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S u s h i
Founded in 1980, Sushi is a San Diego-
based nonprofit multi-disciplinary present-
ing organization, which cultivates alterna-
tive voices in the contemporary arts. Sushi
is committed to providing its artists and
audiences with a laboratory where creative
exploration, community engagement and
new ideas flourish. 

Sushi has presented more than 250 nation-
al and internationally renowned performing
artists, musicians and visual creators. Of
note: Guillermo Gomez Pena, Whoopi Gold-
berg, Rodessa Jones, Culture Clash, Karen
Finley, Rachel Rosenthal, Contraband, Lau-
rie Anderson and Kim Epifano.

HIGHLIGHTS

1984 
First Neofest

1983 Established permanent performance
space in downtown San Diego

1997 Laurie Anderson performs “The
Speed of Darkness”

2007 Sushi offers pay-what-you-can for
entire season

2009 Permanently affixed in new East Vil-
lage home with 25 year lease

2010 
Sushi celebrates 30th anniversary

SUSHI PERFORMANCE
& VISUAL ARTS RED BALL

WHEN: Saturday, June 5, 7-11 p.m.

WHERE: 390 11th Ave.

COST: Single $60, couple $110

(619) 235-8466

sushiart.org

Celebrating 30 years of 

Sushi
Groundbreaking performance and visual art organization plans unique gala 

S an Diego’s Sushi Performance
and Visual Art organization is
celebrating 30 years of  pre-

senting alternative contemporary
arts in San Diego. 

In accordance, Sushi, located at 390
11th Ave., will hold its annual fund-
raising event, the Red Ball, this year on
June 5  from 7 to 11 p.m. The evening
will be filled with art, performance,
music, installations, great food, liba-
tions and, as always, interesting people.

Patrick Stewart, the executive direc-
tor of  Sushi, expects about 300 atten-
dees this year. 

“Sushi is the premier performance
art place in San Diego,” he said. “This
is Sushi’s signature fund-raising event.
We are celebrating our 30th anniver-
sary and we will be reviewing the past
years and performances throughout
the night … and we will have plenty of  artifacts from
the past on hand to contemplate.”

Stewart said the space will not be set up in any
conventional fashion.

“This is not going to be a traditional, stuffy sit down
gala, but a cutting-edge, challenging and entertain-
ing ‘outside the box’ event,” he said. “People are going
to see something new and different this night.” 

Regarding accommodations, Stewart said, “It will
mostly be a standing event with some seating and
roped off  space outside on 10th and J streets. Food
will be self-served buffet style on china.” 

Instead of  a traditional master of  ceremonies,
Sushi will feature a busker, who, like a performance
artist, will rove or prowl around and mingle with
the crowd and make announcements and introduce
acts from all around the house. 

Music will be provided by sound artist and avant
garde DJ Margaret Noble who has designed a sound
landscape or “auditory adventure” for the entire
evening. Interspersed with the music will be slides,
video and verbal quotations which will serve as a

time machine to invoke and explore the past 30 years
of  Sushi performances. 

Animal Cracker Conspiracy, consisting of  Bridget
Rountree and Ian Gunn, will move around the space
throughout the evening, executing circus stunts,
feats and acrobatics.

A Bit o’ Burlesque dance group, composed of
some scantily clad, sexy women, will put on a show
of  R-rated, artsy burlesque which promises to be
sassy, saucy and amusing.

San Diego State University dance instructor Leslie
Seiter’s dance company, Little Known Dance will
also put on a dance piece involving aspects of  visu-
al design.

The Paint Night Group will be on hand in the
interactive art zone creating art projects on-site and
attendees to the ball are invited to join in on the
artistic process for some hands-on fun.

The Sushi art gallery will be open for viewing with
art pieces up for silent auction. Some of  the artists

BY WILL BOWEN | DOWNTOWN NEWS

Performers from Bit o’ Burlesque dance troupe will be among the live
performers during the Red Ball gala at Sushi Performance & Visual Art.

COURTESY PHOTO

1980 Founded by local artist/visionary Lynn
Schuette 
First performance: RawFish
First fundraiser: Sushi Soiree features
Whoopi Goldberg

SEE SUSHI, Page 6

Rock ’n’ Roll Marathon rolls on Sunday

Prop.D: Voters
choose form of
city government

Although electing a new governor will steal
much of  the attention in the upcoming June 8
primary election, San Diego’s Proposition D will
have a profound impact on local government.
The ballot measure gives voters the task of
choosing between two distinct forms of  govern-
ment.

If  Proposition D is passed, the strong mayor
(mayor-council) form of  government that has
been in place temporarily since voters approved
it in 2006 will become permanent, and a ninth
council district will be added within the city. If  it
does not pass, the city will return to the council-
city manager form of  government that it ran
under from 1931 to 2006 and the number of
members on City Council will stay the same.

In the strong mayor form of  government, the
mayor is removed from City Council and runs the
daily operations of  the city while the council sets
the legislative agenda for the city. In the council-
manager form, the mayor is a member of  City
Council and an appointed city manager runs the
daily operations of  the city. 

Rather than a City Council vote, the strong
mayor government gives the mayor a veto.

District 2 City Councilman Kevin Faulconer, a
supporter of  Proposition D, said the mayoral veto
— which the City Council can override with a
two-thirds vote — creates a system of  checks
and balances.

“The measure provides for increased author-
ity for the council and the mayor, and it allows for
healthy back and forth between the two branch-
es of  government,” Faulconer said.

If  Proposition D is passed, the new ninth coun-
cil district would be created once the Census
redistricting process is completed this summer
and the new seat will be filled in the 2012 elec-
tion. District 5 City Councilman Carl DeMaio, a
Proposition D supporter, said the ninth district
prevents a tie vote and allows for a clear two-
thirds veto override.

The new council district would cost nearly $1
million annually for staff  salaries and supplies
starting in 2012, according to the city attorney’s
analysis. Faulconer and DeMaio said they will
propose that that figure be taken out of  existing
council district budgets, but the cost of  the effort

More than 29,000 runners are expect-
ed to take over San Diego’s highways,
parks, bike paths and streets for the 12th
annual Rock ’n’ Roll San Diego Marathon
on June 6. 

Running through the city bright and
early on Sunday, starting at 6:15 a.m.,
competitors will have seven hours to run

the course, which hits city landmarks like
Petco Park, Balboa Park and runs along a
section of  state Route 163. 

Southbound state Route 163 will be
closed on race day between I-805 and I-5
between 2 a.m and noon. Traffic will
detour to southbound I-805. All other
freeways will remain open but the race
will force some temporary ramp closures.

A characteristic that makes the Rock

’n’ Roll Marathon unique — and the rea-
son it was named one of  the best races
and post-race events in the country by
Competitor Magazine — is the music, of
course. Every mile is layered with music —
more than 45 acts to be exact — from Tim
Cash & The Bayou Brothers to DJ GarGar,
Radiostar and Graceland, as runners

SEE MARATHON, Page 4

BY MEAGHAN CLARK | DOWNTOWN NEWS

SEE PROP. D, Page 4

Runners fill the street at the starting line for the annual Rock ’n’ Roll San Diego
Marathon, scheduled this year for June 6. COURTESY PHOTO

BY ANTHONY GENTILE | DOWNTOWN NEWS
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360 5TH AVE.  DOWNTOWN SAN DIEGO
CORONADO • DEL MAR • FALLBROOK • LA JOLLA • POINT LOMA • RANCHO SANTA FE • SANTALUZ

www.willisallen.com 619.238.8065

Pat Edmondson

(619) 322-5866

J Q Stearman

(619) 701-4823

Deb Herscovitz

(619) 871-7202

VILLAGE WALK
$459,000

Stunning two story in Little Italy – 
completely furnished and shows like a model with 

soaring 22 foot ceilings, one bedroom, den 
and 2 baths in move in condition

$675,000
Impressive bay, ocean and skyline views 

from the South facing home 
with a split two bedroom floor plan 

and magnificent L-shaped view balcony.

RENAISSANCE

PARK PLACE
$719,900

A pristine residence with a tranquil courtyard setting, 
two bedrooms plus a den, 

two expansive decks and peaceful Zen-like garden 
surroundings and city views.

$329,000
Pristine fresh corner unit with lots of natural light, 

2 balconies, spacious rooms and 
a split master bedroom floor plan, 

2 bedrooms and 2 baths in Little Italy.

ACQUA VISTA

SOUTH PARK
$498,000

This charming craftsman California 
two bedroom bungalow with a 

large private backyard is just up the hill 
from downtown in hip and happening South Park.

MERIDAN
$1,485,000

Three expansive terraces for sunning, 
dining and savoring the sunsets! 

A celebration of space, view and elegance 
that can not be duplicated. Must see.

ELECTRA
$1,765,000

Thirty first floor Southwest oriented 
spacious two bedroom with a 

one of a kind floor plan in this landmark building 
with amazing views and incredible upgrades.

1 MISSION
From THE HIGH $425,000s to $999,000

Exceptional brand new award-winning, 2-story townhomes
and flats now selling in Mission Hills —

Open daily 10 a.m. to 5 p.m. at 845 Ft. Stockton #114
www.1mission.com

Stella Biggs

(619) 384-1945

Downtown’s Finest Professionals

Steve Kellam

(619) 518-1788

Julie Adams

(619) 481-0200(619) 300-2209

Alan Hamrick

(619) 322-3321

Marla Hovland

(619) 518-7444

Sonja Kiczula

(619) 889-3274

Anne Effinger

(619) 339-2663

Ken Baer

(619) 248-4200

Ron & Betsy Ryan

(858) 353-0364 · (858) 353-0365

Victoria Crown

(619) 977-3174

Sophia Robinson

(619) 292-1073 (619) 729-8682

Vicki Droz

Lisa Allen

(619) 808-9595

Monica Stone

(619) 571-8841

Leslie Kilpatrick, 
Branch Manager

(619) 522-9494

Brian Borkum

Mary Schlesing

(619) 994-8816

Christine Baker

(858) 449-3200

Stephanie Erickson

(619) 933-3292

Maureen Millman

(619) 987-4446

http://www.1mission.com
http://www.willisallen.com
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Dale Bowen
& Ann LeBaron
(619) 300-7180 or
(619) 252-2494

Selling Downtown Since 1990
BowenLeBaron@cox.net

Tour These Featured Listings at 
www.daleann.net

CALL THE RESIDENT EXPERTS!
Call for a free e-mail alert on new listings in your favorite building.

HARBOR CLUB. 
Entry level price to a
fabulous urban resort
lifestyle. Views of the 
harbor, pool terrace and
skyline. Spacious rooms.
Stylish interior w/granite
floors.    Now $549,000

HARBOR CLUB.
Fabulous full floor 
penthouse.  One-of-a-kind
with 360 degree views of
the harbor, ocean and city.
Enormous great room for
entertaining. Incomparable
views!   

HARBOR CLUB.  
33rd floor.  Drop dead views
of the harbor, marina, ocean
and sunsets.  Fabulous views
are yours to stay!  Designer
interior.  Two parking
spaces.                 $779,000

PINNACLE. 
Light and bright corner
layout with ten foot floor
to ceiling glass. 2BR/2BA.
Two large terraces expand
the living to outdoors.  On
the sunset side!          

$715,000

HARBOR CLUB. 
37th floor 1/2 penthouse.
Positioned for sweeping 
harbor and ocean views with
no tall buildings near to spoil
your privacy! Spacious and
open plan w/split bedrooms.
2084 sqft.           $1,599,000

RENAISSANCE.  
Rare 3BR/3BA. Split master
suites and a large guest suite.
Dramatic views south of the
ballpark, bridge, and 
harbor. Richly appointed
1753 square foot interior.
Don't miss it!       $864,900

Reduced

Reduced

• 14 Brand New Townhomes within walking distance to Petco Park

• Large Homes, Low Prices

• 1,325-2,030 square feet, 2-4 bedrooms, 2-4.5 baths

• Priced from $369,900 to the low $500,000s

• 2 car garages

• Some homes have yards

• All homes have balconies

• 6 homes have live/work space

• Ask about FHA/VA Financing

• Lowest HOA Fees in Downtown

George Marhoefer, 
Community Sales Manager 
3% Broker Co-Op • DRE License # 00797362

619.615.0939
www.bridgeviewlofts.com

Hurry, State Tax Credit of $10,000 while funds remain availible!

Sales office open Friday - Tuesday 10 a.m.–6 p.m.
1700 National Ave., San Diego, CA 92113

Phase 2 Now Selling!

District 2 council candidates take on the issues
Three candidates have emerged to

tackle a slew of  issues facing San
Diego City Council District 2, encom-
passing downtown and the central
beach communities.

In the race are property manager and
Pacific Beach resident Jim Morrison;
Patrick Finucane of  Pacific Beach; and
incumbent Councilman Kevin Faulconer
of  Point Loma.

With important issues such as rebuild-
ing city finances, infrastructure repairs,
water resources and redevelopment, can-
didates sound off  on what is most impor-
tant to them and what they would fight
for if  elected.

Primary elections take place June 8. 

City finances
City budget cuts in recent years have

taken a toll on city services, including a
paring of  fire station crews and police
department employees, along with cuts to
other city services to save the city nearly
$180 million.

Kevin Faulconer
As the city’s Audit Committee chair,

Faulconer points to areas where city gov-
ernment departments can further stream-

line business practices to save on wastew-
ater and Water Department costs, the
office of  the treasurer and printing costs.

“We’re streamlining government to
provide for quality neighborhood ser-
vices. I’m proud of  my record as chair-
man of  the city’s Audit Committee where
we’ve made numerous structural
changes to eliminate waste and to get the
city’s credit rating restored and back in
the infrastructure bond market.”

Jim Morrison
A 2001 District 2 City Council candi-

date, Morrison said making the city busi-
ness friendly to manufacturers can help
dig the city out of  a looming budget crisis.

“Those jobs with small businesses
generate taxes and fees that go back into
city coffers. Another program I would
like to start is to utilize community store-
fronts, staffed by retirees that would help
with job-skill training for small business-
es [to apply] for grants or federal funds.

I think that’s an obligation of  any gener-
ation is to teach the next generation all
these things.”

He also said that the city should not be
borrowing money to fix streets. 

Patrick Finucane
Finucane said current talks of  increas-

ing city tax revenue to the Centre City
Development Corporation over the next
several decades is the wrong direction for
the city when police and fire services
should be extended or restored.

“70 to 80 percent of  roads need
repair, but at the same time we’re talking
about building and redevelopment. This
is the kind of  stuff  that got us to where
we are right now. We’re talking about
these projects that sound great, but
don’t provide services to the average res-
ident. I’m running because I think we
need to provide services.”

Unfunded 
pension liabilities
Morrison

“We need to sit down at the table with
the city’s employees and ask them for
some concessions … the pie has really
grown smaller and we really need to have

BY SEBASTIAN RUIZ | DOWNTOWN NEWS

Kevin Faulconer Patrick Finucane Jim Morrison

SEE VOTE, Page 4
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pound the pavement to the beat. Big
Bad Voodoo Daddy and Flock of  ’80s
will conclude the weekend festivities
at the annual post-concert wrap-up.
Runners can catch the show at the
Finish Line Festival from 8:30 a.m.
through 2:30 p.m.

Beginning at Sixth Avenue on
Palm Street, the race will wind
through Balboa Park (near the El
Prado, Plaza de Panama and San
Diego Air & Space Museum, then to
Petco Park (K Street through Park at
the Park), past the San Diego Airport
(Harbor Drive) and then along state
Route 163, up through Friars Road
past Fashion Valley. Runners will
make their way toward Clairemont
Drive, up to Mission Bay Drive
through the Interstate 5 south
onramp before hitting Fiesta Island
and the Hilton San Diego Resort. For
the first time in the history of  the
race, runners will finish their 26.2
miles at SeaWorld. Another first, a
half-marathon will be held this year
as well. 

Even during the grueling 26.2
miles, Rock ’n’ Roll Marathon enthu-
siasm is infectious. Standing out from
the crowd are bedazzled men and
women who take part on the Run-
ning Elvi team — jogging through
the course with black wigs, glasses

and sparkling bell-bottoms. The
impersonators entertain the crowd
while finishing their own route. 

Fans can support their fellow San
Diegans with screams alongside local
cheer squads who line the course.
What’s even more rewarding are the
Team in Training runners who have
helped the Leukemia & Lymphoma
Society raise more than $219 mil-
l ion during the Rock ’n’  Rol l
Marathon’s history.  

The Rock ’n’ Roll Marathon isn’t
just about race day. The entire week-
end is filled with events for athletes.
The annual Health & Fitness Expo at
the San Diego Convention Center
offers public access to sports retail
vendors, information on nutrition
and free gear. The expo runs both Fri-
day Saturday and the site is also the
location where runners pick up their
racing packets.

For more information see san-
diego.competitor.com.

MARATHON
CONTINUED FROM Page 1

itself is one reason District 6 Councilwoman
Donna Frye is against Proposition D.

“It costs too much money at a time
when the city cannot afford it,” Frye said.
“We’re going to be paying more for a big-

ger government while we’re not able to
fund our police and our fire trucks and
our library.”

In terms of  governance, Faulconer and
DeMaio point to accountability as the rea-
son to vote “yes” on Proposition D. They
both agree that having an elected official
be responsible for running the city is bet-
ter than an appointed employee.  

“Back in the city manager era, when-

ever there was good news, politicians fell
all over themselves to try and take credit
for it, and whenever there was bad
news you couldn’t find the politi-
cians anywhere,” DeMaio said. “It
is about establishing clear roles and
responsibilities at City Hall so that we can
ultimately have accountability.”

Frye, who has served on the City Coun-
cil under both forms, is against the propo-

sition and prefers the council-manager
form of  government because she believes
the former system offers the public
greater access to elected officials, specifi-
cally the mayor, who would act as part of
the council instead of  being distanced
from it. Frye said the public is better off
with a qualified professional — a city
manager — running the city’s operations
than an elected official.

“The mayor is now essentially the city
manager. They’re the executive branch
and they do what the city manager used
to do,” Frye said. “Because of  that, you do
not have the ability to talk to that elected
official, to watch that official vote
and make decisions, to look them
right in the eye and see them, week
in and week out, having to make the
tough decisions in public.”

PROP. D
CONTINUED FROM Page 1

them meet the city halfway or part of  the
way to resolve some of  the city’s financial
shortfalls. It not only affects the safety of
the public but it also affects their safety …
We can’t [declare] bankruptcy or we’d
have to sell Balboa Park and the other jew-
els we have in this city and nobody would
like to see that happen.”

Faulconer
“The city has also moved to a two-tiered

pension system, frozen retiree healthcare
costs and voters passed Prop B [which
states] any increase in pension benefits
must be approved by the voters. The biggest
challenge that I look forward to tackling in
the coming year is a new retiree health-
care system, because the city has an enor-
mous unfunded liability that is unsustain-
able without significant changes.”

Finucane
“What the city needs to do is go back

and ask voters to raise taxes to pay for
[pension liabilities], and if  they’re not will-
ing to do that then we have to look at the
two-tiered [pension] system.” 

Water
The city — and the state as a whole —

faces potential water shortages because of
ongoing drought conditions and short-
ages from the Sacramento Delta. Experts
say San Diego imports up to 90 percent of
it’s water supplies. 

Finucane
Finucane said he would support an

indirect potable reuse water plan that
would divert part of  the flow of  wastewa-
ter away from the Point Loma wastewater
treatment plant. He said this would allow
the city to upgrade the wastewater treat-
ment processes and help keep the beach
waters a little bit cleaner and more attrac-
tive to tourists.

“The city should  also come up with a
reasonable plan to increase services for
residents. Or to reset our priorities and
restore the basic services for our city
[including] police, fire, clean roads … and
clean water.”

Faulconer
“I think it’s a mix [of  solutions]. It

begins with conservation, and residents
in District 2 have done a phenomenal job.
The city has cut its use by 13 percent. That
[conservation] has to remain our focus
because we’re at the end of  the pipe from
the Colorado supplies. I’m a big proponent
of  purple pipe system [that recycles water
for irrigation uses] and … I also think that
desalinization will play an increasingly
important role in the future.”

Morrison
San Diego and California should con-

tinue to import its water from other states
and possibly from Canada, Morrison said.
He said he would use his position as
councilmember to lobby state legislators
to move in that direction.

“Shortages keep growing and an effort
should be put into that [Northern California]
canal. We import coal and other [resources]
I don’t see why we can’t import water.”

Important issues
Morrison

“I went to [downtown] and talked to
them. They want a park. They don’t nec-
essarily want to go to Balboa Park and
they want a park down by the water … I
want to go to work on that issue.” 

Morrison added that airport noise issues
for the Point Loma communities should
be addressed. as well as vacation rentals
and the rash of  Floatopia parties which
could pose a danger to bay revelers. He
said addressing those issues would take a
lot of  time.

Finucane
“This race is about the priorities and

about city government and I think it
should be about services and not catering
to special interests, like downtown [spe-
cial interests]. I’m running because I’m
hoping to force the city to prioritize our
neighborhoods and not special interests
[like] downtown developers and hoteliers.
Right now the city prioritizes the wrong
things …”

Faulconer
“The city of  San Diego has to live with-

in its means and that is something that
I’m a firm believer in, and we put priorities
in neighborhood services and not growing
the city’s bureaucracy. I’m fighting for
managed competition. That’s the ability
of  the private sector to come and compete
for city services. That will save taxpayers
millions of  dollars. The voters approved
this process two years ago. Some have tried
to stop its implementation and I’m fighting
for it to be implemented.”

VOTE
CONTINUED FROM Page 3

Friends and family members are encour-
aged to get in the spirit of the event and
cheer for the runners along the course.
COURTESY PHOTO



• The board of  trustees for the San
Diego Museum of  Art has named Roxana
Velasquez Martinez del Campo as the
new executive director. Velasquez, the
first woman in the role, most recently
served as the director of  Museo del Pala-
cio de Bellas Artes in Mexico City, which
gained international recognition under
her leadership.

• At its May 26 meeting, the Centre
City Development Corporation board
voted 6-0 to recommend that the Rede-
velopment Agency and the City Council
approve construction of  the Downtown

Quiet Zone to improve pedestrian and
vehicular safety at a dozen downtown
crossings and mitigate noise from train
horns. The $20.9 million project would
include the installation of  medians,
pedestrian curb ramps, new traffic sig-
nals, quadrant gates and sidewalk
improvements. 

• The city of  San Diego has selected
the San Diego Convention Center Cor-
poration (SDCCC) as the 2010 Recycler of
the Year. In 2009, more than 38 per-
cent of  the convention center’s diverted
materials were recycled. SDCCC was also
the 2008 Recycler of  the Year.

• A new facility at 345 Sixth Ave. is
taking an innovative approach to the

concept of  shared office space. Industry
Showroom, which opened in May, hous-
es a collection of  creative businesses,
including Atomic Laser Lab, San Diego
Music Supply, Dcompress massage,
Cloud 9 salon, Gil Ortega Marketing,
Mental Eclectic film group, San Diego
Online Radio and organic gift retailer
Urban by Nature, that will “cross-mar-
ket, co-promote and accentuate each
other’s merchandise,” according to the
Industry Showroom website. 

• The Dallas Pugh Foundation will
hold a celebrity basketball tournament
on June 10 at the San Diego City College
gym to raise money for new facilities at
McGrath YMCA in Rancho San Diego.
Multiple celebrities, including former
NBA stars Mitch Richmond and Gary Pay-
ton and current Chargers players
Shawne Merriman and Shaun Phillips,
will play in the game, while Lou Gosset Jr.
will step in as a guest coach, said Dave
Jones, who helped coordinate celebrity
participation at the event. UFC fighters
and Playboy Playmates will also be on
hand. Doors open at 6 p.m., and the
game tips off  at 7 p.m. For more infor-
mation, call LeAnn Thompson at (858)
569-1622.

Events
• “The Greatest Show on Turf” car exposition
will once again fill Balboa Park with vintage and
classic cars on June 5 from 10 a.m. to 3 p.m. The
event, which will be held at the corner of Park
Boulevard and Presidents Way, is free and open
to the public.
• The Portuguese tall ship “Sagres” will sail
into San Diego Bay on June 7 and stay for about
a week, giving visitors a chance to tour the 73-
year-old vessel. “Sagres” will be docked north of
the Maritime Museum on N. Harbor Drive.
• The Old Globe theater will kick off a year-long
75th anniversary celebration with an open house
event on June 13 from 9:30 a.m. to 2 p.m. The
free family-friendly event will feature backstage
tours, Elizabethan dancing, bagpipe perfor-
mances, a sword fighting demonstration and
scenes from the Globe’s Shakespeare Festival. 
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Centre City Development Corpora-
tion (CCDC) hosted a community meet-
ing May 18 to present multiple options
to residents and business owners for
renovating both Gaslamp Square Park,
located at Fifth and K streets, and Chil-
dren’s Park, adjacent to The New Chil-
dren’s Museum at 200 West Island Ave.

Attendees reviewed three proposals
for each park and provided their feed-
back about the features they wanted to
see included in the redesigns.

Gaslamp Square Park, which is situ-
ated in a major downtown thorough-
fare near the Convention Center, has
become a focus of  redevelopment for
CCDC since the park’s fountain, “Danc-
ing Waters,” stopped working and had
to be cordoned off, leaving what some
locals say is an eyesore in the heart of
the Gaslamp Quarter. Children’s Park,
which was created in 1996, has also
come under scrutiny for not being suf-

ficiently child-friendly.
Derek Danziger, CCDC’s vice presi-

dent of  marketing and communica-
tions, said that designers at the meeting
received good feedback from partici-
pants, who requested more usable open
space and play areas at Children’s Park
and better community gathering areas
at Gaslamp Square Park.  

Danziger said that locals also pro-
posed that the design team incorporate
a public art exhibit and a tribute to San
Diego’s history as a waterfront commu-
nity in their plans for the Gaslamp
Square Park renovation.

The design team’s next step will be
to meet with the CCDC board’s real
estate subcommittee on June 9 to fur-
ther review the concepts, Danziger said.
After that meeting, the consultants will
revise their designs based on the feed-
back they have received, then hold one
more public workshop before presenting
the final proposal to the CCDC board of
directors at its July 28 meeting.

BY HILLARY SCHULER-JONES

Gaslamp Square Park, Children’s
Park renovation plans move forward

NEWSdigest
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Sempra is proud to sponsor 
the community events page

Youʼre Invited to Celebrate

Summer Sol Arts for Learning
August 14 • 6:30-10:30 p.m.

Joe & Vi Jacobs Center/ Market Street Plaza
404 Euclid Ave, San Diego, 92114
Now in our 47th year, Young Audiences 

is the oldest and largest non-profit in San Diego 
dedicated to arts education for children and youth. 

This years theme is “Come Together”. 
Come together with us to help make 

the arts a basic part of every childʼs education!

For information or sponsorship call 619.282-7599 
or go to www.yasandiego.org

included in the “for sale” exhibition
include the colorful documentary pho-
tographs of  Stephen Chalmers; Ray Ceas-
er’s exotic, doll-like, large-headed women;
and Dutch artist Oscar Prinsen’s sculp-
tures which will include some adult play-
ground pieces. 

The food promises to be fabulous with
10 chefs — such as Matt Gordon, Jared
Van Camp, Sean Magee, and Arthur
Calamari — from restaurants such as

Urban Solace, Quality Social, Proper Pub
and Suite & Tender catering the event.

Sushi will also be raffling off  art-
oriented travel packages, like a trip
called “Portland Getaway” — two
nights in a first-class hotel, plus
tickets to the Portland Rep or a Port-
land Council of  the Arts event.

Stephen Johnson, vice president
of  public af fairs at the San Diego
Convention Center, is a big fan of
Sushi and the Red Ball and encour-
ages everyone to attend. 

“What I love most about the Red Ball is
the people that show up,” he said. “They

are always dynamic, exciting and artistic.
This will be an event like no other. This is
the cutting edge.” 

Stewart suggests that people dress any
way they want, from costumes to formal
to casual to festive, but he requests that
they all stick with the black and red color
theme.

Those attending must be 21 years old
and up. Tickets are $60 for a single and
$110 for a couple. There will be discount-
ed parking across the street at Padres
Parked at 10th and J Street.

For further information call Sushi at
(619) 235-8466 or visit www.sushiart.org.

SUSHI
CONTINUED FROM Page 1

Ballet company reschedules performance

A lagging economy and lack of  suf-
ficient donations has forced City Bal-
let to postpone the last show of  its
season until November, said manag-
ing director Jo Anne Emery.

“We didn’t want to go forward with
something when we didn’t have all
the funding in place, thinking it’s
going to come,” Emery said. “The
money wasn’t there, and we weren’t
going to jeopardize the future of  the
company by just going forward.”

“Celebrate Balanchine” was slated
to run May 7 to 9 and would have cost
approximately $100,000 to stage,
about half  of  which would have come
from ticket sales, Emery said. The other
half  would have been funded through
donations, which have waned in the
last year due to the poor economy.

“Last [season], when the economy
kind of  took a nosedive … that was just
before our ‘Nutcracker’ performances,
and it really effected ticket sales, but

donations were still good,” Emery said.
“This year, it is kind of  the other way
around. We’ve seen ticket sales starting
to come back up, but it’s the donations
that are going down.”

The production is now scheduled for
Nov. 5 to 7 and will be the opening per-
formance of  the 2010-11 season. The
two-hour program will feature four
dances choreographed by the late bal-
let master George Balanchine, who
coached City Ballet’s artistic director
Steven Wistrich in the 1970s.

The company’s management team
chose to postpone the show rather
than cancel it because they had
already invested money in permis-
sions from The George Balanchine
Trust to perform his dances and on
choreography, which can be used for
the production in the fall, Emery said. 

The rest of  the show’s expenses
would have been incurred during the
actual performance due to the cost of
renting the theater, lighting and cos-
tumes, hiring stagehands and ushers,

and paying the dancers’ salaries,
Emery said.

The company now hopes that a
matching donation challenge
launched by long-time City Ballet
supporter Fred Kiko and his friends
will encourage new contributions.
Earlier this year, Kiko pledged to
match up to $70,000 in donations
received by City Ballet before June
30.

“We know that this economy is
not going to be bad forever,” Emery
said. “We are seeing things turn-
ing around, it’s just taking a little
longer in the arts.”

The company is also proceeding as
planned with its annual patron
fundraiser June 6 as well as its three-
week Summer Intensive program,
which will take place at City Ballet’s
Pacific Beach studios, 941 Garnet
Ave., beginning July 26.

For more information about City
Ballet, or to make a donation, visit
www.cityballet.org or call (858) 274-6058.

BY HILLARY SCHULER-JONES | DOWNTOWN NEWS

City Ballet postpones ‘Celebrate Balanchine’ due to downturn in donations

NEWLYWEDS
Diana Kolman and Tony Tripoli share a post-wedding kiss in the middle of India Street dur-
ing the Sicilian Festival in Little Italy on May 23. The newlyweds were joined in matrimo-
ny on stage with a band behind them. The couple, who had dated for a year prior, planned
the event three weeks in advance. Tripoli officially proposed with ring while on one knee
the night before. PAUL HANSEN | Downtown News

CHALK ART
Street chalk artist Lori Escalera — a “Modonnara,” one who paints images of the Modon-
na — creates a colorful copy of “Donna Valeta” by Rafaello at the Sicilian Festival in Little
Italy. PAUL HANSEN | Downtown News

Sicilian Festival 

http://www.yasandiego.org
http://www.sushiart.org
http://www.cityballet.org


Bob Breitbard, founder of  the San
Diego Hall of  Champions sports muse-
um, died May 17 at the age of  91.

He was involved in the local sports
scene for more than 60 years as a play-
er, coach, team owner, builder and bene-
factor of  institutions and organizations
that have helped make San Diego a big-
league sports capital that appreciates its
history and honors its own.

Thousands of  professional, amateur
and mostly high school athletes have
received outstanding achievement
awards from his Breitbard Athletic
Foundation.

As a sportsman, he funded the build-
ing of  the San Diego Sports Arena,
which once housed professional basket-
ball’s Rockets and hockey’s Gulls. But
his name will be identified with the San
Diego Hall of  Champions, the home for
athletic performance where stars are
honored each month and at the end of
the year at a huge banquet at the Town
and Country Hotel.

As a San Diego State University foot-
ball player, college and high school
coach, he could define excellence on the
field and courts. Since 1946, the Breit-
bard Athletic Foundation has rewarded
these achievements. 

He was a kind man whose wealth of
friends ranged from all corners in the
world of  sports.

Breitbard particularly saw a need to
establish a foundation that would rec-
ognize excellence and achievements of
San Diego high school athletes. as well as
the amateurs and professionals. He had
expressed concern in 1946 about the
lack of  attention local athletes had been
receiving. 

“Then, the Helms Foundation (in Los
Angeles) was doing a great job of  recog-
nizing Southern California athletes but
seldom picked anyone from San Diego,”
he once told me. “So I scheduled a meet-
ing with Paul Helms and executive direc-
tor Bill Schroeder about my intentions to
start a foundation such as theirs.”

Skeptical, they informed him that sev-
eral from other cities had approached
them about such a plan but never fol-
lowed through.

But his foundation’s board of  gover-
nors, comprised of  coaches and sports
officials, developed an extensive award
system for all levels of  athletes, It’s pur-
pose was to acknowledge significant
achievement, encourage competition
and stimulate interest in athletics
among the youth of  San Diego County.
A few years later, divisions were set for
professionals and amateurs.

And, he added: “I’m particularly
pleased with the girls getting a share by
their play in water polo, swimming, soc-
cer, basketball, softball, track and field.

“It’s tough with so many schools and
so many sports. In 1946 we had 11 or
12 high schools in the county. Now
there are 97.”

At the beginning, the foundation hon-
ored athletes in baseball, basketball, foot-
ball, and track and field. Now they select
boys and girls in all sports, from water
polo, wrestling to soccer and softball.

“When you only had four sports to
worry about, it was fairly easy,” he said.
“Today, to get the information, we rely
on newspaper and television reports.
Digging it out is difficult.” 

Breitbard was reluctant at first to
move his sports collections from the busy
Prado area into the Federal Building
near the auto and aeronautical muse-
ums. In the Prado. Bill Muncey’s
hydroplane was the center piece but lim-
ited space deprived Breitbard from dis-

playing everything.
Although the turnstiles don’t spin at

the bigger facility, there is much activity
from dinners, luncheons and other
meetings. Sports memories in the halls
are a bonus.

When you visited his photo-filled
office, he took great pleasure in showing
you something he had just received or
he’d bring out his cherished Ted
Williams bat used in the player’s fabled
.406 season batting average. He and the
Splendid Splinter had a longtime friend-
ship since their days at Hoover High.
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Make your Appointment Today! Hear Better Tomorrow!

DENA J. RISO, Au.D
DOCTOR OF AUDIOLOGY

1310 ROSECRANS ST. SUITE A, 
SAN DIEGO, CA 92106 • 619.756.7848

peninsulahearingcenter.com

WALK-INS WELCOME, NOW ACCEPTING NEW PATIENTS
M-F 8-4:30, Sat 9-12pm

Got Intern Housing?
Short-term affordable housing

for downtown interns - Any time of year!

www.newportplace.com/internshipswork
(619) 876-4592

Furnished
Apartments

Flexible 30-Day
Rentals

All Inclusive Rates: 
from $695 per bedroom

$1,200 per studio

Across the Street
from City College Library

Attention:
Internship coordinators

house your interns
cost effectively 
& efficiently!

Free Seminar
Attention: IRA Holders, Advisors, Equity Funds
Make Passive Money in Converting 

Distressed Below Market Apartments into
Urban Student Housing: 2010 to 2013

Commercial Loan Foreclosures and More

Educational Speakers: Brian Davis,  Entrust and
Shawn Loddy: Sector Expert, FINRA Registered

LIMITED TO 40 - SEATS RSVP - June 23, 2010 
Time: 6:00-8:00PM 6:00: Meet & Greet 6:30: Seminar 7:45: Q&A

Tel: 619.384.3068  |  educationhousing.com  
Hyundai Bldg, 8880 Rio San Diego Dr. 3rd Floor. Mission Valley 

Bob Breitbard

O B I T U A R Y

Bob Breitbard: athlete, coach,
Hall of  Champions founder

BY JOHNNY MCDONALD | DOWNTOWN NEWS

http://www.newportplace.com/internshipswork
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Informal gatherings 
every evening of the week.

Call for more information:
(858) 454-5203 • (858) 274-0178

San Diego Bahá'í Faith

9:30 am – 10:00 am 10:30 am – 12:00 pm
Multi-Faith 

Devotional Program
Introductory Talk 

& Discussion

Or join us on Sunday at the

San Diego Baha’i Center
6545 Alcala Knolls Dr. (Off Linda Vista Rd)

Grand Opening
July 2010

at 7 Horton Plaza on 1st Ave.
(Between G & F Street at the mall)

Residential Short Sale & Foreclosures

(619) 702-8009

BY MARK MARQUEZ

As the home-buying season begins,
it’s time to take a look at the home sales
statistics of  the first four months of  the
year to analyze the health of  the real
estate market in downtown San Diego.
Downtown is a unique market since the
vast majority of  properties are attached
listings, such as condos and townhomes.
Not surprisingly, there have only been
two detached listings sold in this area in
2010, leaving little to be analyzed.
Therefore, we’ll focus our conversation
on the trends we have been seeing in
attached properties being sold in the
92101 ZIP Code. 

Overall, homebuyers and sellers in the
downtown area are seeing positive signs
that the real estate market is improving

along with the rest of  the county. At a
glance, the number of  sold listings rose
considerably, indicating a viable market
with a lot of  opportunity. Median price
remains above the county average,
despite a recent drop, and the average
days on the market is still on par with a
lot of  what we are seeing throughout
the county.

The fluctuation we are seeing in the
median price is not uncommon for high-
end properties. At the start of  the year,
downtown saw increases in the median
price in both January and February. As
part of  the natural cycle, March and
April then saw a dip; however, the medi-
an price in the area is still $99,000 high-
er than the county average. The experts
at the San Diego Association of  REAL-

TORS® (SDAR) do not anticipate this
decrease will continue in future months
since downtown’s market continues to
be active, and the county as a whole has
shown strong signs of  improvement. 

The level of  activity in the downtown
market can be assessed by looking at the
number of  sold listings in the area. These
numbers are up significantly month
over month and in comparison to April
2009. While the entire county saw a 2.5
percent increase in the number of  sold
listings, the downtown area increased
at a much quicker rate: 23 percent from
April of  2009. This is a clear indication
that real estate in this area is no longer
stagnant. People are buying and selling,
which puts the county well on its way to
a healthy recovery. 

While downtown is selling far more
attached properties than most other ZIP
Codes in the county, they are also taking
slightly longer to sell. In April, the aver-
age number of  days that properties
remained on the market was particular-
ly long, at 105; however, this is unusu-
al when compared to the previous three
months. All in all, downtown is slightly
above the county’s average for days on
the market so far in 2010, a trend that is
not uncommon among the high-priced
ZIP Codes.   

The good news is that we expect many
of  these positive signs to continue. The
start of  May marked the beginning of
the home-buying season, a time of  year
that the real estate market is always par-
ticularly busy. This should result in more

sold listings and more competition,
which hopefully will lead to an increase
in median price. We also expected to see
a spike in May due to the small window
of  opportunity that Californians had to
take advantage of  both federal and state
tax credits. The only way to receive both
was to postpone closing on your home in
April in order to apply for the state tax
credit in May. Since many opted to do
this, we are ready to see another
increase in the number of  sold listings
for the months of  May and June. The
truth is, downtown will always be a cov-
eted place to live, so it’s likely we’ll see
these positive trends continue. 

Mark Marquez is the president of  the San
Diego Association of  REALTORS®. 

Condos and townhomes: median price higher than county average

D O W N T O W N  R E A L  E S TAT E  R E P O R T

mailto:jmannis@sdnews.com
mailto:downtown@sdnews.com
mailto:anthony@sdnews.com
mailto:anthony@sdnews.com
mailto:anthony@sdnews.com
mailto:Hillary@sdnews.com
mailto:hatch@sdnews.com
mailto:heather@sdnews.com
mailto:kim@sdnews.com
mailto:steve@sdnews.com
mailto:casey@sdnews.com
mailto:downtown@sdnews.com
http://www.sandiegobahai.org
http://www.bahai.org


SAN DIEGO DOWNTOWN NEWS |  JUNE 2010 |  PAGE 9

(619) 694~9525
www.TakinCareOfWhizNess.com

Takin’Care 
of

Whiz-Ness
Dog Walker & Pet Sitter

in Downtown San Diego

Buy 12 
Dog Walks

Get 1
Dog Walk

FREE
EXPIRES: JUNE 13TH, 2010

*APPLIES TO NEW CLIENTS ONLY.

PETS
a n d  t h e

CITY

$7 OFF 1st Groom
repeat customers $3 off

25% OFF Extra Services

NATURAL
FOODS &
TREATS,

LEASHES,
COLLARS

& TOYS

Dog & Cat Grooming

G Street between 7th & 8th Avenues  619-237-9073

EAST 
VILLAGE

New
 to

Offers good with coupon

FREE Consultation!
Additional Pets FREE!

Licensed/Insured/Bonded Animal Care Specialists
858.397.8338 

www.DivinePetCare.com

Day / Overnight Pet
Sitting, Dog Walking,
Training, Grooming

& More!

www.sandiegopetsupply.com For
the month of June our special is 15%
off all aquatic supplies. All supplies in
stock will have this discount whether
it is salt water or freshwater. Save big
money on all your fish supplies dont
miss out on this once a year sale. All
aquariums,ornaments,pumps,fil-
ters,carbon,salts,water test kits and
more will all have this price reduction.
We are also still selling our 46lb bag
Of Eukanuba dog food at a ridicu-
lously low price of 39.99. Dont forget
to mention you read it here and get
your free gift. Remember shop the
warehouse and save on all yor pets
needs while the savings are hot!!!

San Diego
Pet Supply
(619) 263-2211
www.sandiegopetsupply.com

STORE HOURS
Monday–Saturday : 9am–7pm 

10am–4pm  Sunday.
Located at the corner of 

15th & Market Street
in San Diego’s East Village.

Hot DOGity Do’s is conveniently
located on G St. between 7th & 8th
Aves., look for the colorful dog
house.  Eileen & Kyle, co-owners
have 2 dogs each Sadie, Fanny, Dia-
mond & Moon, the store mascots.

Eileen & Kyle are downtown resi-
dents and most importantly animal
lovers who do all the grooming.
Consistency and reliability are what
will bring you to Hot DOGity Do’s
over and over again.  10+ years of
grooming experience has helped Hot
DOGity Do’s listen and understand
what each pet owner wants and

needs for their furry friend.  All
grooms include nails trimmed, ears
cleaned, choice of  an oatmeal or
sensitive skin shampoo and condi-
tioner.

Please stop by and grab a FREE
tennis ball and treat or purchase any
of  our natural foods and treats.
Browse our selection of  toys, leashes
and collars.  We deliver.

Call for an appointment or just
stop in, 619-237-9073.  GRAND
OPENING PARTY- DOGS and people
invited, treats for all-Wednesday,
6/16, 6:30-8:30pm.

NEW DOG & CAT GROOMERS
COME TO DOWNTOWN

Remember the hit movie “Must
Love Dogs”?  It stressed the impor-
tance of sharing a passion for dogs
if a meaningful relationship is to be
forged between two people.  

A mutual love for dogs can con-
nect two strangers in a matter of
minutes since there are things we
do because of our love for dogs
that non-dog people just don’t un-
derstand. Because of this canine
synergy, Lucky7Match.com, Paw-
topia, Love Happens Here and
Dogtown San Diego are collaborat-
ing to host an event for single dog
lovers to mingle and unleash the
connecting power of their dogs.  

Doug Hokstad, from Dogtown-
SanDiego.com, says “Before be-
coming a part of the “Inner Circle”
of dog lovers; as a “non dog” per-
son I though dog people were nuts!
I entered the dog universe just 4
years ago when I took a 9 week old
English bulldog puppy named
Dozer home with me… I did not
know it at the time but that home-
coming began a complete transfor-
mation of my life.  Dozer has
enhanced my life beyond belief
and all the things that I did not
comprehend as a “non-dog” per-
son, I now fully understand and
completely embrace; it’s the trans-
forming “Power of Dog”.  Dozer
has introduced me to so many
wonderful dog loving people. “ 

Dogs, because of their stubborn
love and unbiased dispositions
break down barriers and facilitate
meaningful relationship. Our dogs
are “connectors.” Through their
wagging tails and wet noses, dogs
have a way of creating commonal-
ity and kindred spirits between
people. Colleen Demling, owner
of Pawtopia Dog Training states
“It only makes sense to let our
dogs take the lead in opening up
opportunities to meet new people
and develop dynamic relation-
ships.”   This is especially for the
single dog lover.  Reza Gara-
jedaghi of Lucky7Match.com re-
lates that many singles have been
asking about events for dog
lovers.  Reza went on to say,” We
are thrilled to bring dogs into the
equation of our singles events.

Dogs are the ultimate ice breaker.”
Named, Summer Lovin’ Doggie

Style, the Dog Loving Singles event
will take place on June 30th from 6-
9pm at J6 in the Hotel Solamar. 

Dogs are welcome!
The Singles event will include

drink specials, fun and creative in-
teractions, vendor booths and the
chance of meeting that special
someone. Cost to attend is $15 be-
fore event date and $20 at the door.
For all the event details visit
www.dogtownsandiego.com.

Besides being a great way to
meet new people, a portion of the
proceeds from the event will go to
support FOCAS. FOCAS is a vol-
unteer, non-profit organization
formed to help the lost and aban-
doned dogs and cats in the three
San Diego Department of Animals
Services shelters. FOCAS is dedi-
cated to giving second chances to
animals that otherwise may have
no hope at all. This is reflected in
the group's commitment to helping
the animals that need it most.

Your Hosts for the event
Luck7match.com provides social
events for single individuals to meet
other singles.  Their mission is to take
the stress out of dating and meeting
other singles.

Love Happens Here is a professional
match making service assisting and
coaching people through the entire
process of dating successfully from
first introductions to happily ever
after.  www.lovehappenshere.com

Pawtopia Dog Training is a profes-
sional dog training company that
coaches and trains dogs and humans
alike to become more socially fit and
compatible.  www.pawtopiadog-
training.com

DogtownSanDiego.com is a com-
munity site catering to dog lovers in
San Diego.  Dogtown San Diego in-
forms dog lovers about everything
that is happening in town that in-
volves the dogs we love.

To register for the Summer Lovin”
Doggie Style event visit www.dog-
townsandiego.com

Singles, Canines and Cocktails

http://www.TakinCareOfWhizNess.com
http://www.DivinePetCare.com
http://www.sandiegopetsupply.com
http://www.sandiegopetsupply.com
http://www.dogtownsandiego.com
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http://www.dog-townsandiego.com
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Balboa Park’s abundant gardens don’t stay green by themselves

Since the 1915 Panama-Califor-
nia Exposition, Balboa Park has
been a signature of  grandeur. 

Over those years, a vast variety
of   gardens have accentuated
1,200 spectacular acres for the
pleasure of  worldwide visitors.

Meticulous maintenance is a
daily chore, tended by 15 special-
ists employed by the Park and
Recreation Department. Historic
locations flourish with cactus,
roses, palms, oaks, shrubs and a
great number of  flowering annual
and perennial plants. Oaks and
cypress trees have been planted to
replace the insect-infested and
dying eucalyptus.

The annual operating cost of
maintaining the greenery is
around $1.3 million.

A general fund with reimburse-
ment by transient occupancy tax
dollars, plus donations from indi-
viduals and organizations, keep it
alive, said Christina Di Leva, press
assistant in the mayor’s office.

“There are 10 grounds mainte-
nance workers for the central mesa
of  Balboa Park, which includes 11
specialty areas such as the Rose
Garden, the Lily Pond and Alcazar
Garden,”  she said. “In addition, there
are two gardeners who maintain the
lavish tropical plant displays at the
Botanical Building and two others at
the Kate Sessions Nursery.

“They represent year s of
experience in plant care,  some
with deg rees in hor ticulture.
There is one hor ticulturist  who
over sees seasonal and perma-
nent plantings as well  as  the

park’s  reforestation program.”
Recently, Mayor Jerry Sanders

announced a major gift from the estate
of  Thomas and Lilyan Frank to fund
continued upkeep of  the Inez Grant
Parker Memorial Rose Garden and the
Japanese Friendship Garden.

The $1.25 million donation was
split equally into two endowment
funds, established through The San
Diego Foundation: the Lilyan B. Frank
Memorial Rose Garden Endowment
Fund and the Thomas C. and Lilyan B.
Frank Japanese Friendship Garden
Society Fund.

Recommendations for expenditure

of  funds from the endowments —
which together have already grown by
$150,000 — will be made by the San
Diego Foundation’s Balboa Park Trust
Committee, which manages endow-
ments to benefit the park.

The three-acre Rose Garden is one of
the most frequently-visited and a popu-
lar location for wedding ceremonies.
The garden displays approximately
2,500 roses of  nearly 200 varieties.

“San Diego’s mild climate allows for
a wide variety of  plant material to
thrive,” Di Leva said. 

Many of  the gardens were first
developed for the 1915 Panama-Cali-

fornia Exposition, which was also
called San Diego’s Garden Fair. The
majority of  the plants in the park are
evergreen with certain areas dedicated
to deciduous trees.

“For example, there is a lovely grove
of  liquidambar trees on Quince Street
and 6th Avenue that turns brilliant
shades of  red and yellow before going
dormant,” Di Leva said. “There are
groves of  flowering peach trees on the
West Mesa of  the park that are cur-
rently dormant. These flowering
peaches will burst into bloom in early
spring and then leaf  out for the sum-
mer.”

She said Balboa Park has made
strides toward becoming more water-
efficient and drought-resistant trees
such as oaks, cypresses, cedars and
pines will continue to be important
reforestation species. At the Kate Ses-
sions Nursery, rows of  native Torrey
pines, coast live oaks, Channel Island
oaks, and Arizona cypress are being
grown to replace the park’s most com-
mon tree: the eucalyptus. As the euca-
lyptus trees decline and fail due to dis-
eases and pests, the Park and
Recreation Department is doing every-
thing to have suitable species waiting
as replacements.

Balboa Park’s enormous collection of greenery, including cactus, roses, palms, oaks, shrubs and a great number of flowering annual and perennial plants, is tended by 15 specialists with
a yearly maintenance cost of around $1.3 million. COURTESY PHOTOS

BY JOHNNY MCDONALD | DOWNTOWN NEWS



Fashion takes flight
Leonard Simpson (The Style Guy)

and the San Diego Air & Space Muse-
um presented Fashion Takes Flight on
April 22. 

Heather Moore, KUSI-TV

evening anchor, was mistress of
ceremonies and Sally B. Thornton
was honorary chair. 

The crowd sipped on signature cock-
tails amidst the backdrop of  the sur-
rounding airplanes. The historic air-
craft gave a remarkable ambience to
the event.  

The runway for the fashion show
was around the magnificent water
fountain. Featured designers for the
evening were Fuegorosa by Olga
Sanchez and Q Haute Couture by
Qadir Hamidi. The finale was an ethe-
real scene showing off  Jose Maria’s

designs. The models came through a
cloud of  fog to the eager audience, sur-
prising everyone.

Proceeds from the evening went to
the San Diego Air & Space Museum’s
educational programs. For more infor-
mation visit:
www.sandiegoairandspace.org.

Golden Scissors Awards
San Diego Mesa College hosted the

29th annual Golden Scissors Awards
at the Gaslamp Horton Westin on May
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Studio M Hair Salon has been an
integral part of  the Cortez Hill 
experience for over 20 years provid-
ing "Excellence in All.”  We specialize
in color, cuts, updo's, fun, and a
relaxing experience.  Our stylists are
Vidal Sasson trained and we pride
ourselves in keeping up with new
color and style trends continueing
education.  We also offer manicures
and pedicures.  

Our days are Tuesday - Saturday-
Walk-ins are welcome.

We are located at 1399 Ninth Ave.
Ste 109 (Ground Floor) in Down-
town San Diego between A and Ash

ADVERTORIAL

Streets, just at the end of  the 163
freeway.  We have easy access and
street and garage parking for clients.

Please join us on Saturday
June 26th from 3-5 PM for our
neighborhood "Open House".
Come in - Meet the stylists - The
coffee is on.

Studio M Hair Salon
Hosts Open House

DR. SUZANNE POPP AND HER TALENTED TEAM will restore and improve your smile. The dental
office is located in beautiful Coronado. Her team performs cosmetic procedures from simple

whitening to complex revitalization of worn, broken-down, tired smiles.

“Dedicated Professionals
Fulfilling Dental Cosmetic Dreams”

ADVANCED COSMETIC DENTISTRY
1010 Eighth Street, Suite A • Coronado, CA 92118

619-435-4444 • www.drpopp.com

• Invisalign
• Veneers
• Lumineers

• PPM Mouth Guards
• Snoring Appliances
• Cosmetic Dentistry

Fashion
Files

Diana Cavagnaro

SEE FASHION, Page 12

The Butterfly installation with models at the Muse-
um of Photographic Arts. DIANA CAVAGNARO | Downtown News

A Golden Scissors model graces the
runway. DIANA CAVAGNARO | Downtown News

Jose Maria’s designs come out of the fog
onto the flight deck at the San Diego Air &
Space Museum. DIANA CAVAGNARO | Downtown News

Fashion and flight, Golden 
Scissors and a hat competition

http://www.sandiegoairandspace.org
http://www.drpopp.com
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NHA’s Connection program
works to reduce the instances of teen
pregnancies in San Diego County.
Every year, the Connection provides
proactive education to more than
400 San Diego high-risk youth in
grades 6 through 12 and their fami-
lies. The program serves teens
through in-school curriculum aimed
at assisting youth to make responsible
decisions relevant to sexual and
reproductive behavior.

The Connection program has
the following advice for parents in
raising children to make wise choic-
es and talking to them about sex and
other hard topics: 

• Build your child’s self-esteem. Let
them know that they are a powerful
person and they are responsible for
the life choices they make.
• Help your child learn how to weigh
the pros and cons of the choices they
are presented with, including the
choices to have sex , drink, smoke or
take drugs. 
• Start talking to your child when
they are young. Determine your
child’s developmental level and abil-
ity to understand and use words that
are appropriate for whatever stage
they are at. 
• Communicate your own values
when it comes to things like sex, teen
pregnancy, etc. Make sure your child
understands what your family, her-
itage and religious beliefs are on such
topics. 

• Create a dialog with your child.
Don’t just lecture them but, rather,
create an opportunity for them to
share their own feelings and con-
cerns. 
• Be a good example. Always live the
values you teach your children. 
• Don’t just talk with your child
about the potential negative aspects
of sexuality, such as disease, young
pregnancy and the emotional conse-
quences of having sex too early. Also,
talk about the positive side and the
benefits of waiting. 
• Discuss your child’s future goals
and how the decisions they make
today can impact, positively or neg-
atively, those goals. Help them work
toward getting involved with people
and activities that will help them
attain their goals. 

“The core curriculum of the Con-
nection includes teaching problem-
solving, decision-making skills,
understanding of values and morals,
reproductive health education and
self-esteem building. With a good
character as a foundation, teens are
more likely to make wise decisions
that have positive impacts on their
future,” said Johnson. 

For more information on NHA’s
Connection program, visit
www.neighborhoodhouse.org 
or call 619-263-7761

Advice from the Neighborhood 
House Association’s Teen 

Pregnancy Prevention Program

Personal Service
Designer look handbags at fabulous prices

Unique styles...Exclusive new line from 
New York Beautiful scarves and shawls

PURSE ADDICTTHE

A Purse & Accessory BoutiqueA Purse & Accessory Boutique
Receiv

e a 

FREE
wallet*

*with a handbag purchase

of $50 or more

"I’ve looked everywhere in San Diego and couldn’t
find a handbag I liked. I am so glad I found your

store. There are so many beautiful bags, it was hard
making a decision, so I purchased three"!

-Purse Addict Customer

1815 GARNET AVE PACIFIC BEACH • 858.272.8585

TUES-FRI 11-7 • SAT 10-5

8. The evening began with a cocktail reception
and a silent auction that had fun fashionable
items. The entire fashion show is produced by
students at the San Diego Mesa College Fashion
Program under the direction of  professor Andrea
Marx and professor Susan Lazear. Marx and
Lazear welcomed everyone and got the festivities
started.

The theme for the evening was “Graffiti &
Lace” with vignettes in each scene on the run-
way. The guest designers were Katya Pshechenko,
visiting from the Ukraine, and alumni designer
Kathleen Argerake. Pshechenko excels in cloth-
ing with beautiful textures and embellishments
and Argerake has created a clever bag collection
made from mostly recycled materials. 

The fashion show concluded with collections
from the students. Keith Bonar won first place for
his menswear collection. The Best Award for con-
tinuing excellence went to Osbaldo Ahumado
Kari Lam. The Rising Star Award went to Chris
Arreguin. The remainder of  first place prizes
went to: Erica Derby (Millinery), Vana Twohey
(Weekend Wear), Laura Borneman (Day Wear),
Chris Aherns (Special Occasion), Rachel Flemens
(Club Wear), Voshel (Evening Wear), Clara Allen
(Retro-Redo) and Rachel Flemens (Fantasy). For
Collection, the Best Workmanship went to Megan
Cost and the Most Creative went to Michelle D’A-
lessandro.  

The Butterfly Effect
The Butterfly Effect was at the Museum of

Photographic Arts in Balboa Park on May 19.
The event started out with an installation featur-
ing Tracy Graham of  The House of  Truman and
Grace, and couture millinery by Designer
Millinery combined with jewelry by Miriam Jew-
els and Swiss Watch Gallery. The fashionable
attire was modeled on illuminated cubes during
the cocktail reception. 

Jai Rodriquez (“Queer Eye for the Straight
Guy”) was master of  ceremonies for the evening.
The fashion show began showing the fall 2010

collections of  local designers Jose Maria Designs
and Jeffrey Parrish of  Lago Designs. The evening
culminated with “Project Runway Season 6”
designer Christopher Straub and “Season 7”
designer and top 3 finalist Mila Hermanoski.
Brandise Danesewich (“Models of  the Runway”)
was a featured model on the catwalk. Proceeds
went to Jenna Druck Foundation which helps the
Young Women’s Leadership Program.  

The festivities continued the next night, May
20, with the Fashionista Trunk Show at the “W”
Hotel at the Beach. Lee Coulter added tunes for
the evening. Designers from the previous evening
took part in the trunk show along with other
local designers. For more information about the

Jenna Druck Foundation visit Jennadruck.org

Through the 
Looking Glass

The GOLD Diggers (Gifts of  Loving Donors)
presented the 17th annual Hats Off  to San Diego
on May 20 at The Prado in Balboa Park. Pat
Launer (Emmy Award winner) was mistress of
ceremonies for the luncheon. Nine separate non-
profit organizations made creative hats using the
theme Through the Looking Glass. All the groups
paraded across the stage showing off  their
theme-based headwear. These non-profits were
vying for prize money for each of  their organiza-

tions and the audience voted for their favorite
hats.

The Star of  India won first place and Best
Themed Hat; Angels of  Aseltine took second
place and North Coast Repertory Theatre took
third place. Proceeds were given to the San Diego
Food Bank and the Angel’s Depot. The San Diego
Floral Association was the Wild Card winner. 

The GOLD Diggers is a non-profit organization
that meets special needs of  children and their
caregivers, the elderly, crime victims and others.
For more information visit: golddig-
gerssandiego.org

Upcoming events
• June 4 — “It” Spring 2010 Fashion Show

presented by the Art Institute of  California, San
Diego with fashion show themed “Urban Garden”
presented by Gretchen Productions at the Con-
vention Center. For more information contact
Jaye Brown, (858) 598-1333.

• June 5 — Leonard Simpson presents “A Sea of
Glamour and Style” at the Atoll House in La Jolla
Farms at 6 p.m. Entertainment by Sacha Boutros.
Proceeds benefit the San Diego Blood Bank. For
more information call (619) 400-8176.

• Now through June 5 — San Diego Spirits Fes-
tival features charity parties with fashion shows:
Today, June 3 at the SE Siren Pool Bar with Cecilia
Boutique and Alwayz In; June 4 at the Ivy/Andaz
Rooftop Bar with Sexy Contour by Lina; June 5 at
the Sway Nightclub — Closing Night Party.

• July 9 — Lizz Russell Fashion Tea at the
Westgate Hotel at 2:30 p.m. Tea modeling will
feature Lizz Russell’s signature collection. For
information call (619) 557-3655.

Diana Cavagnaro is a nationally-recognized hat
designer and milliner. She has been operating a fash-
ion business for 28 years, the last 18 years in them
Gaslamp Quarter. Diana has been teaching in the
Fashion Department at San Diego Mesa College for
18 years. She is an active member of  the Gaslamp
Quarter Association, the American Sewing Guild, the
San Diego Costume Council and the Fashion Group
International.

www.aheadproductions.com

FASHION
CONTINUED FROM Page 11

Gretchen Burns sporting  “A New Path’s” hat entry
at the 17th annual Hats Off to San Diego event.

DIANA CAVAGNARO | Downtown News
“Project Runway 7’s” Mila Hermanoski. DIANA CAVAGNARO | Downtown

http://www.neighborhoodhouse.org
http://www.aheadproductions.com


You know you’re doing something
right as a business when a customer
puts up their own money to help you
buy it. That’s what happened to the
Ward family, who own and operate A
Street Auto on the corner of  State Street
and A Street.

“She [the customer] lent me the
money to buy the business and gave me
one year to pay her back,” said owner
Scott Ward, 46, who has worked at A
Street Auto for six years and purchased
it in July of  2007.

With the help of  family and friends,
Ward put together a 108-page request
for proposals, which his dad Jose “Paps”
Ward, 71, who has worked at the shop
since February 2007, called a “labor of
love.” The proposal was at first rejected
by the loan company they presented it
to, but, Ward said, their loan officer went
to bat for them and ended up getting it
pushed through.

“So I ended up paying my customer
back in 10 months,” Ward said. “She
was thoroughly impressed.”

Ward’s three sons, Chris, 23, Tim and
Nick, both 20 (though not twins —
“that’s a whole other story,” Ward joked)
all began working at the shop once Ward
took ownership, bringing three genera-
tions together under one business roof. 

Paps said Ward was 12 years old
when he first showed him how to build
a motor on a Volkswagen. Later, they
worked together on a project car — an
old 1960 Volkswagen — that they
restored and that Scott still has to this
day. But, Paps said, Ward’s interest in
taking apart a machine and putting it
back together started when he was
about four.

“When he was a little kid and got his

first bicycle, he tore it apart and said,
‘Look mom, look what I did,’ and all
these pieces of  this brand new bicycle
were all over the place,” Paps said. “And
within an hour he was riding it again, he
had put it back together. It was the
inquisitiveness of  how things …” 

“…tick,” Ward interjected. 
“Yeah” Paps said. “Which has been

like a hand-me-down throughout the
family. It’s neat to have my grandkids
working here and asking the questions
that I used to get from him. We’ve cer-
tainly all gotten closer as a result of  this
business, as far as family is concerned.”

“It hasn’t all been glory though,”
Ward admitted. “We’ve had our
moments. Believe me, I’ve probably fired
each one of  them at least once.”

But, Ward said, it’s been his dream to
work on cars with his sons, who were 12
and 14 when they first got into into it,
helping him restore the motor of  a Toy-

ota Camry in their driveway.
“They started out doing it because

they wanted to buy skateboard stuff  and
I said, ‘Okay if  you guys help me out, I’ll
pay you,’” Ward said. “Now they have a
trade, whether they want to do it the rest
of  their life or not it’s up to them, but
it’s something they can fall back on.”

Paps said because of  the shop’s
unique setting in the heart of  down-
town, they get “an amalgam of  clients”

that include the varied professionals
who work in the buildings, as well as
federal, state and city employees.

“Our clients should expect to be taken
care of,” Ward said. “They should expect
honesty. That’s just the way I run my
shop. I’m straight-forward, I don’t pull
any punches. I tell you what’s going on
with your car and I’ll show you first
hand.”

But, Paps added, while the shop may

be open six days a week, they get
extremely busy.

“We went from people who would just
come in and want to get their cars done
to now we’re booked two, three days in
advance,” he said. “So if  they want to,
people should call up and get an appoint-
ment.”

Ward was quick to point out, howev-
er, that if  you do have an emergency,
they will accommodate you.
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Who is Dena
Riso, Au.D.?

Dena is a native of  San Diego
who recently opened Peninsula
Hearing Center in Point Loma.
She earned a Bachelor’s Degree
in Communicative Disorders from
San Diego State University and
her Doctorate in Audiology from
AT Still University in Mesa, Ari-
zona. She is a licensed (dispens-
ing) Audiologist in the state of
California, as well as a Fellow
with the American Academy of
Audiology and California Acade-
my of  Audiology.  

Having devoted the last 10
years to helping those with hear-
ing and balance disorders, she
has experience with both pedi-
atric and adult patients and
believes in educating her patients
about the effects of  hearing loss.
Through testing and counseling
she works with her patients to
help them develop a successful
and healthy hearing plan to
improve their quality of  life.  

She is happy to talk to you or a
loved one about any issues you
are having with your hearing or
hearing aids.  

(619) 756-7848
peninsulahearingcenter.com

A STREET AUTO
HOURS: Mondays through Fridays, 7:30

a.m. to 5 p.m. and Saturdays
8:30 a.m. to 3 p.m. 

LOCATION: 1263 State St. 

PHONE: (619) 239-8600

It’s definitely a family affair at A Street Auto
BY TAWNY MAYA MCCRAY | DOWNTOWN NEWS

The crew at A Street Auto, 1263 State St., includes three generations of the Ward family. TAWNY MAYA McCRAY | Downtown News
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Bullpen roles keep Padres rolling
As the Padres have struggled to find

consistency at the plate this year, their
pitching has kept the team atop the NL
West through May. And in the late
innings, the Friars’ bullpen has stuck
to a script to consistently shut down
opponents.

“If  you look at all the teams that are
having good seasons, a lot of  it starts
with the bullpen and the pitching
staff,” said Padres manager Bud Black.

Eighteen of  the Friars’ 31 wins
through the end of  May have come by
three runs or less. Ahead in tight
games, the team has stuck to a suc-
cessful closing sequence of  righties —
Luke Gregerson in the seventh, Mike
Adams in the eighth and Heath Bell to
close things out in the ninth.

“We feel a bullpen works when play-
ers come to the park every day know-
ing their prescribed role,” Black said.
“It changes at times from game to
game depending on the availability of
each pitcher, but for the most part we
feel good about the roles in our ‘pen.”

Coming off  an All-Star campaign
last year, Bell has not dropped off  in
2010 with 14 saves and a lean 1.17
ERA through May. But the consistency
in the bullpen this season starts before
Bell even sees the ball.

“The way most of  us have been
pitching, it has been going pretty well,”
Gregerson said. “It seems like when we
get that lead going up into the seventh
inning, we’ve been doing pretty well to
finish off.”

Gregerson has found his groove in
his second year in the majors, holding
opponents scoreless in 21 of  his 24
appearances through last month. In
April, Gregerson set a Padres’ record by
retiring 26 consecutive batters and he
said he relishes entering the game
when the score is close.

“You get that really big adrenaline
rush when you’re out there and it just
adds to being able to perform better,”
Gregerson said. “I throw the pitches a
little harder, break them off  a little
harder and just execute a lot better.”

Adams comes in after Gregerson,
and he is showing this year that his
0.73 ERA in 37 appearances last year
is not a fluke. Adams said the success
of  the bullpen has been a result of
going after the opposition.

“We’ve done a good job of  attacking
the strike zone and attacking the hit-
ters – not shying away from contact,”
Adams said. “More times than not, if
you attack the hitters and you have
good stuff, you’re going to come out on
top as a pitcher.”

Both Adams and Gregerson said
they enjoy pitching in preset roles.
Gregerson said having a role helps him
stay focused on the game from left cen-
terfield. 

“When you’re out there in the
bullpen sitting there for a couple hours
every day, you know when you need to
get ready,” Gregerson said. “It helps me
get mentally and physically prepared.”

As the Padres continue to grow into
the role of  division leader, they can
look to their own bullpen as an exam-
ple. When the game is on line, Friars
relievers know their role.

BY ANTHONY GENTILE | DOWNTOWN NEWS

Padres closer Heath Bell hasn’t dropped off this season after an All-star campaign in 2009.
Bell is 14-for-17 in save opportunities through May. COURTESY SAN DIEGO PADRES

PADRES’ UPCOMING
HOME OPPONENTS

Mariners — June 11-13

Blue Jays — June 14-16

Orioles — June 18-20

Rockies — June 28-30
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I’ve seen it all. Twenty-plus years in the
fitness industry and I’ve got a few stories
to tell. From too much nakedness in the
locker room and doing things with towels
that are completely unnecessary, to talk-
ing on cell phones during class, leaving
nasty sweat marks on equipment, hog-
ging the cardio machines and locker
room brawls over hair dryers and Q-tips.

Seriously, over the years I have seen
ordinary people turn into extraordinary
etiquette imbeciles once their foot hits the
gym floor. 

It’s time to tidy up your fitness faux pas
a bit and make your mama proud again.

Let’s get back to the basics of  good, old
fashioned manners with a few friendly
reminders.

Clean up after yourself
From wiping your sweat off  of  the

equipment to re-racking your weights
after your set, being mindful of  others
who come after you is crucial when you
are sharing workout space. Making
messes is usually more fun than clean-
ing them up, so keep it tidy and clean as
you go. You don’t want to sit in someone
else’s sweat and they don’t want to sit in
yours. Sliding across a bench shimmer-
ing in slippery sweat is sickening. That’s
just gross. Keep your sweat to yourself. 

I’m amazed at the number of  people
who leave their weights all over the floor
after their workout, in spite of  the post-

ed signs reminding everyone this very
simple rule of  gym etiquette. If  you can
pick it up, you can put it up. Just as you
were told to put away your toys once
you were finished playing with them,
fast forward that rule 20 to 30 years and
re-rack your weights when you’re done
with your workout. Besides, who doesn’t
appreciate a nice rack?

Which feller 
is the smeller?

We all sweat. Some of  us more than
others. Gyms are full of  sweaters and
when someone’s personal hygiene
becomes a public issue, we all have a
problem. Going au natural, sans deodor-
ant, is not the best idea when your pores
begin to reek the equivalent of  rancid
onion.  

Trust me, I’m not suggesting that you
try to overcompensate by dousing your-
self  in cologne to cover your body odor,
that’s another gym etiquette faux pas in
itself. Just be aware of  your immediate
scented surroundings and pack that
trusty roll-on in your gym bag. No one
else wants to “catch your drift.”

Get your fixation 
off the temptation

So you really think the hottie on the
elliptical trainer isn’t aware you’ve been
staring and heaving directly her way for
43 minutes? Guess what, buff  dude
working out next to her (aka her
boyfriend) would like to have a word
with you. 

Yes, you will surely see good-looking,
healthy and fit people all over the place,
but remember, it is a gym and should
not be treated like a meat market. There
is a time and a place for everything and
the vast majority of  gym goers are there
to get their sweat on, have fun and
socialize with their friends, not dodge
piercing stares and weirdos. A slight
glance at a nice-looking individual is
usually okay, but not in a creepy, stalker
kind of  way.

It’s not all about you 
You can make your own kind of

music and sing your own special song,
but if  you want to do your own workout
then stay away from group fitness class-
es. I can tell you first hand there is noth-
ing more annoying, distracting and dis-
respectful than having someone in class
not paying attention to the instructor or
the other participants around them. It’s
as if  they are oblivious to the fact that
they are sharing space with 20 other
people who show up with the under-
standing that everyone is there to work
out together and be led by an instruc-
tor. If  you want to be the leader, then
learn to be an instructor. However, if  you
want to march to the beat of  your own
drum, then do it Sheila E. style, “solo.”

Don’t go commando
I’ll be brief  about this. Downward

dogs in yoga classes, seated climbs in
cycling class, crunches in front of  mir-
rors, all these movements should compel
you to wear your underwear when you
participate in them. Shocker, I know.
How do you get dressed to work out and
forget your underwear? Are you run-
ning so late you can’t spare the extra 10
seconds it takes to put them on?

A gratuitous “peek a boo” can be
completely distracting and at times just
gross. Again, there’s a time and a place
for everything. Peep shows belong in the
red light districts, not in the gym. Panties
and skivvies are not passé, so put yours
on and don’t be “THAT guy or girl.”

Good manners and etiquette never go
out of  style and often help define us as
individuals. So the next time you head to
the gym, make sure to mind your Ps and
Qs in between your reps and sets. 

FIT SAVVY
By Connie Cook | Guest Columnist

Connie Cook “C2”
Fitness Director
Fit Athletic Club

Mind your
workout 
manners
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Expert mixologists from around the
country will mingle with local trade rep-
resentatives and liquor aficionados dur-
ing the San Diego Spirits Festival’s Grand
Tasting event on June 5 at the Hilton
San Diego Bayfront.

More than 70 vendors will showcase
a variety of  spirits, including rum,
vodka, tequila, whiskey and cognac, and
some brands will create mixed drinks
with their signature products. The $50
general admission fee includes unlimit-
ed tastings at the event.

Event organizer Liz Edwards said that
the Grand Tasting is a place where trade
professionals and members of  the gener-
al public alike can learn more about
their favorite libations.

“The focus is on the trade and the
industry, but without the consumer you
can’t have the other, so they go hand in
hand,” Edwards said. “It’s not about just
drinking, it’s about educating the con-
sumer as well.”

In the spirit of  education, industry
experts will host workshops and semi-
nars in the days leading up to the Grand
Tasting, and the same professionals will
be on hand at the main event to interact
with guests.

The event will also feature live enter-
tainment, a team of “ambassador rollers”
from Payne-Mason Cigars and a blind
tasting competition, where some of  the
country’s leading bartenders will create
signature cocktails with their favorite
liquors from the festival.

Edwards, who started the event last
year, said it is a unique opportunity for
guests to experience brands they haven’t
tasted.

“They will actually see some brands
that they’ve never seen before,” she said.
“They’re not going to get the typical big

brands … we’ve got lots of  small
brands launching themselves at this
particular festival.”

The event will take place at the
Hilton Bayfront’s waterfront park, so
Edwards suggested that guests wear
sunscreen and “comfortably-Califor-
nia chic” attire.

Edwards also said that in spite of
the all-you-can-drink atmosphere,
guests who attended the event last
year behaved themselves, and this
year security guards will be on hand
to remove any unruly attendees.

Tickets are available online at
www.sandiegospiritsfestival.com,
and a limited amount of  cash-only
tickets will be available at the door.

BY HILLARY SCHULER-JONES | DOWNTOWN NEWS

Festival offers wine, food and dancing under the stars
Guests at the third annual Wine,

Cheese and Chocolate Festival will be
treated to gastronomic goodies and
swing dancing under the stars at the
Spanish Village Patio in Balboa Park
tomorrow, June 4, starting at 6:30 p.m.

“This year, we have moved to a
slightly larger location in the Spanish
Village area, which is very charming,
artistic and quite romantic in the
evening,” said San Diego Women’s His-
tory Museum executive director Ashley
Gardner.

The $25 ticket ($50 for VIPs) allows
guests to choose six wines and six foods
to taste from among dozens of  winer-
ies, chocolatiers and cheese makers.
The Sue Palmer Trio will perform music
from the 1930s to 1960s, including
swing dance, Gardner said.

“We have some wonderful wineries
from up and down the West Coast, and
we have local chocolatiers who
come with all different kinds of
chocolate items, and we have dif-
ferent cheese items, so those
things go together. Then you put it in
the mix with Sue Palmer and her

music and her following, and then Bal-
boa Park under the stars … it’s a nice
combination,” Gardner said.

The event is organized by the San
Diego Women’s History Museum and
Educational Center (WHMEC), and
Gardner said that due to sponsorships,
donations and volunteer hours, the
group will be able to put approximately
95 percent of  proceeds from the event
into museum programming.

The center, located at 2323 Broad-
way St. in the Golden Hill neighbor-
hood, is one of  only five women’s histo-
ry museums in the nation. It was first
established in 1983 in the home of
founder Mary B. Maschal, who collect-
ed artifacts and literature relating to
women’s historical achievements
throughout her life.

Today, WHMEC operates a variety of
programs to promote women and their
role in history, including a women’s
author series, gallery-style shows that
feature female artists, education and
outreach to local schools, libraries and
organizations, a vintage clothing pre-
sentation and the annual Suffrage

SEE FESTIVAL, Page 18

BY HILLARY SCHULER-JONES | DOWNTOWN NEWS

Mary Murphy, the famous “So You
Think You Can Dance” judge, known
for her spirited on-air reactions, cel-
ebrated the 20th anniversary of  her
own dance studio in San Diego.

Murphy celebrated her success in
style on May 15 at her Champion
Ballroom Academy Studio in Hill-
crest. All 25 acts during the black-tie
event — from experienced interna-
tional stars to decade-long Champi-
on Ballroom students — have a con-
nection to America’s favorite
dancing judge. Though her sparkling
red gown and matching microphone
stayed off  the dance floor, fans didn’t
miss out on her famous “woohoo”
which followed each performance. 

The native Ohioan moved to San
Diego for a partnership 23 years ago
and now calls this Southern Califor-
nian city home. The national dance
champion took a risk when opening
the first, standing-bar free space in
the city in 1990, and has since seen

unparalleled triumphs. 
“Thank God everything worked

out,” said the small business owner
of  her studio’s survival. “I guess [the
studio is] just supposed to be there.” 

Going against all the odds to main-
tain a successful studio in San Diego
the past two decades, Murphy will be
the first to admit the road wasn’t
easy. 

With what she calls a “roller coast-
er” of  trials and tribulations that
materialized in order to maintain
Champion Ballroom Academy’s
stature the past 20 years, Murphy
found her strength in dance — and
finally bought the building last year. 

“We all know the health benefits of
dance, but for me, it’s about the sheer
joy and personal transformation that
comes with this journey,” she wrote
in the event program. 

With renovations completed just
in time, she “couldn’t be happier”
with the results during her 20th

SEE DANCING, Page 23

BY MEAGHAN CLARK | DOWNTOWN NEWS

“So You Think You Can Dance” judge Mary Murphy greets fans during the 20th
anniversary celebration of her own Champion Ballroom Academy Studio at 3580
Fifth Ave. on May 15. 

Mixologists mingle with drink devotees 
at the San Diego Spirits Festival

Guests will get unlimited tastings of
new liquor brands and signature
cocktails at the second annual San
Diego Spirits Festival’s Grand Tasting
event June 5. COURTESY PHOTOS

Dancing to 20 years at the 
Champion Ballroom Academy

Wine, Cheese and Chocolate Festival attendees indulge in their favorite fare at the 2009 event. COURTESY PHOTO

Cocktail
time:

mailto:DOWNTOWN@SDNEWS.COM
http://www.sandiegospiritsfestival.com


For two weekends at the San Diego
Zoo, father gets the night off  — with
the kids.

Dad can forget the hassle of  hauling
gear and provisions to the woods or
desert to just enjoy the camping facili-
ties provided by the zoo, including tents.
The dates are June 12 to 13 and June
18 to 19.

It’s part of  the zoo’s busy and diverse
summer programs with plant tours, an
artist camp and other family-geared
activity.

The camp-out for the dads will
include a buffet dinner and breakfast
while the nighttime atmosphere will

accentuate the jungle-like sounds of
the wild. Included, too, is a night hike to
see what animals are up to when the
sun goes down.

There will be special viewing of  Cal-
ifornia condors, New Guinea singing
dogs and a chance to meet a wolf.
Reservations are required and the event
does fill up fast. 

• The zoo’s professional artists and
art teachers will try to inspire cre-
ativity for beginners. Five-day ses-
sions include group and individual
art instruction with animal models
up close. This month these sessions
are scheduled for June 14 to 18 and
June 21 to 25.

• On the third Friday of  each month vis-
itors can visit a world-class botanical
garden. There are approximately
700,000 plants on the grounds that
create the lush, peaceful landscape.

• The orchid greenhouse, home to more
than 3,000 orchid plants from more
than 800 species, varieties, and culti-
vators, will be open June 6 to visitors
during Orchid Odyssey. The green-
house is located on the path just west
of  the African Kopje’s meerkats.

• An animal enrichment discussion by
zoo keepers will be conducted June
19 and 20. They’ll explain special
activities for the animals, Enrich-
ment for the animals is accomplished
by adding to an animal’s environ-
ment or changing that environment
to satisfy an animal’s physical and
psychological needs.

For information and reservations to
zoo programs, call (619) 718-3000 or
(800) 407-9534.
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Guests at the 2009 Wine, Cheese and Chocolate Festival dance to the upbeat tunes of the
Sue Palmer Trio. COURTESY PHOTO

Parade and Ball, celebrating the
19th amendment, which gave
women the right to vote.

The museum also maintains a
library of  more than 5,000
books written by and for
women, primarily from the late
19th and 20th century, accord-
ing to the center’s website.

In addition, staff  and volunteers
at WHMEC have created a traveling
exhibition of  8-foot pillars featuring
22 prominent women in history. The
exhibit, “Women Who Dare,” has
been installed at seven libraries this
year, Gardner said.

For more information about the
event, or to purchase tickets, visit
www.womensmuseumsd.org.

FESTIVAL
CONTINUED FROM Page 17

The San Diego Zoo plans
special programs for June

BY JOHNNY MCDONALD | DOWNTOWN NEWS

http://www.womensmuseumsd.org


Summer is in sight at last with
outdoor arts activities begin-
ning. Pack up your picnic and
head out for some culture.

At the Old Globe
It’s the Old Globe’s 75th anniver-

sary, and all three productions of  the
Shakespeare Festival 2010 open in
previews this month. They are
William Shakespeare’s great tragedy
“King Lear,” starring Robert Fox-
worth in the title role, and the
romantic comedy “The Taming of
the Shrew,” with Jonno Roberts and
Emily Swallow playing the warring
lovers. These two play in repertory
through the end of  September with
Alan Bennett’s “The Madness of
George III.”

Information: www.theoldglobe.com
or (619) 23-GLOBE.

At San Diego 
Repertory Theatre

June 10 to 12, as part of  the 17th
annual Lipinsky Family Jewish Arts
Festival, Malashock Dance teams up
with composer Yale Strom to show-
case three sections of  their upcom-
ing collaboration, “Chagall.”

Monday, June 21, the Jewish Arts
Festival presents “Klezmer Summit,”

a not-to-be missed musical event
with Strom, Hot P’tromi and Cama-
rada (Jewish Tango). 

$18-$25, www.sdrep.org, (619)
544-1000.

At Balboa Theatre
Don’t miss the annual Mainly

Mozart Festival (June 8-19) with
renowned guest artists Sarah Chang
(June 11), Frederica von Stade (June
18), and a host of  others, plus the

Festival Orchestra under the baton
of  David Atherton.

Balboa Theatre: 868 Fourth
Ave. Information and tickets:
www.mainlymozart.org or (619)
239-0100, ext. 2.

At the Starlight Bowl
June 17-July 4, Starlight’s 64th

season kicks-off  with “Suds, the
Rocking ’60s Musical.” Special fam-
ily rates (kids free on Sundays and
Thursdays) make Starlight afford-
able and fun for the entire family.

Information: www.starlight
theatre.org or (619) 232-7827. 
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Solunto’s Sicilian flavors
are authentic, traditional 

Wicker seats thinly fill the indoor portion
of  Solunto, while blooming flowers burst
across the wrought-iron fence partitioning
off  the restaurant’s newly-refurbished out-
door patio. A rustic sign showcases the new
name — an addition Domenick Cefalu
made when he changed his father’s bakery
and deli to a sit down restaurant. The sign
reads: “Panificio e Ristorante Solunto,” the
name simply means bakery and restaurant,
taken from the original “Solunto,” named
after the Sicilian village where Cefalu’s
father was born. Customers shuffle in and
out through the bakery, picking up to-go
orders and gawking at the mouth watering
items sitting behind the glass partition. 

The bakery-turned-restaurant pays
homage to Domenick’s father, Mario, and
his home, Sicily. Italian plates line the walls
while Italian tunes play through the speak-
ers. The breakfast, lunch and dinner menu
honors Domenick’s passion for cooking — a
trait from his father. The recipes, all handed
down, play tribute to worldly classics. And
while the menu items may look simple on
paper, all that Domenick can say to that is,
“You can’t see the flavor.” 

Flavor is apparent in every homemade
item on the menu, from the signature Al
Pomodor (spaghetti and tomato sauce) to
cannoli; the dishes simply burst in your
mouth. Yet the real trademark of  Solunto is
the bread, baked fresh daily. The loaves sit
behind the bakery counter just calling to
customers. 

The entrees at Solunto were created by
Mario (and perfected by Domenick) with his
own spirit. 

“Every region makes it differently,” said
Domenick, who added that he didn’t really
have a taste for the “real” stuff  when he

went abroad to visit family. “[Mario] always
did it his own way.” 

To make it in San Diego’s modern Little
Italy, Cefalu said all one needs is the pas-
sion. “Do it with your heart and you’ll never
fail,” he said. 

The owner of  India Street’s most dec-
orated bakery and deli turned sit-down
has just that. The last of  the family in
the area, Domenick’s father Mario
opened up Solunto more than 40 years
ago — “back when Little Italy was

SEE SOLUNTO, Page 23

BY MEAGHAN CLARK | DOWNTOWN NEWS

The Starlight Bowl’s 64th season kicks
off with “Suds, the Rocking ’60s Musical.”

Mezzo-soprano Frederica von Stade will
be featured in the June 18 Mainly Mozart
Festival performance in Balboa Theatre.

COURTESY PHOTO

Guests may dine in the outdoor patio while feasting
on savory homemade items from the menu at Pani-
ficio e Ristorante Solunto. MEAGHAN CLARK | Downtown News

THE LIVELY

ARTS
Charlene Baldridge

Shakespeare Festival 2010 at the Old Globe opens with William Shakespeare’s
great tragedy “King Lear.” 

Shakespeare, dance, Mozart and
the start of  Starlight’s season

http://www.theoldglobe.com
http://www.sdrep.org
http://www.mainlymozart.org
http://www.starlight
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THE BEST
HOTCAKES
YOU’VE EVER
TASTED
OR THEY’RE

FREE

Complete Menu &
Reservations
available at:

www.brian’s24.com
www.opentable.com

828 6th Ave • Gaslamp
619.702.8410

DOWNTOWN’S ONLY

24 HOUR
Restaurant Bar & Grill

FREE DELIVERY
(LIMITED AREA & HOURS)

BREAKFAST SERVED 24 HOURS

LUNCH, DINNER & LATE  NIGHT MENU
SERVED ROUND THE CLOCK

FULL BAR • BEER ON TAP

EXTRAORDINARY PORTIONS:
SALADS, OVERSIZED SANDWICHES, STEAKS, 

BURGERS, PASTA AND PIZZA

Gaslamp Jazz Festival  Heats Up TheStreets with 7000 in Attendance 

Nick Colionne - Hitting the jazzy funky soul with passion.

Lenny B., Mike V., Jeff Kashiwa, Kim Waters and Steve Cole (Sax Pack).

Mindi Abair and Austin Gatus 13 year old San Diego saxophonist and cancer survivor. 

Smooth Jazz 98.1 2010

The best entertainment that San Diego
has to offer highlighted the 2010 Smooth
Jazz FM 98.1 Gas-lamp Jazz Festival.

“The atmosphere was cool, casual and
filled with adult fun for everyone that
attended,” said Brandy Shimabukuro
with the Gaslamp Quarter Association.
“You would see people dancing in the
street taking it all in, and every restau-
rant’s patio was filled with jazz artist lovers
enjoying fine food, wine and drinks. The
Festival is good for business!” 

Standing next to “The Sax Pack” was
the radio station’s program manager and
radio morning show host Mike Vasquez,
and was his partner, Mr. Lenny B. “The
Sax Pack” was dressed in style, featuring
an act consisting of  three signature sax
players: Jeff  Kashiwa, Kim Waters and
Steve Cole. The talented trio of  saxophon-

ists are set to build on the momentum
from this festival, then taking the tour on
the road featuring sizzling grooves with
hits from their second album, “The Pack
Is Back.” The group is a class act with a
bright future. 

Nick Colionne lit up the stage with a
jazz style that is both urban and contem-
porary. Nick has blazed a trail, ranking as
one of  today’s top jazz stars. Combining all
of  the various influences of  his musical
career from jazz to R&B to blues to rock, he
has created an unmistakable sound and
vibe that is instantly recognizable. With
lightning speed and a distinctively silky
sound, Nick takes the guitar to unexpect-
ed places every time he performs. His rich
baritone vocals delight audiences unac-
customed to hearing such a skilled instru-
mentalist singing as well.

The crowed show-stopper was saxo-
phonist Mindi Abair when she brought
up a new addition to the jazz scene, our
very own San Diegan, Austin Gatus.
Gatus, only 13 years of  age, is an inspiring
and talented young man who has con-
cord cancer. He won the crowed over in
his jazz debut with Mindi. Mindi brought
it on, with her contemporary jazz sound
that filled the air with a wide range of
R&B, soul and funk. She played music
from her newly-released album that cap-
tures the raw and edgy aesthetic sound
that is her signature. 

We all look forward to more jazz down-
town.

By Deborah Vazquez
Photos by Kendall Dixon

http://www.brian%E2%80%99s24.com
http://www.opentable.com
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Stay local for wine; Summer Pops a good deal

Here’s a question for all the wine con-
noisseurs. Would you rather spend three
hours driving to Temecula in heavy traf-
fic on the 1-15 or stay in the 92101 ZIP
Code enjoying all the new and cool wine
bars? As tour guides, we’re always
ecstatic when people take our advice and
choose the hip downtown scene. Here’s
a look at some unique places. 

• The next time you head out to
happy hour, bring your four-legged
friend. At Porto Vista Hotel, check out
the Ripassi Woof  Top (you heard us
right. That’s woof  top, not roof  top!) for
their monthly Yappy Hour. The dog-
friendly event is held the first Friday of
every month from 5:30 to 9 p.m. at
1835 Columbia St.  July 2 is the next
one, so make sure you dress up your
pooch in red, white and blue.

• Another popular outdoor dog-
friendly delight is Hotel Indigo’s K-9
Cocktails. It’s held on The Terrace Bar,
509 Ninth Ave. The ninth floor lounge
has a super cool view of  Petco Park. The
next event will be June 15 from 5 to 8
p.m. and will feature $4 drink specials,
a brand new appetizer menu and a
Padres theme. 

“Our K-9 Cocktails are so much fun
and now that summer is here, the event
is really growing,” said Kelsey Shull of
Hotel Indigo. 

Before you head upstairs, be sure you
look at the beautiful glass sculpture at
the top of  the building. It’s a true hid-
den gem that’s often overlooked. “Indi-
go Waters” was created by local artist
Lisa Schirmer.  

• If  you prefer to leave Fido behind,
Vin de Syrah has a friendly and casual
wine tasting event on Fridays and Sat-

urdays. Sommelier Adam Stemmler is
excellent at entertaining and delighting
the crowd in a fun, informative way. On
a  r e c e n t  v i s i t ,  w e  l o v e d  t h e
Fruit/Aguijon de Abeja and Cantine
Valpane. We also had light appetizers to
complement the vino. Our group had
15 people and we all sat around a large
table in comfy chairs. This is a great
event for both novice wine drinkers and
connoisseurs. 

• The Summer Pops have affordable
options that many locals don’t know
exist. For $17, guests can bring in food,
a small cooler with non-alcoholic
drinks and low-to-the-ground lawn
chairs. A grandstand seat is only $20.
We’ve gone to the concerts and it’s a
great way to spend the evening. This
year, we want to see Kool & the Gang,
Michael Cavanaugh’s tribute to Elton
John and Latin band Tiemp Libre. Be

sure to stick around for the post show
fireworks around 9:20 p.m. on Fridays
and Saturdays. Our tip: If  you have a
small boat or kayak, time your voyage so
you catch the end of  the show and see
the fireworks!

Marc and Darlynne Menkin are the co-
owners of  Where You Want To Be Tours.
Many of  their tours and teambuilding Scav-
enger Hunts feature secret downtown areas.
www.wheretours.com

It’s all
Happening!
Marc & Darlynne Menkin

Pictured is a scene at the Summer Pops. The amazing views of boats and downtown build-
ings, along with cool breezes and great entertainment, can be had for less than $20, plus
you can bring in your own fine food.

We want to hear from you! 
Describe your perfect Summer Pops
picnic experience. What type of food
and drinks would you bring? Go to our
Where You Want To Be Tours Facebook
page and post your answer in 20 words
or less. The most creative description
will win our Rent a Local Custom Tour of
Downtown’s Rooftop Lounges. 

http://www.wheretours.com


You would think that after five years
of  tasting hundreds of  wines per week
that I’d never be in a position to drink
crappy wine at home. And you’d largely
be right. Because I regularly stock our
home cellar with wines from The Cask
Room’s regular list — we don’t frequent-
ly shop other places for wine. Why
would we? Wholesale prices plus the
ability to weed out the crappy wines on
someone else’s dime equals nothing but
well-made juice.

But, there always seems to be a day
(or weekend) where I forgot to bring
home enough to replenish the cellar
after a rousing dinner party or two. Such
was the case last month.

We had great plans of  taking the kid-
dos out for pizza after a nice, long walk,
but Storm Watch 2010 changed our
plans. We found ourselves phoning in a
takeout order instead. I opted for a high-
end grocery chain here for wine — fig-
uring that I would maximize the
chances of  a warm pie plus wine this
way, versus the trek downtown to “bor-
row” from the bar’s inventory.

I like to tell our customers all the time
that as long as you know the varietal
and you know the region that you will
be empowered to pick a good wine.

Well, I’m here to tell you that this tac-

tic doesn’t always work.
I bought three bottles of  wine to

match our pizza and leftovers the next
night: a zin from a big name producer
with a Lodi old-vine offering, a merlot
from Alexander Valley/Sonoma, and a
Napa cab. None of  these have I tasted
before. These kinds of  wines don’t come
across my periphery too often at our
establishment because of  their ubiqui-
tousness in restaurants.

Nonetheless, I bought them and we
drank them. Well, most of  them. They
all had a common problem: they were
“thin.” That is, not enough fruit, not
enough texture, not enough alcohol,
and most appallingly, not enough acidi-
ty to pair with the pizza.

Now, why is this? They’re all smart
grapes for the areas where they’re
grown. What exactly is going on?

Overcropping. Blame it on the econo-
my. Blame it on greed. Blame it on corpo-
rate decisions and not agricultural deci-
sions. Grapes grown on any plot of  land
have an optimal “yield” that will pro-
duce the “best” or the “most interest-
ing” wine. This knowledge comes with
years of  experimenting until you get it
just right. But, one general rule is that
the more fruit yielded per acre, the less
interesting the wine is going to be. Think
about it — if  there’s a set amount of
nutrients and water given up by Mother
Nature, the more fruit taking it will not
get a measurable amount per berry to
fully ripen and show the best version of
itself  that it can.

This is classic American farming. It’s
not surprising that many of  the state’s
growing regions were once planted with

lettuce, tomatoes, nut trees, apples, etc.
The more you grew, the more you were
paid. Grape growing is almost the oppo-
site (for people who care). The less you
produce, or the more you thin and prune
during the season, the more interesting
your crop should be, the more renowned
your vineyard should be, the more
money you’ll get for your grapes and the
more those wines will eventually sell for.

Well, there’s one class of  winemaker
who might just not give a damn, and it’s
those making hundreds of  thousands of
cases of  drinkable but uninteresting
juice. Precisely the kind of  wine you’ll
likely encounter in your neighborhood
drug store, liquor store, grocery store or
restaurant.

It really pays to find a retailer who
gives a darn. Here in San Diego, I can’t
recommend San Diego Wine Company
highly enough. Places like theirs, and
like mine, really weed out the wines you
shouldn’t drink. We can make money
doing the right thing, buying the right
wines, from the people who care.

Of  course, there are times when you
need a last minute bottle. Well, between
3rd Corner up north, to SD Wine Com-
pany in the central, and our store down-
town, or the many Costcos around
town, you should be able to spend your
precious dollars with someone who
cares enough to help you enjoy your
next bottle. That’s my dream anyway.
Stop buying wine from the places who
don’t care.

Mike Kallay and his wife, Stephanie, own
the Cask Room, a wine bar in East Village.
www.caskroom.com
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MARGARITA MONDAYS
2PM to 6PM, 8PM to Close
$3 Corona or Pacifico • $3 Draft Dos Equis XX
$3 Tequila Shot • $4 Margarita • $6 Redzone Fish Taco
$5 Zone Baked Nachos • $2.99 Chips & Salsa

TUESDAYS 4PM to Close
$9 Bud or Bud Light Pitchers 
$6 Angus Burger & Domestic Pint*
$8 Angus Burger & Import Pint

WINGS WEDNESDAYS 2 PM to 7 PM
$0.75 Wings (min. 5)
$3.00 Firehouse Draft Pints
$2.00 Domestic Pints

THIRSTY THURSDAYS 4PM to Close
$2 Domestic Pints* • $3 Wells • $5 Jager • $8 Domestic Pitchers*
$10 Import Pitchers • $4.99 Mozzarella Cheese Sticks
$4.99 Crispy Grilled Quesadillas • $4.99 Beer Battered Onion Rings
$4.99 Jalapeno Poppers

FRIDAYS 2 PM to 7 PM
$3 Domestic Pints • $3 Import Bottles • $3 Wells • $5 Patron
$5 Call • $5 Philly

SATURDAYS 11 AM TO 2 PM
$5 Bloody Marys • $5 Mimosa • $4 Firehouse Draft Pint

SUNDAYS 9 AM to 2 PM   $5 Bloody Mary • $5 Mimosa
4 PM to Close $2.75 Domestic Pints •  $3.75 Wells
$5.50 Lemon Drop Martini • $5.50 Apple Martini 
$9.99 Large Wings (16) •$5 Patron

HAPPY HOUR

1120 5TH AVE. (CORNER OF 5TH & C ST.) WWW.REDZONEGASLAMP.COM

Vinyard
Place
MIKE KALLAY

One general rule for vineyards: The more fruit yielded per acre, the less interesting the wine is going to be.

Badly farmed, overcropped
grapes make bad wines

http://www.caskroom.com
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Wolffy’s Place
Wolffy's Place-authentic Chicago Eatery featuring
Chicago Vienna hotdogs,Italian Beef on Gonnella
rolls, Baby back BBQ ribs, Chicago Deep Dish Pizza
as well as thin crust, Brats, Italian and Polish
sausage, and a full bar with happy hour 3pm-6pm
M-F with 2 for 1 beers, and 4$ wells, half price
appetisers and 3$ sandwiches; come watch all
Bears, Bulls and Blackhawk games on Direct T.V.

Panificio e Ristorante Solunto

Panificio e Ristorante Solunto has been around for
over 40 years. The name change from Solunto Bak-
ing Co is only to show that we added a restaurant
for the evening. The décor has changed as well to
uplift the ambiance for day and night. One of the
last original family members still runs the new
transition of a landmark that made San Diego exu-
berant in delicious Sicilian style bread, cookies and
pastries. The lunch portion of the business still
carries all the delicacies that made us flourish like
sandwiches, hot food, and pizza. Now the dinner-
time has a great influence in the Little Italy arena
of great food. Hours are as follows:
Bakery/Lunchtime Monday 9AM-3PM, Tues-Fri
9AM-5PM, Saturday 8AM-5PM  Sunday 8AM-4PM
Dinnertime  Tues-Sat 5PM-10PM Address: 1643
India St San Diego CA 92101  619-233-3506
www.solunto.biz email: solunto@cox.net

Go to: www.sdnews.com/pages/dining for more dining information

FOOD & DRINK

For more information
on the Dining Guide call:

DEBORAH VASQUEZ
858.270.3103 x118

$12.95
You Pick Your Meal

Mix and Match to make your Perfect Dinner 
7 days a week from 4 til closing

Choose

Your

Entrée

Fillet of Sole
Salmon
Chicken Breast
Sea Bass
Mahi Mahi
10oz. Pork Chop

1.

Red Sails Inn
2614 Shelter Isltand Dr. San Diego CA  619-223-3030

All Entrees come with choice of soup or salad
Excluding Holidays

Choose 

Your 

Preparation

Macadamia Crusted
Blackened
Lemon Caper Butter
Teriyaki Glaze
Pesto Cream Sauce
Grilled

2.
Choose 

Your 

Sides

Baked Potato
Garlic Mashed Potatos
Rice Pilaf
French Fries
Cottage Cheese
Steamed Vegetables

3.

www.theredsails.com

JUNE SPECIAL

anniversary gala and knew the “energy
would  be off  the charts” during the three
hour dance celebration, she said. 

Bringing in Canada’s “So You Think
You Can Dance” team, former Broadway
dance partner Vaidas Skimelis and Jurga
Pupeltye, and some new friends in Chi
Town Finest Breakers, guests were on
their feet all night during the event. 

“I collect little dancers that I love and

cherish, and bring them back to my par-
ties,” Murphy said following the event. 

Unsure if  she can outdo herself  for
the next big celebration, as she cele-
brates her anniversary every year, own-
ing her own ballroom studio in itself  is a
dream come true.  

“To me, everything just went flaw-
less and the dancers were on and
everyone was having a good time,”
she said. “It always makes me ner-
vous for the next one. Someone will
have to do a quadruple!” 

DANCING
CONTINUED FROM Page 17

Mouth watering bakery items sit behind the glass partition at Panificio e Ristorante Solunto.
MEAGHAN CLARK | Downtown News

more traditional,”  Domenick said.
Just a year ago, Domenick turned his

father’s dream into a reality when he

began portioning off  the deli
counter and baked goods display
for stable walls. With busy week-
ends and the summer tourist sea-
son upon him, Domenick plays to
those “who like to be pampered” at
his proud establishment. 

SOLUNTO
CONTINUED FROM Page 19

http://www.sdnews.com/pages/dining
http://www.solunto.biz
mailto:solunto@cox.net
http://www.theredsails.com


S ’mores is one of  the most pop-
ular desserts enjoyed around
the campfire and at cookouts.

Now you can enjoy the flavor of  this
delectable dessert without the fuss
of  toasting marshmallows over an
open flame.

S’mores history dates back to the
early 20th century. While the actual
recipe origin is unknown — considering
most camping recipes were passed down
from generation to generation —the first
printed recipe for s’mores appeared in
1927 in the Girl Scout Handbook.
S’mores were popular campside treats
because of  the portability of  ingredients.
It was easy to pack a bag of  marshmal-
lows, a box of  graham crackers and a
few bars of  chocolate.

The combination of  sticky marsh-
mallow, smooth, rich chocolate and
crunchy graham crackers provides a
perfect melding of  flavors. However,
s’mores weren’t the first pairing of
these ingredients. Mallomar cookies
and Moonpies also featured these ideal
components.

To make a delicious dessert that
builds upon the s’mores flavors and
theme at your next summertime event,
try this recipe for Frozen S’mores Cake.

Frozen S’mores Cake
1 quart vanilla ice cream
1 quart chocolate ice cream
10 or 12 graham cracker squares

1/4 cup melted butter
1/2 tablespoon sugar
1 jar of  hot fudge
1 bag mini-marshmallows
2 tablespoons water

Vegetable shortening

Crush graham crackers in a zipper-
lock bag or pulse in a food processor
until made into crumbs. Add sugar and
melted butter to the crumbs, mix and
press into the bottom of  a spring-form
pan. Bake at 350 F for 10 minutes, or
until the crust browns a bit.

Soften ice cream by letting it sit out

of  the freezer for a few minutes. Use a
spatula or spoon to spread the chocolate
ice cream over the cooled graham
cracker crust. Spread desired amount
of  fudge topping over the chocolate ice
cream. Then spread the softened vanil-
la ice cream over the fudge layer.

Coat a microwave-safe bowl with a
thin layer of  shortening. Add most of
the marshmallows, reserving a few for
garnish, and the water to the bowl.
Microwave for about a minute to a
minute and a half  until the marshmal-
lows are melted. Top the vanilla ice
cream with the melted marshmallows.

Place the cake in the freezer
overnight to harden.

When ready to serve, place the gar-
nish marshmallows on top and drizzle
with a little melted hot fudge. You can
use a kitchen torch or a barbecue lighter
to add a little browning to the garnish
marshmallows to make them look like
they were toasted over a fire.

Slice and enjoy quickly before it
melts. This cake also makes a great
alternative to a store-bought ice cream
birthday cake.
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Activities Include:
Ceramic Painting • Mosaics • Fabric Painting 
Acrylic Painting • Jewelry Making & More!

Reservations: 619-223-6050
1863 Bacon St., Ocean Beach

Claytime’s 
Summer Camp 2010
An Arts & Crafts Adventure

Dates: June 14-18; 21-25; June 28-July 2; 
July 5-9; 12-16; 19-23; 26-30; Aug 2-6; 9-13; 

16-20; 23-27, Aug 30-Sept 3

Full Day
$50/Day • $200/Week
9am-3pm M-F

Half-Day
$30/Day • $125/Week
9am-12pm M-F

All Supplies, Snacks & Beverages Included

Ages 5 & Up

Instead of s’mores made over a campfire, try this dessert that captures their flavor.

Playtime at Claytime
Claytime Ceramics Camps offer a good

balance of  indoor and outdoor activities.
Children begin their day with a walk by
the tidepools (one block away from the
studio), followed by warmup exercises at
the studio.

On Mondays and Wed nes days we
work onceramic painting projects in
which children learn ceramic painting
techniques (color blending and use of
puffy paints).

On Tuesdays and Thursdays the kids
work on mosaic projects. Children create
their own patterns, learn to apply adhesive
and grout their own pieces.

On Fridays we include fabric painting
or sketching or jewelry making.

And the week ends with an ice cream
party in which the kids get to use the ice
cream bowls they painted on Monday.

All supplies are included.
For reservations call  619-223-6050



SUMMER SHOULD BE FUN!
The Grauer School
JUNE 21 - JULY 30

Established in 1991, The Grauer
School specializes in promoting person-
alized and engaged learning, both across
the community and around the world.
Our Summer School is designed to let
students have fun while they explore
their academic, athletic, and creative
skills in a close-knit environment.

• Our week-long enrichment pro-
grams for middle schoolers meet from 9-
12 and are guided by caring, dedicated
professionals who work to provide mean-
ing in education.

• High School students can get ahead
or caught up with one of  our UC and
WASC approved academic courses. Meet-
ing daily, each class lasts 6 weeks, 3
weeks/semester.

• 12th grade students are invited to
take advantage of  our College Applica-
tion Preparation (CAP) Program to get a
jump start on the college application pro-
cess.
More information is available on the Sum-
mer School page of  our website:
www.grauerschool.com. Please call (760)
274-2118 if  you have any questions.

Advantage Basketball Camps
Advantage Basketball Camps are

nationally recognized as one of  the Top
ball handling camps in the world.
Advantage Basketball Camps were
named by sports illustrated kids as one
of  the top camps in the country.  Your
child will learn a work ethic and life
lessons that they will carry with them
for the rest of  their life's. Come meet one
of  the top coaching staffs in the world
that will motivate and inspire your child.
Learn from the pros. Our students will
build on their ball-handling skills by
learning lighting-quick, one-handed
moves off  the dribble. Our methods and
our reputation clearly sets Advantage
Basketball Camps at the top and have
become a must do on coaches list
around the world. Advantage Basketball
Camps are consistently rated as one of

the top basketball ball-handling camps
in the world.
P.O. Box 1344 Lynnwood WA 98046
Phone: 425-670-8877
Toll Free 1-800-670-0013           
Website: www.advantagebasketball.com
Email: info@advnatgaebasketball.com

Enroll online for The 
Watersports Camp at MBAC

You can now enroll for Watersports
Camp at the Mission Bay Aquatic Center
online at www.watersportscamp.com.
Online enrollment is available for all of
our exciting camp programs including
wakeboarding, surfing, sailing, kayak-
ing, windsurfing, marine science, and
our whole series of  development
camps.The camp has been in operation
for over 30 years and is offered by Asso-
ciated Students of  SDSU, UCSD recre-
ation and the Peninsula Family YMCA.
Expect to be impressed by their profes-
sional and friendly counselors and
instructors.
(858) 539-2003
www.watersportscamp.com

San Diego Surf  School 
Located in North Pacific Beach (Law

st & Cass st) Safe • Fun • Friendly • Pro-
fessional • Educational. SD’s Premier
Surf  School (10+ years of  experience).
Voted most family-oriented! A 3:1 stu-
dent to instructor ratio, highly trained,
certified instructors, and small class
sizes. Weeklong camps for all levels
(beginner, intermediate, & advance)
starting June 7th- Sept 3rd and includes
surfboards, wetsuits, snacks, pictures, t-
shirts, certificate, Pizza Friday and
awards! SDSS offers several additional
programs: Mom’s and Women’s Clinic,
Birthday Parties, Adult Weekend Clin-
ics, Family Packages, Private Lessons,
Special Events, After School. Insured,
Licensed & Permitted by the City of  SD.
Call for a free brochure. Ask about our
2010 Summer Specials and other pro-
grams. (Register Early for Best Availabil-
ity)
858-205-7683
4850 Cass St. San Diego, CA 92109
www.SanDiegoSurfingSchool.com
sandiegosurfingschool@hotmail.com
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iD Tech Campers ages 7-18 create video games, websites with Flash®, digital movies, C++ and
Java programs, iPhone® and Facebook® apps, robots, 3D models and animations at UCSD.

iD Tech Camp

http://www.grauerschool.com
http://www.advantagebasketball.com
mailto:info@advnatgaebasketball.com
http://www.watersportscamp.com
http://www.watersportscamp.com
http://www.SanDiegoSurfingSchool.com
mailto:sandiegosurfingschool@hotmail.com


Ocean Safe
We're now accepting applications for

this summer’s inaugural Ocean Safe
Beach Education Programs. For a fresh,
non-stress approach to having fun while
learning ocean safety fundamentals,
Ocean Safe is refreshingly different from
the standard junior lifeguard programs!
Ocean Safe’s professional staff  of  high-
ly experienced ocean lifeguards,
paramedics, and Red Cross Water Safe-
ty Instructors have several exciting pro-
grams for ages 9 through 99
Call or email to make a reservation.
858.922.9992
reservations@oceansafe.biz
www.oceansafe.biz

Fashion Careers College’s
Camp Fashion!

Calling all FASHIONISTAS!  Spend a
week at Fashion Careers College’s Camp
Fashion! Explore the exciting world of
fashion as we cover everything from
trend forecasting to designing your own
garment.  We have experts ready to

teach you how to produce a fashion
show and how to draw like a fashion
designer.  We’ll teach you about color
analysis and wardrobe planning.  You’ll
learn what a mood board is, and in fact
create your own!  You’ll learn the basics
of  sewing and go home with a skirt that
you sew yourself!  We are also pleased to
announce FCC graduate and Project
Runway season 7 contestant Jesus
Estrada will make a special guest
appearance to inspire young fashion-
istas.  He’ll answer your questions and
share his experiences. 
Camp Fashion is from June 21-25,
2010, 9:00 AM – 1:00 PM 
Fashion Careers College, 1923 Morena
Blvd., San Diego, CA 92110.  
Call 619-275-4700 to register or email
andrea@fashioncareerscollege.com.

Animal Adventure Camp at
the San Diego Humane Society
and SPCA

Animal loving kids can enjoy the
dog days of  summer with furry animal

friends, fun games and activities at the
San Diego Humane Society's 2010 Ani-
mal Adventure Camp. Kids ages five to
13 will interact with dogs, exercise bun-
nies and guinea pigs, socialize kittens,
enjoy animal related games and crafts,
get behind-the-scenes tours of  the
Humane Society's state-of-the-art cam-
pus and much more!  Week-long Spring
and Summer sessions are available June
28th-August 6th.  All proceeds benefit
the animals and programs of  the San
Diego Humane Society and SPCA.
Space is limited, and pre-registration is
required.  Extended care is also avail-
able.To register or receive more infor-
mation including rates and availability,
contact the Humane Society’s Educa-
tion Department at (619) 243-3432 or
at  edu@sdhumane.org.  
To learn more about our other programs
visit www.sdhumane.org

Ocean Experience
Surf  & Skate Camp

Ocean Experience offers boys and
girls age 6 to 16 the most comprehen-
sive surf  and skate camps available.
Since our first session in 1990, we have
maintained the highest standards of
instructional integrity, safety and super-
vision. Ocean  Experience develops skills
and confidence while empowering stu-
dents to surf  for life.

Campers spend the week in small
groups with professional coaches,
teachers and surfers receiving individu-
al attention and instruction. Our
staff/student ratio of  1:4 ensures safety
and security allowing students to
progress at their own rate and comfort
level. Through surfing, our students
learn oceanography, and water safety
while gaining repsect for the coastal
environment. Friday afternoon BBQ
and awards provide a unique closure to
a week of  exciting events and accom-
plishments. Our goal is for each camper
to have a meaningful and memorable
Ocean Experience.
619-225-0674

Surf  Diva
Surf  Diva Surf  School is recognized

world-wide and offers surfing & standup
paddleboard (SUP) lessons year-round
for men and women, boys and girls.
Surf  Diva owns and operates La Jolla
Surf  Camp (ages 5-10) and Australian
Surf  Academy (ages 11-17), both Day
Camps offered from June to September
for boys and girls at La Jolla Shores.  Our
expert and patient surf  instructors are
certified in CPR, First-Aid and Lifesav-
ing. The instructors instill laughter with
themed activities daily to offer a fun and
safe environment for kids to learn beach
safety, ocean awareness and surfing eti-
quette.  Visits to the tide pools help them
to understand and appreciate the sea
life around them.  Our camps also focus
on building inner self  confidence as well
as learning to respect the environment.
Whether your child is a beginner or has
some surfing experience, the small
groups allow our surf  instructors to pro-
vide your child with proper coaching.
(858) 454-8273
Surf  Diva Surf  School & Surf  Shop
2160 Avenida de la Playa,
La Jolla, CA 92037

Gym & Kid Ventures 2010
Sizzling Summer Camps

Gym & Kid Ventures Summer Camps
- The Best San Diego has to offer!  Don’t
miss the Summer of  a lifetime at our Siz-
zling Summer Camps. With our Amazing
Weekly Themes (Jungle Safari, Beach
Bash, Star Wars, Princess & Pirates, Super
Sports, Disco Dance Party, Super Heros…)
days are filled with fun activities, games,
obstacle courses, crafts, general activities
and snacks/lunch.  The end of  each week
is the Gym Ventures Olympics where par-
ents, grandparents and friends are invit-
ed to come and see what our super star
campers have learned throughout the
week. Don’t let another Summer go by
without coming to Gym or Kid Ventures
Sizzling Summer Camps.
We are conveniently located off  the I5
Freeway by the Grand/Garnet exit.  Call
us today at 858-272-2266 or check out
our websites www.gymventures.com &
www.sdkidventures.com for camp infor-
mation and to register.

Spend Your Summer at the Beach!Spend Your Summer at the Beach!
Play at the beach as you learn all about the ocean
and safely discover the wonders of La Jolla's world
famous coves, bays, kelp beds, and caves.

We're now accepting applications for this summer’s inaugural Ocean Safe
Beach Education Programs. For a fresh, non-stress approach to having fun
while learning ocean safety fundamentals, Ocean Safe is refreshingly differ-
ent from the standard junior lifeguard programs! Ocean Safe’s professional
staff of highly experienced ocean lifeguards, paramedics, and Red Cross
Water Safety Instructors have several exciting programs for ages 9 through 99!

858-922-9992
www.oceansafe.biz

2 DAYS
FREE

Pay for 3 days and get the 
4th and 5th day free

email info@advantagebasketball.com for details
www.advantagebasketball.com

• Weekly Sessions June-Sept • Variety of Activities
• Small Groups • Professional Staff

• Safe & Fun Atmosphere
• Early Bird & Family Discounts

SURF CAMP
Surfing • Kayaking • Snorkeling • Ocean Awareness
SAN DIEGO’S FINEST SURF SCHOOL

619-225-0674
www.oceanexperience.net

4976 Newport Ave., San Diego, CA 92107

$100 OFF
with this ad
Register by July 1 CHECK 

OUT OUR
NEW SHOP
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3¢ COPIES

SHOP OPEN MONDAY THRU FRIDAY 12:30 to 5:30 PM

3200 Adams Ave. Ste. 103
San Diego, CA 92116

Ph. (619) 282-6252   Fax (619) 521-0117
copyserv@att.net

From one original only, please
500 min. on 8 ½ x 11” white paper

Sales, Service & Supplies
Same Day Response

Digital/Analog • Reliable

Color 
Copies 

.29¢ 
and Up

Park in Rear Next to Laundromat

Foreign & Domestic • Factory Maint. Service
“A” Street Auto Service

SCHEDULE

APPOINTMENT

TODAY

EXPIRES:JULY 1ST, 2010

1263 State St., San Diego 92101

(619) 239-8600
www.AStreetAutoService.com

OPEN: Monday–Friday 7:30am–5pm • Saturday 8:30am–3pm

FREE 
OIL SERVICE
(most cars, synthetic extra)

with
MAJOR  TUNE-UP

1ST TIME 
CUSTOMERS: 

FREE BUMPER 
TO BUMPER 
INSPECTION

CAN’T PASS
SMOG? 
WE FIX

ALL 
RELATED
REPAIRS

FTS Auto
Auto � Truck � SUV
Domestic & Import
All Years & Models

We put
the “Care”
in Car Care!
www.ftsautopb.com � dan@ftsautopb.com
858.488.0885 � 5165 Cass St, Pacific Beach

CARZ
www.SanDiegoCarz.com

Cars starting at $2,990

MARK or JASON

3196 MIDWAY DR.

(619)224-0500

STUDIO

(619) 234-3611
1399 Ninth Ave., SD 92101

Between A & Ash St.
Open Tues–Sat.

Eve by appointment

• HAIR CUT  . . . . . . .$25–$45
• COLOR  . . . . . . . . .$55–$85
• HIGHLIGHTS  . . . .$75–$135
• PERMS . . . . . . . .$75–$125
• MANICURE or PEDICURE $20

WELCOME TO THE NEIGHBORHOOD
HAIR SALON

• Interior / Exterior
• Cabinet Finishing
• Residential & Commercial
• Wallpaper Removal
• Install Crown & Base Molding
• ”Popcorn” Ceiling Removal
• Insured, Quality Workmanship

FREE ESTIMATES 
619-219-1923
BRETTCUSTOMS@COX.NET 

LIC #936550

CLEAN - COURTEOUS - PROFESSIONAL

ARE THE BEST RATES IN
TOWN PASSING YOU BY?

Currently there are 61 different Banks / Credit
Unions in San Diego County alone. Do you
know what each Bank / Credit Union offers for
rates…Better yet, can you afford not to? 

Let us at Your RatesDIRECT keep you ahead of
the crowd. For less than one cup of  coffee per
month, you can receive a “Personal Profile”
consisting of  vital rate “Information on your
terms” (Certificate of  Deposits, Money Markets,
Mortgage Loan and Home Equity Loans). 

In addition to receiving the highest deposit and
lowest loan rates, you will receive market trend
information and “Monthly Tips” to help you
make the best decision for your financial future. 

You choose what you want, when you want it
and have it delivered directly to you. Do not be
the only personal on you block to miss out on
this golden opportunity. Contact Us and Sign-up
Today at 888-821-8818 (Toll Free) or at
youratesdirect.com. 

ADVERTORIAL

Discount Fabrics
In the old Adams Avenue Theater

Best Prices 
Upholstery • Drapery • Trims • Vinyls 

Foam (cut to order) • Notions
Batting & Stuffings

3325 Adams Avenue
San Diego, CA 92116

(619) 280-1791

ED’S HANDYMAN
SERVICE
No job too small!

• Carpentry
• Plumbing repairs
• Windows & Doors

Installation

CALL FOR PROMPT FREE ESTIMATE
References Available
858/361-5166

(Not a contractor)

mailto:copyserv@att.net
http://www.SanDiegoCarz.com
http://www.ftsautopb.com
mailto:dan@ftsautopb.com
http://www.AStreetAutoService.com
mailto:BRETTCUSTOMS@COX.NET


Downtown · “CityFront Terrace”
Explore the opportunities available at
Downtown's only brick residential community
and take advantage of this below-market,
SHORT-SALE opportunity! The iconic Old
Soap Factory is the cornerstone of the building
and adds an historic element. 
For full details in a recorded message,

call 1-800-709-1995, Ext. 5489

Hillcrest · “Century Plaza Towers”
Enjoy almost 1500 square feet of upgrades in
the area's landmark luxury high-rise hear
Balboa Park! Featuring dual parking spaces and
brand new Plantation shutters throughout, this
pristine residence also includes a full-size 
aundry room, lovely views from its northeast
corner location, and a private terrace!  
For full details in a  recorded message, 

call 1-800-709-1995, Ext. 5149

Downtown · “Icon”
This new listing is the ideal first-time buyer
opportunity! The split-level loft design is tres
cool, and the unit enjoys the unique distinction
of being one of few residences located in the
historic Carnation Building facade! Hardwood
floors, soaring ceilings, cement accents and
exposed ductwork for starters!  
For full details in a recorded message,

call 1-800-709-1995, Ext. 5099

Downtown · “The Grande North”
Boasting unbelievable Southwest views from
the 35th-floor, this stunning penthouse-level, 
3-bedroom/ 2-bath beauty enjoys almost 1800
square feet, two expansive view terraces, and
dual, side-by-side parking spaces perfectly
located on entry level! You'll want to experience
Downtown living at its best!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5049

Downtown · “Doma Lofts”
Welcome to Little Italy's hippest loft 
community! Enjoy a street-level, oversize 
terrace, soaring cement ceilings, exposed 
ductwork, & lots of cool features! SHORT-
SALE priced to sell! Walk to a multitude of
shops and restaurants in the Village!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5029

Downtown · “Pinnacle”
You'll love this lightly-used, second-home with

14th-floor, West-facing water views! Pristine,

beautifully presented, and situated in the heart

of the Marina District, with a strong offer, it

may convey furnished! 

For full details in a recorded message,

call 1-800-709-1995, Ext. 5039

Downtown · “M2i”
Hurry to see this awesome SHORT-SALE in
popular, East Village loft community, facing the
lush courtyard, with two terraces! Cement
accents, exposed ductwork, and a granite and
stainless kitchen help make this the ideal first-
time buyer property! 
For full details in a recorded message,

call 1-800-709-1995, Ext. 5019

Downtown · “Aria”
Virtually new, this two-bedroom beauty atop

Cortez Hill boasts super urban views from its

prime, southwest corner! You'll love banks of

sunny windows, a private view terrace, and dual

parking spaces! 

For full details in a recorded message,

call 1-800-709-1995, Ext. 5169

Downtown · “Electra”
Featuring a spacious, open floor plan with the
den-wall removed to expand the never-ending
views, this spectacular, 19th-floor, Southwest
corner beauty boasts custom built-ins, 
upgraded lighting, hand-painted murals, and 
a multitude of other quality appointments. 
Live the good life! 
For full details in a recorded message,

call 1-800-709-1995, Ext. 5409

Downtown · “Renaissance”
You'll want to see this premium, West-facing, 
highly-upgraded residence in one of the
Marina District's most desirable luxury high-
rise communities! Gleaming hardwood and
stone flooring, unique cable lighting, Venetian
plaster & remote-controlled motorized drapes
are just the beginning!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5439

Independently owned and operated of Prudential Real Estate Affiliates, Inc.
Equal Housing Opportunity.

Open 7 Days a Week, 8am to 7pm
516 5th Avenue, San Diego, CA 92101

Search entire Southern California’s
Multiple Listing Services

for over 100,000+ listed properties
with virtual tours and photos at

www.sellsandiego.com
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Neuman & Neuman does not guarantee the accuracy of square footage, lot size or other information concerning the condition or features of property provided by the seller or obtained from public records or other sources, and the buyer is advised to independently verify the accuracy of the information through personal inspection and with appropriate professionals.

Independently owned and operated of Prudential Real Estate Affiliates, Inc. Equal Housing Opportunity.

Downtown · “ParkLoft”Downtown · “Pinnacle”

Downtown · “Breeza”
Brand new construction, choose from the ideal
“starter” one-bedroom to the premier, south-
west corner, 3-bedroom, 2-bath residence with
stunning water and bayfront views! The heart of
the community is its center courtyard, complete
with a pool and spa, and scenic patios and lush,
tropical landscaping!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5069 

Enjoy panoramic, 26th-floor city and
Coronado Bay Bridge views from this picture-
perfect, two-bedroom  residence in one of the
Marina District’s most popular, luxury, 
residential high-rise communities! Wall to a
 multitude of restaurants and entertainment
venues from this beautifully located development! 
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5239

Downtown · “Meridian”
The ideal second home or primary residence,
this east-facing residence is in wonderful
 condition and boasts  wonderful night-time
views of the city lights and urban surroundings!
Meridian is Downtown San Diego’s own
“Trump Tower,” complete with service and
amenities beyond compare!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5259

Almost 1,700 square feet of classic “loft” design
are in  evidence, including high ceilings, cement
walls and  ceilings, exposed ductwork, & custom
lighting. A room-size, organized walk-in closet
is a dream! Take advantage of this super, 
below-market opportunity! 
For full details in a recorded message,

call 1-800-709-1995, Ext. 5349

1-800-221-2210
www.sellsandiego.com

Before you put your home on the market
call for a FREE Marketing Package

It’s only a buyer’s market if you BUY!
When it’s over, where will YOU be living?

“Segal Live/Work Rowhome”
Truly one-of-a-kind, this award-winning
 masterpiece offers the ultimate in urban
 living! Ideally located in the Marina District,
the  residence includes approximately 2,300
square feet of “hip”  architecture PLUS a
 separate, 700-square-foot work loft / 
granny-flat, or  entertainer’s mecca, with
home theater & wet-bar. A “must see”!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5479

Are you struggling to make 
your payments and/or 

upside-down on your mortgage? 
We've helped many owners
Downtown avoid foreclosure 

on their homes and we 
can help you, too! 

Call us at 800.221.2210 to discuss
your options, no obligation!

Downtown · “Electra” Downtown · “The Mark”
A truly amazing residence, this combined 
property boasts over 2300 square feet with a
modifiable and flexible floor plan! Featuring
multiple balconies, four parking spaces and
views directly into the ballpark and the
Coronado bridge beyond, the residence must
be seen to be believed!  
For full details in a recorded message,

call 1-800-709-1995, Ext. 5279

Downtown · “Alta”
Listed a year ago at approximately $200,000
more, this super SHORT SALE is a rare oppor-
tunity to enjoy a prime, 14th floor, northwest
corner beauty in one of Downtown’s most
exciting, newer communities, complete with
stunning views, an oversize terrace, gleaming
 hardwood floors, & top-quality finishes and
upgrades throughout! Take advantage!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5309

PENDING

SHORT S
ALE

Downtown · “Harbor Club”
You’ll want to make this lovely residence your
home or home-away-from-home! Featuring
stunning views to the South and East, it enjoys
an oversize view terrace and two terrific parking
spaces near the entrance. This resort-style
 community is located in the heart of the 
Marina District.
For full details in a recorded message,

call 1-800-709-1995, Ext. 5109

Downtown · “Renaissance”
Boasting one of the best water views in the
Marina District, this 20th-floor penthouse-level
residence features over 2,000 square feet!
Original owner recrafted the interior by 
creating an open living space and a gourmet
kitchen to die for! Four balconies and dual 
side-by-side parking, too!  
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5469

“Electra” Builder Close-Out
Bosa Development has selected us to market
their few remaining luxury residences at one of
Downtown’s most unique and desirable
 residential communities! Boasting elegant 
finishes and common amenities par excellence!
Take advantage of these blow-out prices today!
Starting at $329,000!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5139

Downtown · “Park Place”
You’ll want to see this wonderful residence with
lovely Southwest views, dual balconies, 
expansive stone flooring and an ambient 
2-sided fireplace in one of the Marina District’s
most sought-after communities! May 
convey furnished!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5339

You’ll feel like you’re on top of the world at this
33rd floor, northwest corner luxury  residence
complete with dual terraces, dual parking,
gleaming hardwood and stone finishes & 
never-ending water views!  
For full details in a recorded message,

call 1-800-709-1995, Ext. 5379

Downtown · “Acqua Vista”
Hurry hurry to take advantage of this great
SHORT-SALE opportunity in super convenient
Little Italy locale! Priced to sell, this 
one-bedroom includes a private terrace and
granite kitchen! The community boasts a pool,
spa, fitness center, and security!
For full details in a recorded message,

call 1-800-709-1995, ext. 5399

PENDING

SHORT S
ALE

PENDING

SHORT S
ALE

PENDING

SHORT S
ALE

PENDING

SHORT S
ALE

Downtown · “The Grande”
You'll enjoy one of the community's most 
popular floorplans with two bedrooms + a full
den, two baths, and almost 1700 square feet.
Lovely Northwest corner views to the ocean are
yours and you will love the banks of windows
taking in the vistas. Common areas are the best!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5159

Downtown · “CityFront Terrace”
Rarely available, this total remodel in the prime,
Southwest corner, 11th-floor location of the
building dazzles! You'll enjoy sweeping water &
bridge views, over 1550 square feet, dual 
parking and storage, and a private and spacious
view terrace! You will definitely want to call this
amazing residence 'home'!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5539

Downtown · “La Vita”
This three-bedroom residence features lovely
Northwest views to the ocean, dual balconies,
walk-in closets in all three bedrooms, and two
secured parking spaces. Walk to everything the
Little Italy community has to offer! 
For full details in a recorded message,

call 1-800-709-1995, Ext. 5119

Downtown · “Pinnacle”
This elegant and expansive residence in the 
premium Southwest corner of the 
community boasts fabulous water views, 
beautifully upgraded interior, dual terraces 
and dual parking spaces. It doesn't get any 
better than this!  
For full details in a recorded message,

call 1-800-709-1995, Ext. 5129

Downtown · “Columbia Place”
Sold for $296,757. Absolutely pristine, this very
upgraded residence overlooking the scenic 
center courtyard boasts a private terrace and
custom Murphy-bed unit with queen bed and
office system!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5179

SALE
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G
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SOLD

http://www.sellsandiego.com
http://www.sellsandiego.com
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