
Rachel Teagle likely remem-
bers something you may have
forgotten in the year that’s fol-
lowed--the raging cold that laid
waste to her household on the
eve of a pivotal cultural event.
But The New Children’s Muse-
um, of which Teagle is executive
director, opened without a hitch
in May of 2008, trumpeting the
many (and documented) virtues
of art as a learning tool.

Teagle’s cold is a distant mem-
ory. Not so the 18,000 students served by the museum’s Arts
Education Center (AEC) since May 4 of last year. Not so Cen-
tre City Development Corporation, the city’s Downtown
development arm, and Mommy & Me, a local activities
group for mothers and daughters, both of which have held
meetings at the museum. Not so the public, who’s cordial-
ly invited to a free museum party Sunday, May 10 as a
community outreach effort.

And not so the museum’s directive, to expose as many stu-
dents as possible to the arts. While Teagle is satisfied with
the numbers that reflect that effort, she cites a serious
caveat in the museum’s progress to date.

“In our first year,” Teagle explained, “what we’ve really
focused on are the public spaces in the museum, the gal-
leries and the studios. We had 190,000 visitors this year,
which far exceeds what we dreamed we would have.

“The difficult part being a start-up is that we can’t start
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Faulconer predicts steady
fixes to infrastructure

San Diego City Councilmember Kevin Faulconer, whose
District 2 includes the city’s Downtown, says residents can
look forward to slowly emerging infrastructure improve-
ments in that area and in the many neighboring beach
communities he represents. Meanwhile, the councilman’s
latest State of the District address reflected an air of politi-
cal theater as he stood on the set of the musical play “Bed
and Sofa” Monday, April 27 at Cygnet Theatre Company’s
Old Town venue.

Faulconer said he would push for infrastructure improve-
ments such as the Ocean Beach Gateway project and Mis-
sion Bay improvements that should commence this year.
City finance reforms and  “streamlining city bureaucracy”
remain his top priorities, he said.

“That means looking at how we’re spending money,
bringing in competition for city services and asking our
employees that they do a better job as well,” Faulconer
said.

Faulconer used the night’s platform to highlight commu-
nity issues and taxpayer-funded projects. He said residents
can also look forward to more development near Downtown
as the Centre City Development Corporation, the develop-
ment arm of the city, continues to acquire land in East Vil-
lage communities.

Faulconer also touched briefly on addressing the need for
transitional housing while offering medical and employ-
ment resources for Downtown’s homeless population.

Greg Finley, a Peninsula resident, said he thinks Faulcon-
er is doing a good job overall as the council representative
for District 2.

“I’d like to see him lead us to the big gorilla facing the
[Downtown and Peninsula communities, and that’s the air-
port,” Finley said.

BY SEBASTIAN RUIZ | DOWNTOWN NEWS

SEE DISTRICT, Page 4

COURTESY PHOTO
Last May, The New Children’s Museum issued a signature
photo of a little girl darting around this “castle” of books in
search of her favorite fare. It’s a year later, and things
appear to have settled in a bit. The museum plans an
anniversary party for the public on Sunday, May 10 to keep
everybody aware of the facility’s functions as a communi-
ty member.

New Children’s Museum
a year older, ‘awesomer’
Facility plans 1st-anniversary public
bash, cites school outreach progress 

River Days evokes a different D’town
The sixth annual San Diego River

Days—“two weeks of discovery and giv-
ing back to the San Diego River”—is
scheduled the weekends of May 9 and
16, with the whole thing kicking off at the
Dog Beach paw print at the end of
Voltaire Street May 9 at 8 a.m. The Dog
Beach cleanup follows at 9 a.m.; subse-
quent activities include a bike ride, a hike
in a proposed wilderness area, a river
garden open house and a look at the
river’s future education center site. You
can find out more about the Days’ 30
events by accessing sandiegoriver.org
and clicking on the appropriate link.

What you can’t do is hope to discover
the river’s significance throughout local
history, at least not firsthand. After all,
we’re talking a length of 52 miles,
stretching from Santa Ysabel in east San
Diego County to the El Capitan Reservoir
to Lakeside, Santee and Mission Valley to
Ocean Beach. The waterway’s less-than-

pristine condition in some areas stems
from decades upon decades of urban
runoff and neglect, although myriad
kayaking and fishing spots underscore
the river’s cultural significance.

While the San Diego River Park Foun-
dation eagerly cites the river’s vices and
virtues, it’s quick to point out its proud
place in the city’s past. Our present-day
Downtown, in fact, depended largely on
the river’s presence for its growth — in
the mid-19th century, when Broadway
was known as D Street, the river served
as the main water source.

“One way to look at it,” explained foun-
dation director Rob Hutsel, “is that it was
like a big delta. The river would come out
of the mountains and through the valley
and then spread out in a big, broad flood-
plain.” Fifty-two miles of sediment would
wash into San Diego Bay; once it got
there, the contents backed up into a sep-
arate body of water known as False Bay.    

SEE RIVER DAYS, Page 5

SEE PARTY, Page 7

COURTESY PHOTO
The guys who coined the phrase “calm before the storm” were looking at this picture of the Kin
Lounge at the Manchester Grand Hyatt when they said it. It’s a shot of one of several rooftop
lounges and bars making a mark among the local leisure crowd. San Diego Rooftop bars are all the
rage. Read more on pages 10 and 11. As for this locale, we trust everybody had a good time.   

BY MARTIN JONES WESTLIN | DOWNTOWN NEWS
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Pat Edmondson

(619) 322-5866

J Q Stearman

(619) 701-4823

Deb Herscovitz

(619) 871-7202

HORIZONS CITY FRONT TERRACE
$623,000

One level living on the pool, fitness center, spa and BBQ floor in a
unique location with no neighbors above or below this home that

 features two master suites, a spacious patio and a clever and
 functional kitchen remodel and upgrade. Wonderful value, see it today! 

$698,500
Fabulous expansive balcony for extended living,

outdoor entertaining and an urban garden, 2 bedrooms,
2 baths, lots of natural light and wonderful privacy in

a fantastic Marina District location..

$575,000
Pristine and gracious one bedroom plus optional den/office,

2 full baths, all stainless steel appliances,
granite, berber, fine finish and tree top views creating

a serene ambience.

PARK PLACE

HORIZONS PARK PLACE
$899,000

Gorgeous luxury townhouse in the Marina District with three levels
 including 2 bedrooms plus a loft, 2 balconies, an upgraded kitchen,

travertine floors, and a large roof deck. Enjoy the convenience of both
street and courtyard entries and a great location close to the bay.

$995,000
Above it all with wide western views of the water, Point Loma,

city lights, bright & open split floor plan, both bedrooms have direct
bath access, two balconies, move-in ready with

fresh paint and refinished flooring.

$897,000
Bountiful morning sun, sparkling city lights at night and glorious

views all day make this spacious, artfully appointed 2-bedroom home
in the prestigious Harbor Club, a Marina District landmark,

the perfect sanctuary for year round resort living.

HARBOR CLUB

THE LEGEND RENAISSANCE
$889,000

Your field of dreams at The Legend! 15th floor, 2-bedroom, 2-bath
northwest corner East Village home in the sky with

top-of-the-line upgrades. Catch baseball games from the
7th floor roof deck with fire pit, lounge, fireplace and BBQ.

$1,900,000
The ultimate in sophisticated design, fully furnished and finished with

the absolute best of everything, 2 bedrooms plus media room,
magnificent views; spacious, elegant and sublime.

Do not deny yourself this indulgence.

$849,000
Freestanding and incredibly spacious 3-bedroom, 3-bath row home.

An ideal location close to downtown, restaurants,
the Gaslamp and Balboa Park.

Over 2,100 square feet and no HOA fees!

BANKERS HILL

Stella Biggs

(619) 384-1945

Downtown’s Finest Professionals

Leslie Kilpatrick

(619) 522-9494

Steve Kellam

(619) 518-1788

Julie Adams

(619) 481-0200

Alan Hamrick

(619) 322-3321

Marla Hovland

(619) 518-7444

Jeanine Brienza

(619) 823-2700

Anne Effinger

(619) 339-2663

Ken Baer

(619) 248-4200

Amy Barry

(619) 818-3095

Monica Stone

(619) 571-8841
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Dale Bowen
& Ann LeBaron
(619) 300-7180 or
(619) 252-2494

Selling Downtown Since 1990
BowenLeBaron@cox.net

Tour These Featured Listings at 
daleann.net

Downtown San Diego
Marina District

PINNACLE. Lofty and spacious! This
beautifully appointed 2-bedroom, plus
den with 2.5 baths features ten-foot,
floor-to-ceiling glass, and large
 balconies which capture panoramic
harbor and ocean views. Water views
 forever!
$1,299,000

CALL THE RESIDENT EXPERTS!
Call for a free e-mail alert on new listings in your favorite building.

Downtown San Diego
Marina District

HORIZONS. Designer showcase
frames picture perfect views of the city,
harbor and marina. Stylishly appointed
with built-in Murphy bed/desk, enter-
tainment center, hardwood floors,
hi-tech lighting and custom window
 coverings. 2BR/2BA. Fireplace. 
$699,000

Downtown San Diego
Marina District

HARBOR CLUB. Entry level pric-
ing to a fabulous Landmark  building.
This spacious 2BR/2BA “Bubble”
 layout is unique to the Harbor Club.
Curving walls of glass wrap around the
residence giving every room a
sparkling view!
$799,000

Lightner taps former District 1 foe
to fill vacancy left by Laurie Black 

San Diego City Council District 1
representative Sherri Lightner
nominated former District 1 candi-
date Marshall Merrifield to replace
Laurie Black on San Diego’s Port
Commission.

Lightner sent Council President
Ben Hueso a memo on Thursday,
April 23, stating her choice for the
upcoming vacancy. 

If the remaining councilmem-
bers accept the nomination, Merri-
field will fill Black’s seat and com-
plete the remainder of her term,
which ends Jan. 2, 2013.

“I was pleased to nominate Mar-
shall because of his passion for a
working port. I believe he will do
an excellent job for our city,” Light-
ner said.

Black, an advocate for environ-
mental conservation and public
access to the tidelands, said she is
leaving the commission for person-

al reasons. She informed Mayor
Jerry Sanders of her decision last
week, along with San Diego Unified
Port District President and CEO
Charlie Wurster and Board of Port
Commissioners Chairman Stephen
Cushman.

Sanders appointed Black to the
board nearly two years ago.

“Unfortunately,” Black said in a
letter to Sanders, “my family is fac-
ing agonizing health issues and
challenges that need all of my
attention.”

After informing port executives
of her decision, Black said she was
resigning from the greatest job
she’s ever had.

“It breaks my heart,” she said.
During the 2008 District 1 cam-

paign, Merrifield impressed Light-
ner with his knowledge of port
operations, according to Lightner’s
staffers. 

John Rivera, Lightner’s chief of
staff, said the councilmember

remembered Merrifield’s Port Ten-
ants Association presentation prior
to her election and nominated the
businessman when the opportuni-
ty arose.

“If I am appointed to the Port
Commission, I am committed to
making our port a working port
that is efficient, a partner with
business and residents, and is
internationally competitive,” Mer-
rifield said in a press release.

Merrifield is president of Clark
Security Products, the nation’s
leading independent wholesale dis-
tributor of security products and
services. 

He said he is business-minded
and wants to focus on expanding
the port operations.

“I am honored to be nominated
by Councilmember Lightner,” Mer-
rifield said. “I believe that we need
to fully maximize our assets to
work for our local economy and
the residents of San Diego.”

BY ALYSSA RAMOS | DOWNTOWN NEWS

Peninsula Community Planning Board (PCPB) staff
has tentatively approved Wednesday, June 3 as a
date for a “pros and cons” community forum about
long-term plans for the San Diego International Air-
port at Lindbergh Field, to be held at the Liberty Sta-
tion Conference Center, 2600 Laning Road, from 5:30
to 8:30 p.m. 

A panel made up of city officials, airport experts
and political groups have been invited to meet and
present arguments in favor of and against the plan for
the “Ultimate Build Out” of Lindbergh Field, accord-
ing to PCPB Airport Committee chair Suhail Khalil.

The Airport Authority’s plan unfolds in three phas-
es over the next 20 years at a cost of about $4 billion
(without accounting for inflation), according to a
financial report released by the San Diego County
Regional Airport Authority.

Key components of the plan ultimately include a
total of 60 aircraft gates, additional taxiway improve-
ments and an Intermodal Transit Center (ITC), among
many other additions. 

More information is available at (619) 222-2240.

-- Sebastian Ruiz

June meeting scheduled on airport plans

mailto:BowenLeBaron@cox.net
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The expansion of San Diego
International Airport develop-
ment at Lindbergh Field has long
been an issue for Downtown and
Peninsula residents concerned
about the potential for increased
traffic along North Harbor Drive
and neighborhoods exposed to
jet noise.

Making progress on city
finance reform will help beat
back the estimated $1.2 billion
in the unfunded retiree health-
care benefits debt the city must
eventually pay, Faulconer said. 

The establishment of an inde-
pendent city auditor, who would
report directly to the city audit
committee, represents one of the
driving forces behind the city’s
financial reforms, according to
Faulconer.

Faulconer voted along with the
rest of the City Council to cut
compensation to city employees
to save an estimated $30 million
next fiscal year. 

The city faces an estimated
$60 million budget shortfall.

Faulconer also backed Major
Jerry Sanders’ plan for managed
competition for city-provided ser-
vices as a way to run the city
more efficiently. 

The city’s managed competi-
tion process is currently on hold
until Sanders comes before the
City Council with a detailed plan
— something Faulconer said he
expects to happen later this year.

He said he expects the city to
break ground on much-awaited
intersection improvements for
Rosecrans Street and Midway
Drive by this summer. 

The project includes the
expansion of the left-turn lanes
for Rosecrans Street and Sports
Arena Boulevard as well. 

The project cost is estimated
at about $400,000, according to
city council District 2 staff.

Residents and business own-
ers in the Midway area are also
expected to update their commu-
nity plan in the fall. 

Community plans offer guide-
lines for local business and resi-
dential development.

Downtown and other street
improvements come from the
city’s $103 million infrastructure
bond funding that Sanders
announced in March.

The councilman addressed
several quality of life issues,
praising the citywide beach alco-
hol ban for creating safer beach-
es while asking Mission Beach
residents to “stay tuned” for
future infrastructure improve-
ments.

DISTRICT
CONTINUED FROM Page 1

De Beck pushes
school district
for beach area

San Diego Unified School District
(SDUSD) trustee John de Beck is
calling for the city’s beach-area
schools to break away from oth-
ers, unveiling a plan for schools on
the Peninsula, the beach commu-
nities, Clairemont and adjacent
areas to form what he called the
San Diego Coastal Unified School
District.

He said the separate district
would give more control to parents
and community leaders.

Because property taxes pay for
education, de Beck said, and be -
cause a separate district would run
more efficiently, the proposed new
district could save taxpayer dollars.

“In time, [a coastal district]
would be able to say to the local
people: ‘Either reduce your [prop-
erty] taxes or keep them at the
same level while other districts are
setting them upward,’” de Beck
said.

De Beck presented the plan to
administrators and parents in the
Point Loma Cluster Schools (PLCS)
Foundation during a neighborly
budget forum in the Correia Middle
School auditorium Wednesday,
April 22.

Community organizers must col-
lect signatures from 25 percent of
registered voters in the proposed
new district and hold a series of
public hearings before the idea is

placed before voters. De Beck said
the district could be established by
2014 with “no problem.”

Polly Traylor, PLCS president,
said she likes the progressive
thinking behind de Beck’s idea.
PLCS Foundation board member
Shelli Kurth said the board has
been looking for “solutions to make
things more manageable.”

The district approved a slate of
budget cuts in March to save an
estimated $100 million. Cuts
include the elimination of busing
students to magnet schools,
increased class sizes and mandato-
ry work furloughs, among others.

The plan also calls for placing
one principal in charge of two
schools that have smaller student
populations. This action represents
a problem for Cabrillo Elementary
School parent Julie Cramer.

“When it came to Cabrillo [ele-
mentary school], we were out of
the loop in what was clearly a deci-
sion that would most affect our
cluster,” Cramer said.

Asked by one audience member
what parents should do to get their
points across to other district
trustees over future budget deci-
sions, de Beck replied:

“Go to the meetings…bang your
fists, do whatever it takes.”

BY SEBASTIAN RUIZ | DOWNTOWN NEWS

John de Beck

Smoke on the water (again)

COURTESY PHOTO
If you can’t seem to get your fill of death-defying pilots flying through pylons over
San Diego Bay, you’re in luck. See page 21 for details on the return of the Red Bull
Air Races, set for Saturday and Sunday, May 9 and 10.   
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PHOTO BY RONAN GRAY | DOWNTOWN NEWS
Little minds ran large during the Kids Mile, part of the annual Race for Literacy
event, held May 2 and 3 in Balboa Park to advance the cause of literacy through-
out San Diego. About 6,000 men, women and children took part.      

New regional transit
Compass Card launched

Three area agencies launched
the county’s new Metropolitan
Transit System (MTS) smart card
Friday, May 1, designed to replace
paper transit passes for 90,000 rid-
ers throughout the region.

The reloadable Compass Card
automatically deducts fare
amounts as passengers swipe it
through electronic validators; it
can also be electronically regis-
tered to replace monthly and 30-
day paper passes.

San Diego Association of Govern-
ments (SANDAG), MTS and North
County Transit District launched
the program at Downtown’s Santa
Fe Depot. The Compass Card is
now the only monthly pass for
Coaster and Premium Express rid-
ers. MTS bus, trolley, Sprinter and
Breeze passengers will begin with
the card next month.

San Diego-based Cubic Corpora-
tion built the system, which places
San Diego among cities worldwide
that use it. 

RIVER DAYS
CONTINUED FROM Page 1

East Village action unit
sets quality-of-life parley

The East Village Community
Action Network has set Saturday,
May 9 as a date for discussion
between neighborhood residents,
civic leaders, social service agen-
cies and business owners on the
alleged decline in the area’s quali-
ty of life.

The group cites street-level drug
dealing, public drunkenness,
homelessness and assault among
the factors that it says threaten to
drive away Village businesses and
residents. 

It contends that the recession
compounds the situation amid the
reluctance of businesses and resi-
dents to relocate to the neighbor-
hood.    

The forum is designed to explore
efforts to curtail the decline, such
as neighborhood watches, nui-
sance abatement and crime pre-
vention through environmental
design. 

East Village comprises the area
between Sixth Avenue, Interstate
5, San Diego City College and San
Diego Harbor. 

New populations have moved to
the area in significant numbers
since construction on Petco Park,
its anchor facility, began in early
2000.

The meeting will take place May
9 between 9:30 a.m. and noon at
Petco Park’s auditorium, above
Park Boulevard. 

For further information, call Dan
Tomsky at 619-476-9100, ext. 315
or see evcan.net.

Environment group loses
waterfront project lawsuit

A San Diego County Superior
Court judge has ruled against an
environmental coalition suing to
halt the Navy Broadway Complex
redevelopment project, leaving
only one federal challenge and one
state-level appeal before construc-
tion on the 16-acre project can
begin. 

The April 27 decision follows a
ruling last summer on the federal
case, which found that the Navy
had failed to fully notify the public
about the project’s environmental
review process. In response, the
Navy opened its public record. 

Meanwhile, the California
Coastal Commission is appealing a
decision over a project develop-
ment permit.

San Diego developer Doug
Manchester has a 99-year deal to
develop the land. The pact requires
him to rebuild the Navy’s offices on
the site.

The project anchors the $230
million North Embarcadero Vision-
ary Plan to rebuild the public space
from San Diego International Air-
port to Seaport Village, adding
hotels, shops, waterfront plazas
and park space. 

Civic Center fiscal report
available on city website

An updated Civic Center Com-
plex Financial Evaluation prepared
by a firm specializing in high-end
renovation forecasts  is now avail-
able in the Civic Center Complex
section of the Centre City Develop-
ment Corporation’s website,
www.ccdc.com. 

The analysis, conducted by
Jones, Lang LaSalle, outlines Civic
Center renovation costs to the city
over 10, 15 and 50 years and con-
siders numerous options ranging
from no renovation and renewing
existing leases to full site redevel-
opment, including construction of a
new City Hall.

Harvey Milk breakfast to
honor slain gay activist

The Harvey Milk Diversity
Breakfast Committee and the
Greater San Diego Business Asso-
ciation will hold its premiere
breakfast Friday, May 22 from 7
to 9 a.m. in honor of the slain gay
activist and his civil justice agenda.

Milk, who would have been 79
on May 22, was reportedly the first
openly gay man to be elected to
public office in California. In 1977,
he won a city supervisor seat in
San Francisco amid the city’s
changing social climate and spear-
headed a gay rights agenda. 

In November of 1978, Milk and
San Francisco Mayor George
Moscone were assassinated by Dan
White, an estranged city supervisor
who sought reinstatement to his
post.

The Harvey Milk Breakfast will
be held at the Holiday Inn by the
Bay, 1355 North Harbor Drive.
Tickets are $35. For more, call the
Greater San Diego Business Asso-
ciation at (619) 296-4543.

The name was meant as a warning not to enter it.
The Spanish, in fact, were creating settlements in the present-day

Downtown since 1759—and they chose that spot due to the availabil-
ity of water from the San Diego River. By 1850, the year California
attained statehood, area maritime trade was booming; soon after,
Alonzo Horton saw fit to create a “New Town” city core at the spot
we know today as Downtown. 

Logistically, things have stayed stable since then — but the point is
that history played into those logistics longer than anyone around
here can remember. River Days may be a heckuva lot of fun, but it’s
also a testament to a Downtown who in no small part owes its
regional stature to an indispensable waterway.    

http://www.ccdc.com
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LETTERS TO THE EDITOR

Australia enjoys lots of buzz
about its total greatness, from
both seasoned visitors and
those who admire that wonder-
ful place from afar (for the
record, I’m in the latter camp).
First of all, it’s the only spot on
earth that’s at once a nation
and a continent; right away,
that duality sparks fascinating
visions of a brawny public spir-
it and government machinery.
Second, the British founded it
as one giant penal colony, with
the first of those opened in
1788, which means that today’s
native non-Aboriginal Aus-
tralians are descendants of
people with supposedly crimi-
nal pasts. The tie that binds
may be a dubious one, but at
least it’s a tie for which the U.S.
has no historic match, and that
makes it sort of exotic and —
well — cool.

Another common element in
Australian life centers around
something at which we might
look askance — mandatory vot-
ing. Nobody throws you into the
Coral Sea if you fail to cast a
ballot on election day, but you
can eventually be subject to a
series of fines and, in extreme
cases, a jail sentence. Even as
we puzzle over this state of
affairs, we must acknowledge
that for better or worse, its
effect yields a definitive public
consensus on the issues. And
this hasn’t hurt. Australia
enjoys a much higher standard
of living than its Asian neigh-
bors, and the Mercer World-
wide Quality of Living Index
routinely ranks cities like Syd-
ney and Melbourne among the
best in the world.

On Tuesday, May 19, Califor-
nia will hold an election on six
propositions, whose topics
range from changes in the bud-
get process to lottery modern-
ization to mental health funding
to elected officials’ salaries. It’s
no surprise that each proposal
touches on fiscal matters in one
way or another — California is
more than $65 billion in debt,
with most of that supported
through taxes, and there’s
nowhere near enough tax
money to go around these days. 

Accordingly, maybe we’re all
feeling as though our votes are
futile — special elections tend
to be poorly noticed anyway,
but calitics.com’s Brian Leubitz
wrote on April 28 that “[T]he
turnout will be abysmal; per-

haps we'll get 20 percent of
registered voters to vote. If the
voters tell the Legislature to go
to hell, nobody should be
shocked. These voters are the
most active and the most parti-
san. On the right, they can't
stand taxes, and on the left,
well, they have a heart and
cannot stomach the thought of
additional cuts.”

Leubitz also said that if the
voters fail to pass Proposition
1A — which conceivably limits
future deficits by increasing the
state’s “rainy day” fund and
extends recently passed state
taxes for up to two years — the
rest of the proposals won’t mat-
ter, because “the budget will
explode. In effect, the task that
the Legislature couldn't accom-
plish, saving the budget from
collapse, is now somehow the
voters’ responsibility… [W]hy
must the voters do the heavy
lifting that the Legislature has
failed to do?”

I know the feeling. I used to
live in Ventura, at a time when
City Council continually foisted
deadlocks onto the public for a
vote when it couldn’t come up
with solutions on its own. We
didn’t put those guys in office
because we’d always agree
with ’em, damn it; we put them
in office to lead us through good
times and bad. Their persis-
tence in seeking constructive
solutions on downtown growth
issues and affordable housing
might not have gained them a
following, but at least the
democratic process would have
worked.

And you just can’t claim a
viable democratic process with
one person in five casting a bal-
lot. That’s like benching four of
your five starters during a bas-
ketball game.

The people who created this
nation understood that forgo-
ing a vote is also a means of
helping shape a free society. I
can relate. I choose never to
vote on judgeships, for exam-
ple, because I just can’t recon-
cile the arbitrary (and very pri-
vate) nature of the judges’
decisions. But a wholesale sit-
out, especially at this pivotal
point in California history, can’t
help but impact an already dis-
graceful situation of our own
making. That’s why in my
wildest dreams, in which Syd-
ney and Melbourne are fre-
quent visitors, I’ll sometimes
find myself thinking out loud:

Maybe Australia, God bless
it, is on to something. 

Lest we forget
May 19 marks a state election,

and we sit it out at our genuine peril

COMMENTARY
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BY MARTIN JONES WESTLIN
DOWNTOWN NEWS

Gill a remarkable jurist, gentleman  
I was interested in your Opinion column in the

April 2009 edition concerning jury duty [‘Jury
duty’s tough, but somebody’s gotta do it’]. As some-
one who has been called numerous times and who
has served on juries in a variety of cases over a
number of years, I found your comments typical of
those first called to jury service.

You mentioned anyone with a Social Security
number being eligible to be called. This appears to
be a new source for potential jurors .When I first
served, I believe they used only the registered vot-
ers roll. Later, they also used the list of those with
driver's licenses; I believe the case that brought
that change originated in San Diego.

You also mentioned Superior Court Judge
Charles Gill. Unless someone else in the family has
been elevated to the bench, I believe you listened to
Judge David Gill. I had the pleasure of serving with
Judge Gill on the board of a local non-profit organi-
zation, where he was an outstanding supporter. I've
been told by other judges that when a case that
may be especially complicated or controversial is
pending he is often given the assignment to preside.
He is a remarkable gentleman, and I'm sure his
comments were encouraging to those encountering
jury duty for the first time.

Leonard Fry
San Diego

State should cut expenses, not raise taxes
The city of San Diego has a gap between city

income and city expenses, and Mayor Jerry
Sanders and City Council started closing the gap by
cutting expenses. 

The state of California has a gap between state
income and state expenses, and the solutions of
Gov. Arnold Schwarzenegger and the Legislature
are tax increases, which they call reforms. They
raised the sales tax, income tax and car tax and
reduced the child credit by $200 per child and call
that reform. 

The Howard Jarvis Taxpayers Association says
the increases amount to $16 BILLION dollars in tax

hikes. Now they are asking us to vote yes on Prop -
osition 1A to extend the increases an additional two
years. Should we say “no” to these tax-increasing
politicians and try to elect some expense-cutting
politicians to state offices at the next election?

Don French
Point Loma

Student attendance equals income
Here’s a little-known fact: Every day a student

attends school, it produces income for that school.
It’s that simple. In the SDUSD budget proposal,
there are very few options to increase income for
the district schools. One of those items is to increase
student attendance by .5 percent for next year,
equaling an income of $3 million! Every stakehold-
er in this budget process must make changes–so
instead of pulling your student out of class on Fri-
day for that three-day weekend in Mammoth, or
making that doctor appointment in the morning
instead of the afternoon, you could be part of the
[solution]. 

If we all pull together and get the word out on
how important this income is to the school sites,
then we as informed parents/guardians can earn
the SDUSD their .5 percent — let’s go for 1 percent
and earn $6 million to save important programs
like music and the arts, sports and JROTC. Let’s do
our part and expect the other stakeholders to do
theirs. 

Pat Hom
Parent MBHS

FOPBSS President
MBHS Band Booster Treasurer

MBHS SSC Member 

we were wondering...
Bad times call for good judgment in investing.

Given the improvements in San Diego’s bond
 picture, is the city a good place for developers to
continue creation of public and private projects? 

mailto:jmannis@sdnews.com
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Last week, the Taliban captured
the world’s attention once more as
armed fighters moved within 60
miles of Islamabad, the capital of
Pakistan, raising fears of nuclear
arms potentially falling into the
hands of terrorists. 

However, Point Loma business-
man Mir Ali, who was born and
raised in Pakistan, said Secretary
of State Hillary Clinton’s recent
suggestion that a small band of
about 500 Taliban fighters was a
serious threat to the capital of Pak-
istan is like saying that a group of
white supremacists could threat-
en Washington, D.C.

Ali, or Mir to his friends and cus-
tomers, owns the Mail Boxes Etc.
store on Rosecrans Street. He had
a successful building contractor
business in Pakistan but moved his
family to San Diego 10 years ago so
his children could attend Ameri-
can colleges. 

Ali still has friends in Pakistan
and keeps up to date on current
events there. 

Ali was asked how Pakistan
could let a group of ragtag
marauders potentially threaten its
capital. Where was its military? 

“The army,” Ali said, “hesitated
to move on the Taliban because of
‘collateral damage.’ You have to be
prepared to kill your own people.” 

However, on April 24, Pakistani
Gen. Ashfaq Parvez Kayani, who
replaced former Pakistani Presi-
dent Pervez Musharraf in 2007,
decided the Taliban had gone too
far and threatened to send the
Army in full force.

And what does “full force”

mean? Ali said Americans should-
n’t worry about the Pakistani mili-
tary. 

“The Pakistani armed forces
were trained by the British, and
with 650,000 soldiers, it is the sev-
enth largest army in the world,”
Ali said. 

“And there’s no question of disci-
pline. They followed Musharraf for
nine years.” 

Ali added the situation is not
clear-cut.

“Historically, the Swat Valley,
where the Taliban are now holed
up, was ruled by Sharia law,” Ali
said. “The people were used to the
quick and inexpensive Islamic jus-
tice. But when Islamabad brought
a modern judicial system to the
area, the citizenry got bogged
down in lawsuits for many years.
They never accepted the new form
of law.” 

Ali explained that with the back-
ing of the Taliban, the area revert-
ed back to the Sharia law. 

“However,” he continued, “the
Taliban created so much chaos
that there was a complete break-
down of law and order. 

“The new provincial government
in the Northwest Frontier Province
made a deal with the powerful
Muslim cleric Sufi Mohammad,
who wanted strict Islamic Sharia
law. 

The local government agreed, an
accord was reached and the
armed Taliban disappeared. 

“Law and order was restored,
but it  didn’t last.”

On April 20, several wealthy
nations pledged more than $6 bil-
lion to shore up the Pakistani gov-
ernment. 

But that aid reportedly came
with many conditions. 

The Pakistani government
balked at what it called microman-
agement of the aid and wouldn’t
accept the conditions. 

“My personal view is that Pak-
istan let the (Taliban) situation go
that far to frighten Washington into
loosening the purse strings, and
that is exactly what happened,” Ali
said. “And the Taliban were moved
back into the Swat Valley.”

While Clinton and U.S. special
envoy Richard Holbrooke worried
about the militants closing in on
the capital, Ali said the most wor-
ried parties involved should have
been the 5 million to 6 million peo-
ple who live in Islamabad — and
they weren’t worried. 

“They are scared of the Taliban
but not worried of being overtak-
en,” Ali said.

“Pakistan has everything that
you need to be a strong country, in
spite of the problems,” Ali said.
“When elections are free and fair
in Pakistan, the religious parties
get 1 percent or less of the votes —
so what does that tell you? 

The people of Pakistan are not
that religious and they don’t vote
along religious lines. They are
politically oriented. It is in the Pak-
istani interest to control the Tal-
iban.”  

Ali’s perspective as a Pakistani
expatriate and now resident of the
U.S. may provide a more realistic
view of what threat the Taliban
may truly represent to Pakistan. 

— Mike Ryan is the former pres-
ident of the San Diego Profession-
al Tour Guide Association.
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Point Loma Pakistani businessman downplays Taliban threat to region
BY MIKE RYAN | SPECIAL TO DOWNTOWN NEWS

PHOTO BY MIKE RYAN | DOWNTOWN NEWS
Mir Ali, a Point Loma businessman and Pakistan native, says the religious par-
ties get 1 or fewer percent of the vote when Pakistani elections are free and fair. 

everything at full tilt, and we know that our AEC is at about 20 per-
cent of where we ultimately want it to be. In our first year, everything
was a pilot.”

For instance, Teagle explained, the museum launched a school-in-
residency program that brought in kids during classtime — ”but we
only did it with [Downtown’s] Washington Elementary. Our ultimate
goal is to have schools from all over the county participate. My hope
is that one day, in any given year, we will have 12 to 15 schools
 participating.”

Meanwhile, Teagle said, “It’s been really exciting to see that the
 visitors have come from all over the county. We have a very strong
bilingual core, which is one of our happiest outcomes.”

Next year’s exhibitions, Teagle said, will be “awesomer” than
before, with a $3 million budget to work from. And meanwhile, don’t
forget the party. For more information, see thinkplaycreate.org or call
(619) 233-8792.

PARTY
CONTINUED FROM Page 1
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So you think you’re tough,
huh? As tough as nails? (That’s
pretty tough!) As tough as
love? (Impossible!) As tough as
Chuck Norris? (You wish!) 

Let’s see what you’re really
made of.  It’s time to step out
of your comfort zone and step
up to a  challenge that moves
you beyond your daily workout
routine of surfing channels,
running late and dodging
work! Boot Camp workouts
push you to become more fit,
both physically and mentally.
They set high standards and
help you reach goals that you
might not reach on your own.
It is a very efficient workout,
your entire body gets a beating
and you burn calories like
crazy.

In one action-packed hour
you might run relays, flip tires,
climb hills, jump hurdles, roll
logs, do more pushups than
you ever thought possible and
you’ll definitely sweat like you
never have before. You might
even puke, a lot of first-timers
do!

Boot Camp fever runs ram-
pant here in San Diego and
they come a dime a dozen.
And though they can be an ex-
cellent form of motivation,
there are several things to
consider when choosing from
whom you’ll be taking orders. 

Who’s Your Task Master?
I’ve seen some very interesting
people claiming to be boot
camp authorities. Working out
for many years and having en-
thusiasm does not make one
an authority on boot camp
leadership anymore than eat-
ing in the best restaurants
makes one a chef. Ask what
certifications your commando
holds. There are standards in
the fitness industry that should
be met before anyone takes on
the responsibility for another
person’s physical fitness. ACE,
AFAA, NASM and ACSM are
some of the best known and
respected certifications. You
want someone who knows that
the knee bone is connected to
the leg bone before you are
sent off to complete the obsta-
cle course.

Show Me the Way! The free-
dom of flying by the seat of
your pants is gone once you
sign up for Boot Camp.  A good
Boot Camp leader will provide
you with guidance and instruc-
tion along the way and not
simply bark orders and expect
you to follow (although admit-
tedly I get kind of get a kick
out of doing that sometimes!).
There is an art to leading a
large group of participants and
getting each of them to per-
form at a level higher than
they would on their own as

well as manage their safety at
the same time. Take your
leader on a test run. Sample a
workout before you commit
and be aware of how the group
is managed and directed.

Personality Plus! There are
many different styles of boot
camp leaders to choose from
and you have to decide what
personality works best for you.
You need to be pushed by
someone who will motivate
you, not annoy you. 

There’s the drill sergeant:
“You wussies! Running you
guys is like herding turtles, get
a MOVE ON!” The coach:
“Hustle and get with it! Atta
boy” (with a butt slap of
course). The cheerleader:
“Come guys you can do it! I
know you can! YEAH!!!). I par-
ticularly like the “Let’s all get
together and kick some major
butt today” approach. Get ‘em
to agree and give them what
they agreed to!

Progress Report! What good
is busting your hump like a
maniac if you don’t check your
progress along the way to see
what you’ve accomplished in
these grueling workouts? Each
time I start a new boot camp I
always test the participants at
the beginning and end.  They
do timed sit ups and pushups
and a one mile run. These very
basic tests give me a good in-
dication of how fit everyone is
to begin with and what they
should be able to accomplish
by the end.  Everyone is al-
ways amazed at what they’ve
achieved in a six week period
and that lets me know I’ve
done my job.

Have Fun! Boot Camp is a
great way to meet new people
with similar interests and the
camaraderie of the group can
make the experience even
more fun. As a boot camp
leader I enjoy watching friend-
ships form and seeing the en-
couragement the group
provides each other during the
really hard workouts. It’s true
that sports do not build char-
acter, they reveal it. Simply
put, play nicely or go home! 

Participating in a Boot Camp
is a great way to be trained by
top professionals at a very af-
fordable rate. Plus, it’s just
cool to push yourself to be
your best on your way to feel-
ing fit and fabulous! My next
Boot Camp begins in June. If
you’d like to join us email me
at Connie@fitathletic.com.

FIT & FAB
IN DOWNTOWN
By Connie Cook | Guest Columnist

Connie Cook “C2”
Fitness Director
Fit Athletic Club

Toughen Up – Join a Boot Camp Workout!

Las Munecas auxiliary of the Elementary Institute
of Science presented the 51st annual Ebony Fashion
Fair on Saturday, April 11. This well-executed show,
chaired by Diane Ritchey-Andrews and held at the
Jacob Center, is the largest touring U.S. fashion show.
The theme this year was “The Runway Report,” and
the show featured what was hip from the best design-
ers in the world.  Some of the couture designers
included Christian Lacroix, Missoni, Kevan Hall and
Issey Miyaki. Jada Collins has been narrating the
show since 2000. She lends her experience as a past
Ebony Fashion Fair model and inspirational speaker
to deliver a knockout commentary. 

The runway highlighted an array of styles. The
trends included men’s wear for women and a warm
palate of reds, oranges and yellows. One of my
favorites was an amber brocade ensemble with sable
cuffs by Kevin Hall. The audience’s favorite was a siz-
zling peek-a-boo tulle gown by Italian designer Sarli.
The men’s fashions were stylish, showing off a trend
of many layers, including vests, angora sweaters and
coats. An incredible addition to the show was the
must-have designer shoes.

During the intermission, Jada asked who in the
audience thought they were looking good to please
stand up. Gilbert Meza stood up, and Jada asked him
to walk the runway. Gilbert was a huge hit with the
audience taking his jacket off, strutting his stuff and
delighting everyone in the crowd. Another local con-
nection was Jim Crawford Productions, who had two
models in the show: Chondra La-Tease Profit and
Deonna Pinkerton. Chondra is a local girl joining this
tour for the second time.  All her family turned out to
support her.

Proceeds go to The Elementary Institute of Science,
San Diego. This enrichment program provides hands-
on experiences in sciences and technology to young
people. For more information, visit eisca.org.

Say Lula soiree

Say Lula Salon presented a hair and fashion show
on Saturday, April 4 at its East Village venue. The
theme was “Say Soiree,” and a soiree it was from
beginning to end, starting with a social hour. Art-
work by Kadfalk of Sweden colored the walls. The
artist, Robin Kadfalk, presented his “Female Icons”
exhibit with such iconic figures as Twiggy, Patti Smith
and Audrey Hepburn.  The paintings looked three-
dimensional because Robin enhanced them with real
scarves or necklaces. Each piece was unique. Tunes
for the evening were provided by DJ Tim Walter
(mixarchitekt.com).

The upbeat runway show was a combination of
hair, make-up and fashion, highlighting the salon’s
artistry. The models sizzled with intricate hairdos,
hand crochet tops provided by Kristine Muirhead,

headband accessories by Grammatica and recycled
leather belts by Chi Stylezs. Kristine Muirhead (Stove
Music) entertained the crowd with her beautiful voice.

This innovative salon reflects a comfortable urban
living room. Owner Lisa Telepman specializes in curly
hair, color and hair extensions. The salon provides
cutting-edge stylists who are always working on new
techniques. For more information on this progressive
salon, call (619) 702-6592.

Soroptimists up, up and away

Soroptimists International of San Diego presented
its 37th annual fashion show and luncheon on Satur-
day, April 4 at the San Diego Marriott Hotel and Mari-
na. The event started off with a social hour and bou-
tique shopping. An array of delightful items, including
clothes, accessories, baubles and gift items, were for
sale.

MC Rory Devine kicked off the afternoon festivities
and presented the Making a Difference for Women
awards. The honors were given to Dr. Viola Frymann

Las Muencas group’s ‘Runway Report,’
largest touring show in U.S., gets an A

PHOTO BY DIANA CAVAGNARO | DOWNTOWN NEWS
Local girl Chondra La-Tease Profit joined “The Runway
Report,” the country’s largest touring fashion show, for the
second time.  

SEE FASHION, Page 18

By

DIANA
CAVAGNARO

mailto:Connie@fitathletic.com
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Rooftop bars are all the
rage and a natural 
evolution for San Diego

A few years ago, rooftop bars
were something of a novelty in San
Diego. Little Italy’s W hotel fran-
chise created Beach; and Stinga-
ree, Hotel Solamar and the Mar-
riott Gaslamp Quarter formed an
open-air network Downtown.
Since then, there’s been a prolifer-
ation, and it’s in full swing at the

Manchester Grand Hyatt San
Diego, the Hard Rock and Ivy
hotels and the posh new Sè San
Diego. 

“Rooftop bars are a natural evo-
lution for this city—they epitomize
the weather we have in San
Diego,” said J Public Relations
senior publicist Lauren Clifford,
whose firm represents Stingaree.

Rachael Giannecchini echoed
that sentiment. “It’s what every-
body wants,” explained the mar-
keting manager for Kin Lounge at
the Manchester Grand Hyatt. “The
climate is so amazing; everyone

would rather be outside than be
stuck inside some big room.”

And “everyone” doesn’t live only
in San Diego. Las Vegas, New York,
Miami, Dublin, London, Mel-
bourne, Madrid, Kuala Lumpur,
Bangkok, Shanghai: The phe-
nomenon hit these cities as early as
1995, a happy consequence
against these population centers’
unparalleled growth.   

Giannecchini said each rooftop
bar has its own personality, label-
ing Kin’s “magical.” Thursdays
there feature live music and arts
presentations—a night of culture.
Fridays and Saturdays are DJ-driv-
en, with go-go dancers and bottle
service. Sundays are pool party
days, when guests can sit by the
pool or opt to get spa treatments
and just unwind.

Kin will host three somewhat
rowdier parties on Memorial Day,
the Fourth of July and Labor Day,
put together by the Downtown-
based Fortune Industries produc-
tion company.

“These parties will be a down-to-
earth good time,” Fortune founder
Jason Herrick said. “We have our
own musical artists from our
record label playing. We’ll throw a
lot of floaties in the pool. It’s a great
daytime party.”

Fortune also produces Friday
night events at Stingaree. The
party theme changes each month,
and in May it’s “Sound Travels.”
Fortune will bring in DJs from
Chicago, Phoenix, San Francisco
and Las Vegas. During the night,
artists will paint on various media;
their works are connected in some
way to the various cities.

Thursday nights at Stingaree
feature “Stairway to Heaven”
rooftop dance parties. Girls dance
on daybeds in a boudoir setting--
the atmosphere gets bumpin’ after
9 p.m. On Friday and Saturday
nights, look for celebrities making
the rounds—including Paris Hilton,
the Black Eyed Peas’ Fergie and
(be still, beating hearts) Brian
Baumgartner (Kevin from TV’s
“The Office”).

The party with a rep for the most
bumping and grinding is called
Intervention, at Hard Rock Hotel.
New management from the Las
Vegas Hard Rock—where the Sun-

day pool party is called “Rehab”—
has taken over in San Diego. Inter-
vention runs from 11 a.m. to 7 p.m.
at the Float rooftop bar. Guest
celebrities, including San Diego
Chargers linebacker Shaun
Phillips, will host parties through-
out the summer. If the crowd
swells to 1,500, as it did when
Intervention kicked off in April,
don’t sweat it. To purchase some
prime, semi-private real estate in
the form of a cabana, just lay down
a cool $3,000 (which also gets you
four bottles of liquor).

BY RON DONOHO | SPECIAL TO DOWNTOWN NEWS

San Diego’s Rooftop Bars: Things are looking up

SEE ROOFTOP, Page 11

The classy Siren Pool & Über Lounge aims to attract a high-end crowd

The Se Hotel's Siren Pool & Über Lounge sits atop the adjancent House of Blues

Bay Breeze Pool Bar
and Lounge Opens

On the waterfront, overlooking
San Diego’s bay sits the city’s
newest pool dining and bar expe-
rience.  Bay Breeze, the serene
outdoor area featuring San
Diego’s largest Saline pool, offers
handcrafted cocktails and a
menu of fresh, coastal inspired
fare right on the picturesque San
Diego Bay.  The relaxing pool
area boasts a big screen TV for
dive-in movies, poolside cabanas
and spa treatments, a large deck
for sunbathing and breathtaking
views.

Each Saturday throughout the
summer starting at 2pm, Bay
Breeze will offer the ‘Saline Sat-
urdays’ event series.  Featuring
the exotic cocktails and first-class
cuisine of the hotel, this event
series is open to the public and
will showcase various elements
of entertainment including fash-
ion and trunk shows, dive-in
movies, the hottest djs, cocktail
mixing competitions and more.

Bay Breeze is located in the
Hilton San Diego Bayfront at 
One Park Boulevard. For more 
information, please visit 
sandiegobayfront.hilton.com
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New to the scene is the Siren
Pool & Über Lounge at Se Hotel.
Set atop the adjacent House of
Blues, the lounge is upscale and
the antithesis of the Intervention
ethos. Thursdays and Saturdays
feature “Cirque-inspired” aerial
shows, said lounge creative direc-
tor Anissa Manfredi. The Sunday
pool scene goes by the name R&R
(rest and recover).

“We want people to come up on
the roof and feel like they are 
stepping away from their lives,”
said Manfredi. “At the pool, it’s like

you’re on vacation with beautiful
people.”

Hotel Solamar also has a pool on
its rooftop bar (recently renamed
LOUNGEsix), but the environment
is decidedly different. Sundays, the
terrace is set up as “The Urban
Playground.” There’s a foosball
game, a Ping Pong table and all
kinds of toys. The half-dozen
cabanas are free—first-come, first
served. Each is set up with a TV
and a Nintendo Wii and equipped
with games like Rock Band and
Guitar Hero. 

Mondays through Fridays from 3
to 5 p.m., pets are welcome for
“Dog Day Afternoons” at LOUNGE-

six. Drink specials and doggie
treats will be doled out.

The Marriott Gaslamp Quarter’s
Altitude Sky Lounge has DJs Fri-
day and Saturday nights, but this is
also a good daytime vantage point
for baseball fans. The rooftop
lounge offers a view directly down
into Petco Park and has five TVs
tuned to Padres games. Altitude is
open every day at 5 p.m. but 
opens earlier on game days.

Martin Jones Westlin contributed to this story.

ROOFTOP
CONTINUED FROM Page 10

The Hard Rock Hotel's newly renamed Float bar gets rocked each Sunday by an "Intervention" afternoon pool party

RIGHT: Altitude at the Gaslamp 
Marriott is a great place to get a
bird's eye view of a Padre’s game.

J Lounge at Hotel Solamar offers Cabanas (complete with your own TV and Wii),
Ping Pong, Foosball, and Rock Band.
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GRAND OPENING
Saturday, April 4th

BRING IN THIS FLYER FOR 
10% OFF YOUR PURCHASE

Market 32 is what happens when a traditional

farmer’s market meets an urban neighborhood

store. Farm fresh produce, flowers, and goods we

grow ourselves or SOURCE DIRECT...which means

big savings for you! Open 7 days a week!!

FRUITS

VEGGIES

BREAD & MUFFINS

FLOWERS
DATES

BUILD A SMOOTHIEFRUIT & ACAI BOWLS

DRIED FRUIT

PHONE: 619.255.7155  FAX: 619.955.8939

EAST VILLAGE corner of 10th & Island

Call In or Fax us your list for fast 
Curbside Pick-Up or Delivery!

NUTS

Bluegrass Brunch & Beer at Urban Solace

The month of May always
reminds me of breakfast. I think
the approaching of Mother’s Day
brings it out, with the thoughts of
breakfast in bed or brunch for my
mom.  The weather is warming,
summer is approaching, and
morning hot spots are packed
with urbanites enjoying breakfast.

So with these thoughts in my
head, I wanted to focus on a
Mother’s Day brunch to remem-
ber. I wanted a brunch that
included a fantastic array of tra-
ditional and local cuisines, a
brunch venue that showcased a
taste of our local climate coupled
with a relaxing atmosphere, and
a brunch with a full selection of
wines and beers that would pair
well with breakfast.  Urban
Solace’s Bluegrass Brunch
instantly pops into mind.

Urban Solace definitely has a
wide selection of brunch items as
well as eclectic beers to pair them
with. Everyone knows the tradi-
tional brunch pairings of the
mimosa and the Bloody Mary, but
did you know that beer is an
arguably better pairing for most
brunch items?  Beer for break-
fast… Don’t knock it until you’ve
tried it!  Additionally, there is a
local bluegrass band playing
every Sunday.  This Sunday, we
were treated to the musical styles
of Virtual Strangers, a local blue-
grass five piece.

This Sunday morning we
arrived just before 10:00am and
there was already a crowd wait-
ing to be let in.  We were led to
the beautiful outdoor patio where
the bluegrass band would be
playing. The space is open, sunny,
spacious, and comfortable. A
stylish oasis set away from every-
day life outside.

I perused the wine and drink
list and while the options were
tempting, I was in the mood for
beer!  The beer list was creative
and offered a nice variety of styles
and regional beers.  Brunch more
than breakfast, offers a wider
palate of flavors for us to play
with when pairing beers. Along
with the traditional entrées fea-
turing eggs, potatoes, bacon,
ham, fruit, and pastry, we can
find more savory dishes and play-
ful flavors at brunch.

Our first dish was the Arugula,
Endive and Radicchio Salad with
feta, grilled avocado, pine nuts,
grapefruit, and garlic vinaigrette.
The vinaigrette offered a subtle
garlic flavor with a more potent
acidic kick.  This salad also pre-
sented with the pleasant earthy
flavors of the arugula and avoca-
do, and the sweet finish of the
grapefruit making for a nice vari-
ety of flavors and textures. We
paired our salad with an Allagash
White Belgian Wheat beer.
Spiced with coriander and Cura-
cao orange peel, Allagash White
perfectly complimented the light
flavors in our salad.  With a spicy
flavor and a refreshing light hop-
piness, this beer marries well
with the light character and acid-
ity of the salad.

Other items that caught our
attention were the much talked
about Sweet Potato French Fries
with Maytag Blue Cheese-Butter-
milk dressing paired with
Ommegang’s Abbey Ale. The fries
are lightly sweet and salted per-
fectly, prepared in an almost Bel-
gian frite style.  The Abbey Ale is
sweet with notes of caramel and
toffee to compliment the sweet
potato.  One of the better pairings
of our morning!

The Portabella Mushroom
Benedict served with a house bis-
cuit, poached fresh eggs, fresh
spinach, and a smoked Ancho

chili hollandaise matched with
Samuel Smith Nut Brown Ale fin-
ished out our day.  This dish was
a melding of earthy and rustic fla-
vors paired with the savory hol-
landaise sauce.  Samuel Smith’s
Nut Brown Ale has a roasted
nutty aroma and flavor that fin-
ishes with a light astringency.
The earthy flavors of the dish
worked in harmony with the
roasted malty flavors of the beer,
and the astringency played well
with the savory sauce.

As we finished out meal we
were happy to be outside listening
to great music and feasting on
well-prepared brunch and beer.
The Urban Solace crew has
spared no detail in creating an
environment where comfort food,
wine, and beer work in harmony
with the urban lifestyle.  Unfortu-
nately I do not have the time or
space to go into the array of cre-
ative dishes on their brunch
menu, nor the fine beers avail-
able to be paired.  You will just
have to come down and find out
for yourself.

Thinking about Mother’s Day
approaching and treating my
mom to not just a great meal, but
also a great experience, I think
bluegrass will definitely be on the
menu!  Cheers!

Urban Solace is located at 3823
30th St, San Diego, CA 92104
urbansolace.net

Tony Clarke and his wife Liz own
Airdale Brewing Company, located
in San Diego. airdalebrewing.com

AROUND THE KEG
By Tony Clarke | Special correspondent

N E T W O R K I N G  M I X E R

YO U ’ R E  I N V I T E D !

Come network and socialize
with downtown’s workers, 

residents, and business owners.

Bring plenty of business cards!

SPONSORED BY

WWW.FITATHLETIC.COM

S P E C I A L S

$5 U-CALL-ITS
FREE WINGS, PIZZA 
AND SALAD BUFFET

(With purchase of one drink)

WHEN: June 9th, 6–9 p.m.
WHERE: Wings Pizza n Things

315 10th Ave (10th &K in front of Petco Park)

DOOR PRIZES FROM LOCAL DOWNTOWN RESTAURANTS & MERCHANTS
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The Month of May has so many
reason’s to celebrate, the weath-
er warms up and everyone starts
to plot and scheme about what
the summer will bring, so many
dear friends have their birthdays,
and most importantly Mother’s
day arrives on the 10th. 

We all go through highs and
lows in our lives, in my house
both have something in common:
bubbles. Be it the greatest day or
a real crappy one, a glass of
something delicious and
sparkling will either quench the
thirst brought on by hard work,
be the perfect garnish to a victo-
rious moment, or a pain numbing
blanket to a crushing low. Dom
Perignon compared Champagne
to drinking the stars, the uplifting
feeling is linked to the bubbles
themselves. (top secret: the alco-
hol is absorbed into the blood
faster because of the bubbles!)

What is Sparkling wine? What
is Champagne? Often I joke that
it is brilliant marketing on par
with Kleenex. Do you ask for
“Tissue” or do you ask for
“Kleenex?” The same thought
may be applied to Champagne
and Sparkling wine. It is the
method used to produce Cham-
pagne that elevated and refined
the style of sparkling wine. This
is the true luster of Champagne,
it is not the world’s first sparkling
wine, that honor belongs to the
British and cider production,

Champagne rather is thought to
be the world’s finest sparkling
wine. In fact true Champagne
may be the most strictly legally
regulated in the world!  That said
why get Mom anything else? 

Champagne is a sparkling
wine, but not all sparkling wine is
champagne. Sparkling wine is
produced in every region of the
world where fine wine is pro-
duced. Champagne is a wine
region North of Paris, composed
of 5 growing areas: Côte de
Blancs, Montagne de Riems, Valle
de la Marne, the Aube and Côte
de Sezanne. The three grapes
are: Chardonnay, Pinot Noir and
Pinot Meunier. Champagnes are
released as Vintage and Non-
Vintage. Vintage is as it sounds,
the wine is made from the grapes
of a single year. Non- vintage is
produced from wines crafted
from many years, at the appro-
priate age these wines, which are
still and razor sharp with very
high levels of acidity, are blended
together and refermented in bot-
tle. These Non vintage or NV
wines often are composed of
dozens of wines! Bollinger, the
legendary Champagne house
produces their Special cuvee bot-
tling from a blend of no less than
50 different wines! Many wine
professionals believe the NV
wines to often be a far superior
wine to the vintage wines. Take a
look at JancisRobinson.com for
more info on Champagne
Method.    

Considering the times we live
in, Champagne may be out of the
budget right now, and who does-
n’t have a Mother whom would

want you to spend money on
practical things, not on her? Look
around for a few other awesome
bubbles: Sparkling Sake is final-
ly becoming more widely avail-
able in America, these sakes
have a touch of sweetness and
mouthwatering flavors of pear
and roasted apple. Morumoto
brewery is my top pick for
sparkling Sake. Cava from Spain
and Prosecco from Italy are great
alternatives and of course sup-
porting local California wines
such as Iron Horse and J Vine-
yards is a great idea. 

Whatever you choose to toast
with enjoy your time with your
Mother, she deserves your praise.
Thank you for putting up with the
crazy kids that became artists,
for encouraging the poor student
to become a successful business
person, for not allowing any kid
to give up. To our mother’s! The
real reason we are the wonderful
people we are!

THECORK BOARD

Mother’s Day: A Reason to Celebrate

By Ted Glennon | Special correspondent

Ted Glennon, is the Wine Director
of oENOlogy, 
a modern wine tasting room at
the Hotel Del Coronado.
www.hoteldel.com
www.enowinerooms.com

535 4th. Ave. GASLAMP
Reservations: 
Ph. 619 238 0048
www.tabulerestaurantbar.com

Cooked Over A Mesquite Flame!

Mexican Eatery & Bar

NOW
OPEN!

San Diego Gaslamp
421 Market Street • San Diego, CA 92101

Ph. (619) 23FUNKY • www.funkygarcias.com

Funky Garcias is Open 
11 am to 2 am Sunday thru Wednesday

11 am to 3 am on thurs thru sat

Happy Hour 3 - 7 Mon thru Friday

San Diego Wine Company, located
at 7080 Miramar Road  has some
killer specials just in time for 
Mother’s Day:

Segura Viudas, Cava Brut Rose,
Spain NV 6.99 Duval Leroy, Brut
Champagne NV 28.95 Charles Ell-
ner Brut Rose, Champagne, France
NV 38.95 Foss Marari, Extra Dry,
Prosecco, Veneto, Italy NV 10.95

http://www.hoteldel.com
http://www.enowinerooms.com
http://www.tabulerestaurantbar.com
http://www.funkygarcias.com
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DOWNTOWN San Diego’s
ONLY 24/7 RESTAURANT

ONLY BRIAN’S 24 HAS

WHATEVER
YOU WANT
WHENEVER
YOU WANT IT

Before Work: 5:00 AM
The Ultimate Pancake Sandwich

Lunch Meeting: 12:00 PM
Super Philly Cheese Steak

Dinner Before the Game: 6:00 PM
Home Style Pot Roast

After the Game:  12:00 AM
Monte Cristo Sandwich

BREAKFAST AVAILABLE 24 HOURS

828 6TH AVE, GASLAMP DISTRICT
619-702-8410

KARA   KEIN
THE

GASLAMP
TUESDAYS & THURSDAYS

9PM–1AM
619.239.9994

HENNESSEY’S TAVERN
708 4TH AVE.

Game Day A Home Run at Latitude Lounge

Latitude Lounge is inviting
guests to step up to the plate for
its new game-day menu.

Located just a short walk away
from PETCO Park at the heart of
the Gaslamp Quarter, Latitude is
the neighborhood bar built for
locals – and named by them too.
The new menu is a celebration of
our hometown team – with high-
lights like "Kobe" beef sliders,
Baja fish tacos, the Boar's Head
turkey club and much more.

Pair these great eats with a
cold beer or one of our signature
cocktails and you've really got a
winner. And don't miss the happi-
est happy hour in San Diego,
weekdays from four to seven.

Latitude's the perfect spot for
pre-game priming – or for post-
game fun that takes your evening
into extra innings. A comfortable
outdoor patio puts you at the cen-
ter of the Gaslamp District, and
our flatscreen TV's mean you'll

never miss a second of baseball
action. 

Find Latitude Lounge at 660 K
Street and make us part of your
starting line-up. Our specialty
menu items start at just $2.  Join
us before or after the game – or
even during the seventh-inning
stretch. We guarantee we'll make
your experience a hit.  660 K
Street, Downtown, 619.916.3334,
www.latitudeloungesd.com

Locals and travellers alike convene for Happy Hour at Latitude Lounge at 660 K Street at the entrance to PETCO Park

Mother's Day Brunch
at the Manchester
Grand Hyatt

Give her time with the whole
family with brunch at Lael's
Restaurant.  Enjoy a decadent
champagne brunch of warm
carved meats, traditional dishes
and contemporary delights, from
creamy soups and fresh salads,
to a complete seafood bar and
freshly made omelets and waf-
fles.  To finish, indulge in an
array of pastries, pies and cakes.
The feast will be complemented
by live music.  For reservations
call 619.232.1234 x4918 or visit
manchestergrand.hyatt.com.

$49 for adults | $45 for seniors
| $9.95 for children 4-12 | chil-
dren 3 and under eat free

*Champagne Brunch is avail-
able every Sunday at Lael's
Restaurant.

http://www.latitudeloungesd.com


$3 PBRs
Before and

During  All

Home Games!

Meet at 
The FleetWood 
before, during, 
and after 
the game

639 j street • 619.702.7700
www.thefleetwood.com

www.myspace.com/thefleetwoodsd

Ballpark has “in and out” 
privileges, take advantage 
of these specials on gameday:

6th inning $2 U Call It
7th inning $3 U Call It
8th inning $4 U Call It
w/ game ticket

across from Petco Park

• $5 Patron and Jaeger shots - Always • Best wings, pizza and salads in Downtown
• $7.50 Lunch Specials include a soft drink! - Try our delicious NEW dishes
• Best patio in Downtown for baseball - In front of Petco Park
• 40 - HD plasma screens with all major sports
• Pool & beer pong tables, darts & interactive games
• 50+ beer labels and deluxe bar  • Killer Happy Hour specials

Visit us at:  Wingssandiego.com

Haven't you heard?

is THE cool place for good fun and great food and drinks
315 10th Ave. (10th & K)  •  619 255 0383

FREE 
Wi-Fi

Bring your 
laptop!

3112 University Ave. North Park
myspace.com/u31sandiego   619-584-4188

MONDAYS: 
Lady Dottie & The Diamonds
TUESDAYS:
Mechanical Bull Riding - Free
WEDNESDAYS: 
Live Music
THURSDAYS: 
80s and 90s Mash Ups
FRIDAYS: 
DJ Gabe Vega - Feel the Noise
SATURDAYS: 
Dance Party Mash Ups
SUNDAYS: 
Tribe of Kings, Reggae Vibes

Happy Hour Specials Monday - Sunday, 5pm - 9pm
$3 Wells, Beers & Calls, $5 Premiums
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http://www.thefleetwood.com
http://www.myspace.com/thefleetwoodsd


Voted “The Best Breakfast” by NBC TV

6:30am–2:30pm • 7 days a week
520 Front Street • Just South of Market, Downtown

619-231-7777
www.richardwalkers.com

$1 Off with this Ad! Expires 07-02-09

GRAND OPENING!

SMALL BITES & BIG GLASSES

WED - SUN 
5PM - 10PM

1927 FOURTH AVE. BANKERS HILL
619.255.2856

POWER LUNCH

TUES -FRI 
11AM - 2PM

EXPERIENCE A TASTE OF MEXICO AT

As
seen on the

“Dinners, Drive-ins 
and Dives”

619-299-0333
Office Catering Available:

619-299-0385
3695 India St. San Diego

Exit 1-5 at Washington Street
www.el-indio.com

Gold Medallion
Winner 2009 
Best Mexican
Casual Dining

California 
Restaurant 
Association

For more information
on the Dining Guide call:

JASON GREGORY
858.270.3103 x116

Richard Walker’s Pancake House
Richard Walker’s Pancake House, an upscale fusion of traditional and
gourmet breakfast favorites, is now open in the Marina District in
downtown San Diego. Serving classic-style griddlecakes, crepes,
omelets and other specialties, this pancake house is certain to be-
come the “premier” breakfast destination for San Diego's residents,
employees and the tourist community! Open 6:30 a.m. to 2:30 p.m. 7
days a week, and if you are unable to stay and enjoy the atmosphere,
take Richard Walker’s with you as we prepare orders to go.

Hot New Winebar: Wet Stone
Chef Christian Gomez has opened an exciting new contemporary
wine bar in Bankers Hill! Located in a Historic 1896 Building at 1927
4th Avenue (between Grape and Fir), Chef Gomez is serving his
POWER LUNCH daily from 11a-2p Tues-Fri and his SMALL BITES &
BIG GLASSES menu from 5p-10p Weds-Sun. Try some of his favorites
such as Macadamia-crusted Ahi with mango and habanero salsa, or
his farmers market greens with fuyu persimmons, pomegranate
seeds, Danish Bleu cheese, carmelized walnuts and a toasted co-
riander seed vinaigrette. Having trouble finding parking? Not at The
Wet Stone. After 7pm there is AMPLE FREE parking directly across
the street in the parking lot.
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Go to: www.sdnews.com/pages/dining for more dining information

Your entire meal!
with this coupon

$5OFF
Coupon must be present at time of purchase.
One cupoun per customer, not valid with any
other offers. Expires 06.04.09

Fresh Chinese
Made to Order

Andiamo Ristorante Italiano & Bar
Chef/Owner, Javier Ugarte's Italian creations are not to be missed!
Join us Daily for 3 Course Sunset Prix Fix Menu  ONLY $16.95
(when seated before 6pm). Happy Hour 7 Days week 4:30-6:30.
Mothers Day Special Italian 3 Course Family Feast only $32 Per
Person! ($15 Children). Call Now 858.277.3501 for reservations
For Menu & Directions. www.andiamo-ristorante.com. 5950 Santo
Road, Tierrasanta. Only 10 minutes from Downtown right off the
52 Freeway. Lunch M-F 11-2. Dinner 7 Days Week starting at 5pm.

Bleu Boheme
Join Bleu Boheme Mothers Day Brunch or Dinner, Sunday May
10th. 3 Course Champagne Mimosa Brunch Only $45 Per Person.
Hours 10-3:30. 4 Course Mothers Day Dinner Only $55 Per Per-
son. Hours 4-9:30. Go to www.bleuboheme.com for Menu and
Reservations or Call 619.255.4167. 4090 Adams Avenue, San
Diego, CA 92116 ~Kensington

http://www.richardwalkers.com
http://www.el-indio.com
http://www.sdnews.com/pages/dining
http://www.andiamo-ristorante.com
http://www.bleuboheme.com
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All Night Happy Hour
3p-CLOSE half off all drinks
(anything from the bar) and ½
off all appetizers

Sunday Brunch
$1 mimosa from 10a-2p

Happy Hour 3pm -7pm
3p-CLOSE half off all drinks
(anything from the bar) and ½
off all appetizers

Happy Hour 3pm -7pm
3p-CLOSE half off all drinks
(anything from the bar) and ½
off all appetizers

Nightly Specials:
10p-close $3 all frozen drinks

Happy Hour 3pm -7pm
3p-CLOSE half off all drinks
(anything from the bar) and ½
off all appetizers

Happy Hour 3pm -7pm
Taco Tuesday:
$2 Tecate
$2 Street Tacos
$2 TJ Dogs 3p-close

GASLAMP

560 4th Avenue619-696-3466
taco619.com

421 Market St.  (619) 23FUNKY
funkygarcias.com

MONDAY SUNDAYSATURDAYFRIDAYTHURSDAYWEDNESDAYTUESDAY

1055 5th Avenue (619) 299-2583
HOB.com

930 Market St. (619) 677-2695
www.bowlevt.com

EAST VILLAGE
Happy Hour: 3pm -7pm
Wells, House Wine, 16oz (Pint) 
Domestic Drafts all only $3.00
Premium Drafts $4.00
22oz drafts $5.50
House Margaritas $4.00

Happy Hour: 3pm -7pm
Wells, House Wine, 16oz (Pint) 
Domestic Drafts all only $3.00
Premium Drafts $4.00
22oz drafts $5.50
House Margaritas $4.00

Happy Hour: 3pm -7pm
Wells, House Wine, 16oz (Pint) 
Domestic Drafts all only $3.00
Premium Drafts $4.00
22oz drafts $5.50
House Margaritas $4.00

Happy Hour: 3pm -7pm
Wells, House Wine, 16oz (Pint) 
Domestic Drafts all only $3.00
Premium Drafts $4.00
22oz drafts $5.50
House Margaritas $4.00

Happy Hour: 3pm -7pm
Wells, House Wine, 16oz (Pint) 
Domestic Drafts all only $3.00
Premium Drafts $4.00
22oz drafts $5.50
House Margaritas $4.00

Late Night Happy Hour:
Friday/Saturday11pm to close.  
Reg. Happy Hour specials PLUS
$5 Red bull Blasters 
(Jager or Svedka Flavored Vodka)
$4 Svedka, Jack & Bacardi cocktails

Late Night Happy Hour:
Friday/Saturday11pm to close.  
Reg. Happy Hour specials PLUS
$5 Red bull Blasters 
(Jager or Svedka Flavored Vodka)
$4 Svedka, Jack & Bacardi cocktails

639 J Street        (619) 702-7700
thefleetwood.com

Nightly Specials:
5-6pm POWER HOUR 
$4 you call its

Nightly Specials:
Karaoke starting at 9pm

Nightly Specials:
DJ Ramsey

Nightly Specials:
DJ Rush

Nightly Specials:
DJ GRoy and other guest DJ’s

Nightly Specials:
Dog happy hour 5-7pm 
(you have all info)

Nightly Specials:
5-6pm POWER HOUR 
$4 you call its

310 10th Ave.   (619) 255-0383
wingssandiego.com

LITTLE ITALY

1471 Kettner Blvd. 619.955.8729
unwinesandiego.com

Happy Hour:
3pm – 7pm

Happy Hour:
3pm – 7pm

Happy Hour:
3pm – 7pm

Happy Hour:
3pm – 7pm

Happy Hour:
3pm – 7pm

Happy Hour:
3pm – 7pm

Happy Hour:
3pm – 7pm

Happy Hour:
4:00 PM - 7:00 PM  
$2.00 Drafts 
$3.00 Wells and Wines 
$4.00 Martinis 
$4.95 Appetizers

Happy Hour:
4:00 PM - 7:00 PM  
$2.00 Drafts 
$3.00 Wells and Wines 
$4.00 Martinis 
$4.95 Appetizers

Happy Hour:
4:00 PM - 7:00 PM  
$2.00 Drafts 
$3.00 Wells and Wines 
$4.00 Martinis 
$4.95 Appetizers

Happy Hour:
4:00 PM - 7:00 PM  
$2.00 Drafts 
$3.00 Wells and Wines 
$4.00 Martinis 
$4.95 Appetizers

Happy Hour:
4:00 PM - 7:00 PM  
$2.00 Drafts 
$3.00 Wells and Wines 
$4.00 Martinis 
$4.95 Appetizers

Happy Hour:
4:00 PM - 7:00 PM  
$2.00 Drafts 
$3.00 Wells and Wines 
$4.00 Martinis 
$4.95 Appetizers

Happy Hour:
4:00 PM - 7:00 PM  
$2.00 Drafts 
$3.00 Wells and Wines 
$4.00 Martinis 
$4.95 Appetizers

Daily Specials:
5 wine tastings for $15    
Select wines 
$5 per glass ALL DAY     
½ off sandwich when you 
purchase 1 glass of wine.

Daily Specials:
5 wine tastings for $15    
Select wines 
$5 per glass ALL DAY     
½ off sandwich when you 
purchase 1 glass of wine.

Daily Specials:
5 wine tastings for $15    
Select wines 
$5 per glass ALL DAY     
½ off sandwich when you 
purchase 1 glass of wine.

Daily Specials:
5 wine tastings for $15    
Select wines 
$5 per glass ALL DAY     
½ off sandwich when you 
purchase 1 glass of wine.

Daily Specials:
5 wine tastings for $15    
Select wines 
$5 per glass ALL DAY     
½ off sandwich when you 
purchase 1 glass of wine.

Daily Specials:
5 wine tastings for $15    
Select wines 
$5 per glass ALL DAY     
½ off sandwich when you 
purchase 1 glass of wine.

Daily Specials:
5 wine tastings for $15    
Select wines 
$5 per glass ALL DAY     
½ off sandwich when you 
purchase 1 glass of wine.

Happy Hour 3pm - 7pm:
$2 off beer & wine 
$3 off pitchers $3 wells
All Day $5 Patron / Jaeger
shots. Lunch Special: 11am-
2pm $7.50 wraps, burgers, 
sandwiches.

Happy Hour 3pm - 7pm:
$2 off beer & wine 
$3 off pitchers $3 wells
All Day $5 Patron / Jaeger
shots. Lunch Special: 11am-
2pm $7.50 wraps, burgers,
sandwiches.

Happy Hour 3pm - 7pm:
$2 off beer & wine 
$3 off pitchers $3 wells
All Day $5 Patron / Jaeger
shots. Lunch Special: 11am-
2pm $7.50 wraps, burgers,
sandwiches.

Happy Hour 3pm - 7pm:
$2 off beer & wine 
$3 off pitchers $3 wells
All Day $5 Patron / Jaeger shots
Lunch Special: 11am-2pm
$7.50 wraps, burgers, sandwiches
Tuesdays: 8 – close: $5 U-Call-It

Happy Hour 3pm - 7pm:
$2 off beer & wine 
$3 off pitchers $3 wells
All Day $5 Patron / Jaeger shots
Lunch Special: 11am-2pm
$7.50 wraps, burgers, sandwiches
Wed: 50¢ wings (dine-in only) 

Happy Hour 3pm - 7pm:
$2 off beer & wine 
$3 off pitchers $3 wells
All Day $5 Patron / Jaeger shots
Lunch Special: 11am-2pm
$7.50 wraps, burgers, sandwiches
Thursdays: 8 – close: $5 U-Call-It

Before any Padre Games:
$10 bud /B-light pitchers  $3 select bottles

During/After 
any Padre Games:

$5 U-Call-Its
2 for 1: bud light bottles    
2 for 1: select appetizers

Now Open! Watch for exciting happy hour specials coming soon!

http://www.bowlevt.com


(founder and director, Osteopathic Center for Children
and Families), Kim Gibbens (director, San Diego Cen-
ter for the Blind and Vision Impaired), Tracy Jarman
(fire chief, San Diego Fire-Rescue Department), Kim
Morgan (executive director, YMCA Youth and Family
Services), Rev. Canon Mary Moreno-Richardson (coor-
dinator, Hispanic Ministries and director, Guadalupe
Art Program), Shannon Thompson (founder and
director, Shakti Rising) and Joan Wyllie (founder and
director, Nine Girls Ask). Rory took an honorary
award for her 10 years of service as MC.

The theme for the afternoon was “Up, Up & Away,”
and the fashion show soared to a level of nonstop
entertainment. Macy’s provided the stylish fashions.
The models came in all sizes, showing off very wear-
able styles. One segment included VIP models such as
Joe Bauer, Margo Schwab and Susie Spanos, lending
additional excitement to the show. Gretchen Produc-
tions spearheaded this fun-filled runway show.

The proceeds for the afternoon benefit the non-
profit local soroptimists organization (“soroptimist” is
Latin for “best for women”). The group is making a
difference in the lives of women and girls in San
Diego. For more information, contact Jennifer Keller
at (619) 461-6574.

For your information…
Thursday, May 14, Birch North Park Theatre

 presents “Fashion Hits a High Note.” For information,
call (619) 239-8836.

Friday, May 15, Golden Scissors Awards and
 Fashion Show at the Town and Country Convention
Center. For information, call Andrea at (619) 388-
2206.

Thursday May 21, San Diego Symphony’s Sym-
phonic Style Event, starting at 6 p.m. at Neiman-
 Marcus, Fashion Valley. H. Stern jewelry and Natura
Bisse skin care partner to present fabulous jewelry,
beauty and fashions. Contact: LenaEvans@aol.com.

Saturday May 30, San Diego’s It Fashion Show-
Liquid Runway, starting at 6 p.m. at the Hard Rock
Hotel, 207 Fifth Ave., presented by The Art Institute
of California. For reservations, contact ailiquid
 runway.com.

Diana Cavagnaro is a nationally recognized hat
designer and milliner. Diana has been operating a
fashion business for 27 years, the last 17 years in
Downtown San Diego’s historic Gaslamp Quarter. She
has been teaching in the fashion department at San
Diego Mesa College for 17 years. Diana is an active
member of the Gaslamp Quarter Association, the
American Sewing Guild, the San Diego Costume
Council and the Fashion Group International.
www.aheadproductions.com. 

FASHION
CONTINUED FROM Page 8

“Large affairs are not performed
by muscle, speed, nimbleness, but
by reflection, character, judgment.
In age, these qualities are not
diminished but augmented.”

— Julius Cicero (106–43 BC)
at age 62

If we don’t want wrinkles and
grey hair, we’ll have to die young.
As this is not something worth
considering, let us examine the
alternative: aging. Not only aging
as anyone who is born begins to
age but going past our midcentu-
ry into the second half of our
lives. And it is truly a second half
since as a population we are
tending to live longer and longer.
There are about 80,000 people

living in the United States today
over 100 years old.

Until very recently, I thought of
myself as middle-aged. That was
until I realized that it is my chil-
dren who are middle-aged. I have
just hit 82, and I mean “hit,” for it
was with a bang and a shudder
that I plunged into my ninth
decade.

I have begun to notice that for-
merly flat surfaces like the street
leading to our home have sud-
denly become small hills, that
news papers are reducing the size
of their print on a yearly basis
and that everyone around me has
started to mumble.

And those aren’t the worst
changes we face. Yes, we are for-
getting everything! From the
name of our best friend the
moment we have to introduce her
to the phone number we were
dialing two seconds ago.

We think we have Alzheimer’s
every time we misplace our keys,
wallet or the piece of paper upon

which was written our list of
things to remember.

I don’t remember my parents
worrying about this loss of mem-
ory as much as all my friends and
I do. Think of how much more is
stored in our brains than a gen-
eration ago. We are overloaded
with information, much of it not
pertinent to our daily lives. I
know that I am more interested
in and more knowledgeable
about a host of significant as well
as insignificant facts.

I remember how I didn’t have a
key to our house, as the front
door was never locked. It didn’t
need to be. No one had a security
system, and we left the keys in
our cars when we did errands. 

On a visit to New York when I
was 18, I walked at night in Cen-
tral Park holding hands with a
boyfriend — it was safe. Later, as
a social worker, I worked in
Harlem doing home studies for
foster care. I went alone, and it
never occurred to me to be

afraid.
So the world has become less

safe, but on the other hand, the
world is offering us more oppor-
tunities than it did to our moth-
ers.

Bewildered as we may be by
the overload of information, we
can take advantage of it.

Some of the more fascinating
recent research has been on
brain function. What has been
discovered is that our brains can
keep growing until the day we
die, if we keep them active and
challenged. We can grow neurons
and new synapses every time we
do something that requires a dif-
ficult mental effort, like learning
a new language. 

We need to become mentors,
advisors and confidants to the
younger generation; we need to
be available to the members of
our communities who could use a
helping hand, a friendly sugges-
tion, an intelligent perspective.

Studies have shown that volun-

teering only one or two hours a
week improves our immune
response and increases longevity.
Being part of our own communi-
ties as a functional member ful-
fills our basic genetic predisposi-
tion to belong to a group.

Having friends you care for and
who care for you is as important
for mental health as food and
exercise is important for physical
health.

So go out where you can inter-
act with people, meet for a cup of
coffee, invite someone to share
takeout with you if you don’t like
to cook, walk with someone, go to
a movie, do something together
with others, and you will be not
only enriched but healthier and
live longer. You will have PMZ:
post-menopausal zest. If you’re
there for others, they will be
there for you. But you start!

Sandra Simmons’ monthly “Life
in the City” column will return in
June.
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–We also do airbrush tanning

7600 Fay Avenue
La Jolla, CA 92037

(858) 587-8825

Check our website 
for current specials!

sandiegohairextensions.com

San Diego's Finest Hair Extensions - Located in downtown La Jolla

NO GLUE 
NO WAX

NO BRAIDS 

Get Golden Brown in 15 minutes!

Need ideas for
living green? 

Check out these 
Call TODAY to promote your 
EARTH-FRIENDLY Business!

(858) 270-3103 ext. 140

Solar Electric Systems!
Watch Your Meter Spin Backwards!

Current Incentives Have Cut The Price
of Solar Electric Systems by 50%

TO SCHEDULE A SOLAR SITE EVALUATION FOR YOUR HOME
CALL 858-740-6646

www.mileselectricnsd.com

You Call-We Haul! No Job Too Small!

619-933-4346
10% Senior Discount

www. i luv junk .com
Evictions, cleanouts, 
construction debris, 
appliance removal

tree trimming, ect.

We Recycle Everything We Can!

Ahh, the mysteries (and the joys) of PMZ (post-menopausal zest)
By

NATASHA
JOSEFOWITZ

PHOTOS BY DIANA CAVAGNARO | DOWNTOWN NEWS
Say Lula Salon held a soiree as a nod
to its cutting-edge techniques.

This model was a central figure in a
show that impacts women’s lives.

DOING IT BETTER

mailto:LenaEvans@aol.com
http://www.aheadproductions.com
http://www.mileselectricnsd.com
http://www.iluvjunk.com


San Diego Pet Supply
(619) 263-2211

www.sandiegopetsupply.com
Store Hours: Monday–Saturday : 9am–7pm and

10am–4pm on Sunday.
Located at the corner of 15th and Market street

in San Diego's East Village.

WWW.SANDIEGOPETSUPPLY.COM is now offer-
ing free  delivery on any size purchase anywhere in
downtown. Our low cost vaccine clinic will be held on
saturday 14th of March.Stop on in and check out our
1/2 off recession buster sale.we stock over 4500 prod-
ucts and more arriving daily.We are located in the East
Village of downtown at 1490 Island Avenue.Thanks for
your continued support.Oldest mom and pop shop
around just ask the locals.

PETS
a n d  t h e

CITY

Grooming, Dogwash & Pet Supplies

$5 OFF
with purchase of $25
or more of Dog Food

545 Park Blvd. East Village • 619-269-0201 www.citydogsd.com

Expires 6/3/09

Special to Downtown
With its recently renovated windows and surrounding patio, the

Fleetwood's open-air atmosphere has made it a Downtown favorite.
Sit back, relax and enjoy a refreshing cocktail with your pup at The
Fleetwood's Dog Happy Hour from 5 to 7 p.m. every Wednesday on
the patio, featuring 1/2 price wine bottles and a special dog treat
menu. All dogs allowed!!! The Fleetwood is located at 639 J Street.
For more information please call 619-702-7700.

Dog Happy Hour at The Fleetwood 
on Wednesday Nights

Napoleon (bottom) and Gaston (top) can usually
be spotted in the windowfront of bulthaup 

San Diego 777 J Street

Photo submitted by Aleka Kim

P E T  P H O T O  O F  T H E  M O N T H

Submit your pet’s photo to: jason@sdnews.com
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http://www.sandiegopetsupply.com
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The really public art

3¢ COPIES
SHOP OPEN MONDAY THRU FRIDAY 12:30 to 5:00 PM

3200 ADAMS AVE. STE. 103
SAN DIEGO, CA 92116

Ph. (619) 282-6252
Fax (619) 521-0117

copyserv@att.net

From one original only, please
100 min. on 8 1/2 x 11” white paper

Sales, Service & Supplies
Same Day Response

Digital/Analog • Reliable

Color
Copies 

.29¢ 
and Up

Park in Rear Next to Laundromat

Tasting Room

Open Daily: 
11am–5pm

2000 Main St. 
Julian, CA

(Stonewall Stories)

760-765-2023
witchcreekwinery.com

MENGHINI
WINERY
Julian’s First

Producing Winery
Est. 1982

OPEN DAILY
1150 Julian 

Orchards Drive
(2 miles north of Julian on Farmers Rd.)

760-765-2072
menghiniwinery.com

MENGHINI WINERY
Located three miles north of downtown Julian, CA, is nestled

in the foothills of Volcan Mountain. Surrounded by apple
orchards and a six-acre vineyard, the winery produces approx-
imately 4,000 cases of wine annually. We take pride in our
friendly atmosphere and premium varietal wines.  See website
for winery events. Daily tastings includes souvenir glass, request
a guided tour, open Mon–Fri 10am–4pm, Sat–Sun 10am–5pm,
1150 Julian Orchards Drive, Julian, CA, 760-765-2072,
 menghiniwinery.com

WITCH CREEK WINERY
Founded 1993, Witch Creek Winery, Carlsbad, CA. Winery is

named for Witch Creek which runs near a vineyard east of
Ramona.  A cat — a witch’s closest companion — is used on
Witch Creek labels. The winery focuses on handcrafted wines it
typifies as rich, full-bodied and well-balanced. Witch Creek
wines available only through tasting rooms and the Cellar Club.
Our second tasting room is in the  mountains of historic and pic-
turesque Julian, CA. Open daily 11am–5pm, 2000 Main St.,
760-765-2023, witchcreekwinery.com 

TASTING ROOMS of JULIAN, CA

Those afraid of prize-winning Irish playwright Martin McDonagh (b. 1970), take heart
and get you to the theater. A kinder, gentler and more overtly funny McDonagh is cur-
rently displayed in the form of “The Cripple of Inishmaan,” produced by Ion Theatre at
the Lyceum Space through May 10.

At its former venue, Ion presented one of McDonagh’s darker works, “The Pillow-
man,” last season. Other McDonagh plays produced locally include “The Beauty Queen
of Leenane” at San Diego Rep and “A Skull in Connemara” at the former 6th@Penn. The
playwright is also known for his film work, notably “In Bruges,” for which he received
an Academy Award nomination.

The characters’ brutal honesty in “Inishmaan,” set in 1934 on a small island off the
coast of Ireland, is tinged with darkness. There is indeed one black-hearted character,
but the honesty is what distinguishes this work and makes its characters so funny and
delightful. For instance, there is mystery surrounding the family of “Cripple Billy Claven
(Jason Connors), an orphan who’s been raised by his “aunties,” Kate (Dana Hooley) and
Eileen (D’Ann Paton), who aren’t really his aunties. The town newsmonger, Johnny-
pateenmike (Walter Ritter), spreads gossip as well as news that tends to be inaccurate.
He is hated by many but is made welcome nonetheless and rewarded to boot. His the-
atrical and pompous recap of news items occurs several times during the play, adding
much hilarity due to the aunties’ reactions. At home, Johnnypateenmike tries to hasten
the death of his Mammy (Trina Kaplan) by giving her all the drink she wants.

Billy adores a village lass, Helen (Morgan Trant), who in turn is courted by the widow-
er Babbybobby (Rich Carillo), a seaman who provides the only transportation to the
neighboring island, Inishmore, where a Hollywood film crew is just completing a docu-
mentary. Billy lies to gain passage along with Helen and her brother Bartley (Morgan
Hollingsworth). He meets a producer who offers him a trip to Hollywood to make a
screen test. It just so happens they are looking for an Irish cripple.

Act II recounts what happens in both worlds, Hollywood and Inishmaan, as far apart
culturally as they are geographically. We are presented numerous versions of the truth

and are grateful for the richness
of these characters.

Under producing artistic direc-
tor Glenn Paris’ assured direc-
tion, all the actors do excellent
work; Paris seems to have tem-
pered their usual individual ten-
dencies and created a believable
world. Most impressively, Carillo
is a multi-dimensional character
when he could have been all
black villain. The others are
magnificent, with one exception.
Young Morgan Hollingsworth
has a way to go, but in such
company and with work on his
diction he may improve during the
run of the show. 

The production design is
remarkable, consisting of a
turntable that revolves quickly to present the aunties’ dry goods store/living room, John-
nypateenmike’s home, the seashore and Hollywood. Executive artistic director Claudio
Raygoza and Matt Scott designed the set; Raygoza, the lighting design/video; Jennifer
Brawn Gittings, the costumes; and Matt Lescault-Wood the sound. A word must be said
for Anne-Charlotte Harvey’s dramaturgy and for Matt Curley’s “deck management,”
whatever that is. This is a savory trip to the auld sod at a bargain price.

“The Cripple of Inishmaan” continues at 8 p.m. tonight and Friday, 4 and 8 p.m. Sat-
urday and 2 and 7 p.m. Sunday at the Lyceum Space, 79 Horton Plaza, downtown. For
tickets ($20-$24, with discounts for seniors, students and military) and information, visit
iontheatre.com or sdrep.com or call (619) 544-1000.

BY CHARLENE BALDRIDGE | DOWNTOWN NEWS

COURTESY PHOTO
Babbybobby (Rich Carillo, left) and “Cripple Billy” Claven
(Jason Connors) trade misgivings about their forthcoming
trip on the water in “The Cripple of Inishmaan.”

Ion serves us a savory slice of the auld sod 

Indoor art is an insidious phenomenon--especially here in San Diego, where the Downtown urban
lifestyle literally defines itself by the art on the walls of one’s spiffy condo. That’s what’s so cool about
Mission Federal ArtWalk, the 25th of which was held April 25 and 26 in scenic Little Italy. More than 400
artists, specializing in fine art, music and crafts, catered to over 100,000 people as they sought the--uh-
-picture-perfect addition to their homes, like the very nice lady on the left. And there’s more where that
came from. ArtWalk by the Bay happens in September, the second such event to spawn from the biggest
signature arts fair the city’s ever known.  PHOTO BY PAUL HANSEN  | DOWNTOWN NEWS

mailto:copyserv@att.net
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As a service to the leisure community and its insatiable desire
for center-city entertainment, San Diego Downtown News pre-
sents the single handiest directory in the history of the universe.
By no means is it comprehensive – many venues present differ-
ent types of fare at a given time (the Balboa Theatre, for exam-
ple, is the home of the classical Mainly Mozart group, yet it’s also
a major site for ballet and the like). Other than that, knock your-
self out. All area codes are 619 unless otherwise indicated.

General information

City Park and Recreation Department, 202 C St., 525-8213,
sandiego.gov

Gaslamp Quarter Association, 614 Fifth Ave., 233-5227,
gaslamp.org

Greater San Diego Chamber of Commerce, 402 W. Broadway,
Ste. 1000, 544-1300, sdchamber.org

San Diego Convention and Visitors Bureau, 2215 India St.,
232-3101, sandiego.org

Miscellany

Maritime Museum of San Diego, restoration/operation of his-
toric vessels, 1492 N. Harbor Dr., 234-9152, sdmaritime.com

San Diego Zoo, 4,000 animals, panda research station, 2920
Zoo Dr., 231-1515, sandiegozoo.org

William Heath Davis House, oldest still-standing Downtown
structure, 410 Island Ave., 233-5227, gaslamp.org 

Film

Gaslamp 15 Pacific Theatres, 701 Fifth Ave., 232-0400,
pacifictheatres.com

United Artists Horton Plaza 14, 475 Horton Plaza, 234-4661,
cinematreasures.org

Music

Anthology, jazz, rock, 1337 India St., 595-0300, antholo-
gysd.com

The Casbah, rock, 2501 Kettner Blvd., 232-4355, casbahmu-
sic.com

Copley Symphony Hall, classical, 750 B St., 235-0804,
sandiegosymphony.com

Croce’s Restaurant & Jazz Bar, 802 Fifth Ave., 232-4355,

croces.com
Dizzy’s, jazz, Second Avenue at J Street, (858) 270-7467,

dizzyssandiego.com
The Field, Irish, 544 Fifth Ave., 232-9840, thefield.com 
Hard Rock Café, rock, 801 Fourth Ave., 615-7625,

hardrock.com
House of Blues, rock, blues, jazz, 1055 Fifth Ave., 299-2583,

hob.com

Performing Arts

Balboa Park, home to several venues, including the Old Globe
Theatre, between Park Boulevard and State Route 163 above
Bankers Hill, 239-0512  

The Balboa Theatre, home of Mainly Mozart, 868 Fourth
Ave., 570-1100, sandiegotheatres.org

The Civic Theatre, Broadway-style programming, 1100 Third
Ave., 570-1100, broadwaysd.com 

The Lyceum, San Diego Repertory Theatre and other troupes,
79 Horton Plaza, 544-1000, sdrep.org

The Old Globe Theatre, plays, 1363 Old Globe Way, Balboa
Park, 23-GLOBE, oldglobe.org

The Spreckels Theatre, home of City Ballet of San Diego, 121
E. Broadway, 235-9500, spreckels.net

Sushi, a Center for the Urban Arts, dance, plays, visual, 390
11th Ave., 235-8466, sushiart.org

The Tenth Avenue Theatre, plays, dance, 930 Tenth Ave., visit
website of target performing group

The Theatre, Inc., Greek and other classic plays, 899 C St.,
216-3016, thetheatreinc.com

Visual arts

Balboa Park, largest concentration of museums in the Unit-
ed States (15) including the San Diego Museum of Art (see
below), between Park Boulevard and State Route 163 above
Bankers Hill, 239-0512  

The Museum of Contemporary Art San Diego, permanent
and rotating exhibits, 1100 and 1001 Kettner Blvd., (858) 454-
3541, mcasd.org/downtown

The New Children’s Museum, children’s venue and play-
ground, 200 W. Island Ave., 233-8792, thinkplaycreate.org

The San Diego Museum of Art, several permanent and rotat-
ing exhibits year-round, 1450 El Prado, Balboa Park, 232-7931,
sdmart.org

Where to look for stuff to do

COURTESY PHOTO
Things get even more striking than this at City Ballet of San Diego’s “Myths &
Magic,” a program centering on the little girl for whom the town of Ramona is
named. The entry plays May 8-10 at the Spreckels Theatre, 121 E. Broadway. For
further information, call (619) 235-9500 or see spreckels.net. 

8,000 lbs. of crawfish: Come hungry
The peeps over at Spanish

Landing Park are hosting the
eighth annual Gator by the Bay, a
zydeco, blues and food festival to
beat all. And rest assured, they’re
not kidding: That 8,000 pounds
of crawfish thing is for real, as
are the more than 25 bands on
five stages. A host of children’s
activities, dance lessons, Cajun
cooking demonstrations, a Mardi
Gras masked ball and a drawing
for two Southwest Airlines tickets
are on tap, and the down-home
music is guaranteed to set the
laziest feet tappin’. Come see
how life’s done in the Southeast
on May 8-10 at various Harbor
Island locations, For information,
call (619) 234-8612 or please do
visit sandiegofestival.com.

Down-home not your thing?
Maybe you’ll settle for something
up in the air. For that, you’ll want
to try the Red Bull Air races, back
here for the second straight year
on May 9-10. Fifteen pilots will
slalom their ways over a pylon-

marked obstacle course at the
north and south peninsulas of
Embarcadero Marina Park near
Seaport Village. For the first time,
the qualifying race will also be a     

SEE CALENDAR, Page 23

675 6th Avenue 
Between G & Market Streets
619-544-9400
Mon-Fri 8am-8pm, 
Sat 8am-6pm, Sun 9am-5pm

the helpful neighbor!
now open in your neighborhood!

5$ off*
your next purchase
of $15 or more.

Hurry in, offer ends May 31, 2009!
Excludes gift cards. Must present this ad to receive this offer.

Cashier Instructions:
Scan “$5.00 COUPON” barcode in the body of the 
transaction or key in the number beneath the barcode.

build a new greenhouse 
to serve more veterans. 

(Veterans Sustainable Agriculture Training)

Sunday, May 17 | 1 pm-6pm
World Beat Center

2100 Park Blvd | San Diego
Suggested donation $100 per person

Our discount for veterans and a guest is 50%

Sponsored by contACT ARTS Organization= a 501(c)3 nonprofit
100% of proceeds will be donated to Archi's Acres VSAT to build a new greenhouse!
Supported by Veterans Educational Training Services (V.E.T.S) & World Beach Center

Join us to help 
Archi's Acres VSAT

Music • Dance • Art• Dinner • Drinks • Silent Auction
RSVP online at www.archiesacres.com/events or call

800.933.5234

Laser Hair Removal at Vasseur Day Spa
Imagine never having to shave your legs or underarms

again, to be self conscious about facial hair, or to have
razor burn on your bikini l ine. And for the guys, finally
getting r id of your back and shoulder hair. These are
just a few of the many benefits of laser hair removal.
Just about any part of your body can be treated and in
just minutes!

So many of us spend time removing unwanted hair.
Whether it is shaving, cutting, or waxing, these are only
temporary solutions to the problem. Some spend money
on products that also leave temporary results. However,
hair removal techniques provide a way to save time and
help people gain the appearance they desire. Laser hair
removal provides a quick, virtually painless solution.

Laser hair removal is a procedure is much shorter than
electrolysis. Lasers target hair follicles and eliminate or
significantly impede hair from growing back. This is a
quick, virtually painless procedure, and the patients are
able to return to their normal activities soon after treat-
ment.

Call today for your appointment Vasseur Day Spa 619-
236-9095.  www.vsskin.com

PAID ADVERTORIAL

http://www.vsskin.com
http://www.archiesacres.com/events
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Reliever Bell won Padres fans over and lost 25 pounds in the process
Padres relief specialist Heath Bell discussed his skills at an afternoon Hall of Champi-

ons luncheon in Balboa Park Tuesday, May 5, and then produced winning results that
night at Petco Park. He’s ably filling the void of the team’s closing legend, Trevor Hoff-
man, traded to the Milwaukee Brewers. The adjustment from a setup bull-penner to
closer has resulted in nine straight saves.

Unfortunately, a recent Padres six-game losing streak made the 31-year-old, 6–3
righthander a marginal figure who could file for unemployment. 

But Edgar Gonzales scored the winning run on a Brian Giles hit for Bell’s 2–1 victory
over Colorado in 10 innings. Trevor Hoffman’s old gong at Petco is silent, but the fans
can certainly say they have a Bell ringer.

At the luncheon, he shared the dais with utility infielder Gonzales and Jeff Idelson,
president of the National Baseball Hall of Fame. He told the audience he’d be willing to
pitch more than one inning to help the team. That evening, he got his wish when man-
ager Bud Black sent him out for a two-inning assignment. He fanned four and gave up

a single on 29 pitches.
He discussed how he felt as the new closer.
“I knew I had to win the fans over, and I was confident I could do it,” he said. “I just

figured I was in another minor-league game, because that’s where I had saved a lot of
games. Just go out and get three outs. 

“The door was wide open, and those fans went nuts. I said, ‘Wow, is this what Trevor
experienced?’ 

“I told them if you want me to go out there in the eighth inning, I’m ready. Let [pitch-
er Cla] Meredith or somebody else be the closer. I know the money is in being a closer,
but I don’t care about that,” he added, alluding to the $6 million annual salary Hoffman
commands with the Brewers.

“On the road, I can go out and pitch two innings…I have no problem with that. Any-
thing to help the team win. Winning solves everything.”

As it did that night.
Bell gave Greg Maddux, a future Hall of Famer and ex-Padre, credit in advising him

how to take bad outings. 
“‘Don’t hold it in…let it out,’ he told me. ‘Don’t hurt yourself, but toss some towels,

kick a trash can or something. If you made a mistake, you made a mistake. Get your
frustration out. Next day, you’ll be out there.’”

Bell was asked about any main battles with batters at the plate. He recalled pitching
against Cincinnati’s Ken Griffey, Jr. 

“He fouled off nine or 10 pitches in the ninth inning of one game, but a base runner
was thrown out to end the inning,” he said. “So I faced him again in the 10th. I threw
10 more pitches before he hit a home run to win the game. I haven’t really had a battle
like that since.”

He remembered facing Dodger powerhitter Manny Ramirez, who shattered his bat
on one of his fastballs before striking out. So happens a childhood friend works for the
company that furnishes Ramirez’s bats.

“My friend was upset with me, but San Diego was happy,” he added.
Bell brought laughter when he discussed a new training method: a video game con-

sole. He credits a Nintendo Wii game for helping him lose 25 pounds (he tips the scales
at 240). 

He wasn't a highly touted prospect, being selected by the Tampa Bay Rays in the 69th
round of the 1997 amateur draft. He didn't sign, but he caught on with the Mets as an
undrafted free agent the following year. 

When he was traded to the Padres in 2006, he was considered a respectable middle
reliever with a plus fastball, a decent change-up and a solid curve-slider combo. 

In 2007, he posted a 6–4 record in 81 appearances, 93.2 innings pitched, a 2.02 ERA,
two saves and 102 strike-outs. 

He said the bullpen is always aware of what’s going on in the game even though he’s
watching from a distance, like the fans in the outfield seats.

“When they call us, we know the situation,” he said. “I keep mentally strong by pitch-
ing before the game in the bullpen.” 

He calls Chris Young the leader in the bullpen. “CY’s smarter than the rest of us,” he
said of the Princeton graduate.

And at 6–10, he’s much bigger.

BY JOHNNY MCDONALD | SPECIAL TO DOWNTOWN NEWS

PHOTO BY PAUL GALLEGOS  | DOWNTOWN NEWS
And he fields his position, too: San Diego reliever Heath Bell slides into first base to beat out an
opposing runner’s bunt as utilityman Edgar Gonzales looks on.  
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For those who can’t hear the music...
Leigh Ann Pagnozzi is president

of Precise Media, a San Diego bou-
tique advertising and public rela-
tions agency. The thing is that that’s
just about where the similarity with
mainstream business practices
ends. Oh, sure, Pagnozzi’s firm has
scored a few serious restaurant and
bar clients in the paltry five weeks
it’s been in North Park, and there’s
every indication Pagnozzi will be
bringing the celebrity angle into her
company, catering to the public
relations needs of various entertain-
ment heavyweights in the region.

But that last part is only apropos.
Pagnozzi is also a self-described
game-show host, running her firm
with a zest, panache and driven-
ness not often seen around these
parts. Hear that bell wafting from
the window of her 30th Street
office? Somebody just knocked a
sales pitch out of the park. And the
booming voice from the same
locale? Pagnozzi’s nutsoid col-
leagues are at it again, sizzing into
a microphone at a routine staff
meeting. 

The beauty of all this is that it
actually works. Pagnozzi’s methods
are designed to bring out the best in
each other’s creativity, and the tra-
ditional business model be damned.

“Precise is a fast-paced, high-
energy but casual environment,”
Pagnozzi, 35, explained. “I don’t
want people coming in here in a
suit every day. I’ve worked in L.A.
and New York, and coming from
two cities like that, where it’s stuffy
and it’s stressful and everybody’s in
suits all day long and it’s all about
office politics, I’m trying to set up

the opposite here. We’re friends.
We laugh together. We work hard
together. 

“And we’re building a brand that
I think is gonna be very special and
very unique.”

Precise Media sells ad space in
various publications, on billboards
and at kiosks; Pagnozzi consults on
potential clients’ media plans, scru-
tinizing those ideas for fresh adver-
tising angles, “basically helping
people get a facelift.” She’s in the
right place, too. North Park has its
relatively newfound qualities as a
dining district, and accordingly,
Pagnozzi’s secured relationships
with the area’s Alexander’s restau-
rant, Mosaic wine bar and Redwing
Bar & Grill, which one patron says
is “even fun sober.”

But these days, it’s all about
branding — the special niche that
assures a client’s advertising suc-
cess. And while other firms rely on
outside influences in refinement of
that brand, Pagnozzi — whose goal
is to “grow San Diego” — thinks the
formula for success lies deep with-
in. 

“The bottom line,” Pagnozzi
explained, “is that I’m a really fun-
spirited person. I’ve had a lot of life
experience. Here I am, starting a
PR agency in North Park, which is
like the East Village in New York. I
just want to work hard and have a
family, like I’m training here, and
have people want to come to work. 

“People out here are very laid-
back. They don’t talk. They sell
slow, not fast, not hard, not aggres-
sive. They’re just the total opposite
of what my organization is. When
everyone looks at me and they go
‘God, she’s just crazy; she’s nuts,’

that’s like, it’s a good thing. Crazy is
good.

“Know what I mean?”
I do. I’ve been an editor in New

York’s torrid legal industry, and I
spent 17 years in Seattle watching
that city grow from virtual nothing-
ness to the Microsoft-driven power-
house it is today. Both environments
relied on refinements of their own
sales traditions for growth, which is
why I way far prefer Pagnozzi’s
approach. Success may be mea-
sured in lots of ways, but its authen-
tic value lies in its originality and its
shelf-life as far out of the box as
possible. Those who can’t hear the
music, as the brilliant saying goes,
think the dancer must be mad.

Precise Media is located at 4494
30th St., Suite A. The number is
(619) 756-7264.

BY MARTIN JONES WESTLIN | DOWNTOWN NEWS

PHOTO BY JENNIFER MELONE | DOWNTOWN NEWS
This isn’t just any bell, y’know. It’s the central item in the sales environment
at Precise Media, a boutique North Park advertising firm. It’s rung every
time a sale is made, and lately, it’s been getting a workout. Oh, yeah--almost
forgot. Precise president Leigh Ann Pagnozzi is holding it. And you’d best lis-
ten to what she says about business models and creativity and New York and
L.A. and San Diego and office politics and stuffy guys in suits. The East
Coast’s loss, apparently--nay, insistently--is our gain. 

heat for one championship point awarded to the
pilot with the best time. Everybody goes to this
(some 140,000 attended last year), so it behooves
you to check redbullairrace.com before firming
up your plans.

And if down-home and up in the air don’t suit
you, how about a place halfway between? The
Museum of Photographic Arts is holding a benefit
wine-tasting on Saturday, May 9, featuring a col-
lection of the finest 100-point fare available (the
highest standard rating used to be 90 points,
before wine made such incredible inroads with
the general public). As if that weren’t enough, a
wine auction and sale will be held May 30 (certain-
ly not all that long to wait) at MoPA, located at
1649 El Prado in Balboa Park. The number is
(619) 238-7559.

The aftermath of a loved one’s death can bring
out many things — and that’s what playwright
Arthur Miller explores in “The Price,” now in pre-
views and opening May 14 at The Old Globe The-
atre. Two brothers call up good times and bad as
they go through their late father’s goods. The Old
Globe is at 1363 Old Globe Way in Balboa Park. For
more, see oldglobe.org or call (619) 23-GLOBE.

Orphans of the Storm is a collection of friends
that share an interest in street-style visuals. No
schmoozing with the gallery system here — just
things like rocks, candles, blankets, sound and the
odd painting or two to keep you on your toes. And
where else would they be mounting an exhibition
but at cutting-edge Sushi, a Center for the Urban
Arts. Sushi is at 390 11th Ave. in the East Village.
Call (619) 235-8466 or visit sushiart.org.  

CALENDAR
CONTINUED FROM Page 21



Independently owned and operated of Prudential Real Estate Affiliates, Inc.
Equal Housing Opportunity.

Open 7 Days a Week, 8am to 7pm
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Search entire Southern California’s
Multiple Listing Services

for over 100,000+ listed properties
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Before you put your home on the market
call for a FREE Marketing Package

Downtown · “Meridian”Downtown · “Renaissance”

#1 Agents for homes

SOLD every year

in San Diego County

since 1992!

Downtown · “Marina Park”
One of the Marina District’s originals, this popular mid-rise
community boasts dual pool, a staffed lobby, and lovely,
mature landscaping. This expansive 2-bedroom, 2-bath
 residence in a quiet location includes granite kitchen and a
real, working fireplace! Dual secured parking spaces and a
multitude of guest parking! 
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5029  

It’s only a buyer’s market if you BUY!
When it’s over, where will YOU be living?

Nothing compares—approximately 40 staff members ensure the ultimate in
luxury living in an urban  environment! This unique residence in the
 premium  southwest corner of the community features 180-degree water
views, an open floor plan designed for entertaining and easy living, and 
top-quality finishes throughout!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5499

Downtown · “Pinnacle”
New on the market, this great northwest corner residence
boasts approximately 300 square feet of private terrace
space, gleaming stone surfaces in the kitchen and
 bathrooms, and active city views! Pinnacle Museum Tower
enjoys a priviliged location in the heart of the Marina
District!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5509

Hillcrest · “Coral Tree Plaza”
Boasting incredible, 180-degree views to the
west, south and east, this elegant penthouse
 features a wrap-around balcony taking in the
views, a remodeled interior, and a lifestyle like
none other! Over 2,300 square feet of luxury!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5169

Downtown · “Watermark”
Enjoy top-floor luxury living in this elegant, 1,800
square-foot beauty in landmark mid-rise community in the
heart of the Marina District! Designed by the original
architect, this sunny southwest corner residence has been
upgraded to the max & enjoys a spacious terrace, lovely
views, and dual side-by-side parking spaces!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5419

Downtown · “The Grande”
You'll enjoy a pleasant view of the entry courtyard and to
the bay from this end-unit residence in one of Downtown’s
most sought-after luxury high-rises! Priced under most
others of this floor plan, it represents a REAL value!   
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5449

Downtown · “The Legend”
Ideally situated at the entrance to Petco Park, this
 fabulously-upgraded residence owned by a stone-mason
overlooks the playing field as well as the Park at the Park!
Offered fully-furnished so don’t delay! 
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5079

Downtown · “The Grande”
Priced under all others in the community with this
 desirable, 1,944-square-foot floor plan, this  elegant, 
2-bedroom + den, 2-bath boasts stunning views from its
southwest corner locale! You’ll love the walnut flooring
throughout, upgraded kitchen granite, dual  balconies and
parking spaces, and upgraded lighting!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5099

Downtown · “Pinnacle”
You’ll love the exciting lifestyle at one of the Marina
District’s most sought-after, luxury high-rise communities!
This beauty boasts a prime Northwest corner location, dual
balconies, custom lighting and paint, luxurious marble
flooring, granite and stainless kitchen with gleaming
Snaidero cabinetry, and dual parking!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5179

Downtown · “La Vita”
Sold for $540,000!
It’s seller’s loss on this highly-upgraded
 southwest corner locale in one of Little Italy’s
most desirable luxury high-rise communities.
Dual balconies and parking spaces plus a
dead-on bay view make this a stunning
 opportunity!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5239

Bankers Hill · “Century Plaza Towers”
Enjoy almost 1,500 square feet of upgrades in the area’s
landmark luxury high-rise hear Balboa Park! Featuring
dual parking spaces and brand new Plantation shutters
throughout, this pristine residence also includes a full-size
laundry room, lovely views from its northeast corner
 location, and a private terrace!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5149

Downtown · “Watermark”
This listing in one of the Marina District’s
–landmark, luxury communities presents an
opportunity to live in a classy, newly-renovated
building just steps from Pantoja Park and a
short walk from Seaport Village! Freshly painted
with new carpeting this residence boasts a
 private terrace, gleaming hardwood floors, and
elegant crown molding!  
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5329

Downtown · “Pinnacle”
The lowest-price two-bedroom in the develop-
ment, this pristine residence overlooking the
scenic pool features gleaming marble and gran-
ite surfaces, lustrous Snaidero kitchen cabinetry,
dual parking + storage, and an oversize private
terrace! Enjoy the highest quality common
 amenities, which ensure a lifestyle to be envied!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5409 

Boasting one of the best water views in the Marina District, this 20th-floor
penthouse-level residence features over 2,000 square feet! Original owner
recrafted the interior by creating an open living space and a gourmet kitchen
to die for! Four balconies and dual side-by-side parking, too!  
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5469

SALE

PENDIN
G

Downtown · “TREO”
This unique and pristine street-level town home is perfect
for pet owners who don’t want elevators and long hallways
to access the street! Gleaming hardwood floors throughout,
secured parking and storatge, and a warming fireplace! 
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5319

Downtown · “Renaissance”
Boasting a premium north-facing location away from the
usual train/trolley urban sounds, this expansive two-level
town home is brand new on the market and truly priced to
sell! You’ll enjoy gleaming hardwood floors and dual
side-by-side parking spaces!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5459

Downtown · “Icon”
Enjoy life in this ‘hip’, almost-new loft near
Petco Park in one of the area’s most desirable
communities! Offered fully-furnished, it’s ideal
for the first-time buyer or second-home owner
who is looking for a pristine,  upgraded and
“turnkey” residence!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5219

Downtown · “Marina Park”
This top-floor cutie has been upgraded with rich hardwood
floors, custom paint-tones, and a pristinely-
presented interior! Perched in a quiet location in a low-
density, beautifully manicured community with HOA fees
under $500!
For full details in a recorded message,

call 1-800-709-1995, Ext. 5299

Downtown · “Harbor Club”
You’ll love this perfect pied a terre in the Marina District’s
premier, resort-style, luxury high-rise community! The
 residence boasts panoramic southeast corner views to the
Coronado Bridge, Bay, and Petco Park. An elegant granite
kitchen & an oversize view terrace. Enjoy!
For details in a recorded message,  

call 800-709-1995, Ext. 5269

Downtown · “Segal Live/Work Rowhome”
Truly one-of-a-kind, this award-winning masterpiece offers
the ultimate in urban living! Ideally located on the edge of
the Marina District, the remodeled residence includes
approximately 2,300 square feet of “hip” architecture &
 finishes PLUS a separate, 700-square-foot work loft/ granny-
flat, or entertainer’s mecca, complete with home-theater &
wet-bar. A “must see”! For full details in a recorded message, 

call 1-800-709-1995, Ext. 5479

Downtown · “Electra” Penthouse
It doesn’t get much better than this and definitely doesn’t
get any higher in the stratosphere! Featuring the premium
northwest corner of the top-floor of the highest residential
building downtown, this amazing property has it all!
Did we mention the view?
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5429

SALE

PENDIN
G

Downtown · “Breeza”
Brand new construction, choose from the ideal “starter”
one-bedroom to the premier, southwest corner, 3-bedroom,
2-bath residence with stunning water and bayfront views!
The heart of the community is its center  courtyard,
 complete with a pool and spa, scenic patios and lush,
 tropical landscaping!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5069

Downtown · “Gaslamp City Square”
This spacious studio loft on the terrace level
 features one of the few private patios in the
development, a shiny granite kitchen, and a
price below market as part of a lender SHORT
SALE! Walk to everything downtown from this
prime Gaslamp Quarter locale!
For full details in a recorded message, 

call 1-800-709-1995, Ext. 5379 

SOLD

http://www.sellsandiego.com
http://www.sellsandiego.com
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The power of the press
Blog, Che Underground, inspires
a major reunion at The Casbah 

Even after 25 years, UCSD’s Che Café is
one of the area’s most important music
venues. The all-ages venue has been a
hotbed of activity since its inception in the
early 1980s, giving hundreds of local per-
formers a home over the decades. In Febru-
ary of last year, Noise 292 frontman Matthew
Rothenberg, one of the original musicians
involved with the club, started a blog called
The Che Underground to celebrate the
venue’s indie musician scene. Barely a year
later, the blog has inspired what promises to
be one of the important gigs of the year.

On Friday and Saturday, May 29 and 30,
Downtown’s The Casbah will be the site of
the Che Underground’s Reunion Event,
called Games for May. Friday will feature a
pair of reuniting groups, The Answers and
Everybody Violet, as well as a special perfor-
mance from The Gay Dennys, featuring for-
mer members of The Tell-Tale Hearts and
The Crawdaddys. 

Saturday offers sets from four more reunit-
ed bands — Noise 292, The Wallflowers, Hair
Theatre and The Mirrors. “The blog was

inspired by a lot of frustrating Google search-
es,” said Rothenberg. “I've been working on
Web content for more than a decade, so I
know that these days, history belongs to the
searchable,” he continued. “If your story isn't
online, did you ever exist? And this wonder-
ful moment of early ’80s San Diego music
history — a moment that did so much to
shape my friends and me — had disappeared
almost without a digital trace.” 

Rothenberg soon started comparing notes
with some of the scene veterans he’d stayed
in touch with over the years. “We started
filling in the blanks and sharing memories,
MP3s, flyers, photos and other digitized ver-
sions of our old, low-tech creations,” he said.
The blog started as a private space to bring
these things together, “but once we lit the
candle, it grew rapidly in scope and audi-
ence.” According to Rothenberg, the blog
has approximately 40 regular contributors,
with more than 7,000 individual visitors each
month. He cited an additional benefit to
memorializing previous musical exploits.
“One of my first posts was asking for the
whereabouts of a list of long-lost friends,” he
said. “We've checked off every one of those
blanks and made some amazing new con-
nections along the way.” It’s a testament to
this blog community’s bond that these
reunion shows are happening.

SEE CHE CAFE, Page B7

Do opera singers fly at L.A.’s
Dorothy Chandler Pavilion? Not
ordinarily, and not quite, unless
you’re a Valkyrie — but a lone bal-
let dancer did sail across director
Darko Tresnjak’s sky last month in
Los Angeles Opera’s production of
Walter Braunfels’ “Die Vogel (The
Birds),” based on Aristophanes’
comedy from 414 BCE.

There. A magical moment
spoiled.

The production of the 1920 work

was part of L.A. Opera’s Recovered
Voices Project, which presents the
works of composers suppressed
during the Nazi era. And Tresnjak,
resident artistic director at San
Diego’s Old Globe Theatre, sports
some legendary classical work in
this connection. Last year, he
directed two short operas, “The
Broken Jug” and “The Dwarf,” for
the Recovered Voices program.

This summer in San Diego, Tres-
njak will stage Edmond Rostand’s
“Cyrano de Bergerac” and William
Shakespeare’s “Coriolanus” as part

of the Globe Shakespeare Festival.
“Cyrano” opens June 13; “Cori-
olanus,” June 20.

Those familiar with Tresnjak’s
work know of his humor and his
special gifts for spectacle. They
also know of his collaborator, cos-
tume designer Linda Cho, for her
Old Globe work. She is responsible
for the array of gorgeous costumes
in “The Birds,” and she returns to
the Globe this summer to create
more venturesome works of art.

L.A. Opera’s “The Birds” is
where wit and genius met. Thanks

to Tresnjak’s concept and Cho’s
complementary design, Wrens,
Ravens, Thrushes, Swallows and
Tits didn’t have customary feathers
but were garbed in flowing,
diaphanous attire that gives the
illusion of flight and feathers. The
Nightingale (marvelous coloratura
soprano Desiree Rancantore)
looked for all the world like Liz
Taylor in “Antony and Cleopatra.”

Braunfels provided luscious
romantic music for this magical
opera, written in a style influenced
by Richard Strauss and Richard

Wagner. Something so spectacular,
melodic and amusing could have
become a staple of the repertoire
but for the rise of the Third Reich,
which declared such works deca-
dent.

But the Reich has come and
gone — and Tresnjak displayed his
talent at an extremely early age
and without those otherwise loom-
ing political constraints. The
Zemun, Yugoslavia native once told
American Theatre magazine he

Flying to L.A.: There’s more to Tresnjak than meets the local eye and ear
BY CHARLENE BALDRIDGE | DOWNTOWN NEWS

SEE DARKO, Page B2

Modern Mother’s Day isn’t exactly
what its central figure had in mind

The National Retail Federation
says Americans spend more than
$10 billion on Mother’s Day gifts
and treats every year, adding that
the outlook for 2009 (Sunday, May
10, to be exact) is about the same.
That figure is dwarfed, to say the
least, by the $210 billion we fork
over during the winter holidays.

Still, the “billion” is the daunting
part — lay Mom’s bucks end to
end, and they’d stretch about 40
times around the world, or to the
moon and back. 

And to the moon again.
That’s exactly the problem. To

hear the day’s founder tell it, 14
cents spent in Ma’s honor is 14
cents too many. The late Anna
Jarvis pretty much pooped her

own party in later life — such was
her disgust over the commercial-
ization of the event. “I wanted it to
be a day of sentiment, not profit,”
she once lamented, calling the
profiteers “termites” and dedicat-
ing the last 30 of her 84 years to
sabotaging the honor she helped
create. Indeed, she and her sister

SEE ANNA, Page B2

BY MARTIN JONES WESTLIN | DOWNTOWN NEWS

COURTESY PHOTO
Everybody Violet frontwoman Kristi Maddocks regrets her indie group’s failure to try L.A. as a per-
manent home for their music. Meanwhile, she looks forward to seeing some of San Diego’s old faces
at Games for May, the Che Underground Reunion Event, on May 29 and 30.

COURTESY IMAGE
This rendering of the set from L.A. Opera’s recent ‘The Birds’ illustrates Darko
Tresnjak’s eye for symmetry and depth. There’s more where that came from, as
Tresnjak will direct ‘Cyrano de Bergerac’ and ‘Coriolanus’ at this year’s Summer
Shakespeare Festival at The Old Globe Theatre. 

By

BART
MENDOZA
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Luigi • Gino • Pietro • Fillipo • Lou • Marco

Carmela • Stefano • Gaetano • Vinny  
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Isabella • Pasquale • Sonny • Giuseppe  

Enzo • Nunzio• Tomasso • Anthony 

Niccolo • Maria • Sofia • Carlo 

find them at:

Gelato  •  Espresso  •  Panini

1704 India St. 619.234.6767Free WiFi

went whole-hog into his inaugural
“show” at age 7 during the 1972
Munich Olympics.

“I got all the kids on the street
together,” he said, “and we orga-
nized opening and closing cere-
monies and medal ceremonies and
all kinds of games. We even lit a
torch and put it on top of my
grandmother’s house, which she
wasn’t very happy with. That was
my first production, and it was on
a grand scale.”

Those are the kinds of stories
that have marked Tresnjak’s
career. Their meaning, he said, is
writ large amid today’s wave of
informational hardware.  

“Today, we live in the age of
Internet and computers and televi-
sion and video,” he told the maga-
zine, “but when I was a kid in

Yugoslavia, there were books,
Yugoslav television — nothing that
I wanted to watch. And then there
was storytelling, my mother’s sto-
ries of the second world war. I
think I come from a family of sto-
rytellers. Spinning a good yarn —
that’s how I grew up.”  

And those good yarns needn’t be
perfectly constructed. Tresnjak
affectionately refers to flawed plays
as “bruised beauties” — works that
show great potential even as they
sport their inadequacies. He may
or may not regard “The Birds” as
such a piece. If he does, he’d done
a masterful job at mitigating the
difficulties. Following the April 11
performance, a violinist in the ele-
vator declared that he so enjoyed
playing the music he’d be sorry to
see the production end.

So were we all. 

Martin Jones Westlin contribut-
ed to this story. 

DARKO
CONTINUED FROM Page B1

COURTESY PHOTO
Anna Jarvis may have been well-meaning, but she feared that the country’s
Mother’s Day merchants were anything but.

Elsinore spent the family inheri-
tance on their failed campaign —
billions of dollars later, Mother’s
Day is the third most profitable day
of the year, trailing only the winter
holidays and Valentine’s Day in
total haul.

It all started innocently enough
in 1907, two years after the death
of Jarvis’ mother (also named
Anna). The younger woman, a
native of Taylor County, W.Va., saw
to it that her Mom’s last wish —
the establishment of a day to honor
all the nation’s mothers, living and
dead, as the givers of life and com-
fort — was first marked at a mod-
est church service, during which
she passed out a white carnation to
each of the 500 mothers in atten-
dance. On May 10, 1908, St.
Andrew’s Episcopal Church in
Grafton, W.Va. held a service feting
Grafton’s moms.

That year, influential Philadel-
phia businessman John Wanamak-
er joined Anna’s efforts in creating
a national campaign. Soon after, a
bill proposing the establishment of
Mother’s Day made it as far as the
U.S. Senate floor.

The legislators failed to pass the
measure — but by 1909, 46 states
informally observed Mother’s Day,
and the bill’s reintroduction was
only a matter of time. In 1914, on
the heels of Anna’s furious cam-

paign efforts, President Wilson
signed a joint resolution marking a
national observance every second
Sunday in May (Anna’s mother
died on that day in 1905).

The younger Jarvis’ patience
and tenacity had been roundly
rewarded — but familiarity would
soon breed contempt. Simple good
wishes took deleterious wing, land-
ing on printed cards, inside candy
boxes and at overhyped restau-
rants. Even the otherwise pious
Wanamaker, who by now had
spearheaded the big Wanamaker
department store chain (and would
eventually become U.S. post -
master general), eagerly profited
from the sale of Mother’s Day
goods, just as he would over the
year’s other major holidays.

In 1923, Jarvis unsuccessfully
sued New York Gov. Al Smith to
stop a Mother’s Day fundraiser;
years later, she vigorously cam-
paigned against the issuance of a
Mother’s Day postage stamp and
was arrested for disturbing the
peace during a Mother’s Day flow-
er sale. Even as the years brought
surges in revenue, Jarvis’ anti-
 holiday rhetoric grew to fever
pitch.

“A printed card,” Jarvis said,
“means nothing except that you’re
too lazy to write to the woman who
has done more for you than any-
one in the world. And candy! You
take a box to mother and then eat
most of it yourself. A pretty senti-
ment.”

Ironically, and unknown to
Jarvis, the Florists Exchange — a
major player in the Mother’s Day
flower trade — picked up Jarvis’
nursing home tab. Blind, broke
and childless, Jarvis died in 1948,
rife with the discouragement she’d
experienced amid the perceived
ruination of her dream. Perhaps
it’s just as well. Today, Mother’s
Day is celebrated in 40 countries,
presumably with the same com-
mercial zeal reflected in those bil-
lions of American dollars.

As for me, I think Anna overstat-
ed her case. Flowers, after all, are
an indispensable part of the
human experience and a stable
ecosystem; their exchange is pre-
sumably a gesture of love and
respect, which makes them an
especially appropriate Mother’s
Day tribute. And yes, you and I are
as guilty as the next guy of dipping
into that candy box — but c’mon.
It’s the thought that counts, and it’s
a cinch Mom offered you the good-
ies of which you eagerly help
relieve her every second Sunday
in May.

But Jarvis’ distaste is also under-
standable. There’s a gluttony about
such commercial success, and it
doesn’t constrain itself to Mother’s
Day, Christmas or any single day of
the year. 

Jarvis learned this lesson the
hard way — and she died amid the
belief that she’d inadvertently
placed a sacred trust in a nationful
of the wrong hands.

ANNA
CONTINUED FROM Page B1

More than 300 people waded through soup-kitch-
enesque lines at La Jolla Methodist Church the past
two years, donating $20 each toward Third Avenue
Charitable Organization (TACO). But donors received
more than soup kitchen fare. Each chose a unique
handcrafted pottery bowl, filling it with morsels from
gourmet restaurants, from Bernini’s to Whole Foods.

This year, Empty Bowls for TACO, which got its
start Downtown, returns Saturday, May 9 from 11
a.m. to 1 p.m. at La Jolla Methodist Church, featur-
ing more than 25 potters and about 15 area restau-
rants donating food and pottery toward the event.

“A few really select artisan pieces will be offered for
the silent auction, really unique pottery,” publicity

chair Melanie Novak said. “And because it’s really
close to Mother’s Day, you can pick up something
unique and beautiful for your mom.”

Local potter Lynn Render partnered with the non-
profit TACO, which began feeding homeless and
working poor residents more than 30 years ago at
Third Avenue and Ash Street. From there, TACO vol-
unteers began feeding locals twice weekly – which
sparked the group’s holistic philosophy regarding
tackling issues surrounding poverty, Novak said.

“We even have this year a very extensive program
to help people who are homeless but terminally ill. It’s
called Going Home,” Novak said.

La Jolla United Methodist Church is at 6063 La
Jolla Blvd., La Jolla. For more information, visit
www.tacosd.org or call (619) 235-9445.

BY ALYSSA RAMOS | DOWNTOWN NEWS

Empty Bowls: LJ takes up where D’town left off

Film on Iranian women’s
fate slated at MCASD

The Museum of Contemporary
Art San Diego (MCASD) will host
the San Diego premiere of cele-
brated Iranian-American visual
artist/filmmaker Shirin Neshat’s
first feature-length film, “Women
Without Men.” Set in Tehran in
1953, Neshat’s screen adaptation
of exiled Iranian writer Shahrnush
Parsipur’s realist novel of the same
name chronicles the experiences
of five women when Iran’s demo-
cratically elected government was
overthrown by the CIA-supported
shah, Mohammed Reza Pahlavi.

The New York-based Neshat’s
award-winning short films have
screened at numerous internation-
al exhibitions and film festivals,
including the 2003 Sundance Film
Festival.

http://www.tacosd.org


Stimulus 
Package Update
By Tom Chambers, 
Special to Downtown News

Here are a few highlights of he
Housing and Economic Recovery
act of 2009.  With a stimulus pack-
age of $787 billion to spend, the
government is taking aim at help-
ing troubled homeowners and
stimulating the real estate market.

The Home Buyer Tax Credit- An
$8000 tax credit is available to
first-time home buyers who pur-
chase after january 1, 2009 and
before December 1, 2009. This
credit does not have to be repaid,
and is taken as a deduction at
income tax time. New FHA Loan
Amounts, Fannie Mae and Fred-
die Mac Loan Limits- Conforming
and FHA new existing loan limits
have been raised to $729,750 in
most areas of Southern California.
Relief for Homeowners- An esti-

mated one-third of homeowners
are "underwater" in their mort-
gages, according to the Pew
Research Center for the People &
the Press. The stimulus includes a
loan modification program to slow
the rate of foreclosures and help
troubled borrowers get their loans
reset by their current lenders.
Loan servicer will receive $1000
per loan for eligible loans as long
as the borrowers remain current
on the new modified schedule.
Banks are also receiving incentives
for allowing borrowers to sell short
(less than their current mortgages
are worth) and for taking deeds in
lieu of foreclosure.  

All of these incentives are
designed to keep homeowners in
their homes. The programs are not
for speculators, investors or own-
ers of vacation properties or sec-
ond homes.  California buyers are
benefiting from unprecedented
price reductions, which are fuel-
ing a gain in the number of sales.
A report by MDA Dataquick show
California housing sales in january
2009 are up 53.9% to 29,458 over
the dismal 19,145 sales in january
2008.  Affordability is high. The
median home price is now approx-
imately $224,000. In January 2008
the median home value was
$383,000.  Home buyers are now
faced with the buyers trifecta: low
housing prices, high inventories,
and historic low interest rates. 

R E A L  E S TAT E

DOWNTOWN REAL ESTATE CONSULTANTS, INC
PROFESSIONAL REAL ESTATE SALES AND PROPERTY MANAGEMENT SERVICES

GREG BERNAVE 619-696-9935

Downtown Sales, Rentals, and Property Management

Downtown Real Estate Consultants, Inc.
1501 India Street Suite 104, San Diego CA 92101

I’ve been in real estate sales 

and management since 1992 and 

specialize in the Downtown area 

exclusively with over 140 properties

under my management.

As your area specialist, I spend a good deal of my time keeping
an eye on what is happening in the Downtown community. This
allows me greater efficiency when it comes to keeping you
informed, as well as helping you with all our real estate needs.
In addition, I own rental properties in the area myself so I can
identify with the concerns of other owners.  It pays to work with
someone who is familiar dealing with management companies,
homeowners associations, CC&R’s, condo bylaws, and other
particulars related to condominiums.

WWW.DOWNTOWNCONSULTANTS.COM

Ken Garry
(619) 204-3973

kengarry@sbcglobal.net

3 New Homes in Mission Beach,
$20K Credit for Closing Costs

750 Yarmouth Ct.820 Queenstown Ct.

814 Queenstown Ct.
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Point Loma’s pleasant
homes and gardens

Residents were given an inside peek at some of
the most beautiful landscapes and homes on
the Peninsula during the Point Loma Garden
Walk on April 25. Proceeds from the event went
to benefit Rady Children’s Hospital and its cran-
iofacial services. Top and below, a 1929 Span-
ish-style home on Alhambra Street had plenty
of greening beauty to attract garden lovers.
Left, the “Cliff House” on Guizot Street is a
multi-tiered Mediterranean-style home with
plenty of its own charm and glamour.
PHOTOS BY PAUL HANSEN

mailto:kengarry@sbcglobal.net


There has been a lot of talk
about whether or not San
Diego’s real estate market

is improving. Buyers and sellers
alike are keeping a close eye on
pricing and sales volume in their
area to weed through the specu-
lation and find the answers.  

The real estate market can be
analyzed simply by reporting
monthly statistics, including
median price, the average days
on the market and the total sales
volume for each ZIP code. The
San Diego Association of REAL-
TORS® (SDAR) analyzes these
numbers monthly and uses the
local trends to shape predictions
for the market as a whole.  This
month, SDAR pulled statistics for
Point Loma, Ocean Beach and
Old Town, and the results are
telling.  

While the countywide numbers
can still be considered a bit
ambiguous, the numbers in these
three areas are clearly pointing to

positive trending and an improve-
ment in the local real estate mar-
ket. All three of these communi-
ties had a higher median price in
March of 2009 than in March of
2008, and in the current econo-
my that pattern is not the norm.
These communities are, in fact,
those out of only ten ZIP codes
that saw an increase. 

Out of the ten communities
with a raise in median price for
March, there are only six with a
higher year-to-date median price
for 2009 than the same period in
2008. Point Loma was one such
exceptional ZIP code. It’s safe to
say that while the increase in
median price is not the trend for
the entire county, Point Loma is
seeing an exception. 

The number of sold listings in
these three communities was in
contradiction to countywide
trending.  While most San Diego
ZIP codes have been experiencing
a high number of sold listings,
Point Loma, Ocean Beach and
Old Town were only in the single
digits for the month of March.
Point Loma had the most sold
listings last month with six homes
sold. This was in comparison to
only four sold listings in Old Town
and Ocean Beach. Throughout
the county, the average number
of sold listings per ZIP code was
16, with the highest number
being 73 listings in Encanto. 

These communities’ year-to-date
sold listings reflect a similar trend,
with Point Loma selling only 22
listings and Ocean Beach and Old
Town selling 15 and 11, respec-

tively. In comparison, there are
areas in the county that have sold
as many as 200 properties to date.  

It is likely that the smaller
number of sold listings is a reflec-
tion of the higher median prices
that are found in these three
areas.  Also, many sales occur-
ring now are for first-time home
buyers, while Point Loma, Ocean
Beach and Old Town are tradi-
tionally more “move up” neigh-
borhoods.  Point Loma currently
has the 7th-highest median price
in the county. With a year-to-date
median price of $778,500, Point
Loma’s median is higher than the
median price of 91 other commu-
nities and is more than double
the countywide median, which is
$325,000. 

Ocean Beach and Old Town’s
year-to-date median numbers
decreased 21.4 percent and 10.3
percent, respectively, but their
median prices for March remain
competitive and still considerably
higher than the countywide num-
ber.  Ocean Beach’s median price
in March landed at $640,000 and
Old Town’s at $515,000. 

Overall, when you evaluate the
real estate market in these three
communities, the outcome looks
promising. It appears that higher-
priced homes are still selling at a
competitive rate.  Median price is
trending upward from the previ-
ous month, further emphasizing
that now is a perfect time to buy.
If you are looking to sell or buy in
these communities, make sure
you have knowledgeable experts
on your side. You’ll want to work

with a lender who can help you
with your loan program options,
and a REALTOR® who has access
to the best resources and can
make the most out of your trans-
action in today’s market. 

— Erik Weichelt is the 2009 president
of the San Diego Association of REAL-
TORS®. SDAR serves as a resource for
information on the local real estate
market, providing monthly statistics
and analysis to the general public.
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R E A L  E S TAT E
OB/Pt.Loma defy real estate market trend for the better
GUEST COLUMN

By ERIK WEICHELT, San Diego
Association of Realtors

THE LAST
ESCROW
STANDING?

With all the downsizing, consolidating, regulatory terminations,
and bankruptcies happening to escrow and title companies in San
Diego, we haven’t changed a bit. In fact we are growing.  We are still
here and are as eager as ever to take care of you. Give us a try and
see that our stability will translate into your peace of mind.

619.717.2035
www.cfescrow.com

BUYERS RETURN TO POINT LOMA!

Three Pt. Loma  Village
Townhomes SOLD!

Ocean Beach Hilltop
View 4BR/2BA $789K

Yacht Club View 1BR
Reduced to $370K

With bargain prices and lowest interest rates, there has never been a better time to buy.
I have over 25 years of successful transaction experience in the coastal San Diego area.

Allow me to help you find your next home. PAUL YANCEY, BROKER

619-222-9463
www.pointproperties.com • 2907 Shelter Island Dr., #218

Stacey and the
Stimulus Package
Acoustic Swing Jazz with Soul

May 9 at Upstart Crow

Stacey Murray 619-792-2835
Paul Yancey 619-665-1745
Rob Myers 619-998-0705
Paul Hormick 619-297-2957

www.staceyandthestimuluspackage.com

VIE
W

3 SOLD

NEW LISTING

American Security Mortgage
A Division of U.S. Mortgage Bankers Corp.

619-533-7900
John Olbrich

Lowest Mortgage Interest Rates at Near Wholesale

Find out why my team and I have been published as one of the top 200
mortgage brokers in the Nation—offering the very best interest rates

with friendly, personalized service

CA DRE License #01144118

http://www.cfescrow.com
http://www.pointproperties.com
http://www.staceyandthestimuluspackage.com


Downtown San Diego is one of San Diego's most complex and dynamic markets. New projects are constantly in development,
and thus changing the make-up of each district and the entire zip code. 92101 has experienced exponential growth over the last
decade, a renaissance, and there is more to come.  The redevelopment of the embarcadero, downtown parking program, Bal-
boa theatre, affordable housing program, harbor drive pedestrian bridge and many more projects are scheduled, finished, or
in production.  Now more than ever, if you are thinking of buying, selling, or investing in Downtown Real estate, you need to
consult a Realtor. Each realtor below is a top producer and has extensive knowledge on 92101 and specializes in their district. 

Photo courtesy of BrentHaywood.com

Phil Gorman
Eileen Tansey

Keller Williams Realty
(619) 555-5555

PhilandElleen.com

Craig Wells
Prudential CA Realty

858-472-2530
CA92101.com

Anna Marie Barnard
Sand & Sea Capital

619-504-7123
sandandseacapital.com

Raye Scott
Francine Finn

Prudential CA
(858) 229-54245

scottfinnhomes.com

92101 Urban Living
(619) 677-2435

92101urbanliving.com
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CF Escrow
(619) 717-2035
cfescrow.com

Richard Woods
Woods Real Estate Services

(619) 347-9866
woodsrealestateservices.com

Greg Bernave
Downtown Real Estate

Consultants, Inc
( 619) 696-9935

Stephen Wells
Tenant Representation
CB Richard Ellis, Inc.

(858) 822-9140
cbre.com
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SPRING & SUMMER

FUN CAMPS
Inexpensive, Summer Fun

for the Kids
at Mission Valley YMCA!

With more than 100 camps over 11 weeks to choose from, Mis-
sion Valley YMCA has everything you and your kids are looking
for…at two convenient locations! From Surf to Mountaineering,
Claymation to Ancient Egypt, there are camps for all your child’s
interests. We feature an outstanding staff team, included Before/
After Care, and accreditation from the American Camp Association
(ACA). Stop by our Friars Road or Kearny Mesa location (Toby
Wells YMCA) and see what all the fuss is about! (Cut-out ad below
for discounted camp rates.)

For more information, visit our website: missionvalley.ymca.org,
or give us a call at 619-298-3576. We look forward seeing you this
summer!

ADVERTISEMENT

“It's been a lot of work,” Rothen-
berg remarked. “The era that
we've focused on most closely
came to an end when many of us
headed north to San Francisco;
since then, the original participants
have scattered in every direction.
For most of the bands, putting the
pieces together has taken some
serious logistics.”

Indeed, musicians and fans will
be flying in from across the coun-
try, with Wallflower Dave Rinck
traveling from Africa.

“I am very gratified to see that
the old spirit of mutual respect and
healthy competition that made the
scene awesome back in ’83 has
reignited all these musicians in
’09,” Rothenberg said. “While the

event is a [one-time affair], future
shows for the reunited bands are
not out of the question. Now that
everybody's colluding again, it
would be tremendous to think of
new opportunities,” he said. 

One band that will definitely be
doing more gigging is Everybody
Violet.

“I'm not surprised that our scene
is being celebrated,” said Every-
body Violet frontwoman Kristi
Maddocks. “I knew I was a part of
something special, and I always felt
that our scene was underrated.”

The group never released an
album in their heyday, a situation
Maddocks hopes to correct this
time around.

“It broke my heart back in my
20s when Everybody Violet didn't
follow through with (producer)
Greg Shaw's invitations to go to Los
Angeles to perform and, potential-

ly, record,” she said. Plans are
already in the works for the band’s
debut album later this year.

“We are not only ready to play
old favorite Everybody Violet tunes
(onstage) but also take the EV
sound to a new level. We want to
set the bar high, she said.

Rothenberg considers the show
an excellent opportunity for
younger music fans to investigate
some of the local scene’s earlier
sounds. “It will be great revisiting
this stuff with all the original par-
ticipants,” he said. “I'm struck by
how eclectic our shows were. All
the sub-subcultures in San Diego...
came together. 

“And had fun.”
The Che Underground Reunion

takes place at The Casbah, 2501
Kettner Blvd., on Friday, May 29
and Saturday, May 30. 21 and up.
Visit casbah music.com. 

CHE CAFE
CONTINUED FROM Page B1

Different perspective

What looks like a collection of grain silos abutting a lake is actually a shot of
Downtown San Diego’s skyline at sunset. Cool, huh?
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T
hrough a variety of fun-filled
activities, children will enjoy the
excitement of new languages -

French, Chinese and Spanish.  Learn
about other cultures in theme-based
activities, such as “Le tour de France,”
“Nature et découverte/” Nature and Dis-
covery: choice of pottery, dance, circus,
theater; “Fly to China”, “Uno dos tres
vamonos,” and “Les Olympiades,”
(sports and Lego activities) 
$285 per week 

Extended day care available:
8:30-9 a.m. & 4-5 p.m.

June 22–July 31  • Ages 3-5 & 6-12  • 9am–4pm

858-456-2807
6550 Soledad Mountain Rd., 

La Jolla

www.sdfrenchschool.org
summercamp@sdfrenchschool.org

REGISTER NOW!

• Week-Long Camps (June 1–Aug. 28)
• 1/2 Day Camps 9am-12pm, 1pm-4pm
• Full Day Camps 9am-3:30pm (lunch included)

PACIFIC BEACH SURF CAMP
We provide everything!

pacificbeachsurfschool.com  •  858-373-1138
Call & book TODAY to register!

pacificbeachsurfschool.com • 858-373-1138
4150 Mission Blvd. San Diego, CA 92109 

Expanding the
Horizons of

San Diego Youth
As summer approaches many of

the children in our community will
go from days filled with the familiar
structure of school to ones of loneli-
ness with the television and video
games providing companionship
while parents work. For over forty
years, the Community Campership
Council has provided memorable
summer experiences for deserving
San Diego children by funding a week
at camp in partnership with 21 area
American Camp Association accred-
ited camps. We believe that the camp
experience helps kids get to know our
outdoors world, make new friends,
learn new skills and values and
socialize with a diverse group of
campers. This broadens their per-
spective about the kind of life they
can build for themselves if they work
hard, treat people fairly and set goals
for themselves. You can help. 

Visit our web site at kidsto
camp.org or call Beth Huss at 858-
268-9888.

High Tech High June 29–August 7
Choose from three summer enrichment day camps: Village Academy

(grades 1–6), High Tech Middle Academy (grades 6–9), and High Tech High
Academy (grades 9–12). Sixty unique project options include robotics,
art, rocketry, writing, filmmaking, graphic design, music, animation, game
programming and more!

The cost is $225–$348 per week. Please call 619-243-5025, or visit
high techhigh.org/summer

From June 16th–September 4th.
We will serve your children with com-
passion, patience, skill and respect.
Our goal is to introduce children to as
many new experiences as possible
and help each child feel confident and
secure in a fun camping environ-
ment. We are dedicated to shaping
the lives of our youth and to create
friendships and memories that last a
lifetime.

Our Day Camp offers Traditional
Camps, Sports Camps, Gymnastics
Camps, Specialty Camps (i.e., Indiana
Jones, Fencing, Legoland, Equestri-
an, Wilderness Survival and much
more) and Preschool Enrichment
programs, on a weekly basis.
Please contact Grace Ihn for more
information at 
858-453-3483 Ext. 120 or
gihn@ymca.org

Please come join
us at the

La Jolla YMCA’s
Summer Camp

 Program 

Camp Shane
Camp Shane, the longest running youth weight loss and fitness camp for

kids, has opened a new camp in a beautiful 300 acre setting in Arizona.
 Parents have entrusted Camp Shane to help fight childhood obesity since
1968. “Instead of focusing solely on dieting, Camp Shane is an exciting and
educational program that helps teach children realistic and achievable
ways to maintain a healthy lifestyle,” says David Ettenberg, Owner/Director
of Camp Shane.

Camp Shane Arizona offers two-, four- or six-week programs with an
optional and extensive horsemanship program: campshanearizona.com.

Make sure that this summer your
children are staying active and hav-
ing fun at Mission Bay Youth Water
Sports Camp. At this weeklong day
camp your camper will learn to
wakeboard, surf, sail, kayak, or
windsurf in the mornings, and get to
tryout all of the rest of the sports in

the afternoons. You don’t even have
to travel to experience vacation fun.
This camp offers fun and challeng-
ing learning experience right here in
San Diego, adding excitement and
new experiences to your child’s sum-
mer plans. Full and half-day camps
are available. Financial aid is also

available for families in need.
Call (858) 539-2003 for more infor-

mation or to enroll today, or see their
website at watersportscamp.com.

Summer Starts June 8th at
Mission Bay Youth Water Sports Camp!

http://www.sdfrenchschool.org
mailto:summercamp@sdfrenchschool.org
mailto:gihn@ymca.org
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San Diego Junior Theatre has been
sharing the magic of theatre arts with
children for over 60 years! Come
spend the summer learning music,
dance and acting skills with the coun-
try’s oldest theatre for children. We
offer five sessions of our full day the-
atre camps. In addition, 

we offer Advanced Track Camps for
grades 4 through 8 as well asPerfor-
mance Camps,Advanced Musical
Theatre Workshops and Advanced
Acting Camp for high school. We also
offer Creative Play Camps for chil-
dren ages 4 and 5. Our camps take
place at two locations: Casa del
Prado, Balboa Park; and the YMCA
Firehouse in the village of La Jolla.

Camps begin June 15th, June 22nd,
July 6th, July 20th, August 3rd,
August 17th and August 25th.
Extended day available. Students
enrolled in camp may audition for
our two summer shows: Disney’s
Mulan Jr. and Les Miserables.
619-239-1311  
JuniorTheatre.com

Introduces girls to the fun involved
in the sport of rowing, whether their
interest is in increasing basic fitness
or progressing to competitive rowing
as a member of the ZLAC Juniors
crew team. No rowing experience or
equipment is required. The girls
develop a passion for rowing; enjoy
the camaraderie of the sport, and
love being able to train on the beau-
tiful waters of Mission Bay.

ZLAC has produced three Olympic
champions, as well as U.S. national
team participants; and top universi-
ties in the U.S have recruited ZLAC
Juniors crew team members. ZLAC
boasts a newly built boathouse con-
taining a wide variety of boats and
state-of-the-art training equipment
and ergometers, as well as a beach-
front clubhouse. ZLAC is an acronym
for the names of the women who
founded the club in San Diego in
1892, making it the oldest women’s
rowing club in the world.
For more info contact Coach
Andrew Kong 858-274-7826
juniors@zlac.org, zlac.org

The ZLAC Rowing
Club Camp

San Diego Junior Theatre

Accredited by the American Camp
Association, these marine science
programs for youth ages 4 to 15
inspire understanding and steward-
ship of the ocean and its inhabitants
through exciting field adventures,
interactive experiences, and class-
room learning. Discover ocean habi-
tats, learn about marine biology,
meet live animals, and learn to surf
or snorkel with fun day- and week-

long camps. With so many choices in
summer experiences, choosing a
Birch Aquarium Summer Learning
Adventure Camp is an affordable and
sound investment in your child's
learning. Camps run from June 29 to
September 4, 2009. 
For more information, visit aquari-
um.ucsd.edu or call 
858-534-7336.

Make a Splash at Birch Aquarium at Scripps’
Summer Learning Adventure Camps!

Winner of Nickelodeon’s 2008 Par-
ents’ Pick Award for Best 
|Summer Day Camp in San Diego, 
offers unique, fun and educational
camps for kindergarteners through
eighth graders. Campers experience 
adventure and fun through a variety
of  half and full day camps ranging
from academics (Edible Math 
Creations, Magic of Science, 
Literature Fun, Creative Writing &
Poetry, Chess, Engineering Funda-
mentals, Future Architects, Spanish,
Ancient Treasures & Mysteries) and
the arts (Dance, Ceramics, Cartoon-
ing, Sewing, Painting, Musical 
Theater, Rock-n-Roll Boot Camp,
Claymation) to sports (Olympic &
Theatrical Fencing, Golf, Cheerlead-
ing, Basketball, Football, Soccer,
Yoga, Tumbling) and much more (Top
Chefs, Digital Photography, 
Webkinz World, Robotics, Project
Runway, Space Quest, Technology,
Movie Making, Video Game Design,
NASA Space Camp, CIT Leadership
Academy, Jr. Detective, Behind the
Scenes of Disney & Pixar, etc.) 

Register online at
www.tcslj.org
2225 Torrey Pines Lane,
La Jolla, 92037, 858-454-0184

The Children’s
School of La Jolla

mailto:juniors@zlac.org
http://www.tcslj.org
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BASKETBALL SKILLS
NEED AN OVERHAUL?

Join our Summer 
BASKETBALL, BALLHANDLING & SHOOTING CAMP

FOR:  Boys and Girls ages 6-18

WHEN:  July 13th -17th 9:00 a.m. to 5:00 p.m.

WHERE: Steele Canyon High School 12440 Campo Rd. Spring Valley, Ca 91978

www.advantagebasketball.com
info@advantagebasketball.com (310) 903-6473 

Advantage Basketball Camps
were recently selected by sports
illustrated kids as one of the top

camps in the country.

Advantage
Basketball

Camps
Advantage Basketball Camps are

nationally recognized as one of the
Top ball handling camps in the world.
Advantage was named by sports
illustrated as one of the top two
camps in the country.  Come meet
one of the top coaching staffs in the
world. Learn from the pros. Our stu-
dents will build on their ball-handling
skills by learning lighting-quick, one-
handed moves off the dribble. Our
methods and our reputation clearly
sets Advantage Basketball Camps at
the top of the list. Advantage Basket-
ball Camps are consistently rated as
one of the top basketball ball-han-
dling camps in the world.

One concern of parents sending
children to computer-based camps is
how active the experience will be.
Will the whole day be spent in front of
the computer? How can I balance my
child’s interest in technology with my
desire for them to have a physically
active camp experience? One option
is to sign up separately for computer-
based camps and for sports camps.
The costs, however, can add up
quickly. An alternative is to consider
programs that balance the two areas
with very unique experiences. Stu-
dents looking to combine an interest
in filmmaking with an interest in
skateboarding can participate in a
weeklong camp called Skateboarding
and Filmmaking with the Digital
Media Academy (DMA). Teens visit
three skate parks and receive
instruction from experts while also
capturing the action on film. In a
state of the art classroom studio, stu-
dents learn to edit and integrate spe-
cial effects to create a skateboarding
video. This camp will be offered at
UCSD. DMA also offers a Surfing and
Filmmaking camp at UCSD. Students
improve surfing skills and create a
video.
For more information on these
camps, including dates, and on
other DMA camps for kids and
teens, please visit digital
mediaacademy.org or call 
866-656-3342.

Finding a 
Balanced Camp: 
Technology and
the Outdoors

The Bishop’s School’s Summer Ses-
sion. June 22 to July 22, 2009 for stu-
dents in grades 5 to adult. Summer
session offers morning and afternoon
classes for credit, enrichment, prepa-
ration, and review. Fun special pro-
grams include SUPERCAMP, Science

Camp for girls only, and Chess Camp.
Openings still available in these fine
courses that include English, math,
art, dance and theater, Spanish, and
economics. Information for registra-
tion and fees are accessible on The
Bishop’s School web site bishops.com,

or by contacting Julie Zedalis, Direc-
tor of Summer Session, at zedalisj@
bishops.com or (858) 459-4021, Ext.
773. Come celebrate summer and
learning on Bishop’s beautiful cam-
pus in La Jolla. 

The Bishop’s School Summer Session

Coggan Family Aquatic Complex
Summer Camp at La Jolla High School

Courses for
credit and 

enrichment

Special Programs: 
SUPERCAMP, 

Science Camp for Girls, 
and USA Chess Camp

Summer Session at
The Bishop’s School 

Grades 5 – Adult

Call for a brochure (858) 459-4021, Ext. 773 
or visit www.bishops.com

Summers are about having fun. A
time to spend with friends. A time to
make memories and share experi-
ences that last a lifetime. That is what
Summer Camp at La Jolla High
School is all about. Our camp offers a
wide range of activities for children
ages 4–13. Activities include arts and
crafts, computers, filed trips, themed

days, swim lessons, and free swim. 
Have a child who is interested in

sports or art? If so, try one of our
specialty camps for ages 7–13. Spe-
cialty Camps being offered this year
include soccer, basketball, aquatics,
water polo, and art. Our Specialty
Camps run Monday through Thurs-
day from 9 a.m.–12 p.m. and can be

taken as an individual camp or com-
bined with our full day youth camp.

For more information regarding
Summer Camp at La Jolla High
School please call 858-456-0945 or
visit cfaquatics.org.

http://www.advantagebasketball.com
mailto:info@advantagebasketball.com
http://www.bishops.com
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Summer Fun at

since 1932

Day Camps & Enrichment Courses 
for ages 3-years-old to Grade 8

• Prekindergarten Camp

• Cheer and Dance Camp

• Art, Science, and Game Camps

• Drama Camp

• Animal Adventure Camp

• Marine & Freshwater 
Biology Camp

Camp Dates:
June 15th - August 21st

Summer School
English
Math 
Industrial Arts
Band

Warren-Walker School
4605 Pt. Loma Avenue, San Diego CA 92107

Registration:
www.warren-walker.com

or call 619-223-3663

Prekindergarten to 8th grade

ENROLL NOW!

• Weekly Sessions June-Sept • Variety of Activities
• Small Groups • Professional Staff

• Safe & Fun Atmosphere
• Early Bird & Family Discounts

SURF CAMP
Surfing • Kayaking • Snorkeling • Ocean Awareness
SAN DIEGO’S FINEST SURF SCHOOL

619-225-0674
www.oceanexperience.net

4881 Newport Ave., San Diego, CA 92107

$75 OFF
with this ad

Register by JUNE 1st We will continue to offer our 
individualized academic programs in

addition to the following courses:

Conversational Spanish, Wonders with
Numbers, Critical Thinking in Reading and
Math, Multiplication Boot Camp, Literacy
Toolbox, Writers' Club and Writers' 
Workshops, Study Skills, Mad About 
Science, and Arts & Crafts.

Our free programs include weekly
Wells Book Clubs, Storytime, and

Community Spotlights.

To enroll or for more information,
contact Dr. Virginia S. Loh at 

858-551-2650.

Visit us at 
www.wellsacademics.com 

or 6830 La Jolla Blvd.

Enroll Now for 
Summer Programs!

Ocean Experience offers boys and
girls age 6 to 16 the most comprehen-
sive surf camp available. Since our
first session in 1990, we have main-
tained the highest standards of
instructional integrity, safety and
supervision. Ocean Experience devel-
ops skills and confidence while
empowering students to surf for life.

Campers spend the week in small
groups with professional coaches,
teachers and surfers receiving indi-
vidual attention and instruction. Our
staff/student ratio of 1-to-4 ensures
safety and security allowing students
to progress at their own rate and
comfort level. Through surfing, our
students learn oceanography, and

water safety while gaining repsect for
the coastal environment. Friday
afternoon BBQ and awards provide a
unique closure to a week of exciting
events and accomplishments. Our
goal is for each camper to have a
meaningful and memorable
Ocean Experience
(619) 225-0674

Ocean Experience Surf Camp

Warren-Walker School is offering
an adventure-filled summer for chil-
dren 3 years old to entering 6th
grade.  Prekindergarten students will
do the “Boot Scootin’ Boogie and the
Hula” as they travel through a differ-
ent state each week experiencing
hands-on activities, music, water
play, and crafts.   Each week-long
camp is taught by our own experi-
enced teachers.

Children Grades 1st- 6th will be
challenged, engaged, and enter-
tained by three different camp

options — Art Camp, Game Camp,
and Science Camp.  Art Camp teach-
es children drawing and painting
techniques, including T-shirt and hat
painting, as well as craft-making
such as origami, puppetry, castle
building, and more.  Our exciting Sci-
ence Camp will have tons of hands-
on experiments, gooey concoctions,
and scientific investigations. Children
will head into outer space, learn why
and how to “Go Green,” and enjoy a
Safari adventure! Each ‘scientist’ will
wear a lab coat and keep detailed

records of their observations and
findings.   Game Camp helps stu-
dents develop strategies for play, use
their creativity, and strengthen math
skills.  Campers will learn and play
Chess, Backgammon, Boggle, Chi-
nese Checkers, and student-created
board games.

Weekly Camp Dates are June 15
through August 14, 9 a.m. to 3 p.m.
Extended care is available. 
Call 619-223-3663 for more
 information or visit the website at
www.warren-walker.com

Warren-Walker School offers Adventure and Fun this Summer!

With the Peninsula Family YMCA,
you receive a camping program you
can count on, not just for good super-
vision and safety, but for the person-
al growth of your child. We work
hard to select leaders who will be

positive adult role models for your
child and who have demonstrated
responsibility, maturity, and reliabil-
ity. The Peninsula Family YMCA has
low enrollment numbers that help
ensure that your child receives the

highest quality of care at camp. Come
be a part of our amazing camp, we
know your child will have a wonder-
ful summer.
Call 619-226-8888 for more info.

Wells Academic Solutions has pro-
vided individualized tutoring pro-
grams for over ten years. This sum-
mer, Wells will continue to provide
one-on-one academic tutoring and
ISEE & SAT test prep. 

We’re excited to offer summer
courses for small groups. Our 90-
minute structure and convenient
scheduling will keep young minds
and hands engaged. Our one or two-

week courses include: Wonders with
Numbers, Critical Thinking in Math,
Multiplication Boot Camp, Literacy
Toolbox, Writers’ Club, Writers’
Workshop, Critical Reading, Study
Skills, and Mad About Science. We
also offer a month long Conversation-
al Spanish course for all ages. 

Our Fun Fridays will include a
drop-in Arts & Crafts class and our
free programs: a weekly Book Club

for older, independent readers, a
weekly StoryTime for emergent read-
ers, and monthly Community Spot-
lights. 

The 7th-12th program will also
offer courses for Algebra Review and
Geometry and Pre-Calculus Previews.
For information: www.wells
 academics.com
Contact Dr. Virginia S. Loh at
858-551-2650

Wells Academic Solutions

The Peninsula YMCA — for a Camp Program on which You can Depend

Day Jams
Live your Rock Star dreams this summer at Day Jams the original Rock

Music Day Camp for kids 8 to 15. Our creative environment guides campers
through songwriting, instrument lessons, band promotion, and a live con-
cert performance. Whether you’re an absolute beginner or an advanced
player, you can learn guitar, bass, drums, keyboards or vocals from pro-
fessional musicians and teachers in a friendly and creative environment.

“The concerts were amazing. I can’t figure out how they get it all togeth-
er in such a short amount of time. Bravo!” — DayJams Parent
French American School, 6550 Soledad Moutain Road, La Jolla 92037
July 13–17, 20–24
www.dayjams.com, 800-295-5956, info@dayjams.com

http://www.warren-walker.com
http://www.oceanexperience.net
http://www.wellsacademics.com
http://www.warren-walker.com
http://www.wells
http://www.dayjams.com
mailto:info@dayjams.com
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AMATEUR FEMALE MODELS Amateur

Female Models Wanted: $700 and more per

day. All expenses paid. Easy money. (619)

702-7911 

1000 ENVELOPES = $10,000 guaranteed!

Receive $10 for every envelope stuffed with

our sales material. Free 24 hour recorded

information. 1-800-431-2875

HAIR SALON BOOTH AVAILABLE! In beau-

tiful, new, full-service, eco-friendly salon in

Point Loma. Excellent location, excellent

opportunity. Move-in incentive! Looking for

experienced Hair Stylist w/ clientele. Please

call Mindy at (619) 723-9046

ARBORIST/LANDSCAPER minimum 2 years

experience. Clean driving record. Other expe-

rience a plus. JR (858) 692-6160 

HAIR SALON BOOTH AVAILABLE! In beau-

tiful, new, full-service, eco-friendly salon in

Point Loma. Excellent location, excellent

opportunity. Move-in incentive! Looking for

experienced Hair Stylist w/ clientele. Please

call Mindy at (619) 723-9046  

NOW AVAILABLE! 2009 POST OFFICE JOBS.

$18-$20/HR. NO EXPERIENCE, PAID TRAIN-

ING, FED BENEFITS, VACATIONS. CALL 1-

800-910-9941 TODAY! REF #SC09  

OCEAN CORP Houston, TX. Train for NEW

Career. *Underwater Welder. Commercial

Diver. *NDT/ Weld Inspector. Job placement

and financial aid for those who qualify. 800-

321-0298. 

$100 BILLION PROFITS Annually! $10

Million Hourly! More than Google, Amazon,

eBay, Yahoo, Apple combined! Insane Profits!

Free Tour! www. Under40Bucks.com 1-888-

317-5859  

ANNOUNCEMENTS 100

Work From Home

INVESTMENT
OPPORTUNITY:

Join us for a FREE real estate 
investment seminar. Learn how to
build a lucrative portfolio and gain

insight on non traditional real 
estate investment opportunities!

Tuesday, May 19th 6:30-8:00 p.m.
Lawrence Family Jewish 

Community Center
4126 Executive Drive

La Jolla, Ca 92037

We will discuss ways to build 
wealth in a down market and 

create a positive cash flow. 

For info contact: Daniel Singer 
Daniel@unifundloan.com 

or Tyson Hempel at 
Tyson@unifundloan.com

General Help Wanted

HELP WANTED 250

FAST FOOD DISCOUNT CARDS Fast Food
Discount Cards that never expires. 24
Restaurants including Arbys, Wendys, Pizza
Hut, Krispy Kreme and more. Cost $20. R. T.
3115 WhiteHorse Road PMB 177, Greenville,
SC 29611. (864) 295-5551 

“NOTICE OF SALE: 7301 Girard Avenue on
May 20th at 9:00 am. Faux Leather chairs,
fish tank, massage tables, wash/dryer, fur-
niture, misc. technology/furniture.”  

MANGOSTEEN THE QUEEN OF FRUITS Feel
better now and try risk free today: www.
MyMangosteen.net 

OUTLET CENTER DOORS WINDOWS We
have warehouse full of Doors, Windows,
Flooring reduced Prices (858) 268-0679 

RESALE & NEW women’s clothes, acces-
sories, shoes, jewelry, $5 - 35, Designer
BARGAINS, Tierrasanta. (619) 985-6700 

ATT READERS! FREE BOOKS! Trade your
books for free at www.PaperBack
Swap.com!  

IF YOU USED THE ANTIBIOTIC DRUG LEV-
AQUIN AND SUFFERED A TENDON RUPTURE,
you may be entitled to compensation. Call
Attorney Charles Johnson 1-800-535-5727

 
An All Volunteer

Non Profit Corporation
Lucky was rescued off the
streets of SE San Diego aban-
doned by a roadside. Lucky and
many other Rescued Cats and
Kittens are looking for loving

permanent homes. Come visit them at the La Jolla
Petsmart located in La Jolla Village Square. 

For more information please visit our website at
www.catadoptionservice.org

www.focas-sandiego.org
or call 619.685.3536

FOCAS
FRIENDS OF COUNTY ANIMAL SHELTERS

Chevy is a 1-yr-old Terrier mix who
weighs only 13 pounds. He’s a fun,

 energetic dog, and even enjoys cats!
Chevy is crate trained, housetrained,

good with children, and knows “stay.”
He’s ready for an adopter who will

 continue his training and give him lots of
love. This sweet boy is being fostered in

a private home as part of the FOCAS
 rescue program. To arrange a meeting,
call 858-205-9974. His $150 adoption

fee includes microchip, license,
vaccinations and neutering.

PETS & PET SERVICES 400

Health Care

HEALTH SERVICES 375

Misc. For Trade

Misc. For Sale

ITEMS FOR SALE 300

marketplace
VIDEO to DVD

Film 8mm & 16mm to DVD | Slides & Photos to DVD

Video Tapes Deteriorate Don’t Lose Your Memories
Record to DVD •  Play on Computer or TV

5201 Linda Vista Rd.•  619.220.8500

10% 
OFF

When you mention this ad

LAB PUPPIES AKC First Shots, Parents on
site. call for details 619-722-7042  

NATIVE WILDLIFE SOLUTIONS NO HARM
wildlife removal and exclusion from your
home.   858-869-4872  

HAIR EXPO Jennifer is offering great deals
on hair! Mens haircut 15.00, womens hair-
cut 30.00 and partial hi-lites and cut for
90.00 with over 20 years experience call for
an appt. at 858-531-9244 or just walk-in,
Hours are tues-fri 11;00 to 6;00 and sat
10;00 to 4;00 hope tp see you soon (858)
531-9244 

ASIAN MASSAGE at your location 24/7
Chinese therapy, deep tissue, swedish
release tension restore energy certified 760-
547-4061  

FRENCH WORKSHOPS AND CLASSES
Alliance Francaise world-wide nonprofit net-
work devoted to promoting French language
and culture. All levels. www.afsandiego.org
(858) 735-8716  

CUSTOM HOME IMPROVEMENT Services
Carpentry- Interior & Exterior, Fencing, wood
or vinyl, termite & drywall repair, tile, doors,
windows, painting, roofing. 20 Yrs
Experience Local references. Hourly rates.
619-241-1231

HANDYMAN
SERVICE
No job too small!

• Carpentry
• Plumbing repairs
• Windows & Doors

Installation

CALL FOR PROMPT
FREE ESTIMATE

References Available
858/361-5166

(Not a contractor)

ED’S 

Handyman

Classes

PETS & PET SERVICES 400

Services Offered

MISC. SERV. OFFERED 450

Pet Services

Pet Adoption/Sale

PLEASE SPAY OR NEUTER YOUR PETS!

SHEBA
Sheba A102583 — She is a 3-year-old

Siamese mix who came to the shelter with
her 4 kittens. Sheba's kittens have all been

adopted to great homes, but the poor momma
cat remains at the shelter. She has a crooked
front paw that we  x rayed and it is likely the

result of an old fracture. It does not need
medical treatment, and she gets along fine.
She has become a bit shy and somewhat

fearful after her kittens were adopted and no-
one seems to be interested in her. She

deserves a loving home, she has been a great
momma cat and was happy with a family. She
is altered, vaccinated, microchipped and we

will send her x-rays and medical records
with the adopter.

Please call SNAP volunteer at
760/815-0945

525-3057

THEY’RE NOT JUST
TOYS ANYMORE!

4 Models up to 50 MPH
60 Mile Range
Penny per mile
4 hour recharge

FREE
Storage Trunk
with Scooter
Purchase

NO GAS of SAN DIEGO  619.550.7089
5032 Niagara Ave. O.B. nogasofsandiego.com

Electric Transportation has come of age!
Full Service and Sales.

Forget everything you know until you TRY ONE
HURRY! Sale on the ʻ08ʼs ends soon!

COME IN FOR A TEST DRIVE!

See Us at OB Farmerʼs Market Every Wednesday!

Pacific Beach
AUTO DETAILING

RECESSION SPECIAL
$2500 OFF
ANY DETAIL SERVICE

• Hand Washing & Waxing
• Oxidation & Fall out Removal
• Complet Interior Work
• Engine Cleaning

Your Green Alternative Since 1981

COMPLETE
AUTO

DETAILING

4645 Cass Street • 858-581-0211
Beach & Bay Press Building- entrance on
Emerald Street across from the Post Office

CARZ
www.SanDiegoCarz.com

25+ Cars Under $4,990

MARK or MIKE

3196 MIDWAY DR.

(619)224-0500

WWW. SPORTSGIRLJEWELRY.COM FUND
RAISERS FOR YOUTH SPORTS- VERY PROF-
ITABLE  

DEL MAR, SEASONAL OR LONG TERM Rent
to own, furnished, water vier, newly remod-
eled, large yard available immediatley 4br /
21/2 ba home 619 454 4151  

2BR UTC $1795 UTIL BYUCSD pool/
JacIndLndry/ LrgPatio/ PetokAllApplWdFl
4070 Porte la paz 16, Suzy1-888 684-5263
info@diamondsands.com  

NEED RENTAL 2/3 BR with patio / bbq. Kid/
pet friendly. 30 days mid July - mid August.
UC, UCSD area call Lezlie 916-607-6077 

FORECLOSED HOME AUCTION! ORANGE,
LA, RIVERSIDE & MORE 600+ Homes Must
Be Sold! REDC/ Free Brochure www.
Auction.com  

Ten unit condo project, plus retail near USD,
Del Mar, water view home. Buy, or lease
option 21,000 ft Kearny Mesa office building.
Idaho Resort F & C $695,000, 36 ft sale boat.
Try your sale, exchange ideas? Geo.
Jonilonis, Rltr. 619 454 4151  

DEL MAR WATER VIEW HOME lease swap
or sale. 10 unit condo/retail project near USD.
Idaho resort on Salmon River. Pacific Beach
Motel. 22,000 Sq Ft Kearny Mesa Office
building. All for sale/exchange. 619 454
4151, Realtor Geo. Jonilonis  

MISC. SERV. OFFERED 450

Roofing

BUSINESS OPTS. 550

NEW ROOF UP TO 2000 SQ. FT House
Only $3000., 20 Year Roof, Call for

details. Secure Home Improvement -
Dave Massey - 760-546-0243.

Visit us online
www.securehomeimprovement.com.

Lic #590834  

Income Opportunities

Homes for Sale

SERVING S.D. SINCE 1967

INVESTMENT PROPERTY
SPECIALISTS,

SALES & EXCHANGES
APARTMENTS • OFFICE BUILDINGS

COMMERCIAL•LEASING•FEE COUNSELING
• RESORT PROPERTIES ANYWHERE
• REAL ESTATE PROBLEM SOLVING

3536 Ashford St., San Diego, CA 92111
in Clairemont.

gjonilonis@att.net
Fax 760-431-4744

GEORGE JONILONIS
“The Estate Builder”

858-278-4040

Rentals

RENTALS 750

Investment Properties

REAL ESTATE  800

Wanted to Rent

Condos for Rent

For Sale or Exchange

http://www.sdnews.com
mailto:Daniel@unifundloan.com
mailto:Tyson@unifundloan.com
http://www.Under40Bucks.com
http://www.MyMangosteen.net
http://www.MyMangosteen.net
http://www.PaperBack
http://www.focas-sandiego.org
http://www.catadoptionservice.org
http://www.afsandiego.org
http://www.SanDiegoCarz.com
http://www.securehomeimprovement.com
mailto:info@diamondsands.com
mailto:gjonilonis@att.net
http://www.Auction.com
http://www.Auction.com


You Call-We Haul!
No Job Too Small!

619-933-4346
www.iluvjunk.com

10% Senior Discount

Evictions, cleanouts, 
construction debris, 

tree trimming, etc.
We are

eco friendly

The Pool Service & Repair 
people you keep.

30 yrs in the neighborhood

(858) 277-7096
TOM RIVES          Cont. Lic# 445392

SWIMCARE

Ocean Home Services

Only $35/hr. Master Carpenter 
w/ 25 years experience. 

Interior /exterior woodworking 
(ex-termite inspector)

Quality design fence work 
wood /vinyl

Professionally Installed
windows & doors

Drywall Install/Repair
and finish work.

Detail Quality Painting
Light Electrial & Plumbing

Call Scott

(619) 241-1231
not licensed

High Quality Home Improvement

RENT-A-HUSBAND
Handyman with 20 years experience.

Many Skills • Hourly or Bid
Prompt & Professional

Insured

Ask for Bob
858-454-5922

Non-licensed

CONCRETE MASONRY
STRUCTURAL & DECORATIVE

BRICK • BLOCK
STONE • TILE
CONCRETE
DRAINAGE
30 years experience

References & Portfolio

William Carson
Licensed & Insured  Lic #638122

All Masonry 
Construction

(858) 459-0959

CONSTRUCTION & DESIGN
“Turning Dreams into Reality”

Donovan Mahoney Company
(858) 414-4175

certification No:721632

t Residential Remodels
t Unique Decks
t Skilled Carpentry

Quality Service & Affordable Rates

GILBERT’S CONCRETE
All Phases of Concrete

Driveways · Patios · Sidewalks
Insured · BBB Member

www.gilbertsconcreteconstruction.com
CALL FOR FREE ESTIMATE 619-253-8775

Lic. #786215

Jose’s
Gardening Clean-up
Hedges hauling • Reasonable Rates
Free Estimates • References

619-847-1535

LET US KNOW WHAT WE CAN DO FOR YOU..
885588--669922--66116600

COASTAL 
LANDSCAPING

COASTAL 
LANDSCAPING

• COMPLETE WEEKLY
MAINTENANCE

• FENCES
• TREE TRIMMING
• SPRINKLER SYSTEMS

& REPAIRS
• DESIGN & 

CONSTRUCTION
• CLEANUP & HAULING
• LOWEST PRICES

GUARANTEED

CONCRETE/MASONRY

SERVICE DIRECTORY - SAN DIEGO DOWNTOWN NEWS

GARDENING·LANDSCAPING

B14 MAY 2009

ROOFING
GUTTERS

619-527-2227

A+ Construction Inc.

• Acoustic Removal
• Re-texturing
• Serving SD for over 18yrs.
• Profesional & Best Prices
Better Business Bureau Member
Lic#810245 • Bonded • Insured

NEW CONSTRUCTION
OR REMODELS

FREE ESTIMATES!
• FINE PRUNING & THINNING

• ARTISTIC TREE LACING

• TREE & STUMP REMOVAL

(858) 270-1742
Fully licensed and insured. Lic# 723867

CROWN POINT
CLIPPERS, INC.

T R E E S E R V I C E
ELECTRICAL

Clean, Quality Work!
• Residential / Commercial
• Service / Repair - Panels
• Custom Lighting / Spas
Bonded & Insured • License #903497

(619) 843-9291

JACOB’S
ELECTRIC

PRO TREES
Theron Winsby

Certified Arborist
• Tree Health
• Tree Removal
• Organic Maintenance
• Pest Control
• Landscape
• Maintenance

(760)753-4800
lic# 894013

PET CARE

Darling 
Affordable 

Outfits
www.maggiesdogdesigns.com

1-866-961-1722

When was your chimney
last checked?

Every year 
structural problems
and flammable
deposits risk the
homes and safety 
of 1,000s of families

At Chimney Sweeps we don’t just
clean chimneys, we maintain them!

For Summer Specials,
Call Now!

(619) 593-4020

CONSTRUCTION

JB’s Window
Cleaning & Service

• Mini Blinds

• Screens 

• Mirrors

Call
(619)

248-2778

Pressure Washing
Experienced

TREE SERVICES

PROFESSIONAL 
DIRECTORY

(619) 795-9429
www.chuckiespainting.com

chuckgjr@cox.net
Bonded & Insured • CA Lic. #925325

Chuckie’s 
Painting Company

Dr. Tai-Nan
Wang

L.Ac OMD

• Stress/Anxiety
• Female Disorders
• Headaches
• Arthritis

• Myalgia
• Asthma

• Sports Injuries
• Neck & Back Pain

Acupuncture and Herbs

(619) 684-1848
wang.acu@gmail.com

lifestrong.com

A VETERAN HAULING
Insured · Reliable

Best Prices & Free Estimates
10% Discount - Senior & Veteran

Call A Veteran
619-225-8362

ORGANIZING

ACCUPUNCTURE

COMMERCIAL • RESIDENTIAL
INDUSTRIAL • HOA’S

Guaranteed Work · Power Washing
25 Years Exp. ·  References Available

MARC CASSON
858-627-0639

MasterCoatings@gmail.com
1863 Coolidge St., San Diego, CA 92111

FREE 
ESTIMATE!

Call for

#1 Painting Contractor

CLEANING

Serving San Diego 
Over 30 Years
619-223-2370
FREE ESTIMATES

• Interior 
• Exterior 
• Commercial
• Residential

Licensed & Insured

POINT LOMA LANDSCAPE
SAVE MONEY & WATER NOW!

(619) 523-4900 
• Lawn Substitutes  
• Same Day Sprinkler Repair 
• Outdoor Living Areas 
• Natives & Water wise Plants
• F lagstone • Pavers • Brick
• Irrigation & Drip Systems 
• Rock, Mulch, Bark Delivery
• We Install & Repair it All

Every Job is a Reference
POINTLOMALANDSCAPE.COM Lic# 783646

POOL CARE

TOTAL HOME CARE:
Repair, Maintenance & Upgrades for
Home, Office & Rental Properties
24-Hour Emergency Service
Serving San Diego since 1999

619.674.8967
CA Lic #2007028551

Trinity Home
Maintenance

ONE HOUR FREE!*
Half day minimum / new clients only.

Licensed General Contractor
#928187

WINDOW CLEANING

Taylor Made 

WINDOW
CLEANING

services offered:
•Interior & Exterior
Window Cleaning

•Construction Clean-up
•Residential
•Small Commercial
•Store Fronts

619.981.0169
licensed & insured

HANDYMAN

Pacific Paradise
Pools, Ponds, and Spas

(858) 270-7800

Retail Store 
Pool & Spa Service & Repair

Full Selection of Pool Care
Products, Toys and much more

4937 Cass. St. P.B. 92109
pacificparadisesd.com

Serving the beach 
communities

Plumbing & Heating
for 99 years.

858-454-4258
Lic #573106

AFFORDABLE
HOUSE PAINTING

3rd Generation Painter.
Ranked one of the 

best in town.
Interior/Exteriors.
We also do repairs 

and specialty coatings.
Free Estimates. 

Call Now!

858-504-1001
Lic. # 833455

FREE ESTIMATE!
Painting Division: 

Interior/Exterior Painting, Repairs,
Power Washing, Caulking & Seal-
ing, Stucco, wood replacement,
epoxy coatings and Much More!

(619) 665-0754

Established
in 1995

Call Paint Division Representative, John
License #B-71031/B-C-33

Scott Smith, has been serving the
beach communities since 1979.

858-272-ROOF (7663)
619-224-ROOF (7663)

ROOFING

www.DeLaCruzLandscaping.com

Custom Landscapes
Residential & Commercial 

Maintenance
Landscape Lighting

Drip Irrigation & Troubleshooting
Tree Trimming & Wood Fences
Drought Tolerant Landscapes

619 200-7663
LIC#808864

Cleaning Service
by Cecilia Sanchez

Family owned & operated
15 years experience.

Office, residential &
vacancy cleanings 

#1 vacation 
rental experts 

Free estimates
& excellent 
references

(619) 
248-5238

CONSTRUCTION

Small Job Experts
25 Years Experience

����� Rated     
Service Magic     Angieslist

10% Discount
Active Military & Seniors

• Remodeling • Handyman
• Electrical     • Plumbing 

858.382.1140
Insured    Free Estimates    Lic# 92394

Past Termite Inspector
Pest & Dry Rot Damage

Affordable Excellence
Prompt Reliable Service
Call Dan for a Free Estimate

858.366.2240 License
#911234

KELLEY
PAINTING
San Diego Business for over 14 years

• Full Service • Interior/Exterior
• Power Washing • Stucco Repair
• Residential/Commercial

Call for a 
FREE ESTIMATE

(619) 234-7067
skelley.office@cox.net
KelleyPainting-sd.comlic# 706902

10% SENIOR DISCOUNT

Is it time to downsize?

Are you ready for a brand new 
efficient and organized you?

Then you are ready for 
Your Own Girl Friday

www.yourowngirlfriday.com
Stacey Blanchet (619) 997-7601

P
E
A
C
E

FLOORS

D.K. TILE
Repairs, re-grouts & installations 
of all ceramic tile & stone. 
All work done by owner.

Free Estimates   Lic # 428658
858.566.7454 858.382.2472

HAULING

REMODELING

PAINTING

CHIMNEY SWEEP GARDENING·LANDSCAPING

Re-Stucco
Specialists

Interior Plaster/Drywall Repairs

Repairs • Lath & Plaster
Re-Stucco • Custom Work
Clean • Reliable • Reasonable

D’arlex
619-846-2734 Cell

619- 265-9294 Home
Email: darlex0907@hotmail.com

All Work 
Guaranteed

30+ Years Experience
Lic. # 694956

STUCCO

FIT-OVER-50

Former gym owner 
has the answers

www.lindanickey.com

FITNESS

CALL BILL   619-224-0586

– B i l l  HARPER  PLUM BI NG  &  HE AT I NG –

Senior Discounts · Self-Employed
BBB Member · Repairs, Repipes

Drain Cleaning, Fixture Installations,
Water Heaters & all Plumbing

Lic #504044

PLUMBING

MEZZ
CONSTRUCTION

Remodels
Kitchen & Bath

Custom Tile and Woodwork
“Additions”

Remodels, Repairs, Renovations
Professional Quality
Reasonable Rates

A+Rating • BBB • Fully Insured
La Jolla References

For Estimate Call
David 619-572-0237

LIC #630180

EUROPEAN LADY
EXCELLENT

HOUSE 
CLEANING!!
Weekly, Bi-Weekly 

and Monthly
50% OFF 

First Cleaning 
Appointment 

Please Call For
FREE ESTIMATE
619.971.0302

Traditional
Hardwood
Flooring

• REFINISHING
• REPAIR
• INSTALLATION

SPECIALIZING IN
HARDWOOD FLOORS
Over 20 years experience in San Diego

JOHN WEIGHTMAN

(619) 218-8828

http://www.yourowngirlfriday.com
mailto:skelley.office@cox.net
http://www.iluvjunk.com
http://www.gilbertsconcreteconstruction.com
http://www.maggiesdogdesigns.com
http://www.chuckiespainting.com
mailto:chuckgjr@cox.net
mailto:wang.acu@gmail.com
mailto:MasterCoatings@gmail.com
http://www.DeLaCruzLandscaping.com
mailto:darlex0907@hotmail.com
http://www.lindanickey.com
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Centrally located Pacific Beach Condo with Views!

This southerly facing home features 3 bedrooms, 2 baths, and 2 fireplace. Plenty of

room with 1,193 st of living space, plus deck with views and 2 car garage. Low HOA

fees. Close to shopping, restaurants and public transportation. Don’t miss this one!

Offered at $459,000.

1955 DIAMOND ST, SAN DIEGO, CA 92109

THE LEAST EXPENSIVE 3BD/2BA HOME WITH 2 CAR PARKING IN P.B.!

STAY, SEE &
DREAM

SAN DIEGO

858.490.6129
www.stacimalloy.com

Four fabulous  2- and 3-bedroom NEW
construction condos in the heart of
Pacific Beach! All units are move-in ready
with private garages, outdoor living and
many upgrades! A Must See!

Staci Malloy

Just Listed!

Coastal Properties

Working with
Kathy Evans

Erika Spears Spring into a New Home!
• Interest rates are at historic lows.

• Prices have adjusted from the 2004–2005
values!

• Take advantage of the $8K tax credit for
1st time buyers and/or the $10K tax credit
for purchasing new construction.*

*Call me for details
Erika@isellbeach.com858.490.4119

Coastal Properties

Kathy Evans

858.488.SELL

Grand Opening May 16&17
The New  Jewel of Pacific Beach.

1835 Chalcedony
2 Brand New Single Family Homes.
Just imagine enjoying 2,300 sq ft. of
new & elegant living. Each home has

4BRs, built-in office area, large
 penthouse room that opens to large bay

& ocean view deck.
PRICED TO MOVE YOU!

isellbeach.com

New

Bernie
SOSna

“I’LL COME TO YOUR RESCUE”
WWW.BERNIESOSNA.COM

(619) 977-4334 CELL
(858) 490-6127 DIRECT

Work with a Beach Specialist
La Jolla

• New Construction
• 3BR/2.5BA
• Solar Electric
• Air Conditioning
• 2-car Garage
• Draper Ave in

“the Village”
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CABO
SAN LUCAS
REAL ESTATE

Cell: 011-521 (624) 121-3183
Office: 011-52 (624) 144-4169

Fax: 011-52 (624) 144-3365
U.S. Ph: 1-858-926-5891

jimkelly@remax.net

AIRFARE MAY BE REIMBURSED
THESE PROPERTIES ARE BANKRUPTCY PROOF!

OPEN HOUSE directory

FOR ADDITIONAL INFORMATION ON THOSE PROPERTIES IN BOLDFACE LOOK FOR THEIR ADS IN THIS ISSUE. DEADLINE FOR THE OPEN HOUSE DIRECTORY IS NOON ON TUESDAYS.

PACIFIC BEACH / MISSION BEACH
Sun 1-4pm 1591 Loring St. 4BR/4BA $1,749,000 Maxine & Marti Gellens • 858-551-6630
Sat 1-4pm 5117 Los Altos Ct. 4BR/2BA $749,000 Dan Ryan • 858-454-7344
Sun 1-4pm 953 Van Nuys St. 2BR/2BA $779,000 Kirsten Aristizabal • 858-349-6194

POINT LOMA / OCEAN BEACH
Sat 2-5pm 4669 Niagara Ave. 3BR/2BA $799,000-$849,000 Cindy Wing • 619-223-9464
Sat 11am-4pm 821 Armada Terrace 4BR/3BA $2,475,000 Robert Realty • 619-852-8827
Sat 11am-4pm 639 Silvergate Ave. 4BR/2BA $1,375,000 Robert Realty • 619-852-8827
Sun 11am-4pm 639 Silvergate Ave. 4BR/2BA $1,375,000 Robert Realty • 619-852-8827
Sun 11am-4pm 821 Armada Terrace 4BR/3BA $2,475,000 Robert Realty • 619-852-8827
Sun 1-4pm 3345 Lucinda St. 3BR/3BA $1,675,000 Robert Realty • 619-852-8827

MISSION HILLS
Sat 10am-4pm 4144 Randolph St. 4BR/4.5BA $1,690,000 The Reed Team • 858-456-1240

CORONADO
Sun 1-4pm 34 The Point 5BR/6BA $3,800,000 Filly Gaines • 858-699-6556

The House Doctor Rx
All Trades. All Problems. Fixed .

#1 in customer Service, Very Reasonable

858.245.1381
contractor’s lic # 507762

LA JOLLA
Fri 3-6pm 1228 Cave St. 3BR/3.5BA Greg Noonan • 858-551-3302
Sat, Sun 1-4pm 7248 Encelia 4BR/4.5BA $3,800,000 Dana Horne • 858-945-3004
Sat, Sun 1-4pm 331 Playa del Norte 5BR/5BA $2,950,000 Maxine & Marti Gellens • 858-551-6630
Sat 1-4pm 7337 Olivetas Ave. 4BR/3BA $2,695,000 Maxine & Marti Gellens • 858-551-6630
Sat 1-4pm 5444 Chelsea Ave. 3BR/2.5BA $1,695,000 Andy Jabro • 858-525-5498
Sat 1-4pm 1919 Spindrift 3BR/2.5BA $3,995,000 Brant Westfall • 858-922-8610
Sat 1-4pm 7451 & 7453 Girard Ave. 2BR/2BA $1,295,000 & $1,545,000 Ben Kashefi • 858-353-2636
Sat 2-4pm 5436 Bellevue Ave. 3BR/2BA $1,295,000 Megan Luce • 858-864-8370
Sat 1-4pm 5444 Chelsea Ave. 3BR/3BA $1,695,000 Andrew Jabro • 858-525-5498
Sun 1-4pm 5450 La Jolla Blvd. D203 2BR/2BA $1,589,000 Andrew Jabro • 858-525-5498
Sun 1-4pm 7934 Prospect Pl. 3BR/3.5BA $3,795,000 David Schroedl • 858-459-0202
Sun 1-4pm 5721 La Jolla Hermosa 3BR/3BA $1,895,000 Peter Van Rossum • 858-204-3221
Sun 1-4pm 7451 & 7453 Girard Ave. 2BR/2BA $1,295,000 & $1,545,000 Ben Kashefi • 858-353-2636
Sun 1-4pm 1919 Spindrift 3BR/2.5BA $3,995,000 Brant Westfall • 858-922-8610
Sun 1-4pm 7916 Paseo del Ocaso 3BR/3BA $2,385,000 Maxine & Marti Gellens • 858-551-6630
Sun 1-4pm 7337 Olivetas Ave. 4BR/3BA $2,385,000 Maxine & Marti Gellens • 858-551-6630
Sun 1-4pm 7806 Via Capri 4BR/2.5BA $1,495,000 Robert Nelson • 858-531-4555
Sun 1-4pm 7530 Draper #3 & 5 3BR/3.5BA $899,000 Jason E. Moreau • 619-454-1567
Sun 1-4pm 2139 Avenida de la Playa 2BR/3BA $1,200,000 Mary Ann Holladay • 858-864-7091
Sun 1-4pm 1265 Park Row 4BR/3BA $2,495,000 David Schroedl • 858-459-0202

924 Hornblend • 2 Bedrooms, 2 Baths • Starting from $489K

http://www.stacimalloy.com
mailto:Erika@isellbeach.com
mailto:jimkelly@remax.net
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