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Before the building at 4949
Santa Monica Ave. opened as
a CVS pharmacy this year,
Apple Tree Market reigned
there as Ocean Beach’s only
full-time grocery store. That
distinction ended in late 2013
when, after a quarter century,
the business lost its lease.

Saad Hirmez, who took
over the former Safeway in
1989 and didn’t want to
leave, has been counting the

days until he opens a new
store – literally.

“It’s been two years, five
months and seven days since
we were kicked to the curb
against our will,” Hirmez said
May 6 at the monthly meet-
ing of  the Ocean Beach Plan-
ning Board.

If  Hirmez sounds bitter
about Apple Tree’s demise,
he’s equally optimistic about
its return. He appeared with
preliminary floor plans for a

Point Lomans demanding
changes at an intersection
where a child in a stroller was
killed — and her father criti-
cally injured when struck by
an SUV in March — got their
wish May 21 as the city
unveiled an interim solution to
making the Catalina/Canon
street crossing safer.

The city unveiled its short-
term plans for signalizing and
restriping the intersection at the

Peninsula Community Plan-
ning Board’s monthly meeting.

In March, a vacationing
couple walking their 7-
month-old daughter in a
stroller about 6:30 a.m. were
struck by an SUV turning
from Catalina onto Canon.
The driver, whose vision was
obstructed, stopped to render
aid. Both the child and her
father were critically injured
and hospitalized. The child

Portuguese Festa Parade
The 105th Portuguese Festa do Divino Espirito
Santo (Feast of the Holy Spirit), said to be San
Diego's oldest ethnic celebration, was held on
the grounds of UPSES Portuguese Hall and
St. Agnes Catholic Church in Point Loma last
week. The Festa Parade was on Sunday, May
24, followed by the celebration of High Mass
and the coronations of the festival king and
queen at St. Agnes.
(Above) Sydney Calhoun, Prince Consort Jae-
gar Heathman, Jr. Queen Alyssa Barandiaran,
Kerena Monroig have fun during the parade.
(Far left) Festival Queen Ashley Barandiaran 
at the Festa. (Left) Lasalette Balelo gives a
thumbs up while riding a float at the parade.                                                                                                                              
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The NTC Foundation recently
introduced Lisa Johnson as the
new general manager overseeing
the NTC Arts and Culture District
– San Diego’s fast-growing arts
and culture district in Liberty Sta-
tion in Point Loma.

A San Diego native, Johnson
brings a blend of  nonprofit man-
agement experience and real
estate experience, facility manage-
ment knowledge, project manage-
ment and business experience. In
addition, she has a strong back-
ground in philanthropy from pro-
fessional and volunteer perspec-

tives, having served as a fundrais-
er for many community-based
organizations.

Her initial goals will be to help
ensure financial sustainability of
the foundation and position it for a
positive growth trajectory. She will
also work to successfully shepherd
new projects to completion and
complete Phase III renovations
and leasing at the 28-acre cam-
pus.

Most recently, Johnson was
executive manager of  the South
Bay Family YMCA. 

“We are pleased to welcome

Lisa to our team,” said Alan Ziter,
NTC executive director. “Her vast
experience combined with her
passion for the project will serve
us well as we move to the next
phase of  development.”

This is a kind of  homecoming
for Johnson, who worked with The
Corky McMillin Cos. for five years
when they moved their offices to
Liberty Station from their head-
quarters in National City. 

“I had the opportunity,” John-
son said, “to experience and con-

City plans to make
PL crosswalk safer 

Apple Tree Market may sprout
again on Newport Ave. in OB
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Pointers boys swimming
team wins league title
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NTC Foundation names new GM for Arts & Culture District

Catalina/Canon intersection to get upgrades

Lisa Johnson is the new general manager overseeing the NTC Arts
and Culture District at Liberty Station.                                                         

PHOTO BY JEFF FISHBECK 

‘Having grown up 
in San Diego and
understanding the
impact of the U.S.
Navy and its history 
in our community, 
I have a passion for
preserving that
history.’ 

LISA JOHNSON  
NEW NTC FOUNDATION GM

BY ANTHONY de GARATE
THE BEACON

SEE CROSSWALK, Page 6

SEE MARKET, Page 6

SEE NTC, Page 12
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2926 Kellogg #B7 • 3BR/ 2.5BA • $699,000
Gorgeous 3BR, 2.5BA 1741 sq ft. completely
remodeled condo just steps to famous 
Kellogg Beach!
Patty Haynsworth, (619) 804-1972
Jack Krenek, (858) 518-5060

3BR/2.5BA • $649,000
Serene Golf Course Home. Enjoy peace and pri-
vacy in this immaculate single-level home with
golf course views. 3BR/2.5BA, gourmet granite
kitchen, 3-car garage
Beth Roach, (619) 300-0389

1141 Savoy • 5BR/4.5BA • $1,500,000
New to the market! Over 3300 sq.ft. Expansive bay
www.collinsfamilyrealestate.com
Collins Family & Associate, (619) 224-0044

2BR/2BA • Asking price $579,000
Absolutely stunning views from this 13th floor condo on
Cortez Hill in downtown! Fabulous neighborhood,
quiet and yet close to all! Beautiful amenities include
a pool, spa, fitness centers, cabana’s, fire pits, busi-
ness center and private conference room! Pets
allowed! www.850BeechSt.com
Beth Zedaker, (619) 602-9610

1542 Guizot • $1,050,000
Four bedrooms, two baths, over 1700 square feet
plus fabulous ocean views are enjoyed in this
lovely home nestled amongst beautiful mature
trees. Three blocks to the Pacific and Sunset Cliffs!
Call for details on the sale
www.1542GuizotSt.com  
Beth Zedaker, (619) 602-9610

IN
ESCROW

OPEN
SAT &

SUN
2-4PM

5878 Portobelo Ct. • $539,000
Fantastic Villa Antigua home in Tierrasanta! One of the
largest floor plans with an office/nursery off of the master
bedroom. Amenities include fireplace, large bedrooms,
newer A/C, and lots of storage. Complex has swimming
pool, spa, 2 tennis courts, and a playground. 
Cristine Gee & Summer Crabtree, (619) 980-4433

3BR/ 2BA • $749,000
Lovely 1690 sf home on a 11,800 sf lot with a world wide view
from Ocean Beach to La Jolla. There are 3 car garages: two
below the house and one with direct entry into the kitchen.
There is a spacious work shop area behind the two car garage.
This is a very special home priced to sell quickly.
Cecil Shuffler, CRB, (619) 980-3441
Carter Shuffler, (619) 884-9275

3BR/2BA • $975,000
Charming character 3BR/2BA + Den Wooded
Area home. Mstr Bdrm downstairs, 2 car gar off
alley.
Vicki Droz, (619) 729-8682

IN
ES

CROW

IN
ES

CROW

SOLD

6BR/5.5BA + 3 Car Garage
$1,995,000 - $2,300,000
Your Vacation Destination! La Playa.Fabulous
5761sf house on 1/2 acre lot! 4 fireplaces, pool
& guest quarters.
Cecil Shuffler, CRB, (619) 980-3441
Carter Shuffler, (619) 884-9275

Beacon abroad
(Above) Ralph Caputo, who lives in Ocean Beach, just returned from an amazing trip to
Egypt. Here he is standing in front of the temples of Abu Simbel, carved out of rock by
Ramses 1 and later rescued from the rising waters of Lake Nasser. 
(Below) Ed Schroeder was just in Bruge, Belgium, last November. 'While I was not on a
dementia friendly vacation (yet), I did notice (when going up the street toward the universi-
ty library) that Bruge clearly is a Beacon-friendly and Chargers-friendly city,' he said.                   

PHOTOS CONTRIBUTED
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POINT LOMA | $3,455,000
Breathtaking views of downtown SD, the bay, La

Playa Cove and Mexico.This is a custom 5BR+/3.5BA

built home with a MidCentury Modern flair.

Michele Kitchin
(619)5187707

Serving San Diego Since 1985

www.CAmoves.com/MichelleKitchin

WWW.885ROSECRANSSTREET.COM

POINT LOMA | $995,000-$1,050,000

WWW.702ALBIONSTREET.COM

POINT LOMA | $409,000
Plan II townhouse in Sea Colony! 2br 1 ba,

hardwood floors,  builtin buffet, bead board,

crown molding, bright & airy.  Pool, spa, and tennis.  

Michele Kitchin
(619)5187707

Serving San Diego Since 1985

www.CAmoves.com/MichelleKitchin

WWW.3948VOLTAIRESTREET.COM

POINT LOMA | $899,000-$949,000

WWW.3644LOMAWAY.COM

3 bedroom, 2 bath on quiet culdesac. Remodeled

kitchen, family room, private backyard. Sunset View

district.

Catrina Russell
(619) 226BUYS (2897)

catrina@catrinarussell.com

www.CatrinaRussell.com

SUNSET CLIFFS | $2,850,000

VIEWS

3br 2ba, expansive front view deck plus rear patios &

yard!

(619) 224-5111

OCEAN BEACH | $599,000

SOLD

2br 2ba beach bungalow with an updated kitchen and

2car garage.

(619) 225-0800

OCEAN BEACH | $469,000

SOLD

3br 2.5ba townhome with a remodeled kitchen and

baths.

(619) 225-0800

OCEAN BEACH | $235,000

SOLD

1br end unit with an updated Kitchen and secured

parking.

(619) 225-0800

4 bedroom, 3 bath with HW floors, fireplace, updated

kitchen & baths. Open floor plan with French doors

opening to poolsized back yard.

Catrina Russell
(619) 226BUYS (2897)

catrina@catrinarussell.com

www.CatrinaRussell.com

POINT LOMA | $899,000-$949,000

WWW.2744CHATSWORTH.COM

3BRs, 2BAs, gorgeous inlaid hardwood floors,

plaster walls, open beamed ceilings & 2 car garage.

Tranquil backyard to a lush canyon & treetop views.

Catrina Russell
(619) 226BUYS (2897)

catrina@catrinarussell.com

www.CatrinaRussell.com

POINT LOMA | $1,150,000
Single level Mid Century with indoor/out living. Hard

wood floors and slate tile throughout. 3 + BR's, 3 BA.

Surrounded by Sinjen's  "Zen" garden.

Michele Kitchin
(619)5187707

Serving San Diego Since 1985

www.CAmoves.com/MichelleKitchin

SOLD

©2015 Coldwell Banker Real Estate LLC. All Rights Reserved. Coldwell Banker Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Each Coldwell Banker Residential Brokerage office is owned by a
subsidiary of NRT LLC.Coldwell Banker® and the Coldwell Banker Logo, Coldwell Banker Previews International® and the Coldwell Banker Previews International Logo, are registered service marks owned by Coldwell Banker Real Estate LLC.

POINT LOMA | $799,000
Traditional 3 bedroom, 2 bath, hardwood floors, 

pella windows, 2 bay windows, 2 car garage with

work room.

Michele Kitchin
(619)5187707

Serving San Diego Since 1985

www.CAmoves.com/MichelleKitchin

PENDING

HILLCREST | $499,000

WWW.3290SIXTHAVENUE.COM

2 bedroom, 2 bath top floor end unit. Panoramic city

and Balbo Park views. 2car tandem parking.

Catrina Russell
(619) 226BUYS (2897)

catrina@catrinarussell.com

www.CatrinaRussell.com
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CROWN REALTY

1148 Archer Street-  92109
Starting Bid  $995,000
Sellers Reserve  $1,200,000
Sold As Is For $1,275,000 - 21 Day Close

4627 Ocean Blvd Unit 310 – 92109
Listed by primary holder 3 months
Starting Bid $328,000
Sellers Reserve $380,000
Sold As Is For $392,000 - Sold in 13 days

2258 Felspar Street – 92109
Property had massive deferred maintenance
Starting Bid  $695,000
Sellers Reserve $720,000
Sold As Is For $735,000 - Sold in 7 days

1447 Galveston St – Bay Park
Starting Bid - $695,000
Sellers reserve (undisclosed) 
In Escrow 14 days $745,000

Harcourts Crown Realty •  Christian Castner
Cell 619-851-7334 • Office 858-200-0087 x222 • Christian@HarcourtsCrown.com • www.HarcourtsUSA.com   Cal BRE 01245048

THINKING ABOUT SELLING REAL ESTATE?
• We have the only consistent way to get you multiple offers in less than 14 days!

• The only potential way to get you ABOVE market value
• Give me 10 minutes of your time!

Just a few examples
of our recent

success stories:

You’ve heard of  the better mousetrap.
Well, now there’s a better plastics

application.
And it’s been used so successfully in

residential development in Point Loma,
that it has garnered an industry Just
Imagine design award.

The eye-catching “Louvers by Design”
project, made with LuciteLux Frost in
Glacier Green cast acrylic, is a residen-
tial property collaboration project by
Elliott Rabin of  ePlastics of  Kearny Mesa
and Jeff  Kull Construction. The joint
project was completed in early 2014.

Michael Sebastian, ePlastics online
marketing director, discussed the dilem-
ma resolved by the new plastics applica-
tion.

“We used this Lucite plastic applica-
tion for some (window) louvers because
the residents wanted to be able to block
the sun but also wanted to get an ocean
view out of  the windows,” Sebastian
said. “So it (windows) were constructed
to block the sun on the lower level, but
not on the upper level.”

Sebastian said the resulting cus-
tomized plastics application has “added
to the visual aesthetics of  the home.”

Architectural plans in the Point Loma
home called for window louvers that
would diffuse natural light coming into
the two-story living room while allow-
ing people on the second floor to have a
clear view of  the Pacific Ocean. 

Kull turned to ePlastics to identify a
material that would not only accom-
plish that objective but also be strong,
durable and able to withstand varying
temperatures and all kinds of  weather,
particularly in its relatively exposed
position at the top of  the house. ePlas-

tics introduced Kull to LuciteLux Frost
in Glacier Green, and the rest is design
history.

“‘Louvers by Design is a breathtaking
example of  taking a traditionally func-
tional feature – in this case the louver –
and making it a major part of  the
home’s overall aesthetic,” said Chris
Robinson, business manager for Lucite
International. 

“We’re delighted that the duo behind
the project selected one of  our most ver-
satile product offerings, LuciteLux Frost,
to realize their creative vision. Its cool,

frosted surface resists scratches and
retains its texture when designers form
it into all kinds of  shapes and sizes.”

“We selected LuciteLux Frost because
of  its opacity level and color, which
blended with the ocean beautifully,” said
Rabin. “The home’s decorators had a
very intentional theme and color
scheme. The LuciteLux cast acrylic was
a perfect match.”

Rabin added that the product was also
selected for the housing project because
of  its thermoformability, which allowed
it to be heated and wrapped around an

aluminum frame in a controlled and
uniform manner, avoiding the risk of
kinking or cracking.

The Louvers by Design project was
honored recently with a win at The Just
Imagine Awards recognizing designers
who embrace the originality of  working
with and creating designs using
LuciteLux.

The Just Imagine award recognizes a
designer’s achievement in the field, and
celebrates their distinctive contribution
to the world of  design using LucieLux’s
cast acrylic material.

Visual aesthetics earn Point Loma residence an architectural award

The house in Point Loma was honored with a win at The Just Imagine Awards recognizing designers who create designs using LuciteLux.                                                                            
PHOTO CONTRIBUTED 
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Midway Village
Shopping Center
sells for $6.2 million

Sunset Waste Holdings LLC
recently purchased the Mid-
way Village Shopping Center
for $6.2 million.

The 29,718-square-foot
center, anchored by Taco Bell
and Wings N Things, is located
at 3146-3194 Midway Drive
in the Midway District trade
area. Other tenants include
Fairouz Cafe, CharkBait Sport-
fishing, Tandoori House
restaurant, Fast Signs and
Kyoto Sushi.

The center, sold by Pacifica
Woodside LP, was recently
restored, and the new owner
plans to continue to refine the
project with incremental
improvements. 

"The new owner is a local
resident with ties to the local
community," buyer represen-
tative Kyle Clark said. "The
center has historically enjoyed
strong occupancy. It is the best
strip center in the area in
terms of  design, location and
tenant mix. The number of
restaurant uses is a unique
aspect that provides a consis-
tent draw for the other busi-
nesses at the center."

The Midway Village Center.                  
COURTESY PHOTO  
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story ideas are welcomed. We
ask that content be sent at
least one week prior to publi-
cation and include valid con-
tact information.

OPINIONS
The opinions expressed on the
Opinion Page do not neces-
sarily reflect those of this paper
or the San Diego Community
Newspaper Group. To submit
a signed letter or guest col-
umn, please e-mail the respec-
tive publication’s editor (at
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We reserve the right to edit for
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Insider secrets to get top dollar for your home
SAN DIEGO. Because your home

may well be your largest asset, selling it
is probably one of  the most important
decisions you will make in your life.

And once you have made that deci-
sion, you'll want to sell your home for
the highest price in the shortest time
possible without compromising your
sanity.  Before you place your home on
the market, here is a way to help you to
be prepared as possible.

To assist home sellers, a new indus-
try report has  just been released called
"27 Valuable Tips That You Should
Know to Get Your Home Sold Fast and
for Top Dollar."  It tackles the impor-
tant issues you need to know to make
your home competitive in today's

tough, aggressive marketplace.
In this report you'll discover how to

avoid financial disaster when selling
your home. Using a common-sense
approach you will get straight facts
about what can make or break the sale
of  your home.

You owe it to yourself  to learn how
these important tips will give you the
competitive edge to get your home sold
fast and for the most amount of  money.

To  hear a brief  recorded message
about how to order your FREE copy of
this report, call toll-free 1-800-276-
0763 and enter 1023.  You can call
any time, 24 hours a day, 7 days a
week. Get your free special report NOW.

Courtesy of Dennis DeSouza  Remax Lic. 01220680

OPENINGS IN
Kindergarten,1ST & 2ND Grades

Application / Registration Info: jeancoleman@san.rr.com
1875 Illion Street, San Diego, CA 92110

(619) 276-6545 • schoolofthemadeleine.com

NOW ACCEPTING 
APPLICATIONS

As a cornerstone restaurant on the
Peninsula, Old Venice is old school.

“We were one of  the original restau-
rants in the Point Loma area,” said Win-
ston MaGinnis, head of  cater-
ing/marketing at the family-owned and
operated establishment at 2910 Canon
St. “We just celebrated our 35th
anniversary.”

Current owner Alexander Walter pur-
chased the Italian restaurant more than
three decades ago. The restaurant’s
longtime general manager is Brett
Wilmot.

Customers are special at Old Venice
and are treated accordingly.

“Someone came in the other day and
said, ‘We had our one-year anniversary
here 25 years ago and we wanted to re-
create that night,’” said MaGinnis. “We
had the same dishes (we had then) from
our little secret menu of  past dishes.
That made it really special.”

“I’m a part of  something really nice
here,” added MaGinnis.

Old Venice is a white-tablecloth, sit-
down dinner place. But that’s where the
formality ends.

“It’s up to you,” said MaGinnis, noting
there’s no dress code, though customers
typically don’t come in T-shirts and
shorts on weekend evenings.

“We’re also dog-friendly, all-ages
friendly and kid-friendly,” he said. “We
have great kids menus. We really appeal
to everyone.”

A recent addition at Old Venice is live

jazz music.
“Jazz 88.3 does a 1 ½-hour set every

Sunday with award-winning musi-
cians,” said MaGinnis. “The second half
of  the show they allow younger musi-
cians to come in and jam. It’s been a real
success.”

Old Venice head chef  George Calvario
talked about the restaurant’s unique
synthesis of  northern Italian and Amer-
ican cuisine, revealing the secret of  the
menu’s ongoing success.

“The food is constant, always the
same, the same recipes, specialties of  the
house, fish of  the day,” Calvario said not-
ing that ‘familiarity’ keeps regulars com-
ing back for seconds.

And the restaurant is in a prime loca-
tion. “It’s in a real secure area, very
quiet,” said Calvario.

“It’s right next to all the yacht clubs,”

noted MaGinnis.
Ambiance is another thing Old Venice

dishes out in large portions.
“We put romantic candles out on the

tables on the patio,” pointed out Cal-
vario.

Prices vary at Old Venice. MaGinnis
said you can come in and get a great
lasagna for $12, or a full lamb meal for
$32.

“It’s a nice range,” he said.
The restaurant also hosts lots of  spe-

cial events: anniversaries, weddings, and
birthdays.

“Someone called in just the other day
and wants to propose to his girlfriend,”
said MaGinnis adding, “When you come
in here it’s a real sense of  family.”

The restaurant also recently updated
its specialty cocktail menu. Now in addi-
tion to the traditional Godfather and
Godmother classic Italian cocktails,
guests can order bourbon whiskey-
inspired drinks, which they can sip while
munching on appetizers like steamed
mussels or a cheese board.

And don’t forget desserts, which, like
everything else on the menu, are special
whether you order a tiramasu, a gelato,
a cheesecake, or crème brulet.

There are about 50 employees at Old
Venice. Many have been there a decade
or more.

The kitchen at Old Venice is open
Wednesdays through Thursdays, 11 a.m.
to 9 p.m.; 11 a.m. to 10 p.m. on Fridays
and Saturdays and 4 to 9 p.m. Sundays.

Delicious Italian dishes and service keeps
customers coming back to Old Venice

San Diego’s microbrew industry feature
on KPBS showcases Stone, Ballast Point

A new series documenting San
Diego’s microbrew industry on KPBS
titled “Kings of  the Craft” will intro-
duce audiences to the unique people
and businesses of  the San Diego craft
beer scene. The six-part series was
selected as part of  the Thursday night
KPBS Explore Project, designed to grow
the station’s line-up of  local program
favorites.

Produced by four graduates from
San Diego State University’s School of
Theatre, Television and Film, the show
gives viewers an inside look at some of
San Diego’s thriving breweries and the
people behind them. With more than
100 local craft beer establishments in
San Diego County, the show reveals
how ordinary people are revolutioniz-
ing the beer industry and culture. 

Among the breweries featured are
Stone Brewing Co., Ballast Point and
Coronado Brewery; but some of  the
smaller breweries in San Diego are also
featured. The show's pilot, titled “Of
Beaches & Beer,” which aired in 2014,
won two Emmy Awards in the student
programming category. The series
builds on the pilot’s success showcasing
the “brew” kings' passion for their craft.

The KPBS Explore project, now in its
fourth year, identifies new content to
expand the station’s local program-
ming through a submission process.
Programs are rated on a number of  cri-
teria, including how San Diego’s sense
of  place is reflected. In addition, pro-
grams selected for production air as
part of  the KPBS Explore line-up on
Thursday nights. Current Explore pro-

grams include: Savor San Diego, A
Growing Passion, Crossing South, San
Diego’s Historic Places, Live at the Belly
Up, Animal R&R and SnapShot.

“Kings of  the Craft” episodes:
Episode 101: Welcome to Crafty San

Diego - San Diego has over one hun-
dred establishments in the county ded-
icating themselves to craft beer. This is
the story of  the people who are leading
this movement.

Episode 102: Beer Brothers – The
thriving craft beer industry in San
Diego continues to grow because of
their unique attitude. The camaraderie
and passion among brewers for creat-
ing the best beer is one of  their biggest
assets. This is the story of  brewers who
fear not an over-crowded county but a
poor quality brew.

Episodes include a take on women's
places in the local industry and a look
at the brewers' predictions on the trade.

The Stone Brewing World Bistro and Gar-
dens restaurant at Liberty Station.                      

PHOTO BY THOMAS MELVILLE  
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OLD VENICE RESTAURANT 
Where: 2910 Canon St. 

Hours: 11 a.m. to 9 p.m. Wednesdays
through Thursdays, 11 a.m. to 10 p.m. 
on Fridays and Saturdays, and 4 to 9 p.m.
Sundays.

Info: (619) 222-5888 or
www.oldvenicerestaurant.com.

Old Venice chef George Calvario says the
food keeps customers coming back.                                                                                                                                

PHOTO BY DAVE SCHWAB  

Two-thirds (66 percent) of Americans still
don't know what a 529 plan is, according to the
annual 529 Plan Awareness Survey from finan-
cial services firm Edward Jones. In its fourth
year monitoring college savings awareness, the
survey found that only 34 percent of Americans
could correctly identify a 529 plan as a college
savings tool from among four potential
options, up slightly from 30 percent in 2014 but
down compared to the inaugural 2012 survey
(37 percent). These college savings plans were
first offered to Americans in 1996.

"Despite headlines focused on the increasing-
ly high costs of college, we still see a significant
number of Americans who aren't aware of one
of the most important long-term savings vehi-
cles that can help minimize the impact that
the cost of education has on families," said
John McKean, an Edward Jones Financial Advi-
sor in Point Loma.

"Demographically, people are living longer and
having children later in life, narrowing the time
between a child's college bills and his or her
parents' retirement age. This, coupled with the
fact that the cost of college is increasing at a
much higher rate than inflation, means that
many are grappling with how to stay on track
to meet savings goals."

Awareness varied by several factors including
household income, size and number of chil-
dren. Respondents with a household income of
$100,000 or more were significantly more like-
ly to correctly identify 529 plans (58 percent),
than those with less than $35,000 (only 25 per-

cent). Similarly, awareness also increased
depending on household size and number of
children. Americans with a household of three
or more people reflected more awareness (40
percent) than those with a household of two
people (30 percent). Surprisingly, respondents
with children ages 13-17 years were actually
less likely to correctly identify the college sav-
ings plan than those with children under the
age of 13 (35 percent versus 41 percent, respec-
tively).

The High Cost of College
The survey also asked respondents to indicate
whether or not they believe they can afford the
full cost of a college for themselves or a fami-
ly member. While male respondents were twice
as likely to indicate "yes" than their female
counterparts (21 percent compared to 11 per-
cent of women), overwhelmingly, Americans
say they simply can't afford the cost (83 per-
cent). Interestingly, even higher income levels
did little to help, with just 37 percent of the
highest earning respondents (those making
$100,000 a year or more in household income)
saying they could afford the cost.

"While the cost continues to be a major con-
cern, Americans still recognize the value of a
college education, so finding ways to manage
those costs becomes paramount in the
process," said McKean. "We need to remind
them of the wide array of strategies that exist
and help them put their goals into action
through designing a plan that utilizes the
appropriate tools in support of their savings
goals.

Two-Thirds of Americans Still Do Not Know
What a 529 Plan is, according to Edward Jones

Study 83% of Americans Say They Cannot
Afford the Cost of College



Who Has The Best Photo of 
the Peninsula Area?

Entries may be dropped off at: 
The Beacon Offices 1621 Grand Ave. 

2nd Floor., Pacific Beach (Above Wendy’s Restaurant) 
or Mailed to: The Beacon ATTN: Photo Contest,1621 

Grand Ave., Ste C San Diego, CA 92109

Enter your best photo portraying the Peninsula area taken in
the past year. Photos will be displayed at the Beacon booth

during the June Ocean Beach Street Fair. The public will vote
for their favorite pictures. Prizes will be awarded for the top
3 photos & winning photos will be published in the Beacon.

HURRY! ENTER TODAY!
Deadline for entries is Tues. June 23, 2015

Photos taken over the past year 
(June ‘14–June ‘15) may be entered!

A n n o u n c i n g  t h e 2 2 n d A n n u a l P e n i n s u l a
B e a c o n  A M AT E U R P h o t o  C o n t e s t

NEWS6 THURSDAY · MAY 28, 2015
THE PENINSULA BEACON

OPINION

Climate change, the status of  medical
marijuana dispensaries, an opening on
the board and homelessness were vetted
at the May meeting of  the Midway Com-
munity Planning Group.

Environmental advocate Brian Elliott,
an organizer for the nonprofit Climate
Action Campaign, filled planners in on
goals the city has for becoming more
energy sustainable by discouraging solo-
vehicle travel and encouraging mass tran-
sit, cycling and other travel alternatives.

Elliott gave a slideshow presentation
detailing a draft climate action plan
being considered by the city. The ulti-
mate goal of  that plan is to convert to
100 percent renewable energy by 2035.

The campaigner said the city has a
long way to go to meet that target.

“The majority, 87 percent, of  current
energy consumption comes from coal
and natural gas that are causing green-
house emissions,” Elliott said, adding the
idea is to gradually switch over to clean-
energy alternatives.

“In San Diego, solar is obviously a big
one (option),” Elliott said, adding trans-
portation, at 54 percent of  total energy
use, is the activity that relies the most
on nonrenewable fossil fuels.

Elliott said the first step in converting
from nonrenewable to renewable energy
sources is to get more than half  of  the
population out of  their cars and into a
“multi-modal experience,” such as com-
bining cycling and mass transit.

“Where does the money come from
to make the transition and meet the

goals so this plan has some real life to
it?” asked board member Cathy Kenton.

“The goals increase over time as peo-
ple adapt,” answered Elliott, adding the
cost of  making the energy conversion
will likely be accomplished via numerous
funding options.

Elliott added one benefit of  passing a
Climate Action Plan is that it will serve as
a “policy document giving planning
groups such as yours the opportunity to
have input through the process.”

Group chair Melanie Nickel pointed
out mass transit is inconvenient in San
Diego and that that will likely be an
impediment in implementing any Cli-
mate Action Plan.

� San Diego Police Department liai-
son David Surwilo said the department is
continuing to have a dialogue with com-
munity members on resolving homeless-
ness issues. He said homelessness is a
complex and vexing problem, partly
because police and social service workers
can offer help and alternatives to street
people but that their participation is
entirely voluntary.

� Nickel gave an update on the sta-
tus of  17 applications evaluated by the
group from medical marijuana dispen-
saries seeking to open legally in the Mid-
way area. She said only two proposed
dispensaries, at 3452 Hancock St. and
3225 Bean St., have thus far been
approved by the city. Both those propos-
als have been appealed to the city plan-
ning commission by opponents.

Calling all community servants.
There’s an urgent need to “rekindle”

an effort begun more than a year ago to
reconstitute and revitalize a Business
Improvement District (BID) for the Mid-
way area.

The area could use a new BID, which
is a defined area within which business-
es pay an additional tax (or levy) in order
to fund projects within the district's
boundaries. The BID is often funded pri-
marily through the levy but can also
draw on other public and private fund-
ing streams.

To survive, any new Midway BID
must have broad merchant participa-
tion and representation. There are
unquestionably numerous problems —
homelessness and blight, redevelopment
of  the former Sports Arena come imme-
diately to mind — which are crying out
to be addressed.

And, it is a watershed time in the area
as the Midway Community Planning
Group (MCPG), with the aid of  the city,
is updating its community plan, Mid-
way’s blueprint for future development.
Through the plan update process, the
community will essentially be redefin-
ing what it is and, more important, what
it really wants to be.

Victor Ravago, a hotelier who until
recently was on the MCPG Board, had
begun a drive to reactivate the BID.
Unfortunately, he has been transferred

out of  the immediate area and will like-
ly no longer be able to continue to spear-
head the Midway BID-creation effort.

Therefore, someone needs to step for-
ward and take Ravago’s place.

Referring to the desirability of  creat-
ing a new BID, and what it would mean,
Melanie Nickel, MCPG chair, said:
“About 10 years ago or so, the Midway
business community agreed to start up
a Business Improvement District. While
it was in operation it did great things for
the Midway area. It produced advertis-
ing to bring customers into the Midway
retail areas. It planted street trees, did
regular clean-up projects, and partnered
with homeless organizations to make
them and their clients into positive con-
tributors to the community.”

“A new BID could do all that and
more,” continued Nickel. “We need
some people to step forward to help cre-
ate a new BID. 

“They don't have to do it alone; the
city has a whole department just for

helping establish and maintain BIDs.”
Noting that the former Midway BID

website is “inactive and the e-mail
attached to it is dead,” Nickel said she is
willing to “try to work with volunteers to
get a new BID group started.” 

One thing’s for certain: BIDs have
proven track records nationwide,
demonstrating that they can:

• Unify businesses to work toward a
common goal, which often economical-
ly revitalizes business districts.

• Mitigate retail sales leakage by allow-
ing the area to compete more effectively
for regional market share through the
generation of  greater local marketing
resources and strengths.

• Support area businesses through
commercial recruitment, retention and
promotion as well as through the spon-
sorship of  “shop at home” and image-
building campaigns.

• Create a strong unified voice to rep-
resent business interests to local govern-
ment agencies.

• Fund other projects such as clean-up
programs, decorations, parks and spe-
cial events.

• Assist in leveraging public and pri-
vate resources for program activities and
development projects and other com-
mercial revitalization efforts.

Anyone interested in doing a real
community service in helping to shep-
herd through a new Midway BID should
contact Melanie Nickel at
melanien@stanfordalumni.org.

Midway area in need of  a revitalized BID 
Midway group briefed on
city's climate action plan

BY DAVE SCHWAB AND MELANIE NICKELBY DAVE SCHWAB | THE BEACON ‘We need some people
to step forward to help
create a new BID.’ 

MELANIE NICKEL  
MIDWAY COMMUNITY 
PLANNING GROUP CHAIR

died. The mother was uninjured.
City senior traffic engineers Phil Rust

and Kharman Tawfiq gave a presenta-
tion with a diagram to Peninsula plan-
ners indicating changes the city intends
to make to the intersection.

“Our short-term proposal is to signal-
ize the right-turn crosswalk,” said Rust.

“We will also be restriping the inter-
section to channelize traffic better in the
northbound direction on Catalina,
reducing the width of  the lane down to
12 feet, installing a continental cross-
walk,” said Tawfiq.

Continental-, ladder- or zebra-striped
treatments make crosswalks more visible
to drivers when people are crossing the
street and have proven more effective at
getting drivers to yield the right-of-way.

“A pedestrian, push-button-activated
traffic signal at the crosswalk will also be
relocated to the other side of  the street,”
said Tawfiq.

In addition, northbound Catalina will
be reduced to one lane. The right lane on
northbound Catalina Boulevard will
become a right-turn-only lane to Canon
Street instead of  accommodating
through and turning traffic, as it does
today. Additional signage will be
installed along Catalina Boulevard to
alert drivers that the right lane will even-
tually become a right-turn-only lane.

Once the necessary permitting
approvals are obtained, the city engi-
neers said it would take approximately
two months to make short-term changes
to the intersection, which will also
include putting in new signage.

Board planner Nicole Burgess noted
allowance needs to be made by the city
for marking bike lanes crossing that

intersection. Planner Jay Shumacher
added the city needs to consider delivery
trucks going to a Fresh & Easy near the
intersection when determining how to
make the problem intersection safer.

Audience members pointed out the
area is especially dangerous because it
has become a de facto drag strip for cars.
One neighbor noted that a flashing
speed sign installed by the city hasn’t
worked in discouraging speeding there.

“We want to take input from all of
you; that’s why we’re here,” said Rust.
“We can come back later with long-term
ideas (for improving the intersection).”

The engineers promised to return
later to the advisory group to update it
before changes at the intersection are
made.

The group will next meet from 6:30 to
9 p.m. Thursday, June 18 at the Point
Loma/Hervey Library, 3701 Voltaire St.,
in the Community Room.

CROSSWALK
CONTINUED FROM Page 1

new Apple Tree at the former Bank of
America building at 4976 Newport
Ave., just a few blocks from the previous
location.

“We’ve missed the community; we’ve
missed doing business here. We’re very
excited to come back with a beautiful
state-of-the-art building to serve the
community,” he said.

It won’t happen as soon as he’d like –
he originally envisioned a July 4 opening
– but Hirmez said he’s making enough
progress on obtaining the necessary per-
mits to open “sometime this year.”

Hirmez said he bought the building
in 2001, when he began to have “issues”
with his then-landlord, Elliot Megdal, a
Los Angeles-based Realtor. The building,
most recently the home of  Rock Paper

Scissors, has been vacant for several
years.

The small size of  the building will
require some adjustments. There won’t
be room for detergents, beauty products
and other items typically found at a gro-
cery store, Hirmez said. Furthermore,
“There’s no reason for it” with the proxim-
ity of  two drug stores – CVS and Rite-Aid.

But shoppers who expect and prefer
natural foods will not be disappointed,
Hirmez said. At least 40 percent of  food-
stuffs will be organic. “We know the
community wants this,” he said.

As for alcohol, Hirmez said police have
approved the transfer of  his license from
the former location to sell beer, wine and
spirits – though final approval from the
state Alcoholic Beverage Control Depart-
ment is pending. To gain police support,
Hirmez said he agreed to several condi-
tions, including: no single cans of  beer,

no half-pints or miniature bottles of  spir-
its, no fortified wines and no sales after
midnight.

No protests were filed when Hirmez
applied for alcohol at the new location –
in stark contrast to the contentiousness
that erupted when CVS applied for a
liquor license at the old Apple Tree loca-
tion, Hirmez noted. He said it’s a tribute
to the solid reputation and goodwill he
earned at the previous location.

“Zero protests (to a liquor license
application) are absolutely unheard of
in a beach community. That’s a testa-
ment to the community and our neigh-
bors that they want their store back,”
he said.

“Our intention has never been to run
a liquor store. Our intention is to run a
grocery store,” he added.

MARKET
CONTINUED FROM Page 1

READ MORE ONLINE AT sdnews.com



ENVIRONMENT 7THURSDAY · MAY 28, 2015
THE PENINSULA BEACON

The Surfrider Foundation’s San
Diego County Chapter has launched
the Ocean Friendly Restaurants cam-
paign, which aims to reduce beach pol-
lution by working with the San Diego
County restaurant community to vol-
untarily reduce the use of  plastic food
service items, including Styrofoam con-
tainers, plastic bags and disposable
cups and utensils.

“Disposable plastic food-service items
made up nearly half  of  all garbage
picked up by Surfrider and Coastkeeper
in 2014 during organized beach
cleanup efforts,” said Jason Rubin, co-
chair of  Surfrider’s Rise Above Plastics
Committee. “This means that restau-
rants can have a tremendous impact
on our ocean and beaches by adopting
ocean-friendly practices.”

The inaugural restaurants in the
campaign are:
� Lazy Hummingbird Cafe, Raglan

Public House and Wonderland Ocean
Pub in Ocean Beach;
� Bareback Grill and Bayside Land-

ing in Pacific Beach;
� the Burger Lounge chain;
� Queenstown Public House in Lit-

tle Italy;
� Snooze A.M. Eatery in Del Mar

and Hillcrest.
“This is an important project that

will have wide-ranging benefits for our
beaches and bays,” said San Diego City
Council President Sherri Lightner.

Hoffman Leung, co-owner of  Won-
derland Ocean Pub, said, “Polystyrene
foam has been the go-to material for
take-out containers for decades, main-
ly for its low cost and effective heat
insulation. But it’s also created a prob-
lem for our environment, not to men-
tion our city as a whole.”

The campaign rewards restaurants
that agree to voluntary practices that
decrease beach and ocean pollution.
Restaurants that adopt ocean-friendly
requirements are eligible for significant
marketing and promotional support
from Surfrider.

“This is an inclusive campaign with
broad-based support that spans the
business community and the greater
restaurant industry,” said Mark West,
Surfrider’s San Diego County chair. 

For more information on the cam-
paign, go to surfriderSD.org.

San Diego Surfrider Chapter launches
Ocean Friendly Restaurants campaign

San Diego Surfrider chair discusses chapter's
role in maintaining beaches, bays and ocean

Earlier this month on the deck at Par-
adise Point Resort, just as the sun start-
ed to set over Mission Bay, Surfrider
Foundation San Diego County Chapter
chair Mark West looked over his right
shoulder to see the golden hour glow
growing.

“See that? That's what it's all about,”
he said, as he waved his arms toward
the bay. “That's why we're here.”

“Here” was at the Surfrider Founda-
tion San Diego County Chapter’s 15th
annual Art Gala, which raised $34,000
to help protect the region's coastline and
directly benefit the organization’s educa-
tion, outreach and advocacy directed at
protecting local beaches. The event,
which was held Friday, May 8, celebrat-
ed ocean advocacy while showcasing
local artists and raising funds.

“It was a thrill to see so many enthu-
siastic activists and supporters gathered
for the event,” said new San Diego Chap-
ter manager Mandy Sackett.

While the activists and supporters bid
on artwork, nibbled on orange chicken
and drank Stone IPA, West was work-
ing the room making and re-establishing
connections for the nonprofit. 

Right before sunset, The Peninsula
Beacon caught up with him to discuss
Surfrider and the role it plays in main-
taining the area's coastal areas.

PB: How would you describe the Surfrid-
er Foundation?

Mark West: I would say that the
Surfrider Foundation is all about making
sure that each person can go to the
beach, enjoy their day at the beach,
spend their time in the ocean, spend
their time in the waves, and have a great
experience. 

This is a California treasure that so
many people take for granted, but we
don’t. We work to protect our oceans,
waves, and beaches so everyone can use
them.

PB: Why is the Surfrider Foundation
important?

MW: Our mission is to protect the
ocean, waves, and beaches through a
powerful activist network. What we do is
we actually take all people who are pas-
sionate about our ocean, our beaches,
our bays, and get together and really
work toward cleaning them up, prevent-

ing pollution from getting into them. 
We even do stuff  like ocean-friendly

gardens where we’re thinking about the
drought and how we can plant ocean-
friendly gardens out there that are real-
ly California specific; they require no
water, and they actually have less run-
off  as well.

PB: What does Surfrider do for the bays?
MW: This bay (Mission Bay) has

beaches all around it. We actually hold
clean-ups right here in Mission Bay that
are cleaning the beaches of  litter before
it gets into the bay.

This is a large ecosystem that flows
into our ocean, and if  we can clean it
here, then it cleans it out in our ocean,
and we’ve worked really hard to make
sure that we are removing pollution
from this area.

PB: Do some people think Surfrider is
just about surfers?

MW: It’s funny, I don’t think people
know that this is more than just surfers.
I was a 24-year U.S. naval officer before
I became the chair of  Surfrider. 

We have all different kinds of  people
who are working for this because we are
all very passionate about our ocean,
waves, and beaches. 

It’s a group effort. I’ve got moms. I’ve
got hipsters. I’ve got people who are all
really into this group, and it’s all about
people.

PB: How many members in the San
Diego chapter?

MW: We have about 5,000 active
members, but in our email distribution
list we have about 10,000 activists who
are applying or involved in some form
or another.

Not everyone is cleaning the beaches.
We have some doing web development.
We have some people designing T-shirts.
Everybody who has something that
they’re passionate about, oceans, waves,
and beaches, can come out and play a
particular role in it. You don’t have to
clean the beaches. Do other things. It’s
all for the same good.

PB: What is the annual art gala?
MW: The 15th annual art gala at Par-

adise Point in Mission Bay was a fantas-
tic event. 

This event is our largest fundraiser
that we have each year, so it’s really our

biggest event that we hold, and we get all
the people from all over San Diego to
come out and talk about Surfrider.

PB: The funds you raise go where?
MW: Right back into the protection of

oceans, waves, and beaches. Every
penny that we have goes right back into
it. We do have a staff  of  two people,
which for this group is nothing, but we
have to make sure that we pay for the T-
shirts, that we get the beach clean-up
supplies.

We have all these different things. This
event really drives our entire year bud-
get. So that’s why it’s so important for
people to come and help us out.

PB: Surfrider holds clean-ups and also
has a specific program about getting the
“butt” out?

MW: We do beach clean-ups. San
Diego is one of  the largest chapters in
Surfrider. We have 70 miles of  beaches,
which stretch from the border all the
way up to San Clemente. Believe it or
not, that’s part of  our group. 

We take care of  those 70 miles with
programs such as “rise above plastics,”
which is trying to reduce plastic that gets
washed onto your beaches and carried
to our beaches; and we have our “hold
onto our butts” program. 

Cigarette butt pollution is the largest
polluter of  our beaches in our entire
world. We get rid of  those, we recycle
them and turn them into money.

PB: How do you turn it (cigarette butts)
into money?

MW: There’s actually a company, out
of  Maryland, that is recycling the butts,
and they either take them and turn
them into furniture or certain things,
and then they actually pay per pound.
It’s not a ton of  money, but they’re actu-
ally turning it into profits we can market
back to our mission.

PB: What are some of  the organizations
Surfrider partners with?

MW: We partner with a lot of  local
organizations including Wild Out Coast,
which is down in the Imperial Beach
area. 

We work with them on our No Border
Sewage campaign, which is eliminating
transborder pollution that is flowing
from Mexico into our Imperial Beach
area. 

Surfrider Foundation San Diego County Chapter chair Mark West points to the bay and says, ‘That’s why we’re here.’
PHOTO BY THOMAS MELVILLE 
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Three Ocean Beach eateries make the friendly list
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Free Event Every Saturday in July
and August in Old Town

Old Town San Diego State Historic
Park is celebrating travel and trans-
portation in the era of real horsepower
during “Stagecoach Days,” kicking off
on July 11. Come join in the old-fash-
ioned fun from the mid-1800s from
noon to 4 p.m. on seven Saturdays in
July and August. 

Sponsored by Fiesta de Reyes and
Boosters of Old Town, the free event fea-
tures a different theme each Saturday
such as Days of the Vaqueros, Women of
the West, Soldiers and Citizens, Twain-
Fest and Taste of the Past. 

Attendees will enjoy afternoons
filled with activities that reflect life in
early San Diego and celebrate the West

on the move. Through living history
activities and demonstrations, stories
and songs, visitors will gain an appreci-
ation for early modes of transportation
and daily life. All activities are geared
toward children and adults of all ages. 

“This year’s Stagecoach Days will be
the best in our park’s history,” stated
Event Coordinator Gregg Giacopuzzi.
“We have added many more family-
friendly activities to the event this year
so visitors will get a true taste of what
Old Town was like in the 1800s.” 

The Stagecoach Days schedule is as
follows.

July 11 -“Taste of the Past” -What
we eat, how we acquire it, who prepares
it, how it is prepared are part of our cul-
tural make up. This day will explore

what was part of the dining experiences
for people in early San Diego. While you
learn about the foods of the past you
will be able to sample modern tastes
that evoke that time provided by the
food purveyors in the park.  There is a
small fee to partake in the food tastings
throughout the park this day.

July 18 - “Women of the West” -
Women played an important part in the
development of the West. Some of their
daily activities will be demonstrated on
this Saturday.  One of the highlights of
the day will be a quilt walk that features
quilts celebrating the 150th anniversary
of California State Parks. 

July 25 - “Days of the Vaquero” -
Vaqueros were the first cowboys in Cal-
ifornia. Highly skilled horsemen and

cattle herders, they were an integral part
of the early cattle trade in California.
The day will celebrate their natural
horsemanship techniques and other
aspects of Californio culture.

Old Town San Diego State Historic
Park, with the support of Boosters of Old
Town and Fiesta de Reyes, is proud to
offer these free activities for adults and
children of all ages. The park is located
on San Diego Avenue and Twiggs Street
in San Diego, and is conveniently locat-
ed next to the Old Town Transit Center,
with Coaster, Trolley, and MTS bus serv-
ice. Free parking is available at the Cal-
Trans headquarters, just two blocks from
the park at 4050 Taylor St.

For more information, go to
www.parks.ca.gov/oldtownsandiego 

ENJOY THE BEAUTY OF OLD TOWN
Stagecoach Days: Celebrating the Wild West in San Diego

(619) 223-8197
3663 VOLTAIRE STREET • SAN DIEGO

FULL BAR • WINE CELLAR • HAPPY HOUR 4-6 P.M. DAILY

W E  D E L I V E R  
to Ocean Beach & Pt. Loma

OPEN FOR LUNCH
11am - 2pm Mon. - Fri.

Featuring our
full menu

Summer will be ARTrageous at Liberty Station; Comic Art Gallery opens in June

NTC Arts & Culture District’s evolu-
tion continues and is being showcased in
the district’s ARTrageous summer pro-
gram.

The fast-growing arts and culture dis-
trict in Liberty Station is adding to its
dozens of  ongoing exhibits, classes,
workshops and free activities by open-
ing up a new museum, IDW Publish-
ing’s Comic Art Gallery, on June 5. The
new museum’s first exhibit will be the
work of  Kevin Eastman, co-creator of
the Teenage Mutant Ninja Turtles fran-
chise.

It’s just one of  many new develop-
ments — with more to come soon — in
the NTC Arts & Culture District, which
still has room to grow.

“Eastman will be having a studio right
next to the (art) gallery,” said NTC Foun-
dation executive director Alan Ziter, who
added that the addition of  IDW Publish-
ing and its comic gallery is likely to serve
as a catalyst spurring growth and build-
ing the cultural district’s reputation
while attracting even more artists.

“IDW Publishing wanted to be
around other creative people, and this
(NTC) was the place they chose,” point-
ed out Ziter, who invited other artists to
join in.

“The good news is we have nine more
buildings to renovate, further imple-
menting the community’s vision here,”
Ziter said, adding NTC’s Art & Culture
District has become one of  the most
active of  the city of  San Diego’s man-
dated arts and cultural districts.

NTC Art & Culture District’s summer
of  fun will include, but is not limited to,
the following exhibits and activities:

• Now through July 5, “Becoming All
American: Diversity, Inclusion and
Breaking Barriers in Major League Base-
ball,” New Americans Museum, Build-
ing 202; 

• June 26, Women’s Museum of  Cali-
fornia’s Wine, Cheese and Chocolate Fes-
tival, NTC North Promenade; 

• July 1, Farm Creative Market & Arts
School opening in Building 176; 

• July 18-19, Natsu Matsuri Cultural
Festival – Japanese Cultural Festival in
Ingram Plaza; 

• Aug. 7, the 50th anniversary of  the
San Diego Watercolor Society; and 

• Aug. 15-16, ArtWalk San Diego,
where attendees can purchase work
from more than 175 fine artists along
with live music, interactive art for adults
and kids plus delicious street food.

On May 20, City Councilmember
Lorie Zapf  joined the City of  San Diego
Commission for Arts and Culture (Com-
mission), the San Diego Regional Arts
and Culture Coalition and the San Diego
Tourism Authority in releasing the

results of  the 2014 Economic and Com-
munity Impact of  Nonprofit Arts and
Culture Organizations in San Diego (see
box at right).

The Economic and Community
Impact report concluded that “world-
class arts and cultural programs are a
vital component of  a great city, not only
because they enrich the lives of  resi-
dents, but because they also support
thousands of  good-paying jobs and
attract millions of  dollars for the local
economy.”

Ziter noted the timing of  that report,
and how it was handled, couldn’t have
come at a more appropriate time, hap-
pening just before the cultural district’s
summer kick-off  of  ARTrageous.

“It was good that they held the media
event here (Liberty Station) because it
really helped shine the spotlight on how
the arts can help with job creation,
neighborhood redevelopment, commu-
nity engagement, civic pride and educa-

On Wednesday, May 20, at NTC in Lib-
erty Station, Councilmember Lorie Zapf
joined the City of San Diego Commission
for Arts and Culture (Commission), the
San Diego Regional Arts and Culture
Coalition, and the San Diego Tourism
Authority to release the results of the
2014 Economic and Community Impact
of Nonprofit Arts and Culture Organiza-
tions in San Diego, which highlights the
value of arts and culture as tool for inspir-
ing future leaders and innovation. 

“World-class arts and cultural pro-
grams are a vital component of a great
city, not only because they enrich the lives
of our residents but because they also
support thousands of good-paying jobs
and attract millions of dollars for our econ-
omy,” said Zapf. “The revenue we generate
from our investment in cultural tourism
helps fund our neighborhood services –

BY DAVE SCHWAB | THE BEACON

Guests have fun at the School of Creative and Performing Arts student exhibition at a recent Friday Night Liberty.
PHOTO CONTRIBUTED

Arts and culture infused
economy with $191M in
spending, report says

SEE ARTS, Page 12

SEE SUMMER, Page 12
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TheHotSpotStudio.com
(619) 223-1339

Fun for kids and adults!
Drop-ins or Reservations
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Liberty Station Barracks 14
2770 Historic Decatur Rd.

San Diego, CA 92106

"Make" some Memories! 
•  Plan a party

•  Great gift idea
•  Wine & Cheese Nights

Enjoy a Historic 
San Diego Golf Course

Dating back to the early 1900s, The
Loma Club was originally part of the his-
toric San Diego Country Club, which
merged with A.G. Spalding’s Point Loma
Golf Club in 1914 to create a San Diego
landmark that has been in existence for
over a century.

Located in the Naval Training Center
(now Liberty Station), the course was uti-
lized by the Navy during the 1920s for
physical fitness and recruit training. While
serving in the Navy, the legendary Sam
Snead acted as the head Golf Professional.

Formerly known as Sail Ho Golf Course,
the club attracted talent such as Craig
Stadler and Phil Mickelson in Junior Golf
Tournaments throughout the years.

The Loma Club presently features state
of the art fairways, greens and practice facil-
ities designed by renowned San Diego
architect, Cary Bickler. In 2014, Good Time
Design remodeled the bar and grill located
in the clubhouse, and added a 3000 square
foot deck and an outdoor bar. The Loma
Club combines a gorgeous and fun course
with an amazing indoor/outdoor space,
perfect for events and tournaments.

The Loma Club
2960 Truxtun Road
San Diego, CA 92106
(619) 222-4653 (GOLF)
info@thelomaclub.com

NTC at Liberty Station is San Diego’s new Arts & Cultural District located at the former Naval Training Center in

the new Liberty Station neighborhood, near Downtown on San Diego Bay.   With 28 acres and 15 of  its 27 build-

ings complete, NTC is home to nearly 50 museums and galleries, artist studios, dance companies, educational

groups, multidisciplinary arts, creative retail and other organizations that showcase San Diego’s creative com-

munity and provide innovative experiences for the public. The campus also features venues for indoor or outdoor

events, festivals, seminars, retreats and meetings. For information and a schedule of  classes and events, go to

www.NTCLibertyStation.com or call 619 573-9260.

To be part of this section or 

any other advertising

Please Call Us Today!

San Diego Community Newspaper Group
phone 858.270.3103      fax 858.713.0095

www.sdnews.com

Heather Long   (858) 232-5638
Heather@sdnews.com

Mike Long   (858) 270-3103 x112
MikeL@sdnews.com

The Peninsula Beacon 

Ad Campaigns br ing 

Waves of Clients!

Richard P. McLaughlin, DDS | Paul K. Upatham, DDS, MS
2445 Truxtun Rd. Ste 104 | San Diego, CA 92106
(619) 225-1611 | www.libertystationortho.com 

Serving San Diego Since 1989
Come visit our new location!

Kids & Adults..."Make"
your memories with us!

Plan your next party or outing at The
Hot Spot... No studio fees... Same day or
next day turnaround! Come in, relax to
great music in our spacious studio and
enjoy creating unique, one-of-a-kind, per-
sonalized gifts and keepsakes that you will
cherish forever.  We are a drop-in studio
where you can paint your own pottery and
create chunky candles... Fun for kids AND
adults!

Pottery items are ready the next day if
turned in by 5pm...candles ready the same
visit.  Great Activity for Groups of Any
Kind, Sorority Groups, Corporate

Events/Team Building/Office Parties
Fun Date! (yes, you can bring cham-

pagne, wine or beer anytime), Birthday &
Bridal Parties, Scout Troops Field Trips,
Teacher & Coach Gifts, All Ages ~ No
Experience Necessary  , Drop-in or
Reserve, Take candles home the same day,
they only take about 20 min.!, Pottery is
ready the next day...OR, Use our non-fired
glitter paints and take pottery the same
day (great for birthday parties!), No studio
fees, Prices range from $15 - $60 average
is $20, Spacious, bright studio  Great
Music,  a great spot to get off the couch
and create something.  Open 7 days a
week. We sell gift certificates

2960 TRUXTUN ROAD | SAN DIEGO, CA 92106 | �619� 222�4653 | WWW.THELOMACLUB.COM

Visit the newly remodeled Loma Club with a new 3,000 square foot deck,
revamped menu and gorgeous fairways, The Loma Club is a great place for

lunch, happy hour and a quick game of golf!
Book Your Private Events

BUY ONE GET ONE 50% OFF ENTREE
(Valid Monday - Thursday, 2nd entree must be of equal or lesser value.)

Family Orthodontics
At Liberty Station Orthodontics, we

believe in providing excellent orthodon-
tic treatment in a professional and car-
ing atmosphere. Our board-certified
orthodontists, Dr. Richard P. McLaugh-
lin and Dr. Paul K. Upatham are dedi-
cated to providing the best orthodontic
care for children, adolescents, and
adults. Our office has been serving San
Diego County since 1981. We provide
the highest quality orthodontic treat-
ment in an environment that is warm,

caring, and state of the art. We will work
with you and your dentist to obtain the
most beautiful and healthy smile possi-
ble. Our orthodontists use advanced
digital technology and techniques to
provide the most effective means of cor-
recting each individual orthodontic
problem, including metal and clear
braces, oral surgery, and Invisalign®
clear aligners. We value your trust and
confidence, and will work hard to
exceed your expectations. We welcome
you and your family to our practice and
invite you to get to know all of us. Con-

tact our San Diego office today to
schedule a complimentary initial con-
sultation! We look forward to making
you smile!

Liberty Station Orthodontics
2445 Truxtun Rd. Ste 104
San Diego, CA 92106
(619) 225-1611
www.libertystationortho.com 
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HAPPY HOUR - EVERYDAY 4-7PM
WELL DRINKS: $3.00 ALL PITCHERS $1.50 OFF
MARGARITAS $4.00 Check out our other Daily Specials!

7 TVS •  5 PLASMA TVS
3 POOL TABLES •  FOOSBALL •  SHUFFLEBOARD

4906 Voltaire St. (corner of Voltaire & Cable) Ocean Beach

Voted a favorite
for Bar & 

Bartender (Juli)

Pool Tournament Every Monday at 7pm
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BEST RESTAURANTS

A Local Favorite!

Watch Your Favorite Sports Here!

Live Bands
Every Friday Night

Watch your 
favorite sports here!

4822 Newport Avenue (619) 222-0559
www.NewportAveOptometry.com

Dr. Eli Ben-Moshe & Associates

Most Insurances Accepted • Glasses in 1 hour • Large frame selection  
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CONTACT LENS PACKAGE
• Complete Eye Exams 

• All follow up visits
• Six month supply of disposable

• Contact Lens Care Kit

$156

COMPLETE
OCULAR HEALTH 

EVALUATION
including exam 

for glasses

$58

COMPLETE
OCULAR HEALTH 

EVALUATION
Including exam for 
glasses & contacts

$88

NEWPORT AVENUE
OPTOMETRY

Serving the community for over 50 years

NewPort Pizza & Ale House
WWW.OBPIZZASHOP.COM

5050 NEWPORT AVE •  OCEAN BEACH •  619.224.4540

READERS
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VOTED #1 BEER SELECTION 
A Consistent Award Winner for Pizza

100 
BOTTLED

BEERS

PIZZA BY THE SLICE • FREE DELIVERY TO OB

24 CRAFT
BEERS 
ON TAP

Wednesday June 3rd
DUVEL TRIPLE HOP EXPERIENCE

SAN DIEGO VISITORS SPENT OVER
6 BILLION DOLLARS LAST YEAR.

Did your business get its fair share?

To reach this growing market,
advertise your business in 
our Annual Visitors Guides.

For more information call:
(858) 270-3103 x117
HURRY! DEADLINE JUNE 13TH!

Cocktails 
Plenty of Parking

Candlelight Dining
Garden Patio

1852 Bacon Street (at Niagara)   Ocean Beach   619-224-3369

Preparing the Finest Mexican Dishes for Over 55 Years
NATI’S MEXICAN RESTAURANT

Don’t forget
THE GRADS!

Celebrate at Nati’s
for Lunch or Dinner

Gift Certificates Available
BEST OVERALL
RESTAURANT
2009 •  2010 •  2011
2012 •  2013 •  2014

@natismexfood

Garden Design & 
Maintenance
Free one hour Consultation 

with John Noble

$100 value
(good through June 24, 2015)

Office /Retail Hours
Mon-Fri 10 am-2pm

Sat 10am-5pm
Closed Sun

3685 Voltaire Street San Diego
619 223-5229 •  coastalsage.com

$100 value
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(This is the first in a series of  articles on
energy sustainability and what homeown-
ers can do in response to the continuing
drought.)

With rainfall levels diminishing and
water rates increasing, San Diegans are
searching for ways to save water, energy
and money during the ongoing drought,
which is leading more than a few resi-
dents to consider turning in their water-
guzzling, high-maintenance grass lawns
for synthetic turf.

There are pros and cons to either
keeping natural lawns or using a syn-
thetic surface. The artificial turf  may
have major upfront capital costs but in
the long run can end up saving money
in time and maintenance.

The fact is, natural grass is one of  the
most water-intensive plants a landscape
can have. High-water demand and fre-
quent maintenance make it a time-con-
suming and expensive yard option.

At a minimum, grass lawns need to be
cut during the summer months. Howev-
er, a lush lawn typically requires period-
ic fertilization as well as irrigation during
dry weather. Insecticide may also be
required if  grubs, fleas or other insect
pests are present.

Artificial lawns are much easier to
care for than real grass, requiring no
cutting, fertilizing or irrigation. They
also do not attract insects. Synthetic
grass that gets dirty can simply be hosed
off. Artificial grass may also make the
inside of  your home a bit easier to care
for, with no dirt or mud tracked in.

Pacific Beach resident Victor Grigori-
an made the switch from natural grass
to artificial turf  and is glad he did.

“I did my front yard in 2009, and then
a year later I put it in my backyard,” he
said, adding there were three main rea-
sons for making the change.

“I had retired, and I wanted to make
my life easier and not have to deal with
the responsibility of  maintaining a
yard,” Grigorian said. “I was also con-
scious about water concerns, and they
(turf  installers) were offering a rebate.”

Grigorian’s “very satisfied” with the
end result, adding, “What I lose in it not
looking like real grass, I made up for in
not having to mow it once a week and
fertilize it a couple times a year.”

Concerning the pluses and minuses
of  synthetic turf  versus natural grass,
Grigorian noted, “The only down side is
that the (artificial) grass can get hot (in
bright sun) at certain times of  the day. It
can make it difficult if  you’re gardening.
You also wouldn’t want small children
out there playing on it during those
times when they might get burned.”

Although artificial turf  may be easier
to care for than the real thing, artificial
turf  does not feel exactly the same as
real grass. Many homeowners also
struggle with the sound of  artificial turf,
which makes a soft rustling when
walked on. Also, while the feel of  artifi-
cial grass may not be quite the same as
the real thing, the look of  a high-end
synthetic can easily fool your friends and
neighbors.

Grigorian said he can live with his
synthetic grass not always looking like
the real item.

“I will challenge you to tell me it (syn-
thetic turf) doesn’t look like real grass at
certain times of  the day,” he said, “espe-
cially if  you’re driving by (from a dis-
tance).”

However on the negative side, artifi-
cial turf  installation costs significantly
more than traditional sod.

Installing synthetic turf  requires that
the old yard be dug up, a layer of  sand be
placed and leveled, a layer of  rubber pel-
lets be installed and the artificial turf  laid
on top of  it all. 

When comparing the prices, though,
it is important to remember that real
grass also requires ongoing mainte-
nance expenses for mowing, insect con-
trol and irrigation, while artificial turf
does not incur these ongoing mainte-
nance costs and lasts 15 to 20 years.

Statistics show that synthetic grass
for landscaping and recreation is grow-
ing 10 to 15 percent a year nationwide,
which means more and more home-
owners are using fakes for lawns, dog
runs, play areas, pool surrounds,
rooftops, putting greens and decorative
borders between patio pavers.

It’s several times more expensive to
install synthetic grass than to put in nat-
ural grass sod. Studies show it takes
about seven years for maintenance-free
artificial grass to recoup its initial cost.

The pluses of  artificial grass are that it
saves water, is easy to maintain and can
be environmentally friendly. On the
down side, artificial grass is not com-
pletely maintenance-free. It can’t absorb
and break down pet urine, it heats up in
direct sun, it can’t be recycled and it has
been banned by some homeowners
associations and municipalities.

As part of  its drought-response
efforts, the San Diego County Water
Authority has launched a pilot program
designed to help bring down the cost of
replacing water-intensive grass with
artificial turf.

Amid the drought, artificial turf concept holds water
BY DAVE SCHWAB | THE BEACON

Read the Peninsula Beacon 
on your iPhone® and iPad®!
Go to www.sdnews.com/pages/archives to access our 
digital archives.  Access any issue from the last few years!
The same great articles, beautiful photos and
layouts as the print version without the inky fingers!



HEALTH12 THURSDAY · MAY 28, 2015
THE PENINSULA BEACON

Bruges-Dementia 
Friendly?

I’ve just returned from Bruges, Belgium which
has the distinction of being the most ‘Dementia
Friendly’ city in Europe.

So what exactly is Dementia Friendly and
should San Diego do more?

On the surface, I must say Bruges did not seem
any different insofar as accessibility or friendly
for someone with Dementia and I think anyone
with Dementia would be challenged to negotiate
the market square!

However, a number of community organiza-
tions, shopkeepers and local government have
made a difference to those with Dementia trying
to lead normal lives.Some of these initiatives are:

- The police know who have Dementia through
a registry which helps them find wandering indi-
viduals

- Shopkeepers display a knotted red hanker-
chief meaning they offer compassionate assis-
tance

- A local choir(Foton) is made up entirely of
people with Dementia

Undoubtedly, there are other measures and I
can’t help thinking residents of San Diego could
benefit from similar initiatives.

The Joseph Rowntree Foundation recently pub-
lished an article outlining efforts in the city of
York, England and here’s what they have to say
about criteria for ‘Dementia Friendly’.

• Find their way around and feel safe in their
locality, community or city

• Access local facilities they are used to (such as
banks, shops, cafes, cinemas and post offices, as
well as health and social care services)

• Maintain social networks that make them
feel still part of their community.

Your thoughts? Let me know at
ssmith@comforcare.com

Dental Advice
Everyone has heard these time-honored pieces

of dental advice: Don’t eat too many sweets.
Be sure to brush and floss properly every day.
Get regular dental checkups.
But there are other pieces of advice with which

you may not be familiar. For example, did you
know that one of the most damaging things you
can do to your teeth may occur while you are
sleeping?  The following are five surprising things
that you may not realize can damage your teeth.

Bruxism  Bruxism, which is another name for
teeth grinding, can damage not only teeth, but the
jaw as well. Most often, bruxism occurs while
sleeping. Speak with your dentist about the pos-
sibility of a fitted mouth guard that can protect
your teeth during the night.

Dry mouth  Saliva is not just necessary to help
break down food, it is also one of your tooth’s
best friends. Saliva cleanses teeth to help prevent
tooth decay and other dental problems. While
everyone has dry mouth from time to time, cer-
tain medications can cause dry mouth. While the
condition itself is not damaging, it places teeth at
risk for developing cavities and other oral health
problems. Tell your dentist if you are experienc-

ing dry mouth and provide a list of medications
you are taking.

Chewing ice  This habit can hurt tooth enam-
el and leave your teeth vulnerable to decay or
other damage.

Citrus foods  A diet in fruits and vegetables is
an important part of a healthy lifestyle. However,
too much exposure to acidic foods—particular-
ly citrus fruits—can spell trouble. Not only can
the acids in oranges and lemons wear away at
enamel, they can agitate and irritate mouth sores.

Any food that can get stuck in the teeth  We’re
looking at you, popcorn, potato chips, and even
white bread. Anything that transforms to a
gummy consistency when chewed or has small
pieces like popcorn husks– can lodge between
teeth, making it difficult to remove and setting a
perfect stage for tooth decay to take control.

If you have any of these habits, put an effective
action plan in place to help prevent tooth decay
and damage that can result. For example: instead
of chewing ice to cool down, drink water instead.
Staying hydrated can also help you if you are suf-
fering from dry mouth. Diligently flossing and
cleaning teeth after eating popcorn or corn on
the cob can help prevent pieces from getting stuck
between teeth, where they can harbor bacteria.

But most important, be sure you have a profes-
sional dental cleaning scheduled twice a year. If
you have any questions concerning your dental
health, contact Dental Express at 619-701-6622 or
visit our website at thedentalexpress.com.

SEE HEALTH, Page 19

our parks, fire stations, libraries, and streets.” 
The report found that the 80 arts and culture

nonprofit organizations received $6.4 million in
funding from the Commission for Arts and Culture
and stimulated the economy with over $191 million
in expenditures. These nonprofits employ a work-
force of 6,268 employees supported by 12,853
volunteers. This investment provided opportunities
for 468,440 people to participate in school and
community group visits, giving youth firsthand
exposure to the arts, and 43 neighborhood events,
which encourage residents to participate in a cre-
ative, engaged, civic life. 

The report notes that economic activity created
by cultural tourists – visitors who spend more and
stay longer than the average tourist – is particular-
ly important to San Diego. In 2013-2014, 1.6 mil-
lion visitors participated in arts and cultural events,
supporting the local economy, including spending

money on hotel accommodations that directly con-
tribute to transient occupancy tax revenue (which
directly supports the city’s infrastructure and
essential neighborhood services). 

In April 2015, San Diego was recognized by the
National Geographic Channel documentary,
“World’s Smart Cities: San Diego,” for its strong
technology sector, local innovators, and smart plan-
ning, and San Diego’s lifestyle rich in art, cultural
diversity and natural beauty. 

“San Diego’s creative nonprofits – ranging from
museums to symphonies to theaters and more –
are tremendously important as an economic driv-
er for the region, but it’s not just the revenue that
these organizations generate that makes them so
essential to the community.” added Rebecca
Smith, Commissioner. “These organizations also
stimulate the minds of our youth, teaching them
critical skills necessary to become future leaders
and innovators.” 

For more information, and to view the full report,
visit www.vibrantcityvibrantculture.com or call
(619) 236-6800 for copies. 

ARTS
CONTINUED FROMPage 8

tribute to the development of  the project from the
master developer perspective. Having grown up in
San Diego and understanding the impact of  the
U.S. Navy and its history in our community, I have
a passion for preserving that history. I also have a
deep understanding of  and passion for philan-
thropy and the power it has to transform commu-
nities in a positive way.”

Johnson and her husband, a retired San Diego
police officer, have two grown daughters and live in
Bonita. She has been extremely active in civic activ-
ities and was past president of  the Chula Vista Cham-
ber of  Commerce and the Rotary Club of  Chula
Vista. She is also past chair of  the grants committee
of  the Chula Vista Charitable Foundation.

Johnson replaces Sandy Perlatti, who retired
after 38 years with The Corky McMillin Cos. and
two years as general manager of  the NTC Founda-
tion.

NTC
CONTINUED FROMPage 1

tion programming for not only students but life-long
learning,” he said.

Once again this year, NTC Art & Culture District is
hosting summer camps for kids allowing them to
explore and discover new personal skills throughout
the Liberty Station campus. Students can delve into
music, dance, theater, creative writing, hands-on art
making, photography and more in Liberty Station’s
parklike setting.

An official guide to camps and classes can be down-
loaded at www.ntclibertystation.com.

NTC is home to nearly 80 museums and galleries,
arts and dance companies, educational groups, multi-
disciplinary arts, creative retail and other organizations
showcasing San Diego’s creative community. 

The NTC Foundation was established in 2000 by the
city of  San Diego as a nonprofit to enrich San Diegans’
lives by renovating 26 historical buildings at the former
Naval base.

SUMMER
CONTINUED FROMPage 8
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Point Loma sophomore wins
CIF singles tennis championship

Point Loma High School sophomore
Keegan Smith fought through a rain-
delayed three-hour match last Friday,
May 22, at the local Barnes Tennis Cen-
ter to defeat top-seeded Billy Rowe of
Coronado and win the CIF singles tennis
championship.

For his feat, Smith was also named
CIF Player of  the Year.

After earlier winning the Eastern
League singles title, Smith was seeded
below the top eight players in a cluster of
the next eight, labeled "9-16." But he
proved tournament organizers wrong.
Winning his first two matches, Smith
found himself  in the semifinals against
No. 2 seed Rae Lan of  Westview. Smith
dispatched him in straight sets, 6-2 and
6-4.

Facing Rowe, a junior, in the finals
was ironic for both players, who prac-
tice together several times a week and
have become best friends.

The rain delay came in the final set
after Smith had won the opening set 7-
6 before dropping a 3-6 second set.

With the third set score tied 3-3, light
drizzle forced a 12-minute delay, and
Smith seemed energized upon return-
ing, taking the title by a 6-4 score.

Did their friendship survive?

"It was pretty hard playing him,"
Smith said two days after the match,
"but he texted me that night, and today
we're playing as doubles partners in
another tournament, so we're still best
friends."

Not yet halfway through high school,
Smith won his second CIF title after team-
ing with classmate Ivan Thamma to win
the doubles championship last year.Athletes at Point Loma High School

brought home three league champi-
onships and barely missed another dur-
ing a very successful spring showing.

Boys swimming
For a boys swimming team that does

not have any divers, Point Loma High's
second straight undefeated season and
league championship is even more
remarkable.

The Pointers automatically forfeit
each meet's diving points to their oppo-
nents, so it must compensate by its per-
formance in the swimming events.

And still, the water Dogs floated to the
top of  the Eastern League standings on
the strength of  a tense battle against
Serra High that came down to the 400-
meter freestyle relay.

Leading 84-72, the Pointer team of
Kealan Harris, Miles Koupal, Brendan
McMahon and Chase Schaffer finished
first, while teammates Joe McCannon,
Sam McKay, Noah Stevenson and Trent
Webster took second to secure the
league title.

All eight qualified for the City Confer-
ence meet in addition to Max Adler,
Michael Damsky, Jackson Daubner,
Caleb Hareb, Naone Hasenstab, Kyle
Miller, Erik Robinson, Kaynin Vaughn,
Adam Watson and Sean Webster.

Harris recorded the fastest times in
five of  eight events to lead the team.

The team's coaches include Joshua
Fulks, Ken Toma, Jeromy Schultheiss
and Jerry Rich.

Track and field
Nine Pointer athletes earned Eastern

League championships:
Courtney Justus (long jump and triple

jump); Hallie Pullum (800 meters);
Samantha Coon (pole vault); Jason
Baker (long jump); Antonio Quintanilla,
Jeese O'Brien, Malik Riddle and Jaylen
Griffin (4 x 100-meter relay) and Ki'arah
Johnson (100 meter and 200 meter).

Others qualifying for the CIF meet
were Ginger Jacobs (long jump and triple
jump); Allison Detrick (triple jump and
100-meter hurdles); Dan O'Beirne (shot
put); Micah Karahadian (pole vault and
4 x 400 meter); Rowan Griffiths (pole
vault); Isabella Polese (triple jump); Grif-

fin (100 meters, 200 meters and 4 x
400 meters); Malik Riddle (4 x 400
meters); Antonio Quintanilla (4 x 400
meters) and Hiwalani Sierra (discus).

Keith DeLong (boys) and Alex Van
Heuven (girls) split Pointer head coach-
ing duties.

Boys lacrosse
The team took the Central League

championship with a 6-4 record (11-8
overall).

Sophomore William Price led the
team in scoring with 29 goals and eight
assists for 37 points. Classmate Jerry
Piotrowski was second with 17 goals
and seven assists for 24 points.

Senior Cole Scadden played every
game in goal and posted a 5.1 goals
against average for the Pointers.

In a first-round Div. II CIF playoff
game, the No. 5-seeded Pointers were
defeated 8-1 by No. 12-seeded Del Norte,
which was winless in the Palomar
League and 5-12 overall.

Pointer head coach Alex Golland and
staff  are looking forward to a more expe-
rienced squad in the future from a roster
made up of  four juniors, 13 sophomores
and eight freshmen. Only four seniors
will leave.

Boys tennis
Head coach Mark Truver's Pointers

scored another league championship,
finishing 11-1 in Eastern League, then

went all the way to the CIF Div. I semifi-
nals before dropping their match against
La Jolla Country Day.

Following team competition, individ-
uals continued on to earn further recog-
nition.

Sophomore Keegan Smith won the
Eastern League singles title after team-
mate Ivan Thamma, also a sophomore,
was forced to withdraw with an injury.

Earlier, the two, playing doubles,
reached the finals of  the prestigious
115th annual Ojai Invitational tourna-
ment.

Thamma, the No. 3 seed in CIF sin-
gles, went to the semifinals before drop-
ping his match to top-seeded Billy Rowe
of  Coronado in a marathon 6-4, 4-6,
10-8 match.

Freshman Colton O'Connell and
sophomore Alex Schuster, playing in the
CIF Doubles tournament, won two
matches before losing to a pair of  La Jolla
High players in the "round of  16."

Other sports
� Boys volleyball just missed an East-

ern League title, finishing 10-2 (18-13
overall), just behind 11-1 Patrick Henry.
Henry's only league loss was dealt by the
Pointers in a memorable 3-1 match last
month in the Pointer gym. But Henry
downed the Pointers twice in earlier sea-
son matches on the Patriots' floor.

Pointers teams earn three
league titles in spring sports

The Pointers boys lacrosse team took the Central League championship with a 6-4 record (11-8 overall).                            PHOTO CONTRIBUTED

BY SCOTT HOPKINS | THE BEACON

Swimmer Max Adler, foreground, helped lead his Point Loma High School team to an
undefeated season and Eastern League championship.                              PHOTO BY HOLLY HARRIS

READ MORE ONLINE AT sdnews.com

BY SCOTT HOPKINS | THE BEACON

Point Loma sophomore Keegan Smith cele-
brates his CIF singles tennis championship
last week after defeating No. 1 seed Billy
Rowe of Coronado.             PHOTO BY MARK TRUVER

Meb to race in Suja Rock ‘n’ Roll
San Diego Half Marathon on Sunday

U.S. Olympian Meb Keflezighi will
return to his hometown streets of  San
Diego to run the Suja Rock ‘n’ Roll San
Diego Half  Marathon at 6:30 a.m. on
Sunday, May 31. The race has been
selected to host the USATF Masters Half
Marathon National Championships. and
Meb will make his masters debut at the
event. He previously won the half-
marathon in 2011 and 2012.

Keflezighi, the former New York City
and Boston Marathon champion and
the 2004 Olympic marathon silver
medalist, turned 40 May 5. With excel-
lent weather conditions, solid competi-
tion and history on its side, it figures the
race will yield fast times for the elite mas-
ters. In 2013, the event produced the
fastest half-marathon on U.S. soil, when
Kenya’s Bernard Koech won in 58 min-
utes, 41 seconds.

“I was debating whether I should pace
the Suja Rock ‘n’ Roll San Diego Half
Marathon like I did last year or race it,”
says Keflezighi, who finished eighth at
the Boston Marathon last month in 2
hours, 12 minutes, 42 seconds. 

“Since my recovery from the Boston
Marathon has gone well, I’ve decided to
race. I am looking forward to my first
competition as a masters athlete and
know I am very fortunate to run my first
masters race in my hometown of  San
Diego.”

Keflezighi has cemented himself  as
one of  the most accomplished distance
runners in U.S. history. Among his acco-
lades, the San Diego High School gradu-
ate was a 12-time All-American at
UCLA, won 22 U.S. national champi-
onships and earned a silver medal in the
2004 Olympics in Athens. Most notably,
he won the 2014 Boston Marathon,
becoming the first American man to win
the historic running event since 1983.

For the first time in 2015, marathon

weekend in San Diego will include two
days of  running with the inaugural
Rock ‘n’ Roll 5K taking place on Satur-
day morning, May 30. 

Runners who participate in Satur-
day’s 5K along with Sunday’s
marathon, half-marathon or relay will
receive a medal for each race plus the
coveted Remix Challenge medal, earning
three-medals for two races.

Marathon weekend will kick off  on
Friday, May 29 with a two-day Health &
Fitness Expo at the San Diego Conven-
tion Center. The Expo, which is free and
open to the public, takes place from 11
a.m. to 7 p.m. on Friday and from 9 a.m.
to 5 p.m. Saturday, May 30.

Both the marathon and half-
marathon take place on Sunday, begin-
ning on the west side of  Balboa Park.
The marathon begins at 6:15 a.m., and
the half-marathon starts at 6:50 a.m.

U.S. Olympian Meb Keflezighi.             
PHOTO BY PHOTORUN.NET



The other day, I was playing with my
boxer Shila, and I thought it would be a
great idea to take her to Ocean Beach's
Dog Beach. 

I packed up the car and headed out to
let her run around and play. Dog Beach
is an off-leash beach located at the north
end of  Ocean Beach, and it is the only
24-hour dog beach in the San Diego
area. Before we even got out of  the car,
Shila was already excited and wagging
her little tail. 

Once her paws hit the sand, Shila was
off  running around, meeting the other
dogs. She became instant friends with
some golden retrievers and was having
the time of  her life running and chasing
a ball into the water. After meeting all
the friendly dogs, Shila was worn out
and ready to take a nap. 

Before Shila could go home, I took her
to Dog Beach Dog Wash to give her a
bath. The dog wash is open seven days a
week from 7 a.m. to 9 p.m., with the last
dog wash 30 minutes prior to closing.

The dog wash includes warm water,
shampoo, a grooming mitt, washcloths,
an apron, towels and a brush, all for just
$14. For an additional $2.50, you can
use a specialty shampoo, such as hypoal-
lergenic, flea and tick (pyrethrin or
neem), coat brightening (black, bronze
or whitener), moisturizing shampoo and
a few more choices depending on your
dog's needs. 

If  you want your dog's coat condi-
tioned, you can use conditioners such
as aloe vera, chamomile and oatmeal for
an additional $2.50 and aloe remoistur-
izer for $3.50. 

After considering the shampoo choic-
es and conditioners, I opted for the reg-

ular dog wash and began bathing Shila
with the shampoo provided with the
wash. Though she is a little baby when it
comes to bath time, she was feeling
much softer and looking very clean

afterward. Dog Beach Dog Wash also
offers other services for after the bath,
such as a $3.50 blow dry or fluff-box
dry, grooming table/Clipper-Vac ($5 per
every 15 minutes) and nail trimming for

$13. There are also toys and treats avail-
able for purchase in the store ranging
from $1 up. Remember to always pick
up after your pet and to keep Dog Beach
clean.

SUMMER FUN14 THURSDAY · MAY 28, 2015
THE PENINSULA BEACON

Summer fun with Bianca – OB’s Dog Beach and then a nice bath DOG BEACH DOG WASH 
Where: 4933 Voltaire St. 

Contact: (619) 523-1700 or dogwash.com
BY BIANCA WEINSTEIN | THE BEACON

Bianca Weinstein washes her dog Shila at Dog Beach Dog Wash after fun day playing on Dog Beach. (Upper right) Bianca throws a ball
for Shila to chase at Dog Beach. (Right) Shila meets and greets a new friend in Ocean Beach.                                      PHOTOS BY DEREK ARTHURS



AIRLINE CAREERS START HERE If
you’re a hands on learner, you can
become FAA Certified to fix jets. Job
placement, financial aid if qualified. Call
AIM 800-481-8389  

BARBER/STYLIST WANTED PARADISE
BARBER SALON is now hiring licensed
barber/ stylist..comission/boothrent avail-
able...if you are interes please contact
Saida@ (619)756-7778 or (619)929-7310  

OCEAN CORP Houston, TX. Train for
NEW Career. *Underwater Welder. Com-
mercial Diver. *NDT/ Weld Inspector. Job
placement and financial aid for those
who qualify. 800-321-0298. 

CARPET DISTRIBUTORS SALE Carpet
for your home at wholesale. 619-504-
7931 303-908-9599 Go to
www.ademaandassociates.com  

FAST FOOD DISCOUNT CARDS Fast Food
Discount Cards that never expires. 24
Restaurants including Arbys, Wendys,
Pizza Hut, Krispy Kreme and more. Cost
$20. R. T. 3115 WhiteHorse Road PMB
177, Greenville, SC 29611. (864)295-5551  

MANGOSTEEN THE QUEEN OF FRUITS
Feel better now and try risk free today:
www. MyMangosteen.net 

Grand Opening Fashion 101 PO Box 494
San Marcos Ca 92069 (303) 924-6772 

MAKAYLA-ANNDESIGNS.COM Hand-
made & handcrafted jewelry. Unique and
at low prices! www. Makayla-AnnDe-
signs.com  

OUTLET CENTER DOORS WINDOWS We
have warehouse full of Doors, Windows,
Flooring reduced Prices (858) 268-0679 

QUEEN MATTRESS SET in plastic for
sale. $130 (619) 761-0113  

RECENT UCLA GRADUATE helps stu-
dents of all ages with studies! ~$15/ hr.
tutorLindsey@gmail.com 

RESALE & NEW women’s clothes,
accessories, shoes, jewelry, $5 - 35,
Designer BARGAINS, Tierrasanta. (619)
985-6700 

ATTENTION READERS! FREE BOOKS!
Trade your books for free at www.
PaperBackSwap.com!  

GOT OLD COMIC BOOKS? Local collec-
tor seeks vintage comic books and
paperbacks from 1950s and older. Let’s
make a deal! Contact me at sandiego-
comics@yahoo.com. 

PUPPY AND DOG SWIM LESSONS Pool
Safety Classes & Rehabilitation. Not all
dogs know how to swim. Backyard
drownings are a preventable tragedy.
Swimming is a great workout & the
safest way to begin rehabilitation after an

injury or surgery. Our pools are heated
year round to 80-82 degrees & conve-
niently located in Point Loma and Cardiff
by the Sea. SWIM THERAPY is excellent
for seniors with arthritis, overweight
dogs, and those with orthopedic condi-
tions (elbow and hip dysplasia, ACL
injuries) and is great cross training for
competitive and show dogs. Call 619-
227-7802. CUTTING EDGE K9 REHAB  

PROFESSIONAL GRILL CLEANING
$25 off / Father’s Day Special
Get your grill ready for summer with a
professional cleaning. Removes grease,
fat and harmful carcinogens. Food tastes
better. Point Loma BBQ Cleaners
619-302-2937. Call now!!  

EXPERT TUTOR Harvard graduate and
perfect scorer.
15 years of experience
$150 per hour
Brian: 619-889-2935
mcelroy@post.harvard.edu

BUSY HOUSEWIFE OR CAREER
WOMAN I can help you with:
**Grocery shopping

**Running errands
**Household management
$20 per hour + mileage
Call Kirsty 619 379 8750

LJ ARCHITECTURAL DESIGNS Con-
struction permits, blueprints, Residential
Designs. LOW RATES!!! SE HABLA
ESPANOL LIC.#069268 (619) 817-7787  

UNPLANNED PREGNANCY? Thinking OF
ADOPTION? Open or closed adoption.
YOU choose the family. LIVING EXPENS-
ES PAID. Abbys One True Gift Adoptions.
Call 24/7. 866-413-6294.
REMODEL & ADDITION SPECIALISTS
FREE ESTIMATES. No job too small. Call
to see our portfolio or Email us at
RichardNileConstruction@yahoo.com
(619) 684-0336  

REMODELING? 2nd Generation Family
Owned Local Contractor. Kitchens, baths,
additions, whole house, fire & flood
restoration. We handle design, plans,
permits and deliver peace of mind. Kon-
strukt Design & Remodel-Since 1973.
Lic.-#833211   858-453-6555    
www.konstruktdesignandremodel.com 

WANT TO Purchase minerals and other
oil/ gas interests. Send details to: P. O.
Box 13557, Denver, CO 80201  

WWW. SPORTSGIRLJEWELRY.COM
FUND RAISERS FOR YOUTH SPORTS-
VERY PROFITABLE  

HOUSE WANTED Retired couple w/ two
dogs want to purchase house in La Playa
or Roseville-FleetRidge area w/ Harbor
Views. Prefer single-level, 3 bd/2 ba with
backyard. Fixer OK. Solicitors/ agents do

not contact us. Reply To:
judyscoupons@cox.net  

NEW ON THE MARKET North Park office
building @ 3930 Utah St @ $1.85 mil.
F&C, owner will sell or exchange for? Will
carry all financing. Other properties avail-
able. Geo. Jonilonis Rltr @ 619 454 4151

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2015-
010100 Fictitious Business Names(s): THERAPY CHANGES
located at: 5055 NORTH HARBOR DR. STE 320 SAN
DIEGO, CA. 92106 is registered by the following:
ROCHELLE PERPER PSYCHOLOGY PC This business is
conducted by: A CORPORATION ROCHELLE PERPER PSY-
CHOLOGY PC 5055 NORTH HARBOR DR. STE 320 SAN
DIEGO, CA. 92106 CALIFORNIA The first day of business
was: FEB, 01, 2015 Registrant Name: ROCHELLE
STROUMTSOS ( PERPER)  Title: PRESIDENT The statement
was filed with Ernest J. Dronenburg, Jr., Recorder / Coun-
ty Clerk of San Diego County on: APR 23, 2015  ISSUE
DATES: MAY 07, 14, 21 AND 28, 2015 

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2015-
011226 Fictitious Business Names(s): JGB TIRE SALES,
INC. located at: 2355 PASEO DE LAS AMERICAS, SUITE
B SAN DIEGO, CA. 92154 is registered by the following:
JGB TIRE SALES This business is  conducted by: A COR-
PORATION JGB TIRE SALES, INC 571 SEA ISLE DRIVE SAN
DIEGO, CA. 92154 CALIFORNIA The first day of business
was: APR, 20, 2015 Registrant Name: JUAN A. GUILLEN
Title: PRESIDENT The statement was filed with Ernest J.
Dronenburg, Jr., Recorder / County Clerk of San Diego
County on: APR 27, 2015  ISSUE DATES: MAY 07, 14, 21
AND 28, 2015 

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2015-
009820 Fictitious Business Names(s): NEW LEAF ELEC-
TRIC located at: 4907 CORONADO AVE. SAN DIEGO, CA.
92107 is registered by the following: ERIC M LIEBERMAN
This business is  conducted by: AN INDIVIDUAL  The first
day of business was: NOT APPLICABLE Registrant Name:
ERIC M. LIEBERMAN Title: OWNER The statement was filed
with Ernest J. Dronenburg, Jr., Recorder / County Clerk of
San Diego County on: APR 13, 2015  ISSUE DATES: MAY
07, 14, 21 AND 28, 2015 

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2015-
011431 Fictitious Business Names(s): LIVING ROOM CAFE
OF LA JOLLA, THE LIVING ROOM OF LA JOLLA, LIVING
ROOM LOUNGE, LIVING ROOM CAFE, THE LIVING ROOM
located at: 1010 PROSPECT ST. LA JOLLA, CA. 92037 is
registered by the following: SAN DIEGO LIVING ROOM, INC.
This business is  conducted by: A CORPORATION SAN
DIEGO LIVING ROOM, INC.  The first day of business was:
04/01/04 Registrant Name: SAM S. AZZU Title: PRESI-

DENT The statement was filed with Ernest J. Dronenburg,
Jr., Recorder / County Clerk of San Diego County on: APR
28, 2015  ISSUE DATES: MAY 07, 14, 21 AND 28, 2015

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2015-
010526 Fictitious Business Names(s): POINT LOMA GAR-
DEN CLUB located at: 820 GAGE DR. SAN DIEGO, CA.
92106 is registered by the following: DALE REKUS, SUSAN
M. NANCE This business is  conducted by: AN UNINCOR-
PORATED ASSOCIATION-OTHER THAN A PARTNERSHIP
The first day of business was: MAY 04, 1962 Registrant
Name: SUSAN M. NANCE Title: TREASURER The state-
ment was filed with Ernest J. Dronenburg, Jr., Recorder /
County Clerk of San Diego County on: APR 28, 2015
ISSUE DATES: MAY 07, 14, 21 AND 28, 2015 

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2015-
011403 Fictitious Business Names(s): REAL LIQUID SOLU-
TIONS located at: 4851 DEL MONTE AVE. APT 7 SAN
DIEGO, CA. 92107 is registered by the following: THOMAS
KOESTER This business is  conducted by: AN INDIVIDU-
AL The first day of business was: APRIL 09, 2015 Regis-
trant Name: THOMAS KOESTER Title: OWNER The state-
ment was filed with Ernest J. Dronenburg, Jr., Recorder /
County Clerk of San Diego County on: APR 28, 2015
ISSUE DATES: MAY 07, 14, 21 AND 28, 2015

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2015-
010826 Fictitious Business Names(s): ANDREA located
at: 7603 SAINT ANDREWS AVE. STE A 1/ E SAN DIEGO,
CA. 92154 is registered by the following: ANDREA USA
OESTE, LLC. This business is conducted by: A LIMITED
LIABILITY COMPANY ANDREA USA OESTE, LLC. 7603
SAINT ANDREWS AVE STE A1/E SAN DIEGO, CA. 92154
CALIFORNIA The first day of business was: APRIL 09,
2015 Registrant Name: ANDREA USA OESTE, LLC. Title:

PRESIDENT The statement was filed with Ernest J. Dronen-
burg, Jr., Recorder/County Clerk of San Diego County on:
APR 23, 2015 ISSUE DATES: MAY 07,14, 21 & 28, 2015

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2015-
011819 Fictitious Business Names(s): MASSAGE DE
FLEUR located at: 825 5TH AVE. #401 SAN DIEGO, CA.
92101 is registered by the following: AVELINA BRENER
This business is  conducted by: AN INDIVIDUAL  The first
day of business was: NOT APPLICABLE Registrant Name:
AVELINA BRENER Title: OWNER The statement was filed
with Ernest J. Dronenburg, Jr., Recorder / County Clerk of
San Diego County on: MAY 01, 2015  ISSUE DATES:
MAY 07, 14, 21 AND 28, 2015

FICTITIOUS BUSINESS NAME STATEMENT FILE NO. 2015-
010987 Fictitious Business Names(s): LEARNING FOR
ALL located at: 1843 NARRAGANSETT CT. SAN DIEGO,
CA. 92107 is registered by the following: RACHEL L. HER-
MAN This business is  conducted by: AN INDIVIDUAL  The
first day of business was: 04/01/2015 Registrant Name:
RACHEL L. HERMAN Title: OWNER The statement was filed
with Ernest J. Dronenburg, Jr., Recorder / County Clerk of
San Diego County on: APR 24, 2015  ISSUE DATES: MAY
07, 14, 21 AND 28, 2015

SUPERIOR COURT OF CALIFORNIA HALL OF JUSTICE
330 W. BROADWAY SAN DIEGO, CA. 92101 CASE NO:
37-2015-00014290-CU-PT-CTL PETITIONER OR ATTOR-
NEY, LESTER JOHNSON & ROXANNE SELINA JOHNSON
3860 ALTA LOMA CT. JAMUL, CA. 91935  310-494-
1050  HAS FILED A PETITION WITH THIS COURT FOR A
DECREE CHANGING PETITIONERS NAME FROM LESTER
JOHNSON TO LESTER TRICHE’ FROM ROXANNE SELINA
JOHNSON TO ROXANNE SELINA TRICHE’ THE COURT
ORDERS that all persons interested in this matter shall

� career training

� general help wanted

� need cash

ITEMS FOR SALE 300

HELP WANTED 250

THRIFT TRADER
Everything $5.99 or 4 for $20

BUY • SELL • TRADE
We pay cash for clothing, records,

DVDs, CDs, and books

Pacific Beach
1416 Garnet Ave. 858.272.7283

Ocean Beach
4879 Newport Ave. 619.222.5011

North Park
3939 Iowa St. 619.444.CASH

San Diego
2947 El Cajon Blvd. 619.261.1744

� income opportunities

classifiedmarketplace Your Ad Could Be Here! 

Call Kim 858.270.3103 x140
or Cassandra 858.270.3103 x102

� investment properties

� remodeling

BUSINESS OPTS.   550

REAL ESTATE  800

� houses wanted

Visit us online: www.sdnews.comYour Local Source for Autos, Homes & Services 858-270-3103

� adoption services

� misc for sale

SERVICES OFFERED 450
� rummage sales

PETS & PET SERVICES 400

ITEMS WANTED 325

HEALTH SERVICES 375
LEGAL ADS 900

continued on page 17



BBQ CLEANING

Cleaning Service
by Cecilia Sanchez

Family owned & operated
15 years experience.

Office, residential &
vacancy cleanings 

#1 vacation 
rental experts 

Free estimates
& excellent 
references

(619) 
248-5238

Scott Smith, has been serving the
beach communities since 1979.

858-272-ROOF (7663)
619-224-ROOF (7663)

FREE ESTIMATES!
• FINE PRUNING & THINNING
• ARTISTIC TREE LACING
• TREE & STUMP REMOVAL

WWW.CROWNPOINTCLIPPERS.COM

(858) 270-1742
Fully licensed and insured. Lic# 723867

CROWN POINT
CLIPPERS, INC.

T R E E S E R V I C E

A VETERAN HAULING
Insured · Reliable

Best Prices & Free Estimates
10% Discount - Senior & Veteran

Call A Veteran
619-225-8362

• Butterfly Gardens 
• Vegetable Boxes

Stop by OB’s Garden District  
to view Displays

4707 Longbranch, 92107

SPRING IS
HERE

COLEMAN
MOVING SYSTEMS INC.

Office/Residential | Free Wardrobes
7 DAYS A WEEK | FREE ESTIMATES

FAMILY OWNED SINCE 1979

619.223.2255

BBB MEMBER | INSURED LIC #CAL T-189466

You Call-We Haul!
No Job Too Small!

619-933-4346
www.iluvjunk.com

10% Senior 
Discount

Evictions, cleanouts, 
construction debris, 

tree trimming, etc.

B i l l  Harper  Plum b i ng . com

Licenced Plumber
with years of experience in residential homes

Prompt, Professional and Affordable 
Phone Estimates, Cash Discounts

CALL BILL  619-224-0586
Lic #504044

30 years experience

CONCRETE MASONRY
STRUCTURAL & DECORATIVE

BRICK • BLOCK
STONE • TILE
CONCRETE
DRAINAGE

WATERPROOFING

References & Portfolio

William Carson
Licensed & Insured  Lic #638122

carsonmasonrysandiego.com

(858) 459-0959
cell: (858) 405-7484

MOVING

CERAMIC TILE
REFINISHERS
Specialist since 1984

Mexican/Saltillo 
Paver Restoration

Cleaning • Stripping • Staining • Sealing

Tile, Grout, & 
Caulking Restoration 

Cleaning • Repair • Grout Coloring

www.ceramictilerefinishers.com

760.751.9765

Lic # 687050

Maid Service

Weekly • Monthly 

READY FOR
SUMMER?
ENJOY A SPARKLY HOME!
FREE ESTIMATES!
Call Valentina

(858) 229-0016

Top to Bottom
detailed
cleaning

Eco-Friendly

NATE THE 
HANDYMAN CAN!

ACCOMMODATE ALL YOUR
HANDYMAN NEEDS!

FREE ESTIMATES! SR. DISCOUNTS
CALL NATE 619.980.7106

LIC#B20120176276
INSURED IN SD 8 YRS!

I N T R O D U C I N G

Lawn Care Services

Jose’s
Gardening Clean-up
Hedges hauling • Reasonable Rates
Free Estimates • References

619-847-1535

RENT-A-HUSBAND
Handyman with 

30 years experience

Many Skills

Hourly or Bid

Prompt, Affordable, 
Professional

Insured

Ask for Bob
858-454-5922

N
on-licensed

Enhance Your Living Space
with Gary Gelbman 
Home Improvement 
Repair & Remodel
Electrical, Carpentry, Plumbing
Decks, Roof Repair, Drywall,
Fences, Ceramic Tile

619.889.0604
CA Lic# 574771

CONCRETE

Over 20 Years of Experience
619.632.7770

www.robselectricalservices.com

Your Local Electrical Experts
ROB’S ELECTRICAL SERVICES
RESIDENTIAL, COMMERCIAL & INDUSTRIAL 
Boxes/Circuit Breakers
Pole/High Voltage Work
Indoor/Outdoor Lighting
Ceiling/Attic/Exhaust Fans
Outlets/Switches/Fixtures
Troubleshooting/Lighting
Pool/Spa/Jacuzzi Wiring
Home Theater
Home Automation Electronics
FREE Estimate 
10% military + senior discounts

C-10 License CA. 
#966537

619.638.0228
Lic #877075

LIFETIME 
GUARANTEE
FREE ESTIMATES

CLD
ELECTRIC

• Senior Discounts
• Expert Troubleshooting

cldelectric.com

$25 Wheelbarrow
$220 1/2 Cord • $440 Cord

FREE AREA DELIVERY
*Does not include Sales Tax

POINT LOMA
FIREWOOD

4104 Voltaire St. - 619.224.2010

ELECTRICIAN

Got a Lawn?
• Water rates are increasing…
• Supplies are decreasing…
• It’s Time we make a change!

Water Saving Landscapes

Specializing in lawn removal
& beautiful low-maintenance,
water-friendly landscapes

(619) 920-5296

C-27#797867 • LawnAlterNativessd.com

TILES

(619) 795-9429
www.chuckiespainting.co

chuckiegjr@att.net
CA Lic. #925325

Chuckie’s 
Painting Company

CONSTRUCTION

·LANDSCAPING

ELECTRICIAN

HANDYMAN

PLUMBING

ROOFING

www.DeLaCruzLandscaping.com
Water Wise Landscaping

FREE Estimates
Residential & Commercial 

Maintenance
Landscape Lighting

Drip Irrigation & Troubleshooting
Tree Trimming & Wood Fences

Custom Landscapes

619 200-7663
LIC#808864

SENIOR SERVICES

FIREWOOD

PAINTING

EXPERT TUTOR
Harvard Grad, Perfect Scorer,
15 yrs experience. $150/hr.

Brian: 619 889 2935
mcelroy@post.harvard.edu 

24/7 Beaches A+ Service

FAST FREE ESTIMATE
FREE TROUBLESHOOTING

Senior Discount, Semper Fi

25 YEARS EXPERIENCE

619-850-3745 / Lic #958114

* 10 yr Warranty *
* Breakers *

* Fans, Spas *
* Lighting *

* 220 Lines *

Johnson
Electric & Solar

TUTORING

HAULING

LANDSCAPING

TREE SERVICES

619.302.2937
www.pointlomaBBQcleaners.com

Get your grill ready for summer,
let the pros clean it!

Removes:
• Grease
• Fat
• Harmful

Carcinogens
Food Tastes Better
Grill Works Better

FATHER’S DAY
S P E C I A L $25 OFF

CLEANING
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LAWNCO
Give us a call. We want the job!

Call Gabriel:
619-990-9350

Lic. # 883878

SELL IT HERE!
ADVERTISE IT HERE!

PLACE YOUR AD ON-LINE

sdnews.com 
or call
Kim 858-270-3013

Inside/Outside Screens & Track Cleaning
Residential Specialist Commercial  

Licensed & Insured. 
Senior and Military Discounts

A 

Glass 

Act 

Window

Cleaning 

(619) 384-7615

Get your FREE estimate today!

WINDOWS

SELL IT HERE!
ADVERTISE IT HERE!

PLACE YOUR AD ON-LINE

sdnews.com 
or call
Kim 858-270-3013

appear before this court at the hearing indicated below
to show cause, if any, why the petition should not be
granted. Any person objecting to the name changes
described above must file a written objection that indi-
cates the reasons for the objection at least two court
days before the matter is scheduled to be heard and
must appear at the hearing to show cause why the pe-
tition should not be granted. If no written objection is
timely filed, the court may grant the petition without a
hearing.  NOTICE OF HEARING TO BE HELD ON JUNE
12, 2015 TIME: 8:30 AM DEPT 46 220 WEST BROAD-
WAY SAN DIEGO, CA. 92101 ISSUE DATE(S):MAY 07,
14, 21 AND 28, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-011174 Fictitious Business Names(s): SEREN-
ITY CONSULTING & DESIGN, SERENITY CONSULTING,
MANAGEMENT & DESIGN located at: 2026 BALBOA
AVE. SAN DIEGO, CA. 92109 is registered by the fol-
lowing:  ANGELICA LUZ DE ABRIL MARTINEZ This busi-
ness is  conducted by: AN INDIVIDUAL  The first day of
business was: 04/08/2015 Registrant Name: ANGEL-
ICA MARTINEZ Title: OWNER The statement was filed
with Ernest J. Dronenburg, Jr., Recorder / County Clerk
of San Diego County on: APR 27, 2015  ISSUE DATES:
MAY 07, 14, 21 AND 28, 2015

SUPERIOR COURT OF CALIFORNIA HALL OF JUSTICE
330 W. BROADWAY SAN DIEGO, CA. 92101 CASE NO:
37-2015-00014442-CU-PT-CTL PETITIONER OR AT-
TORNEY, JACQUELINE MARIE COX 4203 FEATHER
AVE. SAN DIEGO, CA. 92117 310-721-8274 HAS
FILED A PETITION WITH THIS COURT FOR A DECREE
CHANGING PETITIONERS NAME FROM JACQUELINE
MARIE COX TO JACQUELINE MARIE BROWNING  THE
COURT ORDERS that all persons interested in this mat-
ter shall appear before this court at the hearing indi-
cated below to show cause, if any, why the petition
should not be granted. Any person objecting to the
name changes described above must file a written ob-
jection that indicates the reasons for the objection at
least two court days before the matter is scheduled to
be heard and must appear at the hearing to show
cause why the petition should not be granted. If no writ-
ten objection is timely filed, the court may grant the pe-
tition without a hearing.  NOTICE OF HEARING TO BE
HELD ON JUNE 19, 2015 TIME: 8:30 AM DEPT 46 220
WEST BROADWAY SAN DIEGO, CA. 92101 ISSUE
DATE(S): MAY14, 21  28 AND JUNE 04, 2015

SUPERIOR COURT OF CALIFORNIA NORTH COUNTY
DIVISION 330 W. BROADWAY VISTA, CA. 92081 CASE
NO: 37-2015-00014446-CU-PT-NC PETITIONER OR
ATTORNEY, PATRICK VALENZUELA 1609 HICKS ST.
OCEANSIDE, CA. 92054 619-990-1686  HAS FILED A
PETITION WITH THIS COURT FOR A DECREE CHANG-
ING PETITIONERS NAME ON BEHALF OF THEIR PAR-
ENTS PATRICK VALENZUELA & CINNAMON MARISA
VALENZUELA FROM COLE WALKER FREITAS TO COLE
WALKER FREITAS VALENZUELA FROM KAYLA MADI-
SON FREITAS TO KAYLA MADISON FREITAS VALEN-
ZUELA MINORS THE COURT ORDERS that all persons
interested in this matter shall appear before this court
at the hearing indicated below to show cause, if any,
why the petition should not be granted. Any person ob-
jecting to the name changes described above must file
a written objection that indicates the reasons for the
objection at least two court days before the matter is
scheduled to be heard and must appear at the hearing
to show cause why the petition should not be granted.
If no written objection is timely filed, the court may grant
the petition without a hearing.  NOTICE OF HEARING
TO BE HELD ON JUNE 20, 2015 TIME: 8:30 AM DEPT
26 SAME AS NOTED ABOVE  ISSUE DATE(S): MAY14,
21, 28 AND JUNE 04, 2015

FICTITIOUS BUSINESS NAME STATEMENT FILE NO.
2015-011293 Fictitious Business Names(s): LA JOLLA
MOBILE AUTO & TRUCK REPAIR located at: 8840
COSTA VERDE BLVD. APT #3218 SAN DIEGO, CA.
92122 is registered by the following:  AARON MICHAEL
RENDON This business is  conducted by: AN INDIVID-
UAL  The first day of business was: 03/01/2015 Reg-
istrant Name: AARON MICHAEL RENDON Title: OWNER
The statement was filed with Ernest J. Dronenburg, Jr.,
Recorder / County Clerk of San Diego County on: APR
27, 2015  ISSUE DATES: MAY 14, 21, 28 AND JUNE
04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-011279 Fictitious Business Names(s): LA JOLLA
TAP AND GRILL, LA JOLLA TAP & GRILL located at:
6830 LA JOLLA BLVD. #103 LA JOLLA, CA. 92037 is
registered by the following: NEW RESTAURANT INC.
This business is  conducted by: A CORPORATION NEW
RESTAURANT INC. 1660 HOTEL CIRCLE NORTH SAN
DIEGO, CA. 92108 CALIFORNIA The first day of busi-
ness was: NOT APPLICABLE Registrant Name: JUSTIN
CHARLES EVANS LA FRANTZ Title: PRESIDENT The
statement was filed with Ernest J. Dronenburg, Jr.,
Recorder / County Clerk of San Diego County on: APR
27, 2015  ISSUE DATES: MAY 14, 21, 28 AND JUNE
04, 2015

STATEMENT OF ABANDONMENT OF USE OF FICTI-
TIOUS BUSINESS NAME FILE NO. 2015-011277 (1):
FICTITIOUS BUSINESS NAME(S) TO BE ABANONED a.
LA JOLLA TAP AND GRILL b. LA JOLLA TAP & GRILL
LOCATED AT: 6830 LA JOLLA BLVD. #103 LA JOLLA,
CA. 92037 (2) THE FICTITIOUS BUSINESS NAME RE-
FERRED TO ABOVE WAS FILED IN SAN DIEGO COUNTY
ON: 04/13/ 2015, and assigned File No. 2015-
009816-01 (3) FICTITIOUS BUSINESS NAME BEING
ABANONED BY: JUSTIN CHARLES EVANS LA FRANTZ
(4): THIS BUSINESS WAS CONDUCTED BY: AN INDI-
VIDUAL REGISTRANTS NAME JUSTIN CHARLES
EVANS LA FRANTZ  TITLE OWNER  The statement was
filed by Ernest J. Dronenburg, Jr. San Diego County
Clerk / Recorder on: APR 27, 2015 ISSUE DATE(S): MAY
14, 21, 28 AND JUNE 04, 2015

FICTITIOUS BUSINESS NAME STATEMENT FILE NO.
2015-012324 Fictitious Business Names(s): INDULGE
SALON located at: 7655 GIRARD AVE. #200 LA JOLLA,
CA. 92037 is registered by the following: LATASHA
TITUS This business is  conducted by: AN INDIVIDUAL
The first day of business was: 12/01/13 Registrant
Name: LATASHA TITUS Title: OWNERThe statement
was filed with Ernest J. Dronenburg, Jr., Recorder /
County Clerk of San Diego County on: MAY 07, 2015
ISSUE DATES: MAY 14, 21, 28 AND JUNE 04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-012404 Fictitious Business Names(s): RIEL
CONSTRUCTION located at: 4615 LARKSPUR ST. SAN
DIEGO, CA. 92107 is registered by the following: ED-
WARD J. RIEL This business is  conducted by: AN IN-
DIVIDUAL The first day of business was: 01/01/2009
Registrant Name: EDWARD J. RIEL Title: OWNERThe

statement was filed with Ernest J. Dronenburg, Jr.,
Recorder / County Clerk of San Diego County on: MAY
08, 2015  ISSUE DATES: MAY 14, 21, 28 AND JUNE
04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-012407 Fictitious Business Names(s): COASTAL
LANDSCAPING & MAINTENANCE located at: 4444
MISSION BLVD. SAN DIEGO, CA. 92109 is registered by
the following: JOSE LEAL This business is  conducted
by: AN INDIVIDUAL The first day of business was: NOT
APPLICABLE Registrant Name: JOSE LEAL Title: OWN-
ERThe statement was filed with Ernest J. Dronenburg,
Jr., Recorder / County Clerk of San Diego County on:
MAY 08, 2015  ISSUE DATES: MAY 14, 21, 28 AND
JUNE 04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-012186 Fictitious Business Names(s): TRIVIA
BABES located at: 7025 CHARMANT DR. SAN DIEGO,
CA. 92122 is registered by the following: RACHEL
CELIZIC This business is  conducted by: AN INDIVID-
UAL The first day of business was: NOT APPLICABLE
Registrant Name: RACHEL CELIZIC Title: OWNERThe
statement was filed with Ernest J. Dronenburg, Jr.,
Recorder / County Clerk of San Diego County on: MAY
06, 2015  ISSUE DATES: MAY 14, 21, 28 AND JUNE
04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-012266 Fictitious Business Names(s): PITA PIT
located at: 5373 NAPA ST SUITE 110 SAN DIEGO, CA.
92110 is registered by the following: WEBHURST, LLC
This business is  conducted by: A LIMITED LIABILITY
COMPANY WEBHURST, LLC. 5375 NAPA ST. SUITE
110 SAN DIEGO, CA. 92110 CALIFORNIA The first day
of business was: NOT APPLICABLE Registrant Name:
BLAKE WEBER Title: MANAGING MEMBER The state-
ment was filed with Ernest J. Dronenburg, Jr., Recorder
/ County Clerk of San Diego County on: MAY 06, 2015
ISSUE DATES: MAY 14, 21, 28 AND JUNE 04, 2015

FICTITIOUS BUSINESS NAME STATEMENT FILE NO.
2015-011494 Fictitious Business Names(s): SAN
DIEGO OPTICAL COMPANY, SAN DIEGO OPTICAL lo-
cated at: 1772 GARNET AVE. SUITE E SAN DIEGO, CA.
92109  is registered by the following: SLAWOMIR ZMI-
JEWSKI This business is  conducted by: AN INDIVID-
UAL The first day of business was: 04/29/2015
Registrant Name: SLAWOMIR ZMIJEWSKI Title:
OWNER The statement was filed with Ernest J. Dro-
nenburg, Jr., Recorder / County Clerk of San Diego
County on: APR 29, 2015  ISSUE DATES: MAY 14, 21,
28 AND JUNE 04, 2015

FICTITIOUS BUSINESS NAME STATEMENT FILE NO.
2015-012619 Fictitious Business Names(s): WATCH
DOGS PET DAY CARE located at: 1844 HORNBLEND
ST. #4 SAN DIEGO, CA. 92109  is registered by the fol-
lowing: ANDREA MARESCA This business is  conducted
by: AN INDIVIDUAL The first day of business was: NOT
APPLICABLE Registrant Name: ANDREA MARESCA
Title: OWNER The statement was filed with Ernest J.
Dronenburg, Jr., Recorder / County Clerk of San Diego
County on: MAY 11, 2015  ISSUE DATES: MAY 14, 21,
28 AND JUNE 04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-011945 Fictitious Business Names(s): GUY’S
MOBILE REPAIR located at: 2502 VIA ROJO CARLS-
BAD, CA. 92010  is registered by the following: GUY
NASLUND This business is  conducted by: AN INDIVID-
UAL The first day of business was: NOT APPLICABLE
Registrant Name: GUY NASLUND Title: OWNER The
statement was filed with Ernest J. Dronenburg, Jr.,
Recorder / County Clerk of San Diego County on: MAY
14, 2015  ISSUE DATES: MAY 14, 21, 28 AND JUNE
04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-012453 Fictitious Business Names(s): TOOTI
PRODUCTIONS located at: 8875 COSTA VERDE BLVD.
#402 SAN DIEGO, CA. 92122  is registered by the fol-
lowing: SHLOMIT ARVIV, GUY AZOLAY This business is
conducted by: A MARRIED COUPLE The first day of
business was: 02/01/2015 Registrant Name: SHLOMIT
ARVIV Title: OWNER The statement was filed with
Ernest J. Dronenburg, Jr., Recorder / County Clerk of
San Diego County on: MAY 08, 2015  ISSUE DATES:
MAY 14, 21, 28 AND JUNE 04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-006375 Fictitious Business Names(s): BEE
WAXED located at: 4240 KEARNY MESA RD. SAN
DIEGO, CA. 92111 is registered by the following:
SAMIRA ABDUL-JALIL This business is  conducted by:
AN INDIVIDUAL The first day of business was: NOT AP-
PLICABLE Registrant Name: SAMIRA ABDUL-JALIL
Title: OWNER The statement was filed with Ernest J.
Dronenburg, Jr., Recorder / County Clerk of San Diego
County on: MAY 09, 2015  ISSUE DATES: MAY 14, 21,
28 AND JUNE 04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-012309 Fictitious Business Names(s): HILL
CARE
located at: 4626 ALBUQUERQUE ST.SUITE103 SAN
DIEGO, CA. 92109 is registered by the following: SPE-
CIALTY CUSTOM CONTRACTING, LLC. This business
is  conducted by: A LIMITED LIABILITY COMPANYSPE-
CIALTY CUSTOM CONTRACTING, LLC. 4626 ALBU-
QUERQUE ST. SUITE 103 SAN DIEGO, CA. 92109
CALIFORNIA The first day of business was: NOT AP-
PLICABLE Registrant Name: RYAN HILLTitle: PRESI-
DENT The statement was filed with Ernest J.
Dronenburg, Jr., Recorder / County Clerk of San Diego
County on: MAY 07, 2015  ISSUE DATES: MAY 14, 21,
28 AND JUNE 04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-012291 Fictitious Business Names(s): BOEGE
ENTERPRISES, VIKING MARINE SERVICES located at:
702 TEMPLE ST. SAN DIEGO, CA. 92106 is registered
by the following: BOEGE ENTERPRISES  This business
is  conducted by: A CORPORATION BOEGE ENTER-
PRISES 702 TEMPLE ST. 92106 CALIFORNIA The first
day of business was: 05/01/2003 Registrant Name:
JOSEPH J. BOEGT Title: PRESIDENT The statement was
filed with Ernest J. Dronenburg, Jr., Recorder / County
Clerk of San Diego County on: MAY 07 , 2015  ISSUE
DATES: MAY 21, 28  JUNE 04 AND 11, 2015

FICTITIOUS BUSINESS NAME STATEMENT FILE NO.
2015-012424 Fictitious Business Names(s): DEFEND-
ERS located at: 8322 CLAIREMONT MESA BLVD. STE.
SAN DIEGO, CA. 92111 is registered by the following:
DEFENDER SECURITY COMPANY  This business is
conducted by: A CORPORATION DEFENDER SECURITY

COMPANY 3750 PRIORITY WAY DR. STE 200 INDI-
ANAPOLIS, IN 46240  INDIANA The first day of busi-
ness was: 06/16/2006 Registrant Name: MARK
COLUCCI Title: VP, SECRETARY, GENERAL COUNSEL
The statement was filed with Ernest J. Dronenburg, Jr.,
Recorder / County Clerk of San Diego County on: MAY
08, 2015  ISSUE DATES: MAY 21, 28  JUNE 04 AND
11, 2015

SUPERIOR COURT OF CALIFORNIA CIVIL DIVISION 325
W. MELROSE DR. SAN DIEGO, CA. 92101 CASE NO:
37-2015-00014442-CU-PT-CTL PETITIONER OR AT-
TORNEY, JACQUELINE MARIE COX 4203 FEATHER
AVE. SAN DIEGO, CA. 92117 310-721-8274 HAS
FILED A PETITION WITH THIS COURT FOR A DECREE
CHANGING PETITIONERS NAME FROM JACQUELINE
MARIE COX TO JACQUELINE MARIE BROWNING  THE
COURT ORDERS that all persons interested in this mat-
ter shall appear before this court at the hearing indi-
cated below to show cause, if any, why the petition
should not be granted. Any person objecting to the
name changes described above must file a written ob-
jection that indicates the reasons for the objection at
least two court days before the matter is scheduled to
be heard and must appear at the hearing to show
cause why the petition should not be granted. If no writ-
ten objection is timely filed, the court may grant the pe-
tition without a hearing.  NOTICE OF HEARING TO BE
HELD ON JUNE 19, 2015 TIME: 8:30 AM DEPT 46 220
WEST BROADWAY SAN DIEGO, CA. 92101 ISSUE
DATE(S): MAY14, 21  28 AND JUNE 04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-012309 Fictitious Business Names(s): HILL
CARE located at: 1404 ROSECRANS ST. SAN DIEGO,
CA. 92109 is registered by the following: SPECIALTY
CUSTOM CONTRACTING, LLC. This business is  con-
ducted by: A LIMITED LIABILITY COMPANYSPECIALTY
CUSTOM CONTRACTING, LLC. 4626 ALBUQUERQUE
ST. SUITE 103 SAN DIEGO, CA. 92109 CALIFORNIA
The first day of business was: NOT APPLICABLE Reg-
istrant Name: RYAN HILLTitle: PRESIDENT The state-
ment was filed with Ernest J. Dronenburg, Jr., Recorder
/ County Clerk of San Diego County on: MAY 07, 2015
ISSUE DATES: MAY 14, 21, 28 AND JUNE 04, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-013057 Fictitious Business Names(s): CANARI-
FORNIA located at: 1404 HORNBLEND ST. SAN DIEGO,
CA. 92109 is registered by the following: EL CANARIO
ENTERPRISE LLC. This business is  conducted by: A
LIMITED LIABILITY COMPANY EL CANARIO ENTER-
PRISE LLC. 1404 HORNBLEND ST. SAN DIEGO, CA.
92109 CALIFORNIA The first day of business was: NOT
APPLICABLE Registrant Name: ENRIQUE ROBAINATitle:
PRESIDENT The statement was filed with Ernest J. Dro-
nenburg, Jr., Recorder / County Clerk of San Diego
County on: MAY 15, 2015  ISSUE DATES: MAY 21, 28
JUNE 04 AND 11, 2015

FILE NO. 2015-013428 Fictitious Business Names(s):
EFFECTIVE OPTIONS located at: 3066 ADMIRAL AVE
SAN DIEGO, CA. 92123 is registered by the following:
SAUL VALMORE MARIN This business is  conducted
by: AN INDIVIDUAL The first day of business was: NOT
APPLICABLE Registrant Name: SAUL VALMORE MARIN
Title: OWNER The statement was filed with Ernest J.
Dronenburg, Jr., Recorder / County Clerk of San Diego
County on: MAY 19, 2015  ISSUE DATES: MAY 28
JUNE 04, 11 AND 18, 2015

STATEMENT OF ABANDONMENT OF USE OF FICTI-
TIOUS BUSINESS NAME FILE NO. 2015-012192 (1):
FICTITIOUS BUSINESS NAME(S) TO BE ABANDONED
a. UPCYCLE A BARREL AT: 3825 MT. BRUNDAGE AVE.
SAN DIEGO, CA. 92111 (2) THE FICTITIOUS BUSINESS
NAME REFERRED TO ABOVE WAS FILED IN SAN DIEGO
COUNTY ON: 03/31/2015 and assigned File No. 2015-
009017 (3) FICTITIOUS BUSINESS NAME BEING
ABANONED BY: KEITH ROYCE (4): THIS BUSINESS WAS
CONDUCTED BY: AN INDIVIDUAL TITLE OWNER  The
statement was filed by Ernest J. Dronenburg, Jr. San
Diego County Clerk / Recorder on: MAY06, 2015  ISSUE
DATE(S): MAY 28 JUNE 04, 11, 18, 2015

FICTITIOUS BUSINESS  NAME STATEMENT FILE NO.
2015-013688 Fictitious Business Names(s): LOKDIN
located at: 5134 HAWLEY BLVD. SAN DIEGO, CA.
92116 is registered by the following: ERIN P. ROTH-
WELL This business is  conducted by: AN INDIVIDUAL
The first day of business was: 05/22/2015 Registrant
Name: ERIN P. ROTHWELL Title: OWNER The statement
was filed with Ernest J. Dronenburg, Jr., Recorder /
County Clerk of San Diego County on: MAY 22, 2015
ISSUE DATES: MAY 28  JUNE 04, 11 AND 18, 2015

FICTITIOUS BUSINESS  NAME STATEMENTFILE NO.
2015-010811Fictitious Business Names(s): BLACK
FRIDAY, BLACK FRIDAY WAREHOUSE located at: 1129
TURQUOISE ST. SAN DIEGO, CA. 92109 is registered by
the following: KEVIN KUNZ, JARED QUINTANILLA This
business is  conducted by: A GENERAL PARTNERSHIP
The first day of business was: NOT APPLICABLE Reg-
istrant Name: KEVIN KUNTZ Title: CO-OWNER The
statement was filed with Ernest J. Dronenburg, Jr.,
Recorder / County Clerk of San Diego County on: APR
23, 2015  ISSUE DATES: MAY 21, 28  JUNE 04, AND
11, 2015

STATEMENT OF ABANDONMENT OF USE OF FICTI-
TIOUS BUSINESS NAME FILE NO. 2015-013092 (1):
FICTITIOUS BUSINESS NAME(S) TO BE ABANDONED
a. MORRISON ST. PROPERTIESAT: 302 SAN ANTONIO
AVE. SAN DIEGO, CA. 92106 (2) THE FICTITIOUS BUSI-
NESS NAME REFERRED TO ABOVE WAS FILED IN SAN
DIEGO COUNTY ON: 04/29/2011 and assigned File No.
2011-012772 (3) FICTITIOUS BUSINESS NAME BEING
ABANONED BY: LORI ROTH, SAUL HAIMOWITZ, KAREN
BATES, RAMONA HAIMOWITZ, RUTH HAIMOWITZ (4):
THIS BUSINESS WAS CONDUCTED BY: CO-PARTNERS
NAME LORI ROTH  TITLE PARTNER  The statement was
filed by Ernest J. Dronenburg, Jr. San Diego County
Clerk / Recorder on: MAY15, 2015  ISSUE DATE(S):
MAY 28 JUNE 04, 11, 18, 2015

CLASSIFIED MARKETPLACE CONT.
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WE CAN FIX IT!
An independent Porsche, BMW, Mercedes Benz, & Mini Cooper service

619.234.8106
1633 MARKET ST. •  SAN DIEGO, CA 92101

Serving San Diego drivers since 1960

$99
OIL & FILTER
SERVICE

•  Engine and Transmission Repairs
•  Suspension Repair

•  Alignments and Corner Balancing
•  Fuel Injection/Computer Diagnosis

•  Air Conditioning Services and Repair
•  Parts and Labor Warranty

Veronica Quin 'on the cusp' of something bigger

Ocean Beach is known as a haven for
artists, so it’s no surprise that Veronica
Quin, yet another talented singer-song-
writer, has made the area her home.
Though now making a name as a solo
entertainer, Quin can also be seen
around town performing with the group
Girl Band as well as playing Cajun (per-
cussion) with another noted local singer-
songwriter, Skyler Lutes. 

Upon wrapping up a West Coast tour
earlier this year, Imperial Beach native
Quin began work on her untitled debut
album. A regular performer at the OB
Warehouse, listeners will find a wonder-
ful group of  songs mixing folk and pop
elements with her sweet, melodious
voice. 

Quin got her start playing local open
mic nights at the age of  16. “I remember
begging my mom for a guitar when I
was younger,” she said. “I wanted to be
just like Jewel, she is one of  my favorite
artists.”

That inspiration ran deeper than just
strumming a six-string. 

“I play mostly covers,” she explained.
“The favorites right now are 'Riptide' by
Vance Joy and 'Lights' by Ellie Goulding.
However, I also write all my own music
and lyrics, and there I’m inspired by
artists like Bob Dylan and Jewel as well
as by all my friends and people I’ve met
doing open mics.”

For Quin, the best thing that’s hap-
pened is meeting new people at those
open mics and her family's reaction to
her craft. 

“It’s been great meeting so many tal-
ented people that have become such
good friends of  mine,” she said. “Mean-
while, my family is so supportive; they
are my biggest fans. I can’t wait to put
out my first EP, because their love has
really inspired a lot of  it.”

Quin is comfortable in her role as
band member or backing musician in
her other projects, but her preference is
in her solo performances. 

“I think I prefer playing on my own
because of  the challenge it presents,”
she said “There is no one to lean on but
yourself. (That said), playing with a band
is always a  lot of  fun.” 

Quin has made an impression on pro-
moter Shawn Balch, best known for his
Sunday afternoon acoustic music series

at the Kona Kai Resort. 
“I feel like she’s on the cusp of  some-

thing bigger,” he said. “She has an easy,
honest voice and is really proactive.
Sometime, she gets flyers out about
shows before I do.” 

Balch has recently begun booking
music alongside musician Trent Han-
cock at the OB Warehouse and plans to
bring Quin into the venue’s line-up.
“She’s got real strong cross-appeal,”
Balch continued. “Her originals are real-
ly solid, but what makes her such a great
choice for these sorts of  performances,
which can run for several hours, is her
range of  covers. Mixing up a few classics
with more current tunes really reaches
out to a wide audience, always impor-
tant at a gig that’s located in a restau-
rant.” 

Visitors to Quin’s website will find a
20-minute set recorded by Balch at the
Kona Kai earlier this year, capturing her
in good form. “It really seems like she’s
ready to take off,” Balch said. “The
recording just confirms what a good
entertainer she is.” 

With a debut album in the works and
more live work ahead, Quin is happy
with her choice of  a life making music.
“My goal isn’t to be a huge star, and I
think that takes a lot of  the pressure and
stress out of  doing this,” she said. “It’s
something I love to do, and we’ll see
where it goes.”

For more info, visit veronicaquin.com.

BY BART MENDOZA | THE BEACON ‘My goal isn’t to be a huge
star, and I think that takes a
lot of the pressure and stress
out of doing this. It’s
something I love to do and
we’ll see where it goes.’ 

VERONICA QUIN  
OCEAN BEACH RESIDENT

Veronica Quin mixes folk and pop elements with her sweet, melodious voice.            
PHOTO CONTRIBUTED

Beacon’s annual photo contest returns 
The Peninsula Beacon’s annual Ama-

teur Photo Contest is back. Enter your
best photo portraying the Peninsula area
taken since June 2014 and let our read-
ers decide its fate. 

Photos will be displayed at the Penin-
sula Beacon booth during the Ocean
Beach Street Fair and Chili Cook-Off  Fes-
tival on Saturday, June 27. The public
will vote for its favorite pictures. Prizes
will be awarded for the top three pho-
tos, which will be published in the Bea-
con.  

Deadline to receive entries is Tuesday,
June 23. 

Contest rules:
• Photos must be taken by an ama-

teur photographer and must have been
shot in the 92106 or 92107 ZIP codes
between June of  2013 and June of
2014. Possible locations include Ocean
Beach, Point Loma, Shelter Island, Loma
Portal or the Sports Arena/Midway Dis-

trict. The subjects of  eligible photos may
include anything in the area suitable for
public viewing.

• Do not email photos. Instead, drop
them off  or mail them to: The Peninsu-
la Beacon, Attn: Photo Contest, 1621
Grand Ave., Suite C, San Diego, CA
92109.

• Retouched, Photoshopped or com-
puter-enhanced photos will not be
accepted.

• Color or black-and-white prints are
eligible. Slides are not allowed. Entries
should be no larger than 8 by 10 inches
and no smaller than 3 by 5 inches.
Please don’t send a framed photo.

• Only one entry per photographer is
allowed. 

• Amateur photographers only, please.
A professional category may be on dis-
play but is not a part of  the judging.

• Include photographer’s name,
address, phone number, date the photo
was taken and a brief  description of  the

subject.
• The safe return of  entries is not

guaranteed. Remember, these photos
will be mounted for public display —
expect some wear and tear.

Photos may be picked up at the Bea-
con office beginning Wednesday, July 1. 

Stop by the Beacon booth
As long as you’re visiting the Ocean

Beach Street Fair and Chili Cook-Off  Fes-
tival, be sure to come by and check out
the Peninsula Beacon’s booth and say
hello.

Our special street fair edition will be
delivered to homes and news racks Thurs-
day, June 25, and more will be available at
our booth on June 27 to help you navigate
your way around the festival. 

Also, be sure to grab a copy of  our
annual Ocean Beach/Point Loma Visi-
tors Guide, which gives you complete
listings of  community activities and
attractions throughout the year.



Coastal Properties

4130 HAINES ST. #1B

Located in PB’s most FAV pocket!!!...WEST of
Ingraham & BOTH OCEAN & BAY CLOSE!!!
Bright & spacious, 2nd floor, single level,
2bd/2ba condo enjoys large balcony with
tropical feel & comes with an oversized park-
ing space that can fit two small cars. Com-
plex features serene center, water fountain,
& a sauna. Easy bike ride or walk to Fanuel
Street  Park on the Bayfront or shopping on
Garnet. The PERFECT place to call home.
Price recently REDUCED to $429,000!!

     KATHY EVANS CA BRE #00872108 858.775.0280 SCOTT BOOTH CA BRE #01397371
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REDUCED! 3 BR $599,000
This is a large modern townhouse three 
bedroom 2.5 baths all redone. Stone floors in
downstairs tons of windows it is very light.
There is a private patio space off the living
room. The kitchen has stainless appliances
and stone type counters. Upstairs features
completely modern bathrooms, master has
dual shower heads and the master bedroom
has vaulted ceilings and designer closet. 
There is a big skylight so lots of light. 
Parking is great underground two large spaces
and a really big storage room.

Jill Sellers 619-804-8304    jsellers.assistant@gmail.com CA BRE# 00930245

15
00
SQ
FEE
T

3121 Kingsley
Charming traditional cottage style
2BD/1BA home nestled on one of
Loma Portal's best streets! This 
beautiful home is sunny and bright

with a spacious living room, marble faced fireplace, coved ceilings, hardwood
flooring, formal dining room with bonus room perfect for office/studio as well as
many more charming architectural details. Newly painted exterior and interior as
well as lush new landscaping. Quieter Home Program upgrades which include new
dual paned wood windows, heat/air.  $719,000

Laurie Carrico  619-992-5701  laurie@sqre.com  CABRE #01299438

Norma Roth
619-841-1129

normafroth@gmail.com
CA BRE#01926943

OFFERED AT $1,699,000
3330 INGELOW ST., SAN DIEGO, CA 92106 (POINT LOMA)

5000 Sq-Ft – SPECTACTULAR 180 degree view of all aspects of 
San Diego - Heated pool & Jacuzzi - 5 BR + 3-1/2 baths * Redwood
paneled dining room, kitchen & living room (with fire place) *
Ceramic tile floors throughout * 800 sq ft Combo bedroom/family
room with fireplace & wet bar * Huge 700
sq ft bonus room * Tons of storage space
* Tiered vegetable garden w/lemon and
avocado trees. Located on quiet dead-end
street * Close to The Heart of the City, the
Airport, the Beaches & Marinas * Walk to
Sport Fishing & San Diego Yacht Club. 

JOHN LAKE (951)537-4984 Fax: (951)346-3009 
JohnLakeUSA@yahoo.com DRE# 01792826  
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•   Beautiful Mid-Century upgraded single   
story home

•   Brand new Whirlpool appliances
•   Open beam ceilings
•   New wood floors in living room
•   New triple pane windows and A/C
•   $729,000

•   Custom built home located at the end of  
the cul-de-sac

•   3.5 car garage with a workshop
•   New kitchen, double pane windows & more
•   Wet bar & covered patio
•   Huge inside laundry room
•   $875,000 - $930,000

www.3517LargaCircle.com www.3054CalypsoPlace.comTHE SILVA’S
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LIONEL SILVA
619.804.8085
www.lionelsilva.com

CA BRE #01436456

TYLER SILVA
858.633.6375

www.onthemarketSD.com
CA BRE #01898626
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3620 Dupont  •   $2,799,000
Prestigious, Spectacular and New! Gorgeous curb appeal on
a classic San Diego street. Amazing sky high entry of 20 ft.
Your guests, upon entry will be stunned as they move from

room to room, unable to gather all this home has to offer.
Please bring a note pad, to jot down all the details! From the
Swarovski chandelier at entry, to the exquisite private family

room, to the wire brushed wood floors you will be writing
faster than you are walking.

Woodie Moffett    James Voisard
858-776-4738

wmoffett@lkmrealty.com  
858-204-4167

jvoisard@lkmrealty.com

Trust, Experience, Results
858-225-9243

McCurdyHomes.com

Each Office is Independently Owned and Operated.

Mike McCurdy
Realtor - 13 Years

CalBRE# 01435434

Allison McCurdy
Marketing Manager
MBA - Marketing

GET READY TO LIVE LIFE ON VACATION! 

David Miller | (760) 822-1755
theMillerGroupRE@gmail.com

Cal BRE# 01389997

4593 Coronado Ave 92107
This sun kissed modern home offers an open spacious

floor plan with amazing ocean views from almost
every room. The chef’s kitchen features a large island

with separate dining area perfect for entertaining.
Enjoy coastal breezes from any of the outdoor living
spaces and decks. The fit and finish of this home will
not disappoint the most discerning Buyer. Don’t miss

your chance to call Coronado Ave. home.
Seller Will Entertain offers Between 

$1,499,000 - $1,550,000

Eliminate tenants with rental payment excuses! 
Let PropertyADVANTAGE collect monthly rents, 
reduce your stress, and increase your profit with 
professional property management services.

Still no rent check?!

877-808-4545 | www.propertyadvantage.com | info@propadvantage.com
With 24 hour emergency maintenance coverage.

Your Investment is our TOP Priority

Rachael Kaiser

619.302.2363
homes@rachaelsdrealtor.com
BRE #01884530

1833 Tustin St.• 3BD/3BA • $899,000-$949,000

The living is easy in this impressive, generously proportioned 

residence conveniently located in the heart of Point Loma. The floor

plan encompasses four spacious rooms with plenty of space for

study, sleep and storage. There are three luxurious bathrooms, and

a sleek and stylish kitchen that flows through to the dining room and

living room onto the expansive deck. The master bedroom, 

complete with ensuite bathroom, ensures parents have a private

space where they can enjoy the views. 



REAL ESTATE 19THURSDAY · MAY 28, 2015
THE PENINSULA BEACON

OPEN HOUSES

Brandon Loftus
(619) 402-4691
lof@lofrealty.com

2314 Rue Adrienne – La Jolla
3BR – 2 BA  $1,425,000

JUST LISTED!

Book reading at Liberty Station 
to feature former local TV host

“CHISELED: A Memoir of  Identity,
Duplicity and Divine Wine,” Danuta
Pfeiffer’s story of  her unwed teenage
motherhood and her marriage col-
ored with deceit and substance
abuse, will be the topic of  discussion
at the Women's Museum of  Califor-
nia, Liberty Station, on Sunday, June
7 at 4 p.m. with Pfeiffer reading from
her book.

San Diego audiences may remem-
ber Pfeiffer as the co-host of  “Sun-Up
San Diego,” which aired on KFMB-
TV during the 1980s. 

That was then.
Her life's later chapters begin with

her experience as an unwed teenage
mother escaping to the wilds of
Alaska; her eventual life in journal-
ism and sidekick on televangelist Pat
Robertson’s “The 700 Club” (includ-
ing her dismissal from the show);
losing and finding her sons and her
discovery of  her beloved father’s
secrets.

Today, Danuta and her husband
Robert tend their 70-acre Oregon
vineyard and winery. 

“CHISELED” was published in
February and can be purchased for
$15.95 on amazon.com or danu-
tapfeiffer.com. 

Bike to Work Day this Friday in San Diego 
Thousands of  bike riders throughout

the San Diego region will GO by BIKE on
the morning of  Bike to Work Day, Friday,
May 29, as they attempt to log 25,000
miles – the equivalent of  one trip around
the world and one million calories burned.
Bike riders will be greeted by volunteers at
a record 104 pit stops, where they will
receive a free T-shirt, refreshments, snacks,
and encouragement.

All pit stops will be staffed between 6
and 9 a.m. Some open as early as 5:30
a.m., and others will re-open in the after-
noon to serve riders returning home from
work. Some stops will offer extra incen-
tives such as free bike repairs, bike tune-
ups, and breakfast. View a Google map of
pit stop locations and hours of  operation at
http://bit.ly/1bQtZ82.

Pit stops of  interest:
· As part of  its pit stop, the Coast Guard

Sector at 2710 North Harbor Drive will
have a helicopter and boat on display.

· Clairemont Times will partner with
Zico Coconut Water and Energy 103.7 FM
at the Rose Creek Bike Path and Santa Fe
Street.

· UC San Diego is expected to host the
largest pit stop at the intersection of
Gilman Dr. and Villa La Jolla Dr. in parking
lot (P406), just east of  the Gilman Parking
Structure, with free bike parking and ven-
dor tents.

· The San Diego Zoo will host its always
popular pit stop at 2920 Zoo Drive, with
animal interactions, costumed characters,
and complimentary chair massages.

· A morning pit stop planned by the San

Ysidro Smart Border Coalition will be
available for bike riders at the San Ysidro
Intermodal Transit Center (Trolley Station)
near the bike lockers.

· Tijuaneando en Bici, Imperial Beach
Mayor Serge Dedina and SANDAG staff
will ride their bikes across the San Ysidro
Port of  Entry (12:30 to 1 p.m.) to a pit stop
at the Outlets at the Border, located in front
of  the future Virginia Avenue Pedestrian
Facility and Land Port of  Entry, to cele-
brate the 5th Annual Tijuaneando en Bici
Border Crossing Event.  The pit stop will
service Bike to Work Day participants from
1 to 2:30 p.m.

The San Diego Association of  Govern-
ments (SANDAG) is the San Diego region’s
primary public planning, transportation,
and research agency.

Local Company Employs Seniors Wanting to Give Back
Many seniors retire from one career and immediately jump back into the workforce.

Seniors often continue to work for financial reasons, to supplement their retirement income
and make it last longer, but others are rejoining the workforce to give back and feel produc-
tive. A recent Gallup survey found that 63 percent of workers planned to work part-time when
they reached retirement age, the majority saying they would do it because they wanted to.

Seniors returning to work are very focused on work/life issues, pursuing employment that
is personally satisfying and allows them time to pursue travel, enrichment and family activ-
ities. 

A local company, Seniors Helping Seniors, offers a unique opportunity for retirees to
remain active in the workforce, supplement retirement income and help other seniors. The
company matches active seniors with seniors who need some assistance to remain indepen-
dent. 

Visit www.homecareforseniors.com or call 800-481-2488 to learn more about the program.

HEALTH
CONTINUED FROMPage 12POINT LOMA / OCEAN BEACH

Fri 3-6pm  . . . . . . .2077 Cable St.....................2BR/1BA  . . . . .$649,000-$689,000...............................Tami Fuller •  619-226-8264
Sat 12-3 Sun 2-5pm..2902 Poinsettia................ 2BR/1BA . . . . .$649,000-$689,000...............................Tami Fuller •  619-226-8264
Sat & Sun 1-4:30 . .3517 Larga Circle ...............4BR/2BA . . . . .$729,000.......Lionel Silva 619-804-8085 / Tyler Silva 619-633-6375
Sat & Sun 11-4pm .3211 Keats.........................3BR/3BA . . . . .$875,000 ..........................................Robert Realty •  619-852-8827
Sat & Sun 10-4:30 .3054 Calypso Place ............3BR/2.5BA  . . .$875,000-930,000..Lionel Silva 619-804-8085 / Tyler Silva 858-633-6375

Sat & Sun 1-4pm . .3755 Amaryllis Dr. ..............4BR/4BA  . . . . .$1,695,000-$1,795,000.............J, Michael Fimbres •  619-225-5520
Sat & Sun 11-4pm .3640 Pio Pico St. ................5BR/7BA . . . . .$2,695,000 .......................................Robert Realty •  619-852-8827
Sun 8-4pm  . . . . . .4672 Santa Monica.............2BR/2.5BA  . . .$825,000.............................................Team Fuller •  619-226-8264
Sun 1-4pm  . . . . . .5415 Thunderbird Ln ..........3BR/2.5BA  . . .$1,875,000........................................Greg Noonan •  858-551-3302
Sun 1-4pm  . . . . . .885 Rosecrans ................... 5+BR/3.5BA . .$3,320,000.....................................Michele Kitchin •  619-518-7707

PACIFIC BEACH / MISSION BEACH / CROWN POINT
Sun 1-4pm  . . . . . .1045 Archer St, ..................4BR/4BA . . . . .$1,300,000 .....................................Bobby Graham •  619-379-9668

LA JOLLA
Fri & Sat 12-4pm . .236 Nautilus.......................3BR/3BA . . . . .$2,195,000......................................Irene Chandler •  858-775-6782
Sat 11-2 Sun 10-3pm...935 Genter #407...........1BR/1BA . . . . .$695,000..................Ben Crosby / Candi De Moura •  858-900-1333
Sat 12-3 Sun 10-3pm..8110 El Paseo Grande #408..2BR/2BA  . .$1,125,000-$1250,000..........................Gigi Gentry •  858-775-9269
Sat & Sun 1-4pm . .6561 Avenida Wilfredo ........4BR/3BA . . . . .$2,430,000..........................................................Jeannie Thompson
Sat 1-4pm . . . . . . .9605 Claiborne Square .......3BR/3BA . . . . .$1,095,000..............................................Lee Glick •  619-301-5583
Sun 10-3pm  . . . . .935 Genter St. 407 .............1BR/1BA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Candi DeMoura •  858-900-1333
Sun 1-4pm  . . . . . .7560 Eads Ave #8...............3BR/2BA . . . . .$899,000........................Gina Hixson / Elaine Robbs •  858405-9100
Sun 1-4pm  . . . . . .2130 Vallecitos 254 ............2BR/2BA . . . . .$1,150,000..........................................Dana Horne •  858-566-3262
Sun 1-4pm  . . . . . .909 Coast Blvd. #4 .............2BR/2BA . . . . .$1,250,000 ..........................................Moira Tapia •  858-337-7269
Sun 1-4pm  . . . . . .1385 Caminito Arriata .........3BR/3BA . . . . .$1,250,000 ......................................Goldie Sinegal •  858-342-0035
Sun 1-4pm  . . . . . .7723 Ivanhoe Ave. ..............3BR/2.5BA  . . .$1,290,000..............................................Gina Hixson / Elaine Robbs
Sun 1-4pm  . . . . . .1720 Nautilus.....................4BR/3BA . . . . .$1,485,000............................Cooleen Anne Cooney•  858-367-3454
Sun 1-4pm  . . . . . .1781 Calle Delicada............5BR/4BA  . . . . .$1,900,000-$1,949,000...................George Daglas •  858-367-0585
Sun 2-5pm  . . . . . .6434 Muirlands ..................3BR/2BA . . . . .$2,695,000 ......................................Liana Bowdler •  858-775-3416
Sun 1-4pm  . . . . . .383 Westbourne St. ............4BR/3BA . . . . .$2,749,000......................................Linda Marrone •  858-735-4173
Sun 1-4pm  . . . . . .6209 Beaumont Ave. ..........4BR/4BA . . . . .$2,275,000......................................Monica Baxter •  858-752-7854

CARMEL VALLEY
Sun 1-4pm  . . . . . .5131 Meadows Del Mar......4BR/4.5BA  . . .$2,475,000........................................Bob Andrews •  619-517-4404
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Thursday, May 28
� OBMA members event: Sundown-

er at Rock and Roll San Diego. 3360
Sports Arena Blvd. 5:30 p.m. – 7:30
p.m.
� Shelter Island walk and talk at the

Bali Hai, 2230 Shelter Island.  10am.
� Bayou Brothers, at Humphreys,

2241 Shelter Island drive.  7 p.m.

Friday, May 29

� Glow Golf  offered by the Loma
Club at Sail Ho Golf  Course, 2960 Trux-
tun Rd. 7:15 p.m.  - 10 p.m.  $25 gets
golf, glow supplies, and happy hour.
*Reservation
� 8th Annual Rhapsody on the Point

at Humphreys Concerts by the Bay,
2241 Shelter Island Dr. 6pm. Student
music performances and silent auction
to benefit the Point Loman High School
Music Department.

Saturday, May 30
� Live Well San Diego 5k, NTC Park. 8

a.m.  Special guest Nick Hardwick (for-
mer San Diego Charger).  All proceeds go
to Polinsky Children’s Center.
� Glass Exhibit reception at the Point

Loma Library, 3701 Voltaire St. 2 p.m. –
5 p.m. Swing dance lesson, and musical
performance.
� SD Youth Tennis, Barnes Bash,

4490 W. Point Loma Blvd.  9am – 4pm.
Tennis lessons and games. Honoring San
Diego Military Families.
� Comedy Night at the Point Loma

Playhouse, 3035 Talbot St.  8 p.m.

Sunday, May 31
� Point Loma Farmers Market and

Artisan Fair, 2980 Cañon St. 9:30 a.m.
– 2:30 p.m.

Tuesday, June 2
� Film Forum at the Point Loma

Branch Library, 3701 Voltaire St.  6 p.m.
– 8 p.m.  “My Week with Marilyn”, free
popcorn included.
� Cabrillo National Monument

moon walk.  6 p.m. – 9:30 p.m. Watch
sunset and star gaze.

Wednesday, June 3
� OB Farmers Market, 4900 block of

Newport Ave. 4 p.m. – 8 p.m.
� Acoustic Wednesday at Gal-

lagher’s Pub and Grill, 5046 Newport
Ave. 8 p.m.

Thursday, June 4
� San Diego Catalina Association

Meeting, Silver Gate Yacht Club. 2:30
p.m. – 4:30 p.m.

Robber given seven
years for multiple
hold-ups in Mission
Beach, Ocean Beach

An armed robber charged with hold-
ing up 11 people on the same night in La
Jolla, Ocean Beach, Mission Beach and
elsewhere was sentenced Monday to
seven years in state prison.

Restitution to the victims of  Joseph
Andres Garcia, of  San Diego, will be
determined in a later hearing. San Diego
Superior Court Judge Timothy Walsh
gave Garcia credit for a year in jail and
fined him $4,533.

Before his arrest, Garcia, 20, posted
this question on his Facebook page:
“Who knows how to unlock an iPhone
4?” 

The iPhone 4 is the type stolen from a
UCSD student on Feb. 2, 2014. That tip
led to Garcia's arrest three days later.

Garcia pleaded guilty to two robbery
charges, and the other hold-up and
attempted robbery charges were dis-
missed after Garcia agreed on April 20 to
accept the seven-year sentence. 

The getaway driver, Benjamin Her-
nandez, 24, of  National City, will be sen-
tenced May 27 after he pleaded guilty
to committing two robberies. Hernan-
dez faces a maximum six-year sentence.
One of  the victims remembered his car
license tag; the information led to his
arrest on Feb. 3, 2014.

The robberies started in Ocean Beach
at 6:50 p.m. on Feb. 2, 2014, when
three men on Cape May near Cable
Street were approached by the robbers
and a juvenile. 

One bandit held a tire iron. The men
had their cell phones, cigarettes and a
lighter stolen.

Later, a man lost his cell phone and
another man lost his wallet containing
$2, credit cards and ID cards on First
Avenue in Hillcrest, according to the
probation report. 

Another man was then robbed of
$250 in his wallet. Another man who
was standing outside his apartment that
evening had a gun held to his head; his
phone was stolen, and one man hit him
in the back with a tire iron.

The last group robbed comprised
UCSD students sitting on a bench out-
side a school gym. One man held a tire
iron, and the students were robbed of
their cell phones, student IDs, wallets
and credit cards.

BY NEAL PUTNAM | THE BEACON




