
SANDAG RELEASES 
TRAFFIC REPORT
FOR SOCCERCITY

On Dec. 1, SANDAG’s 
Service Bureau released 
its completed traffi c study 
of the SoccerCity develop-
ment proposed for the San 
Diego County Credit Union 
(SDCCU) Stadium site. The 
report, which was requested 
by proponents and oppo-
nents of SoccerCity, fore-
casts how the plan affects 
travel to, from and within 
the site.

SoccerCity is proposing a 
plan with 4,800 residential 
units and 450 hotel rooms; 
70.4 acres dedicated to a 
new stadium, recreational 
areas and park use; and 
3.14 million square feet 
of non-residential space, 
including commercial, of-
fi ce and research use. The 
development would support 
a population of 9,089 and 
workforce of 10,480.

The SANDAG report 
considered both average 
daily traffi c (ADT), the total 
number of vehicles in out of 
the site per day, and person 
trips (PT), the number of 
individuals moving in, out 
or within the site on a daily 
basis.

According to the study, 
there will be an estimat-
ed 97,00 vehicle trips and 
123,000 person trips. Of the 
person trips, the majority – 
77 percent – would be made 
by automobiles. Public tran-
sit constitutes 5 percent, pe-
destrian traffi c weighs in at 
16 percent and bikers make 
up less than 1 percent.

During peak period 
commuter hours, these per-
centages shift to 83 percent 
automobile, 11 percent tran-
sit and 6 percent pedestrian/
biking traffi c.

In regard to public tran-
sit, 5,100 individuals using 
the trolley stop by 2035, 
which is “the highest num-
ber of stops on the line with 
the exception of transit 
hubs,” the study concluded. 
This fi gure is 1,000 high-
er than 2012 statistics for 
the nearby Fashion Valley 
Transit Center.

Prior to the report, 
SoccerCity projected a dai-
ly estimate of 71,500 daily 
trips via automobile.

“Despite repeated ev-
idence of their modeling 
failures, SANDAG has 
chosen to release a fi gure so 
fl awed that subject matter 
experts will easily refute it,” 
SoccerCity’s FS Investors 
said in a statement, ac-
cording to The San Diego 
Union-Tribune.

The study’s fi gures 
are based on an average 

Sara Butler
Editor

After approximately 
two years of construction, 
Millennium Mission Valley is 
nearing completion.

This high-density, mixed-
use community – situated on 
5.37 acres – is comprised of 291 
apartment homes, 14 live-work 
units and 9,000 square feet of 
retail space.

The Dinerstein Companies 
is developing the property, and 
they enlisted the help of TCA 
Architects to design the space. 
Currently, the project is fi nish-
ing construction and moving 
into the leasing phase, with an 
anticipated completion date of 
February 2018.

The site, located in Mission 
Valley West, was formerly a 
Bob Baker auto dealership. It 

is situated between Camino de 
la Reina to its north, Camino 
del Arroyo to its east and the 
Witt Lincoln car dealership to 
its west. The south side of the 
building along Camino del Rio 
North faces Interstate 8.

Millennium Mission Valley 
continues the booming develop-
ment trend in the region, and 
their 291 apartment units ad-
dress the community’s housing 
need.

“In 2014, on average on-
ly 600 people both lived and 
worked in Mission Valley, 
while over 41,000 commuters 
came in each day, and 7,700 
residents left. This is because 
there are many more jobs in 
Mission Valley than places to 
live,” according to a Mission 
Valley Community Plan Update 
(MVCPU) brochure.

The residential aspect 
of this site will increase 

potential housing options for 
those who work in the Mission 
Valley commercial district. 
Additionally, the unique live-
work spaces encourage resi-
dents to stay in the community 
for work. For residents who 
still have to commute to their 
jobs outside of the area, free 
shuttle van services will be 
available for easy access to 
public transportation in an ef-
fort to mitigate traffi c and help 
the environment.

According to the devel-
opment’s website, the stu-
dio, one- and two-bedroom 
apartments are fi nished with 
quartz countertops, vinyl wood 
fl ooring, glass shaker cabinets, 
electronic apartment entry 
locks and other “luxury liv-
ing with eco-friendly design” 
elements.

By Margie M. Palmer

When Mission Valley resi-
dent DJ James decided to debut 
his music, he knew he’d have to 
go big or go home.

His newly released song, 
“Christmas on our Own,” not 
only fl ips the script of tradi-
tional holiday music – it also 
gives the catchiness of Mariah 
Carey’s popular hit “All I Want 
for Christmas is You” a solid 
run for its money.

“When most artists release 
a pop or pop-country debut 
they’ll release a breakup 
song or a party song, but not 
me,” James said, laughing. 
“I’m going to compete with 
Mariah because life isn’t hard 
enough.”

See MILLENNIUM page 3  ê
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Earworm alert: ‘Christmas on our Own’
Mission Valley-based singer releases catchy holiday hit

Local singer-songwriter DC James will perform his song at San Diego Gay Men 
Chorus’ “Jingle” on Dec. 9 and 10 at the Balboa Theatre. (Courtesy Nicole Smith 
Photography)

Millennium Mission Valley slated to open in early 2018

Fast-casual restaurant Shake Shack, the fi rst retail occupant on the Millennium Mission Valley property, is expected to 
open this month. Apartment units to the left are currently fi nishing construction. (Photo by Connor McBride)
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Sara Butler
Editor

On Nov. 29, San Diego State 
University (SDSU) held a press 
conference to offer the detailed 
plan that they are proposing for 
the San Diego County Credit 
Union (SDCCU) Stadium site, 
formerly Qualcomm Stadium. 
The university’s proposal – 
coined “SDSU Mission Valley” 
— is competing with the 
SoccerCity plan.

SDSU has engaged JMI 
Realty and Carrier Johnson + 
Culture, a global design/archi-
tecture and strategy firm, to 

help them with the proposal. The 
process began in spring 2017.

Speakers at the press 
conference included SDSU 
Interim President Sally Roush, 
JMI Realty CEO John C. 
Kratze and Carrier Johnson 
+ Culture’s design principal 
Gordon Carrier.

Currently, the SDSU cam-
pus is situated on 288 acres, 
which is nearly built out. When 
the university acquired the 
land in 1931, the area was 
completely surrounded by open 
space. Now, Interstate 8 sits 
to the north, while developed 
neighborhoods extend east, 
west and south of the campus.

Roush said the SDCCU 
Stadium site would allow the 
campus to go back to its open 
space roots, as well as accom-
modate future growth as a 
university.

“Mission Valley represents a 
once-in-a-lifetime opportunity 
to acquire approximate proper-
ty where we can grow,” Roush 
said. “When SDSU has the op-
portunity to grow, the region is 
better served, both in the devel-
opment of a diverse, highly edu-
cated workforce suited to meet 
San Diego’s growing needs, and 
the opportunities provided to 
all San Diegans by the way of 
inclusive economic stimulus.”

In regard to the economic 
stimulus, Roush referenced a re-
cent economic impact analysis. 
The report indicates that SDSU 
students and alumni generate 
$5.67 billion annually for the 
San Diego economy. Thus, the 
expansion would greatly bene-
fit both the university and the 
county, according to Roush.

Kratze outlined five guiding 
principles that were most im-
portant to SDSU for the devel-
opment. These non-negotiable 
criteria served as guidelines 
for JMI Realty and Carrier 
Johnson + Culture throughout 
the planning process.

The plan must accommodate 
future growth and expansion of 
SDSU campus.

The design feel must repli-
cate a college campus environ-
ment, such as space between 
buildings, open spaces, paseos 
and traffic.

There must be no reliance on 
tax dollars. The plan has to be 
financed on a stand-alone basis, 
primarily achieved through 
public-private partnerships.

The development must be 
a regional asset, including 
the open space, community 
parks and innovation hub for 
businesses.

The process must be trans-
parent, including press confer-
ences, communicating with var-
ious stakeholders, and complet-
ing a California Environmental 
Quality Act (CEQA) process.

Carrier then walked the au-
dience through the specifics of 
the site plan, which emphasizes 
“open space first.”

“SDSU Mission Valley” will 
have 75 acres of open space, 
8 acres of campus parks and 
green space, and 5 acres of 
paseos. In total, this amounts 
to an approximate total of 90 
acres, which is 52 percent of the 
entire site area.

The other half of the site will 
be dedicated to buildings, such 
as a multi-purpose, 35,000-seat 
stadium on the north edge 
of the property. The stadium 
is designed to accommodate 
SDSU Aztecs football, Major 
League Soccer, the Holiday 
Bowl and possibly a future 
NFL team. Directly east of the 
stadium will be a tailgate sec-
tion that will serve as a shared 
park on non-event days.

Academic campus buildings 
in the SDSU expansion will 
cover about 1.6 million square 
feet on the west side of the site. 
These buildings will be three 
to six stories in height with 
lots of space between them “to 
emphasize the idea of human 
scale, [and to ensure that] 
they’re not overpowering,” 
Carrier said.

Concerns about cars on 
campus were addressed with 

subterranean parking, which 
will house approximately 5,000 
vehicles.

There will be 15 separate 
blocks of residential area, cre-
ating 4,500 units. The units — 
including town home, low-rise, 
mid-rise and select high-rise 
— will serve faculty, staff, and 
upper division and graduate 
students.

In addition, retail will also 
be incorporated into the devel-
opment. Carrier said it would 
be two-fold: “neighborhood 
retail” and “entertainment 
retail.”

The focus would be on neigh-
borhood retail — such as a local 
grocer, dry-cleaner, ice cream 
shop or small restaurant — to 
directly benefit the residential 
community. The entertainment 
retail would be a smaller com-
ponent to serve as an asset for 
the stadium.

“We’re not really trying to 
invite traffic from outside the 
area to come to retail,” Carrier 
said.

Friends of SDSU commend-
ed the plan in a Nov. 29 press 
release. The organization of 
SDSU alumni, community and 
business leaders operates inde-
pendently of the university and 
emphasized the environmental 
advantage “SDSU Mission 
Valley” has over the competing 
SoccerCity plan.

“With more than 80 acres 
of open space, including a riv-
er park and hiking trails to 
restore this hidden gem and 
make it accessible to the public, 
and development plans that 
offer much lower density and 
traffic, the SDSU site plan is 
far superior environmentally to 
the SoccerCity plan,” the press 
release stated.

Nick Stone, a FS Investors 
and SoccerCity representative, 
responded to the financial as-
pect of SDSU’s plan.

“The major difference is 
that SoccerCity will be built 
without a dime of public funds 
in a legally binding initiative 
and lease with the city, while 
the SDSU West plan offers 
no binding commitments,” 
Stone said in a statement, 
according to The San Diego 
Union-Tribune.

Representatives from JMI 
Realty and Carrier Johnson + 
Culture presented an initial 
version of SDSU’s plan at the 
Nov. 1 Mission Valley Planning 
Group meeting. This prelimi-
nary presentation focused on 
open space, hydrology and the 
San Diego River. To read our 
previous coverage of the plan, 
visit bit.ly/2AKE57G.

—Sara Butler is the editor 
of Mission Valley News. Reach 
her at web@sdcnn.com.■
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weekday; it does not take spe-
cial events – such as soccer 
matches or football games – 
into account. The full report 
can be read at bit.ly/2kvKoZd.

The SoccerCity project 
is currently competing with 
“SDSU Mission Valley,” a 
development plan recently 
released by San Diego State 
University. To read more 
about “SDSU Mission Valley,” 
read our article on Page 2.

PLANNING GROUP SETS 
2018 ELECTION

Mission Valley Planning 
Group (MVPG) invites com-
munity members to run for 
the 2018 board in next year’s 
election. MVPG is a volunteer 
group that represents Mission 
Valley.

“[The planning group’s] 
primary purpose is to advise 
the City Council, Planning 
Commission and other gov-
ernmental agencies as may 
be appropriate in the initial 
preparation, adoption of, 
implementation of, or amend-
ment to the general or com-
munity plan as it pertains to 
the area or areas of influence 
of Mission Valley,” MVPG 
membership chair Keith 
Pittsford said.

Each term is four years. 
To qualify for the board, you 
must have attended a mini-
mum of two meetings in the 
12 months prior to applying.

All applicants must either 
reside, own property or own 
a business in the community 
planning area. There are four 
position categories available: 
Class I, Class II, Class III 
and Class IV.

Class I is a sole or par-
tial Mission Valley property 
owner. Class II is a resident 
or business representative 
paying taxes on a property 
in the area. Class III is a 
resident — owner or renter 
— with a primary address in 
the community, while Class 

IV is a local business person 
with a business address in the 
region.

The board is looking for a 
minimum of 12 candidates by 
mid-January 2018. They hope 
to present the ballot at the 
Feb. 7, 2018 meeting and vote 
at the March 7, 2018 meeting. 
For more information, con-
tact Pittsford at kpittsford@
sgpa.com.

CIVITA INTRODUCES 
SHUTTLE SERVICE

The master-planned com-
munity of Civita now offers a 
shuttle service to nearby trol-
ley stations for their residents. 
The shuttle – which sits 20 
passengers – is both wheel-
chair and bike friendly.

Civita, developed by 
Sudberry Properties, is 
nestled between Interstate 
163 and Interstate 805 in 
Mission Valley East. Mark 
Radelow, vice president and 
senior project manager for 
Sudberry Properties, said 
the propane-fueled tram 
will ease residents’ com-
mutes, as well as help the 
environment.

“The bus’ emission savings 
is equivalent to planting 1,380 
trees or eliminating 56,822 
pounds of coal over the life of 
the bus,” Radelow said.

The tram picks up resi-
dents at stops along Civita 
Boulevard and drops them off 
at two trolley stations: Fenton 
Marketplace and Hazard 
Center. Currently, the shuttle 
runs weekdays from 7 to 9 
a.m. and 5 to 7 p.m. Visit civi-
tashuttle.com to view the GPS 
tracking system.

DON`T OVERPAY TO SELL YOUR HOME!
Go to my  website

| LJ Woodard

(619) 794-9966
#1 Discount Broker in San Diego!

ONE PERCENT LISTING GROUP INC. | BRE#01446472 

I LIST HOMES FOR 1%

1%

www.LJWoodard.com

Resident community ame-
nities include a sky lounge, 
resort-style pool, sports bar, 
dog park, VIP longue, two-sto-
ry fitness center and gourmet 
coffee bar.

“The architecture is de-
signed in contemporary style to 
attract the modern sophisticat-
ed San Diegan and is primarily 
organized around three beau-
tifully landscaped courtyards,” 
Irwin Yau, principal at TCA 
Architects, said.

“The retail awnings and 
storefronts along the ground 
level were designed to help to 
reduce the scale of the building 
along pedestrian frontages, 
while allowing for views into 
public areas of the building,” he 
continued. “Architectural ele-
ments anchor key corners while 
punched openings and cantile-
vered balconies provide relief 
and texture, [which] further 
articulates the architecture.”

Although the full develop-
ment won’t be complete until 
early next year, Shake Shack 
is expected open in December 
2017. Shake Shack, a fast-casu-
al restaurant famous for their 
hamburgers and milkshakes, is 
the first company to occupy the 
retail space.

Shake Shack is located the 
northeast edge of the premis-
es, situated on the corner of 
Camino del Arroyo and Camino 
de la Reina. No other business-
es have yet been confirmed.

In addition to the retail es-
tablishments, the property fea-
tures a public plaza that invites 

Mission Valley neighbors into 
the space. The plaza is located 
between the commercial build-
ings fronting Camino de la 
Reina.

“Fundamental to the design 
was to create a connection of 
pedestrian access to and from 
the site,” Yau said. “The proj-
ect’s ‘front door’ was purposely 
located adjacent to the project’s 
4,000-square-foot public plaza 
to provide a vibrant, pedestri-
an-oriented atmosphere.”

The intent of this open com-
munity space is, “to create vi-
brant pedestrian-friendly envi-
ronment, co-mingling residents 
and visitors to the commercial 
and residential parts of the 
project,” Yau said.

The property is conveniently 
situated near the community’s 
natural and business assets. 
Josh Vasbinder, West Coast 
partner for The Dinerstein 
Companies, explained that 

Dinerstein was attracted to 
Mission Valley because of “its 
central location in San Diego, 
proximity to the San Diego 
River, San Diego trolley, and 
retail and commercial [areas].”

Rents will be determined 
with the February 2018 open-
ing. The Dinerstein Companies 
are currently talking to indi-
viduals and businesses inter-
ested in renting residential 
or retail units. For more in-
formation, call 619-541-8742, 
email Info-MissionValley@
themillennium.com, or visit bit.
ly/2jGsyyq.

To read our previous cov-
erage of Millennium Mission 
Valley from 2015, visit bit.ly/
2jGlSAm. View more photos of 
the development on our website 
at missionvalleynews.com.

—Sara Butler is the editor 
of Mission Valley News. Reach 
her at web@sdcnn.com.■

 uMillennium, from page 1

A side view of the Millennium Mission Valley apartment units located along 
Camino del Arroyo (Photo by Connor McBride)

 uBriefs, from page 1

Artist’s rendering of the Millennium Mission Valley mixed-use project (Courtesy of TCA Architects)

The current state of the development (Photo by Connor McBride)

 (Courtesy of Metz Public Relations)
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Morgan M. Hurley
Contributing Editor

[Editor’s note: This is the first 
in a series as we follow the 
progress of this start-up.]

I’m a daily user of public 
transportation, I make great 
use of the Lyft app on my phone 
and I take Amtrak north to Los 
Angeles on a regular basis.

So when I recently became 
aware through Facebook of a 
new long-distance ride-sharing 
service made available to San 
Diegans called Tesloop, I was 
intrigued.

I read that Tesloop could 
take me from San Diego to LAX 
for less money and much more 
convenience than a regional 
plane and that it could take me 
to destinations north over the 
upcoming holidays while I slept, 
relaxed or continued to work.

What got me even more 
excited was that the Tesloop 
ride-share service was using 
Tesla vehicles, so I immediately 
reached out to find out more.

If you don’t know what a 
Tesla is, or you’ve never heard 

of its founder, Elon Musk, you 
need to start paying closer at-
tention. Teslas are the cars of 
the future, but they are here 
right now.

Autonomous vehicles can 
navigate and drive themselves 
without human input. Tesla 
vehicles are semi-autonomous, 
meaning that while they still 
require a human at the wheel, 
they can perform certain 
functions on their own, like 
changing lanes, slowing down 
or accelerating in traffic and 
keeping cars around them a 
specific distance away.

It is the direction we are 
going, for sure, and Tesla is one 
of the first automotive manu-
facturers to go full bore in that 
direction.

They have three models: 
Model S (sedan), Model X 
(SUV) and the newly released 
Model 3 (a very small sedan). 
Teslas are all-wheel-drive and 
all-electric, and have a huge 
17-inch LCD pad-style com-
puter mounted on the dash; it 
literally updates just like your 
iPhone does. Their driving 
range is approximately 250 
miles on one charge and they 

have a supercharger network 
that is quite impressive.

I got my first ride in a Tesla 
about six months ago; Bob 
Nelson, former San Diego port 
commissioner and a member 
of our local LGBT community, 
gave me a ride home in his 
Model S. I was immediately en-
amored with the technology but 
it is well beyond my reach.

Enter Tesloop.
Founded two years ago in 

Los Angeles by 18-year-old 
Haydn Sonnad — yes, 18 — 
Tesloop does more than just 
give people rides between desti-
nations; it gives Tesla or other 
sustainable vehicle enthusiasts 
an up-close-and-personal view 
of these incredible cars of the 
future.

It is important to note that 
Tesloop’s only association with 
Tesla is that they buy and use 
their cars for their ride-sharing 
service.

They currently have an 
eight-vehicle fleet of Model X 
vehicles, with more to come. 
Tesla’s website calls the Model 
X the “safest, quickest, most 
capable sport utility vehicle in 
history.”

San Diego Tesloop currently 
has two Model X cars, which 
at the hands of their “pilots,” 
do four roundtrip routes to Los 
Angeles per day.

Each vehicle has a total of 
six seats built in; however, only 
four are sold per trip. Obviously, 
the driver takes up one of those 
seats and an additional seat 
in the back is left down to ac-
commodate luggage. Speaking 
of luggage, you can really only 
take something the size of a 
carry-on in addition to your per-
sonal bag, so plan accordingly.

Due to the number of miles 
the cars rack up going back and 
forth between Los Angeles and 
San Diego, Tesloop is able to 
share valuable information with 
Tesla, like the vehicles’ interac-
tion — with other cars and as 
well as their pilots — and data 
acquired about how the cars op-
erate under various road condi-
tions under such high mileage.

As far as I’m concerned, it is 
a great marketing arrangement 
because once you get into one 
of these cars, you’re going to 
want one.

Sonnad originally started 
Tesloop with a Los Angeles to 
Las Vegas route, which first 
began with friends and then 
friends of friends who want-
ed to travel back and forth to 
Vegas. That “loop” was put on 
hiatus in April 2017, but may 
eventually return.

Current “loops” are San 
Diego to Orange County, San 
Diego to Los Angeles, and 
Los Angeles to Palm Springs. 
Future routes identified on 
their website as potential ex-
pansion cities and/or loops are 
Santa Barbara, Sacramento, 
San Francisco, Phoenix, 
Tuscon, Dallas, and San Diego 
to Palm Springs.

Seats cost you $29–$79, and 
the price is based on day of 
week, time of day, seats in the 
car, proximity to holiday, etc., 
but you’ll not pay over $79. 

While this service isn’t yet 
point-to-point, the pick-up loca-
tions in San Diego are pretty 
convenient. I live in Point Loma 
and my pick up was Old Town. 

A “concierge” will contact 
you about an hour before your 
trip to make sure everything 
is engaged. Once you arrive at 
your “pick up” point, you are 
welcomed by the friendly “pi-
lot,” who knows your name, will 
take your luggage and open the 
wing doors for you.

Once inside the car, you slide 
into an extremely comfortable 
seat, and have access to the 
following: free WiFi, compli-
mentary healthy snacks and 
drinks, customized streaming 
music, head rests/neck pillows, 
noise cancelling headphones, 
and USB charging cables.

Unlike the many hassles 
that we encounter these days 
with plane travel, Tesloop 
“swoops” you up, plugs you in 
and lets you settle in for the 
ride. 

I took the route to Los 
Angeles and back in the front 
seat of “Ruby,” the red Model 
X in their San Diego fleet. My 
pick-up point was the Hilton 
Garden Inn in Old Town, then 
we picked up two other individ-
ual riders in La Jolla.

Michael, our driver, spared 
no time in explaining the ve-
hicle and its capabilities to us. 
He said his two interests are 

sustainable technologies and 
finance, and those meshed to-
gether so well here, he recently 
walked away from his job as a 
bank relationship manager to 
be a pilot for Tesloop.

Once the other two riders 
were settled in, we all partici-
pated in a Skype call with the 
concierge, Myles, who welcomed 
us and gave us some safety 
information and guidelines. He 
mentioned the car’s five-star 
rating in every category, its 
eight surround cameras giving 
the vehicle 360-degree vision, 
thanked us for traveling green 
and let us know we were saving 
150 pounds of carbon emission 
with our one-way trip. There is 
an emphasis in safety, but then 
these are the safest cars on the 
road.

My ride to LA was a non-
stop social experience, as 
there was so much to see and 
get involved in from the front 
seat, and our driver was very 
engaging.

My return trip was an LAX 
pickup, and I had been reserved 
a middle seat this time, to ex-
perience that aspect of the ride.

For this route, I was on 
my computer and using the 
noise-canceling headphones 
the entire time, which made it 
a completely different experi-
ence than the one where I was 
engaging with the driver and 
the riders most of the trip. Both 
trips were enjoyable, however, 
for different reasons.

While they’ve only been in 
San Diego since the spring, 
but earlier this year, Tesloop 
was already given the Global 
Citizenship Award from the 
United Nations Association of 
San Diego, located in Balboa 
Park, for their work to combat 
climate change.

There is so much more to tell 
about this company and experi-
ence, that I’ve decided to make 
this a series.

If you are interested in tak-
ing your own Tesloop trip based 
on what I’ve told you so far, vis-
it tesloop.com and get started 
planning your holiday travel. I 
can’t wait to try it again.

—Morgan M. Hurley can 
be reached at morgan@sdcnn.
com.■

Taking a loop in a Tesla

“Ruby” the red Tesla Model X that is one of two in Tesloop’s San Diego Fleet. (Photo by Morgan M. Hurley)

Looking for a great
OPPORTUNITY?

We are seeking experienced, motivated
advertising sales consultants for our six
community newspapers.

Must be knowledgeable of these areas and
have a minimum of one year advertising

sales experience. The ideal candidate is an
energetic team player who is bright,

positive, creative and personable who
relates to small business owners and

can assess their advertising needs.
Fulltime, base plus commission.
For more information about our

community newspapers, visit
us at sdcnn.com.

Resume to David Mannis
at David@sdcnn.com 

(619)961-1951
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Sara Appel-Lennon

San Carlos resident Don 
Harrison believes there are 
Jewish stories everywhere.

To prove his point, Harrison 
recently wrote a book that re-
counts 70 Jewish stories culled 
from all 35 exits along Interstate 
8 between Mission Bay and the 
Imperial County line, titled “77 
Miles of Jewish Stories: History, 
Anecdotes, and Tales of Travel 
Along I-8.”

“When you can tie a story 
to a place, it can have a lasting 
impact,” Harrison said. “[It’s] an 
opportunity to learn about our 
people and our customs in a non-
threatening way.”

Writing about San Diego’s 
Jewish community is something 
Harrison has done since 1985, 
as editor and publisher of San 
Diego Jewish World. Many of the 
stories in the book appeared in 
San Diego Jewish World online 
in the past two years.

With an affi nity for travel, 
Harrison is a self-described 
“wandering Jew.

“And a wondering Jew,” he 
added. “I love to travel, and fi nd 
stories wherever I go, my abso-
lute joy in life.”

For “77 Miles,” Harrison drove 
around to get a sense of the areas 
of each exit along Interstate 8, 
leading to an almost accidental 
quality in the writing.

“It has the stories that I 
found, not what I intended,” he 
said. “I was guided by the exits.”

Those exits guided him to 
research the history and people 
he found there, which gave him 
the stories in the book. Some 
local examples include:

Exit 2 — At the University of 
San Diego, Harrison learned of 
Colonel Irving Saloman, the fi rst 
Jewish layperson to be knighted 
by the Catholic Church.

“Pope Paul VI personally had 
approved [of the knighthood] be-
cause of Saloman’s open-heart-
edness,” Harrison said.

Saloman donated large sums 
of money to USD, Point Loma 
Nazarene University and other 
universities. A lecture hall at 
USD and a theater at Point 
Loma Nazarene University were 
built in Saloman’s honor.

Exit 2 — Harrison wrote 
about how Monsignor I. Brent 
Eagen, chancellor of the San 
Diego Diocese, asked Rabbi 
Wayne Dosick to lead an all-
faith service every spring at 
University of San Diego. Eagen 
also invited Dosick to teach a 
class on Judaism, which he did 
for 17 years.

Exit 6 — Harrison wrote 
about Rep. Susan Davis after 
visiting her offi ce on Adams 
Avenue. He discovered that Davis 
introduces herself by fi rst name 
and “tikkun olam” — Hebrew for 
“improving the world.”

Exit 8- Harrison spoke with 
Dr. Paul Bernstein, Kaiser 
Permanente’s San Diego 
Regional Medical Director. 
Bernstein shared stories about 
his hero, the late Dr. Sidney 
Garfi eld, who was a Jewish 
surgeon.

In Harrison’s book, Bernstein 
said, “Almost everything we do 

in American medicine today was 
really developed by him.’”

In 1933, Garfi eld started a 
12-bed hospital in the Mojave 
Desert for 5,000 employees build-
ing an aqueduct to transport 
water from the Colorado River to 
Los Angeles. This was the fi rst 
hospital in America with air con-
ditioning for patients, not doctors. 
“It was unique, caring about how 
patients were feeling,” Bernstein 
said.

Garfi eld was also a pioneer of 
the idea of pre-payment for med-
ical care, preventative health 
care through health mainte-
nance organizations and using 
technology to keep accurate 
medical records.

Exit 9 — Harrison wrote a 
story about Del Cerro resident 
Saul Snyder — a world class 
tennis player in his 80s who 
won gold medals in the United 
States, Israel, and Croatia.

Exit 10 — The College 
Avenue Center and Temple 
Emanu-El were the focus for 
stories from Exit 10. Harrison 
wrote about free classes offered 
to seniors through the San Diego 
Community College District 

there and how Jewish Family 
Services provide hot lunches at a 
nominal cost, followed by enter-
tainment on Fridays.

Exit 11 — One of the more in-
triguing stories in the book is the 
origin of DZ Akins Delicatessen, 
which Harrision recounts in his 
chapter about Exit 11.

Debbie Epstein was attend-
ing University of California Los 
Angeles when her aunt told her 
to check out the Israeli butcher, 
Zvika Akin. Epstein ordered 
a kosher chicken, hoping for 
enough liver to make chopped 
liver. Akin offered to give her 
the extra liver if Epstein prom-
ised to bring him a sample of 
her chopped liver. She did and 
he loved it. Epstein disclosed her 
secret ingredient, which led to 

further disclosures resulting in 
dating, marriage, and starting 
DZ Akins Delicatessen.

“I think of DZ Akins as the 
restaurant that ate San Diego 
because it grew and grew,” 
Harrison said.

The famed delicatessen and 
breakfast restaurant fi rst seat-
ed 48, then expanded to 100, 
then 150, so the Akins built a 
gift shop where patrons could 
browse before being seated.

There were no profi ts in 
their fi rst three months. But 
in the 1990s, the Restaurant 
Association awarded them “Best 
Breakfast.” Persistence and 
consistency were secrets to their 
success.

Exit 14 — Dr. Ronald 
Goldberg from La Mesa Cardiac 
Center, was the fi rst cardiologist 
to work in “interventional cardi-
ology” — a term he coined.

Since Goldberg implants heart 
monitors, in Harrison’s book, 
Goldberg is quoted as quipping 

that he does “major plumbing 
and minor electrical work.’”

Exit 14 — On El Granito 
Avenue in La Mesa, Harrison 
found the home of Ernestine 
Schumann-Heink, who he de-
scribed as “the opera star of her 
day.”

“She owed her great popular-
ity to a phenomenal voice with 
a range from D to high C and a 
magnetic personality,” he said.

—Sara Appel-Lennon is a 
freelance writer and former 
professional clown. Follow her 
at sara-appel-lennon.vpweb.
com.■
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Highway stories
Author writes about Jewish people
and their history, along Interstate 8

Author Don Harrison

(Courtesy 
Don Harrison)
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Guest editorial

Rep. Susan A. Davis

When considering any 
attempt to reform our tax 
code, the fi rst question I ask 
myself is, “Will it help the 
middle class?” After carefully 
looking over the Republican 
tax bills proposed in the 
House and Senate, the only 
answer I can come to is, “No, 
these bills won’t help the 
middle class.” In fact, they 
will do just the opposite.

The most glaring aspect 
of both of these proposals is 
how differently corporations 
and people are treated. Most 
notably is the fact that tax 
cuts for corporations are 
forever yet the cuts for the 
American people go away af-
ter just fi ve years.

Not only are the cuts for 
individuals temporary but 
those individuals will also 
lose a number of popular 
deductions.

Currently, teachers who 
spend their own money on 
pencils, pens and paper for 
their students can deduct 
those costs. No more. The 
House bill ends that deduc-
tion. However, a corporation 
spending money on offi ce 
supplies for its workers will 
still be able to deduct those 
costs.

About one in three San 
Diego taxpayers take advan-
tage of the state and local 
tax (SALT) deductions. The 
House bill limits the SALT 
deductible amount to $10,000 
for property taxes. The 
Senate proposal eliminates 
the SALT deductions all 
together.

College graduates paying 
off student loans can current-
ly deduct the interest paid on 
their loan to lower their tax 

burden. The House ends that 
deduction, which will make 
it harder for people saddled 
with massive school loan debt 
to pay it off.

Ending the school loan 
deduction would increase the 
cost to students attending 
college by $65 billion over the 
next decade.

Ending the medical ex-
pense tax credit would not 
only hurt seniors but also 
veterans since many struggle 
with medical issues.

Veterans will also be hit 
hard with the end of two 
other tax credits — the work 
opportunity tax credit and 
the disabled access tax cred-
it. Between 2013 and 2015, 
about 300,000 veterans took 
advantage of the work oppor-
tunity tax credit.

As you can imagine, I have 
been hearing from my con-
stituents on the GOP/Trump 
tax bills. They are not happy.

Todd in El Cajon says his 
family will lose $28,350 in 
deductions against taxable 
income. Todd is the sole 
provider for his wife and 

fi ve children ages of 1 to 
11.Sharon in Spring Valley 
counts on medical expense 
deductions to lower her tax 
liability.

I heard from Walter, a res-
ident of Hillcrest, who is wor-
ried he will inevitably pay 
more in taxes because he will 
lose the student loan interest 
deduction and will fall into a 
higher tax bracket.

Finally, I have heard from 
a lot of my constituents who 
are worried about what this 
plan will do to the debt. I 
wish I could give them some 
words of encouragement. But 
the reality is — this plan 
would create a huge $1.5 tril-
lion-dollar hole in our debt.

That’s $1.5 trillion that we 
won’t be able to invest in our 
country.

What does that mean? 
What could $1.5 trillion do 
for education? What could 
$1.5 trillion do for infra-
structure? For veterans? For 
health care? For you and 
your family?

The very same people in 
Washington who have long 

argued that we need to take 
the debt seriously, now be-
lieve we can simply ignore 
it so that their corporate 
friends can get a tax break. 
Such a reckless approach 
won’t grow our economy. 
And it won’t help most San 
Diegans.

I am all for helping mod-
ernize our tax code. And our 
business leaders should be 
encouraged to invest more 
at home, instead of keeping 
their profi ts overseas.

But it is simply wrong to 
give huge corporations giant 
tax breaks, while ordinary 
working families are forced 
to pay more.

America has always been 
best when it has had a vi-
brant middle class — when 
prosperity was shared, rather 
than concentrated at the top.

Instead of closed door 
negotiations, we could have 
found a bipartisan path to a 
simpler tax code while being 
fairer to the American people 
who want to keep more of 
their hard-earned dollars. 
We could have paired tax 
reform with ways to better 
grow the economy rather 
than the time-worn failure 
of trickle-down economics, 
which is a “trickle” for the 
many and “raining buckets” 
for the few.

—Rep. Susan A. Davis 
represents Congressional 
District 53, which includes 
the San Diego communities 
of Old Town, Kensington, 
Mission Hills, University 
Heights, Hillcrest Bankers 
Hill, North Park, South 
Park, Talmadge and Normal 
Heights, as well as La Mesa, 
Lemon Grove, Spring Valley 
and parts of El Cajon and 
Chula Vista.■

GOP tax bills short-change middle class

Rep. Susan A. Davis
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AR Workshop
1010 University Ave. 
Suite C211
San Diego 92103
619-701-6794
arworkshop.com/sandiego

AR Workshop is a boutique 
DIY (do-it-yourself) studio that 
offers hands-on classes for 
creating custom and charming 
home decor from raw materials.

Join an instructor-led work-
shop to make custom wood 
signs, framed signs, canvas pil-
lows, lazy susans, centerpiece 
boxes, tote bags and more. AR 
Workshop will help you take 
your home decor to the next 

level and have fun while creat-
ing it.

Check out the workshop 
schedule and fi nd a date where 
your preferred project is of-
fered. You can come alone or 
invite friends and family to join 
you. 

When you book a workshop, 
you will choose a graphic de-
sign from our many options and 
enter your project information, 
so we can prepare the needed 
materials before you arrive.

We provide all of the tools, 
materials, and step-by-step 
instructions you will need to 
complete your workshop. Sip 
your favorite drink and have 

fun letting your inner “craftini-
sta” shine.

Carmen Reed
and State of Mind
reverbnation.com/
carmenreed

As a mental health profes-
sional in the community — 
and a fellow musician — Dr. 
Carmen Reed has formed a 
band of excellent musicians 
to provide a relaxing blend of 
old jazz standards from the 
American songbook.

The goal is to provide hours of 
distraction from the daily stress-
es of life and all of those diffi -
culties and challenges that we 
all face from day to day. Music 
heals and has been demonstrat-
ed to relieve pain, reduce the 
sensation of distress, lower blood 
pressure, boost immunity, en-
hance intelligence, and improve 
memory — just to name a few of 
its healing powers.

The band is called “State of 
Mind” and consists of Sticks 
McGee on drums, John Telles 
on saxophone, Jeff Blanco on 
bass, Aaron Reed on guitar, 
and Dr. Reed as bandleader 
and lead vocalist.

State of Mind is currently 
performing each second and 
fourth Wednesday of every 

month at the restaurant/bar, 
Fast Times, located at 3065-A 
Clairemont Drive in San Diego.

Fast Times is a family-friend-
ly establishment with excellent 
food and a full bar, all at a rea-
sonable price. Come down for a 
relaxing, enjoyable night and a 
pleasant state of mind.

Kings Inn
1333 Hotel Circle South
San Diego, CA 92108
619-297-2231
kingsinnsandiego.com

Revel in an era when guest 
service was king in the lodg-
ings close to the sun-splashed 
beaches of San Diego.

If you’re hip to a smiling 
staff who is eager to serve you 
then check into the Kings Inn, 
a budget hotel in San Diego. 
Upon entering our newly-de-
signed lobby, you’ll be warmly 
greeted at the registration desk 
by friendly staff eager to help 

you relax and enjoy your trip to 
San Diego. Guests at our hotel 
enjoy amenities like free park-
ing and one of the largest pools 
in town.

We also have two award-win-
ning, budget-friendly restau-
rants onsite with kid’s menus 
that are a hit with families of 
all ages and sizes. For break-
fast, come visit The Waffl e 
Spot, home of the best waffl e 
in town. And for dinner, visit 
The Amigo Spot and sip on one 
of our signature margaritas 
on our patio as you enjoy our 
weekend live entertainment.

At the Kings Inn, we are 
more than a place to spend the 
night; we are friends helping 
you create fond memories. 
Our staff is comprised of men 
and women skilled in the art 
of customer service. Whether 
you need ideas on what to see, 
how to reach a destination, 
or want assistance with your 
room, then we are glad to be of 
service.■

Happy Holidays from �e
Wa�e Spot and Amigo Spot!

Happy Holidays from �e
Wa�e Spot and Amigo Spot!

Waffle Spot: Home of San Diego’s Best Waffles, The 
Waffle Spot has been a local favorite in Mission Valley for 
twenty years. Our family-friendly Diner features a delicious 

variety of Waffles, Omelets, and Breakfast Classics as 
well as a great Sandwich Menu for Lunch.

Paul Downey

The air is chilly. You’re 
humming holiday songs. You’re 
calculating how much vaca-
tion time you’ve accrued. The 
holiday season has arrived! 
Amid the festivities, it’s time 
to decide on end-of-year dona-
tions. But in today’s segmented 
world, with countless charities 
for every cause, how do you pick 
the right one? For starters, look 
for groups with strong leader-
ship who operate by a mission 
that matches your passions or 
beliefs, and of course, make 
sure your charity of choice is 
fi scally responsible, ethical and 
effective.

How do you know if your 
charity of choice is effective? 
Ideally, 85 cents of every dol-
lar raised should go directly 
to programs and services of 
the charitable organization. 
Review the organization’s ad-
ministrative costs and make 
sure you’re comfortable with 
what they spend on opera-
tional expenses, salaries and 
fundraising.

Here are 10 additional tips 
for smart holiday giving:

Do
Verify that the charity 

is legitimate. Identify the 
correct name of the charity; 
many scammers establish 
fake charities with names that 
sound similar to real organiza-
tions’ names. Consult the BBB 
Wise Giving Alliance, Charity 
Navigator and GuideStar. Also 
look for audits, annual reports 
and 990 tax forms on the chari-
ty’s website.

Ask for a tour. A reputa-
ble charity will happily show 
you around and answer your 
questions.

Sign up for updates in-
forming donors of how gifts 

were used and what outcomes 
were achieved with the donated 
funds.

Protect your bank ac-
count and social security 
numbers. Charities don’t need 
this information to process your 
gift.

Take immediate action 
if you suspect you’ve been 
affected by fraud. Call your 
bank and credit card compa-
nies and freeze your accounts. 
They’ll work with you to resolve 
your situation.

Don’t
Donate in response to a 

hard sell. Don’t respond to 
anyone who says you “must” do-
nate today or offers to pick up a 
check. A reputable charity will 
accept a gift today, next week, 
next month or even next year, 
and won’t pressure you.

Make an online donation 
using a public wireless 
network. Use a password-pro-
tected network and verify that 
the donation page is secure: 
look for “https” in the URL and 
trust seals on the page. Before 
entering any personal info, 
double check that you’ve typed 
the URL correctly. If you click 
on an email link from a trusted 
sender, double check that you’ve 

arrived at the organization’s 
real website.

Use your debit card, send 
cash or wire funds. If fraud 
is committed against your 
credit card, you can dispute 
the charges. If fraud is com-
mitted against your debit card, 
the funds are much harder to 
retrieve.

Give to “pop up” charities.
Don’t respond to on-the-spot 
donation requests from people in 
front of stores, even if they tell 
you that you’re helping people 
affected by natural disasters or 
recent tragedies. If the cause 
piques your interest, do some 
research. If the charity is legit-
imate, you’ll be able to mail a 
check or donate securely online.

Give any personal info 
over the phone or to door-
to-door solicitors. Caller 
identifi cation is easy for scam-
mers to fake; even if they ap-
pear to be calling from a real 
charity, it’s not necessarily 
true. As with “pop up” chari-
ties, if the organization sounds 
like one you’d like to support, 
do some research fi rst.

You have a fi nite amount of 
hard-earned dollars that you 
can afford to donate, and you 
want those dollars to make 
the greatest impact possible. 
Trust your instincts and don’t 
be afraid to ask for clarifi cation 
on statistics, details on tangible 
impacts and client stories or 
testimonials. Even if privacy 
or anonymity must be main-
tained, a reputable charity will 
have anecdotes that are “safe” 
for sharing.

Bottom line: you’re giving 
away your hard-earned money 
for something you believe in. 
You decide where and when it 
goes. Charities that are worth 
donating to respect and appre-
ciate this, and will respect and 
appreciate you.

—For more than two decades, 
Paul Downey has been a na-
tional advocate for low-income 
seniors as well as the president 
and CEO of Serving Seniors, a 

nonprofi t agency dedicated for 
more than 45 years to increasing 
the quality of life for San Diego 
seniors living in poverty. Learn 
more at servingseniors.org.■

Make your donation count: 10 tips for holiday giving

Paul Downey is president and CEO of 
Serving Seniors. (Courtesy of Serving 
Seniors)
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What could be better for 
spreading Christmas cheer 
than that great story about 
Kris Kringle winning a court 
case and validating his claim to 
be the “real” Santa Claus?

We’re in luck. San Diego 
Musical Theatre revives last 
year’s popular musical version 
of the old 1947 Lux Radio Hour 
broadcast of “Miracle on 34th 
Street” through Dec. 24 in its 
new home, the Horton Grand 
Theatre.

Adapted by Lance Arthur 
Smith, and with original songs 
and arrangements by Jon 
Lorenz, “Miracle” is a great 
way to start the season.

The play is done like a radio 
show, the kind that also has a 
live audience. There are lights 
on either side which occasion-
ally light up to cue the studio 
audience (you) when it’s time 
for “applause.”

On Michael McKeon’s won-
derfully detailed set of the 
radio studio, surrounded by 
the lit windows of tall New 

York skyscrapers behind it, 
Cris O’Bryon plays radio per-
sonality Alex Mialdo, who 

hosts the play. (He also plays a 
mean piano and does the Foley 
effects.)

The problem starts when 
the Santa who is to march 
in the Macy’s parade shows 
up drunk, and Macy’s events 
chair Doris Walker (Janaya 
Mahealani Jones) has to fi nd a 
replacement. An old man with 
the right look appears and is 
hired on the spot. This is Kris 
Kringle (Tim West).

Doris doesn’t even believe in 
Santa, and has inculcated that 
attitude in her young daughter 
Susan (an adorable Cassidy 
Smith) as well.

Santa is handed a list of 
overstocked toys and asked to 
push them to the kids. But mar-
keting’s not his bag, and Santa 
has another idea: send moms to 
the store that has the best item 
wanted at the best price.

When Mr. Macy fi nds out, 
he’s elated because this policy 
has produced oodles of goodwill 
for the store. Soon enough, 
Macy’s biggest competitor 
Gimbels decides to do the same 
thing, and before you know 
it, they’re in a publicity shot 
together. Christmas really is 
magic, you know?

But meanwhile, Kris is 
having trouble being accepted 

as Santa. Kids have no issue, 
but adults (including Macy’s 
psychologist) are calling him 
a crazy, deluded old man. 
Someone suggests that Kris 
move from his retirement home 
closer to town, and he moves 
in with lawyer Fred Gailey 
(Matthew Malecki), who lives 
down the hall from Doris and 
her young daughter Susan. 
Soon Fred and Kris become 
good friends and all four dis-
cover a lasting bond.

But Kris gets into another 
row with the psychologist, bops 
him with his cane and ends up 
in a holding room at Bellevue. 
Soon Santa fi nds himself in 
court, having to prove that he’s 
Santa. Of course, his roommate 
Fred is his attorney.

It’s a delightful story, won-
derfully directed by Brian 
Rickel and portrayed by this 
talented and experienced cast 
(all except two are returnees 
from last year).

West’s Kris Kringle is new, 
amusing, kindly and winning 
— exactly what I’d want in a 
Santa. His new protege Susan 
is cute, smart and knows a 
Santa when she sees one.

Lorenz’s music — especially 
the modern, close-harmony 
versions of Christmas carols — 
add a contempo touch to this 
sure-fi re holiday favorite, and 
SDMT’s production is guaran-
teed to leave you with a smile 
on your face.

—Jean Lowerison is a 
long-standing member of the 
San Diego Theatre Critics 
Circle and can be reached at 
infodame@cox.net.■

‘Miracle on
34th Street:
A Live Radio 
Broadcast’
Through Dec. 24

Thursdays, 7:30 p.m.
Fridays, 8 p.m.

Saturdays, 4 and 8 p.m.
Sundays, 2 p.m.

Added performance on 
Wednesday, Dec. 20.

Horton Grand Theatre
444 Fourth Ave.
Steps from the

Gaslamp Quarter
Tickets 858-560-5740 or 

sdmt.org

Theater
Review
Jean Lowerison

Radio broadcast of ‘Miracle on 34th Street’ brings smiles

The cast of “Miracle on 34th Street: A Live Musical Radio Play,” now showing at Horton Grand Theatre. (Photos by Ken Jacques)

(l to r) Lisa Hafso and Matthew Malecki

(l to r) Steve Freitas and Lisa Hafso

Kris Kringle, played by Tim West, fl anked by Steve Freitas and Lisa Hafso
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Music is the Universal language. It is an art, entertainment, 
pleasure, and a well documented medicine for the body, mind 

and soul. Music heals. It has been demonstrated  and well 
documented to relieve pain, reduce the sensation of distress, 
lower blood pressure, boost immunity, enhance intellilgence, 
improve memory: Just to name a few of its healing powers.

As a mental health professional in the community, and as a musician, I have formed 
a band of excellent musicians, to provide a relaxing blend of old jazz standards from 

the American Songbook. My goal is to provide hours of distraction from the daily 
stresses of life, and all those difficulties and challenges we all face from day to day. 
The band is called – STATE OF MIND-and consists of Sticks McGee on the drums, 
John Telles on the Saxaphone, Jeff Blanco on the bass, my son Aaron Reed on the 
guitar, and myself, Dr. Carmen Reed, as bandleader and vocalist. We are currently 
performing each second and fourth Wednesday of every month at the restaurant/

bar- FAST TIMES. It is located at  3065-A Clairemont Drive in San Diego. It is a 
family friendly establishment owned and well operated by Shawn Lee and Mark 
Ventimiglia, with a variety of excellent foods at a reasonable price, and a full bar. 

Come down for a relaxing and enjoyable night and a pleasant state of mind!

661.904.9004

By Sari Reis

With the holidays right 
around the corner, it is import-
ant to remember not only the 
joys of the season but also the 
potential risks for your pets.

Here is an abbrevia ted list 
of things to keep in mind to 
ensure your furry kids stay 
safe and happy during all the 
excitement. 

1. Visitors: During the 
holidays, there are often a 
lot of people coming in and 
out of your home. If your pets 
are well-socialized, they will 

probably enjoy the extra atten-
tion; however, if they are shy of 
strangers, this change can be 
disturbing for them. Fear can 
cause an animal to bolt out of 
the house. To prevent this, keep 
skittish animals in a closed ar-
ea away from the door. 

2. Home decorations:
Decorating for the holidays is 
fun, but it can pose as a dan-
ger to your pets. Christmas 
trees with glass balls and 
tinsel, Hanukkah menorahs 
with candles, and a host of 
other adornments can pose as 
major hazards for dogs and 
cats. Please keep your furry 

companions in mind when 
you are deciding which orna-
mentations you are going to 
use. Lilies are highly toxic to 
cats; if they eat any part of 
the lily plant, it could be fatal. 
Poinsettias and holly berries 
also make cats sick, so keep 
these out of reach if you have 
felines.

3. Food: Holiday time 
means special treats like can-
dy, chocolates, nuts and fruits. 
Many of the foods we love to 
eat, such as chocolate, can be 
poison to our pets. Be sure to 
keep all of these goodies away 
from your cats and dogs. Also, 
although your pet may enjoy a 
small morsel of turkey or some 
other food from the holiday 
meal, table scraps should be 
limited. Instead, get a spe-
cial chew toy or healthy treat 

specifi cally designed for pets to 
let them munch on while you 
enjoy your feast.

4. Overnight guests: 
Family members and friends 
from out of town often stay at 
our homes during the holidays. 
Be sure to fi ll them in on the 
personalities and behaviors of 
your pets. Make them aware 
that doors and gates must be 
closed quickly as they enter and 
exit your home. Inform them 
that any food or treats should 
not be given without your con-
sent. Warn them to be sure not 
to leave any personal items out 
where the pets may fi nd and 
ruin them. Remind them to 
never leave any medications out 
on night tables or counters. 

5. Change in routine: Dogs 
– and especially cats – do not 
like changes to their routine. 

During the holidays, try to 
stick as close to their routine as 
possible with mealtimes, play-
times and walks. If you need to 
be away from your pets for an 
extended period of time, get a 
friend, neighbor, or profession-
al pet sitter to feed them and 
walk them as needed.

This month is a special time 
of year that should be enjoyable 
and relaxing for all, including 
our furry best friends. If you 
follow these tips, you can make 
this the greatest – and safest – 
holiday season ever.

—Sari Reis is a Certifi ed 
Humane Education Specialist 
and the owner of Mission Valley 
Pet Sitting Services. For more 
information, please contact her 
at 760-644-0289 or missionval-
leypetsitting.com.■

How to protect your 
pets this holiday season

(Photo courtesy of Allied Integrated Marketing)

“Santa Paws” welcomes pups

Westfi eld Mission Valley 
invites you to celebrate the hol-
idays with your furry friends 
at “Santa Paws” on Dec. 12 
from 6-9 p.m. Dogs may sit on 
Santa’s lap and pose for a free 
photo at his workshop, Mint 
Studio.

Mint Studio — located be-
tween Bath & Body Works and 
AMC Theaters — offers holiday 
DIY activities and photo oppor-
tunities with Santa through 
Dec. 24. View and register for 
Mint Studio workshop events at 
bit.ly/2BHKyk5.■
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Matt Sieve of Madison on 
Park in University Heights 
has created a new food window 
for the neighborhood bar next 
door, Park & Rec. The ser-
vice operates under the name 
Renegade and carries a retro 
’80s vibe through nostalgic 
music and movie references 
as well as dishes such as as-
sorted Tater Tots, shell pasta 
mac n’ cheese and various 
grilled sandwiches. The win-
dow is open from 5 to 10 p.m. 
daily and will eventually offer 
brunch. 4612 Park Blvd., 619-
795-9700, parkandrecsd.com.

A second San Diego location 
of True Food Kitchen has 
opened in La Jolla’s University 
Town Center, which recently 
underwent a major makeover 
to its gardens, plaza areas and 
retail spaces. The restaurant, 
which has an established loca-
tion in Fashion Valley Mall, 
took over 9,000 square feet of 
indoor-outdoor space for the 
new outlet. Eco-friendly design 
elements include herb-fi lled 
garden basins, hardwood fl oors 
and chairs made out of recycled 
soda bottles.

The menu features an 
array of seasonally driven 
dishes rooted in the principles 
of Dr. Andrew Weil’s anti-in-
fl ammatory diet. True Food 

currently has 21 locations 
in several U.S. states. 4303 
La Jolla Village Drive, Suite 
2100, 858-431-4384, truefood-
kitchen.com.

The relocated Ceviche 
House, which originally 
launched four years ago at lo-
cal farmers markets and then 
opened as a brick-and-mortar 
eatery in North Park, is now up 
and running at its new home in 
Old Town. 

The space is larger and more 
stylish in comparison, and with 
indoor-outdoor seating and sig-
nature ceviches inspired from 
different regions of Mexico.

Chef-partner Juan Carlos 
Recamier’s expanded menu 
features fresh oysters with mi-
gnonette sauce and several hot 
dishes such as grilled octopus 
and steamed or pan-seared 
local fi sh. 2415 San Diego Ave., 
Suite 109, 619-795-2438, cevi-
chehousesd.com

Frank

Sabatini Jr.

La Paz ceviche with bigeye tuna and 
orange zest at Ceviche House (Photo 
by Frank Sabatini Jr.)

True Food Kitchen has arrived to the remodeled UTC shopping mall. (Photo 
by Bradley Schweit Photograph)

Farm-to-table advocate 
Trish Watlington is selling her 
long-established restaurant, 
The Red Door, along with her 
newer, adjoining venture, Bar 
by Red Door. Both are lauded 
for serving locally sourced pro-
duce (some from Watlington’s 
Mt. Helix garden) and sustain-
able proteins.

The forthcoming owner is 
Luciano Cibellia, a native of 
Milan, Italy, and an accom-
plished chef who has cooked 
in kitchens across Europe 
and in New York City. He too 
eschews big distributors and 

uses only ingredients that can 
be traced.

The sale is expected to close 
in February and we’re told 
that Cibellia will keep The 
Red Door name, at least until 
the community gets to know 
him. The businesses will stay 
open through the transition, 
after which Watlington plans 
on remaining active in the food 
community while continuing to 
support local growers through 
Farm-to-Fork Week, which is 
next scheduled for Jan. 14–21. 
741 W. Washington St., 619-
295-6000, thereddoorsd.com.

Champagne expert Dustin 
Jones of Skurnik Wines 
will head up an informative 
tasting of French Champagne 
from 7 to 10 p.m., Dec. 22, 
at The Wine Lover in 
Hillcrest. Guests can drop 
in at any time during the 
indoor-outdoor event to 
sample four pours featuring 
three whites and one rosè, all 
hailing from within France’s 
Champagne province. The 
cost is $35 per person. 3968 
Fifth Ave., 619-294-9200, 
thewineloversd.com.

The recent closing of Spitz 
Mediterranean Street Food 
in Hillcrest will give way to
Fifth Avenue Kitchen & 
Tap in the coming months. 
Described by the property bro-
kerage fi rm, Location Matters, 
as “a fun bistro-style sports 
bar,” the project is the brain-
child of buyer Ron Crilley, who 
also owns The Kraken in 
Cardiff and OC Tavern in San 
Clemente. The indoor-outdoor 
establishment will feature New 
Orleans-inspired cuisine. 3515 
Fifth Ave.

This writer’s spouse recently 
discovered (and purchased on-
line) what Bon Appètit magazine 
rated as “the best panettone in 
existence.” Coincidentally, so 
did local restaurateur Matteo 
Catteneo, who is carrying the 
tall-standing Italian sweet bread 
for the month of December at 
Buona Forchetta in South 
Park, as well as Offi cine Buona 
Forchetta in Liberty Station.

Known as “Panettoni from 
Roy,” the cupcake-shaped 
loaves are made in the Bay 

Area by famed pastry chef Roy 
Shvartzapel, who has revolu-
tionized the ubiquitous holiday 
confection with wild yeast, 
top-quality pistachios and 
dried fruits, pearl sugar and 
dough that requires 40 hours to 
cure and proof. The result is an 
unusually airy panettone that 
melts in your mouth and tran-
scends commercial brands.

Catteneo sells it at his restau-
rants for $15 a slice or $65 for a 

Tater Tots topped with carnitas and 
nacho cheese at Renegade inside 
Park & Rec (Courtesy Katalyst Public 
Relations)

See FOOD BRIEFS page 11  ê

We come to you! Have your BBQ or oven professionally 
steam-cleaned using non-toxic, biodegradable, 
USDA-approved products.

• We service all makes and models

• Experienced, reliable, local staff

• Extend the life of your BBQ

• Improve the quality and flavor of food

• Eliminate carcinogens for healthier cooking

• Use your appliance the same day after cleaning

California BBQ 
& Oven Cleaning

  “The most thorough BBQ and 
oven cleaning service!”

Call Today! 
(858) 210-2034 

www.CalBBQ.com

before after

You will be amazed at the transformation!
Packages start at $149

$25 
OFF 
with this ad
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The meal options are whole-
some, the “sauce bar” is invit-
ing, and many of the customers 
appear hale and hearty.

Welcome of Elva’s Bowls 
& Wraps, a basic continua-
tion of what used to be Crazy 
Bowls & Wraps before Marvin 
Fleschman and his wife, Elva 
Rodriguez, purchased the 
business nearly a year ago as 
“a hobby” to augment their re-
tirement. He was in real estate 
and she catered banquets for 
hotels and country clubs in Los 
Angeles.

“I bought what the for-
mer owner created,” said 
Fleschman, referring to a 
string of healthy fast-casual 
eateries the unnamed restaura-
teur ran before closing his San 
Diego locations and moving to 
the Midwest.

Fleschman kept alive only 
the Mission Valley space and 
Rodriguez became something 
of a frontline ambassador to the 
re-branded business, per her 
headshots seen on the website 
and inside the restaurant, and 
“Elva” used in the 
new identity.

“I always wanted my name 
in lights,” she quipped, while 
pointing out her banana-nut 
bread with raisins that she 
added to the menu. Also new 
are a few breakfast items, 
plus strawberry, watermelon 
and pear salads, year-round 

soups, and Halabah, which are 
semi-sweet Jewish candy bars 
made of crushed sesame seeds. 
They’re rich and tasty and jive 
to the eatery’s creed of healthy 
eating.

Otherwise, the offerings of 
fresh produce, sustainable pro-
teins and healthy grains used 
in the construction of numerous 
types of meal bowls and sand-
wich wraps remain intact.

Customers can create their 
own by picking and choosing 
from the long list of ingredi-
ents. Or they can order from an 
established repertoire of bowls 
and wraps as we did, although 
you’re still faced with decisions.

From the “power bowls” cat-
egory we opted for “the fajita” 
comprising a garden’s worth of 
veggies along with cheddar, ja-
lapeno-cilantro sauce and fresh 
lime. We were tasked, however, 
with choosing a size (small over 
large), a grain (noodles instead 
of quinoa or brown or jasmine 

rice) and a protein (beef ten-
derloin instead of wild-caught 
salmon, hormone-free chicken 
breast or tofu).

The gamble we took mixing 
long noodles into a fajita con-
cept turned out surprisingly 
well. They were a tasty magnet 
for the earthy juices exuded by 
all of the grilled veggies, not to 
mention the beefy juices that 
originated from the tenderloin.

For the Thai wrap, which 
includes peanut sauce and 
commendably spicy coleslaw, 
we chose a tomato tortilla, 
quinoa and the salmon. We 
also decided to have the en-

tire wrap lightly 

grilled, an option that staffers 
at the order counter rightfully 
recommended.

The fl avors were clean and 
invigorating. And psychologi-
cally, we cherished the notion of 
all nine essential amino acids 
rushing through our bodies 
from the quinoa along with 
benefi cial omega-3 fat provided 
by the generous measures of 
fl aky salmon.

(Bring on that mischievous 
banana bread!)

Another wrap, the 
Mediterranean, was a little 
saltier than I preferred due to 

feta cheese and briny kalamata 
olives acting in concert. For 
that, we chose a wheat tortilla, 
no grains, and grilled chicken.

Tzatziki sauce came inside 
the wrap, but it was plain-tast-
ing. So, I drizzled into the fold 
some of the sun-dried tomato 
ranch dressing that accompa-
nied a lively, colorful Santa Fe 
salad we previously ordered.

From the complimentary 
sauce bar, you can jazz up your 
food or house-made tortilla 
chips with condiments such as 
Asian hiyashi, creamy Buffalo 
sauce, pico de gallo and jalape-
no-cilantro salsa. There’s also 
fresh ginger, mint and oranges, 
plus velvety hummus, which 
cried for a little garlic or tahini 
on this particular day.

Elva’s Bowls & Wraps will 
celebrate its one-year anniver-
sary on Dec. 19 with soda foun-
tain drinks of any size or fl avor 
available for 50 cents each all 
day. Yes, sugar sneaks into the 
place in more ways than one, 
but nobody’s pointing fi ngers if 
you partake.

—Frank Sabatini Jr. is the 
author of “Secret San Diego” 
(ECW Press), and began his 
local writing career more than 
two decades ago as a staffer for 
the former San Diego Tribune. 
You can reach him at fsabati-
ni@san.rr.com.■

Elva Rodriquez wants you to eat a healthy diet. (Photos by Frank Sabatini Jr.)

Restaurant
Review 
Frank Sabatini Jr.

Elva’s Bowls & Wraps
5664 Mission Center Road 

(Mission Valley)

619-291-9727, 
elvasbowlsandwraps.com

Prices: Soups, salads and 
appetizers, $2 to $8.95; 

bowls and wraps,
$6.65 to $9.50

Healthy mix-ups

The fajita bowl
with beef tenderloin and noodles

Chicken, feta and
veggies in the
Mediterranean
wrap

The Santa Fe salad

A grilled Thai wrap with quinoa, salmon and 
spicy slaw

Get your turkey mole tamales in Old Town (Courtesy Bazaar del Mundo 
Restaurants)

The annual tradition of tur-
key mole tacos and other holi-
day fare has returned to dining 
rooms throughout San Diego 
County at Bazaar Del Mundo 
Restaurants, including Casa 
Guadalajara in Old Town (4105 
Taylor St.). The tamales, available 
through Jan. 1, are fi lled with 
roasted turkey as well as raisins, 
pecans and apples. They’re topped 
with rich mole sauce and sesame 
seeds.

Other restaurants serving them 
are Casa de Pico (5500 Grossmont 
Center Drive, La Mesa), Casa de 
Bandini (1901 Calle Barcelona, 
Carlsbad), and Casa Sol y Mar 
(12865 El Camino Real, Del Mar).

 uFood Briefs, from page 10

A new, casual spot for craft 
beer, creatively sauced chick-
en wings and other bar fare 
has opened near Windansea 
Beach in La Jolla. Nautilus 
Tavern replaces the La 

Jolla Tap and Grill with a 
refreshed interior, nearly 30 
beers on tap and reasonably 
priced wines. The varied food 
menu includes marinated 
beef tips, “grown up” grilled 

cheese sandwiches, burg-
ers, and wings in assorted 
fl avors, such as maple-ba-
con-bourbon. 6830 La Jolla 
Blvd., 858-750-2056, nauti-
lustavern.com.

whole loaf, which weighs 2.2 lbs. 
Consumers can also purchase it 
online for $50 a loaf (plus deliv-
ery) at thisisfromroy.com.

A fabulous mail-order dessert by a 
renowned pastry chef is now avail-
able at two local Italian restaurants. 
(Photo by Frank Sabatini Jr.)

Second Chance Beer 
Co., which recently opened 
a tasting lounge in North 
Park, is supplying the brews 
for a fi ve-course “chef vs. 
chef” beer dinner from 
6:30–9:30 p.m., Nov. 29, at 
Urge Common House in 
San Marcos. 

Chefs Eric Lobner of Urge 
Whiskey Bank in Oceanside 
and Trevor Chappell of The 
Barrel Room in Rancho 
Bernardo will each pair a 
dish to fi ve different Second 
Chance beers such as Take 
Two Brown Ale and Seize 
the Coffee IPA. Guests will 
vote on their favorites. The 
price is $75 per person. 255 
Redel Road, San Marcos, 
760-798-8822, urgegastro-
pub.com.

—Frank Sabatini Jr can 
be  reached at fsabatini@san.
rr.com.■
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Auto Donations
Donate Your Car to Veterans Today! 
Help and Support our Veterans. Fast - 
FREE pick up. 100% tax deductible. Call 
1-800-245-0398

Autos Wanted
GOT AN OLDER CAR, VAN OR SUV? 
Do the humane thing. Donate it to the 
Humane Society. Call 1-855-558-3509

A-1 DONATE YOUR CAR FOR BREAST 
CANCER! Help United Breast Foundation 
education, prevention, & support programs. 
FAST FREE PICKUP - 24 HR RESPONSE – TAX 
DEDUCTION 855-831-2976

CARS/TRUCKS WANTED!!! All 
Makes/Models 2000-2016! Any 
Condition. Running or Not. Top $$$ Paid! 
Free Towing! We're Nationwide! Call Now: 
1-888-985-1806

CARS/TRUCKS WANTED!!! All Make/
Models 2000-2015! Any Condition. 
Running or Not. Competitive Off er! Free 
Towing! We’re Nationwide! Call Now: 
1-888-416-2330.

Education
AIRLINE MECHANIC TRAINING - Get 
FAA Technician certifi cation. Approved 
for military benefi ts. Financial Aid if 
qualifi ed. Job placement assistance. 
Call Aviation Institute of Maintenance 
866-453-6204

25 DRIVER TRAINEES NEEDED NOW! 
Earn $1000 per week! Paid CDL Training! 
STEVENS TRANSPORT COVERS ALL COSTS! 
1-877-209-1309 drive4stevens.com

AIRLINE MECHANIC TRAINING - Get 
FAA certifi cation to work for airlines. 
Financial Aid if qualifi ed. Job placement 
assistance. Housing assistance. Call 
Aviation Institute of Maintenance 
888-686-1704

Employment
$$$WORK FROM HOME$$$ Earn 
$2,845 Weekly assembling Information 
packets. No Experience Necessary! 
Start Immediately! FREE Information 
24hrs. www.RivasPublishing.com or 
1-800-250-7884

Make $1,000'S Weekly! Mailing 
Brochures! Easy Pleasant Work!: WWW.
HomeBucks.us #### $1,000'S Weekly! 
Processing Mail! Send SASE: Lists/NN, 
Springhouse, PA 19477-0396

PAID IN ADVANCE! Make $1000 
Weekly Mailing Brochures From Home! 
NO Experience Required. Helping 
home workers since 2001! Genuine 
Opportunity. Start Immediately! www.
WorkingOpp.com

Financial
Over $10K in debt? Be debt free in 
24-48 months. Pay nothing to enroll. Call 
National Debt Relief at 866-243-0510.

Health & Fitness
Attention Viagra users: Generic 100 
mg blue pills or Generic 20 mg yellow 
pills. Get 45 plus 5 free $99 + S/H. 
Guaranteed, no prescription necessary. 
Call 844-261-8748

GENERIC VIAGRA and CIALIS! 50 Pills 
$95.00 FREE Shipping! 100% guaranteed. 
24/7 CALL NOW! 800-317-2145

Generic VIAGRA 100mg generic 
CIALIS 20mg. 70 for $99 GREAT DEAL!!!! 
FAST FREE SHIPPING! 100% money back 
GUARANTEE! CALL NOW 888-669-9343. 
Se habla espanol 888-713-3919

VIAGRA and CIALIS USERS! 50 
Generic Pills SPECIAL $95.00 FREE 
Shipping! 100% guaranteed. 24/7 CALL 
NOW 800-317-7404 Hablamos Espanol

FREE VIAGRA PILLS 48 PILLS + 4 
FREE! VIAGRA 100MG/ CIALIS 20mg Free 
Pills! No hassle, Discreet Shipping. Save 
Now. Call Today 1-888-410-0514

Medical
VIAGRA & CIALIS! 60 pills for $99. 
100 pills for $150 FREE shipping. NO 
prescriptions needed. Money back 
guaranteed! 1-888-278-6168

DENTAL INSURANCE. Call Physicians 
Mutual Insurance Company for details. 
NOT just a discount plan, REAL coverage for 
350 procedures. 888-623-3036 or http://
www.dental50plus.com/58 Ad# 6118

OXYGEN - Anytime. Anywhere. No 
tanks to refi ll. No deliveries. The All-New 
Inogen One G4 is only 2.8 pounds! FAA 
approved! FREE info kit: 844-558-7482

Miscellaneous
Lung Cancer? And Age 60+? You 
And Your Family May Be Entitled To 
Signifi cant Cash Award. Call 866-428-
1639 for Information. No Risk. No Money 
Out Of Pocket.

DISH Network. 190+ Channels. 
FREE Install. FREE Hopper HD-DVR. 
$49.99/month (24 months) Add High 
Speed Internet - $14.95 (where avail.) 
CALL Today & SAVE 25%! 1-855-837-9146

ENJOY 100% guaranteed, delivered 
to-the-door Omaha Steaks! SAVE 75% 
PLUS get 4 more Burgers & 4 more 
Kielbasa FREE! Order The Family Gourmet 
Buff et - ONLY $49.99. Call 1-855-895-
0358 mention code 51689LCX or visit 
www.omahasteaks.com/cook03

Spectrum Triple Play! TV, Internet & 
Voice for $29.99 ea. 60 MB per second 
speed No contract or commitment. More 
Channels. Faster Internet. Unlimited 
Voice. Call 1-855-652-9304

Attention Viagra users: Generic 100 
mg blue pills or Generic 20 mg yellow 
pills. Get 45 plus 5 free $99 + S/H. 
Guaranteed, no prescription necessary. 
Call 844-848-7463

Become a published author! 
Publications sold at all major secular 
& specialty Christian bookstores. CALL 
Christian Faith Publishing for your FREE 
author submission kit. 1-855-548-5979

A PLACE FOR MOM. The nation's 
largest senior living referral service. 
Contact our trusted, local experts today! 
Our service is FREE/no obligation. CALL 
1-844-722-7993

HughesNet Satellite Internet ? 
25mbps for just $49.99/mo! Get More 
Data FREE Off -Peak Data. No phone line 
required! FAST download speeds. WiFi 
built in! FREE Standard Installation! Call 
1-855-440-4911

Lung Cancer? And 60+ Years Old? If 
So, You And Your Family May Be Entitled 
To A Signifi cant Cash Award. Call 
855-547-8865 To Learn More. No Risk. No 
Money Out Of Pocket.

The nation's largest senior living 
referral service. A PLACE FOR MOM. 
Contact our trusted, local experts today! 
Our service is FREE. No obligation. CALL 
855-741-7459

Bathe safely and stay in the home 
you love with the #1 selling walkin 
tub in North America. For an in-home 
appointment, call: 888-308-5610

Lung Cancer? And 60+ Years Old? If 
So, You And Your Family May Be Entitled 
To A Signifi cant Cash Award. Call 
877-648-6308 To Learn More. No Risk. No 
Money Out Of Pocket.

SENIOR LIVING referral service, A 
PLACE FOR MOM. The nation's largest 
FREE, no obligation senior living referral 
service. Contact our trusted local experts 
today! 1-800-217-3942

TOP CASH PAID FOR OLD GUITARS! 
1920-1980 Gibson, Martin, Fender, 
Gretsch, Epiphone, Guild, Mosrite, 
Rickenbacker, Prairie State, D'Angelico, 
Stromberg. And Gibson Mandolins/
Banjos. 1-800-401-0440

TOP CA$H PAID FOR MEN'S WRIST 
WATCHES! Rolex, Patek Philippe, 
Omega, Audemars Piguet, Vacheron, 
Cartier, Longines, Universal, Breitling. 
Chronographs, Daytona, Submariner, 
GMTMaster, Moonphase, Day Date, 
Speedmaster and more. 1-800-401-0440

CASH FOR CARS: We Buy Any 
Condition Vehicle, 2000 and Newer. 
Nation’s Top Car Buyer! Free Towing From 
Anywhere! Call Now: 1-800-864-5960.

CASH PAID for unexpired, sealed 
DIABETIC TEST STRIPS! 1 DAY PAYMENT 
& PREPAID shipping. HIGHEST 
PRICES! Call 1-888-776-7771. www.
Cash4DiabeticSupplies.com

FINAL EXPENSE INSURANCE. No 
medical exams! Premiums never increase. 
Benefi ts never go down. Aff ordable 
monthly payments. Call for a free quote! 
877-587-4169

SelectQuote is dedicated to fi nding 
a Medicare plan right for you and your 

wallet. Call 844-750-4116 today and 
receive a free quote from one of our 
multiple carriers.

DISH Network-Satellite Television 
Services. Now Over 190 channels for 
ONLY $49.99/mo! 2-year price guarantee. 
FREE Installation. FREE Streaming. More 
reliable than Cable. Add Internet for 
$14.95 a month. 800-718-1593.

Make a Connection. Real People, 
Flirty Chat. Meet singles right now! Call 
LiveLinks. Try it FREE. Call NOW: Call 
1-877-737-9447  18+

NEW AUTHORS WANTED! Page 
Publishing will help you selfpublish 
your own book. FREE author submission 
kit! Limited off er! Why wait? Call now: 
866-951-7214

HERO MILES - to fi nd out more 
about how you can help our service 
members, veterans and their families in 
their time of need, visit the Fisher House 
website at www.fi sherhouse.org

Motorcycles
WANTED OLD JAPANESE 
MOTORCYCLES KAWASAKI Z1-900 
(1972-75), KZ900, KZ1000 (1976-1982), 
Z1R, KZ 1000MK2 (1979,80), W1-650, 
H1-500 (1969-72), H2-750 (1972-1975), 
S1-250, S2-350, S3-400, KH250, KH400, 
SUZUKI-GS400, GT380, HONDACB750K 
(1969-1976), CBX1000 (1979,80) CASH!! 
1-800-772-1142 1-310-721-0726 usa@
classicrunners.com

Travel
CRUISE VACATIONS – 3, 4, 5 or 7+ 
day cruises to the Caribbean and more. 
Start planning your winter getaway or your 
next summer vacation. Royal Caribbean, 
Norwegian, Carnival, Princess and many 
more. Great deals for all budgets and 
departure ports. To search for your next 
cruise vacation visit www.NCPtravel.com

Wanted to Buy
CASH PAID- up to $25/Box for 
unexpired, sealed DIABETIC TEST STRIPS. 
1-DAYPAYMENT.1-800-371-1136

Wants to purchase minerals and 
other oil and gas interests. Send details to 
P.O. Box 13557 Denver, Co. 80201

ADVERTISE to 10 Million Homes 
across the USA! Place your ad in over 140 
community newspapers, with circulation 
totaling over 10 million homes. Contact 
Independent Free Papers of America 
IFPA at danielleburnett-ifpa@live.com or 
visit our website cadnetads.com for more 
information

Reader Advisory: The National 
Trade Association we belong to has 
purchased the above classifi eds. 
Determining the value of their service or 
product is advised by this publication. In 
order to avoid misunderstandings, some 
advertisers do not off er employment but 
rather supply the readers with manuals, 
directories and other materials designed 
to help their clients establish mail order 
selling and other businesses at home. 
Under NO circumstance should you send 
any money in advance or give the client 
your checking, license ID, or credit card 
numbers. Also beware of ads that claim to 
guarantee loans regardless of credit and 
note that if a credit repair company does 
business only over the phone it is illegal 
to request any money before delivering 
its service. All funds are based in US 
dollars. Toll free numbers may or may not 
reach Canada.

ATTORNEY

IdealService.com

PLUMBING

BBQ & OVEN
CLEANING

We come to you.
  You will be amazed 

at the transformation.

Packages start at $149

Call (858) 210-2034
CalBBQ.com

CLEANING COMPUTER SERVICES

REPAIRS!!…
iPhones, MacBooks, 

Laptops, Tablets, PC’s … 
$10.00 OFF  

WITH THIS AD!! 
619.546.7740
www.sdbytes.com

10433 Friars Rd. Ste B SD

 

BYTESSD
MACs & PCs

COMPUTER REPAIR

COMPUTER SERVICES

BUSINESS & SERVICES

SUDOKU
Fill in the blank cells using numbers 1 to 9. Each number can ap-
pear only once in each row, column and 3x3 block. Use logic and 
process elimination to solve the puzzle. 

© 2014 Janric Enterprises Dist. by creators.com

CROSSWORD     Whitewash

ANSWERS
ON PAGE 13

ACROSS
  1 Plate or run
  5 Greek island
10 Exchange
14 Harrow’s rival
15 Showing 

amazement
16 American river
17 Offi  cial report
19 Off ers
20 ___ geometry
21 Cut

23 Do handwork
24 Tears
27 Hindu garb: var.
29 Suff er from 

heat
32 More supple
35 Exclamation of 

disgust
36 Corroded
38 New Zealand 

native
39 Roman poet

41 Masks
43 Boat or board
44 Communica-

tions
46 ___ Academy
48 Observe
49 Visions
51 Nullifi ed
53 Penned
55 ___ avis
56 Hardwood
58 Obtains

60 Say strongly
64 Kind of stool
66 Capital of the 

Yukon
69 Earthen con-

tainer
70 Fisherman
71 Historic river
72 Donne pro-

duction
73 Indolent one
74 Eskimo asset

DOWN
  1 Cuts
  2 Holy Roman 

emperor
  3 Work hard
  4 Complete
  5 Gullible guy
  6 Turkish title
  7 Relief ___
  8 Begins
  9 Type of story
10 Show anguish

11 DC showplace
12 Verdi opera
13 Station
18 Roman magis-

trate
22 Stiffl  y proper
25 Egyptian god
26 Begin
28 Greek letters
29 Relish
30 Sea monster
31 Fortifi cation

33 Goofed
34 Abundant
35 Tie
37 At no time
40 Precious
42 Heroic tale
45 Urban prob-

lem
47 Pine family 

tree
50 Cooked
52 Claws

54 Light gas
56 At the summit
57 Concert num-

ber
59 Farm structure
61 Seed covering
62 ___ of Pines
63 Reward: archa-

ic
65 Block up
67 Wallet item
68 Sooner than

CLASSIFIEDS

YOUR AD HERE

Reach over 

200,000 

readers

San Diego Community

News Network

Call David 

619-961-1951
David@sdcnn.com

Get FAA approved maintenance training at campuses 
coast to coast. Job placement assistance. 

Financial Aid for qualifying students. Military friendly. 

Call Aviation Institute of Maintenance
800-481-7894

AIRLINE 
CAREERS

844-245-4092

DENTAL Insurance
Physicians Mutual Insurance Company

A less expensive way to help get the dental care you deserve

If you’re over 50, you can get coverage for about 
$1 a day*

Keep your own dentist! NO networks to worry about

NO annual or lifetime cap on the cash benefi ts 
you can receive 

No wait for preventive care and no deductibles 
– you could get a checkup tomorrow

Coverage for over 350 procedures  including 
cleanings, exams, fi llings, crowns…even dentures

FREE Information Kit
1-877-308-2834
www.dental50plus.com/cadnet

*Individual plan. Product not available in MN, MT, NH, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 
about this insurance solicitation. This specific offer is not available in CO, NY; call 1-800-969-4781 or respond for similar offer. Certificate C250A (ID: C250E; PA: C250Q); 
Insurance Policy P150(GA: P150GA; NY: P150NY; OK: P150OK; TN: P150TN)  6096C                        MB16-NM001Gc  
                            

*Individual plan. Product not available in MN, MT, NH, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 
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Sudoku & Crossword puzzle answers from page 12

With 2017 coming to a close, 
open enrollment is currently hap-
pening at most companies. Before 
tossing aside the large package of 
materials, take the time to under-
stand and choose your employee 
benefi ts wisely. Many employers 
offer generous benefi ts that can 
save money and help protect your 
future.

Here are seven common em-
ployee benefi ts to consider for the 
new year.

Health insurance: Hopefully, 
you will get this benefi t automat-
ically. If not, visit CoveredCA.
com to sign up for health insur-
ance. Even perfectly healthy 
people can get sick, break an 
arm or smash a fi nger. It’s a per-
sonal choice between selecting a 
Preferred Provider Organization 
(PPO) or a less expensive Health 
Maintenance Organization (HMO) 
plan. Regardless of which you 
choose, consider a high-deductible 
plan. This will allow you to open 
a Health Savings Account where 
you can contribute pre-tax money 
to pay for medical expenses.

Retirement savings: Most 
larger companies will match part 
or all your contribution to a re-
tirement savings account like a 
401(k), 403(b) or Thrift Savings 
Plan (TSP). The most common 
employer match is a 50 percent 
match on the fi rst 6 percent of 
wages you contribute. That is a 3 
percent bonus every year. Don’t 
pass up free money! Always con-
tribute at least as much to get 
the full match from your employ-
er savings plan – whether it’s a 
401(k), 403(b) or TSP.

Short-term disability in-
surance: Short-term disabilities 
are typically covered by sick pay 
or state disability programs. 
There is no need to buy additional 
coverage. It is expensive and you 
should already have emergency 
cash set aside to cover three to six 
months of pay. Instead of getting 
this insurance, save what you 
would have paid in premiums into 
an emergency fund.

Long-term disability insur-
ance: You need this coverage! 
Long-term disability insurance 
protects future earnings if you 
become disabled for more than six 

months. A policy through work 
is usually cheaper than getting 
an individual policy. If you are 
self-employed, look for a large, 
professional organization that 
offers long-term disability cover-
age as a membership benefi t. For 
example, a fi nancial planner can 
join the National Association of 
Personal Financial Advisors and 
get long-term disability insurance 
through the organization. Almost 
every occupation has a national 
association and many offer this 
coverage.

Life insurance: Many large 
employers offer some free life 
insurance as a benefi t. Typically, 
the benefi t is one or two times 
your salary. In general, you don’t 
need life insurance if you don’t 
have dependents. However, if it’s 
free through your employer, take 
it. Some employers also offer addi-
tional life insurance for a monthly 
premium. You might want to 
consider an individual term life 
policy to:

Have more predictable or af-
fordable premiums. (Employer 
life insurance premiums increase 
every fi ve years at ages 25, 30, 35, 
etc.)

Ensure you have coverage if 
you change jobs.

Group legal: Legal insurance 
isn’t offered everywhere. If your 
employer offers it, consider sign-
ing up if you haven’t done your 
estate documents. You’ll save 
several hundred dollars on estate 
documents while using a group 
legal benefi t.

Dependent Care Flex 
Spending Account: Use this 
account to pay for child care costs 
(or any dependent) using pre-tax 
money. It will save you money 
if you understand the rules. Be 
careful of the “use-it-lose-it” pro-
visions. The account needs to be 
fully spent each year – otherwise 
you forfeit any unused balance. 

These are the primary benefi ts 
that most companies offer their 
employees. Be sure to sign up 
during the open enrollment peri-
od to be covered for 2018. You’ve 
earned it!

—Steve Doster, CFP, is the 
fi nancial planning manager at 
Rowling & Associates, a fee-on-
ly wealth management fi rm in 
Mission Valley helping individu-
als create a worry-free fi nancial 
life. Read more articles at rowling.
com/blog.■

Smart choices for your 
2018 employee benefi ts

Although our community 
is seeing consistent declines 
in commercial real estate va-
cancy rates, Mission Valley 
remains one of the healthiest 
offi ce markets in the county. 
This can be attributed in 
part to the stability of the 
region. The tenant mix in 
Mission Valley consists of 
primarily low-volatility or-
ganizations such as business 
services, real estate, gov-
ernment entities, education, 
medical systems and govern-
ment contractors.

Perhaps due to this sta-
bility and lack of innovative 
development, Mission Valley 
has been neglected for de-
cades. There hasn’t been 
much excitement generated 
here in the past 15 years. 
However, several plans are 
set to change that, with the 
potential to positively impact 
the market for decades to 
come.

Here is a look at some of 
the signifi cant projects that 
are either underway or cur-
rently on the drawing board.

AMP&RSAND
The former home of The 

San Diego Union-Tribune 
is the planned site of 
AMP&RSAND, a modern, 
330,000-square-foot campus 
stocked with amenities. The 
two 165,000-square-foot 
buildings on site include a 
repositioned fi ve-story offi ce 
tower (where reporters used 
to work) and an adjacent 
three-story building which 
formerly housed a printing 
press. A new interior design 
for the buildings will have 
an industrial loft feel, includ-
ing exposed brick, concrete 
pillars, high ceilings and 
oversized windows.

There are also plans for a 
64,000-square-foot outdoor 
gathering space, an amphi-
theater for group functions 
and a central meeting area 
set under a large fi cus tree 
planted by former U-T owner 
Helen Copley. Amenities will 
include a fi tness studio with 
spa-quality locker rooms, 
concierge services, a café and 
a bike center.

Former Qualcomm 
Stadium site

There are dueling pro-
posals regarding what to do 
with the site of the former 
Qualcomm Stadium (now 
called the San Diego County 
Credit Union Stadium) on 
Friars Road. The proposal 
for “SoccerCity,” a 168-acre 
site by FS Investors, calls for 
4,800 residential units, 3.1 
million square feet of offi ce 
and retail space, 350 hotel 
rooms, 55 acres of green 
space and a 22,000-square-
foot stadium built for a pro-
fessional soccer team.

It’s likely that voters 
will decide in 2018 on how 
this site will be developed. 
Backers of a competing 
plan, “SDSU West,” want 
to expand San Diego State 
University’s campus to the 
location with a mixed-used 
development that includes 
facilities for SDSU admin-
istrative buildings, class-
rooms and student housing; 
commercial, technology and 
offi ce space; a river park 
with walking and biking 
paths or trails; retail space; 
hotels; and a football stadi-
um large enough for SDSU’s 
football team, which could 
accommodate a professional 
football or soccer team. (For 
more information about the 
“SDSU West” plan, see our 
article on Page 2.)

Civita
This 230-acre, mixed-use, 

master-planned community 
is already fl ush with 4,780 
units of residences and 
60-plus acres of parks and 
open space. Still to come is 
a 480,000-square-foot retail 
center and 420,000 square 
feet of offi ce campus.

Riverwalk Golf Course
If plans fall into place, by 

2023 the 27-hole golf course 
will be replaced by a $2 bil-
lion Riverwalk project with a 

master-planned community 
of housing, offi ces, retail 
shopping and parkland. 
Currently, Riverwalk is still 
awaiting San Diego City 
Council approval.

Riverwalk could include 
4,000 housing units in mid-
rise buildings, 1 million 
square feet of offi ce develop-
ment on 20 acres located at 
the southeast corner of the 
site and 80 acres of a park 
with trails and recreational 
spaces. Some confi guration 
of 18 holes of golf would also 
be revitalized. Additionally, a 
new trolley stop is envisioned 
for east of Via Las Cumbres.

Mid-Coast Trolley 
Extension

Speaking of trolley news, 
the Metropolitan Transit 
System is well underway 
on the Mid-Coast Trolley 
Extension that will add 
new tracks starting in Old 
Town and heading north to 
University City.

Service is scheduled to 
begin in 2021. For the fi rst 
time, the business and ed-
ucational communities of 
Mission Valley, Downtown 
and University Town Center 
will be linked via usable 
public transportation.

The old fable notes that 
slow and steady wins the 
race. While Mission Valley 
has been a steady player 
for some time, the mar-
ket is currently on its toes 
and poised to race forward 
with a number of exciting 
possibilities.

—Zach Millrood is a 
senior vice president at real 
estate fi rm Hughes Marino, 
where he passionately ded-
icates himself to protecting 
his clients’ interests. Contact 
him at zach@hughesmarino.
com or linkedin.com/in/
zachmillrood. For more infor-
mation, visit hughesmarino.
com/san-diego.■
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Big plans on the horizon for Mission Valley
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The Toronto native admits 
that while acting and writ-
ing music has been a lifelong 
passion, the vulnerability of 
putting his own stuff out to the 
world is new.

“I’d been a songwriter and 
performer for most of my life, 
but I always sang other people’s 
songs,” he said. “When I was 
auditioning for Broadway or 
musical theater, I’d get far, but 
I think the problem was the 
believability factor because I 
couldn’t connect with the story. 
I realized very quickly that my 
dream was misguided.”

James, who celebrated his 
33rd birthday earlier this 
month, made a pact with him-
self on the day he turned 32: 
he would release his own music 
within a year.

“Christmas on our Own” was 
born in mid-December 2016 – a 
few weeks after that decision 
was made.

At the time he penned the 
lyrics, James and his hus-
band had recently moved from 
Canada to San Diego. James 
wanted to be closer to Los 
Angeles to pursue his career, 
so the couple was debating long 
distance. When an opportunity 
for his husband to finish up 
schooling in San Diego arose, 
they pounced.

Although there was zero 
chance they’d head back to the 
cold to spend Christmas with 
their families, there was the 
unmistakable appeal of spend-
ing the holidays on their own.

“It took me about two days 
to write it, and with the time 
I spent producing it, it took 
about a week in total,” he said. 
“I came up with the hook, or 

the catchiest part of the song, 
and I just couldn’t get it out of 
my head. I couldn’t afford a gift 
for my husband, so I got him a 
song.”

The reception from his hus-
band, and his family, was far 
beyond what he expected.

“Everyone was telling me 
[the song] was so much better 
than they thought it would be,” 
he continued. “People didn’t 
know I was starting to take 
songwriting seriously.”

After that, James pressed 
pause and left it be. While he 
felt the song would be great 
to pitch to production studios 
for use in television or holiday 
movies, he admittedly missed 
those deadlines.

Toward the end of summer 
2017, he realized his deadline 
for releasing music was fast 
approaching.

“I had just finished doing a 
show with the San Diego Gay 
Men’s Chorus (SDGMC) and 
the next day, I was lying by the 
pool and realized the next show 
would be the holiday show,” he 
said. “I thought this would be 
a great platform to share my 
music because the song is cute, 
relatable and catchy.”

SDGMC Artistic Director, 
RC Haus, agreed.

“The moment I heard his 
song, I knew I had to include 
it in our program,” Haus said. 
“With all the traditional holiday 
music we do, it is refreshing to 
have a new, pop-styled catchy 
holiday song. Many of the great 
holiday songs we all know and 
love were written by people far 
away, and frankly, long gone.

“But here is a great new 
song written by someone 

who lives right in our city. I 
wouldn't be surprised if some 
major artist picks this song up 
and records it in the future.”

With the 100-strong SDGMC 
as backup, James will show-
case “Christmas on our Own” 
as part of the chorus’ annual 
holiday show, “Jingle” on Dec. 
9 and 10. The track was also 
released on iTunes, Spotify and 
other streaming services in 
early November.

“I finally decided it was 
time,” he said. “Getting people 
to hear your music is the hard-
est part, but 100 percent of peo-
ple who hear it say they love it. 
They’ve told me this is a great 
song that makes them feel good 
when they listen to it.

“I guess what I hope people 
have as their greatest take-
away, is that I want them to 
enjoy it and download it. I hope 
people love the holiday song 
and that they hang on to see 
what’s next.”

James will perform as part 
of the San Diego Gay Men's 
Chorus in “Jingle,” at 8 p.m. 
Saturday, Dec. 9, and at 3 p.m. 
on Sunday, Dec. 10 at the his-
toric Balboa Theatre, located 
at 868 Fourth Ave., Downtown. 
For tickets, visit sdgmc.org.

—Margie M. Palmer is a 
freelance writer who has been 
racking up bylines for over a de-
cade. Reach her at mmpst19@
gmail.com.■

 uDC James, from page 1

DC James’ single “Christmas on our Own” is now available on iTunes and 
Spotify. (Courtesy Nicole Smith Photography)

James (foreground) on stage with the San Diego Gay Men’s Chorus for “Jingle” 
at Sycuan, Dec. 2 (Courtesy SDGMC)

GULLS PLAYER 
LAUNCHES STUDENT 
SCHOLAR PROGRAM

A player with the San 
Diego Gulls hockey team has 
announced a scholarship for 
young students that he is 
launching with his wife. Jordan 
Samuels-Thomas, a left wing 
with the local American Hockey 
League (AHL) affiliate, made 
the announcement Nov. 24 at 
Valley View Casino (formerly 
known as the San Diego Sports 
Arena) during a game with the 
Bakersfield Condors.

Called the Samuels-Thomas 
Scholars Academic Excellence 
Program, it will honor students 
on a monthly basis for academic 
performance, classroom partici-
pation and leadership skills. The 
program’s goal is to make a pos-
itive impact with youth in local 
elementary schools and motivate 
students in the classroom to ac-
complish their educational goals. 
The program will also recognize 
special education students at the 
middle school level.

Each student recognized will 
receive a backpack filled with 
school supplies, tickets for the 
honoree and his/her family to 
a Gulls game, and a meet-and-
greet with Samuels-Thomas and 
other players after the game.

“My wife and I are thrilled 
to create the Samuels-Thomas 
Scholars program,” Samuels-
Thomas said in a press release. 
“Education has and always will 
be important to our family. San 
Diego’s vibrant and diverse com-
munity has blessed us with the 

opportunity to work with kids 
from all walks of life and reward 
them for their academic efforts 
and achievements. Our efforts 
are focused to encourage kids 
to keep working hard no matter 
what adversity they face.”

For more informa-
tion about the Gulls visit 
SanDiegoGulls.com.

MONEY RAISED FOR 
NONPROFIT’S SERVER

On Nov. 16, the San Diego 
River Park Foundation (SDRPF) 
successfully raised $2,263 to 
replace its server, which crashed 
on Nov. 9. The server is crucial 
for the environmental non-
profit’s daily operations, many 
of which directly benefit the 
Mission Valley region.

Community members rallied 
together to raise the necessary 
money in under a week. Thirty 
individuals or businesses – in-
cluding three anonymous do-
nors – contributed to the cause, 
according to the SDRPF web-
site. The organization expressed 
gratitude on their Facebook 
page, along with a picture of the 
new, installed server.■

 uBriefs, from page 3

The new server in the SDPRF office. 
(Courtesy of Facebook)

14 Mission Valley News | Dec. 8, 2017 – Jan. 11, 2018 FEATURE



Mission Valley News
COMMUNITY AND ARTS & ENTERTAINMENT CALENDAR

Jungle Bells
at San Diego Zoo

Ring in the holidays at San 
Diego Zoo with seasonal dec-
orations, animal experiences, 
costumed characters and live 
entertainment. 9 a.m.-8 p.m. 
at 2920 Zoo Drive. Through 
Jan. 1, 2018. Note: closes at 
5 p.m. Christmas Eve. Visit 
sandiegozoo.org.

Jamila Woods
Singer-songwriter Jami-
la Woods brings her soul-
ful voice to San Diego. $12-
$14. This is a 21-and-older 
show. 8:30 p.m. at Soda Bar, 
3615 El Cajon Blvd. Visit bit.
ly/2kmXgAx.

‘The Nutcracker’
San Diego Civic Youth Ballet 
performs this holiday classic. 
7 p.m. at Casa del Prado The-
ater in Balboa Park. $12-$18. 
Visit sdcyb.org.

91X WREX the Halls
91X invites you to their WREX 
the Halls, part of their Decem-
ber to Remember Concert Se-
ries. Lineup includes The Lu-
mineers, Vance Joy, DREAM-
CAR and The War on Drugs. 
Tickets start at $45 at bit.
ly/2jVMQEf. 5 p.m. at Valley 
View Casino, 3500 Sports Are-
na Blvd. Visit bit.ly/2jVGUex.

Old Town
Saturday Market

Support local artisans and 
buy paintings, photogra-
phy, pottery and more. Free. 
9 a.m.-4:30 p.m. at Harney 
Street and San Diego Ave-
nue, Old Town. Also held on 
Sundays. Visit oldtownsatur-
daymarket.com.

Home 4 the Holidays 
Celebration

Bring your adopted pup and 
celebrate at this holiday 

extravaganza in Old Town. 
The event features shopping, 
music, drawings and pho-
to opportunity with Santa 
Paws. Free; $10 donation to 
participate in holiday-themed 
pet costume contest. 11 a.m.-
2 p.m. at Bazaar Del Mun-
do, 4133 Taylor St. Visit bit.
ly/2kodMAw.

‘The Nutcracker’
San Diego Civic Youth Ballet 
performs this holiday classic. 
7 p.m. at Casa del Prado The-
ater in Balboa Park. $12-$18. 
Visit sdcyb.org.

Voices of Christmas
Write Out Loud presents an 
evening of American holi-
day stories, poetry and mu-
sic. Performances by Steven 
Lone, Walter Murray, Michael 
Buckley, Veronica Murphy 
and Walter Ritter. Featuring 
Mark Danisovzsky on piano. 
$25. 7 p.m. at Old Town The-
atre, 4040 Twiggs St. Visit 
writeoutloudsd.com.

‘The Halifax Explosion’
Judith Levine presents the 
fi lm “The Halifax Explosion” 
accompanied with a per-
sonal story of her parents 
who were in Halifax when 
it happened. Free. 1 p.m. at 
the College Avenue Center, 
6299 Capri Drive. Visit bit.
ly/2pPTBZx.

Old Town Community 
Planning Group

3:30 p.m. at The Whaley 
House, 2476 San Diego Ave. 
Visit bit.ly/2kqllX9.

Knit-a-Bit Knitting
and Crochet Circle

Bring your own knit or cro-
chet project to work on while 
spending time with others 
who share your talent. 12:30-
2 p.m. at Mission Valley Li-
brary, 2123 Fenton Parkway. 
Visit bit.ly/2A960Sd.

Toy & Blanket Drive
This holiday social benefi ts 
Imperial Court’s Toys for 
Kids drive. 6-8 p.m. at Cal-
ifornia Bank & Trust, 3737 
Fifth Ave. in Hillcrest. Visit 
gsdba.org.

Hanukkah Party
Enjoy latkes, jelly donuts (suf-
ganiyot) and menorah lighting. 
Entertainment by Debra Davis 
and members of Second Avenue 
Klezmer. Free. Noon at the Col-
lege Avenue Center, 6299 Capri 
Drive. Visit bit.ly/2pPTBZx.

Ales N Rails Ugly
Beer Tasting

Beer lovers: join us with your 
ugly Christmas sweater and 
hop aboard to combine some 
of your favorite things: Ales, 
Rails and ugly Christmas 
sweaters. 6-9 p.m. at San Di-
ego Model Railroad Museum, 
1649 El Prado in Balboa Park. 
Visit bit.ly/2nm4ENY.

Ugly Sweater
Gaslamp Pub Crawl

This guided tour includes ex-
clusive drink specials at each 
venue and complimentary 
VIP entry at every stop. Plus, 
you’ll be invited to a festive 
pub crawl after-party. Make 
sure to wear your ugly holiday 
sweater! 7 p.m. at The Com-
mons Bar, 901 Fourth Ave. 
Visit bit.ly/2AJSlka.

Right-to-Die fi lm series
Hemlock Society of San Di-
ego presents a screening of 

“Youth in Oregon,” part of 
their Right-to-Die fi lm series, 
about a retired doctor who 
wishes to cease treatment for 
a condition, only to be met 
with family outrage at his 
decision. Discussion to follow. 
Free. 1:30 p.m. at Mission 
Valley Library, 2123 Fenton 
Parkway. Visit bit.ly/2kIUipF.

Mission Valley Library 
Book Club

Join fellow book nerds to read 
and discuss a selected book 

each month. December’s se-
lection is “Twelve Days of 
Christmas” by Debbie Ma-
comber, available for check-
out at the library. 6:30-8 p.m. 
at Mission Valley Library, 
2123 Fenton Parkway. Visit 
bit.ly/2A960Sd.

Friends of the Library 
meeting

Friends of the Library and 
Mission Valley Library 
staff will provide updates 
on upcoming projects, goals 
and more. 6-7 p.m. at Mis-
sion Valley Library, 2123 
Fenton Parkway. Visit bit.
ly/2A960Sd.

San Diego Gulls
vs. Ontario Reign

See American Hockey League 
on the ice. 7 p.m. Valley 
View Casino Center, 3500 
Sports Arena Blvd. Visit bit.
ly/2BpiEbR.

‘Miracle on 34th Street:
A Live Musical Radio Play’

The heartwarming holiday 
classic retold in the tradi-
tion of a live 1940s-era radio 
broadcast. When a depart-
ment store Santa claims he’s 
the real Kris Kringle, his 
case gets taken all the way to 
the Supreme Court. Through 
Dec. 24. 2 p.m. at Horton 
Grand Theatre, 444 Fourth 
Ave. Visit bit.ly/2zSJsF3.

San Diego Gulls
vs. Tucson Roadrunners

See American Hockey League 
on the ice. 7 p.m. at Valley 
View Casino Center, 3500 
Sports Arena Blvd. Visit bit.
ly/2BAfXUK.

Knit-a-Bit Knitting
and Crochet Circle

Bring your own knit or cro-
chet project to work on while 
spending time with others 

who share your talent. 12:30-
2 p.m. at Mission Valley Li-
brary, 2123 Fenton Parkway. 
Visit bit.ly/2A960Sd.

SDCCU Holiday Bowl
Washington State Cougars 
and Michigan State Spartans 
play in this college football 
game played annually in San 
Diego. Tickets start at $45 at 
bit.ly/2BzgiXV. 6 p.m. kickoff 
at San Diego County Credit 
Union Stadium, 9449 Friars 
Road. Visit bit.ly/2BBwcAY.

Chris D’Elia
Comedian Chris D’Elia 
brings his stand-up routine to 
the Gaslamp. Tickets start at 
$47 at livemu.sc/2BChkm1. 7 
p.m. at House of Blues. Note: 
There will also be a 10 p.m. 
show. Visit bit.ly/2BBUYB2.

Craft Beer New Year
Stone Brewing is hosting a 
New Year’s Eve party. Receive 
three drink tokens good for 
house wines and draft beer, 
one specialty glass of Cava 
Commemorative glassware, 
and food stations with heavy 
appetizers and desserts. Al-
so features a live band, DJ, 
photo booth and games. 8:30 
p.m.-1 a.m. at Stone Brewing 
World Bistro & Gardens, 2816 
Historic Decatur Road. Visit 
bit.ly/2zTH7cI.

‘Hamilton’
Broadway San Diego pres-
ents “Hamilton,” the story 
of America then, as told by 
America now. The play fea-
tures a score that blends hip-
hop, jazz, blues, rap, R&B, 
and Broadway. Appropriate 
for ages 10 and older, since 
there is some strong language. 
7-10 p.m. at San Diego Civic 
Theatre, 1100 Third Ave. Vis-
it bit.ly/2zUoMwf.

San Diego Gulls
vs. San Jose Barracuda

See American Hockey League 
on the ice. 7 p.m. at Valley 
View Casino Center, 3500 
Sports Arena Blvd. Visit bit.
ly/2BCenlt.

The Iron Maidens
The world’s only female Iron 
Maiden tribute band will 
perform with special guests 
Fred Barchetta, Rammoth 
and RDG. Tickets are $20. 
This is a 21-and-older show. 
7:30 p.m. at Brick by Brick, 
1130 Buenos Ave. Visit bit.
ly/2BBDpRt.

San Diego Sockers
vs. Soles de Sonora

See indoor soccer on the fi eld. 
5:05 p.m. at Valley View Ca-
sino Center, 3500 Sports Are-
na Blvd. Visit bit.ly/2kn24G5.

Old Town
Saturday Market

Support local artisans and 
buy paintings, photogra-
phy, pottery and more. Free. 
9 a.m.-4:30 p.m. at Harney 
Street and San Diego Ave-
nue, Old Town. Also held on 
Saturdays. Visit oldtownsat-
urdaymarket.com.

Knit-a-Bit Knitting
and Crochet Circle

Bring your own knit or cro-
chet project to work on while 
spending time with others 
who share your talent. 12:30-
2 p.m. at Mission Valley Li-
brary, 2123 Fenton Parkway. 
Visit bit.ly/2A960Sd.

Old Town Community 
Planning Group

3:30 p.m. at The Whaley 
House, 2476 San Diego Ave. 
Visit bit.ly/2kqllX9.■
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