
A ‘sad’ report on San Diego River trash
Jeff  Clemetson 
Editor

Last month, the San Diego River 
Park Foundation (SDRPF) 

released its annual State of the 
River Report — and, according 
to SDRPF CEO Rob Hutsel, the 
results are “kind of sad.”

The annual report is a fi eld 
survey of issues along the low-
er 20 miles of the river, where 
volunteers record the amount 
and types of trash along the 
river, as well as collect data 
on non-native plants, broken 
benches and graffi ti.

During the “October River 
Blitz,” 107 people came out 
over two weekends, donated 
over 494 volunteer hours and 
documented 170,000 pounds 
of trash along river between 
Friars Road and Interstate 5.

“The part that’s even sadder 
to me is that amount is 91.9 
percent of all the trash that 
was surveyed along the 20 
miles,” Hutsel said.

The report also found that 
there are 56 active homeless 
encampments in Mission Valley, 
as well as a concentration 
of abandoned encampments 

located near the MTS ponds in 
western Mission Valley.

“This is probably the worst 
area along the entire riv-
er,” Hutsel said, adding that 
SDRPF is starting to work with 
MTS to get permission to go on 
the property to help clean out 
the trash in that area.

Once that happens, the area 
should see improvements like 
neighboring areas along the 
river have seen.

“The good news is, if you go 
immediately downstream to 
where the Little League fi eld 
is, all the way down toward 
I-5/Pacifi c Highway/Morena 
Boulevard, as of last [month] the 
entire site is clean,” Hutsel said. 

“When I started picking up trash 
16, 17, 18 years ago in this area, 
I couldn’t even imagine the day.”

Improv theater in Old Town
offers performances, classes

David Dixon

Old Town Improv Co. only 
opened in November, but 

the crew behind the scenes have 
been in the comedy world for 
years. Founder, Donny Dunstone, 
was a stand-up comedian for 
decades and did improv at 
Sacramento Comedy Spot.

Dunstone’s goal was to open 
his own theater. After fully com-
mitting to his dream, he brought 
several improv artists to aid him 
in opening Old Town Improv Co. 
One of the employees is market-
ing and community relations 
specialist, and ensemble per-
former, Phillip Ongert. 

Like Dunstone, Ongert had 
experience with performing. He 

worked at The Second City in 
Las Vegas (which closed in 2008) 
and studied at The Groundlings 
in Los Angeles. 

See IMPROV page 5  ê

MARK YOUR 
CALENDARS
•Due to the New Year's 

Day holiday, the Mission 
Valley Planning Group's and 
Design Advisory Board's Jan-
uary meetings may be post-
poned or canceled. Visit bit.
ly/2h7RBbs for updates.•Mission Valley Commu-
nity Update Plan Subcommit-
tee will meet at 3 p.m. Friday, 
Jan. 13, 2017.  ■

See RIVER page 16  ê

(above) Old Town Improv, Co. actors pose for a shot to promote their “Book 
Club” show called “Kid Detectives” that was held on Nov. 19.; (right) Donny 
Dunstone (Facebook)

San Diego River Park Foundation volunteers cleaning up the San Diego River (Facebook) 
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Parade of Lights
expands and delights

This year's theme will tip a hat 
to San Diego Zoo's birthday

Gina McGalliard

Although we may not get a 
snowy “white Christmas” here 
in sunny San Diego, we do have 
our own coastal-themed holiday 
tradition: the San Diego Bay 
Parade of Lights, a procession 
of more than 80 decorated 
boats.

The parade, now in its 45th 
year and primarily sponsored 
by the Port of San Diego’s 
Tidelands Activation Program, 
will have the theme, “It Began 
with a Roar — San Diego Zoo 
Celebrates 100 Years.”

“We thought it was very 
important to incorporate the 
100th anniversary of the Zoo 
since it’s such an iconic location 
in San Diego and has had such 
an impact on San Diego,” said 
Katie Schaa, public relations 
representative for the parade.

“Everybody on our committee 
are animal lovers, especially 
me,” added Joni Geis, who is 
in charge of sponsorships and 
donations and has worked with 
the parade for 15 years.

“It’s a challenge for the 
boaters, and we really respect 
and appreciate everything 
that they do to go through 
this,” Geis said. “They do it 
two nights a year; they create 
their boat to come up with 

something — some of them 
are so artistic. Some of them 
are so creative.”

“The boaters I can tell you 
are very excited about [the 
theme],” said parade chairman, 
Larry Baumann. “I’ve seen 
glimpses of some of the ideas 
people have and I suspect that 
there’s going to be a lot of gi-
raffes, because sailboat masts 
lend themselves to being a gi-
raffe neck.”

The parade route will also 
be longer this year, commenc-
ing as usual in Shelter Island 
before sailing past Harbor 
Island, the Embarcadero and 
Seaport Village, then travel-
ing past the newly refurbished 
pier at Cesar Chavez Park in 
Barrio Logan before circling 
back and ending at the Ferry 
Landing in Coronado.

“For the fi rst time, we’ve 
decided to go further down and 
then bring the parade around 
so that it crosses the bay and 
heads to Coronado,” Geis said. 
“So we’re trying to bring that 
community in and make them 
feel more a part of the parade, 
because they’ve got a great 
park down there, Chicano Park. 
The area is a very artistic area 
— it’s just such a neat place.”

Any boat owner — whether 
that is of a small motorboat, 
yacht, or sailboat — can 

participate in the parade for 
a $50 entry fee. About 90 per-
cent of participants are recre-
ational boat owners, Geis said.

The event typically draws 
approximately 100,000 specta-
tors, who will have the oppor-
tunity to learn more about the 
participating boats if they watch 
the parade near one of the two 

announcer’s areas: the Coronado 
Ferry Landing and the Maritime 
Museum on the Embarcadero.

Organizers said the parade 
has the added bonus of being a 
boon to waterfront businesses.

“The two Sunday nights this 
year, the 11th and the 18th, 
would be very soft nights for 
businesses on the bay if it weren’t 

for the parade,” Baumann said, 
adding that it was the boating 
community’s gift to San Diego.

Parade judges, not neces-
sarily boaters themselves, will 
consist of a diverse cross-sec-
tion of the local community, 
with representatives from the 
San Diego Police Department, 
San Diego Zoo Global, United 
Airlines and the military.

“We try to keep the judging 
very diverse, so that there’s lots 
of people from different back-
grounds,” Schaa said. 

On Jan. 10, an awards 
banquet will be held at Tom 
Ham’s Lighthouse, one of two 
restaurants on the bay owned 
by Baumann. Two dinner tick-
ets to the banquet are included 
with the parade entry fee.

This year’s raffl e-determined 
grand prize is a Star Clippers 
cruise for two, and Schaa 
described their vessels as 

“gorgeous, gigantic, old-school 
sailboats.” Participants must 
be in both nights of the parade 
to qualify for awards.

The Best in Theme prize, 
decided by judges, will be a sev-
en-night UnCruise Adventures 
vacation, to either Costa Rica 
and Panama, or Mexico’s Sea 
of Cortez. Geis also noted that 
Star Clippers has been a spon-
sor for fi ve years.

Other prizes are also up for 
grabs.

“We try to get enough prizes 
that everybody walks away 
with something,” Geis said. 
“The awards dinner has become 
so popular, we now have about 
300 people that attend. So it’s a 
really wonderful evening.”

The San Diego Bay Parade of 
Lights will be held on two consec-
utive Sunday nights, Dec. 11 and 
18, starting in Shelter Island at 
5 p.m. The parade lasts approxi-
mately two hours. For more infor-
mation, visit sdparadeofl ights.org.

—Gina McGalliard is a local 
freelance writer. Contact her at 
ginamcgalliard@gmail.com or 
follow her blog, ginamcgalliard.
com/mcgalliardmatters.■

The "Best of Power, 32-feet and under" winner from last year's Parade of Lights makes its way through the bay. (Photo by 
Marv Sloben)

VIEW FINDER.

Anywhere you look, there’s something to love. The community’s chic aesthetic, the easy Mission Valley locale, the 

myriad open spaces — Civita is San Diego’s fi rst true urban sanctuary. Inside, the homes are sunlit and airy, some 

elevated to capture the surrounding hills and city lights. Outside, the energetic vibe is everywhere: at the dog parks 

and the people parks and the 14-acre Civita Park, now under construction. We’re talking twilight concerts in the outdoor 

amphitheater, a community garden, a playing fi eld to let the kids loose, and much more. Life at Civita, Happily Ever After.

Civita Boulevard off  Mission Center Road   civitalife.com
Single-Family Homes  |  Single-Level Condos  |  Luxury Apartments

Civita is a master plan development of Quarry Falls, LLC. All information is accurate as of date of publication, but information and pricing is subject to change at any time.
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Make the seasons bright
Jeff  Clemetson

Generous donations are a 
sure way to brighten up a char-
ity and the work it does. And 
for one lucky, local organization, 
a recent donation made it liter-
ally brighter.

On Nov. 17, San Diego 
Center for Children (SDCC) 
received the gift of the sun 
from Sullivan Solar Power in 
the form of a 10-kilowatt solar 
system installed on the roof of 
its Linda Vista headquarters 
at 3002 Armstrong St.

“This was a very transfor-
mational contribution that 
Sullivan Solar has made 
because it allows us to really 
become a more sustainable or-
ganization; it provides us with 
very signifi cant savings that 
then we can use our money to 
better serve the community; 
and it also provides us an op-
portunity to provide education 
to the youth we serve about the 
benefi ts of solar power and sus-
tainability,” SDCC president 
Moisés Barón said.

SDCC is the oldest nonprofi t 
in San Diego and provides a 
comprehensive range of thera-
peutic activities and services for 
children and youth who experi-
ence mental, emotional and be-
havioral disorders, Barón said.

It is the SDCC’s commit-
ment to children that attracted 
Sullivan Solar Power to donate 
to the organization.

“At the core of what we do is 
we’re trying to make the world 
a better place for our children 
and our grandchildren and San 
Diego Center for Children has 
a 130-year history of doing the 
exact same thing,” said Daniel 
Sullivan, president and founder 
of Sullivan Solar Power.

In addition to the solar sys-
tem, Sullivan is also giving 
SDCC $500 from every system 
he has sold since July 2016 to 

SDCC — a cash donation of 
over $116,000. The solar sys-
tem is expected to save SDCC 
over $170,000 in electrical costs 
over the next 25 years.

“That’s money better used 
helping the children rather 
than lining the pockets of 
SDG&E,” he said.

Most of the charities that 
Sullivan partners with only 
receive the cash donations, but 
because SDCC had a large 
facility, it made sense to also 
donate a solar system.

“San Diego Center for 
Children is unique in that it has 
a facility that they have for the 
children to utilize,” Sullivan 
said. “Other organizations have 
an offi ce and they go out and 
do their good work out in the 
community, so it wouldn’t make 
sense to put a solar system of 
ours on some small offi ce. It 
would be better to focus con-
tributions or any sort of effort 
toward the broader mission out-
side of the facility.”

Sullivan said every year his 
company partners with char-
ities to advance their mission, 
as long as that mission aligns 
with the mission of Sullivan 
Solar Power.

“Anyone that’s promoting the 
use of renewable energy, and 
particularly the use of renew-
able energy that benefi ts the 
broader community as opposed 
to a select few, is an organiza-
tion that makes sense for us to 
partner with,” he said.

And now that it has solar 
panels, Barón sees SDCC’s 
mission aligning with that of 
Sullivan’s.

“Our hope is in the future, 
given this very signifi cant ini-
tial step, we will continue mov-
ing in the direction of making 
the rest of the facility effi cient 
from an energy point of view,” 
he said.

More holiday cheer 
for SDCC

On Dec. 8, SDCC received 
another generous gift — 12 
Christmas trees delivered to 
the Linda Vista headquarters 
and two additional trees deliv-
ered to locations in La Mesa 
and South Bay. 

The trees were a gift from 
Mission Federal Credit Union, 
and volunteers from the bank 
joined children and SDCC staff 
in decorating them.

“Mission Fed is excited to be 
part of the San Diego Center 
for Children team this holi-
day season,” Angie Lasagna, 
Mission Fed vice president of 
community relations, said in 
a press statement. “Our em-
ployees truly fi nd fulfi llment 
in going into the community 
to help bring cheer to those in 
need, and with a special event 
like this, we can help the chil-
dren share in the joy of the 
holiday season.”

The decorated trees were 
put up just in time for SDCC’s 
Wacky Wonky holiday event on 
Dec. 11 from 11 a.m. to 3 p.m.

SDCC will turn the Linda 
Vista campus into a won-
derland for the children and 
families it serves. The event 
is a holiday donation drive 
and will feature special activ-
ities, festive food and drinks, 
live holiday music, Vespa 
Motorsport’s Scooter Toy Run, 
pictures with Santa and a 
special appearance by Willy 
Wonka. 

Admission is an unwrapped 
toy or gift card of $25 or more 
or a monetary donation to 
SDCC. To RSVP, view the 
Center’s wish list or donate, 
visit: centerforchildren.org/
wacky-wonky-wonderland.

—Reach Jeff Clemetson at 
jeff@sdcnn.com.■

Santa Claus and Dr. Seuss characters at last year’s holiday event at San Diego 
Center for Children (Courtesy of San Diego Center for Children)

Sullivan Solar Power technicians install panels on the roof of the San Diego 
Center for Children in Linda Vista. (Courtesy of Sullivan Solar Power)

How to Sell High: Avoid these 
Mistakes When Selling Your 
Mission Valley Home

Mission Valley  - When you decide to sell your home, setting your 
asking price is one of the most important decisions you will ever 
make. Depending on how a buyer is made aware of your home, price 
is often the fi rst thing he or she sees, and many homes are discarded 
by prospective buyers as not being in the appropriate price range 
before they’re even given a chance of showing.

Your asking price is often your home’s “fi rst impression”, and 
if you want to realize the most money you can for your home, it’s 
imperative that you make a good fi rst impression.

This is not as easy as it sounds, and pricing strategy should not 
be taken lightly. Pricing too high can be as costly to a home seller 
as pricing too low. Taking a look at what homes in your neighbor-
hood have sold for is only a small part of the process, and on its 
own is not nearly enough to help you make the best decision. A 
recently study, which compiles 10 years of industry research, has 
resulted in a new special report entitled “Home Sellers: How to 
Get the Price You Want (and Need)”. This report will help you un-
derstand pricing strategy from three different angles. When taken 
together, this information will help you price your home to not 
only sell, but sell for the price you want.

Order your free report today! To hear a brief recorded message 
about how to order your FREE copy of this report call toll-free 
1-800-728-8254 and enter 1300. You can call any time, 24 hours a 
day, 7 days a week.

Get your free special report NOW to learn how to price your 
home to your maximum fi nancial advantage.

This report is courtesy of Reef Point Real Estate. Not intended to 
solicit buyers or sellers currently under contract. Copyright©2016

THE DOCTOR 
CAN SEE YOU NOW!
Tired of waiting for an appointment 

with your doctor or specialist?

Our doctors often have next-day 

appointments available!

We accept most insurance plans.

To learn more, call 

(619) 286-8803 
or visit

AlvaradoMedicalGroup.com

(619) 286-8803 | 6719 Alvarado Road, Suite 108, San Diego 92120
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YMCA Childcare Resource Service – one of the county’s best kept secrets
Margie M. Palmer

When most people think of 
the YMCA, they picture a mem-
bership-based fi tness facility; 
that’s just the tip of the iceberg. 

One of its branches, the 
YMCA Childcare Resource 
Service (CRS), may be one of 
the best kept secrets in the 
county.

For those who aren’t famil-
iar, the CRS is a social service 
department of the YMCA of 
San Diego County and its pur-
pose is to help meet the needs 
of families, early childhood 
education programs, and the 
child care provider commu-
nity through comprehensive 
free and low-cost services 
countywide.

They also work with fami-
lies and childcare service pro-
viders to help provide nutrition 
support and resources to pre-
schools throughout San Diego.

YMCA CRS Health 
Educator Heather Ransons, 
who helps provide professional 
development to teachers and 
workshops/activities to fami-
lies around the topic of nutri-
tion, said her decision to at-
tend a recent Nutrition Pantry 
Program educational seminar 
made sense. 

The event was hosted by 
SuperFoodDrive and Leah’s 
Pantry and served to educate 
local organizations about 
healthy hunger relief to better 
serve their clients in need. 
Not only did attendees receive 

easy-to-implement nutrition 
education and support, they 
were taught how to use eat-
fresh.org, which helps low 
income individuals access nu-
tritious food.

“EatFresh.org is a terrifi c 
website for recipe ideas for 
families,” said YMCA CRS 
Associate Director of Public 
Relations and Communications 
Courtney Pendleton. “We can 
obtain free recipe cards from 
EatFresh.org to hand out at 
workshops.” 

Ransons said she feels that pro-
viding nutrition support and edu-
cation to preschools, teachers and 
families is important on a number 
of different fronts, especially due 
to the nation’s obesity epidemic.

“Nutrition and physical activ-
ity are a key piece of preschools 
and childcare within the home.  
If [kids] start eating healthy 
and engaging in physical activi-
ty early, they are more likely to 
do that throughout their lives.  
Preschool children who are a 
healthy, normal weight are less 

likely to be overweight in high 
school and they’re less likely to 
develop diseases as adults.”

Data from The Centers for 
Disease Control and Prevention 
indicates that childhood obesity 
has more than doubled in chil-
dren, and quadrupled in adoles-
cents, in the past 30 years.  Not 
only are obese children and ad-
olescents have a greater risk for 
bone and joint problems, they’re 
more likely to have risk factors 
for cardiovascular disease and 
are more likely to be prediabetic. 

“Providing training to pre-
schools and parents about 
the importance of eating the 
rainbow, as well as the edu-
cating about sugar sweetened 
beverages, allows us to hit this 
from both sides—the provider 
side and the family side, which 
is better for children on both 
fronts,” she said. 

Ransons said a lot of fami-
lies are surprised to learn the 
amount of sugar that’s being 
loaded into beverages.

“They look at some things like 
Arizona Iced Tea, that has lots 
of sugar, but they then learn 
that things like orange juice or 
apple juice, which they see as 
being healthy, doesn’t have fi ber 
so its processed as sugar into 
the body. It’s a healthier sugar 
but we remind them it’s better 
to eat specifi c fruits instead of 
going right to the juices.”

JoanGrace Espiritu, who serves 
as the program director of market-
ing for the YMCA CRS, said one of 
their main goals is to be a wellness 
champion for children, families 
and childcare partners.

“We’re confi dent that we can 
prevent childhood obesity with 
a collective impact model that 
will move the dial in the future, 
in a positive way.”

For more information on 
the YMCA CRS and their pro-
grams, visit ymca.org/crs.

 —Margie M. Palmer is a 
San Diego-based freelance 
writer who has been racking up 
bylines for over a decade. Reach 
her at mmpst19@gmail.com.■

Children learning to make healthy snacks in the Nutrition Pantry Program put on by YMCA Childcare Resource Service 
(Courtesy of YMCA CRS)
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SAIL INTO JOE'S FOR A

FREE APPETIZER
WITH PURCHASE OF AN ENTREE

 VALID AT: 7610 HAZARD CENTER DR. SAN DIEGO 92108

Present or mention coupon to receive offer (up to $13 value)
One coupon per party per check. Expires 12/31/16.
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More recently, Ongert made 
people laugh at San Diego’s 
Finest City Improv. If it wasn’t 
for Finest City, Dunstone and 
Ongert would have never met. 

“I was lurking in the bushes 
and dragged Ongert into the 
shadows,” Dunstone said. “I 
asked him if he could help out.” 

“I was told he jumped out 
of trees to fi nd other people,” 
Ongert said.

Similar to other theaters, Old 
Town Improv Co. features dif-
ferent kinds of comedic evenings 
each month. Coming up soon are 
ensemble events, holiday cele-
brations and even an indoor trib-
ute to the outdoors, “Campfi re: 
LIVE!” “There is a uniqueness 
to each show,” Dunstone said.  

Nights consist of either 
short-form improv or long-
form improv. The former 
relies on warmups, exercises 
and quick games similar to 
activities on “Whose Line is it 

Anyway.” The latter focuses 
on lengthier and extended 
spontaneous scenes. 

When it comes to bibliophiles, 
Ongert recommends the long-form 
program created by Sidestage 
Improv called “Book Club.” 

“After the audience and 
players create the title of a 
book from an individual genre, 
a fi ctional typewriter nar-
rates different sequences,” he 
said. “For about an hour, the 
actors and narrator infl uence 
each other by creating a fresh 

story for viewers. It’s a super 
well-rehearsed team and they’ve 
worked together for quite some 
time.”

A unique aspect about the 
organization is that there are 
corporate programs and train-
ing for people in the business 
world. Ensemble members 
and instructors can lead 
team-building workshops at 
individual companies or at the 
location in Old Town.

 When asked what he pre-
fers, Dunstone would rather 
have participants visit the the-
ater. He knows there’s a better 
chance that trainees will be 
more open and loose.

Since Old Town Improv Co. 
is fairly new, the comedy cen-
ter is going to change and ex-
pand in the near future. Some 

of Dunstone and Ongert’s 
plans are to start a kid’s pro-
gram, work in senior centers 
and commit to charity work at 
hospitals. 

As the group continues to grow, 
Dunstone wants people to take 
advantage of several of the cours-
es being offered. In January, stu-
dents can strengthen their come-
dic skills with i101: Foundations 
of Improv Comedy. For six weeks, 
attendees, regardless of experi-
ence, can become more self-as-
sured by taking part in various 
activities. “Improv is such a great 
tool to have a better life,” he said. 

“Even if you’re a shy person, you 
can become more confi dent and 
quick on your feet.”

One of the messages about 
improv that Ongert thinks is 
important is about the rewards 

of live performance. “There 
are so many benefi ts whether 
you’re in a work environment, 
trying to fi nd that special 
someone or trying to get along 
with friends,” he said. “We 
want to bring that to the mass-
es in different forms.”

Whether you want to gain 
social skills or just enjoy light-
hearted humor, the Old Town 
Improv Co. has plenty to offer 
San Diegans. Here’s to a long 
and promising future.

For tickets for performanc-
es or more information, visit 
oldtownimprov.com or call 
619-663-OTIC(6842).

—David Dixon is a freelance 
theater and fi lm writer. Reach 
him at daviddixon0202@gmail.
com.■

 u Improv, from page 1

Old Town 
Improv Co.

2415 San Diego Ave. #103
619-663-6842

oldtownimprov.com

John Lopez (left) plays the part of a criminal getting the third degree from a 
detective played by Phillip Ongert. (Photo by Jeff Clemetson)

(l to r) Phillip Ongert, Jack Grubb and Janelle Hines perform some freestyle rap in a skit called "Beastie Rhymes." (Photo 
by Jeff Clemetson)

 

With superior outcomes, high patient satisfaction scores, 
top regional orthopedic surgeons and the latest advances 
in technology have created the premier destination for 
orthopedic/back surgery in California – right here in 
your backyard!

LEARN MORE: AlvaradoHospital.com/Spine-Joint
CALL: (800) ALVARADO / (800) 258-2723

6655 Alvarado Road, San Diego 92120 
AlvaradoHospital.com / (619) 229-4548
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Select a charity, not a scam 
Paul Downey

Giving to a charity each 
year is easy for most of us. 
We fi nd ourselves drawn to 
a cause, a particular group, 
mission and, well, we just 
plain want to help those who 
may be less fortunate than 
ourselves. When you have a 
personal tie to an organiza-
tion, giving your hard-earned 
dollars is simple.

However, what happens 
when you don’t have a charity 
in mind or you are new to 
donating fi nancially? Often 
during this time of year, con 
artists take advantage of the 
generosity of San Diegans and 
take the hard-earned money 
for themselves, rather than 
for reputable and legitimate 
nonprofi t organizations that 
serve the most vulnerable in 
our community. Here are sev-
en quick tips to help you chose 
a legitimate organization and 
avoid being scammed:

1. Only give to a charity 
you know.

2. Do your research! 
Research an organization 
before you donate. There are 
a variety of online resourc-
es that provide free access 
to comprehensive reports 

about nonprofi t organiza-
tions. Start with a visit to 
California Attorney General’s 
Registry of Charitable Trusts 
(oag.ca.gov/charities), the 
Better Business Bureau’s 
Wise Giving Alliance (give.
org), Guidestar (guidestar.
com) and Charity Navigator 
(charitynavigator.org). Plus, 
go to the organization’s web-
site and really get a good 
understanding of what the 
charity does and who bene-
fi ts from your donation.

3. Ask questions. Real 
charities are able to tell you 
how they use their donations 
and what portion of your con-
tribution will go directly to the 
group they are trying to help. 
Ideally, 85 cents of every dollar 
raised should go directly to 
programs and services of the 
charitable organization, with 
the minimal amount remain-
ing to underwrite administra-
tive salaries and operational 
expenses. Also, ask them for 
a 990 tax form. If they can-
not give you this information, 
don’t give them your money.

4. Do not send to a P.O. 
box. Make sure the organi-
zation has an actual street 
address, where you can go 
and see the charity in action 
at anytime.

5. Ask for a tour. Or, even 
better, just show up unan-
nounced. A reputable charity 
would be delighted to give 
you a tour on the spot.

6. There should be no hard 
sell. Organizations don’t need 
money “today.” If they cannot 
give you an answer for what 
the donation is to be used for 
then walk away.

7. Leverage your contri-
bution. Often times, reputa-
ble organizations will have 
donors who will match your 
contribution during their 
fundraising campaigns. The 
commitment by donors to 
their preferred organization 
shows credibility. For ex-
ample, right now at Serving 
Seniors, thanks to a gener-
ous long-time donor, fi nancial 
donations made during our 
Hidden Hungry campaign 
will be matched dollar for 
dollar up to $50,000. 

There are many fi ne 
charities in San Diego doing 
great that are worthy of your 
support. By following the tips 
above, you will sleep soundly 
knowing that your time and 
dollars are being spent well.   

As president/CEO of 
Serving Seniors, I would like 
to thank all of you who have 
graciously supported us in 
2016. We appreciate your kind-
ness and generosity, and have 
been able to accomplish so 
much this year with your help. 
For those of you who haven’t 
made a gift yet, please “kick 
our tires,” and connect with us 
to see what we are all about. 

—Paul Downey is the pres-
ident and CEO of Serving 
Seniors, a nonprofi t agency 
dedicated to keeping San 
Diego seniors healthy and 
independent. Learn more at 
servingseniors.org.■

Guest editorial

Trolley extension 
a pittance of 
what’s needed
Re: “A new ride” 
[Volume 10, Issue 11]

Read your article on the 
proposed new Blue Line 
trolley that will service the 
UCSD and the UTC area 
and want to comment. My 
wife and I live in Mission 
Valley and I often use the 

Green Line trolley to get 
to downtown for my work 
assignments. I am happy 
that MTS has decided to 
expand trolley service to a 
much-needed area of the city 
and county. 

That being said, I have 
been very disappointed with 
the public transportation 
options here in San Diego. I 
have lived, and worked, 
in many cities in the U.S., 

as well as around the world, 
and quite frankly, fi nd San 
Diego to be behind the times 
when it comes to serving the 
public transportation needs 
of its citizens. In my opinion 
this is because of several 
reasons. Please allow me to 
explain them.

First, the city and county 
are controlled by develop-
ment interests. While they 
tout their developments 
as being “transportation 
oriented,” in reality this is 
just marketing and so much 
drivel. No one that spends 

between $600,000 upwards 
to a million dollars for a 
home — the going rate 
for new housing in the area 
— is going to take public 
transportation, at least on 
any kind of regular basis. I 
have seen developers send 
out news releases saying 
their housing projects are 
near trolley and bus lines 
when these supposed lines 
are only in the planning 
processes, may or may not 
be built, and if indeed they 

Letter to the editor

See LETTER page 7  ê
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are built, will not be in service 
for 10 or 20 years, or even later.

Look at the Civita monstros-
ity being built off of Friars 
Road here in Mission Valley. 
The developer, Sudberry, adver-
tised that homeowners could 
hop on the Green Line Trolley 
at the Hazard Center Station 
and enjoy food and drink in the 
Gaslamp district Downtown. 
Hell, most of the current Civita 
residents can’t even walk 
across the street to get grocer-
ies at Ralph’s. They drive. Does 
anyone think that they would 
walk the three to four blocks 
to the Hazard Center Station 
to take a trolley? Then have to 
mingle with the kind of demo-
graphics of those that do use 
the trolley?

Do you know why there has 
been no decent public trans-
portation, including a trolley 
line, to the airport? The reason 
is because developers want the 
airport moved to another area 
of the county so they can build 
overpriced housing there. A 
trolley line just takes up 
valuable space, is a nuisance, 
noisy, and certainly doesn’t fi t 
the needs of those that would 
spend the kind of money these 
developments require. Look at 
the fuss caused by those that 
live in the expensive high-rises 
next to the Green Line trolley 
and railroad tracks. The lines 
were installed way before the 
buildings were put up, yet 
the residents complain about 
the noise from the trolley and 
train horns as well as the 
gates.

Then there is the state of 
affairs with our current trol-
ley and bus lines schedules. 
I’m very familiar with the 
Green Line. Do you know that 
the last Green Line trolley 
to leave Downtown for areas 
east, such as Mission Valley, 
is about 11:30 p.m.? If you 
work Downtown and take the 
trolley to work, you better 
get off before 11:30 p.m. or 
it’s an expensive cab or Uber 
ride home. So much for all the 
people that work at Downtown 
restaurants and hotels and 
can’t afford the high-priced 
housing Downtown. The 
Civita advertising that you 
can hop on the trolley and 
enjoy the Gaslamp? Well you’d 
better have last call about 
11 p.m. or you’re out of luck 
taking the trolley back to your 

“transit-oriented” home.
There has been much talk 

around here about getting 
people out of their vehicles 
and using alternative means 
of transportation, but I believe 
that it is just that — a lot of 
talk. Look at SANDAG’s recent 
proposals on transportation in 
the county. Most of it concerns 
widening the freeway system 
and very little is about public 
transportation. Yes, we have 
some movement in the area of 
public transportation as the ex-
tension of the Blue Line proves, 
but it is meager in regards to 
what the area needs.

Finally, I would bet that those 
offi cials in the photo accompany-
ing your article don’t take public 
transportation themselves, but 
it’s a good photo op.

—Stuart Rachmuth, Mission 
Valley ■

 u Letter, from page 6 San Diego reps go unchanged

The 2016 presidential elec-
tion has now come and gone, 
and while many are still in 
shock and disbelief about the 
stunning upset in the main 
event, the local congressional 
races brought few surprises.

As expected, San Diego’s 
representation in Congress 
will most likely remain un-
changed. I say “most likely” 
because one of the fi ve local 
races has not yet been set-
tled with absolute certainty.

Let’s start with the races 
that are settled.

Duncan Hunter (R-
50), despite the campaign 
fi nance scandals that have 
plagued him for most of 
the past year, handily 
won re-election, defeating 
Democrat Patrick Malloy 64 
percent to 36 percent. No 
surprise. The 50th District 
hasn’t been remotely compet-
itive in decades.

In the 51st Congressional 
District — the battle of the 
Juans — Juan Vargas (D-51) 
boat-raced Republican Juan 
Hidalgo, Jr. 72 percent to 28 
percent. Again, no surprise, as 
the 51st (or at least the equiva-
lent thereof — remember, redis-
tricting occurs every 10 years) 
has been solidly democratic, 
dating back at least to Vargas’ 
predecessor, Bob Filner, and 
his 20 years in Congress.

The 53rd Congressional 
District was yet another ho-hum 
affair, with Susan Davis (D-
53) swamping Republican James 
Veltmeyer, a doctor from La 
Mesa, 67 percent to 33 percent.

Scott Peters (D-52) was 
able to breathe relatively easy 
this time around, particularly 
in comparison to his two pre-
vious congressional races. In 
2012, Peters narrowly defeated 
Republican incumbent Brian 
Bilbray, a race that took sev-
eral weeks for a winner to be 
declared. In 2014, Peters fend-
ed off former San Diego City 
Councilmember Carl DeMaio, 
who had widespread name recog-
nition and who had in fact taken 
the district during his 2012 San 

Diego mayoral race against Bob 
Filner. The 52nd is considered 
a swing district, roughly evenly 
divided between Democratic, 
Republican, and Independent 
voters, making the 2014 election 
another squeaker for Peters.

This time, however, Peters 
won by comfortable margin, 
57 percent to 43 percent, over 
Republican challenger Denise 
Gitsham. Normally, Gitsham 
would have been a formidable 
opponent in the highly mod-
erate district, but as election 
cycles come and go, Peters 
seems to become more and 
more well liked, and thus more 
entrenched as a member of 
Congress. But I don’t think 
we’ve seen the last of Denise 
Gitsham.

If the four races above lacked 
for drama, one race ensured 
that local political junkies 
didn’t lack for intrigue.

Whereas the 52nd District is 
typically one of the tightest rac-
es in the country, this time it 
was Darrell Issa (R-49) who 
was forced to sweat it out while 
every last ballot was counted. 
Two weeks after the election, 
with just a handful of mail-in 

and provisional ballots still 
to be counted, the Associated 
Press fi nally called the race in 
favor of Issa over Democratic 
challenger and fi rst time candi-
date, retired Marine Corps Col. 
Doug Applegate.

Pre-election polls indicated 
that it would be a tight race 
and for the fi rst time since be-
ing elected to Congress in 2000, 
Issa’s re-election was in doubt.

As previously chronicled in 
this space, Issa has never defeat-
ed his general election opponents 
by less than 10 points. Then 
came the June 2016 primary, 
where Issa bested Applegate by a 
much smaller margin, less than 
six percentage points.

Things only got more tense 
for Issa in the general election, 
but he was fi nally declared the 
winner with just 50.4 percent 
of the vote to Applegate’s 49.6 
percent.

In one of the more fascinat-
ing results of this election cycle, 
Applegate won the much larger, 
northern San Diego County 
portion of the district, 53 per-
cent to 47 percent; however, 
Issa was rescued by the area of 
the district that covers a small 
portion of Orange County, by a 
60-40 margin.

Congressional 
Watch
Andy Cohen

See CONGRESS page 16  ê
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Interest rates and home value

Hello Kathy:
I live in the Origen commu-

nity of Civita in Mission Valley. 
The value of my home has gone 
up over $130,000 since my orig-
inal purchase in 2013. Recently, 
home mortgage rates have been 
rising and indications are that 
they could continue to rise. Will 
rising interest rates slow down 
or even decrease the appreci-
ation in home values that we 
have experienced in 2016?  

—Edward P.

Hi Edward:
If I had a nickel for every 

person that has been question-
ing interest rates since the 
election, I would be rich. I even 
thought of going into the crys-
tal ball business as it’s appar-
ent that everyone wants one.

Interest rates have risen 
since the election, and the talk 
is that the Fed is expected to 
raise rates a quarter percent on 
Dec. 14, 2016. That being said, 
slightly over 4 percent is still 
half of the national average 
since World War II.  

Appreciation is how much 
your home is worth in compar-
ison to what you paid for it (as-
suming you are in the black or 
not negative).

Although rates are woven 
into the same housing fabric as 
value, this is a two-part ques-
tion; interest rates and values 
going up or down.

Interest rates affect one’s af-
fordability to purchase a home. 
(Again, assuming we are talking 
about buyers for your home as 
your question refers to the eq-
uity and value of your current 
home.) And, when selling your 
home, the type of market — buy-
er’s market or seller’s market — 
determines the supply and de-
mand. This is a major contender 
in establishing that value.

If there are several homes 
that are fairly similar to your 
home on the market, then the 
supply is great and it becomes 
a buyer’s market and you may 
not net as much as when every-
one wants your home due to no 
supply and greater demand.

When interest rates are low 
it makes borrowing money more 
affordable to purchase a home. 

In addition, developers can 
borrow money at lower rates 
to build more homes. Sales 
typically rise as more people 
tend to borrow at a time when 
it will cost them less. Low rates 
can increase the demand for 
housing which could then push 
up prices. However, if pricing 
gets too high, then they can cool 
down and pricing can decrease. 
Rising rates could hurt buying 
power even more than rising 
prices, as they will affect your 
overall qualifying for the loan.

Depending on who you ask 
or which article you read there 
are a few schools of thought 
moving forward after an 
election.

Below is a great excerpt 
from an article on mymortgage-
insider.com:

“A movoto.com study of the 
California real estate mar-
ket reveals that home prices 
usually rise 1.5 percent less 
during an election year than 
in the year before an election, 
and they rise 0.8 percent less 
than in the year after the elec-
tion.  However, a recent study 
by the California Association 
of Realtors (CAR) disputes 
this conventional wisdom. 

‘Transitory political events such 
as presidential elections don’t 
drive the housing market,’ said 
CAR President Pat Zicarelli. 
‘Market fundamentals such as 
housing inventory, affordability, 
interest rates, job growth, and 
consumer confi dence are the 
real factors that infl uence the 
housing market.’

The CAR study found no 
evidence that elections have a 
negative impact on home sales 
or prices. In fact, the study 

discovered that growth in home 
sales at the end of an election 
year — at least in California — 
actually outperforms non-elec-
tion years by 7.1 percent.

The authors of the movoto.
com study speculate that elec-
tion years may be stressful 
for many Americans, making 
them less likely to purchase 
high-ticket items — like houses. 
Because an election’s results 
can affect their personal fi -
nances, fewer home buyers 
are willing to take the plunge 
until the dust settles and the 
new president’s policies become 
known.”

Here in Mission Valley, and 
particularly Civita, the supply 
is limited. Two new develop-
ments are scheduled to open in 
2017. Until then, if you want to 
live in a great master-planned 
community in the heart of San 
Diego with parks and a future 
recreation center, community 
gardens, special events, and 
new retail expected, then you 
can only purchase resale which 
would make it a great time to 
sell — thereby maximizing the 
value in your current home. 
The fortunate thing for you 
is that there are still several 
years of planning and growth 
slated for your community 
which conceivably will add to 
your home’s value even more. 
In my opinion, you are in a 
great spot. In my opinion, there 
will always be value in San 
Diego real estate. 

—Kathy McSherry is a 
Realtor at Coldwell Banker 
Residential Brokerage. Email 
your questions to Kathy@
kathymcsherry.com or call 
702-382-9905.■
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New city of San Diego online tool helps small businesses 

The city of San Diego re-
cently announced the launch 
of a new online tool called 

“OpenCounter.” The new web 
portal can be found on the 
website business.sandiego.gov 
and changes what was once a 
daunting permitting process 
to a simplifi ed process show-
ing business owners where 
they can locate a business, 
and what permits they will 
need to open. Running a busi-
ness is hard enough and this 
online tool makes it easier 
for small business owners to 
succeed.

The new site offers residents 
a customized guide for a wide 
range of business uses. The 
website streamlines the city’s 
zoning and land-use permitting 
process into a simple series of 
questions for the business own-
er to answer. 

By moving the process on-
line, innovators and entrepre-
neurs can access information 
24 hours a day instead of sched-
uling time to call during busi-
ness hours or spending time at 
a bureaucratic offi ce. 

San Diego is the latest city to 
use the OpenCounter platform. 
OpenCounter helps municipal-
ities coordinate internal work-
fl ows and provide better service 
to the citizens that they serve. 
For more information about the 

new business-friendly portal, 
please visit the new website at 
business.sandiego.gov.

Our city’s strong econo-
my, diverse population, great 
educational institutions, un-
surpassed quality of life, and 
world-renowned location makes 
it the ideal place to start, locate, 
and expand a business. This 
new business portal is a great 
step to begin the journey of 
business ownership.

—Councilmember Scott 
Sherman represents the neigh-
borhoods of Mission Valley, 
Allied Gardens, Grantville, San 
Carlos and Del Cerro on the 
San Diego City Council. Reach 
him at scottsherman@sandiego.
gov or 619-236-6677.■

City wants input about Mission Valley transit habits

SDCNN Staff 

The city of San Diego is 
encouraging residents to par-
ticipate in an online survey to 
learn more about commuter 
habits in Mission Valley area 
as part of its Climate Action 
Plan (CAP). The CAP is a city 
program with the purpose of 
creating a sustainable city in 
respect to its environmental 
impact. 

Residents may access the on-
line survey at bit.ly/2gZmUZg.

One goal of the CAP is to 
reduce the number of people 
using individual automobiles 
and increase the use of alter-
native types of transportation 
such as bicycles or walking. 
The online activity will help 
the city better understand what 
barriers stand in the way of 
citizens from using alternative 
forms of transportation. The 
data will be used as part of 
the Mission Valley Community 
Plan Update, which is now 
underway. The transit survey 
is part of the CAP’s citizen 
Online Activity Outreach.

Information gathered 
will include such items as 

individual travel distance to 
transit service, whether or not 
transit is a feasible option for 
commuting, the distance in-
dividuals walk or bike during 
transit, and obstacles keeping 
residents from using alterna-
tive transportation. 

The survey asks such ques-
tions as how many people 
drive in a household, how ma-
ny vehicles are owned in each 
household, how many bicycles 
are in a household, which com-
munity a person commutes 
to, and how long the commute 
takes. A few areas allow 
the survey taker space to 
write their opinions of public 
transportation. 

In addition, the city pro-
vides instant responses for the 
public to view results as they 
are gathered. For instance, as 
of Dec. 1, 98 percent of the 
survey takers stated their 
household owned a vehicle, 
48 percent have two vehicles 
in their household, and 63 
percent of the survey takers 
drive alone. Twenty-one per-
cent stated their commute 
lasts less than fi ve minutes, 
followed by 17.9 percent who 
stated their commute lasts 10 

to 14 minutes, and 16 percent 
who stated their commute 
lasts 20 to 24 minutes.   

More information about 
the city’s Climate Action Plan 
Update can be found at bit.
ly/2gKNDbu, including the 
2016 Annual Report of the 
Climate Action Plan and a 
link to the Car Share and Bike 
Share Program updates. More 
information and reports about 
the Mission Valley Community 
Plan Update may be found at 
bit.ly/2gZHCsf.

Results from previous online 
outreach activities can also be 
found online. The fi rst regards 
prioritizing land-use issues 
in Mission valley and can be 
found at bit.ly/2gN8uIQ, and 
maps illustrating the results 
can be viewed at bit.ly/2fKoy0B. 
Results of a survey about parks, 
trails, open spaces and recre-
ation in Mission Valley can be 
viewed at bit.ly/2fKoDBt. 

Ongoing Mission Valley 
Community Update 
Subcommittee meetings are 
held the second Friday of each 
month, 3-4:30 p.m. in the 
Mission Valley Library com-
munity Room, 2123 Fenton 
Parkway. ■

The city wants Mission Valley residents' input on their transportation habits to help guide the new community plan update.

Scott
Sherman

BUSINESS SPOTLIGHT

Prince of Peace Lutheran Church
6801 Easton Court
San Diego, CA 92120 
619-583-1436 | princeofpeacesd.net

Come celebrate the love of God and his son Jesus with Prince 
of Peace Lutheran Church in Allied Gardens with our Christmas 
worship services.

On Saturday, Dec. 24, at 6 p.m., we will have our Christmas Eve 
worship service. Our Christmas Day worship service is on Sunday, 
Dec. 25 at 10 a.m.

We will also have a special New Year’s Eve worship service on 
Saturday, Dec. 31 at 7 p.m.

The holidays are joyful but can also be lonely. If you’re looking 
for a place to celebrate Christmas or want to learn more about the 
wonder of Jesus’s birth, come join us! We pray you blessings in 
Jesus, the Savior who was born and died and rose for everyone.

Merry Christmas!

PUZZLE ANSWERS FROM PAGE 8

SUDOKUCROSSWORD

sdcnn.com Mission Valley News | Dec. 9, 2016 – Jan. 12, 2017 9COMMUNITY / LOCAL NEWS



Don’t take pets for granted during holidays
Sari Reis

As the holidays approach, I 
encourage you to invite your 
social, furry kids to participate 
in as many festive experiences 
as possible. 

When friends and relatives 
come to visit, allow your pets 
to interact with guests, rath-
er than relegating them to a 
crate or behind a closed door. 
If you are planning a festive 
meal, provide some special 
healthy treats that they can 
enjoy while you are sitting at 
the table. 

If travel plans are part 
of your holiday agenda, take 
your dogs with you if you can. 
There are so many hotels, mo-
tels and restaurants now that 
allow well-behaved dogs as 
patrons and I know the furry 
kids would rather be with you 
than left at home. Check out 
the venues you plan to visit to 
see if dogs are allowed and if 
so, bring them along. If not per-
mitted, see if there is a doggie 
daycare nearby where they can 
enjoy some fun romping around 
with their peers while you are 
engaged. 

If traveling with your dogs 
is not an option, or you have 
other animals that require 
care while you are away, hire 
a professional pet sitter or en-
gage the services of someone 
who is trustworthy, responsible 
and knowledgeable to care for 
them. Not only will they get 
the love and attention they de-
serve while you are away, but 

you will have the peace of mind 
knowing they are happy and 
well cared for in your absence. 

As the new year approaches 
and you start to set goals for 
2017, be sure to include your 
pets in your plans. Promise 
yourself you will feed your dogs 
and cats the highest quality 
food you can comfortably afford. 
Schedule more frequent walks 
with your dog. The exercise 
will be good for both of you. 
Purchase that wonderful cat 
tree for your kitty so he gets 
to sit in a high place by the 
window and enjoy the outdoors 
safely. Promise to give your 
furry kids as much of your time, 
care and attention as you can 
possibly manage, and commit 
yourself to getting them to the 
vet for their wellness exams. 
Don’t wait until they start 
showing signs of ill health. 

Last month, due to ill health, 
I regrettably was unable to do 
my regular dog walks and pet 

visits and I cannot tell you how 
much I missed that part of my 
life. I missed the kitty head-
butts and watching the crazy 
antics of a tabby with a new 
catnip toy. I longed for the feel 
of a dog’s soft fur, their messy 
wet kisses and the wagging 
tails that tell me how happy 
they are to see me. 

I tell you all of this in the 
hope of making you realize, 
if you don’t already, how in-
credibly blessed we are as pet 
parents to have these fantastic 
companions in our lives. They 
love you unconditionally. Please 
don’t take them for granted 
during the holidays, or any oth-
er time.

—Sari Reis is a Certifi ed 
Humane Educator and the own-
er of Mission Valley Pet Sitting 
Services. For more information 
you can contact her at 760-644-
0289 or www.missionvalleypeet-
sitting.com.■

Why walk?

Erica Moe

Walking and running 
are two of the most popular 
forms of exercise in the U.S. 
In a head-to-head battle, 
which is better?

Same benefi ts, 
minus the risk

Research shows that 
walking has the same health 
benefi ts of running. Both 
can help reduce the risk 
of coronary heart disease; 
improve blood pressure and 
blood sugar levels; reduce 
your risk for osteoporosis; 
help elevate your mood; and 
enhance mental well-being. 
Interestingly, in a study, 
walkers reduced their risk 
of heart disease twice as 
much as the runners, 9 per-
cent instead of 4.5 percent. 
Walking just 21 minutes 
a day can cut your risk of 
heart disease by 30 percent. 

Risk
Walking is good medicine, 

but without the risk. Running 
puts more stress on the body 
and increases the risk for inju-
ries like runner’s knee, muscle 
strains and shin splits. About 
60 percent of runners experi-
ence an injury serious enough 
to keep them from being active. 
So why not choose walking, in-
stead of running to the doctor? 

The risk of exercise-related inju-
ries is 1 to 5 percent for walkers, 
compared to 20 to 70 percent for 
runners. 

The big diff erence 
If you are only in it to lose 

weight, running is the winner. 
It can help you lose and main-
tain body weight more effective-
ly than walking. It is a myth 
that walking and running a 
mile burns the same amount 
of calories. However, in rare 
instances, the calorie burn for 
both can be similar — but al-
most impossible to attain. 

Example: A 60-minute walk 
at 4.6 mph and a 30-minute 
run at 6 mph both burn 270 
calories for a 130-pound wom-
an. The problem is, that walk-
ing pace is nearly impossible.

If you want to burn as much 
calories walking as you would 
running, follow some of the 
strategies below.

Bridge the gap
If you want to make your 

walking more effective, try 
these calorie boosters. 

Find some inspiring scenery 
by the beach. The change in 
terrain can add to the intensity, 
burning more calories. 

Walk uphill; it can burn cal-
ories two to three times faster 
than walking on a fl at surface. A 
60-minute walk at 4 mph with a 10 
percent incline burns 567 calories! 

Water walking can also burn 
over 500 calories per hour. 

Lastly, change the tempo. 
Interval walkers lost six times 
more weight than walkers who 
maintained a steady pace. 

Track it. People who track 
their steps take an average 
of 2,500 more steps each day. 
More steps equal more calories.

Perfect your form
 ● Stand up tall. 
 ● Keep your eyes on the 

horizon. Focusing on an object 
ahead of you can increase your 
speed over 20 percent!

 ● Lift your chest and tight-
en your abs. 

 ● Bend your arms. 
 ● Keep your front leg 

straight, but not locked. 
 ● Aim your knees and toes 

forward.
 ● Land on your heels.

Next steps (literally)
Approximately 2,000 steps 

equal a mile. Try to get 10,000 a 
day. The average person will walk 
about 65,000 miles in a lifetime, 
so make the most of it. Make 
walking a priority, take the pledge 
at everybodywalk.org/pledge and 
commit to one (or all six) goals.

—Erica Moe, M.S., is an 
ACSM-certifi ed exercise phys-
iologist who writes on behalf 
of the Mission Valley YMCA 
where she is fi tness director.■

Make sure to include your pet in the season’s festivities. (Stock image)

Walking is an exercise that is good for 
the heart and carries less risk than run-
ning. (Courtesy of Mission Valley YMCA) 

San Diego Unified School District
Connected to Fast, Reliable Network

Ninety two San Diego Unified 
School District schools now 
have access to a 175-gigabit 
network as part of an agreement 
with Cox Business. As part of 
the agreement, Cox Business 
built out 54 miles of fiber in San 
Diego. A total of 189 schools in 
the district are now connected to 
a fast, reliable Ethernet network 
through Cox Business that will 
enable all types of digital learning, 
not only inside the classroom, but 
also distance learning between 
schools and organizations 
outside of the district.

“San Diego Unified students 
already have access to some 
of the best technology in 
education today, but as anyone 
who has ever left their cell  
phone service area knows, 
the best technology is only as 
good as the Internet service that 
connects you to the world,” said 
Cindy Marten, superintendent of 
San Diego Unified School District. 
“Thanks to this partnership with 
Cox Business, our students will 
have access to enterprise class 
WiFi service, allowing them to 
collaborate with their teachers 
and peers in amazing new ways.” 

The network that Cox Business 
has built for the district is the 

largest fiber project the company 
has undertaken for a single 
customer in San Diego to date. 

“The network that we’ve designed 
for the school district is unique in 
its construction, the large number 
of sites being connected, and the 
high bandwidth capacity that is 
being delivered,” said Larry Coval, 
Vice President of Cox Business 
in San Diego. “We’ve built a 
network that has the bandwidth 
to serve the district’s needs for its 
teachers and students now and in 
the future.”

Serving more than 130,000 
students, from pre-school through 
grade 12, San Diego Unified 
School District is the second 
largest district in California, with 
a diverse student population  
representing more than 15 
ethnic groups and more than 60 
languages and dialects.

Cox Business is the commercial 
division of Cox Communications 
that serves business customers 
of all sizes, school districts, 
medical facilities, hotels, local 
government and the military. 
For more information on Cox 
Business, visit coxblue.com. 
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‘Carol’ – Cygnet’s warm-hearted gem
Charlene Baldridge

Charles Dickens’ “A 
Christmas Carol in Prose, 
Being a Ghost-Story of 
Christmas” originally began 
as a novella published in 1843, 
and then, almost immediately, 
it was adapted for the theater. 
The uplifting story recounts 
the redemption of the miser-
ly Ebenezer Scrooge through 
the Christmas Eve visitations 
of his decidedly dead partner, 
Jacob Marley, and three Ghosts 
of Christmas — Past, Present 
and Yet to Come.

Cygnet Theatre Artistic 
Director Sean Murray goes 
back a long way with “A 
Christmas Carol,” initially 
through his youthful associa-
tion with San Diego Repertory 
Theatre as an actor. For many 
years the Rep presented the 
play annually, and indeed 
Murray directed it there when 
he returned from college at 
North Carolina School of the 
arts (BFA, 2000).

Murray and his life and 
business partner Bill Schmidt 
founded Cygnet Theatre in 
2002 and moved it to Old Town, 

where Murray created his own 
adaptation of “Carol” in 2012.

Coming in at a sleek two 
hours, the play is now seen 
with music by Billy Thompson, 
choreography by Katie Whalley 
Banville, set design by Andrew 
Hull, costume design by Jeanne 
Reith (based on original de-
signs by Shirley Pierson), light-
ing design by Kyle Montgomery 
(based on original design by 
R. Craig Wolf), wig and make-
up design by Peter Herman, 
and sound design by Matt 
Lescault-Wood.

Music director Patrick Marion 
accompanies a versatile company 
of actors and three breath-tak-
ing, lifelike puppets created 
by Michael McKeon, Lynne 
Jennings and Rachel Hengst.

The current cadre of singer/
actors — who sing carols of 
the season as well as original 
music by Thompson — are 
Maggie Carney, Charles 
Evans, Jr., Melissa Fernandes, 
Melinda Gilb, David McBean, 
and Patrick McBride, all of 
whom play multiple roles. 
Tom Stephenson portrays 
Scrooge brilliantly, never 
out of touch with what made 
Scrooge Scrooge. The work is 

set in Elizabethan London on 
Christmas Eve.

Physically and vocally im-
posing, McBean presents the 
series of ghosts, not so gently 
leading Scrooge through a 
life increasingly devoted to 
amassing wealth. One of the 
play’s most poignant moments 
takes Scrooge back to the day 
when his fi ancée broke off 
their engagement, accusing 
him of having replaced her 

with an all-consuming new 
mistress named money.

The grown-up Scrooge’s cry to 
his youthful self, “Call her back! 
Call her back, you idiot!” says it all.

Now way beyond love and 
meaningful engagement with 
others, Scrooge is forced by the 
ghosts to look upon his present, 
unsustainable existence, devoid 
of humanity and generosity.

“I cannot afford to make idle 
people merry” he says to wom-
en soliciting funds for the poor. 
Equally ugly are his relation-
ships with his employee, Bob 
Cratchit, father of the crippled 
Tiny Tim, and with his own 
nephew, Fred.

The company achieves har-
monic blend despite the com-
plexity of Thompson’s score. In 
an especially joyous pre-show 
warm up, all but Stephenson 
sing favorite carols culminating 
with audience participation in 
“The Twelve Days of Christmas,” 
preparing the audience for 
what is to come. What arrives 
is indeed a warm-hearted gem 
of the season.

— Charlene Baldridge has 
been writing about the arts 
since 1979. You can follow 
her blog at charlenecriticism.
blogspot.com or reach her at 
charb81@gmail.com.■

“A 
Christmas 

Carol”
Adapted by Sean Murray

Score by Billy Thompson

Based on the story 
by Charles Dickens

Through Dec. 24

Cygnet Theatre

4040 Twiggs St.

Old Town State Park

For schedule and tickets visit 

cygnettheatre.com 
or call 619-337-1525

Holiday food, toy and clothing drives
SDCNN Staff 

The holidays are the best 
time of year to give to fellow 
San Diegans who are less fortu-
nate than ourselves. With that 
in mind, Mission Valley News 
has compiled a list of food, toy 
and other charity drives from 
around San Diego County. So 
whether you want give near 
home or near work, there is a 
convenient drop-off place for 
these items that are needed to 
help spread the holiday cheer. 
Happy holidays!

FOOD DRIVES

Food Bank 
Holiday 
Food Drive

The San 
Diego Food 
Bank’s 
Holiday Food drive is underway 
throughout San Diego County. 
Vons shoppers can purchase 
a prefi lled bag of groceries for 
$7 and place the bag in the 
food bank’s big, red food drive 
donation barrels at the front of 
stores.

There are other ways to help 
with the annual Holiday Food 
Drive. Anyone may also make a 
monetary donation online at bit.
ly/2fIAZ8x. Clubs, businesses 
or other organizations may host 
a virtual food drive online as 
well. For more information and 
for online links to help orga-
nize a virtual food drive for the 
food bank, visit bit.ly/20g8rX0. 

The San Diego Food Bank 
sorts donated food at its ware-
house, then distributes the 
items to low-income families 
and individuals at 183 distribu-
tion sites throughout the county 
each month. The food bank also 
gives food to 350 other nonprof-
it organizations that operate 

feeding programs. For more 
information, visit sandiegofood-
bank.org.

FSD Holiday Campaign
The Feeding San Diego 

(FSD) Holiday Campaign is 
underway to bring meals to the 
less fortunate. FSD asks the 
public to help in one of three 
ways:

 ● Make a monetary dona-
tion online at bit.ly/2gD74TI. 
FSD states that each dollar 
donated will provide four meals. 

 ● Companies are encour-
aged to organize a food drive 
and ask employees to collect a 
variety of nutritional foods to 
donate to FSD. For more infor-
mation, call 858-452-3663 or 
visit bit.ly/2gtPQoF.

FSD is a nonprofi t hunger 
relief organization dedicated 
to distributing healthy food 
with dignity to those in pover-
ty, while helping to inform the 
public about the issues of food 
insecurity, nutrition and pover-
ty. Learn more at feedingsand-
iego.org.

TOY DRIVES

YWCA Holiday Gift Drive
YWCA San Diego County is 

conducting its annual Holiday 
Gift Drive now through Dec. 
12. This program will benefi t 
those in its residential domes-
tic violence and homelessness 
programs. New, unwrapped 
holiday gifts are requested for 
children, teenagers, women 
and men. Items can be dropped 

off at the YWCA administra-
tive building, 1012 C St. by 
appointment only. Call Darlene 
Moreno, 619-239-0355, ext. 
225, or send an email to de-
velopment@ywcasandiego.org. 
For more information, visit bit.
ly/2fulp50.

USO Giving Tree
The Headquarters at 

Seaport will provide free 
holiday entertainment each 
Saturday leading up to 
Christmas Eve in its outdoor 
courtyard while USO of San 
Diego will collect gifts and do-
nations for military families in 
need as part of the USO Giving 
Tree program. Suggested do-
nations include board games, 
gift cards, sports equipment 
toys for youngsters and gifts for 
teenage boys and girls. 

The Saturday performance 
schedule at The Headquarters 
at Seaport includes the Navy 
Band Southwest’s 32nd 
Street Brass Band, Dec. 10, 
noon–1 p.m.; Valhalla High 
School band returns Dec. 17, 
noon–4 p.m.

The Giving Tree allows 
deserving military families a 
chance to select holiday pres-
ents for their children and have 
them wrapped. Families chosen 
to participate are allowed to 
pick up presents at the USO 
San Diego Downtown Center, 
303 A Street. For more infor-
mation, visit bit.ly/2gp6GW3.

Toys For Tots
The U.S. Marine Corps 

Reserves Toys For Tots pro-
gram is an ongoing effort to 
collect unwrapped toys and dis-
tribute the toys as holiday gifts 
to less fortunate children in 
each community in which the 
campaign is held. 

There are three ways to help. 
One is to simply make a dona-
tion of a new, unwrapped toy 

for a child and drop it off at any 
business serving as a drop-off 
site. For example, all Toys “R” 
Us stores serve as drop-off sites. 
In addition, there are several 
events throughout the county 
this season in which toys for 
the Toys For Tots program are 
collected. The Navy Marine 
Corps Reserve Center, 9955 
Pomerado Road, is accepting 
donations throughout the cam-
paign. The Navy Marine Corps 
Reserve Center is open 9 a.m.-4 
p.m. Mondays through Fridays. 
San Diego Fire Department 
stations are also receiving do-
nations for the program. 

Businesses may become toy 
drop-off sites. An application 
form for drop-off sites can be 
found online at bit.ly/2gpfmvu. 
Once approved, a toy collection 
box may be picked up at the 
Navy Marine Corps Reserve 
Center. Once full, the collection 
boxes of donated toys can be 
dropped off at the nearest fi re 
station or at the Navy Marine 
Corps Reserve Center.  

Another way to help is to 
volunteer by helping with 
collecting, sorting and dis-
tributing the toys at the 
Navy Marine Corps Reserve 
Center. Volunteers must sign a 
Gratuitous Service Agreement, 
which can be found online at 
bit.ly/2fYg41T.

For more information about 
San Diego County Toys For 
Tots or to make an online dona-
tion, visit bit.ly/1XEf0P4.

Polar Express Pajama Party 
and toy drive

Reading Cinemas Grossmont 
Center is inviting guests of all 
ages to “The Polar Express 
Pajama Party,” Saturday, Dec. 
10, 10 a.m. at 5500 Grossmont 
Center Drive. Those attending 
are encouraged to wear their 
pajamas. Tickets cost $8 each 
for this G-rated movie about a 
young boy whisked away on the 
Polar Express to meet Santa at 
the North Pole. 

Anyone who brings a new, 
unwrapped toy to donate will 
receive a complimentary hot 
cocoa. The Reading Cinemas 
Grossmont is a Toys For Tots 
drop-off location through Dec. 
18, and those wishing to do-
nate a toy may access the lobby 
drop-off area without purchas-
ing a ticket. 

OTHER DRIVES

Salvation Army 
bells ring again

The Salvation Army’s 
red kettle fundraising drive 
has begun and will contin-
ue through Christmas Eve. 
The Kroc Center will host 
a number of the Salvation 
Army’s red kettles at locations 
throughout San Diego County. 
Ringing bells in shopping ar-
eas during the holidays are 
always associated with the 
133-year tradition of the red 
kettle drive. Funds collected 
in the Kroc Center red ket-
tles will benefi t the Family 
Resource Center. For more 
information, visit sandiego.
salvationarmy.org.

Make Change Count
The San Diego Downtown 

Partnership is holding its 
Make Change Count fund-
raising program to benefi t the 
End Homelessness Campaign. 
Funds raised through this 
campaign help pay for hygiene 
kits, the Family Reunifi cation 
Program, items to assist with 
preparing for job interviews 
and other efforts to help the 
homeless. 

Donations may be made at 
any of the many donation sta-
tions located throughout the 
Downtown area. The stations 
resemble red parking meters, 
and they accept coins and cred-
it cards.

To fi nd locations of the dona-
tion stations or to make a dona-
tion online, visit bit.ly/2fY04xe. ■

David McBean (left) as the Ghost of Christmas Past and Tom Stephenson as 
Ebenezer Scrooge in Cygnet Theatre's "A Christmas Carol" now playing at Old 
Town Theatre (Photo by Ken Jaques)
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A cafeteria-style restau-
rant featuring scratch cook-
ing with locally sourced 
ingredients opened Nov. 28 

in the Hotel Circle space pre-
viously occupied by Adam’s 
Steak & Eggs.

Named Crust Kitchen, 
owners Steve Abbo and Andy 
Hirmez designed the restau-
rant with busy hotel visi-
tors in mind while catering 
also to locals with elegant 
displays of salads, pizzas, 
sandwiches, roasted meats, 
side dishes and desserts. 

Customers queue up in line 
and point to the items they 
want to purchase, much 
like the system in place at 
Lemonade in Hillcrest.

Abbo and Hirmez also own 
the adjoining Travel Mart 
(formerly Albie's Beef Inn) 
and Value Liquor and Mini 
Mart next door. 1201 Hotel 
Circle South, 619-501-1112, 
crustkitchen.com.

Frank
Sabatini Jr.

After an eight-month closure, Mark W. Bihm and his husband, 
Humberto Villegas, will reopen their New Orleans Creole Café
in Old Town by early December. The tucked-away restaurant, 
which occupies two historic structures for a dining room and kitch-
en, received permanent foundations and new wiring and drainage 
systems. In addition, the buildings have been repainted, new cor-
bels were added, and the dining room’s front porch was expanded.

“The property is back to its 1860s glory,” Bihm said, adding 
that new pasta dishes will be added to the menu, and he will soon 
begin bottling and selling the restaurant’s Cajun-style barbecue 
sauce, which originates from a family recipe. 2476 San Diego Ave., 
619-542-1698, neworleanscreolecafe.com.

Crust Kitchen brings high-end cafeteria food to Hotel Circle. (Photo by Frank Sabatini Jr.)

San Diego-based Primos 
Management has opened 
Primos Public Corner, a 
full-service restaurant and bar 
in Mission Valley’s Fenton 
Marketplace. The company op-
erates more than 20 fast-casual 
eateries under the name Primos 
Mexican Food, although this 
is its fi rst large-scale establish-
ment, said chief marketing offi -
cer James Quijano.

In addition to a wide selection 
of Baja-style cocktails and craft 
beers, the food offerings include 
everything from mole french 
fries and bourbon-Sriracha fl au-
tas to New York strip tacos and 
fi re-roasted chile rellenos. 2401 
Fenton Pkwy., Suite 104, 
619-684-5777, primospc.com.

Ribs are all the rage in December. (Courtesy Wood Ranch BBQ & Grill)

Giant short ribs will be 
introduced at Wood Ranch 
BBQ & Grill in Mission 
Valley, beginning Dec. 9.

“We take the whole rib 
bones from certifi ed Angus 
beef and then smoke them for 
many hours over pecan wood” 
says Wood Ranch’s director 
of culinary development Alex 
Benes, adding that each rib 
measures about 10 inches long, 
holds 14-plus ounces of meat 
and feeds two people. Sold sin-
gly for $33 with a shareable 
side dish – mashed potatoes, 
broccoli, peanut coleslaw or 
mac n’ cheese – they’re avail-
able Fridays through Sundays. 
7510 Hazard Center Drive, 
619-764-4411, woodranch.com.

Welcome back, New Orleans Creole Café! (Photo by Frank Sabatini Jr.)

—Frank Sabatini Jr. can 
be reached at fsabatini@san.
rr.com. ■

Happy Holidays from The
Waffle Spot and Amigo Spot!

Happy Holidays from The
Waffle Spot and Amigo Spot!

Waffle Spot: Home of San Diego’s Best Waffles, The 
Waffle Spot has been a local favorite in Mission Valley for 
twenty years. Our family-friendly Diner features a delicious 

variety of Waffles, Omelets, and Breakfast Classics as 
well as a great Sandwich Menu for Lunch.
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Holy bulgogi! 

Ask any staffer at 356 
Korean BBQ & Bar what the 
three-digit number in the 
restaurant’s name signifi es, 
and you’ll be told in rehearsed 
fashion that it’s “the right 
temperature for cooking” — in 
degrees Fahrenheit, of course. 
Then, likely before you fi nish 
reading the menu, a parade of 
side dishes and dipping sauces 
arrive, encircling the grill built 
into the middle of your table.

Those little 
bowls of kimchi, 
pickled cucumbers, 
squid relish and other 
savories signal the start 
of Korean barbecue at its best. 
The difference here, however, 
is that it’s presented within 
trendy, industrial trappings 
and to the cadence of electronic 
dance music, which thankfully 
was kept at a bearable volume 
during our midday visit.

The restaurant is located 
inconspicuously in Westfi eld 
Mission Valley mall, be-
tween Macy’s and Bed Bath 
& Beyond. It’s tailored after 
Quarters Korean BBQ in Los 
Angeles. The owners of each 
are good friends, and both 
kitchens serve their raw beef, 
poultry and seafood in quar-
ter-pound portions.

Grilling assistance is pro-
vided by the servers. Although 
anyone with even a partial 
knack for cooking over gentle 
gas fl ames will sail through 

the process with the aid of 
tongs and meat scissors that 
are brought to the table, not to 
mention the safety assurance 
of fi re extinguishers hanging 
over every table in bell-shaped 
smoke hoods.

One of my go-to dishes in 
Korean restaurants is bulgogi, 
those thinly sliced strips of 
beef marinated in soy sauce, 
sesame oil, garlic, ginger, and 
honey or brown sugar. The gold 
standard is achieved when the 
beef is gristle-free and the in-
gredients of the marinade meld 
into sweet-savory harmony.

This bulgogi hit the mark 
with tender rib eye that was 
suffi ciently marinated and 
strewn with large slices of raw 
garlic. Everything caramelized 
beautifully, resulting in a pile 
of charry, mouthwatering beef 
that left us ignoring at fi rst the 
garnishes and dipping sauces. 
The portion was adequate for 
the two of us, although we 

would 
have 

plowed law-
lessly through 

a second round 
had we not ordered the spicy 
chicken as well.

The chicken (all thigh piec-
es) took a few shorter minutes 
to cook. Its reddish marinade 
appeared spicier than it tasted. 
But the hot sauce and kimchi 
in the condiment lineup com-
pensated, while the green-tea 
salt gave the meat a novel, ad-
dicting twang.

One of the sauces was 
cheese fondue, an unexpected 
accompaniment served tepid. 
Unlike the remaining sidekicks 
such as fresh seaweed salad, 
sautéed broccoli with rice noo-
dles and crispy bell peppers in 
soy paste, it was pretty much 
void of fl avor and offered zero 
enhancement to the meats.

Other protein choices in-
clude beef brisket, New York 
steak, boneless short ribs, pork 
belly, scallops, shrimp, and 
lobster. The options are listed 
under “tapas” and each order 
comes also with a basic green 
salad in sesame vinaigrette.

Rice is oddly missing from 
the meal inclusions. From 
what we deciphered from the 
somewhat confusing menu, 
it’s available only separately 
as kimchi fried rice and sells 
for $11.

We augmented our meal 
with a decent-size bowl of ra-
men priced just under $7. We 
loved the moderate spice level 
of the beef broth and the ten-

derness of the thin, Goldilocks 
noodles, which became incor-
rigible at times when fi shing 
them out of the bowl. All told, 
it was the zestiest ramen I’ve 
had in years, and sans the ex-
treme saltiness of most other 
versions.

A large bar is incorporated 
into 356’s spacious layout. But 
it lacks diversity in terms of 
beer and cocktails. The brew 
list features only a few crafts 
by companies such as Belching 
Beaver, Shock Top and Saint 
Archer. The remaining choic-
es fall fl at with Blue Moon, 
Corona, Bud Light, etc., while 
soju serves as the liquor for 
a limited selection of fruity 
cocktails.

But this is, after all, lo-
cated in a mall that also 
claims the beer-centric Yard 
House as one of its tenants. 
At 356, it’s mostly about the 
high-quality edibles and the 
interactive dining experi-
ence you get from grilling 
foods right at your table with 
friends, lovers and family 
members. 

—Frank Sabatini Jr. is the 
author of “Secret San Diego” 
(ECW Press), and began his 
local writing career more than 
two decades ago as a staffer for 
the former San Diego Tribune. 
You can reach him at fsabati-
ni@san.rr.com. ■

356 Korean 
BBQ & Bar

1640 Camino del Rio North1640 Camino del Rio North
619-260-0356619-260-0356
356bbq.com356bbq.com

Restaurant
Review 
Frank Sabatini Jr.

Bulgogi (Yelp)

A Korean grill with meats (Photo by 
Frank Sabatini Jr.)

Ramen soup    
(Photo by Frank Sabatini Jr.)
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The exterior of 356 Korean BBQ & 
Grill. (Photo by Frank Sabatini Jr.)

“ALWAYS HAPPY HOUR” 
6110 Friars Rd. #108 • San Diego, CA 92108 • 619.542.1786

Thank You Mission Valley!

We appreciate your vote.

From our house to yours 

Happy Holidays!
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Puppy elves greet stressed 
out shoppers

Surf Dog Ricochet, a certi-
fi ed therapy dog, accompanied 
a bevy of puppies to Barnes 
& Noble in Hazard Center to 
spend the afternoon with holi-
day shoppers Dec. 3. Ricochet 
is a surfi ng canine ambassador 
for Surfers with Disabilities 
and other nonprofi t programs. 

Some military veterans met 
the pups at the shopping center 
to help them with their social-
ization activities with humans. 
The veterans were all gradu-
ates of the Paws’itive Teams 
Emotional Support Dog pro-
gram, which prepares individu-
als to help train service dogs. 

The puppies were undergo-
ing training to become emotion-
al support, therapy and service 
dogs. Shoppers were able to 
relieve shopping stress by in-
teracting with the canines and 
also had the chance to thank 
the veterans for their service. 

The event was held to kick 
off the annual Surfi n’ Santa 
Paws Holiday Giving Drive to 
benefi t therapy dog programs. 
Donations are being accept-
ed online at bit.ly/2fUfW2H. 
Veterans wishing to take part 
in the emotional support dog 
program may learn more at bit.
ly/2fUcViR.

JCPenney, Chargers player 
host special shopping day

Darrell Stuckey Jr., a safety 
for the San Diego Chargers, 
was on hand Dec. 7 to host a 

special private shopping session 
for underserved children from 
the San Diego Armed Services 
YMCA at the JCPenney 
store in Fashion Valley Mall. 
Stuckey, along with some of the 
Chargers cheerleaders, helped 
the kids select presents for their 
family and friends in an effort 
to allow them to participate in 
the act of giving this holiday 
season.

In addition, JCPenney made 
a $100,000 donation to the Y to 
help strengthen youth develop-
ment. The mission of San Diego 
Armed Services YMCA is to 
enhance the lives of service 
members and their families 
facing the unique challenges of 
military life. 

Hotel Investment Group 
buys property

Hotel Investment Group 
(HIG) purchased an offi ce com-
plex at 2254 Moore St. near 
San Diego’s Old Town. HIG 
develops select hotel projects 
under the “Lifestyle Brand” 
banner. Other local “Lifestyle 
Hotels” include Holiday Inn 
Express and Hotel Iris, both in 
Hotel Circle. 

HIG plans to convert the 
10,000-square-foot building 

in Old Town into an ex-
tended-stay boutique hotel. 
Construction is estimated to 
last about eight months and 
will start in 2017. The opening 
of the new hotel is scheduled 
for October.

OrderUp now serves 
Mission Valley 

OrderUp, an online restau-
rant food delivery service, re-
cently added Mission Valley to 
its territories. OrderUp current-
ly delivers food from 30 Mission 
Valley restaurants such as 
Broken Yolk, Bunz, Daphne’s, El 
Pollo Loco, Gaglione Brothers, 
Jersey Mike’s, Pita Pit, SanSai, 
Embargo Grill, Tandoori House 
and The Works.

Customers can place an order 
either online at orderup.com 
or through an app. Once the 
customer creates an account, 
a list of available restaurants 
appears. Customers may choose 
items from a menu, place their 
order and make their payment. 
Customers are able to track the 
progress of the delivery. Local 
delivery times vary between 30 
and 40 minutes, and delivery 
cost is between $5 and $6 de-
pending on how far away the 
restaurant is located. Andrew 
Kootman is the owner of 
OrderUp in San Diego.

Entities join forces to 
benefi t charities

The Randy Jones Golf 
Invitational and Pacifi c 
Hospitality Group have agreed 
to merge efforts to increase 
funds raised for charities 
through golf tournaments 
countywide. Randy Jones, a 
former pitcher with the San 
Diego Padres and winner of 
the 1976 Cy Young Award, 
recently signed the agreement 
with Fred Grand, president of 
Pacifi c Hospitality Group, Inc. 

All PHG entities, including 
Hacienda Hotel Old Town, Old 
Town Tequila Factory, Warner 
Springs Ranch Resort and 
Salt Creek Golf Club, will now 

JAZZ
Thursday and Fridays: 
Antonio Fe at the Cosmo 
in The Cosmopolitan 
Restaurant and Hotel. 
Free. 6 p.m. 2660 
Calhoun St., Old Town. 
OldTownCosmopolitan.com.
Fridays: Jazz Happy Hour 
at Handlery Hotel’s 950 
Lounge. Free. 5 p.m. 950 
Hotel Circle North, Mission 
Valley. SD.Handlery.com.
Saturdays: Douglas 
Kvandal with the LiveJazz! 
Quartet at the Amigo 
Spot at Kings Inn. Free. 
7 p.m. 1333 Hotel Circle 
South, Mission Valley. 
KingsInnSanDiego.com.

CLASSICAL
Dec. 9-11: Beethoven’s 
Ninth at Copley Symphony 
Hall. $23 and up. 2:30 
p.m. 750 B St., Downtown. 
SanDiegoSymphony.org.
Jan 2: Salute to Vienna 
New Year’s Concert at 
Copley Symphony Hall. 
$29 and up. 8 p.m. on 
Friday and Saturday, 
2 p.m. on Sunday. 
750 B St., Downtown. 
SanDiegoSymphony.org.

ALTERNATIVE/ROCK
Dec. 13: The Gorgeous 
Boyscouts, No Sympathy 
and Mindray at The 
Merrow. Free. 9 p.m. 1271 
University Ave., Hillcrest. 
TheMerrow.com.
Dec. 19: The Lulls, Gary 
Wilson, and Well Well 
Well at Casbah. $6. 9 
p.m. 2501 Kettner Blvd., 
Little Italy/Middletown. 
CasbahMusic.com.
Dec. 23: Hideout, The 
Gloomies and Body 
Song at Soda Bar. $10. 
9 p.m. 3615 El Cajon 
Blvd., Normal Heights. 
SodaBarMusic.com.

POP
Tuesdays: Suzanne 
Shea and Bob Wade 
at Bistro Sixty. Free. 
6:30–8:30 p.m.  5987 El 
Cajon Blvd., College Area. 
BistroSixtySD.com.
Fridays: Nathan Welden 
at Bistro Sixty. Free. 
6:30 p.m. 5987 El Cajon 
Blvd., College Area. 
BistroSixtySD.com.
Dec. 22: Lee Coulter, 
Kinnie Dye, Harold 
Payne, Cici Porter and 
Joe Rathburn perform-
ing “songs of peace” at 
Vision Center for Spiritual 
Living. $20. 7 p.m. 6154 
Mission Gorge Road, 
Suite 100, Grantville. 
FolkeyMonkey.com.

—Compiled by Jen Van 
Tieghem. Bands, venues 
and music lovers: please 
send music calendar list-
ings to jen@sdcnn.com ■

NEWS BRIEFS

Darrell Stuckey Jr. (chargers.com)

2254 Moore St. will be converted to 
a boutique hotel. (courtesy of Hotel 
Investment Group)

See NEWS BRIEFS page 16  ê

California Orthopaedic Institute
7485 Mission Valley Road, Suite 104A 

San Diego, CA 92108

QUALITY ORTHOPAEDIC CARE

At California Orthopaedic Institute (COI), we pride ourselves on continuing a long 
tradition of providing exceptional surgical and non-surgical orthopaedic care to the 
patients of San Diego County. COI was established almost fifty years ago and today is 
comprised of a highly skilled staff of medical professionals to address your orthopae-
dic needs. 

We are centrally located in the heart of Mission Valley, San Diego, with convenient 
free parking. Our state of the art campus includes: X-Ray and MRI Facilities, 
Physical/Occupational & Certified Hand Therapy Clinics, as well as an out-patient 
Surgery Center.

 California Orthopaedic Institute provides experienced board certified, physicians, 
therapists, and technologists who are dedicated to address each patient’s individual 
orthopaedic needs with care and compassion.  With the latest advances in orthopaedic 
procedures, our goal is to provide our patients with open communication, personal 
attention, and shared decision-making to ensure a quality experience with successful 
results. 

Our physicians’ subspecialty expertise includes surgical and non-surgical care of 
sports injuries, hand and upper extremity issues, foot and ankle problems, and spine 
injuries. Our areas of surgical expertise include: joint replacement, arthroscopic 
surgery, and surgery of the hand, foot, shoulder, knee, and spine. 
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Crafts for kids 
Tuesdays, 4–5 p.m.
Stretch your imagina-
tion and create fabulous 
crafts. The craft is dif-
ferent every week.

Do your homework 
at the library
Mondays and 
Thursdays, 3–6 
p.m.; Tuesdays and 
Wednesdays, 3–7 p.m.
Branch library has help. 
Students from kinder-
garten through eighth 

grade can receive free 
personalized assistance.

Friends of the Linda 
Vista Branch Library 
meeting
First Saturday of the 
month, 11 a.m.
Newcomers always wel-
come. Visit lindavistali-
brary.org.

Hatha yoga for adults
First Thursday of the 
month, 11 a.m.–noon
Aryn Rannazzisi leads 

a gently paced class 
combining breath work 
and postures to promote 
strength, fl exibility and 
balance. This all-levels 
class will include inver-
sions, backbends and 
sun salutations. Please 
bring a mat or large tow-
el and a hand towel or 
strap to class.

Hopscotch tiny tots
Tuesdays, 5:30–
6:30 p.m.
Join Miss Kim for a fan-
tastically fun program 
containing crafts, music 
and stories for babies 
and toddlers. 

Lego Time
Fridays, 4–5 p.m.
Kids: Build, build, build 

to your heart’s content! 
Skyscrapers, automo-
biles, airplanes, space-
ships: Create these and 
more! Learn basic build-
ing science while having 
loads of fun!

Linda Vista Planning 
Group general 
meeting
Monday, Jan. 23, 
5:30 p.m. 
This is an open meet-
ing of the Linda Vista 
Planning Group. The 
public is encouraged to 
attend. Visit lindavista.
org/lvpg.

Morning storytime 
with Kathie 
Mondays, 10:30–
11 a.m.

Children and their families 
are invited to join in for 
stories, rhymes and songs.

Silver Chair Yoga
Thursdays, 
noon–1 p.m.
Designed so that seniors 
can safely practice yoga 
at their level of comfort.

Storytime with 
Mr. Luan
Fridays, 10:30–
11:20 a.m.
Energetic storytime that 
is fun, interactive and 
educational. The session 
will include singing and 
maybe a little dancing.

Tai Chi
Mondays and 
Thursdays, 10–11 a.m.

Improve your balance 
and mobility with slow, 
controlled movement!  

Linda Vista 
Branch Library 
is located at 2160 
Ulric St. The li-
brary is open 
Monday 9:30 a.m. 
to 6 p.m.; Tuesday 
and Wednesday 
11:30 a.m. to 8 
p.m.; Thursday and 
Friday 9:30 a.m. to 
6 p.m.; Saturday 
9:30 a.m. to 3 p.m.; 
closed Sunday. For 
more information, 
visit facebook.com/
lvlibrary or sandi-
ego.gov.■

Assemblymember Weber’s 
mobile offi  ce
Second Tuesday of the month, 
6–8 p.m. and third Monday of the 
month, 10 a.m.–noon

Connect with Assemblymember 
Shirley Weber’s staff in your commu-
nity, get help with any problems you 
are having with public agencies, ask 
questions about legislation and learn 
about state and local services. Issues 
that staff can assist with include 
renters and homeowners assistance 
programs, property tax issues, con-
sumer complaints, unemployment and 
disability insurance. No need to make 
an appointment; just stop in.

Baby signs storytime
Second and fourth Mondays, 
11:30 a.m.–12:30 p.m.
Parents often wonder, “What is my 
baby thinking?” There is a way to fi nd 
out: Teaching your baby some basic 
signs using American Sign Language 
will fi ll the gap. Communication is said 
to be the foundation of a solid relation-
ship; learning to sign with your baby 
will build that bond early and provide 
you a bridge from infancy to childhood.

Friends of the Library meeting
Third Wednesday, 6 p.m.
Monthly meeting of the Friends of the 
Library and Mission Valley Library 
staff to discuss ongoing projects, li-
brary goals, fundraising and more. 

Knit-a-Bit and Crochet Circle
Second and fourth Wednesdays, 
12:30–2 p.m.
Bring your own knit or crochet project 
to work on while spending time with 
others who share your talent.

Library Book Club
Third Tuesday of the month, 
6:30–8 p.m.
Monthly meeting to discuss the latest 
book selection. 

Preschool storytime and craft
Thursdays, 10:30–11:30 a.m.
Preschoolers are invited to a story-
time followed by a fun craft.

Toddler storytime
Fridays, 10:30–11:30 a.m.
Storytime designed for toddlers 
featuring songs, rhymes and fi nger 
plays.

Yoga for adults and teens
Tuesdays, 6–7 p.m.

Are you looking for a workout pro-
gram that’s easy to learn, requires 
little or no equipment and soothes 
your soul while toning your body? If 
strengthening your cardiovascular 
system, toning and stretching your 
muscles, and improving your mental 
fi tness are on your to-do list, then yo-
ga is for you. 

Zumba Basic
Mondays, 4–5 p.m.
Join the Zumba craze. Find out what 
makes this fun workout such a hit. A 
towel and bottled water are recom-
mended for Zumba sessions. 

Zumba Gold
Fridays, 1:30–2:30 p.m.
Zumba Gold is a lower impact version 
of our Zumba Basic class on Mondays, 
but just as fun. The moves have been 
carefully designed to be easy to follow 
by participants of any size or age.■

Community Calendar
 ‘Wacky Wonky Wonderland’
Sunday, Dec. 11

This holiday event will serve as a 
donation drive to benefi t local chil-
dren. The event will include festive 
food and drinks, live holiday music 
and special seasonal activities at the 
San Diego Center For Children’s main 
campus (3002 Armstrong St., Kearny 
Mesa). Attendees are asked to bring 
an unwrapped toy or gift card (worth 
$25 or more) or make a monetary 
donation to the Center as the price of 
admission. The wonderland will be 
open from 11 a.m.–3 p.m. Visit center-
forchildren.org for more information 
and to RSVP.  

‘Holiday on Adams Avenue’
Sunday, Dec. 11

Kensington Park (4121 Adams Ave.) 
will be transformed into a holiday 
wonderland with snow provided by 
Villainous Lair from 1 p.m. until it 
melts! There will also be an appear-
ance by Santa Claus starting at 1 p.m., 
peppermint ice cream and hot cocoa by 
Moosie’s Ice Cream and caroling. This 
is a free, all-ages community event. 
Visit adamsavenuebusiness.com.

‘Hail, Caesar!’
Monday, Dec. 12

San Diego 
Oasis presents 
this fi lm class at 
their location in 
Mission Valley 
(third fl oor of 
Macy’s at 1702 
Camino del Rio 
North) starting 
at 1 p.m. The 
Coen brothers’ fi lm “Hail, Caesar!” 
stars George Clooney, Josh Brolin 
and Scarlett Johansson. The class fee 
is $12. Visit OasisNet.org for more 
information.

‘Voices of Christmas’
Monday, Dec. 12

Write Out Loud will present this 
production at Old Town Theatre (4040 
Twiggs St.) featuring short stories 
read aloud by professional actors along 
with poems and music interwoven. A 
pre-show reception will start at 6:15 
p.m. with the readings starting at 7 
p.m. Selections for this year’s event 
include “A Christmas Memory” by 
Truman Capote, “Christmas Bells” 
by Henry Wadsworth Longfellow and 
more. Tickets for the event are $20 
with discounts for seniors, students 
and military. Visit writeoutloudsd.com.

‘A Celebration of Light’
Wednesday, Dec. 14

San Diego Unifi ed School District’s 
Family and Community Engagement 
team have planned a rally to pledge 
their support and protection for all 
students. The event will include 
multi-cultural student performances, 
crafts for children and food trucks/bag 
lunches. The event will provide ser-
vices and resources for diverse fam-
ilies including: immigration advice, 
healthcare information, LGBTQIA 
resources, Muslim student support 
and more. This event will be held 
from 4–6 p.m. at the Ballard Center 
(2375 Congress St., Old Town). Visit 
bit.ly/2heOguE for more info. 

7th annual ‘Clean Your Drawers’ 
Holiday Clothing 
and Electronics Drive
Thursday, Dec. 15–Friday, Dec. 16

Radio station The Mighty 1090 will 
host this two-day drive to collect cloth-
ing and unwanted electronics from 6 
a.m.–6 p.m. each day. The drive will be 
held at On The Border Mexican Grill 
& Cantina (1770 Camino de la Reina, 
Mission Valley). Donors are asked to 
bring new or gently used clothes and 
electronics for donating. Visit bit.ly/2g-
3C0bc for details. 

Gem Faire
Friday, Dec. 16–Sunday, Dec. 18

The Gem Faire returns to the 
Scottish Rite Event Center (1895 
Camino del Rio South, Mission Valley) 
with a three-day event. Admission is $7 
for the entire weekend (children under 
12 are free) and there is free parking. 
Over 100 exhibitors will showcase fi ne 
jewelry, gems, beads, crystals, pearls, 
gold and silver and more. Jewelry re-
pair and ring-sizing services will be 
available while you shop. There will be 
a special wholesale preview on Friday 
from 10 a.m.–noon. The general admis-
sion hours are: Friday noon–6 p.m., 
Saturday 10 a.m.–6 p.m. and Sunday 
10 a.m.–5 p.m. Visit GemFaire.com for 
more information. ■
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Hutsel said that in that area 
of the Mission Valley preserve, 
they only found evidence of two 
homeless people living there, 
down from over 120.

“The notion is that people 
working together can make a 
difference — the city of San 
Diego, park rangers in particu-
lar, are doing an awesome job,” 
he said. “Our volunteers are out 
there and other groups are out 
there. A lot of energy goes into 
keeping your public park, which 
is what this is, a dedicated park 
for Mission Valley, clean.”

The next “emerging threat” 
to keeping the river clean is 
the area around Qualcomm 
Stadium, Hutsel said. The city 
of San Diego is currently re-
moving non-native plants from 
the land it owns around the 
stadium — which is also where 
the largest number of active 
encampments are.

“What we’re starting to see 
is those folks who are living 
there starting to move down-
stream, if you will, toward the 
805 bridge.”

Part of the area the home-
less are moving into is pri-
vate property owned by the 
Fenton family, some owned by 
Caltrans and most still owned 
by city’s public utility depart-
ment, Hutsel said and added 
that multiple agencies, includ-
ing the Fire Department, are 
working against the clock to 
solve the homeless issue along 
the river.

“Not too long from now, 
Mission Valley will begin to see 
rain. We’ll begin to see the fl ood 

waters rise on a more consistent 
basis. Those people are in harm’s 
way,” he said. “It’s just tragic. 
Every year multiple people die in 
the river because of this.”

In January, SDRPF will 
participate in another survey 
called We All Count to docu-
ment the number of homeless 
along the river. Addressing the 
homeless issue is now the most 
effective way to address clean-
ing the river, Hutsel said, be-
cause nearly all the trash along 
it is caused by homeless camps.

When surveys began, the 
percentage of trash attributed 
to homelessness was around 30 
percent. Now that number is 95 
percent. All of the trash caused 
by dumping sites, litter and 
stormwater trash has “pretty 
much been resolved,” Hutsel said.

Since January 2016, vol-
unteers have removed over 
200,000 pounds of trash from 
the river — most from Mission 
Valley. Right now, there is 

again about 200,000 pounds. 
“It’s a revolving door,” Hutsel 

said, adding that the challenges 
to addressing the homeless and 
trash problems are that it takes 
multiple agency efforts with lots 
of different land owners to come 
together to get it done.

“This is something that is 
more than a private property 
owner’s responsibility,” he said. 

“It is a community’s responsibil-
ity to try to fi gure out how we 
can address the more than 80 
tons of trash — that once we 
pick it up, it will all come back. 
So, we got to address homeless-
ness and help those people get 
out of there.”

For more information on the 
State of the River report, in-
formation on volunteering for 
river cleanups and other activ-
ities, visit the SDRPF website 
at sandiegoriver.org.

—Reach Jeff Clemetson at 
jeff@sdcnn.com.■

 uRiver, from page 1

become sponsors of the Randy 
Jones Golf Invitational. They 
will provide discounts and gift 
certifi cates for tournaments 
and fi nals, as well as pro-
vide lunches for tournament 
events for the next three years. 
Participating Randy Jones 
Invitational charities will also 
be eligible to receive gift cer-
tifi cates and discounts from 
PHG entities for their own 
fundraising golf tournaments. 

“With a goal of involving 
as many local charities as 
possible, the Randy Jones 
Invitational is unique in that 
it encourages the top teams 
from other charity golf tour-
naments to compete and raise 
money for their respective 
causes,” Grand said in a writ-
ten statement. ■

 uNEWS BRIEFS, from page 14

(l to r) Randy Jones and Fred Grand 
(Courtesy of Pacific Hospitality Group)

The AP declared Issa the 
winner Nov. 28, with a lead 
of just over 2,300 votes out of 
more than 306,000 votes cast.

The question now is how 
will Issa react to this near-de-
feat experience? Issa has long 
been known for his attack-dog 
mentality and his penchant 
for levying unsubstantiated 
accusations of malfeasance 
at the Obama administration. 
That reputation could be 
turning the tide against him 
within the district. What was 
once a safe Republican seat 
might become America’s next 
great swing district.

In other news … Rep. 
Peters and Rep. Davis, both 
members of the House 
Armed Services Committee, 
condemned recent efforts by 
the Department of Defense 
to reclaim bonuses offered to 
California National Guard 
recruits over a decade ago. 
The bonuses and student 
loan payments, many tally-
ing $15,000 or more, were 
offered by recruiters in order 
to reach recruiting targets 
and bolster troop levels. 
However, 9,700 soldiers 
from California received the 
incentives and it turns out 
that a signifi cant number of 
those bonuses were offered 
and paid out fraudulently.

“I am deeply concerned and 
troubled by the clawback of 
bonuses from our National 
Guard members,” Davis said 
in a statement. “As ranking 
member of the military person-
nel subcommittee, I will look 

into all available options to help 
these service members and their 
families. They should not have to 
pay the price for mistakes made 
by others over a decade ago and 
we owe it to them to address this.”

Defense Secretary Ash 
Carter subsequently suspended 
the collection efforts, stating 
that the Pentagon will create 
a streamlined process that 

“ensures the fair and equitable 
treatment of our service mem-
bers” and a rapid resolution.

“Ultimately, we will provide 
for a process that puts as little 
burden as possible on any sol-
dier who received an improper 
payment through no fault of his 
or her own,” Carter said.

“I applaud [the] decision 
from Secretary of Defense Ash 
Carter to cease the collection of 
unauthorized bonus payments,” 
Peters said in his statement. 
“While a congressional fi x may 
be needed, I urge Secretary 
Carter to use his existing au-
thorities and resources to repay 
veterans and their families who 
have been wronged.”

Rep. Vargas’ bill to evaluate 
the possibility of adding Chicano 
Park to the rolls of National 
Historic Landmarks will likely 
be considered by Congress in 
the near future. Chicano Park 
is located beneath the Coronado 
Bridge in the Barrio Logan neigh-
borhood of San Diego. Its murals, 
sculptures and landscaping have 
already landed it on the list of 
National Historic Places due to 
its role in San Diego’s Chicano 
civil rights movement.

—Andy Cohen is a local 
freelance writer. Reach him at 
ac76@sbcglobal.net.■

 uCongress, from page 7

Homeless camps such as this one pictured here contribute to 95 percent of all 
trash along the river. (Facebook)

THE AZTECS ARE

bowl bound!
7th consecutive bowl game

GOAZTECS.COM    (619) 283-SDSU (7378)

Back-to-back        Champions

Saturday, dec 17th @ 12:30 pm
 Las vegas, nevada
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