
While the City has notified
Lime it has begun a pro-
cess to revoke the micro

mobility company's operating permit,
another scooter company is pulling
out of  San Diego.

Ride sharing company Uber has
sent notice that all of  its Jump bikes
and scooters will be removed from
San Diego by Sept. 19. Uber said how-
ever its scooters and bicycles will con-
tinue to operate for the time being on
local Navy bases.

"We agree with local elected offi-
cials in San Diego who’ve said cur-
rent micro mobility regulations foster
an unsustainable operating environ-
ment, which is why we’re ending our
operations as of  today," Uber said in a
statement. Uber said it made its deci-
sion Sept. 9.

Reacting to the news of  Uber’s
imminent departure, District 1 Coun-
cilmember and Council President Pro
Tem Barbara Bry, said: “This is simply
a market correction in an oversatu-
rated industry that jeopardizes the
safety of  San Diegans and visitors. I
continue to call for a moratorium on
electric scooters until we develop a
fiscally responsible and well thought-
out plan that prioritizes public and
environmental safety.”

Meanwhile, back in mid-August,
the City notified Lime by letter that
the company “was found in violation
of  San Diego Municipal Code
83.0308, geofencing speed and oper-
ating restrictions on July 13, July 14
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962 Garnet Ave., San Diego 92109 • 858-483-6222
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Filippi’s Pizza Grotto
& Italian Restaurant
A Nice Family Restaurant

Senior Discount 
Save 10%

Dine in only
if ordering pizza, small pizza only

PAESAN picnic set for Sept. 25 
SEE PAGE 3

Participants of November Project San Diego have fun after their morning workout with a make shift slip ’n slide at Mariner’s Point in Mis-
sion Bay earlier this month. November Project offers free workouts to whoever shows up at 6:29 a.m. on Mondays and Wednesdays at var-
ious locations in San Diego. Check out their Facebook page to find out where the next workout will happen. Just. Show. Up.            COURTESY PHOTO

City begins
process to
remove Lime
scooters in SD

WET&WILD
IN MISSION BAY

In a  milestone that will tran-
sition San Diego to 100 per-
cent renewable energy, the

City Council approved on Sept. 17
Mayor Kevin L. Faulconer’s pro-
posal to create a new joint-powers
entity with cities across the region
to provide residents the choice of
greener energy. 

The vote makes San Diego the
largest American city to pursue a
clean energy community choice
program, setting a new standard
for the rest of  the country. The

regional entity will be the second-
largest community choice entity
in California in terms of  electrical
load. San Diego was the first big
city in the U.S. to pledge to reach
100 percent renewable when the
City Council adopted Faulconer’s
Climate Action Plan in 2015.

After three years of  research and
analysis, Faulconer selected Com-
munity Choice as the preferred
pathway to reach the 100 percent
renewable energy goal in the City’s
landmark Climate Action Plan. The
new entity would create healthy
competition to benefit San Diegans,

lower energy costs for ratepayers,
and help the City reach its renew-
able energy goal by 2035 – a decade
ahead of  the state’s goal.

Today’s action follows recent
votes taken by the cities of  Chula
Vista, La Mesa and Encinitas to
join the regional joint-power enti-
ty. Faulconer led a collaborative
negotiation process with other
cities to develop the terms for this
new regional entity. 

San Diego to move forward with Community Choice Energy
‘Today is a monumental step toward 100 percent
renewable energy for our city, and a greener and
cleaner future for our region.’ – MAYOR FAULCONER 

SEE ENERGY, Page 2



City officials gave a shoreline
restoration presentation
Sept. 10 at Santa Clara

Recreation Center in Mission Beach,
cluing coastal residents in on current
planning efforts to restore shorelines
throughout Mission Bay Park.

A year ago, Mayor Kevin Faulcon-
er and park advocates announced
more than $40 million in infrastruc-
ture investments for Mission Bay Park
over the next six years. That will be
used for environmental protection
and infrastructure projects.

That announcement followed
voter-approved Measure J in Novem-
ber 2016 directing a portion of  Mis-
sion Bay lease revenue toward cap-
ital investments in Mission Bay Park
and regional parks for an addition-
al 30 years. About $1.5 billion will
be generated through 2069.

How to spend lease revenue fund-
ing will be determined by the Mis-
sion Bay Park Improvements Pro-
gram, which has an environmental
impact report under review.

“The Sept. 10 meeting was just to
discuss the shoreline restoration
portion of  the EIR, not the overall
EIR,” said Alec Phillipp, senior City
spokesperson. “So the overall EIR
and its prioritization, locations etc.
weren’t discussed.”

Through voter approved initia-
tives (Proposition C in 2008 and
Measure J in 2016), the City of  San
Diego created the Mission Bay Park

Improvement Fund to develop,
repair, and invest in assets within
the park. Generally referred to as the
“Ten-Year Plan” for Mission Bay
Park, that plan lists priority projects
including navigational and safety
dredging, wetlands and water qual-
ity improvements, shoreline protec-
tion, expansion of  preserves and
habitat, and park facility improve-
ments (playgrounds, comfort sta-

tions, parking lots, etc.). 
Concerning public comments

from the Sept. 10 meeting, Phillipp
said, “Staff  reported they received
comments from attendees about
other areas on Fiesta Island to look
at for potential shoreline restora-
tion, which they’ll take into consid-
eration.”

For more information, visit
sandiego.gov/cip/projectinfo/mbpeir.
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The city of  Imperial Beach is
expected to consider this proposal
later this week.

“Today is a monumental step
toward 100 percent renewable
energy for our city, and a greener
and cleaner future for our region,”
Faulconer said. “This is about
lower energy costs for customers,
green jobs for working families
and renewable energy powering
homes and businesses. The future
has arrived, and we proudly stand
with our regional partners to lead
the green energy revolution.”

A regional approach would
allow for greater negotiating and
buying power as well as create effi-
ciencies in operations and ser-
vice. Analysis shows that Com-
munity Choice would result in
lower energy costs compared to
the investor-owned utility’s rates.

The City conducted a feasibility
study in 2017 that included
extensive analysis and third-party
peer review. It concluded that the
Community Choice program
would be reliably solvent and
financially feasible. The City then
tasked MRW & Associates – a firm
with more than 20 years of  expe-
rience advising the City, other
municipalities and utilities on
energy issues – to develop a busi-
ness plan for the Community
Choice program.

“I’m proud to have voted today
to create a cleaner, greener San
Diego,” said San Diego City Coun-
cilmember Jennifer Campbell,
chair of  the Council’s Environ-
ment Committee. “The opportu-
nity to decrease greenhouse gas
emissions, save San Diegans
money, invest in vulnerable com-
munities, and provide good, local
jobs is truly progress in action.”

Enacting Community Choice, a
program in which a public entity
purchases greener power for resi-
dents, will be a multi-year process.
Following the formation of  the
joint-powers entity and appoint-
ment of  its board of  directors later
this year, the board would then
hire an executive leadership team,
including a chief  executive and
chief  financial officer, which
would guide the entity through
the implementation process. The
new entity would then seek
approval from the California Pub-
lic Utilities Commission with the
goal of  delivering power as soon
as 2021.

“This is a historic moment. We
are on the cusp of  transforming
our energy future and imple-
menting our 100 percent renew-
able energy goal, a linchpin of
achieving our Climate Action Plan
commitments,” said Nicole
Capretz, executive director and
founder of  the Climate Action
Campaign. “We are so proud of  all
the cities stepping up to join this
energy revolution.”

ENERGY >>  
CONT. FROM PG. 1

City gives update for Mission Bay Park
BY DAVE SCHWAB | BEACH & BAY PRESS

New charges of  transportation of
methamphetamine and possession
of  meth were filed Monday, Sept. 16
against a woman who is accused of
hit and run in the death of  a man in
Pacific Beach on Aug. 4.

Taylor Suzanne Johnson, 36, of
Clairemont, pleaded not guilty to
the new charges which are related
to the death of  Richard Edward
Henkel, 52, who was struck around
11:35 a.m. on the Grand Avenue
off-ramp to Interstate 5.

Deputy District Attorney Kelsey

Hollander said the charges involve
the use of  Johnson's vehicle, which
was found damaged outside her res-
idence after the incident.  

A preliminary hearing was re-set
for Oct. 30 in San Diego Superior
Court.  Johnson remains free on
$50,000 bond.

The San Diego County medical
examiner's office said Henkel was
attempting to cross a freeway off
ramp to the northbound Interstate
5 when he was struck by the vehi-
cle which did not stop. He was
transported to Scripps Memorial
Hospital where he died.

Meth charges added to hit-and-run case 
BY NEAL PUTNAM | BEACH & BAY PRESS
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Scott Booth
DRE #01397371

858.775.0280
scottboothsd@gmail.com

Meet the team: Nicole, Scott, Kathy, Ali

4922 MISSION BLVD
3BD | 2BA | 1,420 sq. ft. | Offered at $1,299,000

This slice of beach paradise is comprised of 3 spacious bedrooms with vaulted
ceilings, ocean views from one of the bedrooms/balcony, and an inviting great
room with gorgeous, beamed ceilings. Enjoy an open concept chef's kitchen, wet
bar, mini split A/C, and a  fireplace to keep you warm on those brisk nights at
the beach. This meticulously-remodeled beach bungalow oasis is a frisbee throw
away from the surf and sand! Call now to schedule a private showing!

DON'T FALL 
INTO THE TRAP
of selling your home 
to an online buyer for
LESS THAN MARKET VALUE!

Call Scott Booth and Kathy Evans, 
your local 92109 experts, to discuss 
the true market value of your home

NEW PRICE

Tim Tusa
619-822-0093

DRE#0137110

Marie Tolstad
(858) 705-1444 
marie.tolstad@gmail.com
DRE# 00555757

In Kensington
4313 Adams Avenue, 92116
5 bed +1 optional / 4 bath  2734 sq ft.
custom Spanish Style home with
private yard on a cul de sac.
Now $1,150,000

IN
ESCROW

Marianne Kendall 
DRE# 01236825

(619) 708-3523
marianne@ilovepb.net 

Celebrate Oktoberfest 
in a new home. 
CALL ME TODAY

PAESAN picnic set for Crown Point Park  

The 39th annual Police and
Emergency Services Appreci-
ation Night, a community pic-
nic honoring first responders
sponsored by Pacific Beach
Town Council, will be
Wednesday, Sept. 25 from 4
to 6:30 p.m. at Rotary Pavil-
ion, 3700 Corona Oriente
Road at Crown Point Park.

Featured first responders
this year are the City’s park
rangers and park mainte-
nance staff  serving the beach-
es and PB parks. 

PAESAN costs $5. Children
attend free. The carne asada
barbecue is provided by
employees of  Mossy Toyota.
The menu includes hot dogs
and grilled fish provided by
OMBAC, ice cream by Ham-
monds Gourmet Ice Cream
and coffee and sweets from
Bird Rock Coffee Roasters.

Three years ago, PBTC pur-
chased a Polaris Ranger side-
by-side ATV that assists
rangers with patrol duties and
park improvement projects. 

This year’s PBTC donation
totaling $14,000 was used to
further outfit the ATV with an
emergency light bar, PA sys-
tem, doors and a windshield.
Additionally, rangers were able
to purchase all new high-qual-
ity digital cameras, binoculars
and assorted power tools.

The annual fundraiser is
attended by representatives
from the San Diego Police
Department Northern Divi-
sion, Station 21 of  San Diego
Fire-Rescue, San Diego life-
guards, and the City's Park
and Rec Department.

“We hold our first respon-
ders in high regard for the
noble job they do everyday
amidst the many challenges
they face in maintaining pub-
lic safety for our neighbor-
hood,” said PBTC president
Brian White. 

“Our PBTC looks forward to
highlighting these men and
women to the community at
PAESAN for their honorable
service this year,”he said.

"It's easy to complain about
the things that are broken or

mismanaged in our neighbor-
hood parks," agreed Regina
Sinsky-Crosby, PBTC board
member. "It's more difficult,
but far more rewarding, to
take the time and effort to
thank those who are working
daily to make things better.

“The park rangers and
shore line rangers work on
the front lines of  some of  our
community's biggest issues.
We are so excited to show
them we see them. We sup-
port them. We're being the
change we want to see." 

Each year, first responders
nominate one of  their own to
receive the PBTC Service
Award. In 2019, the inaugural
Rose Marie Starns Service
Award will be presented to
Stacey LoMedico, in recogni-
tion of  her 19 years of  leader-
ship while with the City’s Parks
and Recreation Department.

The ranger staff  at Mission
Bay Park includes one senior
ranger and four rangers who
together cover all 5,000 acres
of  Mission Bay Park and
Famosa Slough. 

BY DAVE SCHWAB | BEACH & BAY PRESS



Going to and from Pacific
Beach via Ingraham
Street, you’ve probably

passed Hubbs-SeaWorld Research
Institute without hardly noticing it
— or realizing what it does.

While determining the cause of
global warming is not Hubbs-Sea-
World Research Institute’s mission –
that’s left to others like La Jolla’s
Scripps Research Institution –
responding to the consequences of
global warming, is what Hubbs-Sea-
World is all about. 

“We’re on the front end of  trying to
understand what the impacts of  glob-
al warming are to wild populations
and animal systems, and how we can
help overcome that,” said Donald B.
Kent, Hubbs-SeaWorld Research
Institute president/CEO. “We’re not
about predicting doomsday. We’re
trying to avoid doomsday by saying,
‘This is what we need to do.’”

Added Kent: “We’re studying the
impacts of  (global warming) on our
food supply. Can we farm the sea if
we can’t catch any more fish? What
happens if  we have heat domes in
harvest season? Or if  it rains too
much and crops are destroyed?”

Headquartered at Perez Cove in Mis-
sion Bay, with a smaller facility in Flori-
da, the nonprofit scientific research

foundation is committed to providing
innovative scientific solutions to chal-
lenges facing ocean health. The goal is
to conserve and renew marine life
ensuring a healthier planet.

The institute began in 1963 when
SeaWorld co-founder Milton C.
Shedd, an avid fisherman and con-
servationist, recognized the impor-

tance of  developing and nurturing
scientific nonprofit research with the
intent “to return to the sea some mea-
sure of  the benefits derived from it.”

The research foundation was later
rededicated as Hubbs-SeaWorld
Research Institute honoring Dr. Carl
Leavitt Hubbs and his inspiring
achievements in ocean science and

education. From 1944 to 1969,
Hubbs taught biology at SIO and at
UC San Diego in La Jolla. Hubbs did
research in commercial and recre-
ational fishing, observing changes
in fish population patterns that
depend on the fluctuation in Pacific
Ocean temperatures. 

Hubbs-SeaWorld Research Insti-
tute’s four main study areas are:
Sustainable seafood (aquaculture),
restoring depleted fish populations;
animal behavior (bioacoustics),
sound impacts on animal behavior;
wildlife populations (ecology); and

ocean health (physiology).
Kent recently led a tour through

Hubbs-SeaWorld Research Institute
and showed off  its labs, tanks and
research facilities. We met Ann
Bowles, a senior research scientist,
who was busy with numerous pro-
jects, including studying the impact
of  plane noise on endangered bird
species such as the least Bell’s vireo,
and the California gnatcatcher at
Camp Pendleton.

“For many years we’ve been con-
cerned about the effects of  aircraft
noise on birds with the addition of
helicopters at Camp Pendleton,” said
Bowles. “We measured the quality
of  the bird’s habitat, kept track of
temperatures, things not done in the
past. It turns out that stuff  (habitat
quality) explained their reproduc-
tive success, not noise (impact),
which was subtle.”

“We try not to be advocates for
anything other than good science,”
said Kent, showing huge vats in the
back of  Hubbs-SeaWorld Research
Institute where experiments are
being conducted on farming of  edi-
ble fish species like halibut, yellow-
tail tuna and white sea bass.

“These are self-cleaning tanks
that we put fish eggs in and har-
vest,” said Kent. “In 50 to 60 days,
we can harvest 150,000 juveniles
out of  a tank like this.”
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and Aug. 1. 
The City’s Development Services

Department has requested a hear-
ing to initiate the revocation pro-
cess. When a hearing date is sched-
uled, Lime will receive a 10-day
notice by mail.

Lime said it has responded to the
City’s new regulations by creating
on-street corrals encouraging rid-
ers to stay off  sidewalks, and by
launching a "Dont drink and ride"
detection feature in its app that
alerts riders after 10 p.m. to con-
firm they are not intoxicated. 

Claiming 3 million people in San
Diego have ridden its scooters, Lime
argues people who can’t afford
Uber use them to get to work. They
pointed out they are in business to
fill that void.

A code enforcement proceeding
before a hearing officer is to be
scheduled sometime soon to deter-
mine Lime’s fate. Lime will keep its
operating permit until that hearing
is concluded.

The company said it employs about
130 full-time staffers in San Diego, as
well as some 3,000 gig-economy
workers on a weekly basis.

Among other things, SDMC
83.0308 proscribes that shared

mobility devices shall not be parked,
displayed, offered, or made avail-
able for rent: within 40 feet of
another shared mobility device; on
City sidewalks or other City prop-
erty on the block adjacent to a loca-
tion designated by the City for
shared mobility devices; in Disabled
Persons Parking Zones; within 500
feet of  a hospital or school; within
six feet in any direction of  any sign
marking a designated bus stop or
trolley stop; or within six feet in any
direction of  any transit shelter,
bench, or information kiosk associ-
ated with a bus or trolley stop.

New City regulations governing
electric scooters took effect July 1.

‘We believe the new scooter reg-
ulations allow the industry to
evolve responsibly and gives the
City the power to hold operators
accountable by revoking permits for
those that don’t follow the rules,”
said senior City press secretary
Christina Di Leva Chadwick, adding
complaints the mayor’s office con-
tinues to receive about scooters
include problems with “geofencing,
corral staging and user-compliance
issues such as speed limits, double
riding and other existing street
laws.”

Di Leva Chadwick noted Mayor
Kevin Faulconer has gone on
record supporting a scooter ban on
boardwalks.

What does Hubbs-SeaWorld 
Research Institute in PB do?

Its scientists are studying impacts
of global warming on animal systems 

BY DAVE SCHWAB | BEACH & BAY PRESS Dr. Brent Stewart with king pen-
guins in Antarctica.          COURTESY PHOTO
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(858) 454-2002  
7464 Draper Ave. La Jolla

FREE SCAN
Always Available using 

BMW Factory Equipment

This year Hodad’s fans are get-
ting a double treat: a celebration
of  the iconic restaurant’s 50th
anniversary, and a birthday
remembrance for late family patri-
arch Mike “Bossman” Harden.

Both will occur on “Bossman
Day,” Monday, Sept. 30 from 11
a.m. to 8 p.m. at OB Pier parking
lot. Festivities will include live
bands, food, a skateboard ramp,
brews, booths and a kids zone.

Hardin died Feb. 5, 2015. He
was the unofficial mayor and

“burgermeister” of  Ocean Beach. 
Mike’s parents opened the icon-

ic Hodad’s burger restaurant in
OB in 1960. He took over in the
1980s, expanding to a second
venue downtown and a third in
Petco Park. 

Since Bossman’s death, Hodad’s
president/CEO Jeremy Diem said
the company has observed a cus-
tomer appreciation day at the end
of  every busy summer.

Diem promised Bossman Day
won’t disappoint.

Local woman has ‘special skill set’ to help find lost dogs 

Marc Thacher of  Ocean
Beach credits Barbara
“Babs” Fry and her exper-

tise for finding his lost dog Shelby, who
ran away recently from his friend’s
home while Thacher was away.

He’s got a lot of  company. 
Pooch finder Fry, who runs the non-

profit A Way Home for Animals Inc.,
has aided hundreds of  beach residents
in finding their lost hounds over the
past several years.

“I’ve had a passion for animals as
long as I can remember,” is how the
real estate agent justifies the countless
hours she spends at no cost doing the
meticulous detective work required to
reconnect people with their lost dogs. 

“I have a very special skill set, a gift,”
noted Fry. Fry has a Facebook page, a
kennel license and a nose for tracking
canines. “My house has a constantly
revolving door,” she confides. “If  I
can’t reunite them (dog) with their
owner, I network through other res-
cues to help find them.”

Fry attributes her hound-hunting
sixth sense, in part, to her lifetime of
experience mentoring and fostering
Canis lupus familiaris.

Her long experience working with
dogs has helped Fry devise a tried-and-
true, do’s and don’ts, primer for how to
— and how not to — search for them.

“I set up my nonprofit for the pri-
mary purpose of  supporting pet own-
ers in taking the appropriate steps to
set both themselves, and their dogs,
up for success (in being reunited),” she

said. “That means, specifically, how to
avoid making mistakes.”

Fry said most people follow their
instincts in finding their dogs. Wrong.

In the first 24 hours after their dog
goes missing, Fry noted most people
follow the usual pattern of  contacting
their friends and posting on social
media. After that first day, though, dog-
owner panic sets in. And people often
end up doing the things that are coun-
terproductive to finding their pets.

“They run out and look for their dog
everywhere, spreading their scent all
around,” Fry said. “They very rarely
leave their doors open. The dog gets
back. But everything is very buttoned
up, so they leave again.”

A dog’s sense of  smell is far superi-
or to a human’s. Dogs possess up to
300 million olfactory receptors in their
noses, compared to about six million in
humans. And, the part of a dog's brain
devoted to analyzing smells is 40 times
greater than people. That allows them
to smell things buried as much as 40
feet underground.

So what you should do in searching
for your dog, Fry said, is to rely on
scent, not sight.

“The most important thing people
need to do is stay put,” said Babs. “Let
the dog come back to you.”

And return the hound will, if  it can
pick up the right scent “signals.”

“I tell people to go in their home and
take something, like a dirty sock,

underwear or a T-shirt, something
close to the skin, and put that outside
of  their residence,” counseled Fry
pointing out a dog’s smell is so acute
that, “They can smell water a mile
away, and another dog in heat two
miles away.”

If  scent lures fail, Babs can use non-
harmful meat-baited traps to capture
a lost canine. “Where and how I set a
trap is based on investigative work,”
said Babs. 

But she has to know where to set
the trap. “I can’t be in 10 places at one
time,” she confided explaining she
needs a “sighting” to help her out.

“I need to know what direction the
dog was traveling,” she said. “Strays
follow a vey consistent routine and
pattern every day.”

“The sooner you take special steps,
and avoid mistakes, the better,” coun-
seled Fry pointing out dogs can take
care of  themselves.

“You almost never find a dog
starved to death or dead of  dehydra-
tion,” she said. “They find food. They
find shelter. It is people, cars, and
predators, in that order, that people
need to be concerned about.”

Babs gets 500 Facebook notices a
day from people hunting for lost dogs.
“I probably help half  a dozen to a
dozen people a day in one way or
another,” she said.

Contact Babs Fry at 619-249-
2221.

BY DAVE SCHWAB | BEACH & BAY PRESS ‘The most important thing people need to do is
stay put. Let the dog come back to you.’ – BABS FRY 

Hodad’s 50th anniversary set for 
Sept. 30 will celebrate ‘Bossman Day’
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Janelle Sisting’s first trip to
Thailand became a blueprint
for launching her business,

Lotus and Luna, a bohemian collec-
tion of  jewelry and accessories that
serve “a culture I love.”

A myriad of  colorful bracelets
handcrafted by female artisans from
villages outside of  Chiang Mai in
Northern Thailand, sustain Sisting’s
initiative for “women helping
women.”

The colorful wearable art, made
through a “delicate beading pro-
cess” from high-quality material
sourced from Thailand, strives to
“provide fair and consistent employ-
ment to each artisan who hand-
crafts our accessories.”

“Village women who may other-
wise be unemployed or working
manual labor now have a safe space
to work as artisans,” she said. 

Sisting offers workers ethical
standards, proper wages, sick pay,
paid vacations and the flexibility of
working in a safe workshop space
or from home.  

“Every mom can earn a fair living
wage working from home while car-
ing for their children,” she
explained. “The flexibility is impor-
tant for single moms or moms car-
ing for elders or spouses who are ill
or unable to work.”

What began as one village and
three artisans working with Sist-
ing’s design team has become four

villages that employ over 150 arti-
sans. Villages vary in their product
workload with one central village
supply location.

“Village women are trained by
our artisans and given tasks based
on their personal interests and
skills,” explained Sisting “There’s a
place for everyone, even seniors –
women 75 years or older. Some
make bracelets, others tag items or
cut fabrics. As these women make
our products, their village economy
grows stronger, allowing them to
better provide for their children and
generations to come.”

Sisting noted the positive impact
Lotus and Luna has made within
each village. 

“The villages that work with us
now donate to their community
schools and orphanages because they
have a little extra to give,” she
said.  “We plan to evolve season by
season, giving these women the
opportunity to expand and hone their
skill while empowering them as they
continue to grow their economy.”

The self-described titan feels
blessed to work among a network
of  amazing people that includes cus-
tomers who are helping to put an
end to poverty with every purchase. 

“I’m proud, fulfilled and blessed

to be a part of  the global picture that
fights to stop the cycle of  poverty,”
she said. “Lotus and Luna has made
such a positive impact. And cus-
tomers have become a part of  our
mission; they too can be proud of
their contributions.” 

Lotus and Luna’s artifacts are
available online and in over 550
retail locations including San
Diego’s Paradise Point, Hansen’s,
Tilly’s, and South Coast Surf  Shop.
Larger retail stores include Scheels,
Palmetto Moon, in Florida, Alaba-
ma, New Jersey, and Georgia. 

Pacific Beach is home to the com-
pany’s brick-and-mortar, which
serves as retail store, showroom,
boutique, shipping center, and exec-
utive offices.

Bracelets (for both men and
women) necklaces, chokers, and
anklets sidle hair scarves, head-
bands, scrunchies and Lotus and
Luna’s beach line of  swim cover
ups, beach pants, shorts, and
sarongs. 

Lotus and Luna in Pacific Beach helps fight poverty in Thailand
BY LUCIA VITI | BEACH & BAY PRESS

Janelle Sisting

Lotus and Luna's spring lifestyle collection.          PHOTO BY POLARIZED STUDIOS

LOTUS AND LUNA

Where: 1552 Garnet Ave. 

Info: lotusandluna.com. 
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Office/Retail Hours
Mon-Sat 10am-3pm

Closed Sun

Best Landscaper

Consistent Winner

3685 Voltaire Street San Diego
619 223-5229 • coastalsage.com

GARDEN DESIGN & 
MAINTENANCE

$50 Consultation 
with John Noble

$125 value
(good through Oct. 4, 2019)
$125 value

READERS
CHOICE
AWARDS
2 0 1 8

LIKE OUR PHOTOS?
Follow us on instagram!

@sdnewsgroup

This fiscal year, Mission Beach
Women’s Club gave $39,000 to 19
nonprofits groups with $5,500
going to Big Animals for Little Kids
for new costumes worn by the
group when visiting children in hos-
pitals; $4,500 to the Center for
Community Solutions, a local safe
house for abused women; and
$3,000 to Mission Bay High School
Band Boosters toward the band’s
trip to Japan. 

The 19 nonprofits represent
groups that benefit women, chil-
dren, veterans, disabled people, and
domestic animals.

Cordelia Mendoza, the 64th pres-
ident of  the Mission Beach Women’s
Club, pointed out that the current
membership of  85 women continue
the legacy of  the club, with the mis-
sion dedicated to educational enrich-
ment, to community service, and to
providing social opportunities.

This year marks the club’s 93rd
anniversary. “I follow in the foot-
steps of  some amazing women,”
Mendoza said. “It all started on Nov.
4, 1926, when a group of  10
women gathered in a Mission Beach
home and organized the club. One
of  my efforts as president is to cele-
brate the history of  the club and its
clubhouse, which is also a venue for
weddings, events, parties, and meet-
ings on Santa Clara Point in one of
the earliest houses built in Mission
Beach. Venue and parking space

rentals along with our fundraising
efforts each year allow the club to
give to many nonprofits. Another
way we give back to the communi-
ty is offering the venue to non-prof-
it groups at no charge.”

In addition to the nonprofit
grants, the club shipped 150-plus
boxes packed with personal items
for the Support our Soldiers Holiday
gift boxes, which are sent overseas
to women soldiers. And this Decem-
ber, the club will once again hold an
Adopt A Family/Adopt a Foster Teen
program. “Our members all take
part by purchasing and making
sure each families’ wish lists are ful-
filled,” Mendoza said.

The club’s executive board and
foundation board are made up of
17 women, along with the mem-
bership, who keep the clubhouse
maintained, keep rentals going, run
the club’s other functions, includ-
ing the philanthropy’s vetting of
non profits, social media, oversee-
ing the various members’ commit-
tees, and preserving the history of
the club. The club also throws fun
into the mix with various club par-
ties throughout the year and with
its book club, walking group, lunch
bunch, and other fun activities.

The deadline for nonprofit orga-
nizations to apply for funds for the
2019-20 fiscal year is Oct. 31.
Applicants may go to mbwc.org to
fill out the form online.

Mission Beach Women’s Club presents
$39,000 in community contributions



Inquiries have been mounting
as to whether various restau-
rants owned by The Patio

Group will remain open in light of
fraud charges lodged against its par-
ent company, ANI Development,
and the investment company’s
founder, Gina Champion-Cain.

Those restaurants include Saska’s
in Mission Beach, The Patio on Lam-
ont, and Surfrider Pizza in both Mis-
sion Beach and Ocean Beach.

As of  Sept. 16, Champion-Cain’s
publicist, David Oates of  PR Securi-
ty Service in San Diego, said there
have been no updates from a state-
ment he previously sent us, which
said in part: “While we can’t discuss
details of  the ongoing litigation mat-
ter...we do not expect any disruption
to operations.”

ANI and Champion-Cain are
accused by the U.S. Securities and
Exchange Commission of  defraud-
ing numerous retail investors out of
a sum totaling $300 million over
the past several years. www.thepa-
tiogroup.com.

The Duck Dive
The weekly farmers market in

Pacific Beach on Tuesdays is the cat-
alyst for dishes made on a whim the
following day by chef  Miguel Meraz

of  The Duck Dive.
Priced at $10, the off-menu spe-

cials are usually announced by
Wednesday morning and made
available later in the day. In addi-
tion, each dish is paired to a special-
ly created cocktail. Recent dishes
using market ingredients have
included grilled swordfish and
creamy chipotle shrimp. 4650 Mis-
sion Blvd., 858-273-3825, the-
duckdive.com.

Ciao Ciao Piadina 
Look for Italian-style folded flat-

bread sandwiches (piadina) and
imported meats, cheeses and wines
at the upcoming Ciao Ciao Piadina,
which is scheduled to open by mid-
December. The eatery is being
launched by the owners of  Ambro-
gio15, which has locations in Pacif-
ic Beach and inside the Little Italy
Food Hall. The new La Jolla venture

replaces Poke Go and will also fea-
ture a wine bar and patio. 510 Pearl
St., ciaociaopiadinasd.com.

Chef Ron Oliver 
As chef  de cuisine, Ron Oliver was

as much a fixture of  The Marine
Room in La Jolla as its current and
longtime executive chef, Bernard
Guillas. Oliver left the prestigious
seaside restaurant in 2018 after
working there for 20 years. Now,
after fulfilling a short gig with Luna
Grill as corporate executive chef, he
is offering cooking classes at private
residences countywide, including
areas along the San Diego coast.

Also a cookbook author, his ver-
satile repertoire has thus far includ-
ed classes in pasta-making, mole
sauce, and scratch-made churros,
although he’s equipped to teach “all
different kinds of  global cuisine”
based on his diverse experience.

“While at The Marine Room, I had
the opportunity to bring happiness
to people’s lives every night,” he
said, adding that his classes are held
ideally for 10 people or more, and
with at least a five-day notice.
www.chefron.kitchen.

El Pescador
El Pescador Fish Market & Restau-

rant in La Jolla is gearing up for a
prolific season of  spiny California
lobsters, which it sources each year
from locally based trawlers. Accord-
ing to owner Sean Shannon, the
sweet-tasting claw-less creatures
will start coming in live the first
week in October. Supplies will be
replenished every couple of  days
throughout most of  the season,

which concludes in March.
The lobsters will be sold at market

price, as either cooked and plated in
the restaurant or split and cleaned
(free of  charge) to be prepared at
home. 634 Pearl St., 858-456-
2526, elpescadorfishmarket.com.

Solare Ristorante 
Learn to make from scratch Italy’s

“big three” dishes at Solare Ris-
torante in Point Loma. The hands-
on classes will be conducted by exec-
utive chef  Fillippo Piccine. They
start at 10:30 a.m., beginning with
pizza-making on Sept. 28.

Gnocchi and its versatile presen-
tations take center stage on Oct. 12,
followed by a lesson in making clas-
sic dough for various pasta cuts and
ravioli.

The price for each class is $85,
which includes coffee, wine, and a
full lunch. 

Reservations are required. 2820
Roosevelt Road, 619-270-9670,
solarelounge.com/events.

Liberty Chik 
Nashville-style hot chicken has

blazed into Liberty Public Market
with the opening of  Liberty Chik.
The new vendor replaces Roma
Express, which relocated a stone’s
throw away with deli offerings as
part of  the Meat Shop stall.

Chik’s succinct menu features
crunchy, boneless filets available in
either plate form, in a sandwhich,
or paired with waffles. Customers
can choose from four heat levels,
ranging from mild to “smokin’ hot.”
Sidekicks include Tennessee mus-
tard slaw, french fries, mac-and-
cheese, and biscuit-based donuts.

The evolving market also saw the
arrivals of  Chinese bao buns and
milk teas by Bao Bar; thin-crust piz-
zas by Landini’s Pizzeria (based in
Little Italy); and Peruvian-Brazilian
fare by Latin Chef. 2820 Historic
Decatur Road, 619-487-9346, lib-
ertypublicmarket.com.
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NIBBLES AND SIPS – The Patio Group’s restaurants remain open,
off-menu specials at Duck Dive, Italian sandwiches in La Jolla  

BY FRANK SABATINI JR. | BEACH & BAY PRESS

Chicken with a spicy flair (above) now available at Liberty Station. Chef Ron
Oliver (right) hasn’t disappeared since leaving The Marine Room. 
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Luxepb.com • 858-900-2036  • 1029 Garnet Ave, San Diego

JEWELRY & LOAN

Full service jewelry store.
We buy estate jewelry,

gold & watches.

PACIFIC BEACH 1088 Garnet Ave San Diego, CA 92109  858-274-4704

@flamebroiler
pacificbeach
#flamebroiler
pacificbeach

Valid only at 1088 Garnet Ave., Pacific Beach, CA. Upgrades and extras additional charge. 
One coupon per person per visit. Cannot be combined with any other offers/specials. 

Independently owned and operated by franchisee. Coupon expires 10/20/19.

$1 Bowl!
w/Purchase of Regular Bowl or Plate

Voted Best Burrito 14 Years Straight!

TACO SURF
Best burrito in America

by 3 nationwide sources

4657 Mission Blvd.
San Diego, CA, 92109
(858) 272-3877

www.TacoSurfTacoShop.com

Try our new
made to order

Dark beer battered
fish tacos.

975 Garnet Ave. Pacific Beach (858) 230-7770 www.pacificucwc.com

Urgent Care • Lacerations • X-Rays
Walk-ins Welcome • IV Hydration

Clean • Caring • Convenient

Monday - Friday: 8am - 8pm
Saturday - Sunday: 8am - 4pm

READER’S CHOICE AWARD: BEST DOCTOR
2016 • 2017 • 2018 • 2019

WE GET YOU BACK TO THE BEACH

READERS
CHOICE
AWARDS
2 0 1 8

READERS
CHOICE
AWARDS
2 0 1 8

BUY ONE
GET ONE

(Limit 1coupon/person) Cannot be combined with other offers. Up to a $7.50 value
Expires 10/20/19

1886 Garnet & Lamont 
(behind Bruegger’s Bagels)

858.274.3950
yogurtontherocks.com

Thanks for Voting Us #1 In The Beach & Bay Press Readers Choice

FREE

Free WiFi • Patio Seating • Parking

960 Turquoise St. • San Diego, CA 92109

Call for reservations: (858) 488-1725
www.thefrenchgourmet.com

Catering • Restaurant • Bakery • Wine Boutique

California-French Cuisine in a Casual Setting
Breakfast & Lunch Everyday 8am - 3pm • Dinner Tues - Sat 4pm - 9pm 

$29.95 
3 Course 
Prix-fixe 

Dinner Menu

4501 Mission Bay Dr #1B
San Diego • 858.274.THAI

www.lannathaicuisine.com

The Art of THAI Cuisine
Homemade recipes passed through generations

To be part of this 

section or 

any other advertising

Please Call Us Today!

Heather Long (858) 232-5638 Heather@sdnews.com

Mike Long (858) 270-3103 x112 MikeL@sdnews.com

San Diego Community Newspaper Group
PHONE 858.270.3103 • FAX 858.713.0095
www.sdnews.com

$39 UNLIMITED INTRO MONTH
3 month commitment

Ask about locals, student, travelers specials
Private Sessions, Paddleboard Yoga, Wall Yoga

Sculpt, Tai Chi, Aerial Yoga, Yin & Vinyasa

FREE     
CLASS

COUPON
1 

Under New Ownership
Mission Beach Yoga by Retreats to Go

(new guests only)

3788 MISSION BLVD. • (858) 738-0099 • WWW.MISSIONBEACHYOGA.ORG 

Intro Special
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For Mission Bay senior Sam
Ford, she’s hoping her final
season of  playing field hock-

ey on the scholastic level turns out
to be the best one yet.

Ford, a midfielder, is one of  the
key players for head coach Kris
Auer’s squad. Mission Bay came
into action this week at 1-2.

According to Auer, Ford has
brought much needed consistency
to her position.

“On the field, Sam brings consis-
tency, effort, and a touch of  quality
to start our set plays (called short
corners),” Auer noted. “As a team-
mate, Sam is a good role model who
leads by example. She is fearless and
a hard worker. 

“As a coach, I would like to see
her enjoy her senior year. She has
worked very hard to be in her posi-
tion. It’s time to reap the fruits of
her labor.”

Beach & Bay Press recently
caught up with Ford for an inter-
view.

BBP: How did you get started play-
ing field hockey and what has the expe-
rience been like?

Ford: I had a couple of  friends on
the team and decided to give field
hockey a try my freshman year.

BBP: What are some highlights for
you the last three years playing field
hockey at Mission Bay High School?
What are your goals you'd like to

accomplish for your senior year?
Ford: My highlights are definite-

ly the people I’ve met in the pro-
gram. I have made some really great
connections and lifelong friends. In
addition, I have improved as an ath-
lete tremendously in my four years.

BBP: How has the program grown
during your time playing there?

Ford: The program has increased
to include almost 40 athletes.
Steadily, more people have wanted
to be a part of  this program.

BBP: Do you have college plans and
might they include field hockey?

Ford: My college plans include
applying to UC schools and major-
ing in engineering. I would love to
continue playing field hockey in col-
lege.

BBP: What advice would you have
for any young girls thinking of coming
out for the team next season?

Ford: My advice for young people
entering this board would be to put
yourself  out there. Never be afraid
to take risks and try something dif-
ferent.

Ford and her teammates will fin-
ish out the September schedule with
dates against El Capitan High (Sept.
20), at Olympian High (Sept. 25)
and Santana High (Sept. 27).

Sam Ford looks forward to strong season
during final year with Bucs’ field hockey

Sam Ford

BY DAVE THOMAS | BEACH & BAY PRESS

Playing beach volleyball
means participants get to
play a growing sport and

enjoy some great weather in the
process. For one Mission Bay senior,
he’s getting the best of  both worlds.

Ian Briski, a member of  the No. 1
sand volleyball team (fall season)
for the Buccaneers and an outside
hitter for the indoor team (spring
season), is netting success through-
out the school year.

Mission Bay head volleyball
coach Nikki Caufield noted: “Ian
has been on the varsity squad all
four years and he and his partner,
Dusty Schraeder, have been our
most consistent pair. For the last
couple of  years they have been our
No. 1 pair and always had to face
the top team from every school we
play. Ian is a really positive guy both
on and off  the court.” 

Caufield added that Briski’s nick-
name on the team is "Mr. Volley-
ball."

While this is Briski’s final season
with the Buccaneers, Caufield
believes the sky is the limit.

“If  Ian and his partner continue
to work hard and develop their
game they have a really good
chance of  competing to be one of
the top three teams in the county,”
Caufield said. “For the team we look
to him for his positive attitude, lead-
ership and skills to help develop and
lead the younger players.”

Beach & Bay Press recently
caught up with Briski.

BBP: What got you interested in
beach volleyball and when did you first
start playing?

Briski: I became interested in
volleyball due to my mom’s love for

the sport. For as long as I can
remember I have been passing the
ball with my mom and older sister
and playing family games at the
beach. However, it’s only been in
the last couple of  years that volley-
ball has become such a big focus. 

BBP: How has the program
improved over the last several years?

Briski: When Nikki and Jeff
Caufield restarted the boys’ volley-
ball program at MBHS, four years
ago, the team consisted of  about 15
boys, which was surprising for a
school so close to the beach. Every
year since then, the team has
grown, and this year we had well
over 30 boys hoping to play beach
volleyball. We have a great group of
seniors this year and we hope to be
very competitive.   

BBP: What goals do you have being
this is your last season with the team?

Briski: I hope we have a suc-
cessful beach season and that I can
help lead our team deep into the
playoffs. I also hope that my part-
ner, Dusty Schraeder, and I make a
good run in the individual varsity
tournament. In the spring, I am
looking forward to another great
indoor season, and hoping this year
we can be competitive further into
CIF. 

BBP: Are you planning on college
next year and perhaps playing volley-
ball too?

Briski: I am planning on going
to college and hoping to stay some-
where in California. Beach volley-
ball is not yet a collegiate sport for
boys, but hopefully, I will be some-
where close to the beach where I
can continue to play. 

Ian Briski is looking for a banner season in his final year of volleyball
at Mission Bay High.          PHOTO BY NIKKI CAUFIELD

Ian Briski netting success as 
volleyball career winds down

BY DAVE THOMAS | BEACH & BAY PRESS
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Public admittance on to Navy Base Pt. Loma will run through 2:30pm. 
Public on base prior to 2:30pm will be allowed to remain until 4:00pm.

Girls volleyball
The Bucs are 5-3 in early-season

play for head coach Steve Upp. 
“We have two more weeks of  non-

league matches and our tough East-
ern League schedule starts at Corona-
do on Sept. 24,” Upp noted.  

According to Upp, senior Chloe Gal-
legos is leading the team early on in
service aces and senior middle block-
er Cassidy West is leading the team
with blocks. 

Girls tennis
Under head coach, Trong Tong, the

Bucs come into play this week with
an overall record of  4-1 and 4-0 in
league play.

According to Tong, Mission Bay has
been led to date by Ryan Stone (sin-
gles), Rosina Valia (singles), Gwen
Lundstrom (singles), Amanda
Edmunds (doubles) and Sonja
Cayetano (doubles).

“We're off  to a great start by being
undefeated in league play thus far,”
Tong commented. “Although our sin-
gles have been stellar, our doubles are
getting more consistent results as the
lineup is solidifying after having exper-
imented with various pairings. 

“Under the guidance of  our seven
starting seniors, four of  our freshmen
players are showing promising poten-
tials. Hopefully, we can keep pace so we
could set our sights closer to our very
first league championship title.”

Boys sand volleyball 
The Buccaneers, under head coach

Nikki Caufield, opened the season with
a pair of  narrow losses to Scripps
Ranch and Cathedral Catholic, respec-
tively.  

Caufield said of  the first two match-
es: "Against Scripps Ranch we won
two matches in two games, lost a close
match in two games and then lost two
matches in the third match tiebreak-
er. Against Cathedral Catholic all five
varsity matches went to the third
game tiebreaker with the Bucs picking
up only one win. 

“If  we can just figure out how to
win the third game tiebreaker to 15
we'll be great. So far, sophomores Will
Francis and Aric Johnson are unde-
feated as our fourth seed. Seniors Ian
Briski and Dusty Schraeder have been

playing really well."
The junior varsity posted winning

records against both Scripps Ranch
and Cathedral Catholic, respectively.  

On another note, the on-campus
sand volleyball courts are nearly com-
plete and the team is still looking for
additional fundraising to complete the
courts.  

Anyone wishing to donate should
email Caufield at niknjeff@aol.com.

Field hockey
Mission Bay comes into action this

week with a mark of  1-2.
“Sam Ford is a senior who is our

injector for short corners,” head coach
Kris Auer commented. “She has
brought much needed consistency to
her position. Goalie Mckenzie Nue-
mann has been very solid in her first
three games. 

“Our team is in every game, but we
have only one win. We need to ratch-
et up our intensity to a varsity level.
Once we do that, look out.”

Boys water polo 
Mission Bay won its first match of

the season (versus Clairemont) for
head coach Lyndsay Sutterley.

The Buccaneers have been led early
on by Kyle Baker and Alex Branch,
according to Sutterley.

“We have some upperclassmen that
are really stepping into leadership roles
early in the season,” Sutterley said.
“We are excited to use this energy as
we transition into the beginning of
our season.”

Mission Bay fall teams sporting early wins
BY DAVE THOMAS | BEACH & BAY PRESS

Senior Kate Greemen sets a ball
during a recent match. PHOTO BY STEVE SIDELL

The fifth-annual Ken Whalen
Surf  Challenge is a free surf  event
for beginning and first-time
surfers ages 6-16, including
surfers with physical challenges
needing adaptive surf  equipment.
Multiple simultaneous heats
allow up to 250 total surfers to
show off  their skills during the
event held 7 a.m. to 2 p.m. Sun-
day, Sept. 22 near San Fernando
Court in Mission Beach. 

All participants will take part
in one 15-minute heat (no
advancing). Experienced local
high school and college-aged
surfers volunteer to assist partic-
ipants in the water as needed. For

family members observing the
heats, great music and beach
games make it a fun event for all. 

This event honors local Mission
Beach surfer and family man, Ken
Whalen, who suffered a fatal
stroke at 48 years old. Whalen
grew up surfing all the local
beaches and traveled the world to
enjoy other amazing surf  spots. 

Physically challenged athletes
who participated alongside
Whalen in triathlons inspired
him. This led to his involvement
with Challenged Athletes Foun-
dation, which now in turn pro-
vides adaptive surf  equipment for
challenged surfers at this event. 

Ken Whalen Surf Challenge contest in Mission Beach 

Three hundred surfers are
expected to hit the waves of  Mis-
sion Beach on Saturday, Sept. 21,
determined to catch 100 waves
in one day in support of  Boys to
Men Mentoring Network. 

The San Diego-based nonprofit
is dedicated to helping discon-
nected, often fatherless boys
become good men.

Surf  Legends and 100 Wave
Challenge Surf  Ambassadors
Shaun Tomson (1977 world surf-
ing champion) and Damien Hob-
good (world tour team member),
along with his twin brother, CJ
(2001 World Surf  League cham-
pion), will lead this pack of  big-
hearted surfers into the lineup in

the early morning hours. In
honor of  the event’s 10th
anniversary, the timing of  their
paddle outs will align with the
number of  years they’ve partici-
pated in the event: 10-year veter-
ans will hit the waves first, fol-
lowed by surfers who jumped on
board in subsequent years.

Surfers will be cheered on
throughout the day by family and
friends, who will gather on the
beach for a community celebra-
tion of  surfing for a pivotal cause.

The 100 Wave Challenge
inspires each surfer to raise
$1,000 for Boys to Men Mentor-
ing Network and catch 100
waves in one day. 

Annual surf-a-thon benefits Boys to Men Mentoring Network
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(619) 523-4900

POINT LOMA
LANDSCAPE
State Lic #783646

Maintenance Since 98
•  Irrigation Doctors In
•  Sm to Med $100/mo
•  Med to Lrg $200/mo
•  Lrg to Huge $300+/mo
•  Apt/Condo $250/mo
•  2 visits per month
•  Holiday Clean-Ups

tony@pointlomalandscape.com

RESIDENTIAL EXPERTS

ACCREDITED
2019

Cleaning Service
by Cecilia Sanchez

Family owned & operated
15 years experience.

Office, residential &
vacancy cleanings 

#1 vacation 
rental experts 

Free estimates
& excellent 
references

(619) 
248-5238

RENT-A-HUSBAND
Handyman with 

30 years experience

Many Skills

Hourly or Bid

Prompt, Affordable, 
Professional

Insured

Ask for Bob
858-454-5922

Non-licensed

B i l l  Harper  Plum b i ng . com
Licenced Plumber

with years of experience in residential homes
Prompt, Professional and Affordable 

Phone Estimates, Cash Discounts

CALL BILL  619-224-0586
Lic #504044

(619) 795-9429
www.chuckiespainting.co

chuckgjr@cox.net
CA Lic. #925325

Chuckie’s 
Painting Company

619.508.5565
619.559.4922

$50 OFF Full Truck
$25 OFF 1/2 Truck

Junk Removal, Applicances, Construction
Debris, Yard Waste, Old Furniture and more!

You Call-We Haul!
No Job Too Small!

619-933-4346
www.iluvjunk.com

10% Senior 

Discount

Evictions, cleanouts, 
construction debris, 

tree trimming, etc.

“When Quality Matters”

We specialize in complete 
interior & exterior projects

Kitchen 
Bath

Moldings
Baseboards

Flooring
Painting 

Remodels 
Stucco

Gutters 
Concrete
Windows
Waterprooing
Masonry 
Brickwork 
Drywall
and more!

Senior & Military Discounts 
Free Estimates from
owner John Gregg

619.665.0754
Member BBB • Lic. #950146 • doublegpainters.com

Complete Garden Care!
•Tree Trimming
•Lawn Maintenance
•Flower Planting
•Sprinkler Systems
•Sodding & Seeding
•Fences

We Repair Broken Sprinklers
FREE ESTIMATES

I&J Landscaping
Complete Tree Care

(619) 203-4542
(858) 625-1404

Licensed & Insured. Lic# 201701543

JOHN MITLO MOBILE 
AUTO BODY REPAIR
Same day dent & scratch
removal at home or office

20 Years Experience

Unibody and frame
technician specialists

Cash for your unwanted 
Vehicles, RVs or Boats

LANDSCAPING

HAULING

Residential
Commercial

Dirty Deeds Done Dirt Cheap
Sidewalks, Patios, Driveways, 
Stucco Cleaning, Dumpster 

areas, Gum removal.

619-460-8177
sdklean.com

CLEANING

PAINTING

PLUMBING

AUTO BODY HANDYMAN

WASHING

SERVICE DIRECTORY

1621 Grand Ave. Suite C
San Diego, CA 92109

(858) 270-3103
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lisher or staff. Deadline: Fri-
day at 12:00pm
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Pacific Beach – THE PLAZA
CONDOMINIUM RUMMAGE SALE,
1801 Diamond Street, Saturday 9/21,
8AM-1PM.  The residents of The Plaza
have cleared out their closets!  There are
so many treasures for you to find.  Come
see us!  

END OF SUMMER CLEAN OUT SALE

BRAND NAME CLOTHES, SHOES, HOUSE,
GARDEN, FURNITURE... TOO MUCH TO
LIST. 9/20-9/21 & 9/27-9/28 7AM-NOON
1345 HORNBLEND ST. 92109

SEA CUCUMBER HIGH GRADE/DRIED

We are professional supplier of sea food
product such as: dried sea cucumber,
seaweed, dried fish maw. We have export-
ed to China, Malaysia, Singapore... Now,
we would like to introduce our product:
Contact email: 
peterssimo863@gmail.com
whatsapp======00237653704184
+237653704184
Skype: ahmed.mohamed40964 (804)
410-4259

NEED HELP WITH RUNNING ERRANDS

etc. grocery shopping. If need help please
call me Lori at 619-340-9426 for a quote.  

WANT TO purchase minerals and other
oil & gas interests. Send details P.O. Box
13557, Denver, CO 80201  

CLASSIFIEDSMARKETPLACE

BUSINESS OPTS. 550

SERVICES OFFERED 450ITEMS FOR SALE 300

Garage/Yard Sales

Miscellaneous

VILLA LOMA APARTMENTS is closing its
waitlist on September 23, 2019. This
property offers 344 affordable 1, 2, 3, & 4
bedroom apartments in Carlsbad. This list
will be closed, because the average wait
time for people on the list could exceed
one year. Amenities include electric
kitchens, community room with kitchen,
on-site laundry facility, wall-to-wall car-
pets, patios/balconies, assigned parking,
and onsite professional management.
Pre-applications for the waitlists will

be accepted until Monday September

23, 2019 at 5PM. After that time, new
pre-applications will not be accepted.
The office is located at 6421 Tobria Ter-
race in Carlsbad CA. Office hours are
Mon-Fri 8AM-5PM. For more info, call
(760) 929-7555. Income other restrictions
apply. Section 8 welcome.
EHO.

Full-length stories

Online updates

Comments

Event calendars

and more!

sdnews.com

NATIONAL AUTO FLEET GROUP is looking for qualified body
company truck up fitters to help us serve our Southern Cal-
ifornia Government and Municipal clients.
Due to high volume orders we are looking for up fitters who can help upfit ve-
hicles ranging from a Toyota Prius to and Freightliner Chassis. 

Supplier must have but not limited to: 
• Provide References of end users with your products/service.
• Minimum (10) ten years' experience engineering, sourcing and installing light duty
(Class 1-6) truck and van equipment

-Proof of installation capabilities - site visit required
- All items below including electrical schematics and drawings will be
required for each light duty vehicle

• Minimum (10) ten years' experience engineering, building and fabricating 
service bodies - Proof of manufacturing capabilities - site visit required

• In-house design, installation and service for service bodies
• In-house automotive paint system - AQMD Registered & Certified
• In-house design, installation and service of hydraulic systems
• In-house design, installation and service of electrical systems
• CAD drawing capabilities - pre-production and completed vehicle as-

built drawings required for each unit produced
- Service bodies & Equipment
- Hydraulic Systems
- Electrical Systems

• National Highway Traffic Safety Administration (NHTSA) Registration
• National Truck Equipment Association (NTEA) Membership
• Certified Disadvantaged Business Enterprise (DBE)
• Minimum Insurance Requirements

- Commercial General Liability
- Each Occurrence - $1,000,000
- Personal - $1,000,000
- General Aggregate - $2,000,000
- Product - $2,000,000

• Automobile Liability - $1,000,000
• Umbrella Liability

- Each Occurrence - $5,000,000
- Aggregate - $5,000,000

• Garage Keepers Liability - $7,000,000
Please Contact: 
National Auto Fleet Group at Support@nationalautofleetgroup.com if you
would like to considered as a supplier for National Auto Fleet Group.

Every great music scene has
at least one local record
label of  note, and in San

Diego, nobody is pushing harder
than The Redwoods. On Sept. 27,
three of  the imprint’s best will
appear at the 710 Beach Club in a
special show for NBC-TV’s “Sound
Diego” program. 

Wonderfully showcasing the
label’s diversity, on hand will be
spectral folk band, The Midnight
Pine, indie rocker Birdy Bardot and
soul combo Rebecca Jade and the
Cold Fact.

The unifying element in Red-
woods music is the sheer quality;
great songs, production and play-
ing adding up to albums that are
worth repeated listens and deserv-
ing of  radio play. These artists are
currently primarily known to
locals, but on the strength of  their
releases, that likely won’t be the
case for long.

The Redwoods Revue: Friday,
Sept. 27 at 710 Beach Club, 710
Garnet Ave. 9 p.m. 21 and up. No
cover. 710bc.com.

Female hard-rock quartet The
Iron Maidens appear at Brick by
Brick on Sept. 21. Dedicated to the
music of  hard rock heroes, Iron
Maiden, the band excels at playing
their namesake bands best known
songs with bombastic energy and
plenty of  heavy guitar. While there
are plenty of  tribute bands out
there, The Iron Maidens are a rar-
ity in that they have built their
own following, releasing a series
of  well received recordings in the
process. If  you like your music
played hard, fast and loud, The
Iron Maidens will fit the bill per-
fectly.

The Iron Maidens: Saturday,
Sept. 21 at Brick by Brick, 1130

Buenos Ave. 7:30 p.m. 21 and up.
$20. brickbybrick.com.

Legendary trumpeter Herb
Alpert and his wife, Lani Hall, stop
in at Humphreys Concerts by the
Bay on Sept. 22. Touring in sup-
port of  his brand new album,
“Over the Rainbow,” in addition to
the new cuts, Alpert will be play-
ing a selection of  music through-
out his career, from a medley of
his Tijuana Brass classics to his
dance hits such as “Rise,” as well
as newer tracks such as his version
of  Jason Mraz’s “I’m Yours.”
Meanwhile Hall, will include songs
from her days in Brasil ’66. Alpert
is one of  the most important musi-
cians of  the 20th century, not only
for his own hit recording, but also
those of  dozens of  others from The

Carpenters to Janet Jackson. Music
fans should not pass up this oppor-
tunity to spend time with a true
music icon.

Herb Alpert & Lani Hall: Sun-
day, Sept. 22 at Humphrey’s Con-
cert by the Bay, 2241 Shelter
Island Drive. 8 p.m. humphreys-
backstagelive.com.

On Sept. 27, swing dancers will
want to head to Tio Leo’s for music
from zoot-suited combo, Pachuco
Jose Y Los Diamantes. While danc-
ing is not required, it will be hard
not to keep your feet from tapping
as you will hear plenty of  irre-
sistible vintage Latin rhythms,
including horn-driven rumbas,
mambos, cumbia, Pachuco boo-
gie, swing, and rockabilly. With the
band’s outfits and classic tunes on
point, a set from Pachuco Jose is a
time warp, taking you back to the
days of  vital, vibrant post big band
music.

Pachuco Jose Y Los Dia-
mantes: Friday, Sept. 27 at Tio
Leo’s, 5302 Napa St. 9 p.m. 21
and up. $20. tioleos.com.

As anyone who has come across
his playing at street fairs and coffee
shops can attest, bluesman Robin
Henkel is a gifted solo performer,
with a manic stage presence and
energy to spare. As impressive as
that is, when he plays “with
horns,” in full band mode, as he
will on Sept. 27 at Dizzy’s, he man-
ages to somehow ramp things up
even more. Mixing up blues, jazz
and touches of  early rock ‘n’ roll,
Henkel delivers the goods with
uptemp music that’s sure to get the
feet tapping. If  you’ve only seen
Henkel in solo acoustic mode, this
show will be a revelation.

Robin Henkel with Horns: Fri-
day, Sept. 27 at Dizzy’s at Arias
Hall, 1717 Morena Blvd. 8 p.m.

LIVE MUSIC – The Redwoods Revue at 710 Beach Club
BY BART MENDOZA | BEACH & BAY PRESS

Indie rocker Birdy Bardot will per-
form at The Redwoods Revue.         
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WE HAVE BUYERS WANTING TO 
PURCHASE A HOME IN YOUR AREA!!

7863 Girard Ave, Ste. 208, La Jolla, CA 92037 DRE#01397371 - DRE #00872108

1. We have a local family looking for a forever home in North PB, west of Ingraham and north
   of Missouri, that has at least 3 bedrooms and 2 bathrooms on a full-sized lot.

2.We have another local family looking to upgrade into a larger home in North PB or Bird Rock.
   The home must have at least 3 bedrooms, 2 bathrooms, and 1500 sq. ft. on a full-sized lot with a 
   pool (or room for one). A view would be a bonus, and it must be in the La Jolla School District.

Scott Booth - Kathy Evans    858-775-0280   isellbeach.com   isell92109.com

IF YOU’RE THINKING OF SELLING, and your home even remotely fits one of these criteria,
please give us a call to see if your home would be a good fit for one of these buyers!

MISSION BAY HIGH
n MBHS homecoming game,

Friday, Oct. 4, against Clairemont
High School. Kickoff is at 6 p.m.

PACIFIC BEACH MIDDLE
n PB Palooza is Sunday, Sept.

29, 1-6 p.m., at the San Diego Mis-
sion Bay Boat and Ski Club. The
cost is $10 for adults and $5 for
kids under 18. Kick off the school
year with some back to school fun.
Enjoy local music from you favorite
PB bands, delicious eats from Todd
Meza's Lagga's BBQ, and always
good drinks from the Mission Bay
Boat and Ski Club. All proceeds
support the music program at
PBMS. This year's bands are The
Go Heads, Seven Miles Away, First
Friday Music Club, Lay Low, and
The Pinch Flats. 
n PBMS tour. Thursday, Oct. 3,

7:45 a.m. Sign in at the front office
and meet in the media center to
meet the principal and hear about
all of the great changes coming to
PBMS. Take a school tour after the
presentation. 

PB ELEMENTARY
n Corporate sponsorship

opportunities are available at PBE.
Promote your business while sup-
porting the school. Details can be
found at fopbe.org. 

BARNARD ELEMENTARY
n New and returning Barnard

Mandarin Magnet Elementary
School families said goodbye to
summer and hello to the upcoming
school year during the school’s
fourth annual Day at the Bay event,
held on Sept. 7 at the Catamaran
Hotel. Nearly 100 people came out
on the beautiful Saturday afternoon
to splash, raft, paddle board, and
ride on two floating lily pads in Mis-
sion Bay. “I love going to the beach
with my Barnard friends,” said
Barnard first grader Quinn M.
“Bouncing on the lily pad was my
favorite.”
n Next up for the Barnard com-

munity: Students will perform at the
Balboa Park Moon Festival on Sept.
14. Parents Night Out will be held at
the Duck Dive in PB on Sept. 20.
And the first Welcome Wednesday
of the year, where parents and fam-
ily members get to read with their
children in their classroom for the
first half hour of the day, will be held
on Oct. 2, followed immediately by
Coffee with the Principal.
n For information on Barnard

Mandarin Magnet Elementary
School, or to find out about the Dis-
trict’s School Choice program,
visit sandiegounified.org/barnard.
The Choice application window for
the 2020-2021 school year will open
between Oct. 1 and Nov. 13.

KATE SESSIONS
n Sessions' Principal Mr. Carlin

introduced a school wide theme
song for the 2019-2020 school year
called “Don't Give up on Me” by
Andy Grammer. In the song, Gram-
mer sings about being brave and
resilient when feeling down. When

two fifth-graders were asked what
they thought about the song, Mak-
ena said he likes it because it
empowers people to not give up on
themselves or others, while Kendall
thinks that students like it because
they have heard it before and it's
catchy. She says when you think
about the words, you can relate.

This year, Sessions has brought
back parent-funded programs
including library, art, music and gar-
den science. The Sessions com-
munity strongly believes that these
programs are vital in order to help to
create enriched, well-rounded stu-
dents that are ready to take on the
world. Sessions is excited about
what these programs will add to
each day throughout the year.

CROWN POINT
n CPJMA families will be able

to watch “The Secret Life of Pets 2”
at Family Movie Night on Friday,
Sept. 27. Doors open at 5:30 p.m.,
Movie begins at 6 p.m.

FOPBSS
n Friends of Pacific Beach Sec-

ondary Schools meeting, Wednes-
day, Sept. 25, 6 p.m., MBHS media
center. 
n Would you like to help our

schools, but are unable to volun-
teer? Donate to FOPBSS to sup-
port PBMS and MBHS. Go to fopb-
ss.org for more information.

MISSION BAY CLUSTER
n Pacific Beachfest, Saturday,

Oct. 5, 11 a.m.-7 p.m., on the board-
walk between Felspar and Thomas
streets. 

EDUCATION
NOTEBOOK>>

PENNIES FOR PATIENTS
Kicking off on Sept. 26, students at Crown Point Junior Music Academy will be participating
in the Pennies for Patients program through the Leukemia Lymphoma Society to raise funds
for children fighting blood cancers. Last year CPJMA students raised $777 for the Pennies
for Patients Program and Mrs. Modiano’s kindergarten class won a pasta party from Olive
Garden.         
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Directly on the waterfront in South Mission Beach with panoramic ocean views.
This single-level penthouse, 4 bed, 3 bath condo features stunning, coastal-con-

temporary finishes, GE Monogram appliances, gas fireplace in living room, 
wood floors, and spacious bedrooms and bathrooms. Unit enjoys a side-by-side 

2 car garage and a private elevator!
2763 Ocean Front Walk • Offered at $2,995,000

NEW CONSTRUCTION ON THE WATERFRONT
ONE UNIT LEFT

OPEN SUNDAY 1-4pm

COLEMAN
MOVING SYSTEMS INC.
Office/Residential | Free Wardrobe Use | Piano Moving
Last Minute Moves | Packing/Unpacking 
Discount Packing Materials | Moving all over Southern CA.
7 DAYS A WEEK | FREE ESTIMATES FAMILY OWNED SINCE 1979

619.223.2255
BBB MEMBER | INSURED LIC #CAL T-189466

STU AND MATT COLEMAN
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Greg Cummings
The Greg Cummings Group

858.717.0730
Greg@GregCummings.com

DRE# 01464245

858.717.0730

OPEN HOUSESPACIFIC BEACH
Sat 1-4PM . . . . . . . . . . . . . . . . .3555 Promontory St . . . . . . . . . . .6BD/5BA  . . . . . . . . . . . . . .$1,995,000-2,495,000  . . . . . . . . . . . . .Pete Middleton 858-922-3377
Fri 10-1, Sat 9-12 & Sun 9-4 . . .1711 Hornblend St, Apt C  . . . . . .2BD/3BA  . . . . . . . . . . . . . .$745,000 . . . . . . . . . . . . . . . . . . . . . . . .Pete Middleton 858-922-3377

LA JOLLA
Sun 1-4PM  . . . . . . . . . . . . . . . .7964 Roseland Drive  . . . . . . . . . .4BR/3BA  . . . . . . . . . . . . . .$2,900,000  . . . . . . . . . . . . . . . . . . . . . .David Schroedl 858-453-5300
Sat 12-3PM . . . . . . . . . . . . . . . .6111 La Pintura Drive  . . . . . . . . .5BR/4.5BA . . . . . . . . . . . . .$1,895,000  . . . . . . . . . . . . . . . . . . . . . .Daniel Albrecht 858-926-8779
Sat 10-5PM . . . . . . . . . . . . . . . .7116 Vista Del Mar  . . . . . . . . . . .4BD/5BA  . . . . . . . . . . . . . .$6,999,995  . . . . . . . . . . . . . . . . . . . . .Peter Middleton 858-922-3377
Fri 10-2PM  . . . . . . . . . . . . . . . .848 Prospect St Unit B  . . . . . . . .3BD/3.5B . . . . . . . . . . . . . .$1,999,995-2,199,995 . . . . . . . . . . . . . .Pete Middleton 858-922-3377
Fri 10-2PM  . . . . . . . . . . . . . . . .939 Coast Blvd Unit 4L  . . . . . . . .1BD/1BA  . . . . . . . . . . . . . .$749,000-779,000  . . . . . . . . . . . . . . . .Pete Middleton 858-922-3377
Fri 2-4PM & Sat 12:30-3PM  . . .5556 Calumet Ave  . . . . . . . . . . . .3BD/3.5BA . . . . . . . . . . . . .$5,595,000 . . . . . . . . . . . . . . . . . . . .Peggy Weinbrecht 858-243-2304
Sat 1-4PM . . . . . . . . . . . . . . . . . 8110 El Paseo Grande #406  . . . .2BR/2BA  . . . . . . . . . . . . . .$1,475,000  . . . . . . . . . . . . . . . . . . . . . .Gregg Whitney 858-456-3282

POINT LOMA
Sun 1-4PM  . . . . . . . . . . . . . . . .2820 Carleton Street Unit #3  . . . .2BR/2.5BA . . . . . . . . . . . . .$899,000 - $949,000  . . . . . . . . . . . . . Garold Wampler 619-987-6168

RANCHO SANTA FE
Sun 1-4PM  . . . . . . . . . . . . . . . .18021 Cerro Del Sol . . . . . . . . . . .5BD/7BA  . . . . . . . . . . . . . .$1,829,999  . . . . . . . . . . . . . . . . . . . . . .Pete Middleton 858-922-3377

SAN DIEGO
Sun 12-3PM  . . . . . . . . . . . . . . .3607 Lousiana Street . . . . . . . . . .2BR/1BA  . . . . . . . . . . . . . .$799,000-$835,000  . . . . . . . . . . . . . . . Bobby Graham 619-379-9668

CARDIFF BY THE SEA
Sat  & Sun 1-4PM  . . . . . . . . . . .2013 Mackinnon Ave  . . . . . . . . . .5BD/4BA  . . . . . . . . . . . . . .$2,395,000  . . . . . . . . . . . . . . . . . . . . . .Theresa Panish 858-869-5656

DEL SUR
Sun 1-4PM  . . . . . . . . . . . . . . . .15657 Tanner Ridge Rd  . . . . . . . .4BR/3BA  . . . . . . . . . . . . . .$975,000 . . . . . . . . . . . . . . . . . . . . . . . . .Kelly Dinnsen 858-922-3668

CARMEL VALLEY
Sat 1-4PM . . . . . . . . . . . . . . . . .11251 Carmel Creek Rd . . . . . . . .3BD/3BA  . . . . . . . . . . . . . .$975,000-998,000  . . . . . . . . . . . . . . . .Pete Middleton 858-922-3377
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Greg Flaherty
Certified Luxury Home Marketing Specialist
858-692-0185
Greg@coastalpro.com
www.coastalpro.com
CalBRE #01073434

Greg Flaherty
Certified Luxury Home Marketing Specialist
858-692-0185
Greg@coastalpro.com
www.coastalpro.com
CalBRE #01073434

Owners spent approx. $250,000 on remodel. Wide plank porcelain �le flooring. Brand
New Roof as of August 2019. New Window Coverings plus addi�onal black out blinds
in bedrooms. Bathrooms gu�ed all new fixtures, plumbing, glass shower doors, new
toilets, drains, and cabinetry, quartzite counters and Italian Mosaic Tile. New built in
BBQ with Gas plumbed in. Two new water filters ‐ one for Kitchen and one for Ice
maker/Refrigerator. The following are all new: Stair Bannister, Corner Beads, all 
Hardware, Window Coverings, LED Ligh�ng & Light Fixtures, Baseboards, Washer/Dryer,
Fireplace, Garage floor coa�ng & more! Looks and Smells like a brand new Ocean Front
Beach House. The Perfect Home, 2nd Home or Top Dollar Vaca�on Rental.

2959 Ocean Front Walk, San Diego, 92109
South Mission Beach 

Offered at $2,895,000  • 3 BR/3.5 BA

South Mission Beach
The Perfect Ocean Front Residence

An ideal loca�on with a direct Ocean Front view and one of the largest ground level
Pa�os in Mission Beach. Beau�fully Remodeled and in like new condi�on. Originally
remodeled to be Owner's personal Home. No expense spared! Gorgeous Kitchen with
matching Viking Appliances, Stone Quartzite Counter Tops, new Cabinets & Italian
Mosaic �le.

� � � Panoramic Ocean Views! � � �

4944 Cass Street #1111
$649,000 • 1 bedroom • 865 sqft 

Watch the waves crashing, the sun set on the water, and the lights twinkle over 
Pacific Beach from this rarely available 11th floor direct West facing condo. Tastefully 

remodeled with attention to detail throughout. Sit-down panoramic views of the ocean, 
Mission Bay, and city views from pacific beach through mission beach, ocean beach and point
loma. Light and bright open floor plan, with floor to ceiling glass walls in the main living area

and master bedroom. Comes fully furnished with Murphy bed.




