani

Wanted to Buy
Wants to purchase minerals and 
other oil and gas interests. Send details to 
P.O. Box 13557 Denver, Co. 80201

TOP CASH FOR CARS, Any Car/Truck, 
Running or Not. Call for INSTANT off er: 
1-888-417-9150

ADVERTISE to 10 Million Homes 
across the USA! Place your ad in over 140 
community newspapers, with circulation 
totaling over 10 million homes. Contact 
Independent Free Papers of America IFPA 
at danielleburnett-ifpa@live.com or visit 
our website cadnetads.com for more 
information

Reader Advisory: The National Trade 
Association we belong to has purchased 
the above classifi eds. Determining 
the value of their service or product is 
advised by this publication. In order to 
avoid misunderstandings, some advertis-
ers do not off er employment but rather 
supply the readers with manuals, direc-
tories and other materials designed to 
help their clients establish mail order 
selling and other businesses at home. 
Under NO circumstance should you send 
any money in advance or give the client 
your checking, license ID, or credit card 
numbers. Also beware of ads that claim to 
guarantee loans regardless of credit and 
note that if a credit repair company does 
business only over the phone it is illegal 
to request any money before delivering its 
service. All funds are based in US dollars. 
Toll free numbers may or may not reach 
Canada.

Cash for unexpired DIABETIC TEST 
STRIPS. Free Shipping, Best Prices & 24 hr 
payment! BBB Rated A+. Call 1-855-440-
4001 www.TestStripSearch.com.■

BUSINESS & SERVICES

CLASSIFIEDS

SUDOKU
Fill in the blank cells using numbers 1 to 9. Each number can ap-
pear only once in each row, column and 3x3 block. Use logic and 
process elimination to solve the puzzle. 

© 2014 Janric Enterprises Dist. by creators.com

CROSSWORD Animal Get Togethers

ANSWERS
ON PAGE 8

ACROSS
  1 Cut
  6 Boulder or beaver
  9 Braid
13 FL city
14 Amer. military arm
16 Cotton fabric
17 Mountain nymph
18 Nide
20 Ended
21 Comprehend
22 Red ink items
23 Company
25 Swindle

26 Single
27 Leap
31 Exclaims
34 Mountain lakes
35 ___ polloi
36 Steiger and Laver
37 Smug individuals
38 Unskilled laborer
39 North American 

Indian
40 Wonderland girl
41 Chicago eleven
42 Bed
44 Hyson

45 Roof part
46 Charm
50 Show resentment
53 Play on words
54 Chaplin wife
55 Mob
57 Fish
58 Kind of club
59 Sediment
60 Crossbones’ accompa-

niment
61 Hunter’s quarry
62 Powell’s co-star
63 Lamb’s forte

DOWN
  1 Condescend
  2 Newly-hatched 

insect
  3 Eastern ruler
  4 Host
  5 Possessed
  6 Deceives
  7 1975 Wimbledon 

winner
  8 Hollywood’s West
  9 Blood component
10 Eye part
11 Pay
12 Fling
15 Cast

19 TV fare
21 Genevieve or Agnes, 

for short
24 Switch positions
25 Suit material
27 Secular clergy
28 Carla, of Cheers
29 Means of access
30 Shortcomings
31 Shank
32 Coll. military unit
33 Music halls
34 Rubbish
37 Congregation
38 Muster
40 Hawaiian raven

41 Matlock
43 Account book
44 Tenth anniversary 

symbol
46 Moldy
47 Egyptian god
48 ___ Gay
49 With sorrow
50 Biog. details
51 Respiratory sound
52 Poison
53 Equestrian game
56 Painting medium
57 Montreal to Boston 

dir.

YOUR AD HERE

Reach over 

200,000 

readers

San Diego Community

News Network

Call David 

619-961-1951
David@sdcnn.com

‘More News 
About Mission Valley 

Than Any Other
Newspaper in

the World’

‘More News 
About Mission Valley 

Than Any Other
Newspaper in

the World’

For advertising information
 

Call Mike 619-961-1958619-961-1958
Mike@sdcnn.com

ATTORNEY

(619) 952-3102

Shan Persaud
NEW OR USED...

Penske Ford • 8970 La Mesa Blvd.

the

you want!

WILL GET YOU IN

(619) 952-3102

you want!

cpersaud@socalpenske.com

CAR SALES

IdealService.com

PLUMBINGCOMPUTER SERVICES

BBQ & OVEN
CLEANING

We come to you.
  You will be amazed 

at the transformation.

Packages start at $149

Call (858) 210-2034
CalBBQ.com

CLEANING

Discover Craftmatic®For Less!Discover Craftmatic®For Less!

50%

Adjustable Beds

Less

Available In All Mattress Types
Including Our New Cool Gel Memory Foam

#1 Name Brand Adjustable Bed!   Trusted Over 40 Years!

Including Our New Cool Gel Memory Foam

Up to

Than The Leading
Memory Foam Brand

RATED #1

For Prices & Free Information:

by Consumers Nationwide on
.com

866-425-2975

Call 1-855-349-0656 ask for 55586TJC 
www.OmahaSteaks.com/love13

The Family Gourmet Feast
2 (5 oz.) Filet Mignons
2 (5 oz.) Top Sirloins
4 Boneless Chicken Breasts (1 lb. pkg.)
2 (4 oz.) Boneless Pork Chops
4 (3 oz.) Kielbasa Sausages
4 (4 oz.) Omaha Steaks Burgers
4 (3 oz.) Potatoes au Gratin
4 (4 oz.) Caramel Apple Tartlets
OS Seasoning Packet 
55586TJC | $199.91* separately

Combo Price $4999 *Savings shown over
aggregated single
item base price.

Plus, 4 more
Burgers

FREE

Limit 2 pkgs. Free gifts must ship with #55586. Standard S&H will be 
added. Expires 2/28/19. ©2018 OCG | 18M1531 | Omaha Steaks, Inc.

      

DENTAL Insurance
Physicians Mutual Insurance Company

A less expensive way to help get the dental care you deserve
If you’re over 50, you can get coverage for about 
$1 a day*

Keep your own dentist! You can go to any dentist 
you want

NO annual or lifetime cap on the cash benefi ts 
you can receive 

No wait for preventive care and no deductibles – 
you could get a checkup tomorrow

Coverage for over 350 procedures  including 
cleanings, exams, fi llings, crowns…even dentures

FREE Information Kit
1-877-308-2834
www.dental50plus.com/cadnet

 *Individual plan. Product not available in MN, MT, NH, NM, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 
about this insurance solicitation. This specific offer is not available in CO, NY; call 1-800-969-4781 or respond for similar offer. Certificate C250A (ID: C250E; PA: C250Q); 
Insurance Policy P150 (GA: P150GA; NY: P150NY; OK: P150OK; TN: P150TN)
6096E-0917                                MB17-NM008Ec

 *Individual plan. Product not available in MN, MT, NH, NM, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 
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Joyell Nevins

Local artist Rebecca Reeb 
and the San Diego Humane 
Society (SDHS) teamed up to 
make dogs, cats, and people 
that own them happy, too. Reeb 
is an acrylic painter who made 
a business of painting “fur ba-
bies,” the animals in people’s 
lives that feel like their chil-
dren. She shared those services 
with SDHS for its annual Fur 
Ball this month, a dog-friendly, 
black-tie gala. Both the silent 

auction and awards featured 
Reeb’s work.

Each ball names an 
Honoree and Pet Star, and for 
2018, part of the award was 
a Reeb painting of the ani-
mals — unbeknownst to the 
honoree. Pet Star Olive, owned 
by Michael and Dee Anne 
Canepa, is now forever depict-
ed on canvas.

Honoree Colleen Blackmore 
Reilly owns three rescue dogs 
— golden retriever Frisco, 
lab Buddy, and chihuahua 
Nico. When SDHS members 

presented Reilly the 
painting of her dogs, she 
started to cry.

“The painting so accu-
rately depicted my boys 
and their personality that 
it brought tears to my 
eyes,” Reilly recalled.

Reeb was moved too. “It 
was so sweet,” she said.

That painting is 
now in a proud place on 
Reilly’s mantle. Reeb un-
derstands the pride and 
love for a canine. She is 
a lover of “any animal, 
everywhere.”

“What’s not to love,” 
Reeb quipped. “An animal 
will love you no matter 
what. They bring so much 
joy.”

Reeb currently owns 
two fur babies, a springer 
spaniel named Julia and a 
cat named Puddy Tat. Two 
long-standing pets of hers re-
cently passed away, German 
shepherd Baron and a Samoyed, 
Greta. They were more than 13- 
and 14-years-old, respectively.

Baron and Greta were stars 
in Reeb’s fi rst foray into an-
imal painting — illustrating 
the dogs for wine labels. Her 
husband grows grapes and 
makes his own wine (for family 
use, not retail). For fun, Reeb 
designed two different labels, 
the fi rst featuring Baron as 
the Pope for “Chateau Woof 
du Paw,” a play on the French 
wine Chateanuef-du-Pape. The 
English translation is “the 
Pope’s new castle.”

The label was one of the fea-
tured stickers in the 2013 Wine 
Maker Magazine’s annual label 
contest.

Greta and another dog, 
Sobe, were stars in the second 
label, “Fruit Bomb.” A World 
War II style-plane drops loads 
of grapes on the two dogs and 
a woman with outstretched 
arms. This time, the label was 

a Silver Medalist in the Wine 
Maker Magazine’s contest.

Reeb grew from painting la-
bels to canvas, and from paint-
ing her own dogs to painting for 
business clients. She noted that 
no matter how many she com-
pletes, each painting is unique.

“I love that it’s a different 
subject each time,” Reeb said. 
“Each animal has a different 
personality.”

Reeb also donates a percent-
age of each painting’s proceeds 
to the animal charity of the 
client’s choice.

“It’s my little way of help-
ing,” Reeb said. “I do what good 
I can.”

To see more of Reeb’s work 
or to book her services, visit 
originalpetpaintings.com or 
call 619-994-6559. For more 
information about the San 
Diego Humane Society, visit 
sdhumane.org.

—Freelance writer Joyell 
Nevins can be reached at 
joyellc@gmail.com. You can al-
so follow her blog Small World, 
Big God at swbgblog.wordpress.
com.■

Chateau Woof du Paw, with Baron as 
the Pope 

Mally and Maverick

Canine canvas

Artist Rebecca Reed with her springer 
spaniel Julia (Photos courtesy Rebecca Reed)

Artist teams with Humane Society 
for Fur Ball awards

Fruit Bomb with Greta and Sobe Colusa Brown, California’s First Dog

We come to you! Have your BBQ or oven professionally 
steam-cleaned using non-toxic, biodegradable, 
USDA-approved products.

• We service all makes and models

• Experienced, reliable, local staff

• Extend the life of your BBQ

• Improve the quality and flavor of food

• Eliminate carcinogens for healthier cooking

• Use your appliance the same day after cleaning

California BBQ 
& Oven Cleaning

  “The most thorough BBQ and 
oven cleaning service!”

Call Today! 
(858) 210-2034 

www.CalBBQ.com

before after

You will be amazed at the transformation!

$25 
OFF 
with this ad

Commercial & Residential
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Branch Library also offers 
a quarterly Sensory Sunday 
Family Time for families 
with children on the autism 
spectrum. The next one is 
scheduled for Sunday, Dec. 
16 at 11 a.m.

If you would like to return 
your items to the library but 
have diffi culty walking, the 
following branch libraries 
offer drive-up book returns: 
Carmel Valley Library, 
La Jolla/Riford Library, 
Linda Vista Library, Pacifi c 
Beach/Taylor Library and 
University Community 
Library.

Finally, if you are unable 
to make it to the library at 
all due to a disability, the 
library can come to you! 
Through our Homebound 
Service, library staff can 
deliver library materials 
directly to your door. We do 
require that your ill health 
or disability (whether tem-
porary or permanent) be cer-
tifi ed by a doctor to become 
eligible for this service, but 
the inability to use public 
transportation for elderly 
citizens is also considered a 
mobility impairment and a 
reason for eligibility.

Finally, we have a library-
by-mail service. This pro-
gram is specially designed 
for patrons who are home-
bound and visually impaired 
(those who cannot read 
standard  size print, even 
with glasses). Library staff 
can select large print books, 
audio books or Braille books 
for you, or you can request 
specifi c titles, and then the 
items will be delivered to 
your home in the U.S. mail 
in a zippered bag. When 
fi nished with the materials, 
you can simply return them 
in the same bag, postage 
free!

Times have changed, and 
libraries have changed with 
them, reaching out to our 
patrons with disabilities 
to make sure that we are 
meeting their needs. And I 
am pleased to report that 
my hometown library now 
has a completely different 
entryway, with ramps and 
automatic doors. I don’t miss 
the stairs. 

—Karen Reilly is manag-
ing librarian of the Mission 
Valley Branch Library.■

 u Library, from page 9

Nestled near the foothills 
in the High Desert, the 
city of Boise, Idaho has 

a lively culture of arts, outdoors 
activities and family-friendly 
festivals — plenty to keep tour-
ists happy and busy. From as 
stroll down Freak Alley to a 
step back in time at the Basque 
Block, here is a glimpse at some 
of the best Boise has to offer.

Freak Alley
Walking down one well-

known block, Freak Alley, will 
inspire you to take out the 
camera for what is recognized 
as the largest mural gallery 
in the Northwest. This alley 
is located between business 
buildings and is popular in 
the artist community. They 
can pay a fee to create their 
brightly painted murals on the 
back walls; over time, some il-
lustrations are painted out and 
new ones are applied by other 
artists. The alley was estab-
lished in 2002; an annual mu-
ral event is held every August 
to view the recently added 
artworks.

Boise River Greenbelt
The Boise River Greenbelt 

is consistently rated as the 
top attraction on TripAdvisor. 
Paved pathways meander along 
the Boise River, traversing 25 
miles of lushly landscaped park 
foliage, that are best experi-
enced by bike.

Tourists of all ages can rent 
bikes from McU Sports, located 
at 820 W. Jefferson. Helmets, 
locks and repairs are includ-
ed in the rental fee, which is 
$15 for a half day or $25 for 
eight hours. Boise Green Bike 
is another mobility option. 
Download the app ahead of 
time to fi nd the nearest bike 

kiosk located throughout the 
downtown corridor.

Along the route, you will 
pass through the “Ribbon of 
Jewels Parks,” which includes 
Esther Simplot Park and 
Julia Davis Park. The latter is 
where visitors can spend some 
time exploring the Boise Art 
Museum or Zoo Boise.

Idaho Anne Frank Human 
Rights Memorial

Located at an entrance to 
the Boise River Greenbelt, this 
is the only memorial dedicated 
to Anne Frank in the U.S. The 
visual display began as a trav-
eling exhibit honoring Frank, 
but the community and state 
worked together to permanent-
ly keep it in Boise.

The memorial honors the 
courage and strength of the hu-
man spirit, traits Anne embod-
ied during her short life. The 
180-foot quote wall is engraved 
with heartfelt sentiments, ac-
companied by a life-size bronze 
sculpture of the brave girl and 
nearby refl ecting ponds.

State Capitol building
The beautiful Idaho State 

Capitol building is visible 
from many points in town. 
Constructed from sandstone, 
the building has the distinction 
of being the only state Capitol 
building heated by geothermal 
water, which is pumped from a 
source 3,000 feet under street 
level. Additionally, the public 
has free access to attend ses-
sion proceedings.

Hyde Park Historic District
For a fun afternoon, head 

to the neighborhood in Boise’s 
North End, known as the Hyde 
Park. This historic district was 
a 1982 addition to the National 
Register of Historic Places. It 
is popular for its boutiques, 
restaurants, and eateries; an 
old-fashioned soda fountain 
and candy store are among the 

locally owned specialty 
shops.

September visitors 
can attend the Hyde 
Park Street Fair, an 
annual event that in-
cludes live music, food 
and craft vendors, as 
well as a children’s play 
area.

JUMP
JUMP — an acro-

nym for Jack’s Urban 
Meeting Place — is a 
place where everyone 
can discover their per-
sonal creativity and po-
tential. It was inspired 
by Jack Simplot, a fear-
less entrepreneur.

Events are offered 
in the Share Studio, 
a kitchen area to ex-
periment with culinary skills, 
and the Move Studio, which 
features yoga, dance, and 
fi tness classes. Additionally, 
Inspire and Play Studios both 
encourage artistic expression; 
the latter invites musicians, 
designers, and fi lmmakers to 
hone their talents.

The Basque Block
Boise is home to the most 

concentrated Basque population 
anywhere outside of Basque 
Country in Spain. In the heart 
of downtown is an area known 
to locals as the Basque Block. 
The block features a Basque 
museum, The Basque Boarding 
House, Basque restaurants, 
and The Basque Market.

The Basque Museum and 
Cultural Center provides visi-
tors with an interactive learn-
ing experience introducing them 
to Basque culture and history, 
both nationally and in Europe.

Next door to the museum is 
the Cyrus Jacobs House. Built 
in 1864 — and restored in 2005 
— it is the oldest brick house 
in Boise and features historical 
artifacts. From 1910 to 1969, 
it served as a boarding house, 
where immigrants from the old 
country could feel at home with 
Basque food and fellowship 

while speaking in their native 
Basque language of Euskara.

Alive After 5
Summer in Boise is the best 

time to experience the local 
music scene. Local and visit-
ing bands perform a variety 
of music to entertain everyone 
at a popular outdoor concert, 
Alive After 5. In its 32nd year, 
the music and food event is 
held every Wednesday evening 
at Grove Plaza in the summer 
months. In addition to the 
tunes, a water fountain keeps 
the kids cool and entertained 
while the adults contemplate 
the delicious fare.

Idaho Botanical Gardens
Visitors will gain a renewed 

love of nature from a trip to 
the Idaho Botanical Gardens. 
Fifteen acres of fl ora and fauna 
with themed gardens — such as 
the English Garden, a Winter 
Garden of Glow (on display 
from Thanksgiving to New 
Year’s Day), and a meditation 
garden with native and exotic 
plants — will inspire green 
thumbs to grow their own gar-
dens. To further one’s botanical 
knowledge, educational pro-
grams are also avalable.

On Thursday evenings, mu-
sic is performed on the grounds, 
which once belonged to the now 
defunct Idaho Penitentiary, 
where the inmates previously 
tended a dairy farm, crops, and 
fruit trees.

Nothing is more exciting 
than when one comes across a 
new adventure, food, or people, 
and all of these can be found in 
the hidden gem that is Boise.

—Nancy Stern is a travel 
writer with her husband Ron 
Stern. This was a sponsored 
trip; however, all opinions here-
in are the author’s.■

Best of Boise
Travel Tales
Nancy Stern

Biking is common along the Boise Greenbelt. (Photos by Ron Stern)

Freak Alley is the largest mural gallery in the Northwest.

For advertising information call:
Mike at (619) 961-1951

Mike@sdcnn.com

Mission Valley News is 
mailed to every home and 
business in Mission Valley 

(92108 Zip Code)

Idaho State Capitol building

Children at play during Alive After Five Anne Frank Memorial
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Mission Valley News
COMMUNITY AND ARTS & ENTERTAINMENT CALENDAR

This Will Destroy You
Experimental rock outfit 
This Will Destroy You will 
be at Brick by Brick with 
special guests on Nov. 17 
touring their fi fth studio al-
bum “New Others.” Tickets 
are $18. Doors open at 8 p.m. 
1130 Buenos Ave. For tickets, 
visit ticketf.ly/2qKDsqV.

SUNDAY

Nov. 18

Preparing 
for Dementia

Thaddeus Mason Pope, J.D., 
Ph.D. will speak at a Hem-
lock Society of San Diego 
meeting on preparing for 
dementia and avoiding un-
wanted medical care. Pope 
is an expert in many areas 
of health law including ad-
vance directives and medi-
cal futility. In more than 130 
publications he uses the law 
both to improve medical de-
cision making and to protect 
patient rights at the end of 
life. This free presentation is 
at the Scottish Rite Center, 
1895 Camino del Rio South, 
1:30–3:30 p.m. No reserva-
tions necessary.

Wonder Woman 
Run/Walk

Join more than 3,500 every-
day super heroes from around 
San Diego as they descend 
upon SDCCU Stadium for 
the DC Wonder Woman Run. 
Produced in partnership with 
Warner Bros. this 5k and 10k 
Run/Walk celebrates empow-
erment, strength, compas-
sion and love, and gives the 
chance for participants to 
unleash their inner heroes. 
Comes dressed as Wonder 
Woman or one of your favor-
ite super heroes. For more in-
formation or to register, visit 
bit.ly/2FgXUtB.

MONDAY

Nov. 19

SDSU World Music
The World Music program 
has a long and rich history at 
SDSU. With the increasing 
importance of cultural aware-
ness and understanding, the 
world music ensembles offer a 
meaningful musical opportu-
nity to engage in the artistic, 
social, and historical contexts 
of contemporary, non-western 
cultures. This free concert fo-
cuses on music from Appala-
chia, presented by Clinton 
Davis. Located in the Smith 
Recital Hall, 5500 Campanile 
Drive from 6 – 7 p.m.

TUESDAY

Nov. 20

Current Events, with 
Rick LeVine

Join attorney and former 
newscaster Rick LeVine at 
the Mission Valley Branch Li-
brary and catch up on the lat-
est developments in elections, 
court cases, law reform and 
foreign affairs. This OASIS 
program is free and open to 
the public, no need to prereg-
ister. 1–2:30 p.m. Community 
Room at 2123 Fenton Pkwy.

WEDNESDAY

Nov. 21

San Diego Jazz Fest
The 39th annual San Diego 
Jazz Festival will be hosted 
at the Town & Country Hotel 
from Nov. 21–25. Offers large 
concert rooms and dance 
halls as well as small, inti-
mate listening rooms. Bands 
represent a wide variety of 
traditional jazz, Dixieland, 
ragtime, swing, bebop, and 
other jazz styles. The Festi-
val offers something for ev-
ery taste in classic jazz. $125 
for all fi ve days. 500 Hotel 

Circle North. To view festi-
val lineup, buy tickets, or for 
more information, visit bit.ly/
SDJazzFest.

SATURDAY

Nov. 24

Teddy Ball
The Teddy Ball is a high ener-
gy black-tie holiday fundrais-
er hosted by Cruise 4 Kids. 
Held at the Town & Country 
San Diego, this event brings 
together San Diego's fi nest to 
raise money and collect Teddy 
Bears for sick and underpriv-
ileged children. Festivities in-
clude a live DJ, dancing, mul-
tiple bars, a pile of over 1,500 
teddy bears, raffl es, silent 
auctions, magicians, photos 
with Santa, a candy buffet, 
and an exclusive VIP Lounge. 
Tickets are $80 advanced un-
til Nov. 24, and then start at 
$100. 500 Hotel Circle North. 
For tickets and event informa-
tion, visit bit.ly/2Fsrr3k.

SUNDAY

Nov. 25

Municipal Waste
Crossover thrash group Mu-
nicipal Waste will play at 
Brick by Brick on Nov. 25 
on their Speed of the Wizard 
2018 tour. Guests Toxic Holo-
caust and Haunt open. Doors 
open at 7 p.m. $25. 1130 Bue-
nos Ave. Tickets available at 
ticketf.ly/2FimyKd.

SATURDAY

Nov. 27

Library NeXT
Interested in learning to 
wire your own circuits? Join 
the Mission Valley Branch 
Library for a crash course 
in electronics. Using various 
electronic components, stu-
dents will learn the basics of 
circuits and build mid-level 
bread-board projects such as 
a light sensitive nightlight, a 
railroad crossing signal with 
timer, a sound effect board, a 
pocket fl ashlight and more. 
Students will learn how to 
draw and identify circuit 
drawings, and work with in-
tegrated chips to understand 
how capacitors and transis-
tors are used. All projects will 
be completed in class. Free, 
registration required. Com-
munity Room at 2123 Fenton 
Pkwy. For information or to 
register, go to bit.ly/2FfJSbp.

WEDNESDAY

Nov. 28

A Christmas Carol
Through Dec. 30

Cygnet’s holiday smash hit 
is back for its fi fth season. 
Guests are invited to enjoy 
the holiday classic adapt-
ed from Charles Dickens’ 

timeless tale of hope and re-
demption. This re-imagined, 
fully staged production fea-
tures original new music, cre-
ative stagecraft and puppetry, 
and live sound effects. Runs 
through Dec. 30. Tickets start 
at $45. 4040 Twiggs St. For 
tickets and showtimes, go to 
bit.ly/2qI82Bt.

THURSDAY

Nov. 29

Preschool Stories 
and Crafts

Preschoolers are invited to a 
story time at the Mission Val-
ley Branch Library, followed 
by arts and crafts right after-
wards. In honor of Veteran's 
Day, the library will host a 
special storytime focused on 
the United States, reading 
Sarvinder Naberhaus’s “Blue 
Sky White Stars” for One 
Book, One San Diego chil-
dren’s selection. Afterwards, 
kids are invited to make a 
craft exploring their family 
tree. 10:30–11:30 a.m. Free. 
Community Room at 2123 
Fenton Pkwy.

SATURDAY

Dec. 1

Etsy Guild Market
The Southern California Et-
sy Guild’s monthly outdoor 
market will be held on Dec. 
1 at the Westfi eld Mission 
Valley mall. Venders will 
sell handmade art, clothing, 
goods, jewelry, and more. 10 
a.m.–9 p.m. Free. Located in 
the parking lot of Nordstrom 
Rack and Michael’s. 1640 
Camino Del Rio North.

SUNDAY

Dec. 2

Caring Santa
Join the Fashion Valley mall 
for a private photo experi-
ence for children with spe-
cial needs and their families. 
Children will have the op-
portunity to visit with San-
ta and have their photo tak-
en with him. Fashion Valley 
will make necessary adjust-
ments to the environment to 
support the sensory, physi-
cal and other developmental 
needs of children of all abil-
ities for this free event. 8–10 
a.m. 7007 Friars Road.

TUESDAY

Dec. 4

Building Healthy 
Families

Join staff from Acruhealth 
Precision Chiropractic at 
True Food Kitchen as they 
offer natural solutions to ev-
eryday and long-term health 
issues and educate on how 
to prevent disease. This free 
dinner event runs 6:30–8:30 

p.m. Registration required. 
7007 Friars Road. For more 
information and to register, 
go to bit.ly/2qFCzQk.

THURSDAY

Dec. 6

Real Estate Conference
Join the Burnham-Moores 
Center for Real Estate for its 
18th annual Residential Re-
al Estate Conference: Outlook 
2019. The Annual Residential 
Real Estate Outlook Confer-
ence is a gathering of more 
than 200 residential real es-
tate professionals where they 
may share their predictions 
and the rationale for their 
expectations. Located at the 
University of San Diego. $90. 
Conference runs 7–10 a.m. 
5998 Alcalá Park. For more 
information or to purchase 
tickets, visit bit.ly/2FiqzON.

SATURDAY

Dec. 8

Carols at USD
Join the University of San Di-
ego’s choral choir and schol-
ars for an evening of holiday 
caroling in Founder’s Chapel. 
7:30–9 p.m. 5998 Alcalá Park.

SUNDAY

Dec. 9

Wacky Wonky 
Wonderland

The Wacky Wonky Wonder-
land holiday festival and do-
nation drive will take place at 
the San Diego Center for Chil-
dren's main campus in Linda 
Vista to collect much needed 
gifts and donations to support 
children in need this holiday 
season. Kids, families and 
adults can enjoy photos with 
Santa, jumpers and carnival 
games, holiday crafts, festive 
music, trackless train rides, 
and a holiday costume contest. 
Vespa Motorsport will also be 
a part of the festivities, lead-
ing its 11th annual Scoot-
er Toy Run featuring more 
than 200 holiday decorated 
scooters parading down the 
street and through the Cen-
ter’s front gates. Free. 3002 
Armstrong St. To volunteer, 
RSVP, or fi nd more informa-
tion, go to bit.ly/2FslKT0.

MONDAY

Dec. 10

She Founders Group
Join a roundtable for C-level 
women, interested in connect-
ing and learning from other’s 
working in fast-growing, local 
businesses. Presented by Wa-
genknecht Law Group at The 
Brink SBDC at the University 
of San Diego. noon–1:30 p.m. 
Refreshments will be served. 
Free. 5998 Alcalá Park. Reg-
ister online at bit.ly/2FlZn1z.

THURSDAY

Dec. 13

Holiday Happy Hour
Adults 21 and up are invited 
to join Westfi eld Mission Val-
ley for “Santa’s Merry Hour.” 
Discover the magic of the holi-
days during a relaxed evening 
of merry moments, gift mak-
ing, giveaways, sips, bites, 
and music in a lively ambi-
ance after a long day at the 
workshop. Guests who wear 
their ugly Christmas sweater 
to this event will also receive 
15 percent off of their photo 
purchase at the Santa set on 
this day. Santa will also be at 
the mall from Nov. 16–Dec. 
24 for pictures and presents. 
1640 Camino Del Rio North. 
For hours or to reserve your 
photo op, visit bit.ly/2qGZ47B.

FRIDAY

Dec. 14

Bach For Christmas
Enjoy a performance of Jo-
hann Sebastian Bach’s quint-
essential Christmas Oratorio, 
presented by the Bach Colle-
gium San Diego. This is the 
fi rst time the group will be 
preforming the six-part com-
position. Tickets are $20 for 
students, $40 for general 
admission. Located within 
the First United Methodist 
Church. 2111 Camino del Rio 
South. To purchase tickets, 
visit bit.ly/2qJkHEc.

SUNDAY

Dec. 16

No Zodiac Toy Drive
Phoenix-based metal band No 
Zodiac will be at Soma with 
special guests for a holiday 
slam concert and toy drive. 
Guests are invited to bring 
an unopened toy to donate 
to underprivileged youths 
in the area. $10. Doors open 
at 6:30. 3350 Sports Arena 
Blvd. Purchase tickets at bit.
ly/2FmmKYS.

THURSDAY

Dec. 20

Power Partner Luncheon
Join America Choice Bene-
fi ts (ACB) for their monthly 
luncheon, held this month 
at Wood Ranch BBQ & Grill. 
Learn about ACB members 
benefi ts and meet some of 
their local service providers 
and benefi t partners. Guests 
will be entered into surprise 
raffl e to be drawn at the event. 
Free. 11:30 a.m.–1 p.m. 7510 
Hazard Center Drive. Regis-
ter online and receive an ad-
ditional ticket for the raffl e, at 
bit.ly/2Fk7VX2.

—Calendar compiled by Jules 
Shane. Reach him at jsha-
neap.gmail.com.■

SATURDAY

Nov. 17

FEATURED EVENTS

Mondays
Toddler Story Time

Join the Mission Valley 
Branch Library for a morn-
ing story time every Monday 
from 11 a.m. – 12 p.m. De-
signed for toddlers, sessions 
include songs, rhymes, fi nger 
plays, and more fun activities 
for kids. Free. Located in the 
community room at 2123 Fen-
ton Pkwy.

Tuesdays
Financial Literacy 

Workshop
Take your fi nancial future 
into your own hands and 
learn how to use money as a 
tool that works for you. Each 
Tuesday from 7 – 8:30 p.m. 
in the Rio Vista building, re-
tired fi nance manger Oliver 
Vera hosts a free seminar, 
teaching residents how to 
turn their money into an as-
set for building their fi nancial 

futures. 8885 Rio San Diego 
Drive.

Wednesdays
Sliders and Suds

Every Wednesday at the Riv-
erwalk Golf Club get some 
bites and beers as you prac-
tice your backswing. Two slid-
ers and two beers from the 
club grill, along with a large 
bucket of golf balls. $15. 1150 
Fashion Valley Road. 
For questions, contact 
Riverwalk Golf Club at 
619-296-4653

Fridays
Civita park Farmers 

Market
San Diego Farm Bureau pres-
ents a farmer’s market in beau-
tiful Civita Park every Friday 
from 3 – 7 p.m. Meet local 
famers and pick up high-qual-
ity produce and fl orals. Free. 
7964 Civita Blvd.■

RECURRING EVENTS
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