
CHARTER SCHOOL TO 
OPEN IN LINDA VISTA

Thrive Public Schools is 
expected to open a new char-
ter school in Linda Vista 
later this year.

Thrive is a group of 
free charter schools with a 
mission to provide disad-
vantaged communities with 
quality education and college 
preparedness. The schools 
specialize in project-based 
learning, blended online 
learning and social emotion-
al growth.

The 35,000-square-foot 
campus will house 500 stu-
dents in grades kindergarten 
through eighth grade. It 
features 30 learning spaces, 
a technology lab, community 
rooms, an outdoor classroom, 
learning lounges and collab-
orative student offi ces.

“Establishing a school 
in Linda Vista has been a 
top priority since our found-
ing in 2014,” said Nicole 
Assisi, CEO of Thrive Public 
Schools.

To execute this educa-
tion-based project, Thrive 
partnered with Civic San 
Diego (CivicSD), a city-
owned nonprofi t corporation 
that works to vitalize under-
served communities. The ar-
ea surrounding the school’s 
site has been identifi ed 
as one of the six most dis-
tressed blocks in San Diego, 
according to Assisi.

“We’re really bringing 
families back to the com-
munity,” she said. “For a 
long time, families have left 
severely distressed neighbor-
hoods to get their children’s 
education elsewhere.”

Located at 6882 Linda 
Vista Road, the school will 
replace the previous Bayside 
Community Center building 
on the corner of Comstock 
and Kelly streets.

Visit thriveps.org/admis-
sions to apply for the upcom-
ing 2018-2019 school year. 
Informational presentations 
will also be held monthly at 
Linda Vista Library, 2160 
Ulric St. A list of sessions 
is available at thriveps.org/
tour.

MISSION CENTER OFFICE 
UNDER NEW OWNERSHIP

On Dec. 15, Omninet 
Capital, LLC acquired 
Mission Center Offi ce 
Park, a three-building, 

Sara Butler
Editor

As of Jan. 1, 2018, folks have 
started lining up at local dis-
pensaries to get their hands on 
recreational cannabis, which is 
now legal for adult use in the 
state.

Currently, less than a doz-
en shops are now operating 
with recreational marijua-
na state licenses. Three of 
these coveted spots have been 
snagged by Mission Valley 
locations: The Healing Center 
San Diego, Apothekare and 
Urbn Leaf, the latter located 
in the nearby Linda Vista/
Morena area.

The Healing Center San 
Diego (THCSD) is the brain-
child of Ray Taylor. After 
encouragement from his son 

– who is a cannabis grower 
– Taylor agreed to take his 
retirement money and open 
up a dispensary. He teamed 
up with his wife’s brother, Jim 
Dickinson, to open up a safe 
and legitimate establishment in 
the local market.

“When my [business] part-
ner Jim and I decided to do 
this, we wanted not to open a 
pot shop, but open an actual 
professional dispensary where 
I would feel comfortable hav-
ing my family come,” Taylor 
said.

Taylor said he always en-
visioned opening the shop in 
Mission Valley. He was already 
familiar with the area because 
he holds car shows at the near-
by SDCCU Stadium. He is the 
owner of the San Diego Auto 
Swap’s “San Diego Cool Car 
Truck Cycle Expo.”

However, due to the up-
coming stadium development, 
2018 is his last year running 
the event. Though he will miss 
the car shows, the change does 
open up his schedule to run the 
shop.

Since opening THCSD, his 
business venture has taken 
on a new meaning of helping 
others. He noted that interact-
ing with alcoholics, sick kids 
and even a friend with severe 
prostate cancer has shifted his 
mindset.

“When I fi rst got in the busi-
ness, it was sort of money-moti-
vated,” Taylor said. “But to be 
honest with you, after working 
in the business for a year, the 
best part of this business are 
the hugs you get from people 
that you save.”

Sara Butler
Editor

Tiffany Swiderski isn’t your 
typical leader. Everything 
about the San Diego native — 
from her adventurous resumé 
to her cool-chick appearance — 
seems to stand out in an offi ce 
setting; perhaps that is part of 
the reason she prefers being out 
in the fi eld. It is there where 
she develops a large staff of 
volunteers.

For the past two years, 
Swiderski has held the title of 
the fi eld coordinator at the San 
Diego River Park Foundation 
(SDRPF), a nonprofi t organi-
zation dedicated to the resto-
ration of the San Diego River.

See DISPENSARIES page 3  
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Courageous trailblazer
Cleaning, protecting and promoting the San Diego River

Tiff any Swiderski (right) is commited to keeping the San Diego River clean.
(Photo by Connor McBride)

Employees help customers decide what strain of marijuana they would like to purchase at Urbn Leaf, a dispensary in 
the Linda Vista/Morena area. (Photo by Connor McBride)

Meet your neighborhood
dispensaries

Three local pot shops receive recreational marijuana licenses
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183,692-square-foot proper-
ty located in Mission Valley. 
The property was previously 
owned by Kearny Real Estate 
Company.

Omninet Capital is an in-
vestment firm that currently 
owns over 10 million square 
feet of commercial space and 
over 13,000 residential units 
across the country.

Louay Alsadek of CBRE 
Capital Markets — who was 
one of the transaction invest-
ment advisors — shared why 
the real estate company select-
ed Mission Valley.

 “Mission Center Office 
Park’s ideal location, diver-
sified tenant roster and es-
tablished history of excellent 

performance attracted sig-
nificant interest from inves-
tors,” Alsadek said in a press 
release.

GULLS TO CELEBRATE 
DIVERSITY NIGHT

You Can Play and the San 
Diego LGBT Visitors Center 

will benefit from the celebra-
tion of Diversity Night with the 
San Diego Gulls hockey team 
on Saturday, Jan. 20 at Valley 
View Casino Center when the 
Gulls take on the San Jose 
Barracuda.

Tickets cost $25 and include 
admission to the Bud Light 
pre-game tailgate party. Up 
to $9 of every ticket sold at 
bit.ly/2kNXnln will be do-
nated back to the San Diego 
LGBT Visitors Center and 
You Can Play. Make sure to 
use the promotion code word 
“Diversity” before purchasing 
tickets.

Tickets can also be 
purchased at the LGBT 
Visitors Center, located at 
502 University Ave. at the 
Fifth Avenue intersection in 
Hillcrest.

The Anaheim Ducks Sled 
Hockey Team, the San Diego 
Chill and You Can Play will al-
so be among the many honored 
during the evening.

You Can Play is an initiative 
that works to ensure safety and 
inclusion for all who participate 
in sports, including LGBTQ 
athletes, coaches and fans.

“You Can Play is excited to 
partner with the Gulls to pro-
mote inclusion and respect in 
hockey and beyond,” said Chris 
Mosier, vice president of pro-
gram development and commu-
nity relations at You Can Play. 
“This night shows LGBTQ 
athletes, coaches, and fans and 
their allies that they are not 
only welcomed at Valley View 
Casino Center with open arms, 
but also valued as members of 
the San Diego Gulls family.”

In conjunction with You 
Can Play San Diego, a special 
engagement of “LGBTs In The 
News” with Thom Senzee will 
take place two days before the 
game.

The panel will feature Matt 
Savant, Gulls president of busi-
ness operations, plus celebrity 
athletes and experts exploring 
the challenges and opportuni-
ties LGBT players face in pro-
fessional, amateur and school 
sports.

Happening on Thursday, 
Jan. 18 with a meet-and-greet 
at 6:30 p.m., the panel will 
get underway at 7 p.m. at 
Gossip Grill, located at 1220 
University Ave. in Hillcrest.

More information can be 
found at youcanplayproject.org 
and lgbtsinthenews.com.

For game details, visit out-
ontheice.com.

MVPG SEEKS BOARD 
APPLICANTS

Mission Valley Planning 
Group (MVPG), a volunteer 
group representing the inter-
ests of Mission Valley, is still 
accepting applicants for their 
March 2018 election. All appli-
cants must either reside, own 
property or own a business in 
the community planning area.

Four position categories — 
Class I, II, III and IV — are 
available for a four-year term. 
Class I is a sole or partial 
Mission Valley property owner. 
Class II is a resident or busi-
ness representative paying 
taxes on a property in the area. 
Class III is a resident — owner 
or renter — with a primary ad-
dress in the community, while 
Class IV is a local business 

person with a business address 
in the region.

Applicants must have at-
tended a minimum of two 
meetings prior to submitting an 
application. Meetings are open 
to the public and held at noon 
on the first Wednesday of the 
month at the Mission Valley 
Library, located at 2123 Fenton 
Parkway. For more information, 
visit bit.ly/2nIfGgF or contact 
MVPG membership chair 
Keith Pittsford at kpittsford@
sgpa.com.

MARCH IN BALBOA PARK TO 
STOP HUMAN TRAFFICKING

Community members will 
march at Balboa Park from 
1-3 p.m. Saturday, Jan. 13, to 
bring one of San Diego’s major 
human-rights issues out of 
the shadows at Junior League 
of San Diego’s fifth annual 
Human Trafficking Awareness 
Rally.

Local anti-human-traffick-
ing leaders will teach the crowd 
to recognize and assist victims 
before the marchers start their 
walk through the park with 
homemade signs of hope.

Human trafficking involves 
exploitation in many forms, 
from forcing people into pros-
titution to subjecting them to 
slavery or involuntary servi-
tude. Sadly, the FBI names San 
Diego as one of the 13 areas 
with the highest rates of child 
sex trafficking in the nation. 
These advocates will spend 
their Saturday speaking out for 
the sake of those most at risk, 
including children who are 
homeless.

Meet up in Balboa Park, 
at the intersection of Laurel 
Street and Sixth Avenue. 

Speakers include San Diego 
County District Attorney 
Summer Stephan; Assembly 
member Brian Maienschein; 
Jamie Quient, Free to Thrive 
president and managing attor-
ney; and Joseph Travers, Saved 
in America executive direc-
tor and private investigation 
manager.

Visit jlsd.org for more 
information.■

Civita is a master plan development of Quarry Falls, LLC.  
Information and prices effective as of date of publication and subject to change. 

Civita Boulevard off Mission Center Road  civitalife.com
Townhomes  |  Rowhomes  |  Single-Level Condos  |  Luxury Apartments

PROMONTORY 
by The New Home Company

Sales Gallery Now Open 
858.247.2254

The Heights from the mid $600s   
The Bluffs from the mid $800s

ELEVATE
by ColRich

Now Previewing  
619.881.7471

From the $600s

LUCENT II
by Shea Homes

Builder Close-Out 
858.256.9021

From the low $800s

Me-Time Goes  
Prime-Time.

It’s all about you. A phrase you don’t hear nearly enough. One look 

at Civita, and you’ll realize we take the sentiment seriously. At the new private 

Recreation Center it’s all about what rejuvenates you. Think: sprawling clubhouse 

with lagoon and lap pools, spa’s, cozy fire pits, and a Fitness Center with fold-away 

glass walls for al fresco workouts. At the new 14-acre Civita Park with outdoor 

amphitheater, splash pad, half-court basketball, dog park, and more, it’s all about 

finding your sweet spot. And in the chic homes and neighborhoods, all inspired by 

contemporary modern design, it’s all about your life, your style.

Civita ReCReation CenteR

Looking for a great
OPPORTUNITY?

We are seeking experienced, motivated
advertising sales consultants for our six
community newspapers.

Must be knowledgeable of these areas and
have a minimum of one year advertising

sales experience. The ideal candidate is an
energetic team player who is bright,

positive, creative and personable who
relates to small business owners and

can assess their advertising needs.
Fulltime, base plus commission.
For more information about our

community newspapers, visit
us at sdcnn.com.

Resume to David Mannis
at David@sdcnn.com 

(619)961-1951
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IMAGINEIMAGINE
THE POSSIBILITIES

SPRING CLASSES START  
JANUARY 29
www.sdmesa.edu/imagine

Lamont  
MATHEMATICS STUDENT

INTERSESSION STARTS JANUARY 2

Now with recreational mari-
juana on the table, he’s excited 
for the community at large to 
receive to receive what he de-
scribes as mental and physical 
benefi ts of cannabis. He intends 
to keep the shop professional 
with an emphasis in education, 
as some fi rst-timers don’t know 
much about the substance.

His motto? “Take care of 
your people,” he said with a 
smile.

Taylor shared that most of 
his customers are clustered 
around the Mission Valley 
region and within a 5-mile ra-
dius, such as nearby Uptown 
communities.

The community demand 
has led other dispensaries to 
open nearby, such as their new 
neighbor Apothekare. Though 
he was initially worried about 
the competition, the day one of 
the stores opened up, THCSD’s 
business actually picked up.

“Camino del Rio South 
may end up being like Adams 
Avenue … if you want antiques 
you go to Adams Avenue, if you 
want weed you go to Camino 
del Rio South,” Taylor laughed.

Down the street from 
THCSD is Apothekare. The 
company, known for their 
Kearny Mesa location, recently 
opened up a Mission Valley 
storefront this year. According 
to Apothekare’s website, they 
are San Diego’s largest canna-
bis shop.

Mission Valley News reached 
out to Apothekare numerous 
times prior to publication dead-
line, but the dispensary did not 
return our phone calls or inter-
view requests.

Just west of these two 
Camino de South dispensaries 
is Urbn Leaf, located at 1028 
Buenos Ave. The Linda Vista/
Morena dispensary was the 
second to be licensed in San 
Diego and the eighth in the 
state.

Urbn Leaf’s founder Will 
Senn has been in the cannabis 
industry for his whole life. He 
is very politically active in the 
space and one of the United 
Medical Marijuana Coalition 
(UMMC) co-founders. He has 
owned dispensaries in San 
Diego for about a decade, cur-
rently running the two Urbn 
Leaf locations with a third spot 
in the works.

Despite his extensive expe-
rience, Senn had a hard time 
fi nding a spot for the fi rst Urbn 
Leaf before landing its current 
address.

“We looked for locations 
and it’s so tough to fi nd a 

landlord who is willing to rent 
to you, because a while ago 
a lot of landlords were get-
ting threatening letters from 
the DEA [Drug Enforcement 
Administration] … and it was 
pretty bad. Everyone was being 
sued by the city attorney.

“I was lucky enough to fi nd 
a willing landlord,” he said. 
“They’re great. We got a great 
relationship; we try to be the 
best neighbors possible.”

Though the shop has been 
operating with a medical mar-
ijuana license since April 2017, 
the infl ux of people in January 
brought on some unanticipated 
challenges – but these have not 
deterred customers.

“I thought people would be 
a little turned off by the lines, 
[but] everybody’s been pret-
ty stoked,” he said. “They’re 
pretty happy about it, right? 
They’re meeting their neigh-
bors in line and they’re talking 
and they’re excited about can-
nabis being legal. It’s pretty 
refreshing.”

Urbn Leaf has a 70-person 
staff, with an average 20-
25 people working per shift. 
According to Senn, the dedi-
cated staff has been working 
around the clock, pulling 
all-nighters multiple days in a 
row. Yet they rarely show any 
exhaustion with their smiles 
and friendly attitude toward 
customers.

Extra security has also been 
hired to address the parking 
concerns and to ensure cus-
tomers do not park in the lots 
of nearby businesses. So far, 
there have been no complaints, 
incidents or protests from their 
neighbors or the Linda Vista/
Morena community.

“[Our dispensary] actually 
makes [the community] safer,” 
Senn said. “Before we moved 
in here, this street had a lot of 
transient people living on the 
street here. You don’t see that 
anymore, because we’re here. 
Because we have guards here, 

cameras everywhere, lights at 
night. We really tried our best 
to clean up the area the best we 
can.”

In addition to making the 
Mission Valley area safer, Senn 
notes that the biggest bene-
fi t of recreational marijuana 
legalization will be the extra 
money available for the greater 
San Diego region. He believes 
the tax revenue may go toward 
public safety and services, such 

as the police force, fi re depart-
ment, and libraries.

Though the federal govern-
ment is casting some political 
uncertainty over the future 
of medicinal and adult-use 
cannabis in California, recre-
ational weed is still legal in 
the city and state. Considering 
the high percentage of the ini-
tial licenses granted to shops 
in Mission Valley, more recre-
ational marijuana shops may 

spring up in the region this 
year.

While these fi rst two weeks 
of legalization have seen cus-
tomers walking away with 
sealed goodies and wide smiles, 
we may hear a different com-
munity response at upcoming 
City Council meetings.

—Sara Butler is the editor 
of Mission Valley News. Reach 
her at web@sdcnn.com.■

 uDispensaries, from page 1

Urbn Leaf staff  working during peak hours at the dispensary

The Healing Center San Diego's co-owner Ray Taylor (right) with his staff A look at some of THCSD's product for sale (Photos by Connor McBride)

Liam, a rescue pitbull owned by an Urbn Leaf employee, 
greets guests inside the dispensary.

A member of Urbn Leaf's staff  grabs product for a 
customer

sdcnn.com Mission Valley News | Jan. 12 – Feb. 15, 2018 3NEWS



Jen Lothspeich

As its name suggests, the 
Springboard West Music 
Festival aims to catapult 
emerging talents to the next 
level of music-making when it 
comes to town Jan. 12-13, but it 
is not for the casual player.

Emerging artists are select-
ed from all over the world to 
perform at the festival — not 
just for San Diegans — but 
for industry professionals who 
have worked with top talents. 
Plus, with a two-day “Band 
Bootcamp,” participants also 
receive guidance from those 
qualifi ed mentors and get the 
chance to perform for them.

The Springboard Festivals 
started in Houston, Texas, in 
2012; last year, they ventured 
into a new frontier with a sister 
event named Springboard West 
in San Diego and are returning 
for three days of fun this month 
in Ocean Beach.

The festivals’ founder, Barry 
Coffi ng, who has written No. 1 
hit songs and placed over 200 
tracks in movies and television, 
has a passion for helping art-
ists who are ready to get seri-
ous about their music careers.

Starting with 800 submis-
sions from bands hoping to play 
the festival, Coffi ng and his 
team had to narrow it down to 
their top 40 selections.

Coffi ng said that originally, 
they set out to represent all 
genres equally, but soon real-
ized the entries themselves led 
them in another direction.

“We found that our third-
best blues artist wasn’t as good 
as our 20th-best rock artist,” 
he said. “So, we quit doing that. 
We just started saying, ‘We’re 
gonna be genre-agnostic.’”

As a result, the lineup for 
this year’s Springboard West 
is a mixture of talents includ-
ing those that play indie rock, 
hard rock, pop, and Americana, 
along with many singer-song-
writer types.

While at the festival on 
Friday, Jan. 12, musicians will 
spend the day attending panels 
and participating in “Moment 
of Truth” sessions, which might 
sound intimidating but are in-
valuable to burgeoning artists.

Coffi ng said short perfor-
mances put the bands in front 
of people like himself along 
with other music supervisors 
and industry professionals, with 
a chance to perform a minute of 
a song and get feedback.

“You think you’ve got a radio 
single? OK, here we go,” Coffi ng 
said of the on-the-spot pressure 
for these performances. “We’re 
not there to be their friends. 
We’re there to tell them the 
truth.”

Of course, this festival is 
not just for those in the indus-
try as the bands also come to 
play for the San Diego music 
crowd. Both of the festival 
dates offer lots to locals who 
want to discover up-and-com-
ing artists and enjoy sup-
porting local businesses and 
charities.

Springboard West’s local 
planning manager, Heather 
Hudson — who also owns San 
Diego’s Revolt Wine Co. — said 
her business’ ideals just hap-
pened to fall right in line with 
Springboard’s goals.

“This is exactly what Revolt 
stands for,” Hudson said. 
“Revolting against anything 
holding you back and going af-
ter your dreams. By partnering 
with Springboard, I’m able to 
put that mission into action 
and help make an impact.”

With the bands in place, 
Hudson was tapped to enhance 
things with a local fl avor.

“One of my biggest goals 
for Springboard this year is 
to connect, involve and make 
a positive impact on the local 
community,” she said. “I want-
ed to loop in local businesses 

including beverages, food, art-
ists, fashion and nonprofi ts.”

Following Friday’s “Band 
Bootcamp” with the participat-
ing bands, the public will also 
get to experience the fruits of 
Hudson and Coffi ng’s labors, 
as they are welcomed to the 
OB Theatre. There, the festival 
musicians will take part in 
unplugged performances, with 
these ticketed events also fea-
turing an art show, a fashion 
element and craft beverages – 
as Hudson had hoped.

All proceeds from the un-
plugged show’s $10 ticket price 
will go to two local nonprof-
its that work with kids with 
autism — The Autism Tree 
Project Foundation and The 
Pioneer Foundation.

Hudson will be pouring her 
Revolt wines — which will 
also be available for purchase 
at these events — while local 
craft beer companies Amplifi ed 
Ale Works, Karl Strauss, Mike 
Hess Brewing Company and 
others serve up the suds.

In addition, local artists 
Thomas Condry, Hannah 
Kazik, and Jack Stricker will 
display their work and SAAS 

Streetwear will also showcase 
their wares — all for perusing 
while the crowds enjoy the 
bands’ stripped-down sounds.

While these local aspects 
and other types of art come in 
to play on Friday, Saturday is 
strictly for music lovers.

The festival’s fi nale — 
dubbed the Band and Brew 
Crawl — is on Saturday, Jan. 
13, and will feature the 40 
bands and musicians chosen 
for Springboard, all perform-
ing at four venues around 
Ocean Beach: Winston’s, 
OB Theatre, The Harp and 
Mother’s Saloon.

With unique artisans, 
craft libations, performances 
by emerging bands, and the 
chance to support nonprofi ts 
— Springboard is a win for 
music fans. And with music 
industry insiders offering in-
sight to the bands selected to 
attend, it offers them a price-
less stepping stone in their 
musical journey.

—Jen Lothspeich is a 
wine-drinking, cat-cuddling na-
tive San Diegan who dreams of 
writing a best-selling true crime 
novel. Find her on Twitter at 
@Jen_Evel.■

Springboard West returns
Music festival looks to bring artists, mentors and fans together

Spotlight on 
Springboard West 

artist Lad’s Holiday
One of the only local 

bands to make it through 
the selection process is 
indie alt-rockers Lad's 
Holiday. The busy quartet 
is also releasing an EP 
in January and is excited 
to have been chosen for 
Springboard.

“This event is huge for 
us,” said the band's lead 
guitarist Cody Seeger. 
“As an independent band, 
[you're] looking for that big 
break — this event could 
be it.”

While playing for home-
town crowds and convening 
with like-minded artists 
is on the agenda for these 
guys, the “Band Bootcamp” 
seems to hold a special ap-
peal for a group like this.

“With approximately 
80 mentors and industry 
professionals attending 
the event, it is an amazing 
opportunity to network 
and learn,” Seeger said. “It 
is going to be an amazing 
weekend and we are very 
humbled to be a part of it. 
We look forward to getting 
our name out there and 
seeing what happens.”

LadsHolidayMusic.com

Springboard West 
Music Festival

Friday, Jan. 12–
Saturday, Jan. 13

VIP Unplugged 
Performances

Friday, Jan. 12
6–11 p.m.

OB Theatre
$10 goes to supporting 

nonprofi ts

Band & Brew Crawl
Saturday, Jan. 13

40 bands on four stages
Winston’s, OB Theatre, 
The Harp and Mother’s 

Saloon
1–11 p.m.

$10 goes to supporting 
nonprofi ts

SpringboardWest.com

Springboard Festival founder Barry Coffi  ng (Photos courtesy Springboard Festival)San Diego’s alt-rockers Lad’s Holiday will be one of the few local acts on the bill.

Los Angeles-based Americana band The Sound of Ghosts will perform at the Springboard Festival.
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As a kid, Nate Magnusson 
always wanted to be an 
architect.

Growing up in Tempe, 
Arizona, Magnusson was infl u-
enced by Frank Lloyd Wright’s 
architecture, and had opportu-
nities to explore several of his 
commercial, institutional and 
residential projects.

“Those early experiences 
helped sharpen my vision for 
design,” he said.

And after his fi rst two 
years studying at the School of 
Architecture & Environmental 
Design at Arizona State 
University, Magnusson 
changed his major to landscape 
architecture, “… as it resonated 
better with my goal of connect-
ing people with nature through 
design.”

Although he still has a love 
for architecture, Magnusson 
appreciates being a landscape 
architect.

“Now, working on projects 
from all shapes and sizes, I’m 
able to see the communities 
who benefi t from our hard 
work and dedication to elevate 
the public and private spaces 
throughout San Diego and 
Southern California,” he said.

In 2017, Magnusson served 
as one of the younger presi-
dents of the American Society 
of Landscape Architects 

(ASLA), San Diego chapter. 
Magnusson fi rst joined ASLA 
in 2011, serving as vice presi-
dent of community outreach.

During his recent term as 
president, Magnusson brought 
passionate energy to the 
40-year-old chapter and helped 
formulate its reputation as one 
of the most active of the orga-
nization’s 50 chapters in the 
country.

He also co-chaired the ASLA 
38th annual golf tournament 
on Sept. 11. In addition to rais-
ing $5,000 for their community 
grant, Magnusson challenged 
the members to raise an ad-
ditional $3,000 for the 9/11 
Memorial in New York City, 
which they did.

“When I visited the memo-
rial, it had a moving impact on 
me,” he said. “The design of the 
refl ecting pools and surround-
ing forest of oak trees provide 
a place for contemplation and 
remembrance. As landscape 
architects, we can all contin-
ue to have an important role 
in providing spaces, large 
and small, to strengthen our 
communities.”

While local landscape ar-
chitect Michael Brennan, 
principal of Carson Douglas 
Landscape Architecture, took 
over as president of ASLA in 
November 2017, Magnusson 
will continue on as immediate 
past-president and said he’ll 
still be heavily involved in the 
chapter’s future.

Magnusson is a senior proj-
ect manager at Schmidt Design 

Group (with headquarters on 
Sixth Avenue in Downtown San 
Diego), where he’s worked for 
the past 11 years.

Notable projects he has man-
aged include Stone Brewery 
World Bistro and Gardens 
in Escondido, which won 
the 2007 Orchid, and ASLA 
San Diego President’s 2009 
awards; Stone Brewery World 
Bistro and Gardens at Liberty 
Station, San Diego, which won 
the People’s Choice Orchid 
Award 2013; Civita Park, 
Mission Valley, San Diego; 
Lake Skinner Recreation Area, 
Winchester, California; Vive on 
the Park, San Diego, and Lux 
Art Institute, Encinitas.

Magnusson lives in La Mesa 
with his wife, Tatum, owner 
and jewelry designer of Love 
Tatum Jewelry, and their 
French bulldog, Dumpling. In 
his spare time, he enjoys surf-
ing, drawing, painting, and 
experiencing new and delicious 
food.

Now that his presidential 
term is over, Magnusson plans 
to continue his involvement 
in shaping the future of the 
local ASLA chapter, along 
with shaping the future of his 
brand-new baby girl, Ever Aila 
Magnusson.

—Delle Willett has been a 
marketing and public relations 
professional for over 30 years, 
with an emphasis on conser-
vation of the environment. She 
can be reached at dellewillett@
gmail.com.■

Charles Mingus:
Tijuana Moods
Saturday, January 20 at 2:00 PM

San Diego Central Library @ Joan 
Λ Irwin Jacobs Common, Morgan 
Auditorium

Located at 330 Park Blvd. Parking and walking 
entrance are at the corner of 11th Avenue and K Street.

2 hours parking with validation

Free to the public

reservations at http://bit.ly/2BzDK8e

helenedison.ucsd.edu

Art on the land
Delle Willett
Art on the land

Nate Magnusson with his wife Tatum enjoying the fruits of his labors at Civita 
in Mission Valley. (Courtesy Schmidt Design Group)

Young landscape architect works to shape the future

A water feature and garden Magnusson designed at Stone Brewery in Liberty Station (Photo by John Durant)

Magnusson designed the Civita Park Amphitheater in Mission Valley. (Courtesy Schmidt Design Group)

GROW YOUR
SERVICES!

GROW YOUR
SERVICES!

Need a place to expand your business?
Booth space for rent for licensed barbers, licensed massage therapist, 

cosmetologist, braider and loctician. Rooms are ready with Chairs, 
Shelves, TV, Internet and a Roku ready.

 Please TEXT 912-470-9500 or leave a message at 619-500-5442. 
Only serious inquire please apply! Expand your business! 

Rent a booth or room from us! 
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Guest editorial Letters
A questioning analysis
[Ref: “Taking a loop in a Tesla,” Vol. 11, 
Issue 8, or online at bit.ly/2nRN847.]

Just got through reading your article 
about Tesloop in the recent edition of 
the Mission Valley News and wish to 
comment.

First, I found the piece more of an ad-
vertisement for Tesla than as an article 
about a ride-sharing service. You spent 
a good portion of your article telling us 
about the vehicles that Tesla makes, 
what technological options Tesla vehi-
cles possess, etc. (Although you were 
somewhat incorrect in that you wrote, 
“their driving range is approximately 
250 miles.” While this fi gure may be for 
the high-optioned Tesla models, it is not 
for all their vehicles. Besides, ambient 
temperature, use of air conditioning, 
speed, terrain, how many passengers 
and luggage is aboard, etc., will all sap 
mileage.)

Second, I’m somewhat skeptical that 
Tesloop has no association with Tesla 
other than buying their cars for their 
ride-sharing business. Why would your 
driver, Michael, go into an explanation 
of the vehicles capabilities and the con-
cierge, Miles, mention the Tesla’s safety 
rating and such, if not to get passengers 
interested in perhaps purchasing a 
Tesla product? Elon Musk has a reputa-
tion as a serial promoter and I wouldn’t 
put it past him to hide his signature 
behind Tesloop.

Third, comparing riding in a Tesla 
to air travel is certainly comparing ap-
ples to oranges. Sadly, more often than 
not, taking a Greyhound bus to your 
destination compares favorably to most 
air travel nowadays. Besides, one would 
expect to be in the lap of luxury paying 
$79 one-way from San Diego to L.A.

You made a claim that Tesla’s “are 
the safest cars on the road.” Who told 
you that, Michael or Miles? Have you 
researched this claim or just took it as 
fact coming from your driver and con-
cierge – people that may indeed be em-
ployees or subcontractors of Tesla.

I hope to read more of pieces on 
Tesloop, including when this ride-shar-
ing business raises its prices or expires 
completely.

—Stuart Rachmuth, via email.■

Covered 
California News

As the calendar 
turns to 2018, Covered 
California is in the 
homestretch of its drive 
to sign people up for 
health insurance by 
Jan. 31, the fi nal day to 
enroll.

As an incentive, 
the agency, which 
administers the 
Patient Protection and 
Affordable Care Act in 
the state, is touting low-
er prices and fi nancial 
assistance available to 
most Californians who 
qualify.

“The time is now to 
ring in the New Year 
with a quality health 
plan that provides pro-
tection and peace of 
mind,” said Peter V. Lee, 
executive director of 
Covered California. “We 
have seen thousands of 
people signing up every 
day as we near this key 
deadline.”

The latest data shows 
that more than 220,000 
new consumers signed 
up for coverage through 
Dec. 15, which is about 
10 percent more than 
last year, when 199,000 
consumers selected a 
plan during the same 
time period. In addition, 
approximately 1.2 mil-
lion existing Covered 
California consumers 
have had their coverage 
renewed for 2018.

A recent Covered 
California analysis 
found that the net 
monthly premiums for 

enrollees who receive 
fi nancial help are on 
average 10 percent lower 
than what new and re-
newing consumers paid 
last year. The lower pric-
es are a result of more 
fi nancial help being 
available for consumers 
who qualify for assis-
tance. The Affordable 
Care Act is designed to 
protect consumers by 
providing more premium 
tax credits when premi-
ums rise.

“With the Jan. 31 
deadline approaching, 
we want to make sure 
that consumers know 
about the increased 
fi nancial help that is 
available to help bring 
health care coverage 
within reach,” Lee said. 
“When you do the math, 
hundreds of thousands 
of Californians are the 
winners — getting qual-
ity coverage at lower 
rates than last year.”

What individuals 
will pay varies based on 
their circumstances, in-
cluding whether they get 
subsidies to help pur-
chase coverage, where 
they live and the plan 

options they choose, Lee 
said.

The analysis found 
that consumers who 
select a Silver-tier plan 
are on average paying 
$3 per month less than 
they were in 2017, while 
consumers who select a 
Gold-tier plan will pay 
on average $78 less per 
month.

Since 2014, more than 
3 million people have 
purchased health insur-
ance through Covered 
California, and nearly 
4 million have enrolled 
in the state’s Medi-Cal 
program. Together, the 
gains have cut the rate 
of the uninsured in 
California from 17 per-
cent in 2013 to a historic 
low of 6.8 percent as of 
June 2017.

Consumers interested 
in learning more about 
coverage should visit the 
website, where they can 
explore their options and 
fi nd out if they qualify for 
fi nancial help by using 
the “shop and compare 
tool.” Consumers can also 
get free and confi dential 
enrollment assistance by 
visiting coveredca.com/
fi nd-help and searching 
among 800 storefronts 
statewide and the more 
than 17,000 certifi ed en-
rollers who can assist you 
with understanding your 
choices and enrolling, 
including assistance in 
other languages.

—Representatives 
for Covered California 
can be reached at 
CoveredCA.com or by 
calling 800-300-1506.■

Enroll in Covered California by Jan. 31 and save
Need health insurance?
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Congress can be a fi ckle beast, 
particularly when one political 
party controls both chambers 
and shows little to no interest in 
working with their counterparts 
from across the aisle. This is 
what happened throughout 2017. 
Republicans fi nally had the uni-
fi ed government they craved and 
promised big things would come. 
Those promises, for the most 
part, fell fl at.

Despite their majori-
ties in both the House of 
Representatives and the Senate, 
Republicans failed to accom-
plish much of anything. Their 
promise to repeal the Affordable 
Care Act died embarrassingly 
(and let’s be honest: There was 
never any real intent to replace 
it). They failed to even consider 
one of President Trump’s stated 
priorities, infrastructure. They 
took no action on the DREAM 
Act, beginning the process 
of deporting DACA (deferred 
action on childhood arrivals) 
recipients, most of whom have 
never known any other country 
and are productive members of 
American society.

Their only real accomplish-
ment, if you can call it that, is the 
tax cut bill that was signed into 
law just before legislators left for 
the holiday break in December. 
It was a hastily cobbled together 
bill relying heavily on lobbyist 
input, which explicitly excluded 
Democrats from the process. It is 
a law that cuts taxes on the rich 
and corporations, but according 
to both the Congressional Budget 
Offi ce and the Joint Committee 
on Taxation, leaves middle class 
and poor taxpayers worse off 
in the long run. The law also 
adds $1.5 trillion to the debt and 
defi cit.

Scott Peters (D-52), Susan 
Davis (D-53), Juan Vargas 
(D-51), and Darrell Issa (R-
49) all voted against the tax 
bill, with Duncan Hunter 
(R-50) being the lone “yes” vote 
among the San Diego delega-
tion. Issa was one of only two of 
California’s 14 Republican mem-
bers of Congress to vote “no.”

So this was the Republican 
Congress’ major accomplish-
ment in 2017. It also sets up 
some important battles in the 
months to come.

By mid-January, Congress 
must pass a government spend-
ing bill in order to keep the gov-
ernment open and operational, 
otherwise we will see another 
government shutdown.

This bill will need to address 
everything from military spend-
ing to health care spending. 
Critical among the needs is 
CHIP (child healthcare insur-
ance program), which provides 
health insurance for 9 million 
children nationwide. Federal 
funding for CHIP ended on Sept. 
30, and states have been scram-
bling ever since to stretch their 
budgets and ensure coverage for 
eligible children. Most states are 
or have already run out of funds, 
which means those children will 
be without health care.

Also at issue is what should 
be done about DACA recipi-
ents: Democrats are adamant 
that they continue to receive 
protections and be allowed to 
remain in the U.S. without 
fear of deportation, and many 
Republicans agree.

The spending bill cannot be 
passed without Democratic sup-
port, and Democrats will likely 
not support a bill that does not 
adequately address CHIP and 
DACA. The current continuing 
resolution that was passed on 
Dec. 22 expires on Jan. 19, 
meaning Congress has to act 
before then to keep the govern-
ment open.

Also at issue is President 
Trump’s border wall, funding 
for which House Republicans, 
at least, are expected to at-
tempt to include in any extend-
ed funding measure.

So how will San Diego’s fi ve 
representatives in Congress 
likely vote on this important 
measure?

Juan Vargas is unlikely to 
vote for anything that does not 
include strong protections for 
DACA recipients. Representing 
a border district, immigration 
reform is his bailiwick.

Susan Davis and Scott 
Peters, are also unlikely to vote 
for anything that does not ad-
dress DACA and offer full fund-
ing for CHIP, though they are 
both pragmatists and will like-
ly compromise where possible 
— assuming the Republicans 
who control the process are 
willing to compromise.

Duncan Hunter is likely 
to vote against anything that 
funds CHIP or creates protec-
tions for DACA, and will insist 
on funding for the border wall, 
which is extremely unlikely to 
happen.

Which leaves Darrell Issa as 
the wild card. Issa is in trouble, 
and is fi ghting for his electoral 
life. He has expressed support 
for protecting DACA recipients 
in some form, and wants to be 
viewed as sympathetic to their 
cause. But how far will he be 
willing to go? In the past, Issa 
has voted “no” on CHIP fund-
ing, but given his current elec-
toral challenges, opposing in-
surance for 9 million poor kids 
is unlikely to play well in his 
rapidly changing district. My 
guess is he’ll fi nd some way to 
tepidly support a funding bill.

CHIP funding, by the way, 
is relatively inexpensive in 
the grand scheme of things: 
Leading up to the tax vote, 
Utah Republican Senator Orrin 
Hatch insisted that the govern-
ment simply could not afford to 
fund CHIP (and he was one of 
the original authors of the fi rst 

CHIP program!). Full funding 
of the program for fi ve years will 
cost $8 billion. But compare that 
to the $1.5 trillion defi cit the tax 
bill creates, and CHIP is but a 
pittance, relatively speaking.

The biggest challenge com-
ing in 2018, however, will be 
whether or not Republicans 
decide to slash funding for 
Medicare, Medicaid, and 
Social Security in order to pay 
for their tax cut bill. House 
Speaker Paul Ryan has already 
signaled that this is coming. 
Eliminating “entitlement pro-
grams” has long been a dream 
of Ryan’s, and he sees this as 
his golden opportunity to take 
signifi cant steps toward that 
end. The way he sees it, the 
budget hole the tax cut bill 
creates justifi es decimating 
“entitlements.”

Look for Peters, Davis, and 
Vargas to adamantly oppose 
any and all efforts to slash 
what they view as programs es-
sential to maintaining a decent 
quality of life for all Americans. 
Hunter will, of course, support 
such measures.

Which again leaves Issa as 
the wild card. In the past, he 
might have supported efforts 
to slash Medicare, Medicaid, 
and Social Security. But 
again, his precarious electoral 
prospects will come into play. 
Efforts to curtail these pro-
grams will infl ame his constit-
uents and all but ensure his 
retirement from Congress in 
November.

—Andy Cohen is a local 
freelance writer. Reach him at 
ac76@sbcglobal.net.■
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New Image Dental
8989 Rio San Diego Drive, Suite 170
San Diego, CA 92108
619-382-3908
Newimagedentalcare.com

8989 Rio San Diego Drive, Suite 170

The team at New Image Dental is excited to present a 
newly refreshed brand!
With the move to our beautiful new office space in Mission 
Valley, and the addition of our new dentist, Dr. John Kim, 
we decided to run with all our recent changes and revamp 
our aesthetic.
Our new branding is a true reflection of the experience that 
patients feel when they come to us for dental care. With the 
most advanced technology and a tireless commitment to 
education, we pride ourselves on being “a modern dental 
practice” for your entire family.
By using a patient-centered approach that focuses on the 
individual’s needs and considers the health of the entire 
body, we develop comprehensive solutions for our patients 
that contribute to their overall wellbeing. Experience a 
modern dental practice with New Image Dental.

To stem the fl ow of depart-
ing police offi cers and keep 
San Diego neighborhoods 
safe, the city government and 
the San Diego Police Offi cers 
Association came to an agree-
ment that will make offi cer 
salaries more competitive 
compared to other regional law 
enforcement agencies.

In recent years, San Diego 
has faced a police offi cer re-
cruitment and retention crisis 
as many offi cers retired and 
others went to competing agen-
cies offering better pay. In fact, 
the number of police offi cers has 
dropped to under 1,800. Staff 
numbers should be over 2,100.

Before the deal was made, 
the starting salary for an 
SDPD offi cer was $49,428. 
Compare that to $54,564 for 
Escondido police, $56,240 for 
San Diego County Sheriff's 
deputies, $71,195 for Carlsbad 
police and $75,322 for Chula 
Vista police.

The new contract will now en-
able the police department to re-
tain experienced offi cers, attract 
lateral transfers and recruits the 
department desperately needs.

The agreement calls for pay 
increases as follows:

 ● July 1, 2018: 8.3 percent 
increase (3.3 percent of which 
was previously approved)

● Jan. 1, 2019: 5 percent 
increase

 ● July 1, 2019: 3.3 percent 
increase (previously approved)

 ● Jan. 1, 2020: 5 percent 
increase 

The agreement also includes 
additional increases for offi cers 
as follows:

 ● July 1, 2019: 5 percent 
increase for offi cers with 20 or 
more years of sworn service in 
law enforcement

● July 1, 2019: 4 percent 
increase for all offi cers in ex-
change for negotiated chang-
es to certain fl exible health 
benefi ts.

If approved, offi cers would 
receive cumulative increases 
totaling 25.6 percent to 30.6 
percent over the two-year 
agreement, depending on years 
of service and future negotia-
tions on fl exible benefi ts.

Our city is blessed to have 
one of the fi nest police forces in 
the state. This deal will help 
make it even better.

—San Diego City 
Councilmember Scott Sherman 
represents the District 7 neigh-
borhoods of Mission Valley, 
Grantville, Allied Gardens, Del 
Cerro and San Carlos.■

Landmark deal to increase police pay
District 7 Dispatch

Scott
Sherman

District 7 Dispatch

What will 2018 hold?
Congressional
Watch
Andy Cohen
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Linda Vista &
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Sign up for a tour Today!
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Engaging Learners by Personalizing Learning
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Erica Moe

When you took stock of 2017 
and set out a plan for this new 
year, did you make a vow to 
just say no? No to additional 
commitments, no to volun-
teering, no to one more extra 
responsibility?

If you did, I want to encour-
age you to say yes instead. This 
time, when you say yes, do it 
with the conviction that you 

can be in control of 
how those things are 
done. Then you can 
make the most of 
every new thing you 
take on.

Say yes to a 
challenge

Are you competi-
tive? If so, taking on 
a friendly challenge 
may be the moti-
vation you need to 
get moving. At the 
YMCA, try Team 
Challenge with a 
group or Grid Iron challenge 
on your own. Also, create a 
challenge for your friends or 
coworkers using an app such as 
RunKeeper.

Say yes to standing
Do you spend hours a day 

sitting in meetings? Organize 
a stand-up meeting. By stand-
ing three hours a day, you can 
burn up to 174 more calories. In 
addition, research shows it can 
also lower your blood sugar.

Say yes to celebrations
If you are in charge of or-

ganizing the birthdays in your 
family, try taking the guests 
to the trampoline park, roll-
er-skating rink or the rock 
climbing gym. The children – 
and adults – will learn a new 
skill, work up a sweat and have 
a lot of fun.

Say yes to vacation
Planning time away can 

be relaxing. Make the most of 
your time by selecting an active 

vacation. Whether you cycle 
through Napa or kayak the 
Grand Canyon, each adventure 

allows you to make memories 
and burn calories.

Say yes to social time
Instead of communicating 

with friends on social media, 
meet face-to-face at a local park 
for a walk. Breathe in the fresh 
air while you catch up with 
your connections.

Say yes to play
Kick family board game 

night up a notch with a bike 
ride or visit to the park. Rather 
than sit on the sidelines while 
the kids are on the playground, 
join them. Watch those steps on 
the pedometer rack up.

Say yes to walking
Add a walking meeting to 

your calendar. Get your blood – 
and ideas – fl owing while cross-
ing items off your to-do list. 
Other opportunities include 
walking the dog or getting off 
the bus one stop early to walk 
the rest of the way. Note that 
2,000 steps are equivalent to 
a mile. Aim for 10,000 steps 
per day.

Say yes to volunteering
Find a way to be active and 

make a difference. The YMCA 
is always looking for volunteer 
coaches. Help children develop 
a skill and learn life lessons 
while keeping active yourself. 
Get out your soccer cleats – the 
fi eld is calling you.

Saying yes to these activities 
can mean burning up to an 
extra 300 calories a day, which 
translates into almost three 
pounds in January alone or 36 
pounds in 2018! People who 
move throughout the day are 
more likely to reach or main-
tain their weight-loss goals 
versus those that are seden-
tary during the day and only 
active for one vigorous exercise 
session.

—Erica Moe, M.S., is an 
ACSM-certifi ed exercise physiol-
ogist who writes on behalf of the 
Mission Valley YMCA where 
she is fi tness director.■

Say YES!

 (Photos courtesy Mission Valley YMCA)
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Our new branding is a true reflection of the 
experience that patients feel when they come to us 
for dental care. With the most advanced technology, 
and a tireless commitment to education, we pride 
ourselves on being “a modern dental practice” for 
your entire family.

At New Image Dental, our integrated philosophy 
of patient-focused care and whole-body health 
allows us to address each individual’s specific needs. 
And with the best in same-day dental care, digital 
dentistry, and CEREC technology, we develop 
comprehensive solutions for our patients that 
contribute to their overall wellbeing. Experience a 
modern dental practice with New Image Dental.

The team at New Image Dental is excited to present a newly refreshed brand! With the move 
to our beautiful new office space in Mission Valley, and the addition of our new dentist,
Dr. John Kim, we decided to run with all our recent changes and revamp our aesthetic.
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Mission Valley has become 
home to a second San Diego 
location of Shake Shack, the 
New York-based burger chain 
that made its local debut in 
October in Westfi eld UTC mall. 
The newest outpost, which 
opened Dec. 21, is located with-
in The Millennium Mission 
Valley mixed-use complex.

In addition to its usual line-
up of burgers, chicken sand-
wiches, hot dogs, crinkle-cut 
fries and frozen custards, the 
menu features two versions of 
the frozen custards unique to 
Mission Valley: the chocolate 
“shark attack” with fudge 
sauce and chocolate-truffl e 
cookie dough; and the vanilla 
“salt N’ SANDiego” with salt-
ed caramel sauce, crumbled 
sugar cone and bananas.

Craft beers by Modern 
Times, Bear Republic and 
other local breweries are also 
available. 675 Camino de la 
Reina, shakeshack.com.

We come to you! Have your BBQ or oven professionally 
steam-cleaned using non-toxic, biodegradable, 
USDA-approved products.

• We service all makes and models

• Experienced, reliable, local staff

• Extend the life of your BBQ

• Improve the quality and flavor of food

• Eliminate carcinogens for healthier cooking

• Use your appliance the same day after cleaning

California BBQ 
& Oven Cleaning

  “The most thorough BBQ and 
oven cleaning service!”

Call Today! 
(858) 210-2034 

www.CalBBQ.com

before after
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The stretch of Adams 
Avenue near 30th Street 
continues growing into a 
culinary hot spot with the 
announcement that a former 
dry cleaner’s will soon morph 
into a gourmet gelato shop.

Due to open this spring 
under the name An’s Dry 
Cleaning, the project has 
been years in the making 
between longtime friends 
and will feature seven rota-
tional fl avors using ingredi-
ents sourced from local pur-
veyors whenever possible. 
Some of the fl avors will stick 
to tradition while others 
featuring cactus, goat cheese 
and wasabi not so much. 
The gelatos will also be used 

to create cakes adorned with 
carved fruits. 3017 Adams 
Ave., adcgelato.com.

—Frank Sabatini Jr. can 
be reached at fsabatini@san.
rr.com.■Shake Shack's Smoke Shack single burger 

(Courtesy of Bay Bird Inc.)

The iconic A-frame struc-
ture in Hillcrest that housed 
Wienerschnitzel for many 
years sprung back to life Dec. 
28 as Copper Top Coffee 
& Donuts. Owner Josh 
McCorkle, a Seattle native who 
worked in the restaurant and 
coffee industries for 20 years, 
said the venture marks the fi rst 
of more coffee shops he hopes to 
open around town.

“Hillcrest was the warmest 
and most inviting community 

we could fi nd for our fi rst loca-
tion,” he said. “We’re serving 
high-end coffee in a drive-
through setting.”

The menu features coffee 
drinks and a proprietary blend 
of espresso, using beans from 
the Seattle-based roaster, 
Rococo.

There’s also locally sourced 
Bootstrap Kombucha on tap 
along with cake-style dough-
nuts made to order. Those are 
available with various toppings 

such as white chocolate 
with coconut and sprin-
kles; sugar and cinnamon; 
and salted caramel with 
chocolate and crushed 
walnuts. Additional fl avor 
combinations are in the 
pipeline along with break-
fast and lunch sandwiches.

McCorkle retained the 
walk-up window in front 
and added a drive-through 
window in the back. New 
seating alongside the 
building was installed 
as well as fresh plumb-
ing, lighting and kitchen 
equipment.

“I love the idea of turn-
ing something old and de-
crepit into something fresh 
and vibrant,” he added. 101 
W. Washington St., cop-
pertopcoffee.com.

Josh McCorkle recently introduced Copper 
Top Coff ee & Donuts in a familiar Hillcrest 
structure. (Photo by Frank Sabatini Jr.)

Mission Valley’s dearth 
of pizzerias recently grew 
larger with the closing of 
The Works in the Friars 
Mission Center shopping 
plaza. The space, which is 
nestled among Grater’s 
Grilled Cheese, The 
Flame Broiler and 
Tandoor, was still up for 
lease as of Jan. 1. 5608 
Mission Center Road.

A little further east in 
the Rio Vista Plaza, The 
Poke Co. has replaced 
Kasi, an Indian restaurant 
that struggled under fl eet-
ing sets of owners. This 
is the second San Diego 
location of the Los Angeles-
based Poke Co., which has 
an outlet in the Gaslamp 
Quarter as well. 8950 Rio 
San Diego Drive, 619-542-
9234, thepokeco.com.

Create your own poke bowls at the newest 
San Diego location of The Poke Co. (Photo 
by Frank Sabatini Jr.)

Don’t be misled by the name of this upcoming gelato shop on Adams 
Avenue. (Courtesy Bay Bird)
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Some elements of Primos 
Mexican Food & Bar are brand 
new. Others not so much com-
pared to when the establish-
ment operated earlier this year 
as Primos Public Corner.

Since reopening a few months 
ago under the new name, the 
owners initially introduced 
happy hour Sunday through 
Thursday, slashing the prices of 
all drinks by 50 percent. That 
changed, however, on the early 
December day I ducked in for a 
cheap nosh and drink.

Now, happy hour is Monday 
through Friday — still from 
2 to 6 p.m. except for all day 
on Wednesdays. And the bar-
gains are a little different, 
yet equally enticing to Fenton 
Marketplace shoppers 

who might have blown too 
much money at Costco or Ikea 
across the parking lot.

Well drinks, margaritas, 
Micheladas and draft beer cost 
$4.50, while trios of supreme 
taquitos or a pair of tacos with 
chicken, beef or fi sh are an 
easy $4. Ditto for a half order 
of chipotle-bacon fries.

Chips, fried pork skins and 
several salsas are for the tak-
ing at an open station where 
you’ll also fi nd brined carrots 
and roasted peppers. Also new 
is the elimination of full wait 
service in areas outside the bar 
lounge.

If you want to loll over a 
margarita made with Rancho 
Alegre Tequila or a Tangerine 
Express beer from Stone 
Brewing Company on a table in 

the back rotunda 
section or the roomy out-

door patio, you’ll have to order 
and fetch it yourself at the bar. 
No big deal.

I perched in the bar area 
on one of several high tops and 
amid a barrage of sports games 
and commentary shows play-
ing on fl at-screen televisions. 
Thankfully the sound was off. 
A playlist of contemporary 
Latin music fi lled the place in-
stead, prompting me to order a 
margarita.

The young, female bartender 
doubling as a waitress in the 
lounge area explained with 
excitement that the “marg mix” 
is made in-house. It blends 
orange and lime juices with a 
touch of simple syrup — exact-
ly how I like them. Served in 
a tall, slosh-less glass, which I 
also prefer opposed to chalice 
versions, I opted for a pair of 
fi sh tacos as well.

The deep-fried fi sh fi llets 
were encased heavily in batter, 
but they weren’t shamefully 
greasy. The cabbage was fresh 
and crisp, and the peppery 
aoili was a zesty departure 
from traditional white sauce. 
Something about their over-
all quality seemed better 
compared to when I ate them 
during the restaurant’s previ-
ous incarnation.

The tortillas chips at the 
salsa bar were more appealing 
too. They were thinner, fresher 
and lacked the weird seasoning 

I remember from my visit last 
winter.

Aside from happy hour, 
Primos offers all-you-can-eat 
tacos for $10 on Tuesdays. 
Combine that with the drink 
specials during happy hour and 
you’ll luck out with one of the 
most indulgent deals Mission 
Valley has to offer.■

Come On 

Get Happy!
Dr. Ink

RATINGS
Drinks: CCCCThe house margarita 
tasted bright and citrusy 
— not too cloying, not too 
tart. Micheladas and about 
15 craft and domestic beers 
on tap are also discounted 
during happy hour.

Food: CCCCA station featuring warm, 
complimentary chips are 
parked alongside several 
decent salsas ranging from 
mild to hot. Minced onions, 
roasted peppers and fresh 
cilantro are also for the 
taking. In addition, a pair 
of traditional fi sh tacos 
from the happy hour menu 
contained fi llets of deep-
fried white fi sh that were a 
tad over-battered.

Value: CCCCYou can score three “su-
preme taquitos” or two 
fi sh, beef or chicken tacos 
for $4, which are $1 to $2 
below their regular pric-
es. And basic margaritas 
are $4.50 during happy 
hour, down from their $7 
price tag.

Service: CCCCCFull table service is provid-
ed in the bar area only by 
a young, perky staff eager 
to point out the happy hour 
specials. Food and drinks 
arrived quickly.

Atmosphere: CCCCMany of the design ele-
ments from Primos Public 
Corner have carried over 
into the establishment’s 
newest incarnation: graffi ti 
art, strings of Edison-style 
light bulbs and a spacious 
outdoor patio accented 
with a fi re pit.

Primos Mexican 
Food & Bar

2401 Fenton Parkway
Mission Valley

619-684-5777
primosmex.com

Happy hour: 2 to 6 
p.m. Monday, Tuesday, 

Thursday and Friday (all 
day on Wednesdays)

Reincarnation in Mission Va  ey

Rebranded and open for business (Photos by Dr. Ink)

A traditional margarita with 
free chips and habanero salsa

A pair of fi sh tacos on the cheap
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It’s the El Pollo Loco of sea-
food, a proliferating West Coast 
chain that uses various species 
of fi sh in plates, tacos, salads 
and bowls. In two recent visits, 
the place favorably snagged my 
palate.

California Fish Grill made 
its San Diego debut this sum-
mer in Mission Valley’s Park 
Valley Center. It was founded 
in Orange County in 
the late 1990s and 
has spread its 
affordable 

fast-casual concept into nearly 
20 cities throughout California.

Customers are faced with 
numerous wild-caught and 
farm-raised choices, all listed 
conveniently with descriptive 
tasting notes. Varieties range 
from swordfi sh and sea bass 
to salmon, ahi, ono and giant 
shrimp. Among the fl akier 
options are swai and tilapia, 
not to mention Louisiana cat-
fi sh and Idaho trout. Although 
aside from shrimp, the com-
pany draws the line at pricier 
shellfi sh such as crab and lob-
ster, which you won’t fi nd on 
the menu.

In my fi rst meal with hub-
by in tow, we stuck to the 
“grilled” section of the menu. 
When doing so, you can opt 
for a fi nishing sauce (or sea-
soning) such as garlic butter, 
chimichurri or Cajun spices. 
The plates also include 
two sides, with 
excellent 

fi re-roasted street corn in the 
offi ng for an extra $1.75. It’s 
worth the up-charge.

He ordered ahi tuna cooked 
rare and chose seasoned olive 
oil as his fl avor component, 
which was so inconspicuous we 
couldn’t detect it. Just as well 
because the substantial cut of 
tuna, with its attractive grill 
marks on the outside and ruby 
fl esh inside, tasted as clean and 
fresh as any you’d encounter at 
a reputable sushi bar.

Rounding out the meal were 
a few sheaths of beautifully 

grilled zucchini, a bowl of light-
ly seasoned white beans served 
in their own juices and a slice 
of white bread for mopping up 
everything.

I gravitated to the giant 
shrimp, served butterfl ied 
and with parsley-rich chi-
michurri as my sauce 
choice. As the most 
expensive item 
on the menu 
($13.99), it 
featured fi ve 
or six of the 
jumbo crusta-
ceans, grilled 
expertly with 
half of their 
shells on as 
a means of 
adding a little 
extra fl avor. 

Combined with two sides 
— the street corn and spicy 
garlic fries — I’ve paid nearly 
double for the equivalent of 
this meal in full-service sea-
food restaurants. This was 
worth every cent.

I’m often asked what es-
tablishments in San Diego 
serve the best fi sh and 
chips. Outside of The Corner 
Drafthouse in Bankers Hill 
or KnB Wine Cellars in Del 
Cerro, I fi nd most to be af-
fl icted by something; they’re 
either greasy, dry, soggy or 

over-battered. (Sorry 
Shakespeare’s 

and 

Princess 
Pub. You’re 

frequently guilty of 
at least one of those crimes.)
Assuming I didn’t happen 

to just get lucky ordering them 
right after the deep fryers were 
refi lled with new 

oil, I’ll gladly vouch for 
the fi sh and chips here 
because of quality and 

price ($8.99).
The swai white fi sh 

was super-light and 
moist, like puffy cumulus 

clouds encased in del-
icate batter that was 
fi lling and crunchy 

yet without shellacking 
your mouth in oil.

Then there’s the bonus of 
slathering your fried fi sh in 
two different tarter sauces 
available at the condiments 
bar. The house version is 
speckled with sweet relish 
and red bell peppers while the 
classic New England-style is 
tangier in comparison. Both 
are thick and mayo-based 
and paired swimmingly with 

the long, thin 

french fries. Also included 
with the meal is decent cole-
slaw strewn with (yawn) fresh 
kale.

After ordering at the front 
counter and being handed a 
buzzer, you pick up your meals 
on large, metal cookie sheets 
from a buffet table fronting the 
semi-open kitchen.

The latter half of that 
system works well, although 
because customers are faced 
with decisions — grilled ver-
sus fried; plates versus tacos 

or bowls, etc. — the order 
line can move painfully slow, 
as though everyone ahead of 
you is opening a mortgage. 
Additional staff and cash 
registers are sorely needed 
since this isn’t quite as easy 
as ordering a Filet-o-Fish at 
McDonald’s.

Other menu options include 
Asian shrimp and Cajun salm-

on salads; breaded shrimp, 
pollock or calamari; 

fried catfi sh; various 
fi sh tacos including 

ono Veracruz; 
and rice bowls 
fi lled with pro-
teins such as 
cilantro-lime 
salmon or 
“dynamite” 
shrimp.

Chicken 
breast is also 

available, and 
served either 

straight off the grill 
or in salads, bowls 

and tacos.
Beverages include a 

limited selection of craft and 
domestic beer, plus titillatingly 
fl avored tap sodas by Stubborn 
and house-made lemonades and 
iced teas.

California Fish Grill is 
the kind of chain eatery fi sh 
lovers have long deserved, a 
bright and modernly designed 
place that is affordable, yet 
with some exquisite dishes 
that you’d be more apt to fi nd 
in gastropubs and full-service 
restaurants. 

—Frank Sabatini Jr. is the 
author of “Secret San Diego” 
(ECW Press), and began his 
local writing career more than 
two decades ago as a staffer for 
the former San Diego Tribune. 
You can reach him at fsabati-
ni@san.rr.com.■

Restaurant
Review 
Frank Sabatini Jr.

California Fish Grill
1530 Camino de la Reina 

Mission Valley

619-541-8723, 
cafi shgrill.com

Prices: Starters and sides, 
$1.50 to $6.99; salads, 

$9.49 to $12.99; bowls and 
tacos, $8 to $11.99; grilled 
fi sh and fry-ups, $8.49 to 

$13.99

FISH FOR ALL TASTES

California Fish Grill is a San Diego newcomer (Photos by Frank Sabatini Jr.)

Ahi and a side
of zucchini from the grill

Fish and chips
with kale coleslaw

Grilled giant shrimp topped with 
chimichurri sauce
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Auto Donations
Donate Your Car to Veterans Today! 
Help and Support our Veterans. Fast - 
FREE pick up. 100% tax deductible. Call 
1-800-245-0398

Autos Wanted
GOT AN OLDER CAR, VAN OR SUV? 
Do the humane thing. Donate it to the 
Humane Society. Call 1-855-558-3509

CARS/TRUCKS WANTED!!! All Makes/
Models 2000-2016! Any Condition. Running 
or Not. Top $$$ Paid! Free Towing! We're 
Nationwide! Call Now: 1-888-985-1806

CARS/TRUCKS WANTED!!! All Make/
Models 2000-2015! Any Condition. 
Running or Not. Competitive Off er! Free 
Towing! We’re Nationwide! Call Now: 
1-888-416-2330.

Education
AIRLINE MECHANIC TRAINING - Get 
FAA Technician certifi cation. Approved for 
military benefi ts. Financial Aid if qualifi ed. 
Job placement assistance. Call Aviation 
Institute of Maintenance 866-453-6204

AIRLINE MECHANIC TRAINING - Get 
FAA certifi cation to work for airlines. 
Financial Aid if qualifi ed. Job place-
ment assistance. Housing assistance. 
Call Aviation Institute of Maintenance 
888-686-1704

Employment
$3000 WEEKLY PARTTIME! Process-
ing HUD Refunds From Home! No Selling. 
No Experience. Free Video! Call Evenings 
Only! 760-418-5485

Financial
Over $10K in debt? Be debt free in 
24-48 months. Pay nothing to enroll. Call 
National Debt Relief at 866-243-0510.

Health & Fitness
FREE VIAGRA PILLS 48 PILLS + 4 
FREE! VIAGRA 100MG/ CIALIS 20mg Free 
Pills! No hassle, Discreet Shipping. Save 
Now. Call Today 1-888-410-0514

VIAGRA & CIALIS! 60 pills for $99. 
100 pills for $150 FREE shipping. NO 
prescriptions needed. Money back guar-
anteed! 1-888-278-6168

VIAGRA 100MG and CIALIS 20mg! 
50 Pills + 10 FREE. SPECIAL $99.00 100% 
guaranteed. FREE Shipping! 24/7 CALL: 
1-888-868-9758 Hablamos Espanol.

Generic VIAGRA 100mg Generic 
CIALIS 20mg. 70 for $99 GREAT DEAL!!!! 
FAST FREE SHIPPING! 100% money back 
GUARANTEE! CALL NOW 888-669-9343 
Se habla espanol 888-713-3919

VIAGRA and CIALIS USERS! 50 
Generic Pills SPECIAL $95.00 FREE Ship-
ping! 100% guaranteed. 24/7 CALL NOW 
800-317-7404 Hablamos Espanol

Medical
DENTAL INSURANCE. Call Physicians 
Mutual Insurance Company for details. 
NOT just a discount plan, REAL coverage for 
350 procedures. 888-623-3036 or http://
www.dental50plus.com/58  Ad# 6118

OXYGEN - Anytime. Anywhere. No 
tanks to refi ll. No deliveries. The All-New 
Inogen One G4 is only 2.8 pounds! FAA 
approved! FREE info kit: 844-558-7482

Miscellaneous
A PLACE FOR MOM. The nation's 
largest senior living referral service. 
Contact our trusted, local experts today! 
Our service is FREE/no obligation. CALL 
1-844-722-7993

Stop OVERPAYING for your prescrip-
tions! SAVE! Call our licensed Canadian 
and International pharmacy, compare 
prices and get $25.00 OFF your fi rst 
prescription! CALL 1-855-541-5141 
Promo Code CDC201725

DISH Network. 190+ Channels. 
FREE Install. FREE Hopper HD-DVR. 
$49.99/month (24 months) Add High 
Speed Internet - $14.95 (where avail.) 
CALL Today & SAVE 25%! 1-855-837-9146

Lung Cancer? And Age 60+? You 
And Your Family May Be Entitled To 
Signifi cant Cash Award. Call 866-428-
1639 for Information. No Risk. No Money 
Out Of Pocket.

Earthlink High Speed Internet. As 
Low As $14.95/month (for the fi rst 3 
months.) Reliable High Speed Fiber Optic 
Technology. Stream Videos, Music and 
More! Call Earthlink Today 1-855-520-7938

Make a Connection. Real People, 
Flirty Chat. Meet singles right now! Call 
LiveLinks. Try it FREE. Call NOW: 1-888-
909-9905 18+.

HughesNet Satellite Internet ? 
25mbps for just $49.99/mo! Get More 
Data FREE Off -Peak Data. No phone line 
required! FAST download speeds. WiFi 
built in! FREE Standard Installation! Call 
1-855-440-4911

ENJOY 100% guaranteed, delivered 
to-the-door Omaha Steaks! SAVE 75% 
PLUS get 4 more Burgers & 4 more Kiel-
basa FREE! Order The Family Gourmet 
Buff et - ONLY $49.99. Call 1-855-895-
0358 mention code 51689LCX or visit 
www.omahasteaks.com/cook03

Spectrum Triple Play! TV, Internet & 
Voice for $29.99 ea. 60 MB per second 
speed No contract or commitment. More 
Channels. Faster Internet. Unlimited 
Voice. Call 1-855-652-9304

Become a published author! Publi-
cations sold at all major secular & 
specialty Christian bookstores. CALL 
Christian Faith Publishing for your FREE 
author submission kit. 1-855-548-5979

INVENTORS - FREE INFORMATION 
PACKAGE Have your product idea devel-
oped aff ordably by the Research & Devel-
opment pros and presented to manufac-

turers. Call 1-888-501-0236 for a Free Idea 
Starter Guide. Submit your idea for a free 
consultation.

Bathe safely and stay in the home 
you love with the #1 selling walkin tub in 
North America. For an in-home appoint-
ment, call: 888-308-5610

Lung Cancer? And 60+ Years Old? If 
So, You And Your Family May Be Enti-
tled To A Signifi cant Cash Award. Call 
855-547-8865 To Learn More. No Risk. No 
Money Out Of Pocket.

The nation's largest senior living 
referral service. A PLACE FOR MOM. 
Contact our trusted, local experts today! 
Our service is FREE. No obligation. CALL 
855-741-7459

TOP CASH PAID FOR OLD GUITARS! 
1920-1980 Gibson, Martin, Fender, 
Gretsch, Epiphone, Guild, Mosrite, 
Rickenbacker, Prairie State, D'Angelico, 
Stromberg. And Gibson Mandolins/
Banjos. 1-800-401-0440

LIVING WITH KNEE OR BACK PAIN? 
Medicare recipients that suff er with pain 
may qualify for a low or no cost knee or 
back brace. Call 844-308-4307

CASH FOR CARS: We Buy Any Condi-
tion Vehicle, 2000 and Newer. Nation’s Top 
Car Buyer! Free Towing From Anywhere! 
Call Now: 1-800-864-5960.

TOP CA$H PAID FOR MEN'S WRIST 
WATCHES! Rolex, Patek Philippe, Omega, 
Audemars Piguet, Vacheron, Cartier, 
Longines, Universal, Breitling. Chrono-
graphs, Daytona, Submariner, GMTMas-
ter, Moonphase, Day Date, Speedmaster 
and more. 1-800-401-0440

CASH PAID for unexpired, sealed 
DIABETIC TEST STRIPS! 1 DAY PAYMENT & 
PREPAID shipping. HIGHEST PRICES! Call 
1-888-776-7771. www.Cash4Diabetic-
Supplies.com

FINAL EXPENSE INSURANCE. No 
medical exams! Premiums never increase. 
Benefi ts never go down. Aff ordable 
monthly payments. Call for a free quote! 
877-587-4169

DISH Network-Satellite Television 
Services. Now Over 190 channels for 
ONLY $49.99/mo! 2-year price guaran-
tee. FREE Installation. FREE Streaming. 
More reliable than Cable. Add Internet for 
$14.95 a month. 800-718-1593.

Make a Connection. Real People, 
Flirty Chat. Meet singles right now! Call 
LiveLinks. Try it FREE. Call NOW: Call 
1-877-737-9447 18+

ATTORNEY

IdealService.com

PLUMBING

House
Washing

619-460-8177
sdklean.com

We also do Patios, Decks, 
Driveways, Walkways, 

Gutters, Awnings, Garages, 
HOA, Mobile Homes

$90 Single Story 
$140 Two Story

POWER WASHING

BBQ & OVEN
CLEANING

We come to you.
  You will be amazed 

at the transformation.

Packages start at $149

Call (858) 210-2034
CalBBQ.com

CLEANING COMPUTER SERVICES

REPAIRS!!…
iPhones, MacBooks, 

Laptops, Tablets, PC’s … 
$10.00 OFF  

WITH THIS AD!! 
619.546.7740
www.sdbytes.com

10433 Friars Rd. Ste B SD

 

BYTESSD
MACs & PCs

COMPUTER REPAIR

COMPUTER SERVICES

BUSINESS & SERVICES

SUDOKU
Fill in the blank cells using numbers 1 to 9. Each number can ap-
pear only once in each row, column and 3x3 block. Use logic and 
process elimination to solve the puzzle. 

© 2014 Janric Enterprises Dist. by creators.com

CROSSWORD     Deep Freeze

ANSWERS
ON PAGE 13

ACROSS
  1 Caruncles
  6 Powdered 

soapstone
10 Takes, in hunt-

ing
14 Make use of
15 District
16 Great Lake
17 Intensity of 

cold
19 Opera
20 Canadian prov.
21 Understanding

22 Promising 
young actress

24 Golf accesso-
ries

26 Cooking vessel
28 Degree
29 Regrets
31 Baldness
36 Theater atten-

dant
38 Place
39 Fathers
40 Sault Sainte 

Marie

41 Discredit
44 Corded material
45 Makes a mis-

take
47 Mountain lake
48 ___ Howe, sew-

ing machine 
inventor

50 Restore
52 Fish sauce
53 Sedan
54 Afghan
56 Jokester’s stock 

in trade

59 Supports
63 Former service-

man: abbr.
65 Pedal digit
66 Bitter herb
67 College course
70 English 

county
71 Former prime 

minister
72 Felt concern
73 Irritable
74 Private rooms
75 Strand of hair

DOWN
  1 Early explorer
  2 Sheep-like
  3 Challenge to 

climbers
  4 With a Little ___ 

of Luck
  5 Winter vehicle
  6 Graceful 

dance
  7 Exist
  8 Minus
  9 Randomly 

choose

10 Like some 
wheats

11 Seed 
covering

12 French author
13 Place in offi  ce
18 Tears
23 High peak
25 Institute legal 

proceedings
27 Diminished to 

a point
30 Age
32 Forsaken

33 Grotesque 
representation

34 Mental con-
ception

35 Serpents
36 One who 

employs
37 Painful
38 Tiny quarrel
42 Surprised
43 Elongated fi sh
46 Companionship
49 One round in a 

race

51 Moving vehicle
52 Ripener
55 Stove parts
57 Stabs
58 Plants
59 Japanese 

drink
60 Begged
61 Desire ardently
62 Lateral
64 Diplomacy
68 First two-digit 

number
69 Sailor

CLASSIFIEDS

YOUR AD HERE

Reach over 

200,000 

readers

San Diego Community

News Network

Call David 

619-961-1951
David@sdcnn.com

For advertising information call:
Mike at (619) 961-1958

Mike@sdcnn.com

We're everywhere! 
Pick up Mission Valley News

at over 200 convenient 
locations!

NEW AUTHORS WANTED! Page 
Publishing will help you selfpublish 
your own book. FREE author submission 
kit! Limited off er! Why wait? Call now: 
866-951-7214

SAVE YOUR HOME! Are you behind 
paying your MORTGAGE? Denied a Loan 
Modifi cation? Is the bank threatening fore-
closure? CALL Homeowner's Relief Line now 
for Help! 855-794-7358

SUPPORT our service members, veter-
ans and their families in their time of need. 
For more information visit the Fisher House 
website at www.fi sherhouse.org

Motorcycles
WANTED OLD JAPANESE MOTORCYCLES 
KAWASAKI Z1-900 (1972-75), KZ900, KZ1000 
(1976-1982), Z1R, KZ 1000MK2 (1979,80), 
W1-650, H1-500 (1969-72), H2-750 (1972-
1975), S1-250, S2-350, S3-400, KH250, KH400, 
SUZUKI-GS400, GT380, HONDACB750K (1969-
1976), CBX1000 (1979,80) CASH!! 1-800-772-
1142 1-310-721-0726 usa@classicrunners.com

Wanted to Buy
Wants to purchase minerals and other 
oil and gas interests. Send details to P.O. Box 
13557 Denver, Co. 80201

ADVERTISE to 10 Million Homes 
across the USA! Place your ad in over 140 
community newspapers, with circulation 
totaling over 10 million homes. Contact 
Independent Free Papers of America IFPA 
at danielleburnett-ifpa@live.com or visit 
our website cadnetads.com for more 
information

Reader Advisory: The National Trade 
Association we belong to has purchased 
the above classifieds. Determining 
the value of their service or product is 
advised by this publication. In order to 
avoid misunderstandings, some adver-
tisers do not offer employment but 
rather supply the readers with manuals, 
directories and other materials designed 
to help their clients establish mail order 
selling and other businesses at home. 
Under NO circumstance should you send 
any money in advance or give the client 
your checking, license ID, or credit card 
numbers. Also beware of ads that claim 
to guarantee loans regardless of credit 
and note that if a credit repair company 
does business only over the phone it is 
illegal to request any money before deliv-
ering its service. All funds are based in US 
dollars. Toll free numbers may or may not 
reach Canada.

Get FAA approved maintenance training at campuses 
coast to coast. Job placement assistance. 

Financial Aid for qualifying students. Military friendly. 

Call Aviation Institute of Maintenance
800-481-7894

AIRLINE 
CAREERS

844-245-4092

DENTAL Insurance
Physicians Mutual Insurance Company

A less expensive way to help get the dental care you deserve

If you’re over 50, you can get coverage for about 
$1 a day*

Keep your own dentist! NO networks to worry about

NO annual or lifetime cap on the cash benefi ts 
you can receive 

No wait for preventive care and no deductibles 
– you could get a checkup tomorrow

Coverage for over 350 procedures  including 
cleanings, exams, fi llings, crowns…even dentures

FREE Information Kit
1-877-308-2834
www.dental50plus.com/cadnet

*Individual plan. Product not available in MN, MT, NH, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 
about this insurance solicitation. This specific offer is not available in CO, NY; call 1-800-969-4781 or respond for similar offer. Certificate C250A (ID: C250E; PA: C250Q); 
Insurance Policy P150(GA: P150GA; NY: P150NY; OK: P150OK; TN: P150TN)  6096C                        MB16-NM001Gc  
                            

*Individual plan. Product not available in MN, MT, NH, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 
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Things sure are hectic 
with the new tax law passed 
right before year-end.

Hurricanes, fi res and snow 
storms never seem to stop. 
The stock market has been 
on a nice upward run for the 
past few years. However, it’s 
not always that way.

It’s only a matter of time 
before the normal ups and 
downs of the market get 
people tossing and turning 
in their sleep. It’s enough to 
make you overwhelmed. But 
should it?

Heck no! None of us have 
control over these things. Yet 
we focus on them and create 
stress for ourselves. It’s a 
distraction from focusing on 
what we can control in our 
fi nancial lives.

The first step to take 
control is to set a few life 
goals. Maybe travel the 
world, retire or change ca-
reers. Once you set some 
goals, it’s easier to figure 
out how to get there. Not 
having financial objectives 
is sort of like taking a road 
trip without deciding where 
you’re going.

How stressful would it be 
to jump on the freeway with-
out knowing what city you 
were going to? You wouldn’t 
know how long you’d be trav-
eling, how much money to 
take or if you’d have time to 
check out some sights along 
the way.

Not having fi nancial 
goals causes the same 
uncertainty as traveling 
without a destination. You 
don’t know if you’re saving 
enough, when you can retire 
or what standard of living 
you’ll be able to afford in 
retirement.

Folks that don’t set goals 
default to the mindset of 
making as much money as 
possible. This leads to stock 
market watching. Since the 
only objective is to accumu-
late as much money as pos-
sible, an increasing market 
makes them happy while a 
down market makes them 
stressed.

In addition to setting some 
fi nancial goals, focus on these 

four things that 
are well within 
your control:

 ● Pay off cred-
it cards every 
month.

 ● Save at least 
15 percent of your 
income.

 ● Don’t try to 
time the stock 
market.

 ● Have a di-
versifi ed, low-cost 
portfolio.

Don’t feel bad 
if you don’t know 
how to do some 
of these things. I 
remember start-
ing my fi rst job 
after college with 
a mechanical en-
gineering degree 
(many, many years 
ago). During the employee 
orientation, I had to make 
all kinds of decisions that I 
was not prepared to make. 
Was it better to put money 
in a 401(k) with pre-tax or 
after-tax contributions? How 
much should I contribute? 
Should I buy long-term dis-
ability insurance?

I was not prepared to 
answer any of these ques-
tions. Although I was em-
barrassed, I shouldn’t have 
been – and neither should 
anyone else. Personal fi nance 
is not taught in our educa-
tion system. Very few people 
take a high school or college 
course in personal fi nance or 
investing.

 One way to educate your-
self is to arm yourself with 
knowledge. Most people 
would rather stick tooth-
picks under their fi nger-
nails than read a personal 
fi nance book. But try read-
ing “Your Financial Travel 
Guide to Life” written by 
Sheryl Rowling. Using a 
travel theme, this book 

makes 
personal 
fi nance understandable, 
straight-forward and hope-
fully enjoyable. Visit bit.
ly/2EPH1BK for more infor-
mation about the book.

 Taking charge of your 
personal fi nances really 
isn’t too complicated once 
you are equipped with some 
basic fi nancial knowledge. 
Managing money is just a 
matter of someone taking the 
time to lay out the facts in a 
simple, logical format. Think 
about your fi nancial goals 
and focus on what you can 
control. If you do that, then 
you will create peace in your 
fi nancial travels.

—Steve Doster, CFP is the 
fi nancial planning manager 
at Rowling & Associates – a 
fee-only wealth manage-
ment fi rm in Mission Valley 
helping individuals create a 
worry-free fi nancial life. Read 
more articles at rowling.com/
blog.■

Mission Valley
Money
Steve Doster

Mission Valley

Sari Reis

Do you have a cat or a dog? 
If so, the new year presents a 
brand-new opportunity to develop 
the quality of care you offer them.

Our animals rely on us to 
provide food, water, shelter, exer-
cise, health care, companionship, 
play and, of course, love. Here 
are some suggested New Year’s 
resolutions to show them just 
how much you care.

● Learn about pet nutrition 
specifi c to your animal and com-
mit to feeding them the best pos-
sible diet you can afford.

● If your cat or dog is over-
weight, discuss a weight-loss pro-
gram with your veterinarian and 
then implement it.

● Ensure your pet has a clean 
fresh bowl of water every day 
and that their food dishes are 
washed after every feeding.

● Teach your dog or cat at 
least one new trick or behavior 
this year. They will love the 
challenge and the interaction 
with you.

● If it has been over a year 
since your pet had their last well-
ness exam, call your veterinarian 
today and make an appointment. 
Be sure to have their teeth 
checked as well. If they need a 
professional cleaning, schedule it. 

● All animals need help with 
grooming. Whether it be regular 
brushing of their fur or coat, 
cleaning their ears, clipping 
their nails, brushing their teeth, 
or just a haircut, commit to do it 
regularly. 

● Does your dog or cat need 
a micro-chip or ID tags? Then 
get it done. To make sure your 
lost pet can safely make it back 
home, double check that your 

contact information on their ID 
is up to date.

 ● Make a commitment to 
spend more quality time with 
your pet. Give your dog an extra 
walk or a longer one. Take him 
to the dog park if he enjoys it, 
or give him a chance to play at 
a doggie day care every once in 
a while. Kitties need personal 
attention too. Since they are pri-
marily hunters, feed that primi-
tive drive by playing interactive 
games with them where they get 
to chase some “prey.” A good rule 
of thumb for cats is 10 minutes of 
play in the morning and again in 
the evening.

● If your dog has some behav-
ior issues, resolve to hire a train-
er. Fix the problem rather than 
ignore it all year.

 ● Do you have a backyard 
your dog likes to roam around 
and play in? Give it an inspec-
tion and make sure it is safe. If it 
needs repairs, resolve to do them 
as soon as you can. 

● Is your dog left alone all day 
while you are at work? Consider 
hiring a professional dog walker. 
Not only will a mid-day walk give 
him or her a chance to relieve 
themselves, but it also an oppor-
tunity for them to receive some 
extra TLC during the day.

I know you love your pets, 
so why not show them that by 
putting some of these resolutions 
into practice in 2018? Wishing 
you and your pet the best year 
yet in 2018.

— Sari Reis is a Certifi ed 
Humane Education Specialist 
and the owner of Mission Valley 
Pet Sitting Services. For more 
information, contact her at 760-
644-0289 or missionvalleypetsit-
ting.com.■

New Year’s resolutions 
for pet owners

Make a commitment to play outside with your pet more in 2018. (Courtesy 
Wikimedia Commons)

Create peace in your fi nancial travels

Sudoku & Crossword puzzle answers from page 12
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Now a Ramona resident who 
commutes daily to the SDRPF 
offi ce, Swiderski attended high 
school in Linda Vista, mean-
ing she frequently crossed the 
San Diego River while grow-
ing up. Yet, like many locals, 
she wasn’t really aware of the 
natural resource nearby. Part 
of what she loves about her 
job today is educating other 
unknowing residents about its 
existence.

“I love connecting the 
community with the river,” 
Swiderski said. “I think I had 
always known that there were 
bodies of water in Mission 
Valley, but I don’t think I real-
ized they were all one body of 
water that was connected.”

In her current role, 
Swiderski coordinates the 
River Cleanup program, which 
consists of small events with 
core volunteers, as well as 
larger weekend community 

cleanups. These core volunteers 
— who are required to complete 
a minimum of 25 hours work-
ing in the riverbed — are called 
“Gold Shirts” after the T-shirts 
they receive once they meet the 
requirement.

In 2017, Swiderski orga-
nized approximately 60 clean-
ups, which collected a total of 
261,100 pounds of trash.

Though this seems impres-
sive, Swiderski said the num-
bers are less than the founda-
tion’s average in previous years. 
In an effort to keep the commu-
nity safe, she said the nonprofi t 
had to suspend the larger, 
weekend cleanup program due 
to hepatitis A concerns.

Despite this roadblock, the 
outbreak hasn’t stopped her 
momentum. Every Wednesday, 
Swiderski rounds up her vac-
cinated crew of core volunteers 
for small, low-key cleanups. She 
also started up a new Saturday 
morning cleanup in December 
2017 that has continued into 
the new year.

With an emphasis on the 
natural aspects of the river 
and its resources, the River 
Cleanup team often runs into 
the abundant homeless popula-
tion that chooses to camp in the 
riverbed.

“Although we’re an envi-
ronmental nonprofi t and focus 
on the environmental side of 
things, we deeply care about 
the people who live in the river-
bed,” Swiderski said. “We meet 
people all the time.”

While the SDRPF cleanups 
always occur on inactive, vacant 
sites, sometimes an active home-
less encampment will be set 
up nearby. Swiderski and the 
volunteers always make sure to 
inform the inhabitants that they 
will be conducting a cleanup, so 
as not to alarm or disturb them. 
The team also makes a point 
to talk to people, learn their 
names and get to know them — 
often learning how they ended 
up in their situation and what 
resources they may need.

“I don’t care if they re-
member [my name] … if I can 
help one little bit, it’s wildly 
successful for us, but it’s also 
huge morale booster for them,” 
Swiderski said.

In addition to the River 
Cleanup program, Swiderski 
is also in charge of all private 
events. Local corporate groups 
or service organizations — such 
as Town and Country and the 
Rotary Club — often approach 
her to put together team-build-
ing activities that give back 
to the community, which may 
involve the creation of 
murals and plant and 
butterfl y gardens.

Swiderski said that 
sometimes the Gold 
Shirt volunteers step up 
and take on leadership 
roles at these events, ed-
ucating the groups about 
the San Diego River, na-
tive and invasive plants, 
and sources of trash.

“I think that some of 
the work we do can be 
a little exhausting and 
emotionally draining, 
especially when you see 
the trash continuing to 
come back,” Swiderski 
said. “But the volunteers 
have so much energy and 
so much passion that it 
re-energizes me. We’ve 
very much become a 
family.

“I try to keep things 
light and fun, because 

the nature of the work we all do 
together, what brought us to-
gether, is a really heavy thing,” 
she said.

In addition to keeping the 
group in good spirits, Swiderski 
strives to be fully transparent 
with the volunteers. She treats 
them as part of the staff and 
often invites them to meetings 
at the SDRPF offi ce in the 
Morena area to discuss upcom-
ing cleanup locations, possible 
challenges and new ideas.

“I never feel like I’m doing 
this job by myself because I 
have so many amazing volun-
teers that have a vested inter-
est in the success of the pro-
gram and the organization — I 
love that,” she said.

SDRPF conducts River 
Surveys twice a year in April 
and October. In their most 
recent survey, they found that 
the number of active homeless 
camps jumped to 116, up from 
61 last year. Other information 
they collect also includes over-
all trash data, including storm 
water debris, dump sites, con-
struction waste and invasive 
plants.

Swiderski emphasized the 
importance of sharing these 
data with their partners — in-
cluding stakeholders within the 
city of San Diego, the police, 
lifeguards and landowners — 
so the information can be used 
for community benefi t. SDRPF 
then offers recommendations 
based on the data to the groups, 
and lends a hand orchestrating 
necessary cleanups.

“The information that we 
collect [in the surveys] and the 
work we do is cool because it’s 
not just us as SDRPF doing 
this work and holding on to it,” 
she said. “We’re really trying to 
get so many stakeholders to-
gether to make a difference and 
get the river clean and healthy, 
but also keep people safe.”

Aside from her SDRPF ca-
reer, Swiderski’s professional 
and personal path has been full 
of adventures, volunteer experi-
ences and other nonprofi t work.

“I have done a few rounds 
of AmeriCorps, so I have done 
some disaster relief and some 
wetland restoration work … I 
really loved that,” Swiderski 
said. “I got started doing it 
because I went on alternative 
spring break to New Orleans 
after Hurricane Katrina and 
did some recovery work [there]. 
I was blown away by all of the 
efforts a year later that were 
going on.”

Last fall, Swiderski fl ew out 
to Houston, Texas, to help out 
with Hurricane Harvey. She 
also challenged herself to climb 
Mt. Kilimanjaro in Africa last 
March. After her friends po-
litely declined, she decided to 
make the trip solo, eventually 
meeting up with a group cele-
brating International Women’s 
Day to complete the mission.

Despite her many achieve-
ments, Swiderski always 
directs the conversation back 
to her volunteers in the River 
Cleanup program. She said 
that when she felt like giving 

up on the Kilimanjaro 
climb, she scrolled 
through encouraging 
emails from her crew for 
motivation.

“I seriously love those 
people,” she said. “We’re 
a crazy, productive, lov-
ing bunch.”

Though the communi-
ty cleanups are still on 
hiatus for safety reasons, 
the biweekly cleanups 
are open to the dedicated 
public. For more infor-
mation about the San 
Diego River Foundation, 
visit sandiegoriver.
org. If you’d like to join 
Swiderski and the Gold 
Shirt team, email volun-
teer@sandiegoriver.org.

—Sara Butler is the 
editor of Mission Valley 
News. Reach her at web@
sdcnn.com.■

Mission Valley’s 
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Great Results!
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 uSwiderski, from page 1

A Gold Shirt volunteer picks up trash at a Saturday 
morning cleanup in December 2017.

Swiderski and her volunteers have formed a makeshift family out in the fi eld. (Photos by Connor McBride)

The biweekly cleanups occur on inactive, vacant sites.
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Mission Valley News
COMMUNITY AND ARTS & ENTERTAINMENT CALENDAR

‘Hamilton’
Broadway San Diego pres-
ents “Hamilton,” the story 
of America then, as told by 
America now. The play fea-
tures a score that blends hip-
hop, jazz, blues, rap, R&B, 
and Broadway. Appropriate 
for ages 10 and older, since 
there is some strong lan-
guage. 8 p.m. at San Diego 
Civic Theatre, 1100 Third 
Ave. Runs through Sunday, 
Jan. 28; various times. Visit 
bit.ly/2qML9Qn.

‘Dime Stories’: Open Mic
San Diego Writers Ink in-
vites you to share your sto-
ry! Bring your three-minute 

“Dime Story” of approximately 
500 words of prose to perform 
at their open mic. Food and 
wine available at 6:30 p.m. 
$5. 7 p.m. at Liberty Station, 
2730 Historic Decatur Road, 
Barracks 16, Suite 204. Visit 
bit.ly/2mch7AH.

San Diego Sockers vs. 
Tacoma Stars

Indoor soccer, 7:35 p.m. Val-
ley View Casino Center, 3500 
Sports Arena Blvd. Visit bit.
ly/2meqeRf.

2018 San Diego Beer 
Festival

The San Diego Beer Festi-
val returns to Liberty Sta-
tion with another fun-fi lled 
day of beer, food trucks and 
music. The event will feature 
dozens of local and interna-
tional craft beers, as well as 
San Diego’s most popular food 
trucks (food sold separately). 
$45 for general admission 
(1–4 p.m.) and $55 for VIP 
(noon–4 p.m.). 21-and-older 
event. No pets allowed. Visit 
sandiegobeerfest.com.

Old Town Saturday 
Market

Support local artisans and 
buy paintings, photogra-
phy, pottery and more. Free. 
9 a.m.–4:30 p.m. at Harney 
Street and San Diego Avenue, 
Old Town. Also held on Sun-
days. Visit oldtownsaturday-
market.com.

Demun Jones with 
special guests

Demun Jones performs with 
special music guests. Tickets 
start at $12. 21-and-up. 7 p.m. 
Brick by Brick, 1130 Buenos 
Ave., Morena. Visit ticketf.
ly/2qHc5AZ.

Mission Valley Library 
Book Club

Join fellow book nerds to 
read and discuss a selected 
book each month. January’s 
selection is “The Shoemak-
er's Wife” by Adriana Tri-
giani, available for checkout 
at the library. 6:30–7:30 p.m. 
at Mission Valley Library, 
2123 Fenton Parkway. Visit 
bit.ly/2A960Sd.

SDSU Aztec basketball 
vs. Fresno State 

Bulldogs
Watch Aztec student athletes 
shoot some hoops. 8 p.m. Vie-
jas Arena, 5500 Canyon Crest 
Drive. Visit bit.ly/2qK1xkq.

Friends of the Library 
Meeting

Friends of the Library and 
Mission Valley Library 
staff will provide updates 
on upcoming projects, goals 
and more. 6–7 p.m. at Mis-
sion Valley Library, 2123 
Fenton Parkway. Visit bit.
ly/2A960Sd.

Knit-a-Bit Knitting and 
Crochet Circle

Bring your own knitting or 
crochet project to work on 
while spending time with 
others who share your tal-
ent. 12:30–2 p.m. at Mis-
sion Valley Library, 2123 
Fenton Parkway. Visit bit.
ly/2A960Sd.

San Diego Gulls
vs. San Jose
Barracuda

See American Hockey League 
on the ice. Gulls Bobblehead 
giveaway night. 7 p.m. Val-
ley View Casino Center, 3500 
Sports Arena Blvd. Also on 
Saturday, Jan. 20 at 7 p.m. 
Visit bit.ly/2qFPkwZ.

The Fighting Able
Say farewell to The Fighting 
Able as they perform their fi -
nal show. Special guests are 
Sam Hell, The Peripherals 
and Dirty Pennies. 21-and-
up. Tickets $5. 8 p.m. at The 
Merrow, 1271 University Ave. 
Visit bit.ly/2qHiig3.

SDDT Company 
Repertory Performance
San Diego Dance Theater 
presents “JANUS II: Dances 
of Beginnings, Transitions, 
and Endings.” Choreography 
by Jean Isaacs, Trystan Lou-
cado, Gina Sorens and Kyle 
Sorens. Tickets $15–$40. 
7:30 p.m. at Saville Theatre, 
San Diego City College, 14th 
St. and C St. Also on Jan. 20. 
Visit bit.ly/2qLe47k.

Estuary Clean & Green
San Diego River Park Foun-
dation invites you to their an-
nual estuary cleanup! Join a 
group of dedicated volunteers 
to remove trash and debris 
from along the shore from 
Dog Beach to the upper estu-
ary. Some volunteers will be 
in kayaks. Limited number of 
free T-shirts available. 9:30-
11:30 a.m. at South Shores 
Road. Visit bit.ly/2qHHx-
Pe and RSVP at volunteer@
sandiegoriver.org

PULLEY
SoCal punk rock band Pul-
ley will perform with Versus 
The World, Gods of Mount 
Olympus and Skipjack. $15. 
21-and-up. 8:30 p.m. at Soda 
Bar, 3615 El Cajon Blvd. Visit 
bit.ly/2qKxUPP.

San Diego Gulls vs. San 
Jose Barracuda

See American Hockey League 
on the ice. Diversity night 
with pre-game tailgate par-
ty in parking lot. 7 p.m. Val-
ley View Casino Center, 3500 
Sports Arena Blvd. Visit bit.
ly/2qFPkwZ.

Hemlock Society panel
Hemlock Society of San Di-
ego presents a panel about 
refusal of treatment and 
how best to die with demen-
tia. Panelists include Amy 
Abrams, Lisa Heikoff, Han-
nah Wilder and Bob Uslander. 

Free. 1:30–3:30 p.m. at Scot-
tish Rite Center, 1895 Cami-
no del Rio South. Visit bit.
ly/2kIUipF.

San Diego Sockers vs. 
Ontario Fury

Indoor soccer, 5:05 p.m. Val-
ley View Casino Center, 3500 
Sports Arena Blvd. Visit bit.
ly/2qK7H49.

U.S. Women’s National 
Soccer vs. Denmark

The U.S. Women’s National 
Soccer Team takes on Den-
mark. Tickets start at $25. 
4:30 p.m. at San Diego Coun-
ty Credit Union Stadium, 
9449 Friars Road. Visit bit.
ly/2qLwm8j.

Unsung Genius: Trivia 
Night and Karaoke

The Merrow presents an eve-
ning competition full of trivia 
and karaoke. 21-and-up. Tick-
ets $2. 6 p.m. at The Merrow, 
1271 University Ave. Visit bit.
ly/2qL3DjU

Black Heart Saints
Black Heart Saints will per-
form with special guests 
Three Chamber Heart and 
Kodasounds. 21-and-up. Tick-
ets $5. 8 p.m. at The Merrow, 
1271 University Ave. Visit bit.
ly/2qL3DjU

SDSU Aztec basketball 
vs. Colorado State Rams
Watch Aztec student athletes 
shoot some hoops. 8 p.m. Vie-
jas Arena, 5500 Canyon Crest 
Drive. Visit bit.ly/2qK1xkq.

An Evening with 
Gregory Boyle

University of San Diego wel-
comes Father Greg Boyle 

— the founder of the largest 
gang intervention, rehabilita-
tion and re-entry program in 
the world — to speak on cam-
pus. Tickets $28–$38. 7–9 
p.m. at Camino Hall, Shiley 
Theatre, 5998 Alcala Park. 
Visit bit.ly/2qK7pds.

Disney On Ice: Follow 
Your Heart

Disney characters and sto-
ries are brought to life with 
the artistry of ice skating 
fun for the whole family. All 
ages. Tickets start at $30. 7 
p.m. at Valley View Casino 
Center, 3500 Sports Arena 
Blvd. Runs through Sunday, 
Jan. 28; various times. Visit 
bit.ly/2qI2ObN. 

Sitting On Stacy 
at SOMA

Indie-rock band Sitting On 
Stacy will perform with spe-
cial guests Groove, The Bash-
dogs, Pumphouse, PVKE and 
Stray Monroe. Tickets $10. 
All ages. 6:30 p.m. at SOMA 
Sidestage, 3350 Sports Arena 
Blvd. Visit bit.ly/2qEHWSF.

SDSU Aztecs women’s 
basketball vs. UNLV

Watch Aztec student athletes 
shoot some hoops with the 
Runnin’ Rebels. 1 p.m. Vie-
jas Arena, 5500 Canyon Crest 
Drive. Visit bit.ly/2qI3tKf.

Murder Mystery 
Scavenger Hunt

Are your detective skills good 
enough to solve a murder? 
Grab a team of four or fi ve 
friends for a unique competi-
tion game designed for adults. 
Tickets $55. 11 a.m.–4 p.m. in 
Old Town San Diego. Visit bit.
ly/2qIedby.

10 Years at SOMA
Alternative-metal band 10 
Years will perform with spe-
cial guests From Ashes To New 
and Painted Wives. Tickets $17. 
All ages. 6:30 p.m. at SOMA 
Sidestage, 3350 Sports Arena 
Blvd. Visit bit.ly/2qKHDWi.

The Killers
Rock out with The Killers, the 
Las Vegas four-piece known 
for the classics “Mr. Bright-
side” and “Somebody Told 
Me.” All ages. Parking $20. 
7:30 p.m. at Valley View Ca-
sino Center, 3500 Sports Are-
na Blvd. Visit bit.ly/2qHceEj.

San Diego Gulls Hockey 
Tickets

See American Hockey League 
on the ice. 7 p.m. Valley 

View Casino Center, 3500 
Sports Arena Blvd. Visit bit.
ly/2qEdic5.

SDSU Aztecs basketball 
vs. Air Force Academy 

Falcons
Watch Aztec student athletes 
shoot some hoops. 5 p.m. Vie-
jas Arena, 5500 Canyon Crest 
Drive. bit.ly/2qK1xkq.

Tyler, the Creator
American rapper Tyler, the 
Creator stops by on his tour 
promoting his latest album 

“Flower Boy.” All ages. Park-
ing $20. Tickets $40. 7:30 p.m. 
at Valley View Casino Center, 
3500 Sports Arena Blvd. Visit 
bit.ly/2qLyr4m.

American Mosaic Story 
Concert

Write Out Loud presents an 
evening of short stories and 
literature read by trained 
actors. Refreshments pro-
vided. All ages. Tickets $25. 
7 p.m. at Old Town Theatre, 
4040 Twiggs St. Visit bit.
ly/2qIboqY.

‘Dime Stories’: Open Mic
San Diego Writers Ink in-
vites you to share your sto-
ry! Bring your three-minute 

“Dime Story” of approximately 
500 words of prose to perform 
at their open mic. Food and 
wine available at 6:30 p.m. 
$5. 7 p.m. at Liberty Station, 
2730 Historic Decatur Road, 
Barracks 16, Suite 204. Visit 
bit.ly/2mch7AH.

Old Town Community 
Planning Group

3:30 p.m. at The Whaley 
House, 2476 San Diego Ave. 
Visit bit.ly/2kqllX9.

Knit-a-Bit Knitting and 
Crochet Circle

Bring your own knitting or 
crochet project to work on 
while spending time with 
others who share your talent. 
12:30-2 p.m. at Mission Valley 
Library, 2123 Fenton Park-
way. Visit bit.ly/2A960Sd.■
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