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Mermaid Hannah Fraser
joined Greenpeace’s
protest at Chicken of the
Sea’s headquarters in SD
and spoke with residents
and activists in Pacific
Beach on Oct. 28.  
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FISH FIGHT IN PB

Several San Diego coastal
breweries and restaurants
will be among more than
100 vendors countywide
participating in San Diego
Beer Week Friday through
Sunday, Nov. 6 to 15, in the
region’s seventh annual
celebration of  all things
brewed.

The 10-day event con-
sists of  more than 500
beer-centric events held at
locations around the coun-
ty plus two bookend events
hosted by the San Diego
Brewers Guild showcasing

its festival (often referred to
as Guild Fest), beer week’s
official opening two-day
event held at downtown’s
Port Pavilion on Broadway
Pier and The Beer Garden,
the week’s closing event
held at the Lodge at Torrey

Thunderstorms and lightning rumbled through Pacific Beach on Tuesday evening. Photographer Matt Aden set up a tripod in the back of his Jeep

and shot this photo of a lightning strike over Crystal Pier on Tuesday night.  Check out Aden’s work on Instagram @matt_aden.      PHOTO BY MATT ADEN

Attendance and rev-
enues at SeaWorld San
Diego are tanking as the
marine park battles efforts
to force it to stop housing
killer whales.

The company’s struggles
are hitting its San Diego
park hard, according to
reports required as part of
SeaWorld’s lease with the
city for its Mission Bay
property.

Lease payments, which
are based on a host of  the
park’s revenues, fell 16 per-
cent from 2013 to 2014,
according to the city’s data.
Attendance dropped a sim-
ilar amount during that
period.

The plunges came as
SeaWorld faced continued
backlash from the movie
“Blackfish,” which panned
SeaWorld and its decision
to hold orcas in captivity.

SeaWorld sees
sinking revenues

Time to get hoppy! It's
San Diego Beer Week 

SEE SEAWORLD, Page 12

City numbers reveal the extent of the
theme park’s sagging attendance figures

Though not a certainty,
the “smart” money is on the
building El Niño in the Pacif-
ic Ocean leading to a wetter-
than-normal winter this
year. It now seems more a
question of  how much —
and how long — the precip-

itation will last, not whether
it will happen.

“It’s like it (El Niño) is
almost too big to fail,” said
San Diego Lifeguard Lt. John
Sandmeyer following a
recent briefing he and other
city officials had from the
National Weather Service

about the El Niño/La Niña
cycle. “The atmosphere is
loaded with moisture, and it
will come, though it’s uncer-
tain whether the ocean
track will go over Central
California, Southern Califor-

How much severe weather will El Niño bring?

By LISA HALVERSTADT
Voice of San Diego

SEE BEER, Page 5

By DAVE SCHWAB ‘We’re gearing up 
for evacuations and
closures of blocked
areas and (residential)
complexes.’

JOHN SANDMEYER
SAN DIEGO LIFEGUARD LT.SEE WEATHER, Page 14
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Seaside Retreat on Sail Bay
Located on the most coveted stretch of Sail Bay, this spectacular 3BR/2BA, 1704 sq ft

waterfront unit boasts stunning views of sea, sand and sunsets!! Located in a boutique-style

building just east of the Catamaran, allows for easy access in and out year-round. This 

quintessential beach home is light, bright and airy, with decorator touches throughout. 

It features a two-story floor plan with a first floor Master, on suite bath, and two guest 

bedrooms on the second floor. Privately-gated with access tucked off the busy roads.

Offered at $1,695,000

Views, Views, Views
One of a kind! Gorgeous single level 3Br / 2BA home with mesmerizing unobstructable

views of the Ocean, Bay, City and Mountains. Perched up high, enjoy sunsets year round

and Sea World fireworks. This jewel of a property is located at the end of a cul de sac in N.

Pacific Beach with incredible privacy and alley access to the flats. The house is very well

maintained and has been recently remodeled.

Offered at $1,600,000 - $1,800,000
www.1109VanNuys.com

Marc Lipschitz

619• 857•2882
mlipschitz@canterbrokerage.com
CABRE #01048968 

Christiane Scott 

858•337•6578 
Cscott@canterbrokerage.com

BRE #01916265
thelipschitzgroup.com
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Man accused of felony animal cruelty has bail doubled 
Bail was doubled on Nov. 2 to

$50,000 for a Pacific Beach man
who is accused of  felony animal
cruelty after he allegedly killed his
dog with a rock and threw it in a
dumpster.

Deputy District Attorney Karra
Reedy asked for the bail increase
for Jorge Ramos, 22, citing the

seriousness of  the case. Ramos’
attorney objected before San
Diego Superior Court Judge Dan
Link doubled the bail from
$25,000.

Link reset the preliminary hear-
ing set for Nov. 4 to Dec. 10.
Ramos has pleaded not guilty and
remains in the central jail.

Newsom to challenge Faulconer for mayor

The president of  Ocean Beach
Town Council wants to be San
Diego’s next mayor.

Gretchen Newsom announced
plans to run for mayor of  San Diego
in 2016 against Republican incum-

bent Kevin
F a u l c o n e r
recently at the
San Diego
County Demo-
c r a t -
ic Convention.

N e w s o m ,
who is political
director of  San
Diego’s branch
of  the Interna-

tional Brotherhood of  Electrical
Workers union, has declared herself
to be the “neighborhood” candidate
in the mayoral election.

“I heard the call, and I’m stepping
up to bring a new conversation to
this race,” Newsom said. “I’m going
to be talking about empowering our
communities and investing in work-
ing families.”

“I am running for mayor because
San Diego deserves a leader who will
stand up for working families and
our communities,” continued New-
som. “I am committed to the values
that are important to us, and I have
a vision for a better San Diego that

will build bridges of  opportunity for
all. I look forward to working with
you to build a better San Diego.”

Newsom said she had something
of  an “epiphany,” which compelled
her to strive to become the next San
Diego mayor.

She said: “Over the past few
months I’ve been having conversa-
tions with friends, leaders and com-
munity members about who could
run for mayor and stand up for our
communities ... we all watched with
disappointment as our leaders
declared their candidacy for other
offices … my close friends and col-
leagues suggested I have strong
leadership qualities and might be
the person we were looking for … I
decided in that moment that I could
be the spark, represent our values
and speak up for our communities.”

In her campaign literature, New-
som has set forth five priorities. They
are:

•  Create a San Diego that is more
responsive.

“Our community groups are lab-
oratories for finding solutions to
improve our neighborhoods, but
they aren’t being heard by the cur-
rent mayor,” she said. “To make our
city government more responsive, I
propose creating a meaningful role
for town councils and neighbor-
hood groups to inform city decisions
and ensure that city actions provide

solutions that we want and that we
need.”

•  Create a San Diego that is more
affordable.

“We need a city that is affordable
for everyone,” she said. “If  you work
here, you should be able to live here.
If  you make a career here, you
should be able to retire here. That is
why I support the creation of  more
affordable housing and raising the
minimum wage.”

•  Create a San Diego that is more
innovative.

“San Diego’s economy is driven
by innovation,” she said. “We can
lead the nation as a hub of  innova-
tion if  we prioritize investments in
training people. To become a world-
class city, I propose we prepare our
young people to be successful in the
21st century and drive the innova-
tion economy. By training our own
to become the best and the bright-
est, we will also attract the talent
and investments to expand our
innovation economy.”

•  Create a San Diego that is more
sustainable.

“San Diego is positioned to be a
global leader in addressing climate
change and sustainability,” she said.
“Coastal San Diego is living the real-
ity of  climate change every day, and
we know we can’t wait.”

By DAVE SCHWAB

Gretchen Newsom

READ MORE ONLINE AT sdnews.com
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#1 IN SOUTHERN CALIFORNIA
Over $571 Million in Sales Every Day*

RESIDENTIAL
BROKERAGE

PACIFIC BEACH |  $419,000
Condo Conversion / MLS#150039461

BAY PARK |  $925,000
Tuscan style 4 br, 3 ba / MLS#150049066

Marie Tolstad 
(858) 705­1444
marie.tolstad@gmail.com | www.mtolstad.com 

Darling Duplex ­ Two 1 Bedroom Units with back yards, 2 car garage & 3 addi­
tional parking spaces. On a quiet street, 8 blocks to the ocean & bay.

PACIFIC BEACH | $625,000

REDUCED! PRICE REDUCTION OF $70,000

RARE OPPORTUNITY

Single level 3 br plus den, 2.5 ba custom designed home is located in the
highly coveted area of North Pacific Beach just a few blocks to Ocean & Bay.

Trevor Pike 
(619) 823­7503
trevor.pike@coldwellbanker.com 

PACIFIC BEACH | $1,425,000

MISSION BEACH  |  $420,000
Top floor penthouse unit! Moments from the Ocean & Boardwalk. 3 br 2 ba home

recently remodeled with high end furnishings & décor. Views from the deck.

Mel Burgess
(619) 857­8930
mel.burgess@coldwellbanker.com | www.mycoastaldreams.com

IN ESCROW

Brian Keiner
(630) 418­5880
brian.keiner@coldwellbanker.com | briankeiner.cbintouch.com

This conveniently located 2 br 2.5 ba home was only on the market for 7 days!
Call Brian to list yours today.

PACIFIC BEACH | $590,000

IN ESCROW

PACIFIC BEACH  |  $399,000
This beautiful 2 br 2 ba has been remodeled with top of line appliances & gran­
ite counter tops in the kitchen & beautiful bamboo flooring throughout.

Mel Burgess
(619) 857­8930
mel.burgess@coldwellbanker.com | www.mycoastaldreams.com

LOCATED IN BEAUTIFUL CROWN POINT

COLDWELLBANKERHOMES.COM
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• Full Service Assisted Living and 

Care Home Communities

• Respite/Short Term Stays at Resonable Rates

• Secure VA Benefits for Veterans & 

Spouses to Help Pay for Care Costs

• Home Care / Hourly or Live-in

CALL TODAY TO RECEIVE
FREE AND COST SAVING
INFORMATION

858-565-2911
rightchoiceseniorliving.org

Veteran
Owned &
Operated

Right Choice Senior Living
Established in early 2008, Jean Brooks

(UCSD Graduate) and Todd Brooks (Air
Force Veteran, US Air Force Academy Grad-
uate) had the desire to develop Assisted
Living Care Homes and Services for seniors
that are a cut above the rest at fair & com-
petitive rates. Right Choice Senior Living
has Residential Care Homes located in
highly desireable neighborhoods close to
UCSD, La Jolla, Pacific Beach, Clairemont
(Mount Street Area) medical facilities and
the beach. Come see us today beforemaking
your final choice. Make the Right Choice
Today. Formore information call (619) 246-
2003 or go to the website at rightchoicese-
niorliving.org.

Senior Lifestyle >>

I want to put my adult child on
the deed to my home. Can you
help me do this?

Weber & Lenett,LLP
A Law Corporation

619-222-5500

www.virginiaweber.com •  E-mail: vweber01@yahoo.com
4817 Santa Monica Ave. Ste D, San Diego, CA 92107

“An Attorney
Your Grandpa &

Grandma
Would Love!”

Probate
Trusts
Wills

I understand your desire to do a
quick "estate plan" this way, but

it is not advisable to do this.
First, let us look at the liability issue.  If your child has
a bad accident and is underinsured or not insured, your
home may be sold to pay this debt. Yes, this really does
happen. Next, I do not want my clients to have to ask
their child to sell or refinance their home. It just is not
right. Even if you know they would cooperate, think
about a future spouse that may have that control over
them or their money. I want my clients to have control
over their own home. It is the parents last resort for their care in their old age. The sub-
ject that is much more complicated, are capital gains and income tax issues. The child
will receive the home at the parents' tax basis or value, but if the child inherits the prop-
erty, there is a step up in basis. I am not talking about real property taxes. If you need
further explanation, give me a call to make an appointment.

Do you have an up to date Advanced Directive for Healthcare or Living Will?

Answer:

Question:

Ask The Trust & Estate AttorneyAsk The Trust & Estate Attorney
SM

Virginia Weber
Laskowitz  

Estate Attorney

The Franco Realty Group has
been retained to exclusively list for
sale the 12,500 square feet of  res-
idential land on the corner of  Gre-
sham and Reed streets. The prop-
erty currently is the site of  Pacific
Beach Christian Bible Church and
Missionary Alliance. A buyer may
purchase the property and con-
tinue to operate the church and
daycare center or build residen-
tial units on the property. 

There are four 25- by 125-foot
square lots on the property.

“Based off  the number of  devel-
opments and the strong economy
that we are currently in, I predict
that a buyer will redevelop this
property into multiple high-end
homes,” said Tony Franco, presi-
dent of  The Franco Realty Group. 

For more information regard-
ing this purchase, call The Franco
Realty Group at (858) 717-1697.

Large land opportunity for sale in Pacific Beach

The property is currently a church in Pacific Beach.                     PHOTO CONTRIBUTED

City Beach Boutique opens in Crown Point
Summer Abu Zahrah, who start-

ed her entrepreneurial career as a
student employee in Crown Point
Coffee, which she now owns, just
added a family boutique across the
street to her portfolio.

Six years after taking over Crown
Point Coffee at 3510 Ingraham St.,
Abu Zahrah has united both cor-
ners via creation of  City Beach Bou-
tique at 3460 Ingraham St.

A Michigan expatriate, Abu
Zahrah was working at the coffee
shop while going through school
and “dove in head-first” when
offered an ownership opportunity
by the previous proprietor.

“I was ready to branch out and
open up my own business,” she said,
noting she made a couple of
changes to the business, adding
breakfast sandwiches and eggs as
well as lunch and salads to the mix. 

Then the women’s clothing bou-
tique directly across the street
became available. And Abu Zahrah,
who’d been going to school for fash-
ion, once again seized the opportu-
nity.

“I took this (boutique) over and
made it a little bit more family-
friendly,” she said, adding she took
the boutique over in June and
remodeled and reopened it in July.

City Beach Boutique has some-
thing for everyone in the whole fam-
ily — even kids —  as well as gifts for
everyone. The boutique has a beach
section with a great selection of
board shorts, tanks, graphic T’s,
Hawaiian shirts (from Hawaii) and
hoodies for men.

Women will find unique acces-
sories, everything from beachwear
to evening attire, even something
for work and athletic wear.

Popular brands available include
Burnside, Bali Queen, Naked Zebra,
Lila Clothing, NikiBiki, Kinetix and
more. There are also hard-to-find
items like soaps and lotions hand-
made in Hawaii plus sarongs,

scarves, ladies’ hats and beach
bags. 

The  boutique’s staff  offers exem-
plary customer service, and a team
of  personal stylists is waiting to
assist customers. 

“I want everyone to feel welcome
and comfortable at City Beach Bou-
tique,” said Abu Zahrah, who
curates the store with locals in
mind. “I have unique, high-quality
merchandise at reasonable price
points, combined with superior cus-
tomer service: That’s our mission.” 

Abu Zahrah does lots of  cross-
promotion between her two busi-
nesses.

“We get a lot of  tourists who
come in from Paradise Point and
during events that happen on the
(Mission) bay regularly,” she said.

The product mix at the boutique
includes lots of  local crafters as well
as handmade items imported for
sale from the island of  Bali.

Price points at City Beach Bou-
tique range from $18 to $85.

“I want to keep it as affordable as
possible,” said Abu Zahrah, noting
her business hours are 10 a.m. to 7
p.m. on weekdays so that “people
can stop by after work.”

Saturday hours are 9 a.m. to 5:30
p.m. “Saturdays are busy days,” said

Abu Zahrah noting, “We often have
trunk shows, or pop-up artists, right
outside. We have lots of  local artists
and designers showcasing their
work. It’s also kind of  like a mini-
farmers market on Saturdays.”

The boutique is closed on Sun-
days.

“We close on Sunday for sand,
sun and sanity,” said Abu Zahrah.

Abu Zahrah said she’s also been
active lobbying with the city to get
some traffic-calming in to make the
busy intersection safer there,
improvements she’s been told are
“in the budget” and in the works by
the city.

To further serve the neighbor-
hood, City Beach Boutique is now a
UPS access point. Packages can be
dropped off  and picked up Mondays
through Fridays 10 a.m. to 7 p.m.

For more information, visit
www.citybeachboutique.com or call
(858) 230-7705.

By DAVE SCHWAB

Summer Abu Zahrah at her new shop, City Beach Boutique.           PHOTO CONTRIBUTED

CITY BEACH BOUTIQUE

Where: 3460 Ingraham St.

Hours: 10 a.m. to 7 p.m. on weekdays,
Saturdays 9 a.m. to 5:30 p.m.

Info: www.citybeachboutique.com or call
(858) 230-7705

Paradise Point partners with San Diego Airport on sustainable travel program
The Good Traveler program, pilot-

ed by San Diego International Air-
port, seeks to offset environmental
impacts of  travel by encouraging
guests to purchase carbon offsets in
the form of  merchandise or add-ons
to hotel reservations. 

For $1, a traveler can effectively
offset 500 miles of  air travel or 200
miles of  driving. All program funds
will go toward conservation projects
counteracting the environmental
impacts of  greenhouse gas emis-
sions.

Paradise Point in Mission Bay is the
first hotel to participate in The Good
Traveler program, encouraging and
inspiring sustainable travel by resort
guests. Seeking to make conservation
approachable and inclusive for all
travelers, The Good Traveler provides
participants with a collectible sticker

that can be proudly displayed. Par-
adise Point offers guests the option to
participate by purchasing carbon off-
sets when booking a room reserva-
tion online. Purchases are available in
one-dollar increments to allow guests
to offset the amount of  carbon emis-
sions generated by their individual
mode of  transportation and distance
traveled.

Current projects benefiting from The
Good Traveler proceeds include a forest
restoration project in California, a wind
farm project in Idaho and a water
restoration project in the Colorado
Delta. Following evaluation of the pilot
program’s success at the end of  this
year, San Diego International Airport
will consider plans to expand the pro-
gram to additional cities and airports.

Paradise Point is an eco-friendly,
green hotel nestled on a lush 44-

acre private island in San Diego’s
Mission Bay. The resort is committed
to conservation and environmental
preservation, having implemented
a variety of  acclaimed efforts in
2015. Notable initiatives include the
conversion of  10,000 sprinkler
heads to low-flow systems and
replacement of  more than 50,000
square feet of  grass turf  with
drought-tolerant plants. 

Several of  the resort’s established
recycling practices have also earned
the property multiple “Recycler of
the Year” awards from the City of
San Diego for outstanding efforts in
recycling and sustainable practices.
Those initiatives include the use of
refillable soap dispensers for guest
amenities, LED lighting, water irri-
gation systems and "Green Seal Cer-
tified" cleaning products.
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Pictured left to right is Albert Leeruangsri (Raina's teacher), Raina Dorsey, Joseph Buettner,
Lori Barker (Joseph's teacher) and Brian McMullen.

JOSEPH BUETTNER AND RAINA DORSEY
“Kiwanis Student of the Month”

Joseph Buettner, from Kate Sessions Elem. and Raina Dorsey, from Barnard Asian Pacific Language
Academy are the Kiwanis Students of the Month.  These students represent outstanding leadership
in their classroom.  Joseph is an enthusiastic learner and cooperative with all students. Raina is an

outstanding citizen and volunteer. She devotes some of her time on San Diego's refugee communi-
ties. They both were honored by the Kiwanis Club of Pacific Beach and Brian McMullen of Allstate P.B.
with breakfast at the Broken Yolk. Pictured left to right is Albert Leeruangsri (Raina's teacher), Raina

Dorsey, Joseph Buettner, Lori Barker (Joseph's teacher) and Brian McMullen. 

CONGRATULATIONS!

How to save thousands when selling your home
When you decide to sell your home,

setting your asking price is one of  the
most important decisions you will ever
make. Depending on how a buyer is
made aware of  your home, price is
often the first thing he or she sees, and
many homes are discarded by prospec-
tive buyers as not being in the appro-
priate price range.

Your asking price is often your
home’s “first impression,” and if  you
want to realize the most money you
can for your home, it’s imperative that
you make a good first impression.

This is not as easy as it sounds, and
pricing strategy should not be taken
lightly. Pricing too high can be as cost-
ly to a homeseller as pricing too low. A

recent study, which compiles 10 years
of  industry research, has resulted in a
new special report entitled “Home-
sellers: How to Get the Price You Want
(and Need).” This report will help you
understand pricing strategy from three
different angles. When taken together,
this information will help you price
your home to not only sell, but sell at
the price you want.

To hear a brief  recorded message
about how to order your FREE copy of
this report, call toll-free 1-800-276-
0763 and enter 1017.  You can call
any time. 24 hours a day, 7 days a
week. Get your free special report NOW
to learn how to price your home to
your maximum financial advantage.

Courtesy of Dennis DeSouza  Remax Lic. 01220680Pines in La Jolla.
Visit sdbw.org/guild-festival for all

ticket options and pricing. Additional
information about all SDBW events
can be found at sdbw.org/schedule.
For more information about San
Diego Beer Week, visit sdbw.org or the
Facebook page or follow @sdbeer-
week for Twitter updates. For infor-
mation about the San Diego Brewers
Guild organization and upcoming
events, visit sandiegobrewers-
guild.com.

Here is a peek at who’s doing what
from Point Loma to La Jolla:

• Sixth annual Mission Bay Brew-
cation: Friday, Nov. 6, 6 to 10 p.m.,
Mission Bay Ballroom, 1710 W. Mis-
sion Bay Drive. An evening of  culi-
nary delight in honor of  the event.

• Adrenalina Skateboard
Marathon Official After-Party: Satur-
day, Nov. 7, 5 p.m. to midnight,
Amplified Ale Works, 4150 Mission
Blvd., No. 208. The pause that
refreshes following the 26.2-mile
skateboard race on Fiesta Island.

• The Lost Abbey Beer Lunch: 2 to
4:30 p.m., OB Warehouse, 4839
Newport Ave. in Ocean Beach. Five-
course beer lunch for $65 per person.

• Green Flash/Alpine/Ballast Point
at SD Taproom: Monday, Nov. 9, 3 to

11:30 p.m., 1269 Garnet Ave. A slew
of  creations from these brewers will
be available ranging from sours to
barrel-aged imperial stouts to award-
winning IPAs. Brewers/reps will be
around from 5 to 9 p.m.

• Red, White & Brews: Wednesday,
Nov. 11, Veterans Day, from 7 to 10
p.m., 3105 Ocean Front Walk.
Admission is free with a “tap
takeover” from Lagunitas and live
music from Ryan Hiller.

• Stone/Port Brewing/The Lost
Abbey at San Diego Taproom: noon
Nov. 14, SD Taproom, 1269 Garnet
Ave. These two San Diego juggernaut
breweries will be digging deep into
their beer cellars to create a draft list
not to be missed. Breweries/reps will
be present from 3 to 7 p.m.

• San Diego Cheese and Beer Festi-
val: 1 p.m. start, Nov. 14, Stone Brew-
ing World Bistro & Gardens, Liberty
Station, 2816 Historic Decatur Road.
Attendees can select up to 12 cheese
and beer pairings. There will be live
music, themes and fun games.

• Fall Brewmaster’s Dinner at Rock
Bottom La Jolla: Saturday, Nov. 14, 6
to 9 p.m., a four-course beer-paired
dinner. Cost is $40.

• Pints & Paddles for a Cause: Sun-
day, Nov. 15, 9 a.m. start, North
Cove/Paradise Point Resort & Spa,
1404 Vacation Road. Splash around
and sip good beer for a great cause

benefiting a nonprofit that leads
wounded veterans to recovery
through kayak and paddling pro-
grams. The day kicks off  with a two-
mile race and recreation paddles
around Mission Bay’s Vacation Isle,
launching from North Cove. At the
finish, paddlers receive a special pint
glass to use at Barefoot Bar & Grill’s
“Pints For A Cause” after-party.

• Classes hosted by Hoppy Yoga will
be held Sunday, Nov. 15 from 10:30
a.m. to 12:30 p.m. at Culture Brew-
ing Co. Ocean Beach, 4845 Newport
Ave. This is an all-levels yoga class fol-
lowed by a craft beer social. Cost is
$20, which includes flight, pint or
pour of  your choice.

• Beer fans will gather at the
Arroyo Terrace of  Torrey Pines
Lodge, 11480 N. Torrey Pines Road,
Sunday, Nov. 15 from noon to 3 p.m.
at a beer garden bringing together
the best of  24 San Diego breweries
and 12 local chefs to celebrate the
craft beer movement with a food-pair-
ing event. 

According to a recent study by the
Brewers Association, the economic
impact of  the craft brewing enterprise
continues to grow substantially – in
2014, the craft brewing industry con-
tributed $55.7 billion to the U.S. econ-
omy and more than 424,000 jobs.

Bay City Brewing owners Aaron Williams (left) and Chris West tend to the tanks at Bay

City Brewing Co.                                                                           PHOTO BY FRANK SABATINI Jr.

Bay City brewery ‘hops’ into the beer scene 

What used to be a boat repair
shop for 30 years in an inconspicu-
ous warehouse on Hancock Street is
now a place where steel tanks and
homegrown bacteria rule the day.

Since its grand opening less than
two months ago, Bay City Brewing
Co. has grabbed the attention of
beer aficionados with its concise
rollout of  eight different brews. It is
the second brewery and tasting
room to emerge along this industri-
al loop, which also marks the birth-
place of  Modern Times Beer on
nearby Greenwood Street.  

Chris West is Bay City’s head
brewer. He hails from Monkey Paw
Brewing in the East Village, where
he worked as assistant brewer for a
year and a half.

“It was an awesome learning
experience, and we were able to be
creative,” he says.

With the support of  three other
business partners, West decided it
was time to launch his own opera-
tion. In doing so, he left behind a
bartending job as well at Sessions
Public in Point Loma.

When a Realtor informed one of
his partners the 4,200-square-foot
facility was available, including an
additional 1,200 square feet of  patio
space that came with it, the team
jumped at the opportunity.

“We wanted a central location
close to the beach because that’s

where we all live. It was an aligning
of  the stars,” he says.

Befriending chemical engineer
Aaron Williams along the way was
also advantageous. West met
Williams while hanging out at Coro-
nado Brewing Co., when Williams
was establishing that company’s
quality control lab. 

As a co-owner of  Bay City, the
UCSD grad oversees the growing of
bacteria that West uses in the beers,
sparing him the time and cost of
purchasing it from yeast companies.

“For our Sour Wheat, we used a
strong, selective bacteria, which
gives the beer its unique lemon and
pineapple flavors,” says West.
“We’re very pleased with the out-
come.”

Leading the pack in sales, howev-
er, is Bay City’s Session IPA, crafted
with Chinook and Equinox hops
and lauded for its citrus, grassy
notes. West plans on creating a
cucumber-basil version of  it for an
upcoming second production.

The menu also includes a sturdy
American Stout, an orange-hued
Vienna lager boasting a bread-and-
honey finish, a sour brown and the

semi-fruity experimental pale ale,
made with Nelson hops from New
Zealand.

“The Pale Ale was the first beer
to be made on our system,” says
West, adding that he’s yet to come
up with imaginative names for his
beers.

In its short life, the brewery has
already distributed kegs to a few
local establishments, such as Ses-
sions Public, the 3rd Corner in
Ocean Beach and San Diego Beer-
works in Solana Beach.

“The biggest challenge is that
we’re in a city with more than 100
breweries. So getting our product
on tap handles at more places will
take time because we’re the new
kids on the block,” he adds.

With a capacity to produce 2,500
barrels annually, West hopes to start
packaging the beers next year for
store retailers. To date, he has pro-
duced 220 barrels while sourcing
the majority of  his hops from Wash-
ington State.

The tasting room, open seven
days a week, greets patrons with
looming tanks and a spacious L-
shaped bar mantled in bleached
Douglas fir. West assures that more
interior design work is on the draw-
ing board.

Beers are sold in pints, flights and
growlers, and food is available on
the patio on Fridays and Saturdays
from trucks and catering compa-
nies.

BEER >>  
CONT. FROM PG. 1

BAY CITY BREWING CO.

Where: 3760 Hancock St., Suite A 

Hours: Noon to 10 p.m., daily

Info: www.baycitybrewingco.com, 
(619) 727-4926. 

By FRANK SABATINI Jr.

READ MORE ONLINE AT sdnews.com



Mission Bay High 
� MBHS IB school tour, 8 to 10

a.m. Thursday, Nov. 12. Meet with
Principal Remillard and ask your
questions about the International
Baccalaureate Program at MBHS.

Pacific Beach Middle 
� Where are you sending your

children to middle school? Attend
the PBMS tour to learn about the
award-winning International Bac-
calaureate Program, language
courses, music program and PE
department. Sign in at the front
office, meet in the library with Prin-
cipal Kimberly Meng and then enjoy
a tour of  the school, including class-
room visits. Thursday, Nov. 5, 8 to
9:20 a.m.

Kate Sessions
� Join Kate Sessions Elementary

at a pancake breakfast with Santa
on Saturday, Dec. 5 from 9 a.m. to
11 a.m. Pre-order your tickets now
for $5 per person. For more, see
sandi.net/sessions. Proceeds from
the breakfast benefit fifth-grade
activities, and everyone is invited to
attend.

PB Elementary
� PBE Family Science Night is

Thursday, Nov. 5, from 5:30 to 7
p.m. Sponsored by SPAWAR, this is a
free event for the family. There will
be experiments for kids to learn dif-
ferent scientific concepts while hav-
ing fun at the same time.
� Friends of  Pacific Beach Ele-

mentary (FOPBE) meeting, Wednes-
day, Nov. 18, 6 to 7:30 p.m., in the
PBE library.
� Turkey Trot Jog-a-Thon. Mon-

day, Nov. 16, 10:15 to 11:30 a.m.
PBE students will run around the
PBE field to raise money to support
the enrichment programs at PBE.
Donations and pledges can be made
online at FOPBE.org.

CPJMA 
� On Saturday, Nov. 7, at 11

a.m., the Crown Point Junior Music
Academy Music Club will perform
at the Pacific Beach Library. 
� The CPJMA jogathon will take

place on Friday, Nov. 13.

FOPBSS
� Banner advertising is now

available at the MBHS stadium. Buy
your banner and advertise your
business at stadium events for an
entire year. Organizations inside and
outside the community utilize the

stadium most evenings and on
weekends, providing ample adver-
tising exposure. 

Banner choices include size 3-foot
by 5-foot located on home side top
bleacher railing or on visitor fence
along field facing home seating, for
$300; and size 5-foot by 9-foot
located at the north end zone, for
$500. 

All proceeds support Friends of
Pacific Beach Secondary Schools, a
nonprofit organization. For informa-
tion, contact Kim Schoettle at (858)
663-8761 or email mbhs-
friends@yahoo.com. Visit fopbss.org
for more information.
� The next FOPBSS Family Dine

Out is on Wednesday, Nov. 11, all
day, at Taco Surf. Join friends and
neighbors at Taco Surf, 4657 Mis-
sion Blvd., for delicious Mexican
food while raising money for PBMS
and MBHS.

Mission Bay Cluster
� Mission Bay Cluster meeting,

Thursday, Nov. 5, 6 to 8 p.m., at
Kate Sessions Elementary School.

La Jolla's SD French-
American School 
� La Jolla's San Diego French-

American School will hold an open
house on Wednesday, Nov. 11,
between 8:30 and 10 a.m. for fam-
ilies with children entering
preschool (ages 2 to 4), kinder-
garten and first grade.

Parents and guardians are invit-
ed to learn more about the school's
dual-language program. No prior
knowledge of  French is necessary.
The school is located at 6550
Soledad Mountain Road.

For more information or to
respond, contact admis-
sions@sdfrenchschool.org or call
(858) 456-2807, ext. 306. The
school's website is sdfrench-
school.org.
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For Additional Information Contact KD Development 
(858) 274-5995 •  www.kddevelopmentinc.com

Townhome Available! Two blocks to the Beach
Pacific Beach’s Newest Rental Community

3 bed / 3 bath with 2 car garage

Gated Community

Within La Jolla School District

Granite Countertops

All Appliances Included

Washer and Dryer in Unit 

A/C Unit and Fireplace

1 Unit Available for 
$3,750 with Den

This year Mission Beach Real Estate Association raised $2,090 per
school, for each of the 4 elementary schools in PB, Pacific Beach
Elementary School, Crown Point Elementary School, Barnard
Elementary School and Kate Sessions Elementary School at their
annual Links for Learning Golf Tournament which puts their
total to over $150,000 raised over the last 15 years.

Mission Beach Real Estate Association 
Gives back to Pacific Beach Elementary Schools

Pictured in the photo is Scott Booth this year's MBREA President, 
representatives from the 4 schools and then Steve Springer, MBREA Vice President.

In 2016, the PB Kiwanis Club
will celebrate 70 years of  service
to the local community. The club
was established to support the
youth and community of  Pacific
Beach and is active in the commu-
nity's elementary, middle and high
schools and activities such as Con-
certs on the Green and Rady’s
Children Hospital fundraisers.

The club meets each Thursday
at 7:30 a.m. at the Broken Yolk.
The club has announced a major
membership drive for the balance
of  2015 to prepare for the year-
long celebration in 2016.

Those who wish to learn more

about PB Kiwanis are invited to
join us for breakfast or call the
membership chairman, John, at
(858) 353-1829.

As part of  the celebration, dur-
ing the entire month of  Novem-
ber, there is a three-course
Mostaccioli dinner, including a
nonalcoholic beverage, being
offered for $12 at Pernicano’s
restaurant, 711 Turquoise St.,
with proceeds going to club char-
ities. See a Kiwanis member for a
ticket or mention the Kiwanis
when visiting Pernicano’s. The
offer is available every day the
restaurant is open.

Pacific Beach Kiwanis Club turns 70 next year EDUCATION
NOTEBOOK >>

$10,000 donation
The MBHS Alumni Association announced that $10,000 was donated to MBHS from

proceeds of Phase 1 of the Engraved Brick Fundraiser. The PB community is invited

to become a part of MBHS history! Phase 2 of the popular engraved brick fundrais-

er is open for new orders. Order online at brickorder.com or follow the link on mission-

bayhighalumni.com. (Above) Alumni Steve Dorris, Cori Smith Meara, Pam Palmer

Deitz, Ellen Brotman Sawyer and MBHS athletic director Jorge Palacios pose with the

novelty check before the football game.                                            PHOTO CONTRIBUTED



Fiesta Island in Mission Bay will
be the scene of  a 26.2-mile race on
wheels, the Adrenalina Skateboard
Marathon, Saturday, Nov. 7 start-
ing at 6:30 a.m.

The race consists of  six laps
around Fiesta Island, with the top
winners sharing product giveaways
from the greatest and latest in the
skate industry. No electrical or gas-
powered skateboards are allowed.

There is also a Stand Up Paddle
(SUP) Division for those who'd like
to bring their sticks and push
around the island. Contestants
should register under SUP.

There’s a 3 1/2-hour time limit
to complete the 26.2 mile race.  Fies-
ta Island will be closed to all traffic
(including bicycles) from 6 to 10
a.m.

Helmets are mandatory, but pads
are optional. There is a doctor on
scene from San Diego Sports
Medicine as well as an ambulance to
take care of  any emergencies or
small road-rash injuries.

Contestants must checkin Friday,
Nov. 6 at the Adrenalina Longboard
Skateboard Specialty Skate Shop in
Bird Rock at 5726 La Jolla Blvd. to
pick up their bib number and swag
bag before 6 p.m.

An after-party following the
marathon will take place at 7 p.m.
at Amplified Ale Works at the cor-
ner of  Pacific Beach Drive and Mis-
sion Boulevard.

Marathon fees are $45 for adults,
and $25 for kids under 11. For more
information, visit theadrenali-
naskateboardmarathon.com.

Andrenalina is a one-stop shop
for all your needs, offering long-
board and skateboard gear, acces-
sories, shoes and apparel. 

The shop's website notes its goal is
to provide “everything you need to
make every skateboard session epic,
whether you enjoy freeriding,
downhill, pushing, pumping, carv-
ing, longboarding or cruising."

Among items carried at the shop

are skateboard shoes, slide gloves,
wheels, decks, bushings, trucks,
bearings and more. 

Top-quality brands such as Load-
ed, Landyachtz, Sector 9, Gravity,
Comet, Rayne, Earthwing are sold
at the shop, as well as apparel from
Tony Alva, Bones, Powell Peralta,
Sector 9, Bustin, Metro, Buddy Carr,
and Adrenalina. For more informa-
tion, visit adrenalinastore.com.
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READERS
CHOICE
AWARDS

2 0 1 5
BEST RESTAURANTS

Voted Best Bar

•  College & NFL Game Specials
•  Taco Tuesday
•  Wine Wednesday
•  Craft Beer Thursday with $5 mac & cheese
•  Five Dollar Fridays ($5 Food & Drinks)
•  Sat & Sun $5 Margaritas
•  Sunday $15 bottles of Champagne

1025 PROSPECT ST.  
858.454.8092

D E T A I L S  O N  D A I L Y  F O O D  &  D R I N K  S P E C I A L S :  P R O S P E C T B A R . C O M

SUN-THU 11-11 PM
FRI-SAT 11-2 AM

$10 OFF YOUR PURCHASE
of $20 Order or more, with this ad. Excludes Daily Specials. 

$50 GIFT CERTIFICATE FOR $40 MAKES A GREAT
STOCKING STUFFER!

World Beach Games coming to MB in 2017
The Association of  National

Olympic Committees' general
assembly recently unanimously
approved the ANOC executive coun-
cil’s recommendation to select San
Diego as the host city of  the inaugu-
ral 2017 World Beach Games.

The Olympic-style, multi-sport
event, which is expected to have a
budget of  $150 million, will be held
at Mission Beach and could feature
more than 20 sports, including
beach tennis, soccer, volleyball, surf-
ing, Jet Skiing, triathlon, track and
field and basketball, according to
Yahoo Sports. Athletes from all 206
member countries are invited to
participate. 

“We are truly excited at the oppor-
tunity to welcome the world to San
Diego,” said Vincent Mudd, chair-
man of  the San Diego Exploratory
Foundation, the entity that oversaw
the bid process. “Our city and region
is the epicenter of  beach and active
lifestyle, and ANOC World Beach
Games will be a seamless fit within
our community.”

The USOC played a key role by
selecting the city of  San Diego to
represent the United States during
this bid process.

“We’re thrilled that San Diego

was selected to host the first-ever
ANOC World Beach Games,” said
USOC CEO Scott Blackmun. “San
Diego has the natural capacity for
hosting this exciting new event, and
has a fantastic beach and sport cul-
ture.”

The ANOC World Beach Games
is envisioned to create a global
multi-sport platform that organical-
ly connects with youth in sports
that they are passionate about.

“We were very impressed by the
plan that San Diego put forward,”
said ANOC president Sheikh Ahmad
Al-Fahad Al-Sabah. “As part of  the
process that selected San Diego, a
report from Dow Jones Sport Intelli-
gence was commissioned. This
enabled us to independently
research and verify important
event-related criteria for the ANOC
World Beach Games. 

“We have worked closely with
industry experts to devise an inno-
vative concept which will blend
sport, culture and entertainment,
and we believe that San Diego is the
perfect city to deliver our vision. The
ANOC World Beach Games is com-
pletely aligned with Olympic Agen-
da 2020 and will be something new
and exciting that people have not

seen before. It will help NOCs to
reconnect with a whole generation
of  young people and deliver a posi-
tive and lasting legacy for the
Olympic movement.” 

ANOC has received interest from
many cities around the world to
host the first ANOC World Beach
Games. The ANOC executive coun-
cil studied the Dow Jones Sport
Intelligence comprehensive report
before selecting San Diego during its
meeting in Washington, D.C on Oct.
28.

The general assembly unani-
mously approved San Diego as the
host city of  the ANOC World Beach
Games. Following the approval, the
San Diego exploratory committee
was invited to present its concept to
the 204 NOCs in attendance.

The ANOC president wanted to
create an event which will add real
value and allow NOCs to engage
with millions of  young people
around the world. To fulfill this
vision, the ANOC World Beach
Games will move beyond a tradition-
al multi-sport event and incorporate
many different cultural and enter-
tainment events into its program.

Adrenalina Skateboard Marathon to circle Fiesta Island on Saturday

READ MORE ONLINE AT sdnews.com



The ghouls and goblins showed
up an evening early at Mission Bay
High as the previously unbeaten
Buccaneers had a frightful time
against Point Loma (6-3, 2-1), los-
ing 41-0 in a nightmare on Grand
Avenue. 

Two first-quarter penalties, two
turnovers and missed tackles by the
Bucs created a horrific sequence of
events that ended with the Pointers
in charge 20-0 with four minutes
left in the first quarter. 

“We had the penalties and a fum-
bled snap and then everything kind
of  spiraled down from there,” Mis-
sion Bay coach Willie Matson said.
“Point Loma outplayed us. They
played great.” 

To start the game, Mission Bay
returned the opening kickoff  for a
touchdown, but that long run was
nullified by a penalty. The Bucs then
went three-and-out. 

On the Pointers’ first possession,
running back Jaylen Griffin sliced
and diced the Bucs defense for a 61-
yard touchdown run. But the Bucs
came back with a 35-yard pass from
Jaiden Correa to Michael Sanders to
get to the Point Loma 8-yard-line.
A penalty forced the Bucs back to
the 22, and on third down Correa's
pass was intercepted at the goal line. 

Two plays later, Griffin swept right
and cut up the sideline for a 71-yard
touchdown run. 

On the Bucs’ next possession, the
snap was fumbled and Point Loma
scooped the loose ball and scored 40
yards later to make it 20-0. In the
second quarter, Griffin added a 42-
yard touchdown run on another
sweep right. On the Pointers' first
possession of  the second half, Griffin

burst up the middle untouched for
26-yard touchdown run, and the
game was essentially over. 

“We really got smacked pretty
good. We just didn't have it tonight,”
Matson said. “From here on out, it's
how we deal with this and how we
bounce back.”

Madison (7-2, 3-0) visits Mission
Bay (8-1, 2-1) at 6 p.m. Friday, Nov.
6 for a conference game. 
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Bucs suffer nightmare before Halloween
By THOMAS MELVILLE

The Buccaneers sideline was pumped up as the game started against the Pointers. 

PHOTO BY THOMAS MELVILLE
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DINE LOCAL, SHOP LOCAL, SPEND LOCAL
MISSION BEACH & PACIFIC BEACH

Cruiser 
King

3830 Mission Blvd.,
Mission Beach

(858) 488-6341

BEACH CRUISER
RENTAL

BEACH CRUISER
SPECIAL

$10
A

DAY

$40
A

WEEK

$14995
Not valid with other offers.
Must present coupon
at time of purchase.

Exp. 12-31-15

FOREIGN&
DOMESTICPB

1727 Garnet Avenue - P.B.
Across from Vons in Plaza Center

pbforeign.com

858-270-1142
Pacific Beach’sONLY Foreign CarSpecialists

$10 
ANY OIL CHANGE

includes
30 POINT INSPECTION

•  Change up to 4 qts. •  Install
new oil filter •  Lubricated chassis

•  Top off vital fluids •  Complete
safety inspection •  Most vehicles

+$3 EPA charge

not valid with
any other offers
or specials.
Expires 11/30/15

10% OFF
ANY SERVICE $150

OR MORE
Maximum discount is $40

not valid with any other offers or specials.
Expires 11/30/15

OFF

CAR REPAIR

2015 Garnet - 102 858-291-8070

2 for 1
Fish Taco Tuesdays

2 for 1
Fish Ceviche Tostadas

Thursdays
Happy Hour 3-7

$1 off Beers Daily

1-Fish Taco
1-Fish Ceviche Tostada

EVERYDAY SPECIAL

&

Exp. 11/30/15

order online @

WE DELIVER
$5 Combo

California-French Cuisine in a Casual Setting
Breakfast & Lunch Everyday 8am - 3pm •  Dinner Tues - Sun 4pm - 9pm 

960 Turquoise St. •   San Diego, CA 92109

Call for reservations: (858) 488-1725
www.thefrenchgourmet.com

Catering •  Restaurant •  Bakery •  Wine Boutique

Try our
$27.95
3-Course
Prix Fixe

Dinner Menu!

DAILY
SPECIALS
Open 7 days a week

Orders TO GO!
$5 Potatoe, Bacon, 

Egg, Cheese

$5 Breakfast 
Burrito &

Soda

1 Burrito
of Carnitas 

& 3 Rolled 
Tacos

$6.99 858-270-6343
5010 Cass St
858-270-7243
2710 Garnet Ave 

www.elreymorotacoshop.net 

EXP. 11/30/15

ALL DAY

COMBO

2 Fish Tacos 

& Soda

2710 GARNET AVE. #104   SAN DIEGO, CA 92109

/ CITYGEARSHOP858-876-GEAR (4327)
*Valid in store only.

www.CityGearShop.com

ATHLETIC
GEAR & 

LIFESTYLE
APPAREL
BUY 1 ITEM & GET 2ND

50%OFF*

(EQUAL OR LESSER VALUE)
1 PER CUSTOMER. VALID THROUGH

11/30/15

BLANE
REALTY

Serving PB for over 40 Years
Same Owner • Same Location

Charlie Blane, Realtor

1621 Grand Ave. Suite B
San Diego, CA 92109

(858) 274-3737

To be part of this 

section or 

any other advertising

Please Call Us Today!

Heather Long (858) 232-5638 Heather@sdnews.com

Mike Long (858) 270-3103 x112 MikeL@sdnews.com

San Diego Community Newspaper Group
PHONE 858.270.3103 •  FAX 858.713.0095
www.sdnews.com
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Patricia Anne Wegemer, 81, longtime
resident of Pacific Beach, passed away
peacefully on 10/15/15. She was born
on St. Patrick’s Day, March 17th, 1934
in Canton Missouri to Charles and
Louise Jordan. Pat was raised in a small
town in West Virginia with her four
brothers, and her two sisters. After she
graduated high school, she went to
Pittsburgh to work and live with her
sister. It was there she met the love of
her life, Donald Wegemer. They were
married in Donald’s home town of
Saint Marys Pennsylvania on August
16th, 1954. They lived in Pittsburgh at
first while Donald worked at the Uni-
versity of Pittsburgh with Dr. Salk.
After the birth of their daughter
Donna, and son Michael, the family
moved to La Jolla, California when the
Salk Institute was founded in 1963.
Shortly thereafter, the family moved
to Pacific Beach for the next 50 plus
years. After the children were grown,
Pat continued her education receiving
an AA at San Diego City College in
data processing and became a book-

keeper and independent tax preparer
for over 20 years. She enjoyed sewing,
listening to the radio, reading and
learning new things. She was always
very health conscious, loving nature,
especially butterflies and humming-
birds. Pat enjoyed watching the Padres
and the Chargers on TV with Don but
usually had to leave the room when
the game became too stressful.
Pat is survived by her husband of 61
years, Donald Wegemer; daughter
Donna Wolff (Rob); granddaughter
Tricia Beyer (Keith); great-grand
daughter Hazel; grandson Sam Wolff;
son Michael Wegemer(Debbie);
grandsons Mark and Jordan Wegemer;
brothers William, Charles, and Robert;
sisters Nancy and Charlotte. She was
preceded in death by her parents and
her brother Philip.
Funeral services will be held at Saint
Brigid Church Tuesday, November 10,
2015 at 11:00 AM
The internment will follow at the
Miramar National Cemetery, Novem-
ber 10, 2015 at 2:00PM. 

Patricia Anne Wegemer
R

THEVillage Veterinary Hospital

Sue Morizi VMD, PhD
is proud to announce the Opening of

Dr. Sue Morizi formally of 
The Animal Hospital of La Jolla
is pleased to invite you to her new facility, 
Village Veterinary Hospital.

Dr. Sue has over 30 years experience in the
veterinary care and has been honored to serve
La Jolla families and their pets since 1989.

Experience the same compassionate and 
exceptional care at a brand new state-of-the-art

facility with all new equipment.

Call today for an appointment
858-412-4776

For more information,
check out our video online at

villagevetlj.com

15% OFF
Grooming in November

with mention of this ad

THEVillage Veterinary Hospital
7527 Draper Ave, La Jolla
(between the library and Sammy’s)

If  you are a fan of  exceptional
piano playing, you won’t want to
miss an evening with the Queens of
Boogie Woogie, taking place Friday,
Nov. 6 at Dizzy’s. On hand will be
Deanna Bogart, Wendy deWitt and
Sue Palmer, who is promoting her
latest album, “Bricktop.” 

Boogie woogie music is infectious
from the first note, sure to get the
hands clapping and the feet tapping
as one of  the cornerstones of  early
rock 'n’ roll. It’s all a heck of  a lot of
fun. In the hands of  these three vir-
tuoso players, concertgoers can
expect one boogie woogie showstop-
per after another.

Queens of Boogie Woogie: Friday,
Nov. 6, at Dizzy’s, 4275 Mission
Bay Drive. 8 p.m. $20. dizzys-
jazz.com.

Sure, it’s a gimmick, but as far as
gimmicks go, The Red Elvises Rus-
sian rock combo has proven to be a
crowd pleaser. The band will appear
Friday, Nov. 13 at Tio Leo’s – and
though it was formed in Los Ange-
les, its members are indeed Russian,
with songs such as “Surfin’ in
Siberia” and a bass shaped like a bal-
alaika. 

The Red Elvises mix folk elements
with rock and humor for a show
that never fails to get a crowd jump-
ing. Their latest album, “Bacon,” is

a worthy listen, but you need to see
the Red Elvises as much as hear
them. Their performances are as
much a show as they are a concert.

The Red Elvises: Friday, Nov. 13,
Tio Leo’s, 5302 Napa St. 9 p.m. 21
and up. Cover TBD. tioleos.com.

The Kona Kai Resort is known for
its solo acoustic performers, with
such stars as Hank Easton and
Marcela Mendez appearing regular-
ly at their Vessels Lounge. On Fri-
day, Nov. 13, the scenic venue, locat-
ed right on the water, will expand a
little bit with an appearance from
classic rock trio Private Domain.

Although the band has released
terrific original music over the
years, for these gigs it’s all about the
hits, with a set made up entirely of
crowd pleasers such as “Brown Eyed
Girl,”  “Roadhouse Blues” and
“American Girl.”

Private Domain: Friday, Nov. 13
at the Kona Kai Resort, 1551 Shel-
ter Island Drive, Shelter Island. 7
p.m. No cover. resortkonakai.com.

One of  San Diego’s best jam/funk
bands, The Brothers Gow, performs
at the 710 Beach Club on Saturday,
Nov. 14. The band has begun to
draw major attention through their
touring and ability to morph from a
spacey blues jam to any number of
cover tunes, from Michael Jackson’s
“Billie Jean” to Peter Gabriel’s

“Sledgehammer.” As good as those
tunes are, it’s the band's playing that
is the biggest draw. True, there is vir-
tuoso musicianship, but this is also
a band that is locked in together
beautifully, with a seamless rhythm
section that adds an extra dance-
able component to the band’s jams. 

The Brothers Gow: Saturday,
Nov. 14 at the 710 Beach Club, 710
Garnet Ave. 9 p.m. 21 and up. $10.
710bc.com.

Jazz pianist and composer David
Benoit performs at Humphrey’s
Backstage Live on Nov. 14 for two
shows. Part of  the venue's new “Sig-
nature Concert Series,” which next
features percussionist Poncho
Sanchez on Dec. 6, Benoit has
released more than three dozen
albums since he first came to
national attention in 1977, even
working with guitarist Peter
Sprague for three years beginning
in the late 1980s. 

This is a rare one-off  perfor-
mance, not part of  a tour, which
will promote his latest album, “2 in
Love.” If  you are a jazz aficionado,
you won’t want to miss an opportu-
nity to hear this jazz icon in such an
intimate setting.

David Benoit: Saturday, Nov. 14,
at Humphrey’s Backstage Live,
2241 Shelter Island Drive, Shelter
Island. 7:30 and 9:30 p.m. $33.
humphreysbackstagelive.com.

Queens of Boogie Woogie to play at Dizzy’s
By BART MENDOZA
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$99
OIL & FILTER
SERVICE

WE CAN FIX IT!
An independent Porsche, BMW, Mercedes Benz, & Mini Cooper service

Serving San Diego drivers since 1960

619.234.8106
1633 MARKET ST. •  SAN DIEGO, CA 92101

•  Engine and Transmission Repairs
•  Suspension Repair

•  Alignments and Corner Balancing
•  Fuel Injection/Computer Diagnosis

•  Air Conditioning Services and Repair
•  Parts and Labor Warranty

Your LEGACY
is our FUTURE
Generate income for yourself today and leave a legacy
for years to come. Gift annuity benefits include:

• Dependable income for life
• Potential tax-free payout
• Charitable tax deduction
• Benefit generations of SDSU students

Sample Annual Annuity
Payments for a $10,000 Gift

Age Rate Annuity Tax Deducction
60 4.4% $400 $2,582
70 5.1% $510 $3,901
80 6.8% $770 $4,908

90+ 9.0% $900 $6,243

www.sdsugift.org
619-594-0286

Annual Clearance
Sidewalk Sale

On Saturday & Sunday, Nov. 14th & 15th

Open 7 days a week
1655 Garnet Ave., San Diego, CA 92109   858.483.1421  www.travelersdepot.com

One stop traveler’s shop...Everything for travel except the tickets

Luggage, Travel Accesories & Packing Organizers, travel clothing,
sun hats, rain gear, footwear, maps, guides and books

On Tuesday, Nov. 17, the San
Diego Bay Wine + Food Festival
gives foodies something to "taco
'bout" with the fourth annual Taco
TKO, featuring fish taco and beer
presented by DiningOut Magazine
at Quartyard San Diego.

All San Diegans have a go-to taco
joint, and this rough-and-tumble
showdown pits San Diego's top fish
taco makers in a head-to-head bat-
tle to be crowned San Diego's finest.

The heat really rises as competi-
tors look to unseat two-time Taco
TKO champions Sandbar Sports
Grill. Will Sandbar bring home their
third consecutive win, or will a new
champion be crowned? The power is
in the hands of  the people, as guests
vote for their favorite tacos during
the walk-around tasting.

“No visit to San Diego or a Taco
Tuesday celebration is complete
without beer and fish tacos, and
Taco TKO provides an authentic
taste of  San Diego at an affordable
price that all foodies can appreci-
ate," said Michelle Metter, co-pro-
ducer of  the San Diego Bay Wine +
Food Festival. 

The citywide fish taco competi-
tion welcomes returning champ
Sandbar Sports Grill as well as The
Blind Burro, PB Fish Shop, Don
Chido, The Promiscuous Fork, City
Taco, Ironside Fish & Oyster and
more to participate in this year's
competition.

The festival moves to a new loca-
tion this year and is held at Quart-
yard San Diego, San Diego's first
“pop-up” urban park, from 6 to 9
p.m.  Tickets to Taco TKO, featuring
fish tacos and beer, are on sale for
$45 a person. For a complete sched-
ule of  events or to purchase tickets

for the San Diego Bay Wine + Food
Festival, visit sandiegowineclas-
sic.com.

Guests will be able to sip on
unique craft beers on draft while
weighing in on the chef's taco cre-
ations specially paired together with
beers from various breweries. 

Sandbar looks to defend title at Taco TKO contest

Christine Briggs and Kat Garyet serve Sandbar’s fish tacos at Pacific BeachFest’s fish

taco contest this summer, which the restaurant won.               PHOTO BY THOMAS MELVILLE
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Mermaid Hannah Fraser visited Pacific Beach while protesting Chicken of the Sea's destructive fishing practices. (Below) Greenpeace campaign-

er Kate Melges and Fraser protest at the company's U.S. headquarters in Sorrento Valley.                                                        PHOTOS BY SANDY HUFFAKER 

Hannah Fraser, mermaid
performance artist and ocean
activist, joined Greenpeace at
Chicken of  the Sea’s San Diego
headquarters in Sorrento Val-
ley and spoke with residents
and activists in Pacific Beach
on Oct. 28 to demand that the
company stop greenwashing
its record on ocean sustain-
ability. 

“Chicken of  the Sea has
worked hard to greenwash its
image with a majestic mer-
maid mascot that appeals to
children and families across
the country,” said Fraser, who
is based in Los Angeles. 

“I came to San Diego to
inform people who buy tuna
about this company’s record
of  ocean destruction. The
families I have talked with are
outraged to learn that Chick-
en of  the Sea uses fishing
methods that needlessly kill
sharks, turtles, seabirds and
other marine life.” 

Outside Chicken of  the Sea
headquarters, Fraser wore her
mermaid tail and used a mega-
phone to demand a response
from the company’s CEO. The
activist held a sign urging
Chicken of  the Sea to “stop rip-
pin’ up the sea” and helped
deliver 80,000 petition signa-
tures and photos from con-
cerned customers demanding
better tuna. Prior to visiting the
company, Fraser visited Pacific
Beach to speak directly with
consumers and pose for photos
near Crystal Pier.

The protest in San Diego
coincides with others around

the globe. The coordinated
efforts are mounting pressure
against Thai Union Group,
which owns Chicken of  the
Sea, and its brands, to make
meaningful changes that pro-
tect the oceans and industry
workers. 

“For the past few years,
Greenpeace has targeted us,
along with others in the tuna
industry, in an activist cam-
paign related to tuna fishing
practices,” said Chicken of  the
Sea in a statement on its web-
site. “The long-term sustain-
ability of  the world’s fisheries
is clearly in everyone’s best
interest, especially our own,
and we share your commit-
ment to sustainability.” 

Following the launch of
Greenpeace’s global campaign
on Thai Union earlier this
month, the company has

announced some steps that
would address a small fraction
of  the issues in its supply
chains. 

“Chicken of  the Sea contin-
ues to ignore its customers
who want to know they’re
buying sustainable and ethi-
cal products for their families,”
said Greenpeace oceans cam-
paigner Kate Melges. “Empty
promises on sustainability and
minimal efforts to address
labor issues will no longer cut
it. Chicken of  the Sea needs to
step up as a leader or make
room for tuna companies that
protect workers and the
ocean.”

According to Chicken of  the
Sea, “Long before the Green-
peace and other activist
groups’ campaigns, in March
2009, three of  America’s
most popular tuna companies

founded the International
Seafood Sustainability Foun-
dation (ISSF) – a partnership
between the tuna processing
industry, the world’s leading
fishery scientists and the
World Wildlife Fund.

“ISSF's mission is to under-
take science-based initiatives
to support the long-term sus-
tainability of  tuna stocks,
reduction of  bycatch and pro-
motion of  ecosystem health,”
continued Chicken of  the Sea
in its statement. “ISSF does
this by requiring its members
to follow the conservation rec-
ommendations of  tuna
Regional Fisheries Manage-
ment Organizations' scientific
committees.”

According to Greenpeace,
despite its sustainability
claims, the tuna company
uses fishing methods that
unnecessarily kill marine life,
and Thai Union Group has
been implicated in significant
human rights abuses and
forced labor at sea.

Greenpeace recently crowd-
sourced three billboards with
a parody logo that were set to
go up in locations throughout
San Diego on Nov. 2, includ-
ing one directly across from
the Chicken of  the Sea head-
quarters. On Oct. 15, labor
unions representing nearly 5
million urged Thai Union and
Chicken of  the Sea to reform
their social and environmen-
tal practices.  

Greenpeace plans to contin-
ue to put pressure on the tuna
companies.

Greenpeace brought a mermaid to a fish fight

Claims in the movie – which the company denies –
inspired a recent state Coastal Commission decision to
force the company to slowly phase out its killer whale
program as a condition for obtaining permits for larger
orca enclosures.

In 2013, SeaWorld paid the city about $14 million,
money that was funneled toward day-to-day operating
needs and improvements at city parks. 

Lease records show the company forked over only
$11.7 million last year and that its rent payments in the
first eight months of  this year were down another 9 per-
cent from the same period in 2014. Attendance slid
downward last year, too.

A city spokesman said SeaWorld San Diego reported
about 3.8 million visitors in 2014, about a 17 percent
drop from the previous two years.

That decrease is steeper than the one estimated in an
annual report released earlier this year by the nonprofit
Themed Entertainment Association and AECOM, an
economic consulting firm. The report found SeaWorld
San Diego saw a 12 percent drop in attendance from
2013 to 2014, while its sister park in Orlando saw an 8
percent drop. By comparison, the groups found the
nation’s other top 20 amusement parks saw an average
2 percent spike in visitors.

The company’s taken an even harder hit in the stock
market. SeaWorld, which owns three namesake parks
and another nine regional and water parks, has seen its
stock prices halved since “Blackfish” was released in July
of  2013.

SeaWorld CEO Joel Manby, who took the helm in April,
has been upfront about the challenges the company’s
faced.

“We realize we have much work ahead of  us to recov-
er more of  our attendance base, increase revenue and
improve our performance, as returning to historical per-
formance levels will take time and investment,” Manby
said in August, when the company released its second-
quarter results. Manby is set to detail SeaWorld’s third-
quarter performance and his long-term plan for the com-
pany early next month.

In another financial call in May, Manby declined to
offer specifics on that plan but hinted SeaWorld may try
to focus on the range of  experiences its parks offer rather
than single draws like the killer whale shows.

“If  you look at Busch Tampa, which is really one of  our
highest market-share parks and does incredibly well, it
has a very strong mix of  great animal experiences as
well as great ride experiences, and that combination is
incredibly unique in our industry,” Manby said. “So it
really is a good model that we’re looking at for all of  our
parks.”

But city and coastal mandates could hinder the com-
pany if  it tries to pivot dramatically from its current
model.

The city lease and master plan for the park require
that at least 75 percent of  SeaWorld’s attractions include
significant animal education or conservation-related ele-
ments, which could complicate a shift toward more rides
or fewer animals. The master plan also dictates that no
more than 25 percent of  the theme park can eventual-
ly exceed the 30-foot height limit and that the majority
of  the exempted structures need to be under 60 feet.

It’s not clear if  Manby or SeaWorld are interested in
drastically changing the SeaWorld parks anytime soon.

Last year, the company repeatedly told me it was proud
of  its care of  its marine mammals and had no interest in
phasing back on educational or animal attractions.

SeaWorld’s since announced plans to commit $10
million to research killer whales in the wild and $100
million to double the size of  its killer whale habitat. Now
that project may be in limbo given the Coastal Commis-
sion’s condition that SeaWorld stop breeding orcas if  it
chooses to build the project. The company plans to fight
that ruling in court.

Lisa Halverstadt is a reporter at Voice of  San Diego. Know
of  something she should check out? You can contact her direct-
ly at lisa@vosd.org or (619) 325-0528.

SEAWORLD >>  
CONT. FROM PG. 1
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Cleaning Service
by Cecilia Sanchez

Family owned & operated
15 years experience.

Office, residential &
vacancy cleanings 

#1 vacation 
rental experts 

Free estimates
& excellent 
references

(619) 
248-5238

Scott Smith, has been serving the
beach communities since 1979.

858-272-ROOF (7663)
619-224-ROOF (7663)

FREE ESTIMATES!
• FINE PRUNING & THINNING
• ARTISTIC TREE LACING
• TREE & STUMP REMOVAL

WWW.CROWNPOINTCLIPPERS.COM

(858) 270-1742
Fully licensed and insured. Lic# 723867

CROWN POINT
CLIPPERS, INC.

T R E E S E R V I C E

A VETERAN HAULING
Insured · Reliable

Best Prices & Free Estimates
10% Discount - Senior & Veteran

Call A Veteran
619-225-8362

Waterwise Landscapes
Pavers 

Lawn Removal 
Native & Zeriscape Plantings 

Artificial Grass 
Free Design & Estimates 

Drip Irrigation 
Eco Friendly Maintenance

Come see how the Pros Do It !
at 4706 Brighton St. OB,92107

An American Co with roots in our community

COLEMAN
MOVING SYSTEMS INC.

Office/Residential | Free Wardrobes
7 DAYS A WEEK | FREE ESTIMATES
FAMILY OWNED SINCE 1979
619.223.2255

BBB MEMBER | INSURED LIC #CAL T-189466
STU AND MATT COLEMAN

You Call-We Haul!
No Job Too Small!

619-933-4346
www.iluvjunk.com

10% Senior 
Discount

Evictions, cleanouts, 
construction debris, 

tree trimming, etc.

B i l l  Harper  Plum b i ng . com

Licenced Plumber
with years of experience in residential homes

Prompt, Professional and Affordable 
Phone Estimates, Cash Discounts

CALL BILL  619-224-0586
Lic #504044

30 years experience

CONCRETE MASONRY
STRUCTURAL & DECORATIVE

BRICK • BLOCK
STONE • TILE
CONCRETE
DRAINAGE

WATERPROOFING

References & Portfolio

William Carson
Licensed & Insured  Lic #638122

carsonmasonrysandiego.com

(858) 459-0959
cell: (858) 405-7484

MOVING

CERAMIC TILE
REFINISHERS
Specialist since 1984

Mexican/Saltillo 
Paver Restoration

Cleaning • Stripping • Staining • Sealing

Tile, Grout, & 
Caulking Restoration 

Cleaning • Repair • Grout Coloring

www.ceramictilerefinishers.com

760.751.9765

Lic # 687050

Maid Service

Weekly • Monthly 

GET READY FOR
THE HOLIDAYS
MOVE OUT SPECIALS
FREE ESTIMATES!
Call Valentina

(858) 229-0016

Top to Bottom
detailed
cleaning

Eco-Friendly

NATE THE 
HANDYMAN CAN!

ACCOMMODATE ALL YOUR
HANDYMAN NEEDS!

FREE ESTIMATES! SR. DISCOUNTS
CALL NATE 619.980.7106

LIC#B20120176276
INSURED IN SD 8 YRS!

I N T R O D U C I N G

Lawn Care Services Jose’s
Gardening Clean-up
Hedges hauling • Reasonable Rates
Free Estimates • References

619-847-1535

RENT-A-HUSBAND
Handyman with 

30 years experience

Many Skills

Hourly or Bid

Prompt, Affordable, 
Professional

Insured

Ask for Bob
858-454-5922

N
on-licensed

Enhance Your Living Space
with Gary Gelbman 
Home Improvement 
Repair & Remodel
Electrical, Carpentry, Plumbing
Decks, Roof Repair, Drywall,
Fences, Ceramic Tile

619.889.0604
CA Lic# 574771

CONCRETE

Over 20 Years of Experience
619.632.7770

www.robselectricalservices.com

Your Local Electrical Experts
ROB’S ELECTRICAL SERVICES
RESIDENTIAL, COMMERCIAL & INDUSTRIAL 
Boxes/Circuit Breakers
Pole/High Voltage Work
Indoor/Outdoor Lighting
Ceiling/Attic/Exhaust Fans
Outlets/Switches/Fixtures
Troubleshooting/Lighting
Pool/Spa/Jacuzzi Wiring
Home Theater
Home Automation Electronics
FREE Estimate 
10% military + senior discounts

C-10 License CA. 
#966537

$25 Wheelbarrow
$220 1/2 Cord • $440 Cord

FREE AREA DELIVERY
*Does not include Sales Tax

POINT LOMA
FIREWOOD

4104 Voltaire St. - 619.224.2010

ELECTRICIAN

Got a Lawn?
• Water rates are increasing…
• Supplies are decreasing…
• It’s Time we make a change!

Water Saving Landscapes

Specializing in lawn removal
& beautiful low-maintenance,
water-friendly landscapes

(619) 920-5296

C-27#797867 • LawnAlterNativessd.com

TILES

(619) 795-9429
www.chuckiespainting.co

chuckiegjr@att.net
CA Lic. #925325

Chuckie’s 
Painting Company

CONSTRUCTION

·LANDSCAPING

HANDYMAN

PLUMBING

ROOFING

www.DeLaCruzLandscaping.com
Water Wise Landscaping

FREE Estimates
Residential & Commercial 

Maintenance
Landscape Lighting

Drip Irrigation & Troubleshooting
Tree Trimming & Wood Fences

Custom Landscapes

619 200-7663
LIC#808864

SENIOR SERVICES

FIREWOOD

PAINTING

TREE SERVICES

PIANO

Piano Lessons
10 years teaching experience
Degree in music
Quality, one-on-one 
30 minute lessons in 
teacher's home
Text or email Karen Douglas 
574.400.9325 
kdoug62213@gmail.com 

Bookkeeping /
Accounting

• Accounts payroll and receivable.
• Payroll processing & federal   
& state payroll tax payments.

• Quarterly & annual 
payroll reports.

• Bank reconciliations & 
Data entry.

• Year end adjustments for
tax return preparation.

• Senior accounting help
• Affordable Rates.

Call Micky
858.352.8666

mickylenahan@gmail.com

CLEANING
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SELL IT HERE!
ADVERTISE IT HERE!

PLACE YOUR AD ON-LINE

sdnews.com 
or call
Kim 858-270-3013

“COUNT ON US”
CA State Lic# B-950146

“WHEN QUALITY MATTERS”
HOME IMPROVEMENT

CONTRACTOR
619.665.0754

FALL SPECIALS
ROOFING & GUTTERS. BRAND NEW OR REPAIRED. 

ANY COMPLETE PAINT JOB, STUCCO/
WATERPROOFING/GUTTER WORK

WE WILL WORK ON YOUR BUDGET
Ask for references to compare pricing to your home

Sr/Mil Discount
www.doubleg2010.com

CONTRACTING

HAULING

Family owned & operated for 35 yrs
Local, Affordable, Reliable

Free Estimates • All Work Guaranteed

858.272.2029
Lic. #511422  • We accept credit cards

Your Ad

Could Be

Here! 

for as low as
$45/week!

Call Kim
858.270.3103

x140

AIRLINE CAREERS START HERE If
you’re a hands on learner, you can
become FAA Certified to fix jets. Job
placement, financial aid if qualified. Call
AIM 800-481-8389.  

15 WOMEN NEEDED to lose weight with
our program. Professional video presen-
tation. NotWait4u.com 

BARBER/STYLIST WANTED PARADISE
BARBER SALON is now hiring licensed bar-
ber/ stylist..comission/ boothrent avail-
able... if you are interested please contact
Saida@ (619)756-7778 or (619) 929-7310  

HELP WANTED-OFFICECLERICAL PT
Clerical Person needed from Monday-
Friday, $600.00 weekly. Computer skills
are a must. Need to be detail oriented,
possess good customer service skills,
some cash & items handling skills, Must
be able to do  Lil errand. Apply Email: 
johntoadd@outlook.com  

OCEAN CORP Houston, TX. Train for
NEW Career. *Underwater Welder. Com-
mercial Diver. *NDT/ Weld Inspector. Job
placement and financial aid for those
who qualify. 800-321-0298. 

SR. RESEARCH ASSOC. (San Diego, CA).
Conduct experiments involving primary
mammalian cells from different organ
systems. Req: Master’s deg. in Biomed.
Eng., or foreign deg. equiv. + 1 year exp.
Apply: Susan Daugherty, VP, HR, 6275
Nancy Ridge Dr., Suite 110, San Diego,
CA 92121; Careers@organovo.com 

CARPET DISTRIBUTORS SALE Carpet
for your home at wholesale. 619-504-
7931 or 303-908-9599 Go to
www.ademaandassociates.com  

FAST FOOD DISCOUNT CARDS Fast Food
Discount Cards that never expires. 24
Restaurants including Arbys, Wendys, Pizza
Hut, Krispy Kreme and more. Cost $20. R.
T. 3115 WhiteHorse Road PMB 177,
Greenville, SC 29611. (864) 295-5551

Grand Opening, Fashion 101 PO Box 494,
San Marcos Ca 92069 (303) 924-6772 

MAKAYLA-ANNDESIGNS.COM Hand-
made & handcrafted jewelry. Unique and
at low prices! www. Makayla-AnnDe-
signs.com  

OUTLET CENTER DOORS WINDOWS We
have warehouse full of Doors, Windows,
Flooring reduced Prices (858) 268-0679 

QUEEN MATTRESS SET in plastic for
sale. $130 (619) 761-0113  

RECENT UCLA GRADUATE helps stu-
dents of all ages with studies! ~$15/ hr.
tutorLindsey@gmail.com 

RESALE & NEW women’s clothes,
accessories, shoes, jewelry, $5 - 35,
Designer BARGAINS, Tierrasanta. (619)
985-6700 

ATTENTION READERS! FREE BOOKS!
Trade your books for free at www.
PaperBackSwap.com!  

GOT OLD COMIC BOOKS? Local collec-
tor seeks vintage comic books and
paperbacks from 1950s and older. Let’s
make a deal! Contact me at sandiego-
comics@yahoo.com. 

PUPPY AND DOG SWIM LESSONS Poo
Safety Classes & Rehabilitation. Not al
dogs know how to swim. Backyard
drownings are a preventable tragedy
Swimming is a great workout & the
safest way to begin rehabilitation after an
injury or surgery. Our pools are heated
year round to 80-82 degrees & conve-
niently located in Point Loma and Cardiff
by the Sea. SWIM THERAPY is excellent
for seniors with arthritis, overweight
dogs, and those with orthopedic condi-
tions (elbow and hip dysplasia, ACL
injuries) and is great cross training for
competitive and show dogs. Call 619-
227-7802. CUTTING EDGE K9 REHAB  

REMODEL & ADDITION SPECIALISTS
FREE ESTIMATES. No job too small. Cal
to see our portfolio or Email us at
RichardNileConstruction@yahoo.com
(619) 684-0336  

BUSY HOUSEWIFE OR CAREER
WOMAN I can help you with:
*Grocery shopping *Running errands
**Household management $20 per hour
+ mileage. Call Kirsty 619 379 8750  

“CUSTOM DESIGN & INSTALL SER-
VICES: Kitchen, Bathrooms Re-Facing &
Cabinetry, Closets, offices, Sliding Doors
www.adrianamydesigner.webs.com
951-234-1884  

“LJ ARCHITECTURAL DESIGNS Con-
struction permits, blueprints, Residentia
Designs. LOW RATES!!! SE HABLA
ESPANOL LIC.#069268 (619) 817-7787

WANT TO Purchase minerals and other
oil/ gas interests. Send details to: P. O
Box 13557, Denver, CO 80201  

WWW. SPORTSGIRLJEWELRY.COM
FUND RAISERS FOR YOUTH SPORTS-
VERY PROFITABLE  

NEW ON THE MARKET North Park office
building @ 3930 Utah St @ $1.85 mil
F&C, owner will sell or exchange for? Wil
carry all financing. Other properties avail-
able. Geo. Jonilonis Rltr @ 619 454 4151

� career training

HELP WANTED 250

� general help wanted
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THRIFT TRADER
Everything $5.99 or 4 for $20

BUY • SELL • TRADE
We pay cash for clothing, records,

DVDs, CDs, and books

Pacific Beach
1416 Garnet Ave. 858.272.7283

Ocean Beach
4879 Newport Ave. 619.222.5011

North Park
3939 Iowa St. 619.444.CASH

San Diego
2947 El Cajon Blvd. 619.261.1744

A terrible thing happens
when 

you don’t advertise...

...nothing
We have many programs 
for all types of business 

and budgets. See what we 
can do for you!

Beach & Bay Press
La Jolla Today

The Peninsula Beacon

sdnews.com
858.270.3103



CA BRE #00872108 Kathy Evans     858.775.0280 Scott Booth CA BRE #01397371

Unique home in TRUE Crown Point with tons of 
character! 4 bd/ 2.5 ba, 20 ft beamed ceilings in the

large, bright living room, and a country-themed
kitchen with stone walls, a walk-in pantry, and a

Dutch door leading to the backyard. This charming
beach cottage a block from the bay could be yours

for the AMAZING PRICE of $895,000!!!

3202 Jewell StCoastal Properties
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Trevor Pike & Chris Love

Trevor Pike & Chris Love
Coldwell Banker Previews 92109

Trevor.Pike@ColdwellBanker.com
619.823.7503 

BRE 01739847

Contact Trevor Pike & Chris Love
For 92109 Property Info

OUR RECENT SALES IN 92109
3955 Gresham #3 $760,000 3BR 3BA condo
831 Rockaway $772,500 3BR Mission Beach SFR
3955 Gresham #2 $775,000 3BR 3BA Townhome        
3940 Gresham #441 $965,000 2BR 2BA at Bay Scene
1209 Loring $985,000 North PB Fixer ~ Coming Soon       
4007 Fanuel $1,045,000 Sail Bay Condo
1211 Agate $1,070,000 North PB SFR       
1314 Oliver $1,175,000 4BR New Construction SFR
3904 Lamont $1,175,000 Crown Point Duplex
733 Devon $1,675,000 Mission Beach Duplex
824-826 Sunset Court $1,800,000 Mission Beach Duplex
2910-2912 Bayside Walk $2,455,000 Bay Front Duplex
2750 Bayside Walk $3,200,000 Bay Front Dream Home 

©2015 Coldwell Banker Real Estate LLC. Coldwell Banker®, Previews® and Coldwell Banker Previews International are registered trademarks licensed to Coldwell Banker Real Estate LLC. An Equal Opportunity Company. 
Equal Housing Opportunity. Owned And Operated By a Subsidiary of NRT LLC. Broker does not guarantee the accuracy of square footage, lot size or other information concerning the condition or features of 
property provided by seller or obtained from public records or other sources, and the buyer is advised to independently verify the accuracy of that information through personal inspection and with appropriate professionals.

CALL TIM TUSA TO LIST YOUR HOME!

619-822-0093
TimTusa.com

PACIFICA AREA HOME WITH VIEWS!
2559 San Anselmo, North PB

Remodeled 2290 Sq Ft Home, 
Huge 10,500 Sq Ft Lot!

OPEN FRI 4-6/SAT 12-3

$ 1.295M! Not on MLSYet!

3715 Mission Blvd - Mix Use Building
Reduced      $1,169,000

Prime Mission Beach Location!  Just steps from Santa
Clara Place, Bayside and the Ocean. Retail space on 1st

floor, 3br-2ba  Townhome on 2nd & 3rd floors with views,
rooftop deck, 2 single car garages, alley access.

Bob Rodrigues, Broker-Owner / 619-987-6768
bob@rpgre.com / www.rpgre.com
CABRE # 00810769

HEATHER LONG

MIKE LONG

Bring Waves of Business!
Let us help you with your 

advertising you’ll wonder how
you got a-Long without us! 

LONG AD CAMPAIGNS

(858) 232-5638   Heather@sdnews.com

(858) 270-3103 x112 MikeL@sdnews.com

Please 
Call Today!

MEET YOUR REALTOR!
Michelle and Rosa bring market knowledge and expertise that is second to none. 
Consistently rank among the elite tier of San Diego County’s Coastal Realtors, setting
the pace for performance with over $200 million in combines sales in 10 years, they
are part of the Coldwell Banker Previews International Luxury Homes Division. Michelle
is a Certified International Property Specialist and is a front-runner in La Jolla real
estate. Rosa is bi-lingual in Spanish and English, and is respected for her extensive
knowledge of San Diego real estate.

Venturing into a unique partnership, Serafini and Buettner magnify each other’s
strengths with  a  rare  synergy of communication and record breaking market 
leadership ranking in the   top   2%   in   sales  nationally  for Coldwell Banker.

908 Sherman Street •  San Diego CA 92110 •  (619)299-4444 •  morenastorage.com

San Diego’s #1
Storage Facility

Locally Owned &
Operated

$20 OFF 1st, 2nd, & 3rd months ($60)*
*BRING IN COUPON TO REDEEM OFFER, SUBJECT TO TERMS AND CONDITIONS Exp: 12/15

� FREE Truck & Helper �Double Lock System �Bonded Staff (12) �Video
Surveillance for Security � Loading Docks/Freight Elevators � Referral
Reward Program �Free Coffee, Tea & Bottled Water �Conference Room for
Tenants � Free Wifi on Site � Huge Lobby of Boxes & Packing Supplies

THE EASIEST MOVE YOU’LL EVER MAKE!

nia or Mexico,” said Sandmeyer. He
described the building El Niño,
explained by weather forecasters, as
a “significant bank of  water 2.23
degrees (much) warmer than usual
and hundreds of  feet deep out in the
South Pacific.”

“El Niño,” “The Christ Child” in
Spanish, referring to its impact dur-
ing Christmas in South America, is
the “warm” phase of  the El Niño
Southern Oscillation (ENSO). It is
associated with a band of  warm
ocean water that develops in the
central and east-central equatorial
Pacific. El Niño is accompanied by
high air pressure in the western
Pacific and low air pressure in the
eastern Pacific. The “cool” phase of
ENSO is called La Niña, translating
as “The Girl.”

The ENSO cycle, both El Niño and
La Niña, causes global changes of

both temperatures and rainfall.
Because El Niño's warm pool feeds
thunderstorms above, it creates
increased rainfall across the east-
central and eastern Pacific Ocean.
This anomaly happens at irregular
intervals of  two to seven years last-
ing nine months to two years, with
the average period lasting five years.
On the West Coast of  the United
States, El Niños typically cause sig-
nificantly wetter winters.

David Pierce, climate researcher
at Scripps Institution of  Oceanogra-
phy, verified that an El Niño is in fact
highly likely this winter. And, Pierce
noted, this current El Niño could be
enhanced by a concurrent ocean
anomaly known as “The Blob.”

“The Blob is a patch of  unusually
warm water off  the Gulf  Coast of
Alaska,” Pierce said, adding, “The
Blob has moved down and has been
hanging out over the West Coast,
including California, for more than
a year.

“It’s hard to tell how much effect

El Niño and The Blob will have,” said
Pierce, pointing out that “every indi-
cation is both will continue through
this winter.”

Pierce offered a gambling analogy
to describe the likely impact of  an El
Niño/The Blob on California’s win-
ter climate.

“It’s like having dice that are load-
ed,” he said. “You don’t know what
(precipitation) number is going to
come up until you roll the dice. But
the odds are we’re more likely to
have a wet winter, though it’s not
actually guaranteed.”

Pierce said other factors, like tides,
can have a huge impact when cou-
pled with El Niños in the amount of
disruption such an event can cause.

“In the 1982-83 El Niño,” he said,
“a lot of  the storms happened dur-
ing high tides, which caused a lot of
coastal damage. There was less
coastal damage during the 1997-98
El Niño because storms weren’t
associated with high tides.”

Pierce described El Niños/La Niña

as “a very natural phenomenon
known from paleoclimatological
records to have been going on for
thousands of  years.” He added El
Niños/La Niñas have been happen-
ing intermittently for the past centu-
ry with varying results.

“In 1997-98, California got 180
percent of  normal precipitation,”
Pierce said, pointing out that that’s
extreme and noting El Niños typi-
cally average about 30 percent high-
er precipitation than usual. “You
can’t really make a prediction for
how much it will depart from nor-
mal,” he said.

Noting that El Niños “cause more
moisture to go up into the atmo-
sphere in the form of  clouds and pre-
cipitation,” Sandmeyer pointed out
this temperature-moisture oscilla-
tion serves as an “engine” driving
weather.

“It’s the unequal warmth of  the
Earth’s surface that causes weath-
er,” the lifeguard said, adding that
El Niños create a “bigger engine”

that translates into greater-than-
normal rainfall.

Above-average rainfall is going to
be more impactive throughout San
Diego County, including along the
coast. Nearly 54,600 San Diego
County residents, about 1.75 per-
cent of  the total, live in 100-year
flood zones, mostly known flood
plains that could be subject to flood-
ing during El Niño-fueled rainstorms
over the next several months,
according to a report released by the
National University System Institute
for Policy Research.

Sandmeyer, team leader for the
San Diego River Rescue Team, which
is charged with safeguarding people
along waterways during heavy rains
and flooding, said El Niño’s impact
along the coast could be pro-
nounced.

“It would create pollution and add
to the erosion of  the beach in some
areas,” he said.

WEATHER >>  
CONT. FROM PG. 1

READ MORE ONLINE AT sdnews.com
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The Franco Realty Group Your PB Commercial Specialists

For more information on these properties please call 858-717-1697
Want to know how much yor investment property is worth? Call Us Today! CA BRE #01950498 

PACIFIC BEACH RETAIL SPACE FOR LEASE
3860 Mission Blvd, San Diego, CA 92109
Office or Retail Space Available For Lease
1,500 Sq.Ft. of Ground Floor Retail or Office Space, plus 850 Sq.Ft. of Curbside
Retail or Seating Space. One 600 Sq.Ft. Space for $2,400 Per Month. One 900
Sq.Ft. Space for $3,600 Per Month. Or you can rent the entire 1,500 Sq.Ft for
$5,250 Per Month, with up to 4 onsite parking spaces included.

1001 Garnet Avenue, San Diego, CA 92109
Rare Coastal Prime Upstairs Office Space For Lease
One 150 Sq.Ft. Executive Office for $500 Per Month. One 830 Sq.Ft. Open
Space for $1,800 Per Month. One 3,675 Sq.Ft. Room with 7 Offices for $7,350
Per Month. Or you can rent everything for $9,000 Per Month.

4475 Mission Blvd, San Diego, CA 92109
The SeaCoast Square
Out of 45 offices, we have one more office left at the SeaCoast Square for 
$500 per month. The building features an onsite receptionist, an oversized
Conference Room, and onsite parking.

1277 Garnet Avenue, San Diego, CA 92109
The Rose Center
We have offices from 150 Sq.Ft to 1,000 Sq.Ft from $300-$1,500 per month.
There are 25 offices upstairs with an onsite property manager.

4919 Newport Avenue, San Diego, CA
Rare Coastal Prime Retail Space For Lease
Rare 1,600 Sq.Ft of Retail Space for $3,200 Per Month. Located in the Heart 
of Ocean Beach, 2 Blocks from the Pacific Ocean. Tremendous Signage 
Opportunity!

Karen: 619-379-1194 •  Mike: 619-384-8538
E-mail: PacificParadiseRealty@gmail.com
Web: www.karen-mike.com

CA BRE Broker's # 01312924 Karen Dodge
CA BRE Broker's # 01312925 Mike Dodge

North Pacific Beach House
with Bay and Ocean Views 

Offered at $1,650,000
Newly constructed 3393 sf house just a few short blocks to the ocean. This 
Executive 5 bedroom, 4 ½ bath beach house has an open floor plan designed for
today’s lifestyle. Light and bright with high ceilings, designer wood floors, large
rooms and wide hallways. Make the back yard an extension of your living area!
Large 6700 sf lot. Your chance to be on vacation every day! Huge game room and
entertainment deck with views! Rare Direct access 2 car garage. Don’t miss this one. 

OPEN HOUSES

PACIFIC BEACH / MISSION BEACH / CROWN POINT
Fri 2-5 Sat & Sun 10-2pm..1122 Tourmaline . . . . . .5BR/4.5BA . . .$1,650,000 . . . . . . . . . . . . . .Karen Dodge •  619-379-1194

LA JOLLA
Sat & Sun 1-4pm  . .7357 Fay Ave.  . . . . . . . . . . . .3+BR/2.5BA . .$1,375,000 . . . . . . . . . . . . . .Deborah Greenspan •  619-972-5060

Sat & Sun 1-4pm  . .7732 Lookout Dr.  . . . . . . . . . .4BR/5BA  . . . .$2,950,000 . . . . . . . . . . . . . .Mark Lipschitz •  619-857-2882

Sat 1-4pm . . . . . . . .1327 Torrey Pines Road . . . . .3BR/2.5BA . . .$1,595,000 . . . . . . . . . . . . . .Chris Martin •  619-962-7588

Sat 1-4 Sun 9-12pm 8210 El Paseo Grande  . . . . . .3BR/2BA  . . . .$1,795,000 . . . . . . . . . . . . . .Greg Noonan •  858-551-3302 

Sat 1-4pm . . . . . . . .1511 Copa De Oro  . . . . . . . . .4BR/3.5BA . . .$2,375,000 . . . . . . . . . . . . . .Bianca Diaz •  858-232-7507

Sun 1-4pm  . . . . . . .1327 Torrey Pines Road . . . . .3BR/2.5BA . . .$1,595,000 . . . . . . . . . . . . . .Vincent Crudo •  858-518-1236

Sun 1-4pm  . . . . . . .328 Forward St.  . . . . . . . . . . .5BR/3.5BA . . .$2,895,000 . . . . . . . . . . . . . .Elizabeth Reed •  619-209-1392

Sun 1-4pm  . . . . . . .6106 Camino De La Costa  . . .3BR/3.5BA . . .$15,650,000 . . . . . . . . . . . . .George Daglas •  708-250-6366

POINT LOMA / OCEAN BEACH
Sat & Sun 1-4:30  . .3633 Nimitz Blvd. . . . . . . . . . .3BR/2BA  . . . .$649,000.....Lionel Silva 619-804-8085 / Tyler Silva 858-633-6375

Sat & Sun 11-4pm  .3211 Keats St.  . . . . . . . . . . . .3BR/3BA  . . . .$799,000  . . . . . . . . . . . . . . .Robert Realty •  619-852-8827

Sat & Sun 1-4pm  . .4425 Point Loma Ave . . . . . . .3+BR/3BA  . . .$1,050,000-$1,125,000  . . . .Cynthia Conger •  619-665-3210

Sat & Sun 11-4pm  .1653 Chatsworth Blvd.  . . . . . .4BR/3.5BA . . .$1,575,000 . . . . . . . . . . . . . .Robert Realty •  619-852-8827

Sat & Sun 11-4pm  .3321 Fenelon  . . . . . . . . . . . . .4BR/4BA  . . . .$1,750,000 . . . . . . . . . . . . . .Robert Realty •  619-852-8827

Sat & Sun 11-4pm  .1025 Guizot St.  . . . . . . . . . . .5BR/3BA  . . . .$2,200,000 . . . . . . . . . . . . . .Robert Realty •  619-852-8827

RANCHO SANTA FE
Sun 12-3pm  . . . . . .6151 Rancho Diegueno  . . . . .6BR/6.5BA . . .$2,295,000 . . . . . . . . . . . . . .Scott Appelby •  858-775-2014



Gobble up
these hot new listings

JU
ST LISTED

Kathy Evans
(858)775-1575
isellbeach.com
CA BRE #00872108

Scott Booth
(858)775-0280

scottboothsd@gmail.com
CA BRE #01397371

www.isellbeach.com
92109’s Top Team     Kathy Evans & Scott Booth

Call Us
WE WILL HANDLE ALL YOUR

REAL ESTATE NEEDS

NEW
CONSTRUCTION

IN
ESCROW

1935 Country Grove Ln.: Great two story, end-unit condo in Encinitas! 3bd, 2.5ba and
1,522 sq. ft. of living space. French doors open up to a spacious living room with a 
fireplace, and the kitchen opens up to a dining room. The unit also includes a sizeable 
master bedroom and two-car garage. Complex features a pool, spa and playground. 

2 in escrow, 2 left…don't miss out! One of the few 4 unit NEW townhome projects avail-
able in PB west of Ingraham, only 4 blocks from the ocean. Featuring dual master suites,
outdoor areas on each level for entertaining, a large open great room w/ a fireplace, & a
bonus room (perfect for an office, media room,  den – you choose!). Enjoy  the large 3rd
floor deck w/ an outdoor fireplace-perfect for any time of year! Kitchen boasts granite
counters, stainless steel appliances & ample cabinet space. CALL NOW for more details!

1645 Emerald St. #2B: 1bd/ 1ba condo in the heart of PB! Open, bright floor plan with
north-facing windows and living room slider that allow a nice breeze to sweep through
the unit. Mature trees outside provide privacy and lush scenery. 3 yr new kitchen appli-
ances, upgraded bathroom, new bedroom carpeting and laminate flooring in the living
room just to name a few of this unit’s updated features. 

Steve Cairncross     TeamCairncross.com 858-859-3370     CA BRE #0859218

Reed St
$1,195,000

Brand new 3br/3.5ba w/ bonus room, top-floor decks, solar, & 2-car park-
ing ideally located on Reed Ave in Pacific Beach. 1st floor features a living
room, laundry, half bath, & generous living room w/ fireplace & dining area
served by a chef’s kitchen. 2nd floor hosts 3 bedrooms and 2 full baths,
including the Master Suite w/ large bathroom, comfortable walk-in closet,
and its own balcony. 3rd floor features a bonus room, full bath, & 2 decks

w/ opposite views.

Brand New Oceanfront Condos
2 BR at $2,350,000
3 BR starting at $2,895,000
One Neptune is a brand new collection of eighteen
luxury homes prominently positioned on the ocean-
front of Windansea Beach in La Jolla, California. One
to three bedroom single level units with generous ter-
races frame breathtaking views of surf, sand, and sky.
Residents enjoy premium appliances, private under-
ground parking, elevator, solar solutions, and much
more. This building is A.D.A. certified. 

OPEN SAT & SUN 12-4

Heart of Little Italy

Dane Scharetg
858-504-3263
www.sdcoastalhomesales.com
CA BRE #01345168

Elegant Top Floor West Facing 1 BR Loft with
30' Ceilings, Many Windows to Bring in Light

and Ocean Breezes.  Large Open Kitchen to
Entertain and a Balcony to View the Little Italy

Scene Below. Located at 1501 India St #502

PRICED TO SELL AT $539,000
www.SDCOASTALHOMESALES.com

JU
ST LISTED

Alfredo Rivera
858-952-6797
LiveTheSddream.com
BRE#01874606

#1 Great North PB Community 
#2 Huge Lot 6,752 
#3 Steps to Law street beach 
#4 Zoned R2
#5 You can build up for Ocean View 
#6 1 car garage for each unit 
#7 2 driveway spots for each unit 
#8 Each unit has a yard   #9 You own the beach 
#10 YOU GET ALL THIS FOR $1,250,000

10 REASONS TO BUY THIS HOME TODAY!

730 W
IL

BUR ST.
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*Source: MMR Strategy Group study of unaided awareness among buyers, sellers, and those planning to buy or sell; asked, when they think of real estate brands, which ones come to mind?”

More Buyers and Sellers think of RE/MAX 
than any other real estate brand.*

Coastal Properties

GREG FLAHERTY BROKER/OWNER 858-692-0185    CABRE #00935682

4627 Ocean Blvd #203
Offered at $699,000
Gorgeous Pacific Beach direct west facing Ocean Front Condo for Sale. Own a piece of San Diego paradise
at the Sea Shore Complex right on the beach. Step out to your large private Balcony and enjoy beautiful
Sunsets & prime views of the Sand, Ocean, Crystal Pier and more! This second floor Condo has been
meticulously maintained and features an upgraded remodeled Kitchen, new carpet & laminate hardwood

flooring. Enjoy San Diego's best restaurants, bars, shopping and night life within walking distance.

NEW
LISTIN

G!

Kara Watkins Norgart
www.KaraWatkins.com

619-708-8276
CA BRE #01389633

“No Shoes No Shirt No Problem"

Kara Watkins Norgart
www.KaraWatkins.com

619-708-8276
CA BRE #01389633

Located in Pacific Beach
Get it before the rush. Contemporary-

Coastal-Style remodel almost complete.
1Bd/1B 653 sqft priced at 299k

PRE-SALE TOP LEVEL CONDO!




