
Nine years after the Sept. 11, 2001 terrorist
attacks, locals will honor those who lost their
lives in the twin towers of  the World Trade Cen-
ter and honor feats of  heroism by Americans in
related events thereafter. In downtown San
Diego, three unique events will give the public
a chance to unite and reflect on the tragic day
that forever changed the country.

Freedom Walk 2010
The Veterans Memorial Garden at 2115 Park

Blvd. in Balboa Park will be the site of  Opera-
tion Freedom Walk 2010 on Saturday.  Through-
out the United States, participants will gather
and walk to reflect on the lives lost on Sept. 11. 

The walk is also a chance to unite, renew
commitments to freedom and honor veterans,
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What if...
the Chargers stadium 

was built downtown
and opening day was held

in your neighborhood?

When it comes to Chargers fans, love can be a many splen-
dored thing. Fans may eventually deal with tough love if  the
public is asked to pay $500 million of  the estimated $800
million cost for a new downtown stadium.

These are bittersweet denominators for what could be a
last-ditch effort to keep the professional football team in town.
It may boil down to a referendum in which the citizens will be
asked to vote yes or no at the polls.

The new proposed stadium would be publicly owned and
privately operated.

Public financing for a stadium would likely come in the
form of  tax-increment bonds and maybe more if  the NFL fails
to come up with a promised $100 million. The Chargers
would pay a projected $200 million toward the project.

After the team and the National Football League put in
their portions, the public will be asked to pick up the balance
of  the $800 million price tag for the 62,000-seat playpen
that would take up 11 acres near Petco Park. 

Derek Danziger, vice president of  marketing for the Centre
City Development Corporation, said it’s too early to speculate
how much of  an economic impact the stadium would have.

“It would be difficult to quantify what additional business
would be (in the area),” he said.

He did say, however, that additional businesses and hotel
occupancies around Petco Park have generated $2 billion
since the baseball park was built in 2004.

The city, which is also pondering expenses to expand the
Convention Center, is hard-pressed for cash. Each venture
offers needed revenue, but the investments are high.

Chargers special counsel Mark Fabiani, who has dealt with
many other county groups, called this site the team’s “last best
option.” Carlsbad, Escondido, National City and Chula Vista,
cities with previously-proposed sites, found their limits.

Fabiani often visits service clubs in the area to detail the
prospects and discuss the versatility of  such an entertain-
ment facility as a Chargers stadium. He was interviewed for
this article 10 minutes before he attended a Lions Club meet-
ing.

Fabiani said the downtown site near 17th Street and Impe-
rial Avenue would save money because of  the availability of
public parking and transportation.

“The downtown site is really only about 11 acres, so there
wouldn’t be room for anything else [as in related retail pro-
jects],” said Fabiani, who has been with the Chargers since
2002. “As you know, there have been many stops and starts.
With the Dean Spanos family we have been trying to get some-
thing done for eight years. Still trying.”

There has been talk about installing a retractable roof,
which would be beneficial for events other than football. 

BY JOHNNY MCDONALD | DOWNTOWN NEWS

SEE CHARGERS, Page 4

Tributes set
to remember
9/11 victims 
9 years later, citywide events
will keep patriotic flame alive

BY DEBBIE HATCH | DOWNTOWN NEWS

SEE 9/11, Page 4

MOPA ready to host Human 
Rights Watch Film Festival

The Museum of  Photographic Arts (MOPA),
located in Balboa Park, will show a series of  six
human rights films this month. The series,
scheduled for Sept. 18-19 and 23-25, is called
the 2010 Human Rights Watch Film Festival. It
is a slightly-shortened version of  the 10-film
Human Rights Watch Traveling Film Festival,
which currently is showing around the United
States and Canada. 

BY WILL BOWEN | DOWNTOWN NEWS

SEE MOPA, Page 6

“Camp Victory Afghanistan,” directed by Carol Dysinger,
is a film about building the Afghan military, showing
Sept. 24 at the 2010 Human Rights Watch Film Festi-
val. COURTESY PHOTO 

The San Diego Chargers will walk through the tunnel Sept. 19 for their first home
game this season at Qualcomm Stadium. Fans and local residents can envision
what it might be like if the Chargers stadium were located downtown. 

DON BALCH | Downtown News

The Chargers stadium would be situated on 11 acres to the east of Petco Park,
adding a new dimension to downtown’s skyline. The stadium would hold 62,000
seats. COURTESY RENDERINGS

http://www.SDNEWS.com
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360 5TH AVE.  DOWNTOWN SAN DIEGO
CORONADO • DEL MAR • FALLBROOK • LA JOLLA • POINT LOMA • RANCHO SANTA FE • SANTALUZ

www.willisallen.com 619.238.8065

Pat Edmondson

(619) 322-5866

J Q Stearman

(619) 701-4823

Deb Herscovitz

(619) 871-7202

LEGEND
$975,000

Beautifully furnished two bedroom, two bath with a spacious South
facing deck, extensive built-ins, 3 LCD TVs, remote solar shades, fine

furnishings, 2 parking spaces and storage.

$1,399,000
Spacious turn key 2 bedroom, 2.5 bath plus den corner unit with

spectacular water views, 4 parking spaces plus storage – this is the
home you have been waiting for!

PINNACLE

PARK PLACE
$1,045,000

A much desired floor plan rarely on the market with unobstructed
views, split bedrooms, sunny Southwest exposure, highly upgraded

finish and jaw dropping Ocean and Bay views.

ATRIA
259,000

Like new light and bright condo with an interior balcony overlooking
serene courtyard trees, experienced short sale team will guide you to

ownership of this wonderful value in the Marina District.

MERIDIAN
$2,500,000

The elegant Meridian stands alone in services, location 
and amenities – this magnificent offering boasts 4 bedrooms, 
4 bathrooms, 5200 square feet and is an unbeatable value.

ELECTRA
$1,595,000

Top of the world tallest residence in San Diego encompassing the 
entire North side Penthouse level in a true landmark building -

glamorous master suite, rich appointments and stunning views. .

1 MISSION
From THE HIGH $400,000s to 1,300,000

Exceptional brand new award-winning, 2-story townhomes
and flats now selling in Mission Hills —

Open daily 10 a.m. to 5 p.m. at 845 Ft. Stockton #114
www.1mission.come

Stella Biggs

(619) 384-1945

Downtown’s Finest Professionals

Melisssa Dow

(619) 917-0711

Julie Adams

(619) 481-0200(619) 300-2209

Alan Hamrick

(619) 322-3321

Marla Hovland

(619) 518-7444

Sonja Kiczula

(619) 889-3274

Anne Effinger

(619) 339-2663

Ken Baer

(619) 248-4200

Ron & Betsy Ryan

(858) 353-0364 · (858) 353-0365

Victoria Crown

(619) 977-3174

Sophia Parente

(619) 292-1073 (619) 729-8682

Vicki Droz

Lisa Allen

(619) 808-9595

Monica Stone

(619) 571-8841

Leslie Kilpatrick, 
Branch Manager

(619) 522-9494

Brian Borkum

Mary Schlesing

(619) 994-8816

Christine Baker

(858) 449-3200

Stephanie Erickson

(619) 933-3292

Maureen Millman

(619) 987-4446

$ 2,500,000
Classic styling in this 3 bedroom, 3 bath Southwest facing view 
home with quality finishes, tasteful upgrades and a mingling of 

soft Tuscan hues makes the transition to urban living 
breathtakingly simple and rewarding.

HORIZONS

http://www.1mission.come
http://www.willisallen.com


NEWS 3SEPTEMBER 2010
SAN DIEGO DOWNTOWN NEWS

Dale Bowen
& Ann LeBaron
(619) 300-7180 or
(619) 252-2494

Selling Downtown Since 1990
BowenLeBaron@cox.net

Tour These Featured Listings at 
www.daleann.net

CALL THE RESIDENT EXPERTS!
Call for a free e-mail alert on new listings in your favorite building.

HARBOR CLUB. 
Entry level price to a
fabulous urban resort
lifestyle. Views of the 
harbor, pool terrace and
skyline. Spacious rooms.
Stylish interior w/granite
floors.    Now $549,000

HARBOR CLUB
PENTHOUSE 
An exquisite example of
art, technology and crafts-
manship aligned!  The
3BR, 4.5BA  full private
floor seems to float above
the heavenly views of the
harbor, ocean and city.

$6,500,000  

HARBOR CLUB.  
33rd floor.  Drop dead views
of the harbor, marina, ocean
and sunsets.  Fabulous views
are yours to stay!  Designer
interior.  Two parking
spaces.                 $779,000

PINNACLE. 
Sought after south facing
corner layout with 
stunning, sweeping harbor
views. Spacious 1,678 sqft
plan with two large 
terraces and 4 parking
spaces!        
$1,500,000

PINNACLE.   
Sunny one bedroom
w/views of the harbor,
marina and city.  Use the
HOA guest suite when
you need that 2nd bed-
room!  95 ft lap pool.
Great lifestyle for a starter
price.  $435,000

RENAISSANCE.  
Rare 3BR/3BA. Split
master suites and a large
guest suite.  Dramatic
views south of the ball-
park, bridge, and 
harbor. Richly appointed
1753 square foot interior.
Don't miss it!       

$840,000-$860,000

In Escrow

In Escrow

Will economy’s choppy seas
calm for cruise-ship industry?

San Diego’s cruise-ship business is
experiencing some stormy economic
conditions of  late, leading to listing
cruise schedules and uncertain skies on
the horizon. 

The cruise industry can traditionally
be measured cyclically from 18 to 24
months as the timeframe for passengers
to schedule those majestic, multi-level
vessels for luxury travel to Hawaii, Pana-
ma Canal, South America and Mexico. 

But the faltering economy has
trimmed the proverbial sails into San
Diego Bay, causing docks to be rather
silent this summer.

Holland America’s Rotterdam
reopens the season Sept. 22, boarding
for a trip to Hawaii, Tahiti and the
French Polynesia.

“For the year 2009, we had 223
cruise calls and 842,353 passengers,”
said marketing director Rita Vandergaw.
“For 2010, we have 151 cruises con-
firmed with 507,308 passengers.”

But Vandergraw said she felt buoyed
by the total number of  cruises out of  San
Diego because all of  the country’s ports
of  call are experiencing downturns in

the wake of  the national  economic rip
current. 

She spoke with some enthusiasm
about 2012 but declined to elaborate.

Vandergaw has experienced the ebb
and flow for almost 20 years. 

“Fortunately, our tides keep rolling
in,” she said.

Is there an overabundance of  compe-
tition from Los Angeles? 

“Normally, there’s enough to go
around for all of  us, but they’re hurt-
ing, too,” Vandergraw said.

According to Vandergraw, San Diego
can anticipate about 10 reposition (pass
through) cruises, that is, ships coming
down from Alaska and heading for the

Panama Canal.
San Diego lost Carnival’s four- and

five-day summer cruises to the Sea of
Cortez when Carnival moved to a port at
Mobile, Ala. The move accounts for the
San Diego terminal’s emptiness.

Fewer ships means a decline in air-
port passengers, hotel needs, repair work
and other services provided, said indus-
try officials. 

“They’re tremendous economic gen-
erators,” Vandergaw said. “To build it
back is a slow process.”

The B Street Terminal is the primary
facility with the capacity to work two

SEE CRUISE, Page 4

BY JOHNNY MCDONALD | DOWNTOWN NEWS

Numbers down
for 2010; future
projections may
still ebb or flow

Construction on a $21 million multipurpose facility at the B Street Terminal is expected to
increase the site’s capability to dock three cruise ships instead of the current two. COURTESY PHOTO 

mailto:BowenLeBaron@cox.net
http://www.daleann.net
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Custom Framing Special
San Diegoʼs Largest Selection

25%OFF
ENTIRE JOB

With coupon when ordered only.
Expires 11-1-10

Voted one of the top 100 Framing Shops in U.S. for the 4th 
year in a row! 2004, 2005, 2006 & 2007 –Decor Magazine

Bucket Baker #1 Saleskitty

4735 Point Loma Ave • Ocean Beach • (619) 223-5313
10am – 6pm Mon – Fri • 10am – 5pm Sat

Murf Baker #1 Salespuppy

Photos by Colleen Camevale

Poster Special:
16x20” $49.95 20x24” $59.95

24x36” $69.95 30x40” $79.95

Diplomas
$49.95 matted

(in stock materials)
Expires 11-1-10

JOHN•BAKER
PICTUREFRAMES

Beach Hut Bed and Breakfast

Need an Extra Guest Room?
We’ll make your family feel at ease.

BeachHutBB@gmail.com  BeachHutBB.com  858.272.6131

”It wouldn’t be a tremendous cost if
you put a fabric roof  over it.” Fabiani
said. “The city, obviously, would have
to determine if  it made sense, so they
might move some of  the events over
from the Sports Arena.”

Fabiani said with the advantages of
San Diego’s weather, it would take
about 32 months to build — if  it were
to be approved.

Although Fabiani said the city is still
studying how to pay for a new stadium
and it would be premature to speculate
how exactly it would be financed, the
Chargers are counting on public
financing to help with construction,

Fabiani advised members of  the San
Diego Stadium Coalition. The San
Diego Stadium Coalition is a grassroots
community organization formed in
January 2009 with the objective of
facilitating the development of  a new
stadium in San Diego County. Citing
the economic benefits of  building a
new stadium and a desire to keep the
San Diego Chargers in the region, they
continue to work with taxpayers
groups, developers, politicians and the
Chargers to move the stadium effort
forward. By leveraging social network-
ing sites such as Facebook and Twit-
ter, along with traditional media out-
lets and interactive public forums, they
have amassed a sizable following in a
brief  amount of  time.

Should a new stadium be approved,

no doubt a deal with the city would
have to be more palatable than what
has been negotiated in the past. The
San Diego County grand jury had pre-
viously released a report that was crit-
ical of  the city’s lease agreement with
the Chargers for use of  the Chargers’
present game-day location at Qual-
comm Stadium. The report cites the
city for annual operating losses of
about $17 million after crediting net
rents paid by the Chargers and other
income from non-Chargers events. The
grand jury cautioned the city to nego-
tiate a better deal if  it decides to help
build a new stadium.

A spokesman for Mayor Jerry
Sanders said the city intends to review
any new stadium proposal, but in the
end voters would have the final say.

CHARGERS
CONTINUED FROM Page 1

said Jae Marciano, Southern Cali-
fornia chapter president of  Opera-
tion Homefront and organizer of
the free event. 

Registration begins at 7:30 a.m.
A memorial ceremony will take place
at 9 a.m. The walk will follow at 10
a.m. The first 500 registrants will
receive a free T-shirt. To pre-register,
visit www.operationhomefront.net/-
socal.

Veteran set to make
cross-country walk  

The Veterans Museum will send
off  Tony LoBue at 2 p.m. Saturday
as he begins his walkathon across
the country. He will end at Ground
Zero in New York on Sept. 11,
2011. 

LoBue, known as “Tony the
Vet,” is a 68-year-old disabled war
veteran. He is setting out on this

journey as a way to empower and
help veterans and their families. 

The ceremony will include
entertainment, a skydiving cere-
mony and an invocation. There
will also be a prisoners of  war
remembrance ceremony. Con-
gressman Bob Filner will speak at
the event, as will LoBue. 

The first day of  his yearlong trek
will take him to Fort Rosecrans
National Cemetery before heading
toward Tucson, Ariz. 

LoBue will be updating a blog
along the way and footage of  his
journey will be uploaded to
Youtube. 

To learn more about LoBue, visit
www.tonythevet.org. The Veterans
Museum is located at 2115 Park
Blvd. For more information, call
(619) 239-2300.  

USS Midway to host
memorial, dinner

The USS Midway will hold a
tribute to honor the fallen heroes

on Sept. 11 at 2:30 p.m., which
will take place on the flight deck
of  the ship. 

The services will include a pre-
sentation of  colors and music from
bagpipes and drums. Honor
guards from the San Diego Fire
Department, Orange County Fire
Department and the U.S. Marine
Corps will all be on hand to honor
their fallen colleagues with those
aboard the ship. 

The “Star Spangled Banner” will
be sung and the names of  those
who perished will be read aloud,
followed by a 21-gun salute. 

The ceremony is open to the
public with paid admission to the
museum.

Immediately following the
memorial, New York Fire Depart-
ment Retirees of  San Diego will
host a dinner reception at the Old
Firehouse Museum, 1572
Columbia St. 

For more information, visit
www.midway.org or call (619)
398-8252.

9/11
CONTINUED FROM Page 1

large ships. But work is proceeding on a $21
million multipurpose terminal that will boost
the number of  ships San Diego can host at
any one time from two to three. The two-story
building, measuring 55,000 feet, should be
completed and ready for business by Decem-
ber, according to the San Diego Port Author-
ity.

“It will have 400 feet in front for special
events,” Vandergraw said.

“Holland America is our No. 1 customer
with seven-, eight-, nine- and 10-day cruises
to Mexico, Hawaii, Panama Canal and South
America,” Vandergraw said. “Others are
Royal Caribbean, Carnival and Celebrity. How-
ever, Royal Caribbean recently announced
that they are rerouting one of  the ships. We
anticipate that it will return during another
cruise season.

“The cruise business is cyclical, and cruise
lines often reroute itineraries so they can have
more to offer their customers,” she said. “We
did pick up a new seasonal departure with
Celebrity cruise lines.”

Additionally, it was noted that Mexico, the
main destination for cruise ships leaving here,
has become less desirable for passengers
because of  safety fears and because the coun-
try hasn’t updated its product much in recent
years.

Despite the potential for increased cruises
through Mexican waters in the near future,
the continued economic turbulence places
uncertainty on the horizon for an industry
that blossomed in 1983.

CRUISE
CONTINUED FROM Page 3

Despite the potential for increased cruises through
Mexican waters in the near future, the continued
economic turbulence places uncertainty on the
horizon for an industry that blossomed in 1983. 
COURTESY PHOTO

The new Chargers stadium, if built downtown, would be situated east of Petco Park, bordered
by K Street on the north and Imperial Avenue to the south.  COURTESY RENDERING

mailto:BeachHutBB@gmail.com
http://www.operationhomefront.net/-socal
http://www.operationhomefront.net/-socal
http://www.tonythevet.org
http://www.midway.org
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Sempra is proud to sponsor 
the community events page

The Central San Diego Black Chamber Of Commerce’s mission it to im-
prove the economic status and enhance the quality of life of the African-
American communities through the development of business and
employment opportunities. This month’s mixer will initiate discussions
on your interest in starting your own business. Michael Allen an associ-
ate of the Pollakov Financial Group in La Jolla will give a presentation
about Business Finance and “What is expected of you as a self-employed
person or as a business owner”, such as the lifestyle, traits, and business
savvy. During this session, you will learn about the importance of business
insurance and the economic connection between the owner of a small
business and the business itself. Michael also teaches graduate and under
graduate Business and Finance at National University.

When: September 18th   
Where: Se San Diego Hotel -1047 5th Ave, San Diego CA   
6PM-8PM           $15 Non-members $5 Members

Rice Club Luncheon with Maureen Stapleton,
San Diego County Water Authority 
Date: 9-28-2010  Time: 12:00pm- 1:30pm
Location: Jasmine Seafood Restaurant, 4609 Convoy St. San Diego, CA 02111
Phone: 858-277-2822 Fax: 858-277-2622  
Members: $ 25    Non-Members: $ 35    Door: $ 40   

Maureen A. Stapleton is the General Manager of the San Diego County Water Authority, the regional water
agency that provides up to 90 percent of all the water used in San Diego County supporting a $169 billion
economy and the quality of life for over 3.2 million residents. Stapleton assumed her duties in January 1996.

San Diego Black Chamber Of Commerce Mixer

You are invied to attend the San Diego County Hispanic Chamber of 
Commerce Annual Gala Event honoring Our Member Achievements.

Saturday September 18 2010

Sheraton Mission Valley
6:00pm Silent Auction  7:00pm  Mariachi Concert

8:00 Dinner & Awards Presentation  10:00  Dance the Night Away

Black Tie RSVP by September 6, 2010  Reservations: (858) 268-0790

This film series is a unique opportuni-
ty to view some important films which
depict the current state of  human rights
issues throughout the world. This is the
first time in its 21-year history that the
Human Rights Film Festival has come to
San Diego. The films promise to be both
entertaining and educational because
they were selected  (out of  more than
500 submissions) for both artistic merit
and human rights content. 

The Human Rights Watch Film Fes-
tival is considered to be the “cinematic
conscience of  the world.” The aim of
the Festival is to show that film has the
power to make a difference in the world
and to better it. The hope is that the
films will “challenge each individual to
empathize and demand justice for all
people.”

The Human Rights Watch organiza-
tion, which parented the festival, has

been dedicated to defending and protect-
ing human rights for the past 30 years.
Its goal is to “focus attention of  human
rights violations, to give voice to the
oppressed and to bring oppressors to jus-
tice.” 

“The Human Rights Watch Film Festi-
val reflects on the condition of  the world
we live in,” said John Biaigi, the director
of  the festival. “No one is immune to the
rippling effects of  human rights viola-
tions. They effect all of  us.”

Deborah Klochko, executive director of
MOPA, said, “We are proud to have the
festival because it is congruent with our
mission to be a forum for education
through the photographic image.”

The film schedule is as follows:
• Sept 18, 11 a.m. and Sept 19, 11

a.m. — “Youth Producing Change,”
directed by various teenage filmmakers
(human rights issues seen from the per-
spective of  the young).

•  Sept 18, 1 p.m. and Sept 19, 1 p.m.
— “Mountains & Clouds,” directed by
Michael Camerini and Shari Robertson

(on the immigration issue). 
• Sept 19, 6 p.m. — “Pushing the Ele-

phant,” directed by Beth Davenport and
Elizabeth Mandel. The separation and
reunion of  a mother and daughter in the
Congo. 

• Sept 23, 6 p.m. — “Enemies of  the
People,” directed by Rob Lenkin and Thet
Sambath (on genocide in Cambodia). 

• Sept. 24, 6 p.m. — “Camp Victory
Afghanistan,” directed by Carol Dysinger
(on building an Afghan military).

• Sept 25, 1 p.m. — “Iran: Voices of
the Unheard,” directed by Davoud
Geramitard (the story of  three Iranians
from different backgrounds).

Tickets are priced at $10 for general
admission, $8 for students, and $5 for
MOPA members. Passes for the entire
series will be available at the cost of  $55
for general admission and $20 for MOPA
members. 

For further information on the films,
visit www.HRW.org/iff. For updates on
post-film speakers and discussions, see
www.mopa.org/events/upcoming.htmg.

MOPA
CONTINUED FROM Page 1

“Iran: Voices of the Unheard,” directed by Davoud Geramitard, is the story of three
Iranians from different backgrounds, showing Sept. 25 at the 2010 Human Rights
Watch Film Festival. COURTESY PHOTO 

City’s Chinese museum offers rich historical treasure trove
Step back in time to when Chinese

immigrants migrated to San Diego and,
living in ramshackle structures, devel-
oped a small town within the city.

The stories are told as part of  the
mission of  the San Diego Chinese His-
torical Museum (SDCHM), which
chronicles the history from inside an
old, renovated church and adjoining
building with artifacts not only from
here but also from China. The museum
is located at 404 Third Ave.

Since opening in 1996, the museum
has presented more than 47 exhibits
highlighting the rich tradition of  Chi-
nese culture and history in San Diego

and throughout the world. The muse-
um also features a library of  books on
Chinese culture and a tranquil garden
with a koi pond.

“I think we are a bit unique because
we feature Chinese American as well
as old China history,” said Alex Stewart,
educational coordinator for SDCHSM.

Now known as the Asian Pacific Dis-
trict, the community is located between
Market Street and K Street.

Executive director Dr. Alexander
Chuang serves as a volunteer.  Howev-
er, he and his wife, Agnes, have been
the primary benefactors.

“We also do walking tours of  the dis-
trict,” Stewart said. 

As part of  SDCHM’s mission, an edu-

cation outreach program has operated
since 2000. That program offers class-
room exhibit presentations to students
throughout San Diego and Imperial
counties. 

The museum also offers lectures. For
example, Dr. William Tong, a San Diego
State University professor, recently dis-
cussed how his noninvasive lasers are
used for enhancing archeological dis-
coveries.

Outside the museum extension is a
statue of  the First Emperor, Qin Shi
Huang, known for standardizing
China’s written language, currency
and weights and measures. He was also
responsible for building a major part of
the Great Wall.

The permanent collection includes a
bridal carriage, early hand-laundry
equipment, a warlord’s bed, ancient
Chinese currency, jade, pottery, paint-
ings, models of  early Chinese Ameri-
can settlements, and other items. The
adjoining building is designed for rotat-
ing exhibits.

Chuang stressed exhibits from China
because, he says, “Chinese American
history has only 150 years, but Chinese
history has 5,000 years.”
The San Diego Chinese Historical Muse-
um is open Tuesdays through Satur-
days from 10 a.m. to 4 p.m., and Sun-
days from noon to 4 p.m. For more
information, call (619) 338-9888, or
visit www.sdchm.org.

A glimpse inside the museum’s permanent
collection. COURTESY PHOTO

BY JOHNNY MCDONALD | DOWNTOWN NEWS

http://www.HRW.org/iff
http://www.mopa.org/events/upcoming.htmg
http://www.sdchm.org


Jack M. Berkman, veteran public
relations executive and CEO of  BERK-
MAN, a longstanding nationally-rec-
ognized, multi-award winning public
relations, branding and market-
ing/communications firm, has been
accepted for induction into the Public
Relations Society of  America’s (PRSA)
College of  Fellows.

“This prestigious selection recognizes
public relations professionals for their
exceptional contributions to the
advancement of  the public relations pro-
fession, PRSA and the community for
more than 20 years,” said Judy Phair,
2010 chair of  the 15-person panel and
selection committee in New York City.
“As a mentor and role model to PR pro-
fessionals and students within each
inductee’s state, region, as well as nation-
ally and internationally, it should be
noted that less than 2 percent of  PRSA’s
22,000 member hold this lofty status.” 

“Words alone cannot express the abso-
lute joy and professional satisfaction I
feel as a result of  finding out I have been
accepted as a Fellow in PRSA,” Berkman
said. “The profession of  public relations
has been my life’s work, and the leader-
ship and integrity of  my practice has
meant everything to me. I am so proud
PRSA has found it fitting to bestow upon
me its highest crown of  achievement in
our profession. I intend to continue to be
worthy of  this prestigious honor for
many years to come.”

He will be officially inducted into the
PRSA College of  Fellows during an
awards ceremony in Washington, D.C.,
on Oct. 16.

A graduate from California State Uni-
versity, Northridge in 1969, Berkman
has spent the last 40-plus years in the
public relations profession. He immedi-
ately joined the public relations staff  of
General Motors in Detroit and later
served as an account supervisor for Her-
bert H. Rozoff  Associates Public Rela-
tions Counsel in Chicago.

In 1973, Berkman joined the Ameri-
can Housing Guild in San Diego as
national director of  public relations, ris-
ing to director of  sales and marketing.
He then became vice president/director
of  marketing for Rancho La Costa Prop-
erties, a position he held until founding
his public relations firm, Berkman Asso-
ciates, in June 1976. In 1979, the firm
became Berkman & Daniels, one of  San
Diego’s largest public relations agencies,
before joining forces in October 1991
with Nuffer, Smith, Tucker, Inc. 

In October 1993, he established Berk-
man Marketing Group, now called
BERKMAN, which since 1997 has
earned more than 60 Bernays Awards
for public relations excellence from the
San Diego Chapter of  PRSA. In 2006,
BERKMAN won the prestigious PRSA
Silver Anvil Award for his firm’s repre-
sentation of  Jabra, a world-leading
provider of  hands-free solutions for
mobile phones, contact centers, offices
and Unified Communications.

Berkman is a 1986 alumnus of  LEAD
San Diego. He has served as the first non-
journalist president of  the San Diego
Press Club, and was named ”PR Profes-

sional of  the Year” in
1987 by the Public
Relations Club of  San
Diego. He has been the
director of  the Greater
San Diego Chamber of
Commerce, San Diego
Symphony, Reuben H.
Fleet Space Theater and
Science Center, and San

Diego Repertory Theater.
He is also former chairman and mem-

ber of  the board of  directors of  the
Gaslamp Quarter Association, which
honored him as “Trailblazer of  the Year”
in 1999. In addition, he has served on
such boards as Imagination Express’s
Pantomime Production Ensemble Board,
San Diego Blood Bank, Big Brothers and
Big Sisters and the Huntington’s Disease
Society of  America. Berkman has also
been an executive board member of  the
Downtown San Diego Partnership, as
well as having been recognized by the
San Diego Business Journal since 1998
in its “Who’s Who in Public Relations.”
His firm is currently ranked second by
the San Diego Business Journal ranking
of  public relations firms regionally.

Additionally, Berkman is an active
member of  The Rotary Club #33 of  San
Diego since 1991. He is a Red Coat mem-
ber of  the Holiday Bowl and Poinsettia
Bowl Host Committee and also volunteers
his time assisting nonprofit organizations
by serving as the emcee and auctioneer
for charity fundraisers locally and nation-
ally. He is a member of  the board of  direc-
tors of  Promises 2 Kids and the San Diego
Film Commission. In 2006, he was named
one the San Diego Daily Transcript’s “Top
120 Influentials,” and the Gaslamp Quar-
ter Association recognized his lifetime
achievements with the President’s Hon-
orary Lamplighter Award. In 2007, Berk-
man was honored with the prestigious Eva
Irving Community Service Award by the
San Diego Chapter of  PRSA for his excep-
tional community service and contribu-
tions for more than 33 years to San Diego.
He has also served as a judge for PRSA’s Sil-
ver Anvil and Bronze Anvil Awards. 

— Courtesy submission
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New weight-loss center aims
to inspire, empower women

The New Well, a weight-loss and
wellness center, recently opened down-
town at 233 A St., Suite 206. 

The center is for women only.
“When we empower women, we

change families and women’s needs are
specific and we want to provide an
environment to address those needs,”
said Julie Kokinakes Anderson, director
of  nutrition at The New Well.

A new guest who walks into the cen-
ter can expect a tour of  the facility and
a questionnaire about her habits,
lifestyle and medical history. 

“It’s a lifestyle change,” said Nicole
Jaeger, the center’s wellness manager.

The first three days of  the program is
referred to as a fresh start. The member
will follow a specific meal plan which
Jaeger said retrains the body and boosts
metabolism. Typical weight loss dur-
ing this time will range from three to
nine pounds. 

From there, participants move on to
the healthy weight-loss portion of  their
individualized plan.

“We guarantee results as long as the
program is followed,” Jaeger said. 

The individual success of  the pro-
gram is based around four pillars of
weight loss. 

“It’s a way of  life,” Jaeger said. 
The first pillar is whole-food nutri-

tion, which teaches participants to
eat properly. This principle reinforces
the fact there is no “magic pill” for
weight loss. 

During the second step, one-on-one
counseling takes place. Women focus
on how they became overweight. They
answer questions about past weight-
loss attempts and their weight history.
It becomes a personally revealing expe-
rience, according to Jaeger.

“A box of  Kleenex is probably the next
step,” Jaeger said. “It does become an
emotional experience … Most members
are on the program 12-18 months.” 

Jaeger said this is a healthy length
of  time to reach the weight goal set
mutually by the wellness consultant
and the individual. The consultant will
assist the participant for the duration of
her membership, often making weekly
calls to check in with the member and
find about challenges or progress.  

The program’s third pillar is effec-
tive exercise. The center offers a 26-
minute circuit workout. The circuit
consists of  8 pieces of  equipment. 

“The circuit assimilates swimming,
[which is] a push-pull system,” Jaeger
said.  

The fourth pillar is based around
soothing relaxation. The New Well
has an onsite spa, offering partici-
pants the opportunity to relax and
reward themselves.

One such spa treatment — a full-
body massage that involves the woman
wearing a body suit — is 200 times
more beneficial than a hands-on mas-

sage, Jaeger said.  
“We make a huge, huge effort to cel-

ebrate success along the way,” Jaeger
said. 

Whether it is a two-pound weight loss
or achievement of  a long-term goal,
women can post their weight-loss suc-
cesses on the “Good for you!” board. 

“It’s an individualized program, but
there is a sense of  community and you
do see friendships form,” Jaeger said. 

She said losing weight can lead many
women to feel better about themselves
and give them confidence to venture
into new areas of  life they hadn’t before. 

“If  you lose five pounds, you get a
little more pep,” Jaeger said.  

The cost is comparable to most gym
memberships, Jaeger said. Fees range
on average between $60 and $100 per
month.

For more information, call (619)
501-WELL, or visit www.sddown
town.thenewwell.com/. 

BY DEBBIE HATCH | DOWNTOWN NEWS

Jack M. 
Berkman

Nicole Jaeger, wellness director at The New Well downtown, gives Teresa Stein directions
as she uses a machine on the workout circuit. COURTESY PHOTO 

Jack M. Berkman accepted for
induction to college of  fellows
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Upon initial inspection, Bread on Mar-
ket might be described as a downtown
alternative to the decade-old Bread &
Cie. Yet a closer look shows this down-
town favorite savors wholesome flavors
to counteract the commercial. 

Dishing up fresh handmade artisan
bread of  a European aesthetic, the cor-
porate model turned breadmaker Valorie
Grover continues to expand this seven-
year-old triple threat. 

“My business is a three legged stool.
I’ve got the wholesale of  artisan bread,
I’ve got the walk-in retailsales and the
catering/delivery,” said Grover, speaking
of  the restaurant’s outdoor patio where
she hosts a weekly networking event. 

Providing homemade bread built
from scratch to regulars who include
young professionals, tourists and the
retired, Bread on Market is at the fore-
front in defining East Village’s identity. 

In addition to the restaurant, located
at 730 Market St., Bread on Market
caters to local downtown restaurants
and wineries. Every hamburger bun
from The Station in South Park is Bread
on Market’s work, as well as the sand-
wich bread at the Tipsy Crow. 

“I’m the local source for smaller
restaurants and wine rooms because
they are able to gear their products more
toward quality, and they want a hand-
made product. Everything we do is liter-
ally handmade.”

With nothing more than a mixer in
the kitchen, Bread on Market remains
focused on quality rather than quantity. 

“Everyone is focusing on quality now.
The little guy that can make it fresh can
make it right,” said Grover. 

With few plans to expand, the small
venue — which is open daily — is satis-
fied with its expanding clientele. 

“My client base has to live and work
here,” she said. 

This is true at least until baseball sea-
son gets into full swing. When Padres
fans come to town, Bread on Market
caters to them, too. 

Aside from a Padres throng and
extended hours, the family-operated
European style bakery relishes in whole-
sale. 

“We reach out to any venue we can
because once they eat my food, they’ll
come back for more,” Grover said. “The
food will sell itself.” 

A fixture in East Village since 2003,
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Quality artisan offerings
await at Bread on Market

BY MEAGHAN CLARK | DOWNTOWN NEWS

Fresh, handmade artisan bread is the cor-
nerstone of Bread on Market, along with
walk-in retail sales and catering/delivery
services. MEAGHAN CLARK | Downtown News

SEE BREAD, Page 9



It’s hard to believe that fall is almost
here. But the good news is that there are
all kinds of  fun things happening in the
92101. Here’s a look at some of  the
events that are getting a lot of  buzz:

• The Evolution/East Village Block
Party  — Sports fans will enjoy this
extravaganza, which happens Sept. 10
from 4:30 to 7 p.m. This will be a huge
sports weekend with the San Francisco
Giants coming to town and football kick-
ing off. Glenna Schmidt, who chairs the
East Village Association block party, calls
this a “can’t miss event.” 

“We want to show people how cool
East Village is. There’s so much to do and
this event will have it all from live bands,
DJs and great restaurants,” Schmidt
said. 

The block party features a special
restaurant deal. For $10, you get 10 dif-
ferent food samplings! Special deals on
beer and wine will also be offered and
Vavi Sports will conduct interactive
games like Frisbee golf  and ladder ball
toss. Some of  the participating East Vil-
lage restaurants are Wine Steals, the
new Bub’s at the Ballpark, East Village
Tavern, Wolfy’s, Valentines and The Tilt-
ed Kilt. Jerome’s “Best Seat in the House”
contest will also reward one lucky
Padres fan. This is the larger-than-life
chair that’s near the Western Metal Sup-
ply Building in the ballpark. The block
party’s location is between Seventh and
Ninth avenues on J Street.
www.eastvillagesandiego.com 

• The same people who brought us
Donovan’s steakhouse have a brand new
venture  — Donovan’s Circle of  Fifths,
on Fifth and K. The atmosphere is casu-
al and comfortable but upscale. General
manager Steve Josefski said live music
will be a big role at this new restaurant. 

“Everything from dueling pianos to
jazz, country, classical and rock will be
heard at this location,” Josefski said. 

Circle of  Fifths will also feature small
bites with creative music-related cate-
gories of  food, martinis and there will
always be some type of  live music. More
on the music and menu are at
www.donovanscircle.com

• If  you’re looking for something dif-
ferent that combines the great fall
weather, colorful destinations and cre-
ative dance, check out Jean Isaacs Trol-
ley Dances 2010. This is a one-of-a-kind
event that celebrates the art of  dance
at unique locations. This year, guests
will travel on the MTS trolley system
from the historic County Administra-
tion Building to the new Hilton
Bayfront. There will be stops along the
way, allowing guests to view dance per-
formances created by Jean Isaacs and
other choreographers. Trolley Dances
2010 is teaming up with our company,
Where You Want To BeTours, for a spe-
cial deal. The package deal’s info is at
http://sandiegodancetheater.org/trolley
dancesWhereTours.html

• Hodads, a popular Ocean Beach
burger stand is getting ready to open a
new downtown location at 10th and
Broadway. Recently named one of  the

top-five best burger joints in the country
by CNN, this popular restaurant is
already receiving rave reviews by locals
who can’t wait for the opening which is
expected to happen in October or
November.

• And finally, we hear the New Harbor
Drive Foot Bridge will soon be making
its debut. The sail design portion was up
when this column went to press. When
you are driving on Harbor Drive near
the Hyatt, it almost looks like a tall ship
is in the distance. We should be able to
walk or run across it by Thanksgiving!

We want to hear from you 
Go to the Artwalk on the Bay event

Sept. 18 or 19 and take a scenic photo
featuring you, a local artist with one of
their artworks and the water in the
background. The best photo will win
a $100 gift certificate, good toward a
tour or public scavenger hunt. Post the
picture, your name and the artist’s name
on the Where You Want to Be Tours
Facebook Page.

— Marc and Darlynne Menkin are
the co-owners of  Where You Want To
Be Tours. Many of  their tours and team-
building scavenger hunts feature secret
downtown areas. www.wheretours.com.
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Please call 858-268-3999 for more information 
and visit our websites:

www.sandiegobahai.org • www.bahai.org

Informal gatherings 
every evening of the week.

Call for more information:
(858) 454-5203 • (858) 274-0178

San Diego Bahá'í Faith

9:30 am – 10:00 am 10:30 am – 12:00 pm
Multi-Faith 

Devotional Program
Introductory Talk 

& Discussion

Or join us on Sunday at the

San Diego Baha’i Center
6545 Alcala Knolls Dr. (Off Linda Vista Rd)

Grover took over the company after
being laid off  four times in the corpo-
rate world. 

Working alongside her husband, who
is a trained pastry chef, and two of  her
daughters, Grover has been running the
shop for just under two years. 

“I decided to invest in myself,” she
said. “We had a love for baking and food
and we found this place, which is the
combination of  both the café and the
baking of  artisan bread. We knew we
found our home.”

Formerly the lobby of  a red light dis-
trict hotel, Bread on Market is often a
tourist destination. 

“There’s a wealth of  history here that
even local San Diegans don’t know
about,” said Grover, who welcomes A
Taste of  San Diego’s downtown tour,
among others. 

The onetime late-night haunt opens
early for breakfast, lunch and dinner. 

Applewood smoked bacon, vegan
soups and jalapeno cheddar bread per-
fume the air daily and quality ingredi-
ents and handmade cuisine are a menu
favorite. 

For more information, call (619) 795-
2730, or visit www.breadonmarket.com.

BREAD
CONTINUED FROM Page 8

It’s all
Happening!
Marc & Darlynne Menkin

Fox 5 sports reporter Troy Hirsch and his wife, Seema Sueko, are pictured in front of the stage
at the Aug. 27 Evolution/East Village Block Party, where The Trip performed. Sueko is the exec-
utive artistic director of The Mo’olelo Performing Arts Company, which performs its plays in Eats
Village’s 10th Avenue Theater. The next block party is set for Sept. 10. Photo by MARC MENKIN

‘Real Housewives’ 
enjoy visit to Gaslamp 
• Downtown was the focus of Bravo’s popular reality series “Real

Housewives of Orange County.” Recently, the show began its sixth sea-
son of filming, which included a trip to San Diego. The women visited the
Gaslamp District with great enthusiasm, enjoying the visual experience and
entertainment value. The new season is scheduled to begin airing in January.

• Believe it or not, print work was actually affected by the overcast weather
and looked for sunnier spots to film instead of San Diego. We usually get
some fashion shoots for the downtown look, so weather was a disappoint-
ment for this kind of filming business.

• Sept. 8 will be the premiere date for our new television series called
“Terriers,” starring Donal Logue and Michael Raymond-James, who recently
was seen on the popular HBO TV series “True Blood.” Tune in to the FX
Channel on Wednesday, Sept. 8 at 10 p.m. to see the pilot. 
Although primarily filmed in Ocean Beach, locations throughout San Diego
can be recognized. We hope the show is well-liked and watched so that
the production will be back to film another season here. They hired more
than 100 local crew people, hundreds of extras and spent millions of dol-
lars. To see previews of the show visit the FX website at
http://vod.fxnetworks.com/watch/terriers.

• We had several travel-focused projects that included shots of downtown.
One project was AOL Travel, which spent four days in San Diego capturing
footage of local tourist locations to add to its website. The mobile produc-
tion team filmed segments in Balboa Park, Gaslamp District and San Diego
Bay. These projects are especially welcomed because not only do they
spend money in our communities, hire locals and stay in our hotels, but
their projects sell San Diego as a tourist destination at no cost to us.

• In Fiscal 2010, more than $50 million was spent in San Diego by
the production business. These figures are calculated by direct survey
from the productions and no multipliers are used.

— Cathy Anderson is the president and CEO of the San Diego Film Commission,
and film commissioner of San Diego. Anderson has earned a national reputation for
developing programs to foster the growth of the production industry in the region,
and for  making America’s Finest City “Hollywood South” for more than 23 years.

FILMING DOWNTOWN
BY CATHY ANDERSON
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It’s time to seriously get your body in
tip top shape with one of  my favorite
group workouts. Enough of  doing your
own thing and taking your own sweet
time to make real progress. You need to
jump in full-force, grab the bull by the
horns and ride that baby into the wild!
Join a boot camp, get in real shape and
have fun while you’re doing it.

Step out of  your comfort zone and
step up to a challenge that moves you
beyond your daily workout routine of
surfing channels, running late and
dodging work. Boot camp workouts
push you to become more fit, both phys-
ically and mentally. They set high stan-
dards and help you reach goals that you
might not reach on your own. They’re
also very efficient, your entire body gets
a beating and you burn calories like
crazy.

Boot camps are incredibly popular
because they focus on full-body fitness
and address all areas of  fitness including
cardio and muscular endurance, fat loss
and weight loss, full-body strength, agili-
ty, balance and flexibility.

These high-energy indoor/outdoor
group workouts challenge you to try
new ways of  testing your limits and
improving your athletic skills. Obstacle
courses, ladder drills and indoor cycling,
water workouts, stair running, relays,
push-ups, sit-ups (and possible throw-
ups) will keep you striving to reach your

best while your peers cheer and encour-
age you on.

As with any workout routine, the best
way to know if  what you’re doing is
working for you is to chart your
progress. You need to know your base-
line of  fitness when you start so you will
know how much you’ve improved when
you finish. I always begin the Fit Boot
Camp with a 1-mile run, two minutes
of  non-stop sit-ups and then pushups to
failure. These are simple, basic fitness
tests that give you a good idea of  your
current fitness level and a starting point
so you can set goals for improvement. 

Participating in a boot camp is a great
way to be trained by top professionals at
a very affordable rate. Plus, it’s just cool
to push yourself  to be your best on your
way to feeling fit and fabulous. Boot
camp motivates you and your friends to

become your very best. It’s true, there is
strength in numbers. The workouts are
hard, but they work.

So, I’m blowing the whistle on your
workout and recruiting you for mine.
Join Fit’s Boot Camp and make the most
of  your workout time this month!

Our last session begins Sept. 20 and is
open to Fit members and non-members
alike. If  you’d like to join us, e-mail con-
nie@fitathletic.com. What do you have
to lose?
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FIT SAVVY
By Connie Cook | Guest Columnist

STEEL AND CONCRETE
Workers prepare the foundation for Father Joe’s Villages’ new child development center at 15th and Commercial on Aug. 7. The massive
concrete pour included 264 truckloads, which laid a foundation filling 2,640 yards. The project also includes an updated Bishop Maher Cen-
ter providing long-term transitional housing and affordable/permanent supportive housing.                                    PAUL HANSEN | Downtown News

Hup, two, three, four, get your butts off the floor!

Boot camps are popular because they focus on full-body fitness and address all areas of fit-
ness, including cardio and muscular endurance, fat loss and weight loss, full body strength,
agility, balance and flexibility. COURTESY PHOTO

Connie Cook “C2”

Fitness Director

Fit Athletic Club

Balboa Park? There’s 
an app for that

Visitors can now download a Balboa
Park iPhone application and explore the
1,200-acre park from the palm of  their
hands. When the application launched
in July, it cost consumers 99 cents. How-
ever, in late August, the application
became free and the park has seen a dra-
matic increase in the number of  down-
loads as a result. 

Visitors now have a high-tech way to
discover exhibitions, special events or
find information on everything from
food to gardens. The application can be
downloaded from the iTunes store by
searching for the phrase “Balboa Park.” 

Some of  the highlights of  the applica-
tion include a dynamically-updated
events guide, an attractions guide, a

restaurant guide and maps. The creators
of  the application were Balboa Park Col-
laborative and Spotlight Mobile.  The
application can be used with the iPhone,
iPad and iPod Touch. 

SDPD lands ATVs
to replace horse units 

Police officers who patrol Balboa Park
will now be able to ride on two all-terrain
vehicles and two bicycles, thanks to the
generosity of  The Thursday Club Juniors
of  San Diego. The club, located in Point
Loma, also donated the necessary safety
equipment to go with the new modes of
law enforcement transportation —
replacing the recently auctioned equines
that were once a part of  the police
department’s horse-mounted units.

The horses were retired by the
city and auctioned off  in a budget-
cutting move. 

The ATVs and bicycles will give offi-
cers greater interaction with the public,
said police officials. The donated items
also increase police presence, which offi-
cials said helps to deter crime, enhancing
the security of  the park. 

St. Paul’s PACE seeks
donated winter coats

St. Paul’s Program of  All-Inclusive
Care for the Elderly (PACE) will hold a
coat drive for seniors in need from Sept.
1 to Oct. 1, in preparation for the winter
months. 

The group is requesting donations of
new or gently used coats, scarves, gloves,
sweaters and winter socks. Donations
can be dropped off  Mondays through
Fridays from 8:30 a.m. to 4:30 p.m. at
111 Elm St. For more information, call
(619) 677-3800. 

NEWSbriefs

mailto:con-nie@fitathletic.com
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Padres control playoff destiny
heading into their final month

For the first time in five seasons, the
San Diego Padres are headed into
September on top of  the National
League West. That means the Padres
control their own destiny as they vie for
a postseason birth.

“Really, if  we just go out there and
win we don’t have to worry about (sec-
ond-place) San Francisco. We don’t have
to worry about Colorado, the Dodgers
or Arizona,” said Padres closer Heath
Bell, “because as long as we take care of
business, we don’t have to worry about
anybody else.”

After a road-heavy August, 17 of  the
Padres’ 29 games in September are at
home. They open the month with 14
straight divisional contests, including a
10-game homestand against the Rock-
ies, Dodgers and Giants Sept. 3-12.

“In September, we’re home a lot and
we’d rather play people on our home turf
than have to go on the road and play
them,” Bell said.

Last year, the Padres had a successful
September under different circum-
stances. They came into the month last
in the division and finished 17-9 to end
the season in fourth place — 12 games
under .500.

“The only difference is, we know we’re
playing for something,” Bell said. “Last
year, we weren’t really playing for any-
thing. We were just playing for pride.
Now, we are just going and playing and
we have the hopes and dreams of  the
postseason ahead of  us.”

In the 2005 season, the last time the
Padres held a division lead headed into
September, they were led by the likes of
Phil Nevin, Mark Loretta, Brian Giles,
Jake Peavy and Adam Eaton, and were
favorites to advance to the postseason
from a medicore division. This year, Bell
feels critics still doubt the Padres, even

though they’ve been on top of  the divi-
sion since late April.

“We’ve been ahead all year long and
nobody has given us the credit. Nobody
has really believed in us except this lock-
er room and the front office and the
Padres organization,” Bell said. “I think
we still feel like we’re the underdogs even
though we’re in first.”

Of  their division opponents, the
Padres have had the most success
against the second-place Giants. Their
9-2 mark against the Northern Califor-
nia foes helps balance out losing records
against both the Rockies (4-8) and
Dodgers (5-7).

“It’s funny because we have the
Giants’ number,” Bell said. “The Dodgers

kind of  have our number, Arizona has
got our number at their house. In our
house, we have their number. It’s kind of
weird how that works.”

Similarly strange has been the Padres’
success in 2010 despite a lack of  star
power outside of  Adrian Gonzalez. And
trade deadline deals for veterans and for-
mer all-stars Miguel Tejada and Ryan
Ludwick haven’t appeared to upset the
chemistry in the clubhouse.

“There haven’t been many Major
League Baseball teams that are true
teams, and we’re definitely a team,” Bell
said. “Individually, you might be able to
beat us up. But as a group? No chance.”

In the driver’s seat with the postsea-
son on the horizon, a consistent Septem-
ber will bring playoff  baseball back to
San Diego. Thus far, consistency hasn’t
been a problem — the Padres only have
one losing streak of  more than three
games all season long.

“Overall, we haven’t put a huge losing
streak together and we’ve stayed consis-
tent,” Bell said. “We may lose a game
here or there, but we don’t lose a bunch
of  them. That’s one of  the reasons we’ve
been on top.”

The annual Little Italy Labor Day
Stickball Tournament is set to get under
way this weekend, marking the 12th
year of  the downtown sports delight.

“Stickball is like baseball in the street,
but the difference is you can hit the ball
off  the buildings, parking meters or any-
thing and it’s in play,” said commission-
er Willie Blas. “It’s always a gas.”

Five teams will be vying for a champi-
onship, but the intrigue of  what the
game is all about is a good enough rea-
son to catch an old sport making a
comeback on the West Coast.

The origins of  stickball go back to the
earlier part of  the last century when
baseball was truly America’s Pastime
and kids spent every spare moment in
neighborhoods all over New York City
playing the game with a rabid passion.
Sadly for many, the country’s culture
and trends changed over time. While
sports like basketball, football and even
soccer gained popularity, stickball was
left behind in all but a few pockets in the
Northeast. 

For most folks born in the last 50
years, stickball has been known as a
mythical sport played in times gone by. It
was talked about in in old movies and
in interviews of  elderly gentlemen who
could also recall when the Dodgers
played in Brooklyn. 

Fast-forward to the last 20 years. The
game has been rejuvenated and export-
ed by former New Yorkers. That’s how
stickball ended up in San Diego. Trans-
planted New Yorker Bobby Ortiz came
here and spun tales of  the game, which

led to intrigue among a multitude of  for-
mer baseball players and current soft-
ball players around town. It wasn’t long
before the old sport found a new home.

In the early years of  San Diego stick-
ball, there was a team that practiced
year-round and traveled to New York to
compete in a tournament hosted there
every Memorial Day weekend. After
about eight years, local enthusiasts took
it to another level and started hosting
the Labor Day tournament in Little Italy. 

The Little Italy Association has been
helping put on the tournament since its
inception. 

San Diego stickball tournament has
also gained national notoriety, attracting

teams every few years from New York,
New Jersey, Florida and Puerto Rico.

“Two years ago, San Diego actually
won it, beating a New York team in the
championship game,” Blas said. “But
basically, stickball is one big family.”

Games this weekend are scheduled to
be played from 10 a.m. until 5 p.m. on
Saturday, Sept. 4 on Columbia Street and
India Street. On Sunday, Sept. 5, elimi-
nation games begin at 10 a.m. and the
finals gets under way at 2 p.m. Sunday’s
games will be played on State Street and
Columbia Street. Admission is free. Fans
are welcome and encouraged to bring a
chair. For more information, visit west-
coaststickball.com.

BY LEE CORNELL | DOWNTOWN NEWS

BY ANTHONY GENTILE | DOWNTOWN NEWS
Padres upcoming 
home opponents

Sept. 3-5 Rockies
Sept. 6-8 Dodgers
Sept. 9-12 Giants
Sept. 24-26 Reds
Sept. 27-30 Cubs 

Stickball: Bronx style
For those curious about how stickball is
played, here’s a quick rundown of the
“Bronx Style” rules used in San Diego. Each
team has eight players in the field. There is
no pitcher or catcher. The batter tosses the
ball in the air, lets it bounce and takes a
whack. The batter gets one swing to put the
ball in play. A swing and miss, or a foul ball,
results in an out. There are no gloves in the
field, the bats are thin, rounded and wood
(generally taken from rakes or brooms) and
the ball is rubber. A team is allowed nine
players in the lineup and games last seven
innings. A batted ball is in play as long as it
hits in fair territory first, no matter what it
bounces off of or what direction it caroms.
The rest of the rules are just like baseball.
One more thing, stickball is played in the
middle of the street!

Little Italy tourney is definitely on the stick

The longtime East Coast sporting tradition of stickball returns to San Diego for the 12th
straight year during this weekend’s Little Italy Labor Day Stickball Tournament. COURTESY PHOTO

PA D R E S  P E P P E R  

Padres fans to stand up to
cancer during STANDiego

During the Padres’ Sept. 9 game
against the Giants, fans in section
133 will stand for the entire game
and wear T-shirts in support of  Stand
Up To Cancer. The team has reserved
685 seats for STANDiego, which will
be sold in four pricing levels ranging
from $30 to $1,250.

The Petco Park event precedes the
annual Stand Up To Cancer national
telecast on Sept. 10. Stand Up To
Cancer raises funds to accelerate

research for new therapies for can-
cer patients, and the Padres aim to
raise $500,000 during the event.

Petco Park to host 
Oktoberfest Sept. 24

The Padres will hold their Oktober-
fest celebration at Petco Park on Sept.
24 beginning at 4 p.m. Admission to
the fest is free with a paid ticket to
the Friars’ game that evening against
the Cincinnati Reds. More than 25
breweries are expected to take part in
the event. 



BASKETBALL COURT
& OLYMPIC POOL

BOXING

FREE WEIGHTS

GET CROSS FIT!

COMPLIMENTARY
SEPT. VIP MEMBERSHIP

OFFER EXPIRES: 9-30-10 
Some restrictions may apply. 

Call club for details.

501 W. BROADWAY, SUITE F 
SAN DIEGO, CA 92101

THIS  SEPTEMBER
EVERYONE’S 
A VIP MEMBER

501 W. BROADWAY, SUITE F 
SAN DIEGO, CA 92101619.231.8991

COMPLIMENTARY
SEPT. VIP MEMBERSHIP

for your friend
OFFER EXPIRES: 9-30-10 

Some restrictions may apply. 
Call club for details.

501 W. BROADWAY, SUITE F 
SAN DIEGO, CA 92101

FREE PARKING
VALIDATION

OFFER EXPIRES: 9-30-10 
Some restrictions may apply. 

Call club for details.

501 W. BROADWAY, SUITE F 
SAN DIEGO, CA 92101

FEATURING:
JR. OLYMPIC OUTDOOR POOL • OUTDOOR BASKETBALL COURT
OUTDOOR RESISTANCE TRAINING AREA
WORKOUT IN THE SUN OR SHADE WITH MAJESTIC CITY/BAY VIEWS   
50 GROUP CLASSES PER WEEK WITH WORLD RENOWNED TRAINERS
BOOT CAMP CLASSES & AEROBICS  • YOGA/PILATES   
CARDIO AREA WITH TV’S  • EXTENSIVE FREE WEIGHTS
MEN’S AND WOMEN’S EXECUTIVE LOCKER AREAS WITH
SEPARATE SAUNA, STEAM AND WHIRLPOOLS   
AND MUCH MORE!
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Mike Acker
(619) 454-0620

Eliana Burkel
(619) 933-3462

Tom Goddard
(858) 692-9329

Roma London
(619) 227-6326

Jeff Nix
(619) 962-2471

Denny Oh
(858) 243-2092

Rebecca Philpott
(858) 395-1804

Sarah Scott
(619) 840-2767

Chi Luong
(619) 991-9940

Miranda Uy
(619) 244-9015

WE ARE PROUD TO WELCOME THE FOLLOWING AGENTS TO OUR NEW DOWNTOWN OFFICE:

Thinking about making a change? Think Windermere! 
Call for a confidential interview: 

Lori Staehling - Broker/Manager  619.559.5656

560 First Avenue (between Market & Island)  San Diego, CA  92101
Call For Free Property Analysis Buying, Selling, Leasing.  Call our Downtown Experts First!

Windermeresp.com

Windermere Signature Properties

Francine Finn
Realtor/Owner
(858) 518-5288

Lori Staehling
Broker of

Record/Manager
(619) 559-5656

Raye Scott
Realtor/Owner
(858) 229-5424

197 Avenida Altamir
Gorgeous home in San Miguel Ranch! This
home features many upgrades through-
out along with a landscaped yard with
outdoor fireplace and seating area to
enjoy the beautiful San Diego climate! 

VRM $599,000 to $649,000

Gorgeous San Miguel Ranch

Location! Location! Location!
Recent Remodel includes Kitchen w/New
Cabinets & Granite Counters, Tile & Wood
Flooring, Dual Pane Windows & More! Half
Acre Lot on a Culdesac with Pool & Spa in
the Poway Unified School District!

$889,900

Bridlewood, North Poway

Encinitas
West of I-5, end of cul-de-sac. Semi custom
home in the Nantucket neighborhood
with numerous upgrades, meticulous in
details and design and adaptable to many
lifestyles.

$1,749,000

Beach Custom Home

10030 Scripps Vista Way #57
Great townhouse in Scripps Ranch with a
huge attached garage!  This home is part
of a beautiful complex with a swimming
pool, bbqs, tennis courts and much more! 

$265,000

Scripps Ranch Townhouse

1136 Grand Ave.
Great townhome in an unbeatable loca-
tion!  Walk to the bay, beaches, restaurants
and shops in Pacific Beach from this fan-
tastic home. 

$489,000

Unbeatable Location

The Grande North
Worried about your gorgeous view being
blocked? All the more reason to live on the
32nd floor of The Grande North above it
all! Breathtaking views to enjoy for a life-
time!

$969,000

Spectacular 32nd Floor View

Pinnacle
This is a rare opportunity. One of only 2
units in the Pinnacle which enjoy the 
expansive east, south and west views and
a true 3 BR with over 2,640 sf. 

$2,995,000

Unstoppable Views!

Bayside Townhome
Downtown’s newest condo project on the
North Embarcadero surpasses in quality
and amenities all predecessors. 2010 ASID
Award for Best Design w/ over $400,000 in
Custom Upgrades. Full 3 Bedroom/3 Bath.

$1,495,000

Design Award Winner!

Electra
This 18th floor unit enjoys water and city
views and a comfortable floor plan for a
variety of lifestyles. Upgraded with Bam-
boo flooring.

$765,000

Enjoy Water and City Views

Electra
This contemporary 29th floor unit enjoys
easterly views that encompass sunrises,
mountains and the majestic Coronado
Bridge. Priced below purchase price.

$669,000

Contemporary 29th Floor

619.481.6300

F E A T U R E D  P R O P E R T I E S

866.640.4042
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Trolley passengers won’t be the only ones mov-
ing around downtown transit stops later this
month. The 12th annual Trolley Dances will turn
six sites downtown into impromptu dance studios
Sept. 25-26 and Oct. 2-3.

“Downtown and Harbor Drive is an area that a
lot of  San Diegans do visit, but I bet they haven’t
seen the places we’re going to take them to,” said
Jean Isaacs, artistic director of  San Diego Dance
Theater. “It’s kind of  like a little trolley treasure
hunt of  dances.”

Trolley Dances is a unique blend of  life and art,
a partnership between Metropolitan Transit Ser-
vices (MTS) and the Point Loma-based San Diego
Dance Theater. Six tours will be held each of  the
event’s four days from 10 a.m. to 3 p.m. 

“We work with MTS to figure out what line we
want to go on and then we bring choreographers
out,” Isaacs said. “They come out with us and look
at interesting spots around the trolley.”

The annual event was created in 1999 to coin-
cide with new trolley stations or lines, and was held
in East Village in 2006. Trolley Dances has not been
downtown since 2000. 

“The new dance locations are going to show off
some areas that people may not have seen yet that
are new in downtown; the area behind the con-
vention center is new and it looks gorgeous,” said
Judy Leitner, MTS marketing manager.

The guided trolley tour starts at the One Ameri-
ca Plaza building and continues to the New Chil-
dren’s Museum before ending at the Hilton
Bayfront, with dance sites along the way. At each
site, choreographers take their surroundings into
account while creating a unique piece.

“This year is very vibrant in the sense of  where
we are,” Isaacs said. “It’s lively and much more
light and fun.”

Along with Isaacs, who has dance sites at the
County Administration Building and inside the New
Children’s Museum, four other choreographers will

have dances downtown. In addition to locals
Bradley Lundberg and Patricia Sanback, Monica
Bill Barnes (New York) and Isabel Beteta de Cou
(Mexico City) will bring an out-of-town flavor to the
performances, which feature a total of  56 dancers.

“We set them up with a sound system and the
whole venue, and a rehearsal time and place, and
the dancers, and they have to create. It’s very inter-
esting to them,” Isaacs said. “They come in about
a week before the show and they work every day
with their cast. So I have no idea what theirs will be
like except where the sites are.”

In addition to comfortable walking shoes, Isaacs
encourages those wanting to attend Trolley Dances
to beat the crowds by taking a tour on the first
weekend. But even among large crowds, Issacs said,
there is not a bad vantage point from anywhere in
the audience.

“There’s not any one viewing position that’s bet-
ter than another. People need to be very resilient
about how and where they’re watching the pieces
from, and we help them with that,” Isaacs said.
“It’s a very adventurous way to see dance.”

Tickets for Trolley Dances cost $30 for adults,
$20 for seniors and $15 for students and
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SDNEWS
is now on Twitter
Follow @sdnews on www.twitter.com 
for news, updates, events and more. 
Chime in and let us know what you’re thinking!

Get daily news updates at

S A N  D I E G O  D O W N T O W N  N E W S

Trolley
Dances
Urban performances set to
bring rhythm downtown

Downtown riders on the San Diego trolley system will be surprised as dancers pop up to perform well-choreographed routines during the 12th annual Trolley Dances on Sept.
25-26 and Oct. 2-3. The Metropolitan Transit Services and the San Diego Dance Theater teamed up to prepare this year’s urban event. COURTESY PHOTOS

BY ANTHONY GENTILE | DOWNTOWN NEWS

SEE TROLLY, Page 20

URBAN
LIVING

ArtWalk on the Bay alights on new location

The fifth annual ArtWalk on the Bay
will take place Sept. 18 and 19 with one
major change. The event, which is
expected to draw more than 40,000 vis-
itors, will take place at the Hilton San
Diego Bayfront Park, 1 Park Blvd. 

“For the past four years, the event was
at Embarcadero Seaport North. It was
stunning and beautiful,” said Sandi Cot-
trell, managing director for ArtWalk.
“The biggest challenge with that venue
is that it was difficult for parking.”

Now, attendees can park in nearby
structures or choose to take the trolley
instead. 

There will be more than 140 unique
artists participating within the 4-acre
park, Cottrell said.

Artists come from all over the country
and from Mexico to participate in the

event, which continues to grow in pop-
ularity.

“It’s all in the fine art category,” said
Cottrell of  ArtWalk, which will show-
case jewelry, oil paintings and sculpture
among the many creations.

The family-friendly event will feature
musical entertainment and will have an
interactive area for children to partici-
pate in everything from drum circles to
drawing and painting. 

ArtWalk will welcome back many
artists who have participated in prior
years. 

“It’s always fun to see how their work
has changed over the year and how their
work evolves,” Cottrell said. 

She told the story of  one artist from
Mexico who recently started using
brighter colors and she asked him what
had changed over the course of  the prior
year. Then, she jokingly queried, “Did
you fall in love?”

“He just laughed and said, ‘Yes, I did,
I got married,’” Cottrell said. 

ArtWalk gives art enthusiasts and
curious browsers the opportunity to talk
with an artist and ask questions about
the work. 

“It really is very different than going
into a store and buying a poster print,”
Cottrell said.

“You feel a connection to the artist.” 
Some artists return year after year

with similar work, others might shift
from creating sculpture to painting. 

“I’m going to have my traditional oil
paintings and previews of  some new
stuff,” said Pete Tillack, a local artist who
has participated in the event each year. 

His subject matter primarily involves
San Diego scenes and relates to water.

However, with his newer works he has
reached beyond oil painting to explore

More than 140 artists will display their works at ArtWalk on the Bay on Sept. 18 and 19. 
COURTESY PHOTO

BY DEBBIE HATCH | DOWNTOWN NEWS

SEE ARTWALK, Page 24
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ASR skates into downtown
Action Sports Retailers skated into

town for a three-day expo on Aug. 13.
The expo included four shows: ASR Mar-
ketplace, Class@ASR, Crossroads Retail
Show, and Sacred Class. This event
showcases swim, surf  and skate brands

for all the prospective buyers.
Roller skates have grown in popular-

ity and Moxi Roller Skates makes fash-
ionable skates for women in leopard, sea
foam green, purple suede, and black and
red Zebra. Techno culture was a popular
inspiration in apparel throughout the
exhibition. Volcom featured a “techno
beach” area that included brightly-
clothed models with techno music and
interactive games such as Dance Dance
Revolution Extreme. There were hun-
dreds of  options for the adventurous
female surfer and skater. There were
even surfing bathing suits with match-
ing heels. Try balancing on a board with
these!

At Class@ASR, the necessary acces-
sories were fedoras in straw and plaid
for both men and women.  The colors
here reflected the high fashion runways
in jewel tone and natural hues. The hot
item for men was lightweight board
shorts. Two standout companies were
ERGO — a locally developed line of  surf
and skate wear — and the Mirage Board
Short by Rip Curl. They boast that
“wearing these is like wearing nothing.”

The theme for the Runway Show was
“Fashion Society.” The models came
down the runway in the hot item of  the
year: deconstructed denim. There was
an assortment of  jeans, vests, jackets,
bathing suits and skirts. Hand in hand
with the deconstruction came the vin-
tage look. These unique clothes and
accessories looked like they were found in
a flea market. Plaid garments and fringes
were abundant on the catwalk. The next
show will be Jan. 13-15. For more infor-
mation, visit www.asrbiz.com.

Haute With Heart
St. Madeleine Sophie’s Center featured

the 33rd Annual Fashion Show and
Luncheon at the Sheraton San Diego
Hotel and Marina on Aug. 21. Opening
remarks were given by television person-
ality Geni Cavitt and Executive President
Debra Turner Emerson. Sally Thornton
was honorary chair, and Paige Hilgers
and Judy Klareich chaired the event.  

Fashion Forward presented Haute
With Heart. Leonard Simpson and Brit-
tany Noelle Simpson choreographed
this upbeat fashion show. The event fea-
tured a painting that reminded Simp-
son of  “Alice in Wonderland,” hence the
theme for the afternoon: “Oh, My Isn’t
Fashion Fun?  

The students from St. Madeleine
Sophie’s Centers came down the run-
way modeling Tommy Bahama’s in one
of  the most touching moments of  the
show. The cheering turned into a stand-
ing ovation for these students. It was
very exciting to see the student partici-
pation. They were also in other seg-
ments singing and dancing. These spe-
cial moments tug on your heartstrings.
Proceeds go to St. Madeleine Sophie’s
Center which serves adults with devel-
opmental disabilities. For more informa-
tion visit www.stmsc.org. 

Naeem Khan sparkles
The Globe Guilders presented the

20th Year of  Couture at the Hilton San
Diego Bayfront on Aug. 24 in the Sap-
phire Ballroom. Rana Sampson was
honorary chair while Marlene Sterling
and Liz Helming chaired the events. Joe
Bauer was MC during the live auction.
The afternoon featured a luncheon and
fashion show presented by Neiman Mar-
cus and the Hilton San Diego Bayfront.

Celebrity designer Naeem Khan was
on hand to show his fall 2010 couture
line. Khan has dressed the likes of
Michelle Obama and Eva Longoria Park-
er. Khan’s vision was to have a glam-
orous collection with a rock ’n’ roll edge
that started with the models strutting
down the runway to the Rolling Stones.
The line was opulent with detailed metal
beading, metallic circular appliqué,
embroideries, feathers and furs. Models
wearing long, elegant gowns and stylish,
short dresses came down the runway
but my favorite was the metallic leather
motorcycle vests. The entire collection

was extraordinary.  
Directly after this terrific fashion

show, guests were able to meet Khan
and view “Couture Up Close” in the Sap-
phire Room. All the proceeds benefit The
Old Globe’s artistic and educational pro-
grams. For more information visit
www.globeguilders.org/Globe_Guilders/
Welcome.html.

Upcoming events
• Sept. 23: Fashion and Photography Show

celebrating Beauty of Women at Hard Rock
Hotel starting at 5:30 p.m. For tickets visit
www.JeanaMarieFashions.com. Proceeds go
to Just Like My Child Foundation.
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Models saunter down the ASR runway wear-
ing an assortment of deconstructed denim,
vests, jackets, bathing suits and skirts. 

DIANA CAVAGNARO | Downtown News

Young models display stylish fashions by Five
Loaves Two Fish. DIANA CAVAGNARO | Downtown News  

Models wearing Fuegorosa by Olga Cecilia
at Haute With Heart. DIANA CAVAGNARO | Downtown News  

20th Year of Couture, Haute With Heart and ASR
Fashion
Files

Diana Cavagnaro

SEE FASHION, Page 17
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• Sept. 25: Strut for Sobriety! at the Gaslamp
Horton Westin, featuring a fashion show by
Gretchen Productions. Proceeds benefit A
New PATH. For more information, call (619)
670-9880.

— Diana Cavagnaro is a nationally-
recognized hat designer and milliner.
Diana has operated a fashion business for
28 years, the last 18 years in the
Gaslamp Quarter. She has taught in the
Fashion Department at San Diego Mesa
College for 18 years. Diana is a member of
the Gaslamp Quarter Association, the
American Sewing Guild, the San Diego
Costume Council and Fashion Group Inter-
national. www.aheadproductions.com. 
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VOTE FOR YOUR FAVORITE RESTAURANT
The Downtown News Annual Readers Choice Awards voting will begin! This is your chance to
name your favorite restaurants, bars and clubs in downtown San Diego!  Winners will be pub-

lished in a special supplement to the Downtown News in November after your votes are counted!
• Please complete at least 50% of the ballot.       • One ballot per person.

• Ballots must be submitted online, or hand-delivered, by October, 5, 2010
VOTING ENDS OCTOBER 5th

CONTACT INFO (must be filled out for your votes to be counted):
Name:                                                                                                                                                 

Address:                                       City / Zip:                           

Daytime phone:  (      )                                                                  

E-mail:                                                                                         

1. Overall Restaurant                                                                                                         

2. Overall restaurant service                                                                                                         

3. New restaurant                                                                                                                  

4. Best Chef                                                                                                                            

5. Breakfast                                                                                                                            

6. Lunch                                                                                                                                    

7. Dinner                                                                                                                               

8. Take-out                                                                                                                            

9. Sunday brunch                                                                                                                            

10. Family restaurant                                                                                                                            

11. Restaurant with Wine selection                                                                                                                            

12. Wine Bar                                                                                                                            

13. Wine Shop                                                                                                                            

14. Local Winery                                                                                                                            

15. Beer Selection                                                                                                                            

16. Local Brewery                                                                                                                            

17. Sports Bar                                                                                                                            

18. Place to People Watch                                                                                                                            

19. Pet Friendly Restaurant                                                                                                                            

20. Restaurant with live music                                                                                                                            

21. Happy hour                                                                                                                            

22. Best Comfort Food                                                                                                                            

23. Late Night Eatery                                                                                                                            

24. Place to go on a budget                                                                                                                            

25. Place for a birthday party                                                                                                                            

26. Most romantic                                                                                                                            

27. Best ocean view                                                                                                                            

28. Appetizer                                                                                                                            

29. Burrito                                                                                                                            

30. Burger                                                                                                                            

31. Fish Taco                                                                                                                            

32. Desserts                                                                                                                            

33. Margarita                                                                                                                            

34. Pizza                                                                                                                                 

35. Salad                                                                                                                             

36. Sandwich                                                                                                                            

37. Steak                                                                                                                               

38. Sushi                                                                                                                                 

39. Seafood                                                                                                                            

40. American                                                                                                                            

41. BBQ                                                                                                                                   

42. Asian fusion                                                                                                                            

43. Thai                                                                                                                                      

44. Chinese                                                                                                                            

45.  French                                                                                                                            

46. Indian                                                                                                                            

47. Irish                                                                                                                                    

48. Italian                                                                                                                            

49. Mediterranean                                                                                                                            

50. Mexican                                                                                                                            

51. Bakery                                                                                                                            

52. Bar                                                                                                     

53. Cafe                                                                                                   

54. Catering                                                                                           

55. Coffee shop                                                                                    

56. Deli                                                                                                    

57. Ice cream / frozen yogurt                                                          

58. Vegetarian                                                                                      

59. Patio dinning                                                                                 

60. Senior special                                                                                

61. Waiter / Bartender                                                                   

62. Acai Bowl                                                                                      

63. Farmer’s Market                                                                           

64. Produce                                                                                           

65. Gelato                                                                                           

66. Hot Dog                                                                                            

67. Resident DJ                                                                                     

68. Martini                                                                                            

Vote online at SanDiegoDowntownNews.com

READERS
CHOICE
AWARDS

2 0 1 0
BEST RESTAURANTS
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Francisco Medavog with models wearing his Erte in the 21st Century collection, one of the
featured lines shown at the Hot August Night event at PureFitness. DIANA CAVAGNARO | Downtown News

Hot August Night highlights fashion at Pure Fitness

PureFitness health club, 501 West
Broadway, held a Hot August Night fash-
ion event downtown on Aug. 26. The
evening was a member appreciation and
open house with hors d’oeuvres and fea-
tured a rocking fashion show. The line
up for the catwalk included Latitude 22,
Jasmine Hampton, Tatiana Design, Ele-
vated Design and Medavog Couture.  

Francisco Medavog calls his new,
innovative line Erte in the 21st Century
and accessorized his collection with jew-
elry from Matthew Cirello and Angela

Piccard. Medavog also showed this line
at the Hyatt Regency in Beverly Hills and
a unique art and fashion event, “Love
Struck,” at the La Jolla Playhouse.
Recently. he presented his bikini line,
Venus Beyond Atlantis, at the Playboy
Mansion.

The evening at PureFitness included
an art show by Alexander Salazar Fine
Art and a special performance by Lady
XPLICIT.  

All guests at the event were encour-
aged to bring a can of  food to donate to
the San Diego Food Bank and the Jewish
Family Service. 

BY DIANA CAVAGNARO | DOWNTOWN NEWS

http://www.aheadproductions.com
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Tango
with the
Colette

Performance
Group

Dancers www.TangoWithColette.com

Art of Photography goes beyond point-and-shoot

For the next two months, the Lyceum
Theatre Gallery downtown will put
world-class photography in focus. The
sixth annual Art of  Photography Show
is on exhibition now through Nov. 7 at
the Horton Plaza Gallery.

“The quality of  the pictures has
increased every year,” said Steven
Churchill, show director. “More and
more high-caliber photographers are
wanting to get their work seen and be a
part of  this process.”

This year’s show received 14,000
entries from 67 different countries, the
largest number of  countries it has
drawn from. The gallery itself  features
111 photos representing 25 countries.

“I like that part of  it. There is a really
broad spectrum of  work,” Churchill
said. “It’s truly an international show
and at least half  of  the artists from other
countries were there on opening night.”

A unique element of  the Art of  Pho-
tography Show is the judging process.
Since it moved downtown in 2006, the
show has recruited a museum curator
each year to select the best of  the
entries.

“That has been a really key part of
the project,” Churchill said. “It’s an
important part of  the draw in terms of
why photographers want to submit
their work. They want to be seen by

museum curators and hopefully get
some exposure and maybe get their
work purchased by a museum.”

The judge for this year’s show is
Natasha Egan, who has served as asso-
ciate director and curator at Chicago’s
Museum of  Contemporary Photogra-
phy for the past decade. From the
14,000 entries, Egan said she initially
narrowed the crop down to 3,500 pho-
tos in three 10-hour days, looking at
photo after photo after photo.

“In that situation, you really find
your gut first,” Egan said. “You look
and you say, ‘This piece is speaking to

me, this one is not,’ but you don’t have
any time to really look deep into them.”

Egan said her selection process went
beyond the surface of  each photo. As a
result, the photos in the show will have
a degree of  complexity.

“There were some works that I just
said ‘no’ to right away because they
lacked a depth for me. It just seemed to
be about the surface,” Egan said. “That
I’m not interested in. I’m interested
when I can go into a picture.”

The Art of  Photography Show has

BY ANTHONY GENTILE | DOWNTOWN NEWS

“Water Tower” by Chris Sisarich (Auckland, New Zealand)

SEE ART, Page 20

Starring in “MiXtape, a Musical Journey Through the ’80s,” making its world premiere at
Lamb’s Players Theatre, are (from left) Spencer Rowe, Season Marshall Duffy, Louis Pardo
and Joy Yandell.                                                                                             Photo by J.T. McMillan

‘The Last Romance,’ ‘MIXtape’ and Sutton Foster

What happened to summer? Not
ready to fall into fall just yet? It’s still
summertime on San Diego stages. Just
take a look:

At the Old Globe
• All are recommended: Joe DiPietro’s gentle
romantic comedy, “The Last Romance,” with Mar-
ion Ross, Paul Michael and Patricia Conolly plays
through Sept. 12. 

• Shakespeare’s “King Lear” and “The Taming of
the Shrew” continue in rotating repertory through
Sept. 23 and 26, along with “The Madness of
King George,” which continues through Sept. 24.
Information: www.theoldglobe.com or (619) 23-
GLOBE.

At the Horton Grand Theatre
• Lamb’s Players Theatre presents the world pre-
miere of “MiXtape, a Musical Journey Through the
’80s,” created by Jon Lorenz and Colleen Kollar

Smith and directed by Kerry Meads at the gemlike
theater located at 444 4th Ave. in the Gaslamp
Quarter. Information: www.lambsplayers.org or
(619) 437-6000.

At the Balboa Theatre
• Saturday, Sept. 25, 4 p.m., the 2010 regional
champions, San Diego Chorus Sweet Adelines,
presents its annual show, featuring four-part har-
mony “songs from today and yesterday” at the
acoustically-excellent theater, 868 Fourth Ave. at
E Street in the Gaslamp Quarter. Information:
http:sdchorus.org or (619) 685-3385.

• Friday, Oct. 1, 8 p.m., dynamite Broadway star Sut-
ton Foster, who got her start at La Jolla Playhouse in
the title role of “Thoroughly Modern Millie,” appears
in a cabaret concert accompanied by Michael Rafter.
Information: www.broadwaysd.com/suttonfoster or
ticketmaster,

At the Lyceum
• Sept. 24-Oct. 10, San Diego Musical Theatre
presents Leiber and Stoller’s “Smoky Joe’s Café,”
which presents the golden age of rock with hits
from Elvis, the Drifters, Dion, the Coasters and
Ben E King. The Lyceum is located at San Diego
Repertory Theatre, 79 Horton Plaza. Information:
www.sdmt.org or (858) 560-5740

THE LIVELY

ARTS
Charlene Baldridge

http://www.TangoWithColette.com
http://www.theoldglobe.com
http://www.lambsplayers.org
http://www.broadwaysd.com/suttonfoster
http://www.sdmt.org
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Times have never been better for film
buffs in San Diego. Film festivals, each
with its own unique, artistic vision
abound, giving audiences the chance to
experience more cinema than ever
before. While most devote some time to
short subject features, only one bases its
entire premise on this —
alt.pictureshows, taking place Sept. 9
starting at 7 p.m. at downtown’s Muse-
um of  Contemporary Art (MCASD).

Films will be screened at the muse-
um’s outdoor plaza, as well as in several
themed rooms, including hor-
ror/suspense and documentaries, at the
museum’s exhibition space across the
street. The evening’s soundtrack will be
provided via a DJ set from David J (of
Bauhaus, Love and Rockets). Each
room’s film program will be looped
throughout the event. A $5 admission
allows attendees in to all rooms as well
as a video installation at the SDSU
Gallery a block away.

Since the festival’s inception in 2003,
the plan was always to create a unique
experience for the movie going public,
said Neil Kendricks, filmmaker, MCASD’s
film curator and the event’s founder. 

“When you usually go to a film festival
you pay for your ticket and you go to a
specific auditorium and you sit through
that entire program,” he said. 

“What’s different about alt.pic-

tureshows is that you are kind of  given
a map of  all the spaces and a list of  films.
Then we cut you loose. You can go and
watch whatever you want to watch. Its
physical channel surfing,” Kendricks
said.  

Another difference from most film fes-
tivals is that alt.pictureshows does not do
a call for entries. Kendricks looks for
films throughout the year, visiting other
festivals and getting to know film makers
from around the world. 

“It’s a very organic process,”
Kendricks said. 

This year, nearly two dozen films will
be shown. 

“When I’m looking for stuff  early on,
I don’t quite know what the rooms
[themes] are going to be,” he said. “I’m
searching for things that are going to
work well together, but I really don’t go
in with any preconceptions, like I’m
going to do a room that’s built around a
specific theme. But, I will find maybe
one or two films that are really interest-
ing and then I’ll think, ‘What would fit
with this particular movie?’ And then
[the program] slowly evolves and takes

on its own personality from there.”
Among the selections this year are

Splice writer-director Vincenzo Natali’s
horror film, “Elevated,” as well as a pair
of  films — science-fiction fable “Pumzi”
and a drama, “The Tunnel” from
African filmmakers Manuri Kahu and
Jenna Bas. Animation fans will also find
much to enjoy, including Jeff  Drew’s
“One Square Mile of  Earth” and Bastien
Dubois’s “Madagascar, A Journey
Diary.”

Kendricks points out that with rare
exception, short films are not money
makers. 

“Sometimes they’re a conduit to a
longer adaptation or something like
that, but for the most part these are
labors of  love, passion films,” he said.
“These artists didn’t go into film to get a
Hollywood contract. They had a story to
tell or they love the format.”

While some might consider a film
that’s under 20 minutes to be a lesser
work compared to a full-length feature,
Kendricks disagrees. 

“It’s really not about length, some-
times less is more,” he said. “There’s
something nice about finding a little
gem of  a short film that gets the job
done in 5 to 10 minutes. They can be
just as memorable as an epic film that’s
three hours long, in terms of  how poet-
ic or how moving something might be
or how it might express its point of
view.”

San Diego has become a prime des-
tination for fans and creators of  pop
culture, particularly in the world of
film. The area has been popular with
movie makers for decades, with clas-
sics ranging from “Francis in the Navy”
(1955) to “Top Gun” ( 1986). But over
the last decade, there has been a signif-
icant increase of  interest in showcasing
cinematic works, notably independent
movies and short films. One of  the
lynchpins in the rise of  cinema in San
Diego is the San Diego Film Festival,
taking place on Sept. 29 through Oct.
3 this year at the Gaslamp Theatre.

The event began in 2002, now
drawing more than 13,000 film buffs
over its five days. This year, 1,200 films
were submitted, whittled down to the
approximately 90 that will be screened. 

While entries are accepted from all
over the world, Robin Laatz, co-founder
and executive director of  the San Diego

Film Festival, notes there is a large San
Diego presence in the programming. 

“We’re doing a couple of  different
things,” she said.  “Approximately 20
out of  90 films have some sort of  rela-
tion to San Diego. We’ve got a series of
shorts called Local Love,  which is films
that were shot in the area or done by
local film makers. Some are about local
people. For example, we’ll also have a
documentary, ‘Des McAnuff: A Life On
Stage,’ which is about the former La
Jolla Playhouse artistic director.” 

The festival also has a partnership
with San Diego State University, with
about a dozen films from their students. 

Laatz notes criteria for inclusion

SEE FESTIVAL, Page 20

Porto Vista Hotel 
throws Wooftop event

The Porto Vista Hotel, 1835
Columbia St., will host an event for dog
lovers on Friday, Sept. 3 from 5:30 to 9
p.m. The First Friday Wooftop event,
which takes place on Porto Vista’s Ripas-
si rooftop terrace, will feature a raffle to
raise money for Friends of  the Humane
Society of  Tijuana, complimentary psy-
chic readings for dogs and their owners,
massage demonstrations, food samples
from the Honest Kitchen and doggie
goodie bags. Dog owners will also be
treated to signature cocktails and appe-
tizers. Admission is free, but space is lim-
ited. Call (619) 564-3998 for more
information.

Balboa Park celebrates
Mexican Independence Day

Roaming mariachis and folkloric
dancers will flood Balboa Park on Thurs-
day, Sept. 16 from 5 to 8 p.m. for an
event designed to celebrate the 200th
anniversary of  Mexican Independence
Day. The three museums sponsoring the
event — Mingei International Museum
— The San Diego Museum of  Art and
Timken Museum of  Art, will each fea-
ture exhibitions, programs and food
inspired by Mexican culture. Tickets are

$15 in advance and $20 on the day of
the event. For more information, visit
www.mingei.org/vivamexico or call
(619) 239-0003 x113.

Family Justice Center
holds open house

The San Diego Family Justice Center
will hold an open house at its new loca-
tion, 1122 Broadway, Suite 200, on
Wednesday, Sept. 29 from 5 to 7:30 p.m.
The cost for the event, which includes
wine and light appetizers, is $25. The
center provides services to victims of  sex-
ual assault, domestic violence, stalking,
child abuse and elder abuse, all under
one roof. Mayor Jerry Sanders and the
City Council recently granted the cen-
ter a permanent home by co-locating it
with the San Diego Housing Commis-
sion. For more information, e-mail
mehry@nfjca.org, or call (619) 236-
9551.

Mingei International 
presents Rhodes exhibit

The Mingei International Museum,
1439 El Prado in Balboa Park, will
unveil its new exhibition, “ZANDRA
RHODES — A Lifelong Affair with Tex-
tiles,” on Sunday, Oct. 3. Rhodes, who
lives and works half  the year in La Jolla,
has designed clothes for some of  the
world’s foremost fashion icons, includ-

ing Princess Diana, Jacqueline Onassis
and Freddy Mercury. The exhibit will fea-
ture her textiles, as well as some of  the
high-end fashions she has created. Items
will be on display until April 3. Admis-
sion is $7 for adults, $5 for seniors and
$4 for students and active duty military. 

For more information, visit
www.mingei.org, or call (619) 239-
0003.

Free rock concert to
sound off on the bay

Sight and Sound, along with Art San
Diego, will offer for the first time a free
concert at the Hilton on the Bayfront
Hotel’s Promenade Patio, located at 1
Park Place. The performances will take
place Sept. 3 from 7 to 10 p.m. 

In 2008, Jon Block and Adam Rosen
created Sight and Sound as a monthly
music and arts event in North Park
showcasing local talent. The popular
event will now move beyond North Park
and be held at different locations
throughout San Diego.

Sight and Sound Concert on the Bay
will be the first of  these events. 

Musical acts for the evening will be
Gregory Page, Vinyl Film and Republic of
Letters.  

For the art portion of  the evening,
Rich Walker will display a 12-foot instal-
lation piece. 

SEE EVENTS, Page 20

EVENTbriefs

BY BART MENDOZA | DOWNTOWN NEWS

The San Diego Film Festival will screen movies such as the much-anticipated John Lennon
bio-pic “Nowhere Boy.”  COURTESY PHOTO 

BY BART MENDOZA | DOWNTOWN NEWS

San Diego Film Festival
WHEN: Sept. 29-Oct. 3
WHERE: The Gaslamp Theatre. 701 Fifth Ave 
INFO: www.sdff.org

Alt.pictureshows
WHEN: Thursday, Sept. 9, 7-10 p.m.
WHERE: Museum of Contemporary Art, 

San Diego, 1100 Kettner Blvd. 
COST: $5. Free to MCASD members. 
INFO: www.mcasd.org

San Diego Film Festival organizers: 
It’s all about quality, not quantity

A refreshing take on cinema can be found at alt.pictureshows

http://www.mingei.org/vivamexico
mailto:mehry@nfjca.org
http://www.mingei.org
http://www.sdff.org
http://www.mcasd.org
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Free Question by Phone
Call Rosa at 619.581.1856

Angelic, Palm, Tarot, Crystal Readings.
Advice in Success, Business and Health. 

Specializing in Matters of the Heart.
4115 Cleveland Avenue • Walk-ins Welcome • Open 10am-10pm

Hillcrest Psychic

$10 off with Ad

λ

include a free all-day trolley pass. For
more information or tickets, visit
www.sandiegodancetheater.org/trolley-
dances.html.

“For the people who are there on
purpose, it really expands your hori-
zons; and for the people who are nor-
mally using transit as transportation,
you see in their faces a little delight,”
Leitner said. “This sort of  jazzes up their
day. It makes them feel good about
where they are.”

TROLLEY
CONTINUED FROM Page 15

grown significantly since it started in
2005 in La Jolla as a two-week, 55-piece
exhibit drawing from 525 entries from
100 local artists. 

With expansion in mind, the show
moved downtown in 2006 and has

taken off  ever since.
“From the beginning, we designed

this to add to the cultural landscape in
San Diego — to make something inter-
national and really special so that people
that live here or are visiting here can
have a really wonderful, really high-end
photographic exhibit,” Churchill said.

For more information, visit
www.artofphotographyshow.com.

ART
CONTINUED FROM Page 18

includes the obvious: story, production
values, action, music, sound and so on,
but “there are also a lot of  other factors
that go into selections. As a five-day fes-
tival we don’t screen 150  to 200 films,
so we have to turn down a lot,” she said.
“There’s a lot of  variables like how many
festivals a movie might have played in,
are the film makers available to come to
the event and things of  that nature. It’s
not just about putting any movie up on
the screen. It’s about finding movies that
you know your community will
embrace. And that’s our goal, to get the
film makers exposure for their projects.”  

Among the works selected this year
are Davis Guggenheim’s “Waiting for
Superman,” an overview of  public edu-
cation, which follows children through
the system, and the much-anticipated
John Lennon bio-pic “Nowhere Boy.” 

The San Diego Film Festival will also
have a music program, Film Rocks. 

“In the past, we’ve done strictly music

videos, but this year we have a couple of
really good films that don’t have words,
but use music to tell the story,” Laatz
said. 

Even with crowds numbering in the
thousands, Laatz considers one of  the
event’s charms to be its relative “inti-
mate nature.” 

“There’s a lot of  festivals that have
up to 250 films and it’s really easy for
a film maker  to get lost,” she said. “A
lot of  festivals you just drop your film
off. It’s a screening and that’s it. Here
we build a relationship with the film
makers and help them to get exposure
for their projects, before, during and
after they take part.”

Though the event may grow bigger,
Laatz is happy where the Sam Diego
Film Festival stands today. 

“For a lot of  businesses, the ultimate
[plan] is to get bigger and bigger. But it’s
never really been our goal to extend it
beyond five days,” Laatz said. “We don’t
define our growth by ‘larger,’ We define
our growth by quality of  the films that
we bring in, of  the film makers that we
work with.”

FESTIVAL
CONTINUED FROM Page 19

Acclaimed organist 
to perform Oct. 2

The San Diego Civic organist Dr.
Carol Williams will play the Wonder
Morton Organ at the Balboa Park The-
atre on Saturday, Oct. 2 at 1:30 p.m. 

In 2001, Williams was the first per-
son in the world to be appointed civic
organist. Since then, she has served as
civic organist and the artistic director of
the Spreckels Organ Society in San
Diego. Williams has performed at loca-
tions all over the world including, West-
minster Abbey and St. Patrick’s Cathe-
dral in New York. 

Shawn Style of  the TV News 8
Weathercast will emcee the 75-minute
performance. 

The Balboa Theatre Foundation and
the San Diego Theatres are making the
concert possible through a special
arrangement.

Tickets are $20 for general admis-
sion and $15 for seniors, military and
students. They can be purchased by
visiting www.sdbalboa.org or by call-
ing San Diego Theatres at (619) 570-
1100. For more information, visit
www.thebalboatheatre.org.

Annual Fleet Week event 
features family festival

Fleet Week, the weeklong celebration
honoring military, will have a new
event this year. Fleet Week Big Bay
Family Festival will take place Sept. 18
and 19 from 10 a.m. to 5 p.m. at the B
Street Cruise Terminal.

The event will kick off  with a wel-
coming ceremony each day. Musical
performances, food and a children’s fun
zone will be part of  the weekend as well.

The festival will keep with the tradi-
tions of  the annual Fleet Week events
that generally entertain, support and
thank the men and women who serve
in the military. 

The USS Freedom, USS Pinckney and
the USS Curts will be open for guests to
tour.  Sailors, Marines and Coast-
guardsmen will all be on hand to
answer questions. 

Inside the terminal, educational
exhibits will also be on display. The
event is free.

For more information visit
www.fleetweeksandiego.org. 

Adams Avenue to host
more than 60 acts

More than 60 musical artists of  all
genres will take the stage at the 29th
Adams Avenue Street Fair on Sept. 25-
26 in the Normal Heights community.
This year’s free festival, which features
six stages set up along eight blocks of
Adams Avenue, will host well-known
acts like Grammy-nominated singer-
songwriter Peter Case, blues legend
James Harman and Friends and Mari-
achi El Bronx. The fair will also have
more than 300 food  and arts and craft
vendors on site. For more information,
visit www.AdamsAvenueBusiness.com
or call (619) 282-7329. 

Gems exhibit continues,
animal showcase to open

Throughout September, the San
Diego Natural History Museum
(SDNHM) will continue to host the
ongoing exhibit “All That Glitters: The
Splendor and Science of  Gems and Min-
erals.” The exhibit consists of  sparkling
gems including rubies, sapphires, dia-
monds and opals. These gems have a
history as old as the Earth. The exhibit
will explain gems as a byproduct of  the
natural forces that have shaped the
planet. It highlights San Diego County
as one of  the most famous regions for
producing gems. 

From Sept. 4 – Oct. 31, SDNHM will
host a traveling exhibit “Art and the Ani-
mal — 50th Anniversary Exhibitions of
the Society of  Animal Artists.” The Soci-
ety of  Animal Artists (SAA) is an artist-

s’ organization well-known for their ani-
mals in art themes. Its membership base
is international and SAA members
compete to have their work included in
annual exhibitions such as this. The
120-150 pieces to be shown were
selected by a jury of  SAA members. The
SDNHM is the first stop on the national
tour. 

Tickets prices to the museum range
from $11 to $17. Members are free.
SDNHM is located at 1788 El Prado in
Balboa Park. For more information, call
(619) 232-3821. 

Old Town marks Mexican
Independence Day

Old Town will celebrate Mexican Inde-
pendence Day on Sept. 11 and 12 from
noon to 6 p.m. The event, also known as
Fiestas Patrias, will celebrate the Inde-
pendence Day with dancing, storytelling
and music. Games, corn husk doll mak-
ing and relay races will be part of  the
day’s events. From 4 to 6 p.m., early Cal-
ifornia music will play in the back-
ground as attendees dance the fandan-
go. The event is free, but the dancing will
have a nominal fee. The event will take
place at the Old Town San Diego State
Historic Park. For more information,
visit www.oldtownsan-diego.org. 

Coronado Art Walk
planned for Sept. 18-19

The fifth annual Coronado Art Walk
is set for  Sept. 18 and 19 from 10 a.m.
to 5 p.m. at the Coronado Ferry Land-
ing. The free event will be put on by the
Coronado Historical Association. 

Painters, jewelers and photographers
are among the exhibitors. There will
also be interactive art activities for chil-
dren and adults. Local artists’ organiza-
tions participating in the event include
the Coronado Ferry Landing’s Galleries
and Artists, Coronado Art Association
Artists in Spreckels Park and Coronado
High School’s Art Department. 

For more information, visit
www.coronadoartwalk.org.

EVENTS
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Describing anything in life in a subjec-
tive way has always been an art. It’s
human nature to adopt a generally
accepted “vocabulary” to describe
thoughts, impressions and experiences
in a way that different people can easily
understand. Isn’t this the thought at the
core of  language itself?

The wine industry has its own lan-
guage. It’s a set of  adjectives used to
describe a wine so that one person’s
experience can be communicated to
another person as a predictor of  experi-
ence or as a measure of  commonality.

You all know of  this language — it’s full
of  fruit flavors (crisp apple, bing cherry,
kiwi), herbs (sage, dill, mint), earth
(mud, barnyard, wet leaves) and a host
of  other adjectives ranging from dark
chocolate to pipe tobacco.

But, the problem with this language is
that it tries to be too precise in describing
what is inherently a subjective and very
personal experience. Instead of  offering
an easy-to-use system, what ends up
happening is that people feel intimidat-
ed by trying to use it for fear of  “having
used the wrong term.”

There are very few people who could
accurately decipher most of  those aro-
mas or tastes on their own. That is, with-
out the benefit of  seeing the fruit or
enjoying its distinctive texture, very few
people could actually tell you the differ-
ence between an Asian pear and a

Restaurant Week opens door to a savory experience
Six nights, 180 restaurants and infi-

nite culinary possibilities await local
diners as San Diego Restaurant Week
(SDRW) returns Sept. 19-24.

Running Sunday through Friday
nights, diners have the opportunity to
select from three-course menus at
restaurants throughout San Diego
County at the set price of  $20, $30 or
$40, depending on restaurant.

“It’s a great community event, and
it’s supporting local restaurants,” said
Jenna Thompson, a spokeswoman for
SDRW.

The bi-annual event has proved to be
a boon for the local dining industry
during lean times, bringing in more
than 100,000 diners to participating
restaurants the last time it was held in
January. According to Thompson, not
only do locals participate, but some out-
of-town guests plan their visits to San
Diego around SDRW to take advantage
of  the deals offered during this time —
and dine out multiple times during the
week.

Now in its seventh year, SDRW is
sponsored by the California Restaurant
Association San Diego Chapter, an
organization created to promote restau-
rants across the state.

No special tickets or passes are neces-
sary to participate in SDRW, though
diners are strongly encouraged to make
reservations with their desired restau-
rants in advance, as tables fill up quick-
ly. Walk-ins are welcome, however
there is no guarantee they can be
accommodated. 

During SDRW, a special menu is pre-
pared by each restaurant where diners

select their desired appetizer, main
course and dessert. In most cases, the
arrangement gives the opportunity to
try a new restaurant at a greatly-
reduced price.

“There is not a better time to try and
get the most for your money during
these tough times,” said Ken Mills, co-
owner of  Proper Gastropub and Wine
Steals East Village, a newcomer to
Restaurant Week. “We are literally
offering a meal at cost.”

Proper Gastropub (a traditional
British pub with a gourmet menu)
opened earlier this year, and is located
in the historic Simon Levi building in
Petco Park. It is combined with local
chain Wine Steals, and patrons can
select their own bottles of  wine to pair
with dinner in the restaurant or on the
viewing deck overlooking the Padres’
stadium.

Chef  Sean Erik Magee of  Proper,
whose résumé includes stints at Urban
Solace, Croce’s and Grant Grill, has cre-
ated a four-course meal for SDRW,
including main dish selections of
braised short rib with creamy parme-
san polenta and Guinness reduction,
grilled citrus-pineapple brined chicken
with Moroccan couscous and
pomegranate molasses, and grilled veg-
etable quinoa with warmed chevre and
tomato nectar, among others.

“It is the busiest week in my restau-
rants,” said executive chef  Bernard
Guillas of  the La Jolla Beach and Tennis
Club. Guillas observed that, in general,
the local dining scene has taken a turn
for the better as of  late, including
upticks in business at his restaurants
The Marine Room and the Shores. 

“The tide has definitely turned,” he

said. “But only if  you have a product of
good value, have a good promotion
going on, and make sure to provide an
experience.” 

The SDRW menu at the Marine
Room includes wild Alaskan salmon,
filet mignon and Guillas’ signature
dessert trilogy.

From the event website, www.san
diegorestaurantweek.com, diners can
search by location, cuisine, price, or

specific restaurant. Links to participat-
ing restaurants are available from the
site, as are features such as conducting
a search for places with vegetarian
options.

Participating restaurants in La Jolla
include The Marine Room, Whisknladle
and George’s at the Cove, and in the
beach areas, JRDN Restaurant, The
French Gourmet and the Atoll at the
Catamaran.

SDRW is by no means “cloth napkins
only,” however. Several more casual
establishments are participating as
well, including Phil’s BBQ and Nick’s
at the Pier in Ocean Beach.

Restaurant week gift cards are avail-
able for purchase. For a complete
restaurant listings and menus visit
www.sandiegorestaurantweek.com,
or call (619) 233-5008 for more
information.

BY LORALEE OLEJNIK | DOWNTOWN NEWS
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Happy Hour: 
(1/2 priced appetizers, $6 glasses of wine, $3 pints 5-7pm)

Hours of Operation:
Sun 5pm-10pm  Mon-Thurs 5pm-11pm Fri-Sat 5pm-12am

550 Park Blvd. #2104
San Diego, CA 92101

619.822.1606

Vinyard
Place
MIKE KALLAY

SEE WINE, Page 24

A glass of  ‘Meet The Beatles’ or
‘Revolver’ with  dinner tonight?

http://www.san
http://www.sandiegorestaurantweek.com


Cohn Restaurant Group celebrates Restaurant Week
Indigo Grill 
Located in stylish Little Italy, Indi-
go Grill is a local favorite.  With
Executive Chef  Deborah Scott at
the helm, it’s a combination of
intriguing ambiance, creative cui-
sine, delightful flavors, and friend-
ly service. Be sure to give it a try
during “Restaurant Week 2010”
where Chef  Deborah will “wow”
you with a three-course menu
featuring options such as her
famous Roasted Butternut
Squash Soup to start and delicious entrée selections such
as Hickory and Apple Smoked Pork Ribs, Alderwood Plank
Salmon or Good Things Growing, and to finish Rainforest
Sorbets all for just $30.

Indigo Grill is excited to announce they will be adding
WEEKEND BRUNCH. Weekend Brunch starts on Saturday
and Sunday September 11th and 12th from 9:30am to
1:30 pm.  Try the “Pineapple Upside Down” French Toast
with dark rum syrup, cardamom ice cream and Jimmy’s
chicken sausage or the Cast Iron Skillet House Hash with
Chorizo, scrambled eggs, leeks and charred tomato to name
a couple of  the mouth-watering culinary creations. Call
Indigo Grill at 619-234-6802 for reservations.

The Prado at Balboa Park
The Prado, located in the heart of
Balboa Park will offer you noth-
ing less than a first class dining
experience.  Visit the Prado dur-
ing “Restaurant Week 2010”
where you’ll taste Executive Chef
Jonathans Hale’s creations
including The Prado’s famous
Jumbo Lump Crab Cakes to start
and entrée selections such as Pan
Roasted Striped Bass, Braised
Short Ribs or Grilled Pork Flat
Iron, and to finish Tahitian Vanilla Bean Cream Cheese
Flan for just $30 for an unforgettable three-course meal.

If  your looking for an unforgettable culinary adventure
take part in The Prado and Balboa Park’s Food & Wine
School located on the second floor of  the House of  Hospi-
tality just above the restaurant. September means a change
in season and Chef  Nadia Frigeri is “All About Fall Enter-
taining” at her Wednesday, September 22nd class or join
Pastry Extraordinaire Katherine Humpus on Saturday,
September 18th  for “Don’t Hold the Butter in this Croissant
Class”. For reservations and information call The Prado at
619-557-9441 or visit pradobalboa.com.

Executive Chef 
Deborah Scott

Executive Chef 
Jonathan Hale
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6:30am–2:30pm • 7 days a week
520 Front Street • Just South of Market, Downtown

619-231-7777 • www.richardwalkers.com

with purchase of any food item of equal 

or greater value & two beverages

not valid with other offers. expires 09-02-10

730 Market Street (between 7th & 8th)

Wolffy’s Place
Wolffy's Place-authentic Chicago Eatery featuring Chicago Vienna hot-
dogs,Italian Beef on Gonnella rolls, Baby back BBQ ribs, Chicago Deep Dish
Pizza as well as thin crust, Brats, Italian and Polish sausage, and a full bar with
happy hour 3pm-6pm M-F with 2 for 1 beers, and $4 wells, half price appe-
tisers and $3 sandwiches; come watch all Bears, Bulls and Blackhawk games
on Direct T.V.

Richard Walker’s Pancake House
Richard Walker’s Pancake House, an upscale fusion of traditional and gourmet
breakfast favorites, is now open in the Marina District in downtown San Diego.
Serving classic-style griddlecakes, crepes, omelets and other specialties, this
pancake house is certain to become the “premier” breakfast destination for
San Diego's residents, employees and the tourist community! Open 6:30 a.m.
to 2:30 p.m. 7 days a week, and if you are unable to stay and enjoy the at-
mosphere, take Richard Walker’s with you as we prepare orders to go.

Panificio e Ristorante Solunto
Panificio e Ristorante Solunto has been around for over 40 years. The
name change from Solunto Baking Co is only to show that we added a
restaurant for the evening. The décor has changed as well to uplift the am-
biance for day and night. One of the last original family members still runs
the new transition of a landmark that made San Diego exuberant in deli-
cious Sicilian style bread, cookies and pastries. The lunch portion of the
business still carries all the delicacies that made us flourish like sand-
wiches, hot food, and pizza. Now the dinnertime has a great influence in
the Little Italy arena of great food. Hours are as follows: Monday 11AM-
4PM, Tuesday-Friday 10AM-5PM, Saturday 8AM-5PM  Sunday 8AM-4PM
Dinnertime  Tues-Sun 5PM-10PM Address: 1643 India St San Diego CA
92101  619-233-3506 www.solunto.biz email: solunto@cox.net

Manchester Grand Hyatt
Just a stone crab’s throw from Seaport Village is Sally’s Seafood on the Water,
a charming and sophisticated waterfront eatery. Chef de Cuisine Sarah Linken-
heil’s obsession with fresh fish and bold flavors shines through in signature
dishes like the decadent Lobster Pot Pie and Smoked Tomato Cioppino. Open
daily for lunch, happy hour, and dinner. Late breakfast, served on weekends.
Three hour validated self-parking at the Manchester Grand Hyatt San Diego.

Bread on Market
Downtown's Artisan Bakery, Breads On Market is open from 7:30 to 4:00
Sunday-Thursday and 7:30 to 5:00 Friday & Saturday. We are open late
night for all Padre games. Voted Best Bakery 2008 from the San Diego
Downtown News 2008 and  received the Silver Fork Award from San
Diego Home and Garden. Schedule your next business or organization
board meeting in our quaint patio or let us cater your next event. We de-
liver Hot Lunch and Sandwich Special or come in and enjoy a wonder
Cheese Plate with a glass of wine or beer to go with our famous Rueben.
For Sweet and Treats we serve Cookies, Brownies, and Package House-
made Granola. Take a loaf of fresh Artisan bread home for dinner. 730 Mar-
ket Street SD, 92101 (Between 7th & 8th) 619-795-2730
www.breadonmarket.com 

$12.95
You Pick Your Meal

Mix and Match to make your Perfect Dinner 
7 days a week from 4 til closing

Choose

Your

Entrée

Fillet of Sole
Salmon
Chicken Breast
Sea Bass
Mahi Mahi
10oz. Pork Chop

1.

Red Sails Inn
2614 Shelter Isltand Dr. San Diego CA  619-223-3030

All Entrees come with choice of soup or salad
Excluding Holidays

Choose 

Your 

Preparation

Macadamia Crusted
Blackened
Lemon Caper Butter
Teriyaki Glaze
Pesto Cream Sauce
Grilled

2.
Choose 

Your 

Sides

Baked Potato
Garlic Mashed Potatos
Rice Pilaf
French Fries
Cottage Cheese
Steamed Vegetables

3.

www.theredsails.com
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glass etchings in shades and gold and
silver. 

“I found that they had legs of  their
own,” Tillack said of  his new artworks,
which he creates backward, in an order
opposite of  how he would create a
painting. 

He starts a new piece by first etching
his signature, which for a painting he
would do last. 

Tillack said he is excited to be able to
share his work at the new bayfront loca-
tion and looks forward to talking with
attendees. 

“We will be having a number of  dif-
ferent food offerings,” said Brandy Bech-
told, director of  catering at the Hilton
San Diego Bayfront.

The food will range from chocolate-
dipped strawberries to tacos. 

The Hilton displays nearly $2 million
in commissioned artwork on its premis-
es, including a lighted wall created by a
Seattle artist and silver wind palms in
the park where ArtWalk will be held,
Bechtold said. 

“We are inspired by our connection to
the environment. With the ArtWalk, it
seems like a perfect fit,” Bechtold said.  

She said the Hilton is able to offer a
waterfront San Diego backdrop that it
hopes will enhance the event.

“I think it’s going to a be a great day
to get amongst the guests and get the
creative juices flowing,” Bechtold said. 

ArtWalk began in 2006 as the result
of  the artist community coming togeth-
er and desiring an event in addition to
the Mission Federal ArtWalk that occurs
in April, Cottrell said. 

The Mission Federal ArtWalk has
been going on for 27 years and takes up

22 city blocks. 
“One has the edgy, urban feel in the

streets and the other one has the grassy
park feel,” Cottrell said.

ArtWalk on the Bay takes place from
10 a.m. to 5 p.m. For more information
visit www.artwalkonthebay.org.
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ArtWalk on the Bay is a family-friendly event with an interactive area for children to partici-
pate in everything from drum circles to drawing and painting. COURTESY PHOTO

ArtWalk on the Bay
140-plus artists
12 musical performances

Sept. 18-19, 10 a.m. to 5 p.m.
Hilton San Diego Bayfront Park, 
1 Park Blvd.
www.artwalkonthebay.org

ARTWALK
CONTINUED FROM Page 15

bartlett pear, for example. So, why then
do the wine snobs look so sure of  them-
selves when they swirl a glass, capture
the aroma and so matter-of-factly state
that they detect quince, petrol and 10-
year-aged edam cheese?

First off, they are cheating a bit. Every
type of  wine, whether varietal (like
chardonnay) or regional (like bur-
gundy) has a “subset” of  known char-
acteristics with it. That is, a very partic-
ular subset of  the overall language of
wine. 

Cabernet sauvignon, for example, is
very often associated with the follow-
ing adjectives: black currant, black
cherry, black berry, olive, leather, tobac-
co and chocolate. You’re not likely to
ever hear someone describe a cab as
having an apricot nose. But, the prob-
lem with this subset comes when you
try to describe say, a merlot. You’re look-
ing at almost an identical set of  known
adjectives. 

So, how then do you accurately
describe any cab from any merlot when
the overlap between the adjectives is so
great? You don’t. It’s very hard to tell
from the tasting notes what something
is. But, when you taste those two wines,
they are clearly very different animals.
The answer lies in the past. We’ve really
only been describing wines in these
fruit/herb/meat/earth terms for roughly
the last 60 years. Prior to this, wines
were described in very ethereal terms.
Wines used to be described in terms of
art, poetry, history and music. Common
wine reviews were “… like a Shake-
spearean sonnet” or “… all of  the
promise and none of  the delivery of  Han-
del‘s Messiah.”

What I love about describing wines in
this way is that you’re describing a “sub-
jective” experience (wine tasting) with a
subjective review. That is, someone has

to think about what you mean when you
say “Handel’s Messiah.” It’s not meant to
convey pretension, rather, it’s meant to
say “remember the first time you experi-
enced that piece of  music? The choir
singing in the “Hallelujah“ piece? The
goosebumps you had during the chorus?
Well, this wine started off  like that and
left me flat.” Isn’t that exponentially
more interesting and thought provoking
than saying a wine has hints of  raspber-
ry, cinnamon and anise? I think so.

One of  my favorite ways to approach
somebody at the bar is to say “... Would
you like to have a wine like Audrey Hep-
burn or Howard Stern?” This usually
solicits a laugh, but my point in doing so
is to ask somebody in a more subjective
way, “Do you prefer a demure and
sophisticated wine, or do you prefer
something big and obnoxious?”

So, much like I challenge myself  to
stop using the “crutch” of  normal wine
adjectives, I challenge you all to use your
wit, experience and intelligence when
describing wines to friends. I think that
it’s better in the end for discovery and
communication. And ultimately, it’s the
journey that we’re all trying to enjoy. As
Paul McCartney sang on the Let It Be
album, “the long and winding road, that
leads to your door, will never disappear
...” We should all be on that road to dis-
covery, thumbing our noses at the cur-
rently accepted way in describing sub-
jective wine tastings in absolute terms
through absolute adjectives.

By the way, the wine I am drinking
right now is a Napa Cab from the Spring
Mountain District. I could tell you that it
smells of  currants and dark chocolate.
Or, I could tell you that it reminds me of
the first time I heard “The Bends” by
Radiohead (which is one of  my desert
island five).

— Mike Kallay and his wife,
S t e p h a n i e ,  o w n  t h e  C a s k
R o o m , a wine bar in East  Vil-
lage. www.caskroom.com.

WINE
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The Mission Bay Aquatic
Center is your gateway to
Fun-on-the-Water! MBAC
offers classes and rentals in
wakeboarding, surfing, sail-
ing, kayaking, rowing, and
stand up paddling year-
round, and is host to The
Watersports Camp, a YMCA
adventure sports camp in
the summer and spring.
Known for it’s friend-
ly/professional staff, and
attention to safety, the

MBAC is the perfect place to
learn a new watersport, or
to hold your next group
event.  It is owned and oper-
ated by Associated Students
of  San Diego State Universi-
ty and University of  Califor-
nia San Diego Recreation
and is open to the public. 

Check out  all the MBAC has
to offer at its website at
mbaquaticcenter.com 
or give them a call at (858)
488-1000

Mission Bay Aquatic Center

http://www.artwalkonthebay.org
http://www.artwalkonthebay.org
http://www.caskroom.com


COLEMAN
MOVING SYSTEMS INC.

Office/Residential | Free Wardrobes
7 DAYS A WEEK | FREE ESTIMATES

FAMILY OWNED SINCE 1979

619.223.2255

BBB MEMBER | INSURED LIC #CAL T-189466

555 Front Street Unit #1501. . . $2,395 . . . Horizons 15th floor 1 bed+den, location!
350 11th Avenue Unit #923 . . . $2,895 . . . . Icon 2 story, 2 bed, hardwood, 2 parking
550 Front Street Unit #2102. . . $3,150 . . . . . . . . . . Pinnacle 2 bed, furnished, views!
700 West E Street Unit # 1306 . . $3,250 . . . . . . . . Electra “F” Plan, 2 bed+den, views!
1205 Pacific Hwy Unit #3003 . . $3,600 . . . . . . Grande 30th floor 2 bed, 1300+ sq. ft.
1205 Pacific Hwy Unit #901 . . . $3,950 . . . . Grande “E” Plan, 1945 sq. ft, 2 bed+den
2500 Sixth Avenue Unit #306. . $4,950 . . Park Laurel, 2500 sq. ft., patio, 2 bed+den

Downtown
Condos for Lease

Call our friendly, knowledgeable Associates

619-481-6300
Open 7 Days 

560 First Avenue
San Diego, CA  92101

BE 8-20 INCHES
SLIMMER
IN JUST ONE HOUR!
NOT A TEMPORARY WATER LOSS

• Melt inches from thighs, 
hips & waistline.

• Detoxify. • Get rid of cellulite.

$20 OFF FAT BURNER WRAP & 
DOUBLE MINERAL WRAP or AIRBRUSH TAN
As seen on the Tyra Banks & Ellen shows! New clients only

SUDDENLY SLIMMER | THE Body Wrap
www.suddenlyslimmer.net  858.551.5196

Burn up to 4,000 calories & 5% Body Fat in 1 treatment w/ French Sudatonic

Dwtn Penthouse Loft
This penthouse w/loft floor plan delivers 2 bdrm, 2
ba. Spiral staircase leads to the large Loft with fire-
place, and french doors open to 150 sqft private
roof top deck. Step up to this contemporary 1271-
SF condo only a short walk to The Gaslamp District. 

$499,000 

Maria Atkinson
Direct (858)375-4452
www.ExitSteppingStoneRealty.com
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We put
the “Care”
in Car Care!
www.ftsautopb.com � dan@ftsautopb.com
858.488.0885 � 5165 Cass St, Pacific Beach

FTS Auto
Auto � Truck � SUV
Domestic & Import
All Years & Models

2010 Readers Choice Winner

CARZ
www.SanDiegoCarz.com

Cars starting at $2,990

MARK or JASON

3196 MIDWAY DR.

(619)224-0500

Wait Free DMV
Instant CA DMV Renewals
Instant CA DMV Transfers

Out of State Transfers
Replacement Stickers & Plates

2 LOCATIONS:
PACIFIC BEACH

858.270.1471
5010 Cass St., Suite G San Diego, CA 92109

OCEAN BEACH
619.225.2233

4837 Newport Ave. San Diego, CA 92107

Monday to Friday 9-6 Saturday 10-2

www.finestcityreg.com

FINEST CITY REGISTRATION

Foreign & Domestic • Factory Maint. Service
“A” Street Auto Service

SCHEDULE

APPOINTMENT

TODAY

EXPIRES:OCT 7, 2010

1263 State St., San Diego 92101

(619) 239-8600
www.AStreetAutoService.com

OPEN: Monday–Friday 7:30am–5pm • Saturday 8:30am–3pm

FREE 
OIL SERVICE
(most cars, synthetic extra)

with
MAJOR  TUNE-UP

1ST TIME 
CUSTOMERS: 

FREE BUMPER 
TO BUMPER 
INSPECTION

CAN’T PASS
SMOG? 
WE FIX

ALL 
RELATED
REPAIRS

• Interior / Exterior
• Cabinet Finishing
• Residential & Commercial
• Wallpaper Removal
• Install Crown & Base Molding
• ”Popcorn” Ceiling Removal
• Insured, Quality Workmanship

FREE ESTIMATES 
619-219-1923
BRETTCUSTOMS@COX.NET 

LIC #936550

CLEAN - COURTEOUS - PROFESSIONAL

STUDIO

(619) 234-3611
1399 Ninth Ave., SD 92101

Between A & Ash St.
Open Tues–Sat.

Eve by appointment

• HAIR CUT  . . . . . . .$25–$45
• COLOR  . . . . . . . . .$55–$85
• HIGHLIGHTS  . . . .$75–$135
• PERMS . . . . . . . .$75–$125
• MANICURE or PEDICURE $20

WELCOME TO THE NEIGHBORHOOD
HAIR SALON

3¢

COPIES

SHOP OPEN MONDAY THRU
FRIDAY 12:30 to 5:30 PM

3200 Adams Ave. Ste. 103
San Diego, CA 92116

Ph. (619) 282-6252   
Fax (619) 521-0117

copyserv@att.net

From one original only,
please. 500 min. on 

8 ½ x 11” white paper
Sales,

Service &
Supplies

Same Day
Response

Digital/
Analog •
Reliable

Color 
Copies 

.29¢ 
and Up

Park in Rear Next to Laundromat

Discount Fabrics
In the old Adams Avenue Theater

Best Prices 
Upholstery • Drapery • Trims • Vinyls 

Foam (cut to order) • Notions
Batting & Stuffings

3325 Adams Avenue
San Diego, CA 92116

(619) 280-1791

Athletic Massage
& Bodywork

“Revitalizing Effect”
BY CERTIFIED/LICENSED

Masseur & Fitness Trainer
Hot-Stones, Deep Tissue

Heated oils/towels
Comfortable Environment

619.688.0668
Puertoricancmt@sbcglobal.net

mailto:Puertoricancmt@sbcglobal.net
http://www.ExitSteppingStoneRealty.com
http://www.suddenlyslimmer.net
http://www.SanDiegoCarz.com
http://www.ftsautopb.com
mailto:dan@ftsautopb.com
http://www.finestcityreg.com
http://www.AStreetAutoService.com
mailto:BRETTCUSTOMS@COX.NET
mailto:copyserv@att.net


Each year, homeowners spend bil-
lions of  dollars improving their homes.
While those improvements are intend-
ed to improve the home for all its resi-
dents, such improvements are also
intended to increase a home's value.

Projects that contribute the most to a

home's resale value are the most attrac-
tive. This year's "Cost vs. Value Report"
from Remodeling magazine examines
the relationship between remodeling
costs and resale value. The following
projects were some of  the best for
homeowners looking to improve their
home and the home's resale value at
the same time.

* Entry door replacement (steel):
Removing an existing entry door and
replacing with a new 20-gauge steel
door proved to be a homeowner's best
friend, recouping 128.9 percent of  its
cost at resale. Among midrange pro-
jects, this one recouped the most money
by a landslide.

* Attic bedroom: Converting an
unfinished attic space to a 15-by-15-
foot bedroom and a 5-by-7-foot bath-
room with a shower also proved worth-
while to homeowners. Such a project
recouped 83.1 percent of  its $49,000
price tag at resale.

* Minor kitchen remodel: For home-
owners looking for smaller-scale pro-
jects, a minor kitchen remodel, which
includes installing new raised-panel
wood doors on cabinets and drawers as
well as replacing older appliances with
more energy-efficient models, boasts a
smaller price tag and a solid return. The
project, which costs roughly $21,000,
recouped 78.3 percent of  that cost at
resale.

* Backup power generator: Perhaps
in light of  the headline-gripping natu-
ral disasters and storms of  the last
decade, adding a backup power gen-
erator also proved a worthwhile invest-
ment. The project involves adding a
backup system with the capacity to
provide 70 amps of  emergency power.
That project recouped nearly 59 per-
cent of  its initial cost at resale, making
it one of  the few projects that saw its
cost recouped figure increase from
2008-09.

* Siding replacement (fiber-cement):
Among projects categorized as upscale,
no project fared better than siding
replacement (fiber-cement) when com-
paring recouped values. Replacing
existing siding with fiber-cement siding
that's factory primed and factory paint-
ed recouped almost 84 percent of  its
initial cost at resale.

* Window replacement (vinyl):
Replacing 10 existing 3-by-5-foot dou-
ble-hung windows with insulated, low-
E, simulated-divided-lite vinyl windows
is also a good bet for homeowners look-
ing to improve their home and its resale
value. Also considered an upscale pro-
ject in spite of  its relatively low price
tag (roughly $14,000), this project
recouped an average of  79 percent of
its initial cost at resale.
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2 9 4 9  N U T M E G  S T R E E T,  S A N  D I E G O ,  C A  9 2 1 0 4
A rare opportunity to own a rustic gem in North Park. A very private space with sweeping views of
surrounding canyon. Upper level has hardwood floors. Kitchen has original tile in mint condition, and
an enclosed patio about 590 sqft. Lower level has family room with fireplace, master bedroom and
bath. If you are looking for something special to make your own this is the home for you!

RUSTIC GEM IN NORTH PARK ~ $539,000

Lynn Lord 
310-493-7016 www.2949NutmegStreet.com PALOS VERDES REALTY

SCORE A HOME RUN -

Choose Caryl Iseman
for buying or selling 

in Downtown 
over 35 years of experience 

Go Padres!
Abbot Realty Group • 435 4th Avenue, San Diego, CA 92101

caryl.iseman@argsd.com • 619-987-1630
www.livesandiegocity.com

Having trouble closing your
sale? I can provide same
day proof of insurance!

Auto • Home • Life • Workers Comp
7330 Engineer Rd, Suite B
Bus: 858-694-5056  Fax: 858-694-5070
mreese1@farmersagent.com

Michael R. Reese
Insurance Agent

Cell: 858-228-6696
Lic: OF12728

Getting Back Your Bucks

Home Improvements 
That Yield Good Returns

mailto:mreese1@farmersagent.com
mailto:caryl.iseman@argsd.com
http://www.livesandiegocity.com
http://www.2949NutmegStreet.com
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www.SanDiegoPetsMagazine.com
san diego pets
A Lifestyle Magazine for Pet Lovers

GET THE SCOOPD r

Medina Investments & Development, a San
Diego-based artisan construction and devel-
opment company, announced it has fully
completed Vista del Acqua, four green homes
located on Bankers Hill, now available for
immediate purchase and occupancy.

The design for each custom 2,130-square-
foot home was inspired by Vatsu Shastra phi-
losophy and uses the five key elements includ-
ing: air, water, fire, earth and space. All
natural materials were used to ensure that
each individual urban villa blends seamless-
ly with its surroundings. The result is a one-
of-a-kind living experience where peace, pri-
vacy, beauty and grace reside.

Located at Brant and Juniper streets in
Bankers Hill, these unique two-bedroom,
three-bathroom homes, are zero lot line with-
out home owners association fees and are
individually sprinklered and metered and all
are lushly landscaped. This exclusive Bankers
Hill development, located on a picturesque
site, was carefully selected for its location and
breathtaking 180-degree views of  San Diego

Bay, the waterfront and skyline.
“A home should be a retreat, a place where

you find comfort and peace, like a resort,”
said developer Rudy Medina. “It should reju-
venate you, balance you and uplift your spir-
it. When you can accomplish those goals in
the urban environment, then you have
brought peace to an atmosphere of  chaos.”

Offering a spacious two-car (direct access)
garage, balconies on the first and second
floors with connecting indoor-outdoor fire-
places, and a bonus room that can be used as
a gym, office, wine cellar or media room,
these upscale and independent urban villas
provide beauty aligned with functionality. 

The four Vista del Acqua Italian homes
were crafted using “smart technology,” indi-
vidual designs, the highest-quality materials
and appliances with specific attention to the
smallest detail, according to Medina. 

Some of  the highly-distinctive features in
each home include Caesar stone kitchen
countertops, sub-zero refrigerators, stainless
steel Bosch appliances,  walnut hardwood

floors, Carerra marble in all bathrooms,
African hardwood floating staircases, triple
laminate Pella windows and Lift in Glide
doors, Nano Patio doors, floor-to-ceiling win-
dows, multiple fireplaces, spa bathrooms with
Walker-Zanger tile, eight-head spa shower
features including  a shower tower, Elance
Kohler Tubs, custom lighting, tankless water
heaters, surround sound throughout and
glass patio rails. 

These features, combined with the loca-
tion, view and overall design, create an
extraordinary living environment. 

Vista del Acqua, priced from the low
$800,000s, is located at 2300 Brant St.

They are open Saturdays and Sundays
from 1 to 4 p.m. Interested parties are asked
to call for an appointment. The sales are
managed by Anna Marie Barnard, Sand and
Sea Capital/Realty. Broker cooperation is
encouraged. For more information on these
homes, call (619) 840-6683 or visit
www.vistadelacqua.com. 

— Special contribution 

Located at Brant and Juniper streets in Bankers Hill, the four unique two-
bedroom, three-bathroom homes of Vista Del Acqua are zero lot line with-
out home owners association fees and are individually sprinklered and
metered and all are lushly landscaped. The location was selected for its
location and breathtaking 180-degree views of San Diego Bay, the
waterfront and skyline. COURTESY PHOTOS

V I S TA  D E L  A C Q U A  

Four urban villas in Bankers Hill now available 

http://www.SanDiegoPetsMagazine.com
http://www.vistadelacqua.com


Downtown · “Icon”
You'll be amazed at the direct views into

Petco Park from this 15th-floor, west-

facing, two-bedroom residence! Mere steps

to Petco, as well as to a multitude of 

restaurants, and shops!

For full details in a recorded message,

call 1-800-709-1995, Ext. 5219

Downtown · “The Mark”
This super starter in East Village's most 
exciting, newer community, boasts terrific
views overlooking the lush courtyard and
pool, a pristine interior, and is available for
FHA & VA financing! 
For full details in a recorded message,

call 1-800-709-1995, Ext. 5079

Downtown · “Pinnacle”
You'll love this lightly-used, second-home

with 14th-floor, West-facing water views!

Pristine, beautifully presented, and situated

in the heart of the Marina District, with a

strong offer, it may convey furnished! 

For full details in a recorded message,

call 1-800-709-1995, Ext. 5039

Downtown · “City Walk”
This expansive, 1684 square-foot town home

feels more like a house than a condo! It enjoys

an oversize terrace, access from the street as well

as the interior of the community, and a private

corner locale! 

For full details in a recorded message,

call 1-800-709-1995, Ext. 5119

Downtown · “The Mark”
Just listed, you'll love this upgraded beauty

overlooking the quiet, scenic center courtyard

and pool! May convey turn-key fully furnished

and boasts dual side-by-side parking and 

storage! Sweet! 

For full details in a recorded message,

call 1-800-709-1995, Ext. 5419

Hillcrest · “Century Plaza Towers”
Enjoy almost 1500 square feet of upgrades
in the area's landmark luxury high-rise
hear Balboa Park! Featuring dual parking
spaces and brand new Plantation shutters
throughout, this pristine residence also
includes a full-size laundry room, lovely
views from its northeast corner location,
and a private terrace!  
For full details in a  recorded message, 

call 1-800-709-1995, Ext. 5149

Downtown · “The Grande North”
Boasting unbelievable Southwest views from
the 35th-floor, this stunning penthouse-level, 
3-bedroom/ 2-bath beauty enjoys almost 1800
square feet, two expansive view terraces, and
dual, side-by-side parking spaces perfectly
located on entry level! You'll want to experience
Downtown living at its best!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5049

Downtown · “Electra”
This super, courtyard-level, corner 
residence boasts an oversize terrace,
approximately 1488 square feet, quality
finishes throughout, and dual parking
spaces! For full details in a recorded 
message,

call 1-800-709-1995, Ext. 5189

Downtown · “Aria”
Virtually new, this two-bedroom beauty
atop Cortez Hill boasts super urban views
from its prime, southwest corner! You'll
love banks of sunny windows, a private
view terrace, and dual parking spaces! 
For full details in a recorded message,

call 1-800-709-1995, Ext. 5169

Downtown · “Electra”
Featuring a spacious, open floor plan with the
den-wall removed to expand the never-ending
views, this spectacular, 19th-floor, Southwest
corner beauty boasts custom built-ins, 
upgraded lighting, hand-painted murals, and 
a multitude of other quality appointments. 
Live the good life! 
For full details in a recorded message,

call 1-800-709-1995, Ext. 5409

Downtown · “Renaissance”
You'll want to see this premium, West-
facing, highly-upgraded residence in one of
the Marina District's most desirable luxury
high-rise communities! Gleaming hardwood
and stone flooring, unique cable lighting,
Venetian plaster & remote-controlled 
motorized drapes are just the beginning!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5439

Independently owned and operated of Prudential Real Estate Affiliates, Inc.
Equal Housing Opportunity.

Open 7 Days a Week, 8am to 7pm
516 5th Avenue, San Diego, CA 92101

Search entire Southern California’s
Multiple Listing Services

for over 100,000+ listed properties
with virtual tours and photos at

www.sellsandiego.com
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Downtown · “Breeza”
Brand new construction, choose from the ideal
“starter” one-bedroom to the premier, 
southwest corner, 3-bedroom, 2-bath residence
with stunning water and bayfront views! The
heart of the community is its center courtyard,
complete with a pool and spa, and scenic patios
and lush, tropical landscaping!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5069 

Downtown · “Meridian”
The ideal second home or primary resi-
dence, this east-facing residence is in won-
derful  condition and boasts  wonderful
night-time views of the city lights and urban
surroundings! Meridian is Downtown San
Diego’s own “Trump Tower,” complete with
service and amenities beyond compare!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5259

1-800-221-2210
www.sellsandiego.com

Before you put your home on the market
call for a FREE Marketing Package

It’s only a buyer’s market if you BUY!
When it’s over, where will YOU be living?

Are you struggling to make 
your payments and/or 

upside-down on your mortgage? 
We've helped many owners
Downtown avoid foreclosure 

on their homes and we 
can help you, too! 

Call us at 800.221.2210 to discuss
your options, no obligation!

Downtown · “Electra” Downtown · “The Mark”
A truly amazing residence, this combined 
property boasts over 2300 square feet with a
modifiable and flexible floor plan! Featuring
multiple balconies, four parking spaces and
views directly into the ballpark and the
Coronado bridge beyond, the residence must
be seen to be believed!  
For full details in a recorded message,

call 1-800-709-1995, Ext. 5279

Downtown · “Harbor Club”
You’ll want to make this lovely residence your
home or home-away-from-home! Featuring
stunning views to the South and East, it enjoys
an oversize view terrace and two terrific parking
spaces near the entrance. This resort-style
 community is located in the heart of the 
Marina District.
For full details in a recorded message,

call 1-800-709-1995, Ext. 5109

Downtown · “Alta”
Newly listed, you will be absolutely blown away
by this stunning, Southwest corner, fully-fur-
nished beauty with dead-on views of the
Harbor, Coronado Bridge and directly into
Petco Park! Dual parking and below-average
HOA fees! Don't delay!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 9

Downtown · “Harbor Club”
New on the market, this spectacular 'bubble

unit' on the 33rd floor of the Marina District's

premier, resort-style residential high-rise 

boasts a completely remodeled interior with 

the finest of finishes and phenomenal, 

180-degree water views! 

For full details in a recorded message, 

call 1-800-709-1995, Ext. 5289

Downtown · “Pinnacle Museum Tower”
Located in the Marina District's newest
and most exciting high-rise, this West-
facing residence boasts spectacular views to
the west and south, gleaming stone floors
and surfaces in the kitchen and baths, dual
parking and a spacious view terrace!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5279

Downtown · “Watermark”
Featuring dual bedrooms + a den/office and
approximately 1550 square feet, this upgraded
home features views across the courtyard to
scenic Pantoja Park! One of the Marina
District's landmark communities! 
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5229

Downtown · “ParkLoft”
You'll want to see this authentic loft 
residence in Downtown's premier, East
Village community near Petco Park! It
boasts 10-foot, cement ceilings, exposed
ductwork, remodeled baths, and 42 linear
feet of organized storage! Tres cool! 
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5309

Downtown · “Watermark”
Just listed, this well-priced residence in
recently renovated community enjoys a
west-facing orientation, a private terrace
looking toward the Old Police Quarters,
and dual parking spaces!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5299

“Electra” Builder Close-Out
Bosa Development has selected us to market
their few remaining luxury residences at one of
Downtown’s most unique and desirable
 residential communities! Boasting elegant 
finishes and common amenities par excellence!
Take advantage of these blow-out prices today!
Starting at $324,000!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5139

Downtown · “Park Place”
You’ll want to see this wonderful residence with
lovely Southwest views, dual balconies, 
expansive stone flooring and an ambient 
2-sided fireplace in one of the Marina District’s
most sought-after communities! May 
convey furnished!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5339

Amazingly upgraded, this fabulous, Northwest
corner luxury residence on the 27th floor 
features all the bells and whistles PLUS amazing
water views! Experience one of Downtown's
most unique and desirable luxury 
communities!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5179

Downtown · “The Grande”
You'll enjoy one of the community's most 
popular floorplans with two bedrooms + a full
den, two baths, and almost 1700 square feet.
Lovely Northwest corner views to the ocean are
yours and you will love the banks of windows
taking in the vistas. Common areas are the best!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5159

Downtown · “The Grande”
Featuring an upgraded and pristine interi-
or, this lovely residence enjoys gleaming
cherry hardwood floors, a bay view terrace,
a black-granite kitchen with glass-tile
back-splash and stainless appliances, dual
secured parking spaces, and may convey
'furnished' with a strong offer! Stunning! 
For full details in a recorded message,

call 1-800-709-1995, Ext. 5369

Downtown · “Pinnacle”
This elegant and expansive residence in the 
premium Southwest corner of the 
community boasts fabulous water views, 
beautifully upgraded interior, dual terraces 
and dual parking spaces. It doesn't get any 
better than this!  
For full details in a recorded message,

call 1-800-709-1995, Ext. 5129

SALE

PENDING
SALE

PENDING

Downtown · “The Mills”
Don't miss this great SHORT-SALE 

opportunity to own a 2-bedroom, 2-bath in

newer community atop Cortez Hill for a 

bargain price! You'll enjoy dual secured 

parking and a granite kitchen! 

For full details in a recorded message,

call 1-800-709-1995, Ext. 5199

Downtown · “Acqua Vista”
Newly listed, this 2-bedroom in active and
convenient Little Italy location is on the
quiet courtyard and is freshly cleaned and
detailed! Don't miss out on this super
SHORT-SALE at a great price!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5359

SALE

PENDING

Downtown · “The Metropolitan”
This elegant, BANK-OWNED foreclosure in
one of Downtown's most desirable luxury
high-rises will be priced substantially below any
others in the community. One of few residences
atop the Omni Hotel at the entrance to Petco
Park, the views are spectacular! 
For full details in a recorded message,

call 1-800-709-1995, Ext. 5329

http://www.sellsandiego.com
http://www.sellsandiego.com
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