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By Delle Willett

After a 12-month hiatus, the reha-
bilitation and restoration of historic 
Horton Plaza is back underway, with 
a budget of $17,677,382 and an open-
ing planned for late fall 2015.

The restoration plan in-
cludes a revival of the existing 
20,000-square-foot park and the 
creation of a new, approximately 
37,000-square-foot public plaza 
in place of the former Robin-
sons-May building. 

All combined, the new Hor-
ton Plaza Park will cover 57,000 
square feet and will become a 
hub for outdoor public civic and 
cultural events in the heart of 
Downtown San Diego.

Originally named for Alonzo 
Erastus Horton — one of Down-
town San Diego’s early developers 
— the park is expected to be an 
economic catalyst for the surround-
ing neighborhood, with a transfor-
mational effect on Downtown. 

The park dates back to 1910, 
when Irving Gill, one of San 
Diego’s most prominent and in-
novative architects, completed his 
design of the Horton Plaza Park 
and fountain. After years of mis-
use, mismanagement and disre-
pair, the park fell from grace, but 
it returned to the spotlight in 1985 
with the construction of Horton 
Plaza shopping center. 

At that time, the historic park 
was also renovated to replace the 
grass and benches with shrubbery 
in an effort to deter loitering. In 
2008, water conservation efforts 
led to the fountain shutting down 

Horton Plaza’s 
restoration 
back in action

The Horton Plaza Park fountain gets a 
facelift (Photo by Delle Willett)

see HortonPlaza, page 11

By Wendy Lemlin

With 10,000 pounds of crawfish 
ready to be devoured; dance floors 
filled with thousands of pairs of feet, 
twirling to Cajun waltzes and joy-
ously two-stepping to a lively creole 
zydeco beat; the lilt of fiddles, the 
syncopation of rub-boards, the trill 
of accordions filling the balmy air 
… yes, you could be in the Cajun 
Country of Southwest Louisiana, but 
if it’s the second weekend in May, 
you can skip the heat and humidity 
of the Gulf Coast and head instead to 
Spanish Landing Park, across from 
the San Diego International Airport 
for the 14th annual Gator by the Bay 
Festival, held May 7 – 10.

The festival is an annual must-
do event that showcases Grammy 
award-winning Cajun and zydeco 

artists directly from Louisiana, 
legendary Chicago and California 
blues performers, rockabilly and 
roots musicians and award-winning 
salsa and Latin bands.

Enthusiasts not only come 
from California, but also 39 differ-
ent states, Canada, Mexico, even 

Europe and Asia to eat every last 
one of those crawfish, soak up the 
Southern California sunshine and 
dance their boots off on the shores 
of San Diego Bay.

Three-time Grammy winners 

Advance tickets 
now on sale

Gator by the Bay is on the calendar

Everyone gets in on the fun at Gator By the Bay. (Photo by Wendy Lemlin)

see Gator, page 20

Health & Fitness
Page 22

Jeremy Ogul | Contributing Editor

Less than a year after it opened, Downtown’s new 
Waterfront Park is set to host one of the biggest out-
door electronic music festivals San Diego has ever seen.

CRSSD Festival will feature 54 DJs, singer-songwrit-
ers and producers from March 14 to 15. Top-billed acts 
include Empire of the Sun, Chromeo, Maceo Plex, Clas-
sixx, Jamie Jones, Seth Troxler, Kaytranada and James 
Murphy of LCD Soundsystem.

It will be the biggest event the park has hosted since 
its May 2014 grand opening party, which attracted an 
estimated 10,000 people.

Festival organizers say they hope to assemble an 
audience of up to 15,000. Already they have sold about 
8,000 two-day tickets, ranging in price from the “early 
bird” tiers of around $115 to the current price of about 
$175 (including service and facility fees). Organizers 

say single-day tickets will only be sold later if two-day 
tickets don’t sell out.

Of course, those numbers are nothing compared 
to the crowds at Street Scene, which was held in the 
Gaslamp Quarter or East Village every year from 1984 
to 2004. In its last year Downtown, Street Scene drew a 
record crowd of 105,000 fans over two days.

But that was a rock festival. This is something different.
“San Diego’s undergoing a pretty impressive trans-

formation right now,” said Max Frieser, publicist for 
FNGRS CRSSD, one of the two production companies 
that are organizing the festival.

While electronic DJs have historically skipped over 
San Diego in favor of bigger audiences in Los Angeles 
and San Francisco, the team at FNGRS CRSSD has 
helped put San Diego on the map, especially in the 

Rave on the waterfront

Downtown’s Waterfront Park will be converted into an outdoor concert venue in March, hosting the two-day CRSSD Festival.  
(Photo by Aldryn Estacio/Flytpath.com)

see Waterfront, page 18
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Morgan M. Hurley | Editor

Terryl Gavre has her hands 
so full one wonders how she 
can possibly get through her 
daily “to-do” list. Not only has 
the quirky Seattle native owned 
Downtown’s Café 222 since 1992 
and Bankers Hill Bar and Res-
taurant since 2010, she recently 
opened Bake Sale in East Vil-
lage and has plans to spin of f a 
cooking school from the bakery. 
When she’s not running between 
her three restaurants, she’s 
taking care of her two children, 
ages 10 and 7, and tends to the 
garden at her Bankers Hill home.

The 40-something entrepre-
neur remembers when she was 
first negotiating the lease for Café 
222, she told her future landlord, 
“If you think I’m going to be 
doing this when I’m in my 40s, 
you’re crazy.” But 22 years later, 
here she is.

When Gavre moved to San 
Diego from the Pacific Northwest 
after a short stop in Los Angeles, 
she found what she thought was 
the perfect location for her first 
restaurant, but the address was 
202 Island Ave — just one digit 
off. There wasn’t much surround-
ing the location at the time, so 
she pulled some strings at the city 
and officially changed the address 
to 222, to match the name she 
planned to use for the restaurant, 
in homage to her great grand-
mother’s address, the woman she 
credits with instilling in her a love 
for cooking and baking.

Known for its breakfast and the 
savvy marketing photo of Gavre 
with a waffle on her head, her 
quirky little restaurant — which 
many say mirrors her personal-
ity — got national attention early 
on when celebrity chef Bobby Flay 
came to Café 222 during the first 
season of his Food Network show, 
“The Best Thing I Ever Ate.”

The meal the episode centered 
on? Her peanut butter and banana 
stuffed French toast.

“[The episode] runs every 
couple of years now, and I know 
when it runs because we sell 50 of 
them,” she said.

Much of the inspiration for the 
menu at the 75-seat café comes 
from her mother and great grand-
mother; many items are time-test-
ed favorites and so popular, she 
even offers the recipes online.

“Some items I’d love to take off 
the menu, but we’ve been around 
so long that they’ve become an 
institution with regulars and out-
of-towners,” she said.

After 18-months into her joint 
venture with Chef Carl Schro-
eder at Market in Del Mar, Gavre 
and Schroeder decided to open 
Bankers Hill Bar and Restaurant 
in 2010. As with Market, Schro-
eder handles the food and Gavre 
handles the front end; the naming, 
the hiring, the branding, and the 
marketing.

The rustic Bankers Hill eatery, 
once the home to “The French 
Side of the West” restaurant at 
222 Fourth Ave., is a full service 
dinner restaurant. The interior is 

full of reclaimed wood and brick 
and a huge leap from Café 222, but 
it still has a great deal of Gavre’s 
personal touches.

A chandelier over the chef’s 
table was made by her own hands 
using wine bottles and goblets 
she’s collected over the years; 
a “plant wall” on the patio is 
something she and her mother 
started and grew in her backyard 
six months before the restaurant 
opened; the vintage artwork and 
antiques that adorn the walls are 
purchases she made from Archi-
tectural Salvage in Seattle; and 
though she’s happy to not be fully 
responsible for the menu at Bank-
ers Hill, she said she definitely 
puts her two cents in.

One of her favorites is a staple 
on the menu — and not what most 
would expect.

“The menu changes every two 
or three days,” she said. “Things 
rotate on and off.  The burger is 
always on there, and if I can’t find 
something I want, I always default 
to the burger. I probably eat them 
three times per month.”

The Bankers Hill chandelier is 
something that follows a theme for 
Gavre, handmade items she con-
structs from salvaged materials.

“It’s kind of my thing for each 
of my restaurants, I make one or 
two of the light fixtures,” she said.

At Café 222, the light fixtures 
are made from vintage cups and 
saucers and silverware and hang 
over every table, and at Bake Sale, 
she has vintage saucers and plates 
decorating a wall. 

She said the restaurant, 
which she and Schroeder refer 
to as “little Market” after their 

Del Mar joint-venture, has done 
well and is often “bought out” for 
holidays and Comic Con. Four 
years after opening Bankers Hill, 
she wanted more.

“They star t to do well and 
run smoothly and my manag-
ers — I hire really well and have 
great employees and I come 
in and just get in the way,” she 

said. “They don’t need me any 
more so I get bored.”

She decided to do something fun.
“It was always my fantasy to 

open a bakery,” she said, re-
ferring to the walk-up bakery 
kitchen she purchased at 814 F 
St. in East Village. 

see Gavre, page 10

Local entrepreneur has a lot on her plate

Leapfrogging across Downtown

(clockwise from top) Terryl Gavre at Bake Sale in East Village; stacks of orange 
pecan pancakes will be waiting on National Pancake Day; Gavre’s Valentine 
cookies will steal your heart (Courtesy Terryl Gavre)
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By Catherine Spearnak

For the past 80 years, a superb 
view of San Diego has been limited 
to philanthropists with hundreds and 
thousands of dollars to donate to the 
Museum of Man in Balboa Park.

Now anyone with about 20 bucks 
can see it.

“We all agreed it was too im-
portant a public asset to reserve 
for VIPs,” said Micah Parzen, 
CEO of the Museum of Man, the 
showcase museum that houses 
the California Tower.

Reopened to the public with 
plenty of fanfare on New Year’s Day, 
the tower boasts 25-mile views to 
Mexico, the Pacific Ocean, and the 

mountains east of Downtown.
Now, 120 museum visitors walk 

up the tower’s 125 steps every day, 
seven days a week to enjoy the 
360-degree outdoor view.

The tour sells out almost daily 
and guests need to reserve tickets 
two to three weeks in advance for 
tours on the weekends. Groups of 12 
walk up 10 separate times during the 
day, between 10 a.m. and 4 p.m., ac-
companied by two museum guides. 

Tickets are $22.50 for adults.
The colorful tiled, domed tower 

is an iconic San Diego landmark and 
can be seen from both Downtown 
and Uptown neighborhoods. It rises 
about 150 feet from the base of the 
Museum of Man, one of the park’s 15 
major museums, and is located next 
to The Old Globe Theatre.

The California Tower is a perma-
nent structure originally built for the 
1915 Panama California Exposition. 
It closed to the public in 1935 for un-
known reasons and wasn’t reopened 
until this Jan. 1.

Plans to refurbish and reopen the 
tower began three years ago, said 
Parzen, who called the stairwell the 
museum’s “attic.” 

“The planning was three years in 
the making and 80 years in the imag-
ining,” Parzen said, referring to the 
amount of time the tower was closed.

For those three years, Parzen 
and museum staff wound their way 
through a maze of city meetings, 
historic building regulations and 
planning board hearings, working to 
get the tower open to the public.

“But this was one of those rare 
and magical projects everyone 

wanted to see happen,” he said.
Last Sept. 14, the museum 

was awarded its building permits 
from the city, and in just over three 
months, put the tower staircase 
project together in time for the New 
Year’s Day centennial celebration of 
Balboa Park.

“Of all the renovations and res-
torations in Balboa Park this year, I 
am perhaps most personally excited 
about the reopening of the California 
Tower,” said Councilmember Todd 
Gloria, whose district includes Bal-
boa Park. “I have climbed the tower 
several times and am confident all 
visitors will be amazed with this 
renewed feature.”

One visitor who fits that descrip-
tion is Bart Yarmouth, a graduate of 
San Diego High, located across the 
street from the park, who was visit-
ing recently with his son.

“All my life I’ve wanted to 
climb up in that tower,” he said. 
“Now it’s finally open. When I 
heard about it, I knew I had to be 
one of the first to climb it.”

“It’s somewhat equivalent to 
climbing the Empire State Building 
or the Sears Tower in New York,” 
said North Park resident Wendy Mc-
Neill. “It gives tourists and residents 
a chance not only to see our city, but 
get behind it, too.”

Parzen called the final ascent to 
the tower observation deck “one of 
those ‘wow!’ moments visitors will 
take home from their trip.”

“The view of your city is 
breathtaking,” noted Swiss tourist 
Stephanie Cavegn.

The tower tour begins at a side 
door on level one of the museum. 
Visitors wind their way up painted 
cement stairs. As they climb, they 

see the cement insides of the 
tower. No effort has been made to 
decorate, Micah said, because the 
museum wanted visitors to experi-
ence the tower as it was when it 
was built in 1915.

Near the top of the tower, visi-
tors climb a small, windy black iron 
staircase, reaching the observation 
deck and an amazing view of San 
Diego, the ocean and Mexico. There 
are two levels above the observation 
deck, but the museum deemed it 
would cause a safety risk to open the 
small upper stairway to visitors.

Restoration of the tower cost 
the museum $750,000, which was 
donated by the Legler Benbough 
Foundation.

The museum is still involved in 
a $3 million fundraising campaign 
that, in addition to funding the tower 
restoration, includes $1 million in 
funds to shore up the museum over 
the coming years, and another $1 
million contribution toward museum 
education and exhibits.

Now, the tower will help raise 
those funds. In fact, the money from 
the 120 $20 tickets the Museum of 
Man sells each day to those making 
the ascent goes directly into the cof-

fers of the museum. That’s approxi-
mately $2,500 per day. 

In addition, Parzen said since the 
tower opening, the museum’s patron-
age has risen 30 percent. He called it 
a bonus for all the park’s exhibitions.

“A rising tide lifts all ships,” he said.

—Catherine Spearnak is a San 
Diego-based freelance writer. She 
can be reached at catherine.speak-
nak1@gmail.com.v

Ascending the California Tower
‘A rare and magical project’

The California Tower re-opened New 
Year's Day and tours have been sold 
out daily. (Photo by Ron Sanchez)

Views from the eighth floor of the 
Tower stretch to Mexico and the 
Pacific. (Photos by Ron Sanchez)
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The impact of ride-sharing
By Diane Sterritt

Ride-sharing services are killing the taxi industry.
My name is Diane Sterritt. I have been a taxi driver here in San 

Diego for 23 years. Our business has drastically declined.
They’re doing what we’re doing (taking people places for money), 

but they’re not regulated like we are.
First, they don’t need to take a drug or safety test, nor do they 

need a business license or go to the Sheriff’s Department for finger-
printing or a background check.

We need to do this every year.
You see, Uber does their background check electronically, so you 

never know if the driver is lying.
An Uber driver hit and killed a 6-year-old girl in San Francisco. 

When the police investigated it, it turned out that the driver had 
previously been convicted of reckless driving and never should have 
been on the road. Uber denied the claim, saying the driver hadn’t 
picked up the customer yet and isn’t responsible.

All San Diego taxis must have a $1 million insurance policy. In 
addition to that, we need a yearly vehicle inspection done by the 
Metropolitan Transit Development Board (MTDB).

The ride share companies only have limited liability coverage. 
[Editor’s Note: A link to a story about this coverage will be made 
available online at sandiegodowntownnews.com]. 

Also, a San Diego woman was recently charged $92 to go 2.7 
miles. Uber said it was because of a surcharge when they don’t have 
enough drivers on the road. Why do they take it out on the customer? 
It’s not their fault.

These ride-sharing services should be accountable for what 
they’re doing and held to the same standards taxis are. In my opin-
ion, this is not right and totally unfair.

I also want everyone to see this link on Uber’s disclaimer, avail-
able at uber.com/legal/usa/terms.

Once the customer downloads the app, they would rather just 
scroll down to the bottom of page and click on “I AGREE” than read 
and know about the disclaimer. Uber is basically saying they don’t 
provide transportation (but yes they do), and they don’t control the 
third party (the driver) to whom they give the calls to via the Internet 
or iPhone. They say they are not liable or responsible for anything 
that they do for providing this service. It is already charged to the 
customer’s credit card and in turn Uber sends the driver a direct 
deposit into their bank account.

Long story short, below is a portion of their disclaimer.

[Editor’s Note: This online document is presented to customers 
in all capital letters but for readability’s sake, we have changed that 
format here.]

“You acknowledge that Uber does not provide transportation or 
logistics services or function as a transportation carrier. Uber’s services 
may be used by you to request and schedule transportation or logistics 
services with third party providers, but you agree that Uber has no 
responsibility or liability to you related to any transportation or logistics 
provide to you by third party providers through the use of the services 
other than as expressly set forth in these terms. 

Uber does not guarantee the suitability, safety or ability of third 
party providers. It is solely your responsibility to determine if a third 

party provider will meet your needs and expectations. Uber will not 
participate in disputes between you and a third party provider. By using 
the services, you acknowledge that you may be exposed to situations 
involving third party providers that are potentially unsafe, offensive, 
harmful to minors, or otherwise objectionable, and that use of third 
party providers arranged or scheduled using the services is at your own 
risk and judgment.

Uber shall not have any liability arising from or in any way related 
to your transactions or relationship with third party providers.”

I just wanted your readers to know this information.
What Uber, Lyft and Sidecar are doing is not right for San Diego 

or any other city. Their customers can’t even complain about them, 
because all they know is that they got into a black Prius.

If they had called a taxi instead, the cab company’s name and 
cab number is on both the front driver’s and passenger’s side door, 
and our sheriff’s I.D. card is on display inside the cab, in view of the 
passenger.

The public and our communities need to know the truth.
I also did a Yahoo search of American cities that have banned 

Uber. San Diego should be one of them. Here is that link. [The link 
will be available online.]

News articles from across the nation identify various other issues, 
including the surge pricing, sexual harassment claims, subprime car 
loans for its drivers and more [links will be provided online].

People need to educate themselves.
I’m only one person with one voice, but that’s where it starts, and 

I know that I speak for all the other San Diego taxi drivers who feel 
the same way I do.

—Diane Sterritt has been driving a cab in San Diego off and on 
since 1977. She lives with her two dogs, Lily and Zoe. You can reach her 
at lildpup@yahoo.com. 

Letters

Taking issue with the new piazza
I wish to comment on the February 2015 Downtown News article, 

page 10, “New piazza breaks ground,” by Christopher Gomez, “Dis-
trict Manager of Little Italy” [See Vol. 16, Issue 1].

The Union-Tribune (sic) front-page announcement of the piazza 
said it was to be funded in part with money paid by real estate devel-
opers.

Isn’t that tax money collected for homeless programs, to offset 
the number of homeless displaced by real estate development?

I can just see us homeless stretched out on the new piazza, enjoy-
ing the sunshine. Would not a new Little Italy homeless center be a 
better use of that particular money?

Somebody tell Marco (Li Mandri) it looks really pretty, but does 
not lower rent prices nor increase wages so that we can live indoors.

Just another example of our skewed priorities in San Diego, 
where another pretty development is more important than people 
suffering and dying in the cold.

 
— Dr. John Kitchin, “representative of the San Diego homeless”, via email v

Editorial 
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By Speaker Toni G. Atkins

One of my first experiences in 
local politics was volunteering for 
graffiti paint-outs. Our district had 
a graffiti problem, so we partnered 
with volunteers and recruited com-
munity members to clean up the 
neighborhood. The taggers tried 
to reclaim their territory, but we 
painted over it as soon as they did. 
Our hard work paid off and they 
soon left the neighborhood.

This year, with Team Toni, I’m 
renewing our volunteer effort to 
improve neighborhoods through-
out the 78th Assembly District, and 
I invite you to join me.

We started Jan. 23 working with 
the Regional Task Force on the 
Homeless and with WeAllCount, 
documenting homeless individuals.

This project can lead to millions 
in federal and state grants for 
local agencies to provide targeted 
services. Knowing the scope of 
the problem in San Diego will help 
us work toward the goal of ending 
homelessness.

In February, we’ll join Wild-
coast for a cleanup project in Impe-
rial Beach. In March we’ll focus on 
River Kids Discovery Day by the 
San Diego River Park Foundation.

Why volunteer? If you want 
to help others, contribute to your 
community, challenge yourself, 
support a cause, gain new skills, 
find new friends or get extra credit 
for a course or program, then Team 
Toni is a great match for you.

Elsewhere around the Capi-
tol and the District: The Human 
Rights Campaign partnered with 
San Diego Youth Services for the 
Martin Luther King Jr. Day of 
Services to get donations for our 
homeless LGBT youth. I was happy 
to see that the donations filled the 
room! ... I checked out the won-
derful local art at the San Diego 
History Center’s Master Works 
of the Exposition Era ... in Sacra-
mento, I met with three great chefs 
— Jamie Oliver, Alice Waters and 
Ann Cooper — to talk about safe, 
clean drinking water and healthy 
and delicious food … and, I almost 
couldn’t resist bringing a puppy 
back home to San Diego from the 
Legislative Pet Wellness Fair. But 
my Haley and Joey are still first in 
my heart!

If you’d like to join me on vol-
unteer projects around the district, 
let me know at Speaker.Atkins@
assembly.ca.gov. Upcoming events 
for 2015 will be posted on my web-
site: asmdc.org/speaker.

—Speaker Atkins proudly 
represents the people of coastal San 
Diego, from Imperial Beach, along 
the Mexican border, north to Solana 
Beach, and most of central San 
Diego. She previously served eight 
years on the San Diego City Council, 
and stepped in as acting mayor in 
2005 after the resignation of the 
mayor. Atkins lives in the South 
Park/Golden Hill community of San 
Diego with her spouse Jennifer LeSar 
and their dogs, Haley and Joey.v

Notes from Toni
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The future of entertainment
Marvel Experience swings into San Diego

By Alex Owens | Contributor

Waiting 51 weeks each year for Comic-Con can make a San Diego 
comic geek suffer withdrawal symptoms.

This year, there is help in the form of The Marvel Experience, a state-of-
the-art touring show that will be at the Del Mar Fairgrounds starting Feb. 7.

The Marvel Experience is a walk-through exhibit that features 
a thrilling motion ride, the world’s only 360-degree Stereoscopic 3D 
Dome, and a wide range of technologically advanced interactive and 
immersive elements, all centered around popular Marvel Comics he-
roes like Spider-Man, Iron Man, Wolverine and the Incredible Hulk.

The show’s concept is that all attendees are attempting to become 
Agents of S.H.I.E.L.D., the intelligence agency in the backdrop of Mar-
vel Comics series like The Avengers and Captain America.

The training includes a chance swing with Spider-Man, smashing 
things with the Hulk, and flying with Iron Man in preparation for an epic 
battle against an army of evil adaptoids with your favorite superheroes.

The Marvel Experience is the brainchild of Rick Licht, a for-
mer sports agent and lifelong comic geek, who said this project 
has been 20 years in the making.

“I saw the Fan Fest at the Baseball All-Star game, where 130,000 
people attended in a weekend at $30 a pop, and also the NFL Experi-
ence before the Super Bowl,” he said. “They both attracted the same 
amount of people no matter where they were, so I decided to take the 
idea from sports and adapt to entertainment.”

Marvel Comics has been on a roll in the last three years thanks to 
the success of the “Iron Man” trilogy, “The Avengers” film, and the 
“Thor” and “Captain America” series, but Licht says the project was in 
the works before those films hit it big.

“We were slightly ahead of the Marvel curve,” Licht said. “We got 
permission to use the characters about nine or 10 months before ‘The 
Avengers’ came out. But these characters have all been around since 
1960 so they are familiar to generations.

“To be honest, we didn’t build it for kids,” he said. “We wanted a 
storyline that would resonate with people in their 20s, 30s, and 40s — 
people who know who Lou Ferrigno is.”

San Diego marks the third city of The Marvel Experience tour, but 
Licht feels the city’s Comic-Con makes it an important one.

“People in San Diego understand the relevance of this, plus the 
city is headquarters to a lot of comic book companies,” Licht said. “We 
purposely didn’t want to set up during Comic-Con because we didn’t 
want take away the attention from the Con.”

Licht has personal affection for the city as well, since one of his 
clients was former Padre great Ken Caminiti, who led the Padres to 
two playoff appearances before dying tragically in 2004.

Licht expects word-of-mouth will attract a lot of business after The 
Marvel Experience opens.

“People will tell their friends about how they participated in a 3D 
shooting gallery with 24 other people or how they were battling and 
they saw Wolverine to their left, Black Widow to their right with Cap-
tain America behind him — in 3D without glasses!” he said. “Most of 
the world hasn’t seen this technology.”

Licht believes The Marvel Experience could be the future of 
entertainment.

“The interactivity makes it a natural progression from Broadway, 
circuses or ice shows,” he said. “We want it to be a spectacle.”

Licht said he and his partners could have filled the seven massive 
domes that make up the show with a bunch of elements that weren’t 
really connected, but he chose to follow the advice from Stan Lee, the 
man who created many of the great Marvel characters.

“We tell a story with ups and downs and drama,” he said. “Hope-
fully, the good guys save the day.”

Take a date and save the world this Valentine’s Day. For more infor-
mation on The Marvel Experience, visit themarvelexperience.com.

—Alex Owens is a San Diego-based freelance writer. He can be 
reached at alexowenssd@gmail.com.v

Though made with adults in mind, The Marvel Experience can still be en-
joyed by children. (Courtesy Marvel Experience)

Coronado Playhouse: 
This Valentine’s Day package 
includes two tickets to “Avenue 
Q,” the adult-themed play star-
ring humans and puppets, a bottle 
of champagne, chocolates and a 
picture after the show with your 
favorite puppet. Curtain at 8 p.m. 
1835 Strand Way, Coronado. Visit 
coronadoplayhouse.com or call 
619-435-4856. 
YYou had us at “full puppet 

nudity.” 

Croce’s Park West: Two prix 
fixe dinner options on Valentine’s 
Day: three-course dinner for $45 
or three-course dinner plus live mu-
sic for $55. Talented local couple 
Gilbert and Lorraine Castellanos 
will provide the entertainment in 
the Expatriate Room. 2760 Fifth 
Ave. #100, Bankers Hill. Visit 
crocesparkwest.com or call 619-
233-4355. 
YWild mushroom potato “lasa-

gna” sounds like a great option for 
vegetarian valentines.

Cucina Urbana: Three-course 
Valentine’s Day dinner with options 
for each course ($48) plus an optional 
Kumamoto oysters “amuse” course 
($15) available Feb. 13 – 15. 505 Lau-
rel St., Bankers Hill. Visit: cucinaur-
bana.com or call 619-239-2222.
YProsciutto wrapped pork 

tenderloin — salted meat is an 
aphrodisiac, right? 

Fourth Annual 2015 Jump 
Start Your Heart 5k Walk/Run: 
This race is on Valentine’s Day 

with registration ($40) opening at 
8 a.m. and the race starting at 10 
a.m. Includes a custom t-shirt and 
goodie bag. Open to all ages with 
proceeds donated to The Chil-
dren’s Heart Foundation for re-
search and treatment of congenital 
heart defects in newborns. Race 
starts and ends at Mission Bay 
Park’s Visitor Center (2688 East 
Mission Bay Drive) with a hosted 
beer garden afterwards. Get more 
info at jumpstartyourheartsd.com. 
*Good for you, for a good cause 
and followed by good beer. 

Hotel Palomar San Diego: 
The “Lazy Lover package” in-
cludes: deluxe accommodations, 
$100 credit per night to Nature’s 
Spa by Jurlique or $100 credit per 
night dining credit for in-room 
dining from Saltbox Dining and 
Drinking; romantic welcome 

amenity: rose petals, champagne, 
chocolate sampler, Mylar bal-
loon, intimacy kit and teddy bear; 
a hosted evening wine reception 
and more. $299 per night for the 
month of February. 1047 Fifth Ave., 
Downtown. Use rate code PROM 
and book online at hotelpalomar-
sandiego.com.
Y The amenity package 

includes all the cute clichés of the 
romantic holiday. 

Neighborhood: Early V-day 
cheese and beer plate pairing event 
on Feb. 12 will include beer from 
North Coast Brewing Company 
and cheeses from Venissimo. 777 
G St., East Village. Visit neighbor-
hoodsd.com or call 619-446-0002.
YCheese and beer should get 

guys’ attention. 

Roy’s: Four-course dinner 
priced by entrée selection from 
$60 – $95. At the Marriott Hotel, 
333 West Harbor Drive, Downtown. 
Visit roysrestaurant.com or call 
619-239-7697.
YLighter options like halibut, 

snapper and tiger shrimp should 
leave room for the Cupid’s Cake: 
white cake with Meyer lemon curd 
and strawberry whip. 

San Diego Museum of Art: 
The museum has events all day on 
Feb. 14 to celebrate romance plus 
love-themed, docent-led gallery 
tours will be offered all month. A 
card-making workshop will be held 
with San Diego-based artist Bhavna 
Mehta at 1 p.m. ($45 for mem-
bers/$55 nonmembers). A dinner 
and tour package is available for an 
after-hours tour of works themed 
around love and a picnic dinner 
with sandwiches, cheese or vegan 
plate, chocolate truffles and a 
bottle of champagne, wine or beer 
($80). Plus there will be live music 
from 6 – 8 p.m. at the adjacent 
Panama 66. Tours start at 5:30, 6, 
6:30 & 7 p.m. 1450 El Prado, Bal-
boa Park. Visit sdmart.org or call 
619-232-7931. 
YWhy celebrate once when you 

can have an all-day celebration that 
ends in the perfect marriage of a 
meal, music and the one you love?

Stake Chophouse and Bar: 
Four-course dinner on Valen-
tine’s Day ($99) with optional 
custom wine pairings ($75 or 
$95). 1309 Orange Ave., Coro-
nado. Visit stakechophouse.com 
or call 619-522-0077.
YBone-in dry aged rib eye for 

two – what’s more romantic than 
sharing a steak?

YWhat we love about this event.

—Compiled by Jen Van Tieghem, 
jen@sdcnn.com.v

Valentine’s Day in and 
around Downtown

iStock
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Conscious Life Expo
An eclectic community of musicians, filmmak-

ers, authors and visionaries, gathering together for 
a four-day explosion of collective consciousness to 
explore advancements in health, science, spirituality and healthy lifestyles, 
Feb. 6 – 9 in Los Angeles.

Featuring Live Music, Programa en Espanol, Permaculture Zone, 
three exhibit halls and the Conscious Life Film Festival.

With over 60 workshops. 175 Exhibitors, 11 Panels, 92 free lectures 
with astrologer Susan Miller, Gregg Braden, Katherine Woodard Thomas, 
John Holland, Joanna Garzilli, Dannion Brinkley, David Wilcock, Steven 
Halpern, Sean Stone, Nassim Haramein, Sister Jenna, Sunny Dawn John-
ston, Laura Eisenhower, Dr. Ibrahim Jaffe and more.

Panels include: George Noory’s Emerging Science; GeoEngineering; 
Ancient Aliens; Spiritual Healing; UFOs; the After Life; Spiritual Healing; 
Animal Communication, and more.

Feb. 6 – 9 | LAX Hilton Hotel, 5711 Century Blvd., Los Angeles, CA 
90045|800-367-5777 | consciouslifeexpo.com

General admission: Friday – $15; Saturday & Sunday – $25; Door – 
$20/$30; Parking – $10  Early bird tickets for daily, combo, all access weekend 
passes and keynote and special workshops now at consciouslifeexpo.com

CHEE CHEE CLUB GETS AN 
ARTFUL BOOST

Longtime local ar t galler y 
owner and curator Alexander 
Salazar has joined hands with 
the Chee Chee Club, located 
at 929 Broadway, Downtown — 
for a year-long exhibition of ar t. 
The Chee Chee Club, a typical 
dive bar, opened in 1933 and is 
one of the oldest known bars 
in San Diego. “The Chee Chee 
Art Project” will consist of 12, 
month-long exhibitions with 
ar twork mounted on each of 
the walls and even behind the 
bar. The first show, “Dive Bar 
Art: a figurative and non-ab-
stract ar t exhibition,” took Sala-
zar over three weeks to curate 
and drew over 300 people on 
Jan. 16, its opening night. Many 
items in the current exhibition 
come from Salazar’s own per-
sonal collection as well as from 
many local ar tists, two from 
an ar tist in Los Angeles and 
one from North Carolina, and 
several of the ar tists are from 
the LGBT community. Most of 
the pieces are for sale and 100 
percent of the sales will go to 
the ar tists. The current exhibi-
tion will run through Feb. 16 
and Salazar plans to follow it up 
with an exhibition called “The 
Shit Show,” featuring ar twork 
he’s found at resale shops 
throughout San Diego. He 
encourages ever yone to visit 
the Chee Chee Club monthly 
throughout 2015 to see what’s 
new on display. For more infor-
mation, find Alexander Salazar-
Fineart on Facebook, or visit 
alexandersalazar fineart.com. 

LOCAL HUMANE SOCIETY 
SEEKS AWARD NOMINATIONS

This summer, the San Diego 
Humane Society (SDHS) will 
once again honor people and 
businesses for extraordinary acts 
supporting animals in San Diego 
County in its “Animal Compassion 
Awards.” The nonprofit organiza-
tion is asking for nominees that 
have “demonstrated an excep-
tional level of compassion towards 
animals.” Nominations are open 
through Feb. 13 in 12 categories. 
From those categories three 
awards will be given: the Animal 
Impact award will honor how an 
animal has impacted a human life 
or vice versa; the Humane Hero 
award will be given to an individu-
al, group or business that creates 
positive awareness of animals; and 
the Pet-Friendly Business award 
will recognize a local business 
that promotes and supports a 
pet-friendly environment in one 
of 10 business types. Winners 
will be featured in the July issue 
of “San Diego Pets Magazine.” 
Nominations can be made at sandi-
egopetsmagazine.com/animal-
compassion-awards-nomination. 
Visit sdhumane.org for more 
information on the awards and the 
organization.

CAR2GO WHEELS OUT 
NEW FLEET

Car-sharing company Car2Go 
announced Jan. 28 that it would 
begin upgrading its San Diego 
fleet of electric Smart Cars to the 
2014 model from the 2010 model 
it currently uses. While interior 
features will remain consistent 
with the 2010 model, the 2014 
Smart Car is said to accelerate 
more smoothly, and can reach 
a top speed of approximately 84 
mph, while the 2010 model tops 

out at 65 mph. Now branded as 
the largest car-sharing company 
in the world, Car2Go launched 
the nation’s largest all-electric 
fleet in San Diego in 2011. Today, 
the company serves more than 
33,000 users in the city, with its 
headquarters located on Ninth 
Avenue, Downtown. In addition 
to a $35 registration fee, Car2Go 
users pay 41 cents per minute. 
The service works in conjunction 
with a smartphone app that serves 
as a car locater and reservation 
system. Watch the March issue 
of Downtown News for a more 
in-depth story about Car2Go and 
its new fleet of sharable Smart 
Cars. For more information, visit 
car2go.com.

FATHER JOE’S SELECTS  
NEW CHIEF 

Father Joe’s Villages, Southern 
California’s largest residential 
homeless services provider, 
announced its new president 
and CEO on Feb. 2. Jimmy F. 
Vargas will oversee all facets of 
the organization starting Feb. 
17. “I strongly believe that it is 
our obligation to help and care 
for the homeless,” Vargas said 
in a press release. “It is thrilling 
to be part of the passionate team 
that is motivated to do the right 
thing for our clients. With such 
a powerful mission, it’s an honor 
to lead this organization into the 
future.” Vargas has more than 
30 years of broad management 
and human resources experience 
at The Copley Press, Inc., KIII 
Communications and Citibank. 
He is also a deacon of the Roman 
Catholic Diocese of San Diego. 
“Deacon Jim is the perfect choice 
as the next leader of our Village,” 
said St. Vincent de Paul Village 
Board Chairman Vince Kasper-

ick. “In addition to his extensive 
leadership experience, he brings a 
strong passion for our mission of 
serving the poor.  His deep roots 
in our community and collabora-
tive leadership style will be effec-
tive as we continue to work with 
the city, county and other service 
providers to end homelessness in 
our community.” Interim Presi-
dent and CEO Diane K. Stumph 
will continue in her role as chief 
financial officer.

LOCAL MALL OWNER SEEKS 
SCHOLARSHIP APPLICANTS

The Simon Youth Foundation 
(SYF) is looking for applicants 
for its Simon Youth Foundation 
Community Scholarship program, 
which awards college scholarships 
to at-risk high school students. 
Any student in the graduating 
class of 2015 who lives within 50 
miles of Fashion Valley or Las 
Americas Premium Outlets in San 
Diego qualifies for the scholar-
ship. The window of opportunity 
lasts until Feb. 25. The program 
will award a one-time scholarship 
of up to $1,500 for students who 
plan to enroll in an accredited 
college, university, vocational or 
technical school. Students are 
selected based on financial need, 
academic performance, leadership 
skills and participation in school 
and community activities. Those 
who are the first in their family to 
pursue a post-secondary education 
will also be given close consider-
ation. Additionally, 10 designated 
Simon, Mills and Premium Outlets 
centers will grant a $2,500 Award 
of Excellence scholarship that is 
renewable for up to three years. 
To date, SYF has awarded more 
than $12 million in scholarships to 
more than 3,700 students in its 16 
years of operation.v

240 Fifth Ave., 92101 • 619.338.8111 • ArtesiaDaySpa.com

H I G H L I G H T S
DEEP CONDITIONING
A N D  W I N E

$89
S P E C I A L
H O L I D A Y LOCAL DISCOUNT& VALET 

PARKING AVAILABLE.

10% DISCOUNT 
ON PRODUCTS.

(L’OREAL, UNITE, EUPHORIA, DMK, PCA SKIN)

By Johnny McDonald

It’s 12 miles long and often filled 
with all sorts of ships, sailboats and 
excursion tours, but for those fish-
ermen who cast lines from a boat, 
pier and shore, San Diego Bay has 
been a winter wonderland.

“The five-to-six-foot tides, 
warm water [63 degrees] and 
beautiful weather have all 
contributed to big catches,” said 
Capt. Alan Clowers, a licensed 
Bay fishing guide and authority. 
“Normally, the best time is in the 
summer months.”

Clowers is kept busy with his 
two boats, a 25 foot Chris Craft 
and a 20-footer he uses for the 
lakes. He charters half-day trips 
on the bay and over to the Coro-
nado Islands for yellowtail. The 
variety of fish covers most every-
thing that come from the sea.

“Some species go in and out of 
the bay but there is a great migra-
tion like sand bass and halibut,” 
he said. “Pilings are the best 
locations to catch lobsters. Good 
lobster fishing is around Seaport 
Village and all the way to the 
mouth of the bay.”

The most popular spot for 
fishing is the Shelter Island Pier, 
Clowers said, where on a busy day 
anglers will be standing shoulder 
to shoulder. Other piers are at 
the Coronado Ferry Landing, 
Embarcadero Park and near the 
Convention Center.

He indicated that all the usual 
bay species can be caught at 
the Shelter Island pier, which 
includes sand bass, spotted bay 
bass, calico bass, halibut, leopard 
sharks, bat rays, barracuda, 
bonito, croaker, mackerel and 
shovelnose guitarfish.

The unusual catches at the 
pier have included angel and 
thresher sharks, several large 
butter fly rays, a rare banded 
guitar fish, queen fish and a 
white croaker.

“During the winter and spring 
months, black perch and Opaleye 
will inhabit the area under the 
pier,” he added. “The shallow, 
grassy flats of the South Bay and 
below the San Diego-Coronado 
Bay Bridge are ideal for catching 
spotted bay bass.”

Clowers became a guide five 
years ago after also obtaining his 
credentials at a maritime school 
to be a skipper. He’s qualified 
to handle ships of 100 tons. He 
speaks at corporate luncheons, 
has instructional classes and gives 
reports on radio 1090 Sunday 
mornings. He has a client list of 
over 460 and last year made 196 
trips on his two boats alone, work-
ing 16 days straight at one point.

“I really enjoy taking people 
fishing, and I get to do it a lot 
as a guide and charter captain.” 
Clowers concluded. “I love help-
ing people new to the sport and 
especially with kids. Whether it be 
fresh water, on the bay or in the 
ocean, there’s nothing better than 
seeing a guy or girl catch their 
first or biggest fish.

“And, to me, there’s nothing 
better than getting kids hooked 
on fishing.”

To learn more about Capt. 
Clowers and his charters, visit 
captainclowers.com.

—Johnny McDonald can be 
reached at johnny23@cox.net.v

San Diego Bay – 
a winter fishing 
wonderland

DowntownBriefs

Downtown’s Sudoku Puzzle

Sudoku Solution Answer Key, page 10

Enter digits 
from 1 to 9 
into the blank 
spaces. Every 
row must 
contain one 
of each digit. 
So must every 
column, as 
must every 
3x3 square.

DIRECTIONS:

Business Spotlight
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Webpass
1360 Fifth St., San Diego, CA 92101
1-800-WEBPASS | Webpass.net

Webpass Inc. is one of San Diego’s leading Internet service providers, offer-
ing residential Internet connections at 100, 200 or 500 mbps and business Inter-
net connections from 10 – 1000 mbps. As the owner and operator of its ethernet 
network, Webpass promises customers a simple urban Internet experience. 

On a mission to make people rethink their Internet, Webpass entered the 
San Diego market in January 2012. Through the simplicity of set-up, absence 
of contracts, blazing fast speeds and personable customer service, Webpass 
brings Internet to thousands of business and residential customers in the 
greater Downtown San Diego and Coronado areas. 

Whether operating a business or connecting at home, Webpass can 
provide the connection you need to ef fortlessly and instantly access the 
Internet. The Webpass team is a group of highly dedicated individuals who 
share two things: a passion for problem solving and a commitment to sim-
plicity. Contact us today at 1-800-WEBPASS to bring simple urban Internet 
to your business or residence! 

This 1913 building is also 
known as the “Workingman’s 
Hotel.” It was built by John C. 
Spreckels to house work crews 
for the Southern Pacific Rail-
road, while rail lines were being 
laid to connect Arizona with 
Southern California.

A wealthy sugar magnate, 
Spreckels was a multimillionaire 
and reportedly the wealthiest man 
in San Diego. At various times he 
owned all of North Island, the San 
Diego-Coronado ferry system, 
Union-Tribune Publishing Co., San 
Diego Electric Railway, San Diego 
and Arizona Railway, and Belmont 
Park in Mission Beach.

Utilizing his vast fortune, 
Spreckels built many landmark 
San Diego buildings, including the 

Union Building in 1908, the Spreck-
els Theatre in 1913, the San Diego 
Hotel, and the Golden West Hotel.

Of interest is the Golden West 
Hotel’s designer, John Lloyd 
Wright, son of legendary architect 
Frank Lloyd Wright.

One day while walking in San 
Diego, John Lloyd Wright no-
ticed an advertisement calling for 
a draftsman for the Pacific Build-
ing Company. Wright applied and 
eventually the company hired 
him to draw architectural details 
for bungalows. He soon realized 
his talent for architecture and ul-
timately secured a position with 
the firm of Harrison Albright, 

one of the pre-eminent architects 
in Los Angeles. Albright gave 
Wright the opportunity to design 
the Golden West Hotel, working 
closely with sculptor Alfonso 
Iannelli, an Italian-American 
sculptor, artist, and industrial 
designer, whose influence can be 
seen on the sculptural details of 
the building.

A visit to the hotel’s lobby 
reveals a window into the past, with 
original craftsman oak furniture, 
tile floors, and registration desk. 
The function of this building 
continues in the tradition of its 
honest, economical, and utilitarian 
architecture, serving low-income 
patrons to this day. 

—Jake Romero is the opera-
tions and marketing manager of the 
Gaslamp Historical Foundation, 
located at 410 Island Ave., Down-
town, in the historic William Heath 
Davis House. For more information 
visit gaslampquarter.org.v

The Golden West Hotel
The Golden West Hotel
NW corner of Fourth Avenue 
and G Street
Harrison Albright, Architect
John Lloyd Wright, Designer

(left) The influence of the Italian-born industrial designer is seen in the details; (right) The Golden West Hotel is located 
at Fourth Avenue and G Street. (Courtesy Gaslamp Historical Foundation)

BUSINESS SPOTIGHT

Gaslamp
Landmarks 
Jake Romero

PUZZLE SOLUTION FROM PG. 9

“Bake Sale was something I 
always wanted to do,” she said. 
“I really wanted to bring in some 
young, up-and-coming female 
chefs and bakers. It’s not about 
making money there — we’re 
selling things for $3.  It’s more a 
passion project — and I can do 
that late in my career.”

Now that her kids are in 
school, she needs more time to 
be with them and accommodate 
their busy schedules. But once 
the kids are off to school, she 
looks forward to the bakery and 
meeting up with her head baker, 
Kathleen Shen.

“I go there in the morning, 
brainstorm, talk about cakes and 
baking classes, I don’t see myself 
doing anything else for a while,” 
she said. Although …  

“We started baking classes in Oc-
tober, and we’ve had two per month, 
and they’ve all sold out,” she said.

The success of the cooking 
classes has made her reconsider 
slowing down. Now she is planning 
to expand the bakery into a cook-
ing school, either on the premises 
or in a space around the corner. 

“Holding the classes once per 
week would be one way to help the 
business to become more viable,” 
she explained.

With Restaurant Week keeping 

Bankers Hill busy round-the-clock 
behind her, the month of Febru-
ary will have Gavre charging 
between her two other business.

Bake Sale isn’t only about 
baked goods, it has chocolate and 
sandwiches, too. Starting on Feb. 7 
through Valentine’s Day, they’ll be 
making hand-painted, heart-shaped 
holiday cookies that look just like 
Valentine’s hearts. And since 
Chef Shen is a skilled choco-
latier, they’ll host a chocolate 
class on Feb. 10. At the 
end of the month, Café 222 
will be offering a specialty 
sampler stack of pancakes, 
including their orange pecan 
pancakes, for National Pancake 
Day on Feb. 28. 

There isn’t room here to 
go into the interesting story 
that is Gavre’s life before Café 
222 — like those 10 years she ran 
her “The Surrogate Wife” busi-
ness in Seattle that led to a made-
for-TV movie she co-starred in 
with Pam Dawber of 
“Mork and Mindy” 
fame — but you’ll 
just have to 
read that on her 
website.

Catch up 
with Gavre at 
one of her three 
restaurants 
by visiting 
their websites; 
cafe222.com; 
bankershillsd.

com; and bakesalesd.com. You 
can follow them on Facebook and 
Twitter, too, or stop in for a cookie 
before Valentine’s Day. She’ll be 
happy you did.

—Morgan M. Hurley can be 
reached at morgan@sdcnn.com.

FROM PAGE 3

GAVRE

This “wafflehead” image made Café 222, and Gavre, famous 
(Courtesy Terryl Gavre)
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with a fence erected around it.
Because the site has historical 

significance the rehabilitation will 
return the area to grass, reintro-
duce the iconic early 20th-century 
lighting, and reincarnate the park’s 
centerpiece — the now out-of-use 
fountain — that may not even oper-
ate because of the drought situation. 

The new pavers will closely 
match the original terra cotta 
colors that Irving Gill used in 1910, 
and even the decorative light-
ing built into the fountain will be 
brought back to life. 

Restoration of the fountain, the 
first art object in the city collec-
tion, was awarded to Echo Pacific 

Construction, who in turn, subcon-
tracted the project to Spectra Co. of 
Pomona, California.

Founded in 1985, Spectra’s 
core focus is restoration, preserva-
tion and conservation of the coun-
try’s most cherished architectural, 
historical and cultural landmarks, 
utilizing environmentally safe 
products in all its preservation 
and restoration practices. Some of 
their clients include The Gamble 
House, Pasadena; Hoover Dam in 
Nevada; the Biltmore Hotel, Los 
Angeles; and the Catalina Casino, 
Catalina Island.

“The Horton Plaza Fountain 
is a true historical gem and an 
important artistic and cultural 
monument for downtown San 
Diego,” said Troy Parry, Spectra’s 
project manager.

“It’s an honor and a privilege for 

us to be entrusted with this project, 
and as is the case with all of our 
work, we are approaching [it] with 
the utmost care,” he continued. 
“Our team of talented artisans will 
spend the next several months 
bringing the fountain back to its 
original glory. When we finish the 
work, it will once again be a piece 
of history that everyone in San 
Diego will be proud of and people 
will want to visit.”

With a budget of $450,000, 
Spectra will be doing some of the 
work at their Pomona plant and 
some on site at the plaza. 

Tasks performed at their plant 
include everything bronze (dome 
latticework, column capitals, 
filigree border and plaques); cop-
per (cupola, ribs at lower dome); 
ferrous metals (bell/guideposts, 
stanchions and chains); prismatic 

glass; and moveable objects.
Projects conducted on site 

include everything granite, marble 
and concrete, and will also include 
the following detailed list of line 
items: remove bird excrement, 
dried wasp nests, brown and black 
stains, biological growth, sulfaca-
tion and grime; carefully remove 
unsound and loose mortar, fill 
gaps with mortar tinted to match 
the color of the adjacent granite 
and marble; clean the surface and 
preserve as much of the stable 
patina as possible; chemically pas-
sivate areas with “bronze disease”; 
replicate and replace any missing 
elements to match historic fea-
tures; repatinate bronze elements 
to further passivate any exposed 
bare metal; match all replicated 
glass to historic glass in size, finish 
and color; and chemically remove 

lead-based paint.
The restoration and rehabili-

tation of the park is a result of a 
complex public-private partnership 
negotiated by Civic San Diego, 
working on behalf of the former 
Redevelopment Agency of the City 
of San Diego, and Westfield Horton 
Plaza. It is consistent with goals 
within the adopted 2006 Downtown 
Community Plan, which guides the 
development of the urban parks, 
open spaces and historical resourc-
es in the Downtown area.

—Delle Willett has a 30-year 
history of designing, writing, and 
marketing. She is currently PR 
advisor to the American Society of 
Landscape Architects, San Diego 
chapter. She would love to hear from 
you and can be reached at dellewil-
lett@gmail.com.v
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HORTONPLAZA

Construction of the Horton Plaza Park, after a yearlong delay, is moving forward. (Photo by Delle Willett) The park’s fountain is being restored.  (Photo by Delle Willett)
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7 Café
1152 Seventh Ave.
San Diego CA 92101
619-702-2233 | facebook.
com/7cafesd

Established in 2010, a little 
family cafe was born in Down-
town San Diego.

7 Café was built with the idea 
and philosophy of truly fresh and 
delicious flavors.  A very simple 
idea, yet not an easy task.

Our first café was small:  480 
square feet. Now with much hard 
work, dedication and success, we 
have moved to a 3,500 sq. ft. space. 
Thanks to all of our clients support.

We offer one of the best spots 
for breakfast, lunch, pastries and 
desserts inspired by Chef Javier. 
Come and experience yourself 
what everybody is raving about. Ev-
eryone single person who tries 
our food leaves with a big smile on 
their face and a happy tummy.

The Kebab Shop
630 Ninth Ave.
San Diego, CA 92101
619-525-0055 | thekebabshop.com

The Kebab Shop is based on 
a concept popularized throughout 
Europe. Kebab shops are as prevalent 
there as burger joints are here. If 
you’ve never been to a kebab shop in 
Europe, you will have to stop in and 
experience what you’ve been missing.

We have six locations in San 
Diego (East Village, Little Italy, 
Mission Valley, Mira Mesa, Encini-
tas, and Rancho Bernardo) and two 
in Northern California (Fremont 
and Cupertino-coming soon).

At TKS, you’ll find a delicious ar-
ray of slowly cooked rotisserie meats 
and made-to-order grilled meats, 
seafood, and veggies. In addition, our 
11 freshly prepared Mediterranean 
inspired salads and crispy falafel, 
golden fries and saffron rice will 
complement your cravings.

Our menu appears deceptively 
simple but is purposely designed 
to provide you the freedom to 
decide exactly how you want your 
meal made. We offer all of this in a 
comfortable setting with courteous 
staff so you can gather with your 
family and friends to share a great 
meal together.v
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East Village Bike AfFAIR
Saturday, Feb. 14 
10 a.m. to 2 p.m. 
841 14th St. (inside warehouse next to EV Crossfit)

Help make East Village a more bicycle-friendly 
neighborhood.

Show your support by riding your bicycle to 
the East Village Bike AfFAIR and enjoy free bicycle 
tune-ups by Hub + Spoke Cycleworks, safety training, 
bicycle fashion, vendors from local businesses related 
to cycling and bike culture, raffle prizes, and funk, reg-
gae, jazz musical stylings by DJ Pokkey.

Connect with local bicycle advocacy groups including 
the City of San Diego Bicycle Program, San Diego Bike 
Coalition, DecoBike SD, The ReCyclery SD, and Bike SD.

This free, family-friendly event is organized 
by the East Village Bike Committee whose goal 
is to spearhead cycling, mobility, and alternative 
transport initiatives that align with EVA’s mission 
to support and promote East Village as a livable 
urban village.

Raffle prizes include: $50 Monkey Paw Pub & 
Brewery gift card; 1-year free Zipcar membership 
+ $50 driving credit; $50 gift card for Table 509 in 
Hotel Indigo; $50 gift card to Level 9 – Rooftop Bar 
& Lounge in Hotel Indigo; The ReCyclerySD bicycle 
give away; 1-year DecoBike membership; two Mardi 
Gras tickets (Feb. 17) and one Shamrock ticket 
(March 14); gift basket from Paper Doll Boutique 
& Scissors; 1-year free Adventure Cycling Associa-
tion membership; and more. 

www.sdcnn.com EAST VILLAGE

Keep a Breast fundraiser at Dragon’s Den
The night before Valentine’s Day if you are wondering what 

the weekend has in store, check out the third annual “Last Chance 
Before Romance” fundraiser on Friday, Feb. 13 from 6:30 – 10 p.m. 
Bring your loved one or mingle with singles while raising money 
for a good cause.

“This is our third year holding this event and everyone always 
has a fabulous time while increasing awareness about breast 
cancer,” said Michael Lou, founder and CEO of Dragon’s Den, an 
Asian fusion restaurant located East Village.

All proceeds go to Keep a Breast (KAB) Foundation San Diego, 
a youth-focused breast cancer awareness organization, offering 
support and education to those impacted by cancer as well as 
prevention and early detection. Launched in 2010, KAB supports and administers grants to organizations and 
individuals investigating lifestyle and environmental links to breast cancer, complementary care programs, and 
innovations in green chemistry.

The “Last Chance for Romance” event will include complimentary appetizers, specialty cocktails, a silent auc-
tion, an art exhibition with art, sculpture and jewelry, and more.

Dragon’s Den is located at 315 10th Ave., East Village. For more information visit dragonsdensd.com. To 
learn more about KAB, visit keep-a-breast.org.v
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Amici Pet Hospital
2135 Columbia St.
San Diego, CA 92101  
619-795-2400 
Amicipethospital.com

Amici Pet Hospital of Little Italy 
is hosting an open house on Valen-
tine’s Day, Feb. 14, from 1 – 3 p.m. to 
celebrate both our anniversary and the 
love we have for our pets.

Amici opened in February of last 
year, and is proud to be a part of the 
Little Italy Downtown area.

Dr. Crystal Van Lom and Dr. Marla 
Saltzman opened the hospital last year 
as part of their goal to create a loving and 
caring place for animals to come for vet-
erinary care. The full service, friendly pet 
hospital offers free parking, a convenient 
location, and a yard for playtime.

The anniversary open house party 
will take place at Amici Pet Hospital’s 
location on Columbia Street in Little 
Italy. There will be raffles for dogs, cats 
and humans, door prizes for the first 
20 guests, treats and snacks galore, 
hospital tours, and an opportunity to 
meet the doctors and staff.

Pan Bon
1450 Kettner Blvd.
San Diego, CA 92101
619-241-2443

Pan Bon — which means 
“good bread” — a popular bakery 
found in Verona, Italy, is delighted 
to announce it recently opened 
its second location in Little Italy, 
a full-service restaurant serving 
breakfast, lunch, and dinner.

Guests are immediately captivated 
by the beautiful and smart décor with 
long displays filled with small pastries, 
Italian cakes, delicious bread, pizzas 
and sandwiches, all of which are 
prepared daily using carefully selected 
ingredients with no additives and 
preservatives.

Diners are entertained by the 
open kitchen as chefs busily prepare 
pastries, bread and main courses. The 
restaurant menu includes fresh grilled 
seafood, healthy salads, soups, appetiz-
ers, and flaming desserts. Beer, micro-
brews and an array of Californian and 
Italian wines, primarily from Veneto, 
are served with Italian flair.

Pan Bon is considered a refreshing 
escape from other restaurants. Our 
goal is to provide our guests with the 
complete freedom to enjoy a blend of 
exquisite Italian food while sitting in a 
casual but elegant and modern place, 
reminiscent of the perfect Italian day 
or night out.v

The month of love, hearts 
and romance is around the cor-
ner. Plan your magical night in 
Little Italy San Diego. Spend the 
evening strolling twinkle lighted 
streets with a picturesque atmo-
sphere while indulging in some of 
the best Italian food and wine in 
all of San Diego.

Listed below are the top 
five reasons why the Little Italy 
neighborhood is the best place to 
spend your Valentine’s Day week-
end with your significant other.

1. City’s best culinary 
scene: Little Italy has plenty of 
amazing restaurants to choose 
from that are guaranteed to 
impress your date, from authentic 
Italian food to trendsetting hot 
spots. Have a candlelight din-
ner while eating some delicious 
cuisine and drinking tasteful 
wines as you get cozy with your 
sweetheart on the outside café 
tables — it’s sure to set the scene 
for a romantic evening.

2. Picturesque atmosphere: 
There’s nothing like being in 
the Little Italy neighborhood at 
twilight. Take your love for a stroll 
as the sun sets over the Bay and 
the sky’s horizon peaks of purples 
and blues. Take a pit stop at one of 
the corner piazzas and soak in the 
beauty of the evening as you hold 
your loved one close.

3. Personal gifts: There are 
so many unique shops in Little Italy 
where you can find hand-made 
jewelry, fashion accessories, pieces 
of art, fresh cut flowers, and much 
more. Take a walk up Fir Street 
to the cottages or up to northern 
Little Italy to find your Valentine a 
special gift.

4. Romance is all around: 
Get a feel of one of the most roman-
tic places in the world without 
the jetlag. Experience the Italian 
culture all around you, take your 
loved one’s hand and kiss them 
on the cheek — have the chance 
to show them how you feel while 
being surrounded by an authentic 
representation of Italia.

5. Hear the language of love: 
As you are out and about in the 

neighborhood, you are guaran-
teed to hear some Italian echoing 
through the streets. Embrace 
the beautiful language as you are 
greeted when you walk into a local 
café or eatery — you can’t find that 
charm anywhere else. Don’t be 
afraid to show off your Italian by 
responding with “Buona sera!” or 
“Ciao Bella!”

The Little Italy neighborhood is 
the perfect place to take your date 
on Feb. 14!

—Christopher Gomez has been 
Little Italy’s district manager for the 
past 15 years. Along with the Chief 
Executive Administrator Marco Li 
Mandri and the board members of 
the Little Italy Association, Chris 
has helped develop and maintain the 
community since 2000. Reach him 
at chris@littleitalysd.com.v

Little Italy
News 
Christopher Gomez

Love is in the air



14 15San Diego Downtown News | February 2015 San Diego Downtown News | February 2015www.sdcnn.com www.sdcnn.com

Amici Pet Hospital
2135 Columbia St.
San Diego, CA 92101  
619-795-2400 
Amicipethospital.com

Amici Pet Hospital of Little Italy 
is hosting an open house on Valen-
tine’s Day, Feb. 14, from 1 – 3 p.m. to 
celebrate both our anniversary and the 
love we have for our pets.

Amici opened in February of last 
year, and is proud to be a part of the 
Little Italy Downtown area.

Dr. Crystal Van Lom and Dr. Marla 
Saltzman opened the hospital last year 
as part of their goal to create a loving and 
caring place for animals to come for vet-
erinary care. The full service, friendly pet 
hospital offers free parking, a convenient 
location, and a yard for playtime.

The anniversary open house party 
will take place at Amici Pet Hospital’s 
location on Columbia Street in Little 
Italy. There will be raffles for dogs, cats 
and humans, door prizes for the first 
20 guests, treats and snacks galore, 
hospital tours, and an opportunity to 
meet the doctors and staff.

Pan Bon
1450 Kettner Blvd.
San Diego, CA 92101
619-241-2443

Pan Bon — which means 
“good bread” — a popular bakery 
found in Verona, Italy, is delighted 
to announce it recently opened 
its second location in Little Italy, 
a full-service restaurant serving 
breakfast, lunch, and dinner.

Guests are immediately captivated 
by the beautiful and smart décor with 
long displays filled with small pastries, 
Italian cakes, delicious bread, pizzas 
and sandwiches, all of which are 
prepared daily using carefully selected 
ingredients with no additives and 
preservatives.

Diners are entertained by the 
open kitchen as chefs busily prepare 
pastries, bread and main courses. The 
restaurant menu includes fresh grilled 
seafood, healthy salads, soups, appetiz-
ers, and flaming desserts. Beer, micro-
brews and an array of Californian and 
Italian wines, primarily from Veneto, 
are served with Italian flair.

Pan Bon is considered a refreshing 
escape from other restaurants. Our 
goal is to provide our guests with the 
complete freedom to enjoy a blend of 
exquisite Italian food while sitting in a 
casual but elegant and modern place, 
reminiscent of the perfect Italian day 
or night out.v

The month of love, hearts 
and romance is around the cor-
ner. Plan your magical night in 
Little Italy San Diego. Spend the 
evening strolling twinkle lighted 
streets with a picturesque atmo-
sphere while indulging in some of 
the best Italian food and wine in 
all of San Diego.

Listed below are the top 
five reasons why the Little Italy 
neighborhood is the best place to 
spend your Valentine’s Day week-
end with your significant other.

1. City’s best culinary 
scene: Little Italy has plenty of 
amazing restaurants to choose 
from that are guaranteed to 
impress your date, from authentic 
Italian food to trendsetting hot 
spots. Have a candlelight din-
ner while eating some delicious 
cuisine and drinking tasteful 
wines as you get cozy with your 
sweetheart on the outside café 
tables — it’s sure to set the scene 
for a romantic evening.

2. Picturesque atmosphere: 
There’s nothing like being in 
the Little Italy neighborhood at 
twilight. Take your love for a stroll 
as the sun sets over the Bay and 
the sky’s horizon peaks of purples 
and blues. Take a pit stop at one of 
the corner piazzas and soak in the 
beauty of the evening as you hold 
your loved one close.

3. Personal gifts: There are 
so many unique shops in Little Italy 
where you can find hand-made 
jewelry, fashion accessories, pieces 
of art, fresh cut flowers, and much 
more. Take a walk up Fir Street 
to the cottages or up to northern 
Little Italy to find your Valentine a 
special gift.

4. Romance is all around: 
Get a feel of one of the most roman-
tic places in the world without 
the jetlag. Experience the Italian 
culture all around you, take your 
loved one’s hand and kiss them 
on the cheek — have the chance 
to show them how you feel while 
being surrounded by an authentic 
representation of Italia.

5. Hear the language of love: 
As you are out and about in the 

neighborhood, you are guaran-
teed to hear some Italian echoing 
through the streets. Embrace 
the beautiful language as you are 
greeted when you walk into a local 
café or eatery — you can’t find that 
charm anywhere else. Don’t be 
afraid to show off your Italian by 
responding with “Buona sera!” or 
“Ciao Bella!”

The Little Italy neighborhood is 
the perfect place to take your date 
on Feb. 14!

—Christopher Gomez has been 
Little Italy’s district manager for the 
past 15 years. Along with the Chief 
Executive Administrator Marco Li 
Mandri and the board members of 
the Little Italy Association, Chris 
has helped develop and maintain the 
community since 2000. Reach him 
at chris@littleitalysd.com.v

Little Italy
News 
Christopher Gomez

Love is in the air
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Want to know a quick way to 
gauge the economic health of our 
Downtown? Just look to the sky and 
count the cranes.

Not the birds, of course, but the 
construction cranes.

Downtown currently has more 
than a half dozen cranes dotting our 
skyline, with many more on the way.

Whether it be the new Pendry 
Hotel in the Gaslamp, Pinnacle Tow-
ers in East Village, or the Sempra 
Building near Petco Park, it is clear 
that Downtown San Diego is once 
again on the rise.

Consider this: Between 2010 and 
2013, Downtown added just around 
1,200 apartments, 72,000 square feet 
of retail space and no office space, no 
condos and no hotel rooms.

Want an even starker contrast? In 
2011, nothing was built in Down-
town. No apartments, no new hotels, 
no new office or retail. Nothing. 
Nada. Zippo.

Flash forward to today, and it is a 
far different and brighter picture.

As of last July, there were already 
1,540 apartments under construc-
tion, 77,000 square feet of retail, 
280,000 square feet of new office 
space and 854 hotel rooms.

According to Civic San Diego, 
which oversees development in our 
Downtown, there were also another 
29 projects pending construction, 
including 1,682 condos and 3,279 
apartments.

Also in the pipeline is another 
397,000 square feet of retail and more 
than 2.3 million square feet of office 

space, as well as close to 3,400 hotel 
rooms. (Of course, it is important to 
note that not all approved projects will 
necessarily come to fruition.)

Some have even said Downtown 
San Diego is poised for a veritable 
“tsunami” of development.

No doubt these developments 
are good news for our Downtown 
and for our region but they also sig-
nal a sea change in how San Diego 
must grow and evolve.

According to the San Diego 
Regional Association of Govern-
ments (SANDAG), our region will 
add more than one million people to 
our region by 2050. To accommodate 
that growth, we must add 500,000 
jobs and build 400,000 housing units.

The simple fact is that San Diego 
County no longer has the large land 
tracts available for development, as 
was the case in the past. We can no 
longer grow out —we must grow up. 
The fact of the matter is that Down-
town is one neighborhood that is 
happy to accept the needed density 
to accommodate that growth.

But population growth is only 
part of the story when it comes to 
Downtown’s new boom.

Downtown San Diego is also see-
ing this influx of investment because 
America and, in fact, the world, is in 
the midst of an urban renaissance 
and renewal that is remaking our 
economy and our neighborhoods.

Increasingly, people of all ages 
— from millennials to baby boomers 
— are flocking to urban centers like 
Downtown San Diego in search of a 
quality place that offers the ability to 
live, work and play in a vibrant and 
diverse community.

According to the U.S. Census, 
2011 was the first time in more than 
100 years that urban population 

growth surpassed suburban popula-
tion growth, and researchers say that 
data point is no anomaly.

Developers of all types are well 
aware of these trends and so they are 
looking for places to invest — places 
that understand this cultural shift 
and are willing to create communi-
ties that offer opportunities for 
fulfilling work places and enriching 
life experiences.

The good news is that Downtown 
San Diego is making a name for itself 
as the kind of urban neighborhood 
that more and more people want to 
be a part of; whether it be our emerg-
ing innovation economy, our increas-
ingly rich arts and cultural scene or 
our efforts to reimagine and activate 
our public spaces using the tenets 
of tactical urbanism, Downtown San 
Diego is not only ready to embrace 
these new developments but also to 
enhance them. Add to that our loca-
tion on one of the world’s most beau-
tiful waterfronts and it is clear that 
Downtown San Diego is uniquely 
positioned to capitalize on this wave 
of investment.

We at the Downtown San Diego 
Partnership look forward to working 
with everyone in the community to 
help usher in this new era of prosper-
ity and promise for our Downtown 
and for the San Diego region.

Downtown truly is on the rise 
and its success will lift the entire San 
Diego region along with it.

—Kris Michell is the president 
and CEO of the Downtown San Diego 
Partnership, the organization that 
oversees the Clean & Safe program 
and also works toward creating a 
world-class Downtown. For questions 
or comments, email info@downtown-
sandiego.org.v

Downtown San Diego: on the rise
Downtown
Partnership News
Kris Michell
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With this coupon. Not valid with any other offers. Good for services only. Offer expires 4-18-14.

• Gift certificates available!
• One-time and move-in/move-out services
• Weekly, bi-weekly or monthly recurring services

(619) 281-2532 • CleanologySD.com

CELEBRATING 

13
YEARS

IN BUSINESS!

$25 off
Any housecleaning 

service
New customers only

3 FREE
Housecleanings

your 5th, 9th, and
13th recurring service

Be a part of our Realtor Showcase next issue! YANA — (619) 565-4454 MIKE — (619) 961-1958
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By Alex Owens | Contributor

Every good play requires lots 
of rehearsal, but a few margaritas 
don’t hurt either.

So when Hal Linden started 
work a few weeks ago on the Old 
Globe Theater’s production of “The 
Twenty-seventh Man,” he made 
sure to take his fellow actors over to 
Barrio Star for some Mexican food.

“On the third day of rehearsal, 
I took the actors to dinner and 
we swilled some margaritas and 
bonded,” Linden, 83, said. “I try to 
do that with every play.”

The bonding was especially 
important for “The Twenty-seventh 
Man,” because it is what he calls a 
“company play.”

“There are four perform-
ers on stage and the interaction 
counts,” Linden said. “You have 
four thoughtful actors justifying or 
acting out what the characters are 
doing in the play.”

The “Twenty-seventh Man” has 
its West Coast premiere Feb. 14 at 
the Old Globe, and Linden is enjoy-
ing working out his role of Yevgeny 
Zunser, an elderly Yiddish writer 
brought to a Soviet prison in 1952 
along with 26 others.

“People have always asked me 
what I like doing most: films, TV, 
stage or performances, and I used 
to say, ‘All of the above,’” he said. 
“But I realized that my favorite part 
is rehearsal. That’s when an actor 
is most creative.”

Ensemble work comes naturally 
to Linden, who rose to national 

fame in the 1970s in the title role of 
“Barney Miller,” a groundbreaking 
sitcom about a New York police 
station also starring a talented cast 
that included Abe Vigoda, Ron 
Glass and Max Gail.

The setting of Linden’s new 
play is both different and similar to 
“Barney Miller.”

It takes place in a Soviet prison 
in 1952, where Stalin’s secret police 
have rounded up 26 writers, the gi-
ants of Yiddish literature in Russia, 
and a young teenager.

Linden plays Yevgeny Zunser, 
a role that, according to playwright 
Nathan Englander, requires some-
one who’s seen life.

“When [Director] Barry 
[Edelstein] told me Hal was going 
to do the part, I fell out of my seat,” 
Englander said. “I thought, ‘He’s 
going to kill [in the role]!’”

The play debuted to acclaim 
in New York back in 2012, with 
Edelstein as director.

Linden didn’t see the play 
during its New York run and was 
unaware of the real-life events that 
inspired it, but he was hooked 
when he read Englander’s script.

“Good words,” he said. “That’s 
what gets me.”

Edelstein said Linden has 
brought a lot to the character, 
much of which has been illuminat-
ing to the director.

“A new actor always brings new 
insights because acting is always a 
reflection of an individual’s person-
ality,” he said. “‘Comparisons are 
arduous,’ Shakespeare tells us, and 
the actor who played Zunser in the 
premiere was wonderful. But Hal’s 
warmth, approachability, and gentle-
ness are very much highlights of 
the character this time around.”

Edelstein said Linden’s life ex-
perience add depth to the character 
and a lot of fun to the cast and crew.

“Hal’s just a great storyteller,” 
he said. “A ‘tummler’ as we’d call it 
in Yiddish. He is just full of amaz-
ing showbiz stories that make us 
laugh long and loud, and he seems 
to have one for every occasion.

“And he’s very self-deprecating: 
Who’d have thought you could 
weave an Abe Vigoda reference into 
a rehearsal for a play about Stalin?”

“The Twenty-seventh Man” 
runs Feb. 14 – March 15 at the Old 
Globe Theatre. For ticket informa-
tion, go to TheOldGlobe.org or call 
619-23-GLOBE. 

—Alex Owens is a San Diego-based 
freelance writer. He can be reached at 
alexowenssd@gmail.com. v

Ensemble bonding
Hal Linden sparks up The Old Globe

Hal Linden will play an imprisoned 
Yiddish writer. (Photo by Jim Cox)

underground techno and house 
music world. In less than two years, 
the group has quickly made a name 
for itself by booking a large number 
of rising stars at Bang Bang, the 
Gaslamp-area sushi restaurant that 
doubles as a nightclub.

For this event, the FNGRS 
CRSSD team is working with Gold-
envoice, the established live music 
production company behind Coach-
ella, Stagecoach, FYF Festival and 
numerous other concerts and events 
in Southern California since 1981. 

Frieser said the partnership 
is ideal because FNGRS CRSSD 
brings its relationships with key 
underground house music players, 
while Goldenvoice brings its de-
cades of experience and expertise in 
putting on large festival-style events. 

Shortly after Waterfront Park 
opened last year, the FNGRS 
CRSSD team zeroed in on the site 
as a possible venue for a music 
festival. They were particularly 
attracted by the proximity to train 
and trolley stations as well as to 
Downtown’s vibrant and burgeon-
ing music scene, Frieser said.

“The venue is absolutely amaz-
ing,” he said. “Looking out over the 
water, it’s cinematic. It’s stunning. 
And it’s very clean.”

As “San Diego’s front porch” on 
the bay, Waterfront Park is a unique 
new venue that has never hosted a 
ticketed music festival before. For 
decades the place was literally a 
large surface parking lot.

Many festival details – security, 
access, traffic control – have yet to 
be finalized. Staff from the county, 
city and Port of San Diego are 
collaborating with event organiz-

ers to develop plans for security, 
medical emergencies, noise control, 
community outreach, traffic control, 
transportation, waste management 
and restroom availability, said Chris-
tine Lafontant, district manager of 
the San Diego County Department 
of Parks and Recreation.

The final versions of those 
plans will be complete by the end 
of February.

“We’re super excited and 
we’re working really hard to 
make sure this is a success not 
just for the venue and the event 
but also for the community sur-
rounding it,” Lafontant said.

A few things are certain at this 
point: The event will be limited to 
fans ages 21 and up, and the festival 
will be open from approximately 
noon to 11 p.m. on both Saturday 
and Sunday, with after-parties at 
various nightclubs and smaller 
concert venues in the area.

Organizers will pay fees to rent 
whatever portions of the park will 
be closed to the public. Fees vary 
according to what sections of the 
park are rented. To rent all of the 
lawns and plazas west of the County 
Administration Center building, for 
example, event organizers would 
be charged approximately $9,500 
per day. They also have to cover the 
costs of the added police and emer-
gency medical personnel that will be 
on call over the weekend.

Those fees help the county keep 
the 12-acre park beautiful and open 
to the public, Lafontant said.

Even those who do not attend 
the event will benefit. Events on this 
scale contribute to the economic 
vitality of the region by creating 
demand for hotel rooms, taxis, 
restaurants and other local goods 
and services, Lafontant said.

Though large, multi-day 
electronic music festivals in are not 

new in the U.S. or even in South-
ern California, Frieser described 
CRSSD Fest as “a first of its kind 
festival in America.”

That’s because of its focus on un-
derground tech house deep house 
artists rather than the big room 
headliners such as deadmau5, Avicii 
and Tiësto that are typically featured 
at electronic festivals.

“There are very few festivals 
that are curating lineups for this 
kind of audience,” Frieser said.

In terms of genre and style, 
the most closely comparable event 
would be Detroit’s Movement 
festival, but Detroit has nothing 
on San Diego’s climate or the one-
of-a-kind aesthetic of Waterfront 
Park, Frieser said.

Indeed, fans are traveling 
from all over for this show. 
While many are coming from 
San Diego, many more have said 
they are traveling from Phoenix, 
Seattle, Salt Lake City, Chicago, 
Boston and various other cities in 
the U.S., Mexico and Canada.

Those visitors will also get 
a taste of San Diego’s specialty 
food and beverage vendors. While 
vendor lists have not yet been 
finalized, Frieser said the festival 
will feature local restaurants and 
breweries, which is often not the 
case at music festivals.

San Diego Downtown News 
will conduct a follow-up feature 
in the March issue, once more 
details are revealed.

For more information about 
the CRSSD Festival or to purchase 
tickets, visit crssdfest.com.

The cover panorama is a seven-
image aerial drone photography 
composite, taken and stitched 
together by Aldryn Estacio, founder 
of Flytpath.com. 

— Jeremy Ogul can be reached 
at Jeremy@sdcnn.com.v
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HUMAN RESOURCES MOVING

H R Tactics
Strategic Planning, Tactical Training

Joe Whitaker operates H.R. Tactics, 
a full-service human resource consult-
ing firm in Mission Hills, providing a 
broad range of human resource support, 
products and solutions for small to mid-
sized companies with fees designed 
to put affordable human resources in 
reach. He can be contacted at 804-4551 
or e-mail at hrtactics@cox.net.

619.804.4551
302 Washington St., Suite 112   

San Diego, CA 92103
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Starlight continues to dim
Weather worn and aging, Starlight 

Bowl’s stage and orchestra pit will 
likely remain silent during Balboa 
Park’s yearlong Centennial. No need 
for those 3,575 seats … and yet this 
80-year old amphitheater is still recog-
nized as part of the park’s legacy. For 
now, its doors are padlocked.

Mike Ruiz, district manager for 
Balboa Park 2015, said there might 
be a chance for a single night perfor-
mance but it would depend on the 
organizers undergoing a fund raising 
campaign to restore the theater.

Ruiz said Centennial plans are to 
conduct free entertainment this sum-
mer at the Spreckels Organ Pavilion.

“We have a lot of outstanding tal-
ent in the area and we are studying 
suggested programs,” he explained. 
“This includes a number of activities 
with several community groups and 
we’re in the permit process. It’s a 
matter of filling out the paperwork. If 
there is a need to have major shows, 
we can rely on a ton of local talent.”

The Ford Motor Co. built Star-
light Bowl, originally to be known as 
Ford Bowl, as part of its construction 
with a round building next door that 
would feature it’s new model cars at 
the 1935-1936 Exposition. Unfor-
tunately the Bowl was under the 
flight path into Lindbergh Field. The 
round building now is the Air and 
Space Museum.

As for Starlight it might be remem-
bered for it’s stop-and-go musicals.

A red light would flash in the 
orchestra pit to stop the music when 
planes approached. The performers 
would freeze for 10 to 15 seconds 
and then resume, hopefully to find 
the right note again after the pause.

One show patron counted 42 
interruptions during a performance 
of “The Mikado.”

Through the years there have 
been other interruptions, four years 
when the armed services occupied the 
park during World War II, and twice 
in the 1990s because of finances. It 
closed in 2011 because of bankruptcy.

San Diego Civic Light Opera 
Association had been one of the 
oldest continuous musical theater 
companies in the United States. It 
was restarted in 1945 by Charles 
Cannon, William Dean, Julius Leib 
and Robert J. Sullivan for produc-

tions like “The Chocolate Soldier,” 
“H.M.S. Pinafore,” “Naughty Mari-
etta,” “The Barber of Seville” and 
“Hansel and Gretel.”

Hall of Champions awards
The Chargers’ outstanding 

running back LaDainian Tomlinson, 
baseball standout Chris Chambliss 
and baseball/basketball star Tony 
Clark will be inducted into the Hall of 
Champions’ Breitbard Hall of Fame on 
Feb. 23 at the Town & Country Hotel 
Convention Center in Mission Valley.

San Diego State University 
golfer Gunn Yang, who won the U.S. 
Amateur Championship, heads a list 
of amateur stars of the year.

Other Aztec selections were foot-
ball’s D.J. Pumphrey (school record 
1,867 yards rushing), basketball’s 
Xavier Thames (Mountain West Play-
er of the Year) and two-time NCAA 
triple jump champion Shanieka 
Thomas (school record 45 feet, 11 
inches); University of San Diego’s 
basketball player Johnny Dee (who 
set a school career scoring record in 
January), golfer Grant Forrest (WCC 
Player of the Year and St. Andrews 
Links Trophy winner); UC San 
Diego swimmer Anji Shakya (NCAA 
Division II champion in the 500-yard 
freestyle) and baseball star Troy 
Cruz (.326 at the plate).

Elsewhere in the park … In 
March the San Diego Museum of 
Art will open “Divine Desire: Print-
making, Mythology, and the Birth 
of the Baroque,” as part of the mu-
seum’s permanent collection. It will 
feature more than 70 engravings 
produced in Northern Europe and 
Italy in the late 16th and early 17th 
centuries ... the 40th annual Small 
Image Show at the Spanish Vil-
lage Art Center’s Gallery 21 began 
Jan. 31 and will run until March 1 
and is open to all San Diego artists. 
The purpose is to provide a unique 
challenge for the artist by utilizing 
a small image concept in the widest 
range of visual expression. Artwork 
must measure no more than 10 
inches in any direction including 
frame, base and display ... as part 
of the Centennial Celebration, the 
San Diego Auto Museum will 
feature cars of 1915 and 1935.

 
— After an award-winning, 

38-year sports-writing career with the 
San Diego Union and authoring three 
books, Johnny McDonald now consid-
ers writing a hobby. You can reach 
him at johnny23@cox.net.v

Exploring 
Balboa Park
Johnny McDonald

I adjusted my seat in the 
saddle and raised the stirrups 
a little with my feet as Gypsy’s 
sure-footed cantor took us 
across a deep stream. Great 
splashing in, and on we went, 
to the top of a bluf f with glori-
ous sights and smells. I gently 
asked her to halt and for a mo-
ment we both stood there look-
ing out at the green rolling hills 
of the lake district in Cumbria, 
England.

I could feel the energy in the 
crisp morning air.

Suddenly, Gypsy violently 
shook like a wet puppy just out 
of her bath water; this 2,000 
pound Shire horse with little 
me on top. But I have the good 
knowledge that Gypsy, even in 
her intent to be comfortable, 
would not allow me to fall. Her 
huge head turned back to gaze 
at me and her eyes looked for 
assurance that she was still in 
my favor. I gave her an exuber-
ant smile, a gentle rub on the 
neck and with a clicking sound 
in my mouth, and then we were 
on a gallop along a dry stone 
wall in an open tree-lined field.

These are the times my soul 
gets recharged and I am in love 
with life.

I was daydreaming of that 
day when I realized that same 
connection to life fills my spirit 
when I see the happy faces of 
children and adults applauding 
my performance on a weekly 
basis here in Balboa Park.

I am so blessed to have 
this job. I love it when people 
realize what the pipe organ can 
do for their soul. It’s wonderful 
to meet and hear about “how 
they never knew an organ could 
make them feel so good,” or the 
glow in a child’s face as they 
ask me how I did that.

These are the things that 
drive my life.

Perhaps you’d like to know 
how a typical Sunday unfolds 
for me at the Spreckels Organ 
Pavilion. I’ll start with a novice 

explanation of how the pipe 
organ works:

A pipe organ is constructed 
of pipes that speak by means of 
air pressure passing through 
them, like whistles. Electronic 
organs work by amplifying 
samples of these sounds — a 
much dif ferent animal — and 
in my opinion, not entirely the 
same experience.

There are ranks (groups) 
of pipes that have dif ferent 
sounds, such as flutes, wind, 
strings, tubas and on and on. 
Dif ferent pipes made of many 
dif ferent materials and even 
real drums, cymbals, harps, 
horns, and so on, are operated 
by pneumatic systems. I’ll try 
to keep this simple because it 
can get complicated whether 
it’s a symphonic pipe organ, 
or a theatrical pipe organ, or a 
combination of both; which is 
our Spreckels Organ.

Today, wires connect the 
keys to the air valves, but the 
really old organs have their keys 
connected mechanically to the 
valves, which means the musi-
cian must press very hard on the 
keys to operate them and that be-
comes quite tiring. I’ve strained 
myself while touring Europe on 
these old historic organs.

Am I boring you yet?  I hope 
not.

Every organist must set 
the organ up to play the pipe 
sounds they want at every spe-
cific point of every piece of mu-
sic performed. This creates the 
orchestration of the instrument. 
There are buttons to push, toe 
studs to push with your feet 
and pedals to move at dif ferent 
parts of every piece.

My husband, Kerry, is a 
drummer and knows what it’s 
like to control four limbs at 
dif ferent beat segments during 
a song. But organists have ten 
fingers and two feet all going at 
once and this totally blows his 
mind. I bring this up because in 
this way I can beg extra respect 
from him — like maybe an extra 
dinner night out.

I like to keep things hopping 
and bring new surprises to the 
Park. Last

weekend for instance, I per-
formed with the real Von Trapp 
family (the grandkids from 
“The Sound of Music” family).  
This was the first time they ever 
sang with an organ. The audi-
ence met them after the concert 
and everyone had a great time.

Don’t miss my 10th annual 
“Bark in Balboa Park” concert 
Feb. 15 at the Spreckels Organ 
Pavilion, benefitting the San 

Diego Humane Society. It’s free 
and everyone is invited to bring 
their animal companion to hear 
pet friendly music, meet other 
animal lovers, learn about the 
Humane Society, and then join 
the pet parade across the stage 
— come in costume if you’d like!

—Civic Organist Carol Wil-
liams is proud to serve as an am-
bassador of San Diego’s arts and 
culture arena. Through her con-
cert per formances at home and 
abroad, Carol of fers a fresh take 
on the classical organ concert. 
She is committed to illuminating 
San Diego’s color ful romance 
with the “King of Instruments,” 
always seeking to bring the organ 
to new audiences. For more in-
formation visit sosorgan.com.v

Civic  
Organist News
Dr. Carol Williams

Advertise in our 
Business & 

Services Guide
Just call Yana 

at:
(619) 565-4454

or email:
yana@sdcnn.com

An introduction to the organ

A pipe organ is constructed of pipes that 
speak by means of air pressure passing 
through them, like whistles. Electronic organs 
work by amplifying samples of these sounds 
— a much different animal — and in my opin-
ion, not entirely the same experience.

We fix your computer. 
We come to you or 
you come to us for the 
lowest rates! Newtork, 
Spyware, Hardware, 
Software, Training. Call 
Robert at 858-449-1749

COMPUTER REPAIR



20 San Diego Downtown News | February 2015 www.sdcnn.comMUSIC

and nationally known Cajun band 
Beausoleil avec Michael Doucet 
— who have appeared on NPR’s 
“A Prairie Home Companion” 
more times than any other musical 
guest — are a musical headliner 
this year.

Other headliners include 
multiple Grammy-nominated Loui-
siana Cajun band Pine Leaf Boys; 
Louisiana zydeco artists Terry & 
the Zydeco Bad Boys; Houston 
zydeco band Brian Jack and the 
Zydeco Gamblers; Bay Area blues/
jazz/roots/swing music artists 
California Honeydrops; Chicago 
blues legends Corky Siegel, Sam 
Lay, Barry Goldberg and Marcella 
Detroit; Fabulous Thunderbirds 
blues alums Kid Ramos and Kim 
Wilson with Blues Music Award 
winner Kid Andersen; and New Or-
leans rockabilly stars Gal Holiday 
and the Honky Tonk Revue.

Additionally, there will be a full 
roster of local favorites including 
Johnny Vernazza, Sue Palmer, 
Missy Andersen, Bayou Brothers, 
Euphoria Brass Band, Big John 
Anderson, Zydeco Mudbugs, Theo 
and the Zydeco Patrol, Billy Lee 
and the Swamp Critters, Manny 
Cepeda, Bill Magee, and many, 
many more.

With five dedicated dance 
floors, an extensive food court 
featuring Louisiana and local 
delicacies, a kids’ fun area, free 
dance lessons, bayou-style cooking 
demos, music and culture work-

shops, and even a daily Mardi Gras 
parade, Gator by the Bay is more 
than just a music festival. It has 
become a San Diego tradition and 
the place to bring your momma for 
Mother’s Day.

For more information, includ-

ing tickets, which range from $25 
— $200, visit GatorByTheBay.com.

—Wendy Lemlin is an award-
winning San Diego-based freelance 
writer. She can be reached at 
wendy@wendylemlin.com.v
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GATOR

(top) Multi-Grammy nominated Cajun band Pine Leaf Boys will be one of the 
headliners this year; (bottom) three-time Grammy-winning Cajun band Beauso-
leil Avec Michael Doucet will headline the Thursday Night (Courtesy Gator by the Bay)

98 BOTTLES – 2400 KETTNER 
BLVD., LITTLE ITALY

Feb. 14 – The Benedetti Trio 
Guitarist Fred Benedetti and 

his songbird daughters Regina 
and Julia have a special lineup of 
music just for Valentine’s Day. 
The trio’s “Love Through The 
Ages” show promises a musical 
journey of love songs old and 
new. The family band is known 
to do theme shows featuring the 
music of The Beatles, Simon and 
Garfunkel, various folk icons and 
more. Expect to hear more than 
a few surprising favorites at this 
romantic event. 8 p.m. $12 on-
line, $15 at door (plus $10 food/
drink minimum per person). Feb. 27 – Rob Thorsen Trio 

Led by bass virtuoso Rob 
Thorsen, on this occasion this trio 
will present unique arrangements 
of John Coltrane songs. Thorsen 
will be joined by young pianist 
Kiefer Shackleford and drummer 
Fernando Gomez. Each of the 
musicians is well known in the 
local jazz world (and beyond). This 
talented trio combined with their 
legendary subject should make for 
a winning combination of clas-
sic and creative tunes. 8 p.m. $12 
online, $15 at door (plus $10 food/
drink minimum per person).

BELLY UP TAVERN – 143 
SOUTH CEDROS AVE.,  
SOLANA BEACH

Feb. 21 – The Rugburns | 
Tim Flannery | Bushwalla | 
The Mastersons

Steve Poltz’s sixth annual 50th 
birthday party boasts a star-stud-
ded lineup of indie rock, folk and 
pop artists. Poltz’s own band The 
Rugburns — a local rock main-
stay in the 1990s — will headline 

with their fun rock tunes. Former 
Padres player and coach Tim Flan-
nery’s band will bring their laid 
back numbers. Master collaborator 
Bushwalla (nee Billy Galewood) 
adds interesting elements of funk, 
hip-hop, folk and more. And round-
ing out the night is Texas duo The 
Mastersons with charming folk dit-
ties. Ticket includes a copy of Steve 
Poltz’s “Belly Up Live” album. 9 
p.m. $25 online, $27 day of show, 
$44 reserved seating. 

Feb. 23 – David Cook | 
Paul Cannon Band

Best known as the season seven 
winner of “American Idol,” David 
Cook has continued his pop-rock ca-
reer since taking home that title. His 
latest single “Wait for Me” features 
Cook’s signature combination of ten-
der moments and soaring lines. He’ll 
be joined for this one by local folk-
pop group Paul Cannon Band. The 
happy-go-lucky vibes of Cannon’s 
music along with catchy choruses 
make this an easy-to-like opener for 
the show. 8 p.m. $23 online, $25 day 
of show, $41 reserved seating. 

CASBAH – 2501 KETTNER 
BLVD., MIDTOWN/ 
LITTLE ITALY

Feb. 16 – The Midnight Pine 
| Rio Peligroso | 
Listening to Rocks

Each year local couple Sara and 
Roger Morrison celebrate their 
anniversary at the rock club that 
played host to their nuptials. Once 
again their lineup for the occasion 
features stellar local bands includ-
ing Roger’s own Listening to Rocks 
and country-rockers Rio Peligroso. 
But its headliners The Midnight 
Pine that will really suck you in — 
with ethereal vocals and melodies 
plus dreamy percussion, gentle 
guitar strumming and hypnotic 
violin. Give “Mother of Amends” a 
spin for a sultry sample. 9:30 p.m. 
$5 at door. 

Feb. 21 – Wild Child | Desert 
Noises | Goodnight, Texas

Standing out in a rich local 
music scene is no easy feat, but 
Austin, Texas-based Wild Child 
has done just that. The indie-pop 
outfit is led by the pristine vocals 
of Kelsey Wilson; while her tone 
would easily lend itself to jazz or 
big band, it’s a unique match for 
classic rock elements along with 
the bonus of strings and piano. 
Check out “Living Tree” for a taste 
of all these bits and how well they 
work together. For this tour stop 
they’ll be joined by psychedelic 
rockers Desert Noises and old-folk-
meets-new-Americana mainstays 
Goodnight, Texas. 9:30 p.m. $12 
online, $14 at door. 

CROCE’S PARK WEST 
— 2760 FIFTH AVE.,  
BANKERS HILL 

Feb. 12 and 15  
– Todo Mundo

Fans have two chances to 
catch Todo Mundo at Croce’s this 
month. The band that borrows 
from reggae, Latin and numerous 

other genres took home the award 
for Best World Music band at last 
year’s San Diego Music Awards 
and have won several other awards 
in past years. Their energetic style 
and messages of peace and unity 
continue to grow their audience 
locally and abroad. 7 p.m. on the 
12th, 6 p.m. on the 15th. $5 – 7. 

Feb. 14 – Gilbert and  
Lorraine Castellanos 

Each of the Castellanos is 
known in the local music world for 
their individual skills — Gilbert, 
with his wealth of contributions to 
the jazz scene as trumpeter and 
composer, and his wife Lorraine, 
who makes up one third of the 
eclectic group Besos de Coco lend-
ing her talents on guitar and vocals. 
It is a rare treat to see the couple 
perform together — and what 
better day for it? Just make sure 
you get reservations! You can also 
catch Besos here on Feb. 22 and 
Gilbert with his group The Park on 
Feb. 28. 7 p.m. $7. 

—Reach Jen Van Tieghem at 
jen@sdcnn.com.v

Tunes About 
Town
Jen Van Tieghem

The Benedetti Trio (Photo by Debra Maurer)

Famed local musician Gilbert Castellanos and his wife Loraine will make a rare 
joint appearance at Croce’s, Feb. 14. (Photo by Laurent Kramer)

Besos, featuring Lorraine Castellanos, 
performs Feb. 22. 
(Photo by Laurent Kramer)

Plush Salon
2231 Fifth Ave.
San Diego, CA 92101     
619-233-1500 | plush-sd.com

Located in Banker’s Hill / Downtown, Plush Salon is your 
color specialist and go-to place for all your hair care needs. Plush 
is an established salon catering to women and men who expect 
the best in hair color. Our team of experts at Plush understand 
that the perfect salon is one that listens to you and delivers 
high quality results. From business professionals to cutting 
edge trendsetters, we achieve to create a style that matches 
your lifestyle through a combination of expert technique and a 
mastery of color. We are passionate about our craft and stay on 
top of the latest trends and techniques and advancements in hair 
color through continuing education to bring you the best possible 
results. Call us for a complimentary consultation. 

Business Spotlight
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Around 1850, William Heath 
Davis, a founder of “New Town,” 
laid out the city and built a large 
warehouse and wharf to accommo-
date ships, hoping to draw people 
to his new San Diego settlement, 
which was situated on 160 acres of 
land and located just three miles 
south of Old Town.

By 1887, the Embarcadero was 
really the industrial waterfront for 
the city complete with wharfs and 
small businesses to serve the resi-
dents. With time, the businesses 
changed to shipyards, chandlers, 
lumberyards and canneries.

Chinese fishermen unloaded 
their catch along the Embarcadero, 
and railroads even went out onto 
the wharfs.

For decades since, civic leaders 
have entertained the idea of giv-
ing the wharf back to the people, 
and in 1993 the city put out an 
international request for propos-
als (RFP) to create a vision plan 
for the Embarcadero. They chose 
Massachusetts-based Sasaki As-
sociates, whose design included a 
long walking promenade and areas 
where people could sit and enjoy 
views right on the water.

In 2000, San Diego landscape 
architects Spurlock Poirier, in 
partnership with Ehrenkrantz 
Eckstut & Kuhn Architects of New 
York, were selected to develop a 
schematic design called the “North 
Embarcadero Alliance Visionary 
Plan,” for the North Embarcadero 
Alliance, which comprised the city 
of San Diego, county of San Diego, 
San Diego Unified Port District, 
Civic San Diego and the U.S. Navy. 

This very specific plan included 
10 unique gardens, each with its 
own theme. The gardens were to 
be connected by a broad, bayside 
esplanade, 117-feet wide, and a 
30-foot wide, 1.5-mile promenade 
stretching from the USS Midway 
Museum to where North Harbor 
Drive intersects with Laurel Street.

The project would improve all 
of the adjoining streetscapes and 
link the surrounding neighborhood 
to San Diego Bay.

“The intent was that we could 
make it a place that was about the 
citizens and the visitors of San 
Diego using it as their window to 
the waterfront,” said Marty Poirier, 
principal of Spurlock Poirier.

In 2007, the team, consisting of 
Project Design Consultants (San 
Diego), Spurlock Poirier (San 

Diego) and Civitas (Denver), was 
selected to implement Phase One.

“It was a real collaborative ef-
fort of designers, city officials and 
the greater San Diego community, 
truly about creating a world-class 
waterfront,” said Mark Johnson, 
president of Civitas.

This phase focused on the foot 
of Broadway, west of the railroad 
tracks to the wharf, making Broad-
way a grand hallway to the bay.

Elements included realigning 
Harbor Drive by 60 feet to create 
the widened esplanade, pavilions, 
gardens, streetscapes, storm-water 
management facilities, lighting, 
signage and seating.

Additionally, extensive improve-
ments to the local subterranean 

utilities were made, including the 
construction of new water, sewer 
and storm-drain infrastructure.

They wanted it to be reminis-
cent of a maritime environment, 
using local materials with longev-
ity, strength and stability — heavy-
duty concrete, galvanized steel, 
stainless steel and wood — and 
using local artisans and fabrica-
tors as much as possible.

“It was an interesting collabora-
tion,” Poirier said. “Mark Johnson 
brought his expertise in urban de-
sign to the project and we brought 
the design that we had created in 
the schematic phase to the effort. 
We worked together on all of the 
design work. At the end we split up 
the construction documents, with 
Civitas taking on the hardscape 
and Spurlock Poirier taking on the 
soft-scape.”

Designed by Los Angeles artist 
Pae White and produced by San Di-
ego architect Joseph Wong, three 
buildings are an important part 
of the design: a restroom and two 
aluminum- and stainless-steel-clad 
pavilions that house glass-enclosed 

buildings, which will accommodate 
shops and all of the bay tour opera-
tors’ ticketing windows. 

“Pae White’s buildings are ob-
jects of interest,” said Scott Jordan, 
Civitas principal.

Her design combines func-
tionality with whimsy. Large 
cutout letters and words adorn 
the new restroom façade and the 
pavilion ceilings. The words are 
from the 1970s novel “Jonathan 
Livingston Seagull” as they may 
be seen by a seagull in flight 
over the Embarcadero.

“People stop and try to read 
what they say,” Jordan said.

Four gardens create quiet 
spaces, each under the shade of 42 
jacarandas — San Diego’s official 

tree — purchased from Southern 
California’s Norman’s Nursery. 

“They are a fun seasonal tree 
with lavender flowers that look 
beautiful against the blue water and 
sky,” Poirier said. “The trees have 
their own little quirks; they won’t 
be growing like columns in the 
Coliseum. They’ll undergo a lot of 
change throughout the year.”

In the gardens, plant enthusiasts 
will see a wide range of drought-
tolerant plants used in different 
combinations, creating interesting 
patterns, colors and textures. Some 
ten different varieties of succulents 
will be rotated out seasonally. 

Thirty Medjool date palms now 
stand along Harbor Drive with 18, 
25-foot date palms on Broadway, 
creating an overhead canopy with 
an architectural feel and drawing 
one’s eye to the water.

The team worked with con-
sulting arborists: Mark Wisniews-
ki of Wisniewski & Associates 
(Encinitas); Mark Robinson of 
MTR Horticulture (Carlsbad); 
and Kurt Brickley, (Port of San 
Diego). Early on, they were able 

to shop for trees of the same size 
and age, overseeing their care 
through the planting phase. The 
palms are from Oasis Date Gar-
dens in Thermal, California.

“The Broadway median is our 
take on a bold new way of look-
ing at public landscape, using te-
quila agave to bring authenticity 
to the project and having a little 
fun at the same time,” Poirier 
said, adding that they are hoping 
for at least something related to 
the harvesting of the agave — 
if not the actual production of 
tequila — as it would be a nice 
tie-in with all the craft distilling 
that is going on in San Diego. 

A water-quality band system is 
designed to capture every drop of 
water that falls on the Embarcadero 
or washes down from Broadway 
and Harbor Drive. All of the surface 
runoff flows from the east side to 

the west, collecting along the west 
curb of Harbor Drive and channeled 
into the conveyance bands where it 
is treated and cleaned before being 
released into the bay.

On the esplanade, water flows 
over porous pavers, iron grates, 
wooden planks and planting beds 
and goes into the conveyance 
band, where it is filtered through a 
series of rock and sand filters be-
fore being released. At the wharf 
edge, a smaller 6-inch-wide grate 
captures water off the promenade 
and also sends it through the 
cleansing process.

There are three styles of 
seating in the quiet areas: simple 
benches, benches with backs 
and arms, and café tables. The 
benches and their specific styles 
were selected because they look 
like something a shipbuilder 
could have crafted.

Spain’s Escofet designed the 
benches with backs and arms, 
while Civitas designed the standard 
benches. Fabricated by Richardson 
Steel, a local family-owned busi-
ness, all the benches were made 

with laminated Alaskan yellow 
cedar and wrapped in steel straps, 
inspired by old ship masts. The 
strapping serves two purposes: to 
keep skateboarders from using 
them and to add visual appeal. The 
stainless steel café tables are from 
Landscape Forms in Michigan.

When designing the guardrail, 
Civitas wanted something heavy-
duty and robust that visitors could 
lean on and look out over the bay. 
Also created at Richardson Steel, 
the rail design includes 1-inch-
thick stainless steel blades topped 
with Ipe, an extremely dense and 
durable Brazilian hardwood.

The primary surface of the 
Embarcadero is pavers, made by 
Acker-Stone in Corona. The colors 
are specific to our region and come 
from characteristic rocks that were 
handpicked by Wes Danskin, re-
search hydrologist with the U.S. 
Geological Survey.

“The selection of colors, in par-
ticular earth colors, is critically im-
portant,” Danskin said. “The rocks 
or simulated rocks need to look 
and feel like the local area. That 
way they look like they belong, 
and people will subconsciously feel 
more calm and comfortable in the 
area, without knowing why.”

The use of pavers begins on 
Broadway and is carried to the 
end of the pier, giving the pres-
ence of one long hallway to the 
waterfront. If you can get high 
enough above the pavers, you’ll 
see a pattern that represents 
waves and the movement of water. 

Other surfaces include Brazil-
ian hardwood planks in the gar-
den areas, reminiscent of historic 
boardwalks, and decomposed 
granite in the gardens and on a 
runner’s path.

New York’s Leni Schwendiger 
Light Projects Ltd. designed all of 
the lighting. Her curlicue, extruded 
aluminum light poles along the 
Broadway median are objects of 
delight, playing against the linear 
palm trees. The Embarcadero 
glows at night with light from the 
galvanized steel light posts, other 
lights buried in the plant beds and 
a continuous strand of LED lights 
on the underside of the guardrail.

Pentagram of New York concep-
tualized the signage package for 
the entire site, which includes little 
blue beacon lights at the top of the 
signs, in keeping with the maritime 
theme.

Watch for future columns on 
additional landscape architecture 
on the Embarcadero.

 
—Delle Willett is a PR consul-

tant and a freelance journalist. She 
does pro-bono work for organizations 
that empower women and work to 
end world hunger. Reach her at del-
lewillett@gmail.com.v

Art on
the Land
Delle Willett

(clockwise from above) Two types of benches have been deployed to the quiet areas along the Embarcadero for those 
walking the promenade and needing a moment of reflection; tequila agave plants have been positioned along the Broad-
way median; planters were designed to capture and help cleanse storm water (Photos by Delle Willett)

Talent and teamwork transform the Embarcadero
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By Scott Markey

Let’s face it: Being the fitness en-
thusiasts that we are — most people, 
when injured or have an illness, 
usually have the good sense to curtail 
activity that aggravates the injury or 
ailment. Whether you are working out 
for general overall fitness, on a serious 
basis, to become a fitness or physique 
competitor, or even a bodybuilder, you 
usually know when to listen to your 
body — especially when it’s telling you 
to slow down your weight training, 
running, cycling, cross fit, zumba, etc. 
— but that’s not always the case.

Because we are often critical about 
ourselves, we may act less rationally 
when it comes to injuries or setbacks. 
Typically, we’ll try to tune out what our 
bodies scream to make us hear. I can’t 
count the number of times I have seen 
people put themselves through work-
outs suffering from bursitis, arthritis, 
inflamed tendons, muscle pulls, colds, 
asthma, and even a ruptured disc.

At a loss to figure out why we 
would rather stop, we’re certainly not 
stopping. For the most part, the issue 
is vanity, plain and simple. Much of our 

ego and self-esteem is tied up in how 
we look, what we weigh, what the tape 
measures, what the mirror and scale 
tells us, and what others tell us.

There is a lot of pressure put on us 
in society to look good and to look fit. 
But get an injury that forces a layoff 
and it becomes all too clear just how 
fragile that security is.

It can all come crashing down with 
the snap of a rotator cuff or the tear of 
a patella tendon. So what do you do 
when an injury rears its ugly head and 
renders normal training impossible?

Patience. You have to be patient; 
take it from me. I have years of 
training, and an injury, just as in-
significant as a common cold or flu 
might seem, is your body sending 
you a message to lay off!

But regardless of the injury — 
with certain exceptions — there’s 
always something you can do.

Case in point: I have a friend who 
last summer was suffering from a hip 
problem that was preventing him from 
doing squats and leg presses. Without 
heavy legwork he was certain his legs 
would soon look like toothpicks. I just 
put him on a regimen of leg extensions 

and leg curls, supplemented with cy-
cling and some sprinting, and he kept 
his leg mass and shape intact.

Always look at the positive. In-
juries sometimes present a golden 
opportunity to work body parts 
that normally get ignored, thus 
giving you a chance to bring up a 
lagging or weak body part.

Some injuries — like torn tendons 
and muscles, ruptured disks, pinched 
nerves, or broken bones — might re-
quire you to lay off completely. How do 
you cope with injuries like these, and 
still stay positive during a period of in-
activity? Again, you have to be patient. 
The rest might even be beneficial, as 
your body just might need that break. 
Most injuries heal if given the chance.

Also, it’s a matter of maturity, ac-
cepting injuries as a fact of the train-
ing and your working out lifestyle. 
In other words, they come with the 
territory. If you train long enough 
and hard enough without listening 
closely to your body, at some point 
you are going to get hurt.

The human body can only take so 
much, so don’t push yourself to work-
out when you are injured, sick, or even 
on days where you just really don’t feel 
like working out. This is a clear indica-
tion that you might be overtraining 
and need the rest.

Instead, be positive and rest when 
you feel your body needs it. This will 
help you avoid injuries and come back 
even better when you do.

—Scott Markey has over 25 years in 
the fitness and health industry. He has 
graced dozens of magazine covers and 
specializes in physique management, 
training and nutritional consultation. 
You can find him on Facebook or reach 
him at scottmarkey@yahoo.com.v

Coping with a fitness layoff
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Dr. Jacqueline Whalen, DC
1202 Kettner Blvd., #102
San Diego, CA 92101
619-232-0783

Are you serious about losing 
weight?

You can virtually melt away 
your fat without excessive dieting 
or strenuous exercising. This 
is the best weight loss secret to 
come along in years — when 
you’re talking about FAST EF-
FECTIVE weight loss.

Here’s what most people 
don’t understand: When you’re 
heavy, you lose your strength, vi-
tality and you become feeble. On 
top of that, you age prematurely 
because your “fat cells” clog your 
body’s vital organs.

That will all change after you 
start utilizing this system. I use 
this system myself — it’s safe, 
easy and effective.

Call my office today to see if 
you qualify for this program. Or 
request your FREE weight loss 
report by emailing me at whalen-
doc1@att.net.

Family Gym
101 17th St.
San Diego, CA 92101
619-231-7800 | familygym.com

At a time when it seems like 
you have to already be in shape 
to join a gym, Family Gym is a 
breath of fresh air to the San 
Diego area.

Real people, real instruction 
and real workouts — without the 
glitz and glamor that seems to 
be the hallmark of some clubs 
around town. Family Gym is a 
place where you’ll find every-
thing you need to keep your New 
Year’s resolution intact — and 
feel comfortable doing it.

Family Gym offers group 
fitness classes ranging from 
body combat to yoga; including 
the popular Zumba, ritmo Latino 
and baile styles to make getting 
in shape entertaining and fun. 
And ALL classes are free with 
membership.  Free babysitting is 
available, too, if you have to bring 
the little ones with you!

With five locations in the San 
Diego area, there’s likely a Fam-
ily Gym right in your neighbor-
hood. Instruction in Spanish and 
English is available in all clubs.

Fifth Avenue Body Sculpting
3585 Fifth Ave., #103
San Diego, CA 92103
619-299-0700 | 
coolsculpting.com

Coolsculpting by Chuck 
Sigmon (certified tech)

The latest trend aesthetic 
specialists are seeing is a new 
generation of treatments and 
procedures targeted toward the 
growing population of people 
looking for non-surgical ways 
to better themselves. This is 
particularly true for fat reduc-
tion therapies that help patients 
transform their bodies.

The trademarked CoolSculpt-
ing procedure is a breakthrough 
process (FDA cleared) that safely 
and effectively eliminates fat with-
out the cost, downtime and risk as-
sociated with surgery. Unlike other 
methods of fat reduction that use 
heat, the CoolSculpting procedure 
cools fat cells to temperatures that 
trigger their natural death. Those 
cells are then eliminated naturally 
by the body over the following 
weeks and months.

CoolSculpting results in an 

see Fitness, page 23
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undeniable reduction of fat in the 
treated area and patients can start 
to see results as soon as three 
weeks following treatment, with 
the most dramatic results after one 
to three months. Visit coolsculpt-
ing.com for more information on 
the procedure.

New Year special: three areas 
(one hour for each area) for $2,100. 

Hillcrest Advanced
Aesthetic Dermatology
3737 Fourth Ave.
San Diego, CA 92103
619-299-0700 | drheimer.com

 
Dr. William Heimer and the 

team at his San Diego area practice 
consistently strive to achieve the 
best results for their patients.

Whether you come to him for 
skin rejuvenation with microderm-
abrasion, wrinkle fillers such as Re-
stylane, or for advanced acne treat-
ment or laser hair removal, you can 
rest assured that Dr. Heimer and 
his staff will do everything in their 
power to make sure you leave the 
office satisfied.

Healthy, smooth skin gives you 
a fresh, youthful appearance. Great 
skin is a key element of beauty. 
When your skin is well taken care 
of, it acquires the famous glow and 
it is radiantly beautiful.

Though they may not be able to 
put their finger on the exact reason, 
people tend to notice something 
special about a person with perfect 
skin. Be that special person today! 

Urban Optiks Optometry
Cairo Building 
3788 Park Blvd., #5
San Diego, CA 92103
619-683-2020 | urban-optiks.com

Urban Optiks is your one-stop 
destination for all of your eye care 
needs. Join them for their first ever 
“Vendor Trunk Show” expo and 
charitable fundraiser at “Raise Your 
Glasses” on Tuesday, Feb. 24 at 
Martinis Above Fourth | Table + 
Stage. Get a rare chance to see the 
entire collections from 10 of their 
finest frames vendors.

Don’t miss this great night 
filled with shopping, martinis and 
raising funds for Optometry Cares 
– the AOA Foundation. For more 
information see their ad on page 3 
or go to urban-optiks.com/raise.

Here’s what sets Urban Optiks 
apart from others:

Fashion – The finest collection 
of high quality classic, modern and 
vintage-inspired frame lines from 
around the world, featuring exclu-
sive handcrafted and fully custom-
izable fashion-forward eyewear.

Technology — Unsurpassed 
eye examinations utilizing the 
latest generation of electronic re-
fraction and diagnostic equipment 
delivering superior optical results 
through the use of innovative 
custom digital lens technology. Spe-
cialty contact lens and laser vision 
services are also available.

Expertise — A highly skilled 
and experienced optical staff, 
including one of San Diego’s finest 
Optometrists, which offers a high 
level of expertise and care not eas-
ily found elsewhere.

Experience — An exceptional 
“customer experience” in an up-
scale, yet unassuming boutique-
style environment with personal-
ized concierge-level attention to 
each individual’s unique needs 
bringing back the true meaning of 
customer care.

Urban Optiks is redefining eye-
wear and eye care for San Diego!v

FROM PAGE 22

FITNESS
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A trend is growing in which 
chefs run their restaurants 
for personal pleasure and 
the customer benefits. 

Such is the case with Chad White, 
who has carved a fast and playful 
identity at Comun Kitchen & Tavern 
after working behind the hype of 
popular, local establishments owned 
by others (Gabardine, Sea Rocket 
Bistro and Roseville, to name a few).

At Comun, he’s on the front lines 
and happier than ever in his double-
storefront venture featuring an 
eight-seater chef’s table flanking an 
open kitchen. A few feet away, a re-
frigerated pantry sits behind a large 
glass window, allowing us to glimpse 
the meats and organics he assigns to 
crafty tostadas and imaginative Latin-
stamped entrees.

“I want people to see what it 
takes to make this food, how we 
keep the kitchen floor swept and 
what ingredients we store,” he said 
while doubling as our food server as 
we dined at the lip of his kitchen.

White is vested also in La Justina 
on Avenue Revolucion in Tijuana, a 
similar concept to Comun, and Craft 
Pizza Company in La Jolla, which 
means he isn’t always on property 
100 percent of the time. But consum-
ers preferring to interact directly 
with the man flaunting industrious 
tattooed arms need only request the 
experience in advance.

Despite high-style elements and 
eye-popping works of art flowing 
throughout the restaurant and bar, 
Comun doesn’t feel pretentious. Nor 
is the food snobby or pricey.

Brown paper bags filled with 
warm popcorn dusted in chili ash 
gets the meal rolling. It’s a perfect 
come-on to the establishment’s iPou-
rIt beer system, which allows you to 
dispense a variety of craft beers by 

the ounce from sensor-activated taps.
Cocktails such as “jungle boo-

gies” with black rum and “Lafayette 
sours” using spiced pear bourbon 
are also in the offing. Or if you’re 
thirsty for a 21st Century play on the 
forgotten gin-forward casino cocktail, 
the “Roberto’s Dinero” replaces the 
customary maraschino liqueur with 
a grapefruit equivalent, along with 
tarragon and orange bitters.

From the “snacks” menu is an 
impressive rendition of Mexican 
street corn, grilled and cut straight 
from the cob. It’s served in a mug 
with mayo, lime, butter, cilantro and 
chicharron (fried pork rinds). We 
also took a strong liking to the fried, 
yellow guero peppers – some of 
them hot, some of them not. They’re 
served with lime and cooling aioli.

So what if Brussels sprouts 
have topped the list of trend foods? 
White has been roasting them with 
expertise since his professional 
cooking career began more than a 
decade ago. And for good reason he 

isn’t taking them off 
the menu.

“We’re selling up 
to 30 orders a night,” 
he said of the cruciferous 
orbs finished deliciously 
in Caesar dressing and shaved 
Romano cheese.

Tostadas using tortillas made 
of coarse masa by a Barrio Logan 
vendor comprise a chunk of the 
menu. White’s penchant for Mexican 
cooking blossomed during a past 
marriage to a gal from Acapulco, 
hence his knack for knowing how 
to spin the rules without leaving our 
palates dizzy.

Starting with the vegetarian 
“escabeche” tostada my companion 
chose, a whisper of pickling juices 
tied together carrots, red onions, 
avocado, hominy puree and kicky 
morita peppers. Even diehard carni-
vores will submit to their explosive 
flavors and earthy textures.

Other choices include smoked 
mahi mahi with peanut chili de arbol 
salsa; leg of lamb drizzled in queso; 
beef heart tartare with dehydrated 
spring onions; and noteworthy 
carnitas kissed by smoked-orange 
marmalade. Neither diminutive nor 
jumbo, they’re well loaded and defy 
Downtown prices, selling for $7 
apiece and only $4 on Tuesdays.

A shareable plate of house-made 
chorizo con papas had everything 
going for it: multi-colored potatoes, 
beech mushrooms, basil, horserad-
ish, Hungarian chili crema and egg 
yolk sauce that mimicked butter. Yes, 
the dish sounds wonky on paper, but 
it made perfect sense in the mouth.

My companion’s roasted rock 

cod 
from 
the 

entrée 
list was 

the Mexican 
version of what 

the French call “en papillote,” where 
fish is poached inside a sealed puff 
of parchment paper to maintain 
maximum moistness. White uses 
tin foil instead and tosses in shrimp, 
garlic, green onions and lime. He 
then crowns the ingredients with 
baby arugula and a little bit of white 
queso. It’s a fantastic, foolproof dish 
with no mystery behind it, meaning 
that you can try it at home with the 
same good result.

Our dessert was the strangest 
tres leche I’ve seen. It looked like 
a roasted turkey breast in gravy. 
But beneath its brownish caramel-
ized skin was a thirst-quenching 
construct of sweet bread soaked in 
cream that’s flavored with star anise 
and vanilla — so surprisingly blissful 
that we fell silent.

White has come into his own 
with hard-knock experience and 
ambition. He isn’t afraid of taking cu-
linary risks and nor does he need to 
apologize for them. In fact, a footnote 
on the menu encouraging guests 
to shoot and hashtag food photos 
proves he isn’t lacking confidence.

—Frank Sabatini Jr. is the 
author of “Secret San Diego” (ECW 
Press), and began his local writing 
career more than two decades ago 
as a staffer for the former San Diego 
Tribune. You can reach him at 
fsabatini@san.rr.com.v

Restaurant
Review 
Frank Sabatini Jr.

with Chad White
Out in the open Comun Kitchen & Tavern

935 J St. (East Village)
619-358-9707

Dinner prices: Starters, “shareables” and tostadas,  
$6 to $15; entrees, $22 to $27

Chad White has come into his own at Comun (Courtesy Comun Kitchen & Tavern); (above right) carnitas and vegetarian tosta-
das; (below right) roasted Brussels sprouts (Photos by Frank Sabatini Jr)

in Caesar dressing and shaved 

the 
entrée 

list was 
the Mexican 

version of what 
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Little Italy’s culinary explosion 
continues with the recent opening 
of Pan Bon (“good bread”) by 
sibling bakers Luciano and Giancarlo 
Anselmi. The brothers also own a 
bread shop in Verona, Italy, although 
their U.S. venture on the ground 
floor of Ariel Suites is a massive 
10,000-square-foot emporium of 
gorgeous confections, deli specialties 
and prepared foods reminiscent of the 
displays you’d find at indoor markets 
throughout Europe.

The space doubles as a stylish 
restaurant, with ample seating to en-
joy salads, pizzas, sandwiches, artisan 
cheeses and charcuterie. Pastries and 
breads are made daily, with the latter 
using wild yeast imported from Italy. 
There’s also lasagna and other pasta 
classics created onsite. 1450 Kettner 
Blvd., 619-373-5780.

Another newcomer that 
opened a few blocks north is 
The Cheese Store, a bistro 
launched by farmers-market 
vendors Aaron Flores and his 
wife Marci. In addition to car-
rying more than 65 different 
artisan curds from California 
and Europe, the couple sells a 
variety of small-batch pantry 
goods produced by local ven-
dors such as jams, honey and 
condiments. They also carry 
high-end charcuterie, includ-
ing chili-fennel sausage crafted 
by Tender Greens Chef Pete 
Balistreri. 1980 Kettner Blvd., 
619-544-0500.

Felines, java and pastries appear under one roof at the new Cat 
Café, a first for San Diego where cat lovers can interact or adopt 
cats while washing down Danishes and muffins with coffee drinks 
from Café Virtuoso and West Coast Coffee Roasters.

“I got the inspiration of doing this after hearing about the 
success of a cat café in Paris,” says owner Tony Wang, who 
formed a partnership with the San Diego Humane Society. 
“Some people are just dropping in for the coffee on their way to 
work,” he added. Located in the East Village, the café features 
a barista and a cat playpen. It is open from 7 a.m. to 3 p.m. daily. 
472 Third Ave., 619-786-2289. 

A third series of “taco 
fights” at The Blind 
Burro kicks off from 7 to 
9 p.m., February 10 and 
continues every Tuesday 
evening through March 3. 
The matches involve two 
different chefs each week 
from local restaurants 
who are required to use 
an ingredient voted by the 
public on Blind Burro’s 
Facebook page. The series 
concludes with winners from each battle squaring off for the cham-
pionship title. Attendees can sample the dueling tacos for $9 during 
any of the competitions while taking advantage of various drink 
specials. Admission is free. 639 J St., 619-795-7880.

Executive Chef Todd Renner has designed the first-ever breakfast 
menu for Tender Greens, available exclusively at the restaurant’s 
Downtown location. Complimenting various eggs scrambles, breakfast 
sandwiches and house-cured ham is Renner’s zippy, fermented hot sauces 
made with locally grown chilies. 110 W. Broadway, 619-795-2353.

From its humble beginnings in 1981, when Don Arnulfo Contreras 
and his wife Maria Ines Curiel opened a restaurant in Spring Valley and 
tailored it to Mexican immigrants, the family legacy endures with a 
newly opened Downtown location of Karina’s Mexican Seafood. Cus-
tom murals, colorful accents and tequila galore set a festive atmosphere 
for established dishes such as octopus cocktail, jumbo stuffed clams and 
whole grilled fish that come with a wide choice of house-made sauces. 
925 B St., 619-546-7667.

The long-vacated Palm restaurant at Sixth and J streets will spring 
back to life with the March 16 opening of Water Grill San Diego, a 
300-seat seafood restaurant from King’s Seafood Company, which also 
operates Lou & Mickey’s in the Gaslamp District. Like its flagship “grill” 
in Los Angeles, the menu will spotlight Pacific and Atlantic catches such 
as Santa Barbara prawns, wild Eastern scallops and an extensive selection 
of fresh oysters and fish. Leather booths and nautical décor will fill in the 
two-level space. 615 J St., watergrill.com.

—Frank Sabatini Jr. can be reached at fsabatini@san.rr.com.v

The new Pan Bon on Kettner Boulevard 
(By Frank Sabatini Jr.)

Elaborate grilled fish at Karina’s Mexican Seafood (Courtesy Red Coral Public Relations)

Aaron and Marci Flores of The 
Cheese Store (By Frank Sabatini Jr.)

Tacos come into battle at The Blind Burro  
(Courtesy Katalyst Public Relations)
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•	 Aaron	Chang	Ocean	Art	Gallery
•	 Dallmann	Fine	Chocolates
•	 Eddie	V’s	Prime	Seafood
•	 Gelato	Paradiso
•	 Geppetto’s	Toys
•	 Kitson

•	 Lolo
•	 Madison
•	 Puesto
•	 Seaside	Paper	/	Home
•	 Seasons	52
•	 Simply	Local

•	 Starbucks
•	 Sunglass	Hut
•	 The	Cheesecake	Factory
•	 Urban	Beach	House
•	 Venissimo	Cheese

Open: MON–SAT 10 a.m. to 9 p.m.; SUN 10 a.m. to 8 p.m.  |  Restaurant hours may vary

SHOP   |   DINE   |   EXPLORE

789 West Harbor Drive  |  San Diego  |  CA  |  92101  |  619.235.4014  |  theheadquarters.com

FRIDAY – FEB. 6
Art Exhibition – “Terres-

trial”: This exhibition presents 
seven artists’ work with similar 
themes of animals, man and 
nature. Media includes drawing, 
painting, sculpture and video. 
Gallery hours 1 – 5 p.m., Tues-
day – Thursday and by appoint-
ment. City Gallery, San Diego 
City College, AH 314, 1508 C St., 
Downtown. Visit facebook.com/
citygallerysdcc. 

Marina walkabout: Join 
DSDP’s Clean & Safe program at 
10 a.m. Meet-up at Kettner Bou-
levard and G Street (SW Corner). 
For more info, call 619-234-8900, 
visit downtownsandiego.org/
clean-safe/walkabouts/ or sign up 
for their newsletter.

SATURDAY – FEB. 7
Puppets and Pets Adoption 

Day: In conjunction with “Avenue 
Q”’s run, The San Diego Humane 
Society’s mobile adoption van will 
be on hand to assist those interest-
ed in adopting; plus cast members 
from the play will bring their own 
pets and provide entertainment 
on stage. 9 – 11 a.m. Coronado 
Playhouse Theatre, 1835 Strand 
Way, Coronado. Visit coronado-
playhouse.com.

SUNDAY – FEB. 8
San Diego Great 

Books: Free discussion group, 
open to the public. This month’s 
topic: “First Snow on Fuji” by 
Yasunari Kawabata. 2 – 4 p.m. 
Room 221, San Diego Central Li-
brary, 330 Park Blvd., Downtown. 
Visit sandiegogreatbooks.net.

MONDAY – FEB. 9
Film Forum: Free screening 

of romantic comedy “What If” 
starring Daniel Radcliffe and Zoe 
Kazan. 6:30 p.m. Auditorium, San 
Diego Central Library, 330 Park 
Blvd., Downtown. Visit facebook.
com/freelibrarymovies.

TUESDAY – FEB. 10
Painting and Vino: Local 

professional artists instruct at-
tendees on painting a masterpiece. 
Today – “Hammock Therapy.” 
6 – 9 p.m. 21+ up. $45, all supplies 
included, registration is required. 
You may bring your own wine for 
a $15 corkage fee. 98 Bottles, 2400 
Kettner Blvd., Suite 110. For more 
info, visit paintingandvino.com.

WEDNESDAY – FEB. 11
Live Music – Leonard 

Patton: A jazz performance of 
original compositions and unique 
takes on standards and classics. 
6 – 7 p.m. Auditorium, San Diego 
Central Library, 330 Park Blvd., 
Downtown. Visit sandiego.gov. 

THURSDAY – FEB. 12
Live Comedy: Versatile 

comedian, actor, rapper and more, 
Affion Crockett brings his standup 
to town for four nights. 8 p.m. 
American Comedy Company, 818 
B Sixth Ave., Gaslamp. Tickets 
$20. americancomedyco.com.

FRIDAY – FEB. 13
East Village walkabout: Join 

Downtown San Diego Partner-
ship’s Clean & Safe program on 
their weekly walkabout at 10 a.m. 
Meet up at Tony Gwynn Drive 
and Park Boulevard (SW corner). 
For more info, call 619-234-8900, 
visit downtownsandiego.org/
clean-safe/walkabouts/ or sign up 
for their newsletter.

“You Can’t Take It With 
You”: Previews start for this com-
ic play by George S. Kaufman and 
Moss Hart set during America’s 
Great Depression. Opens Feb. 20, 
runs through March 22. 8 p.m. 
Lambs Players Theatre, 1142 Or-
ange Ave., Coronado. Visit lamb-
splayers.org.

SATURDAY – FEB. 14 –  
VALENTINE’S DAY

Celebrity Dr. Seuss Read-
ing: The second Saturday of 
each month this year will have a 
different local celebrity reading 
their favorite Dr. Seuss selections 
in conjunction with the exhibit 
“Ingenious! The World of Dr. Se-
uss.” For Valentine’s Day, former 
San Diego Mayor and CEO of 
the Chamber of Commerce Jerry 
Sanders and his wife Rana Samp-
son will be the guest readers. 2 
p.m. San Diego History Center, 
1649 El Prado, Suite 3, Balboa 
Park. Visit sandiegohistory.org.

SUNDAY – FEB. 15
Meet a Musician – Family 

Sunday: The featured musician 
for this edition is Travis Maril on 
viola. The event is free with mu-
seum admission. 2:30 – 3:30 p.m., 
Mingei International Museum, 
1439 El Prado, Balboa Park. Visit 
classicalmusicsandiego.com.

MONDAY – FEB. 16 –  
PRESIDENT’S DAY 

Cooking Class: Chef Graves 
gives brief lessons on cooking ba-
sics followed by a class, meal and 
two beverages from the bar. This 
edition: sheet pastas. $40. Jsix, 616 
J St., Downtown. Visit jsixrestau-
rant.com. 

TUESDAY – FEB. 17
Mardi Gras Parade and 

Celebration: This event will 
include over 20 DJs and perform-
ers, a parade and drink and food 
specials at over 20 venues. The pa-
rade through the Gaslamp begins 
at Fifth Avenue and E Street at 
9 p.m. Event from 5 p.m. – mid-
night. Visit sdmardigras.com.

WEDNESDAY – FEB. 18
Trailer Park Boys: “Still 

Drunk, High and Unemployed” 
Tour: A new show from the stars 
of the Canadian mockumentary 
series. Not for children. 8 p.m. 
Balboa Theatre, 868 Fourth Ave., 
Gaslamp. Visit sandiegotheatres.
com.

THURSDAY – FEB. 1
Live Comedy: Actor, come-

dian, writer and musician Trevor 
Moore is best known as the found-
ing member of comedy troupe 
“The Whitest Kids U.” Performing 
for four nights. 8 p.m. American 
Comedy Company, 818 B Sixth 
Ave., Gaslamp. Tickets $18. ameri-
cancomedyco.com.

FRIDAY – FEB. 20
Upper East Village walk-

about: Join DSDP’s Clean & Safe 
program at 10 a.m. Meet up at 
Sixth Avenue and E Street (SE 
corner). For more info, call 619-
234-8900, visit downtownsandiego.
org/clean-safe/walkabouts/ or 
sign up for their newsletter.

Rock in the Park: For the 
second year, this concert series 
will bring a variety of bands to 
Reuben H. Fleet Science Center 
once a month. This show features 
Venice with Michael Tiernan 
opening. 7:30 p.m., 1875 El Prado, 
Balboa Park. Visit rhfleet.org.

SATURDAY – FEB. 21
33rd annual San Diego 

Chinese New Year Food and 
Cultural Fair: Today and tomor-
row, rain or shine the San Diego 
Chinese Center presents this 
event featuring live entertain-
ment, children’s crafts and lantern 
parade and a wide variety of Chi-
nese and Asian food and cultural 
displays. Free to all ages. 10 a.m. 
– 5 p.m. Asian Pacific Thematic 
Historic District, Third Ave. and J 
Street. Visit sdcny.org.

SUNDAY – FEB. 22
The Art of Riding: Month-

ly (fourth Sunday) bike ride 
with Bike SD to experience 
ar t, music and culture. 9:30 
a.m. Bike SD Headquarters, 
525 Fifth Ave., Gaslamp. Visit 
bikesd.org.

“A Salute to American 
Jazz Greats”: This family con-
cert is presented by Classics 
4 Kids to honor Black History 
month. It will feature jazz solo-
ists including vocalist Sherry 
Williams. 2 p.m. Balboa The-
atre, 868 Fourth Ave., Gaslamp. 
Visit sandiegotheatres.com.

MONDAY – FEB. 23
Film Forum: Free screen-

ing of “From Florida to Coa-
huila: The History of the Black 
Seminoles,” a documentary 
shown in conjunction with the 
library’s current exhibit “The 
Civil War 150” . 6:30 p.m. 
Auditorium, San Diego Central 
Library, 330 Park Blvd., Down-
town. Visit facebook.com/freeli-
brarymovies.

TUESDAY – FEB. 24
Painting and Vino: Local 

professional artists instruct 
attendees on painting a master-
piece. Tonight – “Calm of the 
Ocean.” 6 – 9 p.m. 21+ up. $45, 
all supplies included, registra-
tion is required. Bring your own 
wine / $15 corkage. 98 Bottles, 
2400 Kettner Blvd., Suite 110. 
For more info, visit paintingand-
vino.com.

WEDNESDAY – FEB. 25
Philip Roger Roy and Dana 

Matthow Present “Love, Loss, 
and What I Wore”: Opening 
night for this show based on a 
collection of stories by Nora and 
Delia Ephron. Runs through 
March 22. 7 p.m. Lyceum Stage, 
San Diego Repertory Theater, 79 
Horton Plaza, Downtown. Visit 
sdrep.org. 

THURSDAY – FEB. 26
Children’s Book Club: Per-

fect for ages 8 – 12. This month 
they’ll discuss “The Watsons go 
to Birmingham – 1963” by Chris-
topher Paul Curtis. 4 p.m. Denny 
Sanford Children’s Library, San 
Diego Central Library, 330 Park 
Blvd., Downtown. Visit support-
mylibrary.org.

“The Very Best of Celtic 
Thunder”: The group will per-
form their most popular songs 
backed by the eight-piece 
Celtic Thunder band. 7:30 p.m. 
Balboa Theatre, 868 Fourth 
Ave., Gaslamp. Visit sandiego-
theatres.com. 

FRIDAY – FEB. 27
Cortez walkabout: Join 

DSDP’s Clean & Safe program 
at 10 a.m. Meet up at Union and 
Ash streets (SE corner). For 
more info, call 619-234-8900, visit 
downtownsandiego.org/clean-
safe/walkabouts/ or sign up for 
their newsletter.

SATURDAY – FEB. 28
Paranormal Investiga-

tion: Once a month, these inves-
tigations visit the “most haunted 
house in the Gaslamp.” The tour 
lasts two hours and guests can 
bring cameras and video and 
digital recorders but no profes-
sional media equipment. Limited to 
20 people. 10 p.m. William Heath 
Davis House, 410 Island Ave., 
Gaslamp. Visit gaslampquarter.org.

SUNDAY – MARCH 1
“Fragile Waters”: This travel-

ling exhibition of black and white 
images by renowned photogra-
phers and environmentalists Ansel 
Adams, Ernest H. Brooks II and 
Dorothy Kerper Monnelly comes 
to San Diego through Sept. 15. 
Maritime Museum of San Diego, 
1492 North Harbor Drive, Down-
town. Visit sdmaritime.org. 

MONDAY – MARCH 2
30th annual International 

Technology and Person with 
Disabilities Conference: This 
annual conference runs through 
March 7. Manchester Grand Hyatt 
Hotel, 1 Market Place, Downtown. 
Visit csun.edu. 

TUESDAY – MARCH 3
Live Music – Don Williams: 

The “Gentle Giant” of country 
music performs his hits for one 
night only. 8 p.m. Balboa Theatre, 
868 Fourth Ave., Gaslamp. Visit 
sandiegotheatres.com. 

WEDNESDAY – MARCH 4
The Sky Tonight: A monthly 

astronomer-led planetarium show 
touring the solar system with 
a new topic each month. This 
month is “Light Pollution.” 7 p.m. 
Reuben H. Fleet Science Center, 
1875 El Prado, Balboa Park. 
Visit rhfleet.org.

THURSDAY – MARCH 5
East Village Association 

Board Meeting: All monthly 
board meetings are open to the 
public. 5 p.m. Room 219, Thomas 
Jefferson School of Law, 1155 
Island Ave. Visit eastvillagesand-
iego.com.

—Please send items for inclu-
sion to Editor Morgan M. Hurley 
at morgan@sdcnn.com.v
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Blue jean and bikini weather
A new specialty store has come 

to the heart of the Gaslamp and 
it’s called Blue Jeans and Bikinis, 
located at 435 J St.

Rachel Wolfe, the store’s 
owner, said customers buy denim 
in the winter and swimwear in 
the summer, thus the name “Blue 
Jeans and Bikinis.”  The inventory 
is unique and you will find items 
not available anywhere else. The 
boutique has a casual beach feel 
and carries swimwear all year 
around. The popular brands of 
jeans are Hudson, Joe’s Jeans and 
Miss Me. Although the price point 
is higher for the jeans, the tops 
and sportswear are mid-range.

They also carry high quality 
boots by Old Gringo. These boot 
are handmade here in San Diego 
and come in half sizes. When 
the inventory is gone, it will be 
replaced with all new items, so 
every time you come into the store 
everything will be different.

The one of a kind jewelry 
Wolfe offers in the store is hand 
made by local designers. Elegant 
Eras repurposes vintage jewelry 
and when you purchase a piece, 
you receive the story behind it. 
The other jewelry designer is Cat-
max who creates fashion jewelry.

Wolfe said she was originally 
in sales and marketing and then 
decided to start her own business; 
first opening a store in the East 
County in 2007, then another in 
Coronado 2010 and now this one 
in the Gaslamp. She said that her 
customers are looking for “San 
Diego casual,” with half of her 
clientele tourists and the other 
half Downtown residents.

Bring this San Diego Down-
town newspaper article into the 
Gaslamp store and receive 20 
percent off one item during the 
month of February (excludes Old 
Gringo/fine jewelry/other offer 
or discounts). For a fun shopping 
experience visit them on J Street.

Paper dolls
Paper Doll Boutique & Scis-

sors is an East Village boutique 
that carries classic and modern 
merchandise. The owner Lizbeth 
Chavez was in management for 
the past 20 years and decided to 
quit her cushy job and pursue her 
passion. Chavez’s vision combines 
a hair salon with two stations and 
a boutique with contemporary 
clothing. Customers can come in 

and sip on Champagne or sangria, 
find an outfit, have their hair and 
makeup done by stylist Kandice 
Gonzales, and leave all dolled up 
and ready to paint the town red. 
This is also a perfect idea for 
birthdays or girl gatherings.

I asked Chavez how she came 
up with the name of the store and 
she said, “Some of my fondest 
childhood memories are playing 
with paper dolls so that is why 
I named the store Paper Dolls.”  
This boutique is surrounded by 
the beautiful art work of Mayra 
Navarro. On Jan. 24, an art show-
ing and reception was held with 
Navarro’s work. A female artist 
will always be shown and rotated 
every two months.

The contemporary clothing 
is moderately priced. There are 

sophisticated jumpers, body 
suits, or you can buy a blouse 
and blazer for work. Take off the 
blazer and you are ready for a 
night on the town.

Shoppers will also find ad-
ditional gift items such as a 
handcrafted sculptor, handmade 
soy candles by Vela Pure, hand-
made rings and necklaces by 
Erica Garcia in which she uses 
fun things such as buttons, bolts, 
and screws to create this jewelry. 
Laura Martha, who recently 
relocated Downtown from Penn-
sylvania, designs the bracelets in 
the store. All first time shoppers 
will receive a 15 percent dis-
count. Come visit Paper Dolls at 
626 Eighth Ave. Hours are Tues. 
– Sat from noon – 7 p.m. and 
Sunday from 11 a.m. – 5 p.m.

Upcoming Events
Feb. 8 | Winter Bridal 

Bazaar — With three fashion 
shows presented throughout the 
day at the San Diego Convention 
Center. For more information call 
760-334-5500.

Feb. 12 | Hearts Hats and 
Heels — This third annual fashion 
show, luncheon, and vendor bou-
tique will be at the Rancho Santa 
Fe Golf Club from 11 a.m. – 3 p.m.  
For tickets call 858-945-1371.

March 6 | America the 
Beautiful — Hats off to San Diego 
will present a luncheon and Hat 
Parade at the Hilton, Torrey Pines 
in La Jolla from 10:30 a.m. – 2 p.m. 
For reservations call Jackie Bailey 
at 619-670-3643.

March 15 | The US Grant 
Luxury Wedding Show and 
Luncheon — This will feature 
celebrated bridal and evening 
couture designer, Ines Di Santo, 
presented by M Bride. The fash-
ion show will launch Di Santo’s 
new eveningwear collection. 11 
a.m. – 2 p.m. at the US Grant 
Hotel, Downtown. For tickets: 
usgrant.net. 

—Diana Cavagnaro is a 
nationally recognized hat designer 
and milliner and she’s operated 
her business from Downtown San 
Diego’s historic Gaslamp Quarter 
for the last 20 years while teach-
ing in the fashion department at 
San Diego Mesa College. She can 
be reached at diana@aheadpro-
ductions.com.v

Fashion Files
Diana Cavagnaro

Rachel Wolfe, owner of Blue Jeans and Bikinis; (l to r) Paper Dolls: Kandice Gonzales, hairstylist; Mayra Navarro, artist; and Lizbeth Chavez, owner (Photos by Diana Cavagnaro)
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REAL Marketing, Inc. salutes the efforts of 

the Top 100 Downtown San Diego Real Estate Agents in 2014!

Congratulations

      The results for 2014 are in. 

There were 776 total sales in the 

92101 zip code last year, which is 

a 15.04% reduction from the 2013 

sales figures. However, the 

average sales price has increased 

by 9% to $581,503, while the 

average days on market have 

stayed near 50 days.

 Gregg Neuman of Berkshire 

Hathaway HomeServices tops 

the lists, outperforming his 

closest five competitors 

combined in Closed Listing 

Sales and Total Closed Sales. 

 With a total of 196 sales 

according to data available from 

Trendgraphixs, Berkshire 

Hathaway HomeServices is 

holding on to a strong lead over 

all other Downtown brokerages. 

This sales number represents a 

9.5% increase in business for the 

brokerage over the previous year. 

Congratulations to all Top 100 

Real Estate agents in Downtown 

San Diego for their stellar efforts. 

REAL Marketing, Inc. is a marketing company dedicated to promoting real estate agents and their businesses. Gregg Neuman is the team leader of Neuman & Neuman Real Estate, Inc. a team of more than two real 
estate agents working together for Berkshire Hathaway HomeServices California Properties and the data above under Gregg Neuman includes all transactions closed by the Neuman & Neuman team. Many of the agents 
featured in this ad are also teams or sole practitioners. All information above was based upon data available at the end of December 2014, for January 1 through December 31, 2014. The information is based upon data 
supplied by Sandicor MLS and includes all transactions reported under the agents named above.  Neither Sandicor nor the MLS guarantees or is in any way responsible for its accuracy. Data maintained by Sandicor or 
their MLS may not reflect all real estate activities in the market. Information deemed reliable but not guaranteed. Copyright © Trendgraphixs, Inc.  

Top 100 Total Sales (including all buyer sales and listings sold) 
by Real Estate Agent in 2014 in 92101

REAL Marketing has been helping small businesses for more than 23 years across North America, specializing in increasing Market 
Share and in improving Customer Retention. We are pleased to announce our real estate division has helped the Neuman Team 

th
substantially outperform all other Realtors Downtown for the 5  consecutive year.

Transaction and Sales Totals from January 1 - December 31, 2014

Top 25
Closed Buyer Sales 

in 92101 Top 25
Total Sales by Company

in 92101

1. Gregg Neuman 74

2. Chad Dannecker 21

3. Francine Finn 19

4. Jorge Verdugo 12

5. Denny Oh 11

6. Franchesca Meram 10

7. Michael Lange 10

8. Richard Combs 9

9. Michael Althof 8

10. Ralph Vagnone 7

11. William Green 7

12. Trudy Stambook 6

13. Michael Ciampa 6

14. Maureen Millman 5

15. Todd DeBoer 5

16. Ryan Johnstone 5

17. Patricia Leone 5

18. David Stone 5

19. Ryan Ponce 4

20. Greg Bernave 4

21. Julie Adams 4

22. Michael Chiesl 4

23. Ann LeBaron 4

24. Maureen Tess 4

25. Tina Dameron 4

1. Gregg Neuman 33

2. Francine Finn 10

3. Gerry Burchard 9

4. David Stone 9

5. Denny Oh 8

6. Michael Chious 7

7. Chad Dannecker 7

8. Ryan Johnstone 6

9. Nicole Malek 6

10. Matthew Matson 6

11. Alan Hamrick 6

12. Joe Marcotte 5

13. Thomas Holmes 5

14. Michael Ciampa 5

15. Brent Cole 5

16. Franchesca Meram 4

17. Mark Mills 4

18. John Priola 4

19. Jeffrey Sill 4

20. Trudy Stambook 4

21. Tamara Markey 4

22. Christine Baker 4

23. Brian Lyons 4

24. Eric Jones 4

25. 23 Tied With  3

1. Berkshire Hathaway HS 196

2. Pacific Sothebys Intl RE 127

3. Keller Williams SD Metro 71

4. CB Residential 66

5. Harcourts Pacific Realty 57

6. Willis Allen 53

7. Ascent RE 50

8. Centre City Properties 27

9. City Consulting Group 21

10. Downtown Condo Showroom 21

11. C21 Award 21

12. Big Block Realty 18

13. ARG Abbott Rlty Group 18

14. Urban Homes & Investments 16

15. Welcome To San Diego Realty 15

16. 92101 Urban Living 15

17. Avenu Realty Group 15

18. RE/MAX RE Consultants 15

19. Redfin Corporation 13

20. RE/MAX Coastal Properties 12

21. San Diego City Life RE 11

22. CB West 11

23. McMillian Realty 11

24. 3 Tied With 10

Top 25
Closed Listing Sales 

1. Gregg Neuman 107

2. Francine Finn 29

3. Chad Dannecker 28

4. Denny Oh 19

5. Jorge Verdugo 15

6. Franchesca Meram 14

7. David Stone 14

8. Ryan Johnstone 11

9. Michael Lange 11

10. Michael Ciampa 10

11. Michael Chious 10

12. Trudy Stambook 10

13. Richard Combs 10

14. Gerry Burchard 9

15. Joe Marcotte 8

16. Thomas Holmes 8

17. Matthew Matson 8

18. Alan Hamrick 8

53. Jason Cassity 4

54. Jerry Kleinsmith 4

55. Tamara Markey 4

56. Martin Castro 4

57. Marc Prestera 4

58. Agustin Gomez 4

59. Evan Campbell 4

60. Rosemary Snow 4

61. Bob Fields 4

62. Keith Nelson 4

63. Lisa Mortensen 4

64. Patty Doyle 4

65. Nathan Crowley 4

66. Brian Lyons 4

67. Ginny McGill 4

68. Jeff Grant 4

69. 41 Others Tied With 3

19. William Green 8

20. Mike Althof 8

21. Maureen Millman 7

22. Mark Mills 7

23. Julie Adams 7

24. Ralph Vagnone 7

25. Eric Jones 7

26. Todd DeBoer 6

27. Ryan Ponce 6

28. Nicole Malek 6

29. Deborah Herscovitz 6

30. Ann LeBaron 6

31. Pete Thistle 6

32. Jamie Pullman 6

33. Anna Marie Barnard 6

34. Patricia Leone 6

35. Christine Baker 6

36. Nicole Hazelton 5

37. Tina Dameron 5

38. Brent Cole 5

39. Claudette Cooper 5

40. David Spiewak 5

41. Lew Breeze 5

42. Lucas Hanson 4

43. Greg Bernave 4

44. Monique Hammell 4

45. John Priola 5

46. Laura Lhotsky 4

47. Michael Chiesl 4

48. Santiago Garza 4

49. Jeffrey Sill 4

50. Raylene Brundage 4

51. Maureen Tess 4

52. Steve Brant 4

in 92101
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